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*  *        OPENS  FEB.  1ST,  WHEN  NOVELTIES  IN        j*  j> 

German  China,    Austrian  Glass,   English 

Earthenware,  Bohemian  Water  Sets, 

Bric-a-Brac,  Dolls,  etc. 


Will  be    on   show    at 
Sample  Rooms  : 

24  and    26  Wellington  St    West 

TORONTO 


E.  W.  KLOTZ 


Manufacturers'  Agent  and  Importer. 


Import  orders  only,  solicited  for  Fall   delivery  or  earlier  in  some  lines.     No  stock  carried. 

Terms  net  cash,  and  prices  to  correspond,  which  means  a  lot  to  the  wide-awake  buyer. 


Sole  Agent  for 


& 
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Makers  of- 
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White  Granite 

Royal  Semi-Porcelain 

Printed  and  Decorated 

The  accompanying  cut,  "  Keswick,"  is  one  of  their 
latest  designs,  and  one  of  the  happiest  conceptions  of 
the  day,  printed  in  all  colors. 


When  this  choice  pattern  and  many  others,  as  well  as  plain  white  granite, 
can  be  had  direct  from  the  makers,  at  factory  prices,  by  placing  orders  with 
their'Canadian  representative,  why  listen  to  drummers  from  stock  houses  with 
boasted  big  Stocks  and  necessary  big  pl*iC6S  ? 

UNPRETENTIOUS  DISPLAY,  BUT  GENUINE  VALUES  AT 

24  Wellington  Street  West. 

The  Import  Season  for  placing  is  very  short  for  most  lines.     Months 

are  required  tor  execution  of  orders.       Early  Orders   dlone    can    insure  timely 
delivery.       Delay  in  placing  may  cause  disappointment. 

Don't  forget  that  I  represent  makers  of  other  lines  which  may  interest 
you,  such  as  American  Glass,  Fancy  Candle  Shades,    Lamp  Shades,  etc. 
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SPRING  1899. 


Our  Prices  are  Right  i 

examine"  ~* 

Our  Samples 


of 


Staples,  Dress  Goods, 
Carpets,  Smallwares, 
Notions,  etc. 


YOU  WILL  FIND  LOTS  OF 


BARGAINS 


AND  MONEY  MAKING  SELLERS. 


S.  GREENSHIELDS,  SON  &  CO. 


Sole  Selling  Agents  in  Canada  for 


Briggs  Priestley  &  Sons,  Dress  Goods,  Bradford. 
Emil  Pewny  &  Co.,  Kid  Gloves,  Grenoble,  France. 
The  "  Everfast  Stainless  Hosiery." 


MONTREAL  and 

VANCOUVER,  B.C. 
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WYLD,  GRASETT  &  DARLING 

Spring   1899   sPring 


DEPARTMENTS 

Ci ^nf^Q including  Prints  and  Factory  Goods,  Cottonades, 

OLdpiwO""Tweed  Pants,  Overalls,  etc. 

Imported  and  Canadian  Woollens, 
Tailors'  Trimmings,  etc. 

*       rtM     ^/^iry  ^  w^  y%*\  fi%*\i-    greatly  enlarged  in  assortment,  values 
LI  I  Ivl        UvUdl    LI  i  Ivl  II    and  ranges  shown  unsurpassed. 

DreSS   GOOdS,   Lace  Curtains  and  White  Goods, 

CpviolliwofAe*     Hosiery,  Ladies'  Underwear, 
OmailWarco""Gloves,  Ribbons,  etc. 

Men's    FurnishingS"Shirts,  Collars,  Underwear, etc 

Travellers'  Orders  LETTER  ORDERS 

Solicited.  Receive  prompt  and  careful  attention. 


WYLD,  GRASETT  &  DARLING 

TORONTO 
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MANUFACTURERS 


)red  Habutai  Silks 
cy  Blouse  Silks 
Handkerchiefs 
Embroideries 

Straw  Mattings 

Rugs,  etc. 


j 
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"TIGER 


BRAND" 


This  Wholesale  Tailor  Label  is  the  Registered 
Guarantee  for  Style,    Fit  and  Durability. 
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OUR'NEW     BUILDING,    COR.    YONGE    AND    TEMPERANCE    STS. 


"  Tiger  Brand  "  Clothing:  is  a  daily  testimony  of  the  perfection  to  which  cloth- 
ing making  can  be  brought — and  is  proof  that  Canadians  can  produce  the 
equal  of  the  highest  class  wholesale  tailors  on  the  continent — and  the  highest 
compliment  which  could  be  paid  a  worthy  product  is  an  always  increasing 
demand  for  it — this  is  the  history  of  "  Tiger   Brand  "  Clothing — wholesale 


E.  Boisscau  &  Co., 


Wholesale 
Tailors 


Toronto 


!55i£&£jS&^ 
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A  Fast  Black.  ! 


1 


Always  First.      Never  Second.      A  sure  winner,   and  never 
without   backers.      So  with  .  .  . 


DIRECTUM.     Record    2.05J. 


The  American  Bureau  of 
Louis  Hermsdorf 

78-80  Walker  Street  -^^-NEW  YORK 


I 


1 

Gloves  KW^^f       Stockings  I 

mjw  ma  g 

1 
s 

No  Seconds.      No   Returns.      Always    reliable — backed    by       9* 
Hi      all  intelligent  customers — a  sure  (trade)  winner.  S 

I  3 

S  Remember  this.  5 

*g  "Your  record   as   a   business   man   depends  entirely  upon  the  rf 

W      quality  of  goods  you  sell."  jg 

j£l  The  best   goods   to  the  best  customer  is   the    best   policy  for  § 

S       best  retailers.  S 
Always  keep  these  goods  in  stock  and  ladies  will  come  back 
to  your  store. 
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Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


20  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


Collars,  Cuffs 

and 

Shirt  Bosoms 


(C 


WATERPROOF." 


THE 


CO. 


Only  the 

Best  flaterials 

Used 


SUPERIOR  TO  ANY  PRODUCED 


The  A.  B.  Mitchell  Co. 

16  lthreepeptard  TORONTO 

Agent— DUNCAN  BELL,  Montreal. 


SYSTEMATIC 
SAVING 


*£      «£      «£ 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD,         J.  K.  MACDONALD, 

Actuary.  Managing  Director 


ACETYLENE 


GAS. 


The  Safety  Light  and  Heat 
Co.  have  in  successful  operation 
machines  from  5  to  200  lights. 

Simplicity  and  safety  are  the 
leading  features.  Being  deeply 
water  sealed  it  cannot  leak.  It 
makes  the  gas  cool,  washes  it 
twice,  and  thus  makes  only 

PURE  GAS. 

Never  Clogs  the  Burners. 


THE  SAFETY  LICHT  &  HEAT  CO. 

DUNDAS,  ONT. 

?a«e»?er8pof\°nse "feSSEi  Cliff-Wardlaw  Generators. 


SEND    FdK    BOOKI.FT. 
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IrVM  Umbrella  Co. 

^^                                  LIMITED 
MANUFACTURERS 

Parasols 
Sunshades 

and     .... 

Umbrellas 

Vice-Regal  fflkb 

1  ldllO.  .  .        ^sIF 

GOVERNMENT  HOUSE, 

OTTAWA. 

THE  CITADEL, 

QUEBEC. 

The  Countess  of  Aberdeen  presents  her 
compliments  to  the  makers  and  begs  to  say 
that  the 

Morris  Piano 

has  given  her  every  satisfaction,    j*    &   J* 
July  26,  '96. 

MAN  l    K,\(  TlltKI)    11 Y 

I'HK 

Morris,  Feild,  Rogers  Co. 

RBANDR&r„.  """"""  Listowel,  Ont. 

20  FROM  STREET  W.,    TORONTO 

1899  HOMESPUNS 

-VVVV%'VVV%'VVVVVV^VVVVVVVVVVV%'V^I/V'VVVVVVVVV%^/VV 

Will  soon   be  required,  and  we  now 
have  our  samples  ready  for  the  season. 

We    have    them    in    light,    medium 
and  heavy  weights  and  all  shades. 

Would  be  glad  to  send  you  samples. 
We  are   prepared  to  fill  repeats  for 

Eureka  Blankets 

so  send  your  orders  along. 

Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods   ] 

E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger     &    Schmiedel,     Fancy 

Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 

Eureka  Woolen  Mfg.  Co. 

Limited 

»               EUREKA,  N.S. 
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Extract  from  a  Letter: 

"  Your  paper  was  the  best  I  ever  had  at  the  money,  and 
I  shall,   when  the  time  come*  around,  call  en  you   for  a 

fresh  supply." 
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Staunton 

Wall 
Papers 


If  you  have  not  placed 
your  order  for  Spring  de- 
livery, arrange  to 

See  Our  Traveller 

or  have  samples  sent  to  you 
to  make  your  selection  (rom. 
The  rapidly  increasing 
demand  for  "  Staunton  " 
made  goods  is  evidence  that 
the  papers  are  popular  with 
the  people  and  profitable 
to  the  dealer..  No  retailer's 
range  will  be  just  quite  per- 
fect without  a  line  of  them. 


M.  Staunton  &  Co 

TORONTO 


MANUFACTURERS 


i 
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|    Bicycle  Hose. 


% 


* 
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ioo  varieties  of  neat  and  attractive  patterns  and  different  colored  mixtures  to  choose 

9  from.  W 

^  No  need  to  import  these  goods  when  you  can  buy  them  so  much  better  and  cheaper  % 

3  from  us,  and  can  sort  up  odd  sizes.  V 

W  Place   orders   early  to   insure  early  delivery,  as  these  lines  are  only  made  to  order.  w 

C  Remember,  our  name  and  guarantee  is  pinned  on  every  pair  of  our  goods.  X 

w  Our  travellers  are  now  showing  these  lines,  but  if  they  have  not  called  on  you  write  ^ 

^  to  us  for  samples  and  prices.  ^r 

%  > 

|  A.  Burritt  &  Co.  f 

9  Leaders  in   "HSrSHtP&g^&a.                       jognno*  hose  mills,    MITCHFI  I ,  Ont.           9 


S.  LENNARD  &  SONS 


DUNDAS,  ON 

manufacturers  of  the  Celebrated 


Crescent  Brand 


HOSIERY  AND  UNDERWEAR 


acknowledged  to  be  the 
best  value  in  the  trade. 


Richard  L.  Baker  &  Co. 
Toronto 

bELLlNO  AGENTS. 


DranaJ!S£T 


THIS 

TRADE 

MARK 

STAMPED 

ON 

EVERY 

GARMENT 


10  THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 

i'i  2!2  2*5  £'*  2*?  2  *S  2*5  2*2  **5  2*5  2*5  2*2  2*2  2*2  ***  2*J  2*S  2*2  2!2  2!*  2!2  2!S  2 H  2!2  212  2!5i!K  2*2  2*2  2*22*2!!^  2*2  2!22!22*2  2*2  S'S5*22!22!22S 
5i5  5»Jf  Si*  Hi  Si?  xi*  Six  Six  xt*  xii"  Six  Six  Six  Six  Six  xt>  5ix  5 ix  5i5  5»5  Six  SiS  5»2  5i5  Six  5»5  5»r  Six  Six  Six  Six  5iJ  5»x  xix  xix  xix  six  mix  *ix  xtx  xix  xi* 

2*S 
xix 

am 

w 

WW 

Six 


xtx 


MR 


2*2 

MX 

n 

2*2 

MX 

H 


ft 

x*x 

sal 
as 

XtK 


MIX 

xtx 

Six 


ill 

111 


$ 


B 

ill 
§ 

i 

si 
i 

si 


A  NEW  YEAR'S  RESOLVE ! 


mm 

HI  "  Ring  out  the  old,  ring  in  the  new, 

2!5  Ring  out  the  false,  ring  in  the  true." 

S 

Finlayson's 
Linen  Thread 


is  true.     It  combines  full  weight  and  full  length.     ■ 

si 
If  you  have  not  been  buying  it,  now  is  a  good 

time  to  commence.     If  you  have  been  handling     jjj 

it,  you  know  how  readily  your  customers  accept     U 

III     it,  and  what  a 


SUBSTANTIAL  PROFIT 


you  make.    There  is  no  need  for  YOU  to  make  a     | 
change.  jji 


John  Gordon  &  Son 


Agents  for  Canada.  -^^-^MONTREAL. 


w 


SI  S3 

x;«  a»  *  *»;  *•*  rk  xnc  m  xn  x»  j  jw  xi*  x«x  xu  xw  x<x  xn  x«*  x«x  xn  xn  x«  x«  xn  x»*  xix  x«  x«  x«  xt*  »x  xn<  x«  xi*  xi  x  gtx  xij  g«  x«  xtx  xre  xijj  x«  xjx  aij, 

XIXXtxX«XXJXXtXXtXXtXXIXXtXXfXX*XXixXIXXfKXtXXtXXixX«x!xtXXMXf^ 


Voi,    IX 


MONTREAL  AND  TORONTO,  JANUARY,   1899. 


No.   1. 


I  TRADE  POLICY  FOR  THE  EMPIRE 

Uy   a    Member   of  the   British    Etnbire    League, 


The  Need  of  One. 

Whoever  will  frame,  agitate  lor,  and  carry  oat  a  commercial 
policy  suited  to  the  needs  of  the  British  Empire  will  deserve  well  of 
his  own  day,  and  enjoy  the  favor  of  posterity.  The  new  commer- 
cial conditions  that  surround  us  in  1899  call  for  the  exertions  of  the 
statesman  and  the  political  economist.  In  1846  Richard  Cobden 
propounded,  and  Sir  Robert  Peel  put  into  effect,  the  commercial 
policy  best  adapted  for  developing  at  that  period  the  trade  of  the 
British  manufacturers — free  raw  materials  and  cheap  food.  But 
conditions  have  completely  altered  :  German  and  American  com- 
petition is  steadily  depriving  Britain  of  her  supremacy  in  foreign 
and  colonial  markets  ;  nations  are  building  up  their  own  trade  by 
methods  which  may  not  be  theoretically  sound,  but  which  are 
effective ;  free  raw  materials  and  cheap  food  no  longer  insure  to 
Britain  an  adequate  share  of  the  world's  trade.  The  reasons  given 
for  decaying  British  commerce  are  chiefly  these :  First,  that 
British  manufacturers  do  not  consult  sufficiently  the  tastes  of  foreign 
and  colonial  customers  ;  secondly,  that  British  goods  are,  in  some 
lines,  not  as  cheap  as  foreign  goods.  The  fact  is  undisputed  that 
British  trade  is  on  the  decline. 

Objections  to  Seeking  a  Remedy. 

A  majority  of  British  public  men  are  indisposed  to  advocate 
Protection.  The  electors  in  the  mass  do  not  fully  understand  the 
problem,  but  they  want  to  be  sure  of  as  good  wages  and  as  steady 
employment  as  they  have  now.  Probably  an  improvement  in  these 
respects  would  have  to  be  demonstrated  to  them  before  they  would 
favor  any  duties  on  foreign  breadstuffs.  A  revival  of  Protection, 
even  as  a  necessary  weapon  to  compel  reciprocity  in  foreign  tariffs, 
would  not  be  popular  with  the  highly  educated  men  who  govern 
Great  Britain.  Some  of  them  deem  Protection  an  economic  fallacy. 
All  of  them  know  that  a  protective  tariff  is  an  extremely  complicated 
affair   to  arrange,  the  question  of  determining  the  various  rates  of 


duty  and  of  deciding  what  is  raw  material 
and  what  is  not,  being  perennial  problems 
that  the  wisest  and  most  practical  men  find 
hard  to  solve.  Besides,  the  immense  invest- 
ments of  British  capital  abroad  tend  to  the 
continuance  of  the  present  simple  policy  of 
Free  Imports.  Still,  its  faults  are  visible.  Commodities  like  tea  and 
tobacco,  which  the  colonies  do  and  may  supply,  are  heavily  taxed. 
Colonial  food  products  have  to  compete  with  foreign  products  in  the 
British  markets  with  freight  rates  favorable  to  the  foreigner.  The 
bulk  of  imported  food  is  of  foreign  origin,  a  potential  danger  in 
time  of  war.  These,  and  other  faults  of  the  system  of  Free  Imports 
are  generally  recognized.  There  is,  as  yet,  no  general  agreement 
as  to  the  right  remedy. 

Agitations  for  a  Change. 

The  dissatisfaction  with  the  present  condition  of  affairs  set  in 
about  20  years  ago.  when  the  beneficial  effects  of  the  Free  Import 
system  of  Cobden  largely  ceased  to  operate,  and  its  evil  effects 
began  to  manifest  themselves.  Depression  in  agriculture  and 
manufacturing  has  given  rise  to  several  organized  movements  in 
favor  of  a  change.  The  Fair  Trade  movement  which  began  in  1881, 
under  the  auspices  of  Lord  Masham,  Lord  Dunraven  and  others, 
fought  strongly  for  duties  on  foreign  corn  and  manufactures,  but 
not  on  raw  materials.  A  Royal  Commission  to  inquire  into  the  causes 
of  depression  in  trade  was  appointed  in  1885.  It  took  evidence 
showing  the  effects  of  competition,  of  overproduction,  of  the  rise  in 
gold  values,  and  the  fall  of  prices,  and  finally  reported  in  January, 
1887.  A  majority  of  the  24  Commissioners  declined  to  favor  duties 
on  foreign  products.  Several  agitations  have  taken  place  under 
the  auspices  of  farmers  and  landowners  forming  the  National  Agri- 
cultural Union,  especially  in  1887  and  1893.  The  question  of  the 
food  supply  in  time  of  war  was  investigated  by  a  Commission  in 
1897,  when  evidence  upon  agricultural  depression  was  taken.  The 
United  Empire  Trade  League  was  organized  in  1891  by  Colonel 
Sir  Howard  Vincent,  M.P.  for  Central  Sheffield,  Mr.  James  Lowther, 
M.P.,  and  other  protectionists  who  advocate  a  Commercial  Union 
of  the  British  Empire  on  a  preferential  basis.  In  Canada,  this 
movement  has  taken  deep   root.       The  Canadian    branch  of  the 
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THE  P.IO.HT  HON.  LORD  MASHAM, 

The  veteran  and  fearless  champion  of  Fair  Trade 
in  England. 


British  Empire 
League,  thepresi- 
d  e  n  t  and  most 
influential  mem- 
ber of  which  is 
Colonel  George 
T.  Denison,  ad- 
vocates preferen- 
tial trade.  Mr. 
Alex.  McNeill, 
M.P.  for  North 
Bruce,  has  long 
been  the  chief 
Parlia  m  e  n  t  a  r  y 
leader  of  the 
movement,  and 
has  delivered 
many  addresses 
upon  it  in  Canada 
and  in  England. 
The  action  of  the 
Canadian  Gov- 
ernment in  establishing,  April  1897,  a  preference  in  favor  of  British 
goods  of  one-quarter  of  the  Customs  duties  imposed  by  the  tariff 
was  greeted  both  here  and  in  England  as  a  wise  and  popular  step. 
As  a  consequence,  the  treaties  of  Great  Britain  with  Belgium  and 
Germany,  which  precluded  any  possibility  of  Imperial  preferential 
trade,  have  been  abrogated.  Since  August  1,  1898,  the  way  has 
been  clear  for  the  advocacy  and  practical  enactment  of  such  a 
policy.      Who  will  step  into  the  breach  and  be  its  leader  ? 

The  Position  of  the  Colonies. 

Needless  to  say,  the  self-governing  colonies  would  welcome  a 
tariff  preference  in  the  English  markets.  They  would  willingly 
grant .  a  corresponding  preference  in  their  own  tariffs  to  British 
goods.  Canada  has  already  given  a  preference  without  any  return. 
There  were  rumors  after  the  Jubilee  that  other  colonies  would  follow 
suit.  They  have  not  yet  done  so,  but  the  disposition  to  do  so  is 
there.  Each  British  subject  in  a  British  colony  purchases  several 
dollars'  worth  more  per  annum  of  British  goods  than  a  foreigner. 
Therefore,  the  future  possibilities  of  Britain's  colonial  trade  are 
probably  greater  than  her  foreign  trade.  In  total  amount,  of 
course,  the  colonial  trade  is  not  nearly  equal  to  the  foreign  trade 
at  present,  being,  indeed,  only  15  per  cent,  of  the  whole,  but,  with 
the  higher  tariffs  imposed  by  foreign  countries,  it  is  questionable 
whether  the  business  done  with  them  is  very  profitable  to  British 
manufacturers. 

Thus,  then,  the  colonies  are  in  this  position  :  Their  popula- 
tions, man  for  man,  are  far  better  customers  of  Britain  than 
foreigners  ;  there  is  the  tie  of  friendliness — which  tells  in  business  ; 
there  is  a  willingness  to  adopt  mutual  tariff  preference,  and  the 
hostility  of  foreign  tariffs  is  daily  driving  England  and  her  colonies 
closer  together. 

It  is  proper  to  notice  that  there  are  movements  in  more  than  one 
colony  which  indicate  that  if  the  influences  which  make  for  closer 


Imperial  union  are  resisted,  other  influences,  which  are  disintegrat- 
ing, may  begin  to  operate.  It  is  all  very  well  to  say  that  the 
colonies  are  loyal.  So  they  are.  But  loyalty  alone  will  not  sus- 
tain a  political  connection.  In  South  Africa,  the  Afrikander  Bund 
has  aims  which  are  distinctly  not  British  in  view.  The  policy  of  a 
wide  reciprocity  in  Canada,  would,  if  carried  out,  work  against 
Imperial  union.  So  that  the  colonial  commercial  development 
must  proceed  along  Imperial  lines  during  the  next  twenty  years,  or 
it  might  easily,  and  would  probably,  be  drawn  into  other  channels. 
If  a  Trade  Policy  for  the  Empire  is  to  be  evolved  out  of  the  con- 
ditions that  are  pressing  so  heavily  upon  British  commerce,  now  is 
the  time  to  start  it.     Later  on  may  be  too  late. 

The  Empire  in   Conference. 

There  was  a  frank  interchange  of  views  at   the  Intercolonial 
Conference  held  at  Ottawa  in  June,  1894.      On  that  occasion  there 
were  delegates  present  from  Great   Britain,    Canada,    New   South 
Wales,   Tasmania,    Cape 
of  Good     Hope,     South 
Australia,    New  Zealand, 
Victoria  and  Queensland. 
The  following   resolution 
was  adopted  : 

"Whereas  :  The  sta- 
bility and  progress  of  the 
British  Empire  can  be 
best  assured  by  drawing 
continually  closer  the 
bonds  that  unite  the 
colonies  with  the  Mother 
Country,  and  by  the  con- 
tinuous growth  of  a  prac- 
tical sympathy  and  co- 
operation in  all  that 
pertains  to  the  common 
welfare, 

"  And,  whereas  :  This 
cooperation  and  unity  can 
in  no  way  be  more  effectu- 
ally promoted  than  by 
the  cultivation  and  ex- 
tension of  the  mutual  and  profitable  interchange  of  their  products  ; 

"Therefore,  resolved  :  That  this  Conference  records  its  belief 
in  the  advisability  of  a  Customs  arrangement  between  Great  Britain 
and  her  colonies  by  which  trade  within  the  Empire  may  be  placed 
on  a  more  favorable  footing  than  that  which  is  carried  on  with 
foreign  countries." 

Then  came  the  conference  of  colonial  Prime  Ministers  with  Mr. 
Chamberlain,  Secretary  of  State  for  the  Colonies,  in  London  during 
the  Jubilee  proceedings  of  June,  1897.  The  Imperial  trade  ques- 
tion was  taken  up  in  the  private  discussions  held  then.  Mr. 
Chamberlain  said  : 

"  This  is  a  matter  upon  which,  at  the  present  time,  rather  than 
suggest  any  proposals  of  my  own,  I  desire  to  hear  the  views  of  the 
gentlemen  present.  In  the  meantime,  however,  I  may  say  that  I 
note  a  resolution  which  appears  to  have  been  passed  unanimously 
at  the  meeting  of  the  Premiers  in  Hobart,  in  which  the  desire  was 
expressed  for  closer  commercial  arrangements  with  the  Empire, 
and  I  think  it  was  suggested  that  a  Commission  of  Inquiry  should  be 
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created  in  order  to  see  in  what  way  practical  effect  might  be  given 
to  the  aspiration.  If  that  be  the  case,  and  if  it  were  thought  that  at 
the  present  time  you  were  not  prepared  to  go  beyond  inquiry,  if  it 
were  the  wish  of  the  other  colonies,  of  Canada  and  of  the  South 
African  colonies  to  join  in  such  an  inquiry,  Her  Majesty's  Govern- 
ment  would  be  delighted  to  make  arrangements  for  the  purpose  and 
to  accept  any  suggestions  as  to  the  forms  of  the  reference  and  the 
character  and  constitution  of  the  Commission,  and  would  very 
gladly  take  part  in  it." 

The  offer  (made  June  24,  1897)  was  not  accepted.  The 
reason  for  rejecting  it,  and  at  whose  instigation  the  rejection  took 
place,  is  not  known  officially.  The  Premiers  united  in  asking  that 
the  Belgian  and  German  treaties,  preventing  preferential  treatment 
between  Great  Britain  and  her  colonies,  be  denounced.  The 
Imperial  authorities  assented,  and  the  treaties  ceased  to  exist  July 
1,  1898. 

The  hesitation  in  meeting  proposals  like  this  of  Mr.  Chamber- 
lain, and  the  failure  to  take  up  a  definite  policy,  is  due  largely  to 
the  uncertainty  felt  by  the  colonies  as  to  what  Great  Britain  may 
do.  No  Canadian  representative,  for  example,  at  any  Imperial 
conference  has  thus  felt  able  to  do  more  than  express  in  general 
terms  the  adhesion  of  Canada  to  an  Imperial  Customs  arrange- 
ment. The  largest  interests  at  stake  are  those  of  Great  Britain. 
She  is  expected  to  speak  first.  Without  an  intimation  from  Great 
Britain  signifying  a  willingness  to  modify,  or  in  some  measure 
sacrifice,  her  policy  of  Free  Imports,  the  colonies  can  do  little  more 
than  Canada  has  already  done  :  give  a  voluntary  tariff  preference 
to  the  British  Empire.  But  that  does  not  solve  the  whole  question. 
The  subject  of  a  permanent  reciprocal  preference  remains  to  be 
dealt  with. 

The  Position  of  the  United  Kingdom. 

A  colonial  writer  must  speak  with  moderation  in  discussing 
what  part  Great  Britain  and  Ireland  should  play  in  bringing  about 
an  Imperial  Customs  Union.  The  people  of  these  islands  are 
themselves  the  sole  judges  of  their  commercial  interests.  We,  in 
the  colonies,  may  suggest,  argue,  even  agi- 
tate, but  in  the  end  the  decision  will  rest 
with  the  British  people.  A  determined 
effort  on  the  part  of  any  colony  to  press  the 
matter  on  the  attention  of  England  may 
look  selfish,  but  I  am  inclined  to  think  the 
time  has  come,  in  Canada  at  least,  for  such 
an  attempt  to  be  made. 

Meantime,  there  are  not  wanting  Eng- 
lishmen of  the  highest  influence  and  ability 
who  point  out  to  their  countrymen  the  dis- 
advantages of  a  one-sided  Free  Import 
system.  The  Prime  Minister,  the  Marquis 
of  Salisbury,  has  shown  how  it  hampers  the 
Imperial  Government  in  framing  commercia 
treaties.  He  declared,  in  one  of  his  public 
addresses  : 

"  We  live  in  an  age  of  war  and  tariffs. 
Every  nation  is  trying  how  it  can,  by  agree- 
ment with  its  neighbor,  get  the  greatest 
possible  protection  for  its  industries,  and,  at  president  of  the  Britten 


the  same  time,  the  greatest  possible  access  to  the  markets  of  its 
neighbors.  I  want  to  point  out  to  you  that  what  I  observe  is  that 
while  A  is  very  anxious  to  get  the  favor  of  B,  and  B  is  anxious  to 
get  the  favor  of  C,  nobody  cares  two  straws  about  getting  the  favor 
of  (ireat  Britain.  What  is  the  reason  of  that  ?  It  is  that  in  this 
great  battle  Great  Britain  has  deliberately  stripped  herself  of  her 
armor  and  her  weapons  by  which  the  battle  has  to  be  fought.  You 
can  not  do  business  in  this  world  of  evil  and  suffering  on  those 
terms.  If  you  fight,  you  must  fight  with  the  weapons  with  which 
those  whom  you  are  contending  against  are  fighting." 

Notwithstanding  the  free  market  for  their  products  which  obtains 
in  England,  they  give  England  little,  or  nothing,  in  return  for  these 
favors.  How  long,  will  it  be  in  her  interest  to  submit  to  this  ? 
Until  the  exact  value  to  her  of  the  Free  Import  system  has  been 
demonstrated.  Lord  Masham  has  furnished  a  good  defense  of  the 
proposition  that  under  certain  conditions  the  absence  of  a  Customs 
duty  may  prove  a  positive  loss  to  the  community;  its  existence  may 
be  a  source  of  gain,  "  The  real  point  to  be  considered,"  he  says, 
"from  a  national  point  of  view,  is  whether  the  duty  enhances  the 
price  to  the  consumer  in  a  greater  ratio  than  the  united  gains  (and 
other  advantages)  of  all  the  producers."  To  illustrate  this,  Lord 
Masham  presents  the  following  argument  :  "  For  illustration, 
suppose  we  take  a  piece  of  Bradford  soft  goods.  The  wool  comes 
from  Australia,  is  British  grown,  and  carried  in  British  steamers.  It  is 
warehoused  in  London,  sold  at  auction,  and  forwarded  to  Bradford, 
where  it  is  sorted  by  the  wool  merchant,  combed  and  spun,  then 
manufactured,  and  finally  dyed  and  finished  for  the  merchant. 
Now,  it  is  evident  that  there  must  be  a  large  national  gain  in  all 
these  operations,  both  in  capital  and  labor,  to  subsidiary  trades 
such  as  coal,  iron,  soap,  leather,  wood,  dyewares,  etc.,  consumed 
in  its  manufacture,  and  also  the  shopkeepers'  profits  derived  from 
the  wages  earned  by  the  operatives.  Should  I  be  wrong  in  estimat- 
ing the  national  advantage  or  gain  at  20  per  cent.  ?  It  is  probably 
much  more.  Now  comes  the  whole  important  question:  Is  it  for 
the  national  advantage  and  general  prosperity  to  allow  this  industry 
to  be  destroyed,  because  French  goods  can  be  imported  5  per  cent, 
cheaper  ?  It  appears  to  me,  as  a  man  of 
business,  that  it  is  not  the  way  to  get  rich  to 
lose  20  per  cent,  to  gain  5,  but  that  is  what 
we  are  doing  to  the  extent  of  millions." 
t.  Now,  this  argument  of  Lord  Masham  is 

luminous  and  convincing.  It  proves  be- 
yond a  doubt  that  Free  Imports  only  pay 
when  you  can  figure  out  a  national  loss  if  a 
duty  were  imposed.  It  pays  us  to  let  in  raw 
material  free,  but  where  unlimited  free  im- 
ports of  manufactures  are  let  in,  enough 
to  close  down  or  ruin  similar  domestic  in- 
dustries, the  community  does  not  gain.  In 
each  case  you  must  figure  it  out,  not  putting 
on  too  high  a  duty  or  one  too  low.  Free 
Trade  is  easier,  but  England  never  had  and 
cannot  get  Free  Trade.  Free  Imports  is  an 
entirely  different  system.  Under  Lord 
Masham's  system,  the  tariff  might  be 
complicated    and    difficult    to   frame.      But 

E  T.   DKNISON, 
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complicated  affair,  and  the  nation  is  nothing  less  than  a  large 
trading  concern  with  various  interests  to  consult,  with  an  immense 
mass  of  detail  to  consider,  and  with  a  vast  capital  at  stake.  I  know 
there  are  many  temptations  connected  with  a  scale  of  Customs 
duties,  such  as  the  influence  upon  politics  of  protected  industries 
and  monopolies.  But  desperate  diseases  require  heroic  remedies. 
Something  must  be  done,  or  British  trade  will  fall  into  a  decline. 
The  idea  that  more  technical  education  will  mend  matters  is  inade- 
quate to  cure  an  evil  so  widespread.  The  evil  is  just  a  combined 
effort  of  all  the  principal  foreign  manufacturing  nations  to  break 
down  in  their  own  interest  Great  Britain's  commercial  supremacy. 
It  is  a  selfish,  but  perfectly  human  ambition.  How  is  the  attempt 
to  be  met  and  withstood  ? 

The  Nature  of  the  Policy. 

The  basis  on  which  a  Commercial  Union  of  the  Empire  could 
rest  is  nearly  always  stated  as  preferential  trade.  The  public  men 
and  public  writers  who  have  discussed  the  subject  seem  to  arrive 
at  a  common  conclusion.  They  realize  that  the  self-governing 
colonies  are  not  wedded  to  protection  as  a  theory,  but  as  a  con- 
venient means  of  raising  necessary  revenue.  The  colonies  could 
not  dispense  with  this  form  of  taxation  wholly,  since  it  is  pointed 
out  that  in  sparsely  settled  countries  like  Australia,  Canada  and 
South  Africa  the  cost  of  collecting  a  revenue  levied  by  direct  taxa- 
tion removes  it  from  the  sphere  of  practical  proposals.  England 
herself  augments  her  revenues  by  Customs  taxation  to  the  extent  of 
about  $100,000,000  a  year.  Tariffs  may  be  reduced,  but  they 
must  continue  to  exist  in  some  form,  and,  consequently,  some 
kind  of  mutual  preferential  tariff  treatment  between  Great  Britain 
and  her  colonies  seems  to  offer  the  most  practical  means  of  attaining 
an  Imperial  Commercial  Union.  The  idea  is  not  new.  It  was  the 
former  policy  of  Gieat  Britain,  previous  to  the  abolition  of  the  Corn 
Laws  and  the  inauguration  of  the  Free  Import  system.  Prior  to 
1842  the  following,  among  other  colonial  productions,  received 
preferential  treatment  in  the  British  market  :  Cocoa,  coffee,  furs, 
hides,  molasses,  rice,  sugar,  timber,  tobacco  leaf,  wines  and  wool. 
When  Sir  Robert  Peel's  Government  took  the  first  step  toward  Free 
Imports  in  1846  by  cutting  down  the  duties  on  wheat  for  a  three- 
year  period,  with  the  avowed  intention  of  wiping  them  out  ultimately, 
it  was  provided  that  the  duties  on  foreign  wheat  should  diminish 
from  10s.  a  quarter  down  to  4s.  a  quarter  in  1849.  But  preferen- 
tial treatment  for  colonial  wheat  and  flour  was  retained  for  those 
three  years,  the  duties  being  respectively  is.  a  quarter  on  wheat 
and  4d.  per  cwt.  on  flour.  In  1849,  the  rates  were  equalized,  and 
the  is.  duty  on  wheat  and  the  4d.  duty  on  flour  continued  to  be 
imposed  on  foreign  and  colonial  wheat  and  flour  alike  until  1869. 
Then,  under  Mr.  Gladstone's  Government,  they  were  abolished,  but 
the  British  consumer  got  no  benefit,  for  the  prices  of  these  com- 
modities did  not  fall,  in  accordance  with  the  theory  that  a  duty  is 
paid  by  the  consumer.  But  preferential  treatment  did  not  cease  on 
other  colonial  products  in  1849.  Such  articles  as  barley,  butter, 
cheese,  cottons,  rice,  soap,  tallow,  tongues  and  twine  from  colonial 
possessions  continued  to  enjoy  preferential  treatment,  some  of  them 
down  to  i860.  Have  the  ideas  of  i860,  which  have  prevailed 
since,  any  Divine  authority  or  any  overwhelming  economic  force 
that  they  should  not  be  revised  after  the  lapse  of  40  years  ?     Surely 


it  is  simply  amatter  of  convenience,  of  the  interest  of  the  Empire,  of 
commercial  benefit,  of  the  national  desire. 

The  Preferential  Policy  Worked  Out. 

Many  suggestions  have  been  made,  and  much  thought  bestowed 
upon  a  possible  policy.  I  have  before  me  a  great  mass  of  clip- 
pings, pamphlets,  official  returns  and  public  speeches  dealing  with 
the  subject.  It  would  be  easy  to  draw  up  an  elaborate  scheme  by 
the  aid  of  all  the  material  that  has  been  accumulating  during  the 
past  ten  years.  But  a  cumbrous  policy  would  be  open  to  much 
criticism  and  many  objections  in  detail.  The  simpler  the  policy  the 
better  chance  it  has  of  adoption.  In  1894,  The  London  Statist, 
a  financial  weekly  of  standing,  offered  a  prize  for  the  best  essay  on 
"The  Commercial  Union  of  the  Empire."  The  prize  was 
divided  between  two  writers — one  taking  preferential  trade  as  its 
basis,  the  other  free  trade.  The  former  proposal  seems  the  more 
feasible,  as  the  self-governing  colonies  will  be  unable  to  do  away 
with  their  tariffs.  The  author  of  it  was  J.  G.  Colmer.  of  the 
Canadian  Office  in  London,  whose  plan,  briefly  outlined,  im- 
presses one  as  carefully  thought  out,  containing  no  startlingly  new 
or  objectionable  features,  and  capable  of  adaptation  to  the 
requirements  of  the  situation. 

1 .  Tariff  Preference. — It  was  proposed  that  Great  Britain 
should  impose  the  following  duties  upon  the  articles  named  when 
imported  from  foreign  countries,  leaving  them  free  of  duty  when 
imported  from  the  colonies  : 


s.  d. 

Cattle 10  o     each. 

Sheep 1  o 

Meats 1  4     per  cwt. 

Cheese 1  6  " 

Butter 2  6 

Wheat o  3 

Flour o  4K 

Hemp 15  o     per  ton. 

Nuts  and    Ker- 
nels for  Oil.  .  .  7  6 


Ivory 20  opercwt. 

Leather o  2 

Sugar o  4 

Wool 2  3 

Tallow o  9 

Sealskins....  o  9  each. 

Fish  Oil 10  o  per  ton . 

Logwood ....   4  o 

Mahogany  .  .   5  o 


These  duties  amount  only  to  about  three  per  cent,  ad  valorem, 
except  in  the  cases  of  wheat  and  flour. 

Great  Britain  should  reduce  by  one  half  the  duties  on  the  follow 
ing  articles,  when  they  come  from  the  colonies  :  Cocoa,  coffee,  and 
tea.     The  duty  on  tobacco  might  be  reduced  5  per  cent,  all  round 

These  changes  would  involve  a  loss  to  the  annual  revenue  of 
^2,000,000,  and  an  increase  to  it  of  ^2,700, 000,  leaving  a  net 
increase  of  ,£700,000  yearly. 

The  colonies  would,  of  course,  give  satisfactory  preference  in 
tariff  to  British  manufacturers. 

2.  Purpose  of  the  Duties. — This  additional  revenue  might 
go  into  a  fund  to  be  spent  upon  Imperial  Defence. 

3.  An  Imperial  Council. — It  is  recommended  that  a  Colonial 
Council,  consisting  of  several  members  of  the  Imperial  Cabinet  and 
representation  from  each  colony, should  be  formed  to  consult  regard- 
ing the  questions  arising  out  of  a  preferential  tariff  and  Imperial 
Defence. 

This  plan  has  the  merit  of  being  simple.  It  presents  no  insuper- 
able obstacles.  I  am  inclined  to  think  that  Canada  should  begin  to 
take  action  along  similar  lines,  asking  for  the  appointment  of  a 
Commission  of  Inquiry,  similar  to  that  suggested  by  Mr.  Chamber- 
ain,  and  composed  of  representatives  from  other  colonies. 
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EXPORT  COMMERCE  OE  CANADA. 


By  A.  M.  B. 


Specially  written  (bx  ti 


prlng   Prade  Number  of  The  im\  Q -  Review 

WAS  tempted  a  short  time  ago  to  examine  the 
records  of  Canadian  export  trade  during  the  past 
quarter  of  a  century,  and  found  that  the  inquiry 
was  both  instructive  and  inteiesting.  The  Dominion 
has  grown  steadily  during  this  period  in  many 
different  lines  of  production,  first  supplying  its  own 
wants  either  entirely  in  some  lines  or  to  a  considerable  extent  in 
others,  and  now,  during  the  past  few  years,  selling  a  very  large 
surplus,  not  required  at  home, to  markets  abroad.  Of  course,  before  the 
Union  of  the  British 


Provinces  in  1867, 
these  scattered  com- 
munities exported  a 
great  many  of  the 
raw  products  of  the 
farm,  the  forests,  the 
fisheries,  and  the 
mines.  These  were 
our  principal  sources 
of  wealth.  During 
the  Civil  War  in  the 
United  States,  and 
the  existence  of  free 
trade  in  natural  pro- 
ducts between  that 
country  and  ours,  a 
large  export  trade 
was  done  in  these 
lines.  In  many  res- 
pects our  exports  are 
still  chiefly  of  this 
character.  But  it  is 
interesting  to  ob- 
serve how  we  have 
gradually  introduced 
manufacturing 
methods  into  our 
export  business,  thus 
employing  more  people  at  home  to  carry  on  these  operations,  and, 
naturally  getting  a  better  price  for  more  highly  finished  articles. 

A  year  or  two  after  the  union  of  the   Provinces  is  a 

Conditions  convenient  point  at  which  to  take  a  view  of  our 
in  1870.  r 

export   operations.     Take    1870  for  the  purposes  of 

examination  and  comparison.  The  Reciprocity  Treaty  with 
the  United  States  had  ceased  to  exist  five  years  before.  Free  trade 
reigned  between  Ontario,  Quebec,  Nova  Scotia  and  New  Bruns- 
wick. The  business  Old  Canada  used  to  do  with  the  Maritime 
Provinces  had  dissappeared  from  the  official  records,  because  we 
were  now  one  country  with  the  same  tariff.  There  were  no  Western 
Prairie  Provinces,  no  railway  connection  with  the  Atlantic  seaboard 
by  Canadian  soil,  and  no  communication  with  British  Columbia  at 
all.  Yet,  the  new  Dominion,  in  1870,  exported  products  to  the 
value  of  373.500,000.  That  was  the  period  of  high  prices, 
reir.ember,  but'exporters,  in  handing  in  official  returns,  gave  modest 
figures.  In  minerals,  we  sold  abroad  32,500,000,  the  largest  item 
being  coal,   and  the  next  petroleum.     Of  the   fisheries,  the  sales 


Ye   Ancient    Britons.' 


amounted  to  53.500,000,  the  chief  article 
being  dry  salted  rod.  The  lumber  trade 
was  very  extensive,  in  fact,  the  largest  single 
item  in  the  list,  amounting  to  $21,000,000. 
Then  agricultural  products,  $13,500,000, 
and  animal  produce,  Si2,ooo,ooo.  Lastly, 
omitting  miscellaneous,  manufactures  were 
exported  amounting  to  52,133,000. 

Several   of  our   manufactures   were  then   in   a    trulv 
Manufactur- 
ing Twenty-    infant   stage.       Cotton   was  just  beginning    to    exert 

eight  Years  itself,  Mr.  Parks'  mill  in  New  Brunswick  and  one  or 
two  small  mills  in  Ontario  being  the  pioneer  enter- 
prises up  to  that  date.  A  small  export  of  cottons,  512,905  worth, 
is  however  recorded.  They  were  shipped  from  Montreal,  some  to 
England  and  some  to  the  United  States.  The  Parks'  mill  in  St. 
John  sent  58,000  worth  to  the  United  States,  and  there  was  a  ship- 
ment from  Halilax  to  the  West  Indies.      This  was  the    time  when 

we  did  a  little  linen 
manufacturing  in 
Canada,  and  a  small 
shipment  of  linens 
went  from  Montreal 
to  the  United  States. 
Some  woollens  were 
J  shipped  —  to    the 

value  of  335,000 — 
some  from  Kingston, 
Ont..  to  the  United 
States,  some  from 
Montreal  to  Eng- 
land, and  some  from 
Halifax  and  St.  John 
to  Newfoundland. 
We  did  a  sma'l  ex- 
port trade  also  in 
biscuits,  carriages, 
made-up  furs,  musi- 
cal instruments,  and 
soap. 

In  the  iron  manu- 
facturing trades 
Canadian  skill 
showed  up  pretty 
well,  considering  all 
things  —  we  sold 
abroad  some  lines  of 
hardware,  machinery,  sewing  machines,  and  pig  iron.  Canadian 
beer,  and  whiskey,  were  then,  as  now,  among  the  best  in  the  world, 
and  a  quantity  made  in  Ontario  and  Quebec  went  to  the  United 
States,  and  from  Nova  Scotia  to  the  West  Indies.  But,  all  told, 
our  factory  manufactures  exported  came  only  to  about  52.000,000, 
and  several  items,  such  as  rags,  wood,  and  straw,  helped  to  till  the 
list.  There  must  have  been  quite  a  run  on  Canadian  books,  for  the 
export  was  valued  at  551,793.  The  heaviest  port  of  shipment  in 
Ontario  was  Clifton,  on  the  Niagara  frontier  (lor  the  United  States). 
Quebec  was  not  so  far  behind  Montreal,  with  exports  of  510,000,000, 
against  Montreal's  519,000,000,  while  St.  John,  N.B.,  with 
53,853,000,  ran  ahead  of  Halifax  with  its  52,993,000. 

But  the  new  Dominion  was  then,  as  it  is  in  1899,  pre- 

The  Farm        eminent  for  its  exports  from  the  farm.      It  is  curious 
was  King.  .  .        .  ,  .   ,    ...      .  ._  , 

to  observe  the  changes  which  Dingley  tariffs  and  new 

conditions   have  wrought.      The  barley   trade   was   extensive,   the 

exports  reaching  nearly  55,000,000,  and  some   of  it  went  by  ships 

from  Montreal,  too.      Butter  was  a  great   business,  also,  and,  after 
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lapsing  into  an  inferior  place  for  years  by  poor  methods,  we  are 
only  now  beginning  to  regain  our  old  place  in  this  respect.  Cheese, 
^674,000 — what  a  reminder  that  is  of  our  steadily  acquired  victory, 
until  in  1897  we  sent  abroad  $  14,676,000  worth  !  I  can  well 
remember  that  in  1870  superior  persons  thought  poorly  of  our 
cheese,  and  imagined  you  had  to  get  the  real  English  article  if  you 
wanted  the  best.  No  doubt  we  have  improved,  but  I  recollect 
several  stolen  bites  in  the  pantry  about  1869  which  tasted  exceed- 
ingly good.  The  bacon  and  ham  export  trade  was  then  giving 
promise  of  its  present  greatness,  and  there  was  a  trifle  done  in 
meats.  The  Canadian  hen  cackled  loudly  and  industriously  to  the 
extent  of  2,460,000  dozen  of  exported  eggs,  but,  the  export  price 
was  less  than  8c.  a  dozen.  Horses,  and  cattle,  and  swine,  and 
sheep  were  exported  in  large  numbers.  Of  cattle,  107,000  were 
sold,  the  price  recorded  being  $28  a  head.  Well,  those  were  the 
days  of  small  things,  and  we  must  turn  to  the  present  to  measure 
the  progress  made. 

The  export  trade  of  Canada  in   1897  was  valued  at 

Our  Exports  $138, 000,000,  nearly  double  that  of  1870,  and,  con- 
In  189V 

sidering  the  low- prices  that  have  prevailed  for  several 

years,  the  figures  indicate  a  bulk  and  magnitude  much  more  than 
twice  the  record  of  1870.  To  the  British  Empire  we  exported  $82,- 
000,000  of  this,  and  to  foreign  countries  #48, 000, 000.  The  rest  is 
made  up  of  coin  and  bullion  to  the  value  of  $3, 500,000  sent  to  the 
States  to  pay  for  goods  bought  there.  As  the  Americans  shut  out 
many  of  our  goods  by  high  tariff,  we  have  to  pay  for  the  American 
products  we  buy  either  in  exports  to  England  or  in  hard  cash.  This 
is  an  unfair  state  of  things.  I  would  copy  the  American  tariff,  word 
for  word,  as  far  as  it  suited  our  interests,  if  I  were  the  Premier  of 
Canada,  and  cut  down  the  duties  on  British  goods,  so  that  those 
who  trade  freely  with  us  should  get  the  advantage.  However,  to 
let  that  go  for  the  present,  it  is  interesting  to  observe  that,  in  1897, 
Canadian  products  went  to  nearly  every  country  in  the  world  :  To 
South  America  and  Russia,  to  Bulgaria  and  Belgium,  to  Chili  and 
China,  to  Mexico  and  Spain,  to  Turkey  and  Uruguay,  to  Hayti  and 
South  Africa.  We  are,  therefore,  beginning  to  get  our  finger  in  the 
pie  of  international  commerce,  and  the  success  of  the  future  de- 
pends upon  the  vigor  and  insight  of  our  manufacturers  and  ship- 
pers, and  also  upon  the  development  of  our  transportation  routes  by 
land  and  sea.  One  fact  regarding  our  exports  should  be  borne  in 
mind  :  The  figures  are  apt  to  be  under,  rather  than  over,  the  real 
amounts.  Shipments  are  made  from  inland  points  which  are  never 
reported  to  the  Customs  authorities  at  all,  since  there  are  no  ex- 
port duties,  and  sometimes,  in  the  hurry  of  the  moment,  the  ship- 
per forgets  to  send  a  copy  of  his  manifest,  or  invoice,  to  the 
Customs.  In  1897,  the  Customs  estimated  $3, 947,000  as  the 
value  of  the  exports  not  reported  to  the  officials. 


Canada  sold  abroad,  in   1897,    $  10, 000, 000  of  what 
Development  the  official   statistician  calls   "manufactures."      The 
word  manufacture  does  not  take  in  certain  lines  which 


Of 

Industries. 


might  fairly  be  included  in  the  list.  But,  for  my 
present  purpose,  there  is  comfort  enough  in  the  figures  as  they  are 
given.  It  is  not  idle  boasting  to  assert  that,  in  certain  branches 
of  trade,  Canada  has  reached  a  high  level  of  skill  and  perfection. 
Her  factories  are  not  on  so  large  a  scale  as  some  of  the  establish- 
ments in  Europe  and  North  America,  but  they  are  fully  equal  in 
the  standard  of  excellence  which  prevails.  I  am  not  going  to 
overload  this  article  with  tables  of  figures,  but  the  following  list  of 
exported  goods,  in  1897,  is  worth  a  glance  at  least  : 

Cottons    $915,000  Musical  instruments  . .  $399,000 

Agricultural  implements  761,000  Wood  pulp 675,000 

Whiskey  and  beer 442,000  Woollens  and  clothing  89,691 

Matches 151 ,000  Machinery 166,000 

Rope  and  twine 109,000  Iron  and  steel  castings  127.000 

Doors,  sashes  and  blinds  190.000  Leather  goods 154,000 

Bicycles 299,000  Furniture 115,000 


These  few  items  will  indicate  what  Canada  has  been  doing  in 
industrial  enterprises,  not  merely  supplying  her  own  wants  to  a 
great  extent,  but  producing  a  surplus  for  export.  Cottons  are  made 
in  Canada  to  perfection.  Musical  instruments,  especially  organs, 
cannot  be  surpassed  elsewhere,  and  they  are  purchased  in  thou- 
sands yearly,  by  the  English,  the  Germans,  the  United  Staters,  the 
Belgians,  the  Australians,  and  even  the  Chinese.  Farm  imple- 
ments go  in  large  numbers  to  England,  Australia,  France, 
Germany,  South  America,  Africa,  Holland,  Russia  and  other 
distant  parts.  There  is  a  small,  but  growing,  export  in  buttons,  an 
industry  that  deserves  to  succeed.  Canadian  carriages,  buggies, carts, 
sleighs,  wagons,  etc.,  are,  I  believe,  unique  in  design  and  execu- 
tion, and  we  send  a  number  yearly  to  Europe,  Australia  and  Africa. 
We  know  how  to  make  bicycles,  and  people  are  riding  them  all 
over  the  surface  of  the  earth — in  Portugal,  in  Russia,  in  Sweden,  in 
Japan,  in  Turkey  and  elsewhere.  Canadian  household  furniture 
should  be,  and  is  to  a  certain  extent,  a  household  word  abroad, 
and  orders  come  here  from  judges  of  these  things  in  England,  the 
United  States,  etc.  Our  match  industry  has  been  made  famous  by 
Mr.  Eddy.  Wooden  ships,  even  in  this  age  of  iron  and  steel,  still 
find  buyers  abroad.  In  1897,  we  sold  30  vessels,  with  a  tonnage 
of  9, 158  tons,  and  they  brought  us  $105,000. 

As  you  may  perceive,  I  am  dwelling  rather  upon 
By  Provinces,  features  of  our  export  trade  that  are  little  known  than 
upon  the  familiar  facts  connected  with  our  great 
staples  of  lumber,  fish,  cattle,  cheese,  wheat,  etc.  These  things 
are  talked  of  every  day.  But  it  is  not  so  generally  known  what 
each  Province  exports.  Let  us  pass  over  Ontario  and  Quebec,  for 
the  reason  that  Montreal,  being  a  port  of  entry  used  largely  by 
Ontario,  it  is  difficult  to  distinguish  with  exactitude  the  exports  of 
one  Province  from  those  of  the  other.  But  the  other  Provinces  are 
rather  apt  to  be  overlooked  in  this  connection.  Nova  Scotia's 
exports  in  1897  were  valued  at  $11,300,000,  and  consisted  princi- 
pally of  fish,  lumber  and  agricultural  produce.  New  Bruns- 
wick's exports  amounted  to  $9,500,000,  the  great  bulk  being 
lumber  to  Britain  and  the  United  States.  Prince  Edward  Island's 
exports,  amounting  to  $1,300,000,  were  about  equally  divided 
between  fish,  animal  products  and  agricultural  products.  It  is 
impossible  to  figure  out  the  exports  of  Manitoba  and  the  western 
prairie  Provinces  from  the  official  returns,  because  they  ship  chiefly 
through  the  ports  of  other  Provinces.  British  Columbia,  a  sea 
Province,  has  its  own  ports,  and  the  total  export  trade  in  1897,  of 
$14,000,000,  is  likely  to  be  much  augmented  in  the  near  future. 
Minerals  are  the  chief  item,  $8,900,000;  then  fish,  $3,400,000; 
thirdly,  lumber,  $750,000,  with  the  rest  divided  between  animals, 
agriculture  and  manufactures. 

There  are  certain  facts  to  be  kept  in  mind.  One  is  that  some 
of  our  manufacturers  are  not  anxious  to  make  a  noise  about  their 
sales  abroad.  They  do  not  care  to  stir  up  fresh  competition,  and, 
doubtless,  do  not  take  much  trouble  to  report  all  their  sales  abroad 
to  the  Customs  authorities.  Another  fact  is,  that  the  great  fall  in 
agricultural  prices  the  last  ten  years  diminishes  the  total  value  of 
some  exports  in  that  line,  although  in  bulk  the  exports  have  greatly 
increased.  On  the  whole,  the  record  is  creditable.  Partly  by  rea- 
son of  a  superior  climate,  and  partly  by  excellent  farming  methods, 
our  food  products  have  acquired  a  good  name  abroad.  Our 
factory-made  articles,  if  produced  cheap  enough,  may  be  compared 
with  the  products  of  older  and  larger  countries.  Wherever  a  Cana- 
dian mill  or  factory  has  a  specialty,  it  can  find  a  market  for  it 
abroad.  Sometimes,  I  think  this  is  not  sufficiently  developed  by 
our  manufacturers.  This  should  be  remedied.  I  believe  Canada 
is  in  a  favored  position  to  do  a  larger  slice  of  the  world's  trade,  and 
that  the  skill,  industry,  and  integrity  of  her  workmen  and  farmers 
are  equal  to  the  competition  of  any  other  country. 
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iKILINUo,  remember  the  old  adage, 
"Goods  well  bought,  etc.,"  and  buy  your  dry 
goods  for  SPRING  1899,  from 

Brophy,  Cains  &  Co. 

The  Trade  lias  recognized  this  firm  for  years  pasl  as 

"  The  Black  Dress  Goods  House  of  the 

Dominion." 

All  their  previous  efforts  have  been  surpassed  by  purchases 
for  the  incoming  season. 

Their  motto  seems  to  be:  "  Nothing  is  too  rich  or  too  hand- 
some  for  Canada." 

They  have  the  richest,  handsomest  goods  ever  brought  into  the 
Dominion  by  any  wholesale  house,  designs  and  novelties  that  no 
other  firm  will  have. 

A  question  that  has  bothered  many  buyers  for  some  weeks  past 

IS:  WHAT  WILL  BE  WORN  IN  COLOURED  DRESS  GOODS?     Don't 

worry  about  them  another  moment,  our  mutual  friends,  11,  C.  &  Co., 
have  solved  this  difficult  problem;  for  proof  see  their  samples. 
England  and  France  nearly  had  a  war,  both  countries  HAVE 

HAD  a  revolution  in  their  silk  mills,  if  we  may  judge  by  the  rare 
novelties  in  silks  this  house  is  offering. 

From  the  completeness  of  their  stock  in  every  department  this 
firm  are  properly  classed  as 

LADIES'   OUTFITTERS. 

You  will  command  the  BEST  TRADE  by  dealing  with  them. 


Address, 


23  St.  Helen  St.,  MONTREAL 
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^    WINDOW  DRESSING.    ^ 


WHAT  MAY  BE  DONE  IN  JANUARY. 

HAT  use  shall  be  made  of  the  windows  now  ? 
During  the  past  couple  of  weeks  they  have 
been  devoted  to  displays  designed  to  attract 
Christmas  and  holiday  trade.  Trade  has 
been  good,  but  a  falling  off  in  the  demand 
is  anticipated,  so  now  is  the  time  when 
every  energy,  every  device,  every  idea, 
should  be  called  in  play,  that  the 
decline  in  the  volume  of  business  may 
be  made  as  slight  as  possible. 

A  feature  of  the  month  of  January  in  the  larger  centres  and  in 
many  of  the  smaller  places,  is  the  white  goods  sale.  The  way 
these  have  been  advertised  in  Toronto  in  past  years  is  a  lesson  for 
retailers  generally.  It  is  difficult  to  determine  whether  the  large 
advertisements  in  the  city  dailies,  or  the  exquisitely  arranged  dis- 
plays in  the  windows,  have  been  the  most  potent  factor  in  making 
this  trade  a  feature  of  the  season.  It  is  unquestionably  the  case, 
however,  that  the  white  goods  sale  has  proved  a  success  in  the  past, 
and  is  worthy  of  repetition.  For  the  benefit  of  those  who  intend  to 
make,  for  the  first  time,  a  run  on  white  goods,  a  suggestion  or  tw.o 
may  not  be  out  of  place.  As  a  general  rule,  it  is  safe  to  lay  down 
as  an  established  fact,  that  it  is  good  policy  to  have  a  full  window. 
The  ta^te  of  women  differs  radically  regarding  the  style,  price,  etc., 
of  whitewear,  so  the  greater  the  range  shown  the  better. 


A  Good 
Display. 


In  a  display  like  this,  a  dark  background  is  good  ; 

a  mirror  is  better.      I  remember  a  display  last  winter. 

Two  mirrors,  about  eight  feet  high,  formed  the  back 
and  the  north  side  of  the  window.  The  other  side  was  of  plate 
glass.  At  the  corner  of  the  two  mirrors  a  wooden  stand,  about  six 
feet  high,  had  been  constructed.  At  the  base,  it  must  have  been 
fully  seven  feet  from  the  front  to  the  back.  (Its  iorm  was  much 
like  a  room  corner  flowerpot  stand  sometimes  seen  )  Steps,  each 
about  a  foot  or  so  high  and  18  inches  deep,  formed  platforms, 
which  circled  around  from  one  mirror  to  the  other.  These  plat- 
forms were  covered  so  closely  with  whitewear  that  the  effect  was 
like  that  of  a  great  pile  of  goods.  The  arrangement  was  such, 
though,  that  the  different  styles  of  goods  shown  were  easily  dis- 
tinguished one  from  another.  Besides  the  large  pile,  some  of  the 
daintiest  goods  were  arranged  in  three  small  pyramids.  There  was 
only  one  card  in  the  window.  It  read  as  follows  :  "  The  quality  of 
these  goods  can  be  seen  here.  The  prices  are  the  feature,  though. 
Come  in  and  see." 

But  white  goods  aie  not  the  only  goods  that  might  well 
Idea.  be  made  leaders  of  just  now.     Why  not  make  a  run  on 

woollen  blankets  ?  Blankets  are  staples  ;  yet,  even 
the  best  of  housekeepers  sometimes  put  off  buying  a  pair  or 
two  of  blankets,  till  ;i  "bargain"  presents  itself.  A  short, 
brisk  campaign  should  bring  results  in  this  direction.  I  recently 
saw  a  display  which  must  have  made  many  a  housekeeper  dissatis- 
fied with  her  old  blankets,  and  part  with  enough  cash  to  change 
them  for  a  new  pair.  At  the  back  of  the  window  was  draped  from 
the  ceiling  two  pairs  of  fine,  large,  81b.  blankets.  On  two  packing- 
boxes  in  front  of  this  were  piled  four  pairs  of  7-lb.  blankets,  the 
bottom  pairs  completely  hiding  the  top  and  front  of  the  boxes. 
Nearer  the  front,  six  or  eight  6  1b.   blankets   were  piled.      On   top 


of  these  a  single  blanket  was  arranged  in 
pyramidical  form.  Similar  pyramids  of 
blankets  covered  all  the  floor  space  not 
taken  up,  except  about  18  inches  right  at 
the  front.  Here,  a  nice  line  of  comforters 
were  shown.  To  all  blankets  a  price  ticket 
was   attached.      On   the   top    of  the    6-lb. 

blanket   pile  a  card  remarked:   "We  are  making  a  specialty  of 

blankets  just  now." 

There  are  few  towns  in  Canada  that  cannot  generally  boast  of 
enough  cold  to  have  skating  and  enough  snow  to  have  sleighing 
about  the  first  of  January.  This  fact  suggests  that  furs  and  heavy 
woollen  clothing  will  be  wanted  by  boys  and  girls  of  all  ages. 
Granted  a  want,  it  is  a  simple  matter  to  reason  out  that  an  effort 
should  be  made  to  supply  the  want.  And  the  merchant  who  makes 
the  best  efforts  to  have  a  good  supply  of  heavy  woollens,  furs,  etc., 
and  keeps  the  public  informed  of  this  supply,  finds,  and  deserves  to 
find,  the  want  a  paying  one  to  him. 


,-,  ^  ^-^      „      Furs  will  stand  a  lot  of  pushing.     The  last  two  years 
Exhibits  of  re  7 

Furs.  have  been  fruitful  to  the  farmers  of  Canada.  Thisbeing 

the  case,  it  follows  that  in  may  ways  the  farmer  and 
his  wife  will  be  using  their  surplus  profits  for  luxuries  which  they 
have  done  without  in  past  winters.  Why  not  by  persistent  adver- 
tising and  displaying  fur  coats,  caps,  mitts,  muffs,  boas,  capes, 
jackets,  rugs,  etc.,  force  home  to  the  farmers  in  your  vicinity  that 
"  now  "  is  their  opportunity  to  get  these  furs  ?  The  public  do  not 
know  the  value  of  furs,  so  there  will  be  little  use  of  cutting  prices  to 
create  a  demand.  A  better  policy  would  be  to  advertise  a  discount 
of  5  per  cent,  or  so  "  During  January  only."  A  good  display  can 
be  made  of  furs.  The  staple  of  this  department  throughout  Ontario, 
at  least,  is  the  'coon  coat.  From  three  to  six  of  these  can  be  hung 
up  about  five  feet  from  the  window  front.  They  should  never  be 
hung  without  a  hanger  to  keep  the  shoulders  well  apart.  In  front 
of  the  coats  three  bust  forms  (I  presume  that  every  dry  goods  house 
has  a  supply  of  these  dummies — they  ought  to)  should  be  dressed 
with  ladies'  jackets.  If  the  bust  forms  do  not  stand  high  enough 
to  display  the  jackets  well,  small  boxes  covered  with  dark  cloth 
might  be  used  underneath  them.  Between  the  jackets  a  number  of 
boas  suspended  from  about  the  level  of  the  shoulders  of  the  jackets 
would  make  a  pretty  effect.  About  two  feet  from  the  window  a  row 
of  fur  rugs  might  be  placed.  These  make  a  pretty  display  when 
stood  up  on  one  side  forming  a  conical  shape.  The  space  between 
this  row  and  the  window  front  might  be  devoted  to  boas,  mitts, 
caps,  etc.  One  or  both  sides  of  the  window  could  be  covered  with 
a  variety  of  capes. 


Men's 
Goods. 


This  is  a  good  time,  too,  to  make  a  specialty  of  men's 
furnishings  —  more  particularly  those  frequently 
given  as  Christmas  gifts.  I  know  of  so  many 
young  men  who  defer  buying  neckwear,  handkerchiefs,  gloves, 
etc.,  till  they  see  what  their  friends  send  them  at  Christmas. 
It  is  in  displaying  such  goods  as  these  that  up-to-date  display 
stands  prove  especially  valuable.  The  best  I  have  seen  consists 
of  two  steel  or  iron  rods  reaching  from  the  floor  up  about  eight 
feet.  To  these  grooved  steel  arms  are  attached  by  screws 
which  enable  them  to  move  up  or  down  any  distance.  From 
the  grooves  of  one  of  these  arms  to  the  grooves  in  the  other,  small 
steel  rods  run.  If  ties  or  gloves  are  displayed  they  are  generally 
suspended  over  the  rods,  and  five  or  six  pairs  of  arms  are  used.  If 
undershirts  are  shown  only  two  or  three  pair  of  arms  are  used,  giv- 
ing a  good  view  of  the  garments.  Sometimes,  when  undershirts, 
and,  generally,  when  white  shirts  are  shown,  two  or  three  rods  con- 
nect each  pair  of  arms.  This  forms  a  stand  upon  which  the  shirts 
are  excellently  shown.     This  stand  is  similarly  used  for  displaying 
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THE  LACE  WAREHOUSE  Of  CANADA 

SPRING  1899 

Our  complete  line  is  now  in  our  travellers'  hands, 
and  we  confidently  commend  it  to  the  kind  con- 
sideration   of  our  many   friends    in    the  trade. 

Dress  Goods 

>» n tinHuum | 

This  department  is  one  of  our  specialties,  and  is  fast 
becoming  one  of  the  most  important  branches  of  our  business.  Our  aim 
in  this  line  is  to  show  only  the  newest  goods  and  best  values  obtainable 
in  the  world's  markets. 


Trimmings 


Our  collection  in  this  department  is  unequalled,  and  the  values  we 
are  offering  defy  competition. 


Our  Exhibit 


also  comprises  large  and  attractive  assortments  of  Blouses, 
Golfers,  Blouse  Silks,  Belts,  Buckles,  Embroidered  Handkerchiefs,  Em- 
broidered Covers,  Pillow  Shams,  Renaissance  Mats,  etc.,  Feather  Boas, 
Fancy  Combs,  Chiffons,  Chiffon  Ruchings,  Buttons,  Embroideries,  and 
a  variety  of    Fancy    Dry   Goods   too  extensive  to  be  named  in  detail. 

Laces,    Lace    Curtains    and    Veilings    are    our 

Specialties,    and    in   these   we    are    known    as  the    leaders   in    this 
market. 

KYLE.  CHEESBROUGH  &  CO., " s'  ™n™, 
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WINDOW   DRESSING     Continued. 

vests,  and  would  be  very  useful  for  exhibiting  boots,  or  in  fact,  any 
small  article  solid  enough  to  "sit  well." 

A  stand  is  not  necessary,  however,  to  show  off  to  advantage  any 
lines  of  men's  wear.  I  saw  a  striking  display  of  gloves  to  day, 
which,  for  simplicity,  would  be  hard  to  excel.  A  stand  slanted 
from  the  floor  of  the  window,  about  a  foot  from  the  glass,  to  about 
four  feet  back,  where  it  was  about  three  feet  high.  The  display 
comprised  three  divisions  of  about  equal  size.  To  the  left,  fur-lined 
gloves  were  shown  in  their  boxes.      On  each  box  one  pair  of  gloves 


Kin  nt  Unveiling  at  Quebec  of  the  Statue  to  Samuel  de  Champlain,  Founder  of  the  Citj   of  Qutbec  in  1608. 


were  placed,  one  of  them  being  turned  partly  outside-in  to  show 
the  lining.  The  centre  division  was  devoted  to  cheap  gloves. 
These  were  not  in  boxes,  but  were  arranged  in  small  piles.  The 
top  of  each  pile  consised  of  a  pair  of  gloves  arranged  to  show  both 
their  exterior  and  interior.  To  the  right,  boxes  of  wool  lined  and 
unlined  gloves  appeared.  Samples  of  these  gloves  were  shown 
in  a  similar  manner  to  the  exhibit  of  fur-lined  gloves. 

A  very  good  display  of  silk  mufflers  and  handkerchiefs  can  be 
made  on  a  stand  like  this.  To  show  off  these  goods  well,  the 
stand  might  be  covered  with  alternate  rows  of  dark  and  light  crepe 

tissue  paper.  On 
the  daik  paper, 
light  -  colored 
h  a  nd kerchiefs 
can  be  nicely 
shown  off  by 
shaking  thein  out 
from  their  folds 
and  piling  them 
in  as  large  a 
compass  as  they 
can  be  made  to 
take.  Thus,  with 
a  dozen  or  two 
piles  of  light 
handkerchiefs  on 
a  dark  ground, 
alternating  with 
dark  mufflers  on 
a  light  groun  d 
the  effect  is  strik- 
ing, and  should 
lead  to  sales,  if  it 
is  understood  that 
the  prices  are 
right. 

It  will  be  seen 
from  the  forego- 
ing that  I  make 
no  mention  of  an 
assorted  display  ; 
I  speak  always  of 
a  special  push  in 
certain  lines.  An 
assorted  display 
may  be  good  at 
certain  times  of 
the  year,  but  it 
is  not  the  thing 
in  January.  This 
month  is,  gener- 
al 1  y  speaking, 
a  quiet  one,  or, 
in  other  words, 
the  general  de- 
mand is  light.  In 
a  month  like  this, 
therefore,  a  spe- 
cial demand  has 
to  be  created. 
And  a  special  de- 
mand cannot  be 
created  without 
special  effort,  and 
it     is     decidedly 


THE 


DRY  -:-  GOODS  -:-   REVIEW 


« 


? 


IT  IS  NOT 


good  sensible  judgment  for  yon  to  buy  Neck* 
wear  been  use  it  looks  like  a  tie  (in  the  boxes), 
because  it  is  cheap,  been  use  there  is  a  large 
discount  off  the  invoice,  and  in  large  qua  //ti- 
tles twice  a  year.  If  you  do,  don't  complain 
(/bout  bad  business. 


vz 


'SV 


\\ 


'M 


is 


IT  IS 


better  to  buy  from  the  manufacturer  who 
aims  at  the  highest  quality  and  finish,  latest 
styles,  best  sellers  over  your  counter,  (//id  fair 
prices.  Buy  only  American  shapes  and  styles 
(not  European),  and  let  your  purchases  be 
small  and  often. 

This  is  the  advice  of  practical  tie-makers, 
and  we  charge  yon  nothing  for  it. 


Niagara  Neckwear  Co. 


Limited 
NIAGARA  FALLS 


Makers  of  American  Shapes  a  ml 
Styles  in  Neckwear 


Spring    Samples 
HOW   ready   for 
your  insjnetion . 
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easier  to  make  a  specialty  of  one  or  two,  or  even  three,  lines 
of  goods  than  of  a  dozen.  Two  lines  are  as  many  as  can  be 
thoroughly  pushed  at  a  time  in  most  country  stores.  And 
pushing  is  necessary — the  end  being  to  create  in  the  mind  the 
impression  that  one  is  making  special  offers  in  the  lines  pushed. 
Persistent  advertising  is  necessary,  but  is  hardly  of  more  value 
than  special  window  displays. 


A  Small-Lot 
Sale. 


A  great  many  stores  devote  the  next  two  or  three 
weeks  almost  entirely  to  getting  rid  of  stock  accumu- 
lation, and,  for  that  reason,  postpone  inventory  until 
the  first  of  February.  These  few  weeks  demand  a  great  deal  of 
work  from  the  window-dresser  who  is  anxious  to  assist  in  this  neces- 
sary stock  reduction.  The  concern  recognizes  the  importance  of 
this  ante  inventory  clearing,  and  makes  very  great  cuts  in  the  prices 
of  much  worthy  merchandise. 

Here  is  an  idea  that  may  help  to  move  small  lots  quickly  : 
Trim  the  window  with  the  surplus  lrom  one  or  more  departments, 
make  the  displays  as  attractive  as  possible,  and  then  work  the 
following  little  scheme  :  Have  the  back  wall  of  the  window 
removed  entirely  ;  this  can  usually  be  done  without  a  great  deal  of 
difficulty.  Have  a  short  section  of  counter  placed  immediately 
back  of  the  window,  allowing  room  enough  for  salespeople  to  move 
around. 

A  set  of  placards  should  announce  that  the  goods  in  the  display 
are  all  there  is  of  the  lot.  Direct  attention  to  the  wonderfully  low 
prices  and  state  that  shoppers  will  be  served  at  the  counter  imme- 
diately back  of  the  display. 

Of  course,  the  display  must  be  of  the  simplest  kind,  and  a  boy 
will  be  needed  to  stay  in  the  window  to  hand  out  the  goods  as 
wanted.  By  taking  one  or  two  departments  at  a  time  the  idea  can 
be  carried  out  without  confusing  the  department  system  where  one 
exists. 

The  view  that  passers-by  will  have  of  the  interior  of  the  store 
will  be  sure  to  make  them  stop  and  look,  while  the  novelty  of  the 
idea  will  undoubtedly  help  the  sales.  Some  generous  newspaper 
advertising  ought  to  assist  in  the  success  of  the  plan.  Its  advan- 
tages are  that  bargain  hunters  can  see  a  large  array  of  goods  before 
them  and  can  select  a  few  things  that  can  be  pointed  out  to  the 
salesman  on  entering  the  store. 

January  With  January  comes  the  annual  sale  of  muslin  under- 

Window  wear  in  many  localities,  and  the  window-dresser  has 

much  to  do  with  its  success  or  failure,  though  he 
needs  the  hearty  cooperation  of  the  manager  of  that  department. 
To  be  successful,  an  effort  should  be  made  to  combine  style  and 
quality  with  low  prices. 

Quality  and  beauty  attract  the  eye,  but  price  appeals  to  the 
purse,  and  to  have  a  successful  display  these  two  factors  must  be 
presented. 

One  very  successful  underwear  display  came  to  the  writer's 
notice  during  the  underwear  season  last  year.  The  background 
aud  bottom  of  the  window  were  draped  and  tufted  in  pink  cheese- 
cloth ;  an  arch  arrangement  was  built  in  the  centre,  and  a  pleasing 
mirror  effect  was  arranged  at  the  sides.  Each  garment  was  care- 
fully papered  in  pink,  the  inexpensive  garments  being  papered  and 
arranged  with  as  much  care  as  the  higher  priced  pieces.  In  the 
display  the  cheaper  grades  were  mixed  in  with  the  fine  goods,  and 
had  dainty  price  cards  attached.  The  cards  on  the  more  expen- 
sive garments  had  the  price  omitted,  showing,  instead,  appropriate 
reading  matter.     A  centre  sign  told  of  "  Style  and  Economy." 

The  result  was  a  big  trade  in  the   underwear  department,  and 


the  sales  were  quite  evenly  distributed  between  high  and  medium 
grade  goods.  The  interspersing  of  the  cheap  goods  with  price 
cards  attracted  and  held  the  attention  of  those  who  might  have 
otherwise  been  frightened  away  by  the  rich  appearance  of  the 
goods.  This  idea  is  an  important  feature  in  any  display.  Beauti- 
ful and  expensive  goods  are  always  attractive  to  the  eye,  but  to 
make  the  exhibit  productive  of  good  business  a  bargain  touch  must 
be  added. 

A  conversation  bearing  on  this  point,  between  two  ladies,  was 
overheard  during  the  holiday  season.  They  were  carefully  looking 
over  the  displays  of  fine  bric-a-brac,  jewelry  and  fancy  goods  in  the 
windows  of  a  high-class  store,  and  one  of  them  remarked  :  "I 
think  they  are  very  high-priced  in  this  store,  but  the  goods  are 
lovely,"  "  Yes,"  replied  the  other,  "but  I  can't  afford  to  trade 
here." 

A  moment  later,  however,  they  stepped  in  front  of  another 
window  of  the  same  store.  This  window  contained  various  attrac- 
tive articles  that  were  effectively  grouped  in  separate  lots,  bearing 
price  cards.  "Why,  those  aren't  expensive,"  exclaimed  one  ; 
"  I  didn't  know  they  kept  anything  so  reasonable  in  price.  Pos- 
sibly some  of  their  other  goods  are  not  so  high.     Let's  go  in." 

The  writer  was  a  little  surprised  to  see  one  of  the  ladies  buy  not 
an  inexpensive  article,  but  a  handsome  and  costly  one. 

In  this  case  the  little  price  signs  merely  served  to  remove  that 
timid  feeling  caused  by  a  dislike  to  examine  goods  which  they 
believed  were  beyond  their  reach  in  price. 


A  proprietor  of  a  certain  department  store  which 
from  Disniavs  unf°rlunat;ely  nad  a  limited  number  of  show  windows 

was  once  asked  why  he  never  made  a  window  dis- 
play of  hosiery,  gloves,  and  several  other  lines  of  which  he  carried 
a  good  stock.  "  Why  !  "  he  exclaimed,  "  nearly  all  our  business 
is  on  dress  goods  and  garments  ;  we  don't  do  business  enough  in 
the  other  departments  to  warrant  our  giving  up  window  space  to 
them."  "But,"  said  the  questioner,  "  don't  you  realize  that  the 
success  of  your  dress  goods  and  garment  departments  is  largely  due 
to  the  display  you  make  of  them,  and  that  a  reasonable  amount  of 
display  given  to  departments  would  increase  their  business  accord- 
ingly ?" 

The  old  merchant  was  finally  prevailed  upon  to  make  an  at- 
tempt, and  eventually  procured  suitable  fixtures  for  the  display  of 
his  other  lines.  The  result  was  that  the  long-neglected  depart- 
ments enjoyed  a  most  substantial  increase  in  business,  and,  at  the 
same  time,  his  pet  departments  of  dress  goods  and  garments  not 
only  suffered  no  loss,  but  made  a  gain  which  could  easily  be 
accounted  for  by  the  fact  that  a  great  many  more  people  came  into 
the  store. 

One  department  helped  the  other,  and  the  volume  of  the  store's 
business  was  largely  increased.  By  strengthening  the  weak  links 
the  whole  was  made  strong. 

Where  people  are  constantly  passing  a  window  they  naturally 
tire  of  seeing  the  same  line  continuously,  and  soon  get  in  the  habit 
of  passing  it  without  a  glance.  A  frequent  change  in  the  nature 
of  the  goods  displayed  gives  the  window  life,  and  regular  passers 
cannot  get  by  it  without  noticing  the  change. 

The  above  is  the  advice  of  The  New  York  Dry  Goods  Econo- 
mist, intended,  doubtless,  for  city  stores.  But  it  applies  to  smaller 
centres  as  well.  In  fact,  I  cannot  see  how  the  store  in  the  smallest 
village  in  Canada  can  afford  to  neglect  its  windows.  If  no  rush 
takes  place  to  buy  goods,  you  show  your  locality  that  you  are  up- 
to-date  and  save  many  a  mail  order  from  going  past  your  town  to 
city  stores. 
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THE    ART    OF    PREDICTING    STYLES. 

IN  the  last  analysis,  there  is  but  one  class  whose  taste  the  pro- 
ducer of  textiles  is  railed  upon  to  consult.  The  decision  of  that 
class  is  final,  and  woe  betide  the  drygoodsman  who  fails  to  adjust 
his  product  or  his  purchases  to  its  requirements. 

The  woman  at  the  counter — the  customer — makes  or  mars  the 
success  of  mill  or  store.  What  she  wants,  in  the  way  of  weaves, 
colors  and  other  details,  is  the  great  question  which  the  man  who 
manufactures  textiles  or  deals  in  them  is  called  upon  to  solve. 

One  of  the  most  prominent  dress  goods  buyers  in  America,  con- 
nected with  a  large  store  in  New  York  doing  a  retail  and  jobbing 
business — the  former  branch  catering  to  a  fine  trade — in  discussing 
this  subject  the  other  day  instanced  his  experience  with  crepons. 
He  said  that  just  before  that  very  successful  fabric  caught  on  in  this 
country  he  had  his  eye  on  the  acclaim  with  which  it  had  been 
received  in  I'aris,  but  was  not  sure  as  to  how  it  would  take  here. 

He  was  seeking  indications  as  to  the  probability  of  the  adoption 
of  crepons  by  American  women,  when  one  morning  he  was  informed 
that  a  lady  had  inquired  for  crepons  at  the  retail  counter.  The 
next  day  another  inquiry  was  received.  Our  friend  hesitated  no 
longer.  Cabling  at  once  to  Paris,  he  had  the  goods  on  sale  in  New 
York  before  any  of  his  competitors.  He  obtained  the  cream  of  the 
crepon  business,  while  numbers  got  only  the  skim  milk.  He  did 
this  because,  being  fully  familiar  with  the  other  conditions,  he  was 
the  first  to  forsee  the  direction  in  which  the  consumer's  taste  would 
assert  itself. 

Too  many  manufacturers  and  too  many  buyers  fail  to  gauge  the 
demand  sufficiently  soon.  Like  the  "dear  public,"  when  it  goes 
into  the  stock  market,  they  produce  or  buy  when  the  tide  is  at  the 


flood.  And  the  result,  too  frequently,  is  the  unloading  of  goods 
far,  far  below  flood-tide  values. 

Another  mistake  frequently  made  is  the  production  or  purchase 
of  too  many  goods  of  one  kind. 

The  silver  tongued  salesman  goes  forth,  full  of  enthusiasm  for 
his  lines.  This  enthusiasm  he  imparts  to  the  buyer,  who  orders, 
we  will  say,  30  pieces  of  a  certain  design.  The  manufaclurei, 
reasoning  that  the  buyer  must  know  what  he  is  about,  proceeds  to 
turn  out  100  pieces  additional,  for  which  he  has  no  immediate 
market,  and  which  he  is  often  compelled  to  sell  at  a  loss.  If  this 
be  done  by  every  manufacturer  in  connection  with  the  majority  of 
orders  received,  one  can  readdy  see  how  the  market  becomes 
lumbered  up  with  goods. 

This  overproduction  of  goods  of  one  kind  is  one  of  the  chief 
causes  of  industrial  depression.  The  difficulties  with  which  the 
manufacturer  has  to  cope  can  be  realized  only  by  those  familiar 
with  the  manufacturing  business.  His  looms  must  run  on  goods  of 
some  kind,  be  those  goods  successful  or  not.  Many  a  manufacturer 
has  awoke  in  the  night  in  a  cold  sweat  as,  even  in  his  sleep,  the 
persistent  throb  of  the  tireless  machinery  seemed  to  sound  in  his 
ear,  and  has  asked  himself,  "  What  on  earth  can  my  looms  make 
to  earn  a  profit  ?" 

The  way  out  of  the  difficulty  -the  diversification  of  product,  the 
prompt  production  of  goods  that  will  temporarily  be  in  vogue — 
must  lie  in  a  more  careful  study  of  the  tastes  and  ideas  of  the  con- 
sumer. Find  out  what  the  woman  at  the  counter  is  going  to  want  ; 
make  it;  then  promptly  drop  it  and  go  on  to  something  else  to  which 
fickle  fashion  is  turning  her  attention.  The  manufacturer  who 
does  this  may  have  to  study  many  things  which  to-day  seem  far 
beyond — perhaps,  in  his  opinion,  beneath — his  ken.  But  such 
study  spells  success. — Economist. 


To  Lady  Cyclists     (and  others) 


INDISPENSABLE  FOR 
OUTDOOR  WEAR. 


r  I  RLE"  Costume 

Always  looks  Fresh. 

It  is  unharmed   by  dirt  or  rain,   it  does  not  "mark"  or  "shrink,"  and  when 

dried  and  brushed 

Looks  as  good  as  new. 

MADGE  In  "Truth"  April  7,   1898,  says: 

"When  you  are  choosing  materials  for  dresses,  be  sure  to  ask  for  those  with  the  'PIRLE'  finish.  Don't  forget  the  word,  which 
is  an  unusual  one.  It  means  a  finish  which  not  only  enables  the  fabrics  to  which  it  is  applied  to  retain  their  gloss  for  ever  so  long,  but 
preserves  them  from  the  ill  effects  of  a  shower  of  rain." 


From  the  Leading  Drapers,  or  full  particulars  from 


E.  RIPLEY  and   SON, 


100c  Queen  Victoria  St.,  LONDON,   LNG. 
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THE  SPRING  COLOR  OUTLOOK. 

NEW     SHADES   COMING    IN    AND    OLD    SHADES   STILL    POPULAK 

HE  color  card  issued  by  the  Union  des 
Syndicates  has  the  usual  number  of 
shades  (156).  Of  these  21  are  either 
new  or,  being  revivals  of  tints  current 
at  least  two  seasons  ago,  may  be  re- 
garded as  novelties. 
<jm  Upon  opening  the  card  the  combina-  • 

*\'it'r".-i>A  ^MWim  tion  of  pink  and  purple  is  at  once  in 
evidence,  21  tints  being  strongly  purple 
and  five  red. 

It  should  be  remembered  that  this 
card  is  not  intended  as  a  guide  for  dress  goods,  but  is  for  silk  com- 
binations, ribbons,  artificial  flowers,  trimming  velvets,  lining 
taffetas  and  all  other  dress  accessories.  The  extreme  brightness  of 
the  shades  shown  indicates  the  use  of  soft-toned  grays,  beiges, 
fawns,  modes  and  similar  tones  for  the  larger  part  of  the  costume. 
Of  these  softer  shades  the  card  shows  a  beige,  two  grays — 
argent  and  platine — and  two  light  golden  browns — maryland  and 
tabac — as  well  as  the  favorite  national  blue,  called  royal  on  the  card. 
This  is  the  only  ordinary,  everyday  blue  shown,  except  ciel,  or  baby 
blue,  and  one  turquoise,  called  marjolaine. 

THE    EXTREME    NOVELTIES. 

The  fuchsia  shades  which  head  the  list  are  of  a  strong  pinkish  or 
reddish  cast  that  has  been  out  for  several  seasons.  They  commence 
with  flore  and  proceed  through  amaryllis,  cyclamen,  fuchsia  and 
amaranthe  to  bordeaux.  The  last-named  is  the  old  dregs-of-wine 
shade  of  many  seasons  ago,  while  the  first  is  as  light  as  a  rose-pink, 
except  that  the  purplish  cast  is  over  it. 

This  range  of  colors  is  not  generally  becoming,  but  the  darker 
shades  are  very  handsome  in  cloth,  silk  or  velvet,  a  fact  which 
makes  the  list  a  valuable  one  for  combinations — the  bugbear  of  all 
manufacturers. 

Two  crushed-strawberry  shades  are  pampas  and  lotus. 

Two  bluish  violet  shades  have  been  revamped  under  their 
former  names,  parme  and  pensee,  medium  in  tone  and  sure  to  be 
used  as  a  relief  from  the  many  reddish  tones,  which  are  apt  to  pall 
when  a  Summer  sun  gets  overhead. 

Two  light  blues,  deeper  and  more  pronounced  than  the  familiar 
baby  blue,  are  luciole  and  rouen.  These  are  good  shades  for  rib- 
bons, taffeta  and  velvet  accessories  on  summer  toilettes.  The 
darker  shade  resembles  the  Marie  Louise  blue  worn  in  the  early 
6o's.  These  blues  are  also  called  china  shades,  though  really  too 
deep  to  quite  match  that  appellation. 

Three  handsome  mauve  shades  deepening  into  a  purple  are 
clematite,  volubilis  and  iris.  The  deeper  mauves  are  repreoented 
by  gracieuse,  ophelia  and  veloutine,  also  found  on  the  previous 
card. 

The  crushed  raspberry  shades  of  the  winter  card  reappear  as 
colinette  and  medee.  The  stem  greens  of  two  years  ago  are  put 
second  on  the  card,  and  will  be  useful  in  combinations  and  trim- 
mings. The  winter  card  contained  the  lightest  and  a  medium 
shade,  but  now  the  list  includes  roseau,  amandier,  saule,  mahonia, 
capillaireand  houx.  The  first  named  is  lighter  and  yellower  than 
nil,  and  the  series  deepens  gradually  till  it  reaches  a  dark  leaf  shade, 
but  adhering  to  the  slightly  yellow  tint. 

SHADES    SEEN    BEFORE. 

The  foregoing  list  comprises  the  new  and  revised  shades,  but 
there  are  several  tones  too  important  to  be  forgotten  though  no 
longer  sufficiently  fresh  to  be  classed  with  the  novelties. 

Among  these  are  two  of  the  lavender  blues — pervenche  and 
liseroti.     These   did   not  take  especially  well   last   Spring,    but,    as 


light  blue  is  evidently  a  winning  shade  for  1899.  this  particular 
tint  may  catch  some  of  the  reflected  glory. 

Two  light,  very  yellowish  greens  are  muguet  and  caspienne. 

The  cream  and  yellow  shades  are  unchanged.  They  range 
from  creme  to  the  orange  capaucine,  including  paille,  cystise,  or, 
and  calceolaire.  The  orange  was  known  formerly  as  coq  de 
roche. 

Coral  pinks  are  corail  and  geranium.  Coquelicot  and  pavot 
greet  us  in  the  same  brilliant  coloring  as  of  old. 

Two  favorite  greens  are  oural  and  emeraude,  Nos.  2637  and 
2638  on  Winter  card. 

The  rose  tones  cannot  be  improved  upon.  They  run  from  the 
light  pink,  bengale,  to  the  deep  jacqueminot,  with  Laurier,  reine 
and  roi  in  between. 

Three  samples  of  ribbon  at  the  end  are  given  as  containing 
some  taking  features.  These  show  dots  on  a  two  toned  black  plaid 
with  one  solid  satin  edge. 

THE    LARGE    SILK    CARD. 

The  large  silk  card  of  Claud  Freres  commences  with  crushed 
strawberry  shades,  not  as  purplish  as  those  given  us  in  the  card 
just  described.  They  deepen  to  a  garnet  rather  than  to  a  wine 
shade,  and  are  not  as  novel  in  effect  as  those  in  the  small  card. 

Following  these  are  the  pervenche  shades,  carried  down  to  tints 
less  on  the  lavender  order,  so  as  to  include  royal. 

A  lot  of  light  empire  shades  are  given  in  blue,  gray,  mode, 
lavender,  and  green.  Two  exquisite  pinks  are  pompadour  and 
dubarry. 

Six  of  the  coquelicot  reds  are  given  and  six  deep  burnt-orange 
shades.  The  cherry  shades  are  well  represented,  and  six  beige  and 
golden-brown  shades  are  seen. 

A  line  of  China  blues  are  faience,  choisy-le  roi,  sevres,  gien, 
limoges  and  rouen,  and  a  deeper  line  of  blues  includes  etincelle, 
safre,  lobelia,  bleu  hortensia,  corvette  and  commodore,  the  latter 
the  brightest  navy  ever  seen.  There  are  both  steel  and  clear  grays 
represented,  as  well  as  the  revived  stem-green  tints. 

Very  pinkish  mauves  are  lilas,  perse,  azalee,  orchydee,  cam- 
panule  and  pensee,  the  latter  corresponding  with  the  better  known 
iris. 

This  card  advances  many  shades  as  ideas  only,  since,  of  course, 
but  few  of  the  156  shades  shown  can  be  adopted. 

THE  FLOWER  AND  FEATHER  CARD. 

Another  card  issued  by  manufacturers  of  flowers  and  feathers 
closely  resembles  the  small  card  first  described  in  its  mauve,  purple, 
cherry,  fuchsia  and  bright  blue  shades.  It  opens  with  brownish 
reds  on  the  automobile  order. 

There  are  63  shades  on  this  card,  and  of  these  23  are  of  the  red 
tones  and  14  purple,  which  indicates  how  the  popular  fancy  is  ex- 
pected to  go. 

Some  handsome  tans  and  golden  brown  shades  are  manille, 
Philippines,  palmer  and  fashoda. 

No  deep  blues,  greens,  royal  purples  or  orange  tints  appear 
here. 

If  this  collection  were  a  fair  indication,  the  artificial  flowers  of 
next  season  might  be  expected  to  be  bright,  but  the  favor  which  will 
be  shown  to  neutral  tints  in  dress  goods  will  tone  down  any  undue 
brightness  of  coloring  in  the  accessories  and  millinery. 

Pinkish  mauve,  light  reddish  purple,  china  and  royal  blues, 
pink  verging  on  the  raspberry  and  strawberry  hues,  black  and 
white,  gray,  beige  and  true  violet  tones  are  the  coming  Spring 
shades  indicated  by  current  ideas  and  these  cards. — New  York 
Dry  Goods  Economist. 
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For  Spring,   1899 

BRIGGS   PRIESTLEY  &  SONS 

are   showing   the    following    lines   in 

Plain  Goods...  Fancies... 

Silk   and  Wool    Eudoras.  Crepoline    Cords. 

Silk  and  Wool   Melrose.  Blister  Crepons. 

All  Wool    Habit  Cloths.  Fancy   Mohairs. 

All   Wool   Bengalines  Moire   Effects. 

All   Wool   Soleils.  Covert   Coatings. 

All  Wool   Sateens.  Plain  Mixtures,  Checks  and  Stripes. 

S.  GREENSHIELDS,  SON  &  CO. 


Sole  Selling  Agents  for  Canada. 


The  Bagley  &  Wright  Mfg.  Co 


Canadian  Branch . 


OLDHAM,  318  St.  James     JI/|fkWTnFAI 

ENGLAND  Street  iflUll  I  KL/lL 


If  you    have   not   already   placed   your   Spring   orders,  § 


wait  to  see    our   travellers  before    doing    so,  otherwise 
you  will  be  sorry  afterwards 

SPECIALTIES: 


V 


Linen  Towels 
Table  Cloths,  etc.,  etc. 


Cashmere  and  Cotton  Hosiery 

Handkerchiefs 

Tailors'  Trimmings,  etc.,  etc. 
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77*?   Towers  Dyeworks,   Low  Moor. 


Orchard  Dyeuuorks,   Heckmondwike. 


The 


Patent  Permanent  Silk  Finish 


ON. 


By  //er  Majesty's  Royal  Letters  Patent 
Nos.  16,746  and  15,169. 


Cotton  Italians  and  Linings. 


The  Superiority  of  Goods  finished  by  this  method  is  in 

ist. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.--A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th  — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th.— Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION.  —  In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON   APPLICATION. 


Dyed  and  Finished 
only  by 


JAMES  &  M.S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks, 

Low  Moor,  Nr.  BRADFORD, 


AND 


Orchard   Dyeworks, 

HECKMONDWIKE, 


ENGLAND 
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Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  Trade 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


Mark 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kepi  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT,  "££?"•  Montreal. 


THE  PIONEERS 


> 


of  the  LADIES'   SHIRT-WAIST   TRADE 

are  the  well  known   Firm 

E.&H.Tidswell&Co. 

wot^™,-   LONDON,  Eng. 

Who  manufacture  and  distribute  the  following 
goods  (as  well  as  Shirt-Waists)  : 

Women's  Blouses; 
Linen  Collars  and  Cuffs; 
Aprons,  Silk  Fronts,  Frillings; 
Veilings,  Lace  Fichus  and  Bows ; 
Cravats,  Fans  and  Pincushions. 

Canadian  buyers  when  in  England  should  call  at  3  Wood 
Street,  if  they  wish  to  see  Stylish  Novelties  for  the  best  class 
of  trade. 


The  Celebrated  Oxford 


FLANNELETTE  and  FLANNEL 
UNDERCLOTHING  and 
BABY  LINEN 


Factories  : 

LONDON     BANBURY 
OXFORD     CASTLEFIN 


1  Oxford  "    Underclothing. 

goai. 


NEW  PRICE  LISTS 
UPON  APPLICATION 


W.  F,  LUCAS  &  CO, 

I29a  London  Wall 
LONDON,  ENGLAND. 


Oxford  "    Underclothing.  I 
1163. 
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SOMETHING  NEW 
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Thomson's  ggyoLovE-mnNO!  Corsets. 

Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,—"  I  find  your  New  ■  Glove-Fittino  '  Corset  perfect,  most  comfort- 
able to  wear  and  beautifully  finished.     I  can  think  of  no  words  that  would  describe  its 
perfection." 

Mrs.  M.  writes,—"  I  hive  really  never  had  such  a  perfect  fit  before. " 
Mrs.  Ci.  writes,  -"  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Gt.uvb-Fittixq.'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect. 


To  be  had  of  all  Dealers  Throughout  the  World. 
ASK   FOR   THOMSONS   NEW   "GLOVE-FITTING" 
TAKE  NO  OTHER. 

A   large  stock  of  these   Corsets  always   on  hand  at 
JOHN  MACDONALD  &  CO.'S,  Toronto. 


AND 


"World  Wide  Popularity 


The  Delicious  Perfume. 


Cr?b  Apple  Blossoms 

EXTRA    CONCENTRATED 


Put   up   in    I,   2, 

ounc  • 


>,  4,  6,  8,  and  16 

bottles. 


And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all   principal  dealers   in   perfumery. 


Medals  taken  at 
all  Exhibitions. 

v!lr^2^i*^.  MARK 

THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  uf 

FISH  HOOKS  and 

FISHING  TACKLE. 


NEEDLES 


WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Wiiie  for  Samples,  which  will  he  mailed  10  y-  u  free  on  receipt  of  Trade  Card. 


Ef~M>  <C7fi7  ^fi  I  will  insert  a  fifty  line  advertisement  twenty  times 
run  ^>Z.\J£  .JU  in  fourteen  (14)  of  the  best  papers,  in  the  11  largest 
cities  in  Canada.  A  snap  for  Holiday  and  Winter  Goods.  All  good  mediums,  repre- 
senting a  circulation  of  over  150,000  copies  per  issue.  Write  at  once  for  details  to 
The  E.  Dkshakats  Advkktisinh  Agency.  Montreal. 


LISTER  4  CO. 


Limited, 


Silk 
Velvets 


FOR 


Millinery  and. 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR 


Railway  and 
Street  Cars,    Etc. 
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BLACK  &  WI/MGATE 

LIMITED 

Glasgow,   Scotland. 

Established   almost   a   Century. 

Mills   and  Standard   Bl'gs 

Stitching  Factories,     KELVINHAUGH.  Warehouse,  HOPE  STREET. 

8  Linen  Hall  Street,  BELFAST 

27  York  Street,  MANCHESTER 

2  Milk  Street,  LONDON 

Manufacturers  or 

Every    description   of 

Cotton  Handkerchiefs 

For  Ladies,  Gents,  Boys  and  Girls 


The  following  are  special  classes, 

Children's  Picture  Handkerchiefs,  colored,  Printed  an*  woven  Borders. 
Mourning  and  White  Lawns 

All  in   Machine-hemmed,   Broad-hemmed  and   Hemstitched. 

Embroideries,  Tucks,  Insertions,  Lace  Edges 

Brocades,  Reveres,  Scollops,  and  Initials. 

p— « "THE  EUCORAH"  HDKFS. 
"THE  CLIMAX"  HDKFS. 

NOVELTY  ^    "Pure  Egyptian  Lawn  Hdkfs."  t**m3%?mln. 

1899  Made  from  Pure  Egyptian  Selected  Yarns. 

WHOLESALE    ONLY    SUPPLIED.     


U~~~~~~»~~~~~~~~~v$ 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


BUuloid 


Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^  l7'/2ln. 

Front       I '/s  In. 
Back.     I      In. 


VULCAN  TITAN. 

Sizes  13  If  18  '/2  In.  Sizes  l3'/2^20  In. 

Front  I  v*  in.  Front    2  Vz   In. 

Back  I  Vs.  In.  Back    Z'M  In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^■■^^^■■^^W  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


ROYAL 

Sizes  l2'/2T_02O    In. 
Fkoiit  i^a   In. 


EXCELSIOR. 

Sizes  8T-°I  l/a  In. 
"*  Width  3  '/sin. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9ViTS\\'/2\r,. 
Wi  dth  3  Yz  I  n. 


DISPLAY 
FIXTURES 


Of  all  kinds 
for  all    purposes. 


WAX 
FIGURES 


The  finest  produced  any- 
where on  Earth. 


f 


FLEXIBLE  AND 
PAPIER  MACHE 
FORMS  .  . 

The  best  in  the  World. 


A 


TRIPLICATE  MIRRORS 
STORE  STOOLS 
AND  CLOAK  RACKS 


TN   FACT  we  manufacture    the    most    complete   line  of 
goods  for    display  purposes    to  be    found    anywhere, 
and  sell  them  at  prices  as  low  as  goods  of  like  quality 
of  design  and  finish  can  be  produced  for. 

Our  large  Illustrated  CATALOGUE  is  FREE. 

LET  US   HEAR  FROM  YOU. 

Hugh  Lyons  &  Co. 

Lansing,  Mich.,  U.S.A. 


NEW  YORK  SALESROOM  : 
8  Clinton  Place. 


CHICAGO  SALESROOM 
238  Madison  St. 
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The  Perfect  Light 
for  Stores. 


6 


Double  Globe  Type 
of  Enclosed   Arc    Lamp 


ARC  LAMPS 


For  all  Circuits, 
Indoors  and  Outdoors. 

100  hours'  light  with  One 
Carbon.  Ornamental  Casings 
of  various  designs. 


Write  for  our  BOOKLET  on  store  and  store- 
window  lighting,  free. 


Canadian  General  Electric  Co, 


Branch  Office*  : 
Montreal.  P.  Q. 
Halifax.  N.  S. 
Winnipeg,  Man. 
Vancouver,  B.  C. 
Nelson,  B.  C. 


Limited 


Head  Office,  TORONTO,  ONT. 

Factories,  PETERBORO',  ONT. 


THE. 


c 


ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging- 
hams, Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trado  supplied. 


D.  MORRICE.  SOMS  &  CO.,  Agents 

MONTREAL  and  tokonto 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,         and         Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garmcrt  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers 
.IOSF.PH  ALLEN,  UsnagtPg  Partner. 

Principal  Offices -215  MisOill  St.,  Montreal.  121  Bant  Ht,  Ottawa. 

187  Yooge  St ,  Toro-.to  47  John  St.,   Quebec. 
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Wilts  Cloth  Chart 
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Price,    $4.00 
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BEAVER  WOOLLEN  MILLS 

WILLIAM  ALGIE,  Alton,  Ont. 


Will  measure  all  piece  goods  and   ribbons   quickly  and    accurately    without 
^—runwindinp.     Write  for  particulars. 

Works  just  like  a  Lumberman's   Hoard   Rule,  just  as  simple. 

In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 

A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  invoices. 


Canadian 
Agent: 


E.  J.  JOSELIN 

33  Melinda  St.,     Toronto,    Ont. 


Manufacturer : 
A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  '97. 


RIGHTS     FOR    SALE. 
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HAVE  YOU  PLACED  YOUR  ORDER? 


New  designs  of 


C 


WALL 
PAPERS 


for  1899.  Our  line  is  now  com- 
plete, and  embraces  everything 
necessary  to  fill  all  requirements. 

Samples  sent  to   the  trade  on 
application. 


COLIN  McARTHUR  &  CO. 

Montreal 


Manufacturers 

1030  Notre  Dame  Street 
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THE  KEENEST  SCRUTINY 

qf  a  uiece  of  goods  redyed  by  us  fails  to  reveal  the  fact  that  it  has  been 

I  \<X uiKsypteyii  ii^perfect — the  result  of  years  of  hard  work,  study  and 
experiment,  buy  dyes/  and  chemicals  are  the  best.  Our  workmen  are  the 
most  skillful  morfey  can  hire. 

There  is  no  better  dyeing  done  anywhere  on  earth.  We  save  thousands 
upon  thousands  of  dollars  every  year  for  the  best  and  shrewdest  merchants  in 
Canada. 

When  their  dress  goods  prove  unpopular  in  color,  or  the  style  changes,  they  send  the  whole  lot  to  us.      We 
redye  them.     We  make  them  every  whit  as  good  as  new.     We  give  them  the  latest  and  most  fashionable  shade. 

No  one  can  tell  the  difference.     The  weather  does   not  show  it.     The  goods  we  redye  look   and   feel  and 
wear  just  as  though  they  had  been  dyed  but  once. 

Ask  for  circular  and  price  lists. 


R.  PARKER  &  CO 


Head  Office  and 
Works : 


MONTREAL   BRANCH : 

1958  Notre   Dame  Street. 


787-791  Yonge  St.,  TORONTO. 


W.  E.  Sanford  Manufacturing  Co. 


LIMITED 


HAMILTON,  ONT. 


Wholesale  Manufacturers  of 


CLOTHING 


Correspondence   Solicited. 

Samples  and  quotations 

«  cheerfully  submitted. 

Bay  St.,  ^ZZ303  St.  James  St.,  Cor.  Princess  and  Bannatyne  Sts.,  53-53  Douglas  St., 

TORONTO  MONTREAL.  WINNIPEG,  MAN.  VICTORIA,  B.C. 
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DEPARTMENT    STORES. 


THE  department  store,  as  we  have  it  to-day,  is  accepted  by  the 
casual  observer  as  the  giant  offspring  of  the  antiquated 
general  store  of  primitive  days,  and  the  result  of  natural  evolution 
in  trade.  For  this  reason  people  are  led  to  remark  when  these 
great  concerns  are  criticized,  "  How  can  we  prevent  business  from 
following  the  natural  channels  of  trade  without  blocking  the  wheels 
of  progress?"  If  this  as- 
sumption were  correct,  their 
point  would  be  well  taken. 
On  the  contrary,  natural 
evolution  tends  to  separate 
and  classify  rather  than  to 
concentrate  and  combine. 
The  natural  evolution  of 
trade  is  more  accurately 
illustrated  in  the  specialty 
store  —  as  the  drug  store, 
the  dry  goods  store, 
the  crockery  store,  the 
candy  store,  the  grocery 
store,  etc.  That  the  idea  of  a 
department  store  was  not 
the  conception  of  a  mind 
experienced  in  the  trades  is 
proved  by  the  fact  that  R. 
H.  Macy,  the  founder  of 
the  first  New  York  depart- 
ment store,  was  a  mariner 
instead  of  a  "counter 
jumper."  So  quietly  and 
unostentatiously  did  this  in- 
stitution slip  into  a  niche  in 
the  great  business  world, 
that,  like  Shakespeare,  its 
natal  day  is  now  shrouded  in 
mystery,  if  it  were  ever 
definitely  known. 

The  prime  motives  that 
led  to  the  organization  of 
the  deparrment  store  were 
economy  and  selfishness, 
with,  perhaps,  the  conveni- 
ence of  the  shopper  as  a 
very  remote  consideration. 
A  grand  economy  was  in- 
stituted in  the  concentration 
of  many  interests  under  one 
general    management,    thereby    dispensing    with    a 


I'he  Cabot  Memorial  Tower,  erected  at  Bristol,  Eng.,  in'memory  of 
the  discoverer  of  America. 


multitude  of 

small  proprietors,  distributing  the  expense  of  rent,  light,  heat  and 
other  incidentals,  and,  at  the  same  time,  making  a  magnificent 
establishment  possible.  The  selfish  motive  was  to  overcome  com- 
petition, stifle  it,  if  such  a  result  were  incident  to  success,  with  an 
instrument  that  was  above  competition. 

Wanamaker  refuses  to  classify  his  business  as  a  department 
store,  choosing  rather  to  designate  it  in  his  advertisements  *'  a 
collection  of  stores,  each  complete  in  itself."  This  is,  perhaps, 
true,  as  his  store,  when  compared  with  the  many  thousands  march- 
ing under'the  banner  "  department  stores,"  is  recognized  as  being 


more  of  a  cooperative  store,  where  the  employe  shares  the  gains  in 
addition  to  his  salary  for  immediate  services  rendered.  This  is 
one  great  step  in  progress  toward  the  recognition  by  employers  of 
the  brotherhood  of  man.  Thus,  we  see  that  the  seeds  of  the 
"Golden  Rule"  have  been  planted  even  in  the  business  world, 
and  perhaps  the  dormant  sunshine  of  some  great  master  hearts  will 
awaken,  warming  them  into  being  till  there  shall  be  a  general  drift 
toward  the  nobler  relations  between  the  servant  and  the  master. 

How  well  the  department  store  answered  the  designs  of  its 
founders,  the  recent  efforts  in  the  State  of  Illinois  to  effect  legisla- 
tion directly  against  it  attests.  War  was  declared  against  the 
Chicago  department  stores  by  the  smaller  traders  in  and  out  of  the 
city,  the  fight  being  watched  with  the  keenest  interest  by  merchants 

of  every  class  throughout  the 
United  States.  Here,  as  on 
the  real  field  of  battle,  vic- 
tory for  one  meant  defeat 
lor  the  other,  hence  the 
paramount  importance  of  the 
decision  of  this  the  first 
charge,  as  upon  it  depended 
the  future  lite  or  death  of 
the  department  store. 

The  smaller  merchants 
combined  to  the  number  of 
6,000,  as  the  Cook  County 
Business  Men's  Association, 
with  the  avowed  determina- 
tion to  sweep  the  department 
store  from  the  face  of  the 
earth  —  Chicago  —  with  the 
legislative  broom.  With 
this  brilliant  picture  before 
the  mind's  eye,  a  bill  was 
prepared,  the  provisions  be- 
ing "that  no  man  or  firm 
should  conduct  more  than 
one  line  of  business  under 
one  roof  and  within  four 
walls.  It  graded  the  art  of 
merchandising  into  about  60 
groups.  Grocers  were  to  be 
allowed  to  sell  some  articles 
that  did  not  strictly  come 
under  the  head  of  groceries. 
Butchers  were  to  have  simi- 
lar small  privileges,  but 
they  were  not  to  go  beyond 
certain  limits,  etc."  Acorn- 
mi  ttee  of  300  were  appointed , 
who,  headed  by  a  brass 
band,  made  the  trip  to 
Springfield  to  present  to  that 
august  body  —  the  Illinois 
Legislature — their  golden  treasure  for  consideration  and  passage. 
But,  alas  and  alack,  these  legislative  bodies  are  as  versatile,  capri- 
cious and  coquetting  as  is  the  Kansas  weather.  Like  the  Irish- 
man's flea,  one  never  knows  just  when  he  has  his  thumb  securely 
fastened  upon  one — as  this  presumptuous  "  noble  300"  learned  to 
their  sorrow  when  this  cold  and  heartless  body  most  unpityingly  cast 
aside  their  hearts'  idol.  The  bill  did  not  pass.  The  bright  plum- 
age droops  ;  drum  is  muffled  ;  the  quick,  elastic  step  is  changed 
for  one  of  inelasticity  as  the  ' '  300  homeward  plod  their  weary  way. ' ' 
Had  the  effort  prevailed,  certain  Chicago  department  stores 
would  have  been  obliged  to  pay  an  annual  tax.  of   $100,000   to 
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With  every  indication  of  a  heavy  trade 
in 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦        ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

LEATHER  BELTS  I 

♦♦♦»•»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦_     =♦♦♦♦♦♦  ♦♦♦♦♦'♦♦♦♦♦♦♦♦♦♦♦♦ 

during  the  coming  season,  we  shall,  as  usual,  place 
before  the  trade  a  very  complete  line  about  January 
ist.  Anticipating  your  approval,  and  soliciting  your 
orders, 

We  are,  respectfully, 

The  Julian  Sale  Leather  Goods  Co. 

OF  TORONTO,    LIHITED. 

The  Question  of  Paper  Patterns 

FOR    THE     NEXT    YEAR    OR     MORE 

will  be  agitating  the  minds  of  many  merchants  between  now  and  February.  That  a  great 
many  old  contracts  are  expiring  about  this  lime  we  are  thoroughly  advised  of,  and  in  numbers 
of  cases  we    know  they  will  never  be  renewed  on  the  old  basis. 

Reductions  in  prices  alone  have  not  been  satisfactory  to  the  long  suffering  merchant. 

THE    NEW   IDEA    PATTERN 

The  Original  TEN  GENT  Article 

is  one  the  people  are  clamoring  for,  and  will  have  no  other.      It's  GUARANTEED  to  FIT. 

No  other  pattern,  no  matter  what  its  name  or  price,  can  do  any  better  than  that. 

It  does  not  allow  for  seams,  consequently  it's  the  most  economical  in  the  use  of 
material,  and  the  illustrations  prove  it  to  be  of  the  VERY  LATEST  STYLES  hence, 
the  people  want  it. 

THE   MERCHANT 

who  handles  THE  NEW  IDEA  need  sign  NO  CONTRACT;  may  buy  as  small  a  stock 
as  he  chooses,  and  quit  any  time  if  he  don't  like  the  pattern,  the  price  or  the  plan.  Our  advice 
would  be,   see  us  before  you  renew  any  old  contract  or  make  any  new  deal  in  paper  patterns. 

THE  NEW  IDEA  PATTERN  CO. 

233,  235  and  237  Fifth  Ave.  636  and  638  Broadway  75  and  77  Victoria  Street 

CHICAGO,  III.  NEW  YORK.  TORONTO,  Out. 
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DEPARTMENT  STORES-Continued. 

Ji6o,ooo  in  order  to  do  business,  besides  going  to  the  enormous 
expense  ol  erecting  partition  walls  to  enclose  each  branch  of  their 
business.  Being  unable  to  pay  the  heavy  tax,  plus  the  additional 
expense,  they  would  have  been  forced  out  of  business. 

This  widespread  enmity  of  smaller  dealers  toward  department 
stores  is  quite  conclusive  evidence  of  damage  done  them.  The 
department  store  is  a  great  business  enterprise,  and  as  such  its  domi- 
nant idea  is  to  make  money,  make  it  honestly  and  honorably  per- 
haps, yet  to  make  money.  Its  shelves  and  counters  are  filled  with 
goods  of  the  best  quality,  every  article  warranted  to  be  all  that  is 
claimed  for  it.  This  inspires  confidence  and  gravitates  trade.  In 
the  many  departments  can  be  found  almost  any  article  desired. 
The  salermen  are  accommodating,  courteous,  pleasant,  making 
inquiry  a  pleasure  to  the  shopper.  Tidiness  and  order,  with  beauty 
and  elegance  contributed  by  artistic  display  and  special  decora- 
tions, makes  it  a  "place  of  beauty  and  a  joy  forever" — all 
ostensibly  to  please  the  purchaser,  but  really  to  further  the  motive 
previously  mentioned.  In  all  these  is  the  department  store  pre- 
eminent to  the  smaller  one  ;  then,  in  addition,  it  is  a  great  and 
glorious  advertiser.  Herein  does  it  receive  the  great  share,  if  not 
the  bulk  of  its  trade.  There  is  enough  divergence  in  this  one 
feature  alone  to  account  for  at  least  half  of  the  drift  of  the  trade 
away  from  the  one  to  the  other.  Most  of  the  advertising  that  is 
done  by  the  "one-line  dealer"  is  inattentively,  unskilfully  and 
poorly  done,  while  these  mammoth  department  stores  keep  men  to 
whom  they  pay  large  salaries,  who  devote  their  whole  time,  brain 
and  artistic  skill  to  the  exclusive  study  of  how  to  present  the  offer- 
ings of  these  firms  in  the  most  flattering  and  oftentimes  misleading 
manner. 

"When  we  reflect  that  a  store  and  goods  and  clerks  and  signs 
are  but  a  short  arm  reaching  only  the  passers  on  a  single  street, 
and  that  advertising  is  a  long  arm,  reaching  all  the  inhabitants  of 
the  city  and  a  great  region  around  about,  it  is  easy  to  understand 
why  the  stores  that  wield  this  giant  influence  grow  and  grow  and 
grow."  It  is  equally  clear,  too,  that  these  smaller  dealers  cannot 
hope  to  compete  on  an  equal  footing  with  an  organization  that  can 
afford  these  expert  advertisers  and  store  decorators,  expensive  and 
prominent  locations,  liveried  attendants,  attractive  entertainments, 
picture  galleries,  music,  waiting  rooms,  nurseries  and  various  inno- 
vations that  go  to  make  up  their  seductive  surroundings. 

This  wonderful  convenience  to  the  shopper,  and  their  extraordi- 
narily low  prices  are  the  public  excuses  for  the  existence  of  these 
department  stores.  In  the  first-class  or  high-grade  department 
stores,  the  prices  are  but  little,  if  any,  below  the  level  of  the  smaller 
stores  ;  but  the  department  store  policy  of  advertising  certain 
goods  at  a  fraction  of  their  worth,  in  order  to  stimulate  trade  in 
other  goods,  seems  to  satisfy  the  general  public  that  all  their  prices 
are  lower,  and  furnishes  the  crushing  argument  that  confounds  the 
smaller  storekeeper.  Then,  too,  their  own  clearing  sales,  job  lots  and 
manufacturers'  clearing  sales  furnish  them  with  material  for  extra- 
ordinary sales  between  seasons  that  keep  them  busy  when  smaller 
stores  are  idle  because  of  the  lion's  activity. 

However,  the  future  of  the  department  store  seems  assured  in 
spite  of  the  opposers.  It  appeals  to  the  individual  in  a  practical 
manner,  and  in  line  with  the  selfish  spirit  of  the  age,  claims  to  put 
something  into  the  individual  pocket.  Once  convinced  of  this — 
and  the  people  are  eager  to  be  convinced — no  sentiment  can  pre- 
vail against  it.  With  the  department  store  as  such,  the  people 
have  no  quarrel  ;  but  because  of  the  methods  of  some,  in  squeezing 
prices  to  a  minimum,  many  are  disposed  to  believe  that  much 
misery  to  the  poor  is  caused  by  them.  The  department  store 
is  likely  to  multiply  rapidly — evidenced  by  many  of  the  mer- 
chants  in    our    own    little   city  of    Manhattan — as    self  protection 


must  necessarily  lead  to  their  establishment  by  our  merchants  in 
smaller  cities,  in  order  to  combat  the  inroads  of  large  city  depart- 
ment stores  into  their  territory. 

Some  of  the  department  stores  in  New  York,  Chicago,  Denver 
and  San  Francisco  are  veritable  paradises  for  the  shoppers.  Hyp- 
notic arches  seem  suspended  above  the  doors,  and  why  not  give 
them  the  preference,  when  in  the  department  store  the  purchaser 
may  leave  her  baby  in  the  nursery,  have  a  tooth  pulled  or  filled, 
consult  a  physician,  open  a  bank  account,  express  a  parcel,  write 
a  letter,  mail  it,  send  money  order,  be  manicured,  engage  cook  or 
maid,  a  piano  tuner,  or  almost  any  other  help,  have  her  picture 
taken,  have  her  watch  cleaned,  order  her  laundry  called  for,  get 
her  dinner  or  lunch  from  free  samples  of  "pure  food,"  buy  almost 
anything  under  the  sun  that  is  sold,  from  an  unset  diamond  to  a 
menagerie,  from  a  Chinese  scent  stick  to  a  heathen  god.  In  the 
meantime,  her  husband  may  be  getting  a  shave  or  a  hair  cut,  a 
bottle  of  whiskey  or  a  box  of  cigars,  a  set  of  harness  or  a  wagon, 
athletic  parphernalia  and  boxing  instruments,  also  a  lawyer  to 
draw  up  his  will.  All  sorts  of  transactions  done  "  while  you  wait." 
From  the  observatory  on  the  roof  or  the  conservatory  next  it,  to 
the  electric  light  or  power  plant  in  the  sub-basement,  the  entire 
establishment  is  one  grand,  interesting,  entertaining  and  instructive 
show. 

Another  phase  of  this  subject  is  the  influence  of  these  big 
establishments  upon  the  wholesale  trade.  There  is  no  denying  the 
fact  that  the  jobber  is  injured  by  having  his  field  contracted  by  the 
machinations  of  the  department  store,  having  a  few  mammoths  of 
this  kind  substituted  for  hundreds  of  independent  smaller  dealers 
with  a  multiplicity  of  opportunities.  Formerly  one  man  could 
"drum"  many  stores  in  the  course  of  a  day;  now  he  considers 
himself  favored  if  he  succeeds  in  getting  an  audience  from  one  or 
two.  The  result  is  eager  sellers,  fierce  rivalry  and  bitter  compe- 
tition for  the  favor  of  those  few  great  stores  ;  and  the  handle  of  the 
situation  is  held  firmly  in  their  hands  so  that  they  may  dictate 
terms  according  to  the  necessity  of  the  wholesaler.  Here,  again, 
the  small  dealer  argues  he  must  make  good  to  the  wholesaler  the 
profits  the  department  store  grinds  from  him. 

Macy's,  New  York,  is  an  example  of  the  department  store  as  a 
manufacturer.  It  has  a  china  factory  in  France,  porcelain  works 
in  Bohemia,  a  pottery  in  Thuringia,  a  glass  factory  in  Bohemia,  a 
linen  mill  in  Ireland,  glass  cutting  shops  in  Jersey  City,  bicycle 
factory  at  Paterson  ;  glass  cutting  and  china  decorating  shops,  a 
silk  waist  and  a  silk  underwear  factory,  a  cigar  factory  and  a  har- 
ness factory,  all  in  New  York  ;  a  shirt  factory  in  Poughkeepsie, 
and  a  ladies'  underwear  factory  in  Connecticut.  As  an  illustra- 
tion of  the  possibilities,  not  to  say  probabilities,  of  the  department 
store  in  the  future,  Macy's  producing  capacity  is  not  encouraging 
to  competition. — Alice  Rupp,  of  ihe  Kansas  Agricultural  College 
staff. 

APPRECIATE    THE     REVIEW. 

Jackson  Bros.,  Clinton,  Ont.,  do  a  large  local  business  as  mer- 
chant tailors  and  dealers  in  men's  furnishings,  but  they  also  do 
quite  a  large  trade  in  men's  ready-to-wear  clothing,  and  are,  con- 
sequently, known  as  a  bright,  enterprising  firm,  not  only  through- 
out western  Ontario,  but  in  Manitoba  and  the  Northwest  Territories. 
A  member  of  The  Review  staff  was  informed  by  Jackson  Bros, 
the  other  day  :  "  The  Review  is  a  remarkably  useful  and  inter- 
esting publication  to  us.  Besides  its  valuable  reports  regarding  the 
goods  in  season  and  the  hints  on  store  management,  etc.,  it  has  a 
department  of  real  value  to  the  trade  in  the  reports  and  communi- 
cations regarding  trade,  the  business  outlook,  etc.,  in  the  various 
Provinces.  It  is  a  valuable  production,  and  we  are  not  surprised 
you  take  some  pride  in  it." 
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LEADERS  IN  HATS 


For  Spring 
1899 


MINTO- Black  and  Colors 
$9.00  to  $18.00. 


GIROUARD— Black  and  Colors. 
$8.00  to  $18.00. 


Waldron,  Drouin  &  Co. 


Wholesale    .... 

Hatters  and  Furriers 


507  St.   Paul  St., 


MONTREAL. 


Patent  Lock  Stitch  Hose 

For  HEN,  WOHEN  and  CHILDREN. 

10  FOLD  KNEES  and  6  FOLD  ANKLES. 


Buy    these    from  the    Wholesale, 
they    will    Double   Your    Hosiery 


Trade.        jt 


^£r*  t^1  t&* 


Just  Think 

10  FOLD 
KN 


WILLIAMS  &   BELL 


MONTREAL 
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and  again  restored  in  1870.  It  is  a  fine  old  building,  with  a  large 
quadrangle  surrounded  by  an  impressive  row  of  pillars  supporting 
the  open  arches  on  the  first  floor.  It  resembles  the  mansion  of  a 
person  of  high  rank.  The  new  improvements  made  in  1870  added 
a  splendid  court  and  a  marble  staircase,  and  many  interior  orna- 
mentations of  a  rich  and  tasteful  character. 


Specially  written  for  The  Dry  Goods  Review. 

The  Canadian  dry  goods  merchant  belongs  to  a  very 
t->„!!~„~5  1S      ancient  and  honorable  branch  of  business.     In  Great 
Britain,  where  the  term  draper  is  employed  to  desig- 
nate the  modern  dry  goods  man,  the  trade  dates  back  to  the  early 
centuries.        Its  origin    would  probably  be  due  to  the  extensive 
nature  of  the  English  wool  industry,  the  country  being  for  centuries 
a  prosperous  wool  exporting  centre,  some  of  it  being  made  up  into 
piece  goods  and  clothing  for  home  use,  to  be  sold  by  the  drapers, 
who  were  thus,  at  first,    dealers  in  cloth.     Early   statutes    of  the 
English   Parliament  distinguish  various  classes  of  dry  goods   mer- 
chants, such  as  linen  drapers,  woollen  drapers,    haberdashers  and 
mercers.     The  trade,  like  other  English  trades,   was  constituted  a 
monopoly.       In    1364  the  drapers   were  given   a    charter,   having 
become,  previously,   an  influential  and  important  body   of  men. 
Bartholomew  Fair  was  frequented  by  clothiers  and  drapers,    who 
seem,  at  this  time,  to  have  made  the  cloths  they  sold.     There   is 
an  item  in  one  of  the  old  chronicles,  dated    1339,  which    indicates 
that  the  district  about  St.  Paul's  Cathedral  was  then,  as  now,  closely 
identified  with  the  drapers.     The   Record  says:      "Cornhill  ward 
was  assessed  at  ,£315,  whereof  John  Colynge  and  Richard  Manhall, 
drapers,   bore  one  a  hundred  pounds  and  the  other  100  marks,  and 
the  rest  was  levied  of  20  persons  of  the  said  ward."     Mr.    John 
Collins  must  have  been  a  pretty  rich  man  in  his  day.    The  Drapers' 
Company  was  duly  incorporated  by  King  Henry  VI.,  in  1439,  as  a 
guild  or   fraternity.     It  must  have   prospered   greatly  up  to   this 
period  by  the  policy  of  previous  Kings  who   forbade   the  export   of 
wool  and  ordained  that  the  staple  should  be  made  up  at  home  and 
be  sold  abroad  as  cloth  or  clothing.      These  protective  measures 
nourished  a  great  industry.      At  first  the  drapers  tried  to  get  round 
the  enactment  by  having  the  wool  spun  into  yarn  and  exporting    it 
in  that  state,  but  a  later  measure  struck  at  this,    too.     But   this 
policy  was  changed  from  time  to  time,  and  many  a  monarch  found 
an  export  duty  on  wool  a  very  convenient  means  of  raising  money. 
Nominally,  however,  export  of  wool  was  illegal  until  1825,  although 
a  great  deal  of  contraband  trade  went  on. 

.  ,„     ,^         The  London  drapers,  as  has  been  said,  grew  into  a 
A  Wealthy  . 

Corporation,   rich  corporation.    They  had  their  livery,  their  special 

festivals    or    ceremonies  for  religious    purposes,    for 

funerals,  for  elections,  etc.,  and  no  body  of  merchants  were  more 

friendly  and  sociable  than  they.    The  Company  had  its  own  clergy 

and   chapels  in  many  London  churches.     They   pensioned   their 

needy    members  in  old  age,  and  gave  bounty  freely  to   the  poor. 

The  Company  had  the  power  to  stamp  out  any  who  infringed  on 

their    monopoly,    and  exercised  this  power   rigidly.      They    had 

searchers,  who  visited  the  fairs  held  in  London  and  made  a  trade 

search,  and  measured  doubtful  goods  by  the  draper'  sell,  a  standard 

as  old  as  the  days  of  King  Edward  III.     As   individual    drapers 

grew  wealthy,  they  became  political  personages,  and,  marrying  into 

the  peerage,    founded  noble  families  themselves.     Between    1531 

and  17 14,  no  less  than  53  Lord  Mayors  of  London  were  drapers. 

Of  these,  eight  founded  noble  families,  and  the  Earl  of  Bath,  the 

Earl  of  Essex,   Baron  Wotton  and  the  Duke  of  Chandos   derived 

their  descent  from  members  of  the  illustrious  Company  of  Drapers. 

During  this  same  period,  43  drapers  were  knights  or  baronets,  15 

represented  the  city  of  London  in  Parliament,  and  seven  founded 

churches   and   public  institutions.     The  present  Drapers'  Hall,   on 

Throgmorton  street,  London,  was  partly  rebuilt  in  1874,  after  a  fire, 


Why 


The  term  "  dry  goods  merchant,"  instead  of 
DryGoods  ?     "draper,"  is  not  of  American  origin,  although  always 

used  on  this  continent  to  denote  those  engaged  in 
this  branch  of  business.  The  name  was  probably  in  common  use 
in  England  during  the  centuries  when  the  early  emigrations  to 
America  took  place.  There  is  a  passage  in  the  report  of  a  com- 
mittee of  the  British  House  of  Commons,  appointed  in  1745  to 
inquire  into  the  practice  of  smuggling,  which  says  :  "  From  Yar- 
mouth, the  principal  officers  give  account  that,  on  October  22,  112 
horses  were  laden,  on  the  beach  near  Benacre,  with  dry  goods  by 
upwards  af  90  men,  guarded  by  10  persons  with  firearms  ;  and,  on 
the  20th  of  the  same  month,  40  horses  were  laden  with  dry  goods 
at  Kartley  by  riders  well  armed." 

The  use  of  the  term  "dry  goods,"  while  not  so  ancient  as 
"draper,"  is  equally  convenient,  perhaps  more  so,  and  has 
become  practically  universal  in  Canada  as  well  as  the  United  States. 
Here  and  there  a  Canadian  merchant  may  style  himself  a  draper, 
but  it  is  an  exception,  and  is  done  to  denote  that  he  professes  to 
sell  imported  goods  only.  The  dry  goods  trade  in  Canada  was 
carried  on  extensively  by  the  fur-trading  companies,  and  the  Hud- 
son's Bay  Company  is  still  one  of  the  greatest  trading  corporations 
in  the  country,  with  its  fine  stores  in  western  cities.  The  old 
importing  merchants  of  Montreal  were,vperhaps,  the  first  to  confine 
themselves  strictly  to  dry  goods,  and  firms  are  still  in  existence 
dating  from  the  early  years  of  this  century,  or  have  succeeded 
houses  which  carried  on  business  in  the  last  century.  The  story  of 
the  trade  in  Canada  would  be  an  interesting  one,  as  it  has  been, 
and  still  is,  one  of  the  most  important  and  prosperous  in  the 
Dominion. 

X. 


FINDINGS    FOR    A    DRESS. 

AS  IMPORTANT  as  the  dress  goods  or  silk  may  be  nowadays, 
the  linings,  or  findings,  as  the  dressmakers  term  them,  are 
equally  as  prominent.  It  is  an  excellent  plan,  started  by  some  city 
merchants,  to  put  a  slip  of  paper  in  each  dress  pattern  containing 
a  list  of  the  necessary  findings  for  the  gown  and  their  cost. 

In  trying  this  plan,  give  the  cost  of  percaline  and  of  cambric  as 
well,  as  everyone  does  not  wish  the  cheapest  goods  for  the  purpose. 
Twelve  yards  of  taffeta  will  line  an  entire  dress,  or  eight  yards  for 
the  skirt  ;  six  yards  of  percaline  or  cambric  and  two  yards  of  silesia 
or  percaline  for  the  waist ;  three  yards  of  haircloth  make  a  suffi- 
ciently deep  interfacing,  and  a  piece  of  skirt  binding,  or  four  yards 
if  bought  by  the  yard. 

To  this  list  add  two  spools  of  sewing  silk,  one  of  twist  and  one 
of  cotton,  No.  60 ;  continue  with  a  card  of  hooks  and  eyes,  a  pair 
of  dress  shields,  ^  yard  belting,  a  dozen  stays,  y^  yard  of  collar 
canvas,  shaped,  and  a  piece  of  silk  seam  binding.  Everyone  does 
not  buy  as  complete  an  assortment  as  this,  but  put  it  all  before 
customers  and  attract  their  attention  to  the  many  conveniences 
now  on  hand  for  dressmaking. 

During  the  present  season,  while  every  woman  is  interested  in 
dressmaking,  it  is  well  to  have  a  notion  window  occasionally  and 
mention  this  important  department  in  your  advertisements.  Every 
piece  of  dress  goods  and  silk  sold  should  be  followed  by  a  visit  to 
the  notion  counter,  but  remind  people  of  it  sometimes. — DryGoods 
Economist. 
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Till 


=  Following  Superb  Novelties 


WILL    BE    PRESENTED    BY    THE 


GILBERT  MFG.  COMPANY 
for  the  Spring  of  1899. 


We  think   no  buyer  will  be  able  to  satisfy  his  company  who  does  not  personally  and  thoroughly  investigate 
this  line  of  dress  linings. 

Silver  Sheen  ;  a  great  success. 

Satin  Antique  ;  a  great  success. 

XXX  Sublime  Silk  Premier ;  superb  goods. 

Commodore  Fabric  ;  a  great  novelty  for  waist  linings. 

No.  10  Sea  Island  Silk;  no  further  use  for  real  silk. 

Waldorf  Skirting;  great  novelty. 

Astoria  Skirting ;  great  novelty. 

Sea  Island  Silk  Skirting  ;  wanted  by  every  lady  in  the  land. 

Satin  Duplex  Skirting;  as  handsome  as  a  woven  fabric. 

Sublime  Illuminated  Skirting  ;   excelling  them  all. 

We  shall  also  offer  our  regular  representative  goods,  a  few  of  which  are  as  follows  : 

Brocade   Silk   Premier,  Mineola   Skirting, 

F.  S.  Skirting,  Roman  "A"   Skirting, 

Sublime   Italians,  a  mercerized  fabric.  Sublime    Fancy   Skirting. 

Also  a  line  of  our  justly  celebrated  Gilbert  fast  black  Henriettas  and  fast  black  Linings. 

Also  a  full  range  of  colors  of  our  3-leaf  Twills. 

Also  a  new  range  of  patterns  in  fast  black  Padded  Goods. 

In  Satines  we  make  i  SATIN  MARQUISE,  SATIN  SURAH,  SUPER  SATIN  SURAH. 

Making  altogether  a  line  of  Linings  unapproached  in  this  or  any  other  country. 


Gilbert  Mfg.  Company 

380-382  Broadway     •«  ••*     NEW  YORK 
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A  GOOD  THING 


Adjustable  Front  Blouse  Waists 

WILL  FIT  ANY  FORM. 


A 

Necessary 

Reform 

for 

1899 


You 

Need 

Them 


To  complete  your  stock 


TO  RETAIL  75c.  to  $3. 


The  Thin,  Medium  or  Stout 

now  fitted  easily— front  made  in  two  pieces— no  gathering 
at  waist— easily  laundried,  and  can  be  worn  tight  to 
figure  or  full  Russian  front— pleated  back  with  tape  hold- 
ing firmly  to  waist. 


(Manufacturers) 


Boulter  & 
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GORE 


Tailor  JVLade 


Wash  Skirts 


White  Pique. 


(FIT  GUARANTEED.) 

TO  RETAIL 

$2  to  $3 


White  Duck. 


TO  RETAIL 

$1  to  $2 


Shrunk  Crashes. 


TO  RETAIL 
$1.50  to  $2 


IJS,™*;!  Spanish  Flounce  Skirts. 

(THESE    ARE   IN   GREAT   DEMAND.) 


See  Our  3-Gore  Leader  (1™V*C™) 

CAN  BE  SOLD,  Si. 50  and  S2. 

^  *-r\T—+.'W  -m    j     L      r~VfTT*  30  Wellington    East 

.5  1  bWAR  1  ...TORONTO 
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THE  manufacture  of  woollen  hosiery  has  reached  a  high 
standard  of  excellence  in  England.  It  is  appreciated  in 
Canada,  where,  of  late,  the  German  article  has  endeavored  to  push 
it  hard  without  success.  Under  the  preferential  tariff,  English 
hosiery  bids  fair  to  secure  an  even  stronger  hold  on  this  market, 
and  the  visit  of  an  English  journalist,  recently,  to  one  of  the  most 
extensive  hosiery  manufactories  in  England,  has  a  special  interest 
for  the  Canadian  trade. 

The  works  in  question  are  situated  at  Loughborough,  England, 
and  are  those  of  Messrs.  Cartwright  &  Warners,  one  of  the  oldest 
and  most  solidly  established  hosiery  manufacturing  firms  in  Great 
Britain.  In  1794,  Mr.  Richard  Cartwright,  the  founder  of  this 
famous  concern,  patented  a  process  for  making  warm,  durable  and 


The  Loughborough,  England,  Hosiery  Works  of  Messrs  Cartwright  &  Warners,  Limited 

unshrinkable  underwear,  and  from  this  time  onward  the  factories 
making  up  this  large  establishment,  an  illustration  of  which  is  given 
herewith,  have  been  noted  for  their  knitted  goods.  They  are  par- 
ticularly famous  as  makers  of  merino  and  all  wool  hosiery,  and  the 
processes  of  manufacture  are  conducted  on  the  most  modern 
methods,  carried  out  by  carefully  constructed  machinery,  improved 
by  many  of  the  firm's  own  patented  inventions,  both  in  the  spinning 
and  knitting  processes.  These  patents  and  improvements  in 
mechanism  enable  them  to  make  from  two  to  twenty-four  pieces  of 
hosiery  at  one  and  the  same  time,  instead  of  the  single  pieces 
which   used  to  be  turned  out  in  the  early  days. 

A  feature  of  the  goods  made  in  these  English  factories  is  that 
they  always  embody  the  best,  newest  and  most  artistic  ideas  in 
vogue,  so  that  this  principle  of  studying  the  tastes  as  well  as  the  re- 
quirements of  the  times,  combined  with  the  facilities  possessed  by 
the  firm  of  manufacturing  goods  oi  such  varied  elegancies,  and  at 
the  same  time  durable,  is  undoubtedly  the  secret  of  the  success 
which  has  attended  the  efforts  of  Messrs.  Cartwright  &  Warners  to 
supply  exactly  the  respective  class  of  hosiery  which  meets  the  wants 


of  every  wearer.  It  would  be  impossible  to  give  in  any  available 
space  the  enormous  number  of  shapes,  sizes,  varieties  and  qualities 
of  material  in  which  the  underwear  is  made  ;  indeed,  there  is  scarcely 
a  woven  or  knited  article  in  wool,  merino,  or  silk,  that  the  firm  do 
not  manufacture. 

The  factories,  as  will  be  seen  in  the  illustration,  stand  in  their 
own  grounds,  so  to  speak,  and  are  conveniently  situated,  being  in 
direct  carriage  communication  with  road,  river  and  rail.  This  fine 
range  of  buildings  was  not,  of  course,  in  existence  in  1794,  when 
Mr.  Cartwright  patented  his  invention,  but  the  blocks,  one  after  the 
other,  were  added  as  the  business  grew,  the  increase  at  one  time 
being  with  a  bound.  This  was  when  the  merino  hosiery  first 
asserted  its  superiority. 

The  processes  of  hosiery  making  are  not  familiar  even  to  those 
who  have  sold  the  made  articles  for  many  years,  unless  they  have 
actually  witnessed  the  various  manufacturing  operations.  The  raw 
wool  and  cotton  are  brought  in  from  abroad,  are  passed  through 
the  scutching  machines  and  other  appliances  until  ready  for  the 
carding-room.  The  wool  being  fuller  of  impurities  than  the  cotton, 
goes  through  more  cleaning  operations. 
When  the  wool  and  cotton  are  both 
ready  for  carding,  the  quality  of  merino 
to  be  made  is  decided  upon,  and  then 
the  yarn  is  spun  in  the  proportions  of 
each  material  desired.  There  are 
several  processes  before  the  yarn  is  spun, 
wound  upon  bobbins,  and  run  into  hanks 
for  bleaching  and  dyeing  purposes. 
Automatic  machinery  is  employed 
throughout,  until  the  hanks  each  con- 
tain the  same  exact  quantity  of  yarn. 
The  dyeing  and  bleaching  being  done, 
the  yarn  is  then  rewound  upon  bobbins, 
and  the  full  bobbins  are  carried  off  to  the 
store-room  where  they  are  systematically 
arranged,  method  being  necessary 
when  it  is  remembered  that  knitted 
underwear  in  every  color,  size,  quality, 
and  in  almost  every  material  from  pure 
silk  to  cotton,  is  produced  in  these  lac- 
tones. The  weight  and  consequent  cost 
of  production  of  hosiery  goods  is  deter- 
mined by  the  number  and  quality  of 
threads  used  per  inch  in  any  given 
article,  hence  the  care  that  is  necessary 
in  the  storing,  sorting  and  selection  of  these  bobbins. 

The  knitting  machines  of  Messrs.  Cartwright  &  Warners' 
factories  are  of  the  latest  production  and  invention.  The  depart- 
ment is  an  extensive  one,  as  knitting  in  seven  different  patterns  is 
required  to  be  done,  and  the  firm  have  patented  several  of  their 
own  inventions  both  for  spinning  and  knitting  ;  they  have  also 
improved  Lee's  well-known  stocking  frame  again  and  again.  These 
mechanical  improvements  are  worked  out  in  the  workshops  of  the 
company  by  their  own  staff.  Underwear  garments  are  knitted  in 
sections,  in  sections  they  are  washed,  and,  in  the  process  of 
drying,   are  shrunk   to  the  fullest  limit. 

The  washing  process  is  elaborate  and  systematic,  special 
apparatus  being  provided  for  special  goods.  The  finishing  of  all 
goods,  and  the  pressing  and  ironing,  is  attended  to  with  the  greatest 
care  by  experts,  and  thus  the  hosiery  and  underwear  of  the  firm 
acquired  and  has  retained  its  high  reputation  all  over  the  world. 
Messrs.  Cartwright  &  Warners'  chief  specialties  are  the  "Premier 
Finish"  hosiery  and  underwear;  these  are  all  wool,  and  will  not 
shrink  under  any  circumstances.  The  firm  have  prepared,  based  on 
long  experience,  a  printed  direction  for  washing  garments,  and  this 
the  Canadian  will  be  interested  in  and  may  care  to  send  for. 
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THE  CORSETS  THAT 
INTEREST  WEARERS 
INTEREST  MERCHANTS. 

The  most  stylish  lines  to  bold  the  attention  i 
inating   purchase]      becausi    ol   theii  perfect  fit,  solid 
fort,  unapproachable  wearing   qualities  and  popu 

lar  pi  it  e,  are 

The  Victoria,  Con- 
tour, Queen  Moo, 
Magnetic  and 
Yatisi  Corsets;  and 
\  «-y  the  celebrated  Hy- 
,  geian  Waists. 


A  thorough  knowledge 
of  what  Is  most  required 
io  a  correct  corset,  and 
long  years  of  experience 
in  their  scientific  cut  and 
construction,  are  tno  se- 
crets of  the  high  excel- 
lence attained  in  corsets 
minufactured  by 


THE 


Crompton  Corset  Co.,  Limited 

TORONTO,  ONT. 


THE  BEST  LIGHT 

I  OR  DRY  GOODS  STORES 
AND  WAREHO! 

•NCLOSED 
ARC... 
LAMPS     i 

•  .I    '  '-I'l-s 
va«VT7>Js  DfSldNS 


I 


M)l<5lLI 
okn  VMENTAL  C  \si\<;s  by 

NO 


INDOOR  OR 
OUTDOOR.. 
lOO  HOURS' 
UGHT   \VH  II 
1  CARBON 


HEAVY  JjktTADOWS 

ATSlN'i;   LIGHT 
GLAJ 
SPARKS 

.  ST 
ATTENTION 


BOOKLE1   on    tore  and  window  lighting 
mailed  free  on  applii  at 


CANADIAN  GENERAL 
ELECTRIC  CO. 


Head  Office, 

TORONTO, 
ONT. 


Factories, 

PETERBORO 
ONT 


Hkam  H   i  ' 

Montreal,  P.Q.  Halifax,  N.S. 

Winnipeg,  Man.  Vancouver,  B.C. 

Nelson,  B  C. 


Murray's  Interest  Tables 

REVISED   EDITION 


Most  complete  tables  in  the  market. 

2A<  3.  3#i  4,  4lA,  5-   5lA>  6.  6lA>    7.   7lA,  and  8  per  cent. 
From    i   day  to  368. 
On  $1.00  to  $10,000.00. 

Price,  $10.00. 


Apply  to 

B.  W.  MURRAY 


Accountant's  Office 
Supreme  Court  of  Ontario 

. . . TORONTO 


Fac=5imile  of  label  on  our  regular  goods. 

MATTRESS 

WE    GUARANTEE   MATERIAL   USED 

to  be  prepared  cotton 
Absolutely 

PURE  SWEET  and  CLEAN 

SOLO    TO   THE   TRADE   ONLV 


THOMAS  MEALEY  &  CO 


MANUFACTURERS  OF 


Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 


OFFH 


U  Catharine  St.  North. 
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S.  GREENFIELDS,  SON  &  GO. 

Montreal,  and  Vancouver,  B.C. 

Canadian  Lining 
Department 

THE  LARGEST  AND  BEST  ASSORTED  IN  CANADA. 

The  rapid  improvement  made  in  the  manufacture  of  Canadian  Linings 
during  the  past  year  is  shown  in  no  branch  so  markedly  as  in  the  Dyeing  and 
Finishing.  The  recent  discovery  of  the  process  of  Mercerising,  which  consists 
in  imparting  to  a  cotton  fabric  a  lustrous  appearance  and  silky  feel,  has 
revolutionized  the  cotton  trade  in  certain  branches,  and  to-day  we  can  offer  a 
full  range  of  these  goods  in  fabrics,  which,  for  many  purposes,  will  take  the 
place  of  silk,  and,  in  fact,  may  fitly  be  termed,  very  Near  Silk. 

In  these  goods  we  are  showing  a  full  range  of  novelties  for  skirt  linings, 
including  colored  and  FAST  BLACK  Satines,  Simla  Silks,  Pongee,  Moire 
Antique,  Moire  Percalines ,  Silkalines,  etc.  In  addition  to  these,  our  stock  in 
this  department  will  embrace,  as  usual,  the  largest  range  of  plain  and  staple 
linings  shown  in  Canada,  including  Surahs,  Silesias,  Jeans,  Waist  Linings, 
Canvas,  Percalines,  Foulards,  Wigans,  Organdies,  Pocketings,  Italians,  and 
all  linings  required  for  a  first-class  trade. 

Headquarters  for  Heavy  Corded  Duck  Suitings  and  Drill  Costume 
Cloths  in  White  and  Colors. 

Our  stock  is  always  kept  fully  assorted,  and  orders  will  receive 
prompt  attention. 

Samples  are  now  in  the  hands  of  our  travellers. 
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CANADIAN 
PRINT  DEPARTMENT 


No.  H.  PRINTS.  25  in.  .  fast  colors.  Regattas,  Dark 
Fancies,  Light  Fancies. 

No.  1  PRINTS.  26  in.  fast  colors.  Regattas,  Checks, 
Plates,  Dark  Fancies,  Aniline  Fancies,  Silk 
Finish,  Blouse  Style. 

No.  2  PRINTS.       Select  patterns  and    fast   colors. 
p^  •  *|  t  Regattas,  Checks,  Plates,  Pompadour  and  Aniline 

llOlKlhl   IT^I^O  Fancies,    Light  and   Dark  Fancies,    Mixtures  and 

L/lOU    lUULVjl    O  solid  colors,  Quiltings. 

H  H  H    HEAVY   PRINT.      Regattas,  Plates,  Dark 
Fancies  and  Mixtures,  Aniline  Fancies. 

No.  3  PRINTS.  A  very  desirable  line,  30  in.  Steel 
Grey,  Chambray,    Blouse  Styles,   Fancy  Checks. 

C.  PRINT.  32  in.  Regattas,  Blouse  Styles,  Medium 
and  Dark  Fancies,   Aniline  Fancies,   solid  colors. 

Very  pretty  styles  shown  in  all  of  above  ranges. 

INDIGO  PRINTS.  They  are  very  serviceable  goods 
and  guaranteed  to  be  pure  Indigo  dye. 

•  SPECIALS.     Challies,  light   and  dark   grounds,    26    in. 

m  Muslins,  fast  colors;    30  in.    Muslins,    handsome 

•    •    •  styles.       Summer     Suitings.       Costume     Ducks. 

Fancy  Cloths. 

Somi  ■  v    r     nice  styles  in  above  ranges. 

SATEENS.      Indigo  black  and  white. 
LADAS   TWEEDS.      Very  attractive  patterns. 
EXTRA  HEAVY  MOLES. 
SLEEVE    LININGS. 


Largest 


of... 

These 

Goods 


Canada. 


S.  Grccnshiclds,  Son  &  Co. 

MONTREAL,  and  VANCOUVER,  B.C. 
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ALL-WOOL 

Suitings 
Coatings 
Pantings 

in  both 

Tweed  and 
Worsted 

Indigo- 
Dyed 

Serges 
Meltons 
Beavers 

We  have  an  excellent  variety  of  patterns  now  in  the  hands  of 
the  wholesale  trade  for  Spring. 

They  are  up-to-date  in  style,  colors,  and  fabric,  equal  in 
every  respect  to  the  imported,  in  the  same  classes  of  goods,  and 

cost  you  less  money. 

We  can  produce  goods  right,  because  we  keep  abreast  ot 
the  times,  both  as  to  skilled  help,  material,  and  most  modern 
equipment. 

All  the  leading  wholesale  houses  in  Canada  handle  our  pro- 
ductions. Ask  to  see  them.  If  your  supply  house  does  not  keep 
them,  we  can  direct  you  where  you  may  see  them. 

Remember,  we  make  all-wool  goods,  and  use 

no  COtton  whatever. 

We  make  to  order,  and  sell  to  the  wholesale  trade  only. 


ROSAMOND  WOOLEN  CO. 

ALMONTE,  ONTARIO. 
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THE  WATSON.  FOSTER  COY,  Limited,  Montreal. 

SEASON    1898-9 

Our  New  Wall  Paper  Samples 


ARE 


THE  FINEST  LINE  FOR  CANADIAN 

TRADE  EVER  SHOWN   IN  CANADA 


Comprising 


BROWN  BLANKS 

WHITE  BLANKS  (with  blended  borders). 

GLIMMERS  (with  blended  borders). 

LIQUID  GILTS   (with  1  and  2  band  blended  borders). 

VARNISH   GILTS  (blended  and  clouded  borders). 

EMBOSSED  GILTS   (blended  and  clouded  borders). 


SPECIALTIES 


22%  in    HEAVY  FANCY  EMBOSSED  GILTS 

12   Color   Floral   Effects. 

TAPESTRIES,   22^  in. 

INGRAINS  (20  shades)    with  9,    18,   22^  in.  Flitter  Friezes. 

SAMPLES  will  be  submitted  upon  application,  to  all  dealers  who  have  not  bought. 
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FACTS  AND  FASHIONS. 


By  a  Fashion  Authority. 


Specially  written  for  The  dry  Goods  Review. 

SILK  merchants  should  have  no  occasion  to  grumble  over  their 
prospects  this  season,  for  they  never  were  better,  particularly 
as  regards  black  silk. 

A  gown  of  this  sombre  hue  is  a  necessity  in  the  fashionable 
wardrobe  to-day,  and  light  silks  for  whole  costumes,  as  well  as  for 
shirt  waists,  will  be  in  heavy  demand  as  the  Spring  advances. 

The  fashionable  world  is  giving  itself  up  to  the  purchase  and 
wearing  of  silks,  glace,  taffetas  in  all  fancy  styles,  dottings,  velvet 
figures  and  warp  prints.  The  chine  promises  to  be  well  worn  as  the 
season  advances.  Fashion  is  leaning  in  that  direction,  and  fine 
effects  will  be  shown  towards  Spring. 

The  black  silk  gown,  however,  at  the  present  time,  is  the  great 
consideration.  They  are  to  be  lined,  of  course,  with  any  bright 
shade  of  taffeta,  the  lining  being  separate.  The  skirts  are  long 
and  full,  about  four  and  a  half  yards  in  width,  and  many  have  a 
demi-train,  from  6  to  15  inches  in  length.  If  a  flounce  is  put  on,  it 
must  be  very  carefully  stiffened,  and  the  edge  bound  with  velveteen 
to  set  it  out  well.  The  top  of  the  skirt  is  now  invariably  tight  at 
the  waist,  and  down  to  about  6  inches,  where  it  flares  out  grace- 
fully to  the  hem.  A  very  smart  effect  can  be  produced  by  a  black 
skirt,  with  bodice  of  white  silk,  with  collar,  belt  and  cuffs  of  black. 

Mousseline  de  soie  enters  largely  into  dress  trimming  this  sea- 
son, and  a  half  low  bodice  of  this  material,  with  bands  of  pink, 
petunia,  or  blue  velvet,  and  some  jet,  is  most  effective.  A  long 
scarf,  with  double  ruffle  at  the  ends,  must  always  accompany  the 
costume. 

Quantities  of  jet  are  put  on  ;  sometimes,  an  entire  front  is  com- 
posed of  it.  A  handsome  imported  afternoon  black  silk  gown  was 
shown  lately — heavy  gros-grain,  with  raised  bayadere  stripes 
about  half  an  inch  apart.  The  skirt  was  absolutely  tight  for  about 
six  inches  from  the  waist.  Then  it  flared  well  out,  and  had  a  train 
of  about  six  inches.  Lining  separate  of  burnt  orange  taffeta,  with 
ruffles  at  the  edge.  The  bodice  had  a  full  front  of  burnt  orange 
velvet,  held  close  by  an  open  work  of  jet.  A  pale  shade  of  shirred 
burnt  orange  chiffon  formed  a  yoke  to  meet  the  velvet  and  jet.  The 
collar  was  very  high  of  the  chiffon,  with  tabs  of  the  velvet  edged 
with  jet.  A  narrow  fold  of  velvet  edged  the  waist,  which  formed  a 
sharp  point.  The  sleeves  were  skin-tight,  and  had  a  small  fold  of 
the  same,  to  take  off  the  perfectly  plain  appearance  at  the 
shoulder. 

Broche  silks  are  worn  to  a  certain  extent,  but  the  plain  style  is 
far  the  more  artistic,  and  allows  of  the  most  tasteful  and  varied 
ornamentation.  Merchants  can  confidently  expect  a  good  demand 
for  black  silks,  as  well  as  broad-cloths  and  mixtures  of  silks  and 
wool.  The  present  fashion  is  sure  to  be  a  favorite  for  a  reasonable 
time  to  come.  Slimness  is  the  order  of  the  day,  and  as  black 
accentuates   this  it  will  be  worn  extensively. 

Many  modistes  are  turning  out  black  skirts  with  two  bodices, 
one  for  day  use  and  another  for  demi  toilette. 

Jet,  spangles  and  flitter  can  be  used  to  a  lavish  extent,  and  all 
kinds  of  black  and  white  combinations,  which  are  so  artistic  and 
becoming,  will  be  worn  extensively. 

Entire  velvet  gowns  or  velvet  in  part  run  the  silk  costumes 
closely.  Vests  and  revers  of  velvet  are  now  entire  waists  of  this 
lovely  material.      Basque  tails  are  getting  longer  and  evolving  Into 


coat  tails  all  made  of  velvet.  Sometimes, 
instead  of  an  entire  velvet  skirt,  it  is  made 
of  moire,  armure  or  bengaline,  with  the 
trimming  laid  on  in  folds  or  coming  up  knee 
deep  in  application.  In  fact,  the  designer 
can  elaborate  and  ornament  as  much  as  she 
desires  in  this  material,  or  she  can  build 
severely  plain  gowns  entirely  of  one  material.  A  good  quality 
of  velvet  is  now  to  be  had  of  a  light  weight  which  makes  it  more 
comfortable  to  carry  than  formerly  when  its  weight  was  always 
against  it. 

Although  there  is  such  a  demand  for  rich  material  it  must  not 
be  supposed  that  there  is  no  room  for  woollen  costumes  that  are 
equally  handsome  in  their  own  way  and  quite  as  effective.  The  New 
York  Horse  Show,  which  is  to  fashion  on  this  side  of  the  water  what 
the  Grand  Prix  is  to  Paris,  showed  any  number  of  splendid  wool 
gowns,  which  were  quite  as  much  admired  as  their  silken  sisters. 
The  prevailing  color  was  pale  gray  and  next  came  the  light  fawns 
and  browns. 

Gray  will  undoubtedly  be  a  strong  color  for  this  Spring. 
For  this  time  of  the  year,  the  blues  and  purples  are  having  the 
strongest  run,  and  will  go  well  through  the  season.  In  Canada, 
there  are  not  such  rapid  changes  in  fashions,  the  wealth  is  not  so 
great,  and  the  high  pressure  and  demand  for  variety  not  so  exces- 
sive, and  a  fashion  started  in  the  Autumn  will  run  well  through  the 
Winter  months  with  very  little  variation. 

Round  waists  are  the  order  of  the  day  and  have  a  slight  fullness 
brought  well  to  the  centre.  The  front  is  slightly  pointed  to  give 
the  waist  band  the  proper  set.  The  fronts  can  open  either  at  side 
or  down  the  centre.  Yokes  are  square  and  run  bolero  effects  close. 
Skirts  are  glove-fitting  over  the  hips  and  flare  well  to  the  ground 
and  are  lined  with  hair  cloth  to  give  them  the  desired  firmness. 
Every  woman  desires  to  have  broad  shoulders,  a  long,  round 
waist,  and  medium  hips,  and  designers  must  do  their  best  to  aid 
and  supplement  where  Nature  has  been  deficient. 

Sleeves  are  close,  long  over  the  hands,  but  none  are  perfectly 
plain  at  the  top.  All  have  something  to  take  off  the  plainness 
there  ;  either  a  few  tucks,  an  epaulette,  etc.,  and  all  have  a  few 
gathers. 

A  good  deal  of  fur  can  be  used  for  trimming  cloth  winter  gowns, 
a  three  inch  band  round  the  skirt  with  medici  collar  to  the  coat  and 
cuffs  to  match. 

The  tailor-made  skirt  proper  is  still  clear  of  the  ground,  and  a 
well-cut  skirt  can  just  barely  touch  and  still  keep  clean.  Long 
skirts,  to  be  worn  in  their  proper  place,  are  long  in  front  as  well, 
but  the  short  walking  skirt  is  in  still,  and  will  remain  in  for  the 
Winter.  It  fits  snugly  around  the  hips,  and  flares  well  out  into  a 
fine  fullness  below,  and  can  be  either  flounced  or  trimmed. 

Hopsack  is  still  a  favorite  ;  a  blue  over  orange  silk,  and  trimmed 
with  jet  passamenterie,  makes  a  charming  gown  for  house  wear. 
A  vest  of  burnt  orange,  veiled  either  in  black  or  cream  lace,  trims 
the  bodice. 

Tailor-made  gowns  are  once  more  severely  plain,  as  they 
should  be,  and  are  trimmed  often  with  simple  rows  of  stitching  and 
nothing  else. 

Many  evening  gowns  have  long  sleeves  made  of  gathered 
chiffon  or  mousseline  de  soie.  They  are  made  very  long,  and  fall 
over  the  hands,  and  are  very  graceful. 

A  great  deal  of  lace,  net,  mousseline  de  soie,  etc.,  is  worn  this 
Winter  for  ball  dresses.  A  lovely  imported  gown  for  a  young  girl 
was  shown  in  pink  silk,  with  all-over  of  white  chiffon,  embroidered 
with  silver  sequins  ;  the  bodice  had  folds  of  pink  velvet  around  the 
top,  and  the  full  chiffon  came  up  to  meet  it  ;  the  sleeves  were  small 
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There  is  Style 
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and  character  in  our  hats. 


J^fl 


" 


All  our  lines  are  "  SPECIALS,"  distinct  in  style,  up=to=date  in  color  and  the 
best  value  in  the  market.  All  the  American  Novelties  in  Felts,  Straws  and  Caps 
We  desire  to  emphasize  the  fact  that  we  have  the  best  hats  lor  $2.00  and  $2.50  that 
can  be  produced.  .  .  .  .  .  .  .  •  . 


Anderson   &   Co., 


58  Bay  Street, 


ronto 


Use  the  "Derby  Link,"  No.  2 


Patent  Applied  For. 
FOR  ALL  CUFFS 


Use  the  New  "Star"  Cuff  Holder 


Patented. 

For  Link  and  Plain  Cuffs. 


Keep  your  trousers  up  with  the 
'Automatic'*  Bachelor  Button 


The  New  Automatic 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by   Principal  Jobbers   Everywhere. 


NO 

NEEDLE 

REQUIRED. 


X 


1  .lime  5.  '894. 


To  unlock  button  simply  raise  the  key. 


3^H 


U  S.  Patent  June  5,  1891.     Hug.  Patent  No.  11.C30. 


J.  V.  PILCHER&  CO., 


Sole  Manufacturers  LOUISVILLE,    KY. 


PEW/NY'S 


Kid 


Gloves 


^ 


4  The  Rest  in  tht1 
World." 


S.  Greenshields,  Son  &  Co. 

So  Agents       Montreal,  and  Vancouver,  B.C. 


THE 


H.  A.  Nelson  &  Sons  Co. 


LIMITED 


63  St.  Peter 

Street 


Montreal,  Que. 

Always  carry  in  stock  a  most  complete  line  of 

Side  Combs 
Back  Combs 
Dressing  Combs 
Round  Combs 
Fine  Combs 
Barber  Combs 

This  cut  represents  one  of  the  new  lines  of  inserted 
steel  ornament  Empire  Back  Combs. 

HAIRPINS 


IN 


Horn,  Celluloid,  Rubber  and  Steel 

Write  for  samples  and  convince  yourself. 


i 
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FACTS  AND  FASHIONS     Continued. 

puffs  with  a  frill  over  them,  and  wired  knots  of  velvet.  A  black 
silk  and  jetted  net  came  with  this  ;  the  bodice  was  full,  with 
pointed  revers  on  each  side  and  small  black  plumes  at  the 
shoulders  ;  the  sleeves  of  this  gown  were  long,  and  finished  over 
the  hand  in  two  deep  scallops. 

All  evening  bodices  are  full  or  in  folds  except  where  a  cuirass 
bodice  of  jet  or  spangles  is  worn.  Deep  revers  are  worn  on  many 
evening  bodices  and  are  very  suitable  for  young  figures.  They  are 
put  on  both  in  front  and  back,  trimmed  with  one  deep  frill  of 
chiffon  edged  with  baby  ribbon,  and  the  centre  filled  in  either  with 
fine  ruchings  of  chiffon  or  ribbon.  These  dainty  bodices  are  use- 
ful to  go  with  black  or  colored  skirts  for  dinner  toilette,  for  theatres 
etc.  Panne,  the  new  plush,  is  much  used  for  trimming,  just  now, 
in  Paris,  London  and  New  York.  It  is  very  soft  and  looks  like 
beaver.  Whole  house  gowns  are  sometimes  made  ot  it.  It  looks 
best  in  plain  colors. 

A  great  deal  of  black  net  is  worn  over  colored  silk  skirts,  and 
evening  sleeves,  when  they  are  not  long,  are  smaller  than  ever,  and 
often  are  only  a  strap. 

Bodices  are  cut  very  low  this  season,  but  it  is  not  absolutely 
necessary  for  women  to  follow  this  edict  of  fashion,  and  the 
"unknown  is  life"  to  more  than  "love,  religion,  poetry,"  in  the 
minds  of  many. 


WOMEN'S  WEAR. 


STOCKS. 

A  great  deal  of  attention  is  given  this  season  to  the  variety  and 
elaboration  of  belts,  stocks,  and  collars.  Every  style  and  possible 
conceit  is  used.  The  collar  proper  is  high,  as  high  as  it  can  go, 
and  this  allows  for  endless  ornamentation.  A  great  favorite  is  the 
narrow  tucked  effect,  with  small  revers  of  a  deeper  or  paler  shade, 
or  of  a  contrasting  color,  laid  on  either  side  ;  the  idea  of  this  is  to 
give  width  to  the  back  of  the  neck. 

In  tailor-made  gowns,  some  have  the  plain  neck  band  of  some 
years  ago,  simply  hooked  at  the  back,  and  there  are  many  made  of 
a  band  of  silk  or  velvet,  with  a  frill  of  lace  or  chiffon  at  the  back, 
and  running  down  the  hook  over  seam. 

An  eighth  of  a  yard  of  velvet  will  make  a  band,  and  five-eighths 
a  band  and  tie  to  cross  behind  and  tie  in  front.  These  can  be 
turned  out  in  an  endless  variety,  and  are  stylish  and  becoming. 

Stocks  are  made  of  heavy  lace  to  match  the  yoke  trimming  of 
gowns,  and  lace  or  mull  scarfs  go  twice  about  the  neck  and  are 
tied  in  a  close,  fluffy  bow  under  the  chin.  Jabots  of  costly  lace 
trim  all  silk  gowns,  and  silk  shirt  waists  even  have  their  knot  of 
lace  at  the  neck. 

There  is  no  question  that  all  this  lace  trimming  has  a  most 
becoming  effect,  and  even  faded  faces  seem  freshened  up  by  a 
judicious  treatment  of  the  proper  shade  of  velvet  and  lace. 

The  new  Windsor  tie  is  made  of  silk,  is  hemstitched,  and  is 
long  enough  to  go  twice  round  the  neck  and  form  a  large  bow  and 
end  on  each  side. 

RIBBONS. 
Although  the  wide  ribbons  are  not  in  great  demand,  the  call  for 
the  narrower  is  so  great  that  no  dullness  can  be  said  to  trouble  this 
branch  of  the  dry  goods  business.  Baby  ribbon  is  more  used  than 
ever.  It  is,  first  of  all,  crumpled  on  the  loose  crowns  of  most  of 
the  picture  hats.  Then  it  is  used  to  outline  designs  on  many  of  the 
ball  dresses,  garlands  of  flowers,  true  lover' s-knots,  this  last  a 
favorite  in  the  extreme,  and  three  or  four  rows  edge  narrow 
flounces,     To  add  to  the  elaboration,  the  ribbons  are  often  studded 


with  sequins  and  spangles,  and  mixed  with  silver  galloon  of  the 
same  width. 

All  underclothing,  above  the  very  plain,  is  lavishly  ornamented 
with  baby  ribbon,  and  enormous  rosettes  of  it  trim  children's  hats. 
A  quantity  of  it  is  also  used  for  the  chiffon  neckwear  that  is  having 
such  a  run  just  now. 

A  narrower  width,  about  half  that  of  baby  ribbon,  is  coming  in, 
and,  in  spite  of  its  narrow  width,  it  sometimes  has  three  or  four 
shades.  One,  a  great  beauty,  shades  from  pale  yellow  down  to  jet 
black.  Most  of  these  ribbons  are  corded,  but  some  come  in  moire 
effects  and  some  in  satin.  A  great  deal  of  ribbon  is  used  to  trim 
cloth  gowns.  Nos.  5,  7,  or  9,  are  the  favorites.  It  is  generally 
ruched  on,  not  too  full,  but  not  scant.  Thirty  yards  of  No.  7  will 
trim  a  gown  well.  A  blue  armure  trimmed  with  black  satin  has 
two  rows  set  close  together  and  running  from  the  waist  down  to  the 
hem  in  front  and  all  round,  bolero  and  sleeves  trimmed  to  match. 
Pale  gray  with  white  ribbon  is  also  very  smart  and  in  fashion.  The 
sleeves  can  have  rows  of  the  ruched  ribbon  running  from  shoulder 
to  wrist,  the  frill  over  the  shoulder  also  edged,  and,  if  the  bolero 
effect  is  not  desired,  lines  can  run  up  from  the  waist  to  a  yoke  of 
lace  or  velvet. 

LINGERIE. 

There  is  a  constantly  growing  demand  for  flannelette  under- 
garments, but  not  much  change  in  style  or  weave.  The  plain 
colors  are  quite  as  much  asked  for  as  the  striped  or  checked.  It 
would  appear,  however,  that  the  narrower  stripes  and  fine  checks 
are  greater  favorites  than  the  heretofore  larger  patterns.  In  low- 
price  goods,  such  as  these,  the  styles  vary  very  little.  The  empire 
and  the  mother  hubbard  night  dresses,  with  the  full  sleeve  drawn  in 
at  the  wrist  either  to  a  frill  of  washing  lace,  or  one  of  the  same 
material,  embroidered  in  a  deeper  or  corresponding  shade  of  silk, 
are  most  worn. 

Corset-covers  are  made  entirely  of  insertion  and  fine  lawn. 
Some  have  frills  coming  well  down  over  the  hips  and  a  frill  round 
the  shoulders  of  those  that  are  cut  low,  which  are  held  down  by  a 
runner  of  baby  ribbon. 

A  new  night  robe  has  the  yoke  made  entirely  of  bands  of  em- 
broidery and  tucked  lawn,  and  just  below  it  a  band  that  is  at- 
tached to  the  lower  edge  of  the  yoke  and  runs  round  the  garment. 
It  is  also  made  of  tucks  and  insertion.  To  the  lower  line  of  this 
band,  which  comes  just  below  the  bust,  is  gathered  the  skirt  of  the 
robe.  The  sleeves  have  bands  of  insertion  at  intervals,  with  the 
mull  in  puffs  between.  Of  course,  a  lavish  use  of  baby  ribbon  is 
called  for  as  well. 

Another  robe  is  exquisitely  pretty  with  a  tucked  yoke  coming 
to  a  point  in  front  and  outlined  with  a  band  of  insertion.  A  dainty 
frill  of  nainsook  edged  with  lace  comes  half  way  across  the  front  to 
meet  the  points,  and  is  fastened  with  a  pretty  bow  of  ribbon.  The 
sleeves  are  full,  with  a  simple  frill  and  band  of  insertion. 

A  new  corset-cover  is  all  in  one  piece,  and  comes  both  in  high 
and  low  patterns.  It  is  drawn  close  with  a  string  at  the  waist,  and 
is  prettily  trimmed  with  embroidery  or  lace. 

Taffeta  skirts  are  in  as  much  demand  as  ever,  and  are  more  and 
more  trimmed.  Watermelon  is  a  very  pretty  and  harmonizing  color. 
The  flounces  are  vandyked,  tucked  lengthwise  and  trimmed  with 
lace  and  fall  over  small  underneath  ruffles.      Cording  still   obtains. 


It  is  announced  from  Halifax  that  the  old  firm  of  T.  &  E. 
Kenny,  whose  present  partnership  expires  with  January,  and  who 
were  reported  to  be  retiring  from  business,  will  continue  as  Kenny 
&  Co.  for  the  future.  The  firm  is  an  old  one  with  the  highest 
reputation,  and  Halifax  is  well  pleased  with  the  announcement  that 
it  is  not  going  to  lose  one  of  its  best  known  wholesale  dry  goods 
establishments. 
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HOTELS  FOR  COMMERCIAL  MEN 

Halifax,  N.  S Halifax  Hotel 

"      Queen  1 1  otel 

Montreal Windsor 

St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  H Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

Walker  House 

Winnipeg Leland 

Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


w 


ESTERN 


Incorporated 
1851 


•    • 


ASSURANCE 
COMPANY. 


FIRE 

AISD 

M  AROSE 


Head  Office 

Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


Hiram  Johnson 


IMPORTER  AND 
EXPORTER 


Wholesale  Manufacturer 
of  all  kinds  of 


for  Gentlemen,  Ladies  and  Children 

OVERCOATS  CAPES 

CLOAKS  ROBES 

Makes  a  specialty  of   exporting    Furs.     The  best   market 
price  will  lie  paid  for  all  kinds  of  Raw  Furs 


CO 

494  St.  Paul  Street 


NSIGNMENTS  SOLICITED.  RETURNS    MADE   PROMPTLY. 

N-   B. — The  best  price  paid  for  Beeswax  and  for  Ginseng. 


HO  1ST  REAL 


REFERENCE-liank  of  British   North   America. 


E.  T.  Wright 
<£  Co. ... 

Manufacturers  of 

Tubular,  Cold  Blast 
and  Search  Light 
Lanterns.     Elbows, 
Bird  Cages,   Mouse 
Traps,  Flour  Sifters. 

Stamped,  Ke-iinned  and  Japanned 

..TINWARE 

Send  for  New  Catalogue. 

Hamilton,  Canada. 


BELLEVILLE 
BUSINESS 
COLLEGE. 


ESTABLISHED 
1889. 


Students  have  a   larger  earning  power  who  acquire   the  following  lim 

ration    under   our  efficient   system  of   training.     It  has  no  superior. 


I.      I'.iiiikki'ipiM'.'. 
3.    Short  hund 

j.  Typewriting. 


4.  Telc|(rnph\  . 

Ciimrtii  ( 1 1.  il  .irnl  kailu  w    Work 
,S.  Civil  Service  Options. 


Students  may  commence    i  •  i.  ;raphing  on  the  i         •  nth,  and  th.- 

other  departments  it  any  time. 


Address  : 
Bollcvlllo,  Ont 


J    Frith  Jotters,  M  A 
Principal. 


The  Toronto  Patent  Agency 


Limited 


CAPITAL,     -    -    $25, OOO. 


W.  II.  Shaw.  Esq.,  President. 
Jos.  DOUST,  ESQ.,  Vice-President. 
J.  ARTHUR  McMurtry,  Sec.-Treas. 


7(>,  So,  Si,  S2  Confederation 
Life  Building 

TORONTO,   ONT 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


ESTABLISHED    1830. 

gENNINQ  &  BARSALOU 

Oldest   Auction    House    in    Canada 

Trade    Auctioneers   and    Commission    Merchants 

86  and  88  St.  Peter  street,  MONTREAL,  Can. 
REGULAR  SEMI-WEEKLY   SALES   OF 

Dry  Goods,  Clothing,  Boots  and 
Shoes  and  General  Merchandise 

Best  Opening  in  Canada  for  Manufacturer?  and  Merchants 
wishing  to  dispose  of  surplus  stock.  Liberal  advances  made 
on  all  kinds  of  Merchandise  consigned  to  our  cure 

REFERENCES— Bank  of  Montreal.  La  Banque  d'Hochela^a 

Correspondence  and   Consignments  Solicited. 

SEAFORTH    WOOLLEN    MILLS 


Tweeds,  Etoffes,  Friezes,  Etc. 

W.    D.    VAN    EGMOND  -  -  SEAFORTH,   ONT. 
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BUILDING  A  MODERN  STORE. 


Tis  difficult  to  advise  merchants  who  intend  rebuilding, 
as  circumstances  in  each  case  usually  determine  what  is 
to  be  done.  An  article  in  The  Economist,  by  McNeille 
&  Tuttle,  architects,  contains  a  plan  and  some  hints 
which  may  prove  useful. 

The  most  noteworthy  feature  of  the  accompanying 
plan  is  that  the  columns  supporting  the  floors  above 
■  come  in  the  middle  of  the  shelving,  and  not  in  the 
aisle  or  on  the  edge  of  a  counter.  They  are  in  ttt£,:least 
annoying  positions,  and  yet  are  spaced  for  an  economical  arrange- 
ment of  girders  and  floor  beams  of  the  tiers  above.  The  two 
columns  at  the  front  and  the  two  at  the  rear  are  the  only  ones 
standing  in  open  floor  space  ;  but  they  are  turned  to  advantage  in 
both  instances.  In  the  millinery  department  there  are  seats  around 
them,  and  at  the  front  of  the  building  they  form  centres  tor  special 
display. 

They  are  treated  as  military  masts  with  fighting  tops,  covered 
with  lace  curtains,  rugs  or  tapestry,  draped  to  hang  down  to  within 
7  feet  of  the  floor, 

Directly  opposite 
the  main  entrance 
there  is  a  counter 
for  special  sales, 
which  challenges 
every  customer  that 
enters  the  store.  At 
first  sight  it  might 
appear  that  it 
blocked  the  central 
aisle,  and  for  this 
reason  was  a  disad- 
vantage. This  is 
not  the  case,  for  it 
serves  an  important 

use  by  deflecting  the  crowd  immediately  to  the  two  side  aisles,  and 
those  who  do  not  pass  down  the  centre  aisle  pass  the  sweeping 
curves  of  the  counters  immediately  in  the  rear  which  display  the 
goods  so  effectually. 

Another  good  feature  is  the  placing  of  glass  cases  in  the  corners 
back  of  the  show  windows  on  either  side  of  the  store.  As  their 
position  is  one  that  receives  no  direct  daylight,  electric  lights  are 
concealed  above  the  glass  and  throw  a  flood  of  light  upon  the 
goods. 

The  counters  do  not  continue  to  the  door,  but  stop  six  feet  short 
on  either  side  to  give  access  to  the  show-windows,  to  increase  the 
space  around  the  entrance  and  to  allow  room  for  two  large  radiators, 
which  counteract  the  cold  air  at  this  part  of  the  store  in  Winter.  The 
remainder  of  the  store  can  be  amply  heated  by  foot  coils  running 
in  front  of  the  counters. 

The  counters  have  no  sharp  corners,  and,  with  the  shelving, 
are  of  simple  design.  Carving  and  elaborate  brackets  serve  to  hold 
the  dust,  and  are  not  as  pleasing  as  the  simple  curves  of  plain 
moldings.  The  carved  ornament  and  ornate  design  should  be 
reserved  for  the  special  display  cases. 

As  the  floors  above  and  the  basement  beneath  are  used  for 
selling  purposes,  all  the  stock  carried  is  not  provided  for  on  the 
ground  floor.  There  are  two  elevators  in  the  middle  of  the  store, 
and  they  are  rendered  even  more  accessible  by  the  broad  aisle  which 


connects  them.  The  position  of  the  elevators,  like  that  of  the 
columns,  is  a  most  important  one,  and  should  not  be  selected  at 
random  before  the  plan  of  the  counters  has  been  determined.  As 
the  structure  of  the  building  depends  upon  their  position,  it  is  diffi- 
cult to  alterit  after  the  building  is  completed  ;  and,  in  the  majority 
of  cases,  the  price  paid  for  not  considering  this  detail  at  the  start  ar.d 
la>ing  out  the  plan  of  the  counters  at  the  time  the  building  is 
designed  is  a  makeshift  arrangement,  and  sacrifices  needed  room. 

With  elevators  in  a  building  the  stairs  do  not  need  an  impor- 
tant position,  as  they  are  used  only  in  case  of  an  emergency.  In 
the  position  we  have  shown  them  they  are  accessible  and  do  not 
interfere  with  the  direct  planning  of  the  floor  space. 

The  silkroom,  where  goods  can  be  seen  by  artificial  light,  makes 
good  use  of  the  darkest  corner  of  the  store,  and  is  not  far  removed 
from  the  section  under  the  skylight,  which  is  devoted  to  the  sale  of 
dress  goods. 

The  millinery  department  is  flanked  by  the  ladies'  retiring-room 
and  the  millinery  workroom.  Both  of  these  rooms  have  good  light 
from  the  large  rear  windows. 

This  department  is  very  happily  arranged.  Long,  narrow  tables 
separate  it  from  the  rest  of  the  store,  and,  upon  these  untnmmed 
hats,  sailor  hats  and  the  cheaper  class  of  stock  can  be  carried.  In 
the  centre  of  the  room  is  a  large  cheval  glass  with  adjustable  mir- 
rors on  either   side,  and  two  small   tables  to  hold  a  bonnet  that  is 

about  to  be  tried  on. 
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OF  SPACE. 


A  NOVEL  COUNTER 
The  same  authori- 
ties  describe  a 
counter  with  shelv- 
ing, which  would  not 
occupy  too  much 
space  ;  that  could  be 
increased  or  dimin- 
ished in  size  at  will, 
and  would  look  well 
when  either  partially 
or  entirely  filled  with 
goods. 

The  counters  are 
built  in  three  sections,  any  one  of  which  can  be  removed  and  placed 
elsewhere  in  the  store.  The  curved  lines  add  grace,  and  they  also 
allow  more  room  in  the  aisle,  for  sharp  corners  obstruct  easy  pas- 
sage. 

When  it  is  desirable  to  keep  the  cost  low,  hardwood,  except  for 
the  counters,  cannot  be  thought  of,  and  what  is  sacrificed  by  using 
a  cheaper  material  must  be  used  in  the  color  scheme.  On  this  as 
much  depends  as  on  any  other  item.  Pine,  whitewood  and  cypress 
are  all  cheap  woods,  quite  as  much  on  account  of  being  easily 
worked  as  on  account  of  a  low  market  price. 

If  hardwood  is  used  it  is  always  pleasing.  The  grain  of  the 
wood,  when  carefully  brought  out  by  an  expert,  is  a  decoration  in 
itself,  and  the  high  polish  which  is  possible  keeps  the  furniture 
freer  from  dust  and  makes  it  easier  to  clean. 

There  are  many  combinations  in  the  treatment  of  hardwood  that 
are  pleasing  from  an  artistic  standpoint.  A  rich  effect  is  obtained 
by  making  the  main  portions  of  cherry,  stained  to  imitate  mahogany, 
and  the  counters  of  dark  oak,  or  quartered  oak,  can  be  used 
throughout  and  stained  green,  while  the  high  lights  of  the  ornament 
are  touched  with  gold. 

Another  idea  is  the  use  of  dark  bottle-green  with  the  trimmings 
of  silver.  The  silver  must  be  carefully  applied  and  not  used  too 
plentifully.  If  it  appears  on  the  high  lights  of  the  ornament  and  in 
an  occasional  line  here  and  there,  it  will  suffice. 
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THE  SHEET  COVERS  A 
MULTITUDE  OF  SINS       *■ 


Thin  nbowni  id*-  mai 

I     cull 

Qslllieliuli 
m|  |,m,-  A  Mil.-  .In    ■ 


when   ipread  ovei    a    HAIR  mattress.     A   i  mination  ol 

even  lb  dity  ol  hair  would  fill  you  with  horror  untold,  and  the 

old  nil. i  tint  "  it  must  l>c  bair  "  is  a  relic  of  tin:  dark  ■ 

SEND    US    A    POSTAL    CARD    TO-DAY  and  we  will  send  »ou  by  return  ol  mail  full 
particul  ird  ng  The  Ostermoor  Patent  Elastic  Folt  Mattress,  815.00,  a  product  of  modern 

.mil  sanitary  teaching  3-in.  long  by  4-ft.  6  in.  wide — express  charges  paid  anywhere 

east  "I  Winnipeg),  which  consists  of  airy,  interlacing,  fibrous   : 

ticiiy ;  closed  m  the  tick  by  hand,  and 
in. lis.   loses  shape  or  gets  lumpy,  is  perl 
dry,  no"  absorbent,  and  is  warranted  vermin 
removed  for  washing  with- 
out   trouble.      Soflel    .111(1   plller  tll.lll  bail  Can    be  , 

no  re  picking  Made 

in   ,dl  si/.es.     Sold   at   the  same  price  as  the 
1  Istei  in ni .1 1  1  U.S  A.,   thus   saving 

the  purchaser  35  per  cent,  d 


iiiiiii 


GUARANTEE 

Sleep  on  H  fbi  ;»  month,  and  it  ii  Isn't1 
ail  you  bave  hoped  for  In  1 1 **-  way  of  ■ 
mattress  If  you  aon'i  believe  n  to  be  the 
equal  in  cleanllnea,  durability  and  oom< 
rort  <*t  j»n\  >n>  bair  mattresH  ever  made, 
you  can  gel  your  money  i>a<k  by  return 
mail.    "  No  questions  asked." 
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THE    PATENT    ELASTIC    FELT    MATTRESS     4-ft.  6-in.  x  6-ft.  3-in. 


SIS. 00. 


Dealers  who  desire  thz  exclusive  agency 

for  this  mattress  in  their  town, 

apply  for  terms. 


SOLE  MANUFACTURERS  AND  PATENTEES  FOR  CANADA 


The  Alaska  Feather  and  Down  Co.,        29° GUY  ST-  Montreal 


s 

/ 
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BRAIDED  WIRE  BUSTLES 

Give  Satisfaction  to  the  Wearer. 

Manufactured  only  by 

BRUSH  &  CO.  -   TORONTO 
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COMPETITION  IN   DRY    GOODS. 

GR1  ■.  \  I     BRITAIN    VS.     I'lIK    UNITED    STATES. 


specially  written  for  Tiik  Din   GOODS  REVIEW. 

THE  question  arises  whether  the  competition  of  the  United 
States  affects  Great  Britain  in  the  Canadian  dry  goods  trade 
as  it  undoubtedly  does  in  other  trades.  The  examination  of  the 
figures  for  the  past  few  years  shows  some  results  which  are  worth 
noting  in  regard  to  the  substitution  of  American  for  British  goods. 

In  the  great  staples  of  dry  goods — woollens  and  cottons — Eng- 
land is  undoubtedly  supreme.  The  only  rival  she  has  in  woollens 
is  the  German,  and  this  chiefly  in  ready-made  clothing  and  certain 
novelties  of  dress  goods.  In  cottons,  the  protective  policy  in  Can- 
ada has  thrown  nearly  the  whole  of  the  business  into  the  hands  of 
Canadian  mills,  which,  by  reason  of  the  high  rates  of  duty,  have 
hitherto  been  able  to  keep  their  own  market.  But,  where  the  Can- 
adian merchant  wants  to  import  cotton  he  usually  prefers  an  English 
to  an  American.  So  that,  speaking  broadly,  the  English  manufac- 
turers of  woollens  and  cottons  had  not,  previous  to  the  Canadian 
preferential  tariff,  done  any  worse  in  this  market  during  the  past 
ten  years. 

In  fact,  it  might  be  said  that,  in  some  measure,  the  growth  of 
Canadian  industries  themselves  has  done  more  to  to  take  away  the 


in  some  cases,  they  do  not  prove  it  very  conclusively.  But,  ingoing 
over  the  records,  I  just  picked  out  haphazard  a  few  lines  for  the 
purpose  of  finding  out  how  far  American  competition  was  going,  and 
the  results  are  incorporated  in  the  accompanying  tables.  These 
ten  different  lines,  it  will  be  observed,  pretty  generally  cover  the 
whole  dry  goods  business.  There  are  staples,  and  smallwares, 
and  dress  goods,  and  men's  and  women's  headgear.  The  item  of 
buttons  shows  that  this  line  is  affected  by  fashion  and  that  some 
years  we  import  a  great  many  more  than  others,  and  it  is  quite  pro- 
bable that  thefalling-off  in  the  purchase  of  this  article,  both  in  Eng- 
land and  the  United  States,  is  partly  clue  to  the  growth  of  the  button 
industry  in  Canada.  In  the  matter  of  cotton  prints  the  import  from 
the  United  States  has  practically  doubled,  and  anyone  familiar  with 
the  dry  goods  trade  of  the  last  few  years  would  know  this  without 
looking  up  the  figures  at  all.  The  retail  merchant  may  not  always 
be  aware  that  the  prints  sold  to  him  are  American,  but  the  jobber 
knows  that  New  England  prints,  owing  to  the  abnormally  low  prices 
prevailing  across  the  border,  have  been  unloaded  on  this  market  to  a 
very  great  extent.  While  I  admire  some  of  the  patterns  in  prints 
made  in  the  United  Slates,  I  admire  still  more  the  magnificent  and 
colossal  impudence  of  the  one  cotton  print  mill  in  Canada  which  has 
been  able  to  keep  out  a  great  deal  of  outside  competition  by  a  high  rate 
of  duty.  But  surely  it  must  be  admitted  that  for  range,  value,  and 
appearance  English  prints  are  not  rivaled  in  the  world,  and,  under 
the  preferential  tariff,  there  is  no  reason  to  doubt  that  their  import 
must  increase  largely. 


SOME    CANADIAN    PURCHASES    OF    DRY    GOODS    DURING    FIVE    YEARS. 


Buttons,  of  all  kinds 

Cotton  prints 1,437,464 

Cotton  clothing  and  corsets 

Curtains 

Braids,  cords,  firinges,  etc 

Fur  caps,  coats  and  jackets,  etc 

Hats  and  caps — beaver,  silk,  or  felt 

Dress  silks  in  the  piece 

White  and  gray  cottons 

Hats — straw,  grass, or  chip 


1893- 

1894. 

1895. 

1896. 

1897. 

G.  B. 

u.  s. 

G.  B. 

u.  s. 

G.  B. 

U.  S. 

G.B. 

v  U.S. 

G.  B. 

U.  S. 

$      98,501 

$  135,030 

$      60,116 

$     101,136 

$   42,531 

$   41,799 

$       47,227 

$   46,859$   31,142 

$   45,723 

1,437,464 

247,369 

1,285,068 

214,272 

1,818,787 

375,601 

1,999,088 

501,330 

1,520,745 

559,536 

192,857 

152,366 

147,014 

123,902 

131,286 

156,192 

146,360 

164,222 

107,500 

158,204 

217,291 

04,111 

186,630 

73,971 

165,057 

69,151 

189,285 

59,314 

169,462 

58,745 

308,852 

105,715 

321,195 

79,215 

231,211 

63,075 

162,134 

71,458 

157,358 

85,329 

66,383 

9,084 

49,056 

17,012 

32,525 

16,994 

27,084 

18,144 

26,656 

11,799 

606,594 

177,922 

544,132 

156,081 

529,442 

180,550 

492,274 

220, 70s 

407,563 

272,132 

686,369 

21 ,412 

650,056 

26,563 

634,078 

28,208 

625,264 

44,730 

515,410 

52.196 

47,054 

104,684 

49,508 

'  98,071 

,  99,390 

129,636 

129,488 

131,455 

140,939 

134,938 

189,067 

90,608 

185,823 

104,987 

193,558 

88,265 

186,345 

104,734 

159,653 

113,002 

dry  goods  trade  from  Great  Britain  than  United  States  competition. 
This  was  inevitable,  since,  long  before  the  days  of  protection,  we 
began  to  make  coarse  woollens  in  Canada  and  would,  doubtless, 
have"  expanded  that  industry  so  as  to  shut  out  the  cheaper  English 
woollens,  whether  we  had  any  duty  or  not.  But,  undoubtedly,  the 
dry  goods  trade,  like  others,  has  witnessed  during  the  last  five  or 
six  years  a  diminution  of  trade  with  England.  The  preferential 
tariff  will,  it  is  almost  certain,  stop  this  tendency  and  probably 
turn  the  current  the  other  way.  But,  as  the  figures  are  not  yet 
available,  it  is  impossible  to  speak  with  absolute  certainty.  The 
imports  from  England,  by  Canada,  during  the  past  five  years,  be- 
fore the  enactment  of  the  preferential  tariff,  were  as  follows  : 

'893 S43.148.413 

1894  38,717,267 

J895 31,131,737 

1896 32,979,742 

1897 29,412,188 

Now,  some  share  of  this  falling-off  must  have  been  due  to  dry 
goods,  although,  as  has  been  said,  not  a  very  considerable  one,  for 
the  reason  that  in  staples  England  is  still  supreme.  But  it  is 
instructive  to  analyze  the  returns  and  note  that  in  all  sorts  of 
novelties  and  special  lines,  and  everything  in  which  ingenuity  and 
skill  and  the  fads  of  fashion  enter,  the  American  manufacturer  has 
greatly  increased  his  sales  in  this  market. 

For  the  purpose  of  illustrating  this  I  have  selected  eight  or  ten 
lines  of  dry  goods.     They  were  not  selected  to  prove  this  point,  and, 


In  curtains,  as  will  be  seen,  the  Americans  have  held  their  own 
in  spite  of  the  competition  of  Nottingham  and  other  long-experienced 
English  centres.  In  small  lines  of  fancy  goods,  like  fringes,  beads, 
etc.,  it  will  be  noticed  that,  while  the  imports  both  from  England 
and  the  States  diminished,  the  falling-off  was  not  nearly  so  marked 
in  the  novelties  that  we  get  from  the  States.  Then,  in  men's  and 
women's  small  furs,  made-up,  the  Americans  have  steadily  in- 
creased their  trade  from  $9,000,  in  1893,  to  nearly  double  that  in 
the  last  few  years,  while  the  imports  from  England  have  dropped 
one  half.  Now,  Canadian  makers-up  of  furs  are  not  rivaled  for 
skill  and  cheapness,  and,  naturally,  they  will  take  some  of  the  trade 
away  from  England,  but  it  is  curious  that  the  Americans,  in  this 
line,  are  not  affected  so  much  in  the  same  way. 

There  is  an  instructive  warning  in  the  line  of  men's  hats  and 
caps.  The  English  manufacturers  have  made  no  particular  push 
in  this  market,  relying  upon  the  fame  of  their  names,  which  is, 
undoubtedly,  very  great,  as  there  is  a  decided  preference  in  this 
market  for  an  English  hat.  But,  the  Americans  are  never  asleep 
in  these  matters,  and  they  have  much  increased  their  sales  in  this 
market,  with  a  result  that,  while  in  1893  the  position  of  affairs  was  : 
English  hats  imported,  $606,000  ;  American  hats  imported,  $177,- 
000  ;  the  condition  in  1897  was  :  English  hats  imported, 
$407,000  ;  American  hats  imported,  $272,000.  Any  Canadian 
hat  dealer  will  tell  you  that  there  is  nothing  wrong  with  the 
English  hat.     Why  then  the  falling  off  ?     Simply  the  superior  push 
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Has  the  year  1898  been  a  profitable  one? 

We  hope  so.     We  enjoy  addressing  successful  business  men     they  don't  stand  still     they  are  progi  i  id  always  endeavoi 

to  reach  out  further. 

There  are  always  a  few  weeks  of  dull  business  after  the  holidays,  and  it  requires  Special  inducements  to  bring  customers  to 
your  store. 
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PREMIUMS ! 


for  cash  purchases  are  the  greatest  incentive  that  can  be  offered  ;    the  best  merchants  in  the    States  employ  this  system  to  advan- 
tage.    There  is  no  sentiment  about  this — it  is  a  matter  of  dollars  and  cents — a  money  and  profit  bringing  investment 

We  have  the  goods  that  will  make  money  for  you — our  premium  plan  is  not  an  experiment,  but  a  successful  business  enterprise. 

Don't  wait  until  the  dull  season  is  upon  you,   investigate  the 
premium    plan  now,  and   keep  your  business   on    a   profitable 


basis  all  the  year  around. 


J- 


It  only  costs  you  one  cent  to  write  us  a  postal  card  for  particulars. 


THE  REGENT  MFG.  CO. 


Branch  Office, 

72  Bay  Street,  TORONTO. 

CHAS.  EDWARDS.  Manager. 


182  and  184  Wabash  Ave. 


CHICAGO. 


$*^&ti§ 


'..few' 


■ 


yV/A"  hills  and  dales  of  historic  Nova  Scotia,    swept  by    the    moistened  air  of  the  broad 
Atlantic,  furnish  ample  pasturage  for  sheep  which  produce  the  most  delicately  soft,  long 
wools.     This  pure  stock  and  thirty- two  years  of  unceasing  care  in  manufacturing,  coupled 
with  the  most  modern  ideas  in   machinery  and  styles,  go  to  male  up  the  now  world-famed 

OXFORD  TWEEDS  and   HOMESPUNS 


Hutchison,  ISisbet  &  Auld,  Toronto, 
Wholesale  Agents. 


ytadr  only  at  OXFORn,  \   S   ,  h\ 

OXFORD  y\TG.   CO.,   Limited. 
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COMPETITION  IN  DRY  GOODS-Continued. 

of  the  Americans.  Then,  take  the  case  of  dress  silks  in  the  piece. 
It  is  more  than  probable  that  these  are  first  imported  into  the 
United  States  and  then  resold  in  Canada,  and.it  would  be  expected, 
that  the  profit  of  the  United  States  middlemen  who  would  do  away 
with  the  hope  of  their  being  able  to  work  up  a  trade  in  dress  silks 
with  Canada.  The  trade,  small  as  it  is,  has  doubled  in  five  years, 
while  the  trade  with  the  great  English  houses  has  diminished. 
In  hats  for  millinery  purposes,  the  Americans  have  also  greatly 
increased  their  sales. 

The  figures  in  detail  for  1898  are  not  yet  available.  They 
would  show,  to  some  extent,  the  effects  of  the  preferential  tariff. 
Not  to  a  very  marked  extent,  it  is  true,  because  the  extra  preference 
only  went  into  force  July  1,  and  the  Government  year  ends  June 
30,  1898.  But  even  the  partial  effect  of  the  new  tariff  would  throw 
some  light  on  the  tendency  which  has  been  going  on  for  some 
years  to  transfer  trade  from  England  to  Germany  and  the  States, 
and  this  tendency  the  new  tariff  is  almost  certain  to  check  if  not 
stop  altogether.  During  the  next  two  years,  if  Canada  continues 
to  expand  as  it  has  been  doing  the  past  nine  or  ten  months,  the 
English  manufacturers  and  warehousemen  will  reap  a  much  greater 
slice  of  trade  than  if  the  old  tariff  had  prevailed,  while,  if  the  Ameri- 
can Government  decides — as  it  has  a  perfect  right  to  do — to  grant 
no  reciprocity  to  Canada,  it  will  become  the  duty  ot  the  Canadian 
Government  to  enlarge  the  preference  to  England,  and  to  cultivate 
even  more  progressively  a  greater  direct  trade  with  the  Old 
Country. 

Since  writing  the  above,  I  observe  that  the  totals — though  not 
the  details — of  our  trade  up  to  June  30,  1898,  have  been  published. 
They  show  : 

Canada  sold  to  the  United  States  in  1898. . .    $39,000,000 

Canada  sold  to  Great  Britain  in    1898 93,000,000 

Canada  bought  from  the  United  States  in  1898     78,000,000 
Canada  bought  from  Great  Britain  in  1898  . .      32,000,000 

This  is  a  most  remarkable  evidence  of  disparity  in  our  treat- 
ment of  the  two  countries.  Probably  it  affects  dry  goods  less  than 
any  other  principal  branch  of  trade.  But  it  must  affect  even  them, 
as  I  have  shown  in  the  cases  cited,  and  an  entirely  different  policy 
must  be  inaugurated  by  Canada  unless  she  is  to  drift  farther  away 
commercially  from  the  Empire  of  which  she  forms  a  part. 

E.  L.  W. 


TRADE   LAWS   IN  GERMANY. 

The  Ambassador  at  Berlin  has  forwarded  to  the  British  Foreign 
Office  a  report  relating  to  the  publication  in  the  official  organ  of  one 
of  the  Prussian  Chambers  of  Commerce  of  a  list  of  judicial  decisions 
under  the  law  against  "  unfair  competition."   Among  these  are  : 

A  tradesman  who  advertises  "  all  one  price  "  is  bound  to  sell 
all  his  goods  at  that  price  ;  he  infringes  the  law  if  he  charges  more. 
For  offering  certain  goods  for  sale  under  cost  price  in  order  to 
attract  customers,  the  court  condemned  the  defendant  as  being  guilty 
of  an  offence  against  the  law.  Customers  have  the  right  to  buy 
goods  in  any  quantity  at  the  price  at  which  they  are  indicated  in 
the  shop  windows.  To  seli  at  cost  price  means,  according  to  the 
Chambers  of  Commerce,  charging  customers  the  price  which  the 
seller  paid  at  the  factory.  If  a  tradesman  advertises  "small  profits 
and  quick  returns,"  he  must  be  ready  to  prove  the  assertion.  Views 
on  business  paper  of  factories  and  showrooms  must  represent  these 
places  as  they  actually  are,  as  they  serve  as  advertisements.  In 
one  case  a  tradesman  was  summoned  for  advertising  cheap  goods 
as  "unblemished,"  and  prohibited  from  using  that  term  in  the 
future. 


SPECIAL  BARGAINS  IN   COTTON  GOODS. 

SGREENSHIELDS,  SON  &  CO.  report  having  cleared  the 
.  entire  lot  of  the  following  lines  the  mills  had  on  hand.  They 
are  offering  these  lines  to  the  trade  at  less  than  makers'  prices  : 
5,000  pieces  printed  suitings,  3,000  pieces  reversible  wrapperettes, 
500  pieces  cotton  eiderdown  cloaking,  1,000  pieces  standard  shirt- 
ings in  stripes,  6,000  pieces  30-inch  flannelettes  ;  also  a  quantity  of 
cotton  dress  goods. 

S.  Greenshields,  Son  &  Co.  are  offering  125  cases  Simpsons' 
prints  in  novelties  at  special  prices. 

S.  Greenshields,  Son  &  Co.  have  arranged  with  the  makers  for 
5,000  of  their  full  size  Jacquard  white  quilts.  They  are  offering 
this  line  to  the  trade  at  75c.  This  is  the  same  quality  which  S. 
Greenshields,  Son  &  Co.  had  last  season.  A  great  many  of  their 
customers  repeated  this  line,  but  they  were  unable  to  fill  orders. 
Also  1,000  dozen  diaper  towels  at  an  extra  cut  in  price. 


KEEP    UP    THE     MOTION. 

Merchants  and  manufacturers,  in  the  rush  of  the  tide  of  a 
magnificent  business  era,  are  liable  to  rest  on  their  oars  and  depend 
on  the  force  acquired  from  the  first  wave,  to  carry  them  to  fortune. 
It  will  be  wise  to  remember  that  motion  continues  no  longer  than 
the  time  when  friction  and  other  resistances  combined  become 
equal  to  the  force  from  which  the  motion  was  derived.  If  the 
efforts  of  the  last  few  months  have  brought  orders  at  a  rate  that 
equals  the  capacity  of  a  factory  for  production,  or  of  a  store  for 
sales,  don't  imagine  that  the  force  can  be  withdrawn  and  the  rate 
still  be  maintained.  Motion  is  not  perpetual.  A  moving  body 
gradually  moves  more  slowly  until  it  stops,  after  the  impulse  ceases, 
and  much  more  exertion  is  required  to  set  it  in  motion  again  than 
to  keep  it  moving  after  it  is  started.  Let  all  remember  how  hard 
it  was  to  start  this  new  prosperity,  and  continue  to  employ  the 
agencies  which  helped.  Too  many  orders  this  month  and  too  few 
next  are  not  first-rate  business.  However  busy  one  may  be  to-day, 
sound  business  considerations  require  that  he  shall  keep  in  opera- 
tion the  influences  for  bringing  business  to-morrow.  Those  who 
neglect  to  apply  this  rule  of  action  to  their  affairs,  will,  a  few  months 
hence,  have  plenty  of  unwelcome  leisure  to  devote  to  vain  regret. 


THE  EATON   CO.'S  ASSESSMENT. 

The  assessment  of  $200,000  on  personalty,  owned  by  The  T. 
Eaton  Co.,  was  confirmed,  at  Toronto,  by  decision  of  Judge  Mc- 
Dougall.  The  Eaton  Co.  had  appealed  against  the  assessment, 
and  were  ordered  to  show  their  books  to  the  civic  officials.  The 
city  objected  that  the  information  furnished  by  the  company,  upon 
that  order,  was  not  sufficient,  and  the  court  so  held.  The  appeal 
was,  therefore,  dismissed. 


VERY   ANNOYING. 


At  this  season  of  the  year,  when  there  is  such  a  demand  for 
holiday  trade,  it  is  very  annoying  to  have  goods  delayed  in  transit 
beyond  a  reasonable  time.  Messrs.  S.  Henderson  &  Co.  report  a 
a  shipment  of  "M.  &  K."  silcoton  having  gone  astray,  much  to 
their  and  their  customers'  inconvenience. 


SEND    FOR   SAMPLES. 

One  of  the  best  corset  manufacturers  in  Great  Britain  is  H. 
Sherwood,  12  London  Wall,  E.C.,  London,  Eng. ,  who  offers  to 
send  samples  to  readers  of  The  Review  who  do  a  good  trade  in 
these  lines.  They  have  the  reputation  of  being  one  of  the  most 
perfect-fitting,  comfortable  and  durable  corsets  on  the  market. 
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365  DAYS  IN  1899  NOTHING  SHORT 

You  will  find  it  so  with  the  Morse  &  Kaley  Goods. 

S^THEY  ARE_l5 

FULL  WEIGHT  *  FULL  LENGTH 

Not  63  Yards  on  a  Spool 

(Like  some  in  the  Trade). 

BE  SURE   YOU  ASK   FOR 

M.  &  K.  Silcoton  M.  &  K.  Knitting  Cotton 

M.  &  K.  Silcoton  Embroidery  M.  &  K.  Turkey-Red  Embroidery 

Silko  Victoria  Crochet  Thread,  etc.,  etc. 


NORTH  STAR,    CRESCENT  £»  PEARL 

COTTON     BATTING     Gives  you  the  Best  Value  Obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger  and  better  adapted  to 
requirements  than  any  grade  of  any  other  batting.  The  above  brands 
are  the  strongest,  handsomest,  and  most  desirable  Cotton  Bats  to  be  had 
in  the  market.      1899  will  show  improvement  in  whiteness  and  quality. 


Nothing.. 
Deceptive 


They  look  well  in  the  roll.  They  have  the  strength 
and  qualities  required  by  the  consumer  after  unrolling. 
1  hey  make  strong  comforiers.  When  you  unroll 
and  unfold  them  you  can  test  the  strength  and  thev 
will  not  fall  apart  like  othrr  bats  which  may  be  offered 
you.      You  can't  blow  them  away  in  a  hurry. 


THREE  GRADES.    THREE  PRICES.    THE  BEST  AT  THE  PRICE. 


I 


Robert  Henderson  &  Co. 

Dry  Goods  Commission   Merchants 
181  and   183    McGill  Street  MONTREA1 
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MILL  NO.    I 


MILL.    NO.   2 


Penman  Manufacturing  Co. 


Manufacturers  of  Knitted  Goods  of  all  descriptions,  including   Ladies'  and  Gentlemen's  Underwear 

in  Cotton  and  Wool.      Hosiery,  etc. 


Limited 


Head    Office 


PARIS,     ONT. 


al  fet  ^w 


MILL  NO.    3 
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MILL   NO.   4 


Full  lines  of  our    SPRING   GOODS   now   being 

shown   by  the   wholesale   trade. 
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MILL   NO.    5 
SELLING   AGENTS 


MILL  NO.   6 


D.    MORRICE,    SONS   &   CO.,      Montreal  and  Toronto. 
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J.  WALSHAW 

All  kinds  White  and  Grey 

BCJTOKetS 

Write  for  1899  5amples. 


BOLTON  WOOLLEN  MILLS 

Bolton,  Ont. 


FISHER,  SON  &  CO. 

5  Victoria  Square. 

^~  HONTREAL 

UUEBEC  OFFICE     101   find  103  St    Peter  Street. 

We  are  now  settled  in  our  new 
premises,  and  are  carrying  a  complete 
stock  in  all  lines. 

It  would  be  to  the  advantage  of 
merchants  to  see  our  range  before  buy- 
ing elsewhere. 
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PROMPT  ATTENTION  GIVEN  TO  MAIL  ORDERS. 

JOHN   FISHER,   SON  &  CO 


PAT.  N°  53/189 


N9 
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HOOK 

AND 

EYE 
BELT. 


PAT.  N°  53718  9 


L 


£•• 


Pat.  July  27th,  1897 


>4TN°  537189 


SPRING  SEASON,  1899 

The  P.  &  P.  Hook  and  Eye  Buckle  for  belts  is  the  only  safe  device  in  existence  which  locks  and 
unlocks  instantaneously  and  simply,  and  is  absolutely,  entirely  and  completely  new  in  every  feature, 
nothing  resembling  it  in  the  remotest  way  in  a  lady's  or  gentleman's  belt  having  ever  before  been 
offered  to  the  trade. 

Its  construction,  though  novel,  is  substantial,  and  so  simple  that  it  requires  no  explanation  as  to  its 
workings.    Made  in  all  classes  of  leather  and  at  a  range  of  prices  starting  from  the  cheapest  to  the  best. 

No  buyer  can  intelligently  organize  a  line  of  Belts  for  the  SPRING  SEASON  of  1899.  without  giving 
this  article  the  strongest  consideration. 


Canadian  Branch  in  charge  of 

MR.    F.    H.    CRAGG 

11  and  13  Front  St.    1   fit, 
TORONTO      -      -      ONTARIO 


*  Manufactured    exclusively  by 


: 
: 

X  Cor.  Canal  and  Greene  StS.  NEW  YORK  CITY,   U.S.A. 


SCHEUER  &  BROTHER 
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ii 


Rcady-to-Wear" 


Every  clothing  man  now-a-days  is  eagerly  looking  for  a 
chance  to  decorate  his  belt  with  the  scalp  of  a  merchant  tailor. 
The  time  is  fast  approaching  when  millionaires  will  not  be  the 
only  buyers  of  "HAND-ME-DOWNS."  They  will  be  thought 
good  enough  for  junior  clerks. 

We  all  know  that  "READY-MADES"  are  not  what  they 
used  to  be,  even  in  name.  The  improvement  extends  right 
down  the  line  to  WORKINGMEN'S  GARMENTS.  "OVER- 
ALLS "  have  been  elevated  to  "  PANTS,"  "  SMOCKS  "  are  now 
"JACKETS"  or  "COATS,"  and  it  is  a  hard  fact  that  their 
make,  shape  and  fit  abundantly  justify  the  added  dig- 
nity of  appelation.  In  all  kinds  of  workingmen's 
goods  we  have  been  gradually  CHISELLING  DOWN 
PRICES  and  urging  BETTER  VALUES,  with  results 
which  surprise  us,  and  may  surprise  you. 

We  are  not  the  ONLY  ONES  handling  MEN'S 
FURNISHINGS  in  the  Northwest,  nor  have  we  a 
monopoly  of  the  "  GOOD  THINGS,"  but— we  sell 
men's  furnishings  ALONE,  which  means  a  large  stock; 
we  buy  them  FOR  CASH  (a  very  old  argument,  but 
one  that  has  lost  none  of  its  strength)  and  we  know 
WHERE  and  HOW  to  buy.  Does  it  not  appear 
reasonable  to  suppose  that  we  can  SAVE  YOU 
SOME  MONEY  ?  At  any  rate  there  is  no  risk  in  a 
trial  order. 


SOME  SUGGESTIONS 


Neckwear 

Collars  and   Cuffs 

Mackintoshes 

Gloves  and   Mitts 

Shirts 

Hosiery 

Suspenders 

Long    Sox 

Umbrellas 

Handkerchiefs 

Underwear 

Mufflers 

Moccasins 

Summer    Clothing 

Small  wares 


Western  Canada's 
Leading-  Wholesale  Furnishers 

WINNIPEG. 
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Store  and  OlindoivDisplav 
fixtures  and  Railings 

of  every  description  in  Nickel,    Brass  or  Iron  ;   Show 
case  Brackets   and   Stands;    Hat,  Tie,  Collar,  Glove, 
Umbrella  and  General  Display  Stands  and  Fixtures  . 
Track   and   other    Ladders;    (las.   Electric   ami  (loin 
binalion  Fixtures  ;  Brass  Signs. 

Write    us    for    description,    designs    and    prices. 
Something  new  in  a  Cape  and  Jacket  revolving  stand. 


STAG 


Dominion  Hair 
Cloth  Co. 

JAMES  PRIOR,  Prop. 

St.  Catharines,  (int. 


Manufacturers  ot  all  kinds 


CHADWICK  BROS.  "iMT£! 


181  to  190  King   William  Street. 


■HAMILTON,  ONT. 


HAIR     CLOTH     CRINOLINE 

FRENCH     BLACK,     BLEACHED     AND     GREY 

TAILORS'     PADDINGS 

FURNITURE     SEATING     AND     COVERING 


RIVERDALE    WOOLLEN    MILLS. 

ESTABLISHED   1841.  REBUILT   1871. 

We  make  all-wool 

UNDERWEAR 

for  Men  and  Boys. 

....   And  use  nothing  but  pure  wool. 

D.  GRAHAM,  SONS  &  CO. 

Inglewood,  Ontario. 

ADDITION    BUILT   1884.  FURTHER  ADDITION    BUILT   1895. 


BEAVER  LI/NE 

8.8.    GALLIA 

Sails    from    Portland    Maine,    Dec     29th,  and    Halifax.  N    S      Dec.    30th.   fur 

Livei 

Firsl  <  alun   ...  550  to  $55. 

md  ( labin     . .  S35- 

Steerage  $23  5°- 

This  steamer  does  not  carry  cattle. 

S.S.    LAKE    ONTARIO 
from  Norfolk,  Va  ,  for  Liverpool    aboul  Jan.  9th  or 

Firsl  Cabin   S50  to  $55. 

Second  ( '.ilun £32.50. 

Steerage  S22.50. 

For  further  particulars  as  to  freight  or  passage,  apply  to  any  agent  of  the 
company  or  to 

D.   W.    CAMPBELL,  General  Manager,  18  Hospital   St.,  Montreal. 


Have  you  tried 
The  Maple  Leaf  Brand 
Woolen  Hosieryi  Mitts? 
They  are  sellers — 

Our  travelers  "ill  be  on  the  road  shortly  with  samples 
and  will  be  pleased  to  show  them  to  you. 

We  make  the   BEST   FINE   GRADES   in  the  Market. 

SPECIALTIES 

Heavy  Worsted  Goods 

Spliced  Knee,  Heel  and  Toe 

Ladies'  Fine  Hose,  Plain  and  Ribbed 
Fine  and  Fleece  Lined  Mitts 
Bicycle  Hose 


G0DERICH  KNITTING  CO. 


Goderich,  Ont. 


Limited 


Growth  Necessitates 
Removal 

Our  growing  business  required  Larger 

premises,  and  we  arc  now  located  at 

22  Front  St.  West 
TORONTO 

We  will  be  enabled  to  show  our  new 
Spring  stock  to  better  advantage,  and 
hope  to.  see  our  many  friends  at  our 
new  address 


PRIME  &  RANKIN 

Importers  and  Mill  Agents. 
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SMILES    FOR    THE     DINNER     HOUR. 

RS.  RIFTER  :  I  ordered  some  draperies  here  yesterday, 
should  like  to  know  if  they  have  been  made  yet. 
Floorwalker  (after  investigation)  :  No,  ma'am,  they  have  not  ;  the 
salesman  said  you  hadn't  been  in  to  change  your  mind. 


MRr 


Senior  Partner  :  That  new  foreign  buyer  of  ours  understands 
his  business.  Why,  you  could  ship  those  goods  back  to  London 
and  sell  them  at  a  profit  !  Junior  Partner  :  That's  a  Customs  house 
invoice  you  are  looking  at ! 

He  hung  up  curtains  all  the  day, 

With  whistle  and  with  song, 
And  when  his  wife  came  home  at  night 

She  said  they  all  were  wrong. 

I  see,  said  Spatts  to  the  dealer,  that  you  advertise  $5  hats  for 
$4.  Yes,  sir  ;  shall  I  show  you  some  ?  And  $4  hats  for  $3  ?  Yes  ; 
would  you  like  to  look  at  a  $3  hat  ?  And  $3  hats  for  $2  ?  Yes  ; 
what  is  your  size,  please?  And  $2  hats  for  $1  ?  Would  you  like 
to  try  on  a  Derby  or  a  slouch  ?  I'd  just  like  to  take  a  $1  hat  for 
nothing. 


Didn't  want  Mother  in-Law  :  John,  she  said,  softly,  I've 
concluded  to  do  without  a  new  hat  and  send  for  mother  with  the 
money — it  won't  take  much  to  pay  her  expenses  here.  My  dear, 
he  cried,  excitedly,  the  idea  of  you  wearing  that  old  bonnet  another 
day  is  too  horrible  for  me  to  endure,  and  I'll  never  enter  this  house 
again  until  you  get  a  new  one.     The  wife  smiled  to  herself. 

Mrs.  Tinkler  :  What,  been  getting  yourself  another  $8  hat  ? 
Charlie,  you're  too  extravagant  altogether.  Mr.  Tinkler  (peniten- 
tially)  :  I'm  afraid  you're  right,  and  I  won't  do  it  again.  Truly, 
I  won't.  Mrs.  Tinkler  (breaking  into  tears)  :  And  you  forgot  all 
about  that  $22  bonnet  I  wanted  you  to  bring  home. 

Good  Advice  :  Mrs.  Witherby — I  am  going  to  open  an  account 
in  a  dry  goods  store  to  day.  Witherby  :  Do  they  know  you  ?  Mrs. 
Witherby  :     No.      Witherby  :     Then  wear  your  sealskin. 

Algy  :  I  only  wish  my  man  were  here.  It's  waining  so  I 
cawn't  go  out.  Wegy  :  Why  not,  old  fellah  ?  Algy  :  Why, 
when  I  cwoss  the  streets  I  must  have  some  one  to  hold  up  my  fwock 
coat. 

Head  of  Firm  :  Penwiper,  have  you  been  working  nights 
lately  ?  Penwiper  :  Working  nights  !  I  should  say  I  had.  Head 
of  Firm  :  But  the  books  are  behind  hand.  Penwiper  :  I  know  it. 
But  we've  just  had  a  new  arrival  at  my  house. 

Sadie  :  Were  those  last  shirts  of  yours  made  to  order  ?  Rose  : 
Yes.  Why?  Sadie:  They  don't  fit  very  well.  Rose:  They 
were  made  to  order  for  my  brother. 

Close  Merchant  :  Yes,  sir,  I  want  a  new  bookkeeper  ;  but  yod 
won't  do.  Applicant  :  May  I  ask  why  !  Close  Merchant  :  You 
are  bald  as  a  billiard-ball,  sir.  A  man  with  no  hair  to  wipe  his  pen 
on  will  rust  out  a  whole  box  every  week. 


AN    ENGLISH   VIEW   OF   IT. 

We  love  our  brethren  of  the  United  States  with  a  very  natural 
affection,  says  The  English  Textile  Mercury,  but  we  cannot  have 
them  playing  the  part  in  Canada  which  anciently  Jacob  played  with 
Esau.  The  manufacturing  industries  of  the  States  have  been  very 
greatly  depressed,  and  those  engaged  in  them  have  for  some  time 
been  very  anxious  to  get  access  to  new  markets.  This  is  a  very 
laudable  desire,  but  it  should  be  advanced  with  some  regard  to  a 


sense  of  equity.  Canada,  being  at  their  door,  has  long  been  re- 
garded with  acquisitive  sentiments,  which  have  been  further  excited 
by  its  recent  concession  of  more  favorable  terms  of  importation  to 
the  Mother  Country  than  govern  those  of  other  countries.  Of 
course,  the  friendly  negotiations,  just  suspended  for  a  short  time, 
offered  a  specially  favorable  opening  for  attempting  to  gain  free 
admittance  thereto .  As  we  well  know,  our  cousins  never  miss  anything 
for  want  of  asking  for  it.  This,  if  we  may  trust  Reuter,  they  have 
done,  and  widespread  alarm  has  been  caused  among  Canadian 
manufacturers  by  the  proposal  that  a  large  list  of  manufactures 
shall  be  admitted  free  from  the  United  States.  British  manufac- 
tures, under  the  preferential  arrangement,  have  one-fourth  of  the 
duty  remitted,  while,  under  the  proposed  new  system,  many  United 
States  manufactures  would  be  admitted  free.  This  would  be  a  very 
nice  arrangement  for  the  New  England  manufacturers,  but  not 
quite  the  same  for  Canadian  and  British  manufacturers,  the  latter 
of  whom,  we  suppose,  it  is  designed  by  the  proposers  of  this  resolu- 
tion, should  continue  to  pay  present  duties.  No,  cousins,  we  are 
sorry  to  conclude  that  the  proposal  is  not  quite  good  enough. 


OPPOSED  TO  TRADING  STAMPS. 

THE  Halifax  city  council  proposes  to  levy  a  license  fee  of  $600 
on  trading  stamp  companies  doing  business  in  that  town.  It 
is  said  that  this  branch  of  commerce  is  thriving  in  the  sister  city,  as 
it  is  in  many  other  places.  The  Sun  was  examining  a  trading 
stamp  book  the  other  day,  and  found  that  it  contained  the  names  of 
nearly  200  shopkeepers  and  other  business  concerns  in  St.  John. 
All  these  firms  agree  to  give  one  stamp  to  the  purchaser  of  each  ten 
cents  worth  of  goods  sold  for  cash,  provided  the  purchaser  asks  for 
them.  As  the  stamps  are  furnished  to  the  merchants  at  50c.  per 
100,  the  seller  of  goods  makes  a  discount  of  five  per  cent.  If  he 
should  make  this  cash  reduction  direct  to  the  buyer,  the  customer 
would  get  the  whole  advantage.  But  this  does  not  happen.  The 
stamps  are  redeemed  by  the  stamp  company  at  the  price  of  jjSi.75 
for  the  510  stamps  which  are  required  to  fill  a  book.  These  stamps 
have  cost  the  grocer,  butcher  or  other  dealer  $2. 55.  When 
the  calculation  is  worked  out,  it  will  be  found  that  the 
customer  gets  his  goods  reduced  by  3.43  per  cent,  of  the  price, 
and  the  trading  stamp  man  gets  a  commission  of  1.57  per 
cent,  on  the  cash  trade  of  the  firms  on  his  list.  If  the  list  con- 
tains 200  firms  it  follows  that  the  stampman  would  get  for  his  total 
net  profits  a  sum  equal  to  the  total  cash  sales  made  by  three  average 
firms,  provided  all  the  cash  customers  remembered  to  ask  for  the 
stamps.  The  profits  are  further  augmented  by  the  whole  cost  to  the 
dealer  of  all  the  stamps  that  are  taken  from  the  traders  and  never 
redeemed.  To  fill  a  book  requires  cash  purchases  of  $5 1  from  firms 
who  keep  the  stamps.  Many  careless  purchasers  take  the  stamps 
once  in  a  while  when  they  happen  to  see  them,  but  never  fill  a  book. 
Thousands  of  trading  stamps  must  be  lost  or  mislaid,  or  for  other 
reasons  never  presented.  On  all  these  the  stamp  company  gets  a 
net  profit,  not  of  $1.57,  as  in  the  other  case,  but  of  $5  on  each  $100 
worth  of  cash  business  done  by  the  trade.  As  against  this  state- 
ment the  trading  stampman  may  perhaps  claim  commendation  as  a 
means  of  inducing  people  to  pay  cash  for  their  goods.  It  would  be 
obviously  better  for  the  seller  to  give  the  customer  at  once  five  per 
cent,  in  cash  instead  of  in  stamps.  The  Sun  threw  out  this  sug- 
gestion to  a  trader  the  other  day.  His  reply  was  that  the  people 
seemed  to  prefer  the  stamps.  That  is  to  say,  the  purchaser  would 
rather  get  $1.75,  after  taking  the  trouble  to  save  up  a  book  full  of 
stamps,  that  have  $2.  55  in  cash  without  any  trouble.  If  this  is  so 
we  see  no  reason  why  the  trading  stampman  should  not  have  a  fair 
title  to  recognition  as  one  of  the  modern  agencies  which  for  a  cash 
consideration  furnishes  innocent  enjoyment  to  the  community. — St, 
John,  N.B.,  Sun. 
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ust  One  Thought 

We   have  prepared    tor  )our  consideration 
54  Models  of 

Ladies' 
Wrappers  and 

Tea  Gowns 

The  correctly  made  and  perfect-fitting  kind. 

Don't  fail  to  see  our  Cotton  Covert  Skirt, 

No.  508,  at  $20.00. 

The  Maritime  Wrapper  Co. 


Limited 


J     H.   PARKHILL 

46  Toronto  Arcade,  Toronto. 


Woodstock,  N.B. 


The  Star 
White  wear 
Mfg.  Co. 


M  \M  I    VCTI  kl  k"-    Dl 


Ladies'  Wrappers,    Shirt  Waists 
Children's  Wear,  Etc. 

^ BERLIN,    OXT. 


OXFORD 
TWEEDS 


We  believe  there  is  always  a  demand  somewhere  for  an 
honestly  made  article. 

On  this  principle  nothing  tempts  us  to  lower  our  standard 
of  quality. 

We  use  the  best  of  everything,  and  plenty  of  it.  Spring 
styles  superb. 

Oxford  Mfg.  Co.,  Limited,  Oxford,  Nova  Scotia. 


We  take  this  opportunity 

ot   thanking   our    friends   in    the    clothing    business    from 
Nova  Scotia  to   Victoria,  B.C.,    ESPECIALLY  OUR 
WESTERN  FRIENDS,    and    can    assure    them    we 
appreciate  their  patronage  very  much. 

We  have  the — - ^""i"^. 

LARGEST  AND 
BEST  EQUIPPED 
CLOTHING  FACTORY 


We  are  making  up  Boys  Knicks, 
lined  throughout,  buttons  at  knee,  in 
packages  assorted  as  follows  : 


in  the  Dominion,  and  shall  be  pleased  to 
send  samples  of  our  leading  lines  at  any 
time. 


Ages  4  to  I It  $2*1$  to  $5.00  per  doz. 
"     12  to  16,  $3,00  to  $6.00        " 

Samples  submitted  free  on  application. 


Clayton  &  Sons, 


Halifax,  N.S. 
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JAS.  SLESSOR. 


JAS.  JOHNSTON. 


MONTREAL 


SPRING  OF  1899 

We  are  in  full  swing  for  the  Spring  Season  of  1899,  and 
our  travellers  are  prepared  to  show  a  fuller  and  better  range 
of  samples  than  ever  before. 

Every  department  is  now  complete,  and  a  look  at  our 
samples  will  convince  you  that  we  are  in  the  front  rank. 

We  wish  all  our  friends  a  Happy  and  Prosperous  New 
Year,  and  thank  all  who  have  favoured  us  with  a  share  of 
their  trade. 


Departments 


Silks,  Ribbons  and  Trimmings 
Dress  Goods,  Plain  and  Fancy 
Hosiery,  Cloves,  and  Underwear 


Staples  of  every  description 
Muslins,  Laces  and  Embroideries 

Smallwares  and  Haberdashery 


Letter  Orders  are  specially  looked  after. 


26  St.  Helen  Street, 


JOHNSTON  &  CO. 

MONTREAL 
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rOOKE  BROS. 


Tailor-Made 
Shirts 

With   1899  improvements. 


MONTREAL 
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TOOKE  BROS. 


Blouse 

Departm 


ent 


MONTREAL 


Fit,  make,  and  style  recognized  to  be 
the  best  in  the  trade 
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TOOKE  BROS. 


Colored 
Shirts 

Made  from  imported  materials  only. 


MONTREAL 
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THE  "HINTO"  ASCOT  PUFF. 

PATENTED 


TOOKE  BROS. 


INI 


MONTREAL 


Original  patterns  and  shapes, 
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CANADA'S   NEW   INDUSTRY. 


The  Merchants  Dyeing 


rf 


Successors  to  limited 


CALDECOTT,  BURTON  &  SPENCE 

P.  H.  BURTON,  President.  TORONTO  R-  w-  SPENCE.  Vice-President 

Warehouse,  42  Front  Street  West.       Telephone  137. 

Dyers,  Finishers,  Wholesalers,  Specialists. 

British,  French,  German  Dress  Fabrics  imported  Grey — bought  from  the  makers  as 
they  come  off  the  looms.  Dyed  and  Finished  according  to  the  requirements  of  the  day. 
We  recommend — Popelines,  Drap  de  Paris,  Sedans,  Henriettas,  Serges,  in  Plain  Colors. 
Similar  weaves  in  Mixtures  and  Fancy  Checks. 

Cotton  Dress  Goods 

Printed  Organdies,    Piques,    Zephyrs,    Checks,  are  good  property.       Sylke   Finish   Satteens 
and  Twills — the  newest  and  best  makes. 

Tailor  Made  Dress  Skirts-Large  Range 

Underskirts  and  Skirtings — Bright  and  Smart.     This  is  a  growing  Department 

Japanese  Silks,  our  own  Dye  and  Finish    unexcelled. 

Black   Satins,    Peau  de   Soie,   Luxors,   Surahs,    Bengalines,   Colored  Satins,   Surahs,    Mervs, 
Brocades.       Satins  are  good.     So  is  our  large  range  of  Checks  and  Fancies. 

Ribbons,  Laces,  Dress  Trimmings,  Smallwares 

We  carry  a  large  stock  of   Plain   Black   and    Colored  Ribbons — and  we  sell  them  at  a  small 
profit.      A  very  active  Department 

Gloves,  Hosiery  and  Underwear 

Always  celebrated  for  this  department  since  Caldecott,  Burton  &  Co.  started  business  in  1879. 
Now  more  complete  and  active  than  ever. 


Works  :     Liberty  St.— King  St.  West.     Building,  216  ft.  front,  86  ft.  deep. 

Alfred  Burton,  Manager.     Telephone  5291. 

LONG  with  the  treatment  of  Grey  goods,  we  re-dye  and  re-finish  Dress  Goods,  Cloakings,  Coatings,  etc  ,  for  the  Wholesale  and 
Retail  trade.  We  have  pleased  a  great  many  friends  with  the  excellent  way  in  which  we  have  re-dyed,  re-finished  and  re  made 
up  old  unsalable  shades  and  made  them  new.  We  have  done  as  much  as  8,000  yards  for  ONE  HOUSE  this  season — a  new 
customer.  For  obvious  reasons  we  don't  mention  names,  and  we  request  all  correspondence  on  such  matters  to  go  DIRECT 
to  the  works,  Liberty  Street.  "THE  OPEN  DOOR"  policy  pievails  at  the  works.  Wholesalers  or  Retailers,  or  Canadian 
Manufacturers,  your  patronage  will  be  much  esteemed. 


A 
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The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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12  000  C0P*es  °f  this  issue  have  been  printed 
and  distributed  throughout  the  Pro- 
vinces of  Ontario,  Quebec,  British  Columbia, 
Manitoba,  Nova  Scotia,  New  Brunswick,  Prince 
Edward  Island  and  the  Northwest  Territories. 
Copies  are  also  being  sent  to  importers  in  Great 
Britain,  South  Africa,  Australia,  New  Zealand, 
etc.,  for  the  benefit  of  Canadian  exporters. 


OUR  SPRING  TRADE    NUMBER. 

THIS,  the  first  number  of  The  Review  for  1899,  is  the  Special 
Spring  Trade  Edition,  and  every  effort  has  been  made  to 
maintain  that  high  standard  in  special  numbers  which  The  Review 
has  always  endeavored  to  set.  The  aim  of  the  publishers  has  been 
to  challenge  comparison  with  the  finest  trade  papers  in  the  world, 
believing  that  nothing  is  too  good  for  the  Canadian  trade,  and  that 
they  will  appreciate  the  best  work  if  it  is  given  to  them. 

No  wise  man  or  newspaper  pretends  to  be  perfect,  but  we  be- 
lieve, as  regards  printing,  quality  of  paper  and  ink,  and  reading 
matter,  this  number  of  The  Dry  Goods  Review  need  not  play 
second  fiddle  to  any  other  publication  of  its  class  in  the  world. 

The  readers  of  The  Review  will  find  some  information  espe- 
cially prepared  in  their  interests.  The  contribution  on  trade  policy 
for  the  British  Empire  gives  a  lot  of  facts  which  will  be  useful  in 
determining  what  is  likely  to  be  the  most  important  question  of  a 
large  kind  which  Canadians,   as   business    men,  have   ever   had  to 


consider.  The  articles  on  the  success  of  Canada  as  an  exporting 
country,  American  and  Knglish  competition  in  dry  goods,  on 
modern  store  building,  etc.,  all  have  a  present  value,  while  the 
regular  departments  are  kept  up  as  usual. 

Our  advertisers  are  invited  to  compare  the  manner  in  which 
The  Dm  GOOD6  REVIEW  presents  its  advertising  matter  with  the 
work  of  the  same  kind  done  by  other  papers.  The  DRY  GOODS 
REVIEW  is  never  too  old  to  learn,  and  is  constantly  buying  the 
newest  type,  the  best  ink.  and  employing  the  best  facilities  in  order 
to  produce  work  that  is  creditable  to  the  country  and  to  the  dry 
goods  trade.  The  Review's  canvassers  are  at  work  all  the  time, 
from  one  end  of  Canada  to  the  other,  adding  new  subscribers  and 
renewing  old  ones,  and  the  circulation  of  the  paper  is  an  achieve- 
ment of  which  we  feel  proud.  It  costs  money  to  produce  a  paper 
of  this  kind,  and,  now  that  the  Dominion  Government  have  im- 
posed a  postage  rate  of  %c.  per  lb.,  and,  later  on  y£c.  per  lb.,  on 
newspapers,  the  expense  of  issuing  The  Review  is,  we  regret  to 
say,  very  considerably  increased.  Hut  the  only  way  to  make  the 
paper  of  value  to  advertisers  and  readers  is  to  spare  no  expense, 
and,  at  all  hazards,  the  standard  of  The  Review  during  1899  will 
be  fully  maintained  in  every  particular. 

The  trade  of  Canada  promises  to  be  even  more  prosperous  dur- 
ing this  year  than  during  1898,  and,  in  wishing  our  readers  a 
Happy  New  Year,  there  is  a  strong  certainty  that  the  wish  will  be 
realized  as  the  months  go  on. 


THE   DUTIES    ON    COTTONS,    SHIRTS,    ETC. 

We  agree  with  Mr.  Bertram,  MP.,  of  Toronto,  that  stability  in 
the  tariff  is  a  good  thing.  We  also  agree  with  him  that  tariff  tink- 
ering is  bad.  But,  when  he  went  on  to  tell  the  electors  of  Centre 
Toronto  the  other  day  that  the  tariff  today  was  not  perfect,  does 
he  not  open  the  door  to  a  reasonable  demand  that  where  changes 
are  necessary  they  shall  be  made  ?  Otherwise,  permanence  might 
mean  permanent  injury. 

We  can  see  no  virtue  whatsoever  in  mere  resistance  to  tariff 
changes,  provided  tariff  changes  are  admitted  to  be  necessary. 
Surely,  that  is  sound  business  sense.  It  is  when  a  Government 
keeps  on  making  changes  at  the  beck  and  call  of  this  industry 
or  that,  that  the  tariff  gets  into  inextricable  confusion.  The 
complaint  made  against  the  Foster  tariff  was  that  it  was  dictated 
by  manufacturers  in  their  own  interests.  First,  a  revision  was 
announced  in  Parliament  in  1894.  Then,  shortly  after,  the  Govern- 
ment turned  round  and  revised  the  revision,  in  some  cases  evidently 
to  please  certain  interests.  This  course  destroyed  confidence  in 
their  whole  tariff  policy.  It  was  one  of  the  causes  which  led  to 
the  overthrow  of  the  late  Ministry  in  1896. 

Now,  the  present  Ministers  need  not  repeat  the  errors  of  their 
predecessors.  But,  having  admitted  that  the  duties  on  shirts  and 
collars  are  not  satisfactory,  a  readjustment  should  be  made.  There 
is  no  justice  in  leaving  the  duties  on  cottons  high,  and  the  duties 
on  made-up  cottons  low. 

A  failure  to  get  a  wide  measure  of  reciprocity  at  Washington 
may  necessitate  tariff  changes  in  Canada  at  an  early  date.  That 
would  be  a  good  time,  when  other  necessary  modifications  are  being 
proposed,  to  equalize  (he  cotton  and  shitt  duties. 
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THE  VIEW  OF  BUSINESS  MEN. 

AS  far  as  inquiry  can  show,  the  view  of  business  men  is  that  Sir 
W.  Laurier  and  the  other  Canadian  Commissioners  at  Wash- 
ington should  make  no  serious  concessions  to  secure  a  treaty.  Ap- 
parently, there  is  nothing  Canada  wants  that  the  United  States  will 
give  us,  so  the  best  thing  the  Government  can  do  is  to  take  the 
sense  of  the  electors  on  what  our  tariff  policy  towards  the  States 
should  be,  and  at  once  put  it  in  force. 

We  have  heard,  during  the  past  few  weeks,  any  number  of 
opinions  expressed  by  commercial  men  on  this  subject,  and  they  all 
say  that,  as  the  United  States  do  not  care  a  rap  about  this  country, 
and  uniformly  keep  a  hostile  tariff  toward  Canada,  our  tariff  to- 
ward them  should  be  based  exactly  on  the  lines  they  follow. 

The  present  conditions  are  absurdly  unequal. 

The  figures  for  1898  have  just  been  added  up.  Canada  bought 
$78,000,000  worth  from  the  United  States,  admitting  $40,000,000 
of  it  free  of  duty.  The  United  States  only  bought  $40,000,000 
worth  from  Canada,  and  on  most  of  it  heavy  duties  were  levied. 

In  1898,  Great  Britain  purchased  $93,000,000  worth  from 
Canada,  while  we  only  bought  $32,000,000  worth  from  her  in 
return. 

These  conditions,  business  men  inform  The  Review,  clearly 
enough  indicate  the  Government's  duty.  Our  policy,  they  say, 
should  be  more  favorable  to  Great  Britain  even  than  it  is,  and  the 
country  will  authorize,  if  consulted,  higher  duties  on  United  States 
products  and  lower  duties  on  English  goods.  The  commercial  in- 
terests in  the  States  have  done  their  best  for  reciprocal  trade,  but 
the  scheming  politicians  at  Washington  have  proved  too  much  for 
them.     So  be  it ! 

Now,  on  the  other  hand,  if  our  Government  make  a  number  of 
concessions  to  the  States — abandoning  the  Behring  sea  fisheries, 
opening  the  canals  free  to  war  vessels,  wiping  out  the  duty  on  soft 
coal,  etc. — and  receive  in  return  no  adequate  compensations,  we 
believe  there  will  burst  forth  in  Canada  such  a  storm  of  indigna- 
tion as  the  country  has  not  seen  since  the  Washington  Treaty  of 
1 87 1.  The  Government  will  not  be  able  to  force  such  a  treaty 
through  both  houses  of  Parliament. 

The  Ministers,  therefore,  if  our  information  regarding  commer- 
cial opinion  be  well  founded,  will  act  a  wise  part  in  signing  no 
treaty  at  all,  but,  appealing  to  the  Canadian  people  for  support,  will 
receive  it  without  stint  or  hesitation. 


winter  ports  of  Canada,  the  rest  of  the  country  has  a  deep  interest, 
and  we  can  see  no  earthly  good  in  this  continual  dragging  up  of 
political  issues  on  a  subject  that  ought  to  be  purely  commercial. 

As  long  as  our  merchants  allow  themselves  to  be  appealed  to  in 
the  interest  of  one  party  or  the  other  for  the  benefit  of  a  few  office- 
holding  politicians,  this  kind  of  thing  will  continue. 


BUSINESS    AND    POLITICS. 

If  any  one  wishes  to  see  a  perfect  illustration  of  what  The 
Review  has  been  saying  about  business  and  politics,  let  him  con- 
sult the  Halifax  papers.  The  Opposition  papers  in  Halifax  declare 
that  the  present  Government  are  neglecting  the  interests  of  that  port 
and  favoring  St.  John,  N.B.  The  Government  papers  deny  it,  and 
retort  that  the  late  Government  persistently  neglected  Halifax.  In 
St.  John,  the  Government  press  laud  Mr.  Blair  for  his  influence  in 
building  up  St.  John,  and  the  Opposition  press  think  he  does  not 
do  enough.     And  so  on,  and  so  forth. 

The  chances  are  that  the  Government  are  trying  to  deal  fairly 
with  both  cities,  and,  that  if  politics  could  be  left  out  of  the  question, 
some  valuable  suggestions  could  be  made  from  both  sides  in  the 
interest  of  the  two  cities.     In  the  prosperity  of  them  both,  as  the 


THE    DRY   GOODS  TRADE. 

THE  wholesale  dry  goods  associations  in  Montreal  and  Toronto 
are  highly  respectable  bodies.  Influential  men  compose 
them.  When  they  speak,  as  organized  bodies,  they  should  be 
listened  to.     But  are  they  ? 

They  are  much  exercised  over  a  Customs  case,  and  the  Toronto 
association  has  passed  earnest  resolutions  of  appeal  to  the  Govern- 
ment, while  the  Montreal  body  has  not  been  idle  either.  But  we 
do  not  find  that  the  earth  trembles,  or  the  Ministers  lose  a  wink  of 
sleep.  The  politicians  have  gone  through  all  this  before.  They 
know  that  politics  and  business  are  twin  children.  They  look 
over  the  membership  of  the  dry  goods  associations,  and  they  feel 
tolerably  certain  that  the  Grit  members  thereof  will  continue  to  vote 
Grit,  and  the  Tory  members  to  vote  Tory.  They  are  not  afraid  of 
any  upheaval,  or  earthquake,  or  cyclone  over  any  matter  of  busi- 
ness, because,  from  past  experience,  they  are  justified  in  thinking 
that  the  dry  goods  merchants  will  walk  up  to  the  polls  with  the 
meekness  of  little  lambs,  and  mark  their  ballots  exactly  in  accord- 
ance with  previous  (known)  convictions. 

As  to  the  case  in  question,  we  make  no  comments.  It  is  sub 
judice.  Of  the  rights  and  wrongs  of  it 'we  know  nothing.  We 
assume  that  the  case  will  be  settled  with  justice  to  all  concerned. 
But  thedrygoodsm  en  are  uneasy,  and  the  resolution  of  the  Toronto 
members,  particularly,  betrays  an  anguish  of  mind  and  a  yearning 
after  the  unattainable  that  are  truly  impressive.  But  the  Ottawa 
Ministers  know  these  worthy  gentlemen  well,  and  are  aware  that 
though  they  talk  business  they  do  not  mean  business. 

What  happened  in  the  controversy  over  insolvency  ?  The  Gov- 
ernment simply  snapped  their  fingers  at  the  business  men.  It  was 
politely  done,  of  course,  but  it  was  done.  And,  if  there  is  anything 
more  dead  and  buried  than  the  Insolvency  Bill,  we  would  like  to 
be  informed  of  it.  The  members  of  the  Government  are  not  fools, 
but  shrewd,  capable  politicians  who  know  a  thing  or  two. 

If  the  dry  goods  associations,  or  any  other  business  organizations, 
want  a  bill  or  reform  carried,  let  them  do  this  :  Draw  up  a  paper 
with  their  request  clearly  stated  ;  let  all  the  members — 10,  20,  30 
or  50  in  number,  as  the  case  may  be — sign  it ;  send  two  of  their 
number  to  Ottawa  with  authority  to  say  :  "  We  want  this  done, 
and,  if  it  isn't  done,  the  20,  30  or  50  men  on  this  list  are  pledged 
to  vote  and  work  against  the  Government  at  next  election."  Then 
you  would  see  the  Ministers  tumble  over  one  another  to  carry  the 
bill. 

But,  feeling  that  the  appeals,  and  anger  and  protests  of  business 
men  are  largely  stage-thunder,  the  Government,  with  an  audacity 
which  we  admire,  and  a  knowledge  of  human  nature  which  is  abso- 
lutely correct,  will  go  on  mending  the  fences  for  another  election, 
will  continue  to  draw  the  official  salaries,  and  appoint  their  relatives 
to  nice  places  in  the  public  service.    That  is  what  they  are  there  for. 
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COMPETITION    IN    RUBBER    COATS. 

THE  liquidation  of  a  large  American  company,  who  had  manu- 
factured a  cheap  grade  of  mackintosh,  and  the  consequent 
sale  of  quantities  of  proofed  cloth  at  about  half  its  actual  value,  has 
introduced  an  element  of  competition  into  this  market  that  is  making 
things  warm  for  the  local  manufacturers.  The  imports  of  rubber 
coats  from  the  United  States  last  year  were  enormous,  and  were 
confined  almost  entirely  to  low-grade  goods. 

The  American  trade  had  already  been  sickened  of  cheap 
shoddy  garments,  and  the  makers  of  the  poorer  class  of  rubber 
coats  turned  to  Canada  as  a  convenient  dumping-ground.  The 
low  rate  at  which  their  cloth  was  purchased  enabled  them  to  under- 
sell the  home-made  article,  and  to  practically  monopolize  the 
market.  The  Canadian  manufacturers  say  they  are  prepared  to 
meet  the  competition  with  the  present  duty  of  35  per  cent,  if  the 
goods  are  entered  at  their  true  value.  They  contend  that  the  coats 
are  sold  here  at  less  than  the  actual  cost  of  production,  and,  there- 
fore, the  invoice  price  is  not  their  "fair  market  value."  It  has 
been  proved  that  the  coats  which  sold  for  $3.25  in  January  last, 
and  paid  duty  on  that  amount,  now  sell  for  $1.10  and  pay  duty 
accordingly.     Which,  they  ask,  is  the  real  value? 

The  Customs  authorities,  when  appealed  to,  express  a  willing- 
ness to  help  if  it  can  be  proved  that  the  garments  sell  at  a  higher 
price  in  the  country  of  production.  As  they  have  no  sale  there  it 
is  impossible  to  procure  the  proof.  This  would  seem  to  be  a 
peculiar  state  of  affairs.  To  the  lay  mind  the  authority  given  by 
the  Customs  Act  (46  V.,  C.  12,  S.  29)  is  sufficient  to  enable  the 
appraiser  to  raise  the  value  to  what  he  believes  to  be  correct  without 
reference  to  anyone. 

While  the  Department  is  deciding  what  shall  be  done  the 
industry  is  being  practically  ruined.  Factories  which  were  paying 
from  gioo  to  $500  per  week  in  wages  are  now  paying  from  $50  to 
$200.  The  discharged  employes  have  been  compelled  to  emigrate 
to  the  United  States.  This  is  only  another  case  of  lack  of  business 
sense  in  the  handling  of  a  very  simple  tariff  problem. 


CIVILITY    IN    TRADE. 

We  do  not  know  that  the  manners  of  people  are  any  worse  than 
they  used  to  be.  Sometimes  it  looks  as  if  they  were,  and  that  our 
vaunted  public  school  system  does  not  inculcate  (when  boys  are 
young),  a  knowledge  of  how  much  conduct  and  manner  influence 
their  after  lives. 

At  any  rate,  The  Review  often  hears  complaints  of  people  in 
various  branches  of  trade.  For  example  :  It  is  sometimes  said, 
but  not  very  often,  that  merchants  are  not  always  as  civil  to  com- 
mercial travelers  as  they  might  be.  But  is  it  certain  that  the  retailer  is 
the  only  sinner  ?  Are  the 
wholesale  houses  always 
courteous  and  civil  to  the 
representatives  of  manufac- 
turers and  others  who  sell  to 
them  ?  Is  it  not  a  fact  that 
incivility  is  just  as  often 
shown  by  those  in  the 
wholesale  trade  as  those  in 
the  retail  trade,  with  far  less 


excuse,  because  the  retail  merchant  is  harrassed  every  hour  of  his 
life  by  the  stupidity,  ill  temper  and  the  unfairness  of  the  general 
public.  All  sorts  of  people  come  into  a  retail  store  during  the  day, 
and  if  the  merchant's  temper  is  short  at  times  it  is  small  wonder, 
from  a  pretty  extensive  experience  in  Canadian  city  and  country 
stores  we  believe  the  standard  ol  civility  is  high.  In  any  event 
those  who  complain  about  incivility  in  others  should  be  carelul  to 
consider  whether  they  themselves  are  not  tarred  with  the  same  sti<  k. 


LATEST    ADVICES    AS    TO    COLOR,    HATS,    ETC. 

THE  latest  report  of  what  color  is  to  be  worn  next  Spring  has 
just  come  from  Paris. 

For  trimming  and  all  fancy  effects,  such  as  stock  collars,  etc., 
petunia  pink  fro.n  deepest  to  paleit  shades  will  be  first  in  the 
ranks  ;  Moss  green  is  also  to  be  the  correct  color,  and  these  two 
make  a  happy  combination.    Deep  moss  green  to  pale  will  be  worn. 

For  dress  goods  in  silk,  cloth,  etc.,  many  new  shades  ol 
"  Platim,"  the  gray  of  the  season  are  to  be  seen,  also  stain  gray. 
These  with  greens  and  a  few  mauves  will  be  called  for. 

Some  advance  numbers  of  Spring  headgear  are  just  making 
their  appearance.  The  sailor  holds  its  place,  as  usual.  Smart, 
straight-brimmed,  with  medium  crown,  they  appear  in  white, 
black,  navy  blue  and  brown.  Most  of  them  have  a  colored 
ribbon  ;  some  are  plain.  The  sailor  with  the  rolled  brim  is  also 
out,  and  is  suitable  for  misses'  wear.  These  also  come  in  all 
shades.  A  pretty  sailor  is  shown,  very  light  in  weight,  the  same 
shape  as  those  first  mentioned,  and  composed  of  pale  green  and 
white  straw,  mixed,  in  smooth  finish,  and  with  a  green  band. 
This  is  perfectly  new,  and  very  smart. 

For  the  third  season,  violets  are  in  again.  They  are  always 
favorites,  and  will  be  worn  as  much  as  ever  this  Spring.  The 
fury  of  color,  however,  will  not  obtain,  and  hats,  toques,  etc., 
will  be  all  of  one  color,   though  everything  points  to    brilliancy. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SANA/ 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


A  COMMERCIAL    FESTIVAL. 

E.  O.  Etienne,  a  salesman  in  one  of  the  big  retail  dry  goods 
stores  in  Montreal,  is  trying  to  organize  a  "  Nineteenth  Century 
Commercial  Festival,"  to  be  held  in  that  city  next  summer.  His 
idea  is  to  have  a  three  days'  celebration  to  commemorate  the  com- 
mercial progress  of  the  Province  of  Quebec  during  the  present 
century.  The  festival  would  be  given  under  the  auspices  of  mer- 
chants in  every  branch  of  trade.  The  employes  would  also  have  a 
voice  in  |the  management  of  the  affair.  Mr.  Etienne  proposes 
inviting  a  number  of  distinguished  men  to  be  present,  including 
the  members  of  the  Provincial  and  Dominion  Parliaments,  boards 
of  trade,    city  and  town  councils  throughout  Canada,  as   well  as 

many  prominent  foreigners. 
He  believes  that  it  would 
do  much  to  awaken  both 
Canadians  and  outsiders  to 
the  growth  and  commercial 
prosperity  of  Quebec.  He 
is  endeavoring  to  form 
merchants'  and  clerks' 
committees  to  work  up  the 
scheme. 
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THE    VALUE    OF    GOODS     EXPORTED. 

THIS  is  an  age  of  advertising  in  trade.  It  is  a  race  for  first 
place  ;  one  continual  competition.  This  being  so  with  indi- 
vidual merchants  it  is  just  the  same  with  the  country.  If  Canada 
wants  to  go  ahead  it  must  advertise  itself.  No  use  in  waiting  until 
justice  and  time  induce  foreign  nations  to  recognize  our  merits.  We 
must  ourselves  make  Canada  known  to  the  world. 

The  cause  of  these  observations  is  a  reference  which  is  made  by 
the  writer  of  a  special  article  in  a  previous  page  of  this  issue.  In 
dealing  with  the  export  trade  of  Canada  he  states  that  Canada  does 
not  get  credit  for  the  total  export  trade  it  does,  because  there  are 
shortages  in  the  official  figures.  Somewhat  struck  with  this  state- 
ment, The  Review  has  made  some  inquiries  of  a  high  authority  in 
the  Customs  Department.  This  authority  said  that  exporters  were 
careless  about  reporting  goods  to  the  Customs  shipped  to  other  coun- 
tries. The  Customs  Act  provides  a  penalty  of  $200  for  failure  on 
the  part  of  an  exporter  to  report  the  shipment  to  the  Customs,  but  he 
never  heard  of  anyone  being  fined  or  taken  to  task  for  such 
omissions.  The  Act  says  that  the  export  entry  is  to  be  made  at  the 
Customs  house  nearest  to  the  place  of  origin  or  at  the  frontier.  But 
shippers  are  often  ignorant  of  this  and  the  collectors  at  frontier  ports 
are  not  likely  to  bother  about  it. 

In  the  matter  of  ocean  shipments,  via  Montreal,  everything  is 
entered,  because  the  captain  of  a  ship  is  compelled  to  present  the 
Customs  authority  with  a  manifest  showing  every  item  of  cargo  on 
board.  The  ship  cannot  leave  port  till  this  has  been  checked,  and 
an  export  entry  made  for  every  shipment.  But,  in  the  case  of 
goods  going  by  rail  to  the  United  States,  or  for  shipment  abroad, 
via  New  York,  there  is  a  danger  that  goods  are  sent  away  without 
any  return  being  shown  in  the  official  reports. 

There  is,  no  doubt,  something  wrong  with  the  present  system. 
The  system  followed  in  Great  Britain  is  to  have  all  the  entries  made 
at  certain  frontier  ports  or  shipping-centres.  This,  if  followed  in 
Canada,  would  at  once  prevent  the  duplication  which  sometimes 
takes  place,  and  also  the  omissions  which  we  know  are  taking  place 
every  year  now.  We  allude  to  the  matter  for  the  reason  that 
Canada  should  get  credit  for  every  bit  of  foreign  trade  she  does. 

If  our  readers  will  take  the  trouble  to  read  the  article  in  ques- 
tion, which  appears  on  page  15  of  the  present  number,  they  will 
see  how  important  it  is  that  our  ability  to  export  almost  every  kind 
of  manufactured  goods  (in  some  of  which  we  excel  every  country 
in  the  world),  should  be  known  on  official  authority. 

This  would  help  Canada  in  the  eyes  of  people  abroad.  It 
would  give  them  a  better  idea  of  us.  There  are  people  in  Europe 
who  think  we  live  in  wigwams,  and  that  bears  are  still  shot  in  the 
streets  of  Toronto  and  Montreal.  The  idea  that  this  is  a  region 
of  perpetual  snow  has  also  been  propagated  by  the  appearance  of 
a  great  many  ice  pictures,  which  have  done  the  reputation  of 
Canada  a  great  deal  of  mischief. 

Canadians  do  not  want  to  boast  too  much,  but  they  want  the 
truth  known  ;  and  the  only  way  in  which  to  counteract  some  mis- 
apprehensions is  to  spread  the  real  facts  out  on  the  official  record. 


Doubtless  it  began  too  late  to  affect  the  policy  of  the  Government, 
which  was  already  fixed  for  last  year.  During  the  coming  year, 
however,  we  trust  that  the  commercial  community  will  make  its 
voice  heard  in  ample  time  to  have  a  more  suitable  date  selected  by 
the  Government. 

It  was  generally  admitted  that  while  Thanksgiving  Day  this 
year  was  a  fine  day,  it  was  altogether  too  cold  and  quite  unsuited 
to  our  Dominion  as  a  whole.  The  Dry  Goods  Review  will  be 
glad  during  the  year  to  do  its  part  in  raising  the  discussion  and 
bringing  the  matter  before  the  Government. 

A  correspondent  makes  a  rather  good  suggestion  in  this  connec- 
tion :  How  would  it  do,"  he  says,  "  to  have  November  9  made 
a  permanent  Thanksgiving  Day,  it  being  the  Prince  of  Wales' 
birthday  ?  "      The  suggestion  is  well  worth  consideration. 


RETURNING    GOODS,    ETC. 

A  COMPLAINT  which  is  continually  made  to  The  Review 
relates  to  the  old  subject  of  returning  goods.  On  the  one 
hand  the  retailer  complains  that  goods  are  sent  him  which  he  never 
ordered.  On  the  other  hand  the  wholesale  house  will  declare  that 
retailers  make  complaints  on  the  slimmest  grounds.  How  are  we 
to  determine  who  is  really  to  blame  in  these  matters  ?  The  fairest 
way  of  deciding  is  this  :  Does  a  house  treat  you  fairly  well ;  is  it 
honest  and  considerate  in  its  dealings  with  you  ?  If,  generally 
speaking,  you  find  this  to  be  the  case,  why  on  earth  are  you  so 
small  minded  as  to  carp  and  criticize  at  every  detail  when  they  are 
trying  to  meet  your  wishes  in  filling  orders  ? 

A  merchant  will  sometimes  complain^  for  a  very  small  reason. 
Some  people  are  so  particular  that  if  one  number  in  a  line  of  goods 
is  sent  instead  of  another  they  will  probably  send  along  a  protest, 
although,  if  the  house  chose  to  alter  the  number,  the  retailer  could 
not  tell  the  difference,  the  goods  being  identical  in  every  particular. 
To  make  a  complaint  in  such  a  case  indicates  a  small  mind.  As 
we  have  said,  if  the  house  you  buy  from  is  an  honorable  concern 
you  should  not  be  quick  to  impute  unfairness  without  good  reason. 
In  the  same  way,  we  think  the  wholesale  house  should  act  with 
scrupulous  care  in  filling  orders,  and  we  cannot  help  thinking  that 
if  the  employes  of  every  concern  were  instructed  to  be  absolutely 
correct  in  every  particular  in  filling  orders,  there  would  be  less 
cause  for  complaint  from  both  seller  and  buyer. 


CHANGE     IT    THIS    YEAR. 

The  agitation  which  took    place  two    months  ago  against  the 
holding  of  Thanksgiving  Day  so  late  in  the  season  had  no  result- 


BUSINESS    MAN    VERSUS    LAWYER. 

In  Hamilton,  a  business  man  and  a  lawyer  contested  the 
mayoralty,  and  some  remarks  were  made  upon  the  advisability  of 
choosing  a  practical  man  rather  than  a  professional  man.  One  of 
the  Hamilton  papers  thought  it  had  struck  a  great  argument  when 
it  said  that  the  lawyer  was  a  commercial  lawyer,  and  that  business 
men  usually  sought  the  advise  of  lawyers  when  they  were  involved 
in  difficulties. 

But  the  point  of  the  whole  discussion  is  that  the  lawyer  regards 
all  public  affairs  from  a  professional  standpoint.  He  cannot  get 
the  business  man's  standpoint  at  all,  and  half  the  cumbrous 
machinery  of  the  law,  and  the  heavy  expenses  of  litigation,  are  all 
due  to  lawyers,  who  cannot  see  that  a  plain,  businesslike  system, 
with  no  unnecessary  waste  of  time  and  money,  is  the  best  system 
for  us.  We  would  not  advise  any  municipality,  except  under  most 
extraordinary  circumstances,  to  vote  for  a  lawyer. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  77 


Knox,  riorgan 

J^»       £       ^V  Wholesale 


Dry  Goods 


Hamilton,  Ont. 


SAMPLES  OF  SPRING  IMPORTATIONS  WE  SEND  OUR  travellers  out  with  more  than 

USUAL  CONFIDENCE  THIS  SEASON. 
l>IOW    Ol>     int    KUAU.  EVERY  DEPARTMENT  IS  SHOWING  ENTIRELY  NEW 

W  AND  LARGELY  INCREASED  RANGES  OF  GOODS. 

W\     •      a.  _  Of  English,   American,   and  Canadian    manufacture  are  uniformly  attractive.     VYe 

■    I  III  Vj»  hold  an  enviable  reputation  in  this  department. 

\A/1iit/>    (~*  /\/\f\c?  Piques,  Bedford  Cords  and  Ducks  will  be  in  great  demand  the  coming 


/2?       -^K      ^-  _,  Large  assortment — prices  \l/2  to  15c.      Buy  them  now — will  be  scarce 

UlltyndlllS*  later  on. 

fiontc'     PlirnicMn/IC  ^e  are  PaYmg  Part'cu^ar  attenti°n  to  this  branch  of  our 

vJcllL.3       illl   l\l3llllltJ3*  business.    Sales  have  increased  50%  during  the  past  season. 

Some  special  makes  in  OVERALLS  entirely  confined. 

L|«  c?  /yr*\  l  Ladies'  Black  Plain' Cotton  45c.  up  to  $3  00 

Ilvfjlx^l  Jf  «  Ribbed  Black — see  our  R  50  biggest  seller  in  the  market.     Cashmere — bought 

before  the  advance  took  place.     Our  values,  from  $2.25  up,  will  be  found  right. 

Plirt  AinC  Swiss,  $2  25  to  $4.25  per  pair. 

V^UI    IcAlllZ).  British,  19c.  to  $3.75  per  pair. 

Chenille  and  Damask,  $2.25  and  $3  00,  are  special. 

Laces  and  Embroideries,    a  krger  showing  than  last  year. 

OlOtlSeS*  At  $4.50,  $4.75,  $6.50,  $7.00,  and  $9.00 — all  newest  styles. 

Wrappers  and  Ladies'  Skirts.    Many g00d  imeS  at  PoPuiar prices. 

l^fOCC    tf^nrvrlc  ^  tne  newest  anc^  most  popular  and  stylish  ideas  in  English,  German, 

1^1  v^^    UUUU  J«  and  French  effects,  plain  and  fancy.      We  have  no  goods  carried  over. 

C  +  2ir\l/>     r^/>f\r|  f\tWOt\\  ^e  nave  every  nne  tnat  's  worth    buying  in  Shirtings, 

t3l£l|JI\5    l/t^pdr  llllv/ll  l«  Cottonades,  Flannelettes,  Apron  Ginghams,  etc      Prices 

lower  than  last  season's. 


LETTER  ORDERS  always  have  our  best  attention. 
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FEATURES   OF   SPRING   TRADE. 


S.    GREENSHIELDS,    SON   &  CO. 

SGREENSHIELDS,  SON  &  CO.'S  range  of  samples  of 
.  new  Spring  veilings,  chiffons  and  laces,  is  now  complete, 
and  amongst  these  they  show  several  novelties  in  gauze  niniche 
veilings,  applique  veilings,  and  beautiful  designs  in  fancy  chiffons. 
In  laces,  they  show  the  very  latest  patterns  in  fine  valencienne, 
maltese,  cluny,  plauen  guipure,  and  Spanish  laces. 

In  Swiss  embroideries,  flouncings  and  alluers,  they  show  a  large 
and  beautiful  range.  The  new  shiffli  sets  and  matches  are  very 
effective,  and  cheap  at  the  same  time.  They  have  secured  a  large 
quantity,  and  goods  will  be  delivered  at  once.  They  also  have 
cleared  a  large  lot  of  27  inch  and  45-inch  flounces,  which  they  are 
selling  at  very  low  prices. 

The  firm  are  showing  a  full  range  of  cotton,  lisle,  silk  and 
cashmere  hosiery,  and,  also,  lisle,  taffeta  and  silk  gloves.  In  these 
goods  they  have  all  the  latest  novelties  and  special  job  lines. 

S.  Greenshields,  Son  &  Co.  are  continually  adding  to  their 
muslin  department,  and  they  show  a  splendid  range  for  Spring, 
especially  in  Swiss  goods.  They  have  bought  out  a  manufacturer's 
stock  of  white  Swiss  spot  muslins,  and  are  now  offering  them  at  very 
low  prices.  They  also  show  special  values  in  Victoria  lawns,  apron 
muslins  and  India  linens. 

For  immediate  delivery,  a  complete  range  of  cotton  and  silk 
nets  and  mechlins  is  shown  ;  also,  three  special  lines  of  27-inch 
white  bretonne  net,  point  d' esprit,  which  are  very  much  in  demand. 

JAMES    JOHNSTON    &    CO. 

James  Johnston  &  Co,  are  showing  a  beautiful  range  of  cash- 
mere linens,  for  which  they  expect  a  very  great  demand  this  com- 
ing season.  Their  staple  department  was  never  in  better  shape 
than  now,  and  prices  are  greatly  in  favor  of  the  buyer.  The  firm 
report  a  very  great  demand  for  all  kinds  of  plain,  fancy  and 
tubular  braids.  They  have  a  complete  stock  in  blacks,  colors  and 
fancy,  including  black  and  white,  and  a  variety  of  drawing  braids. 

They  have  just  received  a  beautiful  assortment  of  all  the  latest 
novelties  in  chiffons,  different  widths,  in  plain  and  fancies,  a  nice 
line  of  ladies'  fancy  Windsor  scarves,  and  an  endless  variety  of 
handkerchiefs,  in  all  styles,  Swiss  embroidered  silk,  lawn  and 
linen  ;  a  beautiful  assortment  of  veilings,  in  all  the  newest  designs; 
a  full  range  of  ladies'  belts  ;  a  great  variety  of  ladies  and  gentle- 
men's ties  and  bows  ;  a  splendid  assortment  of  all  kinds  and 
descriptions  of  laces,  valencienes,  torchon,  duchesse,  Seville,  chan- 
tilly,  in  black  and  cream.  Special  value  in  lace  curtains,  and  an 
exceptionally  good  range  of  fancy  muslins,  piques,  parasols,  etc, 

Their  range  of  ribbons  is  now  complete  in  all  lines  of  blacks 
and  colors,  glaces,  failles,  peau  de  soies,  double  satin  and  moire. 
A  fine  range  of  sash  ribbons  in  moire,  plain  and  checked,  and  an 
endless  variety  of  baby  and  drawing  ribbons.  They  have  a  range 
of  black  and  colored  gimps,  jets,  sequins,  braid  effects,  and  white 
and  fancy  pearl  trimmings. 

James  Johnston  &  Co.'s  smallware  and  notion  department  is 
showing  a  larger  variety  than  ever,  Every  season  brings  along 
new  lines  in  the  notion  trade,  and  they  are  always  up  to  date  with 
the  latest  novelties.  Their  range  in  belt  pins,  belt  buckles  and 
belting  combs,  side  combs  and  empire  combs,  shirt  waist  sets,  in 
pearl  and  fancy  trimming  buckles,  in  jet,  steel  and  pearl,  is  large,  and 
a  complete  range  of  prices  in  black  cashmere  and  fancy  knitted 
gloves  are  in  stock.     They  have  just  put  to  stock  a  full  range  of  the 


celebrated  lockstitch  ribbed  cashmere  hose,  all  sizes  and  prices. 
They  are  showing  the  most  complete  range  of  fabric  gloves,  in  all 
the  leading  shades,  and  their  values  are  unsurpassed. 

The  silk  department  is  now  complete  with  all  the  latest  novel- 
ties, as  well  as  the  regular  staple  lines.  They  have  a  splendid 
range  of  prices  in  black  broche  velours,  satin  de  lion,  peau  de  soie, 
failles,  grosgrains,  merves,  surahs,  and  taffetas ;  also,  a  beautiful 
range  of  blouse  silks  in  taffetaline,  shot  glace  broches,  checks, 
and  stripes  and  a  great  variety  of  patterns  and  prices. 

FINLEY,    SMITH    &    CO. 

Finley,  Smith  &  Co.  are  showing  for  the  Spring  trade  a  larger 
range  than  ever  of  tweed  and  worsted  suitings  and  trouserings. 
Their  Spring  orders  are  already  far  in  advance  of  those  of  last  sea- 
son, and  they  feel  warranted  in  expecting  a  still  further  increase  in 
their  business  next  year. 

Nothing  is  so  unsatisfactory  as  a  poor  serge.  The  well-known 
brands  "Trafalgar,"  "  Britannia,"  and  "  Royal  Navy  "  are  ab- 
solutely fast  and  thoroughly  reliable  in  every  respect. 

JAMES     CORISTINE    &    CO. 

The  output  of  James  Coristine  &  Co.'s  hat  factory  for  the  com- 
ing season  bids  fair  to  be  much  larger  than  ever  before.  They 
make  a  specialty  of  high  grade  worsted  hats,  which  are  having  an 
enormous  sale.  Samples  and  prices  can  be  procured  on 
application. 

James  Coristine  &  Co.  report  an  increasing  demand  for  Cooksey 
&  Co.'s  celebrated  fur  felt  hats. 

TAILOR-MADE    GARMENTS,     DRAPERIES,    ETC. 

The  enormous  demand  last  season  fqr  wash  suits,  and  the  great 
success  of  the  better  class  of  goods,  principally  bought  in  New  York, 
has  developed  the  manufacture  of  the  same  in  Canada.  Boulter 
&  Stewart,  who  are  always  to  the  front  with  new  styles,  have  made 
arrangements  with  a  New  York  cutter,  and,  this  season,  are  turn- 
ing out  wash  suits  in  every  style  shown  by  New  York  houses, 
perfect  fit  being  guaranteed.  The  new  "Dart"  sleeve  is  to  be 
the  correct  thing  in  this  class  of  goods,  and  this  is  now  shown  by 
Boulter  &  Stewart,  who  are  showing  some  thirty  designs  in 
costumes. 

Frilled  muslin  curtains  in  pretty  designs,  all  colors,  are  in  great 
demand,  also  the  more  staple  lines  of  white  spotted  muslins.  The 
new  Madras  striped  curtains  also  are  well  worthy  of  consideration. 
Boulter  &  Stewart  have  now  put  in  machinery  for  making  frilled 
muslin  curtains  in  Canada,  and  these  are  now  offered  at  very  much 
lower  prices  than  the  imported  lines.  They  also  have  all  the  new 
things  in  piece  muslins,  silkalines,.  art  denims,  art  tickings,  etc., 
and  report  large  sales  for  the  cheaper  lines  of  denims.  A  call 
at    their  warehouse  will  be  both  interesting  and  profitable. 

The  latest  in  the  waist  line  this  year  is  the  adjustable  front 
waist,  made  in  two  pieces  in  front  and  can  be  worn  either  tight  or 
Russian  style  in  front,  the  great  point  being  that  it  can  be  made  to 
suit  the  figure  when  putting  on,  either  to  suit  very  stout  or  very 
thin  persons.  Boulter  &  Stewart  report  very  large  sales  in  this 
make  of  waist,  and  it  is  a  leading  feature,  and  necessary  for  all  up- 
to-date  departments  for  next  season's  trade. 

The  silk  ribbon  sash  belt  has  been  a  large  seller  this  season  and 
prospects  are  will  sell  even  larger  for  Spring  trade.  Leather  belts, 
with  double-clasp  enamel  buckles  with  fancy  designs,  are  also  to 
be  largely  used.  Boulter  &  Stewart  have  a  large  staff  working  on 
sash  belts  and  show  twenty-five  styles  from  $2.25  up,  also  every- 
thing new  in  leather. 
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Announcement 


DON'T  BUY 
TRASH 


k 


i 


By  purchasing  the  "BEAVER  BRAND"  mackintosh, 
manufactured  solely  by 

The  Beaver  Rubber  Clothing  Co. 
of  Montreal 

who  guarantee  that  it  is  absolutely  waterproof, 
and  that  it  will  never  harden,  you  get  an  article 
that  will  establish  your  reputation  and  satisfy  the 
most  fastidious  customer 

If  any  of  our  coats  are  not  as 
represented,  we  will  gladly  refund 
the  purchase  money  !  ! 


THE  BEAVER  RUBBER  CLO 


Cheapest  and  best  in  the  trade. 

Correspondence  Solicited. 


CO. 


MONTREAL. 
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S'H'&M*  Bias  Velveteen 

Skirt  Bindings. 


S.  H.  &  M.  PRIDE 
Plain  Velveteen 

'~M&  inch  wide. 


S.  H.  &  M.  BELLE 
Plain  Velveteen 

IK  inch  wide. 


S.  H.  &  VI.  REDFERN 
Bias  Corded  Velvet 


IK  inch  wide. 


Also  S.  H.  &  M.  Waterproof  Cord  Edge. 

There  is  both  pleasure  and  profit  in  selling  a  good  thing.  A  thor- 
oughly good  thing  is  "S.H.&M."  We  create  the  demand.  You  supply  it. 
No  other  skirt  binding  is  so  widely  known. 

S-H-&  M'   stamped  on  the  back  of  every  yard. 


"S.H.&M."  BIAS  BRUSH  EDGE  SKIRT  BINDING 

(Patent  applied  for.) 

Decidedly  the  best  and  easiest  Selling  brush  edge  skirt  binding 
ever  put  on  the  market.      Its  three  special  features  are  ;  An  inde= 
structible  wearing  edge,  a  rich  and  elegant  facing,  and 
a  natural  curve,  comforming  perfectly  to  the  shape  of  any  skirt. 

Following  also  carried  in  stock  : 

"AMAZON"  BRUSH  EDGE  SKIRT  PROTECTOR  gE52WS{»*o 
"LIBERTY"  BRUSH  EDGE  SKIRT  PROTECTOR. 

and  a  line  of  low-priced  Velveteen  Binding. 

Samples  and  Shade  Cards  with  Prices  mailed  on  application. 


THE 


WAR 


HOWE    &    MAY   CO 


MANCHESTER,  Eng., 


Originators  and  Manufacturers  of  Bias  Velveteen  and  Other  Skirt  Bindings. 
24  Front   Street  West,   TORONTO,  ONT. 

NEW  YORK,  BOSTON,  CHICAGO,  ST.  LOUIS,  CLEVELAND, 


SAN  FRANCISCO,  U.S.A. 
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THE    OPEN  DOOR! 


W- 


.  R.  Johnston 
Co. 

thoroughly  equipped 
at  every  point  to  meet  the 
demand   for  ... 


Sprin 
Clothin 


o 


able  to  cope  with  their  steadily  increasing  business, 
and  assure  merchants  favoring  them  with  their 
confidence  that  orders  will  be  executed  promptly 
and   accurately. 


W.  R.  JOHNSTON  &  CO. 


Clothing 
Manufacturers, 


TORONTO 
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OIL  CLOTHS 

SPRING  SEASON  1899 


l»»»IJ*TJ<IHinU« 


The  Dominion  Oil  Cloth  Company 

In  offering  our  productions  to  the  Trade  for  the  coming  season,  we  confidently 
believe  that  they  will  be  found  to  embrace  all  the  most  attractive  color- 
ings, together  with  the  most  artistic  and  original  designs,  and  cordially 
invite  your  inspection. 


Floor  and  Canvas  Stair  Oil  Cloth 


A  variety  of  the  most  select  designs  are  now  offered — in  3  different  qualities 

— produced  by  modern  and  up-to-date  machinery.  (We  offer  these  goods  after 
careful  preparation,  and  assure  the  Trade  that  the  designs,  quality  and  price  of 
these  grades  will  command  the  attention  of  all  buyers  ) 


Table,  Shelf  and  Cotton  Stair  Oil  Cloth 


The  sale  of  our  product  in  these  lines  has  made  our  name  famous  for  these 
goods.  Our  new  sample  book  contains  a  selection  of  pretty  and  original 
patterns  ;  these  goods  have  long  been  noted  as  thoroughly  reliable. 


Enamelled  and  Leather  Cloths 


The  most  substantial  and  best  finished  Enamels  on  the  market  ;  recommended 
to  the  trade  as  being,  without  doubt,  second  to  none  as  regards  price,  quality 
and  finish. 

Our  goods  are  handled  by  all  the  Wholesale 
Dry  Goods  Houses. 


Offices  and  Works,  &^fflS:  MONTREAL. 
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1878 


XX 


TWENTY  YEARS 


1898 


We  have  just  completed  our  20th  year  of  business  in  the  Great  Canadian  West,  and 
are  pleased  to  say  it  has  been  the  largest  and  most  successful  since  our  Establishment. 

This  has  been  accomplished  by  careful  and  diligent  attention  to  the  wants  of  our 
customers,  and  we  extend  our  hearty  thanks  for  the  confidence  and  support  given  us,  and 
will  earnestly  endeavor  to  maintain  the  same  cordial  relations  existing  heretofore. 

We  start  out  on  the  New  Year  with  a  great  many  advantages  which  we  expect  will 
make  the  next  TWO  DECADES  even  better  than  the  last. 

Knowing  intimately  the  state  of  the 
country  and  the  requirements  of  the  Trade, 
we  have  collected  for  ...  . 


SPRING  1899 


THE    BEST   GOODS 
TO   BE    FOUND    IN   THE 
WORLD. 


Our  buyers  have  done  well,  and  among 
our  samples,  now  in  the  hands  of  our 
Travellers,  will  be  found  the  newest  and 
nicest  goods  made,  representing 
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r  n  .9.  f 


IE 


till  illi  IIS. 


5  Great 
Departments 


1 .  Foreign  and  Domestic  Staples. 

2.  Dress  Goods  and  Tailors'  Woollens. 

3.  Hosiery  and  Smallwares. 

4.  Men's  Furnishings. 

5.  Carpets  and  Housefurnishings. 


DO  NOT  FORGET — Filling  Letter  Orders  Carefully  is  a  strong  feature  of  our  business. 

Wishing  all  a 
Happx  and  Prosperous  New   Year. 


R.  J.  WHITLA  &  CO.,  Winnipeg 
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|  Carpets,  Curtains  and  ilpbolstery.  ! 

BOKHARA  AND  PERSIAN  RUGS. 

BOKHARA,  or  Khiva  rugs,  better  known  in  the  Orient  as 
Turkomans,  rank  among  the  finest  rugs  of  the  East.  The 
colors  used  in  them  are  few,  chiefly  various  shades  of  maroon,  red, 
and  blue,  interwoven  with  a  creamy  white.  The  pattern  is  also 
quite  uniform,  consisting  almost  invariably  of  a  many-angled  con- 
ventional figure,  often  repeated  in  the  centre,  surrounded  by  a 
border  somewhat  similar,  but  in  smaller  designs.  But.  the  variety 
of  combinations  that  are  evolved  out  of  this  pattern  is  infinite. 
When  one  sees  one  of  these  Turkoman  rugs,  it  appears  as  if  he  had 
seen  them  all,  and  yet  no  two  are  alike,  either  in  design  or  quality. 
The  durability  of  these  rugs  is  marvelous.  They  were  not  made 
originally  for  the  market,  but  for  the  use  of  the  tribes  themselves, 
and  are  intended  for  portieres  of  tents  and  to  throw  over  temporary 
divans.  One  may  sometimes  see  rugs  of  this  class  50  to  70  years 
old,  that  have  been  in  constant  use  by  some  pastoral  clan,  and  are 
still  not  only  in  excellent  condition,  but  have  acquired  a  velvety 
softness  and  a  certain  indescribable  peach  bloom  or  sheen.  There 
are  no  rugs  of  the  East  that  give  more  permanent  pleasures  to  the 
artistic  eye  than  those  of  the  nomads  of  Turkestan. 

The  famed  carpets  and  rugs  of  Daghestan  are  made  in  the 
Caucasus,  and  derive  their  name  from  the  Province  of  Daghestan, 
on  the  shores  of  the  Caspian.  It  is  quite  likely  that  many  rugs  sold 
as  Daghestan  are  Persian.  In  point  of  fact,  Daghestan  belonged 
at  one  time  to  the  Persian  Empire,  and  there  is  little  difference  be- 
tween the  rugs  of  the  two  regions.  The  pile  is  closer,  perhaps,  in 
the  average  Daghestan  rug  than  in  most  Persian  rugs,  and  the  sur- 
face is  rich  and  smooth,  but  the  general  style  is  similar.  The  loose 
ends  of  the  work  of  the  Daghestan  rug  are  often  twisted  into  a 
handsome  fringe.  One  of  the  finest  of  Oriental  rugs  is  that  of 
Samarcand.  The  pile  is  rich  and  heavy,  soft  as  silk,  and  the  pre- 
vailing tone-ground  is  a  golden  brown  or  mellow  gray. 

There  is  reason  to  believe  that  carpets,  in  part  or  wholly  of  silk, 
were  at  one  time  common  in  Persia.  We  know  that  the  use  of 
silk  was  well  understood  in  that  country  long  before  Justinian 
caused  it  to  be  introduced  into  Europe.  But  carpets  wholly  of  that 
material  have  for  some  time  been  only  rarely  made  in  the  East, 
excepting  in  Cashmere  and  other  parts  of  Northern  India.  Just 
now  there  seems,  however,  to  be  a  revival  of  the  silk  rug  for  the 
benefit  of  foreign  markets.  Of  course,  such  silk  rugs  are  very 
costly.  There  is  one  before  the  famous  Peacock  Throne  at  Teheran, 
embroidered  with  gems  and  pearls.  It  was  formerly  quite  common 
to  weave  gold  and  silver  thread  in  Persian  and  Chinese  carpets. 


the    girls  who   had  been   employed  in  mak- 
ing the  carpet,    and  announced  that  to  each 
of  them  his  Majesty  will  give  a  dowry  on  her 
marriage.      Three    small    carpets    of    great 
beauty     were    also    presented  to    the  Em- 
press.     After    inspecting    the  factory    the 
Emperor  and  Empress  were  invited  to  lunch 
in  a  kiosk  specially  built  on  the  seashore  to  receive  them.      The 
building  was  in   Oriental    style,  and  the    furniture  was  almost  ex- 
clusively   manufactured     at    Hereke.       The     guests    were   60  in 
number.      Before  lunch  the  Emperor  telegraphed  to   the  Sultan  his 
acknowledgments  for  the  reception  he    had  met  with  at    Hereke, 
and  for   the  pleasure  which    his   Majesty  and    the   Empress  had 
derived  from  their  visit. 


AN     EMPEROR     IN    A    RUG    FACTORY. 

On  the  recent  visit  of  the  German  Emperor  and  Empress  to  Con- 
stantinople, they  were  taken  out  by  special  train  to  The  Imperial 
Rug  Factory  at  Herke.  The  Emperor  and  Empress  remained 
an  hour  at  the  factory,  examining  everything.  They  showed  the 
greatest  kindness  to  the  work  girls,  and  made  inquiries  of  them 
regarding  their  work  and  mode  of  life  at  the  factory.  Just  before 
the  departure  of  their  Majesties  the  manager  begged  the  Emperor 
to  accept  as  a  memento  of  his  visit  a  magnificent  carpet  which  the 
Sultan  had  much  pleasure  in  offering  to  the  German  monarch.  The 
carpet  is  intended  for  the  hall  of  the  palace  in  Berlin  where  the 
colors  of  the  bodyguard  and  the  models  of  the  German  warships 
arekept.     The  Emperor  in  accepting  the  present  asked  for  a  libt  of 


RE  DYEING  OF  WORN  CARPETS. 
Among  the  many  things  that  are  dyed  are  carpets,  those  thus 
treated  including  moquettes,  axminsters,  brussels  and  ingrains. 
Ingrains,  however,  are  more  often  cleaned  only.  Carpets  are  dyed, 
as  many  other  things  are,  because  they  have  become  worn  or  faded. 
They  may  be  dyed  of  almost  any  color,  though  the  color  they  will 
take  will,  of  course,  depends  somewhat  upon  the  original  hue. 
Carpets  that  are  dyed  are  more  often  dyed  of  a  solid  color,  but  they 
are  sometimes  so  dyed  as  to  show  the  original  figure  with  more  or 
less  distinctness,  of  course,  not  in  its  original  colors,  but  in  its  out- 
lines, the  form  of  the  figure  showing  in  a  darker  tint  of  the  same 
color  as  the  surrounding  body. 

A  NEW  CARPET  BEATER. 
A  New  York  man  has  invented  a  new  carpet  beater.  This 
carpet  beater  consists  of  a  handle  having  a  cylindrical  section  pro- 
vided with  longitudinal  grooves  in  opposing  faces,  the  grooves 
having  inclined  lower  faces.  The  portions  of  a  rattan  bow  engage 
with  the  grooved  surfaces  of  the  handle  extension.  Clamping- 
sleeves  conforming  with  the  shape  of  the  extension  of  the  handle, 
and  with  the  outer  formation  of  the  members  of  the  bow,  are  also 
provided.  These  sleeves  receive  the  members  of  the  bow,  and  are 
passed  over  the  extension  portion  of  the  handle.  By  this  means, 
the  members  of  the  bow  will  be  subjected  to  a  wedge  like  action  to 
clamp  them  firmly  to  the  handle  extension,  thus  providing  a  secure 
fastening  for  the  rattan. 

THE  ENGLISH  CARPET  INDUSTRY. 

A  Philadelphia  manufacturer,  recently  traveling  in  England, 
had  to  say  the  following,  to  The  American  Carpet  Journal,  regarding 
the  carpet  trade  in  that  country  : 

"One  individual  told  me,  in  conversation,  that  the  carpet  indus- 
tries of  Kidderminster  had  been  '  knocked  out  by  the  Americans.' 
On  cross-examination  he  was  unable  to  definitely  state  when,  where 
or  how,  and  I  have  not  been  able  to  corroborate  his  statement. 

"  To  my  knowledge,  there  has  been  no  considerable  importation 
of  English  carpets  into  the  United  States  for  many,  many  years, 
even  under  the  lower  duties  imposed  by  the  Wilson  Bill,  and  I  do 
not  find  any  vast  quantity  of  American  carpets  swamping  the  mer- 
chants and  monopolizing  the  trade  on  this  side. 

"  Perhaps  it  is  the  Canadian  market  that  has  been  lost.  I  know 
that  they  are  building  up  good  sized  plants  over  the  border,  and  are 
using  tons  and  tons  of  best  '  all  wool '  super  yarn,  which  is  supplied 
by  the  philanthropic  spinners  of  Philadelphia  at  from  5c.  per  pound 
up. 

•' My  observations  here,  up-to-date,  lead  me  to  believe  that,  as 
a  rule,  where  people  cannot  afford  or  do  not  care  to  use  a  good  pile 
carpet,  they  put  down  an  oilcloth  or  go  without  a  floor  covering. 
Plain  weave  goods,  such  as  ingrains,  are  met  with  very  infre- 
quently.    I  went  through  a  large  stock  in  the  west  end  recently, 
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William  Aqnew  &  Co. 


305  St.  James  Street 


MONTREAL. 


Our  Specialties  are: 


Dress  Goods,  Silks  and  Henriettas 


In  order  to  test  the  value  of  "  The  Dry  Goods  Review"  as  an  advertising  medium,  we  make  the 
following  special  offer  to  the  readers  of  the  Spring  Trade  Number  for  1899  : 

We  will  ship  per  express,  charges  prepaid,  io  any  merchant  east  of  Winnipeg  or  west  of 
Halifax,  inclusive,  C.O.D.,  with  privilege  oj  examination,  one  or  more  pieces  of  our 
special  line  of  A$$  Black  Vclour  Finish  Henrietta,  ij  twills,  38  inches  wide,  at  jdc. 
per  yard  nett. 

1  his  offer  is  only  good  for  thirty  days  from  date  of  publication  of  "  The  Review,''  and  while  the 
limited  stock  on  hand  lasts. 


William  Agnew  &  Co. 


305  ...    . 

St.  James   Street, 


Montreal. 


FINEST 

and 
BEST 


MOCHA 
NAPA    BUCK, 

Etc. 


RAILROAD 
and  MINERS' 

GLOVES 


W.  J.  CHAPMAN 


The  Folded  Paper  Carpet  Lining 


1 

'  a 

k,       Vtllllllllllk. 

1 

rill 

I 

1 

j    '          \ 

lllllll 

H 

■     :'     \= 

I 

II 

Ul  1 

III 

n 

111^ 
m 

Li*. 

ALL    PAPER    AND 
A    YARD    WIDE 


<* 


IT    HAS 
NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chicker 

No  house  is  completely  furnished  without  this  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes— H.  H.  7A. 
We  are   the  sole  manufacturers  for  Canada      Send  for  sample. 

For    sale  by  best  Carpet    Dealers.      If  your    Healer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


8.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 
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CARPETS,  CURTAINS,  ETC.— Continued. 

and  found  no  4-4  ingrains.  They  had  a  few  art  squares,  extra 
super  quality,  which  they  were  retailing  at  less  than  60c.  per  square 
yard,  but  I  could  not  learn  what  they  cost  them.  After  these  gnods 
came  some  very  heavy  and  thick  art  squares,  plain  weave,  and  a 
few  stair  carpets  to  match,  but  they  told  me  the  sale  was  slow. 
Then  came  body  brussels  and  wiltons,  and  so  on  into  oriental  rugs. 
Some  of  the  Persian  or  imitation  rugs  have  a  pile  at  least  an  inch 
deep." 

TARIFF  DISPUTE  OVER  MERCERIZED  FABRICS. 
The  brilliancy  of  a  mercerized  cotton  fabric  is  due  to  the  con- 
traction of  the  fibres  under  the  influence  of  caustic  soda,  which 
tends  to  convert  the  naturally-flat  cotton  fibre  into  a  round  fibre, 
lustrous  and  transparent  as  a  glass  tube.  Two  conditions  are 
necessary  to  enable  the  full  effect  of  the  mercerization  to  be  developed 
and  the  lustre  to  become  durable — viz,  the  yarn  must  be  first 
treated  with  a  caustic  alkali,  which  causes  it  to  swell  up  laterally 
and  to  contract  longitudinally,  and  must  be  then  subjected  to  cer- 
tain methods  of  treatment — principally  stretching  and  washings — 
intended  to  impart  the  lustre  imperferfectly  produced  by  the  oper- 
ation of  mercerization  alone.  The  conditions  requisite  for  dyeing 
the  new  material  thus  formed  are  to  some  extent  special  and  require 
to  be  studied. 

The  mercerizing  process  is  not  only  used  in  the  manufacture  of 
cotton  goods,  but  its  field  has  been  extended  into  important  lines  of 
mixed  fabrics.  Worsted  and  mercerized  cotton  in  combination  are 
"being  worked  at  Lawrence,  Mass  ,  and  other  points  with  gratifying 
results,  and  very  good  accounts  are  given  of  its  reception  by  the 
trade.  If,  as  it  seems  probable,  this  process  can  thus  be  brought 
into  successful  use  in  so  many  varied  lines  of  the  textile  fabrics,  it 
would  be  difficult  to  foretell  its  ultimate  effect  on  the  textile  trade  in 
general. — American  Carpet  Trade  Review. 

TWO   MILLIONAIRE    OILCLOTH    MEN. 

Lord  Ashton,  the  millionaire  manufacturer,  who,  as  Mr. 
Williamson,  M.P.,  was  created  a  peer  in  1895,  lives  a  quiet  and 
secluded  life  at  Rylands,  his  home  at  Lancaster.  In  addition,  he 
owns  Ashton  Hall,  near  at  hand,  a  former  residence  of  the  Dukes 
of  Hamilton,  and  a  month  ago  he  bought  Ellel  Hall,  another 
mansion,  within  three  or  four  miles  of  Lancaster.  Lord  Ashton's 
father  was  one  of  three  or  four  Lancaster  men  who  first  realized 
the  possibilities  of  oilcloth  and  linoleum,  and  it  was  he  who  founded 
the  colossal  business  of  which  his  son  is  now  the  head,  and  which 
finds  employment  for  nearly  4,000  Lancaster  workpeople.  The 
present  peer  has  a  keen  grasp  of  business  affairs,  and  still  retains 
an  active  oversight  of  the  fortunes  of  his  great  firm. 

In  London,  he  and  Lady  Ashton  live  during  the  season  at  their 
fine  house  in  Prince's  Gate,  which  has  been  the  scene  of  some 
brilliant  social  gatherings.  Lady  Ashton  is  a  handsome  and  stately 
woman,  and  a  capital  hostess.  There  is  no  son,  so  that  Lord 
Ashton's  immense  wealth  will  descend  to  his  eldest  daughter,  the 
Hon.  Ella  Williamson,  who  is  generally  described  in  the  papers  as 
the  wealthiest  heiress  in  Great  Britain.  Lord  Ashton  has  all  his 
life  been  very  generous,  and  the  town  of  Lancaster  has  consider- 
ably benefited  by  his  prosperity. 

Probably  there  is  no  man  living  in  England  to-day  who  has 
given  so  much  money  away  for  charitable  and  philanthropic  pur- 
poses. One  anecdote  will  illustrate  at  once  his  generosity  and  his 
hatred  of  anything  like  snobbish  class  distinctions.  When  he  was 
High  Sheriff  of  Lancashire  he  gave  a  lunch  party  to  10,000  people. 
It  was  represented  to  him  that  a  distinction  should  be  made  between 
the  drinks  of  the  swells  and  the  rank  and  file.  Workmen,  said 
these  advisers,  would  be  quite  well  satisfied  with  beer  ;  the  cham- 
pagne should  be  reserved  for  the   elect.      Lord  Ashton   would  hear 


none  of  it  ;  every  man  at  his  table,  gentle  or  simple,  peer  or  artisan, 
had  as  much  champagne  as  he  wanted.  This  was  public  hospitality; 
few  people  are  ever  told  anything  of  what  Lord  Ashton  does  in 
private.  He  is  secretive  in  his  charity — hating  publicity.  Few 
people,  for  instance,  know  that  at  one  election  he  paid  the  expenses 
of  every  candidate  in  Lancashire  on  the  Liberal  side  who  required 
such  assistance.  Altogether.  I  believe  I  should  not  be  exaggerating 
if  I  said  that  Lord  Ashton  has  spent  half  a  million  of  money  in 
philanthropic  work.  Such  public  spirit  fully  entitled  him  to  the 
peerage  which  he  received  at  the  hands  of  his  party. 

Strangely  enough,  the  only  other  prominent  Lancastrian  now 
living,  Sir  Thomas  Storey,  also  made  a  fortune  out  of  oilcloth  and 
linoleum.  Like  Lord  Ashton's  father,  he  commenced  in  a  small 
way,  but  between  them  the  two  firms  have  now  almost  a  monopoly 
of  this  particular  trade.  Both,  too,  have  treated  the  town  generously, 
for  if  Lord  Ashton  and  his  father  presented  the  inhabitants  with  a 
public  park,  Sir  Thomas  Storey  gave  them  a  handsome  public 
library  and  technical  institute.  Sir  Thomas,  unfortunately,  has 
been  seriously  ill  for  some  time  past,  and  doubts  are  held  of  his 
ultimate  recovery.  He  has  been  mayor  of  the  borough  three  times, 
and,  like  Lord  Ashton,  he  has  also  occupied  the  position  of  High 
Sheriff  of  the  county.  A  small  town  like  Lancaster  has  been  for- 
tunate in  having  two  such  sons. 

The  Guelph  Carpet  Mills  Co.  has  been  incorporated  in  Ontario, 
with  a  capital  stock  of  $40,000,  to  manufacture  carpets,  furniture 
coverings  and  curtains.  The  directors  are  :  Robert  Dodds,  R.  E. 
McPherson,  George  McPherson  and  Christian  Kloepfer,  of  Guelph. 

The  Merchant  Tailors'  Manufacturing  Co.,  of  Toronto,  Limited, 
has  been  incorporated,  with  a  capital  stock  of  $10,000,  to  manu- 
facture and  sell  clothing.  The  directors  include  James  R.  Marshall, 
Andrew  M.  Hobberlin  and  James  E.  Austen. 

Permanent  Beauty 

Isn't  that  what  you  want  in  your  interior  finish  ? 
Then  use  our 


Metallic 
Ceilings 
and 
Walls. 


Sample  Design,  Plate  No.  229. 


With  them  cracks  and  dropping  plaster  are  impossible — 
they  can  be  easily  cleaned — are  fireproof — easy  to  apply — and 
strictly  sanitary. 

Send  us  an  outline  showing  the  shape  and  measurements  of 
your  walls  and  ceilings  and  get  an  estimate. 

Prices  are  pleasingly  moderate. 


Metallic  Roofing  Co.,  Limited 


1176  King  St.  West, 


TORONTO. 


Supplement   tO    Till     CANADIAN    I>HY    GoOOi    RbVIBW,    January,    189$ 


(XjmiXea) 


A  Pointer  for  Spring  1899 

Our  increased  business  during  the  year  just  ended  is 
an  evidence  of  the  confidence  and  prosperity  of  our  customers. 
For  1899  no  effort  will  be  spared  to  place  before  the  up-to-date 
retailer,  in  every  section  of  Canada,  goods  that  are  suitable  and 
profitable  to  his  trade.  Our  ability  to  buy  for  CclSh  enables  us 
to  accomplish  this  end,  when,  otherwise,  we  could  not. 


•  .1 


wm* 


z*>»  ,     -,y    :4 


WHOLESALE 

Dry  Goods,  Woollens 

and  Carpets. 


TORONTO 


We  desire  to  draw  particular  attention  to  our  LETTER  ORDER  Department 
the  staff  of  which  is  being  continually  enlarged  and  re-organized  to  meet  the  demands 
of  its  steadily  increasing  business. 

Since  the  return  of  the  high  railway  fare,  this  channel  of  ordering  has  been 
more  largely  adopted  than  heretofore,  and  we  undertake  the  most  careful  and  prompt 
shipment  of  all  favours  thus  entrusted  to  us. 


Samples  and  Quotations  Gladly  Furnished  on  Application. 
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FACTORY 


Qrenoble, 

France. 


BRANCHES : 

London 
Paris 
New  York 
Montreal 


QUALITY   GUARANTEED. 


Pprrin'c    PloilPC     are    a^most    a    household 

reillll  5  WIUYC5    word  from  the  Atlantic  t0 

the  Pacific.  There  must  be  something  in  the  quality 
of  our  Kid  Gloves  if  all  agree  to  their  perfection. 
The  fact  is  that  we  spare  nothing  to  give  to  the  Trade 
the  best  value  possible,  and  our  unsurpassed  facilities 
for  manufacturing  enable  us  to  keep  our  place  at  the 
head  of  the  Glove  Trade  in  Europe,  as  well  as  in 
Canada. 


No  first-class  house  should  be  without  Perrin's 
Gloves  in  stock. 


We  always  have  a  complete  stock  on  hand  from  which  our  customers 
can  sort  up.       ...... 


PERRIN  FRERES  &  CIE. 


5  Vietoria  Square 


MONTREAL. 
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Delta  Finished  Unshrinkable  Underwear 


HOSE,  HALF  HOSE  and  SOCKS. 


r 

m 


WOOLEN    GARMENTS    MADE  UNHEALTHY   AND 
VERY   EXPENSIVE    BY   SHRINKING. 

Constant  complaints  have  been  made  of  the  unsatisfac- 
tory character  of  woollen  garments,  both  on  account  of  the 
loss  of  size  through  their  shrinking  in  wear  and  of  the  insuper- 
able difficulty  of  getting  them  washed  in  such  a  manner  as  to 
retain  their  size. 

Many  medical  men  complained,  and  not  without  good 
reason,  of  the  unhealthy  character  of  woollen  garments  when 
they  had  become  shrunken  and  matted  up  by  wear  and  wash- 
ing, as,  instead  of  allowing  the  effete  matter  thrown  off  from 
the  skin  to  be  easily  washed  out,  such  matters  became  locked 
up  in  the  fabric,  and  so  were  retained  in  contact  with  the  skin 
in  a  most  unhealthy  manner.  These  defects  are  remedied  by 
Delta  Finish. 


THE  ADVANTAGES   OF  DELTA  FINISH. 

i.  Delta  Finished  Goods  will  not  shrink.  This  state- 
ment is  borne  out  by  some  years'  experience  and  many 
testimonials. 

2.  Delta  Finish  preserves  the  elasticity  of  goods  until 

worn  out. 

3.  Delta  Finish  preserves  the  softness  of  the  wool,  and 
so  affords  great  comfort  to  the  wearer 

4.  Delta  Finish  permits   the   perspiration  to  pass 

freely  from  the  body. 

5.  Delta  Finish  allows  the  matters  which  are  exuded  from 
the  skin  to  he  thoroughly  and  easily  washed  out  from 
the  garments. 

6.  Delta  Finish  thus  renders  underwear  garments  thor- 
oughly healthy  in, wear. 


WOOLLEN  UNDERWEAR  RENDERED  HEALTHY  AND  ECONOMICAL. 

£}ELTA   FINISHED  goods  meet  a  long  felt  need,  as,  by  their  elasticity,  they  are  not  only  very  comfortable  in  wear,  but  allow 
*—      the  tree  passage  of  the  perspiration,  which  is  so  conduci/e  to  good  health. 

Not  only  so,  but  Delta  Fini-hed  goods  can  be  washed  and  well  rinsed  in  warm  water  to  clear  out  all  the  soap  and  unhealthy 
matters  without  causing  the  matting  up  of  the  fabric. 

Thus,  Delta  Finish,  by  supplying  a  garment  which  is  permanently  elastic,  affords  great  comfort  to  the  wearer  at  the  same 

soTe  'arm1!      **  garmentS  S°  treated  can  be  cleansed  by  washing  and  rinsing,  supplying  him  with  a  really  clean  and  whole- 


These  Two  Undervests 

Were  taken  from  the  same  dozen  and 
were  exactly  the  same  size.  One  was  treated  with  Delta 
Finish,  then  both  were  tested  in  one  operation  for 
shrinkability.  The  result  is  shown  to  the  left.  Delta  is 
as  large  as  before  testing  ;  the  other  is  5  '"•  shorter 
and  If  in.  narrower. 


H.  tail's  Wool  Finishing  Works 

New  Basford.  Nottingham,  England. 
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TO  WAREHOUSEMEN  AND  SHIPPERS 


J.  W.  TOWLER  &  CO. 


MANUFACTURERS    OF 


WOOLLENS,  WORSTED  COATINGS, 


VICUNAS,  eic. 


MANUFACTORY: 

Perseverance  Mills,  Leeds. 


SERGES  SUITABLE  FOR  ALL  PURPOSES 
DIRECT  FROM  THE  LO  OM  to  WAREHOUSEMEN, 
WOOLLEN  MERCHANTS  t,  WHOLESALE  CLOTHIERS, 


All  kinds  of  SERGES  in   Blacks,   Blues,  and 
Mixtures,  suitable  for  all  purposes,  including:  — 

ARMY, 

NAVY, 

POST  OFFICE, 
POLICE, 

RAILWAY, 

TRAMWAY. 

LADIES'  DRESSES,  COSTUMES,  Etc. 


A  B.C.  CODE  USED. 


STRICTLY  WHOLESALE. 


Telegraphic  Address  : 
"  SERGES,  LEEDS.' 


WAREHOUSE : 


3,   PARK  PLACE,   LEEDS,   England 
All  Warehousemen.  Woollen  Merchants.  Wholesale  Clothiers  and  Shippers  should  see  TOWLERS'  ranges 

N.B.— All  orders  and  enquiries,  either  by  post  or  wire,  shall  receive  Immediate  attention. 


Representatives  for  the 

Dominion  of  Canada, 


MESSRS.  HOLLAND  &  HASKELL, 


403  Board  of  Trade 

Bulldlngfs,  MONTREAL. 
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HANDLING   HOLIDAY  TRADE. 

THEY  have  a  vigorous  class  of  merchants  in  Charlottetown, 
P.E.I.  When  they  set  about  doing  anything,  it  is  done  so 
well  that  they  have  little  cause  to  fear  the  competition  of  the  great 
establishments  in  the  larger  cities  of  the  Dominion.  One  of  the 
bright  dry  goods  houses  of  Charlettetown  is  Jas.  Patton  &  Co. 
This  firm  generally  have  something  excellent  in  the  way  of 
Christmas  decoration,  and  from  all  accounts  this  year  was  no 
exception  to  the  rule.  Of  the  160  feet  length  of  the  store,  fully  130 
feet  were,  according  to  one  of  the  local  papers,  "  bowered  and 
arched  with  such  density  of  arrangement  and  perfection  of  detail  as 
to  realize  one's  imagination  of  the  enchanted  forest."  Down  the 
centre  of  the  store  were  six  large  arches  of  spruce  and  decorative 
garlands.  In  iront  of  and  at  the  rear  of  these  were  two  other 
arches  composed  of  spruce  and  evergreens,  through  and  about 
which  red,  white  and  blue  garlands  were  artistically  interwoven. 

The  space  between  each  pair  of  these  arches  was  arranged  as  a 
separate  booth,  and  all  of  the  eight  booths  thus  created,  but 
especially  the  two  nearest  the  rear,  in  which  were  the  toys,  dolls, 
and  many  children's  novelties,  were  beautifully  arranged. 

One  hundred  incandescent  lights  in  red,  white  and  blue  were 
arranged  throughout  the  building,  so  as  to  greatly  heighten  the 
beauty  of  the  scene  as  well  as  to  light  up  the  store.  From  a  land- 
ing in  the  stairway  at  the  rear,  which  was  also  brightly  decorated, 
the  whole  effect  was  "  gloriously  inspiring  and  altogether  Christmas- 
like." 


Geo.     Sumner   ;    directors,    E.    A.    Small,    Frank    May,  Thomas 
Brophy,  and  P..  N.  Smyth. 

R.  W.  MacDougall,  of  the  Gault  Bros.  Co.,  was  nominated  as 
the  association's  candidate  for  the  council  of  the  board  of  trade. 
This  is  the  first  time  that  the  association  has  officially  selected  a 
candidate  and  his  election  is  looked  upon  as  a  certainty. 


MONTREAL    DRY    GOODS    ASSOCIATION. 

There  was  a  very  slim  attendance  at  the  annual  meeting  of  The 
Montreal  Wholesale  Dry  Goods  Association,  held  on  December 
14,  and  no  particularly  important  questions  were  discussed.  It  had 
been  rumored  that  the  association  would  pass  a  strong  resolution 
condemning  the  settlement  of  actions  taken  by  the  Government 
against  importers,  for  undervaluation,  but,  though  the  matter  was 
discussed  informally,  no  motion  was  made.  The  entire  board  of 
officers  was  reelected  as  follows  : 

President,  A.  Racine  ;  vice-president,  James  Rogers  ;  tieasurer, 


ENGLISH  MANTLES   IN   THIS   MARKET. 

THE  DRY  GOODS  REVIEW  has  continually  urged  British 
firms  to  manufacture  to  suit  the  demands  of  the  Canadian 
buyer.  A  few  of  them  are  doing  so,  but  the  majority  seem  to  go  on 
true  theory  that  we  are  living  in  the  backwoods  and  know  little  of 
modern  fashions.  The  Germans  and  Americans  send  us  the  very 
latest,  and  have  cut  out  British  trade  in  many  lines.  There  is  no 
reason  for  this,  excepting  the  neglect  of  Biitish  manufacturers  to 
adapt  themselves  to  modern  conditions.  When  they  have  done  so, 
no  makers  in  the  world  can  beat  them.  They  also  have'  the  ad- 
vantage of  25  per  cent,  less  duty. 

A  case  in  point  was  brought  to  the  notice  of  The  Review  re- 
cently. The  mantle  trade  has  been  rapidly  passing  from  British  to 
German  manufacturers  because  the  latter  supplied  Canadian 
buyers  with  just  the  style  of  garments  wanted.  British  makers,  as 
a  class,  would  not  do  so.  One  firm,  Coup  &  Co.,  Wigan,  made  a 
study  of  the  Canadian  demands,  and  to-day  they  are  doing  abetter 
trade  in  the  Dominion  than  any  European  firm.  Their  representa- 
tive, J.  W.  Holden,  Manchester,  who  makes  an  annual  trip  to 
Canada,  calling  upon  the  big  wholesale  houses  in  all  the  centres, 
from  Halifax  to  Vancouver,  says  that  since  his  firm  adapted  their 
manufacture  to  Canadian  needs,  he  can  beat  the  Germans  in  quality 
and  price. 

What  Coup  &  Co.  have  done,  all  British  manufacturers  can  do. 


The  Merchants'  Association,  of  New  York,  lays  claim  to  having 
discovered  the  greatest  profit  on  current  record.  They  are  agitating 
for  the  regulation  of  express  charges,  and  declare  that  the  express 
companies  pay  40  per  cent,  of  receipts  to  railway  companies, 
retaining  the  balance,  or  150  per  rent.,  on  their  disbursements. 


.:::.:ii,i:uii.;iiiiliiif 

HIS  LOVE  WIDE  AWAKE. 

CHAIRMAN  (of  the  Blackville  club,  to  Mr.  Johnson,  who  has  grown  suddenly  saffron) — "  Mistah  Johnson,  why  didn'  yo'  jine  in  wif  us  in  singin' 
dat  beautiful  song.     'Cum  whah  mah  luv  lies  dreamin'  '  ?" 

Mr.  Johnson  (moodily) — "  '  Cause  it's  half-pas'  one,  an'  Is  dreamin'  whedder  I'll  git  hit  wif  a  flat-iron  er  on'y  a  rollin'pin  when  I  git  home. 
Mah  wife  ain'  no  dreamer;   she  ain't." 


■^ 
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REGISTERED. 
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Corsets  | 

Unsurpassed  for  ^ 

Perfect  Comfort,       #> 
Elegance  and 
Durability. 

t 


H.S.  Corsets 

Occupy  the  premier  position  in  the  world  of 
fashion,  being  worn  by  Royalty,  the  elite,  and  all  our 
leading  actresses  throughout  the  world.  This  fact 
alone  speaks  for  their  unexceptional  excellence. 

H.S.  Corsets 

Stocking  same  means  an  increase  of  business  to 
the  Trader,  as  nothing  will  give  him  as  great  a  hold  on 
the  customer  as  the  sale  of  a  perfect-fitting,  comfortable 
and  durable  Corset. 

H.S.  Corsets 

Are  sold  direct  by  the  manufacturer  to  the 
trade,  without  the  intervention  of  the  middleman.  We 
can  and  do,  therefore,  offer  you  better  value  than  firms 
who  have  to  buy  from  manufacturers  like  ourselves. 

PRICES  j  From  '£"  doz- 

™^^"  (     21/-  per  pair. 


ILLUSTRATED  PRICE  LISTS 

UPON     APPLICATION 


•wwwwwww 


£  TO    Canadian     Buyers,      We  shall  be  pleased  to  forward  samples  (upon  the  usual 

x  business  references)  to  any  firm  who  indent  direct.  ^ 

t  H.  SHERWOOD  &  CO.,  London.  Eno.  f 

^  Warehouse  l  )      Victoria  Stag  Factory,  Dartmouth,  Eng  4 

W  12  LONDON  WALL,  E.C.     \     Factories       \      Reynard  Stag  Factory,  Clerkenwell,  London, EL,  ^ 

£  '     "    '     i  J  a|so  at  Brussels  and  Bar-le-Duc.  ^ 
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WELCH,  MARGETSON  &  CO.'S  INEW  HOME. 


u 
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London,  September  22,  1898. 
ELL,  I  am  blessed  if  I  know  what  to  take  or  what  to 
leave.  I  think  I  will  take  it  all."  The  speaker,  John 
Margetson,  a  rran  of  about  the  average  height,  florid  complexion, 
a  sharp,  steel  blue  eye,  firm  chin  and  mouth  ;  an  excellent  type  of 
the  best  merchants  in  the  world,  a  city  of  London  man.  He  was 
standing  in  his  private  office  in  Cheapside  surrounded  with  books 
and  papers  dating  nearly  (70)  years.  The  house  of  Welch, 
Margetson  &  Co.  was  moving  after  fifty  years  at  one  place.  They 
were  to  dine  that  day  in  the  old  place  for  the  last  time.  I  had  a 
special  invitation  and  gladly  availed  myself  of  the  privilege.  At 
the  dinner  all  the  members  of  the  firm  were  present,  and  naturally 
the  talk  was  mostly  reminiscent.  I  learned  the  business  was  founded 
in  1826  by  a  member  of  the  Margetson  family,  and  taken  over 
by  Mr.  Joseph  James  Welch  and  Mr.  John  Stewart  Margetson  in 
1832. 

Established  in  Cheapside  in  1838,  at  No.  132  corner  of  Gutter 
Lane,  moved  to  No.  17  Cheapside  in  1849,  and  having  absorbed 
the  adjoining  property,  as  far  as  was  possible,  now,  in  1898,  mov- 
ing to  Moor  Lane,  Fore  Street,  E.  C,  this  move  being  rendered 
absolutely  necessary  by  the  continual  growth  of  this  already 
abnormally  large  business. 

They  continue  their  factories  at  Bermondsey,  London  S.E.,  for 
neckwear,  collars  and  shirts  ;  at  Londonderry,  Ireland,  for  shirts 
and  collars,  and'two   smaller  factories   in   the  city  for  braces,  belts 


and  umbrellas.  Three  thousand  (3,000)  hands  are  employed. 
The  present  members  of  this  remarkable  firm  are  Joseph  Welch, 
John  Margetson,  James  J.  Morrish  and  Edward  A.  Price,  and  the 
sons  of  Messrs.  Welch,  Morrish  and  Margetson.  They  are  repre- 
sented in  the  chief  continental  cities,  in  the  United  States,  Canada, 
Australia,  New  Zealand,  South  Africa,  and  have  large  business 
connections  with  China,  India  and  South  America. 

After  dinner  we  all  inspected  the  Moor  Street  premises.  To 
commence  with,  it  is  a  very  radical  move,  and  probably  no  other 
house  in  this  line  of  business  would  have  dared  to  quit  the  vicinity 
of  Wood  Street  and  take  up  their  quarters  here.  It  only  shows 
how  strong  the  firm  name  is,  for  the  trade  will  come  here  as 
naturally  as  a  duck  takes  to  water,  and  the  writer  predicts  that 
they  are  only  establishing  a  new  centre  for  this  class  of  business. 
The  building  is  splendidly  adapted  for  the  business.  The  first  no- 
ticeable thing  is  the  splendid  light  that  pervades  every  part  of  the 
premises  ;  that's  something  new  for  London. 

All  the  walls  are  painted  a  cream  yellow,  the  base  a  dark  rich 
red,  separated  by  a  black  band  ;  fixtures  all  of  English  oak  ;  office 
fixtures,  oak  with  cherry  tops  ;  five  (5)  swiftly  running  elevators, 
four  for  goods  and  one  for  passengers  ;  electric  light  throughout  ; 
telephonic  connection  all  over  the  house.  In  a  word  a  business 
palace. 

R.  W.  Jennings. 
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Are  you  still  wedded 


TO  THE 
OLD  MAKES 


or   have   vou 


V 


AN  OPEN  MIND? 

If  you  are  always  on  the  alert  for  a  good  thing; 
if  you  want  a  really  effective  and  magnetic  business- 
bringer,  you  will  be  interested  in  our 


l   WWW\'W'\'VVWWV\'V\'VW\  VWVVWWWW\A'WWVAAA'VW\AA 


CORSETS 


k^AVVVVVVVVVVVVVV^VVVVVVVVVVVVVVVVVVM  W^VVVVVW^^AAAA^VVVVVVVV*  AAA^A^A^A^VVVVA  kA^VVVVVVVVVVVVVV^'VVVVVVVVV  -'WVX'WW* 


We  are  very  busy  making  these  goods.  No 
short  time  for  our  workpeople.  What  does  this 
mean  ?  It  means  that  our  business  policy  of  pro- 
ducing first-class  and  reliable  goods  at  reasonable 
prices  is  the  right  one.  We  stamp  our  Trade  Mark 
(as  above)  on  our  goods.  We  thus  pledge  our  repu- 
tation as  to  the  excellence  of  our  manufactures. 


M  ["Hill  HlxUUmUli  If  otir  trade  policy  thus  spells  success;  if 
we  are  always  busy  handling  these  goods,  why  not  you  ?  You  cannot  stand 
still  in  your  Corset  department.  The  world  won't  let  you.  The  old  makes 
of  Corsets  have  answered  your  purpose  for  years,  no  doubt,  but  it  is  time 
now  to  try  the  magical  effect  of  introducing  these  bright  and  beautiful 
P  &  S  Corsets.  There  is  a  big  trade  in  front  of  you  for  these.  Write  us 
for  prices  and  full  particulars. 

W.  PRETTY  &  SON,  Ipswich,  Eng. 


10' 
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Manufacturers 


YOUNG  & 

ROCHESTER     London  and  Londondenf 

Shirts,  Collars,  Summer  Specialties. 


The  Feature  in 

Summer 
Vests 

will  be 

Shepherd's  Plaid 

in  Silk, 
Cashmere, 
Drill. 

and  cut 

DOUBLE 
BREASTED. 


Collars 

for  1899. 

The " SIRDAR " 

Straight  Military. 

The  '*  EMPIRE " 


Tress  &  Co. 


Hat  Manufacturers, 


LONDON,    ENG. 


Rounded  Front 
to  meet. 


The  "CONGRESS 


Square  turn 

Point. 


Latest  Designs  in  Oxford,    Zephyr,  Silk  and  Ceylon  Shirtings. 

ORDERS   PLACED. IN   JANUARY    DELIVERED  MARCH  1st. 


LEADING  SHAPES  for  SPRING,  1899. 

The  "  LONSDALE,"  S}{  deep,  brim  2. 
The  "  DERBY,"  5  deep,  brim  2. 


In  black  and  new  shades. 


The  "WARWICK" 

CORK  LINED 

SILK 

Light-- -Adaptable. 

The  "Tress     Hat  i> 

High-grade   in    every   particular.     Merchants  wishing  to  sell  this  Hat 
in  towns  unrepresented  should  apply  to  Dominion  Agents. 


TWIST  JAP 

STRAW  BOATER 

for 

Men  and  Ladies 


SOLE    DOMINION    AGENTS 


WREYFORD    &    CO,       ... 

MANUFACTURERS'    AGENTS  and   WHOLESALE  IMPORTERS. 

ALWAYS    IN    STOCK,    FULL    RANGES    (>'■' 


IN 


Dr.  Jaeger's   Sanitary  Woolen  Underwear,   Camelhair   Rugs,    Health   Belts,    Etc., 
for    Men,    Ladies  and  Children. 

Specialty  for  Summer   Suits— Camelhair   "Khaki."      Particulars  .on  application. 


One  of 


CARTWRIGHT 


A 


«D  WARNERS' 


CHIEF  SPECIALTIES 


IS    THERCELEBRATED 


"Premier  Finish"  Hosiery, 


Genuine  Goods 
bear  this 
Stamp 


Canadian  Agonts : 


R.  FLAWS  &  SON, 


Manchester 

Buildings, 


which  does  not 
"COTT." 

Melinda  St.,  Toronto 
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Dent,  Allcroft  &  Co. 

Glove  Manufacturers. 


London,  97  Wood  St. 

r  ARIS,   30  Rue  des  Bourdonnais. 

NEW   YORK,    15  and  17  Greene  St. 

Worcester,     Brussels,    Grenoble, 
Prague  and  Naples. 

Skin    Dressing   Yard,      OTTIGNIES,    Belgium. 


Agents  for  Canada : 

J.  T.  Donnelly  &  Co. 

20  Lemoine  St.,    MONTREAL 
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John  Paton,  Son  &  Co. 

Alloa,  Scotland 

Manufacturers  of         ■— 

The  Celebrated 

Alloa  Knitting  Wools 

Comprising  : 
WHFFT  TNf^    unequalled  for  Cycling,  Golfing,  Shooting  and  Fishing 

VV     1  1  JJ/U/1^/1  IN  OO,  r\,  -i      •  £>  i  rr\  A!f>1 

Stockings,  Sweaters,  Tam  0  Shanters,  etc. 

Real  Scotch  Fingerings,  super  and  Rose  qualities  m  vari- 
ous plies,  2  and  3  for  Light  shawls, 
Evening  Capes,  etc.   4, 5  and  6  ply  for  Ladies'  Stockings 
and  Shawls,  Men's  Socks,  Cycling  and  Golfing  Jerseys, 
etc. 

Unshrinkable  Vest  Wools,  specially  adapted  for  an 

kinds  of  Underwear. 

PETTICOAT    WOOL    ^or  Qu^s,  Sofa  Blankets,  Gents'  Fancy  Waist- 

'    coats,  etc. 

Paton's  Imperial  Fingering  and 
Caledonian  Soft  Knitting  Wool, 

Hard  spun  for  wear.    Very  suitable  for  School  Knitting. 

AN   IMMENSE   VARIETY   OF   UP-TO-DATE  COLORINOS. 

Agent  for  Canada :  Philip     Cfe     GrUCHy, 

Where  Stock  is  held,  »..—  «....,*...,    MONTREAL 
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Messrs.  Rylands  &  Sons 


CAPE  TOWN 


Manchester,  England. 


THE  ONLY  GRAND  PRIZE  FOR  COTTON 
FABRICS.  PARIS.  1889. 


Limited 


ADELAIDE! 


WAS  AWARDED  TO   RYLANDS  &  SONS.   Limited. 

Cotton  Spinners,  Manufacturers,  Merchants,  Bleachers  and  Dyers. 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings. 


.  .  WORKS:  .  . 


Manchester 
Heapey 


Gorton 
Swinton 


Wigan 
Crewe 


Chorley 
Bolton 


Capital,  $14,500,000    Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain  DreSS  Goods,  British  and  Foreign 
Fancy  DreSS  Goods,  British  and  Foreign 

Silks  and  Velvets 
Velveteens 

Irish  and  Scotch  Linens 

Table   Damasks,  Towels  and  Tray   Linens 

Muslins,  Curtains  and  Handkerchiefs 

Prints  and  Cretonnes 

Bleached  Calicoes  and  Sheetings 
Flannelettes 


Oxfords,  Harvards  and  Galateas 
Hosiery 

Dyed  Linings 

Flannels  and  Blankets 
Quilts 

Floor  Oilcloths 

Umbrellas 

Gloves 

Ribbons 

Laces 

Haberdashery  and  Trimmings 

Smallwares 
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SOME    ATTRACTIVE    SHOP    WINDOWS. 

EDITOR  Dry  Goods  Review  :  No  doubt  would  appear  to  have 
entered  the  minds  of  merchants  as  to  the  good  gained  by 
having  special  Christmas  attractions  in  their  windows  at  this  season. 
There  is,  however,  something  to  be  said  against  this  custom  as 
opposed  to  much  in  its  favor.     No  matter  where  one  goes,  or  what 
paper  one  takes  up,    the  shops  are  advertising  special  displays. 
This  is  as  it  should   be.     The  best  of  everything  is  got  out,  and 
arrangement  is  carefully  considered,  but  what  about   the  dealers 
who  have  attractions  to  attract  merely,  not  to  sell  goods  ?  Montreal 
shops  are  at  their  best.       Along  St.    Catherine  street,  where  the 
crowds  congregate,  are  many  fashionable  dry  goods  stores,  as  well 
as  those  of  other  kinds.     Most  of  these  stores  have  windows  beau- 
tifully decorated.     In  one  is  an  ice  palace,  formed  of  handkerchiefs. 
Another  has  a  wheel  of  fortune  ;   another  a  special  glove  display  ; 
in  another  toys,  and  in  another  a  Punch  and  Judy  show  is  in  full 
swing.     Now,  the  point  I  wish  to  make  is  that  the  latter  style  of 
attraction,  while  being  amusing,  and  certainly  attractive,  does  not 
pay.      In  fact,  it  takes  away  custom  instead  of  bringing  it  into  the 
enterprising  merchant.     Besides  the  Punch  and  Judy  show,  which 
I  take  as  an  example  of  this,    there  is  another  shop   where  every 
few  minutes  a  clerk  comes  to  the  door  and  throws  out  a  handful  of 
trifles,  which  are  eagerly  swept  up  by  the  waiting  crowd  of  children. 
That  these  shops  draw  crowds  there  is  no  doubt,  but  do  they  draw 
business  ?     I  think  not.     The  crowd  that  obstructs  the  thoroughfare 
is  not  on  buying  thought  intent,  and  in  many  cases  deters  some  one 
who  might  think  of  going  in  to  spend  money  from  doing  so.     This 

crowd  is  there  to  be  amused.    The  passerby  may  think  that is 

doing  a  good  business,  but  the  probability  is  that  not  one  of  those 
persons  has  the  least  idea  of  buying  anything,  and,  while  blocking 


the  sidewalk  so  that  one  has  to  walk  out  into  the  street  to  get  past, 
will  probably  end  by  going  off  to  spend  a  modest  sum  in  a  less 
crowded  place.  X.Y.Z. 

Montreal,  Dec,  1898. 

ADDITION    TO  THEIR   WORKS. 

The  C.  Turnbull  Co.,  of  Gait,  Limited,  report  a  very  large 
increase  in  their  underclothing  business  this  season,  which  com- 
pelled them  to  greatly  extend  their  works.  The  addition  is  three- 
storeys  and  basement,  132x60.  Lack  of  room  has  been  the  only 
thing  which  prevented  them  from  doubling  their  output,  but  with 
the  increased  floor  area  and  new  machinery,  which  has  been 
ordered,  they  will  be  in  a  position  to  fill  all  orders  promptly  and 
satisfactorily.  They  are  now  making  a  very  fine  line  of  full- 
fashioned  underwear,  for  ladies  and  men,  in  silk,  cashmere,  merino, 
also  a  full  line  of  all-wool,  neat,  non-shrinkable,  all  light  weights, 
suitable  for  Spring  and  Summer.  Every  full-fashioned  garment 
bears  a  tab,  with  their  label. 


SEALSKINS   WENT    UP. 

The  British  Columbia  sealing  fraternity  are  happy  because  of 
the  receipt  of  advices  from  London  that  sealskins  realized  bigger 
prices  than  in  many  seasons  past  at  Lampson's  sale.  Alaskan 
skins  sold  for  3  per  cent,  higher  than  last  year,  and  the  Coast  catch 
for  5  per  cent,  higher  than  at  the  last  sales.  The  average  price 
realized  per  skin  is  placed  at  from  $9.80  to  $10. 


Williams  &  Bell  are  getting  quite  a  good  share  of  the  tweed 
orders  for  D.  Stoner  Crowther  &  Co. 

J.  W.  Holden,  Manchester,  representing  a  number  of  British 
manufacturers,  is  in  Canada  on  his  annual  trip. 


CHRISTMAS    IN   THE   KLONDYKE. 

Rancho  Bill  (as  the  smoke  clears  away)— "  Well  boys,  I'll  admit  I've  got  a  bad   temper;  but  you  must  acknowledge 
it  don't  last  long.     Lets  licker  up!" 
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AMILTON  COTTON  CO. 


6 


Manufacturers 
of 


HAMILTON,  ONT. 


STAR 


STAR 


BRAND 


Chenille  Curtains  and  Table  Covers 


For  the  Spring  trade  we  will  show  a  complete 
assortment  of  New  Designs  and  Coloring,  in 
both  Curtains  and  Covers. 


TABLE  COVERS 


in  the  following  sizes 


4/4,  6  4,  8/4,  10  4. 


CURTAINS 


in 


32-in.,  34-in.,  36-in.,  40-in.,  44-in. 
and  48-in.  widths,  both  in  Plain 
and  Fancy. 


For  sale  by  all  the  leading  wholesale  dealers. 


Selling  Agent 


W.  B.  STEWART, 


20  Front  Street  East 


INJ 
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CANADA  FOR  CANADIANS! 


THE  emphasis  of  this  business  is  that  we  manufacture  ladies' 
Jackets,  Capes  and  Costumes  on  a  large  scale  instead  of  import- 
ing from  Europe.  Until  quite  recently  everybody  went  abroad  for 
stylish  garments  and  nobody  thought  of  making  them  here.  We  were 
among  the  first  to  skip  past  that  notion  and  manufacture  for  ourselves. 
The  result  is  a  constantly  enlarging  trade  and  constantly  improved 
facilities.  Business  is  big  and  going  to  be  bigger,  soon  as  you  find 
us  out 

We're  ready  now  with  an  advance  line  of  Spring  styles  in 

—Ladies'  Capes  -Men's  Clothing 

—Ladies'  Coats  —Youths'  Clothing 

—Ladies'  Costumes        —Children's  Clothing 

Everybody  does'nt  know  yet  that  we  make  Clothing,  but  our  suc- 
cess with  Cloaks  is  reason  enough  for  larger  usefulness.  The  pace 
we  set  we  mean  to  keep,  doing  better  and  better  continually,  and 
pounding  away  at  the  one  idea— goods  right  and  qualities  dependable. 
Doing  the  biggest  Cloak  business  will  help  us  to  the  biggest  Cloth- 
ing business,  and  constantly  enlarging  our  room  and  facilities  is 
evidence  enough  of  what  we  have  and  what  we  expect. 


John  Northway  &  Son 

TORONTO,  ONT. 


THH 
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This  is  Our  Growing  Time. 


M 


$ 


h 


%, 


I899 


"Turnbull/s'  has  Grown  to  be  a  household  word 
and  stands  for  the  best  and  cheapest  Underwear  made 
in  Canada. 


Every  one  of  our  Full  Fashioned 

Garments  bear  this  stamp: 

V. 


Warranted 

Turnbull's 


Ladies'  and  /Wen's 

Spring  and  Summer  Underwear, 

In  Silk,  Cashmere,  Merino  and  a  Special  Make  Natural  All-wool  Non-shrinkable. 

Perfect  Fitting  Ribbed   Vests  and   Drawers. 

In   Ladies',    Children's,    Infants'  and  Boys'. 
Union    SuitS.        Ladies'  and  Children's. 
Black    TightS.        Ladies'  and  Children's. 

Sweaters,  Jerseys,    special  designs  for  ciubs. 


THE  C.  TDRNBDLL  CO.,  of  GALT,  Limited 


GOULDING  &  CO., 
27  Wellington  St.  West,  Toronto. 


JOSEPH  W.    WEY, 
7  Bastion  Square,  Victoria,  B.  C. 
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ON  MAND  with  1899 

TIGER  BRAND 

Underwear 


Which  gave  such  unbounded 
satisfaction  last  year. 


P> 


—  i.v%».-Zg,TTlff.    V-V    .fCJ 


11     -  -'•-".    :l/J 


fr 


•sj? Trade   Mark,  Re&'d  (^ 


_i 


<C^5s 


77 IE  extend  our  thank- 
\\P  ful  appreciation  to 
the  trade  for  their  liberal 
patronage  of  the  past  year, 
during  which  period  the 
volume  of  our  business  has 
handsomely  exceeded  any 
previous  year. 

The  same  standard  of 
excellence  will  be  main- 
tained this  year,  and  mer- 
chants handling  our  cele- 
brated TIGER  BRAND 
goods  may  confidently  re- 
commend them  as  comfort- 
able, stylish  and  durable. 

THE  GALT 
KNITTING  CO. 


I 


Sold  from  the  Atlantic  to  the  Pacific  to  the  retail  trade  only. 

1899    SAMPLES    NOW    IN    PREPARATION. 

Merchants  may  sort  their  stock  at  any  time.       Repeat  Orders  received  one  day 
will  be  shipped  the  next  day. 


IN 


KNI 
ON 


LIMITED 
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•*  -*  Men  s  Furnishings  <*  <* 


PRESENT    FASHIONS    IN 
MEN'S    WEAR. 

NEWYORK  corres- 


A 


pondent,  who  has 
made  a  tour  of  the  shops 
and  fashion  centres,  sends 
the  following  late  informa- 
tion regarding  men's 
fashions  : 

A  few  men  cling  to  the 
one  jeweled  stud,  and  that  a 
diamond.  It  is  in  execrable 
taste ;  two,  and  not  three, 
buttons  are  proper  for  the 
evening  shirt,  and  there  is 
no  variation  of  this  rule. 

In  London,  jeweled 
sleeve  links  are  being  tried. 
There  are,  in  New  York 
shops,  many  sets  of  shirt 
and  link  buttons  for  evening, 
of  white  enamel,  the  links 
being  lozenge  shape  and  en- 
crusted with  diamonds.  These  are  not  correct.  White  round 
or  lozenge-shape  enameled  links,  with  plain  gold  setting — the 
setting,  of  course,  invisible — should  be  worn.  The  links,  if 
possible,  should  match  the  shirt  buttons.  When  the  shirt  buttons 
are  pearls,  then  flat  lozenge  gold  links  may  be  worn. 

The  evening  waistcoats  are  plain  white,  in  preference  to  fancy 

linen    or    drill   materials.     There  are  buttons  to  choose,    but    the 

white  buttons  are  more  distinguished  than  the  gilt.     Both  are  worn. 

The  ties  can  be  either  white  lawn  or  white  pique.     These  latter, 

with  square  ends,  are  very  smart  and  easy  to  tie. 

A  very  smart  glove  for  the  street  is  a  light  chrome  brown,  al- 
most the  shade  of  molasses  candy.  Self-stitching  and  one  mother- 
of-pearl  button.  Clasps  are  only  seen  with  the  cheap  gloves.  So 
far,  this  season,  the  white  and  pearl  gloves  are  almost  universally 
worn. 

Pajamas  have  become,  more  or  less,  a  national  question,  and 
their  adoption  by  the  Red  Cross  Society  hospital  work  has  revived 
interest  in  these  very  comfortable  garments.  Pajamas  de  luxe  are 
among  the  handsome  novelties  at  the  best  haberdashers.  No 
man's  trousseau  can  be  complete  without  at  least  one  set  of  these 
beautiful  inducements  to  repose.  Among  the  pajamas  recently 
imported  are  those  of  soft  white  China  silk.  White  only  forms  the 
background  to  a  pattern  of  broad  stripes  of  blue  and  chrome  pink. 
Some  of  these  garments  remind  one  of  the  old  harlequin  suits. 
The  price  is  Si 6  a  suit. 

The  Madras  pajamas  are  less  expensive,  and  pretty  striped 
effects  can  be  obtained  for  $5. 

The  bath-robe,  with  its  attendant  slippers,  is  not  a  luxury,  but 
a  necessity.  The  kimona  is  more  in  the  nature  of  a  dressing-gown, 
to  be  worn  outside  of   one's  room.     The  bath-robe,   however,    is 


among  the  small  stock  of  intimate  garments  which  a   man  must 
have. 

Blue  and  white  flannel  is  pretty,  and,  when  quilted  and  bound 
in  silk,  it  can  be  had  for  $16,  and  it  makes  a  useful  and  pretty 
Christmas  present  for  a  man.  The  slippers  for  the  bath  are  best 
of  crash,  but,  if  of  flannel,  they  should  match  the  robe. 


White  silk  mufflers  are  indispensable  in  cold  climates  for  not 
only  protecting  the  throat,  but  for  preserving  the  collar  and  tie  in 
the  evening.  White  mufflers  can  be  purchased — very  handsome 
ones — for  #5.  The  colored  mufflers  sometimes  worn  in  severe 
weather  during  the  day  should  be  of  dark  silks.  There  is  an  ab- 
solute reaction  among  the  men  who  dress  well  against  any  bright 
colors. 

These  mufflers  come  in  all  prices,  from  $2  up.  White  silk 
mufflers  may  also  be  obtained  at  that  price,  the  first  figure  not  being 
prohibitive. 

The  best  opera  hats  are  made  of  ribbed  silk  and  are  low  in 
crown.     The  opera  hat  can  never  cost  less  than  $8. 

Braces  or  suspenders  which  are  absolutely  durable  come  from 
England.  They  have  no  patent  attachments  about  them,  but  are 
of  white  elastic  and  leather.  These  are  $1.50  and  $2,  but  they 
last  almost  a  lifetime. 

Reaction  as  to  the  cross-barred  shirt  is  beginning,  and  new 
patterns  in  colored  shirtings  have  the  stripes  lengthwise.  In  one 
of  the  big  shops  there  are  on  exhibition  some  cross-barred  shirts, 
however,  which  are  very  fetching,  the  color  combination  being 
lavender  and  white.  The  stripes  are  over  an  inch  wide,  the  collars 
are  the  turn  down  all  around  with  rounded  corners.  The  cuffs  are 
also  rounded. 

There  are  few  new  ties  in  the  market.  One  shop  is  selling 
a  very  smart  four-in-hand  of  black  silk  figures  with  blue,  lilac 
or  red  flowers  in  small  designs.  These  four  inbands  are  evidently 
the  remnants  of  a  number  of  the  new  importations  of  silk  squares. 

The  ardsley  or  once-over  tie,  in  figures  or  diagonal  stripes,  takes 
the  lead  this  winter.  There  are  some  plaid  patterns,  in  reds  and 
greens,  which  would  be  effective  in  the  morning.  Plaids  should 
never  be  worn  with  frock  coats. 

One  of  the  English  publications  claims  that  the  bandana  tie  is 
popular  in  London.  The  popular  combinations  are  red  and  green, 
or  two  greens.  These  small  ties  have  never  taken  well  in  this 
country,  although  the  light  and  dark  green  effects  are  smart  in  the 
bow  tie  with  gray  tweeds,  and  a  conservative  colored  shirt.  Greens, 
however,  as  a  rule,  do  not  suit  the  American  complexion. 

The  best  underwear  comes  in  two  pieces,  drawers  and  under- 
vest,  and  the  English  light  blues  and  plain  whites  are  the  best. 

Hose  are  plain  this  year,  and  the  fancy  stripes  are  in  bad  taste. 

The  poke  collar  is  at  present  having  its  innings.  Some  few  ultra 
men  are  wearing,  with  evening  dress,  this  rather  outre  but  smart 
collar.  These  collars  are  made  very  high  in  the  neck  and  the 
points  are  sharp  and  meet. 

A  new  standing  collar  on  evening  shirts  is  of  only  medium 
height.  It  has  the  two  wings  at  the  neck  made  of  very  reivy 
stitched  linen.  These  wings  are  absolutely  round,  with  round 
points. 

The  turndown  collar  in  England, known  as  the  Roseberry.is  also 
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finding  favor  in  this  country.  Those  seen  at  the  Fifth  avenue  and 
Broadway  shops  were  round  all  round,  and  stout,  short  necked 
men  are  wearing  them  with  evening  dress.  All  cuffs  are  absolutely 
round. 


Some  shops  are  selling  light,  fancy  socks,  black  grounds  with 
Roman  stripes,  at  35  and  50c.  a  pair.  Those  cannot  be  worn  with 
evening  dress.  Socks  lined  with  lambswool  are  shown  and  make 
very  comfortable  winter  wearing,  although  they  are  inclined  to  heat 
the  feet. 

Very  excellent,  thick,  brown  dogskin  gloves,  with  self  stitching, 
are  being  sold  at  the  leading  haberdashers  for  #1.50  a  pair. 

Coach  horns  in  gold,  golf  instruments,  and  plain  long  gold  bars 
are  among  the  fashionable  pin  ties. 


Ascot  ties  are  fastened  onto  collar  stands,  while  the  side  window  at 
the  entrance  is  dressed  with  linen  handkerchiefs.  The  right-hand 
window  is  entirely  different.  The  chief  features  of  its  display  are 
mounds  of  natural  wool  underwear,  and,  between  each,  I  arranged 
deerskin  gloves.  The  undergarments  included  quite  a  combination 
of  colors,  such  as  pink  and  white,  nile  and  canary,  black  and  lilac, 
etc.,  so  that  the  effect  was  very  pretty.  On  the  rods,  individua 
undergarments,  half-hose  and  separate  pairs  of  gloves  are  hung 
rather  loosely. 

New  York  and  Parisian  haberdashers  who  visit  Canada  com- 
plain that  our  windows  are  overcrowded,  and  that  our  theories  of 
window  dressing  are  incorrect.  In  one  way,  they  are  right,  but 
they  forget  that  our  purchasing  public  is  limited,  and  that  the  sale 
of  any  one  shape  in  neckwear,  or  style  of  collar,  is  too  small  to 
permit  of  our  giving  up  a  whole  window.      If  I  were  dressing  a  win- 


A    Winter    Display   of   Men's 
Window   dressed 

TRIMMING    A   HABERDASHER'S    WINDOW. 
Practical   talk  from  a   practical   man.     Specially  written  for  THE  REVIEW  by 

C.  M.  Clode,  manager  Brais'  retail  store,  Montreal. 

A  man  who  has  a  window  to  trim  must  first  decide  upon  the 
idea  he  wishes  to  carry  out.  The  units  are  the  foundation  ;  on 
these  the  scheme  is  developed  and  completed.  If  a  unit  lacks 
originality,  then  the  window  trimmer  must  abandon  it,  and  choose 
something  new,  for  novelty  is  the  secret  of  successful  window  trim- 
ming. But,  no  matter  how  producive  a  man  may  be,  he  is  bound 
to  run  towards  one  general  idea,  and  it  is  to  overcome  this  tendency 
that  wideawake  men  study  the  work  of  others.  In  the  window 
illustrated  here,  I  have  followed  out  the  idea  given  in  the  foregoing, 
and,  indeed,  all  my  window  work  is  governed  by  the  same  theory. 
The  window  on  the  left  is  filled  principally  with  a  line  of  shirts  at 
jjti,    arranged   on    rods.      In  the  bottom,   a   number    of    hand-tied 


Furnishings   that   sold    Goods. 
byC.    M.    Clode. 

dow  in  a  city  of  1,000,000  inhabitants,  I  would  limit  myself  to  one 
or  two  '*  leaders  "  and  make  a  profitable  display,  but  it  would  not 
pay  in  Montreal.  My  advice  to  Review  readers,  who  are  anxious 
to  prepare  really  striking  haberdashery  windows,  is  :  Choose  your 
prettiest  goods  for  window  display  ;  fill  the  window  well,  but  avoid 
overcrowding  ;  try  and  blend  your  colors  properly,  and,  above  all 
things,  have  the  window  well  lighted.  Be  careful  how  you  use 
price-tickets  ;  never  ticket  an  expensive  article — it  retards  rather 
than  helps  sales.  The  rods,  bars  and  stands,  which  are  now 
manufactured  for  display  purposes,  are  so  convenient  and  useful 
that  they  have  become  an  absolute  essential  to  the  up-to-date 
window  trimmer.  To  my  mind,  a  pretty,  seasonable  and  tasteful 
window  display  is  one  of  the  best  advertisements  a  merchant  can 
have,  and,    the  better  the  trim,  the  more  profitable  it  will  be. 
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The   success   our   Travellers    have   so    far    met   with   justifies   us 
in  the  belief  that  our  goods  and  prices  are 
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A  LITTLE  BIT  ALL  RIC 


rn   ^ 


Ties,  English  Ties 

NEW  DERBY, 
PUFFS, 

ASCOTS, 
BOWS, 

PARIS  TIES. 

A  large  and  well  selected  range  of  patterns.      All  prices. 


Bicycle  Hose  .  . 


Very  Fine  Range. 

No.  3868   Our  Specialty. 

The  Newest  Effect.     Ask  to  see  it. 


Half-Hose  .  . 


Black  Cottons, 
Tan  Cottons, 

Fancy  Plaids. 


All  Seamless  Heels. 


Black  Cashmere 

No.  3761.     Special  Value. 

No.  3756.  Black  Cotton  with  Split 
Natural  Wool  Foot,  Seamless  Heel, 
Very  Good. 


Underwear  .  . 


AH   priies  in 

PLAIN  and  FANCY  TINTS 

BALBRIGGANS, 
NATURAL  WOOLS. 

Medium  and  light  weights.     Popular  Prices. 


UMBRELLAS,       RUBBER  COATS. 
FANCY  VESTS. 

English   Hand-sewn.         Our  Own  Specialties. 


Wolff  &  Glaserfeld's 

German  Shirts  and  Collars. 


Matthews,  Towers  &  Co. 


73  St.  Peter  Street,  MONTREAL. 
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ME.  B.  TOOKE. 
It  is  a  pleasant  thing  for  a  man,  who  has  spent  his  best  years 
in  building  up  a  great  business,  to  feel,  as  he  approaches  the 
Autumn  of  life,  that  he  has  accomplished  something  ;  that  he  has 
established  an  industry  which  gives  employment  to  hundreds,  and 
is  a  potent  factor  in  the  commerce  of  his  country.  It  is  probable 
that  when  Mr.  B.  Tooke,  the  present  senior  partner  of  the  firm  of 
Tooke  Bros.,  first  began  the  manufacture  of  shirts,  collars  and 
cuffs,  in  1 87 1,  as  The  Mount  Royal  Manufacturing  Co.,  he  little 
anticipated  the  proportions  to  which  the  business  would  eventually 
grow.  Leaving  the  employment  of  The  Gault  Bros  Co.,  where  he 
had  been  for  some  nine  years,  he  started  his  first  small  establish- 
ment. Two  years  later,  he  was  joined  by  the  Skelton  brothers, 
who  remained  with  him  until  1877,  when  the  present  firm  of  Tooke 
Bros,  was  formed.  A  warehouse  on 
St.  Paul  street  was  leased,  but,  in  less 
than  five  years,  the  two  adjoining 
buildings  had  been  added,  to  meet 
the  requirements  of  the  constantly- 
expanding  business.  In  1893,  the 
present  factory  was  erected.  Though 
a  five-storey  building,  with  floor  space 
of  85  x  125  feet,  the  rapid  growth  of 
the  manufacturing  department  made 
it  necessary  for  the  neckwear  depart- 
ment, which  was  added  last  year,  to 
seek  quarters  outside. 

A  walk  through  this  factory,  with 
its  800  busy  hands,  is  full  of  interest. 
The  cutting-room,  with  its  electric 
knives  ;  the  sewing  machines,  with 
one  and  two  needles,  running  2,500 
and  3,000  stitches  in  a  minute  ;  the 
modern  drying-room,  where  over 
2,000  dozen  pieces  are  dried  in  one 
day  ;  the  intricate  process  of  starch- 
ing, and  the  ironing  by  electric- 
heated  irons  are  a  revelation.  It  is 
easy  to  understand  why  the  firm  has 
risen  to  its  present  prominence  when 
one  sees  the  close  attention  to  detail 
and  careful  scrutiny  of  every  par- 
ticular which  characterizes  all  de- 
partments. The  collar  department 
is  daily  increasing  its  output,  and  the 
blouse  department  is  assuming  such 
proportions  that  more  room  must  be 
obtained  for  it  before  very  long.  The  manufacture  of  neckwear  is 
only  in  its  infancy  in  this  country,  but  there  is  a  future  before  it, 
and  at  the  present  time  this  branch  of  the  business  is  well  sold 
ahead.  The  office  and  warehouse  occupy  two  large  buildings  on 
St.  Helen  street.  All  the  products  of  the  factory  are  delivered  to 
the  warehouse,  where  they  are  sorted  into  orders  and  delivered  to 
every  conceivable  corner  of  the  Dominion.  The  firm  handles  other 
lines  of  men's  furnishings  besides  their  own  manufacture.  Under- 
wear and  hosiery  are  particularly  important  departments. 

Perfect  system  is  to  be  found  everywhere  in  the  office,  ware- 
house and  factory.  Heads  of  departments  are  all  paid  liberally, 
and,  in  some  cases,  have  a  direct  interest  in  the  profits  of  their 
departments.  The  firm  gives  employment,  directly  and  indirectly,  to 
over  1,000  people,  and  pays  out  a  very  large  sum  annually  in 
wages.  Every  employe  is  expected  to  do  his  or  her  duty,  and  if 
they  adopt  any  other  course  their  services  are  soon  dispensed  with. 


Mr.   B.  Tooke,  Senior  Partner  in  the  firm  of  Tooke  Bros. 


Mr.  B.  Tooke  is  possessed  of  exceptional  executive  ability, 
which  comes  to  the  front  in  his  outside  interests,  as  well  as  in  busi- 
ness. He  has  always  taken  an  active  part  in  outdoor  sport,  is  an 
old  member  of  The  Montreal  Amateur  Athletic  Association,  and 
was  president  of  The  Pointe  Claire  Boating  Club  for  years.  He  is 
a  very  prominent  Freemason,  at  present  occupying  the  Deputy 
Grand  Master's  chair  for  the  Province  of  Quebec.  He  is  a  Grand 
Z  of  Capitular  Masonry,  and  is  one  of  the  few  33-degree  men  in  the 
Dominion.  He  conceived  the  idea  of  erecting  a  Masonic  temple  for 
the  Province  of  Quebec,  and  the  splendid  pile  on  Dorchester  street, 
Montreal,  stands  as  a  monument  to  his  faithful  and  untiring  efforts 
in  this  direction.  He  is  president  of  The  Temple  Co.,  and  is  a 
director  of  The  Dominion  Burglary  Guarantee  Co.,  as  well  as  an 
active  member  of  the  board  of  trade.  Mr.  Tooke  has  a  genial 
manner  and  kind  heart,  which  have  won  him  popularity  amongst  a 
large  circle  of  acquaintances.    He  is  still  in  the  heyday  of  life,  and, 

judging  by  his  past  achievements, 
it  is  safe  to  prophesy  that  the  future 
has  more  success  in  store  for  him. 

THE  COMPETITION. 

The  post  card  competition,  insti- 
tuted by  Cookson,  Louson  &  Co.,  of 
Montreal,  and  fully  described  in  the 
November  issue  of  The  Review, 
brought  forth  many  bright  ideas  from 
all  over  the  country.  After  careful 
consideration,  we  have  awarded  the 
following  prizes  :  1st — R.  P.  D.  Gra- 
ham, Hamilton,  Ont. ,  #15  ;  2nd — 
James  Paton,  Charlottetown,  P.  E.I., 
$10 ;  special  mention,  J.  A.  Mc- 
Laren. 

Unfortunately,  the  pressure  upon 
our  space  this  month  is  too  great  to 
allow  of  our  publishing  the  success- 
ful cards 

ENGLISH  FASHIONS. 
For  very  heavy  wear,  the  under- 
clothes offered  this  Winter  by  the 
haberdashers  are  of  brown  dyed  wool . 
The  drawers  are  finished  in  red, 
corded  with  red  and  lined  with  the 
same  shade  of  flannel.  This  lining 
is  only  around  the  waist,  and  forms  a 
stomach  band.  The  waist  itself  is 
kept  in  shape  by  a  species  of  stay 
arrangement. 


Some  new  Ascots  are  in  light  watered  silk,  with  figures  of  discs 
in  several  darker  shades.  These  discs  merge  into  each  other, 
some  well  defined  and  some  faint.  The  design  resembles  water  as 
looked  at  through  a  microscope,  or  blood  corpuscles. 


A  London  rain-coat  is  of  rubber  and  wool  fabric  combined, 
which,  after  all,  is  the  best  to  stand  a  severe  climate.  It  is  made 
without  a  cape,  double-breasted  and  gathered  in  the  back  with  a 
belt  arrangement  something  like  the  old  fashioned  ulster.  A 
gray  plaid  pattern  is  popular. 

In  London,  the  fashionable  dress  gloves  for  evening  are  of  blue- 
white,  and  have  no  black  stitching  on  the  backs. 

The  custom  of  wearing  white  drill  double-breasted  waistcoats 
with  dinner  coat  seems  to  be  growing,  and  it  is  reprehensible.     A 
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FELLOWS  &  COMPANY 

MEN'S  GOLLARS 

A  few  examples  well  adapted  for  overcoat  wear. 


Pure 

Irish 

Linen. 


Comfort, 
Elegance 

and 
Durability, 


.-^CRU/v    TRADEMARK 


Sterling    Brand,  $1.10   Per  Dozen. 


ALL  THE  POPULAR  SHAPES. 


The  oldest  Collar  House  in 
America. 

ESTABLISHED    1834. 


Send   for   Catalogue. 

Fellows  &  Company 
troy,  inj.y. 


116 


THE  -;-  DRY  -:-  GOODS  -:-  REVIEW 


MEN'S   FURNISHINGS     Continued. 

few  silk  waistcoats  were  allowable,  but  never  white  drill,  which  go 
only  with  evening  dress.  And,  with  a  white  waistcoat,  if  a  black 
tie  must  be  worn,  let  it  be  of  black  figured  silk,  and  not  of  satin. 


something  may  be  expected  in  black  and  white  combinations  of 
various  kinds,  while  the  blue  tints  now  reigning  in  women's  wear 
may  likely  invade  the  men's  neckwear.  In  shapes,  puffs  and 
Ascots  are  the  thing. 


White  waistcoats  are  almost  universally  worn  with  evening 
dress.  The  white  waistcoat  is  a  low  U.  It  is  double-breasted. 
Figured  silks  have  not  been  much  in  evidence.  In  London,  some 
men  have  flaps  to  pockets  of  white  waistcoats. 

A  half  kimona,  half  bathrobe,  is  of  black  and  red  striped 
smooth  material,  lined  in  red.     The  stripes  of  the  brighter  color  are 

narrow.  It 
is  fastened 
around  the 
waist  with  a 
belt  of  the 
same  material, 
instead  of  a 
sash,  and  fas- 
tened with  a 
clasp.  The 
.^ .  hem    of  the 

.- ■  jjHfflbk  garment    is 

bound   in   red 
silk. 


White  ties 
for  evening 
wear  are  abso- 
lutely square 
in  effect,  al- 
though the 
plain  cambric 
tie,  without  the 
butteifly  idea, 
is  holding  its 
own.  1 1  i  s 
worn  by  the 
more  conservative  element  among  the  best  dressed  men  in  the  city. 


W.  A.  Denton,  the  new  Men's  Furnishings  {Buyer. 


Some  of  the  shops  are  showing  brown  kid  walking  gloves  with 
red  stitching.  These  are  absolutely  hideous.  They  are  of  the 
cheap  variety. 

Some  new  colored  shirts  are  striped  widely  in  old-rose  pink  on 
a  white  ground,  and  between  each  bar  of  color  there  is  a  hair-line  of 
black.  These  shirts  have  the  stripes  across  the  bosom  and  around 
the  cuffs.  The  collar,  which  is,  of  course,  attached,  is  turned  down 
all  round,  with  round  corners.     The  cuffs  are  also  rounded. 

The  evening  shoe  with  elastic  or  silk  top  is  seen  this  Winter  in 
limited  numbers.     The  material  for  the  shoe  is  patent  leather. 

THE   OUTLOOK  IN  NECKWEAR. 

A  week  or  so  before  Christmas,  the  run  on  red  began  at  several 
Canadian  centres,  and  is,  for  the  moment,  in  full  favor,  with  pros- 
pects of  continuing  the  fashionable  craze  for  some  weeks,  at  least. 
The  patterns  are  principally  checks  and  stripes,  and  the  color 
shades  from  a  deep  wine  tint  to  the  most  brilliant  scarlet.  A  good 
thing  in  red  ties  is  a  plain  scarlet  cord. 

The  taste  for  red  and  black  combinations  has  spread  here  from 
the  United  States,  and  is  making  quite  a  strike.  Connected  with 
this  is  the  two-tone  effect — green  and  white,  black  and  white,  red 
and  white,  and  so  on — a  fashion  which  seems  to  be  all  right  for 
present  and  future  trade.      As  the  trade  moves  on  towards  Easter, 


NEW  SUSPENDER. 
The  patentee  of  this  new  ball-bearing  suspender,  "The  Presi- 
dent," Mr.  Hugh  McWilliam,  is  a  young  Scotch-Canadian,  resid- 
ing in  St.  Paul,  Minn.,  manager 
of  one  of  the  departments  of 
Browning,  King  &  Co.,  the  largest 
clothing  and  men's  furnishers  in 
the  United  States.  He  has  placed 
it  in  the  hands  of  The  Dominion 
Suspender  Co.,  of  Niagara  Falls, 
aud  he  may  congratulate  himself 
on  having  this  firm  handle  it,  as 
they  would  neither  manufacture 
nor  offer  it  for  sale  if  they  did  not 
know  it  was  a  wonderful  and  satis- 
factory suspender,  thoroughly 
tested.  Their  travelers  will  shortly 
have  samples  to  submit  to  the 
retail  trade,  and  the  price  will  be 
#4.25  per  dozen,  in  one  grade 
only.  It  will  be  well  advertised 
in  the  daily  and  weekly  papers  and  magazines.  A  number  of 
bright  dealers  in  the  United  States  have  written  the  makers, 
expressing  in  strong  terms  their  opinion  of  the  selling  qualities  of 
"  The  President  "  suspender. 

In  this  issue  is  given  a  portrait  of  Mr.  W.  Denton,  the  newly- 
appointed  buyer  in  men's  furnishings  for  John  Macdonald  &  Co. 
Mr.  Denton  has  had  years  of  practical  experience,  and  is  known 
already  as  a  careful,  trustworthy,  up-to-date  buyer,  highly  thought 
of  in  the  trade  for  his  knowledge  and  rectitude.  He  leaves  next 
month  on  his  first  European  buying  trip,  and  is  sure  to  be  wel- 
comed on  the  other  side. 

The  Canadian  Underwear  Co.  illustrate,  on  another  page,  their 
metallic-striped  underskirts,  which  have  become  so  popular  that 
the  company  have  found  it  hard  to  meet  the  demand.  They  are 
said  to  be  more  serviceable  than  silk,  and  will  not  cut,  which  may 
account  for  the  large  sale.  The  Canadian  Underwear  Co.  were 
the  first  to  introduce  these  goods  on  the  Canadian  market. 


1  The  President. 


AN    UP-TO-DATE    TRIMMING    HOUSE. 

ONE  of  the  oldest  and  best  known  houses  doing  business  with 
the  dry  goods  trade  have  found  it  necessary  to  remove  to 
much  larger  and  more  modern  premises  to  keep  pace  with  their 
ever  increasing  trade.  We  refer  to  the  well-known  firm  of  Flett, 
Lowndes  &  Co.,  whom  a  representative  of  The  Review  visited  a 
few  days  ago  in  their  new  premises  at  61  Bay  street,  Toronto,  and 
had  the  pleasure  of  noting  that  this  Toronto  house  takes  second 
place  to  no  other  concern  on  the  continent,  either  as  to  up-to-date 
trimmings,  linings,  laces,  embroideries,  veilings  and  notions,  or  their 
warehouse  appointments,  which  are  eminently  suited  for  the  con- 
venience of  their  customers. 

For  nearly  a  quarter  of  a  century  this  firm  have  been  carrying  on 
a  trimming  business  with  the  Canadian  trade,  their  travelers 
covering  the  ground  from  the  Atlantic  to  the  Pacific,  and  their 
buyer  being  in  close  touch  and  visiting  the  European  and  Ameri- 
can markets  periodically.  The  retail  merchant  who  wishes  to  keep 
himself  posted  in  up-to  date  goods  should  call  on  this  concern  when 
visiting  the  Toronto  trade. 
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Careful  Buyers 


recognize  the  necessity  of  placing  their 
orders  with 


Conservative  Buyers 

still  continue  to  give  their  orders,  as  here- 
tofore, to 


Shrewd  Buyers 


always  know  they  are  getting  a  combina- 
tion of  Value  and  Style,  when  ordering 
lrom 


JAMES  CQRiSTINE  &  CO. 

Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw  Goods. 

JAMES  CORISTENE  &  CO. 

Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw  Goods. 


JAMES  CQRISTINE  &  CO. 


Buyers 


know  the  address 


Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw  Goods. 

469  to  477  St.  Paul  Street,  and 
12  and  14  St.  Nicholas  Street 

MONTREAL. 


MANY 

HAPPY 

l»toT  DCTITDMC 


If  you   have  not   placed   your  order   with    us  do  so  now. 

Shirts,  Crash  Suits, 

Overalls,         White  Duck  Pants, 
Pants,  Summer  Clothing, 

Jackets,  Bicycle  Suits, 

Pique  and  Crash  Skirts. 

Apron  Front,  Panel  Front,  Fan  Back,  Corded,  Chain  Stitched, 

etc.   Everyone  of  the  latest  fads.   We  invite  large  cash 

buyers  to  write  us    for  prices  in    any   line. 


ROBERT  C.  WILKINS 

198  McGill  St.,  MONTREAL. 


<? 


"EMINENT" 


Imperial  Waterproofs 

"  Cravenette '    Proofed 


DEPARTMENTS. 


J 


Jackets 

Mantles 

Costumes 

Girls'  and  Maids' 

Mantles  and  Jackets  and  Waterproofs 


Agent   in   Canada  : 

J.  SNIDER 


King  St.,  TORONTO 


•vvvwvw^ 


BRICE,  PALMER  &  CO. 

Cannon,  Street, 

^^LONDON,  ENGLAND. 

Tel9grams  "Eminent"  London. 
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The  Hub. 


1899. 

Happy 

Prosperous 

New  Year 

To  All 


Cookson.  Louson  &  Co. 


Neckwear  Manufacturers 
and  Men's  Furnishers 


MONTREAL. 


w 


/7  Front  Street   IV., 
TORONTO. 


A  NEW  YEAR ! 

1899. 


Our  travellers  are  now  out  zuith  a  full  range  of  samples,  including 
the  very  latest  designs  in  silks  for  new  Spring  Neckwear. 

This  season  zve  are  offering  special  value  in  English  Collars,  a  line 
in  which  our  reputation  is  well  known. 

For  a  complete  range  of  Mens  Furnishings,  including  Bicycle 
Suits,  Summer  Clothing,  Underwear,  Hosiery,  etc.,  we  are  showing  the 
best  assortment  ever  put  on  the  market. 

All  zve  ask  is  a  liberal  inspection  of  our  samples  to  convince  you. 

LETTER    ORDERS    CAREFULLY    AND     PROMPTLY     FILLED. 

CAULFEILD,  HENDERSON  &  BURNS 

17  Front  St.  West,  TORONTO. 
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Cbe  l>at  and  Cap  trade. 


THE   HAT  TRADE. 

THE  demand  for  stiff  hats  has  gone  on  later  this  season  than 
usual,  and  city  dealers,  especially,  find  that  the  trade  in  them 
is  good,  so  much  so  that  furs  were  interfered  with.  The  jobbers 
report  that  orders  from  hat  dealers  were  received  right  up  to 
Christmas,  due  in  part,  it  is  thought,  to  low  stocks,  and  partly  to 
brisk  retail  trade.  There  is  believed  to  be  an  indication  that  stiff 
black  hats  will  be  in  early  demand  for  the  Spring  retail  trade,  as 
dealers  are  pretty  well  supplied  with  colored  hats. 

THE  TRADE  IN  FURS. 
The  cold  weather  sent  in  a  flood  of  orders  to  manufacturers  a 
fortnight  before  Christmas,  with  a  consequence  that  some  orders 
could  not  be  filled  in  time.  There  was  disappointment  and  a  dis- 
position to  blame  the  makers- up  of  furs.  But  the  dealers  should 
have  placed  orders  early  and  they  would  have  had  no  cause  to 
complain.  Times 
are  better,  and  the 
cold  winter  was  gen- 
erally predicted  be- 
forehand, so  that  the 
trade  might  have 
taken  some  risk  in 
carrying  a  little 
stock. 

Some  talk  is  oc- 
casioned in  this 
market  by  the  ad- 
vance in  seals,  re- 
ported elsewhere  in 
this  issue  from  Lon- 
don. If  maintained, 
the  advance  would 
be  serious,  and  ex- 
perienced iur  men 
doubt  if  it  is  war- 
ranted. The  De- 
cember sale  is  rather  a  rare  thing,  and  there  is  an  inclination 
among  Canadian  fur  men  to  wait  the  results  of  the  regular 
January  sales.  Seals  are  now  high,  to  the  point  where  the 
public  will  buy  them,  and  further  advance  would  curtail  demand. 
Trade  in  the  United  States  in  sealskins  has  not  been  up  to  expecta- 
tions. Persian  lamb  has  sold  well  in  Canada,  but  not  there.  Gray 
lamb  has  had  a  phenomenal  season,  and  the  outlook  is  for  a  high 
price  next  season.  Persian  lamb  collections  are  better,  and,  per- 
haps, better  prices  will  rule  for  them,  too,  but  this  may  be  made  up 
by  better  quality.  Skunk  is  unquestionably  higher.  Electric  seal 
has  taken  a  great  hold  of  the  market  for  a  moderate-priced  article, 
and,  as  the  finish  of  this  material  improves,  it  will  probably  hold  a 
good  place  next  season.  This  has  been  a  good  season  for  grebe. 
The  iur  sales  attended  by  Canadian  buyers  begin  in  London  on  the 
1 6th  inst. 

THE  ORIGIN    OF   THE  SAILOR  HAT. 
George  Cable,   the  novelist  of  the  Southern  States,   traces  the 
origin  of  the  sailor  straw  hat  to  the  French  Creoles  in  New  Orleans, 
who,    from  their  connection  with,  and  constant  visits  to,  France, 


The  Stetson  Hat  Manufactory. 


were  the  fashion  leaders  of  the  last  century 
in  America. 

Many  of  the  residents  of  New  Orleans 
were  French  nobles,  driven  from  home  by 
Murat,  in  his  reign  of  terror.  Their  clothes 
were,  of  course,  copied  by  the  provincials, 
so  that  New  Orleans  was  the  centre  of 
fashion  for  the  new  world.  Among  these 
Creoles  was  a  young  girl  who,  Mr.  Cable  writes,  was  at  the  very 
pinnacle  of  society  in  Louisiana. 

One  day  it  would  please  her  grace  to  part  her  hair  in  the 
middle,  and  the  next  day  everybody  in  her  circle  would  have  hers 
plastered  in  the  same  style.  One  day  this  autocratic  young 
woman,  looking  out  of  her  window,  saw  a  small  slave  child  being 
run  over  in  the  street. 

Out  she  dashed  to  snatch  the  child  from  under  the  prancing 
hoofs.  At  the  door,  the  fierce  sun  beat  down  on  her  uncovered 
head,  so  she  seized  the  first  hat  she  laid  her  hands  on,  and  flew  to 
the  succor  of  the  child. 

The  hat  she  had  donned  so  hastily  was  one  made  of  straw 
belonging  to  her  brother.  Instantly  her  quick  mind  grasped  the 
situation,  and  she  saw  a  new  world  to  conquer  and  convert. 

Begging  the  hat  from  her  brother,  she  trimmed  it  with  feathers 

and  wore  it  to  church 
the  next  day.  The 
idea  took  like  mad, 
and  by  the  next  Sun- 
day every  woman  in 
New  Orleans  had  a 
straw  hat  perched  on 
her  wonderfully  piled 
up  headgear — and 
women  have  worn 
straw  hats  since  that 
day. 

The  Louisiana 
production  was  more 
like  the  straw  hat 
worn  by  real  sailors, 
flexible,  with  turned 
up  edges.  One  can 
watch  the  growth  of 
this  hat  through  the 
o  1  d  portraits.  A 
hundred  years  ago  if 
was  low  and  flat,  and  about  the  same  size  it  is  at  present,  but 
with  the  rolling  brim.  The  same  hat  can  be  followed  through  its 
stages  of  larger  and  smaller  and  suffer  and  harder  until  it  merges 
into  our  well-beloved  utility  hat. 

A  FEW  WORDS  ABOUT  STETSON  HATS. 

The  fame  of  Stetson  hats  is  world-wide.  The  Stetson  factory, 
in  Philadelphia,  is  the  largest  fine-hat  factory  in  the  world,  and 
Stetson  hats  have  made  it  so. 

This  industry  was  founded  in  1865,  by  John  B.  Stetson,  with  a 
very  small  loft  for  a  factory,  a  kit  of  hatters'  hand  tools  for  a  plant 
and  an  unlimited  amount  of  determination  for  a  capital.  Mr. 
Stetson  started  out  with  the  determination  to  produce  the  finest 
hats  made,  and  nothing  could  allure  him  from  maintaining  the 
standard  of  excellence  he  had  established. 

From  this  little  loft  of  1865,  with  not  more  than  1,500  square  feet 
of  flooring,  there  has  grown  275,000  square  feet  of  floor  space — a 
factory  sufficient  to  cover  more  than  six  acres  of  ground  if  the 
buildings  were  but  one  storey  high.  From  an  output  of  100  dozen, 
which  was  about  the  total  for  the  first  year,  the  capacity  has  been 
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2kw 


Stetson 


Hats 

Grace  in  Every  Line 
Goodness  in  Every  Particle 


Soft  and  Stiff  Felt  Hats 


that  show  hat-making  in  its  very  highest  development.  Their  quality 
and  finish,  grace  of  outline,  richness  of  color,  delightful  velvety  "feel," 
light  comfortable  weight  and  wonderful  wearing  capacity  class  them  as 
pre-eminent. 

Eleven  hundred  employes  are  kept  busy  satisfying  the  demand  for 
Stetson  Hats  that  comes  from  all  over  the  globe.  Their  reliability  has 
made  their  popularity. 

Stetson  Hats  bring  permanent  custom— the  kind  that  counts. 


Our  representative,  Mr.  Charles  S.   Duke,  will  be  in  Canada  during 
February  with  samples  of  our  new  styles  for  Spring,  1899. 


John  B.  Stetson  Company 

PHILADELPHIA,  U.S.A. 
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increased  to  more  than  50,000  dozen  of  fine  hats  per  year.  The 
original  investment,  which  could  not  have  amounted  to  more  than 
#1,000,  has  grown  to  a  corporation  with  a  capital  of  $2,750,000, 
United  States  gold,  or  about  ,£570,000  sterling. 

The  knowledge  that  hats  of  such  merit  were  being  produced 
could  not  long  be  limited  to  the  United  States.  Orders  from  various 
sections  of  Canada,  Europe,  from  Mexico,  from  South  and  Central 
America  and  from  South  Africa  and  the  East  began  to  be  received, 
until  the  foreign  trade  has  assumed  such  a  degree  of  importance 
that  special  attention  and  facilities  have  recently  been  adopted  for 
the  proper  handling  of  it.  But  it  is  "  quality  before  quantity"  at 
the  big  Philadelphia  factory — The  John  B.  Stetson  Co.  points  to  the 
unsurpassed  excellence  of  Stetson  hats  rather  than  to  the  enormous 
output.  Every  process  in  the  evolution  of  the  hat,  commencing 
with  the  cutting  of  the  fur,  is  conducted  right  at  the  Stetson  factory. 
This  has  a  twofold  advantage.  It  insures  the  nicest  attention  to 
every  detail  and  saves  outside  profits,  thus  reducing  the  prices  at 
which  Stetson  hats  are  sold.  In  the  making  of  this  famous  head- 
wear,  while  grade  is  the  first  consideration,  no  effort  is  spared  to 
produce  that  grade  at  the  least  possible  cost.  Every  invention  in 
labor-saving  machinery  is  utilized.  Indeed,  the  Stetson  Co.  con- 
trols exclusively  many.aDpliancesof  its  own  invention  which  accom- 
plish magnificent  results  at  at  a  very  low  expense.  The  immense 
amounts  of  materials  consumed  permits  the  obtaining  of  unusually 
favorable  rates,  another  great  saving  which  lessens  prices. 

Charles  S.  Duke,  the  company's  representative,  will  be  in 
Canada  during  February,  to  afford  our  hatters  an  opportunity  to  see 
the  many  graceful  styles,  in  stiff  and  soft  hats,  prepared  for  the 
Spring  season.  

Heath,  the  famous  London  hatter,  had  on  exhibition  in  his 
Cornhill  branch,  the  other  day,  during  the  war  excitement  over  the 


Fashoda  affair,  the  field  marshall's  hat  worn  by  the  Duke  of 
Wellington.  It  expressed  the  general  feeling  in  London  toward 
France,  and  the  crowd  around  the  window  was  so  great  you  could 
hardly  get  past. 

MR.    STAPLETON    CALDECOTT. 

The  Review  is  informed,  on  good  authority,  that  its  old  and 
esteemed  friend,  Mr.  S.  Caldecott,  of  the  late  firm  of  Caldecott, 
Burton  &  Spence,  although  he  did  not  take  any  shares  in  the  old 
firm's  successors,  The  Merchants  Dyeing  and  Finishing  Co., 
Limited,  wishing  rather  to  be  relieved  from  business  responsibili- 
ties after  a  career  of  about  50  years,  has  now  decided  to  leave  his 
capital  in  the  company's  hands  as  an  investment,  being  assured  of 
a  comfortable  income  thereby.  He  will  also  represent  the  well- 
known  firm  of  Debenham  &  Freebody,  London,  whose  specialties 
are  dress  goods,  silks,  ribbons,  etc.,  of  a  high  class,  suitable  for  the 
very  best  retail  trade.  The  two  interests  do  not  clash,  as  the 
classes  of  goods  are  different  in  the  two  concerns,  and  there  is  the 
best  of  feeling  between  Mr.  Caldecott  and  the  present  directors  of 
The  Merchants  Dyeing  and  Finishing  Co. 


REFILLS    FOR  CALENDARS- 

Last  January,  John  Barrett,  manufacturers  agent,  32  Lemoine 
street,  Montreal,  sent  out  a  handsome  leather  calendar  holder  with 
'98  calendar  pad  to  his  friends  amongst  the  dry  goods  trade.  He 
has  procured  a  supply  of  '99  calendar  pads  to  refill  the  holders, 
and  anyone  who  has  the  latter  will  receive  a  pad  if  he  sends  Mr. 
Barrett  his  address. 


J.  L.  Mader,  formerly  of  Kincardine,  has  started  a  new  dry 
goods  store  in  Birss'  block,  Walkerton,  Ont.  He  has  christened 
his  store  "The  Big  22." 


Where  did  you  get  that 


Why,  from  the  ROYAL  HAT  CO.,  of  course  !  They  make  the  best 
$2.00  Hat  in  fur  felt,  either  soft  or  stiff,  to  be  found  on  earth. 

Price,  per  dozen,  lined,     $16.50 
Price,  per  dozen,  unlined,  15.00 

Made  in  all  the  latest  American  shapes.     Write  them  for  samples 
or  photos,  and  address 

ROYAL  HAT  CO.,  Hamilton,  Ont. 

of  these  days  you  should  calcul- 

8  the  advantage  of  buying  standard  goods. 

9  times  out  of  10  you  get  cheated,  if 

9  tenths  of  your  stock  is  bought  "  cheap." 


Q£    (  Cords,  Braids,  Gimps, 
ZD  <  Tassels,  Fringes, 
O    (  Barrel  Buttons,  etc. 

Are  the  BEST  in  the  market. 

Moulton  &  Co. 


TRADE    MARK. 


Montreal 


A.  A,  ALLAN  &  CO. 

51  Bay  St.,  Toronto. 


English  .  . 
.  .  Felt  Hats 


Extensive  preparations  made  for  the  Spring  trade. 
Our  styles  and  values  ahead  of  all  competition, 
embracing  the  well-known  makes  : 

WAKEFIELD 
LESLIE    &    CO. 
ROYAL    BRAND 
EXCELSIOR 
STARLIGHT 

These  names  are  a  guarantee  of  excellence. 

When  our  travellers  call  have  a  look  at  their  merits,  or 
write  for  samples. 

Letter  orders  promptly  attended  to. 
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CRASH!   BANG ! 

Crash  Hats  and  Caps 


AND 


Light  Weight  Caps 


for  Spring  and  Summer  Wear. 
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BA^G-UP  GOODS 

We  are  determined  to  sustain  our  reputation  (or 
making  the  best  goods  in  the  market. 

ALL  REPRESENTATIVE  JOBBERS 
HANDLE  OUR  LINE  .  .  . 

Request  Your  Jobber  to  Show  You   Our   Goods. 


i/vvvvx'V^/v'V'vvvvvvvwwvww*. 


Mohawk  Valley  Cap  Factory 


UTICA,  N.Y. 
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American  Styles 

in  ladies'  hats 

A  steadily  increasing  demand  for  these  goods  from  The  States  is 
apparent  each  season. 

However  full  the  European  importation  of  any  dealer  may  be,  it 
requires  to  be  supplemented  and  reinforced  by  goods  from  "over  the 
line,"  representing  American  ideas,  or  Parisian  and  London  ideas 
modified  and  adapted  to  the  prevailing  taste  in  New  York. 

The  Buyer  of  Your  Millinery 
Department 

understands  this  already  ;  and  to  the  attention  of  such  we  desire  to 
bring  the  announcement  that  we  shall  be  ready  on  February  i,  to 
show  a  large  and  varied  assortment  representing  the  new  Shapes, 
Fabrics,  Colors  and  Combinations. 

Fashion  Plates,  Plates  illustrating  choice  styles  for  the  Spring 
season,  mailed  free  if  requested.      Please  mention  this  paper. 

Our  first  regular  Opening,  at  which  we  shall  show  Paris  Pattern 
Hats,  and  a  large  exhibit  of  the  Season's  Novelties,  will  occur  about 
the  middle  of  February. 

HILL  BROTHERS 

806-808  Broadway,  New  York. 
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Our  travellers  are  on  the 
road  with     *£     *& 


SPRING 
LINES. 


C    K.    HAGEDORN,  Manager. 


As  our  business  is  run  on  progressive  lines, 
our  range  of  samples  will  be  found  more 
representative  and  much  superior  to  last 
season's  goods. 

:  t 

♦♦♦♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

I        trade        X  A  trial  order  solicited. 

I     BERLIN     I 

I         mark         i  Remember  we  guarantee  satisfaction. 

»♦♦♦»♦»♦♦♦♦♦♦♦♦♦♦♦♦ 


: 

'We  Fear  Nae  Foe." 


fl  fiappy  and  Prosperous 

Hew  Year 

TO  ALL  OUR  FRIENDS  IN  THE  TRADE. 


kA^WWVWWWWWVVWW 


The  Berlin  Suspender  and  Button  Co. 
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suitable  for  the  cold   weather, 
two,  or  even  three,  can  be  put 

on  and  fastened  with  a  buckle,  and  mixed  with  coarse 

cream  lace. 


IS      very 
is    new  to 
regarding  millinery  at  present. 


little 
note 
The 


long-continued  mild  Autumn  weather 
has  not  forced  out  the  Winter  styles 
as  rapidly  as  if  we  had  had,  for  some  time, 
real  Winter  weather.  The  fashion  that  we  are 
to  have  for  mid  winter  is  the  small,  fur,  much  trimmed  toque,  set 
well  back  on  the  head  with  a  fairly  developed  pompadour.  The 
style  is  to  be  small,  either  in  fur  or  velvet,  with  a  wealth  of  ostrich 
plumes  on  the  latter.  The  "  Picture  "  hat  is  not  so  much  in  evi- 
dence now  as  formerly,  and  can  be  said  to  be  dying  out,  but  slowly. 
For  young  girls,  bridesmaids  and  five  o'clock  teas  they  are  in 
certain  demand.  But  women,  on  the  whole,  are  showing  more  of 
the  head  and  hair  now,  and,  for  many,  it  is  a  vast  improvement 

B'ack  and  white,  which  is  such  a  favorite  combination  in  gowns. 
is  seen  quite  frequently  on  headgear  as  well,  and  black  and  white 
ostrich  plumes,  artistically  arranged,  form  a  strikingly  becoming 
and  smart  trimming  for  many  hats. 

There  is  every  promise  of  a  profusion  of  foliage  and  flowers  for 
hat  trimming  next  Spring,  unless  another  wet  Easter  forces  a  sudden 
invention,  as  was  the  case  last  year,  when  the  "  Rondeau"  hat  was 
of  necessity  improvised,  and  proved  a  "stayer."  Small  hats  off 
the  face,  lots  of  foliage,  taffetas,  braids,  flowers,  and  what  not,  will 
be  worn  ;  everything  small  and  trim,  hats,  sleeves,  sheaf  skirts, 
etc.  White  is  greatly  used,  to  show  up  dark  shades,  this  Winter, 
but  it  has  to  be  used  with  the  utmost  care,  as  it  would  otherwise 
ruin  the  effect.  A  white  ostrich  plume  in  a  blue  velvet  toque,  if 
placed  properly,  is  exquisite,  but  nothing  is  in  worse  taste  than 
patches  of  white  on  color. 

NEW     COLORS     FOR     SPRING. 

There  is  some  talk  of  yellow  and  pale  maize  being  the  coming 
color  for  next  Spring,  but  the  woman  at  the  counter  will  decide  this 
later  on.  There  is  no  doubt  it  is  a  lovely  Spring  shade  and  suits  a 
wide  variety  of  women. 

Hongrais  is  a  new  blue  shade,  and  iris  tells  what  it  is.  Later 
on  it  will  be  easier  to  decide  as  to  what  will  be  first  favorite. 

A  pretty  toque  for  winter  wear  has  a  turban  brim  of  fur  of 
medium  depth,  a  full  velvet  crown  piped  across,  or  trimmed  with 
crinkled  baby  ribbon.  The  front  is  trimmed  with  large  far.  bows 
of  velvet  cut  on  the  cross  and  edged  with  baby  ribbon  or  sequins, 
fastened  in  the  centre  with  a  rhinestone  clasp  and  finished  off  with 
a  quill  or  plume.  A  couple  of  handsome  pins  can  pierce  either  the 
bows  or  the  crown. 

Arsable  tail  or  two  in  a  winter  toque  is  much  worn,  and  is  most 


S.   F.   McKINNON   &   CO. 

When  The  Review  representative  called  on  this  well-known 
firm  for  a  few  notes  by- the- way,  he  found  the  staff  busy  as  bees — 
taking  stock — finding  the  figures  for  the  season's  round  out. 

"Anything  to  say  to  Review  readers  ?"    I  queried. 

"Well,  yes!  guess  I  have  !  You  might  say  that  we  are  just 
closing  up  the  season's  business,  and,  indications  are  that,  by  a 
handsome  percentage,  it  is  the  biggest  season's  trade  we  ever 
had.  May  be  two  causes  for  this  ;  one  the  fact  that  times  are 
better,  business  is  better  everywhere,  and  then  we  think  we  have 
given  the  trade  the  best  service  we  ever  did,  and  that's  saying  a  lot ; 
every  line  we  had  bought  seemed  just  to  be  the  proper  thing,  and, 
in  the  lines  that  were  considered  scarce,  we  showed  an  absolute 
leadership.  So  much  for  having  a  resident  buyer  in  Europe,  who 
watches  the  trend  of  fashions  like  a  cat  watches  a  mouse,  so  that  as 
quick  as  a  thing  's  the  thing,  the  trade  can  bank  on  getting  it  at 
McKinnon's. 

"  Yes,  our  foreign  buyer  is  busy  in  the  European  markets  now, 
picking  up  and  forwarding  to  us  new  lots  for  Spring — but  it's  prema- 
ture to  give  any  detail  of  what  turn  fashions  will  take. 

"  We're  making  grand  preparations  for  the  Spring  trade,  and 
our  travelers  are  on  the  road  with  the  finest  and  most  complete 
range  of  samples  we  ever  started  them  off  with,  and  orders  are 
already  coming  freely." 

"  How's  the  new  enterprise,  the  mantle-making  department, 
coming  along  ?" 

"Well,  that's  been  a  big  surprise  to  us.  We're  pretty  san- 
guine, as  a  rule,  in  our  undertakings,  and  never  put  the  mark  low, 
but  the  McKinnon-made  mantle  trade  has  gone  away  and  beyond 
our  biggest  idea  that  it  might  go.  We're  going  to  do  the  lion's 
share  of  the  mantle  trade  in  Canada,  do  you  know — it's  shaping 
that  way.  It  taxed  our  capacity  all  Fall  to  keep  pace  with  orders, 
and  we  haven't  heard  of  a  complaint  of  our  goods  from  anybody. 

"At  present,  of  course,  we're  busy  on  Spring  garments,  and,  in 
another  issue,  we'll  be  able  to  say  more  about  this  promising  ad- 
dition to  our  business. 

"  Perhaps  the  most  convincing  proof  of  the  growth  of  the 
McKinnon  business  is  the  fact  that  we  are  continually  outgrowing 
our  premises,  and  just  now  are  putting  an  addition  to  our  big  York 
street  warehouse,  which  we  thought  would  accommodate  us  for 
years,  that  will  increase  our  selling  and  manufacturing  space  at 
least  one-third." 

"  How  about  1899  ?  " 

"Bright  prospects.  We're  laying  our  plans  for  the  biggest 
kind  of  trade,  and  when  we're  doing  good  trade,  it  goes  without 
saying  that  traders  in  the  country  are  selling  more  goods.  More 
goods,  more  profit.  More  profit,  more  success.  We  wish  you  and 
your  readers  the  compliments  of  the  season— Good  morning." 

THE  JOHN   D.  IVEY  &  CO.,  LIMITED. 
In  conversation  with  The  John  D.  Ivey  &    Co.,  Limited,    The 
Review  was  informed  that  the  millinery  trade  with  this  house  dur- 
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We  have   already    received   from  all 

parts  o{  Canada  substantial  ap- 
preciation uf  our  extensive  range 
of  samples  for  Spring  season. 


Comment  unnecessary — The  unusual  enthusiasm  displayed  by  buyers  who  have 
inspected  our  samples— the  large  and  numerous  orders  received  is  sufficient  evidence  of  the  merits  of 
our  goods,  and  requires  no  word  from  us  to  attract  the  attention  of  the  trade  to 

The  Superior  Values.      The  Extensive  Variety.      The  correctness  of  goods. 

Inspection  of  samples  respectfully  solicited.    Kindly  reserve  orders. 

The  D,  ficCALL   COM  Limited 
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eaiy  De  a  big  trade  in  loliage. 

In  liats,  the  early  trade  is  principally 
in  sailors  and  walking  hats,  and  there  are 
as  yet  comparatively  few  dress  hats  shown. 
It  is  probable  that  the  dress  hats  for  the 
coming  season  will  be  made  up  by  the  mil- 
liner as  heretofore,  utilizing  the  ever-popular 
straw  plaits,  which  are  exceedingly  hand- 
some in  the  new  designs  and  colorings. 

Veilings  will  be  much  used  for  the  drap- 
ing of  hats  for  Spring.  The  new  chiffon 
veilings  are  very  effective,  and  are  made  in 
a  great  variety  of  colors.  A  big  trade 
promises  to  be  done  in  plain  taffeta  ribbons 
and  nets  of  all  kinds,  especially  those  of  ? 
stiff  finish. 


:  same  color.  Stole  fronts  for  capes.  Chiffon  stocks 
les  of  color.  Plaid  skirts  for  golf,  with  capes  to  match. 
i  handkerchiefs  with  inner  row  of  embroidery.  Tartan 
umbrellas.  Kaki  cloth  for  bicycle  suits  next  Spring, 
ed  at  the  back  with  rows  of  buttons.     Chine  effects  for 

White  kid  gloves  still  the  rage.  Lace  cravats  and 
;very  kind  of  gown.  Lawn  handkerchiefs  embroidered 
ys.     Fur  in  folds  and  bows  on  capes.     Old-fashioned 

once  more  worn.  Muslin  chiffonette,  a  fabric  that  will 
epherd's  plaid  shirt  waists,  in  silk  and  wool,  for 
ar.  Glace  gloves  for  the  street,  mousquetaire  suede  for 
.r. 


MR.  R.  W.  MacDOUGALL, 

Managing-Director  of  The  Ganlt  Bros.  Co.,  Limited, 

nominee  of  the  Wholesale  Dry  Goods  Association 

for  memhership  on  the  Council  of  the 

Montreal  Board  of  Trade. 


3ESENTATION   TO  MR.   W.    E.   YOUNG. 

ome  presentation  was  made  to  Mr.  William  E.  Young, 
ario  traveler  for  The  W.  R.  Brock  Co.,  Limited,  on  the 
his  marriage,  Dec.  20,  by  the  members  of  the  firm  and 
aff.  Mr.  B.  B.  Cronyn  made  the  presentation,  and  the 
;mbers  of  the  company  andstaff  were  present,  including 
Messrs.  Jermyn,  W.  L.  Brock,  W.  R.  Smal- 
lpiece,  John  Ross,  etc.  Mr.  Cronyn  spoke 
in  the  kindest  way  of  Mr.  Young's  service 
to  the  house  and  the  good  wishes  which 
followed  him  from  all  the  staff.  The  present 
was  a  complete  and  magnificent  service  of 
table  silver,  comprising  every  possible  new 
article. 

"THE    OPEN    DOOR." 

Britain's  policy  is  the  "open  door." 
John  Bull  is  plucky.  All  he  wants  is  a  fair 
field  and  no  favor.  The  dye  works  of  The 
Merchants  Dyeing  and  Finishing  Co.,  situ- 
ated on  Liberty  street,  near  King  street  west, 
Toronto,  under  the  management  of  Mr. 
Alfred  Burton,  maintain  the  policy  of  the 
open  door,  and  do  work  for  wholesale  or 
retail,  Canadian  manufacturers  or  Euro- 
pean, same  terms  to  all,  the  price  depending 
simply  upon  the  quality  and  quantity  of  the 
goods,  and  the  number  of  pieces  dyed  to 
one  shade  at  a  time.  The  Revie.v  has 
always  taken  a  great  interest  in  this  in- 
dustry, and  has  been  surprised  at  the  devel- 
opments made  from  time  to  time,  and  the 
variety  of  goods  handled.  Many  of  our 
own  Canadian  mills  would  do  well  to  get 
some   of    their  work  done  there.      In    all 


THE  D.  McCALL  CO.,  LIMITED. 
The  D.  McCall  Co.,  Limited,  report  that  the  past  season's  busi- 
ness has  shown  a  marked  increase  over  former  years.  The  pro- 
spects for  Spring  trade,  they  state,  are  exceptionally  bright.  They 
have  been  showing,  for  a  month  back,  a  full  range  of  Spring 
goods,  and  have  sent  their  travelers  out  earlier  than  usual,  and 
find  a  satisfactory  improvement  in  orders  from  all  sections  of  the 
ground  they  cover,  practically  the  whole  Dominion.  Their  resident 
European  buyer  has  placed  his  Spring  orders,  but  will  remain  on 
the  ground,  so  that  all  repeats  will  be  secured  with  utmost  despatch. 
In  every  way  The  D.  McCall  Co.,  Limited,  are  preparing  for  one 
of  the  largest  Spring  trades  they  have  ever  done. 


such  matters  it  is  desirable  to  address  the  works  direct. 


BRIEF  NOTES  OF  PRESENT  AND  FUTURE  FASHIONS. 

Black  and    white.     Skin-tight    sleeves.       Lace  on  furs.      Fur 

trimming  on  lace.     Sash    window   draperies   with   two  and  three 

frills.     Black  and  white  blonde  lace  for  trimmings.     Stock  collars 

higher  than  ever.     Fur  toques  for  morning  wear.      Silk  linings  for 


One  of  the  best  calendars  of  1899  is  a  wall  map  of  the  world, 
especially  showing  the  British  Empire  in  colors.  The  map  is 
mounted,  and  any  Review  reader  may  have  one  on  sending  a  card 
to  The  W.  R.  Brock  Co.,  Limited,  Toronto. 

The  Star  Whitewear  Manufacturing  Co.,  of  Berlin,  Ont.,  are 
showing  some  new  things  in  ladies'  wrappers,  shirt  waists,  children's 
wear,  etc.,  which  the  trade  will  like  to  see.  The  information  will 
be  supplied  to  any  merchant  inquiring. 

Fire  broke  out  in  the  store  of  The  S.  Carsley  Company,  Limited, 
Montreal,  at  an  early  hour  one  recent  morning,  and  the  fire  depart- 
ment was  promptly  on  the  scene  and  had  it  under  control  before 
extensive  damage  was  done.  The  store  was  opened  for  business 
as  usual,  and,  beyond  a  smell  of  smoke,  there  were  no  traces  of  the 
fire  to  be  seen.  The  fire  was  caused  by  an  overheated  furnace 
pipe  in  the  basement.  The  damage  caused  by  smoke  is  estimated 
by  the  firemen  at  $5,000. 
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Retrospective  and  Prospective. 

Years  ago  we  started  in  a  smaller  way  than  you 
find  us  to-day  to  make  a  business  in  our  particular  lines,  taking  as  our  creed  on 
which  to  build  it  the  principle — "  Do  the  best  for  the  man  you  sell  to — merit  his 
trade,  and  wait  results."  It  took  only  a  short  while  to  put  us  past  the  "days  of 
small  things  "  and  land  us  in  the  position  of  absolute  leadership,  as  importers  of 
mantles — millinery — millinery  trimmings — fancy  dry  goods — novelties,  etc.,  and 
to-day  finds  us  with  a  fast  hold  on  first  place — with  running  easy  and  the  lead 
increasing. 

Premises  after  premises  have  grown  too  small  to  accommodate  our  increasing 
trade,  and  while  at  present  we  occupy  the  largest  premises  in  Canada  devoted 
solely  to  millinery  and  mantle  trade,  wholesale,  it  has  proved  far  beneath  our 
requirements,  and  we  have  in  course  of  erection  an  addition  to  our  warerooms, 
which  will  give  us  fully  one-third  more  manufacturing  and  selling  space. 

Our  organization  includes  a  resident  European  buyer — two  special  European 
buyers — and  an  American  buyer,  who  makes  fortnightly  trips  to  the  American 
metropolis  in  picking  up  the  newest  of  the  new. 

Old  things  have  passed  away — instead  of  importing  mantles  from  Berlin,  we 
manufacture  them  under  our  own  roof — that  the  enterprise  has  been  appreciated 
is  proved  by  the  hundred-fold  increase  in  the  mantle  trade. 

Ample  capital  makes  us  dictators  in  the  closest  market — our  liberal  terms  to 
the  trade  goes  points  in  our  favor — our  travellers  are  on  the  road  to-day  with  the 
grandest  range  of  samples  for  spring  we've  had  the  good  fortune  to  start  them 
out  with — ponder  their  trunks  to  your  own  profit. 

Wishing  you  the  compliments  of  the  season,  we  are,  yours  for  bigger  business, 

S.  F.  McKinnon  &  Co.,  Toronto 
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HORSE   BLANKETS. 

THE  other  day,  the  use  of  horse  blankets  for  other  purposes  than 
covering  the  animal  was  proved  to  me.  A  man  was  looking  for 
a  pair  for  use  as  sleigh  and  carriage  rugs,  and  to  wrap  around  young 
children  going  out  for  an  airing  in  the  cold  weather.  There  is  quite 
an  extensive  trade  in  the  cheaper  grades  of  horse  blankets,  and  the 
call  is  for  a  cheap  but  decidedly  strong  article.  On  these  goods, 
as  well  as  on  most  others,  the  selection  of  the  stock  is  the  most 
important  item  in  its  manufacture,  for  the  labor  cost  of  producing 
them  is  comparatively  slight.  What  wool  is  used  in  these  goods 
should,  above  everything  else,  possess  the  felting  quality  in  a 
marked  degree,  and,  if  this  is  mixed  with  some  longer  stapled  and 
coarser  wool,  a  cheap  mix  may  be  obtained. 

TWO  WOOLLEN  CHANGES. 
The  large  tailoring  establishment  heretofore  conducted  in  Belle- 
ville by  Frank  Broderick,  under  the  firm  name  of  Frank  Broderick 
&  Co.,  has  been  sold  by  Mr.  Broderick  to  James  H.  Mills,  who, 
for  the  past  few  years,  has  been  in  charge  of  the  tailoring  depart- 
ment of  Geo.  Ritchie  &  Co.,  and  who,  prior  to  that,  himself  con- 
ducted a  successful  merchant  tailoring  business  in  Belleville.  Mr. 
Mills  takes  possession  of  the  business  on  January  i .  Mr.  Broderick 
is  starting  a  new  establishment  on  a  larger  scale,  in  Toronto,  and 
will  open  in  the  new  year  in  that  city  with  a  special  equipment  for 
handling  large  clothing  contracts. 

MAKING  WOOLLENS  IN  CHINA. 
Canada  sends  no  woollens  to  China,  although  one  or  two 
experimental  shipments  in  clothing  have  been  sent  to  Hong  Kong 
the  last  few  years.  The  first  woollen  mill  in  North  China  is  now 
being  equipped  at  Tientsin.  It  will  make  blankets  and  flannels, 
and  the  machinery  is  being  made  at  Philadelphia.  This  is  in  every 
respect  a  remarkable  incident  in  textile  annals.  There  are  300,- 
000,000  inhabitants  in  China,  and  the  people  of  the  north  will 
become  vast  consumers  of  woollens  as  western  civilization  achieves 
its  manifest  destiny  in  the  Orient. 

ENGLISH  WOOLLEN  HOSIERY. 
An  importer  told  The  Review  the  other  day  that  the  quantity 
of  English  woollen  hosiery  sold  this  season  in  Canada  was  three  or 
four  times  that  of  last  year,  and  that  certain  lines  of  Canadian 
hosiery  might  be  affected  by  that.  We  in  this  country  did  not  make 
the  highest  grade  of  woollen  hosiery  as  well  as  the  English  manu- 
facturers. It  is  purely  a  matter  of  machinery  and  facilities,  and  he 
thought  protection  played  a  smaller  part  in  it  than  was  really 
imagined.  Trade  has  been  very  good.  This  season's  results,  he 
thought,  should  be  highly  satisfactory  to  the  English  makers. 

CUTTING  BY  HAND  ON  A  LARGE  SCALE. 
The  man  who  desires  to  keep  in  touch  with  the  dry  goods  busi- 
ness in  these  times  has  to  keep  his  eyes  open.  It  is  an  admitted 
fact  that  the  buying  public  are  ready  to  accept  any  new  develop- 
ment in  trade  which  commends  itself  because  of  utility  or  economy. 
A  striking  manifestation  of  this  truth  is  given  by  the  development 
of  the  ready-made  clothing  business  in  recent  years.  It  is  a  short 
time  since  ready-made  goods  were  only  worn  by  those  who  had 
not  the  desire,  or  the  cash  to  be  "  well  dressed."  Now,  the  ready- 
made  goods  manufacturers  do  not  hesitate  to  compare   their  pro- 


ductions with  those  of  the  tailor  who 
"makes  to  order,"  knowing  that  in  the 
matter  of  price  he  has  an  advantage,  and 
believing  that  as  regards  style  and  finish 
he  has  nothing  to  lose  by  such  comparison. 
That  Canada  is  not  in  the  rear  of  this  de- 
velopment must  be  evident  to  one  who  has 
seen  the  magnificent  building  erected  by 
Boisseau  &  Co.,  on  Yonge  street,  Toronto,  and  devoted  exclusively 
to  the  sale  of  these  goods. 

Mention  has  been  made  in  these  columns  of  the  architectural 
beauty  of  this  establishment.  The  methods  of  manufacturing  pur- 
sued by  this  firm  are  up  to  fully  as  high  a  standard  as  the  building 
in  which  they  manufacture.  Boisseau  &  Co.  hold  to  the  belief  that 
anything  which  could  be  made  in  an  ordinary  tailor  shop  could  also 
be  satisfactorily  turned  out  in  large  quantities,  and  that,  with  first- 
class  material,  machinery  and  labor,  just  as  excellent  clothing  and 
as  perfect  a  fit  could  be  obtained  in  ready-made  as  in  tailor-made 
goods.  Their  warerooms  are  a  practical  demonstration  of  the  truth 
of  their  theory.  In  the  cutting  department,  on  the  third  floor  of 
this  building,  a  large  staff  of  experienced  cutters  are  kept  constantly 
busy  preparing  work  for  the  little  army  of  machine  operators  who 
occupy  the  top  flat.  A  thing  that  will  strike  an  observer  forcibly  on 
entering  this  room  is  the  absence  of  machinery,  which,  according 
to  the  popular  belief  with  regard  to  ready-made  clothing,  should  be 
there.  Their  absence  is  not  due  to  the  fact  that  time  has  not 
permitted  their  being  placed  yet,  but  to  the  fact  that  Boisseau  & 
Co.  believe  in  having  all  their  cutting  done  by  hand.  Their  reason 
for  this  is  that  they  believe  when  clothing  is  cut  by  dies  there  is  too 
much  sameness  about  it,  and,  if  half  the  people  in  the  city  were 
dressed  in  such  clothes,  they  would  look  as  though  they  were 
attired  in  a  uniform.  There  was  also  the  danger  of  uneven  cutting, 
where  large  quantities  of  cloth  were  cut  at  one  time,  and  that  would 
also  spoil  the  fit  of  the  suit.  A  very  important  reason  for  their  not 
using  machines,  however,  was  that  the  quality  of  the  cloth  they 
make  up  is  of  too  fine  a  quality  to  run  any  risk  of  injury  to  it. 

CANADIAN  BLANKETS. 
A  Glance  at  the  samples  of  a  firm  like  Logan  Bros.,  of  Ren- 
frew, makes  one  proud  of  Canadian  manufactures.  Their  white 
and  grey  blankets  are  pure  wool,  and  are  made  and  finished  in 
the  best  possible  style,  while  their  kerseys  and  coarse  tweeds  are 
exceptionally  creditable  goods.  Friezes  and  etoffes  complete  a 
range  of  which  any  manufacturer  might  be  proud.  Their  goods 
are  handled  by  the  majority  of  wholesale  houses,  from  whom  retailers 
may  secure  what  they  require. 


A  FRIENDLY  WORD. 

Mr.  James  Castell,  Brandon,  Man.,  writes: 

Brandon,  Man.,  Dec.  12,  1898. 

Enclosed  find  P.O,  order  for  $4  for  subscription  for  THE  Dry  Goods 
REVIEW  up  to  February  '99.  I  understood  that  your  traveler  would  come 
out  this  way  or  I  would  have  remitted  the  amount  sooner  I  would  not  be 
without  your  paper,  as  it  is  a  perfect  mine  of  information  in  the  dry  goods  line. 


Emil  Pewny  &  Co.,  of  Grenoble,  France,  have  completed 
arrangements  with  the  firm  of  Foster,  Porter  &  Co.,  Limited,  of 
London,  Eng.,  to  represent  them  in  the  United  Kingdom.  This 
firm  is  one  of  the  oldest  of  English  dry  goods  concerns,  and  the 
fact  that  they  have  accepted  this  agency  may  be  looked  upon  as  a 
testimony  to  the  quality  of  Pewny' s  kid  gloves.  S.  Greenshields, 
Son  &  Co.  represent  Pewny  &  Co.  in  Canada. 

The  Beaver  Rubber  Clothing  Co.,  of  Montreal,  are  distributing 
a  very  pretty  calendar  among  their  trade  friends.  Retailers  who 
would  like  to  have  one  should  send  their  address  to  the  company 
on  a  postcard,  mentioning  The  Review,  and  it  will  be  sent  them  by 
return  mail. 
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NEW   AND 

^ORIGINAL  PATTERNS-^ 

A  feature  in  our  business  is  Ladies'  Dress  and  Mantle  Fabrics  in  Scotch  Tweeds, 
Broads,  Box  Cloths,  Serges,  etc.,  suitable  for  Tailor-Made  Costumes,  exclu- 
sive in  design  and  confined  to  ourselves  for  Canada. 

Sole  Selling  Agents  for  Ontario  for  the 


FAMOUS  OXFORD  HOMESPUNS 

For  Ladies'  and   Gentlemen's   Wear. 


SAMPLES   FURNISHED  TO  THE  TRADE   ONLY. 


HUTCHISON,  NISBET  &  AULD 

34   Wellington  Street  West  TORONTO 

c     ■ 
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AN  OLD  FIRM'S  JUBILEE. 


DURING  1899.  the  firm  of  John  Macdonald  &Co.,  Toronto, 
celebrates  its  Jubilee,  an  honorable  event  in  the  history  of 
any  house.  In  September,  1849, tne  ^rm  ^rst  made  its  appearance 
in  Toronto  as  a  retail  store,  with  a  limited  capital  and  two  employes. 
The  progress  of  the  house  is  already  well-known,  not  only  in  Can- 
ada, but  in  Great  Britain,  the  United  States  and  Europe. 

Its  founder,  the  late  Hon.  John  Macdonald,  was  a  man  who  not 
only  made  his  mark  in  the  commercial  life  of  the  country,  but 
became  prominent  in  public  life,  serving  first  in  the  House  of  Com- 
mons as  one  of  the  members  for  the  city  of  Toronto,  and  afterwards 
being  appointed  a  Senator.  He  was  also  an  influential  figure  in 
the  religious  and  benevolent  move- 
ments of  his  time,  and  the  firm  he 
had  founded  shared  the  prestige 
which  his  honorable  career  had 
gained. 

The  Hon. 'Mr.  Macdonald  died 
in  February,  1890,  and  his  eldest 
son,  John  Macdonald,  who  was  a 
partner,  became  head  of  the  firm, 
and,  as  the  result  of  his  father's 
expressed  wish,  his  second  son, 
James  Fraser  Macdonald,  was  also 
immediately  admitted  a  partner. 
The  house  was  left  in  a  flourishing 
position  at  the  death  of  its  respected 
founder,  and  the  progress  it  has 
made  since,  despite  the  periods  of 
depression  through  which  all  busi- 
ness in  Canada  has  passed,  is  a 
tribute  to  the  management  of  the 
younger  John  Macdonald,  who  has 
labored  early  and  late  with  success, 
so  that  the  year  1899  sees  the  firm 
on  the  crest  of  that  wave  of  pros- 
perity which  is  now  happily  passing 
over  Canada. 

The  attentiveness  of  the  partners 
to  the  business  is  no  slight  factor  in 
the  situation.  In  1895,  the  two 
younger  sons  of  the  late  Hon.  John 

Macdonald,  Duncan  M.  Macdonald  and  Arthur  M.  Macdonald, 
were  admitted  to  the  firm.  The  latter  is  not  actively  engaged  in  the 
business.  Thus,  the  three  active  partners  came  in  as  boys,  worked 
their  way  up  to  positions  of  trust,  the  same  as  other  young  men, 
and  are  familiar  with  every  detail  of  the  work  done  in  the  ware- 
houses. They  are  clean,  energetic  and  thoroughly  trustworthy 
business  men,  and  the  record  of  the  house  is  well  maintained  by 
them  in  every  particular. 

The  growth  of  such  a  firm  is  like  the  growth  of  the  oak,  gradual, 
and  strongly  rooted  in  the  soil  of  the  country,  with  widely  extending 
branches,  and,  no  doubt,  the  future,  like  the  past,  will  be  steady 
and  safe  as  the  expansion  of  Canada  itself.  Toronto  was  a  small 
city,  and  the  late  John  John  Macdonald' s  was  a  small  business  50 
years  ago,  and  Toronto  50  years  from  now  will  be  a  very  large  place, 
and  there  can  be  no  doubt  that  the  Macdonald  business  will  be  in 
proportion  to  it.  The  firm,  and  its  energetic,  capable  partners,  have 


The  Late  Hon.  John  Macdonald 


FEATURES    OF    SPRING    TRADE. 

JOHN  MACDONALD  &  CO. 
In  carpets  and  curtains,  John  Macdonald  &  Co.  are  making  a 
point  of  all  curtains,  sashnel  muslins,  pillow  covers,  quilts,  etc., 
which  were  opened  up  in  December.  The  shipments  of  floor  oil- 
cloths and  linoleums  are  due  to  arrive  this  month,  and  will  be 
delivered  as  quickly  as  possible.  This  year  a  full  range  of  every- 
thing in  carpets  and  housefurnishings  will  be  found  in  the  depart- 
ment, all  the  old,  strong  lines,  with  several  new  lines,  that  will  give 
them  a  place  in  the  front  rank.  A  line  of  Crossley's  Wilton  velvet 
carpets  is  being  handled  in  a  large  range  of  patterns.  The  firm 
have  them  exclusively  for  the  jobbing  trade  of  Canada,  and  are 
carrying  stock  so  that  orders  can  be  promptly  filled.  They  are  also 
jobbing  agents  for  the  celebrated  line  of  Axminster  squres,  in  dif- 
ferent qualities  and  assorted  sizes.  Photographs  of  these  may  be 
had  by  the  trade  on  application. 

The  department  also  has  a  larger  and  more  extensive  stock 
than  ever  of  tapestry,  silk  and  chenille  covers, and  silk  and  chenille 

curtains,  including  all  the  leading 

lines  of  the  best  manufacturers. 
Also,  a  varied  range  in  piece  goods. 
The  foreign  buyer,  Mr.  Mitchell, 
leaves  this  week  to  make  his  Fall 
purchases. 

Some  striking  lines  in  shirts  are 
shown  in  men's  furnishings.  Some 
excellent  values  in  standard  goods, 
plaids,  checks,  etc.,  and  soft  bodies 
in  regattas,  with  collar  attached, 
are  shown.  Two  special  lines,  to 
retail  at  50  and  75c,  are  indicated 
as  the  best  values  offered.  In 
braces,  the  department  is  agent  for 
the  largest  United  States  concerns, 
and  their  line  to  retail  at  25c.  is 
unsurpassed.  The  newest  in  neck- 
wear includes  puffs,  flowing  ends, 
giaduated  and  straight  derbies  and 
lombards.  There  are  over  100 
different  styles  in  tweed  caps,  to 
retail  from  15c.  to  $1. 

In  trimmings,  a  large  range  of 
jet  and  colored  bead  trimmings  is 
shown,  and  a  full  stock  of  san  silk 
is  carried  all  the  time.  A  nice  line 
of  umbrellas,  with  leather  covers,  to 
retail  from  $2  to  $3,  is  shown. 
The  silk  department  contains 
some  handsome  fancies,  stripes  and  checks,  in  taffeta  finish  and 
satin  broches,  for  blouse  waists.  A  novelty  in  Japanese  is  a  floral 
design  with  a  large  overcheck,  and  in  all  the  fashionable  shades. 
In  shot  silks,  shot  taffetas  are  selling  freely,  and  in  plaid  taffetas  a 
line  of  the  leading  colors  are  shown.  A  line  of  low-priced  imita- 
tion taffetas,  shot  and  plain,  much  used  for  linings,  is  interesting. 
Black  and  white  damas  have  rich  floral  effects  and  stripes.  A  job 
line  of  24m.  tartan  silks  will  retail  at  50c.  The  firm  are  showing 
their  line  L4  of  black  peau  de  soie  and  other  lines  of  blacks  at  the 
old  prices,  in  spite  of  the  advance  in  these  goods. 

In  dress  goods,  John  Macdonald  &  Co.  have  had  the  most  suc- 
cessful Spring  season  yet  experienced.  The  demand  is  principally 
for  fancy  blacks,  matalasse  effects,  and  in  colored  of  fancies,  mixture 
coatings,  covert  coatings,  plain  and  two-tone  effects,  plain  sedan 
cloths  in  all  the  fashionable  colors,  and  bedford  cords. 

The  valenciennes  lace  trade  promises  to  be  active,    and  the 


the  good  wishes  of  The  Review  in  the  celebration  of  their  jubilee.      range  includes  real  torchons,  chantilly  and  many  novelties,  with  a 
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WE  DON'T  WANT  THE  EARTH 

or   we  don't  claim  to  be  the  only  people  in 
it,   but  we  do  claim  that  you  can't  buy  a 
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For  sale  by   all  first-class  wholesale  houses  in  Ontario, 
Quebec,    Manitoba     and     British    Columbia. 


Page  &  Desrosiers,  Sandwich,  Ont. 
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range  of  fancy  cottons.  A  special  drive  in  muslins  is  shown. 
As  the  coming  season  will  be  a  white  season,  a  large. range  of 
whites  and  piques  are  shown.  Special  values  are  given  in  Victoria 
lawns,  nainsooks  and  India  linons.  There  has  been  a  big  run  on 
the  13.  B.  and  C.C.  45  inch  lawns,  and  the  third  repeat  has  been 
placed.  The  firm's  line  of  hosiery  meets  with  great  success  ;  two 
special  leaders  retail  at  15,  20  and  25c.  in  German  fashioned  hose, 
Hermsdorf  dye  ;  there  is  a  large  range  of  boys'  black  ribbed, 
double-kneed  hose,  black  lisle  thread  and  fancy  hose,  tartan, 
striped,  etc. 

The  woollen  department  is  strong  for  Spring,  in  both  Canadian 
and  imported  goods.  In  the  former,  special  values  are  shown  in 
3-4  blue  serges,  and  3-4  and  6-4  tweed  suitings  in  all  the  latest 
patterns. 

In  imported  lines,  the  range  of  6-4  Scotch  tweed  suitings 
includes  the  latest  herringbone  effects  in  tweeds,  for  both  suitings 
and  Spring  overcoats.  In  6-4  worsted  suitings,  the  range  includes 
mixture  twills,  fancy  checks  and  birdseye  effects.  They  have  a 
nice  range  of  black  dressed  German  worsteds  and  covert  overcoat- 
ings for.  Spring,  a  high-class  line.  The  range  of  tailors'  trimmings 
includes  Italian  cloths,  fancy  sateens,  pocketings,  etc.  Any  mer- 
chant doing  business  with  the  firm  may  receive  rules  and  a  measure- 
book,  free.  A  specialty  is  made  of  cloths  suitable  for  tailor-made 
costumes.  The  range  of  Behvarp  worsteds  and  serges  for  Spring 
is  the  most  complete  ever  shown  the  trade. 

K.  ISHIKAWA  &.  CO. 
'The  latest  cable  to  this    firm    from    Yokohama   announces  a 

to  -» 

steady  rise  in  silks,  affecting  both  raw  silk  and  piece  goods.  The 
cause  of  the  rise  since  July  last  is  the  poor  crop  of  cocoons  in  Japan 


Mk,  John  Macdonald. 


Mr.  James  Fraslr  Macdonald. 

and  China  last  year.  The  United  States  imports  of  raw  and  piece 
silks  from  Japan  have  much  increased  since  the  close  of  the  war, 
so  that  dealers  need  not  look  for  any  decrease  until  the  new  crop 
in  July  next. 

As  to  Spring  silks  for  import  orders,  they  have  been  very  heavy, 
and  this  firm  expects  the  coming  Spring  to  be  a  regular  silk  season. 

The  matting  trade  for  Spring  has  been  very  satisfactory  in  orders, 
and  good  deliveries  of  Japanese  mattings  are  expected.  The  first 
shipment  of  Ishikawa  &  Co.'s  mattings  arrived  at  the  Pacific  Coast 
a  week  ago. 

As  to  new  fashions  in  silks,  recent  reports  from  Paris  and  New 
York  show  that  stripes  are  ahead  of  all  fancies.  Small  checks  will 
also  be  sought  after  during  the  early  part  of  the  season.  The 
floral  effects  in  jacquard  brocade  are  coming  steadily  to  the  front. 
As  to  color  for  dress  silks,  red  will  prevail,  followed  by  certain  tints 
of  moss  green  and  dark  gold.  The  newest  shade  is  amaranthe,  a 
dark  fuschia,  and  is  the  Easter  color.  Violet  and  a  dark  purple 
will  be  more  popular  than  ever  for  Easter  costumes.  Rouen  is  the 
new  shade  of  blue,  and  there  will  be  a  good  demand  for  royal  and 
natural  shades  of  blue.  Havana,  a  rich  brown,  and  dark  gray  are 
also  favorites. 

K.  Ishikawa  &  Co.  always  carry  the  latest  up-to-date  colorings, 
and  are  satisfied  with  the  year's  trade,  the  Fall  season  having  been 
the  best  they  ever  had. 

THE  GAULT  BROS.   CO.,  LIMITED. 

Any  orders  for  The  Gault  Bros.  Co.,  Limited's  standard  lines  of 
coatings  will  be  accepted  up  to  February  1  at  old  prices,  after  that 
prices  will  probably  be  advanced. 

The  fact  that  metallic  and  mercerized  printed  effects  on  Italian 
cloth  fabiics  are  sometimes  copied  with  colors  that  are  not  fast,  so 
as  to  bring  the  price  down,  brings  an  announcement  from  The 
Gault  Bros.  Co.,  Limited,  that  they  carry  fast  color  lines  only.  They 
invite  the  trade  to  test  the  quality  before  purchasing. 
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Just  Think  Of  It ! 

No.  141,  to  retail  at  25c.        No.  136,  to  retail  at  50c. 

No.  127,  to  retail  at  $1.25        No.  132,  to  retail  at  $1.25 

No.  122,  to  retail  at  $1.50. 


No.  136. 


These  numbers  stand  a  splendid 
profit,  and  we  have  a  whole 
trunk  full  of  others  just  as  good 
value. 


No 


If  our  representatives  do  not 
happen  to  see  you  at  the  right 
time,  drop  us  a  card  for  a  sample 
dozen  of  our  best  numbers. 


No.   122. 


Veilings,  Ladies'  Neckwear,  Dress  Trimmings, 
Handkerchiefs,  and  other  Specialties 


No.   141 


F.  C.  Daniel  fl  Co,, 


3  Wellington 
Street  West 


TORONTO 


No.   132. 


Flett,  Lowndes  &  Co 

TORONTO 

DRESS  TRIMMINGS 
LININGS 

LACES 
EMBROIDERIES 
VEILINGS 

NOTIONS 

REMOVED  TO  61  BAY  STREET. 
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ONE  of  the  most  terrible  conflagrations  that  has  ever  visited 
Montreal  destroyed  the  warehouses  of  S.  Greenshields,  Son 
&  Co.  and  Mclntyre,  Son  &  Co.  on  Tuesday  evening,  December 
20.  The  fire  started  in  the  basement  of  the  Greenshields  building, 
and  its  cause  will  probably  never  be  known. 

It  was  about  11.15  p.m.  that  a  group  of  passers-by  noticed  a 
peculiar  light  reflected  in  the  lower  windows  of  the  warehouse. 
Investigation  showed  that  the  basement  was  in  a  blaze,  and,  in  an 
incredibly  short  space  of  time,  the  flames  had  spread  from  floor  to 
floor,  until  the  entire 
structure  was  one 
blazing  mass.  It 
was  soon  evident 
that  the  Greenshields 
warehouse  would  be 
a  total  loss,  and,  in 
less  than  an  hour, 
the  stately  block  of 
buildings,  with  its 
immense  stock  of 
dry  goods  was  a 
smoking  ruin.  Both 
the  south  and  east 
walls  of  the  building 
fell  into  the  street, 
and  several  firemen 
had  narrow  escapes 
from  being  crushed 
to  death.  The  fire 
spread  to  the  Mc- 
lntyre store,  which 
adjoined,  and  it  was 
soon  as  complete  a 
wreck  as  its  sister 
warehouse.  Mark 
Fisher  &  Co.' s  estab- 
lishment, which  was 
opposi  t e  Green- 
shields',  suffered  a 
small  amount  of 
damage  from  water 
and  smoke,  while 
the  shoe  factory 
owned  by  James 
Leggatt,  which  stood  to  the  east  of  this  building,  was  badly  scorched. 

Greenshields,  Son  &  Co.'s  stock,  which  was,  of  course,  a 
complete  loss,  was  valued  at  about  $ 500, 000,  and  was  amply 
insured.  The  buildings  were  the  property  of  Mclntyre,  Son  & 
Co.,  who  suffer  a  certain  amount  of  loss  on  them  as  well  as  on  their 
stock.  Mark  Fisher  &  Co.'s  loss  amounted  to  about  $5,000,  fully 
covered  by  insurance.  James  Leggatt' s  loss  is  said  to  be  in 
the  neighborhood  of  $50,000,  covered  by  insurance.  S. 
Greenshields,  Son  &  Co.,  acting  with  characteristic  promptness, 
immediately  engaged  the  large  warehouse  at  the  corner  of  St. 
Helen  and  Lemoine  street";,  lately  occupied  by  Robert  Linton 
&  Co.  Orders  were  cabled  for  an  entire  new  stock,  and  goods 
are  arriving  every  day.  Fortunately,  the  bulk  of  their  Spring 
goods  were  either  en  route  or  were  in  the  Customs  House,  so  that 
they  are  ready  for  immediate  use.     The  firm  state  positively  that 


there  will  be  little  or  no  delay  in  filling  orders.  Nothing  is  known 
of  Mclntyre,  Son  &  Co.'s  intentions  for  the  future.  A  member 
of  the  firm  refused  to  answer  a  question  from  a  Review  reporter 
as  to  the  prospect  of  their  reembarking  in  business. 

The  fire  may  be  said  to  have  taken  place  in  the  very  heart  of 
the  wholesale  dry  goods  section  of  the  city.  North  of  Craig  street, 
on  Victoria  square,  are  no  less  than  five  prominent  houses  ;  directly 
to  the  south  of  the  burned  block  is  the  warehouse  of  P.  &  D.  cor- 
sets, which  fortunately  escaped  injury,  and  south  of  that,  again,  is 
a  building  occupied  by  Perrin  Freres,  John  Fisher,  Son  &  Co.  and 
Z.  Paquet.  In  the  immediate  neighborhood  are  fully  half-a-dozen 
other  dry  goods  warehouses  and  agencies. 

GALT    RETAILERS'  ASSOCIATION. 

Gait  merchants  will  meet  on  the  second  Monday  in  January, 
and  resolve  themselves  into  an  organization  that  will  be  known  as 


Specially  Photographed  and  K 


■<\  forTHK  IIkv  (i s  1 

Destruction  of  the  G 


EVitW. 

reenshields  and  Mclntyre  Warehouses  by  Fire. 

The  Gait  Retailers'  Association.  Not  only  will  the  business 
men  be  brought  into  closer  and  more  intimate  relations  with  each 
other,  but  they  will  also  be  better  able  to  protect  their  individual 
and  collective  interests.  Such  an  association  has  been  in  contem- 
plation for  some  time,  and  the  interest  and  enthusiasm  manifested 
will  ensure  the  success  of  the  movement. 


W.  E.  Walsh,  manufacturers  agent,  of  Montreal,  sailed  last 
week  for  Liverpool.  He  will  be  absent  about  two  months  and  will 
pay  business  visits  to  London,  Paris,  Berlin  and  Vienna. 

The  J.  R.  Stouffer  Manufacturing  Co.,  Limited,  of  Berlin, 
incorporated  with  a  capital  stock  of  $40, 000,  will  manufacture  buttons 
and  suspenders,  and  "  other  articles  and  things."  The  company 
includes  J.  R.  Stoffer,  Josiah  Betzner,  Martin  F.  Anthes,  Mrs. 
Simonds,  of  Berlin,  and  Herman  Greef,  of  Germany. 
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A  STATEMENT 


INTERESTING  TO  THE 


AND  EQUALLY   SO  TO  THE 


Dry  Goods  Trade     Mi  1 1 i nery  Trade 

We  have  catered  successfully  for  the  Dry  Goods  and  Millinery 
Trades  of  the  Maritime  Province  during  the  past  thirty  years, 
a  convincing  proof  that  our  prices  are  right  and  our  stock  large, 
attractive,  and  replete  with  the  newest  goods. 

Our  Travellers  are  now  waiting  upon  the  trade  with  full  ranges 
of  Samples  for  Spring  delivery.  We  thank  our  friends  for  the 
generous  support  already  accorded  them. 


SMITH  BROS. 


HALIFAX,  N.S 


SPRING 


Wholesale  Dry  Goods. 


1899 


Hats  and  Caps 
Gents'  Furnishings 
Smallwares 
Notions 
Fancy  Goods 


ill 


%* 


\V 


A 


fcl»  %£%£ 


hi   **    rr 


WE  beg  to  thank  our  many  friends 
for  their  liberal  support  dur- 
ing 1898.  and  to  Inform  them 
that    our    travellers  are  now  on  their  respec- 
tive routes,  with  a  full  range  of  samples  of  our 
extensive  stock.      Kindly  reserve  your  orders. 


Ladies'  Wrappers 
Blouse  Waists 
Separate  Skirts 
Laces 
Ribbons 


A.  B.  BOAK  &  CO.,   Halifax, 

'  N.S. 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as/>ne  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


GREAT  JANUARY  SALES. 

AFTER  Christmas  there  is  usually  a  great  lull  in  business.  How 
great  this  lull  will  be  depends  to  a  great  extent  upon  the 
store  management  and  the  store  advertising.  There  appears,  how- 
ever, no  insuperable  difficulty  to  surmount  in  making  January  a 
busy  month  instead  of  a  dull  month.  This  desire  to  make  a  busy 
month  out  of  what  is  usually  a  dull  one  is  the  reason  why  so  many 
special  sales  are  scheduled  for  this  particular  time  of  the  year. 

The  special  sales  must  be  thoroughly  planned  and  thoroughly 
carried  out.  The  advertising  of  them  must  receive  particular 
attention.     Therefore,  let  us  discuss  January  advertising. 

Some  of  the  remarks  which  I  make  in  this  issue  of  The 
Review  on  this  subject  are  intended  more  particularly  for  large 
stores  and  some  for  smaller  stores.  But  there  is  scarcely  a  mer- 
chant, large  or  small,  who  cannot  apply  some  of  the  remarks  to  his 
particular  case. 

The  pre-inventory  sale  is  an  important  sale.  It  usually  occurs 
immediately  after  New  Year's.  It  sweeps  the  counters  clear  of 
"leftovers"  from  the  holiday  stock.  It  makes  the  Fall  stragglers 
say  "a  quick  good  by."  It  trims  the  stock  down  to  a  point  where 
inventory  taking  becomes  an  easy  matter.  It  converts  undesirable 
stocks  into  desirable  dollars. 

The  pre-inventory  sale,  or  before-stocktaking  sale,  usually  lasts 
a  week.  Prices  are,  of  course,  cut  away  below  the  usual.  The 
illustrations  in  the  ads.  show  the  ticket-writer  making  the  cut 
prices,  the  clerks  arranging  lots  of  goods,  the  porter  wheeling 
goods  to  the  counters,  and  similar  subjects  bearing  upon  the  point 
that  every  possible  preparation  has  been  made  to  make  the  sale  a 
success.  To  say  that  the  text  should  strongly  convey  this  impres- 
sion is,  of  course,  superfluous. 

Right  on  the  heels  of  the  pre-inventory  sale,  comes  the  muslin- 
underwear  sale,  and  many  retail  houses  also  have  a  January  sale 
of  men's  clothing  and  furnishings.  But,  to  the  sale  of  muslin 
underwear  : 

This  sale  usually  lasts  a  week.  If  the  first  week  is  a  glittering 
success,  it  may  be  continued  a  second  week. 

First  and  foremost,  a  special  window  display  should  be  made. 
As  the  materials  are  all  white,  it  is  difficult  to  make  a  striking 
display.  Effects  of  color  are  out  of  the  question.  The  usual 
window  displays  of  muslin  underwear  are  flat,  stale  and  unprofit- 
able.    But  there  is  a  better  way  : 

A  dressing-room  scene  could  be  arranged,  showing  bureau, 
dressing-table,  mirror,  etc.  Figures  in  gowns,  corsets  and  chemises 
could  be  grouped,  and,  back  of  all,  could  be  a  white  wall  of  dainty 
lingerie.  This  idea,  if  properly  worked  out,  need  not  be  considered 
objectionable.  A  neat  placard  of  black  and  white,  in  the  fore- 
ground, could  announce  the  fact  that  the  January  sale  of  muslin 
underwear  in  now  in  progress.  Another  idea  :  The  three  sides  of 
the  window  space  could  be  artistically  draped  with  gowns,  chemises 
and  drawers.  In  the  centre,  could  be  two  wax  figures  clad  in 
corsets,  chemises  and  gowns.     One  figure  could  have  the  left  hand 


outstretched  to  meet  the  right  hand  of  the  other — both  hands  sup- 
porting an  announcement  ticket. 

If  figures  are  too  expensive,  or  cannot  be  had,  try  something 
like  this  : 

Have  the  three  sides  banked  with  underwear.  Have  the  floor 
covered  with  neglige  heaps  of  underwear.  Have  wires  running 
crossways  from  the  top  corners,  and,  on  these  wires,  hang  an 
assortment,  so  arranged  as  to  hide  the  supports.  In  the  centre, 
have  a  huge  black  and  white  showcard. 

For  interior  displays,  the  most  practical  plan  is  to  have  heaps 
on  counters  and  tables  at  various  prices.  Effectiveness  could  be 
heightened  by  draping  the  department  with  the  snowy  folds  of 
lingerie. 

As  for  the  advertising  :  Dilate  upon  the  underwear  being  made 
under  healthful  conditions— not  by  sweat-shop  operatives — that  the 
sale  was  planned  long  in  advance,  that  market  conditions  made 
prices  very  low,  that  your  buyer  spent  some  time  in  Toronto  or 
other  sources  of  supply,  and  that  nothing  was  left  undone  to  make 
this  event  the  greatest  of  all  your  muslin  underwear  events. 

The  January  sale  of  men's  clothing  and  furnishings  is  a  feature 
most  important  with  many  department  houses.  Overcoats,  ulsters 
and  heavy  winter  wearables  can  be  made  to  travel  the  road  of  small 
prices  and  quick  returns  if  the  advertising  and  store  management 
is  as  it  should  be.  Cuts  are  very  necessary  in  the  advertising — 
more  so  than  in  almost  any  other  line  of  retaildom — unless  it  is 
ladies'  garments. 

And  ladies'  garments  !  Ah  !  There  is  a  chance  there.  The 
knife  of  low  prices  is  busy  in  the  suit  and  cloak  department,  and 
the  fact  should  be  told  tersely  and  strongly  in  your  January  adver- 
tising. The  cloak  man  and  the  clothing  man  should,  with  the 
advertising  man,  resolve  themselves  into  a  committee  of  three  to 
see  that  the  window  and  interior  displays,  as  well  as  the  adver- 
tising, are  up  to  the  high-water  mark. 

A  suggestion  on  this  point  : 

The  mere  fact  of  a  January  clearancesale  of  garments  is  usually 
enough  to  vitalize  the  happening  with  success.  But  the  sale  could 
be  made  stronger  if  one  or  two  stocks  could  be  secured  from  well- 
known  wholesale  concerns.  The  names  of  these  concerns,  and  the 
fact  that  the  stocks  were  solely  secured  for  the  purpose  of  swelling 
the  sale's  list  of  values,  would  be  a  big  point. 

The  great  January  mark-down  sale  takes  place  about  the  middle 
of  the  month.  It  is  the  supreme  effort  to  get  rid  of  all  sorts  of  Fall 
and  Winter  merchandise,  and  its  average  life  is  a  fortnight.  The 
New  York  papers — in  fact,  the  papers  in  every  large  city — will  be 
full  of  such  sales,  and  it  behooves  the  small  town  merchants  to 
watch  the  columns  of  metropolitan  papers,  in  order  to  gain  points. 
A  large  space  should  be  given  to  the  first  ad.  on  this  sale,  at  least, 
and  the  succeeding  ads.  ought  not  to  be  skimpy  in  size.  Cuts 
should  be  secured  in  advance  ;  window-tickets  and  price-cards 
should  be  all  planned  and  finished  ;  prices  should  be  cut  to  the 
proper  point  (every  merchant  should  be  a  law  unto  himself  on  this). 
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We  have  secured  large  premises  at 

Cor.  St.  Helen  and  Lemoine  Sts. 

(LATELY   OCCUPIED   BY   ROBERT   LINTON   &  CO.) 

New  goods  are  arriving  every  day,  and,  in  spite  of   the  disastrous  fire  which 
destroyed    our   former  quarters, 

Spring  Deliveries  will 


not  be  delayed. 


Orders  will   be   promptly   filled   for   special    lines   of  Cotton    Goods, 
etc.,  advertised  elsewhere  in  this  number. 


S.  GREENSHIELDS,  SON  &  CO. 

NOTE  NEW  ADDRESS,     ^  Montreal,  and  Vancouver,  B.C. 

ALWAYS    RELIABLE. 

"Perfection"  Brand 

— 

Down  and  Wadded  Bed  Comforters, 
Cushions,  Tea  Cosies,  Etc. 

In  ordering  the  above  brand  you  take  no  risk  whatever,  as  all  goods  so  labelled  are  fully  guaranteed 

by    us,    and,    if  not    correct    in    every  detail,   can    be    returned    (without  expense    to    the  purchaser). 

THIS    IS  A   FAIR   OFFER     and  we  make  it  because  we  have  full   confidence  in  our  goods. 

IF  YOU  WANT  THE  BEST  VALUE  FOR  YOUR  MONEY  place   your  order 

with  us  and  you  will  get  it. 

GOOD  QUALITY.         HANDSOME  DESIGNS.         LOWEST  PRICE. 
Mail  Orders  given  our  best  attention. 


CANADA  FIBRE  CO.,  Limited 

Manufacturers  of  Down,  Cotton  and  Wool  Comforters  ;  Cushions  and  Tea  Cosies  of  every  description. 
OFFICE  AND  WORKS:    582  WILLIAM  STREET.  MONTREAL 
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KYLE,    CHEESEBROUGH    &    CO. 

A  COMPLETE  stock  of  laces  is,  as  usual,  a  leading  feature  with 
Kyle,  Cheesbrough  &  Co.  All  lines  have  been  carefully 
selected,  and  many  novelties  are  noted.  A  large  assortment  of 
blouses,  including  all  the  new  American  novelties,  is  worth  noting. 
Their  silk  blouses,  in  crossover  stripes  and  plaids,  as  well  as  in 
plain  white  and  blacks,  should  be  seen  by  buyers.  They  report  a 
big  demand  for  their  chiffon  and  fancy  muslin  ruchings.  In  trim- 
mings, the  firm  reports  several  strong  lines  in  sequins,  jets,  etc. 

Their  assortment  of  blouse  silks  and  dress  goods  is  exception- 
ally fine.  In  the  latter,  blacks  are  a  strong  feature.  Austrian 
belt  buckles,  in  jewel  effects,  contain  many  pretty  novelties.  A 
leader  in  this  range  is  their  jewel  belt,  to  retail  at  25c.  They  are 
showing  a  very  fine  belt,  silver  applique  on  leather,  with  silver 
check  effect,  in  tans,  blacks  and  assorted  colors,  to  sell  at  75c. 
This  is  a  leader,  and  is  controlled  for  Canada  by  Kyle,  Chees- 
brough &  Co. 


THE  "GOLD  MEDAL"  BLACK  DRESS  GOODS. 
In  these  days  of  keenest  competition  among  dry  goods  import- 
ers, straining  after  the  finest  black  dress  fabrics  of  genuine  materials 
and  fast  colors,  it  will  be  interesting  to  the  trade  throughout  the 
Dominion  to  learn  that  still  another  product  of  European  manufac- 
ture, than  which  there  is  probably  no  more  reliable  line  in  the 
world's  markets,  known  as  the  "  Gold  Medal  "  black  dress  goods, 
is  being  sold  in  Canada  by  John  Macdonald  &  Co.,  Toronto,  sole 
agents  for  the  Dominion.  Dry  goods  merchants  and  others  handling 
such  goods,  requiring  a  very  fine  article  for  their  trade,  will  be 
forced  to  keep  the  "Gold  Medal  "  fabric,  every  yard  of  which  is 
guaranteed.  An  erroneous  idea  prevails  among  many  wearers  that 
all  black  goods  are  alike,  except  in  pattern  or  style  of  weave  ;  but 
if  the  dye  be  faulty  it  rots  the  threads  that  hold  the  seams,  and  if 
there  be  cotton  mixture  in  the  goods  it  will  not  hold  the  color. 
"Gold  Medal"  black  fabrics  are  all  made  from  selected  yarns, 
long  fibre,  thinly  dyed  in  a  pure  dye  of  fast  color — every  five  yards 
being  stamped  with  "  Gold  Medal  "  and  rolled  on  a  board,  having 
a  nickel-plated  cord  with  the  trade  mark  "Gold  Medal"  plainly 
in  sight.  This  protects  buyers  against  imitations.  Sarah  Bern- 
hardt, the  celebrated  acress,  in  testifying  to  the  high  standard 
superior  finish,  and  wearing  qualities  of  "Gold  Medal"  black 
dress  goods,  says  they  excel  all  others  that  she  has  seen,  and 
should  occupy  a  prominent  place  in  every  lady's  wardrobe.  A  full 
range  of  the  Spring  season's  novelties  in  patterns  of  this  renowned 
fabric  are  to  be  seen  with  the  traveling  salesman  of  John  Mac- 
donald &  Co.  This  well-known  firm  are  also  sole  agents  in  Canada 
for  the  increasingly  popular  "  Seabelle  "  serge,  whose  fast  dye  is 
warranted  to  stand  both  the  sun  and  sea  water.  The  illustration  of 
a  sea  belle,  arrayed  in  this  favorite  summer  costume  for  ladies, 
will  be  seen  on  the  back  cover  of  The  Review. 


MERCHANTS  DYEING  AND  FINISHING  CO. 
The  Merchants  Dyeing  and  Finishing  Co. 's  warehouse,  42 
Front  street  west,  presented  a  very  busy  appearance  the  other  day 
when  we  visited  it.  Stocktaking  is  over,  and  they  are  busy  open- 
ing up  Spiing  goods.  A  year  ago,  they  thought  their  new  premises 
fully  large  ;  now  they  are  afraid  they  will  not  have  room  enough. 
The  business  has  grown  rapidly  in  their  own  special  departments, 
and  amply  justifies  the  concentrating  of  the  energies  of  the  directors, 
the  travelers,  and  the  employes  on  a  few  lines.  In  connection  with 
the  dress  department,  they  are  developing  tailor-made  dress  skirts 


in  plain  and  figured  goods,  which  enables  their  customers  to  show 
a  large  variety  on  a  small  investment.  In  underskirts,  some  beauti- 
ful new  styles  were  seen,  which  have  already  commanded  a  very 
large  sale.  Their  hosiery  and  glove  department,  also,  is  busier 
than  ever.      The  forward  orders  are  very  satisfactory. 

HUTCHISON,  NISBET    &    AULD. 

The  Spring  trade  in  men's  tailorings  has  opened  auspiciously 
with  Hutchison,  Nisbet  &  Auld.  Comparatively  few  tweeds  are 
selling,  the  demand  having  turned  towards  serges  and  worsteds, 
especially  the  latter.  Smooth-faced  worsteds,  with  small  patterns, 
or  small  checks,  in  light  browns  and  olives  are  popular.  Grays, 
are  still  favorites,  however.  A  very  small  herringbone  check,  in 
drabs  and  fawns,  is  attracting  much  attention.  Worsteds  and 
serges  in  blue,  especially  the  light  shades,  are  moving  in  large 
quantities. 

Venetians  and  coverts  are  coming  back  into  great  favor  as  over- 
coatings, and  are  now  selling  freely. 

In  trouserings  the  demand  is  for  lighter  shades  of  gray  than  have 
been  popular  for  some  years.  The  stripes  are  neater  this  year  than 
usual.     They  are,  in  fact,  almost  invisible. 

One  line  of  blacks,  with  faint  blue  or  white  stripe,  is  meeting 
with  considerable  favor  for  suitings  and  trouserings. 

Fancy  vestings  are  becoming  more  popular  every  season. 
Hutchison,  Nisbet  &  Auld's  sales  of  this  class  of  goods,  during  the 
past  six  months,  have  been  greater  than  in  any  previous  eighteen 
months.  Any  increase  in  the  sale  of  these  goods  should  be  wel- 
comed by  the  merchant  tailor,  as  it  is  practically  an  extra  sale,  over 
and  above  the  sale  of  suitings,  for  no  person  is  likely  to  refrain  from 
purchasing  the  vest  with  his  suit  because  he  intends  purchasing  a 
fancy  vest. 

WILLIAM  AGNEW  &  CO. 
On  another  page,  in  this  issue  of  The  Review,  William  Agnew 
&  Co.  make  a  special  offer  to  the  trade.  For  thirty  days  they  will 
send  CO.  D.  to  any  dealer,  between  Halifax  and  Winnipeg,  one  or 
more  pieces  of  their  special  line  of  A  85  black  Velour  finish  Hen- 
rietta, which  is  38  inches  wide,  at  36c.  per  yard.  A  post  card 
mailed  to  the  firm,  stating  the  number  of  yards  required,  will  receive 
their  prompt  attention. 

WYLD,  GRASETT  &  DARLING. 

Wyld,  Grasett  &  Darling  will  have  in  the  linen  department  of 
their  warehouse  in  January  some  special  values  in  bleached  and 
unbleached  damask,  which  will  be  offered  at  much  below  regular 
prices,  though  they  are  perfect  goods.  They  will  also  have  an 
additional  shipment  of  fancy  linen,  such  as  5 -o'clock  tea  cloths, 
sideboard  scarfs,  pillow  shams,  tray  cloths,  hemstitched  table 
covers,  with  napkins  to  match,  etc.  This  shipment  includes  a 
magnificent  range  of  napkins  in  all  prices.  This  firm  are  now  show- 
ing the  best  range  and  values  they  have  ever  shown  in  French 
elastic  canvas  in  naturals  and  black,  in  the  new  finish. 

In  men's  furnishings  some  special  values  in  men's  black  cash- 
mere half-hose,  ribbed  and  plain,  are  offered.  They  are  also  mak- 
ing some  special  offers  in  men's  and  boys'  sweaters  in  greens, 
heather,  navies,  cardinal,  tans  and  white,  with  either  plain  or 
striped  roll  collars. 

A  fine  range  of  neglige  shirts  in  men's  and  boys'  black  sateen, 
Harvard,  Oxford,  Madras,  etc.;  also  regatta  shirts,  with  white 
bodies  and  colored  fronts,  are  in  stock  in  this  department. 

For  January  trade,  a  great  range  of  white  Valencinnes,  Torchon 
and  fancy  laces,  are  being  shown  ;  also  a  big  assortment  of  Swiss 
embroidery  in  cambric  and  muslin.  These  goods  are  in  good 
demand  for  the  whitewear  sale  so  generally  held  in  January. 

Wyld,  Grasett  &  Darling  will  have  in  stock  in  January  special 
lines  of  ribbed  and  plain  seamless  cashmere  hose  to  retail  at  25,  35, 
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Kid  Gloves 

IN  STOCK 


NEW  BLUES 
MYRTLES 
OX  BLOODS 


Several  ranges  of 
assorted  packages 


ROYAL  PI  KTLE      2  clasp>  fancy backs 

BEAVERS 

TANS,  Etc.,  Etc.       $9.00,  $95o,  $.1.50 

EUGENE  JAMMET'S  K^oToves. 


i/k^w^-ww*- 


FITZGIBBON,  SCHAFHEITLIN  &  CO, 


MONTREAL. 


STOREY 

Spring  Trade. 

{jlOVCS.  New  and  des,rab|e  |,nes- 

travelling  BaQ$.  «» .=.«,  *«..„». 
Women's  and  lttcn$  Belts. 

New  patterns  and  styles  of  excellent  value. 


Our  travellers  will  visit  the  trade  in  good  time  with  full 
ranges  of  samples  for  Spring  business. 

(U1y  Storey  $  $on 

THE  CLOVERS  OF  CANADA 

acton,    ONT. 


Are  You  in 
Ingrain  Trouble? 


Ill 


4* 


Kmpire 
Akola 

\  lino 

Alpine 

Aral 

Alta 

and  four 
Union  grades. 


If  so,  we  believe  we  can  help  you  out. 
Possibly  you  have  not  handled  the 
RIGHT  goods  at  right  prices.  We  have 
made  Ingrains  a  life-long  study,  and 
believe  we  can  furnish  any  live  carpet 
dealer  with  a  stock  which  will  increase 
his  business  and  profits. 

Our  samples  for  SPRING  1899  are 
ready  for  your  inspection. 

Take  our  word  for  it,  and  at  least  look 
them  over. 


ART  SQUARES  Lnny3  Lned„g4,hyards  Wide 


EMPIRE  CARPET  CO. 

St*  Catharines,  Ont. 


Corsets  Without  Whalebone. 

Invented  by  a   Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
MONTREAL  AGENCY  CO.,   MONTREAL. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  of  Quebec,  already  renowned  through  the  celebrated  P.  C. 
Corset.  . 

SPECIAL  NOTICE. 

Buyers  who  intend  placing  spring  orders  for  Mackintoshes  will 
do  well  before  buying  elsewhere  to  see  our  "  Celebrated 
BEAVER  Brand"  Mackintosh.  Not  only  do  we  guarantee  it  to 
be  thorough  waterproof  and  never  to  get  hard,  but  we  also 
guarantee  that  our  prices  are  at  least  20  or  25  per  cent,  cheaper 
than  any  other  house. 

Our  motto  is,  small  profits  and  quick  cash  returns.  Send 
sample  order  and  be  convinced. 


The  Beaver  Rubber  Clothing  Co. 

Sole  manufacturers  of  the 

BEAVER  BRAND"  MACKINTOSH 

No.  1490  Notre  Dame  St.,  MONTREAL. 
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Enormous  Sale 


FANCY  STRIPED  METALLIC  UNDERSKIRTS 

Superior  to  silk  and  at  half  price. 
Samples  sent  prepaid  on  application. 

Knitted  Underwear 
Austrian  Collars  and  Cuffs 

MEN'S   FURNISHINGS 

The  Canadian  Underwear  Co. 

(8  St.  Helen  St.  ,■  MONTREAL 


FEATURES  OF  SPRING  TRADE.-Continued. 

and  50c.  per  pair.  They  are  making  a  great  specialty  of  the  lace 
curtain  trade  this  season.  They  are  opening  up  some  very  excep- 
tional qualities  in  these  goods  in  a  complete  range,  from  the  lower 
numbers  to  the  very  finest  goods. 

There  is  now  in  stock  a  very  attractive  range  of  dress  fabrics  in 
box  cloths,  French  suitings,  poplins,  etc.,  in  all  the  newest  shades. 
Their  assortment  is  particularly  strong  in  serges,  in  pearl  twills, 
coating  twills,  etc.  Velveteens  are  expected  to  be  in  large  de- 
mand, and  this  firm  are  showing  a  complete  range  in  colors  and 
blacks  in  their  "  Belgravia  "  brand. 

THE  W.  R.  BROCK  CO.,  LIMITED. 

In  their  carpet  and  upholstery  department  The  W.  R.  Brock 
Co.,  Limited,  have  made  extensive  preparations  for  Spring  trade, 
and  are  showing  the  very  latest  productions  in  every  line  of  carpets. 
A  large  number  of  carpet  squares  are  being  sold  this  season.  The 
firm  are  going  more  extensively  into  curtains,  curtain  materials,  and 
art  muslins,  and  are  showing  a  magnificent  range,  both  in  English 
and  American  makes. 

Orders  for  Spring  goods  have  come  in  very  satisfactorily.  The 
demand  for  fancies  is  chiefly  for  moderate-priced  lines,  the  high- 
priced  fancies,  except  in  blacks,  not  selling  so  freely.as  in  previous 
seasons.  Better  goods  are  in  demand,  and  so,  plain  cloths  are 
having  the  "turn,"  especially  in  ladies'  cloths,  sedans,  amazons, 
whipcords,  velours,  elastic  coatings,  covert  coatings,  mixed  twills, 
vigoureux,  and  similar  materials,  which  are  a  strong  feature 
for  Spring.  An  extensive  season  is  also  predicted  for  black  goods, 
both  plain  and  fancy  ;  in  these,  lustres  and  mohairs,  both  plain  and 
fancy,  and  blister  effects,  will  lead.  An  increased  demand  is 
recorded  for  plain  black  cashmere*  and  for  cashmere  velours  and 
serges,  in  which  The  Brock  Co.  are  specially  well  supplied,  both  as 
to  quality  and  price.  Their  celebrated  "936"  silk  and  wool 
tartans  will  be  sold  at  the  old  price,  despite  an  advance  of  20  per 
cent.,  and  the  makers  report  that  this  is  the  last  lot  at  the  old 
price. 

In  printed  muslins,  stock  lots  secured  from  both  American  and 
foreign  makers,  and  offered  at  irresistible  prices  have  occasioned 
early  sales.  'The  higher- priced  lines  also  sell  well,  both  in  Scotch 
and  French  goods,  and  in  style  and  up-to-date  patterns  the  range  is 
unsurpassed  in  the  market. 

Shipments  of  Spring  silks  were  received  early  for  Christmas 
trade  and  an  immense  success  was  the  result.  The  firm  never 
showed  so  extensive  a  range  of  fancies  and  they  believe  that  no 
more  desirable  goods  can  be  found  in  Canada.  Particularly 
noticeable  are  some  tartan  surahs,  fancy  check  surahs,  check  and 
striped  glaces  in  a  great  range  of  colorings,  black  and  white  check 
and  broken  check  glaces,  plain  and  shot  glaces  in  an  enormous 
variety  of  shades  and  at  very  special  prices.  In  plain  blacks,  all 
their  well-known  numbers  are  in  stock  again,  in  peau  de  soies, 
surahs,  merveilleux,  duchesse,  tricos,  satins,  etc. 

Since  opening  a  special  department  for  linens,  the  firm's  suc- 
cess has  been  exceptional.  Attention  is  drawn  to  the  range  of 
cream  and  damask  table  linens,  in  both  of  which  are  leading  lines 
to  retail  at  popular  prices.  By  the  firm  placing  large  contracts  for 
these,  and  for  the  range  of  towels  and  table  napkins,  crash  towels, 
butcher  linens,  etc.,  the  retail  trade  get  a  marked  concession  in 
price.  Crash  suitings  for  both  sexes  will  be  in  favor  this  season, 
both  in  plain  and  fancy  materials,  and  early  orders  are  suggested, 
owing  to  the  scarcity  of  these  goods  last  year. 

In  tailors'  linings,  special  values  in  French  canvas  and  black 
Italians  are  offered,  and  the  stock  of  sleeve  linings  is  most  extensive 
ever  shown  for  Spring. 

In  prints  and  wash  goods,  a  range  of  102  patterns  in  their  best 
32  -in.    English  cambric,    in   regatta,  zephyrs,    checks   and   blouse 
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THERE  IS 
ONLY  ONE 


DON'T  BE] 
POOLED! 

BY  U5ING 

CMEAP 

INFERIOR 

DRESS 
STAYS 

^Buy  only  the  ti-...-      dciiwc-A 

*  silk  stitched  tVEPREADYS  J 


make  of  Dress  Stays  no  up-to-date  merchant  can  afford  to  over- 
look— those  bearing  our  name.  Being  made  with  the  greatest 
care  and  best  materials,  they  are  bound  to  please.  Not  only  for 
their  wearing  qualities  are  they  popular,  but  because  of  their 
handsome  appearance,  and  the  finished  look  they  give  to  a 
costume — that's  why  women  want  them  in  preference  to  others.  A 
sample  order  will  convince  you  of  their  merits. 

Ever-Ready  Dress  Stay  Co.   | 

WINDSOR,   ONTARIO. 


* 


Hamilton 
Cotton  Co. 

HAMILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...      . 

CHENILLE  CURTAINS 

AND 

TABLE  COVERS 

In  new  and  attractive  designs. 

FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent 


W.  B.  STEWART 


20  Front  Street  East,  TORONTO. 


Wyld,  Grasett  &  Darling 

Linen  Department. 

Stock     well     assorted     in      HOLIDAY      NOVELTIES 
in 

Linens,  Sideboard  Scarfs, 
Pillow  Shams,   Tray  Cloths,    D'Oylies, 
Five  o'clock  Tea  Cloths,  *■«,  ^pic,,  t.  match, 
Irish  and  Swiss  Embroidered  Handkerchiefs, 
Initialed  Handkerchiefs, 
Japanese  and  Fancy  Silk  Handkerchiefs, 

Etc. 


WYLD,  GRASETT  &  DARLING 


TORONTO. 
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effects,  are  shown,  and  the  success  of  this  complete  range  has  led 
to  six  repeats.  Two  lines  of  American  shirtings,  36 -in.  wide, 
Wauregan  and  Morley,  are  worthy  of  note.  In  fancy  prints,  checks 
generally  are  in  demand,  and  mercerized  goods  cut  a  figure.  In 
staple  prints,  indigoes  lead  as  usual,  and  burgundy,  lilac  and 
madders  are  in  demand. 

A  limited  supply  of  a  job  lot  of  black  brocaded  sateens  are  being 
offered.  Early  ordering  of  dress  zephyrs  and  ginghams  is  advised, 
especially  Scotch  and  Canadian  goods.  Two  special  lines  in 
flannelettes  for  close  buyers,  one  a  range  of  dark  checks,  and  the 
other  light  stripes,  are  shown. 

In  hosiery  and  gloves  an  immense  range  of  special  values  and 
prices  is  shown.  Their  seamless  hose,  it  is  claimed,  outrival  all 
competitors,  and  the  firm  are  ambitious  to  be  the  hosiery,  glove  and 
underwear  house  of  the  Dominion.  In  hosiery,  25c,  as  a  popular 
retail  price,  has  been  kept  in  view.  Three  special  lines  of  men's 
black  cashmere  should  be  noted.  The  underwear  range  includes 
all  weights  and  prices,  from  "  complexion  "  to  natural  wool.  Bal- 
briggans,  to  retail  from  25  to  75c,  are  shown  ;  wonderful  value. 
Overalls,  pants  and  smocks  are  well  made  and  not  slop  goods, 

The  new  quarters  for  men's  furnishings  have  enabled  The 
Brock  Co.  to  show  a  greatly  extended  range  in  all  up-to-date  goods. 
White  shirts  are  extra  fine  in  fit  and  finish  ;  soft  front  regattas 
retail  from  50c.  to  $1.25  ;  silk  front  negligee  shirts  are  a  novelty  ; 
their  blue  denim  F  121  is  pronounced  a  "  corker  "  for  wjkr  and 
value  ;  three  special  lines  of  unlaundried  shirts,  retailing  at  25',  50 
and  75c,  should  be  seen. 

The  firm  have  a  brush  skirt  binding,  similar  to  Feder's  patent, 
that  can  be  retailed  at  5c.  per  yard,  or  50c.  per  dozen.  Leather 
belts,  to  retail  from  10  to  50c,  will  be  in  favor. 


UTICA  CAPS  IN   CANADA. 

The  Mohawk  Valley  Cap  Factory,  of  Utica,  N.Y.,  are  making 
special  efforts  this  year  to  increase  their  trade  in  Canada  which  is 
already  large.  For  over  20  years  this  concern  has  devoted  itself  to 
the  manufacture  of  caps,  and  possesses  the  largest  factory  for  this 
purpose  in  the  world.  They  guarantee  the  quality  of  all  goods, 
and  have  thus  built  up  an  extensive  trade.  They  sell  only  to 
jobbers. 

CANADIAN    HAIR    CLOTH. 

Wm.  Stagg,  who  has  been  employed  by  James  Prior,  proprietor 
of  The  Stag  Dominion  Hair  Cloth  Co.,  St.  Catharines,  has  severed 
his  connection  with  the  company.  The  Stag  Dominion  Hair  Cloth 
Co.  have  moved  their  plant  and  machinery  to  more  commodious 
premises,  which,  owing  to  increased  business,  will  give  greater 
facilities.  Size  of  the  factory  is  200  x  30,  and  it  is  now  in  full 
operation  again. 

WREYFORD  &.  CO. 

Shepherd's  plaid  as  a  covering  for  the  lower  extremities  has 
been  fashionable  for  many  years,  but  shepherd's  plaid  for  Summer 
waistcoats  is  to  be  the  correct  thing  for  Summer  1899.  In  fine 
silks,  in  cashmere,  with  spots  of  blue  or  red  introduced,  and  in  drill 
it  is  to  be  worn.  The  checks  are  various  in  design,  but  all  of  the 
black  and  white  associated  with  the  name  of  shepherd's  plaid,  and 
stylish  and  cool-looking  they  are,  as  made  by  Young  &   Rochester, 


of  London,  England,  and  to  be  obtained  from  the  agents,  Wreyford 
&  Co.,  of  McKinnon  Building. 

Referring  to  the  notice  in  last  month's  issue,  as  to  khaki  coming 
into  favor  for  summer  clothing,  Wreyford  &  Co.  say  that  they 
introduced  last  season,  as  a  Jaeger  specialty,  pure  wool  and  camel- 
hair  khaki,  which  had  previously  been  tried  with  excellent  results 
in  African  travel,  and  it  took  so  well  in  Toronto  that  they 
are  anticipating  large  sales  for  it  for  next  season.  As  agents  for 
Young  &  Rochester,  they  are  also  showing  summer  clothing  in  all 
style\  or  by  the  piece,  in  khaki  drill. 


&  M."  VELVETEENS  AND   SKIRT   BINDING. 

1TEWART,H0WE&  MAY  CO., Manchester,  Eng.,made 
no  mistake  in  establishing  a  Canadian  agency  in  Toronto. 
The  success  of  this  branch  has  been  remarkable.  "The  S.  H.  & 
M."  bias  brush-edge  skirt  binding  and  the  "  S.  H.  &  M."  Red- 
fern  skirt  binding  have  already  been  placed  with  nearly  all  the  best 
merchants,  and  seem  to  be  giving  general  satisfaction.  They  have 
now  ready  for  the  market  a  line  of  silk  finished  velveteen,  manufac- 
tured specially  for  the  Canadian  trade.  This  will  be  known  as  "  S. 
H.  &  M."  velveteen.  A  complete  assortment  of  shades  will  be 
carried  at  the  Toronto  salesrooms.  As  Stewart,  Howe  &  May  are 
making  a  determined  effort  to  reach  the  buying  public  by  means  of 
the  daily  papers,  the  demand  for  these  goods  will  be  worth  prepar- 
ing for.  Their  travelers  start  out  on  Monday,  January  2,  but  any 
dealer  wishing  samples  or  shade  cards  may  secure  them  by  apply- 
ing to  the  firm's  Toronto  office,  24  Front  street  west,  Toronto. 


T.  T.  Brown,  of  Baker  &  Brown,  Montreal,  called  at  the  London 
office  of  The  Review,  in  Fleet  street,  last  month. 

The  Gait  Knitting  Co.,  Limited,  have  issued  a  pretty  blank 
book  for  the  vest  pocket,  bound  in  white  celluloid  cover.  A  copy 
sent  on  application. 

As  pretty  a  novelty  as  The  Review  has  seen  is  the  Jubilee 
souvenir  of  Barbour's  linen  thread.  It  may  be  obtained  from  the 
agents,  Thomas  Samuel  &  Son,  Montreal. 

Prime  &  Rankin  have  removed  from  Bay  streeet  to  22  Fron 
street  west,  Toronto,  where  larger  premises  give  greater  facilities  for 
the  display  of  their  specialties  in  buttons,  laces,  underwear,  etc. 

Page  &  Desrosiers,  Sandwich,  Ont.,  are  showing  hand-made 
mitts,  which,  from  superior  finish,  being  strictly  hand-made,  are 
well  adapted  for  Canadian  trade.     They  sell  the  jobbing  trade  only. 

A.  Burritt  &  Co.,  Mitchell,  Ont.,  have  issued  a  nice  blotter 
designed  to  draw  attention  to  the  new  line  of  bicycle  hose,  samples 
of  which  they  are  now  showing.  The  trade  should  see  these,  as 
they  are  novel  and  beautiful  goods. 

W.  B.  Mathews,  formerly  representing  The  Gault  Bros.  Co  ,  in 
the  Ottawa  district,  and  who  is  now  in  charge  of  the  smallwares, 
carpet  and  curtain  department,  sailed  on  December  28  for  England 
to  secure  the  latest  Spring  novelties  for  his  department. 

Jos.  Beaumont,  woollen  manufacturer,  of  Glen  Williams,  met 
with  a  serious  accident  about  two  weeks  ago.  He  has  recently 
added  glove-making  to  his  business,  and  a  quantity  of  benzine, 
which  is  used  in  this  department,  had  been  placed  in  a  large  drum. 
He  carelessly  approached  the  vessel  with  a  lighted  lantern.  The 
benzine  exploded,  blowing  out  every  window  in  the  building,  and 
burning  Mr.  Beaumont  severely  about  the  face  and  hands. 


•**   MANUFACTURERS     OF  •** 

Gloves  and  flittens 


W.  CAIRNES  &  CO. 


BERLIN,  ONT. 
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TRUNKS 

Of  all  descriptions  made  to  order  and  to  stand  the  test  of  the 
modetn  baggGe  smasher.  We  make  a  specialty  of  Commercial 
i^Trurtks,  and  can  guarantee  satisfaction.  We  make 
Leatheroid  Steel   Lined  Trunks,   Kartovert 


Tra^eliers^Tr 
•Sj/h4)'lVunks, 


^l.ined  Trunks,   Enamelled   Duck  Covered  Trunks,    in  fact  any- 
thing in  trunks. 


J.  EVELEIGH  &  CO. 


245  St.  James  St., 


MONTREAL 


Manufacturers  ofall  kinds  of  travelling  requisites. 


aii  kinds  Display  Fixtures  and  Forms. 


"N 


MANTLE   RACK. 

Extensive' v  used  both  in  Canada  and 
United  stairs.  No  other  Hack  ran  be 
compared  with  it. 


This 
Suit 
Hanger 
i^  something 
new  tor  the 
display  of 
Ready-Made 
Clothing,  as 
each  hanger 
holds  a 
complete  suit. 
Nothing  in 
tlie  market 
equal  to  them 
i'ir  liiis  pnipose. 
We  control  the 

i  for 
Canada. 

Write 
tor  prices. 


SUIT   HANGER. 


This 

Display 

Rack 

is  the 

cheapest 

and  most 

Practical 

Window 

Display 

Fixture 

in  use. 


Beautiful  win- 
dow displays 
can  be  made, 
and  any  articles 
In  Notion 
Department 
can  be  artisti- 
cally displayed 
on  iliese  Racks. 

,1  best 
Beesemi 
and  finished  In 

Nickel  or 
Oxidized. 


NICKEL.    PLATED    FIXTURES    OF    EVERY    DESCRIPTION.  DISPLAY  RACKS    Price.  $3.00  per  doz. 

46  Richmond  St.  W  , 


CLATWORTHY  &  CO., 


Manufacturers   and    Dealers, 


TORONTO,  ONT. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 


British,   American    and   foreign   firms  who  are   looking  for  Canadian  connections  will  find  in  this  column 
the  names  of  leading  agents  who   are  eminently  fitted  to   represent  them   in   this  country. 


BAKER  &  BROWN  S 


St.  Sacrement 

Str»t 


Manufacturers'  Agents, 


MONTREAL 


Representing— Stansfeld  Bbown  <ft  Co.,  Bradford,  Eng.,  manufacturers  of  meltons, 
carriage  cloths,  raggings,  etc.  Hensal,  Colladay  &  Co.,  Philadelphia,  U.S.A., 
manufacturers  of  dress  trimmings,  fringes  and  upholstery  goods.  Arnold  B. 
Heine  &  Co..  St.  Gall,  Switzerland,  manufacturers  Swiss  embroidered  handker- 
chiefs, Swiss  embroideries  and  curtains. 


R.  H.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Melinda  Street 

TORONTO.  CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs ;  Cretonnes ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing-. 


R.  FLAWS  &  SON 


Manchester 
Melinda 
Dry  Goods  Commission  Agents. 


I*'  Toronto 


W.  E.  WALSH  *  *  *  * 

13  St.  John  Street,    MONTREAL 

Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,     POCKETBOOKS,    DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 


FRED.  R.  WILLIAMS 


Manufacturers'  Agent 

Hamilton   Chambers,    17  St. 

John   St.,    MONTREAL. 


Open  for  Agencies  of  Dry  Goods  and  Smallwares. 


CARRIER   WANTED. 


•ECOND-HAND 
1      Wiarton,  Ont. 


CASH     CARRIER    WANTED. 


APPLY    BOX   73 

(i) 


BUSINESS  CHANCE  WANTED. 


A  YOUNG  MAN  (30),  WITH  SOME  CAPITAL  AND  FIFTEEN 
years'  business  experience  in  manufacturing  Gents'  and  Ladies'  Furnish- 
ings, would  form  partnership  with  a  manufacturer  having  established  plant, 
requiring  more  capital  and  services  of  a  capable,  energetic  person  to  enlarge 
same.  Strictly  confidential.  Address:  F.H.G.,  Dry  Goods  Review, 
Toronto- 

CAPITAL  CITY  BUSINESS  COLLEGE, 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co  respondence  and  Proof- 
reading. Pitman's  or  Munson's  Shorthand,  per  month,  $4.00;  White's  Phonography,  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $3500;  Bookkeeping  and  Business  Practice,  per  month,  $5.00;  Penmanship 
per  month,  $3.00  ;  N  ight  School,  per  month,  $3. 00  ;  Private  Lessons,  each,  $1.00.  Address, 
A    M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts  ,  Ottawa. 


...THE... 


Underwood. 


Investigate  the  Underwood 
before  purchasing  a 
Writing  Machine : 

BECAUSE  it  has  clear,  visible  writing  from  start  to  finish. 

BECAUSE  it  has  a  tabulator  for  billing,  invoicing,  etc. 

BECAUSE,  owing  to  visible  writing,  an  operator  can  do  one-third  more  work. 

BECAUSE  it  will  save  you  money— price  no  higher. 

BECAUSE  it  is  fully  guaranteed. 


IMS  AGENTS  "FOR  CANADA  : 


CREELMAN    BROS.  TYPEWRITER  CO., 

15  Adelaide  St.  E.,  TORONTO. 


MARK 


WM.  CROFT  &  SONS 


ESTABLISHED    1855 


Travellers  are   now   leaving  on   their  Spring  trips,  and  are 
showing  the  biggest  and  cheapest  line  of 


Ladies'  Belts 

(OWN  MAKE.) 

Belt  Holders 
Waist  Setts 
Waist  Pin  Setts 
Sash  Pins 


Fancy  Belt  Buckles 

(THE  VERY  LATEST.) 

Links  and  Cuff  Buttons 
Stick  Pins 
Fancy  Hat   Pins 
Cuff  Pins  and  Pin  Setts 


and  a  Splendid  line  of  all  the  latest  Novelties  suitable  for  a  Dry  Goods  Man's  Smallware 
Counter.  Our  stock  is  now  very  large  and  complete  in  Fancy  Hair  Combs,  Pompadour 
Combs,  Balero  Combs,  Side  and  Bang  Combs  (fine  line),  Hair  Pins  in  Horn  and 
Celluloid,  and  is  the  largest  and  best  assorted  and  cheapest  line  we  have  ever  sent  out.  Travellers  will 
call  on  you  in  due  course,  and  we  ask  you  to  inspect  our  samples  before  ordering — it  will  pay  you. 


53  BAY  ST,  TORONTO 


Winnipeg,  and  Quebec. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


147 


148  THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 

THE... 

Gault  Bros.  Co. 

Limited 

MONTREAL 

Announce  heavy  shipments  arriving  of  all 
classes  of  WOOLLENS  and 

Tailors'  Trhnmings 
Dress  Goods 
Linens,  Prints 
Carpets  and  Curtains 
Gent's  Furnishings 

Also  in  Domestics— CANADIAN  TWEEDS,   CANADIAN  FLANNELS, 
and  all  kinds  of  CANADIAN  COTTONS,  with  special  Job  Lines. 

500  pieces  Navy  Blue 

27/28-in.  Flannels  below  mill  price— JOB. 

We  are  anxious  to  give  as  early  delivery  as  possible  to  all  our  custo- 
mers, so  please  order  early. 

Wishing  you  many  happy  returns  and  a  happy,  prosperous  New  Year. 
The  more  you  buy  from  the  above  firm,  the  happier  and  more  successful 
you  will  be. 

™E  GAULT  BROS.  CO.,  — 

MONTREAL 
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PRISMS 
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CARRY    DAYLIGHT 
with  wonderful  success. 

All  progressive  business  men  recognize  their  value. 


(3 


"  The  most  useful,  and  the  most 
profitable  improvement  you  can 
put  into  commercial  premises." 


Send  for  Descriptive  Booklet  to  .  .  . 


The  Luxfer  Prism  Company,  m 

58  Yonge  Street,     TORONTO 


Installation  at.premises  of        ) 
The  T.  Eaton  Co.,  Limited.      ) 


A   STORY   WITHOUT   WORDS. 


EATON'S-WITHOUT    PRISMS. 


EATON'S-WITH   PRISMS. 
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William  Mitchet 


MANUFACTURER   OF 


Gocoa  Mattinsrs  and  Mats 


&1 


Jute  Mattings  and  Carpets 

Wool,  Dutch  and  Imperial 
STAIR  CARPETS. 

COBOURG  MATTING,  MAT  and  CARPET  WORKS 

COBOUKG,    ONT. 


K|MiP* 


John  M.  Garland,  Son  &  Co. 


WHOLESALE    DRY   GOODS 


DEPARTMENTS. 


A— Staples. 

B— Colored  Cottons,  Prints  and  Linens. 

C-  Cloths,  Tweeds  and  Tailors'  Trimmings. 

D    Dress  Goods  and  Linings. 

E— Men's  Furnishings. 

H  -Smallwares,  Hosiery  and  Ribbons. 

T    Carpets  and  House  Furnishings. 

.  .  .    INSPECTION     l\\  I  l  i_  1 1 
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Ottawa,  Ont 


Advance  Information  on  Spring  Millinery. 


VOL.  IX. 


MONTREAL  AND  TORONTO,  FEBRUARY,   1899. 


No.  2. 


The  Pioneers 


of  the    LADIES'   SHIRT-WAIST  TRADE   arc 
the  well-known  Firm 


E.  &  H.  Tidswell  &  Co. 

3  and  2  Wood  Street,      LONDON,     Eng. 

Who  manufacture  and  distribute  the  following 
goods  (as  well  as  Shin-Waists)  : 

WOMEN'S    BLOUSES  ; 
LINEN  COLLARS   and   GUFFS; 
APRONS.    SILK   FRONTS,    FRILLINGS; 
VEILINGS,    LACE  FICHUS   and    BOWS; 
CRAVATS,  FANS  and   PINCUSHIONS. 

Canadian   Buyers   when   in    England  should  call  at  3  Wood  Street,  if 
they  wish  to  see  Stylish  Novelties  for  the  best  class  of  trade. 


C* 


&  a 


EMINENT' 


Imperial  Waterproofs 

"Cravenette"   Proofed 

DEPARTMENTS  : 

JACKETS  GIRLS'  AND  MAIDS' 

MANTLES  MANTLES  and  JACKETS 

COSTUMES  and  WATERPROOFS 

Agent  in  Canada, 

J.  SNIDER,   King  St.,  TORONTO. 


BRICE,  PALMER  &  CO. 

Telegrams:  Cannon  Street 

"Eminent"  London.  LONDON,    ENG. 


PRIESTLEY'S 

BLACK  600DS 

ALWAYS  LEAD 


See  That  You 
Get   Them. 


The  name  "  B.   PRIESTLEY  &  SONS"  is 
stamped  every  five  yards  on  selvedge 


"ROLLED  ON  THE  VARNISHED    BOARD.' 


^J| 


LISTER  I  CO. 


Limited, 


Manninaham 


Silk 
Velvets 


FOR- 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR- 


Railway  and 
Street  Cars,    Etc. 


SHIRTS 

OVERALLS 
PANTS 


White  Duck  Pants  and  Serge  Coats 

Crash  Suits 

Alpaca  Coats   

Ladies'  Tailor-Made  Skirts 
Genuine  Irish  Crash,  Pique,  etc.,  etc. 

ALL  THE  LATEST  IDEAS  IN  SKIRTS. 

We  are  making  an  extra  bid   for   cash  buyers — it  will  pay  you 

to  get  our  spot  cash  prices. 


ROBERT  C  WILKINS 


Manufacturer 


MONTREAL 


Grasett  &  Darling 


are  opening  up  new 
goods  in  all  Depart- 
ments. Assortment  for 
Spring  will  be  found 
fresh  and  attractive  in 
General  Dry  Goods, 
Woollens  and  Furnish- 
ings. 

WYLD,  GRASETT  &  DARLING 

TORONTO 
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S.  6REENSHIELDS,  SON  &  CO 

MONTREAL,  and  VANCOUVER,  B.C. 


WE    ARE    IN    FULL  WORKING   ORDER  AGAIN 

IN 

Our  New  Warehouses 

BOTH    CORNERS,  ST.   HELEN    AND    LEMOINE   STREETS 

MONTREAL. 

STOCKS  COMPLETE 

IN 

EVERY  DEPARTMENT 


WE   ARE   FILLING   .    .    .    . 


ALL  ORDERS  PROMPTLY 


Sole 


Selling- 
gen 
for 


Briggs  Priestley  &  Sons,  Bradford,  Dress  Goods. 
Agents        Emil  Pewny  &  Co.,  Grenoble,  Kid  Gloves. 
"  Ever  fast  Stainless  Hosiery/ r 
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The 


Patent  Permanent  Silk  Finish 


ON. 


By  Her  Majesty's  Royal  Letters  Patent 
Nos.  16,  746  and  15,  i6g. 


Cotton  Italians  and  Linings. 


The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.--A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION.  —  In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON   APPLICATION 


Dyed  and  Finished 
only  by 


JAMES  &  M.S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks, 

Low  Moor,  Nr.  BRADFORD, 


AND 


Orchard   Dyeworks, 

HECKMONDWIKE, 


ENGLAND. 
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IT  WILL  HELP  YOU 

increase  your  trade  if  you 
have  the  following 

MORSE  &  KALEY   GOODS 

IN   STOCK  : 

M.&K.  SILCOTON  f      M.&K.  Embroidery  Silcoton 

M.&K.  Knitting  Cotton  X  (A  substitute  for  Silk) 

M.&K,  Turkey-Red  Embroidery       ♦      Silko,    Victoria  Crochet,     Etc. 


Robert  Henderson  &  Co. 

181  and  183  McGill  Street,  m  MONTREAL 

Sole    Agents    for   Canada. 

One   of . .  . 

CARTWRIGHT 

ANo  WARNERS 

CHIEF  SPECIALTIES 


IS     THE     CELEBRATED 


"Premier  Finish"  Hosiery, 

Genuine  Goods  \A  which  doe;   not 

bear  this 


Canadian  Agents : 


Stamp        &r       m  m  "COTT." 


R.  FLAWS  &  SON,     -""&,,.     Melinda  St.,  Toronto 
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Dent,  Allcroft  &  Co. 


GLOVE    MANUFACTURERS 


LONDON  :    97  Wood  St. 

NEW  YORK:     15  &  17  Greene  St. 

PARIS  :    30  Rue  des  Bourdonnais 

Worcester,      Brussels,     Grenoble,      Prague,      Naples. 

Skin   Dressing  Yard:  OTTIGNIES,   Belgium. 


Agents  in  Canada 


J.  T.  DONNELLY  &  CO., 


20   Lemoine  Street 


r 


MONTREAL 


James  Johnston  &  Co 

WHOLESALE  DRY  GOODS. 


The  following  Departments  are  now  complete  : 


Dress  Goods,  Velveteens,  etc. 
Silks,  Ribbons  and  Trimmings 
Hosiery,  Gloves  and  Underwear 
Smallwares,  Notions,  etc. 
Gents'  Haberdashery  and  Neckwear 
Muslins  and  Embroideries 


Laces  and  Curtains 
Umbrellas  and  Parasols 
Prints  and  Cotton  Dress  Goods 
Cottonades,  Flannelettes,  Shirtings 
Tickings,  Linings,  Towelings,  etc. 
Linen  Napkins,  Doylies  and  Tablings 


Our  Travelers  are  now  on  the  road  with  a  range  of  Samples  that  cannot 
be  surpassed  in  the  Dominion.  Have  a  look — it  costs  nothing.  Letter 
orders  a  specialty. 


JAMES  JOHNSTON  &  CO.   rfstHdmst,  Montreal. 
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Foster  & 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  t«ade 

Cable  Cord  and  Soft 
Knitting  Worsteds, 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  slock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT, 


32  Lemoine 
Street, 


Montreal. 


We  are  offering 
EXTRA  values  in 

CASHMERE 
HOSIERY 


From  $2.25  per  doz.  up. 

Nothing  on  the  market  to  touch  them.  Sample 
dozen  pairs  sent  express  paid.  Send  your  orders 
quick,  as  our  stock  will  not  last  long. 


Bagley  &  Wright  Mfg.  Co. 


318  St.  James  St.,  MONTREAL. 


On  his  return   from    England,   in    March,    Mr. 
Wreyford  will   take'  Western    Trip,  visiting  Winni 
peg,  Vancouver,  etc.,  with  Fall  Samples 

Young  &  Rochester's  (London,  Eng.) 
Shirts,  Neckwear,  Dressing  Gowns, 
Winter  Vests,  etc.,  etc. 


Tress'  High-Class  Hats  i  Caps 

Dr.  Jaeger's  Sanitary 
Woolen  Underwear 

and  other  specialties  for  Men,  Ladies  and  Children. 
Merchants  will  do  well  to  reserve  orders  till  they 
see  these  samples — latest  styles  from  leading  Eng- 
lish Manufacturers. 

Wrevford  &  Co. 


Manufacturers'   Agents  and 
Wholesale  Importers 


'<)!<(  )XT() 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  of 

FISH  HOOKS  and 

FISHING  TACKLE. 


NEEDLES 


WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  he  mailed  lo  you  free  on  receipt  of  Trade  Card. 


of  these  days  you  should  calcul- 

8  the  advantage  of  buying- standard  goods. 

9  times  out  of  10  you  get  cheated,  if 

9  tenths  of  your  stock  is  bought  "cheap." 


0£    i  Cords,  Braids,  Gimps, 
13   <:  Tassels,  Fringes, 
O    (  Barrel  Buttons,  etc. 

Are   the  BEST  in    the   market. 

Moulton  &  Co. 


TRADE    MARK 

Montreal 
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Finley,    Smith 
&  Co. 


Importers    of  . 


WOOLLENS  *«« 
TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEV 
J.    R.    SMITH 


Montreal 


Sole  Agents  for 

Trafalgar,  Britannia  and   Royal  Navy  Serges. 


•■■•"•"•"•■■»"»i'»ii»ii»"»ii»ii»ii»m»m»h»ii»«i»ii  9*Om 


I 


i 


I  Wm.  Taylor  Bailey  ? 


27  and   29  Victoria  Square 

MONTREAL     | 


t  Upholstery  and  .  .  .     | 
...  Drapery  Goods  I 


Selling  Agents  for 


t 


E.  F.  Timme  6c  Son,     Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


! 


The  Celebrated  Oxford 


FLANNELETTE  and  FLANNEL 
UNDERCLOTHING  and 
BABY  LINEN 


Factorie 

LONDON  BANBURY 

OXFORD  CASTLEFIN 


1  Oxford  "    Underclothing. 
9021. 


W.  F.  LUCAS  &  CO. 

I29a  London  Wall 
LONDON,  ENGLAND. 


Oxford  "    Underclothing. 
1 162. 
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THE  LACE 
WAREHOUSE 
OF  CANADA 


"**s> 


O 


UR  travellers  are    now  on   their 


Spring  trip  fully  equipped  with 
probably  the   most  complete  range  of 

Fancy  Dry  Goods 


><$*<*■ 


•shown    in  Canada. 


"OUR  SPECIALTIES 


LACES,    LACE   CURTAINS,   VEILINGS 
TRIMMINGS  and  DRESS  GOODS 


Are  represented  by  an  almost  endless  range  and  variety. 


Our  collection  also  includes  a  full  range  of  Gloves,    Hosiery,    Underwear,  Feather  Boas, 
Belts,  Silks,  Blouses,  Ruchings,  Embroideries  and  Dress  Goods  Novelties. 


Kyle,  Cheesbrough  &  Co, 


16  St.  Helen 
Street    .    . 


'    *V>-     -'■ 

m 


em  • 


He  wtao  hesitates 
is left. 


To  be  in  the  first  flight  re- 
quires prompt  decision;  a  fact 
your  buying  exemplifies. 


"WELL  BOUGHT,   HALF  SOLD" 

That's  why  . 


YOU   KNOW 


Such  a  range  of   ...   . 

Summer  Clothing 

Underwear 
Shirts 
Neckwear 

Half-Hose,  etc.,  etc 

as  we  show  must  please  you  or  you're  more  than  hard  to  please. 


Our  Spring  Lines 
"Stand  Out" 

They're  bought  ri^ht. 


MYRON  McBRIDE  &  CO. 


Western  Canada's 
Wholesale  Men's  Furnishers. 


~ WINNIPEG. 
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READY  NOW. 


50  STYLES. 


i  Skirts 


NEW  THINGS, 


Department  Leaders 

TO    RETAIL 

50c      75c      $1.00 

Sold  by  single  dozens  or  case  lots. 
400  dozen  to  clear. 


No.  339— Crash,  $4.65  nett. 
No.  325— Better,   5.25  nett. 


Wash  Suits 


We    have    twenty  g<>od    things    to 
show  you. 

$24  to  $72  doz. 

MAN    TAILOR-MADE. 


WE 

EXPECT  TO   SEE 

YOU   AT  THl 

OPENINGS. 


Crash   Trimmed  White. 
No.  338— $6.50  nett. 


Blouse  Waists 


ALL    THE    LATEST 


$4.75  to  $36, 


Wrappers 

TO  RETAIL,  75c.  to  $3.00. 


Complete  Suit,  as  above— Blouse.  Crash 
Skirt  and  Belt,  to  retail  at  $1.00 


SPEOIAL""We  reSrt;t  lhat  our  new  factory  and  warehouse  will  not  be  ready  fur  occupation 
^^^      in  time  for  openings.     We   will,   however,   show  complete  lines  at  our  sample 
rooms  Wellington  Street. 


BODLTER  &  STEWART,    Manufacturers 

30  Wellington  Street  East,  TORONTO. 


J  J."  fix 

!  I 
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DUTIES  AND  QUALITIES  OF  A 
BOOKKEEPER. 


By  A.  O.  Kiltridge,   New  York. 


us  mere  bookkeepers,  and  who,  possessing  qualifications  ess-ential 
to  fit  a  bookkeeper  for  a  successlul  career,  have  thereby  advanced 
to  their  present  enviable  positions. 


IN  discussing  the  question  :  "  What  qualities  are  essential  to  fit 
a  bookkeeper  for  a  successful  career?"  I  assume  that  the  word 
"qualities"  is  used  in  the  sense  of  qualifications.  Qualities,  as  1 
understand  the  word,  includes  essential  properties  or  attributes,  or 
characteristics,  and  very  frequently  is  used  in  the  sense  of  describ- 
ing the  degree  of  excellence  or  relative  grade  of  character  of  a 
person.  In  this  sense,  I  suppose  that  some  persons  are  born  with 
the  qualities  that  fit  them  for  bookkeepers,  while  others  are  deficient 
in  such  qualities,  although  excelling  in  others.  If  the  question  that 
you  are  debating  means  qualifications,  by  which  I  understand  to 
be  conveyed  the  idea  of  requisites  that  fit  a  person  for  a  place  or 
purpose,  or  for  an  employment  or  position,  and  which  carries  with 
it  the  sense  of  adaptation,  I  think  much  more  may  be  said,  because 
there  is  then  included  education,  drill  and  discipline,  and  those 
attainments  to  which  a  man  may  aspire  and  hope  to  reach  by  self- 
denial  and  hard  work  while  engaged  in  the  profession. 

The  question  in  my  mind,  then,  takes  something  of  this  form  : 
What  qualifications  should  a  man  possess  in  order  to  be  a  success- 
ful bookkeeper  ?  First,  let  me  inquire  what  success  in  bookkeeping 
means.  If  success  is  narrowed  down  to  mere  ability  to  hold  a  given 
position  and  draw  the  salary  attached  thereto,  without  expectation 
of  advancement,  the  answer  to  the  question  would  be  very  different 
from  what  would  be  appropriate  if  the  term  success  includes  the  idea 
of  advancement,  of  advancement  not  only  in  the  line  of  bookkeep- 
ing, but  broadly,  in  the  general  field  of  office  work  and  business. 
The  average  man  measures  success  by  the  gauge  of  salary.  Salaries 
are  paid  in  proportion  to  the  value  of  a  man's  efforts  to  the  busi- 
ness. One  man  in  a  given  period  of  time  is  worth  to  a  business 
twice  as  much  as  some  other  man,  and,  accordingly,  is  entitled  to 
a  salary  twice  as  large.  The  bookkeeper,  therefore,  who  aspires  to 
the  largest  success  looks  upon  his  art  as  a  stepping-stone,  and, 
while  he  never  proposes  to  relinquish  his  interests  in  bookkeeping, 
nor  to  let  go  his  hold  upon  the  accounting  end  of  the  business,  vet 
he  is  ever  willing  to  advance  in  responsibilities,  and,  while  taking 
new  duties  upon  himself,  to  turn  over  to  assistants  the  mere  detail 
of  his  work.  A  successful  career  for  a  bookkeeper,  therefore, 
means  primarily  competency  for  all  the  duties  connected  with 
bookkeeping,  and,  in  a  larger  sense,  the  ability  to  seize  upon 
opportunities  for  advancement  and  to  grow  in  importance  in  the 
business  enterprise  with  which  he  may  be  connected.  Look  around 
you,  wherever  you  may,  and  you  find  managing  men  partners  in, 
and  proprietors  of,  establishments,  who  began  their  business  careers 


And  now  a  word  with  respect  to  the  qualifications  that  a  man 
should  possess  who  aspires,  first,  to  do  his  work  thoroughly  and 
successfully  as  a  bookkeeper,  and  who  at  the  same  time,  hopes  to 
advance  himself  in  the  general  business  field.  I  am  disposed,  in 
this  regard,  to  emphasize  some  of  the  most  elementary  qualifica- 
tions, and,  based  upon  my  experience  in  contact  with  clerks  and 
bookkeepers  for  many  years  past,  I  would  dwell  particularly  upon 
what  we  used  to  facetiously  call  the  "three  R's  " — Reading, 
'Riting,  and  'Rithmetic.  Our  modern  public  schools  frequently 
send  out  their  graduates  with  a  smattering  of  various  sciences  and 
certain  attainments  in  the  different  higher  branches,  but  with  a 
woeful  lack  in  these  elementary  qualifications.  It  seems  to  me 
absolutely  essential  that  any  young  man  who  aspires  to  a  successful 
business  carreer  should  write  clearly  and  legibly,  and  should  be 
able  to  read  intelligently,  not  merely  to  recite  the  words  that  occur 
in  a  business  letter  or  document,  but  to  give  them  their  proper 
meaning.  Reading  and  talking  are  analogous  accomplishments, 
and  there  are  comparatively  few  who  can  tell  a  thing  to  their  busi- 
ness companions  in  the  way  that  it  should  be  told,  or  to  the  best 
advantage  to  themselves,  simply  because  they  have  not  been 
trained  as  readers  or  as  talkers  at  school.  The  advantages  of  a 
thorough  acquaintance  with  arithmetic  are  too  patent  to  need  any 
explanation  from  me.  Suffice  it  to  say  that  those  who  do  not  suc- 
ceed in  their  careers  as  bookkeepers  are  very  frequently  deficient 
in  addition,  multiplication,  and  the  rules  of  interest  and  discount, 
to  say  nothing  about  other  classes  of  problems.  Bookkeeping  is, 
in  a  sense,  a  division  of  mathematics,  and  those  who  have  suc- 
ceeded best  as  accountants  have  been  men  proficient  in  arithmetic, 
in  algebra,  and  in  still  higher  branches  of  mathematical  science. 

After  the  young  man  who  aspires  to  a  successful  career  as  a 
bookkeeper  has  been  well  grounded  in  these  elementaries,  the  next 
essential  qualification  that  occurs  to  me  to  mention  is  the  ability  to 
study  and  acquire  knowledge  without  the  supervision  of  a  teacher. 
There  are  two  views  to  be  taken  of  education  :  One  is  the  narrow 
view  which  restricts  education  to  that  which  is  acquired  under 
teachers  in  the  school-room  ;  the  other  is  the  broad  view  and 
regards  education  as  coincident  in  extent  with  the  days  of  a  man's 
life.  In  the  schoolroom  the  young  man  studies  under  supervision 
and  instruction.  A  very  important  part  of  what  he  should  there 
acquire  is  the  ability  to  continue  his  studies  outside  of  the  school- 
room, and  without  the  supervision  of  an  instructor.  A  successful 
bookkeeper  and  the  young  man  who  aspires  to  a  business  career 
must  be  able  to  take  up  new  studies  all  along  the  line  and  during 
every  year  of  his  life.  He  should  have  the  love  of  study  and  the 
ability  to  adapt  to  business  ends  that  which  he  acquires.       Let  me 
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illustrate  this  point  by  one  or  two  familiar  examples  :  Many  a 
bookkeeper  has  added  to  his  usefulness  in  the  office,  and  to  his 
income  as  well,  by  becoming  a  shorthand  writer.  He  has  taken  up 
the  study  of  shorthand  in  a  way  to  utilize  odd  time.  In  acquiring 
the  art  he  has  done  something  more  than  add  merely  to  his  earning 
capacity.  He  has  had  the  benefit  of  study  and  of  discipline  which 
adds  a  desirable  quality  to  his  work  in  other  directions.  Many 
another  bookkeeper  has  increased  his  usefulness,  and  added  to  his 
salary  as  well,  by  acquiring  a  foreign  language,  Spanish  for  example, 
and  thereby  becoming  competent  to  conduct  the  foreign  correspond- 
ence of  his  firm.  Except  a  man  has  the  ability  to  study  and  acquire, 
he  is  not  able  to  avail  himself  of  advantages  of  this  kind.  With 
this  ability  to  study  he  will  naturally  give  attention  to  the  higher 
branches  of  his  own  work.  He  will  buy  and  read  books  relating 
to  higher  accounting,  and  will  increase  his  competency  in  this 
direction,  while  at  the  same  time  fitting  himself  for  a  better  position 
whenever  advancement  offers. 

Bookkeeping  is  regarded  as  a  very  narrow  avocation,  and  it  is 
somewhat  justly  stated  that  bookkeepers,  as  a  rule,  are  narrow  men. 
This  is  true,  to  a  certain  extent,  but  something  else  is  equally  true, 
and  that  is  that  if  they  are  narrow  it  is  their  own  fault.  Bookkeep- 
ing, properly  considered,  is  broad,  and  the  bookkeeper  who  manages 
himself  properly  can  become  one  of  the  broadest  of  broad- 
minded  men.  It  all  depends  upon  the  individual.  Certain  nega- 
tives might  be  introduced  in  defining  the  qualifications  which  a  man 
should  possess  to  enable  him  to  enter  upon  a  successful  career  as  a 
bookkeeper.  For  example,  he  should  not  be  lazy,  nor  dilatory, 
nor  procrastinating,  nor  ill-tempered,  nor  pessimistic  in  any  respect, 
but  those  conditions  are  so  manifest  that  it  is  not  necessary  to  devote 
time  to  them. 


Certain  affirmatives,  in  contrast  with  these  negatives,  will  also 
serve  to  outline  the  thought  that  is  in  mind  :  The  young  man  who 
aspires  to  a  successful  career  as  a  bookkeeper,  should  cultivate  all 
the  graces  and  cherish  the  amenities  of  life.  He  should  ever  be  a 
gentleman.  He  should  always  be  alert.  He  should  alwa>s  be  in 
advance  of  his  work.  He  should  be  able  to  so  manage  as  to  be 
always  ready  for  whatever  is  new  or  unexpected,  or  what  may  be 
sprung  upon  him  without  notice.  That  man  is  specially  disqualified 
tor  a  successful  career  in  bookkeeping  who  is  always  behind  with 
his  work,  who  never  knows  when  his  work  is  done,  and  who  is 
never  sufficiently  forehanded  to  be  able  to  give  a  thought  outside  of 
his  ledger  and  trial  balance.  The  ledger  and  trial  balance,  pio- 
perly  regarded,  are  mere  incidents.  The  bookkeeper,  to  be  success- 
ful, must  rise  above  them,  and  make  them  his  servants,  instead  of 
being  their  bond  slave. 

That  the  young  man  who  aspires  to  a  successful  career  as  a 
bookkeeper  should  be  of  excellent  moral  character  and  have  a  high 
purpose  in  life,  that  he  should  be  of  unblemished  integrity,  and 
should  take  such  position  among  his  companions  as  will  add  to  and 
assure  his  good  character,  are  points  that  need  not  be  dwelt  upon. 
They  are  self-evident.  In  short,  that  man  will  be  the  best  book- 
keeper and  the  best  qualified  for  a  successful  career  in  business  who 
has  the  best  command  of  himself,  and  whose  attainments  include 
all  of  those  qualifications  that  in  the  best  sense  fit  him  for  associa- 
tion with  his  fellows. 

There  is  just  one  more  thought  :  No  man  in  this  world  can 
live  to  himself  without  personal  loss,  and  no  man  can  associate 
with  his  fellows,  assuming  that  the  basis  of  association  be  a  proper 
one,  without  advantage  to  himself,  as  well  as  of  advantage  to  his 
fellows.  Therefore,  that  young  man  who  becomes  a  member  of  an 
association  of  bookkeepers  and  accountants,  devoted  to  the 
advancement  of  the  science  of  accounting  and  the  art  of  bookkeep- 


ing, and  to  the  special  emphasis  of  the  fact  that  accounting  is  the 
vital  element  of  business,  will  be  better  qualified  for  a  successful 
career  than  one  who,  with  the  same  natural  attainments,  holds 
himself  aloof  from  all  such  associations.  Cooperative  effort  is  ( 
advantageous,  for  that  man  who  attempts  to  give  of  his  store  of 
knowledge  to  his  fellows,  by  way  of  a  paper  or  an  address  upon  a 
bookkeeping  topic,  or  by  taking  part  in  the  debate  of  such  a  subject 
as  is  before  your  association  at  the  present  time,  will  always  add 
more  to  his  own  stock  of  knowledge  and  to  his  own  ability  than  he 
can  by  any  means  give  to  others.  My  advice  to  every  bookkeeper 
and  accountant,  therefore,  is  :  Associate  with  your  fellows  and 
cooperate  with  them  in  any  way  possible  towards  the  advancement 
of  the  science  and  the  elevation  of  the  craft. 


THINGS  TO   BE  REMEMBERED. 

That  when  velvet  is  kept  covered  with  tissue  paper  between  the 
folds  it  looks  fresher  and  the  pile  stays  more  erect. 

That  attractive  little  pincushions  on  .  the  notion  counter  sell  to 
nearly  every  woman  looking  at  them,  as  they  have  some  mysterious 
selling  influence  over  customers. 

That  a  smart  saleswoman  as  the  head  of  a  notion  stock  can 
make  it  a  big  success  in  one  season. 

That  an  excellent  plan  is  being  followed  in  one  of  the  largest 
lace  departments,  when  short  lengths  of  lace,  j^-yard  pieces,  are 
basted  on  pieces  of  white  tarlatan  twice  as  wide  as  the  lace  and  a 
trifle  longer,  which  keeps  them  smooth  and  shows  them  off  better 
than  folding  them  over  the  hand  ;  the  saleswomen  sew  the  samples 
on  during  the  dull  time  of  the  day. 

That  it  is  a  good  plan  to  keep  glove  studs  for  customers  with 
large  wrists,  and  put  them  on  gloves  needing  them,  free  of  charge. 

That  remnants  of  plaid  woollen  goods  sell  quickly  for  small 
girl's  frocks. 

That  nice  silk  waists  should  be  kept  in  a  drawer  or  box,  and  not 
too  many  together. 

That  garters  and  hose  supporters  shauld  be  exposed  on  the 
notion  counter  to  increase  sales,  as  they  are  two  articles  that  sell 
better  when  in  full  view. 

That  gray  leather  articles  to  match  the  gray  dress  goods  pre- 
dicted are  going  to  be  favored  in  the  Spring. 

That  linen  collars  and  women's  ties  should  be  shown  on  a  stand- 
ard fixture  and  put  together  as  they  will  look  when  worn. 

That  it  is  a  great  mistake  to  crowd  a  window  full  of  any  articles  ; 
a  few  well  placed  and  plainly  ticketed  can  be  taken  in  by  the 
average  passer-by,  but  a  regular  storeroom  cannot  be. 

That  dressmakers  should  be  encouraged  to  buy  notions  by  the 
dozen  or  box,  making  a  decided  difference  between  the  price  of  one 
article  or  an  unbroken  package. 


COSTUMES    FOR    DOGS. 

In  spite  of  the  ridicule  that  has  been  cast  upon  it,  the  absurd 
practice  of  providing  costumes  for  canine  pets  still  prevails  in  Paris. 
In  the  windows  of  the  dog  tailors  may  be  seen  little  Astrachan 
overcoats  with  linings  of  pink  or  blue  satin  and  collars  of  ermine 
or  sheepskin.  For  traveling  there  are  lighter  wrappers, 
fastened  round  the  waist,  if  a  dog  has  a  waist,  by  belts  of 
tanned  leather.  Cambric  shirts,  with  lace  frilling,  are  quoted  at 
1 6f. ,  and  patent  leather  shoes — where  is  the  French  S.P.C.A.? — 
complete  the  costume.  Every  well-dressed  dog  has  a  collar  appro- 
priate to  his  breed.  A  Great  Dane  should  wear  Mexican  iguana 
skin,  lined  with  white  Morocco.  For  smaller  animals,  fashion  dic- 
tates a  white  calfskin  necklet  set  with  turquoises,  whilst  four  footed 
fops  appear  in  orange  velvet,  studded  with  precious  stones  and 
hung  round  with  lockets. 
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^    WINDOW  DRESSING.     * 


advantage  to    himself  that  will  compensate 
"him  for  the  difference  in  price. 


SOME    WINTER    GOODS    SHOWN. 

SOME  windows,  says  The  Chicago  Dry  Goods  Reporter,  are 
still  given  to  Winter  goods,  but  in  most  cases  they  announce 
cut  sales  on  the  goods  shown.  It  may  not  be  necessary  in  smaller 
towns  to  begin  with  these  cut  sales  so  early,  and,  for  that  reason, 
some  merchants  see  fit  to  postpone  their  white  goods  sales,  as  they 
tend  to  emphasize  the  lateness  of  the  season  for  buying  heavy 
fabrics.  This  may  work  in  some  places,  but  people  go  to  the 
cities  so  often  these  days,  and  the  country  is  so  completely  flooded 
with  catalogues  and  advertisements  of  mail  order  houses  that  it  is 
hardly  a  safe  policy  for  the  retailer  to  depend  on  holding  his  trade 


SUGGESTIONS  FOR  WINDOW  CARDS. 
"Good  qualities  and  low  piices  meet  in 
our    underwear  department." 
"  '  Where  there's  a  will  there's  a  way.'      If   it's  your  '  will  '   to 
save  money  on  your  purchases  we  can  show  the  you  '  way.'  ' 
"  You  can  select  hosiery  bargains  here  with  your  eyes  shut.' 
"  There  is  an  enticing  look  of  prettiness  about  our  dress  goods, 
and  our  prices  keep  them  popular." 

"  Almost  every  day  we  show  something  new  and  nobby  in  our 
dress  goods  department,  at  prices  that  astonish  our  neighbors." 
"  Patrician  handkerchiefs  at  plebian  prices." 
"  The  more  you  shop  the  more  you   will  be  impressed  with  the 
cheapness  of  our  shoes." 


Trimmed  by  H    Holiln6worih. 

when  he  does  not  show  Spring  lines  until  after  the  aforementioned 
competitors  have  had  a  chance  to  work  the  field  for  a  couple  of 
months. 

People  are  carried  away  more  or  less  by  the  idea  of  buying  at  a 
distance.  Then  they  are  likely  to  think  they  cannot  get  such 
nice  things  at  home  as  they  see  advertised,  when  the  fact  generally 
is  that  the  newness  of  the  style  is  what  attracts  them,  and  the  home 
merchant  probably  has  the  same  styles  in  the  house,  but  is  waiting 
till  later  in  the  season  to  display  them.  The  merchant  who  shows 
the  lines  early,  and  pushes  them  hard,  will  get  the  community 
supplied  before  the  home  competitor  or  these  rivals  at  a  distance, 
whom  he  cannot  watch,  have  had  a  chance  to  do  anything. 

It  will  probably  pay  better  in  the  long  run  to  make  your  sea- 
sons about  the  same  as  those  observed  by  the  city  stores,  and, 
though  this  may  necessitate  a  clearance  sale  now,  which  the  merchant 
might  do  without,  still  it  will  give  him  a  standing  in  the  community 
as  an  up-to-date  business  man,  which  will  be  a  valuable  advertise- 
ment. The  people  seem  to  like  clearance  sales  and  early  introduc- 
tion   sales,    and    behind    it   -all  the  careful   merchant  will   see  an 


\   CORSET  WINDOW  AT  BRVSON.    GRAHAM   &  GO'S.,   OTTAWA 


"  There  is  only  one  kind  of  shoe  to  buy — the  one  that  wears. 
That's  the  only  kind  we  handle." 

"Cleanliness  is  a  virtue.  These  towels  will  make  bathing  a 
pleasure." 

"  Prosperity  brings  luxury,  and  buying  these  luxurious  bath 
robes  at  our  prices  will  bring  you  prosperity." 

"  Extra  long  hose  at  extra  short  prices." 

"Outof-sight  hosiery  in   sight.'" 

"  'The  cat  came  back,'  ■  cause  it  couldn't  stay  away  '  when  it 
knew  we  were  showing  so  many  fancies  in  our  white  goods  depart- 
ment." 

"Underwear  with  us  means  under  prices  and  much  wear." 

"  Linens  for  heirlooms.  These  linens  will  last  so  long  they 
will  be  good  heirlooms  to  hand  down  to  posterity." 

TAKING  CARE  IN  DETAIL. 
There  is  often  a  disposition  with  the  window  trimmer,  says  The 
St.  Louis  Drygoodsman,  to  finish  up  a  display  hurriedly  and  leave 
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WINDOW  DRESSING— Continued. 

the  floor  of  the  window  in  a  "  half  baked  "  condition.  The  goods 
are  carelessly  arranged  or  draped,  and  the  effect  of  the  whole  win- 
dow suffers. 

The  floor  of  the  window  deserves  just  as  much  attention  as  any 
other  part.  There  is  a  tendency  also  to  overcrowd  the  bottom  of 
the  window,  or  to  attempt  to  show  too  many  lines.  Instead  of 
piling  everything  on  the  floor  in  pyramids  or  otherwise,  small 
stands  can  be  used,  and  they  can  show  off  the  goods  to  far.  better 
advantage. 

In  a  muslin  underwear  display,  for  instance,  instead  of  taking 
from  six  to  a  dozen  garments  on  a  pyramid,  thus  forming  a  solid 
mass  of  white,  use  a  similar  stand  of  some  sort  for  showing  one 
garment. 

Take  pains  in  arranging  the  piece  to  show  to  advantage  every 
possible  point  in  its  make-up,  and  the  window  will  look  better  and 
less  stock  will  be  tied  up  by  being  used  in  the  display.  In  trim- 
ming the  bottom,  care  must  be  taken  to  cover  the  floor  with 
material  that  will  form  a  good  background. 

Trims  over  fixtures  are  oftentimes  too  far  away  for  the  shopper 
to  gain  any  idea  of  the  texture  or  quality  of  the  fabric — even  the 
pattern  is  scarcely  noticeable  unless  it  is  very  striking. 

An  overtrimmed  store  is  sometimes  seen.  Boxes  and  brackets 
take  up  every  available  inch  of  room,  overhead  trims  are  built  up 
until  they  reach  the  ceiling,  while  counters  and  aisles  are  crowded 
with  nondescript  trims,  which  take  up  much  valuable  space  that 
should  be  left  vacant  or  used  for  less  counterroom  and  heavy 
shows. 

Dark  and  poorly  ventilated  stores  are  uninviting.  These  objec- 
tions can  oftentimes  be  partially  remedied  by  the  way  goods  are 
arranged  in  a  store.  Crowding  in  the  aisles  can  be  avoided  by 
giving  attention  to  the  display  of  goods  on  counters  and  in  the  centre 
of  a  store. 

It  is  not  well  to  display  black  dress  goods  and  novelty  silks  In  too 
close  proximity  to  each  other.  A  stand  or  several  stands  of  black 
goods  are  sombre  and  heavy  looking,  and  are  likely  to  counter- 
balance the  lively  effect  that  is  desired  in  a  display  of  silks. 

In  window  displays,  the  opportunity  is  given  to  compare  goods 
of  ordinary  and  extraordinary  value,  showing  the  latter  off  to  good 
advantage.  For  instance,  if  there  is  an  extra  good  value  in  some 
article  from  the  linen  stock — say  a  towel  at  35c.  which  any  novice 
can  distinguish  from  the  ordinary  35c.  towel — why  not  take  two  of 
these  towels  and  put  them  side  by  side  in  a  window,  and  say  on  a 
card:  "No.  1  is  a  towel  such  as  is  ordinarily  sold  at  35c.  and 
considered  a  fair  value  ;  No.  2  is  an  extra  fine  towel  that  will  be 
sold  at  35c.  only  while  the  lot  lasts."  If  you  choose,  the  entire 
stock  of  the  extra-good  35c.  towel  can  be  shown  in  the  window. 

WINDOW   AND    STORE   FIXTURES. 

There  is  a  growing  demand  among  the  owners  of  smart  stores 
in  Canadian  towns  to  have  appliances  for  showing  off  goods  both  in 
the  windows  and  within  the  store  itself.  Hitherto  it  has  been  hard 
to  get  these  in  Canada  in  sufficient  range  to  meet  every  kind  of 
need. 

I  had  the  pleasure  of  examining  a  full  line  of  these  goods  this 
week  at  G.  Clatworthy's,  46  Richmond  street  west,  Toronto,  where 
I  picked  up  some  valuable  hints  for  the  benefit  of  the  Canadian 
trade.  The  necessity  for  employing  these  devices  to  help  sell  goods 
has  led  to  the  manufacture  of  a  great  many  different  sorts  of  appli- 
ances. In  millinery,  clothing,  men's  furnishings,  hats,  and  many 
other  branches  of  business  special  window  or  store  fixtures  are  now 
obtainable.  Some  are  cheap,  some  border  on  the  expensive,  but 
all  are  worth  the  money  and  greatly  help  the  window  or  store 
decorator  in  his  difficult  and  pleasing  art.     For   instance,    there  is 


the  ribbon  cabinet,  known  as  the  "  Practical,"  now  admitted  to  be 
one  of  the  best  in  use  on  this  continent,  and  almost  a  necessity  to 
show  these  goods  to  the  customer  and  still  keep  them  clean.  It 
comes  in  different  sizes  and  at  different  prices.  Then,  there  are  < 
mantle  and  cloak  racks,  display  tables,  men's  coat  forms,  kid- 
glove  cabinets,  nickel  plated  stuff  for  ready-made  clothes,  men's 
wax  heads,  papier-mache  boys'  forms,  busts,  store  stools,  counter 
fixtures  for  showing  goods  in  the  piece,  combination 
bicycle  and  bathing  suit  forms,  wire  figures  for  show- 
ing dresses,  and  many  other  novelties.  Mr.  Clatworthy,  I 
was  glad  to  observe,  is  a  practical  man  who  understands  his 
business  and  is  prepared  to  supply,  or  even  manufacture,  almost 
any  kind  of  window  or  store  fixture  desired  by  the  retail  trade.  The 
styles  shown  are  the  latest  British  and  American  and  workmanship 
is  guaranteed,  so  that  if  any  part  is  found  wanting  it  will  be  sup- 
plied. It  is  intended  that  those  who  order  by  letter  shall  get  the 
same  discount  as  if  they  personally  called  at  the  warehouse  and  saw 
the  stock.      It  is  also  Mr.  Clatworthy's    purpose  shortly  to   enlarge 


NICKEL  WINDOW  FIXTURE— G.  Clatworthy,  Toronto. 

his  sample-room  so  that  visiting  merchants  in  Toronto  are  welcome 
to  call  and  make  a  personal  examination.  Several  of  the  novelties 
are  handled  exclusively  in  Canada  by  him.  Illustrated  catalogues 
of  these  goods  are  now  in  preparation,  with  prices,  sizes,  and  small 
cuts  of  the  fixtures.  Partial  catalogues  may  even  now  be  had  by 
sending  him  a  card  of  inquiry. 

Perhaps  the  most  wonderful  of  all  the  new  fixtures  is  the  Many 
Fixture  Combination.  This  is  a  series  of  wire  rod  shapes  which 
can  be  detached  and  made  up  into  various  kinds  of  window  fea- 
tures for  various  kinds  of  goods — hats,  or  collars,  or  ties,  or  gloves, 
or  shoes,  or  other  small  or  large  displays.  Each  fixture  gives  an 
entirely  new  appearance,  so  that  the  window-dresser  possessing  the 
Combination  really  has  at  his  disposal  a  number  of  fixtures.  Direc- 
tions are  given  for  taking  apart  and  putting  together,  and  an  illus- 
trated sheet  showing  how  the  fixtures  look  and  how  they  are 
arranged  is  given.  It  is  not  very  high-priced,  and  practically  pro- 
vides a  full  set  of  the  most  necessary  fixtures. 

Millinery  buyers  who  may  be  in  Toronto  at  the  close  of  the 
present  month  should  call  and  see  some  of  the  samples  now  on 
exhibition. 
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Why  Do  We  Advertise  ? 

That's  easily  answered  ! 

We   Want   tO    help   yOU,  and  increase  our  own  business. 

We  want  every  dry  goods  man  in  Canada  to  know  that  New  Goods  arc- 
arriving  daily,    that  we  are    busy  piling   up  on  the  six  flats  of   our  commodious 

warehouse  a  stock  of  Dry  Goods,  Fancy  Goods,  and  Smallwares, 

For  the  Spring  and  Summer  Trade  of  1899, 

which  comprises  the    most  beautiful  goods  ever  produced  by    the   manufacturers 
of  England,  France,  Germany,  The  United  States  and  Canada. 

Look    at    our  samples,  whether   you  buy  or   not,  it  will   be    our    pleasure, 

your  profit. 

We  have  novelties,  exclusive  designs,  ranges  of  Dress  Goods,  Silks,  Box, 
Covert  and  Costume  Cloths,  Organdies,  Muslins,  Scotch  Ginghams,  Zephyrs, 
Prints,  etc.,  that  you  will  not  see  elsewhere. 

Ribbons,  Trimmings,  Embroideries,  Laces,  Curtains,  Hosiery,  Gloves. 

SUN  HATS,     SUN  BONNETS,     SUN  SHADES. 

We  are  constantly  adding  to  our  Fancy  Goods  and  Smallwares. 

Ask  our  traveller  to  take  in  his  new  Smallware  Book  and  let  your  clerks 
go  through  it  with  you. 

Hair  Pins,  Hat  Pins,  Safety  Pins  ;  Side  Combs,  Dressing  Combs,  Back 
Combs  ;  Pocket  Books ;  Dress  Buttons,  Shirt  Buttons,  Collar  Buttons,  Pant 
Buttons. 


White  Cottons,  Grey  Cottons,  Sheetings,  Sheets,  Pillow  Cottons,  Pillow 
Slips,  Flannelettes,  Tickings,  Denims,  Ducks,  Cottonades,  Hessians,  Batts 
and  Waddings. 


Brophy,  Cains  &  Co 


23  St.  Helen  Street,  MONTREAL. 
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FACTS  AND  FASHIONS. 


By  a  Fashion   Authority. 


Prepared  expressly  for  THE  Dry  Goods  Review. 

A  STRONG  demand  is  constantly  being  made  for  the  taffetas, 
both  plain  and  in  fancy  stripes,  checks  and  dots.  This 
demand  will  run  right  on  into  the  Spring.  A  present  day  gown 
is  rarely  made  up  without  silk  somewhere,  if  only  in  linings. 
Wearers  appreciate  the  lightness  and  comfort  of  a  silk  lining,  and, 
despite  the  edict  that  has  gone  forth  that  the  rustling  silk  under- 
skirts are  to  be  given  up,  it  can  safely  be  predicted  that  the  comfort 
of  them  will  insure  a  long  lease  of  life.  Added  to  this,  the  variety 
and  beauty  that  can  be  displayed  endear  them  to  the  female  heart. 

The  separate  waist  still  holds  its  own  ;  in  fact,  it  is  stronger 
than  ever.  The  introduction  of  rich  silk  and  velvet  fancy  effects 
open  up  an  endless  field  of  varieties  in  this  popular  fashion.  The 
tucked,  or  corded  silks,  and  the  delicate  mousselines  and  chiffons  are 
used  more  than  ever.  The  odd  bodice  with  the  black  skirt  promises 
to  be  as  much  a  favorite  as  ever.  Some  of  these  bodices  are  made 
of  colored  taffeta  with  a  yoke  and  sleeves  in  white  silk  covered  with 
guipure  lace,  the  belt  and  collar  being  in  velvet  of  the  correspond- 
ing color — or  the  collar  may  be  like  the  color  and  the  belt  white, 
or  vice  versa.  A  light  grey  cloth  can  be  made  with  turquoise 
blue  silk  waist,  white  yoke  and  sleeves,  black  velvet  belt  with 
turquoise  and  steel  buckles,  the  top  of  the  waist  having  a  steel- 
embroidered  band  as  a  finish. 

These  waists  must  have  a  round  back,  pointed  front,  tight  back 
with  centre  seam,  front  without  darts,  but  not  too  loose,  and  the 
fullness  kept  well  to  the  front  and  put  over  a  well  boned  lining. 

A  medium-priced  velvet  is  good  enough  for  the  belt  and  collar, 
$2  is  quite  expensive  enough.  It  is  well  to  show  all  these  delicate 
goods  by  sample,  and  so  avoid  soiling  by  contact  with  the  shopper's 
gloves. 

Dressmakers  are  asking  now  for  twelve  yards  of  silk,  six  of 
double-width  wool  goods,  and  eleven  for  a  silk  lining  for  an  up-to- 
date  garment.  Less  can  be  used,  but  the  effect  is  not  of  the  best. 
The  least  approach  to  scantiness  is  death  to  the  character  of  a 
gown. 

Very  few  basque  effects  are  now  to  be  seen  ;  the  general  fashion 
is  either  a  round,  pointed  or  belted  waist.  Sleeves  continue  close 
to  the  arm,  slightly  full  at  the  top,  and  long  and  slightly  flaring  over 
the  hand.  They  are  trimmed  in  every  imaginable  style,  from 
braiding  up,  and  the  wiist  is  finished  off  with  delicate  lace,  or  a 
ruffle  of  chiffon. 

The  taffeta  waist  is  the  favorite  of  the  day,  from  the  simple 
morning  yoke  waist  with  the  removable  collar  to  admit  of  a  linen 
collar  or  fancy  stock,  with  its  tucked  or  corded  sleeves,  up  to  the 
more  elaborate  one,  trimmed  with  costly  lace  or  chiffon  for  theatre 
wear. 

White  taffeta  waists  still  continue  to  be  called  for,  and  offer  end- 
less varieties  of  designs  in  trimming.  One  smart  effect  can  be 
produced  by  trimming  with  cross  rows  of  ruffled  No.  5  satin  ribbon, 
each  row  being  headed  with  a  ruche  of  chiffon.  Three  rows  trim 
the  top  of  the  sleeve,  and  one  the  wrist.  A  dash  of  color  is  given 
by  a  pink  velvet  crush  collar  and  belt. 

A  pretty  plain  blouse  can  be  made  of  dark  blue  taffeta,  a  plain 
seamless  back  and  loose  front,  a  broad  plait  down  the  centre  of 
the  front,  with  four  crystal  buttons.  The  front  is  covered  with  fine 
^  inch  cross  tucks  as  well  as  the  collar  ;    small   shirt   sleeves    with 


tucked  cuff  and  one  well  tucked  revers  turn- 
ing over  the  left  side  of  the  plait. 

Some  blouses  have  clusters  of  tucks  with 
a  scroll  pattern  in  braided  or  black  velvet 
ribbon  between  each  cluster,  this  trimming 
can  be  carried  out  on  sleeves  ;  the  stock 
collar  of  velvet. 

Skirts  and  jackets,  to  be  worn  either  with 
tight-fitting  vests  or  blouse  effects,  promise  to  be  much  worn,  and 
the  covert  cloth,  in  the  new  shades,  will  be  in  demand.  Entire 
black  plain  suits  for  stout  or  elderly  persons  should  be  in  readiness. 
Skirts  will  still  have  the  long,  clinging  effect,  and  this  style  can 
be  well  carried  out  in  the  thin  textile  goods  of  the  Spring  and 
Summer  season.  Spots  have  had  their  day,  and,  except  on  a 
morning  shirt  waist,  are  out.  Stripes  are  favored,  and  delicate 
figures  on  a  moire  ground. 

The  demand  for  all  kinds  of  light  weaves  promise  to  be  as 
heavy,  if  not  heavier,  than  last  year.  Organdies  and  batistes  will 
be  extensively  worn.  The  designs  will  be  in  the  Louis  XV.  bow 
knot,  that  is,  without  ends,  and  the  Louis  XVI.  with  ends.  These 
have  full  sway.  Some  deep  red  shades  in  these  goods  are  very 
fine. 

THE    NEW    COLOR    CARD. 

Greens  and  reds  occupy  a  strong  position  in  the  colors  for  the 
coming  season.  Reds,  or  rather  rose  pink  shades  from  deepest  to 
palest,  come  first,  then  follow  the  greens  and  blues.  In  Paris, 
muslins  and  prints  in  all  the  blue  shades  are  to  the  fore.  Mauves 
have  a  pinkish  tendency,  and  several  shades  of  yellow  are  also 
to  be  seen.  This  variety  of  color  gives*  a  wide  field  to  choose 
from,  and  every  style  can  be  accommodated  with  a  fashionable  and 
at  the  same  time  becoming  color. 

WHITE     PIQUE    SKIRTS. 

The  white  skirt  will  continue  to  reign  this  season,  pique  will  be 
a  great  favorite,  and  matelasse  cotton  in  small  patterns  or  dots  will 
run  neck  and  neck  with  pique  and  duck.  One  great  advantage 
about  the  matelasse  is  that  it  launders  well  and  does  not  shrink. 

SHIRT    WAISTS. 

One  of  the  Spring  features  will  be  the  white  shirt  waist — already 
the  demand  for  white  lawns  is  greater  than  the  supply  in  the  United 
States — and  the  styles  will  be  comprehensive  to  a  marked  degree. 
Stripes  promise  to  be  wide,  plaids  show  in  a  limited  degree,  sleeves 
will  be  smaller  than  last  year,  cuffs  smaller  with  rounded  corners, 
and  yokes  will  be  deeper.  Some  shirt  waists  will  have  a  perfectly 
plain  back  below  the  yoke,  but  many  have  tuckings  or  plaits. 

Fine  tuckings  are  laid  from  the  yoke  in  front  six  inches  and  then 
left  to  form  fullness  to  the  waist.  All  manner  of  designs  in  tucks 
can  be  originated  in  this  style.  Strips  of  insertion  look  well  between 
broad  tucks  and  sometimes  an  entire  front  is  composed  of  strips  of 
insertion,  making  a  very  handsome  effect.  Some  white  shirts  have 
polka  dots  of  colors  sprinkled  in  pink,   crimson,  black,  blue,  etc. 

PARASOLS. 

Spring  parasols  will  be  larger  than  last  year.  White  and  light 
shades  will  be  in  demand,  and  much  trimming  of  mousseline  de  soie, 
chiffon,  lace,  etc.,  will  be  used.  Some  are  covered  with  flounces, 
others  are  finely  plaited,  others,  again,  are  shirred,  or  are  cut  on 
the  bias  with  much  fullness.  Some  parasols  have  each  frill  trimmed 
with  rows  of  narrow  ribbon.  A  quaint  idea  is  to  trim  some  with  a 
scroll  work  and  ribbon  gathered  slightly  on  either  side.  Quantities  \ 
of  ribbon  will  be  used  in  this  line  this  season.  Lace  also  will 
entirely  cover  some  of  the  new  parasols.  Some  of  the  handles 
are  to  be  very  long,  and  will  have  a  certain  demand  ;  they  have  a 
smart  effect,  particularly  when  used  as  a  walking  stick.  These 
come  in  plain  silk  with  a  pinked    flounce.     Openwork  parasols,    in 
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white  silk  or  mousseline  de  soie,  will  be  seen,  and  ribbon  and  inser- 
tion, either  running  round  or  up  and  down,  are  also  to  be  in 
evidence. 

\l  IK.  WEAK. 

The  demand  for  jabots,  ruffles,  fancy  stocks,  etc.,  continues 
just  as  strongly  as  ever.  They  come  in  endless  variety.  One 
style  is  very  pretty  and  becoming;  it  is  a  dog  collar  in  white  surrah, 
with  a  band  of  coarse  cream  lace.  On  either  side  rise  two  dog' sear 
points,  also  covered  with  lace.  A  surah  scarf  crosses  at  the  back  and 
is  brought  round  to  the  front  where  it  is  knotted  and  falls  in  long, 
broad-pointed  ends,  also  edged  with  lace. 


THE     DEADBEAT. 

THE  deadbeat  is  an  interesting  personage.  In  fact,  he  (natural 
gallantry  prevents  our  saying  she)  has  made  it  very  interesting 
at  times  to  almost  every  business  man.  His  ways  are  devious  and 
hard  to  understand — but  well  worth  understanding. 

Much  has  been  said  that  is  uncomplimentary  concerning  the 
deadbeat,  merchants  have  waxed  wroth  when  they  have  considered 
his  doings,  and  I  am  sorry  to  believe  that  in  some  instances  have 
used  language  almost  as  their  thoughts  weie  unkind. 

I  wonder  if  these  merchants  realize  that  the  deadbeat,  and  those 
of  his  kind,  have  in  their  way  been  of  considerable  benefit. 
Whether  they  so  realize  or  not,  it  is  a  fact. 

There  are  certain  circumstances  and  conditions  affecting  a 
man's  business  just  as  there  are  influences  at  work  moulding  his 
thoughts  and  directing  his  deeds.  One  of  these  circumstances  is 
the  fact  that  when  any  walk  of  life  or  any  branch  of  trade  is  prolific 
in  results  to  those  engaged  in   it,  there  is  a  movement  on  the  part 


of  those  not  so  engaged  to  enter  this  field  that  they  may  so  reap  a 
part  of  the  abundant  harvest  their  neighbors  are  enjoying. 

If  a  farmer,  in  the  neighborhood  of  a  city,  makes  a  fortune 
raising  pigs,  or  selling  milk,  or  taking  Summer  boarders,  his  neigh- 
bors straightway  commence  to  raise  pigs,  sell  milk,  or  advertise 
for  boarders  the  following  Summer. 

If  the  dry  goods  merchants  or  the  grocers  in  a  town  make 
unusually  big  profits  one  >ear,  the  next  we  find  new  dry  goods 
stores  or  grocery  shops  opened  up,  and  competition  is  so  keen  that 
profits  are  reduced  to,  if  not  below,  their  normal  level. 

Thus  it  is  that  the  deadbeat  is  of  benefit  to  the  established 
merchant. 

The  beginner  commences  business  full  of  life  and  hope,  with  a 
fair  knowledge  of  the  details  of  business  management,  and  sufficient 
capital  to  fight  a  fair  battle  for  a  position  in  the  mercantile  world. 

And,  if  it  were  not  for  the  deadbeat,  he  would  probably  have  a 
tair  fight,  and  might  grow  and  prosper  till  he  was  a  strong  competi- 
tor, subtracting  a  proportion  of  trade  from  each  of  his  neighbors 
for  his  own  use. 

But  in  many  cases  he  has  no  such  luck,  for,  if  he  be  not  "wise 
as  a  serpent,"  the  deadbeat  is  upon  him,  or  rather  "  into  him," 
for  a  sum  more  or  less  considerable,  and  he  realizes  that  there  are 
pitfalls  in  all  trades.  He  may  recover  in  time,  but  he  may  not  ; 
from  one  cause  or  another  the  pitfalls  of  his  early  days  may  so 
cripple  him  that  he  may  continue  as  he  began,  a  small  dealer,  or 
may  resign  the  struggle,  leaving  the  established  merchants  without 
the  danger  of  another  rival. 

Nevertheless,  though  the  established  merchants  do  owe  the 
deadbeat  for  stifling  competition  in  its  infancy,  I  do  not  advocate 
that  a  premium  in  the  shape  of  extended  credit  should  be  given  him. 
That  is  another  matter.  Makcus. 
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Spring  Importations 


»to  iCtf  iCW 


are  daily  coming   to   hand,    and    by 
middle     of     month     stock    will     be 


complete     in    all    departments    and 
orders  promptly  shipped. 


IN  PRINTS  and  DRESS  GOODS,  our  assortment  and  values  are  attract- 
ing the  attention  of  the  trade. 

SPECIAL  VALUES  IN  36-in.   Curtain  Scrims  from  4^c.  up.     Also  Lace 
Curtains  from    19c.   up. 

T  ABLINGS,    TOWELS    and    TOWELLINGS.— Entirely  new   stocks. 
Best  makes  at  close  prices. 

CASHMERE  HOSIERY.— Large  stock  of  Plain  and  Ribbed  bought  before 
advance.       All  orders  up  to   1st  March  will  be  filled  at  old  prices. 


ASK  TRAVELLERS  to  show  our 
Range  of  American  Overalls.  They  are 
worthy  of  your  attention. 

LETTER  ORDERS  receive  careful 
and  prompt    attention. 


~2 


Knox,  morgan  &  co. 


Wholesale  Dry  Goods, 


Hamilton,  Ont. 
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IN  THEIR  NEW  WAREHOUSE. 


{T  is  said  that  while  the  fire  which  destroyed  S.  Greenshields.  Son 
&  Co.'s  warehouse  was  still  at  its  height,  the  firm  were  dis- 
cussing where  their  new  quarters  should  be.  It  was  nearly 
midnight  when  the  blaze  was  first  discovered,  and  early  next 
morning  the  great  store  was  a  smouldering  ruin,  and  the  firm  had 
hired  another  warehouse.  Their  new  home  is  a  massive  stone 
building,  standing  at  the  corner  of  St.  Helen  and  Lemoine  streets, 
right  in  the  heart  of  the  down-town  business  quarter  of  Montreal. 
The  warehouse  has  a  long  and  interesting  history,  and  is  identified 
with  one  of  Canada's  most  distinguished  sons.  Built  in  i860  by  the 
late  Johnston  Thomp- 
son, a  prominent  Mon- 
trealer,  it  was  first 
occupied  by  the  firm 
of  Wm.  Stephen  & 
Co.,  who,  in  their  day, 
ranked  high  amongst 
the  wholesale  houses  of 
the  Dominion.  Geo. 
Stephen, the  then  junior 
partner,  is  now  Lord 
Mountstephen,  one  of 
the  two  Canadian  peers, 
and  a  man  of  fabulous 
wealth,  and  one  who 
occupies  a  position  of 
prominence  in  the  Eng- 
lish social  world.  A 
succession  o  f  strong 
firms,  including  Robert- 
son, Stephen  &  Co. ; 
Robertson,  Linton  & 
Co.,  and  Robert  Linton 
&  Co.,  have  been  in 
their  day  tenants  of  this 
warehouse,  the  latter 
only  leaving  it  on  their 
retirement  from  busi- 
ness in  August  last. 

Even  this  large 
warehouse,  with  its  five 
storeys  and  basement, 
was  by  no  means  suffi- 
cient to  accommodate  the  Greenshields  stock,  so  the  adjoining  build- 
ng,  formerly  occupied  by  Thomas  Samuel,  Sons  &  Co.,  has  been 
leased  as  well.  It  consists  of  six  storeys  and  a  basement,  and  is  a 
handsome,  commodious  store.  Space  could  not  be  found  in  either 
warehouse  for  the  carpet  department,  and  it  has  been  moved  into 
a  store  of  its  own,  immediately  opposite  (Figure  2).  This  is  a 
square,  solid  building,  of  a  style  so  popular  a  few  years  ago,  con- 
taining lots  of  room  for  storing  and  displaying  stock.  Connecting 
doors  have  been  cut  between  the  two  main  stores,  and  a  large  hoibt 
put  in,  so  that  all  parts  are  easily  reached  from  the  business 
office,  which  is  at  the  entrance.  Here  also  are  the  partners'  private 
offices,  which  are  now  being  handsomely  fitted  up.  A  large  fire- 
proof vault  has  been  built  in,  and  every  precaution  has  been  taken 
to  prevent  a  repetition  of  the  disaster  of  Dec.  20. 

The  departments  have  been  arranged  with  a  view  to  making 
the  best  possible  use  of  the  space.     In  the  basement  are  the  cotton 


staples,  in  charge  of  Mr.  Robinson.  On  the  first  floor,  flannelettes, 
shirtings,  etc.,  are  presided  over  by  Mr.  Peter  Mitchell,  while  the 
linen  department,  which  is  also  on  this  floor,  is  controlled  by  Mr. 
Duhamel.  On  the  second  floor,  Mr.  Kent  looks  after  an  extensive 
dress  goods  stock,  while  Mr.  Ward  has  charge  of  a  large  stock  of 
Canadian  and  imported  prints.  The  smallware  department,  under 
Mr.  Hardy,  is  divided  between  a  floor  in  the  Samuel  building  and 
the  third  flat  in  the  main  warehouse.  The  tweed  and  glove 
departments,  on  the  fourth  floor,  have  capable  managers  in  Mr. 
Thewlis  and  Mr.  Patton.  In  the  second  store  are  the  men's 
furnishings,  looked  after  by  Mr.  Heron,  and  the  notions,  with  Mr. 
Walker  in  charge.  The  remaining  floors  are  used  for  reserve 
stock. 

It  is  certainly  a  record  for  a  firm  whose  stock  and  warehouse 
were  swept  completely  away  to  have  immediately  secured  new 
premises  and  a  new  stock,  and  to  have  continued  their  business 

without  a  single  break. 
That  the  firm  of  S. 
Greenshields,  Son  & 
Co.  may  continue  to  be 
as  successful  and  pros- 
perous in  their  new 
home  as  they  were  in 
their  old  is  the  wish  of 
The  Dry  Goods 
Reveiw,  and  we  are 
sure  of  thousands  of 
our  readers  as  well. 


(1)  S.  Greenshields,  Son  &  Co. — Two  Main  Warehouses,  corner  St.  Helen  and  Lemoine  streets. 


A  FORTUNATE  IN- 
VESTMENT. 

A  reader  of  The 
Review  who  is  receiv- 
ing numerous  congratu- 
lations just  now  is  Mr. 
Cummings,  of  James 
Johnston  &  Co.  He 
bought  War  Eagle 
shares  at  80,  and  to- 
day they  are  worth  320, 
and  he  has,  besides, 
being  getting  an  18  per 
cent,  dividend.  Just 
how  much  he  has  in- 
vested no  one  knows, 
for  Mr.  Cummings  is  a 
very  canny  Scotchman. 
Some  say  $10,000,  but 
Mr.  Cummings   says   it 

was  only  a  few   dollars,   and   not  worth  making  any   fuss   about. 

The  $10,000  is  probably  not  far  out.     There  are  few  men  with  so 

many  friends  who  will  feel  just  as  pleased  as  he  is  himself  in  his 

fortunate  investment. 


There  are  a  great  many  cases  of  grippe  reported  from  various 
parts  of  the  country  among  the  merchants  and  their  staffs.  The 
wholesale  houses  in  the  cities  have  been  equally  afflicted  this 
season,  and  a  good  many  delays  in  shipments  to  customers  are 
traceable  to  the  illness  caused  by  this  disease. 

Emil  Pewny  &  Co.,  of  Grenoble,  France,  have  completed 
arrangements  with  the  firm  of  Foster,  Porter  &  Co.,  Limited,  of 
London,  Eng.,  to  represent  them  in  the  United  Kingdom.  This 
firm  is  one  of  the  oldest  of  English  dry  goods  concerns,  and  the 
fact  that  they  have  accepted  this  agency  may  be  looked  upon  as  a 
testimony  to  the  quality  of  Pewny's  kid  gloves.  S.  Greenshields, 
Son  &  Co.  represent  Pewny  &  Co.  in  Canada. 
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SH&M 


Bias  Brush  Edge 

Skirt  Binding. 


il'attiit  Applied  For.) 


ALL  OVER  THE  U.S.  AND  CANADA 
THE  SUPERIOR  EXCELLENCE  OF 
THIS  BINDING  IS  KNOWN. 


Applied  For. ) 

The  harmonious  combination  of  the  highest  grade  brush  edging  with  a  bias  velveteen 
heading,  made  expressly  for  skirt  bindings,  at  once  attracted  the  discriminating  dressmaker 
and  consumer.  They  saw  the  wonderful  advantage  of  the  bias  velveteen  heading  in  giving  the  binding  a  natural  curve 
and  rounding  out  the  skirt  edge  without  a  wrinkle  or  a  crease.  If  you  have  changed  from  one  binding  to  another,  find- 
ing the  second  was  no  better  than  the  first,  stop  by  adopting  SH  &  M.  BIAS  BRUSH  EDGE  BINDING  and 
giving  it  the  leading  position  in  the  stock,  a  place  it  deserves  by  reason  of  quality,  selling-value  and  profit 
We  have  made  millions  recognize  the  menh  of  this  greatest  ami  best  of  bindings. 

Samples  and  shade  cards  with  prices  mailed  upon   application 


THE 


WART,    HOW/E    &    IVIAY   CO 


MANCHESTER,  Eng. 


Originators  and  Manufacturers  of  5.H.&M.  Bias  Brush  Edge  and  Other  Bindings. 

24  Front   Street  West,   TORONTO,  ONT. 

NEW  YORK  BOSTON         CHICAGO         ST.  LOUIS         CLEVELAND 


SAN  FRANCISCO,  U.S.A. 


r 


A  CHALLENGE! 

An  Irish  Earl  has  on  his  crest  the  motto,  "Neither  rashly 
nor  timidly."  The  emph  isis  of  this  advertisement  may  seem 
like  rashness,  but  we  don't  think  it  is.  We  were  among  the 
first  in  Canada  to  manufacture  Cloaks  and  Costumes  on  a 
large  scale,  and  the  success  we've  won  we  mean  to  keep, 
plus  constant  increase.  The  common  argument  is  that 
English  and  German  garments  are  cheaper  than  Canadian, 
but  we  challenge  the  most  critical  comparison  with  the  stock 
we  have  ready  for  this  Spring,  including  : 


*5 


— Ladles'   Costumes 

—Men's    Clothing 

—  Wraps   and    Jackets 


Made  in  Canada 

by  Canadian  tailors. 


.^> 


As  a  matter  of  course,  we  import  materials  direct  for  ourselves.  We're  not  so  small 
but  we  can  buy  to  advantage  in  any  market,  and  we're  not  so  tremendously  big  but  we  can 
devote  our  personal  attention  to  every  detail  of  the  business. 

All  we  ask  is  a  chance  to  show  our  line  of  samples.      A  post  card  will  bring  us  together. 


U 


JOHN  NORTHWAY  *  SON, 


Wholesale 
Manufacturers 
to  the  Trade, 


Toronto,  Ont. 


*$ 
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NEW  FEATURES  IN  WHOLESALE  TRADE. 


S.  GREENSHIELDS.  SON  &  CO. 

SGREENSHIELDS,  SON  &  CO.  report  large  arrivals  of  their 
.  celebrated  "  Everfast  Stainless  "  hosiery — better  value  than 
ever  before.  They  have  also  received  a  large  shipment  of  plaid 
hosiery  in  misses'  and  ladies'. 

In  cashmere  hosiery  their  stock  is  nearly  complete,  and,  though 
these  goods  are  very  much  advanced  in  price,  they  will  continue 
to  sell  at  old  prices  for  a  little  while  yet, 

In  laces,  veilings  and  embroideries,  the  firm  have  large  ship- 
ments arriving  daily.  They  have  also  a  full  stock  of  ribbons  in  all 
the  popular  makes.  In  muslins,  Scotch  and  Swiss  spot,  check 
muslins,  etc.,  the  assortment  is  now  nearly  complete. 

S.  Green  shields, 
Son  &  Co.  are  now 
showing  a  large  vari- 
ety of  ladies'  ties  in  all 
the  leading  New  York 
styles. 

In  dress  goods,  S. 
Greenshields,  Son  & 
Co.'s  stock  is  now 
complete  in  all  the 
fashionable  cloths  for 
the  coming  season. 
These  comprise  ben- 
galines,  poplins,  drap 
de  Paris,  ladies'  cloths, 
coverts,  etc.,  in  all  the 
new  colorings,  such 
as  slates,  fawns, 
browns,  new  blues, 
greens,  etc.  In  suit- 
ings, the  range  com- 
prises plain  checks 
and  stripes  in  all  the 
leading  mixtures  and 
colorings.  Notwith- 
standing the  serious 
advance  in  all  fine 
wools,  of  which  cash- 
meres, serges,  etc.,  are  made,  they  have  still  a  large  assortment  at 
old  prices. 

In  silks,  their  range  is  now  complete  in  black  satins,  surahs, 
peau  de  soies.  They  have  also  a  nice  range  in  washing  silks,  in 
checks  and  stripes,  at  popular  prices.  In  velveteens,  their  range 
is  fully  assorted  in  blacks  and  colors,  including  the  new  blues. 
Also,  silk  velvets,  all  shades  and  blacks. 

The  firm's  stock  is  now  complete  in  piques  and  Bedford  cords, 
special  values.     They  have  also  a  nice  range  of  linen  suitings. 

The  demand  for  black  goods  is  more  pronounced  than  ever. 
S.  Greenshields,  Son  &  Co.  have  a  large  assortment  in  plain  and 
broche  black  lustres  and  mohairs,  from  the  best  makers  in  Brad- 
ford, at  old  prices.  In  Priestley  goods,  the  assortment  is  large  and 
varied,  comprising  such  cloths  as  blister  crepons,  wool  and  mohair 
fancies,  crepoline  cords,  etc. 

In  plain  goods,  the  stock  contains  silk  and  wool  eudoras, 
bengalines,  soleil  serges,  black  and  navy   cravenettess  and  covert 


(2)  S.  GREENSHIELDS,  Son  &  Co.— Carpet  Warehouse. 


suitings  in  all  the  new  shades;  also,  black  and  white  checks  and 
colored  muslins. 

JOHN  MACDONALD  &  CO. 
In  the  furnishings  department,  a  line  of  German  made  full  dress 
shirts,  considered  one  of  the  best  lines  put  on  the  market  this 
season,  retails  at  $1.  The  shirt  has  two  button  holes,  open 
front,  with  bands  or  cuffs.  A  line  of  white  lawn  bows, 
English  brand,  three  in  a  nice  box,  will  retail  at  25c.  per  box.  A 
line  of  extra  value  two-dome  fasteners  white  kid  gloves,  will  retail 
at  50c.  In  linen  collars,  No.  2100,  in  ten  different  styles  and 
heights,  to  retail  two  for  25c,  is  worthy  of  note.  A  job  line  of  fine 
wool  half-hose,  the  regular  retail  price  of  which  is  25c,  are  being 
cleared  to  retail  at  50c.  for  three  pairs. 

The  fancy  goods  department  contains  an  extensive  range  at 
present  of  large  side  combs,  back  combs,  fancy  hairpins,  fancy  hat 
pins,  belt  buckles,  belt  pins,  hat  buckles,  pearl  slides,  blouse  sets, 
ladies'  watch  guards,  etc.  This  valuable  range  contains  many 
attractive  novelties,  and  is  complete  in  every  respect. 

A  new  line  of  ladies' 
ties  has  just  been  put 
on  the  market.  They 
are  the  popular  puff 
shapes,  some  with, 
some  without,  stocks, 
are  all  of  silk  and 
other  washable  ma- 
terials, and  are  a 
remarkably  attractive 
lot  for  25c.  retailing. 
In  woollens,  the  de- 
partment is  showing  a 
nice  range  of  color- 
ings in  broadcloth  for 
ladies'  tailor-made 
suitings.  The  stock 
is  now  complete  in 
men's  Spring  suitings, 
and  fancy  worsteds 
are  the  materials  in 
favor.  In  domestic, 
British  and  French  it 
is  a  season  of  hard 
finish  goods.  The  de- 
mand for  Belwarp 
serges  has  increased 
beyond  all  precedent, 
so  that  the  makers  are  taxed  to  keep  up  with  orders. 

John  Macdonald  &  Co.  are  in  good  shape  for  the  millinery 
season  and  for  the  visits  of  millinery  buyers.  In  ribbons,  they  are 
showing  reversible  satin,  all-silk  faille,  heavy  gros  grain  in  various 
widths  and  in  all  fashionable  shades,  and  black  satin  and  faille 
ribbons  at  a  large  range  of  prices. 

The  silk  department  was  never  better  prepared  with  plain 
and  fancy  silks  in  all  the  latest  novelties  from  the  various  silk 
markets  of  the  world,  Fancy,  plain  and  shot  taffetas  in  the  leading 
colors  and  combinations  are  shown.  There  is  a  range  of  plain 
satins  in  the  leading  colors.  In  fancy  blouse  silks  there  is  a  large 
variety,  the  latest  novelties,  from  the  lowest  to  the  highest  price. 

Of  laces,  the  Spring  range  has  just  been  opened  up.  It  includes 
all  widths  in  Valenciennes,  black  and  cream  silk  millinery  laces, 
fancy  cottons,  etc.  In  addition  to  the  regular  laces,  the  buyer  has 
got  hold  of  special  clearing  lines  from  several  Nottingham  manu- 
facturers.    These  are  equal  to  any  regular  laces,  and  are  sold  at 
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E.&S.CURRIE 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTIES 

AND  EVERYTHING  IN 

NECKTIES 

Cor.BAY&FRDNT  5T,S.T0R0NT0,DNT. 


A  LEADER 


FOR  SPRING   1899. 


MINTO    Black  and  Colors. 
$9  to  $18 


Waldron,  Drouin  &  Co 


507  ST.   PALI,  STREET 


Wholesale  Hatters 
and  Furriers. 


MONTREAL. 


64 


Perfection"  Brand 


«$  <£     Largest  range  ever  manufactured 
<£  «£     Handsomest  designs  ever  purchased 
<£  <£     Lowest  prices  ever  quoted 


This  is  our  offer  for  the  coming  season.  Wait  till  you  have  seen  our 
samples,  and  if  they  are  not  all  we  advertise  we  will  not  expect  your  business. 
Every  quilt  guaranteed  as  heretofore.  Travellers  will  call  on  you  about  the 
end  of  February  or  beginning  of  March. 


CANADA  FIBRE  COMPANY,  Limited 

Manufacturers  of  "  Perfection  "  Brand  Down,  Cotton  and  Wool  Comforters,   Cushions,  Cosies,  etc. 
OFFICE  AND  WORKS:    582  WILLIAM  STREET.  MONTREAL. 
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NEW  FEATURES  IN  WHOLESALE  TRADE     Continued- 

about  half  the  usual  price.     These  are  odd  lots,  not  in  the  hands  of 
travelers,  and  are  well  worth  a  visit  from  millinery  buyers. 

The  house  is  well  to  the  front  for  the  hosiery  season,  with  its 
celebrated  fast  black  Imperial  hose,  in  cotton,  lisle  thread  and  silk, 
with  a  range  of  prices  in  each  line. 

KYLE,  CHEESBROUGH  &  CO. 
Corded  blouses,  in  colors  and  blacks,  and  corded  silk  blouses 
are  a  feature  with  Kyle,  Cheesbrough  &  Co.  at  present.  Their 
travelers  are  showing  pure  white  blouses — plain,  tucked  and  em- 
broidered— of  a  style  at  present  very  fashionable  in  the  United 
States.  The  "Osborne"  ladies'  blouse  tie — in  black  and  all  plain 
colors,  with  belts  to  match — is  another  specialty.  An  endless 
variety  of  narrow  black  velvet  ribbons  is  to  be  found  in  this  house. 
Valenciennes  laces  in  sets  of  three  widths  and  insertion  for  gradu- 
ated flounce  skirts  are  enjoying  a  large  sale.  Tartan  cotton  hose, 
for  ladies  and  children,  continue  to  go  off  very  rapidly. 

JAMES  JOHNSTON  &  CO. 
James  Johnston  &  Co.  have  just  received  their  great  assortment 
of  Spring  novelties,  ladies  net  scarves,  Windsor  scarves,  silk  hand- 
kerchiefs, nainsook  rufflings,  fancy  muslins,  lawns  and  piques  of 
all  descriptions,  also  black  cotton  grenadines  in  beautiful  openwork 
designs.  Their  42-in.  all-silk  chiffon,  at  42c.  per  yard,  is  a  wonder 
at  the  price  andean  be  had  in  all  colors.  Their  range  of  fancy 
chiffons  and  gauzes  are  worth  seeing,  and  make  quite  a  show  of 
themselves.  These  goods  are  used  in  such  a  multiplicity  of  ways, 
for  dress  trimmings,  millinery,  lampshades  and  fancy  work  of  all 
descriptions,  that  no  retail  dealer  should  be  without  a  sprinkling  of 
these  goods  to  tone  up  his  stock.  The  prices  range  from  5  to  50c. 
per  yard,  according  to  width,  quality  and  designs.  The  lace 
department  is  now  complete  in  every  way,  and  laces  of  every  des- 


cription, from  i2^c.  per  dozen  yards  to  real  lace  at  treble  the 
price  per  single  yard,  can  be  had  in  all  the  popular  makes.  Cur- 
tains have  always  been  a  specialty,  and  their  range  in  all  prices, 
from  17c.  per  pair  to  $10  per  pair,  are  excellent.  Curtain  nets  and 
muslins  they  have  in  endless  variety.  Send  for  sample  dozen  of  their 
Swiss  embroidered  handkerchiefs  at  $  1  per  dozen;  thousands  of 
dozens  sold  already,  and  their  better  grades,  which  they  have  pur- 
chased in  enormous  quantities,  are  equally  good. 

James  Johnston  &  Co.  have  a  large  shipment  on  the  way  of  an 
extra  good  line  of  printed  flannelettes,  printed  on  both  sides,  in 
tweed  effects,  fancy  colors,  black  and  white,  and  red  and  black, 
suitable  for  dresses,  dressing-gowns,  wrappers,  children's  costumes, 
etc.,  good  value  at  10c. 

James  Johnston  &  Co.'s  range  of  silks  is  now  complete  in  the 
following  makes  :  Black  glaces.  moire  velour,  satin  de  lyon,  failles, 
bengalines,  mervelleux,  peau  de  soie,  gingham*,  surahs,  armures  ; 
also,  a  full  range  of  all  the  above  in  colors,  and  a  very  large  range 
of  blouse  silks  in  shots,  stripes,  checks,  and  broches;  black  and 
colored  velvets,  ribbons  in  endless  variety,  black  and  colored 
failles,  double  satins  and  tartans,  black  and  colored  velvet  ribbons, 
and  a  good  range  of  moire  and  other  sash  ribbon-;  ;  trimmings  in 
black  and  colored  braid;  sequins,  colored,  beaded,  and  jet  in  a 
great  variety  in  styles  and  prices. 

James  Johnston  &  Co.  would  call  attention  to  their  dress  goods 
department,  the  stock  in  which  is  now  nearly  complete,  and  com- 
prises a  full  range  of  all  the  leading  lines  in  plain  and  fancy  dress 
goods,  in  both  black  and  colored,  including  poplins,  French  serges, 
grenadines,  and  cashmeres.  They  would  also  call  attention  to  the 
fact  that  the  "Sunbeam"  velveteen  is  still,  as  ever,  in  the  front, 
and  they  have  a  full  range  of  both  black  and  colored. 

Their  range  of  gloves,  hosiery,  and  underwear  is  one  of  the 
most  complete  shown  to  the  trade. 


To  Lady  Cyclists     (and  others) 


INDISPENSABLE   FOR 
OUTDOOR  WEAR. 


r  IRL,E"  Costume 

Always  looks  Fresh. 

It  is  unharmed   by  dirt  or  rain,   it  does  not  "mark"  or  "shrink,"  and  when 

dried  and  brushed 

Looks  as  good  as  new. 

MADGE  In   --Truth"  April  7,   1898,   says  : 

"  When  you  are  choosing  materials  for  dresses,  be  sure  to  ask  for  those  with  the  '  P1RLE'  finish.  Don't  forget  the  word,  which 
is  an  unusual  one.  It  means  a  finish  which  not  only  enables  the  fabrics  to  which  it  is  applied  to  retain  their  gloss  for  ever  so  long,  but 
preserves  them  from  the  ill  effects  of  a  shower  of  rain." 


From  the  Leading  Drapers,   or  full  particulars  from 


E.  RIPLEY  and   SON, 


100c  Queen  Victoria  St.,  LONDON,  ENG, 
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Gault  Brothers  Co 


LIMITED 
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Wholesale  Importers  of 


BRITISH  and   FOREIGN 


Dealers   in 


Woollens 


CANADIAN   WOOLLENS  .  . 


Fancy  and  Staple 

Dry  Goodst 


-d  Cottons 


Manufacturers  of 


Shirts,  Ties,  etc. 


MONTREAL. 
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|  Carpets,  Curtains  and  Upholstery.  s 


best  houses  insist  upon  distinct  styles,  and 
here  self-colors  and  small,  quiet  patterns 
have  been  fashionable;  but,  taken  as  a 
whole,  the  most  salable  patterns  are  still  the 
Indian  and  chintz,  if  they  have  been  treated 
with  taste  and  finish.  —  Kidderminster, 
Eng,.  Shuttle. 


WEILER  BROS.,  Victoria,  B.C.,  are  just  completing  the 
erection  of  a  new  building  at  the  corner  of  Government 
and  Broughton  streets,  for  their  business  in  that  city,  which  will 
cost  in  the  vicinity  of  $80,000.  It  will  be  six  storeys  high,  and 
give  them,  in  all,  60,000  feet  of  floor  area.  The  first  floor  will  be 
devoted  to  carpetings,  and  they  will  have  some  12,000  feet  for  the 
display  of  these  goods.  Upholstery  and  furniture  of  all  grades  are 
equally  well  provided  for. 

THE  LATE  JAMES  BAYLIS. 
The  death  in  Montreal  -recently  of  James  Baylis,  removes  a 
well-known  Canadian  carpetman.  Mr.  Baylis  was  born  in  London, 
Eng.,  in  1819,  and  came  to  Montreal  at  an  early  age.  He  entered 
commercial  life  and  became  a  member  of  the  dry  goods  firm  of 
Robert  Campbell  &  Co.,  while  yet  comparatively  young.  In  1859, 
he  started  for  himself  a  carpet  business,  which  continued  until  1896. 

A  NEAT  SOUVENIR. 
As  tasteful  and  useful  a  souvenir  as  the  season  has  produced,  is 
the  envelope  opener  and  paper  cutter  presented  to  the  trade  by  the 
Dominion  Oil  Cloth  Co.,  Montreal.  It  is  a  neat,  well  shaped 
black  article,  and  nice  for  the  desk.  Readers  of  The  Review, 
who  have  not  yet  received  one,  may  send  a  card  to  the  company 
and  get  one  without  charge. 

NEW  FEATURES    IN  FURNISHINGS. 

A  new  tea-room,  just  finished,  in  one  of  the  big  department 
stores  in  Philadelphia,  discloses  some  unique  ideas  in  decoration. 

The  handsome  embossed  ceiling  and  the  woodwork  are  in  ivory, 
with  baseboard  and  chairrail  in  mahogany  color.  Scores  of  electric 
lights,  toned  to  a  pleasant  pink,  furnish  illumination,  the  daylight 
being,  excluded.  The  windows  are  filled  with  shades  of  English 
damask  and  hung  with  curtains  of  Arabian  lace.  Over  the  lace  is 
a  severe  valance  of  velour  in  the  shades  of  blue  that  give  the  color 
scheme  of  the  room,  steel  and  ardoise.  The  valance  is  trimmed 
with  tinseled  flat  braid. 

The  wall  coverings  are  painted  in  oil,  the  designs  in  color  fol- 
lowing the  steel-blue  tone  of  the  room.  Pretty  archways  are  filled 
in  with  full  hangings  of  velour,  one  with  a  woven  tapestry  supple- 
mented with  hangings.  The  furniture  is  of  solid  mahogany,  in 
Colonial  design.  The  tables  are  inlaid  with  holly,  and  the  chairs 
are  upholstered  in  leather  and  finished  with  touches  of  hand- 
carving.  No  tablecloths  but  beautiful  linen  centrepieces  and 
doilies  are  used. — American  Upholstery  Journal. 

BRITISH  CARPET  DESIGNS. 
In  carpet  designs  it  is  not  often  there  is  any  distinct  or  violent 
breaking  away  from  old  tastes.  The  changes  made  are  almost 
imperceptible.  And  yet  if  the  designs  of  a  very  few  years  ago  were 
placed  side  by  side  with  those  which  are  popular  to-day  a  great 
alteration  would  be  observable.  The  most  marked  improvement 
of  recent  years  has  been  in  the  coloring  effects  of  designs  rather 
than  in  their  form.  Instead  of  the  dull,  quiet  colors  of  10  years 
ago,  the  people  have  come  to  appreciate  bright,  cheerful  colors,  and 
the  warm-toned  vermilion  is  now  heartily  welcomed.  The  tastes  of 
consumers  vary  so  widely  that  there  has  not  been — nor  is  there 
likely  to  be     an  overwhelming  run  on  any  one  style.      A  few  of  the 


Michael  Tomkinson,  an  extensi/e  carpet  manufacturer,  of 
Kidderminster,  Eng.,  has  been  visiting  the  trade  in  the  United 
States.  He  was  accompanied  by  his  son,  Gerald  Tomkinson, 
and  is  a  prominent  member  of  the  carpet  trade  in  the  Old  Country. 
He  has  also  been  mayor  of  Kidderminster. 


The  publication  offices  of  The  American  Carpet  and  Upholstery 
Journal,  of  Philadelphia,  have  just  been  removed  to  102  S.  Twelfth 
street,  at  Chestnut  street,  in  the  Beneficial  Saving  Fund  building. 
The  office  of  that  journal  is  a  bureau  of  information  for  the  indus- 
tries it  represents,  and  the  trade  generally  are  invited  to  make  use 
of  it. 

TRADE    NOTES. 

The  Spring  carpet  shipments  are  coming  in  at  John  Macdonald 
&  Co.'s,  and  British  linoleums  and  floor  oils  will  be  shipped  early 
this  month,  Canadian  oils  being  shipped  now.  The  firm  have  a 
range  of  Axminster  floor  squares,  long  cut  pile  goods,  the  colors 
showing  up  well.  The  squares  retail  from  $  15  up  to  $50,  and 
carpet  dealers  who  desire  to  see  them  can  send  for  colored  photo- 
graphs of  the  goods,  which  the  firm  have  for  this  purpose.  The 
Spring  stocks  of  chenille,  tapestry,  and  Jace  curtains  and  chenille 
and  tapestry  covers  are  complete.  Many  pretty  effects  in  flowered 
and  oriental  designs  are  shown  this  season.  A  nice  line  of  couch 
cushions,  in  tinsel,  oriental  designs,  medium  priced,  are  shown. 
The  range  of  furniture  coverings  includes  the  cheapest  up  to  a  fair 
price.  A  range  of  colorings  in  72-inch  wide  chenille  curtains,  three 
yards,  will  retail  at  $8.  A  special  line  of  chenille  curtains,  38  inches 
wide,  three  yards  long,  to  retail  at  $3  50,  can  be  had  in  a  large 
range  of  colors.  Good  colorings  for  cheap  goods  are  shown  in  a 
range  of  roman  stripe  tapestry  curtains,  45  inches  wide,  three  yards 
long,  to  retail  at  $3.50.  Two  leaders  in  tapestry  curtains,  50  inches 
wide,  three  yards  long,  will  retail  at  $5  and  $7. 

The  W.  R.  Brock  Co.,  Limited,  are  showing  a  large  and  varied 
range  of  Japanese  mattings,  their  own  direct  importations,  which 
are  being  much  used  for  summer  cottages.  For  any  house  they 
make  a  nice  cool,  clean  floor  covering  in  hot  weather.  The  firm 
have  a  complete  stock  of  carpets  of  all  descriptions,  many  of  the 
designs  in  the  higher  grades  being  exclusively  handled  in  this 
market  by  this  house.  Floor  and  table  oils  are  kept  fully  assorted 
during  the  season,  so  that  customers  may  depend  on  getting  what 
they  order.  In  the  housefurnishing  department  the  firm  have 
several  lines  of  draperies  and  art  crepons,  which  were  bought  much 
below  value,  and  are  being  offered  at  a  correspondingly  low  figure. 


ARRIVAL  OF  NEW  IMPORTATIONS. 

A  number  of  carloads  of  Japan  mattings  came  to  Toronto  via 
G.T.R.  from  the  Coast  last  week.  These  goods  have  been  im- 
ported by  K.  Ishikawa  &  Co.,  and  they  are  now  shipping  their 
import  orders.  Japanese  farmers  had  a  very  good  crop  of  matting 
grass,  and  the  Japanese  importers  are  satisfied  with  the  quality  of 
the  straws.     Styles  and  colors  are  very  satisfactory. 

K.  Ishikawa  &  Co.  have  just  received  a  large  shipment  of  high- 
grade  Japanese  blouse  silks,  which  they  will  soon  distribute  among 
their  customers.  Among  new  styles,  satin  stripes  in  black  and 
white,  and  also  in  colon,  Dresden  effect,  neat  checks,  bayedere 
and  plain  stripes  are  the  most  favored. 
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FELLOWS  &  COMPANY 

MEN'S  G0LLAR5 

A  few  samples  well  adapted  for  overcoat  wear. 


Pure 

Irish 

Linen. 


Comfort, 

Elegance 

and 

Durability. 


ALL  THE  POPULAR  SHAPES. 


The  oldest  Collar  House  in 
America. 

ESTABLISHED    1834. 


^ 


y 


Send  for  Catalogue. 

Fellows  &  CoxMpany 
troy,  ini.v. 
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CANADA'S   NEW   INDUSTRY. 

The  Merchants  Dyeing»Finisig  Co. 


Successors  to  Limited 


CALDECOTT,  BURTON  &  SPENCE 

P.  H.  BURTON,  President.  TORONTO  n-  w-  SPENCE,  Vice-President. 

Warehouse,  42  Front  Street  West.       Telephone  137. 

Dyers,  Finishers,  Wholesalers,  Specialists. 

British,  French,  German,  Dress  Fabrics  imported  Grey — bought  from  the  makers  as 
they  come  off  the  looms.  Dyed  and  finished  according  to  the  requirements  of  the  day. 
We  recommend — Popelines,  Drap  de  Paris,  Sedans,  Henriettas,  Serge?,  in  Plain  Colors. 
Similar  weaves  in   Mixtures  and  Fancy  Checks. 

Cotton  Dress  Goods 

Printed  Organdies,    Piques,  Zephyrs,  Checks,  are  good  property.       Sylke    Finish    Satteens 
and  Twills — the  newest  and  best  makes. 

Tailor-Made  Dress  Skirts— Large  Range 

Underskirts  and  Skirtings — Bright  and  Smart.      This  is  a  growing  department. 

Japanese  Silks,  our  own  Dye  and  Finish    unexcelled. 

Black  Satins,   Peau  de  Sbie,    Luxors,  Surahs,    Bengalines,    Colored  Satins,    Surahs,    Mervs, 
Brocades.     Satins  are  good.     So  is  our  large  range  of  Checks  and  Fancies. 

Ribbons,  Laces,  Dress  Trimmings,  Smallwares 

We  carry  a   large  stock  of  Plain   Black  and  Colored   Ribbons — and  we  sell  them  at  a  small 
profit      A  very  active  Department. 

Gloves,  Hosiery  and  Underwear 

Always  celebrated  for  this  department  since  Caldecott,  Burton  &  Co.  started  business  in  1879. 
Now  more  complete  and  active  than  ever. 


Works  :     Liberty  St.— King  St.  West.     Building,  216  ft.  front,  86  ft.  deep. 
Alfred  Burton,  Manager.     Telephone  5291. 

LONG  with  the  treatment  of  Grey  goods,  we  re-dye  and  re-finish  Dress  Goods,  Cloakings,  Coatings,  etc.,  for  the  Wholesale  and 
Retail  trade.  We  have  pleased  a  great  many  friends  with  the  excellent  way  in  which  we  have  re-dyed,  re-finished  and  re  made 
up  old  unsalable  shades  and  made  them  new.  We  have  done  as  much  as  8,000  yards  for  ONE  HOUSE  this  season— a  new- 
customer.  For  obvious  reasons  we  don't  mention  names,  and  we  request  all  correspondence  on  such  matters  to  go  DIRECT 
to  the  works,  Liberty  Street.  "THE  OPEN  DOOR"  policy  prevails  at  the  works.  Wholesalers  or  Retailers,  or  Canadian 
Manufacturers,  >our  patronage  will  be  much  esteemed. 
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The  MacLean  Publishing  Co.,  Limited 


President, 
John  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade  Nbwspapers  thai'  circulate  in  the  Pro- 
vinces   OP   British    Columbia,    North-West   Territories. 
Manitoba.    Ontario,    Quebec,     Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,       (Telephone  1255)      Board  of  Trade  Building. 

Toronto,  (Telephone  2148)  -        26  Front  St.  West. 

London,  Eng.    (J.  Meredith  McKim)   109  Fleet  Street,  E.C. 

Manchester,  Eng.    (H.  S.  Ashburner)      18   St.    Ann  Street. 

New  York,         (M.  J.   Henry)        -         -  14  Irving  Place. 

Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3 .00.         Published  the  First  of  each  Month. 
Cable  Address:  "Adscript,"  London  ;   "  Adscript,"  Toronto. 

CANADIAN  BUYERS  IN  GREAT  BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed 
will  be  kept  or  forwarded  according  to  Instructions. 

MONTREAL  and  TORONTO,  FEBRUARY,  1899. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


COLD    BLOOD. 

WE  often  hear  that  there  is  no  sentiment  in  business  and  that 
everything  must  be  brought  down  to  a  cold  blooded  busi- 
ness basis,  as  if  business  meant  not  merely  an  interchange  of 
products  or  commodities,  beneficial  to  both  buyer  and  seller,  but 
simply  a  hard  and  bargain-driving  matter  in  which  it  was  the  aim 
of  each  to  get  the  better  of  the  other. 

Cold  blood  belongs  to  fishes  and  reptiles  ;  let  it  stay  there.  Man 
is  a  warm  blooded  animal.  Why,  even  a  dog  would  shame  cold 
bloodedness.  We  were  not  made  to  scramble  like  wild  beasts  after 
our  prey.  Barbarism  means  the  rule  of  brute  force,  with  no  rights 
to  the  weak.  Civilization  means  the  settlement  of  all  disputes  by 
law,  and  the  protection  of  the  weak.  Beware  of  the  man  who  talks 
of  cold  blooded  business.  He  is  on  the  lookout  to  cheat  you  or 
ortherwise,  according  as  he  thinks  it  best  for  his  own  interests. 

We  must  have  confidence  and  trust  in  business,  and  we  can  find 
out  by  experience  those  whom  we  can  trust.      It  is  too  risky  to  deal 


with  a  rogue,  and  your  time  can  be  better  employed  than  by  wat<  h 
ing  these  cold  blooded  business  men.  Our  institutions  which  pro- 
vide help  for  the  unfortunate  are  a  protest  against  cold  blood.  It 
is  perhaps  among  the  younger  men  who  think  "they  know  it  all  " 
that  this  remark  is  oltenest  made.  They  may  be  glad  of  some 
warm  blood  in  others  before  they  die,  and  we  have  usually  found 
that  those  who  try  to  "  knock  their  neighbours  cold,"  end  by  being 
knocked  out  themselves. 

It  is  our  duty  to  look  to  our  own  first,  but  strive  to  live  and  let 
live,  and  if  you  don't  get  it  all,  you  will  get  enough. 


HIGHER   COTTON   AND    WOOLLEN    PRICES. 

There  is  a  decided  tendency  towards  higher  prices  in  all  lines  of 
fine  cotton  goods.  This  is  due  to  a  small  and  inferior  cotton  crop 
last  season,  which  naturally  means  an  advance  in  the  price  of  raw 
material.  Egyptian  cottons  are  very  scarce  and  suitable  American 
cotton  hard  to  procure,  so  that  an  advance  in  fine  dyed  goods, 
which  are  manufactured  from  Egyptian  yarns,  may  be  confidently 
looked  for.  In  colored  goods  the  following  advances  have  been 
announced  : 

S/398  Flannelettes  to 3>£c. 

S/A      Shirtings  to 4XC- 

S/266  Ginghams  to 4#c. 

Whites  and  greys  have  not  been  affected  so  far,  and  it  is  pro- 
bable that  the  continued  importation  of  American  goods  may  keep 
prices  at  their  present  level.  The  initiative  of  an  advance  would 
have  to  come  from  the  Merchants'  Cotton  Co.,  as  it  was  them  who 
made  a  cut  in  price  in  November  last,  which  the  Dominion  Cotton 
Co.  have  not  met.  It  will  be  remembered  that  the  latter  company 
claimed  to  have  met  the  Merchants'  new  list,  by  redu  tions  made 
earlier  in  the  season. 

Flannels,  also,  are  rising  in  price.  This  may  be  attributed  to 
the  sharp  advance  in  wool,  recent  London  sales  being  made  at  1  ]A 
per  cent,  increase  over  a  few  weeks  ago.  The  trade  have  been 
notified  of  an  increase  of  ic.  on  extra  grey  and  ic.  on  super  and 
best  navy  "  Campbellford  "  flannels,  and  it  is  understood  that 
other  makers  are  altering  their  prices  in  agreement  with  this. 

As  The  Review  is  in  the  press  a  further  advance  in  Colored 
cotton  goods  is  announced.  S/770  apron  ginghams  have  been 
advanced  to  5c,  S/771  to  5^c,  and  S/757  to  d}{c. 


SAVING  IN  POSTAGE. 

To  large  business  firms  the  new  rates  of  postage  will  make  a 
considerable  difference  in  office  expenses.  An  extensive  wholesale 
dry  goods  firm  in  Montreal  or  Toronto,  doing  an  importing  trade 
as  well  as  a  domestic  business,  will  spend  in  one  year  for  postage  a 
sum  varying  from  one  to  two  thousand  dollars.  The  rates  on 
British  letters  have  been  reduced  from  five  to  two  cents,  and  on 
Canadian  and  United  States  letters  from  three  to  two  cents  per 
letter.  The  saving  is,  therefore,  considerable.  According  to  the 
amount  spent  and  the  proportion  of  British  letters  sent,  it  will  run 
from  between  four  and  five  hundred  to  between  seven  and  eight 
hundred.  These  are  rough  figures,  since  it  is  not  easy  to  know  how 
many  letters  a  firm  sends  to  Britain  and  how  many  to  points  in 
Canada, 
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WHOLESALE    DRYGOODSMEN    AND    POLITICS. 

WE  are  glad  to  find  that  the  article  in  the  last  issue,  on 
political  interference  in  business  affairs,  has  awakened 
widespread  interest  among  merchants.  It  has  directed  attention  to 
the  fact  that  very  seldom  have  Governments — Conservative  or 
Liberal — in  this  country  paid  the  slightest  heed  to  important 
representations  of  leading  business  men  with  millions  of  capital. 
On  the  other  hand,  in  almost  every  instance  a  small  body  of  men 
— professional  agitators  some  of  them,  without  a  cent  at  stake  in 
the  country — have  had  their  trifling  requests  promptly  carried  out. 
The  reason  is  that  we  business  men  are  too  conservative,  too  much 
occupied  in  our  own  affairs,  to  worry  further.  With  few  excep- 
tions, our  votes  and  influence  are  used  as  before,  regardless  of  our 
interests  or  our  principles.  The  labor  agitator  talks  and  votes  for 
the  side  that  does  best  for  him.     And  the  politicians  know  it. 

Mr.  Gault,  Mr.  Greenshields,  Mr.  Brock,  Mr.  Wyld,  Mr. 
Hodgson,  or  some  others  who  might  be  named,  can  individually 
carry  more  weight  with  any  Government  than  they  can  as  one  of  a 
deputation  of  a  hundred  or  more.  If  any  one  of  these  gentlemen 
said  to  any  Government :  ' '  There  is  an  important  business  principle 
at  stake  ;  if  you  sacrifice  this  principle  we  will  vote  and  work 
against  you,"  it  is  a  strong  Government  that  would. 

The  Review  wishes  to  impress  the  fact  that  if  our  deputations 
would  succeed,  Governments  must  be  given  to  understand  that 
they  represent  the  combined  individual  influences  of  those  who 
form  them. 

In  the  past,  we  know  that  some  business  deputations  did  not 
mean  business  in  the  strict  sense  of  the  term.  In  one  instance,  a 
most  influential  deputation  waited  upon  the  late  Government  on  an 
important  question.  Some  time  afterwards  the  writer  was  shown  a 
letter  received  by  a  member  of  the  Government  from  the  president 
of  a  leading  board  of  trade,  telling  him  not  to  bother  with  the 
matter,  "though  the  deputation  talked  loud,  they  did  not  mean 
business."  And  this  is  not  the  only  instance  in  which  the  most 
prominent  board  of  trade  men  have  come  to  the  rescue  of  the 
Government  of  the  day — a  fact  which  is  known  by  several  in  the 
trade  to  have  at  one  time  caused  the  failure  of  important  negotia- 
tions that  would  have  made  history  for  Canada. 

Now,  in  the  present  case,  let  us  make  our  position  quite  clear. 

A  charge  was  laid  against  Fitzgibbon,  Schafheitlin  &  Co.  for 
defrauding  the  Customs,  but  the  papers  were  not  served  upon  them. 
That  is,  the  Government  hesitated  to  take  action.  Two  reasons 
were  given  for  this:  One  was  that  the  authorities  had  not 
sufficient  evidence  to  go  on,  the  other  that  some  inside  political 
influence  was  being  brought  to  bear  upon  the  Government  to 
compromise.  A  strong  deputation  of  dry  goods  merchants 
waited  upon  the  Hon.  Mr.  Paterson  and  Hon.  Mr.  Mills.  They 
said  in  effect,  to  these  Ministers,  that  they  understood  that 
the  Department  of  Justice  had  sufficient  evidence  to  justify  them  in 
proceeding  with  the  case.  The  deputation  did  not  know  how  far 
this  was  correct.  Individually,  they  suspected  frauds  had  been 
committed,  but  they  wanted  the  Exchequer  Court  to  decide.  With 
that  decision  they  would  be  satisfied.  They  objected  to  Depart- 
mental compromises.     In  this,  The  Review  and  every  one  of  its 


readers  supports  the  deputation.  But  such  deputations  have 
seldom,  if  ever,  been  sufficient  in  the  past.  Further  action  is  most 
important  and  is  necessary.  A  great  principle  is  at  stake  in  the 
present  case.  > 

The  present  is  a  good  time  for  influential  business  men  to 
withdraw  from  party  politics.  Parties  and  issues  are  somewhat 
mixed  up.  The  tariff  is  practically  out  of  politics.  The  country 
is  exceedingly  prosperous.  It  would  be  wise  to  have  business  men 
hold  aloof,  dictating  a  policy  on  business  questions  to  Govern- 
ments, instead  of  having  to  go  hat  in  hand  as  if  asking  for  favors. 
We  challenge  anyone  who  knows  what  is  going  on  behind  the 
scenes  to  deny  that  business  questions  are  continually  being  inter- 
fered with  by  the  wirepullers.  Often  the  Ministers  want  to  do  the 
best  thing — we  believe  they  do  in  the  present  instance — but  they 
are  surrounded  by  all  sorts  of  selfish  influences.  The  present 
Government  is  no  worse  in  this  respect  than  its  predecessors. 


NEW    DRESS    GOODS. 

Among  the  newest  fabrics  in  dress  goods  for  the  coming  Sum- 
mer, now  being  shown  by  the  wholesale  trade,  is  one  called  the 
"  Iroganil  "  glystre.  It  is  a  very  clever  patented  production,  made 
by  a  firm  in  Bradford,  England,  and  is  composed  of  two  entirely 
different  fabrics,  which,  together,  combine  the  effect  of  a  silk 
grenadine  over  a  moire  taffeta  silk  lining.  The  effect  is  so  excel- 
lent that  it  is  only  on  the  very  closest  examination  that  one  dis- 
covers how  it  is  produced. 

The  line  is  thoroughly  comprehensive,  and  includes  all  the  very 
newest  colors  for  the  linings — heliotrope,  pale  yellow,  blue,  green, 
pink,  etc.  Some  have  only  the  plain  moire  effect  ;  others  show 
the  prevailing  fashion  in  scroll  designs  ;  others,  again,  are  in 
striped  lace  effects  ;  and  still  another  line  has  bayadere  stripes, 
interspersed  with  small  flower  wreaths. 

The  black  and  white  is  particularly  smart  and  is  sure  to  prove 
a  good  selling  line.     These  goods  will  retail  at  75c.  per  yard. 

The  crepons  of  the  coming  season  are  as  handsone  as  ever  and 
promise  to  be  as  much  worn.  In  this  line,  Priestley,  as  usual,  is 
well  to  the  front.  The  "  Blister  "  crepon  is  shown  as  the  latest 
design — its  name  tells  what  the  character  is.  Prices  range  from 
medium  qualities  to  highest  grades,  and  large  patterns,  as  well  as 
small,  are  shown. 

Ladies'  cloth  is  to  be  a  strong  seller  for  Spring  costumes. 
Among  the  newest  colors  is  "  Kitchener  "  blue,  a  brilliant  medium 
shade.  There  are  also  shown  a  delicate  slate  blue  and  a  pale  olive 
green,  both  of  which  are  fine  and  ought  to  take  a  good  place. 

Covert  cloths  are  in  all  the  newest  combinations — green  and 
white,  brown  and  white,  etc.  Some  have  an  indefinite  checked 
line  running  through  them  which  is  quite  new  in  covert  cloths. 


WESTERN    TRADE. 

We  regret  that  owing  to  pressure  on  space  at  the  last  moment  the 
interesting  letter  of  our  Winnipeg  correspondent,  intended  for  inser- 
tion in  the  last  issue,  was  unavoidably  held  over.  It  appears  on 
another  page,  and  contains  much  useful  information  of  value  to 
eastern  houses  as  well  as  western.  All  the  reports  to  date  from  the 
stretch  of  country  reaching  from  Winnipeg  to  Victoria  indicate  a 
satisfactory  promise  for  Spring  trade. 
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MERCHANTS    CAN    GIVE    POINTERS. 

IS  it  not  about  time  that  the  Presidents  and  Managers  of  banks, 
who  yearly  lecture  us  on  how  business  ought  to  be  carried  on, 
began  to  devote  more  time  to  overhauling  the  internal  economy  of 
their  own  institutions?  The  robberies  and  defalcations  in  Canadian 
banks  the  past  few  years  show  that  the  system  of  bank  management 
might  be  improved.  Some  people  think  it  calls  very  loudly  for 
improvement,  and  certainly  the  reports  of  bank  losses  do  create 
sensations  now  and  again. 

Notwithstanding  this,  the  heads  of  banks  continue  each  year 
learnedly  to  discuss  the  commerce  of  the  country,  to  tell  business 
men  how  to  conduct  their  business,  and  to  point  out  what  they  con- 
sider errors  and  mistakes  in  the  policy  of  the  merchants  of  the 
country.  Would  it  not  be  wise  of  them  to  look  first  at  home  ? 
These  defalcations  or  robberies,  from  which  banks  suffer,  are  not 
strokes  of  Providence.  They  are  due  to  faulty,  defective  manage- 
ment and  methods  which  could  doubtless  be  remedied  if  the  great 
banking  authorities  could  only  get  time  to  attend  to  them.  Un- 
happily they  are  kept  busy  with  national  commerce  and  finance. 

Our  impression  is  that  our  merchant  princes  can  tell  nine-tenths 
of  the  bank  men  more  about  business  than  they  ever  knew.  The 
banks  have  their  own  sphere,  and  in  that  sphere  they  do  well,  but 
we  doubt  if  they  could  make  as  good  a  showing  in  systematic, 
methodical  and  careful  management,  year  in  and  year  out,  as 
merchants  do. 

TWO    RECENT    ASSIGNMENTS. 

THE  assignment  of  E.  A.  Small  &  Co.,  wholesale  clothiers,  of 
Montreal,  was  hardly  a  surprise  to  the  trade.  For  months 
past,  rumors  have  been  afloat  that  their  affairs  were  in  an  unsatis- 
factory condition,  and  when  the  announcement  was  made,  in 
October  last,  that  The  Kennedy  Company,  who  controlled  Small's 
"  Fit- Reform  "  brand  of  clothing  in  Montreal,  Toronto  and  Win- 
nipeg, had  given  notice  that  they  would  place  a  brand  of  their  own 
on  the  market,  in  competition  with  "Fit  Reform,"  it  was  generally 
felt  that  the  crisis  could  not  long  be  staved  off.  The  result  of  the 
annual  stocktaking,  in  December,  was  so  unsatisfactory  that  the 
firm,  which  was  composed  of  Mr.  E.  A.  Small  and  Mr.  C.  H. 
Dobbin,  decided  to  make  an  assignment.  The  meeting  of  creditors 
took  place  in  the  council  chamber  of  the  Montreal  Board  of  Trade, 
on  January  19,  and  was  largely  attended.  The  statement  submitted 
by  the  firm  showed  liabilities  of  5337,494,  and  assets  of  8146, 626. 
The  Canadian  creditors  figure  for  5229,016  and  the  European  for 
534.778. 

No  definite  action  was  taken  at  the  meeting  except  to  appoint 
D.  Morrice,  A.  Kairns  (manager  of  the  Bank  of  Commerce),  John 
Turnbull,  R.  R.  Stevenson,  G.  H.  Bishop,  W.  J.  Stethem  and  John 
H.  Shaw  to  consider  any  offer  made  by  the  firm  and  to  generally 
represent  the  creditors.  It  is  thought  the  estate  can  hardly  pay  more 
than  25c.  on  the  dollar. 

The  firm  of  W.  C.  Pitfield  &  Co.,  of  St.  John,  N.B.,  were 
forced  to  suspend  payment  by  the  Small  failure.  It  is  under- 
stood that  the  two  firms  have  endorsed  each  other's  paper 
at  various  times,  and  as  Pitfield  &  Co.  were  both  creditors 
and  debtors  of  Small  &  Co.,  nothing  could  be  done  until 
a  statement  of  the    former's    affairs  had  been  submitted.       This 


was  done  at  a  meeting  of  the  creditors  held  in  the  Windsor  hotel, 
Montreal,  on  Frday,.  January  27.  Pilfield's  liabilities  were 
shown  to  be  about  5263,000  and  assets  between  5155.000  and 
5160,000.  Considering  the  condition  of  the  stock  and  the  quality 
of  the  book  debts,  it  is  thought  that  the  estate  should  pay  about  60 
cents  on  the  dollar.  Mr.  Pitfield  made  no  offer,  however,  and  the 
following  committee  were  chosen  to  watch  the  creditors'  interests  : 
Geo.  A.  Schofield,  manager  of  the  Bank  of  New  Brunswick  ;  A. 
McNider,  of  the  Bank  of  Montreal  ;  A.  A.  Ayer,  David  Morrice, 
A.  W.  Stevenson,  F.  W.  Sumner,  of  Moncton,  N  B  ;  R.  R. 
Stevenson,  John  Gordon,  of  The  Standard  Shirt  Co.,  and  C.  R. 
Whitehead,  of  Tlve  Dominion  Cotton  Mills. 

The  firm  of  E.  A.  Small  &  Co.  commenced  business  as  manu- 
facturers and  jobbers  of  clothing  in  1887,  and,  after  being  burned 
out  in  May,  1897,  began  the  manufacture  of  their  special  brand  of 
clothing  known  as  "  Fit- Reform."  This  was  not  sold  to  the 
ordinary  trade,  but  was  placed  in  the  hands  of  agents  throughout 
Canada,  who  had  sole  control  for  the  district  they  were  in.  As  an 
experienced  man  remarked,  the  Canadian  clothing  trade  have 
reason  to  feel  grateful  to  E.  A.  Small,  for  no  one  has  done  as 
much  to  interest  the  public  in  ready-made  clothing  as  he  did.  The 
fearless  advertising  andtheupto  date  way  in  which  "Fit- Reform" 
was  placed  before  the  consumer  were  of  general  benefit  to  the 
whole  trade.  Unfortunately,  however,  conditions  were  unfavor- 
able, so  that  the  firm  were  deprived  of  the  profit  which  their 
enterprise  should  have  brought  them. 


INSOLVENCY. 

IT  is  now  declared  that  an  insolvency  measure  is  to  be  introduced 
at  the  coming  session  of  Parliament,  and  that  the  Government 
will  see  it  safely  through  the  House  of  Commons.  We  do  not 
vouch  for  the  accuracy  of  the  report,  current  rumor  being  indeed  of 
a  directly  contrary  nature.  However,  if  it  turns  out  to  be  true,  and 
insolvency  legislation  is  put  on  the  Ministerial  programme,  great 
satisfaction  will  be  felt  in  commercial  circles. 

The  rebuff  given  to  the  business  men  on  this  question  last  year 
has  never  been  fully  explained.  Notwithstanding  differences  of 
opinion  on  various  aspects  of  the  law,  principally  by  the  banks  and 
retail  trade,  there  is  a  pretty  general  approval  of  the  right  kind  of 
law,  one  that  would  give  no  undue  advantage  to  one  class  of  traders 
more  than  another,  and  one  that  would  guard  the  commercial 
reputation  of  Canada  in  England. 

A  request  for  such  a  law,  coming  with  practical  unanimity  from 
leading  business  men  has  been  disregarded  by  two  different  Govern- 
ments. We  would  like  to  see  such  a  change  in  political  conditions 
that  no  Government  dare  refuse  such  a  request.  Apparently,  as 
matters  stand,  Governments  can  snap  their  fingers  at  the  business 
men  without  endangering  their  political  existence. 

The  position  of  the  retailers  on  the  question  has  been  unfairly 
stated  in  the  past.  As  a  body  they  are  as  much  in  favor  of  honest 
laws  as  any  other  class  in  the  commercial  community.  But  they 
don't  desire  to  see  a  law  framed  entirely  in  the  interest  ot  the  banks 
or  the  wholesale  trade,  and  their  wishes  in  this  respect  should  be 
consulted.  There  is  no  great  obstacle  in  arriving  at  a  conclusion 
which  will  satisfy  all  parties,  and  this  we  hope  will  be  done. 
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SPRING  MILLINERY. 
'ASTER   coming    early 
this   year  will   make 
all  the  Spring  openings  correspond- 
ingly  early.      But  it  is  not  possible 
in  our  cold  climate  to  put  all  the  hot 
weather    styles   absolutely    in    the  front  at  so 
early  a  date.     Easter,  nevertheless,  is  the  great 
season  for  the  milliner,  and,  whether  it  comes 
early  or  late,   a  fair  idea  must  be  gained   by  that  time  of  all  the 
principal  fashions  of  the  coming  season. 

Black  and  white,  which  has  had  such  a  run  this  Winter,  promises 
to  be  carried  into  Spring  millinery.  When  a  really  becoming  style, 
color  or  combination  is  found,  it  shows  by  its  duration  what  a 
favorite  it  is.  In  black  and  white,  a  great  deal  of  pretty,  soft 
effects  can  be  produced  with  lace,  gauze,  etc. 

Laces  and  tissues,  the  latter  to  a  great  extent,  will  be  strong  lor 
both  Spring  and  Summer,  and  it  is  well  that  buyers  should  bear 
this  in  mind. 

The  Spring  flowers  this  year  will  be  principally  lilacs,  violets, 
pansies  and  nasturtiums.  Roses,  large  and  full  blown,  will  also 
appear,  but  so  far  the  call  for  flowers  at  all  is  light.  Later  in  the 
season,  foliage  will  be  seen,  but  the  flower  fashion  is  not  yet 
decided. 

In  Paris,  there  is  some  talk  of  broad  ribbons  being  worn  for 
Spring  millinery  ;  these  will  be  in  chiffon,  taffeta,  glace  and 
pompadour  warp.  They  will  be  made  up  in  broad  loops  and 
bows,  trimmed  and  finished  with  narrow  ruffles  of  chiffon  appliques. 
Velvets  will  be  little  used  as  Spring  approaches. 

There  is  to  be  a  wide  variety  in  hat  shapes  this  season — the 
high  and  often  pointed  crown  will  vie  with  the  crown  that  is  so 
low  as  to  almost  form  one  with  the  brim.  Bonnets  will  be  even 
smaller  than  those  worn  in  the  Winter.  The  bow  knot  will  be  as 
much  in  evidence  as  ever.  One  Paris  bonnet  for  Spring  shows  a 
large  trimming  of  this  description,  seven  bows  twisted  forming  the 
front  and  fastened  with  a  gold  buckle.  The  back  of  the  bonnet  is 
a  small  round  spangled  crown. 

A  pretty  Spring  hat  is  of  golden  yellow  straw,  with  narrow 
waves  of  black  horsehair  braid  on  the  brim.  The  crown  is  plain 
and  surrounded  by  a  black  spangled  drapery  of  cytise  mousselint 
de  soie,  forming  a  chou  in  front.  A  plume  of  three  black  ostrich 
feathers,  fancifully  placed,  surmounts  the  brim,  which  is  raised 
straight  up  on  the  left  side,  and  beneath  which  is  a  large  rosette  of 
black  tulle  and  cytise  mousseline  de  soie. 

In  Paris,  a  great  deal  of  red  straw  is  being  shown,  but  that 
color   has  only    a  limited   demand  here   where  styles   are  quieter.. 


Yellow  straw,  and  yellow  and 
brown,  and  yellow  and  black, 
are  also  seen.     These  are  trimmed  with  black. 

In  tnillinery,  this  season,  two  and  three  shades  will 
be  used — very  dark  and  very  light  shades,  the  middle 
colors  not  so  much.  No  brilliant  color,  except  red 
and  blues,  is  cared  for.  Large  flowers  and  foliage  will  be  worn  ; 
also  knots  of  wide  materials,  straw  braids,  broad  ribbons  all  trim- 
med over  with  lace  appliques,  narrow  chiffons  and  other  materials. 
Outlining  will  prevail  as  in  the  Winter  season,  only  with  this 
difference,  that  the  outlining  will  be  done  on  laces  and  malines, 
instead  of  on  silk  and  velvet.  Everything  points  to  a  white  season, 
as  there  are  more  materials  of  this  color  being  turned  over  than  in 
reds  or  yellows. 

THE  SPRING  OPENINGS. 

The  Spring  millinery  openings  will  take  place  on  February  28 
and  March  1  and  2. 

Caverhill  &  Kissock  are  making  extensive  preparations  in  their 
large  warehouse  for  an  opening  that  promises,  from  all  appearances, 
to  be  finer  than  ever.  All  the  interior,  from  top  to  bottom,  has 
been  painted  a  pure  white.  The  walls  of  the  showroom,  where 
the  trimmed  hats  are  to  be  shown,  are  completely  covered  with 
plate  glass.  Hardwood  floors  have  been  laid,  and  the  whole  effect 
is  extremely  fine.  So  far,  this  progressive  firm  are  only  showing 
the  advance  guard  of  millinery— the  sailor  hat — but  almost  the 
entire  lower  storey  is  devoted  to  this  bane  of  the  milliner,  which, 
by  all  appearances,  promises  to  hold  its  place  as  strongly  as  ever. 
Not  much  change  in  its  shape  is  seen.  The  medium  crown  and 
flat  brim  comes  in  all  varieties  of  straw,  Mackinaw,  Manila;  one  in 
this  last,  called  the  "  Hobson,"  is  light  in  weight,  medium  in  price, 
and  will  prove  a  good  seller.  There  are  large  varieties  of  black 
sailors,  both  in  rough  and  smooth  straw  ;  the  rough,  however,  are 
in  the  cheap  lines.  Medium  coarse  sailors  are  in  white  and  red 
mixed,  with  broad  red  band  ;  white  crowns  are  seen  with  parti- 
colored brims,  whole  white  with  broad  white  satin  band,  edged  at 
the  top  with  a  narrow  roll  of  navy  blue  velvet.  No  polka  dots  are 
to  be  seen  in  this  line,  but,  strange  to  say,  in  a  high-priced  ($1.25)- 
sailor  the  dot  appears  on  the  band.  It  is  almost  impossible  to  say 
yet  whether  it  will  be  a  favorite  or  not  this  season.  The  chiffon 
ribbons  that  are  to  be  largely  used  in  trimming  come  with  every 
variety  of  dot,  as  well  as  stripe,  and  this  would  point  to  a  continu- 
ance of  the  run. 

A  large  call  is  being  made  for  ostrich  middle  length  plumes  for 
the  early  Spring  trade.  These  have,  an  extra  bushy  tip,  made 
especially  for  the  upright  bunch  of  plumes  that  will  decorate  the 
raised  edge  of  many  hats.  Quills,  also,  both  stiff  and  turned,  are 
still  in  good  demand.  These  will  trim  both  sailor  and  English 
walking  shapes.  One  pretty  English  sailor  is  of  soft  black  straw, 
with  a  wide  brim  edged  with  an  inch  border  of  pure  white.  A 
broad  black  velvet  band  encircles  the  crown,  and  three  white  quills, 
each  fastened  by  a  small  cut  steel  buckle,  ornament  the  side. 

One  of  the  best  selling  sailors  is  of  split  fancy  straw,  with  a 
scolloped  edge  and  plain   black    ribbon   band,  medium  crown  and 
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Our  selection  of  dates  for  the  holding  of  Openings  in  the  past  has  always 
met  with  the  hearty  approval  of  the  Trade  in  general. 

OUR  FIRST  GRAND 
SPRING  DISPLAY 

will  be  held  week  commencing 


Monday,  February  27th. 

We  expect  that  this  event  will  be  a  marker  of  the  era  of  prosperity 

which  is  undoubtedly  at  hand. 

We  extend  a  cordial  invitation  to  every  Buyer  of  Millinery  in  Canada  to  be 
present  on  this  occasion. 


The 


D.  flcCALL  CO., 


Limited 
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WHOLESALE  MILLINERY 

February  ist     .*     Spring  '99. 


AAVVVVVVVVVVVVVVWWWWWWWVWWWVWi 


vvvvvvvvvvvvvvvvvvwwvwwwwwww 


We  have  already  placed  in  stock  many  new 
lines  in  the  latest  novelties,  and  are  receiv- 
ing daily.  Our  stock  for  this  season  will 
be  unequalled  for  variety,  style  and  value. 
It  will  be  to  your  advantage  to  look  through. 


CHAS.  REID  &  CO, 
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9  and  II  Wellington  East. 
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medium  straight  brim.  It  sells  wholesale  at  $6  a  dozen,  and  is 
already  going  well.  Another,  at  $5,  is  of  medium  coarse  whole 
straw,  much  the  same  in  style,  and  with  a  white  band.  The  white 
band  is  as  much  seen  as  the  black.  Colors  do  not  show  much. 
Many  hats  are  in  variegated  colors.  In  fancy  straws,  the  season 
is  too  early  as  yet  to  say  how  they  will  be  called  for. 

All  millinery  must  be  ornamented  this  season  with  buckles, 
daggers,  clasps,  etc.  Gold  is  to  be  the  most  fashionable,  and  very 
fine  buckles,  large  and  small,  are  seen  in  this  style  for  holding  the 
bow  knot  in  place  in  the  fronts  of  bonnets  or  on  the  sides  of  hats. 

Pearl  and  cut  steel  ornament  the  dagger  pin  that  is  to  be  stuck  in 
at  right  angles,  and  some  of  these  are  very  graceful.  Cut  steel 
buckles  and  rhinestone  buckles  are  also  in  good  demand,  and  for 
mourning  and  ordinary  black  wear  an  endless  variety  of  cut  jet 
is  seen.  There  is  also  an  irridescent  pearl  pin  that  will  be  most 
effective. 

In  ribbons  for  trimming,  as  already  mentioned,  the  chiffon 
promises  to  lead.  Caverhill  &  Kissock  are  showing  a  magnificent 
line  of  these  goods.  They  are  to  be  used  on  gown  trimming  as 
well  as  on  millinery,  and  are  made  with  a  strong  drawing  string  for 
ruffling  purposes.  The  narrow  can  be  drawn  up  on  one  or  both 
sides,  the  wider  in  the  middle  as  well.  All  colors  and  shades  are 
seen,  quantities  of  burnt  orange,  rich  purples,  blues  and  all  the  new 
shades  of  green,  rose,  grey,  and  all  widths  of  black  and  white. 
This  fashion,  by  the  preparations  made  for  it,  promises  great  things. 

In  chiffons  and  gauzes  the  ornamentation  and  variety  seems 
more  wonderful  than  ever.  Black  gauze,  as  fine  and  light  as  a 
cobweb,  has  colored  chenelle  thrown  on  it  in  scroll  pattern  or  in 
lines.  Colored  gauze  is  seen  with  satin  stripes,  wide  and  narrow, 
close  and  far  apart,  interspersed  with  delicate  white  lace  insertion. 
Chiffons  as  well  as  gauzes  are  finely  dotted  with  white,  black  or 
colors,  and  are  used  to  trim  bodices.  Black  gauzes,  very  open  for 
allovers  or  bodice  trimming,  have  both  large  and  small  dots  at 
irregular  intervals.  These  are  42  inches  wide,  and  wholesale  at 
$  1. 84  per  yard.  The  chiffon  dotted,  or  with  scroll  design,  white  on 
navy  blue,  etc.,  runs  about  60c.  per  yard. 

A    FORECAST    OF   THE    SEASON. 

Chas.  Reid  &  Co.  repoit  that  their  stock  is  coming  in  rapidly, 
and  promises  to  be  unusually  choice  and  well  assorted.  Among 
the  goods  they  are  showing  this  season  are  some  elegant  styles  of 
chiffons  in  fine  colorings  and  designs.  Sequin  trimmings  are 
largely  inquired  for  in  many  different  patterns  ;  also  rosettes  by  the 
yard. 

There  is  an  excellent  inquiry  for  flowers,  the  fine,  expensive 
varieties  being  is  especial  demand.  The  favorite  ornaments  this 
season  are  those  with  rich  gilding,  with  Rhinestone  settings.  Jet 
and  steel  ornaments  are  also  doing  nicely. 

The  Parisian  and  New  York  patterns  of  hats  this  year  are  par- 
ticularly attractive.  A  great  proportion  are  mounted  with  fine 
ostrich  feathers,  mostly  in  plain  colors.  Reid  &  Co.  advise  that 
fancy  shapes  should  not  be  bought  in  large  quantities  until  the 
season's  styles  are  more  definitely  determined.  They  consider  it 
too  early  to  give  detailed  descriptions  of  the  styles  likely  to  rule 
throughout  the  coming  season. 

The  season  is  expected  to  prove  a  very  good  one,  as  advance 
orders  have  been  large,  and,  have  called  for,  generally,  the  better 
class  of  goods. 

A   BUSY    SEASON    EXPECTED. 

The    D.  McCall  Co.,    Limited  are  thoroughly  satisfied  with  the 

prospects  for  the  Spring  trade.     Large  shipments  of  all  classes  of 

goods  are  to  hand,  and  everyone  in  most  of  the  departments  is  busy 

picking  out  the  import  orders,  which  are  expected  to  be  sent  out  in 


good  time  for  merchants  to  mark  off  and  estimate  their  purchases 
before  the  opening.  The  early  shipment  of  these  orders  will  also 
enable  the  company  to  lay  out  the  stock  in  their  various  departments 
prior  to  the  millinery  opening,  for  the  accommodation  of  early 
buyers. 

Since  the  last  visit  of  The  Dry  Goods  Review  to  this  firm's 
warerooms,  an  entire  change  has  taken  place.  The  stock  of  Fall 
goods  has  been  cleaned  out,  and  a  great  stack  of  flowers  and 
everything  in  the  way  of  novelties  for  the  Spring  trade  have  taken 
its  place.  The  variety  of  flowers  shown  is,  if  anything,  greater 
than  ever.  Roses,  pansies,  violets  and  tinted  foliage  are  the 
favorites  this  season.  In  black  goods,  some  exceptional  values 
in  demi-tips  and  three-quarter  flats  are  shown,  and  a  demand  con- 
siderably greater  than  usual  has  been  experienced. 

In  the  trimmed  millinery  department  this  firm  is  much  further 
advanced  than  even  they  were  last  year.  They  have  received  their 
first  shipment  of  French  patterns.  They  are  very  bright  this  year, 
but  dainty  withal.  The  hats  shown  are  rather  smaller  than  usual, 
while  the  toques  are  about  medium  size,  and  bonnets  are  of  the  large 
order.  No  definite  style  is  followed.  They  are  shown  drooping 
over  the  face,  or  worn  off  the  face,  the  latter  in  greater  favor.  The 
new  colorings  are  the  new  pink  shades,  amaryllis,  cyclamen  and 
fuschia  ;  the  new  green  shades,  amandier,  saule,  mahonia ;  the 
violet  shades,  parma  and  pensee,  and  the  terra  shades  painpas  and 
lotus.  These  are  likely  to  be  leaders  this  Spring.  Bluettes,  rouen, 
nile,  turquoise,  beigereine,  will  also  be  largely  worn.  In  combina- 
tions, black  and  white  will,  undoubtedly,  be  very  popular. 

The  D.  McCall  Co.,  Limited  are,  as  usual,  showing  a  large 
number  of  fancy  ribbons.  The  chene  ribbons  are  expected  to  be 
very  popular  for  trimming  purposes,  while  in  plain  ribbons,  plain 
taffetas,  fringed  edge  taffetas  (a  new  creation),  mousseline  in  wide 
widths,  are  likely  to  be  in  favor.  For  neckwear,  narrow  ribbons  are 
in  most  demand.  Drawn  ribbons  are  shown  in  a  larger  ange  of 
colors  and  effects. 

For  making- up  hats,  chiffons,  brilliants,  malines  and  mousseline 
de  soies  will  again  be  in  great  demand.  A  large  variety  of  nets, 
with  large  spots,  in  very  many  combinations  of  colors,  and  of 
gauzes  with  tinsel  and  crimped  effects  will  be  shown  in  extensive 
quantities. 

This  firm  always  keep  on  hand  an  extensive  range  of  fancy 
silks  and  staple  ribbons  ;  at  present  it  is  even  better  assorted  than 
usual,  and  merchants  in  town  might  profitably  spend  a  short  time 
in  this  department.  On  the  ground  floor  of  their  large  warehouse 
hats  are  piled  ceiling  high,  and  all  hands  are  busily  engaged  in 
marking  off  shipments  of  goods  which  have  just  arrived. 


LATE  NEWS  FROM  EUROPEAN  BUYERS. 

Speaking  to  the  president  of  The  John  D.  Ivey  Company, 
Limited,  The  Review  was  informed  that  the  year  1898  showed  a 
large  increase  of  business,  and  a  still  more  satisfactory  feature  was 
that,  the  country  being  in  a  much  healthier  state  than  for  years 
past,  there  was  little  or  no  renewing,  and  paper  had  been  promptly 
met — with  few  exceptions. 

The  outlook  for  the  coming  season  is  certainly  very  encourag- 
ing, and  the  firm  expect  a  healthy  growth  in  business  and  are 
desirous  of  avoiding  a  boom.  Advices  from  the  country  go  to  show 
that  milliners'  stocks  are  not  large,  and  the  trade  generally  have 
closed  the  year  after  a  good  business,  so  that  the  demand  for  fresh, 
stylish  goods  for  the  Spring  season  will  be  large.  The  travelers 
have  just  about  completed  their  early  Spring  trip,  and  the  result  is 
far  in  advance  of  former  seasons.  Feeling  assured  that  business 
would  considerably  increase,  the  firm  have  made  preparations  for 
this  by  large  importations. 

This  firm,  having  sent  two  buyers  to  the  English  and  Contin- 
ental markets,  are  able  to  speak  with  authority  on  the  subject  of 
designs  and  material  to  be  used  in  the  manufacture  of  millinery  for 
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The  old  firm  of  S.  F.  McKinnon  &  Co.  has  been  incorporated  as  S.  F.  McKinnon 
&  Co.,  Limited,  Wholesale  Dry  Goods  and  Millinery,  Manufacturers  of  Mantles, 
Skirts,  etc.,  with  the  following  shareholders  as  Directors  :  S.  F.  McKinnon,  Presi- 
dent ;  James  M.  Alexander,  Vice-President;  Reuben  Milllchamp,  William 
Guthrie  and  J.  S.  McKinnon,  Directors. 
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SPRING  -  1800 


We  have  made  great  preparations  for  the  new  season's  trade — shipments  of  the  immense  importations 
are  coming  to  us  daily,  and  in  a  few  days  we'll  be  shipping  all  over  the  Dominion — our  repre- 
sentatives are  having  successful  trips,  and  orders  are  coming  in  most  generously — the  trade 
generally  have  great  faith  in  the  "growing  time,"  and  that  the  season  will  be  a  most  successful 
one  goes  without  saying — and  there'll  be  absolutely  nothing  in  millinery,  millinery  novelties, 
fancy  dry  goods,  trimmings,  etc.,  that's  the  vogue,  and  that  the  trade  will  require,  that  we  can- 
not supply. 

We're  getting  ready  for  the  Spring  opening — our  workpeople  are  busy  in  the  trimmed  millinery 
department  making  the  biggest  kind  of  preparations  for  the  biggest  opening  time  we've  ever  had 
— February  27th  and  following  days  will  be  opening  days. 

The  Mantle  Department— The  amalgamation  of  the  Alexander  &  Anderson  interests 
with  the  new  company  will  increase  facilities  greatly,  and,  under  the  personal  supervision  of  Mr 
Alexander,  the  manufacturing  of  McKinnon-made  mantles  will  be  carried  to  still  greater  success, 
and  will  prove  the  "death  knell"  to  the  old  German  importing  idea. 
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the  Spring  trade,  and  are  now  busy  receiving  and  placing  in  stock 
their  large  importations  of  the  richest,  choicest,  and  most  necessary 
novelties  and  requisites,  which  are  so  artistically  employed  on 
pattern  hats. 

While  there  is  no  very  marked  change  in  the  shapes  of  the  hats, 
there  is  sufficient  variation  to  make  them  entirely  new,  and  very  attrac- 
tive picture  hats  still  lead  for  the  swell  trade.  And  the  materials,  so 
rich  and  varied,  both  in  coloring  and  texture,  allow  milliners  a  great 
scope  for  displaying  their  originality  in  using  them.  The  large  black 
hat  made  of  jetted  sequin,  with  three-quarter  length  black  feathers, 
with  colored  flowers  under  the  brim,  and  lace  streamers,  are  among 
the  swagger  styles.  The  finest  of  net  or  tulle,  jetted,  spangled  or 
embroidered  with  beads,  metallic  threads,  lace  and  straw,  in  same 
combination  are  among  the  novelties  used  for  draping  the  brims  of 
hats.  Spotted  chiffons,  chiffons  with  lace  applique  and  chenille 
stripe,  and  gauzes  in  plain  and  fancy  design  are  used  for  trimming,  as 
well  as  for  crowns. 

Ribbons  are  shown  in  endless  styles,  the  newest  being  a  fringed 
edge — picot  edge — and  hemstitched,  while  plain  taffetta,  glace, 
striped  gauze,  stripes,  checks  and  plaids,  are  shown  to  good 
advantage.  When  plain  silk  ribbons  are  used  for  trimming,  three 
shades  of  one  color  are  the  correct  thing  ;  also  plain  ribbon,  with 
narrow  baby  ribbon  ruffle  on  edge.  Ruffling  and  narrow  baby 
ribbon  are  one  of  the  features  of  this  season's  millinery,  it  is  used 
in  such  quantities  to  outline  ribbons,  jet  sprays,  edges  of  hats,  or 
following  the  design  of  embroidery  on  crown  pieces.  Baby  ruch- 
ing  of  chiffon  is  also  much  used.  The  leading  colors  are  fuschia, 
bereda,  cactus,  helitrope,  national,  lavender,  turquoise,  brown  and 
pink. 

Flowers  are  decidedly  in  evidence  and  are  used  in  great  pro- 
fusion. The  inclination  being  strong  for  floral  hats  necessitates  the 
large  purchase  of  such  flowers  as  roses,  violets,  pansies,  lilies, 
cowslips,  and  similar  unmounted  flowers.  Foliage  also  plays  a 
prominent  part,  and,  as  it  employs  so  well  for  brims,  crowns  and 
trimming,  the  assortment  of  styles  is  immense. 

There  is  a  very  strong  feeling  for  dress  shapes  in  straw,  and  they 
are  shown  in  every  fashionable  shape  and  color,  both  large  and 
small,  rolling  brim  and  face  hat.  Still,  straw  braids  hold  their  own 
and  are  largely  used  on  the  real  millinery  hat.  There  are  some 
very  new  and  choice  patterns  in  this  line  of  goods  which  combine 
so  effectively  with  the  soft  fine  materials  for  stylish,  chic  hats. 

The  novelties  in  hat  ornaments  are  countless  ;  the  buckles  and 
long  stickpins  are  so  necessary  to  give  a  finishing  touch  to  millin- 
ery, that  ornaments  are  almost  as  fine  as  jewelers'  work.  Gold, 
silver  and  steel  set  with  pearls  or  rhinestones  are  largely  used. 

Black  ostrich  tips  and  plumes  are  indispensable  for  this  season's 
trade,  three-quarter  length  plumes  being  the  favorite  for  large  black 
hats,  smaller  tips  being  used  for  smaller  effects.  These  goods  come 
in  a  newer  finish  this  season,  and  curl.  Another  fad  this  year  is  the 
angel  wings  in  black  and  white.  They  make  a  very  durable  trim- 
ming for  early  trade,  as  well  as  rendering  a  smartness  to  the  style  of 
trimming.  Curled  quills,  black,  white,  and  pelican,  are  largely  in- 
troduced with  the  trimmings.  Gorgeous  effects  in  embroidered 
laces  and  chiffons  are  shown  this  year,  and  real  lace  is  quite  the 
correct  thing  in  the  beige  and  tuscan  shades.  Another  trimming 
material  is  the  plain  taffetta  silk,  especially  in  the  fuschia  shade, 
used  for  rosettes,  underlining  jet  and  in  draperies  for  outside  trim- 
ming, in  fact,  a  hat  made  entirely  of  tafetta  silk  is  very  correct. 

S.  F.  McKINNON  &  CO.,  LIMITED. 

When  seen  by  a  representative  of  The  Dry  Goods  Review, 
with  regard  to  the  coming  Spring  trade,  a  director  of  the  new  com- 
pany said  : 

"  We  are  pleased  to  welcome  you,  and,  at  the  same  time,  gladly 


give  you  any  information  at  our  disposal  which  may  be  useful  to 
the  readers  of  your  valuable  and  widely-circulated  journal. 

"  In  our  united  business  strength,  we  are  full  of  hope  and  con- 
fidence for  the  future.  The  same  strength,  power,  ability  and  force 
which  has  built  up  the  large  business  of  S.  F.  McKinnon  &  Co., 
placing  them  at  the  head  of  the  wholesale  millinery  and  fancy  dry 
goods  trade  of  the  Dominion,  is  embodied  in  the  new  company. 
The  change  means  increasing  our  former  business  strength  ;  and 
we  assure  the  trade  that  the  same  liberal  business  principles  and 
straightforward  dealing,  which  distinguished  the  old  firm,  will  be 
conspicuous  in  the  new  company.  Our  rapidly-increasing  millinery 
and  fancy  dry  goods  trade,  together  with  the  fame,  which,  as  manu- 
facturers, we  have  attained  through  our  McKinnon-made  mantles, 
necessitated  enlarged  premises,  which  will  be  attained  by  the  addi- 
tion of  a  very  large  portion  of  the  new  six  storey  warehouse  which 
the  president  of  the  new  company  is  erecting  on  Wellington  street, 
to  be  completed  early  in  the  Spring. 

"  Now,  with  regard  to  the  business  outlook,  we  certainly  think 
it  is  bright  ;  and  base  our  conclusions  on  direct  evidence,  which  leads 
us  to  believe  that  the  general  trade  throughout  the  country  is  in  a 
sound,  healthy  condition.  The  Fall  millinery  trade  was  particularly 
satisfactory  ;  and  we  believe  that  stocks  were  well  reduced  at  the 
end  of  the  season.  Again,  and  perhaps  more  than  for  a  number 
of  seasons  past,  does  the  character  and  tone  of  the  new  Spring  mil- 
linery creations  show  a  marked  change,  indicating  a  newness  which 
must  be  received  and  adopted.  Particularly  is  this  applicable  to  hat 
shapes  for  the  coming  Spring,  styles  being  an  entire  departure  from 
those  of  previous  seasons,  a  great  argument  in  favor  of  closing  out 
hat  stocks  at  the  end  of  each  season.  There  is  a  tendency  on  the 
part  of  some  manufacturers  to  introduce 'for  the  Spring  ready-to- 
wear  hats,  in  trimmed  sailor  and  walking  hat  effects,  a  feature 
which  is  not  in  the  best  interests  of  the  millinery  trade  in  general. 
Neither  are  they  as  stylish  or  effective  as  those  which  pass  through 
the  hands  of  our  Canadian  millinery  artists  ;  nor  do  they  admit  of 
trimmings  being  used  to  any  extent. 

"  Flowers  must  again  be  placed  at  the  top  of  the  long  list  of  hat 
beautifiers  for  Spring  ;  and  the  various  effects  and  designs,  almost 
true  to  nature,  can  be  counted  by  the  hundred.  Ostrich  tips  and 
three-quaiter  flats  have  sold  well  on  the  early  trips,  and  promise  to 
take  a  good  place  in  the  manufacture  of  high  -class  millinery.  Whip, 
flowing  or  wave  osprey  will  be  very  popular,  and  at  the  same  time 
make  a  most  effective  trimming.  Also,  as  there  will  be  large  quan- 
tities of  chiffons  and  other  light  materials  employed,  buckles  will  be 
called  upon  in  giving  a  stylish  finish  to  jaunty  millinery. 

"  Plain  and  fancy  ribbons  are  showing  in  great  abundance,  and 
will  be  much  used  in  conjunction  with  velvet,  chiffon  and  other  new 
trimming  materials  which  have  been  introduced  into  the  millinery 
world  this  season.  We  will  not  venture  to  place  the  season's  colors 
or  shades  according  to  their  selling  strength  or  merit,  but  the  fol- 
lowing will  be  leaders  :  White,  paille,  cytise,  d'or,  oural,  argent, 
turquoise,  marjolaine,  clematite,  royal,  bengale,  mahonia,  fuschia 
and  cerise.  You  may  tell  the  trade  that  it  is  going  to  be  a  millin- 
er's season,  and,  from  the  nature  and  character  of  the  millinery, 
one  in  which  they  will  have  full  scope  to  show  their  ability.  There 
will  be  pleating,  puffing,  shirring  and  quilling  without  end. 

"  So  far,  we  have  said  nothing  about  our  factory,  but,  as  our 
productions  evolved  from  that  department  interest  your  readers  very 
largely,  for  the  benefit  of  the  hundreds  of  buyers  who  will  be  visit- 
ing the  market  at  an  early  date,  you  might  say  that  we  are  showing 
complete  ranges  of  jackets  and  capes  ;  also  a  fine  collection  of 
ladies'  skirts,  including  crepon,  plain  and  figured  lustre,  linen, 
duck,  serge  and  pique  effects,  which  should  be  seen  by  every  buyer 
handling  this  class  of  stock.  Our  general  opening  of  millinery, 
millinery  novelties,  and  jackets,  will  be  held  on  Monday,  Feb.  27, 
and  following  days,  and  we  extend  a  cordial  invitation  to  the  trade 
in  all  parts  of  the  Dominion  to  be  present.  We  promise  a  fine  dis- 
play of  the  season's  novelties,  ideas  and  requirements." 
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I  THE  DATE  IS  FIXED. 


Our  MILLINERY 

Ur  til  I  lib  Wl)1  take  place  on  TUESDA.Y)  FEB.  28th,  WEDNESDAY,  MARCH  ist  and 
THURSDAY,  MARCH  2nd.  We  are  putting  the  finishing  touches  to  a  number  of  improve- 
ments in  our  warehouse,  and  we  want  you  to  come  and  see  it  in  its  new  dress.  It  will  contain  a 
larger  stock  of  Millinery  than  has  ever  been  shown  at  one  opening  before  in  Canada. 

The  display  includes  all  the  latest  creations  in  hats  from  Paris,  London  and  New  York,  with 
chiffons,  ribbons,  laces,  flowers  and,  in  fact,  everything  a  milliner  requires,  in  endless  profusion. 

Come  and  see  us  anyway. 

Caverhill  ■&  Kissock, 

9,  st.  peter  street,       Montreal 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples  for  SPRING  TRADE,    1899,  now  ready. 


imited 


FLANNELETTES 


Stripes  and  Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Courtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    .     .    . 
J.  SPROUL  SMITH,  30&  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


HILLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 
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A  NEW  LINE  IN  FLANNELS. 


IT  can  no  longer  be  said  that  the  finest  grades  of  flannels  are  not 
both  produced  and  pushed  in  this  country.  A  line  of  flannels, 
which  is  going  to  make  a  sensation  in  the  market,  will  be  shown 
to  the  retail  trade  this  month.  Travellers  will  go  out  about 
February  15.     Believing  that  there  was  an  opening  for  a  range  of 


New  pattern  in  Canadian  Flannels. — Maple  Leaf  Woollen  Mills. 

really  fine,  high-grade  Canadian  flannels,  The  Maple  Leaf  Woollen 
Mills  have  been  at  pains  to  put  their  belief  into  practice,  and  are 
going  to  show  a  large  range  of  new,  handsome  designs,  which  are 
reasonably  certain  to  capture  trade  all  over  the  country. 

A  few  of  the  samples  have  been  shown  to  The  Review,  and 
one  or  two  are  illustrated  herewith.     They  are  far  superior  in  tex- 


New  pattern  in  Canadian  Flannels. — Maple  Leaf  Woollen  Mills. 

ture  and  design  to  flannel  materials  of  this  class  usually  shown. 
The  designs  have  been  specially  procured  from  Europe,  and  aie 
the  newest  in  vogue  there.  The  colorings  are  all  fashionable  com- 
binations, such  as  greens,  purples,  pinks,  sky,  and  the  more  staple 
ranges,  such  as  grey,  military,  etc.  The  mills  have  been  specially 
fitted-up  with  machinery  intended  for  the  manufacture  of  fine  high- 
grade  goods,  and  will  not  make  any  other  kind.  Purchases  are 
made  of  the  finest  B.  A.,  Cape,  and  merino  wools,  so  that  the  feel 
of  the  goods  is  a  true  indication  of  their  real  character.     Anything 


softer,  more  flexible,  or  with  a  finer  finish  it  would  be  difficult  to 
imagine. 

There  are  already  about  50  patterns,  and  many  of  the  lines  are 
admirably  adapted  for  ladies'  blouses,  wrappers  and  shirt  waists, 
and  men's  fancy  shirts.  The  range  also  includes  some  exquisite 
colorings  in  silk  mixtures,  which  are  very  taking.  These  goods,  in 
spite  of  their  high  grade,  are  not  expensive. 

In  order  that  the  retail  trade  may  judge  for  themselves  of  the 
qualities  of  these  new  flannels,  the  selling  agents  of  The  Maple  Leaf 
Mills,  47  Bay  street,  Toronto,  will  send  free,  on  application,  samples 
of  the  goods  to  the  retail  readers  of  The  Review,  who  may  send 
for  them. 


RETIRING  FROM  THE  CORSET  BUSINESS. 

The  Canada  Featherbone  Co.,  London,  Ont.,  have  issued  a 
circular  to  advise  the  trade  that  they  have  disposed  of  their  entire 
stock  of  corsets  and  corset  materials  to  Brush  &  Co.,  of  Toronto, 
the  well-known  corset  manufacturers,  and  that  they  have  retired 
from  the  corset  business.  "  Brush  &  Co.,"  they  say,  "  will  have 
the  sole  right  to  use  our  '  Featherbone  '  corset  filler,  and  also  our 
trade  marks,  so  far  as  applied  to  corsets.  They  will  also  continue 
the  manufacture  of  our  most  popular  lines,  so  that  there  will  be  no 
difficulty  in  sorting  from  Brush  &  Co.  any  lines  of  '  Featherbone ' 
corsets  that  any  of  the  trade  may  have  in  stock.  In  thanking  the 
trade  generally  for  the  liberal  support  accorded  us  while  in  the  corset 
business,  we  bespeak  for  our  successors  an  increased  patronage,  as 
we,  on  our  part,  will  guarantee  to  supply  a  superior  and  improved 
'Featherbone'  filler,  and  Brush  &  Co.'s  well-known  reputation 
will  guarantee  the  best  and  most  up-to-date  corset."  The  Cana- 
dian Featherbone  Co.  are  retiring  from  the  corset  business  to  be 
able  to  devote  more  time  and  energy  to  their  rapidly-increasing 
"  Featherbone"  business. 


THE    S.    F.    McKINNON    &   CO.,  LIMITED,    FORMED. 

In  this  issue,  The  Review  has  to  announce  the  passing  of  the 
old  firm  of  S.  F.  McKinnon  &  Co.  into  an  incorporated  company 
for  carrying  on  the  business  of  wholesale  dry  goods  and  millinery, 
and  manufacturers  of  mantles,  cloaks,  skirts,  etc.  On  Friday,  Jan. 
27,  a  meeting  of  the  shareholders  was  held  at  the  offices  of  the 
company,  71  and  73  York  street,  for  the  formal  taking  over  of  the 
business  of  S.  F.  McKinnon  &  Co.  by  S.  F.  McKinnon  &  Co., 
Limited,  and  for  the  election  of  directors.  S.  F.  McKinnon  was 
elected  president  of  the  company,  James  M.  Alexander  vice-presi- 
dent, and  Reuben  Millichamp,  William  Guthrie,  and  J.  S.  McKinnon 
as  diiectors. 

In  the  formation  of  the  company,  the  business  of  Alexander  & 
Anderson,  pioneer  mantle  and  cloak  makers  of  Canada,  has  been 
amalgamated,  and  Mr.  Alexander,  whom  the  shareholders  of  the 
new  concern  elected  vice-president,  takes  his  place  in  charge  of  the 
manufacturing  interests,  and  this  means  a  very  strong  combination 
in  the  mantle-making  field,  and  will  but  more  firmly  establish  the 
very  enviable  position  which  McKinnon-made  mantles  have  at- 
tained. The  new  concern,  with  its  standing,  experience,  and 
ample  backing,  has  the  best  wishes  of  the  trade  and  The  Review. 


J.  J.  Roberts,  the  Winnipeg  representative  of  The  Dry  Goods 
Review,  has  been  elected  a  School  Trustee  in  Winnipeg  by  a  large 
majority  over  the  other  candidates.  We  extend  him  our  heartiest 
congratulations. 

John  Partridge,  dry  goods  merchant,  of  Victoria,  B.C..  was 
drowned  at  Shawengan  Lake,  30  miles  from  Victoria,  on  the  E. 
and  N.  Railway.  Mr.  Partridge  has  been  in  low  spirits  for  some 
time  past,  on  account  of  poor  health. 
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FEBRUARY  1899 


Spring  stock  complete 
throughout  the  j-  <*  * 

warehouse  <*  <*  <*  <#>  & 


Some  of  Our  Specialties 

Canadian  Staples,  Washing  Fabrics,  Linens,  Carpets,  Floor  Oils  and 
Linoleums,  Draperies,  Curtains,  Hosiery,  Gloves,  Underwear,  Dress 
Goods,  Silks,  Worsteds,  Serges,  Tweeds,  Tailors'  Linings  and  Trimmings, 
Men's  Furnishings. 


We  are  noted  for  our  prompt 
attention  to  Mail  Orders 


(cr/n^wm; 
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CANADIAN  LININGS 

THE  question  is  often  asked  :  "  Why  are  so  few  dress  linings 
imported  to  Canada  now?"  The  answer  is:  "Because 
The  Montreal  Cotton  Co.  is  always  alive  to  the  demands  of  the 
trade,  and  thoroughly  up-to-date."  We  handle  all  their  various 
makes  and  qualities  approved  of  by  every  class  of  dressmaker  in 
city,  town,  and  country. 

To  secure  prompt  delivery  Early  Ordering  of  popular 

lines  is  advisable. 

We  predict  a  larger  output  for  the  coming  season  than  ever 
heretofore. 

(\v\V  QnDPl dltlDO  '  F°ulards,  Silesias,  Linenettes,  Surahs, 
UUl  UyOLnillltib  .  Jeans,  Satines,  Simla  Silks,  Pongees, 
Moire    Antiques,    Moire   Percalines. 

We   endeavour   to   keep  our   stock   thoroughly  assorted  the 
year  round. 
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THOMAS  MAY  &  CO 


MONTREAL 


QUEBEC. 


TORONTO. 


WINNIPEG. 


Wholesale  Importers  of  Millinery,  Dress  Trimmings 

and  Fancy  Dry  Goods 


DEPARTMENTS 

♦ 

Ladies'  Hats 
Fancy  Straw 


Flowers 

Feathers 

Ribbons 

Silks 

Laces 

Chiffons 


DEPARTMENTS 

♦ 

Veilings 
Mantles 
Cloakings 
Dress  Trimmings 
Velvets 
Velveteens 
Parasols 
Knitted  Woollens 


SPRING 

Openings 


l899 


AT 


<J£   «=§*   «^* 


INI 

10  Wellington  Street  West 


French  Pattern  Bonnets 

Pattern  Mantles  and  Capes 
Millinery  Novelties 

Dress  Trimmings 


AT    . 


Monday,  February  27th 

and  following  dates. 


MONTREAL 

—11  Victoria  Square 

Tuesday,  February  28th 

and  following  dates. 
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A.  A.  ALLAN  &  CO. 

51  Bay  St.,  Toronto. 


English  .  . 
.  .  Felt  Hats 


Extensive  preparations  made  for  the  Spring  trade. 
Our  styles  and  values  ahead  of  all  competition, 
embracing  the  well-known  makes  : 

WAKEFIELD 
LESLIE    &    CO. 
ROYAL     BRAND 
EXCELSIOR 
STARLIGHT 

These  names  are  a  guarantee  of  excellence. 

When  our  travellers  call  have  a  look  at  their  merits,  or 
write  for  samples. 

Letter  orders  promptly  attended  to. 


1 


We  have  now  received  a  full,  fresh 
stock  of  all  our  leading  lines  for 
immediate  delivery. 

LATEST  STYLES 
LATEST  SHADES 
BEST  QUALITIES 
FRESH  STOCK 

Combine  to  make  these  gloves  the  best  in  the  market. 

All  orders   will    receive   prompt   and    careful 
attention. 


S.  GREENSHIELDS,  SON  &  CO. 

Agents  for  Emil  Pewny  &  Co., 

GRENOBLE,  FRANCE. 


Careful  Buyers 


recognize  the  necessity  of   placing  their 
orders  with 


Conservative  Buyers 


still  continue  to  give  their  orders,  as  here- 
tofore, to 


Shrewd  Buyers 


always  know  they  are  getting  a  combina- 
tion of  Value  and  Style,  when  ordering 
from 


JAMES  CORISTINE  &  CO 

Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw  Goods. 

JAMES  CORISTINE  &  CO 

Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw7  Goods. 


ES  CORISTINE  &  CO 


All  Buyers 


know  the  address 


Manufacturers  and  Importers  of 


Hats,  Caps,  and  Straw  Goods. 


469  to  477  St.  Paul  Street,  and 
12  and  14  St.  Nicholas  Street 


MONTREAL. 
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I    the  Rat  and  Cap  Crade,     ; 


per  lb.  From  that  time  down  to  the  begin- 
ning of  November  the  advance  continued, 
and  best  New  Zealands  left  off  at  25.  i)/zA. 
per  lb.  and  Tasmanian  and  Melbourne  at 
is.  8^d.  to  is.  9 }i&.  per  lb.,  showing  an 
advance  (or  the  ten  months  equivalent  to 
about  2s.  per  lb.  on  the  produce  of  fur." 


THE   LINEN    HAT    TRADE. 

TRADE  continues  very  good  in  the  hat  trade  generally.  The 
reports  regarding  linen  hats  are  that  this  line  is  going  to  be  as 
great  a  fad  the  coming  summer  as  they  were  last.  At  least  these 
are  the  indications  up  to  February  1,  from  the  sales  made  to  lead- 
ing hat  dealers  throughout  Canada.  The  demand  for  linen  hats 
will  only  interfere  with  the  cheap  grades  of  straw  hats,  the  better 
goods  in  straws  having  sold  as  largely  as  usual. 


FAVORITE  COLORS  IN  HATS. 
It  looks  as  if  the  run  this  year  was  toward  tara,  walnut,  and  nut 
brown  in  colored  hats.  These,  it  is  considered  by  importers,  are 
the  three  favorites  in  stiff  hats.  Black  hats,  of  course,  will,  as 
usual,  predominate.  The  same  colors  are  most  called  for  in 
fedoras,  with  the  addition  of  agate  and  drab. 

CANADIAN  HATS. 
The  other  day,  a  colored  hat  was  shown  to  The  Review,  and 
an  opinion  upon  it  was  asked.  After  carefully  examining  it,  the 
critic  replied  that  no  fault  could  be  found  by  the  most  fastidious 
person.  It  was  perfect  in  color,  down-to-date  in  shape  and  the  silk 
feel  was  high-grade.  Inside  was  the  legend  :  "  American  Manu- 
facture." Of  course,  Canada  is  in  America,  and  so  is  Mexico  or 
Nicaragua.  This  was  a  Canadian  hat,  The  Review  was  then 
informed,  and  it  was  certainly  a  credit  to  the  manufactures  of  this 
country.  Yet,  such  are  the  supposed  prejudices  of  buyers,  that  the 
maker  had  not  labeled  it  "  Canadian,"  but  preferred,  for  safety's 
sake,  apparently,  to  take  refuge  in  the  "continent  to  which  we 
belong."  Some  day,  a  Canadian  hat  manufacturer  will  make  a 
hit  with  a  national  brand,  boldly  Canadian,  and  come  out  on  top. 

SMALL  SHAPES  IN  THE  STATES. 
The  New  York  Hat  Review  says  that  the  change  in  style  which 
we  regard  as  specially  desirable  for  stiff  hat  manufacturers  is 
already  developing,  and  the  tendency  is  distinctly  toward  smaller 
shapes,  low,  moderately  full  crowns,  with  properly  proportioned 
brims  ;  at  this  time  4^  to  5  in.  deep  crowns,  and  i}{  and  2  in. 
brims,  appear  to  be  quite  popular.  Retailers  who  placed  orders 
in  December,  for  delivery  from  February  1  to  February  15,  early 
in  January  sent  forward  requests  to  have  the  small  shapes  included 
in  their  orders  forwarded  to  them  at  once  by  express. 

ENGLISH  ADVICES. 
The  London  Hatters'  Gazette  says  :  "  The  trade  for  December 
has  been  considerable  for  all  inferior  qualities,  best  blacks  alone 
remaining  unworkable,  owing,  it  is  said,  to  the  very  high  prices  at 
which  they  are  held.  All  other  grades  are  practically  cleared  off 
the  market,  and  orders  on  hand  will  consume  the  greater  part  of 
the  production  for  next  month.  The  old  year  has  been  one 
of  the  most  remarkable  ones  for  very  many  years.  The 
great  scarcity  of  skins  has  caused  prices  to  go  up 
with  a  rapidity  that  has  caused  much  alarm  to  every  branch 
of  the  trade.  January  saw  the  first  upward  move  from  the 
unsteady  markets  of  the  closing  months  of  1897,  when  best  New 
Zealand  skins  were  bought  up  freely  at  is.  4^ d.  to  is.  5^ d.  per 
lb.,  and  Tasmanian  and  Melbourne  skins  at  is.  o_J^d.    to  is  1  J^d. 


THE    MAKING    OF   HATS. 

A  correspondent  of  the  Danbury,  Conn.,  News.,  denies  that 
hat  machinery  has  led  to  a  decrease  in  the  men  employed  in  the 
United  States  hat  factories.  He  says  :  "There  has  been  so  much 
said  about  the  large  increase  of  improved  machinery  in  the  hat  fac- 
tories, that  I  arise  to  explain. 

"There  has  been  no  improvement  in  machinery  for  blowing 
fur  or  mixing  it  in  fifteen  years.  There  has  been  no  improved 
machinery  adopted  in  forming  fur  hats  in  twenty  years,  with  the 
exception  of  dipping  attachments,  which  have  been  used  in  a  few 
shops  only — in  the  hardening-rooms  there  has  been  no  machine 
used  in  twenty  years — in  the  sizing-rooins,  where  more  men  are 
employed  than  in  any  other  department,  there  have  been  no  im- 
provements made  on  the  machinery  within  ten  years — there 
have  been  no  improved  machines  introduced  in  the  blocking 
department  within  twelve  years — in  the  coloring  department 
there  has  been  no  machinery  used  in  50  years  ;  in  fact,  the  ma- 
chines in  use  over  50  years  ago  have  been  discarded ;  in  the 
shaving  and  stiffening  departments,  there  has  been  no  improved 
machinery  to  materially  decrease  the  number  of  workmen  in  12 
years.  In  the  drying  department,  no  machinery  is  used  ;  in  the 
finishing  department,  there  have  lately  been  some  ironing  machines 
and  presses  introduced,  but  I  am  informed  that  they  do  not 
materially  decrease  the  number  of  workmen.  In  the  curling 
rooms,  there  have  been  introduced  some  machines  for  turning  the 
edges  of  the  hats.  In  the  trimming  department,  operated  by  women 
(bless  their  patient  souls),  there  have  been  no  improved  machines. 

"  There  have  not  been  improved  machines  introduced  in  our  hat 
factories  to  decrease  the  number  of  workmen  10  per  cent,  in  10 
years,  while  the  demand  for  fur  hats  has  increased  from  40  to  50  per 
cent.,  owing  to  the  increased  population  and  the  decreased  demand 
for  wool  hats." 


THE   MERCHANTS  DYEING  AND  FINISHING  CO. 

The  Review  was  shown  here  some  new  figured  black  dress 
goods  done  at  their  works,  with  mohair  raised  figures,  done  by  the 
new  mercerising  process,  which  is  supposed  to  be  known  only  to  a 
few,  and,  as  far  as  the  writer's  judgment  goes,  the  retailer  could 
about  double  his  money  on  them.  They  are  also  now  preparing  to 
do  certain  other  classes  of  plain  goods,  which  they  expect  to  sell 
largely  for  both  Spring  and  Autumn,  and  claim  that,  having  a  stock 
of  goods  in  the  grey,  they  will  be  better  able  to  supply  the  colors 
that  may  be  needed  as  the  season  goes  on  than  any  other  house. 
Certainly  the  goods  done  here  are  a  great  credit  to  Canada. 

While  giving  special  attention  to  those  classes  of  dress  goods 
which  they  can  dye  and  finish  here,  The  Merchants  Dyeing  and 
Finishing  Co.  are  keeping,  also,  a  large  range  of  every  class  of 
dress  fabrics.  The  silk  department  is  also  larger  and  more  active 
than  ever,  while  their  old  specialties — gloves  and  hosiery — still 
form  a  leading  feature — in  fact,  they  are  striving  to  excel  in  the 
specialties  that  they  now  handle.  Ribbons,  laces,  trimmings,  cot- 
ton dress  goods,  muslins,  etc.,  are  especially  attractive  and  up-to- 
date. 


J.  Sproul  Smith,  Toronto,  has  been  appointed  agent  in  Canada 
for  John  Bright  &  Bros.  Limited,  Rochdale,  England,  silk  plush 
and  carpets. 
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CRASH!    BANG! 
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Crash  Hats  and  Caps 


AND 


Light  Weight  Caps 


for  Spring  and  Summer  Wear. 


VVVVVtVVVVVVVVVVVVVVVVVVViVVV 


BA[4G~UP  GOODS 

We  are  determined   to  sustain  our  reputation  for 
making  the  best  goods  in  the  market. 

ALL  REPRESENTATIVE  JOBBERS 
HANDLE  OUR  LINE     .     .     . 


Request   Your    Jobber   to    Show    You    Our   Goods. 


AAWWVWWWW^WWWWWW 


Mohawk  Valley  Cap  Factory 


UTICA,  N.  Y. 
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BLOUSE   WAISTS,  WASH  SKIRTS,  ETC. 

BOULTER  &  STEWART  state  that  their  adjustable  front 
blouse  is  having  a  ready  sale.  It  is  a  novelty  and  suits  all 
figures.  Every  waist  department  will  be  incomplete  without  a 
range  of  these  goods.  A  complete  line  can  be  seen  at  their  ware- 
rooms  during  the  openings. 

The  enormous  quantities  of  wash  skirts  worn  with  the  popular 
blouse  waist  in  the  American  market  has  caused  the  demand  for 
similar  goods  here.  Crash  skirts  can  now  be  sold  as  low  as  50c. 
with  three  yard  skirts  and  perfect  cut  ;  white  ducks,  a  first-class 
article  to  retail  at  $1.  These  leaders  combined  with  the  many 
rarities  of  novelty  cloths  and  fancy  trimmed  skirts  will  prove  ready 
selling  stock  the  coming  season.  Boulter  &  Stewart  are  showing  a 
most  complete  line,  both  in  cheap  stock  leaders  and  the  better  made 
tailor-finish  goods. 

Just  to  think  of  it.  You  can  offer  a  suit  complete  to  retail  at 
$1 — blouse,  belt  and  skirt  in  stylish  cut  goods.  These  goods  are 
offered  in  ten-dozen  lots,  by  Boulter  &  Stewart,  at  $9.45  net.  A 
call  at  their  warehouse,  during  the  openings,  will  repay  you,  as 
these  will  make  splendid  leaders. 

Frilled  muslin  curtains  are  becoming  more  popular  every  day. 
Nothing  looks  prettier  or  more  stylish  for  bedroom  decoration. 
Boulter  &  Stewart  are  showing  a  large  range  of  these  goods  in 
white  to  retail  at  $1. 25  to  $3,  and  in  fancy  colors  $1.50  to  $3 — 
some  thirty  designs  in  all.  Also  piece  muslins,  in  same  designs, 
for  small  sash  curtains. 

HUTCHISON,  NISBET  &  AULD. 
Hutchison,  Nisbet  &  Auld  report  that  the  volume  of  business 
being  done  this  year  is  fully  double  that  of  last  year  ;  that  the 
demand  is  for  the  highest-priced  goods,  making  it  even  difficult  to 
sell  low-priced  qualities,  and  that  in  Canadian  goods  there  has 
been,  of  late  years,  a  remarkable  improvement  in  the  styles  shown. 
This  improvement  has  been  so  great  that  this  season  Canadian- 
made  goods  (Oxford  homespuns)  have  been  bought  by  the  oldest 
and  most  exclusive  houses,  such  as  deal  with  the  most  fashionable 
tailors  in  London.  These  sales  have  been  made  on  the  merits  of 
the  goods,  and  Hutchison,  Nisbet  &  Auld  say  they  are  bound  to 
increase,  as  there  are  no  goods  made  anywhere  which  are  of  better 
value.  They  have  now  in  stock  fully  100  patterns  of  these  goods. 
Of  course,  such  makers  of  fine  goods  as  Martin,  Taylor,  Clay,  etc., 


have  an  advantage  ever  Canadian  manufacturers,  for,  having  the 
markets  of  the  world  open  to  them,  they  are  now  enabled  to  dis- 
tribute their  styles  so  that  the  fashionable  dresser  who  does  not  like 
to  see  his  suit  duplicated  may  be  "suited."  To  meet  this  demand, 
a  selected  assortment  of  finest  fabrics  from  the  best  makers  of  the 
world  is  shown. 

Among  the  new  things  for  Spring  of  British  and  foreign  manu- 
facture in  worsted  suitings  are  tartan  colorings,  new  drabs,  brown, 
with  rather  an  olive  tinge  ;  also,  a  much  larger  range  of  greys  than 
heretofore.  The  herringbone  effect  is  fully  holding  its  own,  both 
in  woollens  and  worsted  goods.  Black  and  grey  vicunas  and 
cheviot  cloths  are  selling  well  for  suitings.  Blue  serges  and  worsteds 
are  selling  in  even  larger  quantities  than  usual. 

A  revolution  in  bicycle  suits  is  expected  this  season.  In  the 
past,  *'  any  old  thing"  in  ready-made  goods  has  satisfied  the  de- 
mand, but  this  year,  something  of  a  higher  quality  is  looked  for. 
Hutchison,  Nisbet  &  Auld  have  provided  for  this  demand  a  large 
range  of  Canadian  and  British  goods,  which  are  exclusive  in  style 
and  design  and  are  all  wearable  goods. 

In  homespuns,  this  firm  are  fully  prepared  for  the  Spring  trade. 
They  are  sole  selling  agents  for  "  Oxford  "  homespuns,  before  men- 
tioned. They  have  a  large  stock  of  "  Harris'  "  homespuns,  im- 
ported direct  to  insure  their  being  the  genuine  thing,  and  a  new 
line  of  homespun  tweeds  from  the  Island  of  Arran  is  being  intro- 
duced. In  these  Arran  goods  are  some  styles  even  more  attractive 
than  are  to  be  had  in  the  "  Harris'  "  line,  which  they  surpass  in 
richness  and  color.  "  The  wearer  of  a  pair  of  bloomers  and  a  cap 
of  Arran  tweed,  with  a  blue  serge  coat  and  vest,  will,"  say  Hutchison, 
Nisbet  &  Auld, '  'excite  the  envy  of  every  bicyclist  less  fortunate  in  his 
choice  of  apparel  "  The  fashion-plates — Minster's,  Eng;  Mitchell's, 
N.Y.,  and  The  Tailors'  Review — are  expected  to.be  issued  early  in 
February. 

H.  A.  NELSON  &  SONS  CO.,    LIMITED. 

H.  A.  Nelson  &  Sons  Co.,  Limited,  are  showing  a  large  line 
of  purses  in  good  qualities  at  low  prices,  specially  adapted  for  the 
notion  counter  of  a  dry  goods  store.  In  back  and  side  combs, 
which  is  another  saleable  notion,  they  show  over  one  hundred 
lines,  including  the  "Empire,"  in  celluloid  with  nickel-plated 
insertions,  in  exact  imitation  of  steel.  These  goods  are  selling  at 
low  prices.  Washburne  goods,  such  as  cuffholders,  pant  buttons, 
pencilholders  and  key  chains  are  enjoying  a  good  sale. 

The  firm  are  enjoying  exceptional  success  with  their  brooms  and 
whisks.  A  special  line  for  dry  goods  stores  is  worth  seeing,  and 
they  solicit  correspondence  from  those  interested.  In  less  than 
two  months  their  travelers  will  be  on  the  road  with  a  full  line  of 
toys,  games,  fancy  goods,  etc. 


This  is  Our  Growing 
Time 

' '  Turnbull's  ' '  has  Grown  to  be  a  house- 
hold word  and  stands  for  the  best  and 
cheapest  Underwear  made  in  Canada. 

THE  C.  TURNBULL  CO., 
of  6ALT,  Limited. 

GOULDING  &  CO., 

27  Wellington  St.    West,  Toronto. 

JOSEPH   W.    WEY, 

7  Bastion  Square,    Victoria,  B.C. 
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**  WE  ARE  5HOWING 

SPEGIAL   VALUES    IN 

Black  Faille  Ribbons 
Black  Double  Satin  Ribbons 
Black  Satin  and  Glace  Ribbons 
Black  Moire  Ribbons 
Black  Fancy  Ribbons 
Colored  Faille  Ribbons 
Colored  Glace  Ribbons 
Colored  Double  Satin  Ribbons 
Fancy  Ribbons 


in   newest  designs. 


Also  a  splendid  range  of  Baby  Ribbons, 
Draw  Ribbons,  and  Frilled  Satin  Rib- 
bons in  all  the   Newest  Colors. 


Him 
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A.  B.  BOAK  &  CO. 

HALIFAX,   N.S. 
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cUc  take  ibis  opportunity 

of  thanking  our  friends  in  the  clothing  business  from 
Nova  Scotia  to  Victoria,  B.C.,  ESPECIALLY  OUR 
WESTERN  FRIENDS,  and  can  assure  them  we 
appreciate  their  patronage  very  much. 


We  have  the- 


LARGEST  AND 
BEST  EQUIPPED 
CLOTHING  FACTORY 

in  the  Dominion,  and  shall  be   pleased  to  send   samples  of  our 
leading  lines  at  any  time. 

We  are  making   up  Boys'  Knicks,  lined  throughout,  buttons 
at  knee,  in  packages  assorted  as  follows  : 

Ages  4  to  ii,  $2.75  to  $5.00  per  dos. 
"  12  to  1 6,  $3.00  to  $6.00        " 

Samples  submitted  free  on  application. 


CLAYTON  &  SONS 


HALIFAX,  N.S. 


J.  FRANK  RIEPERT  -   MONTREAL 
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EASTERN  Merchandise  having  become  an  im- 
portant item  of  business  with  the  leading  Fancy 
Goods  trade,  and  having  exceptional  facilities  and 
advantages  for  procuring  all  the  latest  and  exclusive 
goods  in  this  line,  we  have  pleasure  in  announcing 
that,  in  addition  to  our  Extensive  Japanese  Silk,  Rug 
and  Matting  business,  we  have  now  added  a  special 
Department  including  :  China  Ware,  Lacquered 
Goods,  Baskets,  etc.,  etc.,  all  of  the  newest 
and  latest  styles  and  novelties. 

We  have  made  unusual  efforts  to  make  this  a 
leading  Department  in  our  business,  and  believe  it 
will  pay  you  before  placing  your  import  orders,  to 
look  through  our  line  of  samples  which  will  shortly 
be  submitted  for  your  inspection  by  our  Travelling 
Salesmen. 

J.  FRANK  RIEPERT 

30  Hospital  St.    -    -    MONTREAL 
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FANCY  GOODS,    SILKS,    RUGS  AND   MATTINGS 
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NEW  FEATURES  IN  WHOLESALE  TRADE 


THE    W.   R.    BROCK  CO.,   LIMITED. 

THE  development  of  the  demand  for  fancy  dress  goods  for 
Spring  has  been  a  complete  surprise  to  the  Brock  Co.,  as 
everybody  prophesied  that  nothing  but  plain  goods  would  be 
wanted.  The  tendency  has,  undoubtedly,  been  that  way.  But 
this  firm,  believing  that  a  certain  quantity  of  fancies  would  be  re- 
quired, bought  a  complete  range,  which  they  have  been  obliged  to 
repeat  in  every  instance.  This,  they  think,  is  due  largely  to  the 
fact  that  other  houses  have  rather  avoided  fancies,  and  thus  the  bulk 
of  the  orders  have  come  to  them.  Among  the  names  of  the  mer- 
chants who  have  sent  in  orders  are  some  who  have  not  previously 
done  business  with  the  firm. 

Orders  for  fancy  blacks  have  come  in  encouragingly,  showing 
that  the  season  for  this  class  of  dress  materials  will  be  as  good  as, 
if  not  better  than,  last  year.  Bright  mohair  figures  and  blister 
crepons  are  the  two  pronounced  lines.  In  plain  blacks,  elastic 
coatings  and  poplins  are  very  popular,  and  special  mention  is 
made  of  this  firm's  No.  D.  5,  which  they  believe  to  be  the  best  in 
the  market.  In  plains,  ladies'  cloths  are  undoubtedly  the  thing. 
Special  values  are  shown  in  the  following  lines  :  Z.  106,  D.  2, 
W.D.  62,  D.  3  ;  and  in  mixture  serges,  with  Pirle  finish,  mention 
is  made  of  four  lines,  namely:  G.  483,  L.  412,  G.  480,  L.  405. 
A  fine  line  of  coverts  is  shown,  and  velours  in  colors  and  blacks, 
and  henriettas  are  both  in  good  demand.  Plain  black  lustres  are 
doing  well,  and  exceptional  values  in  all  widths  are  offered.  Two 
very  pretty  materials,  one  a  cream  corduroy  the  other  a  cream  silk 
stripe,  are  having  a  phenomenal  success. 

The  trade  will  be  interested  in  two  new  materials  shown  this 
season.  One  is  called  glyster,  which  is  a  kind  of  grenadine  with 
the  lining  attached  to  it,  which  gives  it  a  shimmering  effect. 
The  other  is  washable  and  untearable  of  French  manu- 
facture, made  it  is  said,  without  either  cotton  or  wool,  but  a  com- 
bination of  linen  and  ramie.  The  pattern  shown  is  a  black  and 
white  shepherd's  check.  With  regard  to  the  colors  in  dress  material, 
the  new  shades  of  blue  are  still  the  prominent  favorites,  but  greens, 
from  the  myrtle  shade  to  sage  and  olive,  navies,  cardinals,  fawns, 
follow  in  order. 

The  recent  advances  in  silks  have  brought  orders  in  at  a  lively 
rate,  especially  in  black  and  colored  satins,  black  surahs,  peau  de 
soies,  grosgrains,  in  all  of  which  the  firm  have  a  big  stock  on  hand. 
But,  as  repeat  orders  would  cost  more  money,  the  merchant  is  advised 
to  buy  now.  Of  fancies,  large  shipments  have  been  made  during 
the  past  few  months,  but  they  still  show  good  ranges  of  all  the 
latest  novelties. 

In  their  woollen  department,  the  Brock  Co.  have  recently 
cleared  out  a  lot  of  mill  overmakes  in  three-quarter  goods,  which 
they  are  offering  at  great  inducements  ;  also  a  big  purchase  of 
Campbell  twill  serges,  blue  and  black,  at  20  per  cent,  below  manu- 
facturers' prices.  They  have  been  calling  special  attention  to  their 
"Tiger"  and  "Terror"  serges,  and  two-fold  Clay  worsteds, 
which  they  claim  to  be  beyond  competition.  Their  range  of  Spring 
suitings  and  trouserings  for  Spring  is  quite  complete. 

In  linens,  the  following  specials  are  noted  :  A  line  of  60-inch 
cream  damask  tabling  to  retail  at  25c;  a  fine  bleached  72-inch 
cloth  at  a  third  less  than  the  regular  value  ;  five  special  lines  in 
huck  towels,  a  manufacturer's  stock  lot,  to  retail  at  20,  25,  35  and 
50c.  per  pair  ;  two  special  lines  in  union  napkins,  nice  looking 
goods  ;  a  23-inch  checked  grass  cloth  at  one-third  under  regular 


value  ;  two  snaps  in  lowelings,  a  small  lot,  16,  18,  20  and  22-inch,  to 
retail  at  about  25%  less  than  regular  value.  In  dress  linings,  a  soft 
finish  linenette,  with  percaline  finish,  to  retail  at  I2^c.  is  shown, 
and  in  other  linings  the  department  is  well  up-to  date.  Mention  is 
also  made  of  a  36-inch  fine  cloth  print,  a  morley  zephyr,  which  can 
retail  at  I2_^c. ;  and  also  27-inch  Amoskeag  ginghams,  fancy 
weaves,  beautiful  effects,  in  small,  medium  and  large  checks. 

In  cashmere  hosiery  The  W.  R.  Brock  Co.,  Limited,  are  offering 
all  their  lines,  but  one,  at  the  same  prices  of  12  months  ago,  in 
spite  of  there  having  been  several  heavy  advances.  In  anticipation 
of  these,  large  orders  were  placed,  and  as  long  as  the  stock  lasts, 
customers  will  get  the  benefit  of  the  low  price.  In  only  one  line  an 
advance  has  necessarily  to  be  asked.  In  hoisery,  gloves  and 
underwear,  the  company  are  doing  their  utmost  to  be  considered  the 
leading  house  of  the  trade,  and  claim  that  no  firm  carries  a  larger 
stock,  better  assorted,  or  at  better  value.  They  do  not  pretend  to 
carry  lines  that  may  be  asked  for  once  in  a  lifetime,  but,  in  all 
staple  or  staple  fancy  lines,  orders  can  be  filled. 

The  men's  furnishing  department  is  showing  special  values  in 
unlaundried  shirts  to  retail  at  25c,  50c,  and  75c.  A  full  dress  shirt 
called  the  Minto  to  retail  at  $1,  is  a  special  for  value  and  general 
appearance.  The  assortment  of  regatta  and  outing  shirts  is  large, 
with  specials  to  retail  at  50c,  75c,  and  $1.  A  silk  front,  called 
Yukon,  is  taking  well.  It  is  a  new  idea.  The  assortment  of 
braces,  from  the  leading  manufacturers,  was  never  so  large.  An 
extensive  line  of  collars  and  cuffs  is  carried,  including  new  styles  of 
stand  ups,  turned  downs,  and  turned  down  points  in  various  heights, 
both  English  and  Canadian  make.  In  cashmere  socks  there  are 
three  extra  special  lines  to  retail  at  25c.  The  Pacer,  Acme,  and 
M.20.  In  men's  underwear,  plain  and  fancy  balbriggans  to  retail 
from  25c.  to  75c.  per  garment  are  shown,  and  the  range  includes 
merino,  natural  wool,  and  plain  cotton,  in  all  sizes  and  prices.  A 
notable  range  of  overalls,  smocks,  and  pants  contain  a  great  assort- 
ment of  sizes  to  suit  the  most  whimsical  tastes.  A  handy  little  leaf- 
let showing  the  names,  sizes  of  the  lines,  with  short  descriptions  of 
each,  will  be  sent  to  any  merchant  writing  for  one. 

The  importation  of  muslins  this  year  is  very  large,  including 
apron  lawns,  satin  and  Swiss  checks,  Victoria  lawns,  India  linens, 
mull,  nainsooks,  jacconets,  lace  and  linenette  stripes,  Swiss  books 
and  also  a  new  line  of  Swiss  dress  muslins,  spots,  sprigs,  etc.,  in 
both  Scotch  and  Swiss  makes. 

This  firm  endeavor  and  succeed  well  in  having  all  the 
millinery  supplies  required  by  buyers,  and  this  season,  especially, 
their  assortment  of  fancy  ribbons  is  larger  and  more  varied  than 
ever,  while  their  reputation  for  all  makes  and  prices  of  laces  and 
veilings  will  be  maintained. 


FIRE  LOSS  AND  INSURANCE. 

The  fire  which,  early  last  month,  destroyed  the  business  section 
of  Bridgewater,  N.S.,  teaches  a  lesson  that  merchants  everywhere 
should  give  serious  heed.  Thirty-five  business  houses  were  burned 
out,  causing  a  loss  of  $  133, 7 50.  The  insurance  on  these  was  only 
564, 550,  less  than  half  the  loss.  In  some  cases  the  insurance  was 
nil,  where  the  loss  ran  from  $300  to  $2,500.  In  one  case,  a  loss  of 
$6,000  was  covered  by  $2, 150  insurance,  two  losses  of  $5,000  by 
$1,500  each,  while  another  loss  of  $13,000  was  covered  by  $3,200. 
Fires  during  1898  caused  a  loss  of  nearly  $128,000,000,  and,  it  is 
safe  to  say,  they  finished  the  business  career  of  many  a  merchant 
because  of  insufficient  insurance.      Are   you  insufficiently  insured  ? 


G.  B.  Fraser,  of  S.  Greenshields,  Son  &  Co.,  was  a  passenger 
on  the  Campania,  which  sailed  on  January  28.  He  is  making  his 
regular  trip  to  the  British  market. 
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THE  REVIEW'S  DIRECTORY  Or   AGENTS. 

British,    American    and    foreign   firms   who   are    looking   for   Canadian   connections  will   find  In  this   column 
the   names  of  leading  agents  who   are  eminently  fitted   to  represent  them   In   this  country. 


BAKER  &  BROWN 

Manufacturers'  Agents, 


43  St.  Sacrement 
Street  ^_^__. 


MONTREAL 


Representing— Stanstkuj  Brown  a  Co.,  Bradford,  Bag.,  manufacturers  of  meltons, 
carriage  cloths,  raggings,  <'t<\  Hensal,  Oolladai  &  Oo.,  Philadelphia,  P.8.A. 
manufacturers  01  dress  trimmings,  fringes  and  upholstery  goods,  aunoi.ii  B. 
iikink  a  CD.,  si.  Gall,  Switzerland,  manufacturers  Swiss  embroidered  handlcer- 
.in.  is,  s»  iss  embroideries  and  curtains. 


R.  II.  COSBlIi 


Manufacturers'  Agent 

Manchester  Building,  Hellnda  Street 

TORONTO,  CAN. 


Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing. 


FRED.  R.  WILLIAMS  . 


Manufacturers'  Agent 
amUton  Chambers,    17  si. 

J, .liii    St.,    MONTREAL. 


Open  for  Agencies  of  Dry  Goods  and  Smallwares. 


R.  FLAWS  &  SON  "SSSr-  Toronto 

Dry   Ooods   Commission   Agents. 

f\V,\i.  l-i.Mi'SON,  Sons  &  Co  ,  Philadelphia,  Pa., 
Prints,    Linings  and   Draperies, 
Caktwfk.iit  &   Wahneks,  Limited,  Loughhorough,  England, 
Hosier!  and  Underwear. 
D. -Sandeman  &  Co.,   Leicester,  England, 

Yarns  and  Warps 


W.  E.  WALSH  ■*  -  *  * 

13  St.  John  Srree,,   MONTREAL 

Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,    POCKETBOOKS,     DRESSING    GASES,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS  wgg 

I.  T.«S  I.  Taylor,  Limited,  Batley,  England.    Hope  St.  Factory,  Limited,  Belfast 
shaw.  Wallace dt Co.,  Belfast.    Strauss*  Ohllch, Annaberg.    Baker&Brown,  Montreal. 
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A.H.BAIRD. 

sccr  treas 


•  Ar /7)  (Lsn/a/rw. 


H.STROUD. 

MAN  I? 


Use  the  "Derby  Link,"  No.  2 


Patented  Nov.  28.  1898. 
FOR  ALL   CUFFS 


Use  the  New  "Star"  Cuff  Holder 


Patented. 
For  Link  and  Plain  Cuffs 


Keep  your  trousers  up  with  the 
'Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers   Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


Patented  June  5.  1894 


To  unlock  button  simply  raise  the  ke  y 


U  S.  Pater  t  June  5,  1894      Eng.  Patent  No.  11,630. 


J.  V.  PILCHER&  CO., 


Sole  Manufacturers  LOUISVILLE,    KY. 
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COMPETITION    IN    RUBBER    COATS. 

Editor  Dry  Goods  Review  : 

Sir, — Understanding,  as  we  do,  that  your  paper  wishes  to 
publish  facts,  our  object  in  this  writing  is  to  put  the  trade  right 
on  the  question  of  the  American  competition  in  rubber  coats. 

Your  article  in  the  special  Spring  trade  number  entitled 
"  Competition  in  Rubber  Coats,"  affirmed  that  the  American  trade 
had  already  been  sickened  by  cheap  shoddy  goods,  and  that  the 
makers  of  the  poorer  class  of  rubber  goods  turned  to  Canada  as  a 
dumping-ground.  In  reply  to  this,  we  would  say  that  we  have 
been  handling  the  cheap  grade  of  American  rubber  coats  for  five 
years ;  we  have  sold  the  bulk  of  coats  coming  to  Canada  in  that 
time.  So  far  as  shoddy  is  concerned,  we  have  seen  the  Canadian 
article  sold  for  the  same  price  by  the  jobber,  and  the  adjective 
would  be  far  more  applicable  to  that  line.  Again,  the  orders  for 
these  garments  in  "the  States"  have  been  so  large  our  friends 
here  have  had  a  difficulty  in  getting  the  goods  delivered  in  one 
month  from  date  of  order.  From  this,  it  would  not  appear  that  the 
American  goods  were  all  made  up  waiting  to  be  dumped  into  unfor- 
tunate and  defenceless  Canada. 

Now,  as  regards  price,  your  article  says  :  "It  has  been  proved 
that  the  coats  which  sold  for  $3. 25  in  January  last,  and  paid  duty 
on  that  amount,  now  sell  for  $1. 10  and  pay  duty  accordingly." 
We  would  like  to  see  the  proof,  and,  if  any  Canadian  manufacturer 
has  taken  an  affidavit  to  this  effect,  it  is  to  be  hoped  the  Bible  he 
swore  on  was  not  in  the  English  tongue. 

Four  years  ago  we  sold  the  American  line  for  $2.20,  and,  even 
supposing  for  argument's  sake  that  the  price  is  now  $1.10,  the 
garment  sold  now  is  not  so  good  in  many  respects  as  the  $2.20  coat. 
Any  wholesale  buyer  will  support  us  when  we  say  that  the  price 
of  $3.25  in  January  last  is  a  myth  of  some  imaginative  brain.  This 
only  goes  to  prove  that  the  progressive  American  has  shown  that 
he  can  go  ahead  while  our  Canadian  manufacturer  of  this  particular 
garment  stands  still. 

The  American  competition  is  a  fair  competition  in  this  line.  The 
goods  are  sold  in  the  United  States  in  thousands  at  the  price  they 
are  offered  here;  they  are  subject  to  a  duty  of  35  per  cent.,  and,  if, 
as  is  the  case,  the  Canadian  manufacturers  cannot  compete  under 
these  circumstances  they  ought  to  turn  their  attention  to  something 
in  which  there  are  more  prospects  of  their  getting  something  for 
nothing.  Yours  truly, 

Williams  &  Bell. 
Montreal,  January  26. 


BUSINESS  MEN  AND  POLITICS. 

Editor  Dry  Goods  Review  : 

Sir, — Some  years  ago,  I  found  it  necessary  to  visit  Northern 
Ontario  to  look  into  the  affairs  of  a  customer  who  was  behind  in  his 
payments.  I  was  a  night  at  North  Bay  and  attended  a  political 
meeting.  Mr.  Loughrin  was  the  Liberal  candidate,  and  a  gentle- 
man from  Ottawa  addressed  the  meeting  on  his  behalf.  I  remember 
well  the  appeal  that  was  made.  He  advised  people  to  vote  for  Mr. 
Loughrin,  because  he  was  a  man  who  had  enough  influence  with 
the  Government  to  have  matters  done  as  he  recommended.  He 
described  how  Mr.  Loughrin  would  act.  He  would  first  wait  on 
Sir  Oliver  Mowat,  and  ask  that  a  certain  thing  be  done.  The 
Premier,  just  as  politely,  would  say  that  the  matter  would  be 
attended  to.  Next  day  he  would  be  put  off  with  the  same  gracious 
promises.  But,  continued  the  speaker,  that  was  not  definite  for 
Mr.  Loughrin.  He  would  call  next  day,  and  even  if  he  had  to 
thump  the  desk  and  talk  vigorously,  he  would  not  leave  till  the 
matter  was  concluded  as  he  wished.  The  story  was  well  told,  and 
you  got  an  idea  that  Mr.  Loughrin  was  so  determined  that,  if 
necessary,  he  would  have  jumped  on  the  Premier's  desk  and  waved 


his  arms  in  the  air,  in  order  to  force  the  Government  to  attend  to 
the  wishes  of  his  constituents. 

Here  is  a  lesson  for  us  business  men,  drygoodsmen  especially. 
Governments,  Conservative  or  Liberal,  listen  as  a  matter  of  form. 
If  we  would  win,  we  must  take  them  by  the  throat,  and  mean  what 
we  say  when  we  say  "  we  want  it."  When  we  say  it  this  way,  we 
will  get  it. 

The  Review  deserves  the  greatest  credit  for  speaking  so  fear- 
lessly. Your  article  has  cieated  a  great  deal  of  talk  and  has  done 
no  end  of  good.  It  has  opened  our  eyes  and  made  us  think.  I 
am  a  Liberal,  but  I'll  vote  for  no  Government  that  does  not  deal 
honestly  with  the  business  interests. 

Yours,  etc., 

Business. 
Montreal,  Jan.   20,   1899. 


Capt.  Frank  Fisher,  of  John  Fisher,  Son  &  Co.,  who  has  been 
in  England  for  some  weeks,  has  returned  to  Montreal. 

T.  T.  Brown,  of  Baker  &  Brown,  Montreal,  has  returned  from 
a  business  trip  to  Great  Britain  and  the  Continent. 

The  decision  of  the  Montreal  City  Council  to  take  to  itself 
power  to  impose  a  special  business  tax  upon  departmental  stores  to 
the  extent  of  10  per  cent,  upon  each  department  in  the  new  city 
charter,  has  decided  Henry  Morgan  &  Co.  to  abandon  for  the 
present  at  least  the  extension  of  their  establishment.  This  extension 
would  mean  to  the  city  of  Montreal  the  expenditure  of  $100,000  on 
capital  account,  and  the  increase  of  the  pay  roll  by  #50,000  a 
year.  This  firm  did  not  make  any  attempt  to  prevent  the  adoption 
of  this  clause  in  the  charter  of  the  city  council,  but  it  is  the  inten- 
tion to  fight  its  ratification  by  the  Legislature. 


If  Front  St.  West, 
TORONTO. 


We  are  selling 


"  For  the  good  of  your  health  " 

RUBBER  COATS 

Inverness  and  Double  Breasted,  Box,   Cape  Coats  with  26-inch 
to    30  inch   Capes. 


You  do  not  have  to 

"  Come  in  out  of  the  rain  " 

when  protected  by  one  of  our 

UMBRELLAS 

Our  range  is  very  complete.  The  style,  quality  and  durability 
guaranteed.  You  will  be  wise  if  you  see  that  your  stock  is 
kept  well  assorted  and  complete  in  these  two  lines,  and  thus 
anticipate  your  customers'  demands  before  the  Spring  and  rainy 
season  begins. 

Letter  Orders  Carefully  and  Promptly  Filled. 

CAULFEILD,  HENDERSON  &  BURNS 

17  Front  Street  West,  TORONTO. 
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"TIGER 


REGISTERED 


Oi'tieau.  /Co 


BRAND" 


This  Wholesale  Tailor  Label  is  the  Registered 
Guarantee  for  Style,  Fit  and  Durability. 


There's  absolutely  nothing  "in  a  small  way"  in  the  making 
and  selling  of  "Tiger  Brand"  Clothing.  The  big  plant  occu- 
pies an  area  of  an  acre-and-a-half,  all  under  one  roof,  and 
operators,  cutters,  trimmers,  fitters,  inspectors  and  salespeople 
number  well  up  to  the  1 ,000.  And  in  its  immensity  there's  the 
closest  scrutiny  in  the  minutest  detail,  in  the  little  things  that 
go  to  make  good  clothing.  "Tiger  Brand"  started  out  to  win 
its  way  on  a  quality  basis,  and  it's  making  an  easy  road. 

Plenty  of  stock   in   the   salesrooms — all  the  current  styles. 
Wire,    'phone,  write    or  visit    the   house.       We'll  take  care   of 
all  orders  quickly  and  carefully. 


E. 


BOISSEA  U  &  CO. 

TORONTO 


Wholesale  Tailors 
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moollens  and  Clothing. 


NEW  STYLES  IN  MEN'S  WEAR. 

SOME  new  overcoats  which  have  been  on  English  models  are 
the  Macfarlanes  of  dark  checks,  single  breasted,  with  a  cape  and 
big  pockets  with  flaps.  These  are  storm  coats,  and  caps  of  the 
same  material  are  worn  with  them.  They  are  very  useful  in  the 
country,  and  they  may   be  worn  in   the   city  on  a  very  stormy  day. 

Many  overcoats  for  evening  wear  are  now  fur  lined.  Musquash 
is  the  popular  fur  for  these  garments.  Fur  lined  overcoats  do  not 
mean  fur-trimmed,  and  they  are  not  the  showy  affairs  one  is  wont 
to  associate  with  the  caricature  of  the  old  time  opera  impressario. 
These  coats  are  made  extremely  loose,  and  slip  on  and  off  rapidly. 

Some  of  these  have  beaver  collars  and  cuffs.  The  price  of  any 
one  of  these  goes  up  into  three  figures,  as  fur  that  is  good  and 
handsome  is  not  cheap. 

THE  USE  OF  THE  TERM  "ALL  WOOL." 
A  prosecution  at  Leeds,  Eng.,  lately,  under  the  Merchandise 
Marks  Act,  has  evoked  some  comment.  A  merchant  was  charged 
with  describing  as  "all  wool  "  a  fabric  which  really  contained  40 
per  cent,  of  cotton.  He  said  he  so  described  it  in  good  faith  on  the 
assurance  of  the  manufacturers  of  the  fabric.  The  magistrate 
thought  this  a  reasonable  defence  and  dismissed  the  case.  But  the 
evidence  given  during  the  proceedings  appears  to  have  been  queer, 
if  we  may  trust  London  Truth.  One  witness  deposed  that  cotton 
could  be  so  skilfully  mixed  with  wool,  or  "scribbled  in,"  that  a 
merchant  of  experience  could  be  deceived.  One  manufacturer  said 
it  was  necessary  to  deceive  the  merchants.  Another  witness  said  a 
fabric  containing  40  per  cent,  of  cotton  could  not  be  described  as 
all  wool,  although  5  per  cent.,  or  10  per  cent,  might  pass  as  wool, 
as  it  is  too  small  to  be  detected.  Upon  this,  London  Truth  grows 
angry  and  says  :  "A  local  correspondent  tells  me  that  this  '  all 
wool '  trick  is  regarded  as  permissible  because  a  little  cotton 
improves  cloths  made  from  low-class  yarns,  and  that  it  is,  moreover, 
considered  that  any  interference  with  it  would  handicap  the  York- 
shire trade  in  the  race  with  foreign  manufacturers.  The  first  state- 
ment, even  if  it  is  true,  does  not  alter  the  fact  that  the  description 
is  false  ;  as  to  the  second  point,  the  practice  of  such  a  fraud  upon 
the  public — for  that  is  what  it  comes  to — is  more  likely  to  help  than 
to  hinder  foreign  competition."  This  statement  sounds  too  extreme. 
Certain  classes  of  woollens  are  improved  by  having  some  cotton 
intermixed.  Gold  is  called  "pure  gold,"  even  when  an  alloy  is 
present  to  harden  the  metal  and  make  it  useful  in  the  arts  and 
manufactures.  Still,  "  all  wool  "  should  mean  all  wool  in  many 
classes  of  fabrics,  and  deception  is  a  bad  thing  for  trade. 

NEW    YORKERS   AND    READY-MADES. 

New  Yorkers  are  the  best  dressed  men  in  the  world,  and  the 
most  fashionable  of  them  are  now  beginning  to  wear  ready-made 
clothing. 

The  man  who  writes  on  men's  fashions  in  Vogue,  the  leading 
society  paper  in  New  York,  says  on  this  subject  : 

"I  have  been  accused  of  sneering  at  all  the  clothiers,  and  of 
stating  that  I  do  not  consider  a  man  a  person  of  fashion  who  does 
not  order  his  clothes  of  a  high-priced  tailor,  and  who  buys  them 
from  the  block.  In  the  first  place,  this  is  absolutely  false,  and  I 
would  hardly  pay  attention  to  the  accusation,  if  it  were  not  so  mis- 
leading  as  to  be  ridiculous,   and  so  furnish  me  with  a  good   New 


Year's  text,  and  a  chance  to  fight  a  little. 
Meadows  has  brought  me  the  decanter  of 
Irish  whiskey,  and,  after  a  glass,  I  feel  ready 
for  a  shindy. 

"  I  have  said  all  along  that  if  a  man  has  a 
good  figure,  and  what  is  more,  an  amenable 
one,  and  he  can  jump  into  a  suit  of  clothes, 
there  is  no  reason  now,  when  clothiers  follow  closely  the  prevailing 
fashions,  that  he  should  not  buy  some  of  his  clothes  ready  made.  I 
can  say  so  without  reservation  this  year,  because  the  custom  has 
become  more  prevalent,  and  because  in  the  aggregation  of  wealth 
and  capital  in  these  large  concerns  they  have  managed  to  bull  the 
market  on  good  cutters  and  excellent  workmen.  But  getting  ready- 
made  clothes  from  a  first-class  establishment  or  from  a  cheap  knock- 
me-down  place  are  matters  widely  different.  I  cannot  think  of  the 
second,  nor  would  any  reader  dream  of  doing  such  a  thing.  Then, 
again,  every  first-class  clothier  has  a  custom  department.  A  cus- 
tom department — you  see  that  I  have  absolutely  studied  the  question 
and  I  devoted  a  whole  afternoon  to  looking  into  the  matter  on 
Broadway — is  nothing  else  but  a  first-class  tailor's.  You  select 
your  cloth  and  have  your  measure  taken  and  order  your  suit  to  be 
made.  The  only  difference  may  be  that  the  work  in  large  estab- 
lishments can  be  done  more  quickly,  perhaps.  For  the  rest  it  is  a 
matter  of  individual  taste.  Then  again  ready-made  clothes  can  be 
altered  and  some  little  individuality  thrown  into  them.  There  are 
many  large  houses  in  New. York  which  have  specialties  which  you 
cannot  get  as  well  made  at  an  individual  tailor's.  The  Emperor  of 
Germany — said  to  be  an  arrant  snob,  if  his  reported  speeches  and 
actions  are  true — traveled  in  Palestine  on  Cook's  tickets.  For 
economy  ?  No.  You  cannot  go  through  the  East  unless  you  use  a 
tourist  agency.  Capital  has  bulled  the  market,  capital  has  enabled 
these  people  to  give  the  very  best  facilities  possible  for  travel,  and 
capital  is  the  result  of  brains. 

"  One  large  house  in  New  York  is  famous  for  liveries,  another  for 
army  uniforms  and  another  again  for  golf  and  sporting  clothes.  I 
would  rather  have  my  liveries  supplied  by  one  of  the  big  stores 
where  I  could  make  a  general  order  than  try  an  individual  tailor, 
who  possibly  would  not  care  to  do  the  work.  There  is  another  shop 
yet  where  one  can  get  the  best  harness  in  America,  and  it  is  a 
general  department  store. 

"So  you  see  there  is  reason  in  all  things.  I  trust  that  I  have 
cleared  myself. 

"  As  for  my  own  needs  I  go  where  the  fancy  pleases  me.  Bertie 
Van  Winkle  was  at  the  club  the  other  day  in  a  very  smart  walking 
lounge  suit.  I  asked  him  the  name  of  his  tailor  and  he  laughed  and 
said  :  '  I  was  just  passing  a  big  shop  and  saw  this  in  the  show- 
case. You  see  it  does  not  look  machine-made  and  the  pockets  are 
all  right.  I  went  in  and  bought  it  and  it  was  $15.  Well,  I  have 
a  good  figure  [and  Bertie  smirked  a  little]  and  I  put  it  right  on  and 
you  know  it  did  seem  a  bit  queer  at  first  to  go  out  of  a  shop  in  new 
raiment  without  having  one's  clothes  seasoned,  and  I  really  felt  as 
if  I  were  a  twelve-dollar-a-week  clerk.'  It  was  great  fun  and 
you  are  the  fifth  man  who  has  admired  it.  And  I  know  many 
men  who  go  to  England  and  bring  back  clothes  with  them  that 
are  purchased  in  one  of  the  shops  which  are  eternally  adver- 
tised with  tailors'  figures  in  all  the  illustrated  magazines,  but  they 
are  not  as  good  as  our  American  things." 

THE  UNION  MOVEMENT. 
The  Wholesale  Clothing  Cutters'  Union,  of  Montreal,  held  a 
special  meeting  at  the  monument  National  last  month,  to  discuss 
the  question  of  joining  the  United  Garment  Workers  of  America. 
R.  J.  Ryan,  local  organizer,  addressed  the  meeting,  showing  the 
many  advantages  that  would  accrue  from  amalgamation.      Besides 
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REGISTERED 


TRADE  MARK 


The  Tailor  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark   means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limned,      Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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WOOLLENS  AND  CLOTHING-Continued. 

a  traveling  ticket,  which  entitles  the  holder  to  all  membership 
privileges  in  other  cities,  there  would  be  the  privilege  of  participa- 
tion in  a  defence  fund  and  a  death  benefit  fund.  While  some 
members  are  reluctant  to  resign  the  present  independence  which 
the  local  association  enjoys,  the  general  feeling  is  in  favor  af  amal- 
gamation, though  no  steps  have  yet  been  taken. 

The  Sanford  Manufacturing  Company,  of  Hamilton,  are  asking 
their  employes  to  join  the  Garment  Workers'  Union  of  that  city, 
and  have  agreed  to  hereafter  attach  the  union  label  to  all  goods 
manufactured  by  the  firm. 

THE  RISE  IN  WOOL. 
There  has  been  a  continued  large  attendance  at  recent  London 
wool  sales,  both  English,  Continental  and  American  buyers  being 
largely  represented.  The  demand  has  been  exceedingly  keen  for 
greasy  and  scoured  merinos,  and  prices  showed  a  marked  advance 
for  such  wools  on  December  series.  This  is  leading  to  more 
inquiry  for  all-wool  merino  fabrics,  such  as  cashmere,  brocades 
and  other  styles,  as  the  high  prices  for  merino  wool  maintained  at 
the  London  sales  is  a  daily  reminder  that  prices  are  almost  certain 
to  be  higher  on  the  finished  material. 


BUSINESS     NOTES. 

John  S.  Flynn,  dry  goods  dealer,  Montreal,  has  sold  out. 

Mrs.  Whitlaw,  milliner,  Victoria,  has  retired  from  business. 

J.  H.  Argue  has  commenced  business  as  tailor  in  Strathroy, 
Ont. 

Mrs.  V.  Levesque  is  opening  out  as  milliner  in  Maple  Creek, 
N.W.T. 

Chas.  S.  Botsford,  dry  goods  dealer,  Toronto,  has  been  suc- 
ceeded by  The  Cooperative  Store  Co.,  Limited,  which  has  recently 
been  incorporated. 


The    Peterboro',    Ont.,     Underwear    Co.,   Limited,    has   been 
incorporated. 

Shera  &  Co.,  dry  goods  dealers,  Port  Arthur,  Ont.,   have  dis- 
solved partnership. 

J    H.  Rogers,  dealer  in  hats  and  furs,   Toronto,    is   advertising 
his  business  for  sale. 

The  stock  of  Louis  Shindler,  dealer  in   clothing,   Montreal,  has 
been  sold  at  69c.  on  the  dollar. 

Kenny  &  Co.,  wholesale  dry  goods  dealers,  Halifax,  have  dis- 
solved, fames  Heenan  retiring. 

R.  H.  Grieves,   merchant  tailor,    Collingwood,   Ont.,  has  been 
succeeded  by  R.  H.  Grieves  &  Co. 

R.  H.  Kells  &  Co.,    dry  goods  merchants,  Peterboro',  Ont.,  are 
advertising  their  business  for  sale. 

The  stock  of  F.  Lavoie,  general  merchant,    St.    Eugene,  Que., 
has  been  sold  at  56c.  on  the  dollar. 

Hagaman  &  Jull,    general   merchants,    Ridgetown,    Ont.,    are 
advertising  their  stock  for  sale  by  tender. 

Newton    &    McKellar,    dry  goods   merchants,    Strathroy,  Ont., 
have  dissolved,  J.  A.  Newton  continuing. 

E.    Parris  &   Co.,    general    merchants,    Brooklyn   and    Slocan, 
B.C.,  have  opened  abranch  store  at  Niagara. 

The  stock  of  Beament  &  Johnson,  dealers  in  men's  furnishings, 
Ottawa,  has  been  damaged  by  fire  ;  insured. 

Louis  B.    D'Entremont,    general    merchant,    Pubnico,    N.S.,   is 
advertising  that  he  will  sellout  after  March  15. 

Ferguson  &    Thibaudeau,  dry  goods  dealers,   Chatham,  Ont., 
have  been  succeeded  by  Thibaudeau  &  Jacques. 

The  stock  of  J.  C.  Prefontaine,    dry  goods  merchant,  Montreal 
has  been  partially  damaged  by  fire  and  water  ;  insured. 

McLeod,  McElroy  &  Hunter,  merchant  tailors,   Toronto,    have 
dissolved,  and  have  been  succeeded  by  McElroy  &  Hunter. 


WM.  CROFT  &  SONS 


MAMC 


ESTABLISHED    1855 

Travellers  are  now  out  on  their  Spring  trips,  and  we  are 
showing  the  biggest  and  cheapest  line  of    .... 


Ladies'  Belts 

(OWN  MAKE.) 

Belt  Holders 
Waist  Setts 
Waist  Pin  Setts 
Sash  Pin  Setts 


Fancy  Belt  Buckles 

(THE  VERY  LATEST.) 

Links  and  Cuff  Buttons 
Stick  Pins 
Fancy  Hat  Pins 
Cuff  Pins  and  Pin  Setts 


and  a  Splendid  line  of  all  the  latest  Novelties    suitable  for  a   Dry  Goods   Man's   Smallware 
Counter.     Our  stock  is  now  very  large  and  complete  in  Fancy  Hair  Combs,    Pompadour 

Combs,  Balero  Combs,  Side  and  Bang  Combs  (fine  line),  Hair  Pins  in  Horn  and 

Celluloid,  and  is  the  largest  and  best  assorted  and  cheapest  line  we  have  ever  sent  out.     Travellers  will 
call  on  you  in  due  course,  and  we  ask  you  to  inspect  our  samples  before  ordering — it  will  pay  you. 

Croft's  Needles  and  Pins  a  specialty — have  stood  the  test  for  50  years. 

53  BAY  ST.,  TORONTO,      also  Winnipeg,  and  Quebec. 
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MILL   NO.    I 


MILL.     No.    2 


The 


Penman  Manufacturing  Co. 


Manufacturers  of  Knitted  Goods  of  all  descriptions,   including   Ladies'   and  Gentlemen's  Underwear 

in  Cotton  and  Wool.      Hosiery,  etc. 


Limited 


Head     Office 


PARIS,     ONT. 


1^- 
W    ^ 


MILL      NO.   3 


■i 


MILL    M>.    4 


Full  lines  of  our    or  KlJNCjr   CjOOL/S   now   being 

shown   by   the   wholesale   trade. 
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MILL    NO.    5 
SELLING    AGENTS 


MILL  NO.   6 


D.    MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 
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MEN'S  FASHIONS  IN  NEW 
YORK. 

MONG  the  creations  at 
the  leading  haber- 
dashers just  now,  says  a 
New  York  correspondent, 
are  the  new  waistcoats  tor 
riding,  driving,  golf  or 
morning  and  afternoon 
wear.  The  material  of 
which  these  are  made  is  a 
very  fine  woven  silk,  seem- 
ingly knit  by  hand.  The 
waistcoat  is  made  without 
collar  and  is  high  in  the 
neck.  The  pockets  are  with- 
out flaps  and  are  bound  in 
black  velvet.  The  colors  of 
these  waistcoats  are  black 
and  dark  reds  and  greens. 
They  are  lined  with  heavy 
white  silk,  and  their  price 
is  $40. 
For  driving,  riding,  going  to  covert  side,  and  other  outdoor 
sports,  the  latest  neckwear  takes  the  form  of  an  Ascot  stock  in 
leather  and  suede,  or  undressed  kid.  This  cravat  has  many 
advantages.  It  is  soft,  pliable,  yields  to  the  point  of  a  stick-pin, 
and  is  exceedingly  smart. 

The  Ascot  is  attached  to  a  stock  ot  the  same  material,  which  is 
fastened  in  the  back  by  a  patent  arrangement.  One  of  the  prettiest 
of  these  stocks  was  in  soft  gray  suede,  bound  with  a  narrow  thread 
of  crimson.  The  crimson  is  only  seen  on  the  lower  edge  of  the 
stock  and  the  inner  edges  of  the  apron  of  the  tie. 

With  these  stocks  are  worn  large  silver  tie-pins,  in  hunting  and 
riding  designs. 

The  array,  this  Winter,  of  bath-robes,  dressing-gowns,  kimonas 
and  pajamas  is  bewildering.  Every  week,  there  are  exhibited  new 
luxuries  of  this  kind,  which  make  a  man  wish  for  the  wealth  of  a 
Monte  Cristo  or  a  big  claim  in  the  Klondyke.  The  new  silk 
pajamas  are  all  embroidered  by  hand.  The  designs  are  poppies 
and  flowers  which  suggest  sleep,  and  others,  again,  like  the  morn- 
ing glory  and  night  jessamine,  indicating  awakening  and  retiring. 
This  may  be  a  bit  too  sentimental  apropos  of  pajamas,  but  these 
new  ones  are  certainly  works  of  art  and  absolute  creations.  The 
prices  vary  with  the  elaborateness  of  the  work.  Some  of  the  gar- 
ments are  embroidered  in  white  silks,  others  in  colors,  and  #30  to 
#50  are  asked  for  them. 

The  French  eiderdown  bath-robes  look  warm  and  picturesque. 
Those  which  are  lined  are  more  expensive  than  others.  The 
favoiite  colors  are  blues  and  pinks,  combined  with  white.  There 
is  one  beauty  in  green  and  white,  with  a  pattern  of  fern  leaves  in 
their  natural  tint,  and  lined  with  quilted  green  satin.  The  cuffs 
and  collars  are  also  of  quilted  green  satin. 

A  very  attractive  window  in  reds  has  been  one  of  the  sights  of 
the  holidays.      It  brings  back  the  narrow  four-in-hand  tie,  which  is 


still  popular.       All  these  ties  exhibited  were  in  reds   of  a  cheery 
Christmas  shade  with  polka  dots  of  white  or  black. 

Another  shop  showed  dinner  coats  in  black  velvet  with  shawl 
collars  of  watered  black  silk. 

Umbrellas  de  luxe  with  straight  handles  or  handles  at  sharp 
angles  in  gun  metal  are  very  chic. 


NOTED  ON  KING  AND  YONGE  STREETS,  TORONTO. 
Window  dressing  finds  as  great  a  place  in  the  thoughts  and 
attentions  of  the  men's  furnishings  dealers  as  any  class  of  merch- 
ants in  Toronto.  There  are  some  half-dozen  first-class  houses  of 
this  kind  within  two  blocks  of  Toronto's  busy  corner,  King  and 
Yonge  streets,  and  the  competition  between  these  firms  is  naturally 
keen,  so  that  every  effort  that  is  likely  to  attract  attention  and  trade 
is  made  by  each  of  thern.  The  thought  given  to  the  windows  by 
these  merchants  has  so  developed  their  abilities  in  the  way  of 
window  displays,  that  this  is  really  an  art  with  them. 

There  is  no  reason,  though,  that  as  much  attention  should  not 
be  paid  to  the  windows  by  merchants  in  less  competitive  centres 
than  is  paid  to  them  by  these  dealers,  so  a  detailed  description  of 
some  of  the  best  windows  noted  is  published  as  suggestive  of  ideas 
for  similar  displays  elsewhere. 

As  a  rule,  there  was  nothing  elaborate,  one  line  of  articles  being 
frequently  shown  at  a  time,  and  when  more  were  shown  they  were 
placed  in  simple,  yet  effective  positions.  In  nearly  every  window 
a  certain  style  of  display  stand,  itself  a  model  of  simplicity,  was 
used.  This  stand  consists  of  from  two  to  four  steel  rods  standing 
from  the  floor  to  a  height  of  about  eight  feet.  To  these  rods  a  large 
number  of  strong,  but  light,  grooved  arms  are  connected.  These 
hold  smaller  rods.  As  the  arms  are  movable,  they  can  be  made 
suitable  to  any  kind  of  display. 

One  of  the  best  windows  I  noticed  contained  cravats  of  bright 
stylish  colors  and  designs.  Those  not  "  made  up  "  were  looped 
over  the  small  horizontal  rods  on  the  stand  ;  the  "  made-up"  ones 
were  shown  to  excellent  advantage  by  looping  the  neckband  over 
the  rod  and  pinning  it  to  the  back  of  the  tie.  No  price-tickets  were 
attached  to  these.  The  only  card  in  the  window  was  in  touch  with 
the  display,  directing  attention  to  quality  and  style  rather  than 
price.  It  read  :  "The  Crowning  Efforts  of  Cravat  Cleverness  ; 
Exclusive,  Too." 

Another  window,  much  larger  than  the  preceding  one,  con- 
tained a  display  of  suspenders,  umbrellas  and  ties.  A  four-rod 
display  stand  was  used  here. 

The  central  portion  of  the  stand,  which  was  at  the  back  of  the 
window,  was  devoted  to  the  umbrellas  and  ties.  The  umbrellas 
were  laid  on  the  horizontal  rods  in  a  position  to  show  off  their 
handles  and  the  texture  of  their  cloth.  The  ties  were  hung  from 
the  ends  of  the  umbrellas.  From  this  stand  to  the  front  of  the 
window,  fancy  bow  ties  were  displayed  in  their  boxes.  A  small 
card  stated  that  they  were  "  New  English  Ties." 

At  either  side  of  the  window,  suspenders  are  hung  over  the  rods 
on  the  stand.      As  a  special  sale  was  being  made,    the  cards   drew 
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LADIES" 

CLOTHS 

Super  qualities  in  .  .  . 

Broads,  Amazons,  Coverts, 

Box  Cloths,  Venetians,         Whipcords, 

Bedford  Cords,    Worsteds, 


Plain  and 
(Mixes).  Herringbone. 


and  a  fine  assortment  of  the  latest  London  and 
Paris  styles  in 

Scotch  Tweeds 

for  Ladies'  wear.     Not  to  be  had  elsewhere. 


Hutchison,  Nisbet  &  Auld 

TORONTO. 


We  are  showing  Special  Values  in 

Mixture 
Worsteds 

14.  ozs.  at  85  cents. 

16  ozs.  at  $1.10. 

Also  a  stock  lot  of  solid  Worsted 
Pantings   at   65    cents. 

SAMPLES   ON  APPLICATION. 


♦♦♦♦♦♦♦♦ 


JOHN  FISHER.  SON  &  CO 

Cor.  Victoria  Square  and  St.  James  Street 

MONTREAL. 


Neckwear  Manufacturers 


C00KS0N,  LOUSON  &  CO. 


Importers    and    Manufacturers 
of    .     .     . 


Furnishings 


^ 
^ 


Montreal 


Letter   Orders 
promptly  attend 
ed  to 
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MEN'S  FURNISHINGS     Continued. 

attention  to  the  price.     One  card  read  :   "  These  are  25c.  while  you 
see  them  here"  ;  the  other  :  "Special,   25c.  for  to-day." 

A  good  display  of  men's  gloves  was  made  in  another  store  by 
simply  hanging  them  one  on  either  side  of  the  rods  in  the  stand. 
Each  row  contained  a  different  style  of  glove,  and  to  each  was 
attached  the  price  ' '  for  to-day. ' '  On  the  floor  of  this  window  many 
steel  or  iron  stands  about  six  inches  high  were  capped  by  the  finest 
gloves  shown.  A  couple  of  small  cards  told  of  a  special  discount 
off  all  prices  for  the  day . 

One  of  the  best  general  displays  I  saw  was  in  a  Yonge  street 
store  which  has  the  reputation  of  always  having  something  of  special 
value  to  show.  From  the  front  of  the  window  to  about  three  feet 
back  a  stand  was  erected.  It  ran  the  full  length  (about  ten  feet)  of 
the  window.  To  the  right  was  a  display  of  collars.  To  show  them 
off  well,  they  were  placed  so  as  to  show  about  half  of  them  outside 
of  the  boxes.  Next  to  these  were  silk  mufflers.  The  manner  of 
showing  these  is  worthy  of  remark.  The  folded  muffler  is  grasped 
between  thumb  and  finger,  and  shaken  out.  It  can  then  be  made 
to  stand  in  almost  any  position  desired.  In  this  display  they  were 
made  into  a  compass  of  about  six  inches  each  way,  and,  as  bright 
and  quiet  colors  were  placed  side  by  side,  the  effect  was  very  pretty. 
A  display  of  cuffs  came  next.  These  were  shown  in  their  boxes, 
with  samples  on  top  to  show  the  style,  etc.,  for  sale.  Beside  these 
were  a  number  of  boxes  of  gloves.  Samples  of  these  were  also 
shown  on  top  of  each  box.  To  the  extreme  left  of  the  window  was 
a  special  display  of  underwear.  Some  six  or  eight  suits  of  these 
goods  were  shown,  samples  being  placed  so  as  to  show  the  texture 
and  finish  of  the  goods  on  both  the  outside  and  the  inside.  Back 
of  this  stand  was  a  steel  rod  stand  similar  to  those  in  the  other  win- 
dow. On  this,  neckties  were  displayed  by  looping  them  over  the 
rods  or  attaching  them  by  holders  to  the  rods.  On  all  goods  dis- 
played in  this  window  were  the  regular  price  and  the  special  price 
the  goods  were  then  selling  at. 

EMBROIDERED    HANDKERCHIEFS. 

Down  in  Gotham  the  fashion  authorities  say  that  embroideries 
are  coming  in  vogue  for  handkerchiefs.  There  is  a  large  demand 
for  elaborate  designs,  especially  by  the  foreigners  in  the  different 
diplomatic  corps.  Many  of  these  men  have  their  crests  embroi- 
dered, in  white  silk,  on  all  their  intimate  linen,  handkerchiefs, 
pajamas  and  other  garments,  and  others  are  satisfied  with  the 
simple  monogram.  The  designs  for  these  furnish  the  best  New 
York  haberdashers  with  attractive  and  artistic  collections  of  samples. 
At  times,  when  the  designs  are  very  elaborate,  they  have  to  be 
sent  abroad  to  convents,  where  nuns,  who  are  skilled  in  this  work, 
execute  them. 

The  cost  of  having  these  embroidered  is  considerable,  and  it  is 
improbable  that  there  will  be  much  demand  amongst  Canadians 
for  them. 

CHICAGO    STYLES    IN  MEN'S    WEAR. 

Chicago  men  dress  with  great  care  and  taste,  and  as  the  richest 
of  them  are  very  rich  and  fashionable,  they  take  pains  to  be  in  the 
forefront  of  style.  The  present  styles  in  the  west  are  thus  discussed 
by  a  writer  in  The  Chicago  Dry  Goods  Reporter  :  "A  light  over- 
coat and  a  fancy  vest  will  be  necessities  of  the  stylish  dressed  man, 
though  the  very  loud  styles  of  fancy  vests  seem  to  attract  only  those 
young  gentlemen  who  desire  to  be  noticed  for  their  clothes. 

"  In  bicycle  suits,  which  are  now  given  attention  by  retailers  in 
all  towns  of  any  size,  the  most  staple  style  is  the  blue  serge  coat 
and  shepherd's  plaid  trousers.      The  Scotch  plaids  in   match  suits 


are  popular  and  should  not  be  neglected  by  those  who  carry  any- 
thing besides  the  merest  staple  in  bicycle  suits. 

"  Neckwear  will  be  much  the  same  in  pattern  and  style  as  this 
Fall.  Those  ties  having  wide  flaring  ends  will  increase  in  demand 
as  the  season  of  negligee  shirts  approaches.  The  puff  for  the  early 
Spring  trade  will  be  good.  The  wide  stripes  are  in  the  lead  at 
present  and  probably  will  continue  so  throughout  the  Spring. 

"  Plain  black  will  be  stronger  than  usual  in  hosiery  colors  this 
Spring,  though  the  vertical  stripes  will  be  ready  sellers.  Some 
shades  in  plain  colors  will  also  be  used,  especially  in  tans  and 
blues,  and  many  fancies  will  have  a  limited  sale.  The  loud  plaids, 
however,  are  losing  their  grip,  and  it  will  not  be  long  until  they  are 
enough  out  of  style  to  be  fit  subjects  for  a  new  fad.  They  have 
become  too  common  to  longer  hold  the  attention  of  'gentlemen  of 
fashion,'  and  it  will  be  necessary  now  to  dig  up  some  style  that 
has  been  long  forgotten.  It  is  this  constant  change,  however,  that 
gives  life  to  business  and  affords  opportunity  for  the  wide-awake 
retailer  to  keep  ever  in  advance  of  his  sleepy  neighbor. 

"Shirts  for  Spring  will  not  be  any  great  departure  from  the 
styles  now  in  vogue,  except  that  the  soft  bosoms  will  take  their 
accustomed  place  as  a  warm  weather  favorite.  It  is  difficult  to  say 
just  what  fancies  will  be  shown,  because  shirtmakers  who  have  an 
extraordinarily  good  thing  are  not  willing  to  let  their  competitors 
know  of  it  until  it  is  absolutely  necessary,  and  then,  even  these 
supposed  'good  things'  at  times  fall  flat  when  they  are  presented 
to  the  public. 

"  In  the  clothing  and  furnishing  goods  department  the  stock  of 
umbrellas  and  canes  is  often  neglected.  This  is  due  generally  to 
two  causes  :  That  the  men's  umbrellas  ar*e  kept  in  one  of  the  dry 
goods  departments  and  that  the  buyer  does  not  realize  how  the  de- 
mand for  umbrellas  and  canes  has  grown  in  the  last  few  years. 
While  it  may  seem  good  policy  to  keep  the  umbrella  stock  all 
together,  it  must  not  be  forgotten  that  such  articles  are  sold  gener- 
ally as  the  result  of  showing  them  to  gentlemen  who  are  making 
other  purchases.  If  they  are  in  another  department,  the  salesmen 
in  the  men's  furnishing  goods  stock  will  not  think  of  them,  and  the 
girls  in  the  dry  goods  department  will  not  have  equal  opportunity 
to  show  them,  even  if  they  had  equal  ability  to  impress  their 
'  necessity.'  This  is  the  reason  so  few  high-priced  umbrellas  are 
sold.  Cheap  salespeople  cannot  sell  high-priced  goods,  so  this 
line,  to  be  properly  cared  for,  should  be  entrusted  to  the  men  in  the 
furnishing  goods  department,  rather  than  to  a  '  new  girl  '  in  one  of 
the  dry  goods  departments.  In  medium-sized  towns  many  young 
men  would  buy  canes  if  a  few  up-to-now  styles  were  carried,  but  it 
cannot  be  expected  that  they  will  fall  over  each  other  to  get  those 
few  campaign  canes  or  those  other  back  numbers  which  dry  goods 
men  show  as  evidence  that  canes  cannot  be  sold  in  their  town." 

THE  OUTLOOK  IN  CANADIAN   NECKWEAR. 

Red  is  the  reigning  color  in  neckwear  this  month.  Combin- 
ations of  red,  white,  and  black,  red  and  black,  red  and  white,  and 
shades  of  red  from  the  brightest  scarlet  to  the  medium  cardinal  are 
all  in  great  evidence.  These  shades  are  practically  the  only  ones 
in  general  demand,  and  attempts  to  put  other  colors  on  the  market 
have  been  quite  futile.  Red  is  everywhere  ;  red  is  supreme.  So 
says  an  authority  in  neckwear. 

Puffs  are  the  shape  in  demand  almost  to  the  extent  that  red  is 
the  favorite  color,  though  graduated  four-in-hands  are  also  popular. 
While  it  is  expected  the  demand  for  the  present  ruling  shapes  will 
continue  through  the  Easter  season,  it  is  anticipated  that  the  fiery 
red  will  be  superseded  by  cooler  shades.  The  authority,  already 
mentioned,  who  has  just  returned  from  New  York,  states  that  the 
vogue  for  Easter  will  include  bold  designs,  and  decided   checks  in 
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MEN'S   FURNISHINGS     Continued. 

black  and  white,  dark  green  and  white,  and  blue  and  white. 
Striking  effects  will  be  as  essential  for  the  Easter  trade  as  they  are 
at  present. 

To  prophesy  what  styles  and  colors  are  likely  to  rule  later  than 
Easter  would  be  folly,  as  no  manufacturer  is  bold  enough  to  pre- 
pare for  a  trade  three  or  four  months  ahead. 

Time  was  when  the  country  merchant  or  dealer  in  men's 
furnishings  was  willing  to  buy  enough  stock  to  last  three  or  four 
months;  but  that  time  is  gone,  and,  where  the  manufacturer's 
traveler  called  once  and  the  merchant  secured  a  stock  to  last  three 
months,  the  traveler  has  now  to  call  three  times.  This  has 
increased  the  working  expenses  of  the  manufacturer,  but  it  is  a  good 
move  for  the  merchant,  for  he  can  now  keep  right  up-to-date,  and 
should  seldom,  if  ever,  be  left  with  a  lot  of  unfashionable  neckwear 
on  hand. 

PREVAILING   FASHIONS   IN    LONDON. 

As  the  London  season  has  not  opened  yet,  and  can  hardly  be 
said  to  have  begun  at  all  until  Parliament  meets,  there  is  nothing 
very  startling  in  new  fashions  for  men.  It  is  said  that  in  collars 
the  round  corners,  which  are  now  somewhat  worn,  will  be  even 
more  in  vogue  as  the  season  advances.  This  fashion,  if  it  prevails, 
may  lead  to  round  corners  for  the  shirt  cuffs  as  well.  There  are 
two  button  holes  in  evening  shirts. 

So  far,  the  fancy  vest  has  not  been  much  seen,  and  for  evening 
wear  the  only  correct  variant  from  the  usual  black  vest  is  one  of 
white  drill  with  enamel  buttons.  On  evening  coats,  a  silk  collar  is 
still  worn,  and  black  socks  are  correct. 

On  Piccadilly  you  will  see  patent  leather  boots  with  strong  soles, 
and  very  light  colored  spats  over  them. 

In  neckwear,  the  bow  continues  to  go  out,  though  many  are  still 
worn.  Some  young  swells  are  seen  wearing  tightly-tied  sailor 
knots  with  flowing  ends.  This  tie  can  be  had  made  up  in  very 
nice  silks,  but  men  of  fashion  are  supposed  to  tie  their  own,  and 
the  shape  is  not  difficult  for  even  a  pair  of  stupid  hands.  A  pin  is 
still  worn,  and  those  who  likejewelry  wear  jeweled  cuff  links. 

NECKWEAR,  COLLARS  AND  CUFFS. 
Caulfeild,  Henderson  &  Burns  point  with  pride  to  this  depart- 
ment of  their  business,  which  is  warranted  by  the  steady  and 
prosperous  increase  of  trade  in  these  lines  during  the  last  year. 
Neckwear  they  consider  one  of  the  most  important  factors  in  the 
furnishing  trade,  and  manufacturing  as  they  do,  they  not  only 
make  a  study  of  the  styles,  patterns,  etc.,  which  are  in  demand  at 
the  present  time,  but  buy  with  an  eye  to  the  future,  by  which  they  are 
able  to  meet  the  demands  immediately,  as  styles  change.  Their 
special  lines  of  English  collars  and  cuffs  are  also  well  to  the  front, 
and  all  are  stamped  with  their  C.  H.  &  B. 

John  W.  Milne  has  been  appointed  assistant  buyer  in  the  men's 
furnishings  department  at  John  Macdonald  &  Co's.  Mr.  Milne  has 
been  with  the  firm  for  eight  or  nine  years,  and  has  lately  been  a 
success  as  city  traveler.  The  appointment  is  regarded  as  a  good 
one. 

Caulfeild,  Henderson  &  Burns  report  a  surprising  increase  in 
the  Spring  trade  of  the  season.  Their  three  manufacturing  depart- 
ments have  been  kept  busy  all  Winter  on  Spring  orders,  the 
demand  for  goods  of  their  own  manufacture  being  greater  than  they 
anticipated.  So  much  so  has  this  been  the  case  that  they  have  been 
compelled  to  keep  on  adding  new  machinery  until  now  every 
available  space  in  their  factory  is  taken  up.  This  speaks  volumes 
for  the   C.H.  &  B.   brand  of  shirts,  overalls,  and  Summer  clothing. 


AN    INDICATION    IN    DRESS  GOODS. 

Notwithstanding  the  report  which  comes  from  some  districts  in 
Canada  that  certain  lines  of  fancy  dress  goods  are  still  in  demand, 
it  is  quite  clear  that  for  city  trade  it  is  distinctly  a  plain  season. 
This  is  shown  by  the  large  department  stores  clearing  out  at  a 
sacrifice  their  stocks  of  fancies  in  order  to  get  rid  of  them.  It  is 
said  that  materials  worth  from  75c.  to  $1.25  per  yard  have  been 
sold  as  low  as  25c,  and  are  not  moving  very  quickly  at  that. 
This  is  a  sign  that  buyers  should  not  stick  too  long  to  one  thing, 
but  should  be  ready  to  adopt  the  new  fashions  in  dress  goods. 


THE    GAULT    BROTHERS   CO.,    LIMITED. 

The  Gault  Brothers  Co.,  Limited,  are  showing,  this  Spring,  a 
more  complete  range  than  ever  in  their  curtain  department.  A 
large  and  well  assorted  stock  of  curtains  in  lace,  tapestry  and 
chenille,  also  magnificent  range  of  single  and  double  nets  ;  plain 
and  fancy  window  muslins  always  on  hand.  The  lace  curtain  3^ 
yards,  number  1004,  at  75c,  and  other  lines  should  be  seen  before 
placing  orders  in  this  line. 

The  smallware  departments  are  now  showing  their  usual  large 
range  of  the  latest  styles  in  ladies'  blouses,  wrappers,  and  also  com- 
plete range  of  underskirts  and  outside  skirts  in  large  variety  which  are 
having  a  rapid  sale,  They  have  now  to  hand  their  choice  selection 
of  ladies'  belts,  in  all  the  new  styles  of  leathers,  buckles,  etc.,  com- 
prising all  the  latest  novelties  and  patents.  Also  their  well- 
selected  ranges  of  laces  of  all  sorts,  and  embroideries,  cambrics, 
nainsooks,  muslins,  etc.,  are  well  worth  while  seeing,  as  they  offer 
exceptional  value. 

The  Gault  Brothers  Co.,  Limited,  have  just  put  into  stock  the 
finest  range  of  tapestry  and  brussels  carpets  ever  imported.  An 
immense  range  of  hemp  carpets,  all  widths  and  qualities,  is  shown, 
and  a  large  and  well  assorted  stock  of  Axminster  mats  and  rugs  in 
all  the  new  colorings  are  seen. 

A  JUBILEE    CATALOGUE. 

One  of  the  measures  taken  by  John  Macdonald  &  Co.  to 
commemorate  their  jubilee  year  has  been  an  issue  of  an  extensive 
catalogue.  It  is  got  up  in  book  form,  contains  236  pages,  and  has 
evidently  been  prepared  with  great  care  and  pains.  It  contains  the 
number  and  price  of  a  vast  number  of  lines  in  all  the  departments, 
is  illustrated  throughout  with  half-tone  cuts  of  goods  and  a  view  of 
a  portion  of  each  department,  affording  an  idea  of  the  magnitude  of 
the  business.  At  the  beginning  also,  is  an  interesting  historical 
sketch  of  the  firm,  with  a  large  number  of  portraits  of  the  firm's 
travelers  and  buyers,  who  are  well  known  to  the  trade  throughout 
Canada.  It  is  the  intention  that  every  member  of  the  trade  shall 
have  a  copy  of  this  catalague,  and  if  any  Review  reader  has  not 
received  one  a  card  to  the  office  will  bring  one. 


THE   WYLD,    GRASETT,    DARLING    COMPANY,    LIMITED. 

The  Ontario  Gazette,  of  January  14,  contains  notice  that 
the  firm  of  Wyld,  Grasett  &  Darling  has  changed  its  name  to  a 
limited  liability  company  with  a  capital  of  #500,000.  The  style  in 
future  will  be  The  Wyld,  Grasett,  Darling  Company,  Limited,  the 
concern,  as  is  well  known,  being  one  of  the  best  established  and 
most  prosperous  dry  goods  businesses  in  Canada. 


Willis  &  Crittenden  are  opening  up  a  dry  goods  store  in  Portage 
la  Prairie,   Man. 

J.  B.  Leclerc  &  Co.  are  starting  business  as  dry  goods  dealers, 
etc.,  in  St.  Boniface,  Man. 

G.  B.  Ryan  &  Co.,  Guelph,  are  enlarging,  repainting,  etc.,  and 
putting  new  counters  and  shelving  in  their  store,  in  order  to  make 
their  premises  even  more  complete. 
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The  Maritime  Wrapper  Co. 


Limited 

Woodstock,  N.B. 


## 


MANUFACTURERS  OF 

Ladies' 

Wrappers 

Ladies' 

Tea  Gowns 

Ladies' 

Skirts,  etc. 


"  Ontario  Agency," 


J.  H.  PARKHILL, 

46  Toronto  Arcade  -  -  Toronto. 


Announcement 


TO  THE 
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By  recent  purchase  of  the  Corset 
business  of  the  Canada  Feather- 
bone  Co.,  of  London,  we  will  place 
before  the  trade  the  only  Corset 
which  will  not  break,  rust,  roll  up, 
nor  poke  through  at  top  and  bot- 
tom, for  it  will  be  boned  with 
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The   BEST  GOODS  secure  the  best  trade. 

TIGER  BRAND 
UNDERWEAR 

(For  men  and  bojs,  sizes  20-in.  to  46-in  ) 

Covers  the  Entire 
DOMINION 


v> 


A  veritable  hand  of  blessing  to  both  buyer 
and  seller. 


^•■JP  '*-^*J$  YOU    NAY    ASSORT    YOUR   STOCK    ANY  SEASON    OF  THE  YtAk. 
~r~  Trade  M/t  rk,  Ree-  0  A 

ti?  -~ ^'  We  also  make    EIDERDOWN   SPECIALTIES, 

=:.<C^    J-*^***SS^_ "*  ASTRACHAN   CLOAKINGS 

^  "'"^  and  SHOE   LININGS. 


H 


Sold  to  the  Retail  Trade  only. 

^s 


KNIT-TIN©    CO.,    Limited 

Gait,    Ont. 
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LADIES'   LINGERIE.        j> 


THE  new-fashioned  "Sheath"  skirt  has  brought  in  a  necessary 
change  in  ladies'  underwear,  as,  if  there  is  any  fullness  under 
the  skirt,  the  style  is  entirely  destroyed.  Deep  yokes  in  both  skirts 
and  drawers,  therefore,  are  now  worn,  and  the  fullness  of  both  is 
carefully  placed  at  the  back,  in  order  not  to 
interfere  with  the  straight,  close  lines  of  the 
walking  gown. 

Lace  of  all  washing  kinds  is  much 
favored  this  season — valenciennes,  mech- 
lins,  etc  ;  also  elaborate  tuckings  and  in- 
sertions, not  following  the  straight  lines,  but 
vandyked,  castelated,  and  done  in  every 
kind  of  intricate  and  elaborate  design. 

The  engraving  here  given  shows  some 
of  the  newest  fashions  in  lingerie.  The 
skirts  in  the  upper  left-hand  corner  are  all 
in  the  new  lace  trimming.  The  top  one  is 
of  French  nainsook,  with  two  shaped 
flounces,  each  edged  with  ruffles  of  valen- 
ciennes lace.  The  other  two  are  of  India 
linen,  with  a  ruffle  edge,  with  valenciennes 
lace  and  insertion. 

The  centre  figure  shows  a  garment  also 
of  India  linen,  trimmed  with  valenciennes 
lace  and  fine  tuckings. 

So  far,  these  short  and  dainty  underskirts 
have  not  been  shown  in  Canadian  stores, 
and  ladies  desiring  them  require  to  have 
them  made  to  order.  As  they  are  more  and 
more  being  worn,  merchants  would  do  well 
to  note  this  and  have  them  in  stock,  as  their 
American  neighbors  are  doing.  The  other 
two  garments  in  the  centre  are  a  nightdress 
of  nainsook,  with  collar,  yoke  and  cuffs  of 
scalloped  muslin,  edged  with  cluny  lace, 
and  a  pair  of  drawers  to  match,  with  two 
deep  scalloped  ruffle  edges  with  the  same 
lace. 

In  nightrobes,  the  lower  left-hand  corner 
shows  three.  The  figure  is  in  India  muslin, 
with  valenciennes  lace  and  insertion.  That 
to  the  right  is  of  cross-barred  tuckings  and 
lace  insertions,  and  the  gown  to  the  left  is 
of  nainsook,  with  collar,  yoke  and  cuffs  of 
silk  muslin,  edged  with  accordion-pleated 
nainsook,  headed  with  cluny  lace. 

In  corset  covers,  it  can  be  observed  that 
they  only  come  to  the  waistline  in  front, 
having  a  frill  at  the  back  merely.     This  is 

on  account  of  the  plainness  that  is  demanded  by  the  sheath  skirt 
also.  The  figure  is  of  embroidered  nainsook,  with  fullness  gathered 
into  fine  tucks  with  edging  of  valenciennes  lace.  The  others  are  ; 
Upper  corner  to  the  right — India  silk,  with  full  yoke  let  in  with 
valenciennes  insertions,  edge  gathered  into  a  belt.  Upper  left-hand 
corner — nainsook,  with  scalloped  border,  edged  with  cluny  lace, 
fullness  in  pleats.  Lower  corner — India  linen,  with  fanciful 
design  in  tuckings  and  lace  insertions. 

In  drawers,  three  designs  are  here  shown.     To  the  right     India 


linen,  with  lace  and  insertion,  open  at  front  of  knee,  tied  with  bows 
of  ribbon.  To  the  left — sheer  linen,  with  deep  trimming  of  flounce 
and  lace  frill,  tied  in  front  of  knee.  Third — deep  accordion-pleated 
drawers,  with  valenciennes  edging  and  insertions  of  the  same. 

Beadings  take  the  place  now  in  all  seams.     Ribbons  are  run  in 
everywhere,  and  lace  is  favorite  in  trimming. 


A  NEW    FIRM. 

Two  well-known  young  men,    of  Portage  la  Prairie,   who  have 
been  connected  with  local  stores  for  the  past  few  years,  have  formed 


NEW    DESIGNS    IN    LINGERIE.     (From  Vogue.) 

a  partnership  under  the  firm  name  of  Willis  &  Crittenden,  and 
have  leased  the  premises  to  be  vacated  by  R.  W.  McLeod  at  the 
end  of  the  month.  Mr.  Willis  has  been  with  C.  S.  B.  Burley  for 
over  three  years,  while  Mr.  Crittenden  has  been  in  the  service  of 
various  firms  during  his  sojourn  in  Portage  la  Prairie.  They  will 
carry  general  dry  goods  and  ladies'  and  men's  furnishings,  both 
having  had  considerable  experience  in  these  lines.  The  firm  are 
now  negotiating  for  an  entire  new  stock,  and  will  open  out  as  early 
as  possible  in  February. 
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How  she  never  knowingly  buys  a  poor  article 
nor  one  not  guaranteed  fast  color. 
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Once  she  gets  a  reliable  make,  how  persistently 
she   sticks    to   it. 

THINK 


How  easy  it  is  to  make  a  Fast  Dye 
once  you  learn  the  secret. 

think- 


For  years    J^U0f%tm4M#jf:      has  been 


z 

II       known  throughout  the  world  as  the  most  famous  dyer,  and  his  goods 

=^=— =         =THINK 


Or  your  loss  in  money--as  well  as  reputation--by  experimenting 

with  unknown  goods. 

-THIN  K — 


This  carefully  over,  and  place  your  order  at  once  for 

a  full  line  of 

GLOVES  M^^fnM  HOSIERY 

P.S.—  Think  to  look  for  tbe  stamp  on  each  pair.      It  should  be  there. 


Z 


h 


H 

sell  wherever  offered.      "The  name  does  it."  Z 


*  The  American  Bureau  of  Louis  Hermsdorf  :J 


i 


I  78-80  Walker  St.       -       NEW    YORK.  Z 


THINK  THINK  THINK 


* 
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Flett,  Lowndes  &  Co. 


TORONTO 


DRESS  TRIMMINGS 
LININGS 

LACES 

EMBROIDERIES 
VEILINGS 
NOTIONS 

Removed  to  61  Bay  St. 


1899  Homespuns 

Will  soon  be  required,  and  we  now  have 
our  samples  ready  for  the  season. 

We    have    them    in    light,    medium    and 
heavy  weights  and  all    shades. 

Would  be  glad  to  send  you  samples. 

We  are  prepared  to  fill  repeats  for 

Eureka  Blankets 

so  send  your  orders  along. 


Eureka  Woolen  Mfg.  Co. 


Limited    " 

EUREKA,  N.S. 


Our  travellers  are  on  the 
road  with     «£     <£ 


C.  K.  HAGEDORN,  Manager. 

~r         r 
♦>♦-♦-♦-♦♦-♦-♦-♦♦♦♦♦♦♦♦♦♦♦♦ 


i 


TRADE 

BERLIN 

MARK 


SPRING 
LINES. 

As  our  business  is  run  on  progressive  lines,  our 
range  of  samples  will  be  found  more  representative 
and  much  superior  to  last  seasons  goods. 

A  trial  order  solicited.      *£      J-      Jfi 
Remember  we  guarantee  satisfaction. 


♦♦♦♦»♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦ 

:  t 

"We  Fear  Nae  Foe." 


AW^WVWWWW't'W 


THE  BERLIN  SUSPENDER  AND  BUTfON  CO. 
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S-H'&M*  Redfern 

BIAS  CORDED  VELVET  SKIRT  BINDING 

is  known  in  every  town  and  city  where  people  ride  in  street 
cars  ;  in  every  home  where  magazines  and  home  publications 
are  read  ;  in  every  nook  and  corner  of  this  ereat  country. 


There  is  both  pleasure  and  profit  in  selling  a  good  thing.      A  thoroughly 
good  thing  is  "  S.  H.  &  M."    We  create  the  demand— you  supply  it. 

Samples  and  shade  cards  with  prices  mailed  upon  application. 


TH* 


EWART,    HOWE    &    MAY    CO 


Originators  and  Manufacturers  of  S.  II.  &   M.  Bias  Brush  Edge  and  other  Skirt  Bindings. 

24  Front  Street  West      -      TORONTO,  ONT. 

Manchester.  Eng.        New  York        Boston       Chicago       St.  Louis       Cleveland       San   Francisco.  U.S.A. 


. 


to  Please  Your 


ustomers. 


Couldn't  you  do  more  business  if  you  never  showed  your  customers 
any  but  the  very  latest  and  most  popular  colors  in  dress  goods?  Doesn't  it 
injure  your  business  to  be  continually  trying  to  dispose  of  goods  that  Fashion 
has  turned  her  back  upon  ? 

You  can  change  the  color  of  your  goods  just  as  quickly  as  Fashion 
can  change  her  mind,  and  it  won't  cost  you  much  either,  not  a  tenth  part 
of  what  you'll  save. 

Let  us  have  your  goods  when   they  begin  to  drag  and  clog.     We  can  make  them  look  like  new.     Nobody 
can  tell  differently. 

We  dye  fabrics  to  stay — they  won't  fade  nor  crock. 

Write  us  for  circulars  that  will  tell  you  how  we  do  it,  and  how  little  it  costs. 


-  fo^yft'CMr 


R.  PARKER  &  CO., 


Dyers  and 
Cleaners 


Head  Office  and  Works: 


787-791  Yonge  St.,  TORONTO. 


62 


THE  -:-  DRY  -;-  GOODS  -:-  REVIEW 


W©w  Wk^mMm^m  DScg&drfetP 


%y  tFJ&mss  dofesotni'.. 


Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver 
tising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


FORCIBLE   FACTS   FOR    FEBRUARY. 

FEBRUARY  sees  two  waves  of  merchandise — the  incoming 
and  the  outgoing.  One  puts  in  the  possession  of  your  patrons 
the  Winter  stocks  at  small  prices — the  other  swings  in  your  store 
Spring  stocks  fresh  with  fashion's  latest  fancies. 

The  most  important  February  event  in  merchandising  is  the 
great  midwinter  sale.  It  includes  every  article  in  stock,  and  seems 
to  convey  the  impression  that  if  bargains  were  ever  plentiful  they 
are  during  this  sale. 

Do  not  forget  to  carry  out  this  thought  in  your  selling,  as  well 
as  in  your  advertising.  "  Bargains"  should  be  the  slogan  of  your 
advertising  men.  Your  clerks  and  your  prices  and  values  should 
echo  and  reecho  the  cry  until  the  fitful  fever  of  midwinter  retailing 
is  aroused  into  the  tensest  activity. 

There  is  no  road  to  a  man's  or  woman's  heart — we  should  say 
pocket-book — but  if  you  secure  one  you  generally  secure  the  other, 
like  the  electric  motor  and  quickly  traveled  road  of  good  goods  and 
small  prices.  Therefore,  let  your  Winter  goods  travel  this  road, 
and  let  the  propelling  force  be  good  advertising. 

*  ■*         * 

If  in  your  town  there  is  a  daily,  use  it  liberally  every  day.  Do 
not  bother  with  any  other  form  of  advertising  unless  you  can  find 
some  "snap  "  in  ready-made  posters.  In  such  a  case,  post  your 
town  liberally. 

Perhaps  your  town  only  boasts  of  a  weekly.  Use  it  with  such 
force  and  bigness  as  to  surprise  and  overawe  your  competitors. 
Use  reading  notices  liberally.  They  cost  you  nothing  beyond  the 
preparation,    and  the  enterprising  newspaper  publisher  is  always 

glad  to  print  them. 

*  *         # 

A  word  or  two  about  window  displays.  Be  effective.  Do  not 
labor  too  hard  in  attempting  the  artistic.  A  window  full  of  ribbons, 
with  a  solitary  full -sheet  show  card  in  the  centre,  with  the  words, 
"Choice,  ioc.  per  yard,"  is  far  more  trade  attracting  and  trade 
convincing  than  the  effort  that  shows  a  dozen  or  more  styles  with  a 
a  dozen  or  more  price  tickets. 

The  highest  art  is  simplicity.  The  more  complex  the  subject, 
the  less  the  effectiveness.  Take  a  dress  goods  subject,  for  instance  : 
Is  not  a  window  showing  folds  of  henriettas  and  other  black  fabrics 
forming  a  background  to  three  or  four  folds  of  the  same  cloths,  the 
whole  surmounted  with  a  neat  black  and  white  show  card,  more 
satisfactory  to  the  eye  and  more  impressive  to  the  mind  than  a 
conglomerate  arrangement  of  blacks  and  colors  ? 

Even  such  an  ordinary  subject  as  dishpans  can  be  made  into  a 
striking  window  display  by  following  out  the  same  idea. 

One  of  New  York's  largest  department  stores  makes  a  February 


specialty  of  suits  for  men  and  women  at  $7.77.  This  figure  is 
as  successful  as  it  is  odd.     Perhaps  you  can  use  this  idea. 

One  window  given  to  dress  goods  at  a  uniform  price,  another 
given  to  men's  clothing  at  a  uniform  price,  another  to  ladies'  gar- 
ments at  a  uniform  price,  another  to  underwear  at  a  uniform  price, 
and  so  on,  would  make  a  pleasing  change  from  the  almost  universal 
style  of  having  each  window  show  many  varieties  at  many  prices. 

Linens,  blankets,  housekeeping  dry  goods  of  all  sorts,  as  well 
as  the  other  lines,  come  under  the  sway  of  the  great  midwinter 
sale.  Price  cards  in  profusion  should  be  in  every  department,  and 
every  clerk  should  be  on  his  metal  to  make  the  sale  a  success. 

*  *         * 

The  stocktaking  sale  usually  takes  place  late  in  January  or 
early  in  Febtuary.  The  muslin,  underwear,  clothing,  suits  and 
cloaks,  with  other  lines,  have  had  their  innings  in  the  January 
sales,  but  the  "  waifs  and  strays,"  brought  to  light  through  stock- 
taking, are  to  go  out  during  the  midwinter  sale. 

It  is  now  a  universally  recognized  fact  that  forced  sales  are 
better  than  the  carrying  over  of  goods  from  one  season  to  another. 

Advertising  the  great  midwinter  sale  should  be  forcibly  preg- 
nant with  thought — terse  and  attractive.  Every  sentence  should 
convey  an  idea. 

Let  the  writer  study  Kipling,  and  see  how  that  master  of  English 
marshals  facts  in  the  clearest  compress.  Were  Kipling  an  adver- 
tising writer  he  would  be  the  best  in  the  profession,  for  he  has 
invention,  animation,  audacity,  logic,  a  desire  for  truth,  and  he 
goes  to  the  point  like  lightning.  But,  as  he  is  not  an  advertising 
writer,  you  must  content  yourself  with  his  stories. 

The  Schilling  tea  ads.  of  San  Francisco  and  the  Murphy  varnish 
ads.  in  the  magazines  are  the  work  of  J.  E.  Powers,  the  greatest 
living  advertising  writer.      See  them.      Study  them. 

*  *  * 

Indirection  in  advertising  writing  is  a  good  thing  to  cultivate. 
Here's  a  sample  of  it  that  strikes  me  as  being  right  up  to  the  mark. 
I  clipped  it  from  Munsey's  for  January  : 


Dear  Madam  : 

Two  or  three  customers  can  compel  any 
dealer  to  keep  Macbeth's  lamp  chimneys.  Does 
he  want  your  chimneys  to  break  ? 

Get  the  Index 

Address  Pittsburgh,  Pa.  Write  Macueth. 


The  circular  or  "  dodger  "   sent  in  for  criticism  by  Mr.  F.  W. 
Christman,  of  Hespeler,  Ont.,    and  herewith   reproduced,  is  cer- 
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=  Following  Superb  Novelties 


WILL    BE    PRE8ENTED    BY    THE 


GILBERT  MFG.  COMPANY 
for  the  Spring  of  1899. 


We  think   no  buyer  will  be  able  to  satisfy  his  company  who  does  not  personally  and  thoroughly  investigate 
this  line  of  dress  linings: 

Silver  Sheen  ;  a  great  success. 

Satin  Antique  ;  a  great  success. 

XXX  Sublime  Silk  Premier  ;  superb  goods. 

Commodore  Fabric  ;  a  great  novelty  for  waist  linings. 

No.  10  Sea  Island  Silk;  no  further  use  for  real  silk. 

Waldorf  Skirting ;  great  novelty. 

Astoria  Skirting ;  great  novelty. 

Sea  Island  Silk  Skirting  ;  wanted  by  every  lady  in  the  land. 

Satin  Duplex  Skirting;  as  handsome  as  a  woven  fabric. 

Sublime  Illuminated  Skirting  ;    excelling  them  all. 

We  shall  also  offer  our  regular  representative  goods,  a  few  of  which  are  as  follows  : 

Brocade   Silk   Premier,  Mineola   Skirting, 

F.  S.  Skirting,  Roman  "A"   Skirting, 

Sublime   Italians,  a  mercerized  fabric.  Sublime    Fancy    Skirting. 

Also  a  line  of  our  justly  celebrated  Gilbert  fast  black  Henriettas  and  fast  black  Linings. 

Also  a  full  range  of  colors  of  our  3-leaf  Twills. 

Also  a  new  range  of  patterns  in  fast  black  Padded  Goods. 

In  Satines  we  make .  SATIN  MARQUISE,  SATIN  SURAH,  SUPER  SATIN  SURAH. 

Making  altogether  a  line  of  Linings  unapproached  in  this  or  any  other  country. 


Gilbert  Mfg.  Company 

380-382  Broadway      *  ■<     NEW  YORK 
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tainly  quite  clever  and,  so  far  as  I  know,  novel.  But  it  strikes  me 
as  being  more  clever  than  effective  as  a  "puller"  of  business. 
However,  as  Mr.  Christman  writes  me  that  it  did  him  a  good  deal 
of  good,  that  settles  it  with  me.  I  don't  feel  like  quarreling  with  a 
success.  I  can't  help  feeling,  however,  that  the  same  amount  of 
enterprise  and  intelligence,  if  directed  towards  getting  out  straight 
advertising,  would  have  done  Mr.  Christman  more  good. 

The  straight  kind  of  advertising  might  not  have  created  so  much 
talk,  but  I  will  wager  a  dollar  against  a  doughnut  that  it  would  have 
sold  more  goods. 


Six  Candidates 
Four  to  be  Elected 


SCHULTZ,  RAMSAY,  PARKS, 
PROUD,  KREIQ,  and  GIBSON 
in  the  field. W9m 

READ  THEIR  PLATFORMS,  THEN  TAKE  YOUR  CHOICE 

rtVWW\MV\\VVMV^\VVVV\VV«WV/V\VVW\VWWWVWWW 

SCHULTZ 


PROUD 


If  again  elected  I  will  do  all  I  can  to  further  the 
interests  of  the  village.  My  highest  ambition  is  to 
please  and  give  the  satisfaction  that  Christman's 
blankets  do.  Christman's  blankets  are  good  value,  and  he  has  them  at  a 
dollar  a  pair  up  to  five  dollars  a  pair.  If  elected  I  promise  not  to  sleep 
under  any  blankets  but  Christman's  blankets. 

DAIUICAV  Says  he  has  no  axes,  to  grind  in  presenting  himself 
■  \nlYIOMY  for  municipal  honors.  If  elected  he  desires  to  give 
the  satisfaction  that  Christman's  linoleums  do,  which 
will  wear  thirty  years  in  any  dining-room.  Christman  has  it  four  yards 
wide,  and  can  cover  a  room  without  a  seam.  If  elected  Christman  will 
go  on  laying  it  free  of  charge. 

PH  n  t£  ^  If  elected  I  will  try  to  make  the  taxes  as  cheap  and  low 
rAKrVO  'n  price  as  Christman's  carpets  and  curtains.  If  my 
majority  is  over  one  thousand  I  promise  to  give  every 
voter  a  new  parlor  carpet  purchased  from  Christman  on  the  corner.  If 
my  votes  are  as  large  as  Christman's  values  in  carpets  I  will  sleep  well  on 
election  night. 


I  realize  that  I  was  a  new  man  last  year,  and  had  a 
deal  to  learn  in  the  Council,  but  I  always  did  my  best 
for  the  village.  I  would  like  to  see  Hespeler  grow  and 
prosper.  A  good  sign  is  that  in  nearly  every  house  in  town  you  see  one 
of  Christman's  fur  caperines  and  those  who  have  them  are  delighted  with 
them.  As  a  councillor  I  am  proud  of  Mr.  Christman's  store  and  hope 
that  he  will  continue  giving  the  values  he  does. 

If  QPI  rt  I  appear  before  you  the  first  time  for  election,  and  pro- 
j\  |\  (^  |  \j  mise,  if  elected,  to  guard  Hespeler's  interests.  I  have 
dealt  a  good  deal  with  Christman  on  the  corner,  and  if 
elected  I  promise  to  do  so  again.  If  I  please  the  electors  of  Hespeler  as 
well  as  Christman  pleases  his  customers,  my  election  is  sure.  Like  Mr. 
Schultz  I  like  to  sleep  under  Christman's  blankets. 

^  IQC  ^\  Al  I  have  pleased  you  in  the  past  and  I  can  do  so  again. 
\y  |  D^VJ  PI  I  would  like  to  see  a  sidewalk  to  the  cemetery,  and 
wouldjust  like  to  say  that  I  have  always  endeavored 
to  do  my  best  for  the  village.  Christman's  values  in  ordered  suits  are 
good,  and  no  one  can  do  better.  Christman  pays  the  tailor,  and  you 
pay  Christman.  The  taxes  might  be  lower,  as  low  in  fact  as  Christman's 
profits  on  his  overcoats. 

VVVVVVVVV\MA^VVM^VVViVVVVVVVVV\V%A^VVVVVVVVVVVVVVVV 

Vote  early,  and  often. 
Vote  for  four,  and  no  more. 
After  voting  go  down  and  see 
Christman's  values  in  grey  flannels. 


A     REGINA    MERCHANT    HERE. 

Mr.  E.  McCarthy,  of  E.  McCarthy  &  Co.,  Regina,  N.W.T., 
has  been  visiting  Montreal  and  Toronto,  on  a  business  trip.  Mr. 
McCarthy  has  one  of  the  largest  and  most  thriving  stores  in  the 
west.  It  is  in  size  75  feet  by  68  feet,  and  is  divided  into  three,  one 
portion  devoted  to  groceries,  one  to  boots  and  shoes,  the  other  to 
dry  goods  (including  furnishings  and  clothing).  The  establishment 
is  lighted  with  acetylene  gas,  and  the  cash  system,  which  works 
well,  prevails. 

"Regina,"  said  Mr.  McCarthy  to  The  Review,  "is  building 
up  well,  having  made  great  progress  this  past  year.  October  was 
a  quiet  month,  but  November  and  December  more  than  made  up 
for  it,  and  a  good  Fall  and  holiday  trade  resulted."  Mr.  McCarthy 
said  the  vacant  lands  around  western  towns,  held  mostly  for  a  rise 
in  value,  constituted  a  problem  which  ought  to  be  dealt  with.  ' '  All 
we  want  in  the  west,"  he  said  emphatically,  "  is  population." 


WELL     DONE,    BATTERSEA  ! 

The  women  of  Battersea  evidently  mean  business  (in  proper 
hours).  We  copy  an  item  which  recently  appeared  in  one  of  the 
London  dailies  : 

"CLOSE    EARLY    OR   WE   WON'T    BUY." 

The  almost  invariable  retort  of  the  tradesman,  when  he  is  asked 
to  close  earlier  in  order  to  give  his  employes  more  leisure,  is  :  "  We 
can't  close  early,  because  women  won't  shop  early." 

To  this,  Battersea  women  have  practically  replied  :  "If  you 
don't  close  your  shops  early  we  won't  shop  with  you,"  for  about 
534  of  them  have  signed  a  petition  asking  that  each  trader  shall 
furnish  the  local  Women's  Early-Closing  League  with  his  hours  of 
closing,  so  that  a  list  may  be  "prepared  for  circulation,  of  shops 
worthy  of  patronage." 

Every  tradesman  in  the  district  has  been  served  with  a  copy  of 
this  demand.     The  result  will  be  somewhat  interesting. 

/CANADIAN     ADVERTISING   is  best  done   by  THE   E. 


Vj 


DESBARATS    ADVERTISING  AGENCV,    Montreal. 


SITUATION  WANTED. 


EXPERIENCED    DRY    GOODS 
open  for  engagement   1st   April, 
show-card  writer.     Address  R.  C.  S., 


SALESMAN,  OF    GOOD    HABITS, 
Ai  window  dresser,  expert  ticket  and 
care  Dry  Goods  Review.  (2) 


The  MERCHANTS  MERCANTILE  CO. 

260  St.  James  St.,  Montreal. 
MERCANTILE  REPORTS  AND  COLLECTIONS. 

Our  method  of  furnishing  commercial  reports  to  our  subscribers  gives  prompt 
and  reliable  information  to  date.    Every  modern  facility  for  the  collection  of  claims. 

Tel.,  Main,  1985. 


G.  B.  Hardy,  buyer  for  the  smallwares  department  of  S.  Green - 
shields,  Son  &  Co.,  who  left  for  England  immediately    after   their 
fire,  has  made  extensive  purchases  for  his'.department,   and   goods      Jt    WSlSIlSW 
will  commence  to  arrive  shortly. 


Manufacturer  of 
all  kinds  of  White 
and  Grey.     .    . 


BLANKETS  g°NTTfl°R76. 


. 
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:  InlD£  Umbrella  Go. 

^^                                      LIMITED 

!                                                         — N                           ! 

MANUFACTURERS 

Parasols 
Sunshades 

1                                         and    ....                                                                             1 

Umbrellas 

i                  c_                         i 

;                                     20  FRONT  STREET  W.,    TORONTO       j 

STOREY 

Spring  Trade. 

\jlOVC$»  New  and  desirat>ie  iines- 

travelling  Bags.  The  iat«'  <**«>"■ 
Women's  and  men's  Belts. 

New  patterns  and  styles  of  excellent  value. 

Our  travellers  will  visit  the  trade  in  good  time  with  full 
ranges  of  samples  for  Spring  business. 

Ul.ly$torfly$$on 

THE  CLOVERS  OF  CANADA 

»              ACTON,     ONT. 

Patent  Lock  Stitch  Hose 

For  HEN,  VVOHEN  and  CHILDREN. 

10  FOLD  KNEES  and  6  FOLD  ANKLES. 


Buy    these    from  the    Wholesale, 
they    will    Double   Your    Hosiery 

X  laviC.  e£*  $^*  «^*  ft£*  e^ 


Just  Think 

10  FOLD 
KN 


WILLIAMS   &   BELL 


MONTREAL 
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SPRING  TRADE  IN  WESTERN  CANADA. 


Winnipeg,  December  31,  1898. 
From  The  Review's  special  correspondent. 

A  REVIEW  of  the  past  year,  or,  in  fact,  the  past  18  months,  is 
necessary  to  a  correct  view  of  the  coming  Spring  trade. 
And  it  is  well  that  our  friends  in  the  east  should  understand  some 
things  about  trade  here,  which,  if  they  be  wise  men,  they  will 
do  well  to  heed. 

Manitoba  and  the  Northwest,  have  been  enjoying  good  times 
for  the  past  two  years.  Crops  have  been  good.  Prices  have  been 
good.  Last  year,  particularly,  everything  the  farmer  had  to  sell 
was  a  good  price.  Many  who  had  been  financially  embarrassed 
had  extricated  themselves  the  previous  season,  and  were  in  a  posi- 
tion to  purchase,  and  did  purchase  largely,  both  staple  and  fancy 
goods.  This  general  increase  of  trade  resulted  in  a  large  number 
of  new  firms  going  into  business  during  last  Spring  and  Summer. 
Spring  sales  of  wheat  were  at  enormously  high  figures,  and  the 
prospects  of  a  large  crop  for  1898  were  noticeable  early.  Every- 
thing pointed  to  a  very  large  Fall  trade. 

Merchants  all  over  the  country  laid  in  very  heavy  stocks  of  Fall 
and  Winter  goods.  What  was  the  result  ?  Owing  to  a  wet  Fall,  an 
almost  unknown  thing  in  Manitoba,  threshing  was  delayed.  Wheat 
could  not  move,  and  trade  was  practically  paralyzed  for  nearly  two 
months.  When  at  last  wheat  began  to  move,  prices  were  low  and 
also  a  considerable  percentage  of  the  crop  was  damaged.  These 
things  tended  to  make  the  trade  in  Fall  and  Winter  goods 
very  much  less  than  anticipated,  and  many  firms  were  obliged  to 
carry  over  a  great  portion  of  their  stocks.  To  old  and  well-estab- 
lished houses  this  was  a  drawback  and  a  loss,  but  it  did  not 
cripple  them.  To  the  newly-established  it  was  a  much  more  serious 
matter.  Does  this  mean  that  the  country  is  in  a  bad  state  ?  Not 
at  all.  It  only  means  that  wholesale  houses  require  to  exercise 
caution  if  they  wish  to  avoid  bad  debts.  Young  travelers  and  those 
new  to  this  section  are  very  apt  to  be  carried  away  with  a  desire  to 
send  in  large  orders  and  urge  upon  customers  goods  which  they  do 
not  really  need,  or,  if  required  at  all,  should  only  buy  in  small 
quantities. 

Another  thing  which  is  apt  to  lead  eastern  people  astray  is  the 
report  of  our  largely  increased  population.  The  report  of  the  in- 
crease in  the  population  is  quite  correct,  numerically,  but  let  no  one 
be  carried  away  with  the  idea  that  this  means  a  large  additional 
consumption  of  dry  goods  in  Manitoba  during  the    coming    season. 

The  great  majority  of  our  new  immigrants  are  Galicians,  and 
they  will  not  increase  the  sale  of  dry  goods  to  the  extent  of  $  100 
per  1,000  next  summer,  or,  materially,  for  years  to  come,  except  for 
the  cheapest  class  of  cotton  staples.  The  Doukhobors,  who  are 
already  arriving,  and  who  will  form  the  bulk  of  our  immigration 
during  1899,  are  Quakers  and  hold  very  strict  views  on  the  subject 
of  dress,  so  that  they  will  not  offer  an  attractive  field  for  the 
"  Knights  of  the  sample-trunk  and  grip -sack." 

Notwithstanding  the  drawbacks  mentioned,  a  very  fair  Fall 
trade  was  done,  and  leading  houses  express  themselves  as 
satisfied  with  the  results  and  encouraged  by  the  prospects  for  a  good 
Spring  trade.  Already  travelers  are  out  with  Spring  samples,  and  a 
pretty  correct  guess  can  be  made  at  leading  styles  and  lines.  There 
is  every  indication  that  the  Summer  of  1899  will  be  a  white  Summer. 
White  pique,  cords,  lace,  lenos,  dotted  lawns  (a  new  fabric,  by  the 


way),  and,  in  fact,  every  class  of  white  dress  goods,  with  white 
hats,  white  parasols  and  white  gloves,  will  be  worn. 

The  preference  will  be  for  skirts  of  heavy  cord  with  blouses  of 
lighter  material,  either  white  or  fancy  colored  lawn  or  silk.  Prob- 
ably because  women  love  vivid  contrasts,  the  demand  in  woollen 
goods  is  for  black.  Fancy  black  weaves  continue  to  be  popular. 
"  Bull-Cloth  "  and  "  Sirdar"  are  among  the  new  names  and  de- 
signs. These  goods,  according  to  the  old-style  ad.,  are  "  at  prices 
to  suit  all  purses."  for  R.  J.  Whitla  &  Co.  showed  me  a  line  rang- 
ing from  15c.  to  $2.50  per  yard. 

In  colors,  the  Amazon  cloths  take  the  lead,  but  covert  cloths 
are  also  ready  sellers  There  is  a  marked  return  to  subdued  shades 
and  plain  effects,  hair  stripes  and  tiny  checks.  Neat  and  elegant 
are  the  watchwords  this  season.  Dress  silks  are  in  delicate  shades, 
but  extremely  rich  and  beautiful  effects  are  produced  by  the  use  of 
different  shades  of  the  same  color  for  warp  and  woof  and  the 
elaborateness  of  the  brocaded  designs. 

Stobart,  Sons  &  Co.  are  showing  a  very  fine  range  of  these 
silks,  and  also  the  very  latest  thing  in  Parisian  silk  blouses.  These 
are  in  poppy  red,  cornflower  blue,  lemon,  cerise,  salmon  and  white. 
The  material  is  a  soft,  thick  satin,  trimmed  with  appliques  of  black 
lace  and  jet.  The  effect  is  very  handsome.  The  silk  blouse  is  evi- 
dently to  remain  with  us,  judging,  not  alone  from  the  number  and 
beauty  of  the  ready-made  article,  but  from  the  variety  of  exquisite 
silks  shown  for  this  purpose.  Bryce  &  Co.,  through  whose  samples 
your  correspondent  had  the  privilege  of  a  rummage  before 
they  went  upon  the  road,  have  a  line  of  these  silks  which  are  per- 
fect marvels  of  beauty.  The  pattern  is  groups  of  stripes  in  alter- 
nating shades,  and  the  effect  something*  like  a  rainbow  as  it  pales 
towards  the  centre  of  the  arch,  or  the  moon  : 

Beginning  to  pale  on  the  light  she  loves 
On  the  bed  of  a  daffodil  sky. 

COLORED    COTTON     DRESS    GOODS. 

In  colored  cottons,  the  variety  is  endless.  Mr.  Slater,  of 
Robinson,  Little  &  Co.,  showed  me  a  line  of-  English  printed 
cottons,  in  soft  finish,  for  which  his  house  are  the  sole  agents  for 
Canada.  These  cottons  come  in  27  different  patterns,  the  colors 
are  sott  and  delicate,  and  the  goods  are  almost  as  handsome  as 
silk.  The  designs  closely  resemble  those  produced  at  the  early 
part  of  the  century. 

This  house  has  found  business  so  satisfactory  that  they  have 
established  two  more  agencies  between  Lake  Superior  and  the  Coast, 
Mr.  Masters  representing  them  in  the  Northwest  Territories,  and 
Mr.  Brabury  in  British  Columbia. 

TRIMMINGS. 

A  great  many  lines  of  dress  trimmings  are  offered,  but  ribbon 
is  the  leading  decoration.  This  does  not  mean  rows  of  ribbon  set 
on.  It  may  mean  a  dainty  puff  of  silk  gauze  in  the  centre,  with 
tiny  ruffles  of  embroidered  silk  gauze  on  each  side,  or  a  narrow 
band  of  Dresden  pattern  with  a  drawing-string  on  one  side  and  a 
dainty  fringe  on  the  other.  Black  ribbons,  with  gauze  edges,  satin 
stripes,  picot  edges,  scalloped  edges,  drawing-strings  at  the  middle, 
at  both  edges.  Ribbon  in  every  guise  it  is  possible  to  imagine,  and 
always  pretty,  dainty  and  effective.  Passementries  are  narrow  and 
light  in  design,  and  seguins  are  still  very  much  in  evidence.  The 
Cyrano  chains,  which  began  their  career  as  muff  chains,  are  in 
greater  variety  than  ever,  and  are  quite  the  proper  caper  for  watch 
chains  and  fan  chains.  Those  made  of  alternate  jet  and  gold  beads 
are  the  handsomest.  The  jeweled  elastic  belts  are  in  greater 
variety  and  richer  designs  than  ever,  and  furnish  just  the  right 
touch  of  richness  and  color  to  an  all-white  costume. 

MILLINERY. 

Trimmed  hats  for  Summer  are  not  yet  shown,  but  trimmings 
and  shapes  are  here.       The  hat  of  the  coming  season  will  be  the 
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Hamilton 
Cotton  Co. 


HAMILTON. 


We  are  now  manufacturing  a  complete 
range  of  ...      . 

CHENILLE  CURTAINS 


AND 


TABLE  COVERS 

In  new  and  attractive  designs. 

FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

20  Front  Street  East,  TORONTO. 


K.  Ishikawa 
&Co 


Main  Office  : 

Yokohama, 

Japan. 


Canadian  Office  : 

24  Wellington  St.  W., 

TORONTO. 


HOOK 


AND 


EYE 
BELT. 


Pat.  July  27th,  I89f. 


SPRING  SEASON,  1899 

The  P.  &  P.  Hook  and  Eye  Buckle  for  belts  is  the  only  safe  device  in  existence  which  locks  and 
unlocks  instantaneously  and  simply,  and  is  absolutely,  entirely  and  completely  new  in  every  feature, 
nothing  resembling  it  in  the  remotest  way  in  a  lady's  or  gentleman's  belt  having  ever  before  been 
offered  to  the  trade. 

Its  construction,  though  novel,  is  substantial,  and  so  simple  that  it  requires  no  explanation  as  to  its 
workings.    Made  in  all  classes  of  leather  and  at  a  range  of  prices  starting  from  the  cheapest  to  the  best. 

No  buyer  can  intelligently  organize  a  line  of  Belts  for  the  SPRING  SEASON  of  1899,  without  giving 
this  article  the  strongest  consideration. 


Canadian  Branch  In  charge  of 

MR.    F.    H.    CRAGG 

11  and  13  Front  St.   East, 
TORONTO      -       -      ONTARIO 


♦  Manufactured    exclusively  by 

♦ 


SCHEUER  &  BROTHER 

J  Cor.  Canal  and  Qreene  5ts.  NEW  YORK  CITY,  U.S.A. 
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Knox  sailor.  It  is  low  and  rather  large  in  the  crown,  with  medium 
brim,  and  is  developed  in  rustic,  plain  and  fancy  braids  and  linen. 
Another  shape  which  bids  fair  to  be  popular  is  the  Napoleon,  which 
will  be  a  more  comfortable  shape  for  Summer  than  for  Winter. 

COLORS. 

Blue  is  the  color  par  excellence,  and  some  of  the  shades  shown 
are  cornflower,  turquoise,  notional,  olympian,  porcelain  and  delf — 
the  last  two  being  the  most  popular,  and  the  newest.  In  some 
cases  the  three  shades,  cornflower,  delf  and  porcelain  are  used 
together  on  white  with  very  pleasing  effect. 

Plisse  striped  gauze  and  tamboured  chiffons  are  among  the 
favorite  trimmings  and  lend  themselves  to  an  infinite  variety  of 
pretty  designs.  Flowers  are  in  great  profusion,  but  will  not  be 
worn  as  much  as  last  year,  and  there  will  be  no  crowding  of  half  a 
dozen  different  colors  on  one  hat.  Roses,  lillies,  lilacs  and  violets 
will  take  the  lead. 

Veilings  are  always  important  in  this  land  of  wind.  Fine  light 
meshed  nets  with  large  dots  very  far  apart  ;  black  on  white,  and 
white  on  black,  are  the  best  designs. 

John  McRae,  of  the  D.  McCall  Co.,  Limited,  is  now  on  the  road 
with  a  very  complete  line  of  samples.  Milliners  throughout  the 
Province  are  looking  forward  to  the  Spring  opening  of  this 
company. 

The  large  sample-rooms  of  R.  Bryce  &  Co.,  representing  Thos. 
May  &  Co.,  look  very  charming  just  now. 

E.  C.  H. 


NEW    OTTAWA    WAREHOUSE. 

JOHN  M.  GARLAND,  SON  &  CO.,  of  Ottawa,  have  moved 
into  their  splendid  new  warehouse  at  the  corner  of  O'Connor 
and  Queen  streets.  The  building  consists  of  five  storeys  with  large 
basement  and  is  built  of  pressed  brick.  Each  flat  is  62  feet  square 
giving  ample  room  for  even  as  large  a  business  as  is  carried  on  by 
this  firm.  The  warerooms  have  windows  on  three  sides,  which,  as 
every  dry  goods  man  will  understand,  is  a  big  factor  in  a  business 
where  light  is  an  absolute  essential. 

The  basement  will  be  given  up  to  cottons  and  heavy  goods,  and 
will  be  under  the  direction  of  C.  E.  Clark.  On  the  first  floor  will 
be  found  all  staples,  while  the  tweed  and  dress  goods  departments 
with  Mr.  Allan  in  charge,  will  be  found  on  the  second  flat.  J.  O 
Oalglish,  who  has  been  14  years  with  this  firm,  will  manage  the 
smallwares  department  which  will  occupy  floor  No.  3.  The  mens' 
furnishings  department  will  hold  sway  on  the  fourth  flat.  Kelly 
Thompson  will  be  in  charge.  The  fifth  floor  will  be  devoted  to 
carpets  and  kindred  lines.  The  warehouse  is  lighted  throughout 
with  electricity,  and  all  the  heating  is  done  from  a  special  annex  so 
that  the  danger  of  fire  is  minimized.  Fensom  elevators  make 
transit  from  one  department  to  another  an  easy  matter. 

The  firm  of  John  M.  Garland,  Son  &  Co.,  which  has  had  a  long 
and  honorable  career  in  the  Ottawa  Valley,  are  now  extending 
their  operations  to  the  Maritime  Provinces,  and  The  Dry  Goods 
Review  bespeaks  for  them  the  same  success  that  they  have  enjoyed 
elsewhere. 


GREAT  IMPROVEMENT  IN  A  STORE. 

On  visiting  Drayton,  The  Review  representative  was  pleased  to 
note  the  extensive  improvements  which  Mr.  J.  Lunz  has  accomplished 
since  the  visit  a  year  ago.  He  has  literally  made  a  new  store  of 
the  old  premises.  The  first  thing  which  draws  attention  on  passing 
between  his  massive  plate  glass  windows  is  the  new  oval-shaped 
counter  finished  in  ash  which  extends  almost  the  entire  depth  of 
the  building  down  the  centre.  On  either  side  run  those  of  similar 
wood,  fitted  with  plate  glass  covers  for  drawers,  in  which  are  dis- 
played all  the  expensive  laces,  ribbons,  etc.  of  an  up-to-date  store. 


HUMBUG   AND   FOLLY. 

It  may  startle  some  people  to  be  told  that  humbug  and  folly  were 
never  more  rampant  in  business  than  they  are  now,  but  it  is  a 
fact.  People  are  humbugged  because  they  want  bargains,  i.e., 
something  that  is,  or  is  supposed  to  be,  a  loss  to  someone  else. 
Each  wants  a  big  price  for  his  own  labor,  and  wants  his  neighbor's 
labor  for  a  small  price — devlish  greed.  As  this  cannot  be  (because, 
if  you  reduce  the  price  of  your  neighbor's  labor  you  reduce  his 
power  to  purchase  from  you,  and  so  you  must  reduce  your  own 
price),,  resort  is  had  to  humbug,  or,  in  other  words,  to  make  people 
believe  that  an  article  is  worth  more  than  it  really  is,  and  that  the 
price  asked  is  a  sacrifice  price  when  it  is  not.  In  fact,  it  is  a 
straight  liepure  and  simple.  When  we  see,  every  day,  such 
assertions  as  "The  Best  in  the  World,"  "The  Only  Reliable," 
etc.,  made  by  dozens  of  firms  about  the  same  article,  we  may  be 
sure  it  is  not  all  gospel.  Remedy  :  Don't  believe  or  patronize  the 
big  blowing  humbug  ;  let  him  alone. 

Folly  :  This  same  spirit  of  greed,  which  makes  the  bargain- 
hunter  an  easy  prey  to  humbug,  is  also  abroad  in  the  effort  "  to 
beggar  your  neighbor,"  instead  of  recognizing  that  all  have 
a  right  to  live  and  to  a  share  of  what  is  going.  Many  who 
think  themselves  very  smart,  watch  their  neighborsjust  to  cut  under 
them.  Wholesome  competition  is  good,  but  there  is  very  little 
brains  or  profit  in  copying  your  neighbor's  goods  for  the  sake  of 
underselling  him.  Use  your  own  brains  and  get  something  else. 
Let  him  make  his  profit  on  his  ideas  and  you  make  yours  on  your 
own.  Cut  prices  and  low  prices  don't  make  profits,  and  when  you 
have  toiled  all  the  year  and  made  little  or  nothing  you  will  repent. 
Good  times  mean  good  prices  and  good  profits.  Money  is  round; 
let  it  roll  and  all  have  a  share. 


Advices  from  London  and  Paris  give  demand  for  gloves  as  follows : 
Blacks,  40  per  cent.;   whites,  40  per  cent.;  colors,  20  per  cent. 

"THIINK  .  .  . 

What  you  can  save 


By  using  our  famous" 


Sample  Design-  Plate  No.  229. 


They  are  enduring'ly  beautiful — don't  get  shabby  and 
need  renewing  like  other  styles  of  interior  finish.  They  are 
fireproof,  sanitary  and  easily  applied. 

You  can  use  them  over  plaster  in  old  buildings  if  desired, 
and  will  find  them  the  most  handsome  and  economical  finish 
to  be  had. 

If  you  care  for  an  estimate  send  us  an  outline  showing  the 
shape  and  measurements  of  your  ceilings  and  walls. 

METALLIC  ROOFING  CO.,  Limited 


H76  King  Street  West 


TORONTO. 
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,  Perrin's  Gloves 


..  J, 


PERR1N  FRERES  &  CIE 


5  Victoria  Square,  MONTREAL. 


Manufacturers 

and  . . 
Importers  of 


rs  ¥7"  /^ 

KID  GL0VES 


of  all  Styles 

and  .  . 
Qualities  .  . 


We  have  a  very  complete  stock  ordered  for  Spring. 
Write  for  samples. 


French 


P.D. 


Corsets 


^CT«%>, 


The  Most  Graceful,  Comfortable,  Durable 


K 


Corsets  in  the  World.    No  Corset  department 
complete  without  them.  Wholesale  only. 

0NI6  &  STUFFMANN 

7,  9  and  11  Victoria  Square,  MONTREAL 


For  the  Fancy  Goods 
and  Notions  Counter. 


Buyers  for  this  department  will 
always  find  our  .stock  of  .  . ! 


com 

PURSES, 

BILL 
WALLETS, 

LETTER 
CASES, 


PutnanLs  Cloth  Chart 


m 


Price,    $4.00 


Combination 

Card  Cases 
and  Purses, 

Bill  Folds, 

Shopping 
ags 
and  Belts 


COMPLETE. 

The  H.  A,  Nelson  &  Sons  Co.,  Limited 


Sample  Rooms  : 

56-58  Front  St.  West,  Toronto,  Ont. 
Grand  Union  Hotel,  Ottawa,  Ont. 
72  St.  Joseph  St.,  Quebec,  Que. 


59-62  St.  Peter  Street, 


...Montreal 


Will  measure  all  piece  goods   and   ribbons    quickly  and    accurately    without 
unwinding.     Write  for  particulars 

Works  just  like  a  Lumberman's  Board   Rule,  just  as  simple. 

In  use  throughout  the  United  States,  in  Canada,  in  England  and  -South  Africa. 

A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  in 


Canadian 
Agent: 


E.  J.  JOSELIN 

33  Melinda  St.,     Toronto,    Ont. 


Manufacturer : 
A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  '97.        RIGHTS     FOR     SALE. 
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ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  Agents 

MONTREAL  and  TORONTO 


The  Toronto  Patent  Agency 

Limited 

CAPITAL,     -    -    $25,000. 


W.  H.  SHAW,  ESQ.,  President. 
Jos.  DOUST,  Esq.,  Vice-President. 
J.  Arthur  McMurtry,  Sec.-Treas. 


79,  So,  Si,  82  Confederation 
Life  Building 

TORONTO,  ONT. 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


BEAVER  LI/NE 

STEAMSHIPS. 
TO  and  FROM 

LIYEEPOOL. 

Rates   of  Passage  : 

FIRST   CABIN. 
Single,  $50  to  $55.     Return,   $95  to  $104.50. 

SECOND  CABIN. 
Single,   $32.50  to  $35.       Return,   $61.75  to  $66.50. 

STEERAGE. 

Outward,  $22.50.      Prepaid,  $24. 

For  sailings,  and   all  particulars  as  to  freight  or  passage,  apply  to  any  Agent  of  the 
Company  or  to 

D.   W.  CAMPBELL,    General  Manager,     18   Hospital  St.,   MONTREAL. 


W 


Head  Office 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  COMPANY. 


FIRE 

AISD 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


NOTHINC  deceptive    SYSTEMATIC 


ABOUT 


H~ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


SAVING 


«^»        <£§•        «^C 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


V 


W.  C.   MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 


THE 
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Crompton  Corsets 


Are  the 
^  Best 


rii.  >    r ii  mi  trumpet-blast  to  proclaim  theli 

worthiness,  to  the  world,  The  graceful  outlines  "i  a 
Crompton  Corset  Ural  catch  a  lady's  eye.  Then 
comes  the  examination  of  material  and  workman 
ship.  Then  the  purchase,  w  blch  Is  Invariably  b  sal  Is 

t'm'tiiry  one     Bucfa  lini-s  us 

QUEEN  MOO,  CONTOUR,  VICTORIA, 
MAGNETIC,     YATISI    and    QEBEH 
CORSETS  and  tne  celebrated  .    .  . 
CROMPTON    HYGEIAN    WAIST, 
are  advertised  by  the  satisfaction  of  their  w. 

Crompton  Corsets  worn  once  are  worn  always. 
Correspondence  Solicited. 

The  Crompton  Corset  Co. 

Limited 

Toronto,  Ont. 


hen  Moo 


Corsets  Without  Whalebone. 

Invented  by  a    Doctor. 

Our  Corset,  "  Nature,"  fills  a  gap  existing  since  the  invention 
of  the  Corset.  No  more  internal  troubles,  no  more  infirmities 
caused  by  the  ordinary  corset. 

The  numerous  testimonials  and  orders  which  reach  us  from 
every  side  are  an  evident  proof  of  its  great  value. 

We  have  a  special  pattern  of  this  Corset  for  ladies  troubled 
by  an  excess  of  fat  at  the  abdomen,  and,  moreover,  this  trouble 
is  overcome  by  the  usage  of  this  Corset,  which  is  for  sale  by  the 
MONTREAL  AGENCY  CO  ,   MONTREAL. 

This  Corset  is  made  and  sold  by  the  "  PARISIAN  CORSET 
CO.,"  of  Quebec,  already  renowned  through  the  celebrated  P.  C. 
Corset. 


BELLEVILLE 
BUSINESS 
COLLEGE. 


ESTABLISHED 
1889. 


Students  have  a  larger  earning  power  who  acquire  the  following  lini 
preparation   under  ourefficienl  system  of  training.    It  has  no  superior. 


i.   Bookkeeping, 

2.  Shorthand, 

3.  Typewriting, 


4.  Telegraphy, 

Commercial  and  Railway  Work, 

5.  Civil  Service  Options. 


Students   may   commence  Telegraphing  on   the   1st    of  each   month,  and  the 
other  departments  at  any  time. 


Address  : 
Belleville,  Ont. 


J    Frith  Jefiers,  MA. 

Principal. 


Fac=Simile  of  label  on  our  regular  goods. 


WE    GUARANTEE  MATERIAL  USED 

TO    BE  PREPARED    COTTON 

ABSOLUTELV 

PURE,  SWEET  and  CLEAN 

^^SOLO   TO  THE  TRADE  ONLV 

Hamilton.  Ont 


NAPA    BUCK 


W.  J.  CHAPMAN 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A   YARD    WIDE 


<  IT    HAS 

^  NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chicker 

No  house  is  completely  furnished  without  this  lining  l>eneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes—  H.   K.   %. 
We  are   the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale  by  best  Carpet    Dealers.      If  your   dealer  will 
not  supply  you,  it  can  br  ordered  dire<_l  from  the  factor)  . 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT. 


--* >•■ 
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HOTELS  FOR  COMMERCIAL  MEN 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que . .  Sherbrooke  House 

Toronto    Queen's  Hotel 

"  Walker  House 

Winnipeg Leland 

'  *  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,        and        Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,   Chemical    Dyers   and  Finishers. 
JOSEPH  ALLEN,  ManagiDg  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa. 

287  Yooge  St ,  Toronto.  47  John  St.,   Quebec. 


CAPITAL  CITY  BUSINESS  COLLEGE. 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co  respondence  and  Proo  f 
reading.  Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  White's  Phonography,  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00;  Bookkeeping  and  Business  Practice,  per  month,  $5.00;  Penmanship, 
per  month,  $3.00;  Night  School,  per  month,  $3.00 ;  Private  Lessons,  each,  $1.00.  Address 
A    M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts.,  Ottawa. 

The  "Safety"  Acetylene 

Gas  Machine 


HEADS    THE    LIST 

For  Safety,  Economy 
and  Utility. 


The  Celebrated  .  . 


Cliit-Wardlaw  Generators 


Manufactured  only  by 


THE  SAFETY  LIGHT  AND  HEAT  CO. 


Send  for  Booklet. 


DUNDAS    ONT. 


HAVE   YOU 
PLACED  YOUR 
ORDER  ? 


Samples  sent  to  the 
trade  on  application. 


OO 


New  Designs  of 

Wail  Papers 

^  1899. 

COLIN  McARTHUR  &  CO.,  Manufacturers 


Our  line  is  now  complete,  and 
'     embraces   everything    necessary    to 
fill  all  requirements. 

1030. Notre  Dame  Street.     MONTREAL. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely   No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 


TRADE 


tLLULOlQ       Others  Genuine 


MARK. 


ROMAN 


Sizes  15  T-? 

Front        I 
Back.    I 


l7'/2 

Vb  In. 
In. 


In. 


VULCAN  TITAN. 

Sizes  13  15  18  Vz  In.  Sizes  l3'/2^20  In. 

Front  i  »/+  in.  Front    2  '/2   In 

Back  I  Vain.  Back    2'A   In 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
•^^^^■■i^"^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

5-zes  STPI  1/2  In. 
*    Vidxm  3  1/zln. 


The  Celluloid  Company 


FIFTH   AVE. 

Sizes  9>/z™\\'/2\r>. 

WiDTH3/2ln. 


LUXFER 


&   irf* 


PRISMS 


CARRY    DAYLIGHT 
with  wonderful  success. 

All  progressive  business  men  recognize  their  value. 

"The  most  useful,  and  the  most  profitable 
improvement  you  can  put  into  commercial 
premises." 


EATON'S-WITHOUT    PRISMS 


Send  for  Descriptive  Booklet  to. 


The  Luxfer  Prism  Company 

Limited 

58  Yonge  Street 

Toronto. 


EATON  S-WITH    PRISMS 


Installation  at  premises  of 
The  T.  Eaton  Co.,  Limited 


A  STORY  WITHOUT  WORDS. 


February  1899.  Established  1849. 

TO  THE  TRADE. 

HALF  A  CENTURY 

We  have  entered  upon  our  jubilee  year  with  bright  prospects  of  suc- 
cessful business.  Our  stocks  are  larger,  better  assorted,  and,  in  value, 
superior  to  any  that  we  have  ever  shown.  Orders  have  been,  and  are 
coming  in  freely,  and  sales  in  our  warehouses  are  daily  increasing. 
Our  margin  of  profit  has  been  reduced,  with  the  object  in  view  of 
greatly  increasing  the  amount  of  our  sales.  The  old  maxim  "  small 
profits  and  quick  returns "  has  been  adopted  by  us,  and  our  buying 
capacity  largely  increased. 

We  Have  Complete  Control 

in  the  Dominion  of  Canada  for  some  of  the  best  selling  lines  in  gen- 
eral Dry  Goods,  Carpets  and  Men's  Furnishings;  and  selling  agents  for 
a  number  of  foreign  manufacturers.  At  present  we  are  selling  Laces 
and  Embroideries  to  some  wholesalers  who  are  selling  the  same  goods  to 
some  of  the  largest  retailers  who  claim  they  import  everything  direct. 
We  claim  that  unless  a  merchant  buys  direct  from  the  foreign  manufac- 
turer, he  can  buy  to  better  advantage  in  the  home  market.  We  would 
remind  you  that  we  sell  at  the  manufacturer's  price  list  many  of  our 

Home  Manufactured  Goods. 

With  pleasure  we  are  anticipating  a  visit  from  you,  when  in  this  city, 
especially  during  the  Millinery  Openings.  Although  we  do  not  carry 
made-up  Millinery,  we  show  many  lines  that  may  be  called  Millinery 
Supplies,  such  as,  Silks,  Laces,  Veilings,  Frillings,  Hat  Buckles,  Pins, 
etc.,  etc.  Our  stock  of  these  goods  is  much  larger  than  usual;  especially 
is  this  the  case  in  our  Lace  Department.  We  would  also  direct  your 
attention  to  our  Skirt  Department  which  is  a  new  department  with  us, 
and  one  which  is  growing  very  rapidly.  We  have  one  of  the  most 
expert  skirt  cutters  in  Canada  and  we  are  sure  it  would  repay  you  to 

See  Some  of  His  Work. 

John  Macdonald  &  Co. 

Wellington  and  Front  Streets  East  TORONTO. 


Special  Pointers  on  Men's  Furnishings,  etc. 


The  Pioneers 


of  the    LADIES'   SHIRT-WAIST  TRADE   are 
the  well-known  Firm 


E.  &  H.  Tidswell  &  Co. 

3  and  2  Wood  Street,      LONDON,     Etlg. 

Who  manufacture  and  distribute  the  following 
goods  (as  well  as  Shirt-Waists)  : 

WOMEN'S   BLOUSES; 
LINEN  COLLARS  and  CUFFS; 
APRONS,    SILK   FRONTS,    FRILLINGS; 
VEILINGS,    LACE  FICHUS   and   BOWS; 
CRAVATS,  FANS  and   PINCUSHIONS. 

Canadian   Buyers  when   in    England  should  call  at  3  Wood  Street,  if 
they  wish  to  see  Stylish  Novelties  for  the  best  class  of  trade. 


A  SPECIALTY 


•\ 


* 


^     (4 


EMINENT" 


Imperial  Waterproofs 

"Cravenette"   Proofed 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 


Departments  : 

JACKETS, 

MANTLES, 

COSTUMES, 

GIRLS-  and  MAIDS'  DITTO. 


Agents  in  Canada, 

J.  E.  SNIDER  &  CO. 

5  King;  St.  West 
TORONTO. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  St.  and  City  Road 

"Eminent"  London.  LONDON,    ENG. 


THE    NAME  .  .. 


PRIESTLEY 


>) 


IS    SYNONYM'  »US    Willi 

Richness  and  Fineness  of  Texture. 


THE  DRESS  GOODS 

WHICH   BEAR  THIS  NAME    \KK  NOTED 


u 


IT  WILL  PAY  YOU  TO 
HANDLE  THEM. 


FOR    THESE    QUALITIES. 


LISTER  I  CO. 


Limited, 


Manninoham 


Silk 
Velvets 


FOR 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR 


Railway  and 
Street  Cars,    Etc. 


BLOOD  ROOSTERS 


Always  wear  our 


Duck  Pants 
Serge  Coats 

Crash  Suits — 
Negligee  Shifts 

And  their  Best  Girls  wear  our 

CRASH  and 
PIQUE  SKIRTS. 


Frederick  Wvld,      Andrew  Darling,       A.  W.  Grasett,       B.  D.  Malcolm, 

President.  Vice-President.  Director.  Secretary. 


Robert  C.  Wilkins 


Manufacturer  of 

Hot  Weather  Specialties 


WHOLESALE  DRY  GOODS,  LINENS,  WOOLLENS,  DRESS  GOODS, 
SMALLWARES,  MEN'S  FURNISHINGS  AND  CLOTHING.V        . 

SPRING,  I899j^/ 


V* 


To  Buyers  throughout  Canada  who  may  visit 
Toronto  during  the  Spring  Season  of  1899. 


*  I  'HE  President  and  Directors  of .  .  .  . 


I  CROW  OVER  ALL. 


m- — 


MONTREAL 


take 

much  pleasure  in  extending  to  you  a  cordial  invitation, 
and  ask  you  to  favor  them  by  visiting  the  Company's 
warehouse  and  examine  critically  their  magnificent  stock, 
which  you  will  find  Fresh,  Bright,  New  and  Well-Assorted, 
with  Latest  Novelties  in  each  department,  all  bought 
by  experts. 

The  keenest  and  largest  buyers  have  expressed  them 
selves    as  highly  pleased    that   the  company's  able  and 
popular  representative,   MR.   THOMAS   McQUILLAN, 
is  now  manager  of  our  Staple  Department,  ably  assisted 
by  MR.  L.  M.  HARRIS. 

Yours  respectfully, 
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S.  GREENSHIELDS,  SON  &  CO, 

MONTREAL,  and  VANCOUVER,  B.C. 


We  have  more 


Clearing  Lines 


THAN  EVER  TO  OFFER  YOU 


in  Cotton  Goods  at  HILL  PRICES. 

These  are  BARGAINS 


AND 


We   have   Novelties   to   show   in 

ALL  DEPARTMENTS. 


-    Sole  Agents 

for  BRIGGS   PRIESTLEY  &  SONS,   BRADFORD, 

EMIL   PEWNY  &  CO.,  GRENOBLE,   FRANCE, 
"EVERFAST  STAINLESS    HOSIERY." 


2 
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Japanese  Habutai  Silks 

Our   stock  of  plain  Habutai  Silks   is  complete.      New  Spring  colors, 
which  we  have  now  in  stock,  are  as  follows  : 

Watermelon-pink,  fuchsia,  coquelicot,  garnet,  turquoise, 
Havana  brown,  violet,  royal,  purple,  grey,  .etc* 


Fancy  Silks  .    . 


WWWVWWWVW  ^'WWWWWWWWWWWV^ 


We  have  just  received  500  pieces  of  Kaiki  Silks  in  checks,  plaids 
and  stripes.  New  crystal  corded  silks  are  in  this  lot.  We  are 
offering  these  silks  at  special  reduced  prices.      Send  for  samples. 


Mattings 


-vwvwwwwwwvww    ^s  V\W\/\A 


After  filling  our  import  orders,  we  have  a  lot  of  odd  lines  of  our 
exclusive  styles  for  sale.  Goods  ready  for  immediate  delivery. 
These  mattings  have  been  made  specially  for  the  Canadian  market. 
Quality  guaranteed,  and  styles  correct. 

K.  Ishikawa  &  Co. 


24  Wellington  Street  W. 


TORONTO. 
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Han dkerchief   new  samples  .<* 

dJ  llllclll  are  n°w  read^ 
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Hemstitched  Silk  Handkerchiefs 
Initialed  Silk  Handkerchiefs 
Printed  Border  Handkerchiefs 
Black  and  Colored  Mufflers 

The  trade  are  respectfully  requested  to  inspect  our  samples  before 
they  place  their  orders  for  the  Holiday  trade.  Our  specials  in  Plain 
and  Initialed  Handkerchiefs  cannot  be  excelled  in  value.  A  large 
collection  of  Printed  Border  and  other  Fancy  Handkerchiefs  are 
shown. 

ioo   styles    of   Fancy  Mufflers  to  choose    from — Stripes,   Checks, 
Plaid,  Brocade,  Persian  Patterns,  Embroidered  Style,  etc.,  etc. 


Silk  Department 


We  are  showing  five  grades  of  Japan  Habutai  Silks  for  Summer  and 
Fall  delivery.  Price  of  raw  silk  is  steadily  advancing.  It  would 
be   to   your   interest  to  consider  about   ordering  your   silks   at   once. 

25c.  Retail  Lines  Our  Specialty. 


K.  ISHIKAWA  &  CO. 

24  Wellington  St.  W.  ...  TORONTO. 
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The 


Patent  Permanent  Silk  Finish 


ON. 


By  Her  Majesty's  Royal  Letters  Patent 
IVos.  16,  746  and  lg,  i6q. 


Cotton  Italians  and.  Linings. 

The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION. — In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 


PATTERNS  WILL  BE  SENT  ON  APPLICATION. 


Dyed  and  Finished 
only  by 


JAMES  &  M.S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks,  and  Orchard  Dyeworks, 

Low  Moor,  Nr.  BRADFORD,  HECKMONDWIKE, 

ENGLAND.- 
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Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  TRA£K 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


Mark 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 
List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers 
Agent  for  Canada  :  Wholesale  Trade  only  supplied. 

JOHN  BARRETT,  32sLtrr  Montreal. 

Address  after  April  ist  next,  12  St   Nicholas  St  ,  one  door  from 
Board  of  Trade  Building,   Montreal. 


On  his  return  from  England,  in  March,  Mr. 
Wreyford  will  take  Western  Trip,  visiting  Winni- 
peg, Vancouver,  etc.,  with  Fall  Samples 

Young  &  Rochester's  (London,  Eng.) 
Shirts,  Neckwear,  Dressing  Gowns, 
Winter  Vests,  etc.,  etc. 

Tress'  High-Class  Hats  i  Caps 

Dr.  Jaeger's  5anitary 
Woolen  Underwear 

and  other  specialties  for  Men,  Ladies  and  Children. 
Merchants  will  do  well  to  reserve  orders  till  they 
see  these  samples — latest  styles  from  leading  Eng- 
lish Manufacturers. 


Wreyford  &  Co. 


Manufacturers'  Agents  and 
Wholesale  Importers 


TORONTO 


^TS  GLoy 

V  Dent,  Allcroft  &  Co.  ° 

GLOVE    MANUFACTURERS 

LONDON  :    97  Wood  St. 

NEW  YORK  :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin   Dressing  Yard:  OTTIGNIES,   Belgium. 


Agents  in  Canada 


J.  T.  DONNELLY  &  CO., 


20  Lemoine  Street 

r  ~ 


MONTREAL 
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PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH  Manufacture. 
Uniform  in  quality  and  finish,  and 

CAN  BE  RELIED  ON 


A 


to  give  maximum  satisfaction 
in  Knitting  and  Wear. 


MAKERS- 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 

Agent  for  Canada— 

PHILIP  DE  GRUCHY 

Who  holds  Stock.  26  and  28  St.  Sulpice  St.,  MONTREAL 


PEWNY'S 

KID  GLOVES 

Fine  Stock, 
Solid  Finishing, 
Improved  Cut, 
Latest  Styles, 
Fashionable  Shades. 

A  complete  stock  of  all  leading  lines  for 

Easter  Glove  Season 


vwvwwwwwww 


S.  GREENSHIELDS.  SON  &  CO. 

Agents  for  E/VUL  PEWNY  &  CO., 

Grenoble,  France. 


m 


JHE  CELEBRATED  OXFORD 


Factories  : 

LONDON     BANBURY 
OXFORD     CASTLEFIN 


Flannelette  and  Flannel 


UNDERCLOTHING 


New  Price  Lists  upon  Application. 


and  Baby  Linen 


JSP 

No.   732. 


W.  F.  LUCAS  &  CO. 

129a  London  Wall        LONDON,  ENGLAND. 


No.  791. 
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Finley,    Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


i  Wm.  Taylor  Bailey 

i 

27  and   29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


i 


Selling  Agents  for- 


t 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 


I 


Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  niller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


SPRING 


Fac=Simile  of  label  on  our  regular  goods. 


—  CLOTHS  FOR 


Ladies'  Tailoring. 

OUR  RANGE  COMPLETE  IN 

MIXTURE 

Worsteds  ■  ^  anc*  56=inch.  " Pirle  "  Finish. 
(  4  qualities,  20  shades. 

Broadcloths  { ^  oua!|tie5  j"  ™™™- 

Whipcords  and  Coverts  (p,ain and  Herringbone) 

Serges  'n  Black,  Blue,  Brown,  and  Scarlet, 


—  AND 


Scotch  Tweeds,  Homespuns,  and  Fancy  Worsteds 

in  Exclusive  Designs,  Finest  Qualities,  Best  Values. 
THE    TRADE    ONLY    SUPPLIED. 


Hutchison,    Nisbet  &  Auld 


NHS 


we  guarantee  material  used 

to  be  prepared  cotton 

Absolutelv 

PURESWEETandCLEAN 

SOLO   TO  THE  TRADE  ONLV 

M  EA  LEY' 
Hamilton. Ont 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  of 

FISH  HOOKS  and 

FISHING  TACKLE. 

WINDSOR  MILLS    -     REDDITCH.  ENGLAND. 

Write  for  Samples,  which  will  he  mailed  to  you  free  on  receipt  of  Trade  Card. 


NEEDLES 


TORONTO. 
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"IMITATION 


is   the   sincerest   flattery,"   and   another   proof   of  the    truth   of  the   assertion 
that  The  W.  R.  Brock  Company  (Limited)  is  always  UP-TO-DATE. 


Prices  have  advanced  and  are  still  advancing  : 


Notably 


in 


Dress  Goods 
Silks 

Embroideries 
Ribbons 


The  W.  R.  Brock  Company  (Limited)  are  in  the  happy  position  of  having 
placed  exceptionally  large  orders,  on  a  cash  basis,  in  anticipation  of  the  rise, 
when  the  markets  were  at  the  lowest  notch  and  are  selling  to  the  trade  at 
original  prices,  thus  giving  them  the  advantage  of  their  special  holdings. 


Noted  for   Prompt  and 

Correct  Execution  of  Mail  Orders. 
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THE  POLICY  OF  THE  BUSINESS  MAN 

Condensed  from  a  paper  read  before  the  Chicago  Credit  Men's  Association, 
by  Mr.    John  P.   Bryne. 


ALT  HOUGH  the  standpoint  of  the  writer  of  the  following 
remarks  is  that  of  a  jobbing  house  giving  credit  to  smaller 
firms,  it  contains  much  valuable  practical  advice  on  business 
matters  by  an  experienced  merchant  : 

"Firstly,  the  cold  and  lifeless  science  of  credit  making  should 
be  relegated  pretty  well  to  the  rear.  In  the  place  of  this  hard 
science,  I  would  put  some  warm  flesh  and  blood  that  would 
convince  the  prospective  customer  that  his  advances  of  friend- 
ship and  patronage  were  being  met  in  a  cordial  manner  by  a 
cheerful,  satisfied  soul,  whose  digestive  organs  were  in  good  order  ; 
in  short,  by  a  credit  man,  not  repellant  but  inviting. 

"  Of  course,  I  admit  that  no  one  is  in  perfectly  healthy  mental 
and  physical  condition  every  day  in  the  year,  but  the  credit  man, 
to  whom  his  firm  has  intrusted  so  much  of  its  policy,  should,  by 
practice  and  drill,  himself  acquire  some  '  policy,'  and  for  the  time 
being,  assume  a  virtue,  though  he  have  it  not. 

"We  have  learned  from  our  tenderest  years  how  lasting  are  first 
impressions  and  how  necessary  it  is  for  us  to  be  ever  alert  to  such 
impressions  in  our  contact  with  others.  The  man  of  the  world  has 
but  to  hold,  as  it  were,  the  mirror  up  to  nature — his  own  nature — 
and  profit  by  the  reflection.  And  this  habit  (I  don't  exactly  mean 
the  looking  glass  habit)  once  acquired,  one's  cordiality  of  manner 
becomes  second  nature,  and  in  turn  makes  a  man  loved  by  his  wife 
and  children,  courted  by  his  neighbors,  admired  by  his  friends,  and 
he  may  even  be  elected  to  cfficc  '.?.  Z  club  or  association  without 
salary. 

"However,  going  hand  in  hand  with  this  heartiness,  pttjdicly 
and  above  board,  I  should  prescribe  a  moiety  of  common  sense, 
begotten  of  a  sound  mind,  polished  and  educated  by  experience 
and  observation. 

"  My  subject  is  the  credit  man  as  a  salesman,  and  all  that  he 
should  in  my  opinion  do  to  increase  the  sales  and  multiply  the 
friends  of  his  house.  It  may  be  asserted  that  so  much  graciousness 
and  bonhomie  will  encourage  a  debtor  to  ask  favors  with  freedom. 
To  this  I  will  say  that  if  a  deserving  debtor  may  not  occasionally 
look  to  his  friends  when  in  need,  then  to  whom  would  you  direct 
him  ?  As  to  an  undeserving  one,  the  experience  and  discernment 
of  the  credit  man  should  dictate  the  course  to  be  pursued.  I  freely 
confess  that  I  am  one  of  those  who  admit  that  moderately  long  and 
satisfactory  dealings,  give  the  debtor  a  moral  right  to  ask  and  ex- 
pect reasonable  accommodations  from  the  creditor.  Some  credit 
men  (and  all  lawyers)  insist  that  a  renewal  should  always  be  backed 


with  personal  or  collateral  security,  but  I  beg  to  differ.  Of  course, 
there  are  times  when  this  is  prudent,  but  in  the  case  of  one  who 
has  earned  your  confidence  by  uprightness  of  action  and  length  of 
business  connection,  I  consider  such  demand  an  ending  of  business 
relations  and  friendship.  The  times  when  it  is  imprudent  not  to 
demand  such  security  is  when  an  extension  is  sought  by  a  new 
customer,  by  one  who  has  no  claim  upon  you,  or  by  one  whom  you 
believe  to  be  in  a  failing  condition.  No  self-respecting  man  will  ask 
a  renewal  of  his  first  bill,  and  a  man  without  self-respect  cannot  be 
insulted  by  your  reasonable  demand. 

"In  this  connection,  I  might  say  that  we  all  know  'the  old 
and  valued  customer,'  who  has  been  on  the  books  long  before  the 
present  generation  of  credit  men  lelt  school  or  college  ;  we  know- 
that  he  feels  himself  to  be  superior  to  all  the  rules  that  the  wisdom 
of  the  house  has  caused  to  be  promulgated.  We  know  that  the 
sentimentality  of  the  'governor'  for  him  is  the  growth  of  many, 
many  years;  we  in. mensely  admire  the  '  governor  '  for  it,  and  we 
would  not  be  so  heartless  as  to  blight  such  a  decrepit  plant.  Some 
day,  we  may  find  ourselves  in  the  nursery  business,  and  what 
would  then  be  our  opinion  of  the  cruelly-pitiless  barbarian  of  a 
credit  man  who  would  destroy  this  flowery  link  of  friendship  with 
the  past  ?     Perish  the  thought. 

"But,  nevertheless,  the  credit  man  knows  that  the  aforesaid 
superannuated  debtor  is  going  from  bad  to  worse.  He  asks  far, 
and  obtains,  renewals  on  almost  everything  that  matures,  and  his 
purchases  do  not  decrease.  To  reverse  the  formula  of  a  well- 
known  credit  man,  he  does  not  '  increase  his  remittances  and 
decrease  his  purchases.'  Yet,  something  must  be  clone,  but  it  must 
be  done  diplomatically.  I  have  found  it  well,  in  such  a  case,  to  act 
as  the  guide,  philosopher  and  friend,  by  financing  his  business  for 
him — at  least,  as  much  of  it  as  concerns  my  own  house.  Call  in 
all  his  notes  and  acceptances,  and  make  out  a  new  set  due  so 
much  per  fortnight.  Make  each  of  the  new  ones  small,  then  get 
him  tw  s.'2n  them.  You  will  find  and  he  will  find,  in  a  compara- 
tively short  time,  rfiS1  tne  total  indebtedness  has  been  decreased 
amazingly.  You  will  thus  have  accomplished  your  object  and.  at 
the  same  time,  you  will  make  the  custC.Ter  ,eel  that  >'ou  have  been 
his  good  friend,  as  indeed  you  have  been.  ^ ou  have,  besides, 
brought  some  order  and  system  into  his  business  ]>'."■ 

"Write  pleasant  letters,   whether  it  be    to    a   patience-trying"~ 
customer  or  to  an  agreeable  one.     A    soft  answer  turneth  . 
wrath,  and  more  flies  are  caught  by  the  use  of  honey  than  vinegar. 

"First  and  foremost,  your  own  self-respect  and  that  of  your  house 
will  not  admit  of  the  vulgarity  of  quarreling;  secondly,  you  were 
not  commissioned  by  the  Almighty  to  teach  the  moral  law  and  good 
breeding  to  all  of  your  customers,  and,  thirdly,  you  will  be  sure  to 
prepare  an  unpleasantly  warm  (or  maybe  cold    reception   for  your 
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traveling  man  on  his  next  trip.  I  know  it  is  hard  to  put  up  with 
many  unjust  claims,  impudent  letters,  and  frequent  demands  for 
extensions,  but  you  must  remember  the  position  of  your  house  and 
its  high  reputation  and  must  forbear,  unless  frequent  repetition  has 
made  patience  cease  to  be  a  virtue.  In  this  latter  case,  your  break 
with  the  offender  must  be  final. 

"  As  showing  the  value  of  suavity  and  friendship  in  correspond- 
ence, I  might  remind  you  that  one  of  the  earliest  Chicago  credit 
men,  as  well  as  one  of  the  foremost,  invariably  stamped  on  his 
letters  the  cut  of  a  pair  of  hands  in  friendly  contact,  and  underneath 
them  the  solitary  word  '  Shake.'  The  tremendous  success  of  this 
firm  which  he  helped  to  found,  and  the  magnificent  fortune  which 
he  left  at  his  death,  proved  his  wisdom  and  excellent  judgment. 
He  fully  believed  in  the  credit  man's  power  as  a  salesman, 

"Gentlemen,  no  credit  man  can  hope  to  be  even  an  assistant 
salesman  who  has  too  many  rules.  Rules  too  numerous  naturally 
cause  one  to  become  too  rigid  in  contact  with  his  fellow  men  ; 
delays,  friction  and  enmities  easily  and  surely  follow.  This  line  of 
conduct  hardly  serves  to  increase  the  popularity  of  the  establishment 
— or  its  longevity. 


"The  credit  man  who  hopes  to  be  at  the  same  time  a  salesman 
will  not  aspire  to  possess  a  large  and  assorted  library  of  financial 
statements.  An  honest,  well-to-do  merchant  will  not  sit  down  and 
make  out  such  a  document  every  time  he  opens  an  account  with  a 
new  creditor  ;  it  is  preposterous  to  expect  it.  He  very  likely  will 
furnish  it  to  a  mercantile  agency  after  taking  his  inventory  ;  the 
creditor  can  inform  himself  there,  and  the  courts  have  decided  that 
such  a  statement  is  as  good  as  if  made  to  the  creditor  direct. 

"The  great  majority  of  mankind  is  honest  and  the  modern 
method  of  doing  business  on  credit  is  based  and  founded  on  that 
truth.  If  the  contrary  were  true,  we  credit  men  would  be  engaged 
at  some  other  occupation. 

"  If  you  agree  with  me,  and  I  hope  you  do,  then  do  not,  unless 
all  other  practicable  avenues  for  information  are  closed,  put  such 
an  obstacle  in  the  way  of  the  new  applicant  for  credit,  or  I  must 
again  say  you  and  your  house  will  not  be  destined  long  for  this 
commercial  world.  It  is  not  the  method  of  the  credit  man  who 
aspires  to  be  a  salesman. 

"  A  friend,  in  a  recent  paper,  read  before  this  association,  wisely 
and  tersely  stated  the  duty  of  a  credit  man.  He  said  it  is  '  to  sell 
the  largest  amount  of  goods  at  the  smallest  pecrcentage  of  loss,' 
and,  after  all  is  said  and  done,  that  is  the  main  thing.  We  can 
run  a  credit  department  so  carefully,  so  much  by  rule,  that  the 
losses  will  be  almost  nothing,  but  what  of  the  profit  on  the  business 
offered  but  turned  down  ?  What  of  the  discouragement  to  the 
salesmen  ?  What  of  the  enmities  incurred  on  the  part  of  the  appli- 
cants ?  Risks  must  be  taken  by  a  house  in  the  days  of  its  prnr_ 
perity  as  well  as  in  the  time  of  its  early  poverty  ;  "^Za  and  profit- 
able accounts  may  be  made  by  u^ending  and  taJing  a  risk  when 
the  applicant's  integrity,  ai;rtness  and  good  prospects  are  his  prin. 
cipal  claims  for  cre^  and  we  aR  knQW  that  some  of  the  best 
customers  and  ;£aunchest  friends  of  a  large  establishment  to-day 
are  men  wrQm  ^^  description  fitted  years  ago,  when  the  creditor's 
v^'/nesrwas  so  small  that  he  was  salesman  and  credit  man  com- 
bined. 

"I  believe  in  the  practice  of  expressing  congratulations  to  cus- 
tomers in  the  hour  of  any  special  success,  as  when  their  business  has 
increased,  and  they  have  had  to  secure  larger  quarters,  or  the  many 
other  things  that  indicate  prosperity. 

"Per  contra,  when  a  death  occurs,  or  a  fire  or  an  accident,  I  be- 
lieve in  promptly  expressing  condolence,  and  what  is  more,  I  be- 


lieve in  sincerely  feeling  what  I  express.  Remember  that  there  is 
something  indefinable  which  stamps  a  letter  as  bogus  or  genuine. 
The  late  Lord  Bowen,  one  of  the  lord  justices  of  England,  and  quite 
a  wit,  used  to  say  'Truth  will  out,  even  in  an  affidavit.' 

"The  work  and  duties  of  a  conscientious  and  successful  credit 
man  never  end.  There  is  no  eight-hour  day  for  him  ;  that  benefi- 
cent law  was  not  made  for  his  amelioration,  that  is  if  he  desires  his 
position  to  keep  him.  To  him,  it  is  well  known  that  in  order  to 
make  credits,  sales  must  first  be  made.  He  must  keep  track  of 
promised  orders,  or  orders  temporarily  turned  down,  pending  the 
getting  of  credit  information  or  security.  He  must  see  that  such 
orders  are  forthcoming,  or  the  information  or  security  forthcoming. 
He  must  follow  up  orders  not  positively  given  or  held  in  abeyance 
for  any  cause.  He  must  write  pleasant  letters  in  order  to  obtain 
them.  He  must  keep  the  sales  department  posted  as  to  the  falling 
off  of  accounts,  either  in  volume  or  altogether,  that  the  proper 
remedy  may  be  applied. 

"He  must  see  that  a  customer,  when  he  comes  to  town,  is 
shown  personal  attention,  by  either  some  member  of  the  firm,  by 
some  leading  salesman  or  by  himself  They  understand  the 
necessity  of  this  much  more  in  Europe  and  the  east,  but  we,  of  the 
west,  are  gradually  improving  in  this  particular. 

"And,  last  of  all,  the  credit  man  should  make  occasional  short 
trips  to  call  upon  various  customers,  to  become  better  acquainted 
with  them  socially  and  commercially  ;  to  see  their  manner  of  doing 
business,  their  stores  and  stocks,  their  surroundings  and  environ 
ments,  and  learn  their  local  standing.  He  can  thus  become 
possessed  of  a  store  and  a  quality  of  information  positively  un- 
equaled." 

MISTAKES  WILL    HAPPEN. 

Although  every  precaution  is  taken  to  prevent  mistakes,  typo- 
graphical or  otherwise,  in  The  Review,  an  occasional  error  will 
now  and  then  creep  in,  the  origin  of  which  is  inexplicable.  In 
some  strange  way  a  mistake  occurred  in  the  advertisement  of 
Messrs.  H.  Sherwood  &  Co.,  manufacturers  of  the  celebrated 
"  H  S  "  corsets,  on  page  97  of  the  January  number,  and  though  it 
may  not  have  misled  any  of  our  readers,  we  wish  to  draw  attention 
to  this  correction.  At  the  foot  of  the  page,  the  addresses  of  two  of 
their  large  factories  read  as  follows  :  "  Victoria  Stag  Factory,  Dart- 
mouth," and  "Reynard  Stag  Factory,  Clerkenwell."  These 
should  have  been:  "  Victoria  Stay  Factory,  Portsmouth,"  and 
"Reynard  Stay  Factory,    Clerkenwell." 

In  inviting  the  correspondence  of  the  Canadian  trade,  Messrs. 
Sherwood  &  Co.  emphasized  their  chief  address,  viz.,  London 
Wall,  London,  England,^  jvje..hoq»  Jh2t  1^0  tTXOX  just  pointed  out 
has  not  been  the  Cause  of  any  misdirected  letters. 


THE  SALE  OF  KERATOL. 

There  are  many  retailers  in  Canada  who  do  not  appear  to  know 
what  "Keratol,"  which  is  so  widely  advertised  in  the  United  Stales, 
really  is.  It  is  a  clever  substitute  for  leather  that  is  used  extensively 
in  the  manufacture  of  belts  and  similar  goods.  It  is  said  that 
even  experienced  men  cannot  distinguish  ?n  article  covered  with 
Keratol  from  genuine  leather.  It  was  first  placed  on  the  market  in 
April  1898,  and  now  it  is  sold  in  every  part  of  the  globe,  and  the 
daily  product  of  the  factory  during  the  Fall  season  of  1898  equalled 
2,000  buffings.  Some  of  its  advantages  are  that  it  will  not  rot  or 
crack,  and  is  scratch  proof  ;  it  wastes  considerably  less  than  leather; 
it  is  waterproof  and  stains  can  be  sponged  off. 

Dealers  who  want  to  handle  Keratol  belts  and  who  cannot  obtain 
them  from  jobber,  should  write  direct  to  the  Keratol  Co.,  South  St. 
Newark,  U.  S.  A.,  who  will  forward  a  list  of  Canadian  houses  from 
whom  they  can  be  obtained. 
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Additional  attractiveness  can  be  given  a  dress 
SEAbONAHLK.  goods  display    by    using  only    black  and  white 

hints.  goods  and  introducing  a  few  ladies'  hats  in  black 

and  white,  parasols  and  gloves.  For  instance, 
let  it  be  black  dress  goods.  The  drapings  should  be  all  white,  the 
millinery  white  and  black,  the  parasols  white  and  the  gloves  white 
and  black.  A  combination  of  this  kind  can  be  made  in  a  store 
with  a  limited  stock.  It  will  surely  cause  much  favorable  com- 
ment. 

A  display  of  mourning  millinery  can  be  made  very  easily  in  a 
small  window,  as  follows  :  The  sides  and  back  are  covered  with 
plaited  white  cheese  cloth,  up  to  a  height  of  about  six  feet.  Let  it 
end  in  a  ruffle,  and  then  from  this  line  drape  alternately  black  and 
white  satin  ribbons  to  the  centre  and  top  of  the  window  in  the  form 
of  a  canopy.  Folds  of  black  and  white  cheese  cloth  can  be  used 
instead  of  the  ribbons,  but  the  latter  give  a  far  richer  effect.  Not 
more  than  a  dozen  pieces  of  millinery  are  necessary  to  make  a 
good  showing  and  they  are  placed  about  the  window  on  the  regula- 
tion stands. 

If  the  man  who  dresses  the  windows  in  a  store  wants  to  hear 
criticisms  of  his  efforts  that  may  be  of  great  assistance  and  value  to 
him,  let  him  stand  out  in  front  of  the  store  when  shoppers  are  the 
thickest  and  listen  to  the  remarks  passed  on  the  displays  in  the 
windows  by  onlookers.  Sometimes  comments  are  made  that  are 
valuable  to  the  trimmer,  and,  whether  it  be  favorable  or  unfavor- 
able, it  is  certain  that  it  comes  trom  an  unbiased  mind.  The 
remarks  may  have  some  bearing  on  what  ought  to  be  displayed. 

Here  is  a  case  in  point.  There  was  exhibited  at  a  certain  store 
a  window  display  of  low-priced  percale-  and  wrapper  prints  in  the 
blue  and  white  combinations  that  have  been  popular  in  challies 
and  silks.  A  stylishly  dressed  lady  in  passing  made  the  remark, 
"  I  was  going  to  get  a  blue  and  white  dress  this  Spring,  but  since 
they  are  copying  the  styles  into  calicoes,  I  won't  have  one."  In 
such  a  case  the  store  ought  to  be  cautious  showing  such 
goods  if  they  are  going  to  "queer"  the  sale  of  silks  and  other 
goods  that  may  be  in  stock. — St.  Louis  Drygoodsman. 

The  rapidity  with  which  the  window  trims  are 
changing  changed    in  the    large  retail    stores    is     simply 

the  trim.  nothing  short  of  remarkable,  continues  the  same 

authority.  For,  when  all  the  show-window  fronts 
of  some  of  the  large  department  stores  undergo  entire  decorative 
alterations,  it  seems  quite  incredible  that  the  transformation  was 
wrought  within  the  space  of  but  a  few  days. 

Yet,  the  scenes  are  shifted  with  such  regularity  and  with  so  little 
disturbance  of  the  exhibits,  that  the  change  from  scene  to  scene,  or 
from  one  display  to  another,  is  beheld  in  the  result.  The  work  of 
carrying  out  the  detail  is  seldom  witnessed  save  by  passers-by  dur- 
ing the  evening  hours,  for  it  is  after  the  store  closes  that  most  of  the 
work  is  done. 

Such  a  state  of  things  simply  goes  to  show  what  skill  and  sys- 
tem can  accomplish.  There  is  no  idling  away  of  time  with  the 
artists  who  hold   positions  that  demand  such  decorative  ability. 

While  the  writer  does  not  wish  to  prod  unduly  the  trimmer  who 
thinks  he  is  doing  his  best  when  he  tells  him  that  to  keep  the  cur- 
tains drawn  during  shopping  hours  is  adverse  to  good  window  trim- 
ming principles,  he  does  desire  to  set  him  right  by  citing  plain 
facts.      The  custom  is  so  general  throughout  the  country,  especially 


in  small  and  medium  towns,  for  the  trimmer  to  make  his  i  lianges 
during  the  day  that  too  much  cannot  be  said  favorable  to  the  plan 
of  evening  and  early  morning  work. 

With  all  the  stock  selected  for  display  and  a  good  helper,  it 
should  require  only  a  short  while  to  put  in  a  new  scene.  And  su<  h 
a  method  is  surely  more  businesslike  than  to  darken  the  front  with 
drawn  curtains  during  the  day  when  the  street  is  thronged  with 
shoppers  ready  to  investigate  the  display. 

The  trimmer  who  will  suggest  this  plan  to  his  employer  would 
undoubtedly  find  him  appreciative  and  willing  to  make  due  time 
allowance  in  consideration  of  it.  Drawings  of  the  windows,  show- 
ing their  dimensions,  should  always  be  kept  in  the  workroom  so 
that  any  special  framework  may  be  gotten  out  before  entering  the 
window  to  begin  work.  It  is  not  unfrequently  the  case  that  lumber, 
saw  and  hammer  are  worked  within  the  window  when  that  part  of 
the  work  could  be  better  accomplished  outside. 

A   recent   veiling   display,  in   one   of    the    lar^e 
A  VEILING  retail   stores  of  New  Yoik,  impressed   the  wiiter 

DISPLAY.  in  The  Economist  as  worthy  of  descuption.    The 

scheme  was  simple.  At  the  same  time,  it  ex- 
hibited the  goods  to  splendid  advantage.  Above  the  shelving  were 
placed  nickel  stands  with  a  number  of  bracket  arms,  over  which 
were  draped  the  various  novelties  in  pattern  veils.  Behind  each, 
bright  green  tissue  paper  was  placed,  which,  on  account  of  its  bril- 
liancy, forced  the  attention  of  every  person  passing  down  that 
aisle.  The  meshes  and  dots  over  the  bright  background  could 
easily  be  seen  from  the  aisle,  when,  without  the  aid  of  the  device 
for  throwing  the  veils  into  sharp  relief,  the  pattern  effect  would 
have  been  lost. 

At  another  counter  was  a  similar  trim  of  veilings  in  the  bolt — 
the  goods  thrown  over  purple  paper.  The  crowd  which  gathered 
about  the  veiling  department  gave  every  evidence  of  their  apprecia- 
tion of  the  trim,  and  many  were  heard  to  commend  the  beauty  of 
the  goods,  as  well  as  the  display.  The  trimmer  who  will  bear  in 
mind  the  moral  that  this  teaches,  working,  in  every  instance,  with 
a  view  to  creating  such  pleasing  effects  as  will  elicit  approval,  may 
feel  assured  of  results  that  will,  both  directly  and  indirectly,  prove 
beneficial  to  his  employer,  and,  as  a  natural  corollary,  to  himself. 


There  is  one  retail  establishment  in  Chicago,  says 
PICTUKES  THAT  The  Dry  Goods  Reporter,  which  manages  to  keep 
ATTRACT.  interesting  pictures  in  its  show    windows    at  all 

ti.nes.  The  pictures  have  nothing  to  do  with  the 
goods  displayed,  but  they  simply  cause  people  to  stop  and  look, 
and  the  display  is  supposed  to  do  the  rest.  It  would  seem  difficult 
to  always  have  something  that  people  would  stop  to  see,  but  it  needs 
only  to  be  well  managed.  It  is  not  necessary  to  go  to  much  expense 
to  obtain  these  pictures,  for  lithographs  are  cheap,  if  obtained  from 
the  right  sources  There  are  certain  weekly  and  monthly  papers 
which  give  lithographs  that  are  usually  of  sufficient  interest  to  be 
attractive  in  a  window. 

A  sufficient  number  of  pictures  of  current  events  can  be  obtained 
to  keep  the  assortment  fresh  and  the  "  between  times  "  may  be 
tilled  in  by  pictures  of  historical  events.  The  centre  pages  of  such 
papers  as  Puck  and  Judge  furnish  something  fresh,  and  the 
lithographs  which  are  being  given  with  Truth  are  worthy  of  notice. 
The  battle  scenes  of  the  recent  Spanish  American  and  o:  the 
English  Egyptian  wars  will  attract  attention,  and  the  prominent 
battles  of  the  civil  war  have  still  a  magic  charm.  The  pictures  of 
war  heroes  and  the  battleships  have  been  rather  overdone  of  late. 

To  get  the  most  benefit  out  of  this  sort  of  a  window  attraction  the 
goods  must  be  shown  with  such  taste  or  the  prices  placed   so  con- 
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WINDOW  DRESSING-Continued. 

spicuously  that  the  persons  who  stop  to  observe  the  picture  cannot 
but  notice  the  display. 


MIRRORS    FOR 

INTERIOR 

DECORATION. 


There  are  several  reasons  for  the  constantly 
increasing  use  of  mirrors  in  the  interior  store 
decoration.  Prominent  among  these  is  the  desire 
of  most  ladies  (and  some  gentlemen)  to  see  how 
they  look.  This  point  is  evidently  kept  in  mind 
by  the  ingenuous  merchant,  says  The  Reporter's  window  dressing 
authority,  for  the  mirrors,  whatever  their  location,  are  arranged  so 
they  will  reflect  the  image  of  one  standing  outside  the  counter. 
Another  reason  for  mirrors  is  that  they  add  size  to  a  store  by 
reflecting  the  displays  from  side  to  side. 

An  effective  location  for  mirrors  is  on  top  of  the  shelving,  and 
inclined  downward,  so  the  customer  may  get  the  benefit  of  them. 
These  mirrors,  as  a  rule,  are  about  two  feet  high,  and  extend  along 
the  full  length  of  the  department.  Where  centre  shelving  is  used, 
the  ends  of  these  broad  shelves  are  convenient  places  for  mirrors. 
In  some  shelving,  long  panel  mirrors  are  set  in  the  uprights. 

Large  pillars  through  the  room  are  often  boxed  with  square 
frames  about  three  feet  high,  and  placed  three  or  four  feet  from  the 
floor.  Heavy  French  mirrors  are  set  in  these.  Mirrors  are  often 
used  for  advertising  purposes.  Some  write  in  white  letters  across 
the  bottom  or  top  of  the  glass  the  special  attraction  of  the  day,  or 
call  attention  to  some  department  ;  others  make  a  small  rack  just 
above  the  mirror  where  a  display  card  may  be  inserted.  These 
cards  are  changed  frequently.  It  would  be  impracticable  here  to 
attempt  to  describe  the  different  methods  in  which  the  mirrors  are 
used,  but  it  might  be  in  order  to  suggest  that  some  bare  spots  or 
eyesores  in  nearly  every  store  would  be  relieved  by  a  mirror. 

While  it  is  important  to  have  show  windows  that  will  bring 
people  into  the  place  of  business,  it  is  equally  essential  that  the 
interior  display  should  be  such  that  he  will  be  constrained  to  make 
a  purchase.  Since  the  deep  show  cases  have  become  so 
common,  there  has  opened  up  a  distinctive  branch  of  trimming. 
The  sort  of  display  that  would  look  well  in  a  window  would  be 
entirely  unsuited  t6  the  show  case. 

By  means  of  glass  shelves  the  space  is  divided  according  to  the 
necessities  of  the  display.  Jewelry,  ribbons,  china  and  small 
notions  allow  a  number  of  shelves,  while  gloves,  handkerchiefs  and 
laces  show  to  better  effect  when  but  one  shelf  is  used.  In  the  most 
modern  dry  goods  stores,  the  heavy  bolt  goods  are  about  the  only 
line  that  is  not  shown  in  or  over  these  cases. 


THE  MERCHANT'S  COTTON  COMPANY. 

The  annual  meeting  of  the  Merchant's  Cotton  Co.  was  held  at 
their  office  in  Montreal  on  Tuesday,  February  14th.  Among  those 
present  were  Messrs.  R.  B.  Angus,  Robert  MacKay,  J.  P.  Cleg- 
horn.  James  Crathern,  A.  Kingman,  J.  McKergow,  J.  Crawford, 
T.  B.  Brown,  J.  K.  Ward,  Jas.  Tasker,  John  Turnbull,  Geo.  A. 
Greene.  J.  H.  Scott,  Jas.  Walker,  A.  Robertson,  H.  Barbeau  and 
others. 

The  annual  report  showed  a  substantial  surplus,  and  in  the  dis- 
cussion upon  it  a  number  of  leading  shareholders  expressed  them- 
selves as  being  well  pleased  with  the  year's  business.  Mr.  A.  A. 
Ayer  was  re-elected  president  and  the  following  were  chosen  as 
directors  :  R.  B.  Angus,  J.  P.  Cleghorn,  James  Crathern,  Jonathan 
Hodgson,  Robert  MacKay  and  W.  G.    Cheney. 

A  large  addition  to  the  plant  of  the  St.  Henri  mill  has  been 
made  during  the  past  year  and  over  1,200  operatives  are  now  em- 
ployed regularly. 


MONTREAL  COTTON    COMPANY. 

There  was  a  somewhat  slim  attendance  at  The  Montreal  Cotton 
Company's  annual  meeting  in  Montreal  on  February  14.  This  , 
was  due  not  so  much  to  a  lack  of  interest  in  the  company's  affairs 
as  to  the  fact  that  many  shareholders  were  attending  the  annual 
meeting  of  The  Richlieu  and  Ontario  Navigation  Co.,  which  took 
place  at  the  same  hour.  Mr.  A.  F.  Gault,  the  president,  presided. 
The  annual  report  and  statements  were  considered  to  be  eminently 
satisfactory,  but  they  were  devoid  of  any  specially  interesting 
features.  The  usual  votes  of  thanks  to  the  manager  and  staff  of 
the  mill  and  to  Stevenson,  Blackader  &  Co.,  the  selling  agents, 
were  passed.  The  old  board  of  directors  was  reelected  as  follows  : 
A.  F.  Gault,  Chas.  Garth,  Jacques  Grenier,  Hon.  J.  K.  Ward,  S. 
H.  Ewing,  R.  R.  Stevenson  and  Samuel  Finley.  At  a  subsequent 
meeting  of  the  directors,  Mr.  Gault  was  elected  president,  Mr. 
Chas.  Garth,  vice-president,  and   D    F.   Smith,  secretary  treasurer. 


Frank  Stanfield  of  the  Truro  Knitting  Mills  Co.,  Truro,  N.  S. 
is  on  his  way  to  the  Pacific  Coast  on  a  business  trip  and  reports 
trade  good. 

The  Spring  ranges  of  ladies'  gloves  do  not  appear  to  contain 
many  novelties.  In  some  makes  3  fasteners  seem  to  have  super- 
seded the  two  fastener  style  which  has  been  so  much  in  vogue  lately. 
This  lengthens  the  glove  slightly,  and  is,  perhaps,  neater  in  appear- 
ance. Where  three  are  used,  the  fasteners  are  a  size  smaller  than 
those  used  heretofore.  White  gloves  will  play  an  important  part 
this  season,  and  will  be  worn  at  matinees,  afternoon  teas,  promena- 
des, and  in  fact  at  all  swell  functions  where  the  fair  sex  congregate. 
Both  self  and  black  trimmings  are  correct  and  the  demand  for 
either  style  will  be  regulated  by  individual  taste.  The  embroideries 
are  much  the  same  as  former  years.  Last  season's  colors  are  still 
worn  though  the  shades  are  a  trifle  milder  than  those  we  have  become 
accustomed  to. 


Mrs.  Goodwyfe — "  Here, 
sandwich  and  a  piece  of  pie.  " 

Lazy  Fritters — "  Madam 
actually  too  tired  to  chew  it." 


A  SUFFERER, 
my  poor   famished  man  ;  here  is  a  nice  meat 

,   haven't    you   got  it   in   capsule  form?    I   am 
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We  are  not  Jingoes, 


but 


We've  got  the  Goods, 

We've  got  the  Men, 

We've  got  the  Styles  and  Novelties  too. 

One  of  the  strong  features  of  our  business  is  : 

High-Class  Dress  Goods 

another— 

LOW  AND  MEDIUM  PRICED  DRESS  GOODS 

another — 

OUR  SILK  DEPARTMENT 

another — and  one  we  specially  wish  to  draw  your  attention  to,  is 

Our  Organdies,  Zephyrs,  Ginghams, 
Sateens,  Lawns,  Muslins,  Piques,  Prints. 

We  have  never  shown  more  beautiful  summer  goods  than  those  now 
in  stock  and  coming  forward  weekly. 

CpppiAI  Our  118  and  122  Sateens  are  all  NEW  DESIGNS. 

*31  L*\jLi\l*»       No  other  wholesale  house  in  Canada  has  them. 

In  your  Dress  and  Mantle  Department  you  may  have  chic  Berlin  and 
Paris  Models  in  Spring  Capes,  but  have  you  the  right  goods  to  make 
them  from  ?  We  have — in  Lace  Effects,  Net  Effects,  Open  Work 
Effects,  Chenille  Effects,  and  Brocaded  Silk  Effects,  also  the  correct 
goods  for  the  new  Empire  and   Flounce  Style  Capes. 


BROPHY,  CAINS  &  CO. 

23  St.  Helen  Street  -  MONTREAL 
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I  Carpets,  Curtains  and  Upholstery,  f 


THE  CANADIAN  TRADE. 

LIKE  other  departments  of  trade,  the  business  in  carpets  has 
shown  considerable  activity,  and  jobbers  report  that  orders 
have  been  larger  than  ever.  The  stocks  are  now  complete  and 
deliveries  to  retailers  have  been  taking  place  during  the  past  few 
weeks.  Canadian  buyers  have  returned  from  the  British  and  other 
markets,  and  report  that  the  English  and  Scotch  manufacturers 
recognize  that  they  are  doing  a  larger  trade  with  Canada  than 
before  the  preferential  tariff,  and  expect  to  do  more  in  the  future. 
There  are  no  startling  novelties  in  designs  or  patterns  purchased  for 
Autumn  trade  in  this  market,  the  medium  styles,  as  usual,  proving 
the  best  sellers. 

The  total  imports  of  carpets  into  Canada  during  January   were 
valued  at  $60,000,  against  $51,000  in  January,   1898. 


BOBBINETS  IN  IMMENSE  DEMAND. 
The  Nottingham  Guardian  says:  "  Bobbinets  are  very  dear, 
and  some  of  the  machines  are  engaged  with  orders  for  months  in 
advance.  Not  in  the  history  of  bobbinet  machines  has  there  been 
such  a  demand  for  qualities  adapted  for  the  manufacturer  of  bob- 
binet ruffled  curtains  ;  the  orders  placed  by  the  principal  manufac- 
turers of  these  curtains  would  produce  several  million  pairs,  and 
would  take  over  a  year  to  make.  The  fashion  has  extended  to  the 
United  States,  where  large  quantities  will  be  required  to  supply  the 
demand." 

TALK  OF  A  UNITED  STATES  CARPET  TRUST. 
A  carpet  trade  paper  in  the  United  States  says  :  "  And  now  it 
is  said  that  the  man  who  is  endeavoring  to  make  money  for  the 
oilcloth  and  linoleum  manufacturers  by  getting  them  to  sell  out  to  a 
trust  for  stock  certificates,  go  to  farming,  or  something  else  for  a 
pastime  and  live  on  the  big  dividends  obtained  from  the  trust,  has 
expanded  his  scheme  so  as  to  take  in  everything  that  covers  a  floor, 
to  consolidate  the  carpet  and  rug  manufacturers  with  the  oilcloth 
and  linoleum  makers,  and  formulate  one  grand  octopus  for  manu- 
facturing and  selling  floor  coverings.  Truly,  the  Colonel  Sellers 
are  not  all  dead,  and  expansion  of  our  territory  by  the  fruits  of  war 
is  also  swelling  the  heads  and  chests  of  many  heretofore  good 
American  citizens.  Let  us  save  the  floor-covering  industries  from 
the  rude  awakening  which  is  sure  to  come  to  those  other  industries 
which  have  recently  rushed  so  blindly  into  delusive  amalgamation .' ' 

FOREIGN  EYE  ON  OUR  TRADE. 

Says  The  American  Carpet  Trade  Journal  :  "  The  report  of  the 
American  Consul  General  at  Montreal  shows  that  $31,000  worth 
mote  of  carpeting  was  imported  into  Canada  from  the  United  States 
in  1897  than  was  imported  in  1893,  and  that  a  decrease  of  $44,000 
was  noticed  in  the  imports  of  carpet  from  Great  Britain  in  1897,  as 
against  those  of  1893. 

"  These  figures,  together  with  the  notable  increase  in  the  pro- 
duction in  Canada  itself,  would  seem  to  verify  the  many  complaints 
heard  in  England  that  the  Dominion  was  rapidly  becoming  non  est 
as  a  carpet-consuming  colony." 

SWEDISH ,  TAPESTRIES. 
For  centuries,  even  as  late  as  the  middle  of  our  own  century, 
the  Swedish  housewife  kept  woven  stuffs  to    cover   the  walls  and 
furniture  of   her  home,  and  this  old    Swedish  tapestry  is  of  great 


interest  and  beauty.  It  has  a  most  curious 
resemblance  to  the  work  of  oriental  and 
southern  Slav  races,  both  in  weave  and 
design.  Fletcher  Bell,  in  an  article  on  the 
subject  in    the  House  Beautiful,  says  : 

"  Two  varieties  only  of  old  tapestry  bear 
frank  traces  of  their  foreign  origin.  '  Fin- 
nvaek,'  which  was  the  name  for  a  style  be- 
longing to  the  sixteenth  century,  betrays  an  eastern  origin  in  its 
name,  as  well  as  in  the  traces  of  Byzantine  influence  in  its  patterns. 
It  is  a  double  woven  tapestry,  in  which  the  color  of  the  background 
forms  a  pattern  on  the  reverse  of  the  fabric. 

"  '  Flamsk  '  is  the  name  for  the  tapestries  after  the  Flemish 
fashion  which  were  produced  during  the  sixteenth  century.  Work- 
men from  Flanders  were  brought  to  Stockholm  in  1540,  and  for 
nearly  a  century  the  close  and  laboriously  woven  tapestries  of  their 
native  land  were  produced  in  Sweden.  There  was  a  tremendous 
gain  in  technical  knowledge  of  the  weaver's  art,  but  after  a  while 
the  peasant  artisans  returned  to  the  old  patterns,  and  the  Flemish 
influence  remained  only  in  certain  heraldic  animal  figures  of  the 
middle  ages,  which  were  constantly  woven  in.  But  the  day  has 
gone  by  when  these  beautiful  old  tapestries  may  be  secured  easily. 
They  are  still  to  be  found,  occasionally,  in  the  chests  of  the  wealthy 
peasant  farmers,  but  they  are  being  constantly  bought  and  placed 
in  museums  and  private  collections.  The  modern  tapestry,  on  the 
contrary,  is  now  made  in  large  quantities,  and  often  copies  the 
rarest  specimens  of  mediaeval  work.  It  is  not  expensive,  and  is  an 
unusual  and  interesting  form  of  decoration.  It  is  agreeable  to 
know  that  this  modern  tapestry  manufacture  has  been  made  possible 
by  the  earnest  efforts  of  a  little  band  of  women  who  wished  to  find 
some  worthy  and  artistic  occupation  for  the  peasant  and  farmer 
women  of  their  country." 

The  Toronto  Carpet  Manufacturing  Company,  Limited,  have 
just  placed  an  order  for  carpet  looms  with  The  M.  A.  Furbush  & 
Son  Machine  Company,  Philadelphia. 

Alfred  E.  Hewitt,  of  Hamilton,  died  Feb.  18,  aged  38  years. 
The  late  Mr.  Hewitt,  who  was  a  native  of  England,  had  resided  in 
Hamilton  for  twenty  years,  and  had  a  great  many  friends.  For 
over  ten  years  he  was  manager  for  the  furniture  firm  of  Frank  E. 
Walker  Company,  Limited,  in  whose  service  he  was  at  the  time  of 
his  death. 

The  Dominion  Oil  Cloth  Co.,  Limited,  the  chief  shareholders 
of  which  are  Messrs.  Andrew  Allan,  Hugh  A.  Allan,  J.  O.  Gravel, 
J.  J.  McGill  and  John  Baillie,  have  been  granted  letters  patent  of 
Dominion  incorporation.      The  capital  stock  is  $50,000. 

The  carpet  in  the  Queen's  private  railway  carriage  cost  -^150. 
The  curtains  are  hung  upon  silver  poles  which  are  suspended  upon 
small  gilt  figures  which  cost  ten  guineas  each.  The  door  handles 
cost  .£150.     The  whole  saloon  cost  ,£6,000. 

The  Toronto  Carpet  Co.  issued  a  calendar  for  1899  to  empha- 
size Smyrna  rugs.  The  illustration  was  a  beautiful  reproduction  in 
colors  of  a  dancing  girl  in  an  eastern  harem.  Readers  of  The 
Review  may  write  to  the  company  for  one. 


Mr.  F.  A.  Quigley,  of  Amherst,  N.S.,  was  in  Montreal  the  other 
day  on  his  way  to  Vancouver,  B.C.  He  has  sold  his  Amherst  busi- 
ness to  Mr.  McSween,  formerly  of  Dunlop  Bros.  &  Co.,  who  will 
open  a  similar  business  in  Amherst.  Mr.  Quigley  will  open  in 
Vancouver  about  the  middle  of  March  in  a  new  store  built  for  his 
firm.  They  will  deal  exclusively  in  dry  goods  and  ladies'  furnish- 
ngs.      He  made  a  number  of  purchases  while  in  Montreal. 
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BUSINESS    CHANGES. 
PARTNERSHIPS    FORMED    AND    DISSOLVED 
LANTHIER  &  CIE,  dry  goods  dealers,  St.  Louis  de  Mile 
,nd,   Que.,    have   dissolved,   and   a  new    firm    has  been 
registered,  composed  of  Dame  Rosa  Alba,  alias  Delina  1'refontaine, 
wife  of  David   Lanthier  ;  style  unchanged. 

Patten  Bros.,  tailors,  etc.,  London,  Ont.,  have  dissolved,  C.  H. 
Patten  continuing. 

Pattillo  Bros.,  dry  goods  dealers,  etc.,  Bridgewater,  N.S.,  have 
dissolved.      Both  partners  continue  in  individual  business. 

Leduc  &  Lebel,  dry  goods  dealers,  St.  Hyacinthe,  Que.,  have 
dissolved,  Napoleon  G.  Leduc  continuing  under  old  style. 

Henry  A.  Lazaire  and  James  Legendre  have  registered  as  pro- 
prietors of  Legendre  &  Freres,  dry  goods  dealers,  Montreal. 

Dame  J.  A.  Brown  and  L.  N.  Benoit  have  registered  under  the 
style  of  L.  N.  Benoit  &  Cie,  general  merchants,  Sherbrooke,  Que. 

Joseph  A.  Decelles  and  Joseph  C.  Cordeau  have  registered  as 
proprietors  of  Decelles  &  Cordeau,  general  merchants,  Farnham, 
Que. 

St.  Jean  B.  Trehan  and  Eusebe  Lamy  have  registered  partner- 
ship under  the  style  of  Lamy  &  Trehan,  general  merchants, 
Montreal. 

Campbell  &  Pentecost,  dry  goods  dealers,  Hamilton,  Ont.,  have 
dissolved,  A.  L.  Pentecost  retiring.  John  Campbell  continues, 
under  the  style  of  John  Campbell  &  Co. 

SALES    HADE    AND    PENDING. 

R.  H.  Kells  &  Co.,  dry  goods  dealers,  Peterboro',  Ont.,  have 
sold  out. 

The  assets  of  S.  Senecal,  dealer  in  men's  furnishings,  Montreal, 
have  been  sold. 

F.  G.  Grundy,  dry  goods  dealer,  etc.,  Lucknow,  Ont.,  is  adver- 
tising his  business  for  sale. 

Burke  Bros.,     general  merchants,   Winnipeg,    have  sold  their 


stock  and  fixtures  at  63c.  on  the  dollar  to  Mrs.  C.  C.    Coutier,  and 
their  book  accounts  at  icjj^c.  to  G.  H.  Monkhouse. 

The  stock  belonging  to  the  estate  of  Walters,  Bros  &  Co.,  dry 
goods  dealers,  Sarnia,  Ont.,   has  been  sold. 

Ferdinand   Perrault,    general  merchant,    Rimouski,    Oue.,    has 
sold  his  stock  at  61  >£c.  on  the  dollar. 

CHANGES    l\    P1RMS. 

M.  A.  Lafortune  &  Co.,  tailors,  etc.,  Montreal,  have  given  up 
business. 

J.    H.    Doherty   &  Co.    have  commenced   business  as  custom 
tailors  in  Ottawa. 

Mrs.  Aron  has  registered  as  proprietress  of  A.  Aron  &  Co.,  fancy 
dry  goods,  Montreal. 

The  Louiseville  Shirt  Manufacturing  Co.,  Louiseville  Que. ,  are 
seeking  incorporation. 

Lusher  Bros,  have  commenced  business  as  dealers  in  wholesale 
tailors'  trimmings  in  Montreal. 

M.    L.   Weissman,    manufacturer   of    neckwear,    Montreal,    is 
removing  to  Louiseville,  Que. 

H.  N.  Coursier,  general  merchant,  Revelstoke,  B.C.,  has  been 
succeeded  by  Morris  &  Steed. 

J.  R.  Fisher,  general  merchant,  Newcastle  and  Callendar,  Ont., 
has  sold  his  Callendar  branch  to  Robert  A.  Fisher. 

Grafton  &  Co.,  dry  goods  dealers  and  manufacturers  of  clothing, 
Dundas,  Ont.,  have  opened  a  branch  in  Brantford. 

Wellie  Firth  and  Watson  Watnuff  have  registered  as  proprietors 
of  VV.  Firth  &  Co.,  wholesale  dry  goods  dealers.  Que. 

R.  W.  McLeod,  dry  goods  dealer,  Portage  la  Prairie  and  Indian 
Head,  Man.,  has  sold  his  Portage  branch  to  J.  &  E.  Brown. 

PTRES 

J.  R.  Reid  &  Co.,  dealers  in  men's  furnishings,  Chatham,  Ont., 
have  suffered  loss  by  fire. 

Rodgers  &  Ray,  dry  goods  dealers,  etc.,  Rat   Portage,    Ont., 
have  been  burned  out.    Estimated  loss,  $6,000  ;  insurance,  54,500. 


This  Month's  Specials 

from   Four  Departments  : 


Dept.  "A" 


Dept.  "C 


99 


56  inch  Linen  Tabling,   No.  35  @  27 yic 

60-inch  l.inen  Tabling,   No.  80  @  37#c. 

16-inch  Linen  Towelling,   No.  31  (3  6j£c. 

23  inch  Linen  Towelling,   No.  75  @  8c. 

36-inch  Special  White  Cotton,   No.  25  @  4J^c. 

36  inch  Special  White  Cotton,   No.  60  @  6^c. 

36-inch  Special  White  Cotton,   No.  70  (a   7y%c. 


Black  Figured  Diess  Goods,  No.   1317  f</    22%c. 
Black  Figured  Dress  Goods,  D614  (V<    18c. 
Tartan  Dress  Goods,  silk  over  check,  3363  @  24^c. 
Special  Victoria  Lawns,  @  6,  8,  gyi.  \\%c. 
Swiss  Spot  Muslins,  0>   9,  II,  I2J4,   13^,   15c. 


Dept 


1 t 


99 


Dept. 


tt 


99 


Black  Twill  Worsted,  896  (3  90c. 
Black  Venetian  Worsted,   904  (a   $1  50. 


Ladies'  Black  Tafleta  Gloves.  No.  736.  $1.7  5 
Ladies'  Tan  Taffeta  Gloves.  No.  716,  $2  25. 
Ladies'  Plain  Black  Cashmere  Hose,  H410,  $2. 15 

300.  $3.75. 
Ladies'    Ribbed    Black    Cashmere    Hose,    D90,    $2 .25 

$2.25  ;   425,  53-75- 
Ribbed  Black  Cotton  Hose,  R45,  $1.50  ;   R50.  51.80. 
Black  Cashmere    Half-Hose,  460,  52.00;   Di,  52.25. 


710,  52  25. 

H430,  52.65; 
D95. 


Above  lines  are  lively  sellers.        Mention  numbers  when  ordering  by  letter. 

OUR  STOCK  of  Prints,   Flannelettes,  Shirtings,  Cottonades  and  General  Staples  is  at  present 
in  excellent  Shape.      If  your  are  coming  to  the  market  GIVE  US  A  CALL. 

Knox,  Morgan  &  Co.,    Hamilton,  Ont. 


Wholesale  Dry  Goods. 
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LEGAL  DECISIONS  OF  TRADE 
INTEREST. 

Reported    by    Peers    Davidson     Esq.,  of    the    Montreal    Bar,    for     MacLean's 
Trade   Journals. 


IN  this  age  of  amalgamations  and  combinations,  decisions  in 
regard  to  joint  stock-companies  are  of  more  than  usual  interest. 
The  following  decision  was  lately  rendered  by  the  English  Court  of 
Appeals,  and  as  the  Canadian  Companies  Act  contains  similar  pro- 
visions to  those  interpreted  by  it  for  the  first  time,  the  judgment 
would  be  authority  here. 

The  action  was  brought  for  a  declaration  that  an  agreement 
between  the  defendant  corporation  and  certain  of  its  shareholders 
was  beyond  the  power  of  the  company  to  make,  and  was,  conse- 
quently, illegal.  Certain  shares  had  been  forfeited  by  the  company 
for  nonpayment  of  calls,  a  proportion  of  their  value  having,  how- 
ever, been  previously  paid  on  them.  The  agreement  provided 
that  these  shares  should  be  offered  to  the  other  shareholders,  for 
the  balance  of  their  total  par  value  which  was  still  due  upon  them. 

The  articles  of  association  gave  directors  power  to  forfeit  shares 
for  nonpayment  of  calls,  and  article  26  was  as  follows  :  "Any 
shares  so  forfeited  shall  be  deemed  to  be  the  property  of  the  com- 
pany, and  the  directors  may  sell,  relot,  or  otherwise  dispose  of  the 
same  in  such  manner  as  they  think  fit." 

The  contention  of  the  plaintiff,  who  was  a  shareholder,  was  as 
follows  :  The  shares  revert  to  the  company  and  become  its 
property.  The  company  cannot  be  a  shareholder  in  itself.  All  it 
can  do  is  to  reissue  the  shares.  When  issued,  they  must  be  issued 
subject  to  the  payment  of  the  full  amount.  Therefore,  as  the 
agreement  in  question  in  effect  provided  for  their  issue  at  a  discount, 
it  was  illegal. 

Lord  Justice  Lindley,  Master  of  the  Rolls,  in  rendering  the 
judgment  of  the  court,  confirming  that  of  Mr.  Justice  Romer, 
said  : 

"  The  point  raised  on  behalf  of  the  appellant  has  nothing  in  it. 
It  has,  however,  the  charm  of  novelty,  and  must  be  considered.  I 
cannot  see  why  a  company  which  has  power  to  forfeit  shares  for 
nonpayment  of  calls  should  be  bound  to  ignore  the  fact  that  the 
company  has  received  some  payment  for  the  shares.  That  does 
not  follow  from  the  decisions  that  shares  cannot  be  issued  at  a  dis- 
count, and  what  is  proposed  to  be  done  in  this  case  does  not  fall 
within  the  principle  of  those  cases.  Something  has  been  paid  by 
the  former  holders  of  these  shares,  and  we  are  asked  to  say  as  a 
matter  of  law  that  the  company  must  disregard  that,  and  treat  the 
shares  as  if  they  were  shares  to  be  issued  for  the  first  time.  Why 
should  we  not  look  at  the  facts,  and  allow  the  company  to  treat 
these  shares  as  shares  on  which  something  has  been  paid,  and  to  give 
credit  for  the  money  which  has  been  paid  ?  I  see  nothing  either  in 
common  sense  or  in  law  which  prevents  that.  It  might  have  been 
different  if  nothing  had  been  paid  upon  the  shares  ;  but  we  have  not 
got  that  case,  but  a  case  of  shares  on  which  something  has  been 
paid.  Why  should  they  be  treated  as  if  nothing  had  been  paid 
upon  them  ?  Mr.  Justice  Romer  was  right  and  the  appeal  must  be 
dismissed."  (Morrison  v.  Trustees,  Executors  and  Securities' 
Insurance  Co.,  68  L.J. ,  Ch.  Div.,  p.  11.) 


BRITISH    TRADE    WITH    CANADA. 

A.  B.  Wade,  representing  Black  &  Wingate,  Limited,  Glasgow, 
was  in  Canada  last  month  in  the  interests  of  the  firm.  It  was  his 
first  visit  to  this  country.  The  firm  are  developing  trade  with  the 
wholesale  firms  in  this  country,  especially  in  hankerchiefs,  of  which 
they    have  a  varied  range  in  cotton,  linen,  lawn,  etc.     The  duties 


on  these  goods  in  the  United  States  are  now  very  high,  ranging 
from  50  per  cent,  upward,  and  an  extension  of  business  with 
Canada  under  our  preferential  tariff  is  probable.  Like  other  British 
houses,  Black  &  Wingate,  Limited,  are  going  to  take  advantage  of 
the  more  favorable  conditions  existing  in  Canada. 


THAT  SPEAKING-TUBE. 

A  tailor  named  Sam  Smith  visited  a  large  wholesale  warehouse 
and  ordered  a  quantity  of  goods.  He  was  politely  received,  and 
one  of  the  principals  showed  him  over  the  establishment.  On 
reaching  the  fourth  floor  the  customer  saw  a  speaking-tube  on  the 
wall,  the  first  he  had  ever  seen. 

' '  What  is  that  ? "  he  asked. 

"  Oh,  that  is  a  speaking-tube.  It  is  a  great  convenience.  We 
can  talk  with  it  to  the  clerks  on  the  first  floor  without  taking  the 
trouble  of  going  downstairs." 

"  Can  they  hear  anything  that  you  say  through  it  ?" 

"  Yes,  and  they  can  reply." 

"  You  don't  say  so  !      May  I  talk  through  it  ? " 

"  Certainly." 

The  visitor  put  his  mouth  to  the  tube,  and  asked  : 

"  Are  Sam  Smith's  goods  packed  yet?" 

The  people  in  the  office  supposed  it  was  the  salesman  who  had 
asked  the  question,  and  in  a  moment  the  distinct  reply  came 
back  : 

"  No  ;  we  are  waiting  for  a  telegram  from  his  town.  He  looks 
like  a  slippery  customer." — Exchange. 


FALL    LIST  OF    MAGOG  PRINTS. 

The  Dominion  Cotton  Co.  are  now  showing  Fall  samples  of 
Canadian  prints  to  the  wholesale  trade,  and  the  price-list  for  the 
Fall  of  1899  is  as  follows  : 


Salisbury    7Kc. 

Fancy  costume    7^c. 

Fall  suitings 7&c. 

Fancy   wrapperettes gKc. 

Steel  grey  wrapperettes 9/4c. 

Reversible  flannels oKc 

Costume  twills g%c. 

Coat  linings 10     c. 

Napped  fancy  weaves 10     c. 

Napped  welt  cord  10     c. 

38-in.  napped  skirting    12     c. 

Moreen  skirting 10     c. 

Ladas  tweeds 10    c. 


Napped   sateen    (aniline  and 

indigo) ilKc. 

Heavy  twill  (aniline  and  in- 
digo)   io!4c. 

Heavy  moles 14     c. 

Extra  heavy  moles 19     c. 

Ottoman   cretonne.. 8     c. 

Oatmeal  cretonne 10     c. 

S.  C.  indigo 7%c. 

H.  H.  H.  indigo 10     c. 

D.  C.             "       g'Ac. 

G.  C.             "       i2^c. 


The  dry  goods  stock  of  Mr.  W.  McKay,  Charlottetown,  P.E.I., 
valued  at  about  $26,000,  has  been  purchased  by  Prowse  Bros.,  of 
that  city. 

A  fire  occurred  in  Scantlin  &  Co.'s  flannel  mill  at  Almonte  on 
February  7.  The  new  machines,  which  were  recently  installed, 
were  severely  scorched,  and  the  loss  will  total  up  a  large  amount. 
It  is  partly  covered  by  insurance. 

Following  the  lead  of  The  W.  R.  Brock  Co.,  Limited,  two  other 
Toronto  wholesale  houses  have  turned  their  businesses  into  incor- 
porated companies,  namely,  The  Wyld,  Grasett,  Darling  Co., 
Limited,  and  Gordon,  Mackay  &  Co.,  Limited. 

Rutttan  &  Co.,  Manitou,  Man.,  sold  out  their  general  store  to 
C.  A.  Gordon,  who  was  burned  out  a  few  weeks  ago.  In  writing 
The  Review,  they  say:  "We  have  appreciated  your  journal 
very  much,  and  if  we  were  continuing  in  business  we  would  not 
care  to  do  without  it." 

The  firm  of  Kyle,  Cheesbrough  &  Co.  has  been  reorganized  by 
the  admission  of  Mr.  Albert  D.  Kyle,  son  of  Mr.  James  Kyle,  the 
present  senior  partner.  It  now  consists  of  the  Messrs.  Kyle  and 
Mr.  W.  A.  C.  Cheesbrough.  No  change  has  been  made  in  the 
name  of  the  firm. 
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KEPT  WAITING 


Owing  to  increased  demand 


Orders  could  not  be  filled  promptly  for 

MORSE  &  KALEY  GOODS 

All    Nos.    now    in    stock    and    on    way. 

ASK  FOR 

M"  S  K*  i!H&TON  \  M.  &  K.  TURKEY-RED) 

SILKO  <  EMBROIDERY  I 

KNITTING  civiDttuiutKY  j 

EMBROIDERY)  i  M.  &  K.  VICTORIA ) 

SILCOTON         |  j  CROCHET/ 

ETC.,  ETC. 

ROBERT  HENDERSON  &  CO. 

181  and  183  HcQill  Street  ^         HONTREAL 

SOLE  AGENTS  FOR  CANADA. 


James  Johnston  &  Co. 

WHOLESALE  DRY  GOODS. 


The  following  Departments  are  now  complete  : 

Laces  and  Curtains 
Umbrellas  and  Parasols 
Prints  and  Cotton  Dress  Goods 
Cottonades,  Flannelettes,  Shirtings 
Tickings,  Linings,  Towelings,  etc 
Linen  Napkins,  Doylies  and  Tablings 


Dress  Goods,  Velveteens,  etc. 
Silks,  Ribbons  and  Trimmings 
Hosiery,  Gloves  and  Underwear 
Smallwares,  Notions,  etc. 
Gents'  Haberdashery  and  Neckwear 
Muslins  and  Embroideries 


Our  Travelers  are  now  on  the  road  with  a  range  of  Samples  that  cannot 
be  surpassed  in  the  Dominion.  Have  a  look — it  costs  nothing.  Letter 
orders  a  specialty. 


JAMES  JOHNSTON  &  CO.  26 st. Helen st,  Montreal. 
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THERE  is  no  record  of  the  period  when  pins  and  needles  were 
first  employed  in  their  primitive  forms.  The  earliest  needles 
were  not  pierced  at  the  end  opposite  the  point  ;  but  the  prehistoric 
needle  was  rather  an  awl,  which  served  to  make  holes  in  furs  or 
skins  that  were  worn  ages  before  textile  fabrics  were  invented.  The 
long  underground  roots  of  plants  or  bindweed;  and  leathern 
thongs,  were  passed  by  hand  through  the  holes  thus  made  ;  and  it 
was  only  in  more  recent  times  that  the  idea  was  conceived  of  at- 
taching the  thong  to  the  primitive  needle  for  forcing  it  to  follow  the 
path  thus  made,  whence  arose  the  first  idea  of  the  needle  proper. 
In  remains  of  the  stone  age  splinters  of  stone,  pierced  with  a  hole 
at  the  end  opposite  the  point,  are  met  with  ;  and  it  is  evident  that 
these  tools,  sometimes  a  little  curved,  served  as  needles  in  those 
remote  periods. 

Flat  needles  with  a  split  in  the  end  opposite  the  point  are  found 
among  the  remains  of  the  bronze  age,  the  two  branches  being 
slightly  separated,  then  brought  together  again,  and  crossed  at  the 
ends,  whereby  a  kind  of  eye  was  formed,  while  the  two  parts  were 
sometimes  united  by  a  rivet.  It  is  not  known  when  the  eye  was 
first  formed  by  piercing  the  end,  which  must  have  been  a  difficult 
operation  on  a  cylindrical  rod  of  iron  or  steel,  so  that,  subsequently, 
the  place  was  flattened  where  the  eye  occurs  ;  but  no  correct  idea 
can  be  formed  as  to  the  shape  of  these  needles,  because  they  could 
not  withstand  atmospheric  influences,  while,  on  the  contrary,  speci- 
mens of  the  early  pin,  for  which  bronze  or  the  precious  metals 
were  often  employed,  have  been  very  well  preserved.  The  true 
type  of  a  sewing  needle  was,  so  early  as  the  Greek  and  Roman 
times,  pointed  at  one  end,  and  it  was  only  when  the  sewing  machine 
was  invented  that  needles  were  made  with  the  eye  near  the  point. 

Even  if  the  period  when  the  first  true  needle  made  its  appear- 
ance be  unknown  as  also  its  exact  form,  there  can  be  no  doubt  that 
this  essentially  domestic  implement  had  attained  a  very  high  degree 
of  perfection  in  ancient  times.  So  ancient  a  poem  as  Homer's 
"Odyssey"  gives  a  detailed  account  of  the  mantle  woven  and 
embroidered  by  Penelope  for  Ulysses  on  his  departure  for  the 
Trojan  expedition.  It  was  not,  however,  women  only  who  used  the 
needle,  because  needlework  ranked  among  the  fine  arts,  and  it  is 
probable  that  the  embroiderers  of  the  period  made  their  own 
needles,  just  as,  so  late  as  a  century  or  two  ago,  painters  made  their 
brushes  and  prepared  their  own  colors. 

It  was  only  about  1785  that  the  first  mechanical  process  pro- 
ducing the  double  steel  rod,  for  making  two  needles  joined  together, 
was  introduced.  At  first,  needles,  before  they  were  completely 
finished,  underwent  a  great  many  manual  and  mechanical  oper- 
ations, passing  several  times  between  the  factory  and  the  workman's 
dwelling  ;  and  it  was  only  about  1870  that  the  needle  was  made 
for  the  most  part  by  mechanical  methods,  while  during  the  last  15 
years  only  has  it  been  entirely  finished  in  this  manner. 

After  Sheffield,  Aachen,  or  Aix-la  Chapelle,  has  been  cele- 
brated for  the  needle  industry  during  the  last  two  centuries,  and  it 
is  in  this  city  that  were  established  the  first  mechanical  appliances 
connected  with  it.  Before  the  invention  and  perfection  of  the 
pointing  machine,  a  skilful  workman  could  point  25,000  needles  in 
a  day  of  10  hours  ;  but  a  machine  now  performs  this  operation  with 
greater  precision  on  300,000  needles  in  the  same  time  and  with  one 
workman. 

The  needle   manufacture  is  now  concentrated  in  England,   the 


United  States  and  Germany — namely,  at  Aix-la  Chapelle,  which  is 
by  far  the  most  important  seat,  and  also  at  Iserlohn,  Altona, 
Schwabach,  Chemnitz  and  Ichtershausen.  While  no  needles  are 
made  in  France,  that  country  produced  a  large  quantity  of  pins- 
it  is  stated  10,000,000,000 — while  consuming  more  than  10,000,- 
000  daily,  so  that  French  imports  of  this  domestic  article  are 
considerabe. 

There  are  at  least  250  varieties  of  the  needle  for  sewing  alone, 
to  say  nothing  of  those  for  embroidery,  packing,  cartridge-making, 
bookbinding,  sail-making,  knitting,  larding  (cookery),  and  many 
other  purposes  more  or  less  connected  with  the  original  object. 

The  pin,  called  steck-nadel  in  German,  has  even  more  varieties 
than  the  needle,  while  being  still  more  largely  and  generally  used. 
The  pin  must  also  have  been  employed  before  the  needle  for  con- 
necting the  skins  which  served  as  garments  before  the  idea  of 
sewing  them  together  was  conceived.  Examples  of  artistically 
wrought  pins  are  found  among  Egyptian  as  well  as  Greek  remains  ; 
but  it  was  especially  the  Romans  who  made  very  elaborate  fibula;, 
which  have  developed  into  the  modern  brooch.  Simple  pins,  with 
mere  head,  shank  and  point,  were,  however,  largely  used  in  an- 
tiquity ;  and  the  estimation  in  which  they  were  held  is  proved  by 
many  proverbs  and  popular  sayings  connected  with  the  pin  in 
many  languages. 

Different  kinds  of  wire  are  required  for  making  the  pin  and  the 
needle  ;  for  while  that  of  the  latter  must  be  stiff  and  yet  yielding, 
to  a  certain  extent,  as  well  as  polished  to  the  highest  degree,  that 
of  the  pin  must  also  possess  a  certain  amount  of  stiffness,  while  it 
must  also  permit  of  bending  without  being  broken,  though  a  too 
highly  polished  pin  becomes  easily  detached.  Scarcely  100  years 
ago  the  steel  pin  was  rarely  used  ;  but  this  variety  has  now  been  so 
much  improved  that  the  steel  pin  may  be  said  to  have  now  come 
into  general  use.  The  lengths  of  steel  wire  are  prepared  in  the 
same  manner  as  those  for  the  needle,  so  as  to  constitute  two  pins, 
separated  into  equal  parts  before  the  operation  of  heading  ;  and 
one  end  must  be  softened  before  receiving  the  head.  For  this 
delicate  operation  alone  an  automatic  machine  has  been  devised, 
that  brings  each  head  in  turn  within  the  influence  of  small  gas 
flames,  and  which  can  soften  150,000  shanks  in  a  day,  five  or  six 
machines  being  tended  by  one  person.  Very  small  brass  or  iron 
pins  are  headed  by  simple  "  upsetting  "  or  crushing  down  the  end, 
as  in  riveting  ;  but  for  those  of  larger  size,  the  heads  most  be  pre- 
pared previously,  in  a  particular  and  very  ingenious  manner,  from 
a  piece  of  wire  twisted  spirally,  two  and  a-half  turns  being  required 
to  make  the  head,  of  which  500,000  may  be  produced  daily  by  one 
worker.  Whereas  before  1835  eacn  Pm  was  headed  separately  by 
hand,  between  5,000  and  6,000  pins  may  now  be  headed  mechani- 
cally in  10  hours. 

Enamel-headed  pins  constitute  a  branch  of  industry  special  to 
Aix-la  Chapelle,  where  was  first  conceived  the  idea  of  adapting  the 
"enamel"  or  glass  head  to  the  steel  shank.  A  manufacturer  of 
that  city,  seeking  means  for  utilizing  the  needles  spoilt  in  manu- 
facture, conceived  the  idea,  after  visiting  some  Venice  glass-bead 
factories,  of  fixing  the  bead  on  the  end  of  one  of  the  "waster" 
needles,  so  as  to  form  a  pin  ;  but  it  was  only  after  long  and  tedious 
trials  that  he  succeeded  in  attaching  the  enamel  strongly  enough  to 
the  shank,  and  also  in  finding  a  composition  of  glass  sufficiently 
tough  to  stand  the  usage  to  which  a  pin  may  be  subjected. 


JOHN  NORMAN,  Commission  Traveller,  the  Ottawa  Valley 
and  Eastern  Ontario  routes,  calls  on  dry  goods,  clothing, 
and    general    stores.      Samples  from    manufacturers  and 
others  solicited.     Cash  advanced  on  consignments.     4500  St. 
Catherine,  Westmount,  Montreal,  Que. 
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in 


DDE 


ffi 


to  close  out  at 


A.  A.  ALLAN  &  CO. 

51  Bay  St.,  Toronto. 


Write  for  samples  at  once 
and  secure  first  choice. 


The  Maritime  Wrapper  Co. 

Woodstock,  N.  B. 


Ontario    Agent  : 

J.  H.  PARKHILL, 

46  Toronto  Arcade 


LIMITED 


English  .  . 
.  .  Felt  Hats 


Extensive  preparations  made  for  the  Spring  trade. 
Our  styles  and  values  ahead  of  all  competition, 
embracing  the  well-known  makes  : 

WAKEFIELD 
LESLIE    &    CO. 
ROYAL     BRAND 
EXCELSIOR 
STARLIGHT 

These  names  are  a  guarantee  of  excellence. 

When   our  travellers  call  have   a   look   at   their   merits,   or 
write  for  samples. 

Letter  orders  promptly  attended  to. 


THE  LACE  WAREHOUSE  of  CANADA 

We  carry   the  most  attractive  and  varied  line  of 


Fancy   Dry   Goods  sho 


wn    in 


thi 


is    mar 


ket. 


FOR  SPRING  AND  SUMMER  TRADE 

we  are  daily  receiving  fresh  shipments  of  the  most  exquisite  effects  produced  by 
the  manufacturers  of  England,  France,  Germany,  and  the  United  States,  and 
selected  with  the  taste  and  skill  acquired  by  an  experience  of  thirty  years. 

We  are  constantly  adding  new  attractions  to  our  large  collection  of 
Dress  Goods,  Laces,  Curtains,  Veilings,  Trimmings,  Gloves,  Hosiery,  Underwear, 
Ruchings,  Chiffons,  Belts,  Ties,  Hairpins,  Ribbons,  Silks,  Muslins,  .Grenadines, 
and  Summer  Dress  Fabrics  of  almost  endless  variety. 

Look  through  our  samples  or  give  us  a  call.  It  is  a  pleasure  to  show 
our  collection,  and  will  be  of  advantage  to  yOU. 


MAIL    ORDERS    GIVEN     SPECIAL    ATTENTION. 


Kyle,  Cheesbrough  &  Co., 


16  St.  Helen  Street, 


Montreal. 
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Che  fiat  and  Cap  trade. 


M 


THE  SPRING  SEASON. 
ARCH  is  opening  very  well  in  the  Canadian  hat  and  cap 
trade.  The  retail  stores  report  a  good  early  business,  and, 
in  the  large  cities,  the  millinery  openings  brought  a  considerable 
number  of  people  to  town.  In  the  wholesale  houses,  the  staffs 
were  kept  busy,  and  many  of  the  travelers  were  in  the  warehouses. 
They  go  out  this  month  for  sorting  business,  and  also  with  Fall  lur 
samples. 

The  demand  for  hats  has  been  active  this  season,  showing  that 
dealers'  stocks  were  low,  or  else  that  inquiries  were  earlier  than 
usual.  It  is  still  the  opinion  in  the  trade  that  the  stiff  hat  will 
make  a  good  run  this  year,  since  dressy  young  men  seem  to  have 
a  tendency  towards  that  style,  as  far  as  one  can  see  in  the  fashion 
centres.  The  inquiry  for  colored  stiff  hats  is  greater  than  usual, 
especially  for  terra,  walnut  and  pecan. 

There  are  some  very  nice  new  caps  on  the  market  for  golfers 
and  other  outdoor  purposes.  Some  are  quiet  tweed  effects  in  good 
material  ;  others  are  white  canvas  tops  with  stiff  black  brims, 
suited  for  bicycling  and  boating.  New  names  in  these  goods  are 
the  Sirdar,  the  Raymond  and  the  Rob  Roy. 


In  furs,  the  travelers  will  show  lots  of  small  furs,  and  a  season 
for  fancy  furs  of  different  kinds  is  expected.  Some  pretty  goods  in 
fancy  ruffs,  caperines,  jackets  and  other  novelties  are  going  to  be 
put  on  the  market  this  season,  although  it  is  still  a  little  early  to 
give  details.  In  skins,  there  is  said  to  be  an  appreciation  in  the 
price  of  such  furs  as  skunk,  racoon  and  opossum. 

HAT  MEN  IN   THE   UNITED  STATES. 

It  is  announced  from  New  York  that  one  house  there,  Tenny  & 
Co.,  will  handle  the  output  of  four  New  England  manufacturers. 
These  factories  make  a  line  of  cheap  derbies,  and  an  agreement  in 
the  price  of  these  lines  has  been  reached. 

This  gave  rise  to  a  report  that  there  was  to  be  a  hat  combination 
On  this  point,  Mr.  N.  B.  Day,  New  York  selling  agent  of  The  J.  B. 
Stetson  Co.,  said:  "No  combination  of  hat  manufacturers  is 
possible,  in  my  opinion,  for  there  is  constant  jealousy  in  the  matter 
of  prices  ;  everyone  is  suspicious  that  he  is  being  underbidden  by 
some  of  his  competitors.  Prices  have  been  very  low,  and  there  has 
been  stern  competition  on  account  of  the  increasing  cost  of  the  raw 
material.  It  is  positively  necessary  to  raise  the  price  of  the 
majority  of  hats,  and  when  a  low  figure  is  named  it  is  pretty  certain 
that  the  stock  which  goes  to  make  up  the  hat  is  of  inferior  quality. 
Combinations  have  been  tried  before,  but  they  have  lasted  only  a 
short  time." 

ENGLISH  HAT  TRADE  CHAT. 
At  the  present  time,  two  subjects  are  agitating  the  hat  trade  of 
London  :  The  first  is  the  rise  in  the  price  of  hatters'  fur  ;  the 
second,  a  threatened  strike  of  the  bodymakers.  In  regard  to  the 
first,  writes  S.  W.  Homewood  to  The  American  Hatter,  while  it  is 
true  that  the  rise  has  been  gradual,  and  been  going  on  for  some 
time,  it  has  not  been  felt  severely,  as  most  of  the  large  hatters  had 
outstanding  contracts  to  carry  them  to  the  end  of  the  year.  Now, 
however,  they  are  confronted  by  a  serious  difficulty,  and  the  ques- 
tion arises  ;   "Shall  we  increase  the  price  of  hats,  sell  at  the  old 


price  and  decrease  our  profits,  or  lower  the 
quality  of  the  hat?"  The  last  will  pro- 
bably be  the  solution  in  some  of  the  cheap 
grades  of  goods,  but  most  of  the  better  class 
manufacturers  have  decided  that  the  quality 
must  be  kept  up  at  all  costs,  and  they 
will  get  higher  prices. 

The  trouble  with  the  bodymakers  will 
affect  London  manufacturers  of  silk  hats  only,  and  is  likely  to 
drive  the  remnant  of  that  trade  away  from  the  city.  The  men 
have  united  for  the  purpose  of  establishing  a  uniform  rate  of 
wage.  That  in  itself  would  be  all  right ;  but,  unfortunately, 
they  have  fixed  the  standard  at  about  one  shilling  higher  than 
the  present  rate,  and  the  result  will  probably  be  that  the  fine  trade 
will  be  obliged  to  follow  the  cheap,  and  remove  their  factories 
to  the  provinces.  If  this  trouble  forces  the  manufacturers  to 
combine,  it  will  have  a  beneficial  effect,  as,  up  to  the  present, 
there  is  so  much  rivalry  and  jealousy  that  the  unions  have  been 
able  to  make  their  own  terms. 

One  of  the  great  troubles  in  the  felt  hat  trade  has  been  the 
brittleness  of  the  finished  hat,  and  of  this  feature  Henry  Heath  has 
made  a  special  study,  with  the  result  that  he  has  succeeded  in  pro- 
ducing a  hat  which  is  unbreakable.  The  secret,  of  course,  lies  in 
the  finishing  and  in  the  perfection  of  proofing,  which  is  in  the 
centre  of  the  fur,  making  a  finish  very  soft,  with  extreme  supple- 
ness. Mr.  Heath  has  brought  out  a  new  material  for  shooting 
caps,  which  has  found  such  favor  with  the  Duke  of  York  that  he 
has  recommended  it  to  a  number  of  his  friends,  one  advantage 
being  that  it  it  is  entirely  waterproof. 

I  was  reading,  a  few  days  ago,  an  article  dealing  with  the  pirat- 
ing of  names  of  English  hat  manufacturers  by  Russian  merchants, 
but  this  work  is  not  confined  to  Russia,  and  speaking  to  Mr. 
Davies,  I  find  that  the  firm  of  Lincoln,  Bennett  &  Campany  is 
one  of  the  worst  sufferers.  Their  name  seems  to  be  a  favorite, 
and  they  have  had  to  fight  for  it  in  all  parts  of  the  globe,  and  they 
had  one  case  as  near  home  as  Glasgow.  "  What's  in  -a  name  "  ; 
"  A  rose  by  any  other  name  would  smell  as  sweet,"  but — a  hat  is 
not  a  rose,  et  voila. 

Their  advance  orders  for  export  trade  are  keeping  them  very 
busy  in  the  factory,  and  the  travelers  are  now  out  looking  for  home 
trade.  In  their  retail  branch  at  Sackville  street  business  is  quiet. 
They  expect  it  to  open  up  this  month,  but  with  the  weather  so  pre- 
carious, it  is  hard  to  foresee  results.  To-day  it  is  like  April — 
warm,  clear  and  bright  ;  yesterday  it  was  November — foggy,  wet 
and  cold  ;  to-morrow  it  may  be  January  or  June.  The  whole  win- 
ter has  been  a  curious  one. 


FIRST  APPEARANCE  OF  THE  SILK  HAT. 

An  old  journal,  dated  January  16,  1797,  gives  the  following 
amusing  account  of  the  wearing  of  the  first  silk  hat  in  London  : 
"John  Hetherington,  haberdasher,  of  the  Strand,  was  arranged 
before  the  Lord  Mayor  yesterday  on  a  charge  of  breach  of  the  peace 
and  inciting  to  riot,  and  was  required  to  give  bonds  in  the  sum  of 
,£500.  It  was  in  evidence  that  Mr.  Hetherington,  who  is  well  con- 
nected, appeared  on  the  public  highway  wearing  upon  his  head 
what  he  called  a  silk  hat  (which  was  offered  in  evidence),  a  tall 
structure  having  a  shiny  lustre,  and  calculated  to  frighten  timid 
people.  As  a  matter  of  fact,  the  officers  of  the  Crown  stated  that 
several  women  fainted  at  the  unusual  sight,  while  children  screamed, 
dogs  yelped,  and  a  younger  son  of  Cordwainer  Thomas,  who  was 
returning  from  a  chandler's  shop,  was  thrown  down  by  the  crowd 
which  had  collected,  and  had  his  right  arm  broken.  For  these 
reasons  the  defendant  was  seized  by  the  guards  and  taken   before 
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CRASH!    BANG! 


Crash  Hats  and  Caps 


and: 


Light  Weight  Caps 


for  Spring  and  Summer  Wear. 
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BA^G-UP  GOODS 

We  are  determined   to  sustain  our  reputation  for 
making  the  best  goods  in  the  market. 

ALL  REPRESENTATIVE  JOBBERS 
HANDLE  OUR  LINE     .     .     . 


Request   Your    Jobber   to    Show    You    Our   Goods. 
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Mohawk  Valley  Cap  Factory 


UTICA,  N.  Y. 


■11 


THE  -;-  DRY  -:-  GOODS  -:-  REVIEW 


HATS  AND  CAPS     Continued. 

the  Lord  Mayor.  In  extenuation  of  his  crime  the  defendant 
claimed  that  he  had  not  violated  any  law  of  the  kingdom,  but  was 
merely  exercising  a  right  to  appear  in  a  head  dress  of  his  own 
design — a  right  not  denied  to  any  Englishman." 

SAVING  THE  BUYER'S  TIME. 
Time  is  an  immense  object  to  a  retailer  who  visits  the  city  on  a 
buying  expedition.  There  is  so  much  to  be  done  in  a  limited 
period  that  every  moment  is  of  consequence.  Waldron,  Drouin  & 
Co.,  realizing  this,  have  made  provision  for  their  visiting  customers. 
They  claim  that  their  stock  is  sufficiently  large  and  well-assorted  to 
supply  all  demands  for  "shorts,"  and  that  a  retailer  can  obtain 
from  them  everything  he  requires  in  the  hat,  cap  or  fur  line  without 
spending  an  unnecessary  moment  in  looking  through  a  dozen 
different  storks. 

LATEST  ENGLISH  TRADE  ADVICES. 
Felt  hat  manufacturers  in  England,  as  well  as  the  factories 
dealing  in  tweed  head-gear,  are  very  well  satisfied  just  now  with 
trade  prospects  ;  while  the  dispute  with  the  operative  silk  hatters 
in  London  will  not,  should  it  terminate  in  a  strike,  make  it  any 
worse  for  the  Denton  silk  makers,  who  are  not  quite  so  busy  as 
they  have  been.  In  men's  felts  a  good  season  is  anticipated.  The 
fur  market  continues  to  give  much  anxiety  to  hatters,  prices  still 
ruling  high.  Furriers  are  holding  large  stocks  of  first  quality, 
there  having  been  a  great  run  on  inferior  grades  with  the  object  of 
bringing  down  the  prices  of  premier  sorts.  In  this  connection  it 
may  be  stated  that  several  leading  wool  hatters  are  combining. 
With  fur  dear,  wool  hatting  may  experience  something  like  a 
revival.  The  export  returns  at  last  show  a  slight  increase,  the 
figures  for  1898   being   1,074,948  dozen,    value    ,£1,060,749,  com- 


pared with  1,067,471  dozen  and  £1  046,622  in  1897.  The  shellac 
market  has  been  firm  lately,  but  it  is  expected  that  stocks  will  be 
reduced  during  the  next  few  months. 

The  London  Hat,  Cap  and  Mantle  Manufacturing  Company, 
Limited,  has  been  incorporated,  with  a  capital  stock  of  $20,000. 
The  first  directors  are  :  John  S.  Leys,  S.  Goldstick,  A.  S.  Leys, 
F.  C.  Leys,  of  London,  and  F.D.T.  Leys,  of  Detroit. 

A.  A.  Allan  &  Co.,  Toronto,  have  issued  an  illustrated  catalogue 
of  hat  and  cap  styles  for  1899.  Each  style  is  reproduced  in  a  clear 
photograph,  and  the  dealer  is  thus  posted  as  well  as  if  he  were 
shown  a  sample.  Copies  of  the  catalogue  will  be  sent  to  any 
dealer  in  hats. 

The  Bruce  Co.,  Toronto,  have  put  in  the  necessary  outfit  for 
making  caps  and  are  now  at  work  on  these  goods. 


Robert  Carleton,  dry  goods  dealer,  St.  John,   N.B.,  is  dead. 

S.  L.  Squire,  of  Waterford,  Ont.,  was  in  town  during  the 
millinery  openings  on  a  business  trip,  and  paid  The  Review  a  visit. 

Mr.  Wm.  Parks,  head  of  the  great  cotton  concern  of  Wm.  Parks 
&  Son,  Limited,  St.  John,  N.B.,  visited  Quebec  and  Ontario  last 
month. 

A  new  overall  manufacturing  concern,  the  members  of  which 
are  Messrs.  McFarlane,  Grey,  and  Southgate,  is  beginning  opera- 
tions in  Toronto,  quarters  being  secured  on  Yonge  street  south. 
There  is  said  to  be  an  ample  capital  of  $40,000.  Mr.  Southgate, 
the  manager,  was  formerly  the  able  staple  buyer  with  the  Wyld, 
Grasett,  Darling  Co. 
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„  HUTS  AND  CAPS 

We  beg  to   notify   the   trade  that  on 
■      and   after  March   1st  we  will  carry  in  stock 
all  the  leading  shapes  of 

'  -  CHRISTY'S 

|  (       Celebrated   Felt   Hats 

both   Hard  and  Soft,  in  Black  and  Colors. 

We  are  also  showing  a  large  range  of 
Linen  and  Crash  Hats  and  Caps,  Bicycling 
and  Yachting  Caps,  Engineers'  Caps  and 
Children's  Tarns.  Tweed  Caps  in  all  the 
most  popular  shapes. 

Mail  orders  carefully  executed. 

A.  B.  BOAK  &  CO. 


HALIFAX,   N.S. 


■inn 
.iiiftiiim 


'in  .1 


Inn  ■111: 


E&SCLRRIE 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTIES 

AND  EVERYTHING  IN 

NECKTIES 

Cor.BAY&'FRDNT  ST'S-TORONTCONT. 
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Careful  Buyers 

recognize  the  necessity  of  placing  their 
orders  with 

Conservative  Buyers 

still  continue  to  give  their  orders,  as  here- 
tofore, to 

Shrewd  Buyers 

always  know  they  are  getting  a  combina- 
tion of  Value  and  Style,  when  ordering 
from 

All  Buyers 

know  the  address 


J 


STIHE  &  CO. 


Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw  Goods. 

JAMES  CORISTINE  &  CO. 

Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw  Goods. 

JAMES  CORISTINE  k  CO. 


Manufacturers  and  Importers  of 

Hats,  Caps,  and  Straw  Goods. 


469  to  477  St.  Paul  Street,  and 
12  and  14  St.  Nicholas  Street 


MONTREAL. 
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CANADA'S   NEW   INDUSTRY, 

The  Merchants  Dyeine-Finishirifi  Co. 


Successors  to 


Limited 


CALDECOTT,  BURTON  &  SPENCE 

P.  H.  BURTON,  President.  TORONTO  R-  w-  SPENCE,  Vice-President. 

Warehouse,  42  Front  Street  West.       Telephone  137. 

Dyers,  Finishers,  Wholesalers,  Specialists. 

British,  French,  German,  Dress  Fabrics  imported  Grey — bought  from  the  makers  as 
they  come  off  the  looms.  Dyed  and  finished  according  to  the  requirements  of  the  day. 
We  recommend — Popelines,  Drap  de  Paris,  Sedans,  Henriettas,  Serges,  in  Plain  Colors. 
Similar  weaves  in   Mixtures  and  Fancy  Checks. 


Cotton  Dress  Goods 

Printed  Organdies,    Piques,  Zephyrs,  Checks,  are  good  property, 
and  Twills — the  newest  and  best  makes. 


Sylke    Finish    Satteens 


Tailor-Made  Dress  Skirts— Large  Range 

Underskirts  and  Skirtings — Bright  and  Smart.     This  is  a  growing  department. 

Japanese  Silks,  our  own  Dye  and  Finish— unexcelled. 

Black  Satins,   Peau  de  Soie,    Luxors,  Surahs,    Bengalines,    Colored  Satins,    Surahs,    Mervs, 
Brocades.     Satins  are  good.     So  is  our  large  range  of  Checks  and  Fancies. 

Ribbons,  Laces,  Dress  Trimmings,  Smallwares 

We  carry  a  large  stock  of  Plain   Black  and  Colored  Ribbons — and  we  sell  them  at  a  small 
profit.     A  very  active  Department. 

Gloves,  Hosiery  and  Underwear 

Always  celebrated  for  this  department  since  Caldecott,  Burton  &  Co.  started  business  in  1879. 
Now  more  complete  and  active  than  ever. 


Works  :     Liberty  St.— King  St.  West.     Building,  216  ft.  front,  86  ft.  deep. 
Alfred  Burton,  Manager.     Telephone  5291. 

ALONG  with  the  treatment  of  Grey  goods,  we  re-dye  and  re-finish  Dress  Goods,  Cloakings,  Coatings,  etc.,  for  the  Wholesale  and 
Retail  trade.  We  have  pleased  a  great  many  friends  with  the  excellent  way  in  which  we  have  re-dyed,  re-finished  and  re-made 
up  old  unsalable  shades  and  made  them  new.  We  have  done  as  much  as  8,000  yards  for  ONE  HOUSE  this  season — a  new 
customer.  For  obvious  reasons  we  don't  mention  names,  and  we  request  all  correspondence  on  such  matters  to  go  DIRECT 
to  the  works,  Liberty  Street.  "THE  OPEN  DOOR"  policy  prevails  at  the  works.  Wholesalers  or  Retailers,  or  Canadian 
Manufacturers,  your  patronage  will  be  much  esteemed. 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bavne  MacI.i  \\, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


HUHl.ISHERS    OF    TRADE     NEWSPAPERS    THAT    CIRCULATE     IN     Mil'.     PRO- 
VINCES   of   British   Columbia,    North-West   Territories, 
Manitoba,    Ontario,   Quebec,    Nova    Scotia,    New 
Brunswick.   I'.  E.  Island  and  NEWFOUNDLAND. 

OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building. 
Toronto,  (Telephone  2148)  -        26  Front  St.  West. 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C. 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street. 
New  York,         (M.  J.   Henry)        -         -  14  Irving  Place. 

Winnipeg        (J.  J.  Roberts)     -  Western  Canada  Block. 

Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.        Published  the  First  of  each  Month. 
Cable  Address:  "  Adscript,"  London  ;   "  Adscript,"  Toronto. 


CANADIAN  BUYERS  IN  GREAT  BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed 
will  be  kept  or  forwarded  according  to  instructions. 


MONTREAL  and  TORONTO,  MARCH,    1899. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


AN    ERA   OF    HIGHER   PRICES. 

HOW  long  the  tendency  toward  higher  prices  will  last  is  almost 
impossible  to  say.  We  in  Canada  are,  of  course,  subject  to 
conditions  abroad  and  prices  here  correspond  in  some  measure  to 
prices  abroad. 

There  are  abundant  evidences  that  for  this  season,  at  least, 
higher  prices  in  several  leading  lines  of  trade  will  prevail.  There 
is  the  silk  trade.  Recent  advices  note  a  rise  in  the  price  of  silk 
amounting  to  about  12<4  per  cent.  It  is  generally  believed  that  the 
next  three  months  will  see  further  advances,  indeed,  some  dealers 
prophesy  that  prices  will  beat  least  20  per  cent,  higher  within  a  few 
weeks.  A  well  posted  man  tells  The  Review  that  if  next  season's 
crop  should  prove  a  failure,  prices  will  jump  up  30  or  40  per  cent. 
If,  however,  the  crop  turns  out  satisfactorily  the  probabilities  are 
that  they  will  return  to  their  former  level. 

The  continued  upward  tendency  of  raw  cotton  is  stiffening  the 
the  price  of  the  finished  article.  Jobbers  everywhere  expect  an  ad- 
vance, and  the  mills  are  believed  to  be  waiting  a  favorable  oppor- 
tunity to  announce  higher  prices.  The  general  tone  of  the  market 
can  be  gathered  from  the  following  extract  from  a  circular  which  a 


well-known  American  concern  is  distributing  among  its  customers 
in  this  country  :  "Owing  to  continued  advances  in  all  cotton 
cloths,  we  have  been  obliged  to  change  our  prices  on  several  of  our 
qualities.  In  the  present  condition  of  the  market,  there  may  be 
funher  advances  throughout  our  entire  line.  Therefore,  please 
state  in  ordering  whether  we  shall  ship  or  first  notify  you  of 
changes." 

The  advances  in  fine  wools,  with  consequent  effect  upon  cloths 
of  various  kinds,  are  now  well  authenticated,  and  for  a  time,  any- 
way, the  woollen.business  will  be  on  a  firm  basis.  Canadian  buyeis 
in  Europe  at  the  present  time  are  paying  a  little  more  in  some  lines 
of  Fall  dress  goods,  and  we  hear  of  advances  affecting  henriettas 
and  serges,  almost  10  per  cent,  in  some  cases.  Advices  received 
from  Switzerland  report  an  advance  in  the  price  of  Swiss  embroi- 
deries. A  5  per  cent,  increase  in  Swiss  ribbons  has  lately  taken 
place.  Cashmere  hosiery  prices  also,  recently  advanced,  hold 
their  ground. 

It  must  be  borne  in  mind  that  prices  of  staples  have  been  at 
rock  bottom  for  a  number  of  years,  so  that  an  increase  was  pretty 
sure  to  occur  on  the  first  interruption  to  the  supplies.  There  is,  in 
addition  to  a  poor  crop  of  raw  wool,  silk  or  cotton,  another  influence 
which  makes  for  higher  prices.  There  is  a  direct  relation,  not 
very  well  understood,  between  the  world's  supply  of  gold  and  the 
prices  of  commodities.  For  some  reason  or  other,  gold  just  now 
seems  to  be  more  plentiful,  and  the  prices  of  foods  and  other  pro- 
ducts have  gone  up,  so  that  a  slight  wave  of  prosperity  has  struck 
the  trading    nations  of  the  world,  especially  Canada. 

The  Review  has  no  desire  either  to  bull  or  bear  the  market, 
but  only  to  represent  things  exactly  as  they  are.  The  position  is  a 
curious  one,  and  demands  very  careful  consideration. 


A    REASONABLE    DEMAND. 

THERE  is  a  feeling  in  Ottawa  that  the   Dominion  Government 
should  spend  enough  money  to  bring  out  the  attractions  of  the 
city  as  a  national  capital. 

It  is  well  known  that  Ottawa  both  suffers  and  benefits  from 
being  the  political  centre  of  the  country.  The  benefit  is  that  it 
draws  population  there  and  makes  it  a.place  of  importance.  The 
most  serious  detriment  to  local  prosperity  is  that  millions  of  dollars 
worth  of  the  most  valuable  property  in  the  city  is  exempted  from 
taxation,  being  Federal  property.  Ottawa,  therefore,  cannot  tax 
itself  adequately  to  spend  the  money  required  to  beautify  the  city. 
Sir  Wilfrid  Laurier  has  recogni/.ed  the  reasonableness  of  the  posi- 
tion, and  has  once  or  twice  hinted  that  something  would  be  done. 

We  think  the  country  could  well  afford  to  spend  a  little  money 
to  beautify  the  national  capital.  We  thoroughly  believe  in  the 
policy  of  attracting  tourists  from  abroad  to  Canada,  and  Ottawa 
would  get  more  of  this  traffic  if  it  were  embellished  a  little  more 
with  some  modern  improvements,  such  as  boulevards,  avenues  of 
trees,  and  so  on.  What  Ottawa  got  we  would  get  a  share  of,  and  it 
would  be  a  paying  investment  to  the  countrv. 

Without  throwing  doubt  on  the  good  intentions  of  politicians, 
we  would  prefer  to  see  any  scheme  of  improvement  which  will  be 
carried  out  left  to  a  board  of  trustees,  composed  of  leading  business 
men  and  citizens  of  Ottawa. 
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FUTURE  TREND  OF  CANADA'S  TRADE. 

THE  business  aspect  of  the  failure  to  conclude  a  treaty  between 
Canada  and  the  United  States  is  the  only  consideration  which 
a  trade  journal  can  take  into  account. 

It  strikes  us  that  the  Government  have  done  their  utmost  in  good 
faith,  after  a  long  effort,  to  conclude  a  business  arrangement  on 
several  important  subjects  with  the  United  States.  During  the 
years  in  which  the  Conservatives  controlled  affairs  in  Canada  they, 
too,  made  several  efforts  to  reach  an  understanding  with  the  United 
States  Government  on  trade,  fisheries,  canals,  and  other  points. 
These  efforts  were  also  unsuccessful.  The  moral  seems  to  be,  that 
until  the  neighboring  Republic  is  willing  to  make  some  arrangement 
with  Canada,  Canadian  politicians  of  either  party  cannot  do  much. 
Perhaps  at  some  future  date  our  neighbors  may  feel  disposed  to 
discuss  these  subjects  with  us.  The  offer  next  time  should  come 
from  them.  It  is  unfortunate  that  no  result  has  yet  been  reached 
after  25  years  of  negotiation.  But  we  cannot  help  that.  The 
fault  is  not  ours  and  there  should  be  no  ill-feeling  cherished  on 
account  of  it. 

Canada  has  now  received  a  pretty  plain  hint  as  to  what  her 
future  course  in  business  matters  should  be.  She  should  now  pro- 
ceed on  an  elaborate  scale  and  with  great  determination,  to  cultivate 
larger  commercial  dealings  with  Great  Britain,  who  is  now  the  best 
customer  for  Canadian  products.  This  should  be  done  in  no  half- 
hearted way.  The  Government  at  Ottawa  should  at  once  proceed 
with  the  fnst  Atlantic  line,  so  as  to  give  Canada  the  quickest  com- 
munication for  mails,  passengers  and  perishable  freight,  between 
Europe  and  America.  Secondly,  a  commercial  agent  of  ability  and 
experience  should  be  appointed  to  work  up  Canadian  trade  in  Great 
Britain  and  the  Continent.  Thirdly,  overtures  might  be  made  to 
the  British  Government  for  some  preference  on  one  or  two  Canadian 
products  in  the  British  market  in  return  for  another  preference  in  our 
tariff  toward  British  manufacturers. 

In  fact,  the  breakdown  of  the  negotiations  with  the  United 
States,  which  is  due  to  no  fault  of  Canada,  points  to  one  general  con- 
clusion :  Cultivate  closer  trade  relations  with  Great  Britain. 


THE    SHIRT   INDUSTRY. 

NOW  that  the  meeting  of  Parliament  is  at  hand,  we  trust  that 
the  Government  will  rectify  any  injustices  in  the  tariff  which, 
in  the  revision  of  several  years  ago,  were  inadvertently  allowed 
to  creep  in. 

One  injustice,  to  which  The  Review  has  referred  on  several 
occasions,  is  the  inequality  between  the  duties  on  manufactured 
cotton  and  the  duties  on  goods  made  of  cottons,  namely,  shirts, 
collars,  overalls,  etc.  The  Minister  of  Finance,  who  has  a  clear 
head  in  these  business  matters,  has  stated  in  Parliament  that  the 
position  of  affairs  is  unsatisfactory  to  the  shirt  and  collar  manufac- 
turers. Newspapers  supporting  the  Government  have  also  pointed 
out  that  a  readjustment  is  advisable  from  the  point  of  view  of 
fairness. 

It  is  reported  that  a  few  changes  will  necessarily  have  to  be 
made  in  the  tariff  this  year,  as  conditions  have  developed  which 
were  not  apparent  in  1897.  This,  then,  is  the  very  time  for  the 
Government  to  do  justice  (o  the  shirt  a,nd  collar  manufacturers,  and 


as  it  is  not  likely  to  create  any  political  discussion,  nor,  as  far  as 
we  know,  does  any  interest  oppose  adequate  protection  to  this 
industry,  the  subject  ought  not  to  be  a  difficult  one  for  the  Govern- 
ment to  settle  once  for  all.  If  the  demand  is  fair  enough  from  a 
business  point,  it  is  equally  expedient  from  the  political  point  of 
view,  since  no  Government  wants  to  have  people  say  that  its  tariff 
policy  is  framed  to  suit  one  industry  at  the  expense  of  another.  On 
all  grounds,  therefore,  simple  justice  should  be  done  at  the 
approaching  session  to  the  shirt  manufacturers. 


THE   COMPETITION   OF  THE    CITY. 

THE  right  of  the  local  merchant  to  his  own  local  trade  is  the 
real  ground  of  his  argument  against  the  unrestricted  growth 
of  departmental  stores.  No  locality  is  helped  by  trade  drifting 
away  to  a  larger  city,  and,  therefore,  as  long  as  a  merchant  de- 
serves custom  by  his  enterprise  in  meeting  local  wants,  he  ought  to 
be  supported.  We  believe,  therefore,  that  we  are  best  serving  the 
interests  of  the  local  merchant  by  making  him  familiar,  through 
the  columns  of  The  Review,  with  the  methods  adopted  by  live 
merchants  elsewhere  to  fight  the  departmental  stores. 

A  case  came  to  our  notice  the  other  day  where  a  firm  in  a  small 
town,  near  a  large  city,  have  been  able  to  keep  the  local  trade. 
Conversing  with  a  member  of  the  firm  of  Atkinson  &  Switzer,  of 
Richmond  Hill,  Ont.,  The  Review  drew  out  the  information  that 
in  spite  of  Toronto  competition  the  firm  have  held  their  trade. 
Now,  consider  what  this  means.  Richmond  Hill  is  a  small  town  over 
15  miles  north  of  Toronto,  with  which  it  is  connected  by  both  the 
Northern  railway  and  an  electric  road  up  Yonge  street.  No  doubt, 
a  great  many  people  like  the  trip  into  town  by  the  electric  car,  and  are 
tempted,  while  there,  to  purchase  things  which  could  be  got  just  as 
well  in  their  own  town. 

The  firm  in  question  have  met  this  condition  by  meeiing  city 
competition  on  its  own  ground.  They  buy  and  sell  for  cash,  and 
take  care  to  charge  Toronto  prices  for  their  goods.  Every  reason- 
able being  knows  that  half  the  cases  of  city  buying  are  due  to  the 
gullibility  of  the  purchaser  and  to  her  ignorance  of  values. 
She  believes  what  is  put  in  the  advertisement.  The  firm  which  we 
have  mentioned  have  gone  a  long  way  to  solve  the  question  of  city 
versus  country  stores,  when  by  frankly  putting  city  methods  of 
business  into  operation  they  can  retain  the  favor  of  their  own 
locality.       It  is  a  good  omen,  and  we  wish  every  such  firm  success. 

The  best  way,  at  least  the  easiest  way,  to  hold  your  own  against 
departmental  store  competition  is  to  imitate  all  their  good  methods 
and  only  ask  for  legislation  to  restrain  them  from  any  improper 
methods  they  may  practise.  To  ask  for  a  law  to  suppress  them 
altogether  is  hopeless. 

A  MERCHANT  ON  CURRENT  TOPICS. 

Mr.  R.  H.  Knight,  of  Sault  Ste.  Marie,  Ont,  was  in  town  a 
few  days  ago,  and,  in  a  chat  with  The  Review,  said  that  the  Can- 
adian Sault  was  getting  along  very  well.  He  spoke  of  the  immense 
pulp  mill  there  and  the  shipments  which  were  being  made,  not  only 
to  Europe,  but  to  Asia.  Regarding  a  National  Insolvency  Law  he 
thought  it  was  a  very  hard  question  to  speak  definitely  upon,  but  he 
was  inclined  to  think  that  short  dating  would  be  the  best  remedy  for 
some  of  the  ills  which    afflict  the  present  situation.     Besides,    it 
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would  be  well  if  the  wholesalers  did  not  sell  so  freely  as  they  were 
disposed  to  do  now.  Mr.  Knight  drew  attention  to  the  fact  that 
Canadian  staples  sometimes  come  in  four  or  five  bad  ends  which 
the  merchant  found  interfered  with  trade.  These  staples  were 
often  wound  round  a  board  which  looked  as  if  it  came  right  from 
the  saw.  The  English  manufacturers  would  not  dream  of  sending 
out  goods  in  this  shape,  or,  if  they  did,  they  would  sell  them  as 
seconds.  Mr.  Knight,  who  is  a  valued  subscriber  to  The  Review, 
spoke  in  friendly  terms  of  the  paper. 


T 


fact. 


BUSINESS    MAN    AS    LEADER. 

HAT  a  drygoodsman  should  have  been  chosen  the  leader  of 
one  of  the  great  parties   in    England  is  rather  a  remarkable 


THE  APPEARANCE  OF  CANADIAN  GOODS. 

IT  is  declared  that  a  man  should  never  grow  weary  of  welldoing, 
consequently  The  Review  will  not  give  up  its  friendly  cam- 
paign for  Canadian  goods.  But  the  manufacturers  of  them  might 
try  and  make  the  task  a  little  easier.  Why  is  it  some  of  them  will 
persist  in  old  practices  and  careless  methods  of  doing  business 
which  were  played  out  long  ago  ? 

The  complaint  is  constantly  made  to  The  Review  that  Canadian 
tweeds  and  other  staples  are  not  put  up  as  nicely  as  they  should 
be.  It  is  charged  that  there  will  be  a  bad  end  to  the  material 
and  that  the  board  used  is  about  as  rough  as  can  well  be.  This 
detracts  from  the  value  of  the  goods.  The  merchant  does  not  like 
it.  The  purchaser  does  not  like  it,  and  it  certainly  does  nothing  for 
the  reputation  of  the  manufacturer.  Why,  then,  should  the  greatest 
pains  not  be  taken  to  turn  out  Canadian  goods  so  that,  in'  appear- 
ance,  as  in  reality,  they  are  equal  to  the  imported  article  ? 

These  defects  in  some  lines  of  Canadian  manufacture  have  often 
been  pointed  out  before.  We  believe  that  they  must  be  due  to 
pure  carelessness.  Wherever  the  Canadian  manufacturer  has 
turned  out  his  goods  equal  in  every  respect  to  the  imported  line  he 
has  got  the  home  trade.  Where  he  omits  in  some  details  to  come 
up  to  the  imported  standard,  of  course,  he  does  not  get  the  trade. 
Naturally.  Why  should  a  man  living  in  Canada  buy  an  inferior 
article  simply  because  it  is  Canadian  ? 

We  mention  this  matter  again  because  complaints  are  being 
received  from  merchants  that  defects  in  the  boxing  or  the  winding 
or  the  put-up  generally  of  Canadian  goods  are  injuring  their  sale. 
Let  the  makers  take  these  words  of  warning  to  heart  and  we  shall 
hear  no  more  complaints. 


OVERSTOCKED    IN    HEAVY    UNDERWEAR. 

Some  western  dealers  have  found  themselves  stocked  up  with 
heavy  underwear,  bought  for  the  Klondike  trade,  expecting  to  do 
a  largely  increased  business  in  this  line.  But  the  demand  dropped 
off.  The  tendency  seems  to  be  toward  lighter  underwear  even  in 
the  cold  districts  of  this  country. 

An  idea  is  growing  that  instead  of  heavy  weights  in  underwear, 
as  much  heat  is  got  out  of  lighter  makes,  provided  the  outer  clothing, 
especially  the  overcoat,  is  of  sufficiently  warm  material.  Our  houses 
*are  always  warm  in  Canada,  and  the  severe  cold  is  only  experienced 
in  the  open  air.  It  is  against  that  the  average  man's  clothing 
should  guard  him. 

Besides,  in  this  country,  the  practice  is  growing,  and  it  is  a  wise 
one,  to  let  the  wholesale  house- carry  the  risk  of  a  heavy  stock,  and 
the  retailer  to  buy  no  more  than  he  can  reasonably  expect  to  sell, 


Sir  Henry  Campbell  Bannerman,  the  new  Liberal  leader,  comes 
of  a  business  family,  and  was  himself  engaged  in  the  drapery  busi- 
ness with  his  father  in  Scotland.  His  father  was  James  Campbell, 
a  Glasgow  merchant,  who  married  the  daughter  of  Henry  Banner- 
man,  a  prosperous  Manchester  warehouseman.  His  son,  the  new 
Liberal  leader,  was,  it  appears,  in  the  business  after  receiving  his 
education. 

He  early  left  commerce  for  politics,  being  immensely  wealthy, 
inheriting  part  of  the  fortune  of  his  father  and  that  of  his  mother. 
But  his  business  training,  short  as  it  may  have  been,  would  bring 
him  into  contact  with  commercial  conditions  and  do  away  with  that 
tendency  to  bureaucracy,  which  in  this  country  is  so  much  resented 
by  practical  men.  It  would  be  satisfactory  if  in  our  own  politics 
we  had  men  of  commercial,  rather  than  professional,  training  to 
govern  the  country. 

It  is  said  that  so  far  Sir  Henry  Campbell  Bannerman  has 
proved  a  very  successful  leader  in  the  House  of  Commons,  and  has 
guided  the  destinies  of  his  party  with  judgment. 


WAITING  UPON    CUSTOMERS. 

There  is  too  much  disposition  in  some  country  stores  to  keep 
people  waiting.  The  fact  that  the  proprietor  of  the  store  knows 
most  of  his  customers  personally  and  is  on  friendly  terms  with  them 
furnishes  no  good  reason  why  he  should  not  be  prompt  in  waiting 
upon  them. 

Here  is  an  instance  in  point  which,  The  Review  is  informed, 
is  typical  of  some  others.  During  the  dinner  hour,  the  merchant 
remained  in  charge,  while  the  two  clerks  went  home.  A  man 
dropped  in  to  see  him,  and  they  talked  politics.  Three  customers, 
one  after  the  other,  came  in,  and  stood  at  the  counters  waiting,  but 
the  merchant  continued  his  conversation  with  his  friend.  After  two 
or  three  minutes  had  elapsed,  the  first  customer  went  out.  A  civil 
inquiry  as  to  whether  he  wanted  anything  elicited  the  statement 
that  he  would  come  back.  Roused  by  the  loss  of  one  customer, 
the  merchant  then  went  and  waited  on  the  other  two.  He  was 
probably  quite  unconscious  of  giving  offence  or  making  his  store 
unpopular.     Yet,  we  fear  that  would  be  the  result. 

Perhaps  this  is  an  extreme  case.  At  any  rate,  we  hope  it  is,  for 
methods  of  this  kind  steadily  undermine  a  business. 


THE   LINEN    THREAD    AMALGAMATION. 

With  reference  to  the  linen  thread  trade,  the  Manchester  corre- 
spondent of  The  London  Drapers'  Record  understands  that  the 
zmalgamation  has  now  been  practically  completed.  It  includes 
William  Barbour  &  Sons,  Limited,  Finlayson,  Bousfield  &  Co.  and 
W.  and  J.  Knox.  The  management  is  composed  of  members  of 
the  Coats,  Finlayson  and  Barbour  firms,  only  one  of  the  latter 
being,  it  is  understood,  represented.  The  predominance  of  the 
Scottish  element  is  quite  naturally  a  matter  of  considerable  sur- 
prise to  the  trade. 
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THE  OPENINGS. 
'HE  Spring  millinery 
openings  are  taking 
place  as  The  Review  is  going  to 
press  with  its  March  issue.  The 
crowd  in  attendance,  both  in  Mon- 
treal and  Toronto,  was  very  large.  The 
Review  writers  visited  the  millinery  warehouses 
on  the  eve  of  the  openings,  and  detailed  descriptions  of  the  various 
style?  will  be  found  below.  In  fact,  for  a  week  before  the  formal 
openings  many  buyers  visited  both  cities,  so  that  the  predictions  of 
a  lively  Spring  trade  are  more  than  verified. 

THE  D.  McCALL  CO,  LIMITED. 
The  D.  McCall  Co.,  Limited,  had  their  warerooms  in  excellent 
shape  for  the  millinery  openings.  Their  importations  arrived  con- 
siderably earlier  than  usual,  allowing  more  time  for  arranging  and 
sorting  their  goods.  As  a  result,  early  buyers  had  an  unusual 
choice  selection  of  trimmed  hats  and  trimmings  to  select  from. 

.  The  feeling  in  regard  to  trimmings  is  almost  decided  now. 
Tulles,  nets,  gauzes,  chiffons,  etc.,  are  the  features  of  the  season. 
Among  the  novelties,  fleur  d'velour,  a  satin  terry  finish,  straw  and 
chiffon  effects,  and  maline  nets  with  straw  spots,  are  in  great  favor. 
These  trimmings  are  draped  in  every  variety  of  manner  imaginable. 
The  favorite  colors  are  cyrano,  helio,  turquoise,  blues,  sunbursts 
,^2§§taL  and     other     shades     of     red. 

Black    and    white   is   also   as 
popular  as  ever. 

For  early  Spring,  the  favorite 
flowers  are  roses,  principally  of 
the  large,  flat  shape,  violets 
of  a  bluish  tint,  pansies  in  all 
the  most  popular  colors,  and 
poppies.  The  pond  lily  is  a 
floral  novelty  this  season  which 
is  finding  many  friends.  Foli- 
age is  being  largely  used,  both 
in  combination  with  flowers 
and  without  them.  Some 
beautiful,  delicately-tinted 
shades  and  effects  are  shown. 
The  variety  of  effects  and  com- 
binations of  flowers,  flowers  and  foliage,  and  foliage  is  as  large  (even 
larger  than  ever)  this  Spring.  The  tendency  is  toward  larger  and 
bolder  effects.  For  floral  crowns  poppies  and  roses  are  used  very 
extensively. 


["he  D.  McCall  Co.,  Limited. 


Steel,    rhinestone    and    jet 

ornaments    are   still   popular, 

but   a  new  development  is    gold    ornaments,   buckles, 

pins,  etc.     These  are  now  the  "correct  thing."     They 

are  plain  in  design  and  finished  in  a  dull  yellow. 

A  representative  of  The  Dry  Goods  Review  visited  the  show- 
rooms of  The  D.  McCall  Co.,  Limited,  a  few  days  before  the 
opening,  and  was  shown  some  of  the  most  stylish  creations  this 
firm  have  received  from  Paris  and  New  York.  Below  is  a  descrip- 
tion of  some  of  the  styles  shown  : 

A  royal  blue  hat  of  medium  size  was  trimmed  with  a  wide,  two- 
toned,  fringe-edge  ribbon  in  blue,  drawn  into  a  large  knot  at  the 
side,  through  which  a  large  jetted  quill  was  projected.  A  pond 
lily,  set  off  by  a  bunch  of  violet  foliage,  was  arranged  underneath 
the  brim.  The  brim  of  this  hat  was  delicately  made  by  an  inser- 
tion of  chiffon  tucks  between  the  rims. 

An  elegant  turquoise  hat  with  a  sailor  brim,  worn  over  the  face, 
was  trimmed  with  a  cream  lace 
scarf  on  the  brim,  fastened  by 
gold  ornaments,  and  tucked 
chiffon  around  the  crown.  This 
was  completed  by  a  large  bunch 
of  pansies  of  a  voilet  shade,  with 
foliage  to  match. 

An  empire  hat  in  red  had  a 
red  shirred  crown,  with  sequin 
wings  and  large  poppies  and 
sequin  trimming  forming  part  of 
the  brim. 

A  hat  was  shown  trimmed  in 
chiffon  in  the  new  combination 
of  colors,  helio  and  turquoise,f"\ ( 
trimmed  with  large  cabbage 
roses,  and  cream  lace  with  crys- 
tal ornaments. 

A   tasty    round  hat  of  helio 
straw  was  set  off  to  great  advan- 
tage by  a   crown    draped   with  chiffon  with  straw   appliqued   on, 
trimmed  with  white  spangled  with  jet,  helio  bows  and  foliage. 

Another  pretty  round  hat  had  a  white  poppy  crown  and  a  rim  of 
tulle  shaded  with  hair  and  steel  sequin  lace.  This  was  trimmed 
at  the  front  with  black  sequin  wings.  Underneath  and  at  the  back 
of  the  brim  a  pretty  white  bow  was  arranged  to  fall  over  the  hair. 
The  end  of  this  bow  was  edged  with  narrow  ribbon  velvet. 

A  rather  large  hat,  in  the  new  cyrano  shade,  was  trimmed  with 
tucked  chiffon  draping,  and  a  large  bow  at  the  back  displayed  by 
a  handsome  gold  ornament.  Pansies  of  a  cyrano  tint  and  foliage 
completed  the  trimming  of  one  of  the  daintiest  hats  of  the  season. 

A  beautiful  black  hat,  of  the  new  viola  shape,  was  draped  with 
chiffon  secured  with  a  massed  trimming  of  net  with  chiffon  appli- 
qued on.  This  trimming  was  completed  by  large  black  roses  and 
sequin  wings. 

A  large,  wide  brim  leghorn,  for  children's  wear,  was  hand- 
somely shirred  in  cream  chiffon  with  cream  satin    ribbon   insertion. 


The  D.  McCall  Co.,  Limited. 
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WHOLESALE  MILLINERY 


Unusual 
Greatness 


mm 


In  every  respect  the  Spring  Opening  just  terminated  has 
been  the  most  successful  in  our  experience.  The  number 
of  Buyers  present  was  greater  than  on  former  occasions. 
The  purchases  generally  were  larger  than  for  many 
years,  which  is  good  evidence  of  the  activity  and  hope- 
fulness now  existing  throughout  the  country,  as  well  as 
the  confidence  displayed  in  purchasing  from 

The  Largest  Stock  of  Millinery 
in  This  Market. 

During  the  season  we  will  always  be  found  up-to- 
date.  Stock  will  be  replenished  daily  with  all  the 
newest  novelties. 


The 


D.  McCALL  CO., 


Limited 


Flett,  Lowndes  h  Co. 


TORONTO 


DRESS  TRIMMINGS 
LININGS 

LACES 

EMBROIDERIES 
VEILINGS 

NOTIONS 

Removed  to  61  Bay  St. 


For  the  Milliner ! 


WE    HAVE    EVERYTHING    VOTJ    WANT    IX 


lowers, 


«c§5fc|5 


«£§*fc§* 


Chiffons, 
Ribbons 


Ip  HATS  we  nave  an  endless  array  of 
English  and  American  styles.  If  you  didn't  see 
us  during  the  openings  look  out  for  our  travellers. 
If  you  buy  before  you  see  our  samples  you'll  be 
sorry.         ....... 


*W^V"VWV-W*/\/\/\^ 


CAVERHILL  &  KISSOCK 

91  St.  Peter  Street, 
WHOLESALE  MILLINERS.  MONTREAL 
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MILLINERY     Continued. 

It  was  trimmed  with  large  dahlia  rosettes.     The  ties  were  of  cream 

chiffon,  and  were  shirred  near  the  bottom. 

An  exquisite  toque  had  a  white  point  lace  crown  and  white  and 

gold  rims,  with  a  butterfly  to  match.    It  was  trimmed  with  cabbage 

roses  and  foliage. 

One  of  the  most  novel  creations  was  a  toque  in  black  with  steel 

sequin,  with  a  white  embroidered  crown,  on  which  was  mounted  a 

large,    black   owl's  head,  fastened  with  gold  pins,  and  set   off  by 

fuchsia  colored  roses. 

A  pretty  square  hat  was  trimmed  with  black  sequins  and  a  large 

pink  bow  with  pink  roses  and  black  and  gold  ornaments. 

One  of  the  latest  arrivals  from  New  York  was  a  leghorn  caught 

in  a  box  pleat  at  the  back,  where  it  drooped  over  the  hair.      It  was 

tnmmedj  with  an  arrangement  of 
pink  corded  silk  ribbon  draped 
with  a  large  knot  at  the  side  and 
shadowed  with  white  tulle  em- 
broidered with  two  shades  of 
cyrano  silk.  Sprays  of  wild  cherry 
blossoms  were  fastened  underneath 
the  brim. 

Some  beautiful  things  are  shown 
this  season  in  belts.  The  popular 
feature  is  fancy  elastics  in  white 
with  delicately  colored  stones  with 
gold  setting,  and  in  white  with 
gold  and  silver  embossed  orna- 
ments. Plain  buckles  continue  in 
favor. 

Some   beautiful    flower-striped 
taffeta  silks  are  shown  this  season 
for   making    into    shirt-waists  and 
The  D.  McCall  Co.,  Limited.      blouses.       Fancy    taffeta     checks 
and  stripes  are  selling  largely  and  are  likely  to  be  good  property. 

S.  F.  McKINNON  &  CO.,  LIMITED. 

"Yes,  the  warehouse  has  indeed  a  changed  aspect  since  we 
recently  gave  you  our  ideas,"  so  said  a  director  of  this  company. 
As  you  see,  we  are  prepared  throughout  the  house  to  meet  the  great 
rush  of  the  opening  days  next  week  ;  in  fact,"  said  he,  "  we  have 
never  been  ready  so  early  to  meet  the  trade  as  we  are  this  season. 
We  look  forward  with  confidence  to  doing  the  largest  Spring  trade 
we  have  ever  done.  This  confidence  is  prompted  by  what  we  have 
seen  and  heard  within  the  past  two  or  three  weeks.  From  all  quar- 
ters our  representatives  report  the  outlook  as  being  bright.  From 
the  large  amount  of  goods  we  have  sold  in  the  early  placing  trips, 
we  know  that  the  character  of  our  offerings  is  right.  We  also  know 
that,  even  at  the  present  time,  many  early  buyers  from  distant  parts 
of  the  Dominion  are  already  in  the  city,  and  hundreds  all  over  the 
country  have  signified  their  intention  of  being  present  at  our  open- 
ing to  obtain  ideas  and  make  selections  from  our  high-class  stock. 

"  Passing  to  those  things  which  interest  the  trade,  we  add  these 
facts  as  following  the  information  we  last  gave  you  :  Dress  shapes 
in  hats  will  be  stronger  than  for  some  seasons  past,  plain  chips 
taking  a  prominent  place  ;  as  also  an  entirely  new  feature,  desig- 
nated Tekeo  chip,  which  is  very  effective,  especially  in  the  light 
colors.  As  to  styles,  the  ideas  shown  are  more  varied  than  ever. 
The  most  popular,  however,  are  of  the  front  flaring  order,  or  the 
reverse,  similar  to  the  shepherdess  shape. 

In  braids,  the  height  of  perfection  seems  to  have  been  reached 
both  in  designs  and  quality.  The  closer  pleated  silk  effects  are 
undoubtedly  correct.     Leading  shades  in  braids  will  also  hold  good 


in  ribbons  and  trimming  materials.   Such  colors  as  climatite,  purple, 
fuchsia,  cerise,  turquoise,  have  taken  strides  as  favorites  for  early 
Spring.     Of  course,  as  we  last  stated,  white,  cream,   tuscan,  rose, 
royal  argent,  mohonia,  bengale,  aural,  and  margolaine  will  all  b 
sought  after. 

"As  the  sound  of  the  opening  gun  is  heard  we  are  more  convinced 
than  ever  that  it  will  be  a  milliners'  season  in  every  sense  of  the 
word.  Their  ability  as  artists  will  be  tried  and  tested,  but  cannot 
fail  ;  so  that  the  millinery  for  the  season  will  be  marked  by  its  new- 
ness of  character,  diversity  of  styles,  and  richness  of  materials  and 
trimming  novelties. 

"  As  we  have  already  said,  many  braids  and  braid  effects  will  be 
used  in  the  manufacture  of  stylish  millinery.  With  regard  to 
flowers,  we  can  only  emphasize  what  we  have  already  stated,  that 
they,  in  all  their  natural  appearing  richness,  will  lead  all  other 
articles  of  hat  garniture.  Foliage,  true  to  nature  in  its  most  delicate 
state,  from  almost  white  to  a  pretty  pale  green  and  tinted  colors  is 
another  novelty  which  will  demand  recognition  ;  violets  in  plenty, 
many  blue  flowers  and  also  ferns  are  amongst  the  newest. 

"  Ostrich  effects  in  tips  and  three  quarter  flats  will  be  in  greater 
demand  than  usual;  also  stylish  millinery  will  be  incomplete  without 
more  or  less  whip,  flowing,  or  wave  osprey  is  used  thereon. 

"Amongst  materials  in  use  taffeta  silks  in  the  leading  colors 
come  first,  with  soft  rich  satin  almost  on  the  same  plane  of  favor  ; 
also  a  rich  new  creation  called  satin  d' velours,  which  is  charming 
in  effect. 

"Plain  and  fancy  chiffons  have  developed  some  charming  ideas  ; 
one  of  these  is  called  the  dewdrop,  having  quite  the  appearance  of 
so  many  drops  of  dew  covering  the  material.  Another  is  eyletted, 
and  others  have  designs  of  the  narrowest  gathered  ribbons  running 
over  them.  This  brings  us  to  the  ribbon  department.  Rich  and 
handsome  plain  and  fancy  ribbons  are  largely  employed  in  the 
manufacture  of  high-class  stylish  millinery. 

"  Now,  sir,  as  we.have  already  said,  we  have  great  hope  and 
confidence  in  the  trade  for  the  coming  Spring  season,  and  we  just 
as  confidently  assure  you,  that  we  are  out  to  excel  all  our  previous 
efforts,  and  if  you  claim  to  be  a  judge  of  fine  art,  come  in  on  the 
27th,  the  first  of  our  opening  days,  and  we  will  show  you  a  collec- 
tion of  trimmed  pattern  millinery  such  as  has  never  been  seen  in 
Toronto. 

"Just  before  we  part,  let  me  say  a  word  about  these  McKinnon- 
made  mantles.  We  will  at  an  early  date  be  sending  out  our  con- 
vincing range  of  samples  for  next  Fall,  so  we  will  say  nothing  more 
but  will  let  the  goods  speak  for  themselves.  We  may,  however, 
add  that  in  jackets,  as  in  all  other  classes  of  goods,  there  is  a 
growing  demand  for  a  better  article.  There  are  a  great  many 
dealers  who  act  as  if  afraid  to  even  make  an  effort  to  sell  really 
good  jackets.  No  matter  how  low  the  price,  something  lower  and 
cheaper  is  looked  for.  But  there  is  another  class,  built  the  other 
way,  always  trying  to  get  the  best  they  can,  and  yet  the  low-priced 
dealer  wonders  why  this  class  gets  the  best  of  the  trade,  forgetting 
that  without  style,  fit  and  finish  a  jacket  has  no  merit,  and,  there- 
fore, price  does  not  count.  We  cater  primarily  to  buyers  who 
know  and  appreciate  correct  styles,  honest  quality  and  perfect  fit 
and  finish. 

"From  our  factory  we  are  turning  out  ladies'  skirts  by  the 
thousands,  including  crepons,  plain  and  figured  lustres,  linens, 
ducks,  serge  and  pique  effects.  Merchants  who  have  not  yet 
handled  our  skirts  would  do  well  to  send  for  a  few  samples,  and  you 
might  just  give  them  a  hint  to  that  effect." 

MESSRS.   CAVERHILL   &   KISSOCK. 
The  Spring  millinery  display  at  Messrs.  Caverhill  &   Kissock's 
is,    if  possible,   finer   than  ever  this  season.     Nothing  has   been 
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Just  a  year  ago  we  launched  the  enterprise  as  manufacturers  of  mantles 
for  the  Canadian  trade  in  competition  with  the  old  method  of  importing 
from  Berlin.  The  almost  phenomenal  success  of  the  venture  is  patent 
to  the  trade  in  Canada  universally.  We  have  demonstrated  that  we 
can  manufacture  for  the  Canadian  market  as  acceptably  as  the  Germans 
ever  did.  We  can  give  all  the  style  and  finish  for  which  they  were 
noted.  We  can  show  models  six  months  nearer  to  the  season  than 
could  possibly  be  done  under  the  importing  idea.  We  save  the  worries 
and  red  tapeism  of  the  customs  house,  and  you  avoid  the  tariff. 

Within  the  past  few  weeks  we  have  purchased  the  plant  and  business  of 
Alexander  &  Anderson,  the  pioneer  cloak  makers  in  Canada — we  have 
associated  with  us  in  our  company  Mr.  Alexander,  whose  ability  and 
connection  we  prize — and  have  put  him  in  charge  of  the  manufacturing 
department — thus  greatly  strengthening  our  position  as  manufacturers 
and  in  the  field.  We  are  making  lavish  preparations  for  a  vigorous 
campaign  in  McKinnon-Made  Mantles  for  Fall,  1899,  and  expect 
shortly  to  have  a  grand  range  of  the  new  models  in  the  hands  of  our 
representatives.       Wait  for  them  ! 


% 


vt/ 
v!/ 


i 


S.  F.  McKinnon  &  Co.,  Limited 


71-73  York   St.,  Toronto 
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spared  that  would  enhance  the  beauty  of  the  display  of  all  the 
latest  novelties  which  they  have  on  hand. 

The  ground  floor  is  entirely  devoted  to  untrimmed  hats  of  straw, 
and  wire  frames  for  trimming.  The  large  number  and  variety  of 
sailor  hats  show  that  it  is  to  be  quite  as  fashionable  as  ever.  It 
would  be  impossible  to  individualize  one  particular  style;  the  variety 
is  endless.  There  is  the  coarse,  medium  and  satiny  smooth  finish, 
there  is  the  pure  white  and  the  yellow  color.  Then,  there  are  brown, 
black  and  fancy  mixed  straws.  The  only  marked  novelty  is  a  new 
crown  with  three  grooves  running  from  front  to  back.  Whether 
this  will  prove  a  good  seller  remains  to  be  seen.  Its  oddness  may 
recommend  it  to  a  public  always  looking  for  novelties. 

Fancy  straw  hats  are  shown  also  in  an  endless  variety  ;  many 
of  the  crowns  of  these  are  of  coarse,  pure  white  chip,  with  brims 
of  a  different  and  finer  straw.  All  turn  up  at  either  back  or  side, 
and  come  in  all  the  different  colors  and  mixtures  of  colors. 

The  black  hats  also  are  a  very  well  chosen  stock.  Wire 
frames  are  wide  in  brim  and  of  medium  height  in  crown.  These 
hats  are  to  be  trimmed  with  chiffon  and  net,  and  are  to  give  the 
impression  of  lightness,  but  are,  in  reality,  of  heavier  weight, 
many  of  them,  than  the  straw,  the  frames  being  so  well  built  up 
as  to  prevent  bending. 

Some  fine  white  leghorns  for  children  are  shown,  with  deep 
border  of  fancy  straw,  that  promise  to  be  good  sellers.  Some,  too, 
have  a  fine  star  of  straw  in  deep  yellow,  and  others  in  red,  thickly 
scattered  over  the  whole  hat,  both  crown  and  brim.  Alpine  straw 
hats  are  being  shown  in  all  fancy  shades. 

The  second  floor  of  this  extensive  establishment  contains  a  wide 
vaiiety  of  fancy  materials.  The  ribbons  occupy  a  large  space,  and 
the  very  newest  styles  are  shown.  Chiffon  ribbons  are  to  be  a 
strong  selling  line  as  was  predicted  in  The  Review  of  last  month. 
The  wide  has  three  strong  threads  to  draw  it  up  into  two  puffs  for 
hat  trimming,  etc.  From  the  wide  down  to  the  very  narrowest 
width  this  fine  ribbon  is  shown  in  every  color  and  shade  of  color. 
Some  of  the  very  narrowest  are  exquisite  in  their  daintiness.  Some 
have  one  side  fringed  to  form  the  edge  of  the  frill  for  hat,  gown,  or 
parasol,  others  have  an  open  fancy  edge  with  a  black  chenille  cord  in 
the  centre  to  draw  on.  The  silk  ribbons  that  are  in  corded  effects  are 
extremely  effective  and  should  prove  strong  sellers.  These  have 
bright  lines  of  cerise,  blue,  green,  etc.,  with  the  white  line  between 
raised  in  a  cord  ;  these,  too,  can  be  ruffled.  In  fact,  the  ruffled 
ribbon  is  to  be  the  feature  of  all  trimmings  for  the  coming  season. 
The  fashionable  cerise  color  comes  in  all  the  new  satin  and  silk 
ribbons  for  the  Summer.    A  few  plaids  are  shown,  but  not  many. 

The  silk  and  velvet  department  is  mote  complete,  and  here  is 
shown  a  new  goffered  pongee  silk,  which  will  take  the  place  largely 
of  the  goffered  chiffon  which  is  so  much  used  for  dress  trimmings. 
It  is  a  little  heavier  in  weight  and  will  wear  better.  It  comes  in  all 
varieties  of  color  and  design. 

On  this  floor,  too,  are  shown  a  fine  assortment  of 'feathers  in  the 
new  medium  lengths,  many  in  cerise,  and  in  the  natural  ostrich, 
which  is  to  be  worn  also.  The  ready-made  costumes  are  in  all 
styles,  and  sell  from  $4  the  suit  of  plain  dark  tweed  up  to  the 
handsome  suit  with  silk  lined  blazer  of  valentia  cloth  at  #18. 
Quantities  of  silk  and  cloth  shoulder  capes  for  Spring  wear  are 
shown  and  here,  too,  are  children's  muslin  and  silk  hats  from  10c. 
up,  bonnets  and  cloaks  in  all  grades. 

Floor  No.  3  is  almost  filled  with  flowers,  from  the  simple  daisies 
at  ioc.  the  bunch,  up  to  the  most  elaborate  French  spray  of  goodly 
proportion,  both  in  size  and  price.  Violets  are  in  quantities,  as 
usual,  in  the  Spring.  The  double  seems  to  be  the  favorite  this  season. 
Mignonette  in  large  sprays  is  natural,  and  long  wired  bunches  of 
flowers  for  hat  trimming  are  shown  in  every  variety 


The  French  novelties  in  hats  are  more  effective  and  will  be 
worn  to  a  great  extent.  Light  frames  entirely  covered  with  sequins, 
they  will  be  trimmed  with  chiffon,  flowers  and  feathers.  Spangled 
bow  knots,  ready  to  place  on  the  hats  are  seen,  both  in  black  and 
colors. 

Broad  bands  of  black  net,  heavily  sequined,  are  shown  for  hat 
crowns,  and  lace  edgings  in  the  same  style  for  the  brims.  This 
fashion  has  a  very  rich  effect,  and  is  to  be  largely  patronized. 

Parasols  are  seen  here,  too,  pretty  shot  silk  ones  with  fancy 
handles,  white  with  flowered  borders,  in  fact,  all  kinds  for  the 
coming  sunny  season. 

Veilings  are  in  all  styles,  from  the  pin  point  dot  up  to  that  as 
large  as  a  pea,  and  in  every  pattern  of  mesh.  One  new  French 
veil  is  a  white  gauze,  with  a  pin  spot  of  white  thickly  covering  it. 
This  is  very  new. 

A  hat  gauze  that  is  almost  sold  out  already,  so  great  is  the  de- 
mand, is  of  lightest  gauze,  with  a  large  dot  of  loose  silk  scattered  at 
wide  intervals  over  it.  Every  colored  ground  is  shown  with  the 
dot  in  a  harmonizing  color.  Cerise  is  the  favorite  in  this  as  in  all 
other  millinery. 

The  brilliant  shades  will  be  worn  this  Summer,  but  not  in  such 
a  mixture  as  last  year.  Cyrano,  cerise,  bluette.  burnt  orange,  pink, 
all  these  bright  colors  are  shown,  but  the  hat  will  have  the  one  color 
only,  sometimes  in  three  shades,  from  deep  to  light,  and  only 
varied  by  the  heavy  wreath  of  flowers  or  feathers  that  ornament  it. 

The  trimmed  millinery  department  in  Caverhill  &  Kissock's, 
occupying  the  fourth  floor,  is  one  of  the  handsomest  show-rooms  in 
Montreal.  It  occupies  half  of  the  whole  flat,  and  is  paneled  in 
plate  glass  on  either  side,  carpeted  in  crimson  velvet,  and  painted 
in  white.  All  this  shows  off  to  perfection  the  exquisite  confections 
which,  under  the  skilful  hands  of  thirty  young  women,  supervised 
by  the  two  artistes,  Mdlle.  Bellanger  and  Madame  Hetu,  are 
shown  in  endless  and  exquisite  variety. 

A  few  hats  may  be  described  here.  Black  hat,  with  broad  brim 
turned  up  at  the  side,  with  six  ostrich  plumes  caught  with  large 
rhinestone  buckle  and  cerise  rose,  brim  covered  with  two  full  frills 
of  black  gauze,  crown  bound  with  sequin  band,  and  top  of  the 
crown  frilled  round  with  double  frill,  as  on  brim.  This  is  one  of 
the  smartest  hats  on  exhibition. 

Red  straw  hat,  small  round  crown,  brim  turned  well  up  at  one 
side,  with  wreath  of  red  roses  running  up  from  hair  line  to  top,  and 
spray  of  mignonette. 

Ceiise  straw,  smooth  finish  with  rolled  edge,  three  shades  of 
ceiise  silk  ribbon  forming  torsade  at  side  and  fastened  with  hand- 
some gold  buckle. 

Small  toque  of  black  net,  run  over  with  narrow  white  ruffled 
ribbon,  white  and  black  plumes,  large  chou  of  pale  blue  ribbon  at 
the  side,  edged  with  dainty  ruffles  of  white  and  black  chiffon.  This 
is  a  most  graceful  design. 

Large  leghorn  hat  for  girls,  turned  up  at  the  back,  with  cyrano 
roses,  heavy  knot  of  cream  silk  ribbon  and  two  medium-length 
cream  plumes,  one  pointing  forward  and  the  other  more  to  the 
back.  The  crown  is  banded  with  cream  ribbon,  and,  set  upright 
all  round,  is  a  quantity  of  delicate  ripe  grass  ;  a  long  point  of  cream 
ribbon  lies  along  the  brim  to  the  front. 

Red   hat,    with   large  red  osprey,  poppies   and  red   satin   ribbon 
bows,  red  chiffon  lining  to  the  brim,  which  is  turned  up  at  the  side. 

Bluette  straw,  elaborately  trimmed  with  bluette  silk  heavily 
ruffled,  long  sprays  of  tea  roses — an  exquisite  creation. 

Pink  hat,  brim  made  of  rows  of  fine  chiffon  ruffles,  each  edged 
with  black  ;  large  bows  of  pink  brocaded  ribbon,  loose  crown  of 
pink  brocade  to  match. 

Turquoise  blue  and  black  hat,  frame  made  of  rows  of  blue  and 
black  fancy  straw,  edge  of  brim  trimmed  with  close  ruche  of  blue 
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MILLINERY     Continued 

chiffon,  large  rosette  on  either  side  of  blue  straw  with  same  chiffon 
edging,  large  bow  of  blue  and  white  ribbon,  with  blue  and  white 
bow-knots  of  lace  appliqued  on  at  intervals. 

Child's  hat,  in  three  shades  of  pink,  loose  crown  of  the  three 
ribbons  sewed  together,  large  bows  of  same,  and  brim  made  of 
pink  and  white  puffed  chiffon  caught  in  at  intervals  at  the  edge 
with  small  pink  velvet  forget-me-nots  ;  long  strings  of  the  middle 
shade  of  pink. 

Burnt  orange  hat,  high  bunch  of  bows  of  broad  silk  ribbon 
caught  lightly  and  fastened  with  a  buckle,  brim  closely  trimmed 
with  shaded  orange  flowers  and  veiled  in  black  net.  This  is  a  hat 
of  marked  elegance. 

THE  JOHN  D.  IVEY   CO.,  LIMITED. 

The  elaborate  preparations  made  for  the  openings  at  The  John 
D.  Ivey  Co.,  Limited,  insured  a  most  successful  opening.  During 
February,  the  importations  of  Spring  goods  were  received  daily, 
comprising  all  the  requisites  and  novelties  for  high-class  millinery. 
The  large  workrooms  of  the  company  were  thronged  with  visiting 
milliners  from  all  parts  of  Canada,  from  Nova  Scotia  to  British 
Columbia,  who  appreciated  the  selection  of  materials  and  pattern 
hats  which  the  European  buyers  of  the  firm  have  made. 

In  pattern  hats,  several  new  shapes  are  shown  this  season. 
Among  them,  mention  may  be  made  of  the  "Sirdar,"  a  double- 
brim  after  the  order  of  the  "  Shepherdess,"  but  more  modern.  The 
crown  is  composed  of  white  lilacs,  under  brim  of  straw  and  the 
upper  brim  of  sequin.  Paradise  and  ribbon  velvet  constitute  the 
trimming. 

"Cyrano"  is  the  name  of  the  new  "Napoleonic"  toque  in 
three  shades  of  fuchsia,  ribbon  shirred  for  crown,  jet  brim,  foliage 
decoration.  "  Marchand  "  is  a  serpentine-brim  drooping  hat  made 
of  straw  and  chiffon,  and  trimmed  with  ostrich  tips  and  shaded 
ribbon. 

Picture  hats,  in  black  straw  and  jet,  with  facing  of  black  and 
white  applique  lace  and  tulle  with  narrow  straw  run  on  it,  used  as 
Alsatian  bow,  veiling  flowers,  are  particularly  good.  The  new 
"  Gainsboro'  "  of  black  straw,  rolling  very  high  at  the  left  side, 
with  five  three  quarter  length  feathers  for  facing,  two  bunches  of 
small  tips  for  outside  trimming,  caught  with  rosette  bows  of  brilliant 
ribbon,  which  continue  round  the  crown  and  end  in  long  streamers, 
is  a  favorite  hat  this  season. 

A  very  high-class  novelty  is  the  new  "Walking  Hat"  of  jet 
and  straw,  trimmed  with  black  paradise  and  jet  wings  and  a  gold 
buckle.  Just  here  it  may  be  said  that  gold  is  the  most  fashionable 
ornament  this  season,  and  buckles  from  5  in.  square  are  studded 
with  rhinestones  and  pearls. 

The  newest  "Leghorn"  hats  are  trimmed  with  lace  leaves 
bound  with  fine  straw  and  mounted  in  a  wreath,  with  soft  tulle  rolls 
for  a  front  trimming. 

Straw  hats  are  shown  in  every  conceivable  shape,  the  most 
fashionable  being  the  mushroon  shape  with  a  dome  crown,  while 
toques,  turbans,  shepherdesses,  and  sailors  are  in  demand. 

Jetted  nets,  tulles,  gauzes,  plain,  striped  and  spotted,  are  very 
much  in  evidence,  and  miroir  velvets  employ  beautifully  with  these 
new  materials.  Straw  braids  are  more  popular  than  ever  and  are 
shown  in  very  unique  patterns.  Several  are  combined  with  tulle 
and  chiffon.  The  straw  braid  sash  with  fringed  ends  is  a  feature 
of  hat  garniture. 

For  early  Spring,  flowers  will  be  the  favorite  decoration,  and 
many  hats  are  composed  altogether  of  them,  with  trimming  of 
paradise  and  tulle.  From  the  tiny  picquet  to  the  large  branch 
garland  flowers  are  the  feature  of  newly  trimmed  hats.  Maiden- 
hair ferns,  in  quill  effects,  and  the  same  for  trimming  ribbons,  etc., 
is  a  favorite  novelty.     Foliage  is  a  marked  feature  this  season. 
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my  mind,  they  should  decline  to  have  anything  to  do  with  com- 
panies upon  whose  properties  no  development  whatever  had  been 
done." 


THE  W.   R.  BROCK  CO.,  LIMITED. 

IN  dress  linings,  a  special  line  has  been  secured  of  Canadian 
percalines,  a  full  range  of  shades  of  high  colors,  purple,  cerise, 
helio,  cardinal,  greens,  pinks,  blues,  whites,  ivories  and  other 
staples  ;  this  is  the  soft  lining  now  in  vogue  for  dress  skirt  modes. 
Also  a  range  of  fancy  dress  linings,  silk  effects,  white  simla  silks, 
near  silks,  moire  pongees,  pongee  antiques,  plain  sateens,  mercer- 
ized sateens,  striped  and  fancy  linenettes,  organdies  and  silkatines. 

Two  stock  lots  of  36-in.  American  prints,  blouse  and  skirting 
effects,  checks,  stripes,  etc.,  are  now  being  shown.  The  Morley 
zephyr  is  a  fine  texture,  the  Wauregan  is  a  heavy,  strong  cloth. 

A  big  range  in  ginghams,  from  a  low  cloth  to  superior  grades, 
is  shown.  They  are  moving  rapidly  and  will  be  scarce.  A  lot  of 
mill  price  30-in.  cloth,  in  flannelettes,  to  retail  at  5c,  will  soon  be 
gone. 

In  carpets,  this  firm  are  making  a  large  display.  The  designs 
in  tapestry  and  Biussels  ate  the  very  latest  and  exclusively  their 
own.  Fresh  shipments  of  goods  keep  the  stock  up  to  date  from 
every  point  of  view. 

In  dress  goods,  the  range  is  now  complete  and  the  last  shipments 
are  just  in.  The  feeling  for  plain  goods,  such  as  lady  cloths,  whip- 
cords, poplins,  sedans,  etc.,  still  increases,  especially  in  the  higher 
grades,  although  the  tiade  in  fancies  has  been  quite  brisk.  Shades 
that  are  notably  running  are  :  New  blues,  navy,  greens,  cardinals, 
with  a  growing  demand  for  browns.  Special  values  in  serges  are 
shown  ;  the  same  goods  could  not  be  replaced  under  an  advance  of 
25  per  cent.  All  the  newest  designs  in  fancy  blacks  are  to  be  had. 
Having  anticipated  the  rise  in  silks,  The  Brock  Co,  bought  large 
quantities  and  claim  to  be  showing  an  unequalled  range  of  these 
goods.  Their  special  numbers  in  black  peau  de  soies,  surahs, 
merveilleux,   satins,  brocades,  tricos,  royals,  etc.,  are  all  in  stock. 
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VISITOR  FROM   GREENWOOD,    B.C. 

R.  R.  SMAILES,  of  the  firm  of  Rendell  &  Co.,  Greenwood, 
B.C.,    was  in  Montreal  and  Toronto  last  month. 

Greenwood  is  in  the  Boundary  Creek  district,  which  attracted 
so  much  attention  at  the  last  session  of  the  Dominion  Parliament, 
whenC.P.R.influencesucceededin  denying  a  charter  to  Corbin's  pro- 
posed road.  "But  I  think,"  said  Mr.  Smailes,  "that  the  charter 
will  be  obtained  at  the  next  session  of  Parliament."  Greenwood  is 
a  rapidly  growing  town.  In  an  air  line  it  is  about  50  miles  from 
Rossland  and  about  150  by  road. 

"Three  years  ago  when  I  passed  through  Greenwood,  there  was 
nothing  there,"  explained  Mr.  Smailes.  "To-day  there  are 
seven  hotels  and  four  under  construction  when  I  came  out  the  other 
day.  There  are  several  stores  in  the  town,  and  the  population  is 
about  800." 

"Van  Home,"  continued  Mr.  Smailes,  "says  that  Greenwood 
is  the  centre  of  the  richest  gold-mining  country  in  America.  One 
peculiar  feature  about  the  mines  in  our  district  is  this  :  Every 
claim  in  Boundary  Creek  which  has  been  worked  with  machinery 
has  improved  with  depth.  And  another  thing,  we  have  not  yet 
been  cursed  with  wild-cat  schemes." 

Then  Mr.  Smailes  began  to  moralize.  "  I  cannot  understand," 
he  said,  "  how  merchants  in  the  east,  merchants  who  are  far- 
seeing  and  clever  business  men,  can  be  trapped  into  allowing  their 
names  to  become  associated  with    wild  cat    mining  schemes.     To 


FANCY    GOODS. 

THE  import  samples  of  fancy  goods  this  season  include  a  large 
and  striking  line  of  bronze  goods,  some  china  and  bronze, 
some  onyx  effects  in  clocks,  photograph  frames,  candlesticks,  fancy 
ornaments,  inkstands,  large  mounted 
china  vases,  and  many  other  fancy 
articles  of  new  and  attractive  pat 
terns  with  novel  combinations.  Ner- 
lich  &  Co.,  Toronto,  who  show  the 
above,  also  state  that  the  increase 
and  variety  of  imports  this  year  is 
particularly  noticeable  in  Japanese 
china,  of  which  goods  a  much  larger 
range  than  formerly  will  be  shown, 
and  at  prices  from  10  to  15  per  cent, 
lower  than  have  ever  before  been 
quoted.  Direct  importations  of  this 
line  enable  the  firm  to  put  the  prices 
down,  and  at  the  same  time  enlarge 
the  variety  shown. 

In  Spring  goods  there  area  number 
of  lines  to  interest  the  dry  goods 
trade,  including  Cyrano  chains  for  holding  watches  and  purses,  net 
shopping  bags,  purses  and  summer  jewelry  novelties.  Leather 
school  bags,  at  very  low  prices,  are  being  shown  this  season. 
Samples  of  import  dolls  are  also  now  being  opened  up.  Of  stock 
goods,  the  firm  have  prepared  an  elaborate  illustrated  catalogue, 
which  any  Review  reader  may  receive  by  writing  for  one. 


Nerlich  &  Co. 


THE  WYLD,  GRASETT,  DARLING  CO.,  LIMITED. 
In  forming  their  new  company,  The  Wyld,  Grasett,  Darling 
Co.,  Limited,  have  made  some  announcements  of  interest  to  the 
dry  goods  trade.  The  name  now  becomes  the  trade  mark,  the 
words  "The  Wyld,  Grasett,  Darling  Co.,  Limited,"  in  script, 
being  surmounted  by  the  names  of  the  following  individual  mem- 
bers of  the  firm  :  Frederick  Wyld,  president  ;  Andrew  Darling, 
vice-president  ;  A.  W.  Grasett,  director,  and  R.  D.  Malcolm, 
secretary. 

In  their  usual  circular  the  firm  announce  that  Mr.  Thomas 
McQuillan,  formerly  an  able  representative  of  the  firm  on  the  road, 
has  been  appointed  manager  of  the  staple  department,  with  Mr.  L. 
M.  Harris  as  assistant.  Mr.  Andrews  is  in  charge  of  the  manufac- 
tured clothing  department,  with  Mr.  Currie  as  assistant.  In 
woollens,  during  Mr.  Johnston's  absence  in  Europe  buying  for  Fall, 
Mr.  Canavan  is  in  charge.  Mr.  Wallace  continues  in  control  of 
linens,  Mr.  Kerr  of  smallwares,  etc.,  Mr.  Fisher,  assisted  by  Mr. 
Haun,  of  men's  furnishings,  Mr.  Trebilcock,  of  dress  goods, 
assisted  by  Mr.  Sanderson,  while  Mr.  Cooper  attends  to  letter 
orders. 


It  should  be  stated  that  Mr.  Clatworthy,  whose  appliances  for 
window  displays  were  described  in  the  last  issue  of  The  Review, 
is  the  head  of  the  firm  of  Clathworthy  &  Co.,  Richmond  street 
west,  Toronto,  whose  advertisement  appears  elsewhere  this  month. 

Mr.  Togou,  of  K.  Ishikawa  &  Co.,  who  has  for  the  past  two 
years  been  in  charge  of  the  Yokohama  office  of  the  firm,  is  return- 
ing to  Canada  for  a  short  time,  and  will  be  here  during  the  second 
week  of  March,  looking  after  the  finish  of  goods  and  getting 
opinions  for  Fall  trade.  He  will  bring  new  samples  of  fancy  hand- 
kerchiefs and  mufflers.  Mr.  K.  Ishikawa  will  stay  in  Yokohama 
during  Mr.  Togou's  absence  in  Canada. 
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ASK    FOR     PRICE     LISTS. 
LETTER    ORDERS    FILLED     PROMPTLY    AND    ACCURATELY. 


*« 


The  Toronto  Feather  <£  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  74  King  St.  West,  TORONTO. 


WM.  CROFT  &  SONS 


mask 


ESTABLISHED   1855. 


Sole  Manufacturers  of- 


The  "  Wyvern  Woven  Hammock." 

Travellers   are  now  out  on  their  Spring  trips,  and  we  are  showing  the   biggest 
and  cheapest  line  of  .  . . 

Ladies'  Belts  (own  make> 

Belt  Holders 

Waist  Setts 

Waist  Pin  Setts 

Sash  Pin  Setts 

Fancy  Belt  Buckles  KVestT 

Links  and  Cuff  Buttons 

Stick  Pins 

Fancy  Hat  Pins 

Cuff  Pins  and  Pin  Setts 

See  that  the  "Hyiern"  Registered  Trade  Mark  Is  on  every  Hammoih. 

and    a    SPLENDID  line    of  all  the   latest    NOVELTIES  suitable  for  a  Dn   '■  • 
Smallware     Counter.      Our  stock    is   now    very     large  and    complete    in     FANCY     HAIR 
COMBS,    POMPADOUR    COMBS,    BALERO    COMBS     SIDE   AND  BANG 
COMBS   (fine  lino),  Hair   Pins  in  Horn  and  Celluloid,  and    is 

and  cheapest  line  we  have  ever  .sent  out.      Travellers  will  call  on  you  in  due  course,  and  we 
ask  you  to  inspect  our  samples  before  ordering — it  will  pay  you 


edle\*v^l™?h?^'?or*0 years.      53  BAY  ST.,  TORONTO,  also  Winnipeg  and  Quebec. 
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Perrin,  Trcrcs  $  €fe. 


The  Glove  House  of  Canada. 


Perrin's 
Gloves 


ARE  THE  BEST. 


We  are  now  receiving  our  Spring  Goods  and  wqPrftist  5 
than  ever  in  quality  and  finish,  if  you  have  no\yet 
better  send  us  your  order  at  once. 

PERRIN,  FRERES  & 

5    VICTORIA    SQUARE  «_ 


Perrin's 
Gloves 

ARE  THE  BEST. 


hey  are  better 
pring,  you 


rerfl. 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples  for  FALL  TRADE,    1899,  now  ready. 


imited 


FLANNELETTES 


Stripes  and   Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Courtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    .    .    . 
J.  SPROUL  SMITH,  3q^  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN   HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps"  for  Ontario. 


nil  1  «s  I  NEW  BRUNSWICK  COTTON  MILLS 
LS  I  ST.  JOHN  COTTON  MILLS 

_— ST.  JOHN,   N.B. 
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A     HANDSOME   CITY   STORE. 

R.  FREDERICK  W.  WATKINS,  of  Hamilton,  is  now 
doing  business  in  his  handsome  new  premises  on  James 
street  south,  the  task  of  removing  his  immense  stock  having  been 
accomplished  with  the  order  and  despatch  which  characterize  that 
gentleman's  business  methods.  The  new  structure  will  add  to  the 
prestige  of  Hamilton  as  a  dry  goods  centre,  being  78  ft.  8  in.  x  232 
ft.,  and  furnishing  a  selling  space  of  56,000  square  feet.  The  dis- 
play windows  afford  ample  room  for  the  exercise  of  the  window- 
dressers'  art,  for  which  this  house  is  noted.  The  light  during  the 
day  time  in  the  building  is  magnificent,  windows  being  on  all  four 
sides  of  the  structure,  excepting  towards  the  front,  at  the  north  and 
south  walls,  where  the  limits  of  the  two  buildings  adjoining  happen 
to  be.  The  electric  light  and  gas  have  been  installed  throughout 
the  entire  building.  The  building  is  without  doubt  one  of  the  best 
lighted  in  Canada.  The  fioor  space  is  comprised  of  basement, 
ground  floor  and  storey  above,  all  running  back  the  whole  length 
of  the  property.  In  addition  there  is  a  third  storey  which  runs 
back  a  short  distance.  The  front  of  the  building  is  composed  of 
buff  brick  and  Berea  stone  and  plate  glass,  with  an  ornamental  top- 
ping on  the  roof  of  galvanized  iron. 

The  entrance  way  is  somewhat  unique,  there  being  a  very  large 
loggia  in  the  centre,  with  a'  patent  Van  Kennel  door,  which  will 
have  the  effect  of  excluding  the  cold  winds  and  make  it  very  com- 
fortable for  all  the  employes  and  customers  inside.  The  roof  of  the 
building  is  one  of  the  best  that  could  be  had,  being  composed  of 
Trinidad  asphalt  and  gravel.  There  are  no  eavetroughs.  All  the 
water  from  the  roof  runs  to  the  centre  of  the  same  and  is  carried 
off,  by  large  pipes,  through  the  building  to  the  sewer.  The  pas- 
senger elevator  is  so  arranged  that  it  goes  to  the  top  of  the  roof,  so 
that  at  any  time  in  the  future  a  conservatory  can  be  installed  there 
and  access  had  to  it.  The  ceilings  on  the  ground  and  second  floor 
are  covered  with  beautifully  embossed  steel,  painted  white. 


THE  COMFORT  OF    BUSINESS  PREMISES. 

I  HAPPENED  to  meet  Mr.  C.  P.  Hebert  the  other  day  as  I  was 
coming  out  of  Hudon,  Hebert  &Cie's.  I  had  not  seen  him  for 
a  long  time,  and  I  was  delighted  to  find  him  looking  better  than 
for  many  years.  He  is  now  getting  on  in  life — in  fact,  I  might 
safely  call  him  the  father  of  the  wholesale  grocery  trade  in  Canada 
— but  he  still  takes  an  active  and  intelligent  interest  in  his  business, 
which  is  now  undoubtedly  one  of  the  largest  of  any  wholesale  in 
Canada.  Their  offices  and  warehouse,  I  think,  are  not  surpassed 
by  any  in  the  Dominion  and  none  that  I  know  of  in  the  United 
States,  and  this  is  why  I  am  writing  these  lines,  for  I  had  quite  a 
chat  with  Mr.  Hebert  about  business  establishments  generally.  He 
suggested  an  idea  to  me  that  we,  active  men,  in  this  very  busy  age, 
are  apt  to  overlook,  that  is,  our  business  surroundings.  Some  of 
us  have  very  attractive  establishments,  but  we  make  them  so,  not 
with  an  idea  of  our  own  comfort,  but  as  a  good  advertisement  of 
our  business. 

Mr.  Hebert  told  me  that  he  carried  on  business  for  many  years  in 
a  cold,  damp,  badly-ventilated  establishment,  just  as  hundreds  of  other 
very  successful  men  are  doing  to-day,  without  giving  a  thought  to 
his  surroundings.  After  working  this  way  for  years  and  injuring 
his  health,  he  gave  the  matter  some  thought.  He  reasoned  that  a 
business  man  spends  eight,  ten  or  twelve  hours  a  day  of  the  best 
part  of  his  life  in  his  office  or  warehouse.  It  is  the  place  in  which 
he  gets  his  enjoyment,  for  men,  successful  men,  enjoy  their  busi- 
ness. It  is  the  pleasure  they  get  out  of  life.  That  being  the  case, 
why  should  we  not  make  our  offices  as  attractive  and  comfortable 
as  we  make  our  homes  ?  Though  we  spend  but  little  time  in  our 
homes  outside  of  our  sleeping  hours,  we  are  lavish  in  our  expen- 
diture in  the  decorating,   ventilating,   heating  and  everything  that 


will  make  them  comfortable.  Why  should  we  not  then  devote 
more  attention  to  making  our  business  places  pleasant,  and  com- 
fortable in  every  way  ? 

We  are  all  so  busy  that  few,  if  any  of  us,  have  ever  given 
thought  to  this  idea  as  suggested  by  Mr.  Hebert.  It  is  a  subject 
worthy  of  very  serious  consideration  by  every  business  man. 


IMPROVEMENTS    NOW    COMPLETED. 

Improvements,  both  in  retail  and  wholesale  establishments,  are 
the  order  of  the  day  this  Spring,  in  preparation  for  the  increased 
trade  which  good  times  bring.  One  of  these  complete  renovations 
is  seen  in  what  is  called  "  Brock's  third  floor" — the  smallwares, 
hosiery,  underwear  and  furnishings  department.  It  has  been 
repainted  throughout  and  the  goods  rearranged  in  the  most  sys- 
tematic way.  Since  the  erection  of  the  new  building,  ample  accom- 
modation has  been  provided  for  every  line  carried,  including 
hosiery,  gloves,  underwear,  fancy  goods,  muslins,  smallwares, 
knitted  goods,  umbrellas,  laces,  ribbons,  etc.  The  new  addition 
on  this  floor  gives  men's  furnishings  a  large  room  to  themselves, 
and  the  increase  of  the  trade  has  justified  the  extension.  The  entire 
department  is  now,  and  has  been  for  20  years,  under  the  control  of 
Mr.  W.  R.  Smallpeice,  one  of  the  most  capable  drygoodsmen  in  the 
country.  The  painstaking  head  of  the  department  aims  to  have 
what  the  trade  demands,  so  as  to  compete  with  the  competition 
characteristic  of  trade  to-day.  The  aim  is  to  avoid  truck  and  to 
keep  good  stuff  that  will  insure  a  line  of  profit  to  the  dealer. 


HINTS  ABOUT  GLOVES. 

Dome  fasteners,  or  clasps,  will  be  used  almost  altogether  on  kid 
gloves  of  medium  length  for  street  wear.  The  lacing  glove  has 
become  somewhat  passe,  although  some  buyers  believe  that  much 
more  satisfactory  results  are  obtained  from  a  lacing  glove,  especially 
for  a  plump  hand  and  wrist. 

The  fit  of  a  glove  largely  depends  on  the  first  button  or  fastener. 
In  fitting  a  glove  on  the  hand  an  expert  fitter  always  buttons  the 
first  button  last,  thus  partially  avoiding  the  tendency  of  the  glove  to 
give  way  at  the  first  button  from  overstrain.  The  results  are  in- 
variably better  if  this  point  is  followed. 


Francis  Scholes,  managing  director  of  the  Canadian  Rubber  Co., 
died  on  February  24,  at  the  age  of  86.  He  had  been  connected 
with  the  Canadian  Rubber  Co.  for  over  30  years. 

Says  a  London,  England,  correspondent,  writing  February  18  : 
"Geo.  B.  Fraser,  of  S.  Greenshields,  Son  &  Co.  of  Montreal,  is 
now  in  the  city,  and  during  the  past  week  has  been  looking  up  old 
friends." 

The  agents  in  Canada  of  Brice,  Palmer  &  Co.,  London,  England, 
J.  E.  Snider  &  Co.,  5  King  street  west,  Toronto,  are  showing  a 
line  of  ladies',  girls',  and  children's  jackets  and  capes,  from  which 
there  are  over  400  samples  to  select.  They  are  also  showing  a 
fine  line  of  silk  skirts  from  Paris,  and  novelties  in  children's  dresses 
from  New  York.  In  fur  collarettes  there  are  some  very  cheap 
goods  being  shown  this  season,  as  well  as  in  hosiery  and  gloves. 
Readers  of  The  Review  who  wish  to  see  these  goods,  which  are 
direct  from  the  manufacturers,  may  send  a  line  to  Snider  &  Co. 

W.  E.  Walsh,  13  St.  John  street,  Montreal,  has  made  arrange- 
ments to  control  the  output  of  fancy  baskets  from  the  largest  Indian 
reservation.  These  goods  have  never  been  offered  in  Canada 
before,  and  are  spoken  of  as  a  novelty  which  is  bound  to  make  a 
sensation  in  the  trade.  The  designs  and  colorings  are  both  unique 
and  beautiful,  and  the  prices  are  lower  than  might  be  expected. 
Samples  of  principal  patterns  may  be  obtained  by  writing  Mr. 
Walsh. 
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Are  You  Coming 


to  Montreal  ? 


IF  YOU  visit  the  city  call  and  see  us.  It  will  give 
us  great  pleasure  to  welcome  you  and  to  show 
you  our  immense  stock  of  Dry  Goods  with  novelties 
up-to-date.  Our  factories  are  in  full  blast  making 
Shirts  and  Neckwear  for  men,  and  Ladies'  Neck- 
wear.     You  can  see  the  goods  being  made. 


We  will  do  everything  we  can  to  make  your  visit 
here  pleasant  and  profitable.  We  have  some  special 
lines  which  will  interest  you,  and  we  think  our  dif- 
ferent departments  are  worth  seeing. 

Call  upon  us  anyway. 


The 


Gault  Bros.  Company 


Limited 


Sole  Agents  for 

Fownes'  Celebrated  Gloves. 


——MONTREAL, 


£&(§>&t&sm£>3(st3G&&mmm&6im 
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HE  sale  of  puffs 
and  graduated 
four-in-hands,  in  reds, 
is  still  quite  large.  The 
Easter  demand,  which 
will  soon  be  with  us, 
as  Easter  week  com- 
mences on  Monday, 
the  27th  inst.,  will 
bring  in  a  lot  of  light 
colors.  Pure  white,  in 
brocaded  patterns  will 
be,  as  usual,  in  great 
populaiity.  Small  neat 
effects,  such  as  swivel 
patterns  —  small  red, 
green  or  black  spots 
or  blocks  on  a  white 
ground  will  be  in  favor. 
The  feature,  however, 
will  be  the  demand  for 
striking  effects,  such  as 
decided  checks  in  all 
dark  colors,  black,  green,  blue  or  maroon  contrasting  with  white, 
or  bold  stripes  in  the  same  colors.  The  proper  shapes  will  be 
flowing-ends  and  four-in-hands.  With  these  shapes  it  is  necessary 
that  the  cloth  must  be  cut  on  the  bias  to  give  the  correct  appear- 
ance, as  the  style  is  ruined  if  cut  on  the  straight. 

This  is,  however,  a  great  nuisance  to  the  manufacturers  as  it  is 
extremely  difficult  to  have  them  made  when  cut  on  the  bias  so  that 
they  will  not  draw  out.  It  would  be,  therefore,  advisable  that 
retailers  should,  when  opening  their  goods,  examine  them  before 
offering  them  to  their  customers. 


Mens  Furnishings  .*  <*  .* 


T 


article  which  suits  their  fancy  by  merely  having  the  article  shown  to 
them,  especially  if  the  article  is  within  their  reach  in  price. 

Therefore,  it  is  reasonable  to  believe  that  the  sale  of  cuff  links, 
etc.,  would  be  increased  by  a  good  display  of  them  once  in  a 
while. 

The  best  manner  of  displaying  these  goods  that  I  have  noticed 
is  that  followed  by  a  dealer  who  does  a  large  trade.  His  window, 
when  I  last  noticed  it,  contained  a  big  display  of  Ascot  ties  on  a 
stand  a  few  feet  back  from  the  window  front.  An  assortment  of 
cuffs  were  arranged  so  as  to  cover  all  the  floor  but  about  three  feet 
by  six  inches  in  the  centre,  where  three  glass  shelves  were  placed 
one  above  the  other,  with  cuffs  between  them.  The  shelves  were 
devoted  entirely  to  the  display  of  collar  buttons,  cufflinks,  buttons 
and  fasteners,  tie  pins,  etc.,  and  the  cuffs  holding  them  up  were 
held  in  the  correct  circle  by  dainty  links.  Small,  neat  price  cards 
gave  all  the  information  necessary  to  make  the  display  a  tempting 
one. 

The  other  day  I  was  examining  a  display  of  ties 
"a  dead  in  a  down  town  Toronto  window  when  two  well- 

sure  thing."        dressed  young  men  stopped  to  have  a  look. 

In  a  display  made  up  of  dozens  of  ties  were 
included  three  moderately-bright  red  ones. 

One  of  the  men  turned  to  the  other,  after  they  had  look  ed  the 
window  over,  and  remarked  : 

"  There  are  not  so  many  reds  here.  Do  you  think  they  are 
going  out  ?  "  % 

"  They  may  not  be  so  common  in  a  few  weeks  as  they  are  now, 
but  it  will  be  hot  weather  before  they  go  out.  They  are  a  dead 
sure  thing  to  handle,  for,  whether  in  style  or  not,  they  look  so  well 
on  so  many  men  that  they  are  bound  to  be  worn  for  months   yet." 

I  give  the  remark  as  I  heard  it — but  I  agree  with   the  speaker. 


A  very  handsome  lithograph,  in  colors,  of  General  Lord 
Kitchener,  the  hero  of  Khartoum,  has  been  got  out  in  large  wall 
calendar  form  by  Myron  McBride  &  Co.,  Winnipeg.  It  is  the  most 
perfect  color  photograph  of  Lord  Kitchener  yet  issued  in  this 
country.     A  copy  will  be  sent  to  Review  subscribers. 

"Despise  not  the  day  of  small  things"  is  a 
show  off  Scriptural  injunction  that  might  be  transcribed 

the  small  into  a  message  to  retail  merchants,  advising  them 

articles.  not  to  neglect  giving  an  article  its  share  of  atten- 

tion because  it  is  small. 

The  fact  of  the  matter  is,  that  small  articles  are  frequently  much 
more  susceptible  to  advertising  and  displaying  than  larger  and  more 
staple  articles. 

For  instance,  when  making  a  display  of  men's  furnishings, 
whether  the  goods  shown  be  ties,  collars,  cuffs,  or  shirts,  it  is  good 
policy  to  put  in  some  conspicuous  place  a  good  assortment  of  cuff 
links,  tie  pins,  collar  buttons,  cuff  fasteners,  etc.  The  sale  of  these 
goods  is  not  large,  but  it  cannot  be  much  less  than  the  trouble  of 
making  such  an  addition  to  your  display. 

Young  men,  as  a   rule,  are  easily   tempted    to  purchase  some 


"Very  Snappy,  but  Not  Dangerous,"  is  the 
red  ties  message  borne  by  a  card  in  the  centre  of  a  men' s 

displayed.  furnishing  house  on   the  main  street  of  a  large 

Canadian  citv.  As  may  be  supposed,  the  ties 
were  red,  and  red  of  the  brightest  hue.  Some  of  them  were  simply 
red  ;  others  were  made  even  more  striking  by  bold  stripes  of  black, 
black  and  white,  and  white.  The  majority  of  them  were  made-up 
Ascots,  but  there  were  not  a  few  four-in-hands  shown.  The  display 
was  shown  to  excellent  advantage  by  suspending  them  from  a  dis- 
play stand  about  six  feet  high  and  about  two  feet  from  the  window 
front. 

There  are  no  surprising  novelties  in  men's 
men's  gloves.  gloves  for  Easter  and  Spring.  Tan,  in  half-a- 
dozen  shades,  of  course,  will  be  the  prevailing 
color,  and,  indeed,  it  is  safe  to  say  that  nine  tenths  of  the  men  who' 
wear  gloves  prefer  tan  to  anything  else.  Grey  gloves  will  have  a 
certain  vogue  among  the  ultra  fashionable,  but  they  will  not  be  in 
general  demand.  The  ease  with  which  they  become  soiled  miti- 
gates against  their  popularity  with  those  who  buy  gloves  to  wear, 
not  to  look  at.  The  correct  grey  gloves  will  be  light  and  medium 
suede.      Embroideries    are    conspicuous    by    their    absence.      An 
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MENS   FURNISHINGS     Continued. 

attempt  was  made  by  some  manufacturers  to  introduce  embroidered 
backs  this  season,  but  the  idea  did  not  meet  with  popular  approval. 

There  are  several  novelties  in  shirts  which  still 
shirt  novelties  demand  attention,  writes  a  New  York  correspond- 
in  new  YORK.  ent.  Ont  haberdasher  is  making  colored  shirts 
with  bodies  of  colored  instead  of  the  linen  com- 
prising the  bosom  of  the  shirts.  For  instance,  pink  barred  shirts 
will  have  a  body  of  plain  pink  linen.  The  colors  are  pink,  blue 
and  lavender,  and  the  designs  very  little  different  from  those  of 
last  year. 

Another  haberdasher  is  showing  light  lavender  and  blue  linens 
with  an  immense  design  in  white,  something  like  a  double  fleur  de 
lys  at  intervals.  The  shirts  resemble  a  little  bit  of  medieval  furnitute 
coverings,  and  are  effective  but  startling. 

For  young  men  and  boys  this  same  merchant  has  striped  shirts 
with  the  stripes  running  up  and  down  on  a  white  ground.  Some  of 
the  designs  are  effective,  but  I  do  not  care  for  the  alternating 
colored  stripes.  There  are  shirts  with  red  and  black  and  blue,  and 
others  I  must  confess  which  are  hardly  within  the  standard  of  good 
taste,  having  the  American  flag  as  a  model. 

There  is  a  great  influx  of  striped  blue  and  pink  shirts  with  cuffs 
attached,  ready-made  for  $i.  The  shirts  are  decent  in  appearance, 
and  I  suppose  will  stand  some  washings  without  fading. 


THE  MONTREAL 
STORES. 


The  haberdashery  windows  in  Montreal  are 
beginning  to  don  their  Spring  garb,  and,  though 
Lent  is  only  just  upon  us  with  its  attendant  sack- 
cloth and  ashes,  the  shop  displays  savour  already 
of  "  swell  "  things  for  Easter. 

One  noticeable  feature  is  the  evident  trend  of  the  trade  towards 
tailor-made  shirts.  Some  of  the  biggest  stores,  whose  managers 
are  given  credit  for  being  able  to  judge  public  taste,  display  rolls  of 
new  shirtings,  Scotch  ginghams,  French  cambrics,  etc.,  in  place  of 
made-up  shirts.  As  far  as  the  colors  are  concerned,  the  effects  are 
quiet  and  subdued,  for  starched  fronts.  Lots  of  white  ground  is 
shown  and  the  patterns  are  very  pretty.  For  soft  bosomed  shirts, 
in  which  checks  evidently  predominate,  rich  handsome  colors  are 
the  vogue.  Heliotrope  and  dark  green,  navy  blue,  light  blue  and 
heliotrope,  are  among  the  effects.  French  cambrics  are  made  also 
with  strong  white  grounds  and  blue,  pink  and  black,  squares  and 
stripes,  are  among  the  popular  ideas,  and  are,  perhaps,  more  refined 
than  the  richer  patterns  which  are  found  in  some  other  materials. 

The  made-up-goods  come  in  much  the  same  designs  and  color 
effects.  The  variety  seem  to  be  greater  than  ever,  and  sets  the 
average  layman  wondering  at  the  amount  of  time,  trouble,  and 
artistic  taste  expended  to  produce  so  many  novel  and  beautiful 
ideas. 

Round-cornered  collars  seem  to  be  occupying  a  big  place  in  the 
hearts  and  windows  of  the  city  furnishing  men.  They  are  made 
in  low  turndown  shapes  for  shortnecked  men,  in  high  turndown 
and  in  the  ordinary  standup  styles.  Otherwise  there  is  nothing 
startling  about  the  Spring  collars.  A  tie  which  appears  to  have 
captured  the  favor  of  the  well-dressed  men  is  a  Paris  "  Club  "  tie 
— what  is  sometimes  called  an  English  square  end.  It  fastens  in  a 
large,  full  knot,  and  is  a  really  handsome  bit  of  neckwear.  The 
patterns  in  which  it  is  made  are  very  rich,  and  though  the  retail 
price  is  from  $i  to  $2.50,  a  record  sale  is  reported  for  it. 

Underwear,  in  pale  pink,  blue  and  other  tints,  both  plain  and 
striped,  is  among  the  season's  specialties.  Some  of  the  garments 
are  so  well  made,  of  such  exquisite  designs  and  colors,  that  it  seems 
almost  a  pity  their  light  is  doomed  to  be  hidden  under  pantaloons 
and  coat — but,  apparently,  they  are  flowers  which  are  born  to  blush 
unseen.  White  cashmere  underwear  is  being  made  up  with  silk 
gusset  under  the  arms  and  between  the  legs.     This  is  a  boon    for 


fat  men  and  others  who  perspire  freely,  as  it  allows  a  current  of 
cool  air  to  circulate  around  the  parts  where  Summer  heat  is  most 
felt. 

The  man  who  is  presented  herewith  is  not  a 
A  figure  for  stranger  to  window  displays  of  men's  furnishing 
the  window.  goods.  He  has  appeared  in  the  windows  of 
several  stores  already,  and  although  some- 
times very  crudely  constructed,  has  always  been  successful  in 
attracting  the  attention  of  passers-by  to  the  stock  of  neckwear, 
shirts  and  the  general  line  of  haberdashery  carried  within. 

To  display  furnishing  goods  in  this  fashion  gives  novelty  to  a 
window  that  in  itself  is  a  strong  attraction,  and  permits  also  of  a 
forceful  showing  of  goods. 

To  construct  a  furnishing  goods  man  of  this  character  is  not  a 
particularly  difficult  task,  although  it  can  be  so  carelessly  done  that 
as  a  display  figure  it  will  have  no  value. 

The  figure,  before  the  stock  is  placed  on  it,  consists  simply  of  a 
skeleton   wooden  framework,  built   on  the  proportions  of  a    man. 


Hint  for  the   Furnishing  Window. 

The  shoulders  should  be  padded  somewhat,  and  the  trunk  should 
be  similarly  treated  or  they  will  appear  altogether  too  gaunt. 

After  the  framework  is  made  the  work  of  putting  on  the  differ- 
ent articles  of  apparel  is  mere  play.  The  legs  and  feet  are  cuffs, 
and  the  head  is  a  large  cuff  which  will  have  to  be  made  out  of  white 
cardboard.  On  this,  eyes,  nose  and  other  features  can  be  traced 
with  a  pencil  if  desired.  Suspenders,  handkerchief,  gloves,  hat 
and  cane  or  umbrella  should  be  added  to  make  the  display  com- 
plete.— St.  Louis  Drygoodsman. 

I  see  in  most  of  the  down-town  men's  furnishing 
shirt  fronts.       store  windows,  which  have  displays  of  white  and 

unlaundried  shirts,  that,  instead  of  a  long  bosom 
with  a  flap  to  hold  it  down,  they  are  provided  with  bosoms  fully 
three  inches  shorter,  and  the  flap  is  dispensed  with.     The  width  of 
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ClOthirifiT       ^e  are  snowmg  a  good  variety  in  Bicycle  Suits,  Fancy  Linens  and 
&       Alpaca   Coats  and  Vests,  also  a  full  range  of  White    Duck    Coats, 
Vests  and  Pants,  and  Pique  Vests. 

HOSIGry        A  good  assortment. 

UndGrWG3.r       Our  range  is  almost  complete.     See  our  two  special    lines  of 

French  Balbriggan  and  Natural  Wool. 

Rubber  Coats 
Umbrellas        J 

NeCkWear       ^his  ls  a  'me  m  wrncri  we  carry  a  large  assortment  of  designs  to 

meet  all  tastes,  and  can  give  prompt  delivery. 

We  have  also  a  large  line  of  English  Collars  and  Cuffs,  Braces,  Handkerchiefs,  Overalls,  etc.,  our  stock  being  complete. 

LETTER    ORDERS     CAREFULLY    AND    PROMPTLY     FILLED. 
We  extend  a  cordial  invitation  to  all  visiting  merchants  during  the  Millinery  Openings. 

CAULFEILD,    HENDERSON    <£    BURNS. 


We  invite    inspection   of  these  lines  as 
they  are    leaders. 
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MEN'S   FURNISHINGS     Continued 

the  bosom  varies  considerably,  as  usual.      The   shortening    of  the 
bosom  I  consider  a  decided  improvement. 

Spring  shirts  are  being  exhibited  in  the  show 
spring  shirts.        windows  of  the  haberdashers.     They  are  in  the 

popular  striped  patterns  of  last  year,  but  the 
Roman  design  of  several  colors  seems  to  be  the  favorite.  The 
stripes  are  comparatively  narrow  and  pink  and  blue  and  lavender, 
as  usual,  the  basis  for  the  color  scheme.  Some  material  is  in  pink 
and  white  with  a  suspicion  of  a  green  stripe.  In  the  meantime  the 
shops  are  selling  ready-made  shirts  from  last  year  with  very  wide 
stripes  of  blue,  or  black,  or  pink  on  a  white  ground.  They  have 
cuffs  attached,  but,  of  course,  no  collars. 

The  round  turned  down  collar  will  be  the  most  fashionable 
with  the  colored  shirt  this  Spring  and  Summer.  The  collars  are 
very  high  and  deep,  with  rounded  edges  and  the  cuffs  are  also 
rounded. 

In  evening  shirts,  the  plain  bosoms  white  linen  with  two  buttons 
will  prevail.  The  favorite  white  tie  is  made  of  cambric  with  square 
ends  and  shaped  something  like  the  butterfly,  although  not  as  stiff. 
All  white  ties  for  evening  wear  are  unstarched. 

Vogue,  the  mouthpiece  of  Gotham's  fashion 
current  fads  authorities,  gives  the  following  tips  on  current 
for  men.  fads:      "In   London,  it  is  said  that  colored  silk 

handkerchiefs  are  firmly  in  fashion  ;  they  are 
not  here.  According  to  the  same  authority,  the  favorite  colors  are 
greens,  and  the  patterns  on  them  in  reds  and  browns,  and,  in  many 
cases  yellow,  which  do  not   extend  to  the  borders,  which  are  plain. 

"The  handkerchief  most  in  favor  is  plain  white,  with  a  hem- 
stitched border.  The  initial  is  embroidered  in  white  silk.  Some- 
times, there  is  a  monogram  or  a  crest,  and  I  have  seen  them  in 
colors,  but  these  latter  are  mostly  in  vogue  among  foreigners. 

"  The  tie  of  the  Winter  and  the  early  Spring  is  not  the  brilliant 
Ascot,  but  the  once-over,  or  four-in-hand.  It  is  in  blacks  and  very 
dark  colors.  The  white  Ascot  is  not  as  much  in  favor,  and  the 
white  puff  has  become  common,  and  suggests  made-up  affairs. 
Red  four-in-hands  have  been  seen  this  season.  They  are  very 
narrow,  but  the  red  club  tie  and  the  red  puff  scarf  are,  for  the 
present,  tabooed. 

"  The  dancing-pump  is  going  out.  In  its  place,  many  of  the 
men  this  Winter  have  been  wearing  Oxford  ties.  The  colored  or 
fancy  sock  or  hose  is  utterly  out  of  style.  The  new  hose  are  black, 
and  figures  are  not  in  good  taste  for  those  to  be  worn  with  evening 
dress." 

Luxurious  in  the  extreme  is  the  latest  fad  for  men 
a  rich  man's  of  means,  a  tortoise-shell  dressing-table  set. 
fao.  This  comprises  two  small  combs,  a  pair  of  mili- 

tary brushes,  a  hand-glass  and  a  whisk  broom  ; 
and  the  owner's  initials  appear  on  each  piece  in  letters  of  raised 
gold.  One  hundred  dollars  will  hardly  buy  one  of  these  sets,  and 
they  are  marvelously  artistic  in  design. 

It  is  not  every  merchant  who  purposes  retiring  is 
A   well  able  to  sell  out  satisfactorily,  so  reference  is  made 

CONDUCTED  this  month  to  the  retiring   sale  of  J.  M.  Treble, 

sale.  dealer  in  men's    furnishings,    King  and    Yonge 

streets,  Toronto.  Mr.  Treble  has  long  been 
known  as  one  of  the  shrewdest  and  most  progressive  dealers  in  his 
line  in  Toronto,  and  retires  from  active  business  with  a  comfortable 
fortune.     As  his  place  of  business  has  been  leased  to   the   G.T.R. 


company,  who  are  to  take  possession  on  March  i,  a  nine  days' 
clearing  sale  was  announced,  with  discounts  off  all  prices. 

It  is  a  noteworthy  fact  that  though  the  reductions  made  in  price 
were  comparatively  small,  and  though  there  is  a  constant 
succession  of  sales,  where  prices  are  "cut  in  two,"  "slashed 
unmercifully,"  etc.,  this  sale  attracted  great  attention.  The 
reason  for  this  is  simply  that  Treble's  has  never  been  a  cut- 
rate  store.  Goods  were  sold  on  their  merits,  because  of  the  quality 
and  value,  and  when  a  discount  sale  was  announced  its  legitimacy 
was  unquestioned.  The  writer  was  in  the  store  during  the  sale, 
and,  though  there  was  none  of  the  excited  stampede  sometimes 
noted  at  cheap  fire  sales,  etc.,  there  seemed  to  be  a  general  feeling 
that  goods  were  being  sold  at  a  bargain.  It  pays  to  have  a  good 
reputation. 

A  card  in  one  of  the  windows  during  the  sale  made  rather 
peculiar  reading,  but  it  was  one  of  the  strongest  cards  I  have  seen 
in  many  a  day.  For  some  weeks,  and,  I  believe,  months,  the 
card,  which  was  placed  in  the  centre  of  a  display  of  shirts,  had 
read  :  "  We  don't  know  how  to  give  the  best  dollar  shirt  made  for 
less  than  one  dollar."  The  last  two  words  were  printed  in  large 
black  type,  but  during  the  sale  they  were  scratched  out  and  replaced 
by  the  figures  8oc.  in  red  ink. 

None  of  the  window  displays  were  altered  because  of  the  sale, 
except  that  the  price  tickets  were  all  altered  to  show  the  reduction 
made  in  prices.  As  the  store  boasted  of  two  display  windows  on 
Yonge  street  and  four  on  King  street,  and  price  tickets  were  every- 
where, the  fact  was  persistently  presented  that  the  reduction,  though 
not  very  great  on  any  one  article,  was  general,  affecting  all  the 
goods  handled.     Needless  to  say,  the  sale  was  well  advertised. 

I  started  out  the  other  day  to  find  out  from  the 
the  VOG'IF.  window  displays  of   neckwear  in  the  fashionable 

in  ties.  men's  furnishing  houses  in   Toronto   the    latest 

thing  in  ties.  In  the  first  window  I  noted  was  a 
display  of  puffs.  They  were  rather  larger  and  plainer  than  the 
average  tie  of  this  shape.  In  color  they  were  very  quiet.  Plain 
whites,  dull  greens,  blacks,  reds,  and  blue,  were  the  only  colors 
shown.  The  whole  effect  of  this  display  was  quiet  in  the  extreme 
— the  only  quiet  display  I  saw. 

In  another  window  in  the  same  store  was  a  combination  display 
of  bows  and  imperials.  The  bows  were  shown  in  their  boxes  on 
the  floor.  There  were  a  number  of  plain  black  ones,  but  the 
greater  portion  of  them  were  shown  in  various  designs  and  in  all 
combinations  of  colors — browns,  reds,  blues,  greens  and  yellows 
predominating.  The  imperials,  or  flowing  end  ties,  were  shown  in 
checks,  stripes,  plaids- — in  fact,  in  any  and  every  design.  The 
designs  were  all  of  a  strong,  bold  nature. 

In  another  store,  I  saw  Ascots.  These  were  shown  in  reds  with 
small  black  or  black  and  white  stripes,  blues  with  red  stripes, 
greens  with  white  stripes  and  blacks  with  red  stripes.  These  stripes 
ran  lengthwise  or  diagonally  across  the  ties.  There  were  also  a 
number  of  Ascots  shown  with  alternating  stripes  of  blue  and  green, 
blue  and  bronze,  and  red  and  green. 

In  another  window,  bows  and  four-in-hands  were  displayed. 
The  four-in-hands  were  shown  in  small  black  and  white  checks,  as 
were  also  some  of  the  bows.  Other  bows  were  combinations  of  red 
and  white,  black  and  green,  red  and  yellow,  green  and  white,  green 
and  gold.     Some  pretty  blue  ties  were  shown  with  a  white  spot. 

Another  display  noted  consisted  of  four-in-hands  and  puffs. 
The  greater  portion  of  the  four-in-hands  consisted  of  black  and  white 
checks  and  stripes,  and  in  plaids  and  checks  in  assorted  colors. 
The  puffs  were  principally  plain  reds,  whites  and  blacks. 

Another  display,  that  of  flashy  red  ties,  mentioned  in  another 
place,  was  also  seen. 

From  the  foregoing,  it  will  be  seen  that  ties  are  being  sold  and 
worn  in  almost  every  shape  and  combination  of  colors,  but  it  is  safe  to 
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CLOTHING = READY-MADE 


"Tiger  Brand"  is  proving  that  better  clothing  can  be  made  than  ever  has  been 
made  in  Canada.  The  demand  for  better  ready-made  clothing  is  increasing,  and 
"Tiger  Brand"  is  in  advance  of  the  demand.  It  is  better  fitting — better  made — 
better  quality — and  is  on  the  high  road  to  perfection  in  competition  with  the  highest 
class  custom  garments — this  applies  to  men's  and  boys'  alike.  We're  well  stocked 
in  the  newest  of  the  new  in  all  lines.  The  trade  is  invited  to  visit  the  warerooms, 
make  personal  selection  or  order  by  letter.      We'll  be  prompt  and  careful. 


E.  Boisseau  &  Co. 

Temperance  and  Yonge  Sts.,    Toronto. 
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MEN'S   FURNISHINGS     Continued. 

say  that  puffs  are  still  in  greatest  favor,  as  far  as  shape  is  concerned. 
In  regard  to  color,  though  there  is  a  great  variety  of  styles  shown, 
nearly  every  one  conveys  a  striking  effect.  If  a  tie  is  striking,  it  is 
correct. 

F.  A.  Cookson,   of  Cookson,  Louson  &  Co.,   Montreal,    is   in 

Europe  at  present.  He  will 
visit  different  continental 
points  purchasing  silks  for 
their  neckwear  department 
and  novelties  of  all  kinds  in 
men's  furnishings.  Speaking 
of  neckwear,  one  of  the  firm 
remarked  to  The  Review 
that  they  had  been  successful 
beyond  all  expectations  in 
manufacturing  it.  Tie  making 
had  been  taken  up  by  the  firm 
as  something  of  an  experi- 
ment, but  the  trade  have 
received  their  efforts  so  well 
that  it  has  now  become  a 
most  important  department. 

Mercerized  cotton  yarns  now 

J.  W.  Milne,  newly  appointed  assistant  buyer     enter      largely      into      the     COn- 
in  mens  furnishings,  John  Macdonald  c*  Co.      struction  of  underwear.       They 

go  into  the  knitting  process  as  cotton  and  come  out  as  silk,  and  it 
would  puzzle  an  old-fashioned  expert  to  tell  the  difference  between 
the  imitation  article  and  the  genuine  product  of  the  worm.  It  would 
seem  that  all  the  primary  difficulties  as  to  preservation  of  lustre 
during  the  wearing  lifetime  of  a  silk-appearing  underwear  garment 
have  been  eliminated  from  the  problem.  An  authority  says  : 
"Between  a  first-class  mercerized  garment  and  a  genuine  silk 
article  it  is  now  difficult  to  distinguish,  and  the  advantage  to  the 
former  over  the  latter  in  point  of  price  is  a  strong  factor  in  its 
favor. 

The  customers  of  a  furnishing  store  are  more  apt 
A  pointer  for  to  speak  openly  in  praise  or  criticism  of  the 
the  clerk.  goods  they  buy  than  do  the  customers  in   other 

establishments.  The  young  man  tells  what  he 
has  seen  elsewhere,  what  his  friends  say  and  what  he  sees  others 
wear.  He  will  make  comparisons  regarding  the  goods  before  him 
and  what  he  has  seen  elsewhere,  involving  opinions  on  prices, 
styles,  etc.  These  criticisms  are  apt  to  call  forth  answers  from  the 
clerk  in  a  rather  sharp  tone,  because  the  remarks  are  often  petty, 
unjust,  or  hasty,  or  bluntly  expressed.  In  reality,  these  criticisms 
are  valuable  as  so  much  education  and  information.  They  may 
reveal  points  not  hitherto  considered,  but  which  require  to  be 
attended  to,  and  perhaps  remedied.  After  each  day's  business,  a 
short  consultation  might  be  held  between  the  various  members 
of  the  staff  and  the  results  noted  and  discussed.  It  is  especially 
necessary  to  remember  what  has  been  said  as  to  the  quality  or 
price  of  competitors'  goods.  The  furnisher  wants  to  know  what  is 
amiss,  even  if  it  is  not  pleasant  to  listen  to.  Some  furnishers  make 
a  point  of  doing  systematically  what  is  here  mentioned  ;  it  is  given 
merely  for  those  who  have  not  hitherto  thought  it  worth  while. 

A  great  many  gloves  are  ruined  before  they  have 
putting  ON  ever  been  worn,  by  the  careless  manner  in  which 

A  glove.  men  handle  them  during  the  process  of  "trying 

on."  Gloves  are  not  made  of  cast  iron,  or  are 
they  riveted.  The  delicate  skins  and  fine  strong  silk  sewings  can 
be   pulled  to  pieces   very  easily.     Gloves   are  generally    split  on 


account  of  the  jerky  manner  in  which  they  are  put  on  when  new.  It 
would  be  a  good  idea  for  harberdashers  to  tell  their  customers  to 
take  the  gloves  home,  and  to  take  their  time  when  first  putting 
them  on.  Whenever  gloves  are  bought  by  a  person  who  insists 
upon  putting  them  on  at  once,  the  clerk  should  ask  to  do 
the  job  in  order  that  it  may  be  properly  done,  and  that  the 
gloves  may  not  be  ruined.  In  putting  on  a  glove,  great  care 
should  be  taken  to  get  each  finger  in  its  place  perfectly  square  and 
straight.  The  seams  of  the  finger  should  run  up  and  down  the 
finger  in  a  straight  line.  Coax  each  finger  into  its  place  carefully 
by  rubbing  with  the  thumb  and  first  finger  until  the  finger  is  down 
to  the  very  end  of  the  glove.  In  taking  the  glove  off,  turn  the 
wrist  over  the  fingers  and  take  hold  of  the  ends  of  the  fingers 
through  the  wrist.  It  wears  a  glove  out  badly  to  pull  off  by  catch- 
ing hold  of  the  finger  tips.  Pull  the  glove  into  shape  and  lay  aside 
carefully.  Buttoning  gloves  should  never  be  done  in  a  hurry. 
The  wrist  should  be  carefully  and  gently  pulled  straight,  and  the 
buttons  inserted  gently  into  the  holes. — Haberdasher. 

The  Review  illustrates  here  two  novel  designs  in  golf  hose 
shown  by  Matthews,  Towers  &  Co.  No.  3870  has  plain  black 
legs  with  white 
stripe  tops,  and 
No.  3868  has 
plain  black  legs 
and  white  check 
tops.  They  are 
pretty  and  neat, 
and  they  come  as 
a  positive  relief 
from  the  ga  udy 
bicycle  and  golf 
stockings  which 
have  been  so  much 
in  evidence  lately. 


Xo  3870 


3868 


Messrs.  Glover 
&  Brais  are  show- 
ing a  fine  range  of 
Roman  stripe  ties 
in  pure  silk,  for 
early  Spring.  The 
assortment  is  so 
varied  and  the 
coloring  so  perfect  that  the  goods  are  almost  certain  to  please  the 
trade.  Puffs,  distingues  and  Paris  ties  may  be  retailed  at  50c, 
while  the  bows  will  sell  at  a  quarter.  A  special  line  of  neckwear, 
which  will  make  a  sensation  when  it  appears,  is  a  black  satin 
"  Ideale  "  puff  with  a  satin  edge  about  ^-in.  wide,  in  all  the  fol- 
lowing shades  :  Cardinal,  purple,  gold,  silver,  scarlet  and  green. 
A  line  resembling  this  is  a  black  satin  derby  with  similar  edgings. 
These  are,  of  course,  expensive  goods,  the  former  retailing  for 
$1 .50  each  and  the  latter  for  51-25.  A  range  of  light  effects  in 
scarves  for  Easter  is  a  specialty  with  this  house. 


The  profit  on  the  better  class  of  goods  being 
the  kind  of  decidedly  greater  than  on  cheap  lines,   I  hope 

goods  to  sell.  dealers  are  going  to  take  advantage  of  the  im- 
proved times  in  Canada  this  Spring  to  preach 
the  doctrine  to  their  customers  that  a  good  thing  is  worth  the  extra 
money.  The  only  ornamental  feature  of  a  man's  dress  is  what  he 
buys  of  the  furnisher.  No  young  man  of  any  social  standing  has 
his  clothes  made  in  a  fancy  style.  He  relies  upon  his  gloves,  his 
neckwear  and  his  linen  to  relieve  the  sombreness  of  his  clothing. 
These  effects  should  be  produced  by  good  goods,  not  by  cheap 
goods. 
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We  are  showing  Special  Values  in 

'     Mixture 
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Worsteds 
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14  ozs.  at  85  cents. 

16  ozs.  at  $1.10. 

Also  a  stock  lot  of  solid  Worsted 
Pantings   at   65    cents. 

SAMPLES  ON  APPLICATION. 
♦♦♦♦♦♦»♦ 

JOHN  FISHER,  SON  &  CO. 

Cor.  Victoria  Square  and  St.  James  Street 

MONTREAL. 


(Uc  take  this  opportunity 

of  thanking  our  friends  in  the  clothing  business  from 
Nova  Scotia  to  Victoria,  B.C.,  ESPECIALLY  OUR 
WESTERN  FRIENDS,  and  can  assure  them  we 
appreciate  their  patronage  very  much. 


We  have  the- 


LARGEST  AND 
BEST  EQUIPPED 
CLOTHING  FACTORY 

in  the  Dominion,-  and  shall  be   pleased  to  send   samples  of  our 
leading  lines  at  any  time. 

We  are  making   up  Boys'  Knicks,  lined  throughout,  buttons 
at  knee,  in  packages  assorted  as  follows  : 

Ages  4  to  II ,  $2.75  to  $5.00  per  doz. 
"  12  to  16,  S3. 00  to  $6.00        " 

Samples  submitted  free  on  application. 


CLAYTON  &  SONS 


HALIFAX,  N.S. 


He  who  hesitates 
is left. 


To  be  in  the  first  flight  re- 
quires prompt  decision;  a  fact 
your  buying  exemplifies. 


"WELL  BOUGHT,  HALF  SOLD" 

That's  why  . 


YOU   KNOW 


Such  a  range  of  ...  . 

Summer  Clothing 

Underwear 
Shirts 
Neckwear 

Half-Hose,    etc.,  etc 

as  we  show  must  please  you  or  you're  more  than  hard  to  please. 


Our  Spring  Lines 
"Stand  Out" 

They're  bought  right. 


MYRON  McBRIDE  &  CO. 

- WINNIPEG. 


Western  Canada's 
Wholesale  Men's  Furnishers 
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NEW  GOODS  IN  WHOLESALE  HOUSES. 


JOHN  MACDONALD  &  CO. 

IN  men's  furnishings,  there  is  a  fine  range  of  leather  belts  to  retail 
at  25>  35«  5°  and  7SC-  A  line  of  black  cotton  socks  will  retail 
for  ioc,  the  regular  value  being  15c,  and  the  goods  being  fast 
black.  A  nice  line  of  fancy  vests  for  Spring  trade  is  being  shown. 
A  special  line  of  tennis  pants,  to  retail  at  85c,  at  a  good  profit,  can 
be  had  just  now.  Balbriggan  underwear,  doublethread,  sateen 
facings,  is  being  shown  for  75c.  retailing,  the  whole  suit.  A  special 
line  of  Scotch  zephyr  negligee  shirts,  regular  $9  goods,  are  being 
moved  out  at  $7.50.  Tweed  bicycle  caps  to  retail  from  25  to  50c, 
are  a  feature. 

The  woollen  department  is  clearing  out  some  fancy  worsted 
trouserings,  and  several  lines  of  black  and  blue  serges  and  twill 
worsted.  The  suitings  and  trouserings  are  prominent  this  month, 
as  also  costume  cloths  for  ladies'  tailor-made  suits.  A  special  job 
line  of  low  priced  Canadian  tweeds  is  worth  inquiry.  In  tailors' 
trimmings  there  is  a  large  range  of  Italians,  silesias,  etc.,  at  popular 
prices. 

A  special  job  line  of  laces,  including  vals.,  torchons,  cluny, 
guipure,  chantilly,  etc.,  in  widths  from  2^-in.  vals.,  to  10-in.  deep 
demi-flouncingsare  a  marked  feature  this  month. 

The  range  of  fancy  blouse  silks  in  soft  weaves  is  very  impor- 
tant this  Spring,  including  taffeta,  colored  satin,  black  satin 
(special  value),  etc.  A  repeat  of  this  firm's  L4  special  peau  de 
soie,  to  retail  at  $1,  has  just  been  opened  up. 

In  the  lace  section,  besides  the  job  line  mentioned  above,  are  : 
Narrow  vals.,  in  medium  and  good  qualities,  linen  torchons,  hand- 
made torchons.  In  hosiery,  the  Imperial  fast  black  cotton  and 
lisle  thread  hose,  special  value,  to  retail  at  popular  prices,  is  still  to 
be  had. 

This  is  going  to  be  a  big  white  season.  White  piques  and 
bedford  cords,  to  retail  from  10  to  50c;  Swiss  spot  muslins,  to 
retail  from  10  to  75c;  BB  lawn,  45  in.,  to  retail  at  ioc,  are  all 
shown.  A  large  trade  is  being  done  in  the  "Gold  Medal"  dress 
goods,  and  several  additions  to  the  list  of  novelties  in  these  has 
been  made. 

A  shipment  of  Axminster,  Saxony,  and  mohair  squares,  6  x 
10.3,  8.8  x  10.10  and  9  x  13. 1  has  just  been  received  in  the  carpet 
department.  Photos  of  these  can  be  had  by  inquiring  dealers. 
They  are  in  Indian,  Persian,  and  floral  designs.  A  hundred  pieces 
of  Wilton  velvets,  a  special  line,  have  been  opened  up.  A  range  of 
linoleums,  all  prices,  of  which  samples  will  be  sent  to  dealers,  is 
being  shown.  The  stock  of  Brussels,  tapestry,  union,  woollen,  and 
hemp  carpets  is  now  complete  and  ready  for  the  trade.  Three 
hundred  pieces  of  tapestry,  being  a  manufacturer's  overstock,  all 
desirable  designs,  are  being  sold  under  regular  prices.  The  direct 
shipments  of  Chinese  and  Japanese  mattings  are  now  coming  in. 

K.  ISHIKAWA  &  CO. 
The  silk  trade  has  been  very  satisfactory  this  season,  and  this 
firm  has  started  with  an  entirely  new  line  of  plain  and  fancy  silks. 
Plain  colored  silks  are  in  as  good  demand  as  last  season,  the 
favorite  colors  having  changed  to  still  brighter  shades.  Reds  in 
all  shades  are  good,  from  fuchsia,  magenta,  coquelicot,  garnet, 
etc. ;  royal  blue,  and  the  whole  of  the  blue  family,  are  here  for 
blouses,  and  it  is  expected  the  colorings  for  the  coming  season  will 
be  browns  and  greys  in  different   tints.      White  is  very  strong,  and 


ivory  China  silks  have  been  heavily  ordered  by  the  b'ouse  manu- 
facturers. 

In  fancy  silks,  satin  stripes  are  not  favored  at  present,  and 
white,  cream,  gold,  or  blue  and  violet  are  much  asked  for.  Corded 
silks  in  the  high  French  make,  as  well  as  Japanese  and  Kaiki,  are 
in  great  demand  both  in  the  United  States  and  Canada,  the  two 
latter  being  scarce  in  this  market.  K.  Ishikawa  &  Co.  have  just 
received  20  cases  of  high-grade  Japanese  silks  and  the  new  crystal 
corded  silks,  and  millinery  buyers  have  greatly  admired  the  styles 
and  colorings.  There  are  still  to  be  sold  a  few  choice  styles  of 
these. 

The  new  finishing  of  Japanese  silks  is  a  feature  this  season. 
Complaint  has  been  made  that  the  goods  were  too  soft  for  making 
up  costumes.  Now,  the  firm,  after  making  experiments,  are  de- 
livering silks  with  the  perfect  French  finish,  but  retaining,  however, 
the  strength  and  durability  characteristic  of  the  Japanese  silk,  so 
that  the  taffeta  finish  will  wear  just  as  well  as  the  soft. 

Silk  is  going  very  high  in  price,  as  everyone  knows,  and  the 
New  York  advices  say  that  all  silks,  from  raw  Canton  to  Lyons 
manufactured  silk,  are  mounting  steadily  and  rapidly  in  price. 
Raw  silk  has  advanced  35  percent,  in  three  months  and  manu- 
facturers have  had  to  raise  prices  accordingly.  As  there  will  be  no 
raw  silk  crop  till  the  end  of  August,  the  advanced  price  will  hold 
good  till  then  if  it  does  not  go  higher.  Dealers  are  advised  to  plan 
their  Fall  orders  early. 

This  firm  have  received  their  entire  shipment  of  mattings  during 
the  past  four  weeks  and  have  delivered  all  orders.  They  have 
left  a  few  exclusive  patterns  which  they  will  clear  out  at  reduced 
prices.  They  claim  to  be  ahead  of  others  in  early  arrivals  of  goods. 
The  importers  or  agents  of  Japanese  mattings  here  were  never 
able  to  be  sure  of  their  arrival  by  a  certain  date.  This  irregularity 
of  delivery  has  been  a  drawback  to  trade  between  American  and 
Asiatic  countries.  The  distance  is  immense,  varying  from 
5,000  to  9,000  miles,  so  that  the  time  consumed  by  transportation 
is  a  factor.  But  this  is  not  always  the  real  cause  of 
delays  in  arrival,  but  the  slowness  of  oriental  manufac- 
turers to  be  converted  to  western  methods  of  trade.  Time  does 
not  cut  a  big  figure  there.  They  can  never  promise  a  time  for 
delivery.  Ishikawa  &  Co.  have  got  out  of  this  old-fashioned  way 
of  their  forefathers  and  are  doing  business  in  the  real  occidental 
way,  delivering  orders  on  time.  This  fact  of  the  prompt  delivery 
of  such  a  bulky  article  as  mattings  is  to  the  firm's  credit. 


Louis  A.  Bourdon  and  Simon  Phaneuf  have  registered  as  pro- 
prietors of  Phaneuf  &  Bourdon,  general  merchants,  Farnham,  Que. 

Sims  Bros.,  general  merchants,  Little  Current,  Ont  ,  have  dis- 
solved, and  have  been  succeeded  by  Thos.  Sims  &  Co. 

Oerman    Jackets 

Encouraged  by  their  great  success  of  las   season,  # 

J.    E.    SNIDER    &    CO.,    will   again 
be     to    the    front    with     the    finest     and    largest 
collection  of 

FOREIGN     GARMENTS 

ever  shown  in  Canada. 

J.  G.  Stead,  Manitoba  and  British  Columbia. 

B.  D.  Lorimer.  The  Maritime  Provinces. 
J.  E.  Snider.  Ontario. 
Also  Agents    for  BRICE,  PALMER  &  CO.,  London,   Eng. 

Office,  5  King  Street  West,  Toronto. 

Mr     Stead  also  carries  samples  in    Manitoba  and  British  Columbia  for  the  Minerva 
Mfg.  Co.,  of  Toronto. 
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Oxford  Tweeds  OXFORD 

and  ^^     »*pp*rL^ 

Homespuns     iwccDS 

The  swell  stuff  for  Ladies'  Costumes 
and  Gentlemen's  business  and  Outing 
Suits  for  Spring. 

No  tailor  or  dry  goods  stock  is  com- 
plete uow-a-days  without  a  line  of  the 
celebrated  OXFORDS. 


^_ 


^ 


Made  only   by. 


OXFORD  MFG.  CO.,  Limited 

ESTABLISHED  32  YEARS.) 

....  OXFORD,  N.S. 

Hutchison,  Nisbet  &  Auld 

Wholesale  for  Toronto  and  the  West. 


MILL  YARNS 


is  a  line  of  which  we 
have  a  very  large  out- 
put.   We  make  them  in 

WHITE 

SHEEP'S  GREY 
LIGHT  GREY 

MEDIUM  GREY 
DARK  GREY 
BLACK 

put  them  up  in  '4-lb.  skeins, 
6  lb.  in  a  spindle,  and  guar- 
antee all  our  pounds  to  have 
sixteen  ounces. 

Will  be  glad  to  send  samples  and  quote 
prices  for  any  quantity. 


Eureka  Woolen  Mfg.  Co. 


Limited 

EUREKA,  N.S. 


1  Can't  We  Get  Together?  I 

Success  presupposes  superiority ;  superiority  presupposes  skill.  The  most 
successful  house  in  the  manufacture  of  cloaks  isn't  resting  on  past  reputation.  Our 
ambition,  our  business,  our  art — are  progressive.  The  best  possible  value  last  Fall 
is  surpassed  by  the  better  possible  value   this  Spring.     What  we're  doing  now  with — 

—Jackets  and  Capes) 
—Ladies'   Costumes       Made  in  Canada 
—Men's  Clothing  1  by  Canadian  Tailors 

—Boys'  Clothing  J 

is  notable  enough  to  talk  about.  The  common  argument  is  that  stores  can  buy 
Mantles  cheaper  in  Europe,  but  can  they  ?  We've  been  importing  for  years  on  our 
own  account,  and  now  we're  putting  time  and  money,  wit  and  energy  into  the  manu- 
facture of  Cloaks  and  Costumes  on  a  large  scale,  with  more  style  and  better  value 
than  you  or  we  ever  knew  before. 

We  make  Clothing  as  well — Men's,  Youths'  and  Boys'  Clothing.  Every  selling 
advantage  is  here,  and  as  a  matter  of  fact  we're  doing  a  splendid  business.  Can't  we 
get  together  ? 

JOHN  NORTHWAY  &  SON,  »*n-*i.  TORONTO  ^ 
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FALL  OUTLOOK  IN    WOOLLENS. 

THE  higher  prices  of  wool  is  a  common  theme  with  buyers  who 
have  just  returned  to  Canada  from  the  other  side.  Mr.  Begg, 
of  John  Macdonald  &  Co.,  who  has  lately  got  back,  told  The 
Review  a  few  days  ago  that  the  impression  was  that  no  drop  in  the 
price  of  fine  wools  would  take  place  during  the  next  nine  or  twelve 
months.  In  England,  the  boom  in  the  shipbuilding  yards  is  favor- 
ably affecting  trade. 

As  to  the  probable  combinations  of  color  for  Autumn  goods, 
there  seems  to  be  a  tendency  towards  bronze  effects  and  browns, 
and  Oxford  and  steel  grays.  In  fancy  worsted  suitings,  the  popular 
thing  will  be  subdued  checks  and  mixture  colorings.  A  good 
sprinkling  of  black  and  white  checks  are  showing.  Englishmen 
are  now  wearing  plain,  vicuna  serges  in  blacks  and  blues.  Lon 
doners  still  stick  to  the  long  frock  coat  worn  with  the  silk  hat. 

All  the  best  manufacturers  are  very  busy,  in  fact,  working  over- 
time. The  Winter  trade  in  heavy  goods  has  not  been  favorable, 
owing  to  the  mild  weather.  During  January,  when  Mr.  Begg  was 
in  England,  there  was  not  a  particle  of  snow  and  no  frost,  and  an 
overcoat  was  not  required. 

English  styles  at  present,  for  ladies'  mantlings,  are  principally 
plain  costume  cloths,  Venetians  and  coverts.  Ladies  are  also 
wearing  black  and  blue  serges  for  costumes.  The  outlook  for 
mantles  is  chiefly  towards  plain  beavers  of  various  colors,  greens, 
browns,  cardinal  and  scarlet  ;  also  fancy  curl  serges,  black  and 
colors,  and  astrakans.  while  there  seems  to  be  a  feeling  that 
sealettes  will  be  correct  next  season. 

SPRING  STYLES  FOR  TAILORINGS. 
The  improvement  in  the  demand  for  strictly  high-class  fabrics, 
noted  in  last  issue,  still  continues  in  evidence,  and  with  it,  there  is 
now  a  much-increased  call  for  the  finest  class  of  trimmings,  silk 
linings  having  an  unusually  large  sale.  For  the  immediate  season, 
the  Spring  overcoat  is,  of  course,  the  garment  in  principal  demand. 
The  standard  cloths — Venetians,  coverts,  and  whipcords — will  be 
sold  in  great  quantities  ;  but  there  is  also  an  excellent  inquiry  for 
many  new  things,  such  as  Scotch  tweeds  of  neat  effects,  mainly  in 
greys,  herringbone  cheviots  in  greys.  A  large  sale  of  Oxford  Mills 
cheviots,  in  herringbone  designs  and  in  seven  or  eight  shades,  is 
also  reported  by  Hutchison,  Nisbet  &  Auld,  the  agents  of  the 
mills,  who  have  a  complete  stock  of  all  Spring  overcoating  fabrics. 
In  all  of  these  fabrics  the  proper  thing  will  be  silk  trimmings.  In 
trouserings,  stripes  are  always  the  strong  thing  ;  but  neat,  small 
checks  are  now  also  in  much  evidence. 

WOOLS,  AND  HOW  THEY    ARE  USED.- 
Those  who  handle  woollens  find  a  little  technical   information 
handy  at  times.       The  other  day   Mr.  J.  W.   Turner,  of  Bradford, 
Eng. ,  read  a  paper    before   the   Bradford   Textile  Society   on   the 
adaptibility  of  wool,  which  contains  some  interesting  points. 

He  showed  that  the  wool  industry  was  now  so  subdivided  that 
the  manufacturer  could  buy  yarns  and  go  to  work  upon  them 
guided  by  the  highest  technical  education  ;  the  spinner,  on  the 
other  hand,  had  to  be  guided  by  what  was  known  as  "  the  rule  of 
thumb."  Cotton,  silk  and  flax  could  be  compelled  to  take  the 
forms  desired  by  the  manufacturer,  but  wool  would  only  go  its  own 
way,  and  required    "Humoring."       There,  was  no   sharp  dividing 


line  between  the  various  classes  of  wool. 
Many  qualities  of  merino,  for  example,  could 
be  made  into  either  woollen  cloth,  worsted 
coatings,  worsted  stuffs,  or  flannel,  Leices- 
ter wool  or  colonial  crossbred,  when  combed, 
produced  a  top  which  was  available  for 
almost  any  purpose  except  the  production 
of  woollen  goods,  whilst  the  noil,  or  short  wool,  obtained  from  the 
same  process  could  only  be  used,  according  to  its  fineness,  for 
the  manufacture  of  fancy  woollen  goods,  flannels,  blankets,  or 
hosiery.  Merino  wool  when  combed  produced  a  proportionately 
long  wool  or  top,  suitable  for  the  manufacture  of  the  finer  grades  of 
worsted  coatings,  cashmeres  and  Italians,  but  the  noils  were  only 
for  fine  woollen-faced  cloths,  fine  flannels  and  fine  felt  hats. 

To  take  pure  lustre  as  an  example  of  the  way  in  which  wools 
could  be  used,  the  chief  sources  were  mohair  and  alpaca,  which 
could  be  supplemented  by  the  wools  of  Lincoln,  Yorkshire  and 
Nottingham.  It  must  be  noted  in  that  connection  that  white  and 
delicate  colors  were  made  out  of  mohair  and  English  lustre  wools, 
whilst  blacks,  browns  and  melanges  could  be  made  of  alpaca, 
llama,  or  other  goats'  hair. 

Leaving  the  range  of  pure  lustre,  there  was  a  large  production 
of  goods  known  as  d. -mi  lustre,  made  of  such  wools  as  Irish,  North 
Kent,  etc.,  and  colonial  crossbreds,  which  made  serges,  cords, 
reps,  poplins,  various  fancies  and  lastings.  Amongst  those  might 
be  mentioned  the  coarser  kinds  of  demi-lustre,  such  as  Gloucester, 
Oxford,  Warwick  and  Northampton,  and  sometimes  Devon  and 
Cornish.  These  were  manufactured  into  camlets,  lastings,  braids 
and  buntings. 

Next  in  order  came  the  mixed  breeds,  which  formed  a  very 
large  proportion  of  the  growth  of  the  United  Kingdom,  i.  e.,  wools 
which  contained  in  a  greater  or  less  degree  a  cross  of  the  Scotch 
black-faced  or  mountain  wools.  Those  could  be  made  into  almost 
anything.  The  pure  blackfaced  usually  found  its  way  into  carpets, 
but  the  various  crossbreds  were  accounted  for  by  the  manufacture 
of  moreens,  damasks  and  Scotch  mixtures.  To  the  same  class  be- 
longed the  cheviots  and  the  superior  classes  of  Welsh  and  Irish 
mountain  wools,  which  were  made  into  goods  of  a  quite  unique 
character.  Large  quantities  of  the  so-called  cheviot  goods,  how- 
ever, were  produced  from  the  crossbred  wools  of  Australia  and 
Buenos  Ayres.  Some  of  these  were  known  as  cheviots,  tweeds, 
Scotch  fancy  suitings,  Scotch  fingering  yarns,  etc. 

There  was  no  doubt  that,  during  the  life  of  the  present  genera- 
tion, merino  wool  had  held  the  most  prominent  position.  It  gained 
largely  in  popularity  at  the  time  when  the  public  was  becoming 
tired  of  luitrous  and  hard-haired  fabrics,  and  for  25  years  it  had 
had  the  chief  command  of  the  market.  It  was  soft  to  the  touch, 
would  take  the  most  solid  and  the  most  delicate  colors,  and  was 
available  for  the  heaviest  woollen  cloths,  the  lightest  of  ladies' 
dress  goods,  and  the  smoothest  of  linings.  By  admixture  with  the 
well  understood  Leicester  breed,  it  had  produced  a  vast  variety  of 
crossbred  colonial  wool,  which  was  the  principal  factor  in  the  wool 
market  to  day.  With  the  exception  of  the  pure  lustre  wool,  almost 
any  wool  of  European  growth  could  be  matched  from  the  supplies 
of  colonial  crossbreds. 

PRICE  AND  NEW  MAKES  IN  BRADFORD. 

There  is  very  little  change  in  the  condition  of  the  English  wool 
market,  but  although  most  non-lustrous  kinds  are   to   some    extent' 
neglected,  the  previously  reported  improvement  in  the  demand  for 
pure  lustre  wools  is  fully  sustained. 

Most  of  the  raw  mohair,  suitable  for  Bradford  dress  fabrics,  is 
already  in  the  hands  of  spinners,  but  what  little  still  remains  with 
merchants  and  importers  is  very  firmly  held  indeed. 

Spinners  of  mohair  and  alpaca  yarns  are  finding  a  good  inquiry 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


51 


B 


The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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WOOLLENS  AND  CLOTHING-Continued. 

boih  on  home  and  continental  account,  and  have  in  most  cases 
again  advanced  prices. 

Spinners  of  worsted  yarns  find  that  continental  users  are  very 
loth  to  follow  the  recent  advance  in  prices,  and  these  latter  are 
being  helped  to  keep  down  their  offers  by  being  supplied  by  mer- 
chants out  of  stocks  of  two-fold  yarns  bought  at  very  bottom  rates. 
From  the  want  of  spirit  displayed  in  the  offers  received,  one  would 
gather  that  business  generally  on  the  Continent  is  still  very  quiet. 

Undoubtedly,  the  French  makers  have  been  having  a  good  deal 
of  their  own  way  in  supplying  fine  all-wool  dress  goods  of  the  ben- 
galine  and  poplin  class,  but  I  was  glad  to  see,  last  week,  the  pro- 
ductions of  a  local  manufacturer  in  these  classes  of  goods,  which 
certainly  seemed  equal  to  anything  coming  from  abroad.  These 
goods  were  quite  pure  in  finish,  containing  absolutely  nothing  but 
pure  wool.  After  being  somewhat  under  a  cloud  in  the  home 
market,  high-class  fancy  blacks  of  the  crepon  order  are  again  in 
better  demand,  and  some  good  repeats  for  these  goods  are  coming 
in,  especially  for  blister  effects. 

All  the  makers  of  fancy  silks,  whether  for  blouse  purposes  or 
linings,  are  very  busy,  and  are  getting  good  repeats. 

Makers  of  costume  cloths  are  now  beginning  to  show  their 
ranges  for  the  next  Winter  season,  but,  up  to  the  present,  appear 
to  be  relying  very  largely  on  mixture  coatings  and  fine  unspotable 
face  cloths. 

All  departments  of  the  woollen  trade  carried  on  in  Huddersfield 
seem  to  be  fairly  prosperous,  most  employers  find  plenty,  and  there 
can  be  no  doubt  that  all  through  the  recent  time  of  depression  busi- 
ness in  Huddersfield  has  been  in  a  more  healthy  condition  than  in 
any  other  part  of  the  woollen  districts.  High-class  fancy  woollens 
continue  in  very  good  demand,  and  both  medium  and  good  vicunas 
are  also  well  inquired  for. 

In  the  Leeds  clothing  trade  there  is  more  activity,  and  orders 
for  the  Spring  trade  are  coming  well  to  hand,  in  spite  of  the  exceed- 
ingly unfavorable  weather,  which  seems  to  have  been  generally 
prevalent  during  the  past  week.  Travelers  are  also  finding  a  dis- 
tinct improvement  in  business  in  the  iron  and  coal  districts,  where 
employment  is  very  good  and  wages  advancing. 

In  Dewsbury  and  Batley  there  is  also  more  machinery  running, 
and  repeats  for  Spring  trade  fabrics,  such  as  serges  and  tweeds, 
have  been  coming  to  hand  more  satisfactorily. 

In  Morley  the  most  "  go-ahead  "  makers  are  doing  well  with 
newly  introduced  costume  cloths,  which  really  show  wonderful 
value,  and  are  extremely  attractive  fabrics. — London  Drapers' 
Record. 


ENGLISH    EVENING    DRESS. 

The  English  dinner  coat  has  a  silk  roll  collar,  and  the  length 
for  a  man  of  average  height  is  31  inches,  taken  from  the  back  of 
the  collar  down  to  the  edge 

English  evening  dress  proper  has  the  coat  with  sleeves  fairly 
tight  from  the  elbow  to  the  wrist ;  the  tails  are  rounded  and  of 
medium  length,  while  the  trousers  are  more  closely  fitting  from  the 
knee  down  to  the  boot,  and  have  a  double  stripe  of  silk  braiding 
down  the  side.  The  collar  and  the  lapels  of  the  evening  coat  are 
of  silk,  but  the  silk  of  the  collar  has  a  more  conspicuous  rib  to  it 
and  is  of  a  stouter  kind  than  that  of  the  lapels.  The  waistcoat 
coming  to  a  blunt  point,  has  a  collar  to  it  and  buttons  of  either 
white  enamel  or  mother-of-pearl  to  match  the  shirt  buttons.  It  is 
needless  to  say  that  the  material  is  white  duck  and  the  shape  a 
perfect  U. 

A  charter  of  incorporation  has  been  issued  to  The  Twentieth 
Century  Tailoring  Company,  of  Toronto,  Limited,      The  capital  is 


510,000,    and  the  provisional   directors  are  George  Duffy,   N.  J. 
Bourdon  and  Thomas  Brennand. 

The  Cobourg  Woollen  Company  are  going  into  the  manufacture 
of  tweeds. 

The  business  of  the  Empire  Cloak  Company,  Front  street  east, 
Toionto,  has  been  taken  over  by  Messrs.  Wm.  Bull  and  T.  E. 
Cuffe.  The  establishment  will  be  continued  under  the  old  firm 
name   and  in   the   old   premises. 


H.  A.  NELSON  &  SONS  CO. 

According  to  H.  A.  Nelson  &  Sons  Co.,  many  merchants  have 
managed  to  secure  a  good  deal  of  free  advertising  through  exhibit- 
ing talking  machines,    such   as   the  gramophone.       The    method 

adopted  is  to  advertise  a 
special  exhibit  on  certain 
days.  Many  people  come, 
out  of  curiosity,  merely  to 
see — or  rather  hear — the 
machine,  and  are  thus 
tempted  to  look  around  the 
store  and  make  purchases. 
The  price  of  the  machine  is 
$25,  and  this  includes  two 
sound  records.  Additional  records  can  be  purchased  for  60c.  each. 
The  gramophone  possesses  great  volume  and  can  be  heard  distinctly 
in  a  large  store.  For  those  who  do  not  care  to  buy  so  expensive 
an  article,  the  graphophone  at  $12,  with  sound  records  at  55c,  will 
fill  the  bill.  H.  A.  Nelson 
&  Sons  Co. 's  notion  depart- 
ment handles  many  lines 
which  are  profitable  special- 
ties for  a  dry  goods  store, 
such  as  hammocks,  new 
belts,  bicyclists'  shopping 
bags,  which  which  can  be 
used  for  carrying  purse  or 
money,  fans,  including  a  3 
special  pocket  fan  that  sells 
from  90c.  to  $2.25  per  dozen  made  with  wooden  and  nickel  handles. 
Their  new  catalogue  is  now  ready  and  can  be  obtained  by  a  post 
card  request. 

WOMEN'S  NECKWEAR  STYLES. 

The  sale  of  women's  neckwear  has,  this  Spring,  reached  un- 
usually large  proportions.  Plain  colored  satins  are  in  their  usual 
good  demand,  but  the  great  sellers  now  are  neckties  fastened  on 
adjustable  stocks. 

The  favorite  fabrics  for  the  stocks  are  white  corded  silk,  or 
pique.  They  are  sold  freely,  either  with  the  necktie  fastened  on 
or  by  itself.  The  shapes  for  wearing  on  the  stock  are  puffs  and 
bows.  About  the  most  handsome  effect  in  puffs  is  a  multi-colored 
mogadore  stripe.  In  bows,  the  novelty  of  the  month  is  shown. 
This  is  a  butterfly  bow,  made  in  light  pongee  silk  in  all  plain 
colors,  the  best  of  which  are  white,  pink,  sky,  bright  red,  and 
black.  The  favorite  tie  of  this  description  is  one  with  a  tightly- 
drawn  centrepiece,  with  rows  of  tucks  on  either  end.  This  tie  is 
having  a  remarkably  large  sale. 


The  introduction  of  a  new  partner  into  the  firm  of  Kyle,  Chees- 
brough  &  Co.,  which  is  referred  to  elsewhere  in  this  issue,  will  pro- 
bably mean  an  extension  of  their  business.  They  are  now  taking  up 
the  manufacture  of  cloaks,  and,  as  their  designs  are  all  new  and  the 
workmanship  of  the  best,  this  should  prove  to  be  a  very  successf  u 
venture.  Mr.  Kyle  leaves  for  Europe  on  March  8,  and  on  his 
return  he  will  have  many  novelties  to  show  the  trade. 
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The 


Penman  Manufacturing  Co. 


Manufacturers  of  Knitted  Goods  of  all  descriptions,  including   Ladies'  and  Gentlemen's  Underwear 

in  Cotton  and  Wool.      Hosiery,  etc. 


Limited 


Head     Office 


PARIS,     ONT. 
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MILL      NO.    3 


Full  lines  of  our   SPKIJNCj   CjOODS   now   being 

shown  by  the  wholesale   trade. 
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-^H^  AGENTS      D.    MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 
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FALSE    ADVERTISEMENTS. 

THE    GERMAN    LAW    AGAINST    THEM. 

THE  German  law  against  fake  advertising  seems  to  be  working 
satisfactorily,  although  its  provisions  are  decidedly  stringent. 
Recently,  a  man  at  Hamburg  advertised  an  "infallible  grease 
eraser."  Nine  of  his  competitors  lodged  a  joint  complaint  against 
him  for  "  unfair  competition  "  on  the  ground  that  his  eraser  was 
not  infallible.  The  judge  appointed  an  expert  to  make  grease 
stains  on  garments  and  other  fabrics,  and  then  ordered  the  defend- 
ant to  remove  these  stains  in  court  with  his  eraser.  The  eraser 
proved  lamentably  unequal  to  the  task,  and  the  defendant  was 
fined  ioo  marks  (#25)  and  costs.  He  has  now  altered  his  adver- 
tisements. The  German  judges  do  not  encourage  sham  sales.  A 
man  who  had  falsely  advertised  that  he  was  selling  out  to  retire 
from  business  was  fined  300  marks  ($7$)-  Others  have  been  fined 
for  falsely  advertising  "sale  after  stocktaking"  and  "sale  on 
account  of  removal."  At  the  Leipsic  Exhibition  of  1897  a  firm 
showed  what  purported  to  be  a  model  of  their  factory,  including  a 
building  falsely  represented  as  their  "  carpet  weaving  mill."  They 
were  fined  heavily,  and  an  injunction  was  granted  against  them 
restraining  them  from  referring  to  the  imaginary  "  mill." 

The  hatter  who  says  he  is  selling  felt  hats  for  $1  must  furnish 
felt  hats  for  that  sum.  If  he  says  a  set  of  china,  it  is  china,  or  he 
can  be  made  pay  for  saying  it  is  china.  Wool  must  be  wool  not 
cotton  ;  silk  must  be  silk,  not  cotton,  etc.  The  benefit  resulting 
to  the  people  from  such  laws  is  incalculable.  Even  beer,  the  so- 
called  Munchner,  must  come  from  Munchner  if  sold  for  Munchner 
beer.  One  can  brew  a  similar  beer  in  Chemnitz,  Dresden  or  Mann- 
heim, but  he  must  make  the  fact  known  by  saying  Munchner  beer 
brewed  in  Chemnitz,  Dresden  or  Mannheim,  or  say  it  is  brewed  in 
the  Munchner  manner. 

A  tradesman  who  advertises  "all  one  price"  is  bound  to  sell 
all  his  goods  at  that  price  ;  he  infringes  the  law  if  he  charges  more. 
For  offering  certain  goods  for  sale  under  cost  price  in  order  to 
attract  customers,  the  court  condemned  the  defendant  as  being 
guilty  of  an  offense  against  the  law.  Customers  have  the  right  to 
buy  goods  in  any  quantity  at  the  price  at  which  they  are  indicated 
in  the  shop  windows.  To  sell  at  cost  price  means,  according  to  the 
Chambers  of  Commerce,  charging  customers  the  price  which  the 
seller  paid  at  the  factory.  If  a  tradesman  advertises  "  small 
profits  snd  quick  returns,"  he  must  be  ready  to  prove  the  assertion. 
Views  on  business  paper  of  factories  and  showrooms  must  represent 
those  places  as  they  actually  are,  as  they  serve  as  advertisements. 
In  one  case,  a  tradesman  was  summoned  for  advertising  cheap 
goods  as  "unblemished"  (fehlerfei),  and  prohibited  from  using  that 
term  in  the  future.  No  firm  can  safely  say  it  is  the  "only"  firm 
doing  certain  lines  of  business  unless  such  is  the  fact.  No  article 
can  be  advertised  to  be  the  "  only  "  one  of  its  kind  if  there  is  any 
other  on  the  market  bearing  the  slightest  resemblance  to  it.  In 
Germany,  nowadays,  it  is  cheapc  and  safer  to  tell  the  truth  in 
advertising  one's  wares.  Trade  rivals  are  always  ready  to  discover 
any  slight  variation  from  the  truth,  and  an  interview  with  the  court 
is  the  sure  result. 

A  law  based  on  the  German  statute  was  signed  by  the  Governor 
of  the  State  of  New  York  on  April  30,  last.      It  provides  that : 

Any  firm,  person,  corporation  or  association  of  persons,  or  any  employe 
of  such  or  any  of  such,  who  in  the  newspapers  or  other  periodicals  of  this  State, 
or  in  public  advertisements,  or  in  communication  intended  for  a  large  number 
of  persons,  knowingly  makes  or  disseminates  any  statements  or  assertions  of 
facts  with  respect  to  his.  its  or  their  business  affairs,  concerning  the  quantity, 
trie  quality,  the  value,  the  price,  the  method  of  production  or  manufacture,  or 
the  fixing  of  the  price  of  his,  its  or  their  merchandise  or  professional  work, 
■  a  the  manner  or  source  of  purchase  of . such  merchandise,  or  the  possession  of 
awards,,  prizes  or  distinctions,  or  the  motive  or  purpose  of  sale,  intended  to 


have  the  appearance  of  an  advantageous  offer,   which  is,  or  are,  untrue,  or 
calculated  to  mislead,  shall  be  guilty  of  a  misdemeanor. 

There  has  never  been  any  attempt  to  enforce  this  law,  although 
it  is  undoubtedly  violated  every  day  by  many   tradesmen. — Carpef  j 
Trade  Review. 


HAT  SEIZURE  IN    MONTREAL. 

Waldron,  Drouin  &  Co.,  the  well-known  wholesale  furriers  and 
hatters,  507  St.  Paul  street,  lodged  a  complaint  in  the  police  court 
this  morning,  and  had  a  search  warrant  issued  against  J.  Bourdeau 
&  Sons,  wholesale  hatters,  of  56  St.  Peter  street,  who  are  accused 
of  having  infringed  on  the  business  trade  mark  of  the  firm  Waldron, 
Drouin  &  Co.  The  trade  mark  in  question  is  acknowledged  by  the 
name  "  Buckley  &  Sons,  108  Sackville  street,  London,  England." 
In  the  information  Waldron,  Drouin  &  Co.  state  that  the  firm  of  J. 
Bourdeau  &  Sons  have  used  the  said  trade  mark  in  a  number  of 
felt  hats  of  inferior  quality,  to  the  great  detriment  of  the  complain- 
ants, who  handle  only  goods  of  first  quality. 

Deputy  High  Constable  Bissonnette  executed  the  search  warrant, 
and  seized  all  hats  in  the  warehouse  of  Messrs.  Bourdeau  &  Sons 
bearing  the  trade  mark  of  "  Buckley  &  Sons."  Besides  the  large 
seizure  made  there,  others  were  made  at  several  of  the  latter' s 
customers.  No  action  will  be  taken  against  these,  as  Messrs. 
Waldron,  Drouin  &  Co.  believe  that  their  purchases  from  the  firm 
of  Bourdeau  &  Sons  were  made  in  good  faith. — Montreal  Herald, 
February  28. 


UNEXPECTED     REDUCTION     IN     COTTONS. 

It  is  reported  that,  on  March  1,  The  Dominion  Cotton  Co.  puts 
into  force  a  reduction  in  the  price  of  grey  cottons  on  goods  costing 
over  4c.  per  yard.  Several  numbers  are  affected  by  the  change, 
which  means  a  drop  of  from  %  to  y%z.  per  yard. 


Mr.  George  Brasher,  of  Tilsonburg,  was  in  town  during  the 
millinery  openings.  Mr.  Brasher,  who  keeps  thoroughly  up-to- 
date  on  all  subjects,  discussed  several  important  business  matters 
with  The  Review. 

J.  Ed.  de  Hertel,  with  Shorey  &  Co.,  wholesale  clothiers.  Mon- 
treal, has  severed  his  connection  with  that  firm  to  enter  into 
partnership  with  F.  G.  Campbell,  late  Campbell  &  Elliott,  merchant 
tailors  and  furnishers,  Perth,  Ont. 

Bernard  B.  Hughes,  who  was  lately  appointed  clerk  in  Osgoode 
Hall,  died  in  Toronto,  last  month,  of  heart  failure.  Deceased, 
with  his  brother,  Patrick,  for  years  conducted  a  large  dry  goods 
business  at  the  corner  of  Melinda  and  Yonge  streets.  They  also 
conducted  the  "  Golden  Griffin  "  store  on  the  north  side  of  King 
street,  west  of  St.  Lawrence  market.  Deceased  was  born  in 
Ireland,  and  came  to  Canada,  settling  in  Toronto,  when  a  young 
man. 

McKellar&  Newton,  Strathroy,  have  dissolved  by  mutual  con- 
sent, but  both  gentlemen  will  remain  in  Strathroy  and  engage  in 
business.  Mr.  McKellar  has  removed  to  the  store  on  Front  street, 
where  he  intends  carrying  on  a  general  dry  goods  business.  Mr. 
Newton  will  continue  to  occupy  the  old  stand  on  Frank  street,  and 
will  direct  his  attention  exclusively  to  the  clothing  and  gents' 
furnishing  trade.  Mr.  Joseph  Argue,  lately  of  Port  Huron,  will 
take  charge  of  the  tailoring  department. 

The  removal  of  Mr.  Andrew  Mercer  to  Montreal,  where  he 
takes  charge  of  an  important  department  for  Kennedy  &  Co.,  - 
necessitated  some  rearrangement  of  the  Peterborough  business, 
which  he  had  successfully  managed  under  the  firm  name  of  A. 
Mercer  &  Co.  H.  W.  Stock,  who  has  been  in  Hamilton  in  charge 
of  the  tailoring  department  of  one  of  the  city's  large  stores,  has 
returned  to  Peterborough  and  entered  into  partnership  with  Mr. 
Mercer.  The  firm  name  will  continue  to  be  A.  Mercer  &  Co., 
with  Mr.  Stock  as  manager. 
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NOTICE ! 


r 


ro  the  Dry  Goods  and 

Fancy  Goods  Trade. 


k 


We  have  contracted  to  handle  the  output  of  Fancy  Baskets  from  the  largest  Indian 
Reservation  now  producing  these  goods. 

The  line  has  never  been  offered  in  Canada  before  this  season,  and  we  have  a  legal  docu- 
ment giving  us  absolute  control  of  it. 

These  goods  will  make  a  sensation  in  the  trade. 

In  pattern  the  goods  are  from  the  best  German  designs. 

In  coloring"  they  are  infinitely  superior  to  German  goods. 

In  price  they  are  very  much  lower. 

As  the  range  cannot  be  shown,  except  in  the  larger  centres,  we  would  ask  merchants  inter 
ested  to  write  us  for  samples  of  principal  patterns 

Tnu    Ra<;LptQ   fnr   Factor  TraHp  Work  Baskets  from  $7.25  gross  upward. 

1  oy  Dasneis  Tor  caster  1  raae  Waste  Paper  Baskets  from  S3  00  dozen  upward 

at  $4.25  and  $5.25  a  gross.  nicilFTr      C       II  £  II 

BASKETS  of  all  sorts,  for  all  purposes, 

Hampers  (for  soiled  linen)  in  three  colors,  jn    a,|    $hapes    ^    ^^    at    ^ 


26-inches  HIGH,  $9.50  doz  ,   29  inches,  $10.50  doz  ; 
larger  sizes  at  $1  2.50,   $13.50,  $18.50,  $22.50  doz. 


prices.     . 

WRITE   US   AT  ONCE    FOR    FURTHER    PARTICULARS. 


W.  E.  WALSH, !i*  J°i^i Montreal. 


T7  A  T  T     QA  MPT  I7C    ARE  NOW  IN  OUR 

r  JALtLt    OrllUrJUljO  representatives'  ^ands 


$ 


I 

|           Including  Complete  Lines  of  | 

I  K?  Tiger  Brand! 

|             Plain  and  Fleece-Lined  Underwear,  £ 

|             also  Eiderdowns  and  Astrachan  Cloakings.  I 

•  • 

|                                     OUR  REPRESENTATIVES:  J 

r#  Ontario,          Quebec,         Maritime  Provinces,         Manitoba,         British  Columbia,  # 

^  J.  E.  McClung.           P.  De  Grucny.                      J.  A.  Murray.                         A.  L.  Gilpin.                  M.  J.  Appleby.  A 

f         THE  GALT  KNITTING  CO.,  Limited,  Galt,  Ont.  f 
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NEW  GOODS  IN  WHOLESALE  TRADE. 


S.   GREENSHIELDS,  SON    &   CO. 

THE  men's  furnishing  department  of  S.  Greenshields,  Son  & 
Co.  is  offering  a  special  line  of  men's  cashmere  socks  to 
retail  at  20c,  as  well  as  a  large  range  at  other  prices.  English 
and  American  braces,  including  such  well-known  lines  as  "Sam- 
son," "Holdfast,"  "Free  Trade"  and  "  John  Bright,"  are  found 
here  in  great  variety.  In  underwear,  they  are  showing  all  lines  of 
balbriggan,  in  boys'  and  men's  plain  and  fancy  cotton,  at  very  low 
prices.  Men's  regatta  and  negligee  shirts,  to  retail  at  50c.  and  up, 
are  specialties.  They  also  carry  a  full  line  of  flannelette,  hickory, 
Oxford  and  denim  top  shirts.  A  large  shipment  of  men's  neckties, 
in  puffs,  bows,  knots,  derbys  and  lombards,  representing  new 
English  styles,  has  just  been  received.  Some  special  lines  of  um- 
brellas with  steel  rods,  to  retail  at  75c.  and  $1,  are  offering. 

The  linen  department  announces  extra  value  in  roller  and  glass 
towelings,  huck  towelings  in  all  widths  and  prices,  dowles  and 
butchers'  linens,  etc.;  large  variety  of  alizerine  on  white  and  on 
green  tatlings,  as  well  as  Turkey  on  white  tatlings.  Cream  and 
bleached  tatlings  in  good  value.  Full  assortment  of  crepe  hucks 
and  glass  towels  on  hand.  Large  variety  of  hollands,  fronting 
linens  and  interlinings.  Table  napkins,  both  in  yi  and  %  sizes. 
Bleached  damask  tablecloths  in  all  sizes,  with  napkins  to  match. 

Among  their  dress  goods  specialties  are  blister  crepons,  covert 
suitings,  etc.  Among  the  new  arrivals  is  a  large  assortment  of 
black  and  white  check  silks  and  plain  glace  silks. 

The  carpet  and  housefurnishings  department  has  a  number  of 
jobs  to  offer,  including  about  2,000  large  white  quilts  at  15  per 
cent,  below  market  value.  Special  Swiss  sash  nets  to  retail  at  20c. ; 
10-4  and  1 1-4  white  and  grey  cotton  blankets  selling  at  15  per 
cent,  below  market  value.  A  large  variety  of  tapestry  table  covers, 
all  sizes  and  colors,  with  a  special  8-4  line  to  retail  at  $1,  is  a 
feature  of  their  stock.  They  have  a  most  complete  stock  of  Not- 
tingham and  Swiss  curtains. 

The  firm  have  already  received  large  shipments  of  their  new 
Spring  stock  in  Pewny's  kid  gloves,  and  will  have  all  their  im- 
portation orders  in  this  line  shipped  out  in  good  time  for  the  Easter 
glove  season.  They  will  also  have  a  full  stock  on  hand  of  all  their 
valuable  leaders,  in  the  best  styles  and  latest  shades. 

A  full  range  of  gentlemen's  English-made  antelope  and  real 
reindeer  gloves,  in  unlined,  silk  lined,  wool,  and  fur-lined  is  being 
shown.  These  goods  are  marked  at  interesting  prices.  They  are 
as  good  as  the  best,  and,  as  such,  are  meeting  with  marked 
success. 

Emil  Pewny  reports  that  whites,  pearls,  greys,  and  beavers  will 
be  the  strong  sellers  in  stylish  kid  gloves  for  Easter,  and  they  have 
a  full  stock  of  these  new  shades  on  hand  to  meet  the  heavy  demand 
expected.  S.  Greenshields,  Son  &  Co.  are  the  Canadian  agents 
for  the  above  kid  gloves. 

A  few  interesting  lines  of  kid  gloves  are  just  to  hand,  viz.:  2- 
dome  embroidered  back,  French  make,  in  assorted  tans,  browns, 
pearls,  blacks,  and  whites,  at  $9  ;  also  a  line  of  2-dome  Derby 
piques,  embroidered  in  tans  and  red  browns,  at  $9.  Those  in- 
terested should  write  for  samples. 

MERCHANTS    DYEING  AND  FINISHING  CO. 
The  firm  are  showing  a  choice  selection  of  all  lines  in  mer- 
cerized sateens,  all  new  shades  and  a   very  leading  feature  for 
ladies'  wear.     In  fact,  the  lining  of  dresses  has  got  to  be  as  import- 


ant as  the  dress  itself,  and  so  a  varied  choice  of  these  goods   has 
been  made. 

The  range  of  dress  goods  and  silks  comprises  all  kinds,  the 
taffeta  checks  and  plains  being  particularly  effective.  Ribbonr 
and  laces  are  very  active,  and  there  is  a  great  demand  for  the  pull 
ribbon  for  trimming  purposes. 

In  hosiery  and  laces,  this  firm  have  never  had  a  better  stock. 

LUCAS  &  CO. 

Messrs.  Lucas  &  Co.,  of  London,  England,  who  have  consider- 
ably extended  their  premises,  have  added  largely  to  the  baby  linen 
department  by  the  intro- 
duction of  children's  cos- 
tumes, pelisses  and  infants' 
millinery,  etc.  They  have 
also  opened  a  skirt  de- 
partment, and  have  an 
excellent  range  of  skirts 
in  all  materials  at  popu- 
lar prices.  They  include 
white  skirts  of  all  descrip- 
tions, colored  cotton,  mo- 
reen, and  silk  in  large 
variety,  also  a  good  selec- 
tion of  divided  knickers. 

The  following  is  a  de- 
scription of  the  skirt  illus- 
trated: Trimmed  four  muslin 
frills  with  Valenciennes 
insertion  and  lace,  insertion 
ribbon  beading,  with  fancy 
ribbon  running  through. 

JAMES  JOHNSTON  &  CO. 

James  Johnston  &  Co. 
are  showing  a  complete 
range  of  black  and  colored 
satins  in  all  the  staple  and 
newest  shades.  Their  range 
of  black  skirts  is  complete 
in  the  following :  Satin  de  lyon,  peau  de  soie,  surah,  moire, 
velour,  merveilleux,  bengaline,  faille,  glace,  and  grosgrain,  and 
colored  and  shot  broches,  checks,  stripes,  and  other  varieties  of 
blouse  silks. 

A  very  large  assortment  of  lace  curtains  of  all  kinds  is  shown  ; 
plain  and  fancy  chiffons,  white,  black  and  colored,  pin  spot,  and 
fancy  twill  muslins;  a  large  range  of  veilings,  ladies'  bows,  puff 
knots  and  Windsor  scarves;  also  a  large  assortment  of  parasols  and 
umbrellas.  They  are  showing  a  range  of  trimming  buckles  in 
pearl  and  steel.  In  belt  buckles  they  have  all  the  latest  season's 
novelties.  In  smallwares  and  notions  a  good  assortment  of  side 
combs.  Empire  combs,  in  the  latest  styles,  is  a  feature  of  their 
stock. 

A  range  of  kid  and  fabric  gloves,  in  a  great  variety  of  prices  and 
very  latest  shades,  such  as  cerise,  turquoise,  green,  blues,  etc.,  is  a 
feature.  They  also  show  a  complete  range  of  cashmere,  silk,  lisle 
and  cotton  hosiery  and  underwear,  in  all  popular  prices. 

They  have  had  an  immense  sale  of  blouses.  Their  range  L 
one  of  the  largest,  showing  some  very  dainty  designs  and  latest 
novelties.  Their  stock  of  dress  goods  is  very  complete.  Grenadines 
are  among  their  specialties,  and,  as  these  goods  are  in  great  demand, 
the  trade  should  send  in  their  orders  as  soon  as  possible. 


Lucas  &  Co. — 2002. 


The  Royal  City  Tarpaulin  Co. ,  Guelph,  Ont. ,  has  been  succeeded 
by  the  Guelph  Waterproof  Clothing  Co. 
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S*  H#  &  M"  Bias  Velveteen 

Skirt  Bindings 

Enjoy  the  largest  sale  of  any  skirt  binding  ever  brought  out,  for  the  reason  that  they  combine  in 
a  greater  degree  than  any  other  the  features  of  durability,  elegance  and  economy.  The  trade 
mark,  S.  H.  &  M.,  is  a  guarantee  of  quality,  and  you  are  always  safe  in  stocking  goods  under 
this  trade  mark.  The  S.  H.  &  M.  Bindings  are  cut  evenly  on  a  true  bias,  neatly  and  smoothly 
joined,  and  put  up  upon  reels  of  36  yards,  ready  for  use — a  great  advantage  in  handling.  We 
carry  in  stock  the  following  lines  : 

S.  H.  &  M.  REDFERN  Bias  Corded  Velvet  S.  H.  &  M.  BELLE  Plain  Velveteen 


Sample  and  Shade  Cards,  with  prices, 
mailed  on  application. 


1  %  in.  wide. 

S.  H.  &  M.  PRIDE  Plain  Velveteen 
1  %   in.  wide. 


1  ^  in.  wide. 
S.  H.  &  M.  WATERPROOF  Cord  Edge. 


The  Stewart,  Howe  &  May  Co.    24  Front  street  west,  Toronto,  Ont. 


Manchester,  Eng. 


Originators  and  Manufacturers  of  S.  H.  &  M.  Bias  Velveteen  and  other  Bindings. 

New  York  Boston  Chicago  St.  Louis  Cleveland  San  Francisco,  U.S.A. 


Our  travellers  are  on  the 
road  with     *&     <£ 


C.  K.   KAGEDORN,  Manager. 

~V  T 
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TRADE 

BERLIN 

MARK 


SPRING 
LINES. 

As  our  business  is  run  on  progressive  lines,  our 
range  of  samples  will  be  found  more  representative 
and  much  superior  to  last  season's  goods. 

A  trial  order  solicited.      &      j*      J- 
Remember  we  guarantee  satisfaction. 


:  x 

"We  Fear  Nae  Foe." 


■^vwvww  wwvwvw 


THE  BERLIN  SUSPENDER  AND  BUTTON  CO. 
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A    SUCCESSFUL    FINANCIAL    INSTITUTION.  were  extremely  well  satisfied  with  the  soundness  of  the  company, 

and  expressed  themselves  gratified  with  every  aspect  of  affairs. 

NORTH    AMERICAN    LIFE.  The  Hon    Mr    A1)an    in  seconding  the  adoption  of   the  report. 

THE  annual   meeting  of  this  company  was  held  in  the  com-  called  special  attention  to  the  excellent  character  of  the  investments 

pany's  building,  Toronto,   on   Thursday,    February    2,  1899,  of  the  company.     Of  these,  over  37  percent,  are  in  first  mortgage 

when  Mr.  John  L  Blaikie  was  appointed  chairman  and  Mr.  William  securities,  nearly  20  per  cent,  in  debentures,  nearly  14  per  cent,  in 

*.  p  ,  stocks  and   bonds,   loans   on    policies  about  6)4     per  cent.,  the 

balance  consisting  of  cash  in  banks,  interest  accrued,  etc. 

The  directors'  report  presented  at  the  meeting  showed  continued  He  aiso  called  special  attention  to  the  fact   that,  although  the 

and  marked  proof  of  the  great  progress  and  solid  prosperity  of  the  assets  had  increased  very  largely,  the  outstanding    and  accrued 

company  in  every  branch  of  its  business.                          >  interest  had  been  very  materially  decreased,  which  is  a  proof  of  the 

Summary  of  the  financial  statement  and  balance   sheet  for  the  excellent  character  of  the  investments  of  the  company,   and  the 

year  ended  December  31,    1898  :  promptness,  with  which  the  interest  thereon  had  been  paid. 

Cash  income $     785,13081  James  Thorburn,  M.  D. ,  medical  director,  presented  a  full  and 

Expenditure  (including death  claims,  endowments  interesting  report  of  the  mortality  experience  of  the  company  from 

matured    investment   policies,    profits    and  all  .       .                                                                                                 f      j 

other  payments  to  policyholders) 442,01907  its  organization,  which  showed  that  great  care  had  been   exercised 

RSeserSve'fu'nd .' .'.'.' ;." !  i'.  i.' .' .' .' '.'.'.".'.              .' . .' .' .' '. '. .'    2,586,947  00  in  the  selection  of  the  company' s  business. 

Net  surplus  for  policyholders 474>°29  °8  The  consulting  actuary  reported  that  he  had  made  an  independ- 

Audited  and  found  correct.  ent  examination  of  the  affairs  of  the  company  as  at  December  31, 

[AS.    CARLYLE,    M.D.,                               W.M.    McCABE,  do,-                      -j,,,                                         ,,, 

.     ...                               ..              _..  1898,  having  examined  the  books,   accounts,    and  balance  sheet, 

Auditor.                                  Managing-Director.  . 

„,.,.,                 ,    ,              ..•  a'so  a  detailed  copy  of  the  annual  report  to  the  Insurance  Depart- 
Some  of  the  leading  features  of  the  year  s  business,  as  men-  r                                 r                                           r 
,  .       .            . .                  ,,      ,  ,.  ment,  and  stated  that  he  was  very  much  gratified  with  the  result  of 
tioned  by  the  president,  were  the  following  :  ..,-.,,,,                     r    , 

such  examination,     also  with  the  thorough    system  of  the    work 

1.  Looking  at  the  company  from  every  standpoint,  the  report  0f  every  department  throughout  the  office.  He  commended 
submitted  shows  financial  strength,  productive  assets,  solid  growth,  the  company  for  closing  its  books  promptly  at  the  end  of  the 
and  large  relative  surplus,  which  is  the  supreme  point  to  policy-  year>  as  had  been  its  custom  from  organization,  and  stated 
holders,  and  it  is  from  this  source  alone  that  satisfactory  returns  that,  notwithstanding  the  large  amount  paid  to  policyholders 
can  be  made  to  them.  during  the  year,    another   substantial  „  gain    had    been   made   in 

2.  The  new  business  for  the  year  exceeded  that  of  any  previous  the  net  surplus,    now  amounting  to  #474,029.08,  or,  if  made  up 
ear  on  the  same  basis  as  that  generally  used,  viz.,  by  adding  the  differ- 
ence between  the  cost  and  market  value  of  debentures,  etc.,  owned 

3.  Another  marked  feature  of  this  company  is  the  relatively      .     ..  ,  ,  , ,  ,     „        ,.    _        „       , , 

D                                                                      t-     j                             j  by  the  company,  such  surplus  would  by  $522,664.83.     He  referred 

large  amount  of  its  net  surplus  to  liabilities,  when  contrasted  with  .             ,,  ,.„.     ^       ,■■.■.        ,                            ,     ,  ,  L 

6                                         r  to  the  great  difficulty  which  has  been  experienced  of  late  years  in 

that  of  its  leading  competitors.     The   president  showed  that  this  ,                                         ,          L    ,      .    .             .   ,    .. 

b          r                          r  securing  satisfactory  investments,  and  pointed  out  the  great  decline 

ratio  was  one  of  the  best  tests  by  which  to  judge  of  the  relative  .,               r .                 ,.  ,     ...     ,                         .  .  ,    ,      T               , 

'                    J     b  in  the  rate  of  interest  which  gut- edge  securities  yielded.     In  view  of 

merits  of  the  different  companies.  ,,.      ,           .    ,  ..    ,               ..,                ,  ., 

r  this,  he  stated  that  the  settlement  of  the  company  s  investment 

4.  The  following  marked  increases  were  made  during  the  policies  should  be  highly  satisfactory  to  the  holders  thereof,  as  they 
year  :  compare  favorably  with  those  of  the  leading  and  best  managed 

^^Per    .ent.  companies  on  the  continent. 

In   premium  income fT . .      11.56 

in  interest  income 13. n  A  special  vote  of  thanks  was  unanimously  tendered  to  the  com- 

In  insurance  m  force „     I5':^fcV^  pany's   provincial   managers,  Tnspefctoifs  and  agency  staff  for  their 

in  net  surplus 10.73  spleneHB  wdrK  qf  .theypaat  year,  d««ng  which  the  largest  business 

In  insurance  reserve 15.18  ever  done  by  the  company  has  been  secured,   largely  exceeding 

The  president  stated  that  gentlemen  representing  the  United  that  of  any  other  homccompany  at  the  same  age  in  its  history. 

States  Insurance  Department  had  been  in  the  city  during  part  of  After   the  usual  vows  of  tUQ^t^had  been  passed,  the  election 

last  month,  and  had  made  a  thorough  and  most  searching  investi-  of  director^took  place_^^euponJthe   newly   elected  board  met, 

gation  into  the  affairs  of  the  company,  with  a  view  to  its  admission  and  Mr.  John  L.  BlaJkleyalj  unanimously  elected  president,  and 

to  do  business  in  their  respective  States,  and  that  those  experts  the  Hon.  G.  W.  Allan  and  Sir'Frank  Smith,  vice-presidents. 

1 ! 
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^*aa=s   Skirt  Binding. 


THE 


All  over  the  U.S.  and  Canada 
the  Superior  Excellence  of 
*   this  Binding  is  Known. 

It's  a  binding  that':  worth)  oi  ihe  highest  recommendation  of  ever)  n< <t ion  salesman  and  saleswoman  \ux 
'■'■    remarkable  features— features  that  are  found  in  no  other. 

There's  the  NATURAL  CURVE  that  gives  the  -.kin  such  a  graceful  sweep,  and  does  away  with  the 
objectionable  puckering  and  wrinkling  caused  by  bindings  cut  on  the  straight. 

s   the  rich,    striking,    beautiful   VELVETEEN   heading,  and   the   thick,    close,  hard-to-wear-out 
BRUSH   EDGE — it's  a  combination  that  instinctively  appeals  to  every  woman  of  tast.-  and  discrimination,  and 
QUICKER,  and  at  a   BETTER  PROFIT  than  any  binding  that  ever  entered  the  si 


15 

Bias 
Velveteen 


S.  H.  <*  M    Bias  Brush  Edge  Binding 


should  !«•  in  your  st<  >ck, 
ask  him  to  foi  «  an 


ked  it,  make  a  memorandum  asking  foi   sampl 


\A/ART,    HOWE    &    MAY  OO 


Originators  and  Manufacturers  of  S.H.&M.  Bias  Brush  Edge  and  Other  Bindings. 

24  Front  Street  West,  TORONTO,  ONT. 

MANCHESTER,  Eng.  NEW  YORK  BOSTON         CHICAGO         ST.  LOUIS         CLEVELAND  SAN  FRANCISCO,  U.S.A. 


Display  Fixtures  ?  Forms 


MANTLE     RACKS 
SHOULDER     HANGERS 
VEILING     FIXTURES 
RIBBON     CABINETS 


MILLINERY    STANDS 
HAT    STANDS 
PAPIER     MACHE     FORMS 
WAX     FIGURES 


NICKLE     PLATED     WINDOW     FIXTURES 


CLATWORTHY  &  CO., 


Manufacturers  and  Dealers, 

46   Richmond  St.  West, 


Toronto,  Ont. 
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"AXDREK,    INDEED  !        I    WAS    THERE   LONG   AGO! 


In  the  DYEING  line 


There  are  lots  of  "  Explorers/' 

EVERY  LINE  OF  BUSINESS  HAS  ITS  SHARE. 

M^^^  "Was  there  long  ago," 

and  to-day   GLOVES   and    HOSIERY   bearing  the  stamp 

are  acknowledged  by  the  Trade  to  be  "thoroughly  reliable  and  fast  black."    This  guarantee 
goes  with  every  pair. 

The  American  Bureau  of  Louis  Hermsdorf 

78-80  Walker  St.,         NEW  YORK. 
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SPECIAL  NOTICE! 

Samples  of  Perfection  Brand 

Comforters 

will  be  ready  in  a  few  days.      We  are  still  awaiting  the  arrival  of  two  lines 

of  sateen  which  are  being  specially  manufactured  for  us, 

and  when  these  goods  are  received  we  will  have  the  handsomest  and  most 
complete  line  ever  shown. 

It  will  pay  you  to  wait  for  our  travellers,  for  they 

will  show  you  some  "SURE  WINNERS." 


CANADA  FIBRE  COMPANY,  Limited 

Manufacturers  o(  "Perfection  Brand"  Down,  Cotton  Office  and  Works  : 

and  Woo,  Comforters.  Cushions,  Ten  Cos.es.  and  ^  W||1|am  ^^    MONTREAL. 


Muff  Beds  of  every  description. 


nQ--J,h, 


OLD  GOODS  AS 
w     GOOD  AS  NEW 


In  the  opening  up  of  new  dress  goods,  ribbons  and  feathers  for  the  Spring 
season,  the  shrewd  and  careful  merchant  will  not  forget  the  goods  on  his 
shelves — they  cost  money  just  as  well  as  the  new  goods  coming  out  of  the 
packing  cases. 

They  may  not,  some  of  them,  be  just  as  saleable,  apparently,  but  for  the 
one  reason   only   that  the  color  is  out  of  tune.     Color   fashions   sometimes 
change  almost  in  a  night. 
Don't  sacrifice  these  goods.     Let  us  make  the  color  right,  and  they  may  go  into  stock  on  the  same  shelves 
and  tables  with  your  new  goods,  and  will  sell  just  as  readily. 

This  remark  does  not  alone  apply  to  dress  goods,  but  to  silks  or  ribbons  or  costly  plumes.     We  dye  feathers 
with  marvelous  skill,  giving  them  their  original  value. 

We  have  the  best  dye  works  we  know  of.     We  use  the  very  best  dyes.     We  employ  the  most  skilful  men. 
Ask  us  for  further  facts  and  figures. 


K.     KAKKLK     &     LU.,  Cleaners 

.     Head  Office  and  Worksj         787-791    Yoiige  St.,  TORONTO. 
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W©w  Midi®  Awfe  SMgAiiPf) 


GBy  EJamracs.  (Go  lis®,  tor. 


Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver 
tising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


M 


ARCH  comes  in  like  a  lion  with  the  lion's  share  of  Spring 
merchandise.  The  poet  can  warble  his  little  lay  about 
beautiful  Spring,  but  it  is  the  advertising  writer  who  will  carry  off 
the  prizes — commercial  at  least — by  singing  sweet  songs  about 
surpasssing  Spring  stocks. 

The  windows  should  brighten  up  with  displays  of  the  newest — 
the  most  captivating.  The  eyes  of  every  woman  who  enters  the 
dress  goods  and  silk  sections  should  be  entranced  with  the  latest 
effects  in  percales,  henriettas,  covert  cloths,  evening  silks  and  all 
the  other  fabrics.  If  the  window  dresser,  advertising  writer  and 
departmental  head  are  succeptible  in  the  least  degree  to  Spring's 
stimulating  influence  they  will  show  it  in  their  work. 

Drop  that  heavy,  forced  and  forceful  method  of  advertising 
that  you  have  stuck  tc  all  Winter.  Let  your  advertising  take  on  a 
lighter,  easier  and  more  joyous  vein.  Have  it  in  harmony  with  the 
season  which  shows  the  heavy  hand  of  Winter  giving  way  to  the 
light,  poetic  touch  of,  Spring. 

And  the  store  interior  should  brighten  up  with  happy  effects. 
Instruct  your  buyers  when  on  a  mission  to  Montreal  or  Toronto  to 
glance  inside  the  big  stores  and  gather  ideas.  When  you  visit  the 
great  markets  yourself  you  will  not  do  amiss  by  gathering  in  great 
chunks  of  information  upon  these  subjects. 

If  you  should  come  to  New  York,  visit  Wanamaker's  and 
Siegel  Cooper's.  Then  cross  over  to  Brooklyn  and  look  through 
Leeser's  and  Abraham  &  Strauss'  and  other  stores.  A  day  or 
two  could  be  profitably  given  to  the  gathering  of  ideas  on  store 
management  and  advertising.  It  is  a  poor  notebook  that  cannot 
carry  back  enough  ideas  to  last  all  Spring  and  Summer, 

In  the  opening  announcements  of  new  goods  it  is  well  to  adver- 
tise only  one  line  at  a  time.  The  Spring  millinery  could  have  a 
double  half  column  ad.  and  the  dress  goods  the  next  day  could 
take  about  the  same  space,  with  silks,  men's  furnishings,  clothing, 
etc.,  in  due  order. 

A  general  Spring  announcement  should  open  up  the  series. 
Something  like  this  would  be  in  order  : 


The  New 
I  Spring  Styles 

are  ready  for 
your  inspection.  They 
brighten  up  every  counter. 
They  blossom  in  our  show 
windows. 


I 


t 


i 


Paris,  with  its  dainti- 
ness —  London,  with  its 
authority— New  York,  with 
its  originality — every  home 
of  fashion  yielded  some- 
thing. 

You  are  cordially  in- 
vited to  witness  our  Spring 
showings. 

Smith,  Jones  &  j 
Brown. 

*»^t'^ **^w**^B **^^r**^B *^^W'*^W "^^F"^P  w  ^^^^"^^^^ ^^**^^^* l^F**^^** ^^**^^** ^^*t^^** ^P 
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When  you  advertise  the  Spring  millinery  tell  your  pub'ic  about 
some  of  the  new  shapes — wherein  they  differ  from  the  shapes  of 
last  season,  etc.  In  speaking  of  wash  fabrics,  tell  about  the  latest 
conceits — how  the  designs  in  this  season's  organdies  are  different 
from  last  Spring's  effects.  This  will  be  interesting  reading  for  your 
feminine  patrons. 

The  practice  of  sending  out  announcement  cards  is  still  in  vogue 
in  large  cities,  and,  therefore,  must  be  equally  valuable  in  small 
towns.  The  receipt  of  a  dainty  announcement  card  generally  makes 
a  pleasant  impression  upon  the  recipient,  as  womankind  generally 
loves  to  receive  a  personal  invitation  that  certain  merchandise  has 
been  specially  arranged  for  her  inspection. 

Electric  lights  brighten  the  sheen  a^nd  effect  of  dress  goods,  wash 
fabrics  and  silk  displays.  Remember  this,  and  do  not  turn  off 
the  electric  lights  too  early  in  the  evening  from  your  show  win- 
dows. 

After  all  that  has  been  said  in  this  article  about  the  advertising  and 
displays,  the  most  vital  point  is  "  business  methods."  If  business 
methods  are  unsound  everything  else  is  of  no  avail.  The  business 
methods  mean  the  pith  and  kernel--the  advertising  and  its  adjuncts 
the  husks  or  outer  shell.  When  a  bridge  is  rotten  no  amount  of 
paint  artistically  applied  can  help  it.     The  timbers  must  be  made 

right. 

*  #         -si- 

Half  the  effect  of  otherwise  good  merchandising  and  of  good 
advertising  is  frequently  lost  by  incompetent  and  careless  stoie 
service.  People  are  quite  often  drawn  to  a  store  by  the  advertising 
and  driven  away  again  by  the  bad  manners  and  gioss  ignorance  of 
salespeople  (so  called).  The  bigger  the  store  the  more  likely  this  is 
to  be  the  case.  In  fact,  in  large  cities  where  keen  competition  has 
brought  down  profits  and  salaries  have  been  cut  down  very  low, 
this  ignorance  and  carelessness  has  assumed  alarming  proportions. 
In  New  York  and  many  other  large  American  cities  a  great  many 
of  the  better  class  of  women  avoid  certain  stores  entirely.  The 
tendency  of  modern  merchandising  is  to  reduce  the  salesperson  to 
the  level  of  a  machine,  but  the  management  of  a  store  should  not 
make  the  mistake  of  employing  an  ignorant,  ill-natured  and  untidy 
machine.  If  one  must  have  a  machine,  by  all  means  let  it  be  a 
good  one.  The  most  successful  two  stores  in  New  York  are  the  two 
that  exercise  the  greatest  care  in  the  selection  of  their  salespeople.  I 
firmly  believe  that  a  large  portion  of  the  success  attending  these 
two  stores  is  due  to  this  care  in  the  choosing  of  its  employes.  As 
soon  as  one  goes  into  one  of  them  the  contrast  with  most  other  ^ 
stores  of  the  same  general  character  is  striking.  The  employes 
have  a  more  or  less  well  bred  air.  They  seem  also  to  have  been 
chosen  for  the  most  part  for  their  good  looks  not  less  than  for  their 
good  manners.  All  this,  of  course,  must  have  a  very  great  influence 
in  determining  people  as  to  where  they  shall  buy  their  goods.  The 
evils  just  referred  to  exist  in  small  stores  in  small  places,  though  not 
to  so  great  an  extent,  of  course,  as  in  large  stores,  where   the  eye 
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IrVill?  Umbrella  Co. 

^^  LIMITED 


J 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


! 


20  FRONT  STREET  W.,    TORONTO 


STOREY 

Spring  Trade. 

tjlOVCS*  New  and  desirab>e  iines- 

Cr<HKllitiQ  B<K}$*  thc ,atest desgns 
Women's  and  mens  Belts. 

New  patterns  and  styles  of  excellent  value. 


Our  travellers  will  visit  the  trade  in  (jood  time  with  full 
ranges  of  samples  for  Spring  business. 

m.l>.  Storey  $  $on 

THE  CLOVERS  OF  (A^A 


ACTON,     ONT 


The  Folded  Paper  Carpet  Lining 


ALL    PAPER    AND 
A    YARD    WIDE 


Jt 


IT    HAS 
NO    EQUAL 

Sanitary,  Vermin  Proof,  Warm,  Durable, 
Deadens  Sound,  Saves  the  Wear  of  the 
Carpet,  and  makes  it  feel  Richer  and 
Chioker 

No  house  is  completely  furnished  without  this  lining  beneath  the  carpet. 

STAIR  PADS 

In  Three  Sizes—  H,  %,  %. 

We  are  the  sole  manufacturers  for  Canada.     Send  for  sample. 

For   sale  by  best  Carpet    Dealers.      If  your  dealer  will 
not  supply  you,  it  can  be  ordered  direct  from  the  factory. 


S.  A.  LAZIER  &  SONS,  BELLEVILLE,  ONT.  » 


,1859 


1899 


! 


LJu'  IIIIIIIIIHHIH 


^iiix,,,,,i,;1* 


This  is  Our  Growing 
Time 

"  Turn  BULK'S  "  has  Grown  to  be  a  house- 
hold word  and  stands  lor  the  best  and 
cheapest  Underwear  made  in  Canada. 

THE  C.  TURNBULL  CO., 
of  GALT,  Limited. 

GOLLDIISG  &  CO., 

27   Wellington  St.    Wt\sr.  Toronto. 

JOSEPH   W.    WEY, 

7  Bastion  Square,    \litoria,   B.C. 
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of  the  management  can  not  be  on  each  employe  all  the  time.  If  a 
merchant  pays  out  his  money  for  help,  he  has  a  right  to  get  his 
money's  worth.  If  he  doesn't  get  his  money's  worth  it  is  generally 
his  own  fault — he  does  not  keep  his  eyes  wide  enough  open  to  see 
what  is  going  on  in  his  own  store.  But  the  fault  often  lies  in  the 
fact  that  the   merchant  is  too  parsimonious  to  pay  enough  money 

for  competent  help. 

*         *         * 

Messrs.  A.  Cameron  &  Co.,  Oak  Lake,  Manitoba,  send  me  a 
very  good  circular  for  criticism.  Their  circular  does  not  look  as  if 
it  had  been  set  up  in  a  country  printing  office.  In  fact,  the  typo- 
graphical arrangement  is  so  good  that   I  have  reproduced  the  first 


Chiefly 

About 

Ourselves 


A 


Prices  are 
Special 
and  for 
Cash  Only. 


Oak  Lake,  Dec.  12,  '98. 

THIS  is  about  Cameron  in  general,  and  Cameron's  Store,  Oak  Lake,  in 
particular.     We  don't  think  that  you  need  any  introduction  to  either. 
So  we  will  dispense  with  preliminaries  and  come  straight  to  the  facts  we  wish 

you  to  know.     We  have  been  in  business  here  for 

ten  years,  at  the  corner.     During  that  time  we  have 

made  money  and  spent  it  in  extending  our  business 

for  our  own  and  your  benefit.     You  have  helped  us 

in  the  past ;   we  ask  your  aid  in  the  future.     We 

have  moved  to  our  new  premises,  and  will  try  to 

make  it  one  of  the  places  of  OAK  LAKE,  and, 

while  this  is  not  a  "  CHEAP  "  store,  it  is  the  best 

store  in  this  country  for  the  purchaser  who  has  only 

a  little  money  to  spend.     We  have  more  room  to 

show  goods,  and  intend  extending  our  departments  and  adding  some  special 

features  later  on.     For  the  present  we  call  your  special  attention  to  all  goods 

priced  in  this  little  sheet. 

%  yC  KYI  £1  Q    ^or  ^mas  we  nave  the  largest  and  best  assorted 

r./v  111  do  stock  of  pancy  Goods  ever  exhibited  in  Oak 
•  Lake.  Call  and  see  the  goods,  and  get  our  prices  for  Handker- 
chiefs, Dolls,  Fancy  Crockery  and  Japanese  Goods — suitable  and 
useful  presents. 
DRY  ClOODS  We  have  a  larger  and  better  assorted  stock 
than  ever,  and  offer  you  four  special  bargains  for  this  month. 

5  pieces  English  Flannelette,  12  yards  for  $1.00. 

4  pairs  ladies'  Black  Ribbed  Cashmere  Hose  for  $1.00. 

5  pairs  ladles'  plain  Cashmere  Hose  for  $1.00. 
White  Blankets,  $2.50. 


Departments 


♦  ♦  ♦ 


Dry  Goods 

Groceries 

Crockery 

Boots,  Shoes 

Gents' 

Furnishings 

Clothing 

Furniture 


«',-v^v*vv*%v-vw^x».»-vv»»-vv»-wv»»'WW'' 


Mr.  H.  W.  Mockler,  Durham,  Ont.,  seems  to  be  better  at 
writing  advertisements  than  his  local  paper  is  in  printing  them. 
Here  is  one  of  the  two  sent  me  for  criticism  : 


DOIS'T  YOU 


\ 


THINK  ? 


You  would  enjoy  the  holiday  better  in  a 
New  Suit  ?    ?    ?    ? 

A  new  suit  helps  a  man  to  feel  good — that  is  if  it  fits  and  he  is 
satisfied  that  he  has  got  value  for  his  money.  We  sell  Shorey's 
guaranteed  Clothing  and  you  can  depend  upon  it  every  time. 
The  suits  we  sell  at  $7.5°,  fe.oo  and  $10.00  are  equal  to  custom 
make  at  a  good  deal  more  money.  Of  course,  if  you  want  a  suit  at 
$3  50  or  $5.00,  we  have  them— as  good  or  better  than  you  can  buy 
elsewhere  for  the  money — but  the  better  suits  are  better  buying. 


You  likely  want  an  Overcoat  too  ? 

Our  sale  of  Overcoats  so  far  this  year  is  away  ahead  of  any 
previous  year.  The  known  value  does  it.  The  Melton  Overcoat 
we  sell  for  $8-5°  is  a  decided  bargain — dressy  and  durable.  All 
our  Ulsters  are  Rigby  Waterproofed  and  they  are  made  to  wear. 
We  have  them  at  $6.00;  also  better  ones  at  $8.00,  $9.00  and  $10.00. 
We  can  fit  you  with  a  good  serviceable  coat  for  $4.50  or  S5.00  if 
you  say  so. 

A  Merry  Christmas  to  all  our  Customers. 


H.   W.  MOCKLER 

Mr.  Meredith,  who  writes  Mr.  Mockler' s  advertisements,  is 
evidently  out  of  the  advertising  rut  in  which  so  many  country 
merchants  are  in.  Getting  in  a  rut,  as  I  have  stated  in  these 
columns  before,  is  what  ails  most  of  the  advertising  done  every- 
where. 


page  and  the  back  page.      The  text  of  the  Cameron  circular  is  also 
excellent,  though  not  so  good  as  the  typography. 


A  DEBT  COLLECTING  FIRM. 

J.  Jones  and  W.  F.  Holland  have  opened  up  a  mercantile  and 
commercial  agency  in  the  Janes  Building  at  Toronto.  They  take 
up  ail  matters  of  a  strictly  confidential  nature, including  collections, 
commercial  and  professional  ;  private  reports,  both  legal  and  in- 
surance ;  incendiary  investigations,  and  cases  needing  tact  and 
privacy,  which  they  treat  with  the  utmost  professional  skill.  They 
court  the  fullest  investigation  as  to  their  bona  fides.  Mr.  Holland 
was  one  of  the  men  who  captured  Charles  Peace,  the  notorious 
murderer,  in  1882,  at  Blackheath,  England;  William  Whistler  and 
Charles  Russell,  the  famous  Hatton  Garden  bank  burglars,  at  the 
Marylebone  church,  London,  England,  1886,  when  $500,000  worth 
of  diamonds  were  stolen,  which  were  recovered.  He  was  shot 
through  the  right  thigh,  and  also  lost  the  calf  of  his  right  leg,  for 
which  injuries  he  received  a  permanent  pension  from  the  Scotland 
Yard  authorities.  He  was  presented  with  a  gold  medal  for  his 
meritorious  conduct  from  H.  R.  H.  the  Prince  of  Wales,  and  also 
received  from  Sir  James  Ingram.  Bow  Street  magistrate,  the  high- 
est reward  (one  hundred  guineas)  ever  given  to  a  police  officer  for 
gallant  conduct,  and  holds  testimonials  from  Sir  Charles  Warren, 
chief  of  the  London  police,  and  other  persons  in  official  circles.  Mr. 
Jones,  the  manager,  was  formerly  a  well-known  commercial  man 
in  Toronto,  and  is  well  qualified  to  fill  the  position. 


The  Detective  and  Confidential  Agency. 

Room  12,  Janes  Building, 
75  Yonge  Street,  -  TORONTO. 

Investigate  all  matters  in  secrecy — Burglary,  Robberies,  Fires,  Embezzlements; 
Lost  friends  Located  ;  Legal  and  Private  Reports  ;  Movements  of  Employes 
or  Friends. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 


British,    American    and    foreign   firms   who   are    looking   for   Canadian  connections  will  find   In  this  column 
the   names  of  leading  agents  who    are   eminently  fitted   to   represent    them    in    this  country. 


BAKER  &  BROWN 

Manufacturers'  Agents, 


43  St.  Sacrement 
Street  _____ 


MONTREAL 


Representing-  Stansyexd  Bb own  &  Oo.,  Bradford,  En g.,  manufacturers  of  meltons, 
cloths,  raggings,  etc    Hjcmsal,  Colladai  _  Co.,  Philadelphia     I    -   \ 
manufacturers   of  dress  trimmings,   fringes  and  upholster}' goods.     Arnold  B. 
hiisi  a  Co..  st.  Qall,  Switzerland,  manufacturers  9wu_  embroidered  handker 
chiefs,  su  iss  embroideries  and  curtains. 


R.  II.  COSBIIi 


Manufacturers'  Agent 

Manchester  Building,  Melinda  street 

TORONTO,   CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing. 


FRED.  R.  WILLIAMS -S 


Manufacturers'  Agent 

ton  Chambers,    it  si 
John  si.,   MONTREAL. 

Open  for  Agencies  of  Dry  (ioods  and  Smallwares. 


R.  FLAWS  &  SON  ?___•■  TonmK, 


Ht  \    (joods  Commission  Agents. 


tenting 


,  \V\t.    >  IMPS0N, 

I  Cartwbicht  I 


w.i  &  Co     Philadelphia,  Pa  . 

Prints,   Linings  and   Draperies. 
<t  Warnkks,  Limited,  Loughborough,  Kngland, 
Ho*ierv  and  Underwear, 
>    Sanukman  .v  Co.,  Leicester,  England, 

Yarns  and  Warp- 


W.  E.  WALSH  -  -  -  *• 

13  St.  John  Street,    MOXTRhAL 

Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,    POCKETBOOKS,    DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS 

I.T.4  [.Taylor,  Limited,  Batley,  England.    Hope  st.  Factory,  Limited,  Belfast. 
Shaw,  Wallace*  Co.,  Belfast.    Strauss  <S  Dhlicb.Annaberg.    Baker  A  Brown,  Montreal. 


Manufacturers'  AKent, 

10  Wellington  St.,  East, 

TOBOITTO. 


Manufacturers  of 

s///  '/i<><y „,<,/ 


Oi 


7//'/ )  /////rry 


•  ///■(-/'</.),  •  j&raeA  to. 


A.H.BAIRD.  H.STROUD. 

sccr   ra£A$  man" 


Use  the     Derby  Link,"  No.  2 
5B 


P. it  nted  Hoi    28,  1898, 
FOR  ALL   CUFFS 

Use  the  New  "Star"  Cuff  Holdc 


Patented. 
For  Link  and  Plain  Caffs. 


Keep  your  trousers  up  with  the 
'Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers    Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


Patented  June  5,  ISM 

To  umock.  button  simply  raise  the  key 


^ 


^ 


l    B    Patent  .Int..  11,630. 


J.  V.  PILCHER&  CO., 

Sole  Manufacturers  LOUISVILLE,    KY. 
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ODD    RESULT    OF    A    FIRE. 

THE  destruction  of  both  warehouse  and  stock  would  hardly  be 
expected  to  act  as  a  trade  tonic,  but  it  seems  to  have  had 
that  effect  with  Messrs.  Greenshields,  Son  &  Co.  A  member  of  the 
firm  told  The  Review  that  though  February,  1898,  was  the  biggest 
February,  as  regards  the  amount  of  business  done,  that  firm  had 
ever  experienced,  the  column  of  trade  during  last  month  had 
exceeded  it  by  over  $50,000.  This  is  a  remarkable  showing,  in  the 
face  of  all  the  inconvenience  and  delay  caused  by  the  recent  fire. 


NEW  DENIM  FOR  OVERALLS. 

The  competition  between  the  manufacturers  of  overalls  has 
become  so  keen  and  the  price  is  cut  so  fine  that  they  are  compelled 
to  reduce  the  cost  of  production  or  lose  money.  To  meet  their 
views,  the  Canadian  mills  are  making  a  cheaper  line  of  blue 
denim.  The  weight  of  the  cloth  is  the  same,  but  aniline  dye  is 
substituted  for  indigo.  This,  of  course,  materially  lessens  the 
expense  in  manufacturing  and  allows  the  overall  men  a  slight  mar- 
gin to  come  and  go  on. 


SNAPS  IN  STAPLES. 


S.  Greenshields,  Son  &  Co.  have  been  making  large  cash  pur- 
chases of  staples  and  are  consequently  in  a  position  to  offer  the 
trade  the  following  bargains  :  Large  quantity  of  36  in.  light  fancy 
prints  at  ic.  below  maker's  price.  Three  numbers  in  grey  cotton, 
extra  value,  offered  at  very  close  figures.  Two  thousand  pieces, 
30-in.  flanelettes  at  less  than  maker's  price.  One  thousand  pieces 
of  30-in.  bucle  dress  goods  in  all  shades,  manufacturer's  price  10c, 
offered  at6j£c. 

Mr.  W.  W.  Smith,  of  North  Bay,  was  in  Toronto  last  week. 

R.  Conn,  general  merchant,  Collingwood,  has  removed  to 
Thornbury. 

Braiding,  both  simple  and  elaborate,  is  still  in  vogue  for  Spring 
gowns,  and  formed  flounces  seem  likely  to  retain  their  old-time 
popularity. 

The  stock  collar  is  being  worn  higher  than  ever  this  season.  It 
was  deemed  impossible  to  outdo  some  of  last  year's  enormities  in 
this  direction,  but  fin-de-seicle  people  have  managed  to  go  the  old 
style  one  better. 

Mr.  John  Barrett,  of  Montreal,  agent  for  Foster  &  Clay  and 
other  well-known  Old  Country  houses,  is  moving  into  more  com- 
modious quarters  on  April  1.  His  new  office  will  be  at  12  St. 
Nicholas  street,  one  door  south  of  the  board  of  trade. 

E.  A.  Jdffery,  general  merchant,  Bolton,  was  offering  a  real 
treat  during  the  extreme  cold  weather  to  all  who  were  fortunate 
enough  to  call  at  his  up-to-date  new  store.  The  Review  repre- 
sentative was  there  and  found  it  like  a  May  morning  so  perfectly 
was  it  heated. 

Frawley  &  Devlin,  dry  goods,  Barrie,  have  just  opened  out  in 
their  new  double  store,  fiued-up  artistically  with  all  the  modern 
specialties,  lighted  to  perfection,  and  laden  with  best  quality  of 
goods.  They  have  also  added  another  branch  for  dress  and 
mantle  making. 

Several  Toronto  buyers  are  either  now  in  Europe  or  on  their 
way.  Mr.  Grasett,  of  The  Wyld,  Grasett,  Darling  Co.,  sailed 
several  weeks  ago  to  assist  Mr.  Johnston,  the  firm's  woollen  buyer, 
who  took  ill  in  England,  but  is  now  well  again.  Mr.  Davidson 
and  Mr.  Denton,  of  John  Macdonald  &  Co.,  left  by  the  Campania, 
February  25.  Mr.  P.  H.  Burton,  of  The  Merchants  Dyeing  and 
Finishing  Co.,  left  several  weeks  ago  and  is  now  on  the  continent. 
Mr.  B.  B.  Cronyn,  of  The  W.  R.  Brock  Co..  sailed  from  New 
York,  March  I. 


THE  PRESS 


CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 


CROMPTON 
CORSETS 

capture  critical  custom — the  kind  that  counts.  The 
wearers  of  these  celebrated  corsets  experience  all 
the  comfort  of  a  made-to-measure  corset,  and  are 
successfully  endowed  with  a  beauty  of  figure  which 
a  made-to-order  corset  seldom  attains.  These  stylish 
lines  give  unalloyed  satisfaction  to  dealer  and 
purchaser : 

THE  CONTOUR,    VICTORIA,    QUEEN 
MOO,  MAGNETIC,  QEBEH  and  YATISI. 

The  Crompton  Corset  Co.,  Limited 

Toronto,  Ont. 


5 


Contour 


Announcement 


TO  THE 


Corset  Dealers 
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By  recent  purchase  of  the  Corset 
business  of  the  Canada  Feather- 
bone  Co.,  of  London,  we  will  place 
before  the  trade  the  only  Corset 
which  will  not  break,  rust,  roll  up, 
nor  poke  through  at  top  and  bot- 
tom, for  it  will  be  boned  with 

Featherbone. 


Brush  &  Co.,  Toronto 


is 


Sole   Manufacturers. 


"*»;  *«  *«;;**;*  a*  as  «x  Sis  j«  ;jr«x  «*  «x  «s  «s 
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French    f-'#     [j9    Corsets 


The  Most  Graceful  Comfortable,  Durable 

Corset-  in  the  World.     No  Corset  department 
complete   without   them.        Wholesale   only. 

ONIG  &  STUFFMANN 

7,  9,  and  11  Victoria  Square,  MONTREAL 


K 


Hamilton 
Cotton  Co. 

HAMILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 

table"  COVERS 

In  new  and  attractive  designs. 

FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent  - 


W.  B.  STEWART 


BELT 


Pat.  July  2rth,  1897. 


SPRING  SEASON,  1899 

The  P.  &  P.  Hook  and  Eye  Buckle  for  belts  is  the  only  safe  device  in  existence  which  locks  and 
unlocks  instantaneously  and  simply,  and  is  absolutely,  entirely  and  completely  new  in  every  feature, 
nothing  resembling  it  in  the  remotest  way  in  a  lady's  or  gentleman's  belt  having  ever  before  been 
offered  to  the  trade. 

Its  construction,  though  novel,  is  substantial,  and  so  simple  that  it  requires  no  explanation  as  to  its 
workings.  Made  in  all  classes  of  leather  and  at  a  range  of  prices  starting  from  the  cheapest  to  the  best. 
\  No  buyer  can  intelligently  organize  a  line  of    Belts    for    the    SPRING    SEASON  of   1899,   without  giving 

this  article  the  strongest  consideration. 


Canadian  Branch  in  charge  of 

MR.    F.    H.   GRAGG 

11  and  13  Front  St.  East, 
TORONTO      -      -      ONTARIO 


♦         Manufactured   exclusively  by  ... 

♦ 

♦ 


SCHEUER  &  BROTHER 


j  Cor.  Canal  and  Greene  Sts.  NEW  YORK  CITY,  U.S.A. 
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ANAOIAN    COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAL  and  TORONTO 


The  Toronto  Patent  Agency 

Limited 

CAPITAL,     -    -    $25, OOO. 


W.  H.  Shaw,  Esq.,  President. 
Jos.  Doust,  ESQ.,  Vice-President. 
J.  Arthur  McMurtry,  Sec.-Treas. 


7Q,  80,  Si,  82  Confederation 
Life  Building 

TORONTO,  ONT, 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


NOTHING  DECEPTIVE 


1 


ABOUT 


+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1898  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


EXTENDED 
INSURANCE. 


Putnam's  Cloth  Chart 


One  of  the    many  liberal  features  embodied  in  the 
UNCONDITIONAL   ACCUMULATIVE    POLICY 

issued  by  the 

Confederation 
Life  Association. 

HEAD  OFFICE-TORONTO, 


is  the  provision  for  Extended  Insurance.  After  two  full  annual  premiums 
have  been  paid,  the  insured  is  entitled  to  Extended  Insurance  for  the  full 
amount  of  the  policy  for  a  term  of  years  definitely  stated  therein.  Paid-up 
and  Cash  Values  also  guaranteed. 

Rates  and  full  information  sent  on  application  to  the  Head  Office,    To- 
ronto, or  to  any  of  the  association's  agents. 


Will  measure  all  piece  goods   and   ribbons    quickly   and    accurately    without 
unwinding.     Write  for  particulars. 

Works  just  like  a  Lumberman's  Board  Rule,  just  as  simple. 

In  use  throughout  the  United  States,  in  Canada,  in  England  and  South  Africa. 

A  great  labor-saver  in  taking  stock,  and  also  very  useful  in  checking  invoices. 


Canadian 
Agent : 


E  J-  JOSELIN 

33  Melinda  St.,     Toronto,    Ont. 


W.  C.  Macdonald, 

Actuary. 


J.  K.  MACDONALD, 


Managing  Director 


Manufacturer : 

A.  E.  Putnam,  Milan,  Mich. 

Canadian  Patent,  June  25,  '97. 


RIGHTS    FOR    SALE. 
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NERLICH  &  CO 

«$     Again  in  the  lead  with     «$ 


IMPORT  FANCY  GOODS 


S 


Our  reputation  as  to  a  complete  tine  of  all  imported 
articles  is  already  well  known,  bul  this  season  we  have 
even  surpassed  ourselves,  and  have  gathered  together  a 
much  larger  and  more  varied  line  than  ever  before. 
There  is  scarcely  a  novelty  made  (no  matter  where  or  of 
what  material)  but  what  we  display  a  sample  of. 


<* 


Japanese,  French  and 
Souvenir  China. 

Leather  Travelling 
Cases,  Portfolios, 
and  Companions. 

Albums  in  Celluloid, 
Leather  and  Plush. 

Bronze  and  Onyx 
Clocks,  Vases  and 
Ornaments. 

Mounted  China  Vases 
and  Card  Receiv- 
ers  


Our  travellers  are  now 
on  the  road  and  will  call 
on  you  shortly. 

Hold  your  orders  until 
vmi  see  them. 


Celluloid  Writing 
Companions, Work- 
boxes,  Toilet 
Cases,  etc. 

Photo.  Frames- 
Metal,    Glass  and 
Celluloid. 

Mirrors- 
Hand,  Fancy, 
Mounted  and  Trip- 
licate. 

Novelties  and  Bric-a- 
Brac  without  end. 


Nerlich  &  Co., 


35  Front  St.  West, 

TORONTO. 
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From  The  Review's  Special  Correspondent. 

Winnipeg,  February  25,  1899. 

TRAVELERS  have  all  returned  from  the  sale  of  Spring  goods, 
and  it  is  now  possible  to  gauge  with  fair  accuracy  the  trend 
of  trade  for  the  coming  season. 

Sales,  on  the  whole,  have  been  fully  up  to  those  of  the  same 
period  last  year.  That  is,  the  amount  of  goods  sold  is  just  about 
the  same.  The  arrangement  of  sales,  however,  is  considerably 
altered.  Old  and  well-established  houses  have  not  bought  as 
heavily  as  in  former  years.  There  are  two  reasons  for  this  :  The 
first,  no  doubt,  is  the  growing  facility  with  which  sorting  orders  can 
be  filled,  and  the  second,  that,  owing  to  the  wet  weather  last  Fall, 
stocks  are  still  heavy  in  many  lines,  and  merchants  will  make 
every  effort  to  unload  all  that  is  possible  during  the  Spring. 

To  make  up  for  shortages  in  these  directions,  new  houses  have 
opened  in  many  towns,  and  have  purchased  large  and  well-assorted 
stocks.  New  districts,  also,  have  opened — noticeably,  the  Dauphin 
district.  Good  live  merchants  are  opening  at  these  points,  and 
will  carry  stocks  strictly  in  accord  with  the  times. 

A  very  encouraging  feature  of  trade  is  the  steadily-increasing 
demand  for  a  better  class  of  goods.  Collections  are  still  somewhat 
slow,  owing  to  so  much  wheat  being  held  for  Spring  sale. 

Robinson,  Little  &  Co.'s  representative,  Mr.  Slater,  reports 
business  satisfactory  in  all  lines  and  trade  good.  Mr.  Masters, 
who  has  charge  of  the  Northwest  Territories,  is  at  present  in  Win- 
nipeg. He,  likewise,  reports  trade  good,  especially  in  towns  situ- 
ated in  the  immediate  vicinity  of  the  ranching  districts. 

Robert  M,  Bryce  &  Co.,  representing  Thomas  May  &  Co.,  and 
many  other  eastern  houses,  report  a  satisfactory  trade.  Mr.  Bryce 
is  in  British  Columbia  at  present,  but  Mr.  Bryson,  the  Manitoba 
traveler,  has  just  returned  from  doing  the  Province  and  claims  a 
good  sale  for  all  lines  carried,  particularly  white  goods.  This  firm 
have  just  received  their  summer  parasols  and  it  would  be  difficult  to 
imagine  anything  daintier,  or  better  calculated  to  set  off  a  pretty 
cashmere,  than  these  softly  tinted  or  pure  white  sunshades  of  China 
silk  ruffled  to  the  tops  with  gauze.  This  house  hoped  to  have  a 
millinery  opening  this  season,  for  which  their  handsome  showrooms 
are  well  adapted,  but  they  have  not  succeeded  in  arranging  for  one, 
up-to-date. 

In  gentlemen's  wear,  Bryce  &  Co.  are  showing  a  pretty  novelty 
in  a  lawn  shirt  with  front  of  fancy  China  silk  in  neat  stripes  and 
checks.  The  shirts  are  stylish,  very  cool  and  quite  inexpensive,  so 
are  likely  to  prove  popular. 

The  wholesale  clothing  houses  are  just  between  seasons,  but 
report  trade  as  very  good  in  Spring  lines. 

D.  McCall  &  Co.,  Limited — John  McRae  has  returned  from  a 
trip  through  the  Province  and  reports  good  trade  in  Spring  goods, 
all  lines.  He  is  now  busy  preparing  for  his  Spring  opening  of  mil- 
linery, which  will  take  place  on  March  6  and  succeeding  days.  A 
very  large  number  of  milliners  have  sent  word  they  will  be  in  town 
that  week.  An  additional  showroom  has  been  opened  and  the 
place  generally  rearranged  to  afford  more  room.  At  present  Mr. 
McRae  is  showing  a  fine  line  of  tailor-made  suits  for  ladies  in  all 
the  new  shades.  One  very  handsome  suit  is  of  deep  royal  blue, 
trimmed  with  black  satin  cordings  and  large  white  pearl  buttons. 
These  suits  are  also  shown  in  grass,  oatmeal,  and  crash  cloth  for 
Summer  wear. 

Among  millinery  novelties  is  gauze  canvas  withdresden  stripes, 


CANADIAN     ADVERTISING   is  best  done  by  THE    E. 
DESBARATS    ADVERTISING  AGENCY,    Montreal. 


CAPITAL  m  BUSINESS  COLLEGE. 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co  respondence  and  Proof- 
reading. Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  White's  Phonography,  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $3500;  Bookkeeping  and  Business  Practice,  per  month,  $500;  Penmanship, 
per  month,  $3.00;  Night  School,  per  month,  $3  00  ;  Private  Lej-sons,  each,  $1.00.  Address, 
A    M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts  ,  Ottawa. 

HOTELS  FOR  COMMERCIAL  MEN. 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"  "     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen' s  Hotel 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


1 


J.  Walshaw  sgswj.  blankets  nosst 


and  Grey. 


The  "Safety"  Acetylene 

Gas  Machine 


HEADS    THE    LIST 

For  Safety,  Economy 
and  Utility. 


The  Celebrated  . 


Cliff-Wardlaw  Generators 


Manufactured  only  by 

THE  SAFETY  LIGHT  AND  HEAT  CO. 

Send  for  Booklet.  DUNDAS,  ONT. 
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fancy  gauze  in  black  checks,  and  gophered  black  gauze  with 
embroidered  spots  in  varying  shades  of  green,  red,  pink,  blue, 
yellow  and  old  gold. 
'  R.  J.  Whitla  &  Co.  have  let  the  contract  for  the  erection  of  a 
splendid  new  warehouse  ioo  x  132  feet,  four  storeys  and  basement, 
with  covered  driveway  for  unloading  goods.  Their  old  qurrters  are 
like  a  beehive  with  the  receipt  and  shipment  of  goods. 

The  prints  this  season  are  specially  fine,  and  it  should  be  a 
matter  of  pride  to  every  Canadian  that  with  every  passing  year  the 
quality  and  designs  of  our  printed  cottons  improve. 

In  dress  goods,  the  full  Spring  and  Summer  lines  are  now  on 
hand.  Coverts  are  still  very  much  in  favor,  and  the  shading  and 
finish  of  the  goods  is  really  beautiful.  In  all  lines  of  dress  goods, 
black  and  white  in  shot,  small  stripes  or  broken  check  effects  are 
very  popular.  Probably  owing  to  the  great  demand  for  white 
cotton  goods,  white  and  cream  woollens  are  also  selling  well.  In 
addition  to  the  standard  serges  and  Bedford  cords,  there  is  a  new 
cord  on  the  line  of  the  Bedford,  with  the  ribbings  about  as  wide  as 
the  ordinary  corduroy.  These  goods  are  very  handsome,  and  at  a 
little  distance  have  very  much  the  effect  of  velvet. 

At  R.  J.  Whitla's,  in  reply  to  the  old  query,  "Well,  what  are 
you  talking  about  and  selling  most  of  this  month  ?"  Mr.  Campbell 
promptly  replied,  "  Ribbons  and  lace.  This  will  be  the  biggest 
season  ever  known  for  ribbons,  and  laces  will  not  be  far  behind. 
In  valenciennes,  two  of  the  newest  and  most  beautiful  lines  show 
the  Prince  of  Wales'  feathers  and  a  true  lover's  knot.  Fancy 
valenciennes,  with  duchess  and  guipure  effects,  are  also  much  in 
demand. 

In  ribbons,  there  is  everything  that  is  possible  to  imagine  both 
in  design  and  shade.  Almost  all  the  ribbons  have  the  drawing 
string  in  them,  and  a  very  large  majority  have  the  gauze  ruffled  or 
silk  embroidered  edge.  Black  and  white,  white  and  black  and 
small  shepherds'  plaids  will  be  used  extensively  on  black  and  white 
dress  goods.  A  very  handsome  sash  ribbon  is  of  gauze  in  delicate 
shades,  with  a  silk  band  in  Roman  stripes  in  the  centre.  A  white 
ribbon  with  shaded  green  stripes  in  the  centre  was  especially  pretty. 
Ladies'  necktie  ribbons  in  alternate  stripes  of  basket  brocade  and 
dresden  is  another  novelty.  Blue  is  still  a  leading  shade,  and 
jacquiemot,  reine  and  old  china  are  favorite  shades. 

Bijou  accordion  pleated  chiffon,  with  silk  fringed  edge,  is 
another  trimming  sure  to  be  popular,  as  it  is  extremely  pretty  and 
very  cheap. 

Among  new  collars,  the  bib  effects  in  white  and  cream  gauze, 
with  centres  of  guipure  lace  insertions,  are  perhaps  the  most  taking. 

The  garment  workers  strike  now  on  in  this  city  will  form  a  sub- 
ject for  another  paper,  but  is,  perhaps,  better  left  over  until  the 
matter  is  settled.  E.  C.  H. 


MESSRS.  SMALL  WILL   RESUME. 

An  offer  of  30c.  on  the  dollar,  made  by  E.  A.  Small  &  Co.,  has 
been  accepted  by  their  creditors.  It  is  believed  that  they  will  go 
into  business  again,  and  will  continue  to  manufacture  "  Fit- 
Reform  "  clothing. 

A  meeting  of  the  creditors  of  W.  C.  Pitfield  &  Co.,  of  St.  John, 
N.B.,  was  held  at  the  Windsor  hotel,  Montreal,  on  Wednesday, 
23rd  ult.  After  consultation,  it  was  decided  to  give  Mr.  Hayward, 
the  other  partner,  a  few  days'  time  in  which  he  may  arrange  with 
Mr.  l'itfield  to  make  an  offer  to  the  creditors.  If  no  satisfactory 
offer  is  received,  legal  steps  will  be  taken  at  once  to  close  up  the 
business.  In  the  meantime,  Mr.  Pitfield  will  be  in  charge.  Mr. 
Hayward  denies  that  he  is  a  general  partner,  but  the  consensus  of 
legal  opinion  rates  him  as  such,  and  the  creditors  consider  him  in 
that  light. 


BELLEVILLE 
BUSINESS 
COLLEGE. 


ESTABLISHED 
1889. 


Students  have  a  larger  earning  power  wn  'In-  following  Id  i 

preparation   under  our  efficient  system  of  training.    It  has  no  superior 


1.  Bookkeeping, 

2.  Shorthand, 

3.  Typewriting, 


4.  Telegraphy, 

Commercial  and  Railway  Work, 

5.  Civil  Service  Options. 


Students  may  commence  Telegraphing  on   the   1st    of  each  month,  and  the 
other  departments  at  any  tune. 


Address  : 

Belleville,  Ont 


J.  Frith  Jefiers,  MA 

Principal. 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,         and         Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers. 
JOSEPH  ALLEN,  Managing  Partner. 

Principal  OtBcea-215  MeGill  St.,  Montreal.  123  Bank  St,  Ottawa. 

287  Yooge  St.,  Toronto.  47  John  St.,  Qui 

BEAVER  LINE 

STEAMSHIPS. 
TO  and  FROM 

LIYEEPOOL. 

Rates  of  Passage  : 

ril:sT  CABIN. 

Single,   $50  to  $55.     Return,   $95  to  $104.50. 

SECOND  CABIN. 

Single,   $32.50  to  $35.       Return,   $61.75  to  $66. 

STKEBAG1 

Outward,   $22.50.      Prepaid,   $24. 

Fur  filing*,  and   all  particulars  as  to  freight  or  passage,  apply  to  any  An  nt  of  the 

(  1'iiipiinv  or  to 

D.  W.  CAMPBELL,  General  Manager,    18  Hospital  St.,  MONTREAL, 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


•  •  • 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


Capital  Subscribed 

Toronto,     Capltal  Paid  L'p    ■ 

Assets,  over 
Ont.  Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON,  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  !*Ian.  Director. 

C.  C.  FOSTER,  Secretary. 
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Colin  McArthur  &  Co.,  Montreal,  QueN 

MANUFACTURERS  OF  ARTISTIC  WALL  PAPERS. 


•  in<*m«:.j  i£a 


*»_.  &L*M>to><mK 


This  cut  represents  one  of  our  popular 


&  &  &  High -Grade  Friezes  *  &  <* 


But  it  is  not  by  any  means  our  best  one. 

The  Season   in  which  our  goods   are  in   such  great  demand  is  now  almost  upon  us.       If  you  have  not  already  placed  your 
order,   A  POST  CARD   IS  SUFFICIENT  to  bring  a  nice  selection  of  patterns  right  to  your  post  office. 


OFFICE,  1030  NOTRE    DAME  STREET 


FACTORY,  11-21  VOLTIGEURS  STREET. 


Seasonable 
Dry  Goods  Specialties 


L'or  the 


NOTION  COUNTER. 


Hammocks,  Fans, 
Shawl  Straps, 
Belts, 

Shopping  Bags, 
Belt  Pins,  Flags, 


Japanese  and 
Chinese   Lanterns, 
Skipping  Ropes, 
Sand  Pails  and 
Shovels,  etc. 


SPRING  AND  SUMMER  LIST  NOW  READY. 
WRITE  FOR  IT. 


H  A.  Nelson  &  Sons  Co.,  Limited 

59-63  St.  Peter  St.,  Montreal. 


KERATOL 
=  BELTS.= 


I  hey  are  the  leaders  for  1899.  Ask  your  belt 
manufacturer  or  jobber  for  a  line  of  KERATOL 
BELTS.     The  only  substitute  for  leather. 

New — Effective — Novel. 

Cut  away  from  the  ancient  styles  of  leather  belts 
and  buy  Keratol.  They  are  artistic  and  dainty. 
Available  in  all  colors  and  designs,  besides  all 
classes  of  staple  leather  and  silk  effects. 

WILL  PROVE  GREAT  SELLERS. 

Send  to  your  belt  manufacturer  for  full  sample 
lines  of  Keratol  Belts,  or  write  to  us  and  we  will 
forward  list  of  manufacturers  using  Keratol  * 

THE  KERATOL  COMPANY 


DEPT.  A. 


NEWARK,  INJ. 

P.  R.  BRADLEY,  Manager. 


The  Celluloid  Company 


30,  32,  a 4,  :»« 

Washington    Place 


NEW  YORK 


ORIGINAL   and   ONLY  •» 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely  No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 


TRADE 

LUlLOi 

MARK 


Others  Genuine 


ROMAN 

Sizes  15  T-^  l7'/2ln. 

Front       I  Vo   In. 
BacK.    I      in. 


VULCAN  TITAN. 

Sizes  13  ™I8  '/z  In.  Sizes  l3'/2^20  In. 
Front  I  ]»,  in.  Front    2  '/2   In. 

Back  I  Va  in.  BacK    2'/4   In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
■^^^^^■^^^^■'  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


ROYAL 

Sizes  l2'/2T_02O    I  n. 
FroriT  l^a   In. 


EXCELSIOR. 


,zes  8T?I  I /a  In. 
"»  Width  3  /2ln. 


The  Celluloid  Company 


FIFTH   AVE. 

Sizes  9Vz™\\'/i\ry. 
Width  3/2  In. 


LUXFER 


jr>  ar» 


PRISMS 


CARRY    DAYLIGHT 
with  wonderful  success. 

All  progressive  business  men  recognize  their  value. 

"  The  most  useful,  and  the  most  profitable 
improvement  you  can  put  into  commercial 
premises." 


* 

.; 
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EATON'S-WITHOUT   PRISMS. 

Send  for  Descriptive  Booklet  to.   .   .   . 

■  The  Luxfer  Prism  Company 

Limited 

58  Yonge  Street 

Toronto. 


EATON  S-WITH    PRISMS 


Installation  at  premises  of  I 
The  T.  Eaton  Co.,  Limited      I 


A  STORY  WITHOUT  WORDS. 


To  the  Trade  A    iui    „ 

Our  Jubilee  Year 


STORMY  WEATHER 


on  the  Atlantic  ocean  has  been  one  of  the  primary  causes 
for  late  delivery  of  Spring  Goods.  Another  reason  for 
late  delivery  is  that  manufacturers  could  not  complete  our 
shipments,  in  certain  lines,  until  later  than  usual,  owing 
to  the  extra  demand  in  the  markets  for  new  patterns.  Our 
stock  is,  therefore,  fully  assorted  at  present,  as  all  these  late 
shipments  are  now  forward. 

We  are  constantly  receiving  new  goods  of  the  very 
latest  styles,  patterns,  and  colorings.  A  delay  in  shipments, 
from  whatever  cause,  has  more  effect  on  our  stock  than  it 
would  have  on  stocks  that  are  filled  up  with  old-fashioned 
goods  and  goods  carried  over  from  season  to  season.  Old 
goods  are  easily  procured,  but  new,  fashionable  and  sale- 
able goods  cannot  always  be  delivered  on  a  moment's  notice. 

Business  with  us  at  present  is  growing  more  rapidly 
than  it  has  for  some  time.  We  are  constantly  adding  new 
customers  to  the  thousands  we  already  have.  Carefid  and 
close  attention  to  the  markets  of  the  world  and  the  require- 
ments of  the  trade,  is  securing  for  us  increasing  success. 
We  extend  you  a  cordial  invitation  to  call  and  see  the  new 
things  in  Dress  Goods,  Prints,  Carpets,  Silks,  Men's 
Furnishings,  and  our  special  lines  in  Woollens  and  other 
departments. 

FILLING    LETTER    ORDERS    A    SPECIALTY. 


JOHN  MACDONALD  &  CO. 

Wellington  and  Front  Sts.  E.  iitffci         TORONTO 


In  This  ISSUe  I  *S_E*?.?*  ?J?!!?W^!^rlAdviCe-        Millinery  Styles  in   the  West. 


The  Truth  About  Cotton  Prices. 


TO\£J 


Bm[flBiCTg|gironroB 


VOL.   IX. 


MONTREAL  AND  TORONTO,  APRIL,   1899. 


No.  4. 


OUR  COMMERCIAL 
POLICY  .... 


is  that  of  the 


"Open  Door" 


SHIRTS, 
LACES  and 
VEILINGS, 
MADE-UP-LACE, 
BLOUSES. 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  Etc. 


TIDSWELLS 


Factory  : 
Old  St.,    London. 


3  and  2  Wood  Street, 

Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


A  SPECIALTY 


-s 


♦ 


S'  (I 


EMINENT" 


Imperial  Waterproofs 

<4Cravenette"    Proofed 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 


Departments  : 
JACKETS, 
MANTLES, 
COSTUMES, 
GIRLS'  and  MAIDS'  DITTO. 


Agents  in  Canada, 

J.  E.  SNIDER  &  CO. 

5  King  St.  West 
TORONTO. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  St.  and  City  Road 

"Eminent''   London.  LONDON,    ENG. 


Blister  Crepons 

ARE  AMONG 
THE  GOOD  THINGS  JUST  NOW 

.  .  .  IN  .  .  . 

PRIESTLEY'S 

DRESS   GOODS. 

THE  BEST  TRADE  MUST  HAVE  THEM. 


J 


LISTER  4  CO, 


Limited, 


/^Ua^^^       *dt 


Silk 
Velvets 


Manningham 


FOR 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc. 


Mohair  Plushes 


FOR 


Railway  and 
Street  Cars,    Etc. 


About 
Those 

Overalls 


You 
Want. 


Don't  you  think  it's  about  time  you  bought 
the  best  in  the  market  ? 

We  don't  use  any  paper  buttons. 

We  don't  use  any  rotten  thread. 

We  don't  mark  a  size  36-40  and  let  it  go. 

We  don't  make  any  trash. 

We  make  the  best  Overalls  in  Canada, 
and  you  can  double  your  trade  by  hand- 
ling only  the  "  Rooster  Brand." 


Robert  C.  Wilkins,  Montreal 


MANUFACTURER  OF 


Special  garments  to  wear  at  work. 


SYSTEMATIC 
SAVING 


%&S>  lc£  «s§» 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the.  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 
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PEWNY'S  KID  GLOVES 

FOR  EASTER  AND  SPRING. 

BLISTER  EFFECTS 

IN  PRIESTLEY'S  CREPONS. 


S.  GREENSHIELDS,  SON  &  CO 

MONTREAL  AND  VANCOUVER. 

WE  HAVE  NO  OLD  GOODS  TO  OFFER  THIS  SEASON, 
ALL  OUR  STOCK  CONSISTS  OF 

NEW  GOODS 

JUST  RECEIVED  FROM  THE  MILLS 


IN 


Canada,  United  States,  Great  Britain,  the  Continent. 

HAVING  NOTHING  TO  SELL  FROM   BACK  SEASONS 
WE   HAVE   PURCHASED  ALL  THE 

CLEARING  LINES 

IN  THE  HANDS  OF  THE  CANADIAN  MILLS 
AND  CAN  OFFER  THESE 

Below  Mill  Prices. 

We  will  be  pleased  to  send  samples  of  any  lines  wanted. 
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OLD  MEDAL  Black  Dress  Fabrics  will  be  delivered 
to  every  merchant  in  Canada  at  prices  in  dollars  and 
cents.  A  complete  outfit  for  advertising  the  goods 
furnished  free  of  charge.  We  also  furnish  every  season  fashion 
plates  of  novelties  of  our  fabrics  for  window  decoration,  also  as 
many  Gold  Medal  Reviews  as  your  trade  demands— a  booklet 
published  by  us  as  a  medium  of  advertisement  to  your  trade- 
sample  copy  will  be  sent  on  application. 

Very  respectfully, 

Levi  son  Bros.  &  Co. 

TORONTO  and  MONTREAL. 
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Henriettas, 

Crepe  Cloth, 

Lindora, 

Sicilians, 

Poplines, 

Soleil, 

Fedora, 

Lystras, 

Crepeles, 

Crepons, 

Mohairs, 

Batiste, 

Cordettes, 

Veiling, 

Broad  Cloths, 


Every  5  yards  stamped  "  GOLD  MEDAL  "  on  Selvedge. 


Drap  d'Alma, 
Drap  de  Paris, 
Serges  and 

Cheviots, 
Rayndefyr-, 
Silk=Warp 

Crepes, 
Silk=Warp 

Melrose, 
Silk=Warp 

Henriettas 

Clayettes, 

also  a  complete 
line  of 

French 

Novelties. 


To  the  esteemed  Retail  Merchants  of  the  Dominion  of  Canada  : 

Gentlemen ,  -  -  We  are  pleased  to  inform  yon  that  we  are  now  located 
in  your  great  Dominion  for  the  distribution  of  onr  celebrated  GOLD 
MEDAL  BLACK  DRESS  GOODS,  and  trust  that  the  merit  onr  fabrics 
have  attained  all  over  the  world  will  also  merit  your  most  valuable 
patronage.  We  shall,  as  elsewhere,  if  mutually  agreed,  adhere  to  our 
principle  by  selling  to  only  one  merchant  in  a  city,  town  or  village,  and 
that  merchant  to  be  our  only  authorised  agent. 

We  will  furnish  to  our  patrons  only  the  very  best  and  latest  fabrics, 
and  guarantee  the  prices  to  be  lower  than  any  manufacturer  can 
quote,  and  we  sell  to  you  direct. 

Merchants  who  desire  to  handle  our  line  will  kindly  advise  us  at 
once,  as  we  are  now  ready  to  take  orders  for  Autumn  and  Winter,  1890 
and  1000. 

A  complete  line  will  be  submitted  to  you  by  our  salesman  whenever 
convenient  to  your  goodselves. 

Soliciting  your  most  valuable  favors,  believe  us,  dear  sirs, 

Yours,  very  respectfully, 


Distributing  Warehouses  and  Offices  : 

BERLIN,  42  Leipsiger  Strasse. 
PARIS,  54  Rue  des  Petites  Ecuries. 
BRADFORD,  40  Chapel  Street. 
NEW  YORK,  45S  Broadway. 
TORONTO.        MONTREAL. 


LE  VISON  BROS.  &  CO. 

Toronto  and  Montreal, 
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Gold  Medal  Black  Dress  Goods  Dept. 


", 
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AN    EVER?    DA^     SCENE    IX    PROGRESSIVE.    PRY    GOODS    STORES    ALL    OVER    THE    WORLD. 
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*  Magnificence 
of  Finish. 

Superb 

Doiabilily. 

Softness 
of  Texture. 

Peifecfion 
of  Weave. 

Superiority 

of  Dye,  | 

Eveiy  Yard 

Guaranteed. 


I 


9 


II  a^i? 


THE    NEW     HOME     OF    THE         GOLD   (MEDAL 
FABRICS  IN   U.  S.  OF  AMERICA. 


DRESS 


The  celebrated 
and  standard 

BLACK 

fabrics  of  the 
world. 


They  have  no 
equal. 


t^*  v^*  t^* 


All  Gold  Medal 
fabrics  are  rolled 
on  a  varnished 
board  which  has 
on  both  ends  a 
silver  tip  bearing 
ihe  trade  mark 
below,  and  to 
further  protect 
you,  there  is 
stamped  at  every 
five  yards  on  the 
selvedge,  "Gold 
Medal." 

These  Fabrics 
have  achieved  a 
reputation  for 
magnificence  of 
finish,  superb  dur- 
ability, softness  of 
texture,  perfection 
of  weave,  and  sup- 
eriority of  dye. 


"GOLD    MEDAL" 


wm 


TRADE     Ma«K 
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PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH  Manufacture. 
Uniform  in  quality  and  finish,   and 

CAN  BE   RELIED  ON 

to  give  maximum  satisfaction 
in   Knitting  and  Wear. 


MAKERS- 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 

Agent  for  Canada— 

PHILIP   DE   GRUCHY 

Who  holds  Stock.  26  and  28  St.  Suipice  St.,  MONTREAL 


Fac-Simile  of  label  on  our  regular  goods. 


WE    GUARANTEE  MATERIAL  USED 

TO    BE  PREPAREO    COTTON 

ABSOLUTELV 

PURE,  SWEET  and  CLEAN 

SOLD   TO  THE  TRADE  ONLY 


mwm^3S^ 


Hamilton. Ont. 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 

Manufacturers  of 


NEEDLES 


FISH  HOOKS  and 

FISHING  TACKLE. 


WINDSOR  MILLS    -     REDDITCH.  ENGLAND. 

Write  for  Samples,  which  will  he  mailed  to  ycu  free  on  receipt  of  Trade  Card. 


JHE  CELEBRATED  OXFORD 


Factories  : 

LONDON     BANBURY 
OXFORD     CASTLEFIN 


UNDERCLOTHING 


New  Price  Lists  upon  Application. 


and  Baby  Linen 


bVoncr  u-i"'l»,w"»    ' 

No.    732. 


W.  F.  LUCAS  &  CO. 

I29a  London  Wall        LONDON,  ENGLAND. 


No.  791. 
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Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools. 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


^c 


Mark 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 

Agent  for  Canada  :  Wholesale  Trade  only  supplied. 

usj.mrt.1..  Montreal 


JOHN  BARRETT, 


FALL  1899 

During"  April,  Mr.  VVreylbrd  purposes  taking  Western 
trip  to  Winnipeg,  Vancouver  and  intervening  towns 
with  full  ranges  of  samples  from  following  English 
manufacturers  : 

Young  &  Rochester: 

Shirts,  Collars,  Neckwear,  Dressing  Gowns,  Fine 

Flannels. 


Tress  &  Co.: 


High  class  Hats  and  Caps. 


A.  L.  Thomas 


Late  Nicol  &  Thomas. 


Celebrated  English  Skin 
Gloves. 


Dr.  Jaeger's 

Sanitary  Woolen  Co. 


Sanitary  Woolen  Underwear 
and  other  specialties  for  Men, 
Ladies  and  Children.  Very 
favorable  terms  can  be  offered 
to  the  trade. 


WREYFORD  &  CO. 


TORONTO 


Manufacturers'  Agents 
and  Wholesale  Importers. 


Sole  Wholesale  Agent  e 
for  above. 


s> 


$& 


'S 


GlOy 


Dent,  Allcroft  &  Co. 


GLOVE    MANUFACTURERS 


% 


LONDON  :    97  Wood  St. 

NEW  YORK  :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,      Brussels,     Grenoble,      Prague,      Naples. 

Skin   Dressing  Yard:  OTTIGNIES,   Belgium. 


Agents  in  Canada  : 


J.  T.  DONNELLY  &  CO., 


20  Lemoine  Street 
/ 


MONTREAL 
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ENGLISH  PRESS  NOTICES 


THE  QUEEN.  "Capital  appearance.... will  stand  much  hard  wear. ...singularly  inex- 

pensive....and  adapted  to  the  wants  of  the  million." 

The  Lady's  Pictorial.    "Delightful  fabric. ...simply  bewitching.. ..never  before  seen. ...summer 
colours  truly  exquisite. ...irresistible  dress  novelty." 


Madameschild. 
Weldon's  Journal. 
Journal  des  Modes. 

Leach's  Journal. 


"Suitable  alike  for  day  and  evening  wear.... absurdly  cheap." 

"Wonderful  invention  which  the  slender  purse  will  hail  with  delight." 

"We  predict  that  next  summer  '  Irocanil  Glystre'    will  become 
the  rage." 

"A  charming  noveltv." 


8S 


111 

® 
JW 

Six 

Sw 
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IS 

III 


To  be  had  at  all  the  Leading  Dry  Goods  Stores.      | 
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The 


•^  A*\  N 


Patent  Permanent  Silk  Finish 


ON. 


Z?y  //er  Majesty's  Royal  Letters  Patent 
I\'os.  16,^46  and  15,169. 


Cotton  Italians  and  Linings. 


The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION.  —  In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON    APPLICATION. 


Dyed  and  Finished 
only  by 


JAMES  &  M.S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks, 

Low  Moor,  Nr.  BRADFORD, 


AND 


Orchard   Dyeworks, 

HECKMONDWIKE, 


ENGLAND 
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APRIL  SHOWERS 


P 

R 
I 

L 


Cravenette  Cloths 
Waterproof  Coats 
Umbrellas 


Wet 

Weather 


Hosiery 

and 
Underwear 


In  our 


DRESS  GOODS   DEPARTMENT 

we  are  showing  many  novelties  for  Spring  wear,  having  supplemented 
our  stock  with  new  ranges  of  Coverts  and  Pirle-finished  Cloths,  Sedans, 
Blister  Cloths  and  Silk  Crepons. 

In    Blouse  and    Lining    Silks  our  stock   includes  the  new  and  popular 
shades  of  Lettuce  Green,  Cerise,  Cherry  Red   and  Turquoise  Blues. 

!In  our  Lining  Department  we  have  the  various  grades  of 
Fancy,  Plain  and  Mercerised-finished  Linings,  to  match 
above  shades. 

SEE  our  stock  of  Printed  and  Woven  Cotton  Goods  in  the  Warehouse 
or  samples  with  our  Travellers. 


tafei 


i 
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THE  COLLECTION  OF  DEBTS. 

A    PLAN   TO   SIMPLIFY   THE   LEGAL    PROCESS. 
By  Mi.  W.  K.  Raney,  Barrister,   Toronto 


CHEAP  law  means  encouragement  to  the  people  to  vindicate 
their  rights.  Dear  law  means  discouragement  to  the  people 
to  vindicate  their  rights.  If  a  man  is  discouraged  from  pursuing 
his  legal  rights  he  will  in  no  long  time  lose  the  feeling  of  legal 
right.  Hampden  battled  against  the  payment  of  an  unjust  tax 
because  for  centuries  he  and  his  forefathers  had  battled  sturdily  for 
their  private  rights.  National  sentiment  rises  no  higher  than  its 
fountain  head  -the  individuals  composing  the  nation.  Had  the 
Roundheads  not  had  the  sense  of  legal  right  strongly  developed, 
the  Stuarts  would  probably  still  be  absolute  monarchs  of  Great 
Britain.  A  German  writer  declares  with  exact  truth  that  in  the 
shilling  for  which  the  Englishman  stubbornly  struggles  the  political 
development  of  England  lies.  The  people  who  bravely  assert  their 
rights  in  the  smallest  matters  will  rest  secure  in  their  highest 
possessions. 

Whenever  justice  is  denied  or  unduly  delayed,  an  injury  is  com- 
mitted to  the  individual's  feeling  of  legal  right,  and  thus  indirectly 
to  the  national  strength,  and  the  community  accustomed  to  such 
denials  and  delays  will,  in  time,  come  to  look  with  complacence, 
if  not  with  actual  sympathy,  upon  the  violator  of  the  law  as  being 
like  itself  arrayed  against  the  state  power,  the  natural  enemy  of 
both.  That  the  denials  and  delays  may  not  be  intentional  on  the 
part  of  the  Government  but  only  the  result  of  a  cumbersome  and 
antiquated  system  of  procedure  will  make  little  difference  in  the 
result.  The  general  public  is  not  over  nice  in  discriminating 
between  a  system  and  its  administrators. 

This  much  in  general  vindication  of  the  struggle  for  law  pro- 
cedure reform.  The  subject  is  a  large  one,  but  to-night  we  shall 
be  concerned  only  with  that  branch  of  it  having  to  do  with  procedure 
in  the  inferior  civil  courts. 

Ontario  has  three  distinct  court  systems  lor  the  trial  of  actions. 
Two  of  these  are  inferior  courts,  that  is  to  say,  their  jurisdiction  is 
limited.  They  have  to  do  with  the  collection  of  claims  up  to  $200, 
and,  where  the  amount  is  ascertained  by  the  signature  of  the 
defendant,  up  to  $600.  They  are  the  courts,  therefore,  in  which 
the  great  mass  of  the  people  have  most  interest. 

The  first  question  that  naturally  suggests  itself  is,  why  two 
inferior  court  systems  ?  The  same  judges  who  preside  in  the 
County  Courts  also  preside  in  the  Division  Courts  within  their 
respective  jurisdictions.  Hut  not  only  is  the  procedure  in  the 
Division  Courts    entirely    different  from  that  in  the  County  Court, 


•Paper  read  at  the  annual  meeting  of  the  Retail  Merchant-'  Association,  Toronto. 


but  a  plaintiffs  success  in  recovering  his  claim  may  depend  upon 
whether  it  is  below  or  above  the  line  dividing  the  two  jurisdictions. 

In  the  Division  Court  a  plaintiff  may  sue  for  damage  up  to  560  ; 
on  an  open  account  up  to  5 100,  and  on  a  promissory  note  up  to 
5200.  If  his  claim  be  above  these  figures  he  must  go  to  the  County 
Court.  The  line  dividing  the  jurisdiction  of  the  one  court  from 
that  of  the  other  is  thus  purely  arbitrary.  There  is  no  reason  what- 
ever for  it  beyond  the  fact  of  its  existence. 

THE    COUNTY    COURTS. 

I  have  said  that  the  procedure  in  the  County  Court  is  different 
from  that  in  the  Division  Court.  The  County  Court  is  in  fact 
the  high  court  in  miniature.  The  same  rules  govern  procedure  in 
both  and  the  lower  court  has  nearly  all  the  frills  known  at  Osgoode 
Hall.  It  is  therefore  unnecessary  to  say  that  the  procedure  in  the 
County  Court  is  even  quite  as  cumbersome  as  that  in  the  high 
court,  and  a  glance  at  the  reports  of  the  Inspector  of  Legal  Offices 
discloses  the  fact  that  relatively  to  the  importance  of  the  matters 
dealt  with,  the  County  Courts  enjoy  the  distinction  of  being  the 
most  costly  courts  in  the  Province.  Thus  the  total  amount  of  the 
judgments  recovered  after  trial  in  the  County  Courts  in  1896  was  a 
little  less  than  $24,000  ;  the  solicitors'  costs  taxed  against  the 
unsuccessful  litigants  under  those  judgments  were  a  little  less  than 
$20,000.  The  total  amount  of  similar  judgments  in  1897  was  less 
than  $25,000  and  the  total  amount  of  the  like  costs  allowed,  a 
little  more  than  $24,000.  These  figures  only,  of  course,  include 
one  set  of  solicitors'  costs,  and  as  in  practice  both  sides  in  the 
County  Court  are  always  represented  by  solicitors,  it  is  fair  to 
assume  that  the  costs  for  which  the  defeated  litigants  became  liable 
to  their  own  solicitors,  were  not  less  than  those  which  they  were 
ordered  to  pay  to  the  other  side.  Thus  the  rather  astonishing  result 
is  reached  that  every  dollar  for  which  judgment  is  recovered  in 
the  County  Court  after  trial  costs  nearly  $2.00  in  solicitors'  fees  and 
disbursements. 

Some  specific  instances  disclosed  in  the  report  of  the  Inspector 
of  Legal  Offices  for  1897  are  worth  noting.  In  the  County  Court 
of  the  county  of  Bruce  it  appears  that  eight  cases  were  entered  for 
trial.  In  three  of  these  judgments  were  entered  up  after  trial. 
The  total  amount  recovered  by  the  successful  parties  (assuming  that 
the  judgments  were  paid)  was  $315.52.  The  total  amount  of  costs 
taxed  was  $821.16  and  the  total  amount  of  disbursements  allowed 
$434-33- 

In  the  County  Court  of  the  county  of  Elgin  ten  cases  were 
entered  for  trial.  In  seven  of  these  judgments  were  entered  up 
after  trial.  The  total  amount  recovered  by  the  successful  parties 
was  $478.06.  The  total  amount  of  costs  taxed  was  $1,233.15 
and  the  total  amount  of  disbursements  allowed  $696.74. 

In  the  County  Court  of  the  county  of  Oxford  eight  cases  were 
entered  for  trial.     In  five  of  these  judgments  were  entered  up  after 
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trial.  The  total  amount  recovered  by  the  successful  parties  was 
#330.86.  The  total  amount  of  costs  taxed  was  $585.53  and  the 
total  amount  of  disbursements  $245.81. 

In  the  County  Court  of  the  county  of  Peterborough  four  cases 
were  entered  for  trial.  Judgments  were  entered  up  in  these  four 
cases  after  trial.  The  total  amount  recovered  by  the  successful 
parties  was  $119.83.  The  total  amount  of  costs  taxed  was  $364.47 
and  the  total  amount  of  disbursements  allowed  $166.85. 

In  the  County  Court  of  the  county  of  York  one  hundred  and  five 
cases  were  entered  for  trial.  In  fifty-four  of  these  judgments 
were  entered  up  after  trial.  The  total  amount  recovered  by  the 
successful  parties  was  $6,580.38.  The  total  amount  of  costs  taxed 
was  $5,274.91  and  the  total  amount  of  disbursements  allowed 
$1,570,05. 

Of  course  in  many  cases  the  costs  were  in  much  lower  ratio,  but 
the  above  examples  will  indicate  what  is  possible  under  the  present 
County  Court  system,  and  if  the  County  Court  is  not  a  popular  court 
no  other  explanation  of  the  fact  than  these  figures  will  be 
necessary. 

In  1896,  2,286  cases  were  entered  in  the  County  Courts  of  the 
Province,  of  which,  however,  only  357  went  to  trial;  101  cases 
were  entered  for  trial  in  the  Toronto  County  Court  leaving  only  256 
cases  for  the  42  other  County  Courts  of  the  Province,  or  an  average 
of  six  cases  for  each  County  Court  outside  of  Toronto. 

In  1897,  2,266  cases  were  entered  and  410  of  these  went  to  trial. 
Of  that  number  105  were  entered  for  trial  in  Toronto  leaving  an 
average  of  seven  for  each  of  the  other  County  Courts.  In  the  same 
year  in  16  of  the  County  Courts  four  cases  or  less  were  entered  for 
trial,  and  in  almost  every  county  in  the  Province  outside  of  Toronto 
it  frequently  happens  that  not  more  than  one  case  is  set  down  at 
a  sittings  to  be  tried  by  a  jury.  The  result  is  that  a  full  jury  panel 
has  to  be  summoned  to  the  county  town  for  no  other  purpose,  in 
case  there  should  happen  to  be  no  criminal  business,  than  the  trial 
of  that  one  civil  case  which  might  equally  as  well  and  much  more 
economically  have  been  tried  before  the  same  judge  sitting  as  he 
now  does  in  the  Division  Court  in  the  neighborhood  where  the 
cause  of  action  arose,  where  probably  the  parties  and  the  witnesses 
reside,  with  the  assistance  of  a  jury  of  five  men  summoned  under 
the  provisions  of  the  Division  Courts'  Act. 

THE    DIVISION    COURTS. 

As  between  the  County  Courts  and  the  Division  Courts  the 
latter  are  undoubtedly  the  popular  courts.  The  reason  is  not  far 
to  find.  They  are  comparatively  speaking  cheap,  they  are  local 
and  their  procedure  is  expeditious.  The  costs  in  a  Division  Court 
case  do  not  usually  exceed  $5.00  or  $10. oo,  even  for  claims  up  to 
the  limit  of  the  jurisdiction  of  the  court.  The  sittings  of  the 
Court  are  held  where  the  parties  reside  or  the  cause  of  action 
arose,  and  if  trial  by  jury  is  desired  it  is  to  be  had  at  a  trifling 
expense  by  a  jury  of  five  men.  The  circuit  of  the  Division  Courts 
in  each  county  is  required  to  be  made  at  least  once  in  two  months 
so  that  parties  do  not  have  to  wait  long  for  the  determination  of 
their  causes.  In  one  respect,  however,  the  procedure  in  the  County 
Court  has  the  advantage  over  that  in  the  Division  Courts.  In  the 
County  Court  a  plaintiff  may  by  paying  sixty  cents  issue  his  writ 
against  any  number  of  defendants.  He  may  then  serve  the  writ 
himself  or  through  his  solicitors  without  permission  from  anyone. 
In  the  Division  Court  on  the  other  hand  he  can  only  (except  in 
cases  involving  $10  or  less)  set  the  legal  machinery  in  motion  by 
paying  a  deposit  of  several  dollars  to  cover  the  clerk's  and  bailiff's 
fees.  He  is  not  permitted  to  serve  the  summons  himself,  or,  if 
as  a  special  concession  he  is,  he  must  pay  the  bailiff's  charges  just 
as  though  the  work  had  actually  been  done  by  the  bailiff.  In  other 
respects  too  the  Division  Court,  particularly  in  cases  involving 
small  amounts,  say  $50  or  less,  is  too  costly.       By  a  late  amend- 


ment to  the  Act  the  costs  other  than  bailiff's  charges  in  cases  where 
$10  or  less  is  claimed,  were  limited  to  $1.25.  This  was  a  step, 
though  a  very  short  one,  in  the  right  direction. 

THE  ENGLISH  COUNTY  COURT. 

England  has  only  one  inferior  court  system.  The  country  is 
divided  into  about  500  districts  for  County  Court  purposes.  There 
are  57  County  Court  Judges,  each  of  whom  presides  over  from  one 
to  a  dozen  districts.  Sittings  are  held  in  each  district  once  a 
month  and  every  action  must  be  brought  within  the  district  where 
the  defendant  resides  or  carries  on  business,  unless  leave  of  the 
court  to  commence  it  elsewhere  is  obtained.  On  payment  of  one 
shilling  in  the  pound  of  his  claim,  a  plaintiff  may  issue  a  summons 
endorsed  with  a  short  statement  of  his  cause  of  action.  He  may 
enter  his  claim  with  the  clerk  of  the  court  either  personally  or 
through  the  post  and  in  cases  involving  not  more  than  two  pounds 
there  are  no  solicitors'  costs.  The  weakness  of  the  English  County 
Court  system,  like  our  own  County  Court  system,  is  that  it  too 
much  affects  high  court  procedure.  It  has  a  complete  and  elaborate 
system  of  pleading  and  proceedings  for  obtaining  discovery,  etc., 
and  costs,  except  in  the  petty  cases  last  referred  to,  are  ascertained 
by  taxation,  that  is  to  say  by  putting  a  premium  on  circumlocution. 

A    NEW    INFERIOR    COURT. 

With  the  Ontario  County  Court  and  Division  Court  Acts  and 
the  English  County  Court  Act  to  draw  upon,  it  would  be  an  easy 
matter  to  frame  a  new  inferior  court  system  for  this  Province  that 
would  answer  all  the  requirements  of  the  case. 

To  start  with,  Ontario  only  needs  one  inferior  court.  That 
court  should  be  called  the  County  Cpurt,  but,  like  the  English 
County  Court,  and  like  our  own  Division  Court,  its  sittings  should 
be  local.  In  other  words,  the  County  Court  judges  should  try  all 
cases  up  to  the  limit  of  the  County  Court  jurisdiction  in  the 
immediate  locality  where  the  cause  of  action  arose  or  the  parties 
reside. 

The  English  system,  under  which  the  creditor  can  commence 
his  action  by  simply  taking  or  sending  a  memorandum  of  his  claim 
to  the  court  and  paying  a  shilling  in  the  pound  deposit  to  cover 
court  costs,  is  a  great  improvement  over  the  practice  in  both  our 
inferior  courts.  If  that  plan  were  adopted  here,  a  man  with  a 
claim  of,  say,  $20,  would  pay  on  entering  his  claim,  $1,  and  then 
would  be  quit  of  court  expenses,  except  witness  fees  in  case  there 
should  be  a  contest. 

High  court  procedure  ought  to  be  abolished  from  the  inferior 
court.  The  theory  is,  that  under  the  present  elaborate  system  of 
pleading  and  rules  for  obtaining  discovery,  each  side  comes  to 
trial  with  notice  of  the  case  the  other  side  is  seeking  to  make.  The 
fact  is  that  pleading  and  discovery  in  nine  cases  out  of  ten  are 
the  purest  farces,  and  are  productive  of  nothing  but  solicitors'  costs. 
The  court  ought  to  have  power,  on  the  application  of  either  party, 
to  order  pleadings  or  discovery  of  documents,  but  unless  costs  were 
given  on  such  applications,  it  is  safe  to  say,  they  would  not  be 
very  frequent. 

THE    QUESTION    OF   COSTS. 

And  that  suggests  the  question  of  costs.  At  present,  there  are 
no  costs  in  the  Division  Court,  except  that,  in  cases  involving  above 
$100  which  go  to  trial,  the  judge  may,  in  his  discretion,  allow  a 
counsel  fee  up  to  $10.  Something  is  to  be  said  in  favor  of  the 
indemnification  of  a  party,  whom  another's  default  or  wrongful 
conduct  has  compelled  to  seek  redress  in  the  courts,  from  the  costs  ' 
often  necessary  of  employing  a  solicitor.  If  it  were  provided  that, 
in  every  case  in  which  a  defence  was  entered  and  judgment  subse- 
quently delivered  for,  say,  $20  or  more,  the  judge  might,  in  his 
discretion,  allow,  in  addition,  up  to  10  per  cent,  of  the  amount 
recovered,  or,  in  the  event  of  the  claim  being  disallowed,  10  per 
cent,  of  the  amount  of  the  claim,  as  an  indemnity  against  solicitor's 
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costs,  substantial  justice  would  probably  be  done.  By  this  plan, 
the  costs  would  be  strictly  limited,  and,  at  the  same  time,  some 
relief  would  be  secured  to  the  person  who  had  been  forced  into 
„  court  for  the  vindication  of  his  rights  or  to  answer  the  unfounded 
claim  of  another. 

The  garnishment  clauses  of  the  Division  Court  Act,  under 
which  debts  due  the  defendant  may  be  attached  either  before  or 
after  judgment  has  been  recovered,  work  well,  and  should  be  a 
feature  of  the  new  court. 

So  ought  the  judgment  summons  process,  under  which  a  creditor 
may  ascertain  what  means  his  debtor  has  of  paying  his  claim,  and 
may  get  an  order  for  periodical  payments,  according  to  the 
debtor's  ability  to  pay.  This  feature  of  the  law  might,  with  advant- 
age, be  modified  so  as  to  provide,  as  is  done  in  the  English  Act, 
that  the  plaintiff  may,  in  his  summons,  ask  for  payment  in  instal- 
ments, so  as  to  avoid  the  necessity  for  the  expense  of  a  second 
court  proceeding  by  way  of  judgment  summons,  with  its  attendant 
expense. 

The  present  Division  Court  jury  system  works  well,  and  would 
be  equally  effective  in  cases  up  to  the  present  limit  of  the  County 
Court  jurisdiction. 

ADVANTAGES    OF    REFORM. 

What  would  be  the  advantages  of   the  reform  system  ? 

i .  Uniformity.  We  would  have  one  inferior  court,  with  one 
system  of  procedure,  instead  of  two  inferior  courts,  with  two 
systems  of  procedure. 

2.  Simplicity.  The  new  rules  would  be  designed  to  meet  the 
demands  for  business  methods  in  the  courts  and  not  to  exemplify 
the  great  doctrine  of  how-not-to-do-it. 

3.  Expedition.  In  Toronto  thereare  foursittings  of  the  County 
Court  for  the  trial  of  jury  cases  and  two  sittings  foi  the  trial  of  non- 
jury cases  each  year  ;  the  Division  Courts  sit  every  week.  The 
proposal  is  that  the  new  court  should  sit  as  frequently  as  the  present 
Division  Court. 

4.  Convenience.  Parties,  witnesses  and  jurors  would  not  be 
compelled  to  go  to  the  county  town  often  at  the  expense  of  travel- 
ing a  long  distance  and  of  several  days'  time  to  attend  upon 
County  Court  cases. 

5.  Cheapness.  Under  the  new  system,  cases  which  must  now 
be  tried  in  the  County  Court  would  be  disposed  of  at  about  one- 
tenth  of  the  present  cost  to  the  parties.  And,  as  to  cases  within 
the  present  Division  Court  jurisdiction,  there  would  be  no  good 
reason  why  a  creditor  up  to  the  amount  of,  say,  $50,  should  not 
get  judgment  at  an  expense,  so  far  as  court  fees  are  concerned,  of 
$1.  If  he  were  allowed  to  serve  the  summons  himself  that  would 
be  the  entire  cost  of  recovering  judgment  outside  of  witness  fees. 
From  $1  the  court  fees  might  be  graduated  up  to  54  or  $5,  accord- 
ing to  the  amount  of  the  claim,  these  fees  to  cover  all  court 
charges  down  to  and  including  judgment  except  bailiffs  charges, 
and  plaintiffs  to  be  at  liberty  to  serve  the  summonses  themselves  if 
they  wish.  The  greatly  increased  volume  of  business  which  would 
be  certain  to  result  from  a  tariff  of  fixed  and  moderate  charges 
would  more  than  compensate  the  officials  concerned  for  any 
reduction  in  fees. 

And  to  the  municipalities  the  saving  in  expense  would  be 
very  considerable.  In  each  of  the  43  County  County  districts  full 
jury  panels  are  summoned  to  the  county  town  twice  each  year 
to  try  criminal  and  County  Court  cases.  Each  juryman  is 
entitled  to  be  paid  mileage  and  $2  per  day  while  in  attendance 
and  while  going  to  and  returning  from  court.  It  is  not  an  un- 
common thing  for  jurors  to  be  summoned  from  points  50  miles 
from  the  county  town.  In  Toronto  there  are  always  criminal  cases 
to  be  disposed  of,  but  in  the  outer  counties  it  frequently  happens 
at  a  sitting  of  the  court  that  there  are  no  criminal  cases.  When 
this  state  of  things    exists  the  summoning  of   the   jury  might   be 


dispensed  with  if  there  were  no  civil  jury  cases,  but  if  there  should 
be  one  jury  case  a  full  jury  panel  must  be  summoned,  and  the 
county  thus  put  to  an  expense  of  several  hundred  dollars  to  try  one 
case,  which,  under  the  new  system,  would  be  tried  without  any 
expense  to  the  county  at  the  sittings  of  the  court  nearest  where  the 
parties  reside. 

GENERAL   com  i.i  SIONS. 

The  foregoing  is  necessarily  a  very  brief  outline  of  the  proposed 
reform.  It  will  be  easy  to  suggest  points  that  have  not  been 
touched,  or  improvements  upon  some  of  the  suggestions  I  have 
ventured  to  make.  But  my  purpose  will  have  been  served  if,  on 
the  one  hand,  I  have  succeeded  in  pointing  out  the  glaring  defects 
of  the  present  system,  and,  on  the  other  hand,  in  suggesting  in 
outline  the  salient  features  of  a  new  and  improved  system.  With 
the  present  court  system  before  him  as  a  guide,  the  practical  law- 
maker will  have  little  difficulty  in  selecting  the  details  necessary 
to  fill  in  the  outline. 

It  is  safe  to  say  that  the  general  public  and  the  municipalities 
will  welcome  any  reform  that  will  cheapen  and  simplify,  without 
impairing,  the  administration  of  justice.  But  what  about  the 
County  Court  judges  and  officials  and  the  legal  profession,  and, 
lastly,  what  about  the  Legislature  ? 

As  to  the  judges  and  court  officials,  they  are  the  servants  of 
the  public,  and  it  is  to  be  assumed  that  they  will  readily  fall  in 
with  any  scheme  that  is  for  the  general  good.  There  are  63 
County  Court  judges  in  Ontario,  as  against  57  County  Court 
judges  in  England,  with  its  population  and  wealth  many  times 
greater  than  ours.  The  60  judges  outside  of  Toronto  each  try  an 
average  of  four  or  five  County  Court  cases  a  year.  In  addition  to 
this,  they  go  on  Division  Court  circuit  and  perlorm  certain  High 
Court,  Surrogate  Court  and  municipal  duties,  which  are,  however, 
for  the  most  part  more  formidable  in  the  enumeration  than  in 
the  performance.  Few  of  the  judges  will,  1  venture  to  think,  be 
heard  to  complain  if  the  sphere  of  their  activity  is  somewhat 
widened. 

As  to  the  members  of  the  legal  profession,  there  is  among  many 
of  them,  undoubtedly,  a  prejudice  against  change  in  legal  pro- 
cedure. But  the  time  has  come  when  the  profession  ought  to  see 
that,  in  its  own  interests,  procedure,  especially  in  the  inferior 
courts,  must  be  simplified  and  cheapened.  The  feeling  that 
a  lawsuit  anywhere  outside  the  Division  Court  may  mean  ruin  to 
both  parties  is  both  widespread  and  well  founded.  '  In  fact,  it 
has  come  to  this,  that  the  only  fearless  clients  are  corporations 
and  insolvents — the  former  possibly  because  they  have  no  con- 
sciences, and  the  latter  because  they  have  nothing  to  lose. 

In  the  Legislature,  the  proposed  reform  will,  I  believe,  have 
nothing  to  fear.  It  is  not  a  party  question.  The  responsibility  of 
the  Attorney-General  and  of  the  leader  of  the  Opposition  in  the 
matter  are  equal.  It  only  needs  that  it  shall  be  pressed  forcibly 
upon  the  attention  of  the  House.  Legislative  reforms  come  always 
from  the  people.  Parliaments,  as  a  rule,  move  as  thev  are 
impelled  from  without.  Laws  are  only  memoranda  of  public 
sentiment.  It  follows  that  the  lawmakers  must  follow  public  senti- 
ment, not  lead  it.  They  are  justified  in  making  radical  changes 
in  the  law  when  such  changes  are  demanded  by  the  people,  not 
before. 


Mr.  A.  M.  Payne,  Canadian  representative  of  Faudel  Phillips 
&  Sons,  arrived  in  New  York  on  Saturday  last,  after  a  two  months' 
sojourn  at  "  headquarters  "  in  London.  The  well-known  business 
of  Silber  &  Fleming,  Limited,  Wood  street  and  London  Wall,  has 
been  acquired  by  the  great  Newgate  street  firm  and  its  numerous 
departments  have  been  incorporated  with  Faudel' s.  As  a  result, 
their  assortment  of  fancy  goods  and  novelties  is  quite  phenomenal, 
even  in  these  days  of  colossal  business  enterprises. 
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^      WINDOW  AND  STORE  DECORATING.      * 


Conducted  for  The  Review  by  an  Expert  Window  Artist. 


An  Enlarged  Department.— Beginning  with  this  number, 
The  Review  intends  to  make  the  subject  of  window  dressing 
more  interesting  to  its  readers.  It  has  placed  its  columns  under 
the  management  of  a  practical  window-trimmer,  who  has  made  a 
careful  study  of  the  subject  for  years  and  he  intends  to  make  the 
department  as  interesting  as  possible  and  a  practical  help  to  those 
who  are  perhaps  not  so  far  advanced  as  himself  and  who  will 
no  doubt  profit  by  his  remarks. 

Photographs  Solicited. — The  Review  will  be  glad  to 
recieve  from  any  of  its  readers  photographs  and  descriptions  of 
window  displays,  whichTiave  attracted  special  attention.    All  those 


the  window  dressing  department  of  The  Review,  will  be 
promptly  attended  to.  We  will  commence  at  the  bottom  and  work 
up  as  it  were. 


HINTS  TO  BEGINNERS. 

There  are  some  merchants  who  would  like  to  make  their  win- 
dows attractive  if  they  knew  how,  and  there  are  some  bright  young 
clerks,  who  are  just  aching  to  trim  those  neglected  windows  (which 
have  been  made  a  dump  for  odds  and  ends)  in  modern  fashion — if 
they  knew  how,  and  this  knowing  how  is  the  secret  of  successful 
trimming. 

I  am  convinced  that  life  is  too  short   to    know  it  all,  but  I 


A  Window  From  Which  to  Catch  Ideas. 

which  we  consider  helpful  to  our  readers  will  be  reproduced  in  these 
columns.  We  prefer  that  any  displays  sent  in  should  not  be  too 
elaborate,  for  in  that  case  they  might  be  beyond  the  reach  of  the 
majority  of  merchants.  It  will  mean  considerable  to  a  window- 
trimmer  to  have  his  work  thus  recognized,  for  his  employer  will 
appreciate  the  fact  that  he  has  a  good  man. 

Remember  that  it  is  ideas  we  solicit,  such  as  can  be  used  by  the 
majority  of  merchants.  We  mean  to  make  this  department  helpful 
and  beneficial  and  we  trust  that  our  remarks  will  be  appreciated. 

Inquiries  Answered. — We  shall  be  pleased  to  answer  any 
inquiries  or  questions  on  the  subject,  and  to  render  any  help  or 
give  any  information  we  can.     Any   communications  addressed  to 


trust  that  what  I  do  know  may  assist  you.  I  began  at  the  begin- 
ning, and  had  to  figure  out  for  myself,  without  a  hand  to  guide  me, 
and  with  many  obstacles  to  confront.  I  know  how  it  seems  to  an 
aspiring  man,  to  want  to  do,  and  not  know  how  to  do. 

The  many  disappointments  and  discouragements  of  a  beginner 
may  be  reduced  if  someone  will  but  extend  a  helping  hand  to  aid 
him  over  the  rough  places.  So  you  must  believe  that  these  notes, 
whether  befitting  you  or  not,  are  written  in  the  kindliest  spirit. 

The  window  is  the  first  consideration,  and  there  are  all  kinds  of 
windows,  little  and  big,  upright  and  oblong,  cramped  and  spacious. 
Some  are  hard  to  get  at,  some  have  big  awkward  posts  in  them, 
but  no  matter  how  undesirable  they  seem,  remember  that  anything 
with  a  pane  of  glass  before  it  can  be  made  a  show  window. 

I  have  often  heard    the  complaint   from    young  trimmers   that 
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BLOUSES 


MADE  OF  RIBBONS— these  beautiful  check 
and  stripe  ribbons  and  these  wide,  plain  colours, 
are  for  that  purpose.  They  are  used  in  conjunction 
with  Black  Velvet  Ribbon,  Nos.  20  to  140,  according  to  your  customer's 
taste.    They  make  the  handsomest  and  most  unique  Blouse  ever  worn. 

Black  and  White  Silk  Tissue  made  up  over  White  Silk.  A  recherche 
garment. 

Check  or  Stripe  Silk  Organdie,  with  white  or  coloured  Silk  Linings, 
nothing  handsomer  for  evening  wear. 

Black  Silk  Grenadine,  worn  over  Nile,  Helio,  Cerise,  Cardinal  or 
Yellow  Silk,  is  very  fashionable. 

The  new  "Blob"  and  "Blister"  Crepons  make  elegant  costumes,  and 
skirts  of  these  goods  with  Organdie,  Silk  or  Ribbon  Blouses  are  very 
handsome. 

Poplin  and  Repp  in  Plain  Colours  are  in  good  demand,  but  you  must 
have  the  right  shades. 

In  White  Goods,  Organdies,  Pin  Spot  Muslins  and  Piques  are 
shown  at  all  prices. 

Daisy  Pringle,  El  Coronado,  London  Lappet,  Scotch  Dimity  and 
Brocaded  Percale,  are  new  lines  just  received  in  Muslin  and  Wash 
Effects. 

Very  pretty  Scotch  Ginghams,  nothing  more  serviceable  to  be  had  in 
wash  goods. 

'HE  ABOVE  a'"^  picked  at  random  from 
the  stock  of  BKOPHY,  CAINa  &  CO..  being  among 
the  handsomest  goods  shown  this  season. 


Plaid,  Stripe  and  Fancy  Hosiery,  very  late  in  arriving,   now  coming 
to  hand  and  opening  up  better  than  samples  shown. 

New  goods,  ex  SS.   California,   SS.   Gallia  and  SS.  Halifax  City,  to 
arrive  first  week  in  April. 


N.B.-For  Fall,  1899. 


WE  WILL  SHOW  YOU  THE  LATEST,  HAND- 
SOMEST AND  MOST  FASHIONABLE  DRESS 
GOODS  AND  SILKS  EVER  BROUGHT  TO  CAN- 
ADA. DO  NOT  RUSH  YOUR  BUYING  AND 
LATER  ON  BE  ANNOYED  WITH  U^>  FOR  NOT 
SEEING  YOU  SOONER.  WE  WILL  HAVfc.  ThE 
GOODS.  AND  LOTS  OF  THEM,  BUT  YOU  MUST 
WAH    IF  YOU  WANT  THE  LAltbT  AND  Bt&T. 


BROPHY,  CAINS  &  CO. 


23  St.   Helen  Street, 


...MONTREAL 
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WINDOW   DECORATING     Continued. 

they  are  handicapped  by  having  nothing  to  work  on,  that  the  boss 
is  an  old  miser  and  expects  to  have  good  displays  on  an  outlay  of 
a  few  cents. 

No  doubt  these  are  fit  subjects  for  grievance,  but  there  is 
another  side  to  the  story.  The  complaints  I  refer  to  usually  come 
from  the  employes  of  the  country  merchant,  or  of  those  in  smaller 
towns.  Now,  instead  of  complaining,  face  the  conditions.  If  you 
cannot  have  elaborate  window  fixtures  like  the  larger  stores  in  the 
city,  do  without  them.  You'll  never  make  a  window-trimmer  if 
you  can't.  If  your  employer  feels  that  the  business  will  not  permit 
of  an  expenditure  on  costly  fixtures,  then  all  you  can  do  is  to  turn 
to  something  else.  I  have  been  employed  in  smaller  stores  where 
I  could  not  convince  the  firm  that  a  few  nice  fixtures  were  really 
necessary,  but  I  never  felt  stuck,  and  my  displays  were  always 
admired  and  commented  on,  and  compared  favorably  with  those  in 
the  cities.  I  could  always  find  a  few  wooden  barrels,  from  which 
I  took  the  hoops,  and  through  various  ways  of  using  them  I  always 
had  an  elegant  fixture. 

There  are  always  any  number  of  different  things  throughout 
the  store  that  can  be  utilized  as  window  fixtures.  Barrel  heads 
may  be  fastened  together  with  light  strips,  and  then  nailed  to  the 
top  of  an  upright  to  form  a  pedestal,  and  covered  over  with  light 
material,  such  as  cheesecloth,  can  display  lots  of  different  classes 
of  goods.  By  winding  hoops  with  cheesecloth  they  can  be  used  in 
a  variety  of  ways.  I  can  understand  just  how  some  of  the  young 
men  who  are  anxious,  and  who  could  make  good  trims,  are  at  a 
disadvantage.  They  have  not  the  large  stocks  to  take  from,  like 
the  large  stores  carry. 

The  clerk  who  usually  dresses  the  window  has  generally  a 
department  to  keep  in  order,  wait  on  customers,  or  perhaps  he  does 
the  bookkeeping,  and  consequently  has  not  time  to  think  out  a 
window  display,  and  thinks  as  long  as  he  keeps  something  or  other 
in  the  windows,  that  it's  all  right.  If  you  ask  him  why  he  did  not 
use  a  mirror,  or  a  form  here  or  there,  he  would  be  sure  to  tell  you  : 
' '  Why  as  for  mirrors  and  forms,  we  have  none,  and  if  I  were  to 
use  a  material  for  a  background  at  ioc.  a  yard,  the  boss  would 
have  an  epileptic  fit." 

The  sooner  these  sleepy,  "Rip  Van  Winkle"  merchants 
awake  to  the  fact  that  good  window  displays  draw  the  people  to 
their  counters,  the  sooner  will  success  be  theirs.  The  show  window 
of  to-day,  in  all  the  lar** ^fSrcaStlfe  centres  o.'  ^  united  l&^tes 
and  Cau<To;?,~~plays  a  very  important  part.  Every  store  is  strivir^ 
to  outdo  its  neighbor  in  the  way  of  window  and  interior  decorating. 
In  New  York  and  Chicago,  the  large  establishments  pay  out  thous- 
ands of  dollars  annually  for  having  their  windows  and  interiors 
made  inviting  and  attractive  and  tempting  to  the  purchaser,  and 
The  Window  Trimmer  is  recognized  as  one  of  the  mainstays  of 
the  firm  and  commands  a  large  salary.  Even  the  smaller  towns 
are  falling  in  line  and  copying  the  methods  of  the  big  houses. 

A  great  many  merchants  think  because  they  do  a  great  deal 
of  advertising  through  printer's  ink,  and  find  that  so  expensive, 
that  they  cannot  afford  to  put  a  small  fund  aside  for  window 
and  interior  decorations.  One  of  the  largest  merchants  in  New 
York  says,  "  If  I  advertise  in  the  newspapers  that  I  have  a  leader 
in  a  1 5c.  handkerchief,  but  do  not  display  them  in  my  windows,  I 
find  that  the  number  of  people  who  ask  for  that  line  is  very  small 
when  the  cost  of  the  ad.  is  considered.  If  we  make  a  window  dis- 
play of  them,  and  put  a  price  ticket  on  them,  there  is  sure  to  be  a 
crowd  around  the  handkerchief  counter,  and  many  inquiries  for  the 
one  I  saw  in  the  window." 

I  think  newspaper  advertising  is  all  right,  to  use  in  connection 
with  the  windows.  The  results  to  be  obtained  from  the  combina- 
tion are  excellent.      How  many  men  buy  a  collar   or   necktie    from 


seeing  them  advertised  in  the  newspapers  ?  I'll  venture  to  say  not 
one  in  a  thousand.  But  when  a  man  needs  a  necktie,  he  stops 
before  an  attractive  window  display  of  them,  selects  a  pattern  that 
suits  his  fancy  and  goes  into  the  store  to  purchase. 

Frequently,  when  not  needing  a  tie,  or  expecting  to  buy  one,  he 
is  attracted  by  some  pretty  pattern,  and  is  induced  to  purchase  it. 

Note  also  the  ladies  who  go  from  window  to  window  in  search 
of  a  pretty  dress  pattern  and  you  will  realize  the  power  of  a  show- 
window  over  descriptions  in  cold  type. 

In  fact,  the  window  is  to-day  the  most  powerful  advertisement 
the  merchant  can  have,  and  the  press,  while  being  really  necessary 
to  reach  out-of-town  customers,  can  never  hope  to  compete  with  it 
in  direct  returns.     So  much  for  the  window  displays. 


To  come  back  to  the  subject  I  started  on,  I  might  say  to  begin- 
ners and  those  who  have  had  some  experience  in  the  line,  that 
with  plenty  of  thought  beforehand,  you  can  get  up  a  creditable 
show  no  matter  how  badly  you  may  be  handicapped.  Where  it  is 
possible,  one  line  or  class  of  goods  shown  at  a  time  makes  a  better 
impression  than  a  conglomeration  of  a  little  of  everything. 

If  you  are  putting  in  a  window  of  dress  goods,  keep  to  dress 
goods  and  accessories,  such  as  gloves,  millinery,  parasols, 
dress  trimmings,  etc.  Don't  try  to  crowd  in  corsets,  hosiery, 
linens,  etc.  Make  a  window  of  those  again.  If  you  would  like 
to  make  a  showing  of  hosiery  and  have  not  sufficient  stock  to 
draw  from,  then  you  can  use  other  lines  in  keeping  with  hosiery, 
such  as  whitewear,  corsets,  etc.  Don't  add  a  few  silks  and  a  little 
of  something  else  to  fill  up. 

It  requires  very  little  judgment  to  see  through  these  little  things. 
Don't  try  to  show  too  much  at  once.  The  best  displays  are  those 
where  as  few  goods  as  possible  are  shown  and  shown  to  good 
advantage. 

Give  everything  lots  of  room.  Change  the  windows  often.  No 
display  should  remain  in  longer  than  six  days.  Theoftener  changed 
the  better.  In  the  next  number  I  will  explain  all  about  back- 
grounds, color-blending,  etc. 


As  this  is  the  month  for  dress  goods,  millinery,  etc.,  special  atten- 
tion should  be  given  to  these  displays.  The  illustration  gives  a 
good  idea  for  a  pretty  dress  goods  or  millinery  showing,  and,  while 
a  little  elaborate  for  the  ordinary  merchant,  it  can  be  carried  out  on 
p  =mall  scale.  Everything  that  is  reproduced  in  these  columns  can 
hf>  made  tc  "*v  J.\h,\?  jri^as  that  can  often  be  improved  upon  or 
carried  out  in  a  similar  way.  lNvxt  u?pnth,  or  the  issue  following, 
we  will  illustrate  some  of  the  different  ways  01  v..  Vess  goods 

on  forms  or  stands,  which  will  be  of  interest  to  The  £>_         'er. 


THE    USE    OF    GAS     MACHINES. 

The  tendency  to  employ  acetylene  gas  machines  in  stores  is  on 
the  increase.  The  Safety  Light  and  Heat  Co.,  of  Dundas,  manu- 
facturers of  the  Cliff- Wardlaw  acetylene  gas  generators,  write  The 
Review:  "  Business  is  looking  up  with  us  now.  This  week,  we 
have  placed  a  machine  in  Toronto,  two  in  St.  John,  N.B.,  one  in 
Philadelphia,  one  in  Dundas,  and  are  shipping  three  to  Calcutta, 
India.  In  addition  to  this,  we  are  sending  machines  almost  daily 
to  various  parts  of  Canada.  We  have  received  many  very  flatter- 
ing testimonials  within  the  last  two  weeks,  of  which  we  are  very 
proud.  The  machine  is  so  simple  and  safe  that  it  recommends 
itself  to  anyone  who  examines  what  might  be  called  the  danger 
points  of  a  gas  machine.  All  the  joints  are  water-sealed,  and  these 
seals  are  self-sustaining  ;  this  prevents  leaks  and  consequent  risk 
of  explosion.  Carbide  is  now  getting  more  plentiful,  and  the  out- 
look for  carbide  is  good.  It  will  be  made  at  Ottawa,  and  no  doubt 
the  quality  will  leave  nothing  to  be  desired." 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


17 


THE  advent  in  this  market  of  a  superior  and  attractive  line  of 
black  dress  materials  is  always  a  welcome  feature  of  trade.  In 
the  first  place,  black  dress  goods  are  always  in  fashion,  and  once  the 
quality  and  reputation  of  the  fabrics  are  established  no  merchant  is 
afraid  of  handling  them.  In  the  second  place,  where  the  goods 
can  be  pushed  by  name  they  establish  their  own  trade. 

For  these  reasons,  the  sale  of  black  dress  fabrics  in  Canada  is  a 
very  satisfactory  business,  and,  where  the  goods  are  kept  well  up  to- 
date,  popular  favor  is  always  certain  to  be  captured.  Theannounc- 
ment  that  Levison  Bros.  &  Co.,  are  establishing  two  Canadian 
depots  for  the  sale  of  their  "Gold  Medal"  goods  is,  there- 
fore, a  matter  of  very  considerable  interest.  The  manufacturers  of 
these  fabrics  confine  themselves  to  black  goods,  and  devote  all 
their  skill  and  knowledge  to  the  perfecting  of  the  one  class  of 
materials.  By  adopting  the  trade  mark  "Gold  Medal,"  they 
guarantee  the  quality  and  finish,  and,  as  a  matter  of  fact,  these 
fabrics  are  all  dyed  and  finished  under  their  own  supervision.  Only 
the  very  best  material  is  used  in  the  manufacture  of  these 
fabrics.  The  works  are  situated  at  Elsterberg,  Saxony  ;  Bradford, 
England  ;  and  Roubaix,  France.  From  these  centres,  the  fame  of 
the  ' '  Gold  Medal ' '  dress  goods  has  spread  all  over  the  world,  and  it 
seems  natural  that  the  Canadian  market,  which  has,  as  already 
stated,  a  decided  liking  for  fabrics,  should  be  specially  marked  out 
for  attention  by  the  manufacturers  of  ' '  Gold  Medal ' '  black  dress 
goods. 

Mr.  B.  Levison,  jr.,  who  has  been  looking  after  the  business  in 


the  United  States,  will  in  future  manage  the  sale  of  these  goods  in 
Canada,  and  is  now  here  attending  to  the  introduction  of  the  fabrics 
among  the  best  of  the  trade  all  over  the  country.  He  will  remain 
here  about  a  fortnight,  and  will  divide  his  time  between  the  various 
cities,  and  after  finishing  arrangements  for  this  season  will  leave 
Montreal  for  home. 

The  firm  have  obtained  warehouses  in  Montreal  and  in  Toronto. 
This  double  arrangement  is  for  the  convenience  of  merchants,  to 
save  them  freights  and  to  insure  prompt  deliveries,  the  trade 
centres  in  Montreal  being  supplied  from  the  warehouse  there,  and 
the  western  trade  from  Toronto.  A  complete  line  of  the  goods 
is  on  exhibition  in  Toronto, and  it  is  a  line  that  merchants  should 
not  pass,  for  the  reputation  of  the  goods  is  too  well  known  to  need 
any  special  introduction. 

It  is  intended  also  to  confine  the  line  to  one  merchant  in  each 
place,  so  that  each  merchant  will  have  an  exclusive  field  to  work 
on,  which  is  a  very  great  advantage,  perhaps  in  dress  goods  a 
greater  advantage  than  in  any  other  line.  It  is  intended,  therefore, 
to  place  the  goods  immediately,  and  wide-awake  merchants  are 
requested  to  write  at  once,  so  that  Mr.  Levison  may  possibly  wait 
on  them  before  he  leaves  Canada. 

Letters  addressed  either  to  Montreal  or  Toronto  will  receive 
prompt  attention.  The  intention  is  to  thoroughly  push  the 
"Gold  Medal"  fabrics  in  Canada,  as  both  the  range  and  the 
values  have  been  found  adaptable  to  every  class  of  consumer  in  this 
country,  the  expensive  as  well  as  the  moderate-priced  trade  being 
fully  represented  in  the  long  list  of  fabrics.  It  is  believed  that  a 
new  era  in  black  dress  goods  has  dawned  by  the  appearance  in  the 
market  of  "Gold  Medal"  fabrics,  and  for  the  coming  season 
there  is  the  strongest  likelihood  of  an  enormous  trade  being  done 
in  them. 


Knox,  Morgan  &  Co. 


Wholesale  Dry  Goods- 


HAMILTON,  ONT. 


ORDERS  through  travellers  or  by  letter  solicited  for  following  lines : 


V 


Special  Note... 


LADIES'    PARASOLS- 

at  §4.50,  5660.  $7-8o,  $9.00,  $13.20,  317-40,  $21.00,  $27.00  per  doz.     Splendid  lot  of  handles 
in  natural  bone  and  ebony.      Best  goods  silver  mounted. 

GENTS'    UMBRELLAS- 

at  $4.50,  $6.50,  57.50.     Steel  rods  at  $9.00,  $12.00,  $15.00,  $18.00.     Latest  handles. 

GENTS'  I.R.    COATS- 

Dull  finish,  all  sizes,  Si. 65.     Chesterfield  Special  (cloth),  $4. 50. 

SHIRTS  and  DRAWERS(Summer) 

In  Striped  and  Plain,  from  $2.25  up.     Balbriggan,  $3.25,  $3.75,  $4.50. 

CURTAIN   SCRIMS- 

Large  variety  of  patterns.     +'A,  5K,  7K.  9%,  9%.  "K. 

LACE    CURTAINS 

At  all  prices,  from  19c.  to  $3.75  per  pair.     Swiss  makes  at  $2.25,  $3.00,  53  75,  S4.25. 

PIQUES  and  WHITE  DUCKS 

Will   be   in   big  demand.     We  have  them  from  8c.  up. 


OUR  SAMPLES  .OF  UNDERWEAR  for  FALL  are  in  travellers'  hands.  Don't  place  orders  until  you  see  them. 
We  are  specially  strong  in  lines  to  retail  at  50  and  75c,  in  Canadian  and  American  Fleeced,  and  also  in 
All-wool  Ribs,  Fancy  Knit  and  the  Brushed  lines  which  have  been  so  popular. 
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THE  CANADIAN   TRADE. 

REPORTS  continue  very  favorable  concerning  trade,  and  busi- 
ness both  in  town  and  country  is  far  brisker  than  last  year. 
In  fact,  if  present  indications  bring  permanent  results,  the  coming 
season  will  be  the  best  Canada  has  seen  for  several  years. 
Country  dealers  are  ordering  more  largely. 

Stiff  hats  are,  as  previously  reported,  decidedly  in  favor, 
although  a  good  business  in  fedoras  is  also  being  done.  A  line  of 
stiff  hats  with  fancy  bands  promises  to  do  well.  These  are  shown 
in  blacks,  beavers  and  pecans,  and  the  brown  varieties  look 
especially  attractive,  having  an  inch  wide  corded  ribbon  with  a 
narrow  white  border.  This  gives  the  hat  a  dressy,  but  not  a  loud, 
appearance. 

THE  PRICE  OP  HATS. 
Reports  in  the  daily  papers  talk  of  higher  prices  for  stiff  hats. 
There  has  been  no  recent  change  of  price  in  this  market.  The 
advance  referred  to  some  time  ago  in  these  columns  is  probably 
the  one  now  mentioned  as  new.  It  is  due  to  the  higher  prices 
demanded  in  London  for  hat  fur.  A  large  proportion  of  this 
material  for  making  hats  comes  from  the  fur  of  the  rabbit.  The 
price  for  these  fell  so  low  that  the  Australian  exporters  found  it  did 
not  pay  to  snare  them  and  an  enormous  falling  off  in  shipments 
from  Australia  took  place.  Now,  prices  have  gone  back  to  their 
normal  level.  The  probable  result  will  be  this  :  The  production 
by  hat  manufacturers  of  a  better  grade  of  fur  hats  to  retail  at  a  fair 
price.  Those  who  want  the  cheaper  lines,  say  $i  or  $1.50,  can  no 
longer  have  fur  hats  for  cheap  trade,  but  must  handle  wool  hats. 

IMPORTED  HATS  IN  1898. 
The  United  State;  hatmen  are  pushing  hard,  with  success,  for 
an  increased  business  in  hats  with  the  Canadian  trade.  Notwith- 
standing the  fame  of  English  brands  here  and  the  fact  that  they 
used  to  do  the  bulk  of  the  trade,  the  United  States  makers  are 
largely  increasing  their  sales.  The  official  trade  statistics  for  1898, 
just  issued  in  Canada,  show  this,  although  the  preferential  tariff 
towards  England  ought  to  operate  the  other  way.  In  1898  the 
imports  of  beaver,  silk  and  felt  hats  from  the  States  increased  by 
over  $100,000,  while  the  British  imports  only  increased  by  $25,000. 
The  totals  of  this  class  of  hats  are  : 

1897.  1898. 

Great   Britain $4°7.563  $43x.342 

United  States 272,132  381,768 

The  Americans  are  advertising  more  extensively,  are  evidently 
determined  to  capture  the  trade  and  are  getting  results.  The 
British  manufacturers  do  not  advertise  here. 

STYLES  IN  THE  UNITED  STATES. 

It  is  well  to  keep  an  eye  on  what  is  going  on  in  hats  in  certain 
parts  of  the  United  States.  The  Chicago  Dry  Goods  Reporter 
says  : 

"The  hat  shapes  for  Spring  are  not  much  changed,  so  that 
those  who  do  not  cater  to  the  ultra  trade  need  have  no  hesitancy  in 
putting  out  their  medium  small  derbies  and  fedoras.  The  straw 
shapes  are  small  again,  but  it  is  uncertain  whether  the  coarse  or 
smooth  straw  will  be  preferred.  Two  of  the  best  hat  manufacturers 
hold  opposite  opinions,  so  the  merchant  is  sure  of  having  good 
authority  for  his  styles,  whichever  of  these  two  he  happens  to  have. 


The  rough  straw  had  such  a  run  last  season,  and  was  gotten  out  in 
so  many  cheap  imitations,  that  it  seems  likely  the  leaders  of  fashion 
will  want  a  change,  it  is  generally  the  rule  that  as  soon  as  a  style 
becomes  common  enough  to  become  imitated,  those  who  wish  to  be 
different  from  the  multitude  get  some  modification  or  radical  change 
from  the  existing  style.  A  new  syle  affected  by  these  leaders  is  a 
signal  for  a  new  style  for  their  multitudinous  followers, but  it  takes  so 
long  to  make  a  change  in  the  dealers'  stocks,  and  for  those  who 
follow  at  a  distance  to  become  cognizant  of  the  fact  that  a  change 
is  necessary,  that  the  style  which  last  season  became  common  in 
some  sections  will  be  this  season  entirely  new  in  others.  On  this 
account  the  rough,  coarse  straw  may  be  a  big  seller  in  the  out-of- 
town  districts,  even  though  the  leaders  of  fashion  should  adopt  the 
smooth,   fine  woven  effects. 

' '  The  small  satin  stripe  at  the  base  of  the  band  is  taking  well  in 
straw  hats,  but  the  stripe  at  the  top  of  the  band  is  not  so  well 
received.  The  'varsity  bow  on  straws  and  alpines  will  be  seen 
among  college  men  and  those  who  affect  that  role.  This  bow  has 
very  high  ends,  extending,  in  some  cases,  above  the  crown  of  the 
hat.  The  pugree  is  a  bright  bayadere  silk  ribbon  wound  several 
times  about  the  hat,  or  is  a  broad  ribbon  pleated  in  folds.  This 
style  was  taken  originally  from  the  Mahometan's  turban,  which  is 
of  bright  plaids  and  is  wound  many  times  about  the  head.  The 
English  first  effected  it  by  winding  a  bright  sash  about  their  hats. 
This  changed  gradually  into  the  broad  pleated  ribbon  which  be- 
came popular  among  golf  players. 

"  Some  hatters  are  placing  a  pheasant's  feather  in  the  hat  bow, 
but  this  style  will  probably  not  become  very  popular,  as  it  is  too 
feminine.  The  golf-yacht  combination  cap  bids  fair  to  be  the 
favorite.  It  has  a  higher  top  than  the  golf  cap,  and  droops  more 
in  front  than  the  yacht.  It  is,  withal,  a  very  happy  combination, 
and  in  the  bright  checks  it  will  be  a  very  ready  seller.  The  crash 
or  cassimere  crushes  give  indication  of  being  stronger  this  year  than 
ever  before.  In  the  west  and  south,  they  will  probably  be  the 
feature  of  the  Summer-hat  selling.  Silk  hats  are  declining  in  popu- 
larity as  an  article  for  general  wear,  though  some  of  the  gentry  still 
affect  them.  The  derby  is  so  much  more  sensible  that  even  the 
aristocratic  appearance  of  the  "plug"  has  failed  to  keep  up  its  old- 
time  prestige.  As  an  article  for  full-dress  wear,  it  will  probably 
continue  to  be  used,  but  the  general  store  merchant  will  need  to 
invest  but  little  money  in  this  branch  of  the  hat  business." 

FANCY  HEADGEAR  FOR  FALL. 
For  the  Fall  trade  there  will  be  some  nice  new  styles  in  fancy 
headgear,  especially  for  children.  Tarns  will  be  shown  in  some 
stylish  and  delicate  colorings.  A  nice  novelty  is  a  white  camel's 
hair  tarn  for  little  girls  ;  it  has  a  gathered  crown  and  is  turned 
up  at  the  side  with  a  fancy  wool  ornament.  There  is  a  line  of 
toques  with  solid  top  and  a  Scotch  plaid  band  about  three  inches 
wide.  Some  all-plaid  designs  in  toques  are  also  shown.  This 
season  a  Winter  set  for  children  in  red  and  fancy  wools  is  an  attrac- 
tive line  ;  a  sash,  mitts  and  toque  form  the  set  which  can  be  retailed 
at  a  reasonable  figure  for  nice  trade. 

WATCHING  THE  STYLES. 
The  same  authority  has   some  good   advice  for  dealers,   and 
says  :      "There  may  be  too  little  or  too  much  emphasis  placed  on 
the  subject  of  keeping  up  with  the  styles.      The   merchant  in  the 
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OUR    REPRESENTATIVE   I.    B.   WENTWORTH    IS    NOW   VISITING   OUR   CANADIAN    CUSTOMERS. 
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Mohawk  Valley  Cap  Factory 

CAP  DEPARTMENT 


'TRADE        MAR 


CLOTH  CAPS 

KNITTED  CAPS 

TAM  O'SHANTERS 
and  TOQUES 


The  Best  Goods,      The  Largest  Lines, 

and  Best  Value  of  any  Caps  on  the  Market. 

Fall  and  Winter  Lines  Now  Ready 

On  sale  by  all  the  large  jobbers  in  the 

Dominion. 
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Mohawk  Valley  Cap  Factory 

UTICA,  IM.  Y.,  U.S.  A. 
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April  Styles 


A.  A.  ALLAN  &  CO. 

51  Bay  St.,  Toronto. 


Rockefeller 


All  Colors.     $18.00  and  $19.00. 


Waldron,  Drouin  &  Co 


Agents  /or 

Buckley  &>   Son, 

London. 


507  St.  Paul  Street, 

...MONTREAL 


English  .  . 
.  .  Felt  Hats 


Extensive  preparations  made  for  the  Spring  trade. 
Our  styles  and  values  ahead  of  all  competition, 
embracing  the  well-known  makes  : 

WAKEFIELD 
LESLIE    &    CO. 
ROYAL    BRAND 
EXCELSIOR 
STARLIGHT 

These  names  are  a  guarantee  of  excellence. 

When  our  travellers  call  have  a  look  at  their  merits,  or 
write  for  samples. 

Letter  orders  promptly  attended  to. 


JAMES  CORISTINE  &  CO. 


Manufacturers  of 


>♦-»"»♦••'»••••»'»•-»♦•♦"*♦« 


CLOTH  CAPS, 
GLOVES  and  MITTS, 
ROBES,  Etc.,  Etc. 


Fine  Furs 


469  to  477  St.  Paul  Street,    MONTREAL 


Our  representatives  are  now  on  the  road  with  a  choice  range  of   Samples  for 
Fall  and  Winter  1899-1900.      "  Quality  and  Value  unexcelled." 
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HATS  AND  CAPS     Continued. 

medium  sized  and  small  towns  should  always  be  informed  on  what 
is  being  shown,  but  use  his  judgment  as  to  what  it  is  wise  to  keep  in 
stock.  A  line  of  suits  or  hats  which  might  sell  well  in  a  town  of 
20,000  might  be  dead  stock  in  a  town  of  500.  This  does  not 
mean  that  the  country  community  need  always  be  behind  the 
large  towns,  but  in  some  localities  this  is  the  case.  A 
merchant  can  usually  judge  the  wants  of  his  trade  better 
than  he  can  be  told,  but  there  is  danger  of  getting  into  ruts,  of 
sitting  still  and  waiting  for  the  trade  to  demand  a  change  of  style 
before  it  is  shown.  It  might  be  a  fairly  safe  plan  not  to  buy  an 
article  until  the  trade  demands  it,  but  this  is  certainly  getting  the 
cart  before  the  horse,  for  the  merchant  should  introduce  the  styles 
and  be  authority  on  them. 

"People  everywhere  do  so  much  reading  and  see  so  many 
papers,  that  they  are  getting  fairly  well  informed,  and  they  soon 
form  their  opinion  of  a  merchant  as  to  whether  he  is  up-to-date  or 
not,  and  this  opinion  has  much  to  do  with  their  trade.  It  is  cer- 
tainly advisable  to  have  in  stock  such  goods  as  the  people  call  for, 
but  it  is  equally  essential  to  have  a  few  of  the  newer  styles,  which 
can  be  shown  in  the  windows  and  talked  by  the  salespeople  as  the 
latest  things.  The  trade  will  soon  come  to  depend  on  that  mer- 
chant for  information,  and  he  will  be  able  to  get  a  good  round 
profit  on  the  advanced  styles.  W  hen  some  merchants  from  small 
towns  are  shown  new  styles,  they  remark  that  they  could  not  sell 
those,  as  their  people  are  not  up  to  them  yet.  Whose  fault  is  it 
that  they  are  not  up  to  them  ?  The  chances  are  these  merchants 
have  never  gone  at  it  in  the  right  way  to  introduce  anything  new. 
It  requires  some  advertising,  but  no  more  than  a  merchant  should 
do  regularly,  and  a  new  style  mentioned  in  their  ads.  would  be 
much  more  attractive  than  the  same  set  ad.  which  they  have  prob- 
ably been  running  unchanged  for  weeks.  While  these  merchants 
are  complaining  about  their  trade,  they  might  be  surprised  to  hear 
how  their  trade  complains  about  them,  and  how  they  buy  new  goods 
when  chance  takes  them  on  a  trip  to  a  larger  town.  A  leader 
must  keep  a  little  in  advance  of  those  whom  he  is  trying  to  lead." 


HATTERS'    FURS. 

At  the  public  sale  of  hatters'  furs  in  London  on  February  io, 
453  bales,  or  all  except  four  bales  offered,  were  sold,  the  demand 
being  very  active.  There  was  a  general  advance  in  price  of  from 
5  to  7c.  per  lb. 

This  trade  is  now  fast  recovering  itself.  In  our  January  isjue, 
we  pointed  out  clearly  that  the  check  under  which  the  trade  was 
then  suffering  was  but  temporary,  and  we  can  now  say  that  the 
period  of  uncertainty  as  to  the  trend  of  prices  and  the  amount  of 
stocks  has,  without  a  shadow  of  doubt,  passed'  away,  and  firm, 
rising  markets  may  with  confidence  be  looked  forward  to.  —  Hatters' 
Gazette  (London),  March  2. 

A  LONDON  HAT  INDUSTRY. 

There  is,  in  the  east  end  of  London,  a  tolerably  numerous 
class  of  small  masters  and  workmen  who  are  little  known  to  the 
general  public,  though  the  immense  vehicle-driving  and  conducting 
order  of  men  know  and  patronize  them  well. 

This  class  is  formed  by  those  who,  having  spent  many  of  the 
Summer  months  in  the  collection  of  men's  old  hats  of  every  shape 
and  form,  are  at  this  season  busy  almost  night  and  day — mostly 
at  their  own  homes,  too — covering  these  same  hats  with  a  water- 
proofing and  glazing  mixture,  which  they  make  themselves,  out  of 
pitch,  resin  and  other  ingredients,  so  that  cabby  and  his  brethren 
may,  for  a  shilling,  and  often  much  less,  have  headgear  that  will 
defy  all  weathers. 

The    "glazers"    generally  employ  their  wives  and  children  in 


the  process,  and  they,  for  the  most  part,  supply  their  customers  at 
first  hand,  going  from  cab-yard  to  cab-yard.  Often  enough,  cabby 
on  the  rank  hands  an  old  hat  of  his  own  to  the  glazer,  who  takes  it 
home,  waterproofs  it  and  brings  it  back  in  a  few  days.  Sometimes  a 
great  firm  with  many  carmen  will  patronize  one  particular  glazer, 
who  is  then  very  busy  at  this  season  of  the  year. — Tit-Bits. 

A  CHANGE  THE  TRADE  WILL  APPRECIATE. 
We  prim  elsewhere  ia  this   issue,    a  half-tone   cut   showing  the 
large  hat  factory  of  E.  A.  Mallory  &  Sons,  Danbury,  Conn.,  U.S., 
who  will  sell  the  product  of  their   factory   direct   and  in   their   own 
name,  after  April  1. 

This  long  established  factory  is  one  of  the  largest  in  the  United 
States,  and  is  very  modernly  furnished  with  the  most  improved 
machinery  for  the  manufacture  of  fine  and  medium  grades  of  felt 
hats.  One  of  their  most  recent  additions  has  been  the  electrical 
plant,  and  their  factory  is  now  lighted  in  every  department  by 
electricity.  This  gives  them  an  abundance  of  light,  a  great  neces- 
sity— for  four  months  in  the  year  they  are  compelled  to  employ  two 
forces  of  men,  running  their  factory  twenty  hours  each  day,  to  sup- 
ply the  demand  for  their  hats  in  the  United  States,  Canada  and 
foreign  countries. 

Messrs.  E.  A.  Mallory  &  Sons  have  been  placing  their  hats  in 
Canada,  but  under  the  firm  name  "Raymond,  Hawes  &  Co." 
Their  change  in  reaching  the  trade  direct  is  one  for  economy,  and 
they  will  in  the  future  be  able  to  sell  their  hats  considerably  cheaper 
than  past  methods  have  permitted. 


THE  PRESENT  LONDON  FASHIONS. 
"Silk  hats,"  says  a  London,  Eng.  correspondent,  "are  as  much 
as  a  third  of  an  inch  higher  this  season  than  last.  They  are  but 
slightly  belled  and  the  brim  is  fairly  snug,  but,  at  the  same  time, 
the  bound,  upturned  edge  is  broader  than  of  yore.  In  sympathy 
with  the  "  topper,"  bowlers  are  high  and  curly  on  the  brim.  The 
felt  is  made  with  quite  a  noticeable  nap — a  nap  that  requires  to  be 
brushed  the  right  way,  and  the  bowler  of  to-day  is  in  consequence 
rather  shiny  and  looks  dressy — until  it  has  been  rained  on.  When 
April  comes  look  out  for  white  felt  pot  hats.  They  are  almost  cer- 
tain to  have  a  revival  in  sympathy  with  the  popularity  of  pearl  grey 
Alpines.  Because,  you  know,  a  white  hat  is  so-called  because  it  is 
grey." 


THE  MONTREAL  HAT  SEIZURE. 
The  action  of  Waldron,  Orouin  &  Company  has  been  withdrawn 
against  Joseph  Bourdeau  &  Co.,  the  latter  firm  having  proved  that 
they  acted  in  good  faith.  Their  order  to  the  manufacturer  was  not 
to  have  Buckley's  name  on  the  hats.  This  order  was  disregarded, 
but  as  Messrs.  Bourdeau,  who  admit  Waldron,  Drouin  &  Co. 's  title 
to  the  trade  mark,  were  able  to  show  that  it  had  been  given,  the 
action  was  withdrawn  on  the  understanding  that  they  would  take 
the  hats  in  question  out  of  the  trade. — Montreal  Star. 


NOTES. 
Anew  line  of  men's  corduroy  and  tweed  caps  with  peaks   for 
Fall  have  just  been  turned  out  by  the  factory  of  A.  A.  Allan  &  Co. 
They  are  a  good  instance  of  what  fine  work  in  this  class  can  be  done 
in  Canada.  •) 

The  English  "Boater  "  is  the  shape  to  be  shown  in  ladies' 
straw  hats  by  the  best  trade  this  season.  The  bright  mild  weather 
of  February  in  England  caused  them  to  be  not  only  shown,  but 
extensively  worn  already.  Tress  &  Co.  have  the  correct  shapes, 
and  their  agents,  Messrs.  Wreyford  &  Co.,  are  now  showing  them 
with  the  latest  styles  in  felts  and  silks  for  Fall  just  received. 
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Maritime  Wrapper  Co. 

LIMITED 

Woodstock,  N.B. 


Extensive  range  for  the 
Fall  Trade 

All  new  styles  and  materials 

at  prices  to  make 

quick  sales. 

ST.  JOHN,  N.B.,        MONTREAL,       TORONTO, 
WINNIPEG  AND  VICTORIA. 


PEWNY'S 

KID  GLOVES 

Fine  Stock, 
Solid  Finishing, 
Improved  Cut, 
Latest  Styles, 
Fashionable  Shades. 

A  complete  stock  of  all  leading  lines  for 

Easter  Glove  Season. 
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S.  GREENSH1ELDS.  SON  k  CO, 

Agents  for  EIWIL  PEWNY  &  CO., 

Grenoble,  France. 
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Down    Comforters 
Cotton    Comforters 
Bed    F^illoxA/s 

ALL  UP-TO-DATE  GOODS. 
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ASK     FOR     PRICE     LISTS. 
LETTER    ORDERS     PROMPTLY    AND    ACCURATELY    FILLED. 

Sample  Orders  Solicited.       See  our  Goods  Before  Making  any  Purchases. 


The  Toronto  Feather  <£  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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CANADA'S   NEW   INDUSTRY. 

The  Merchants  Dyeing 
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Successors  to  Limited 


CALDECOTT,  BURTON  &  SPENCE 

P.  H.  BURTON,  President.  TORONTO  R-  w-  SPENCE,  Vice-President. 

Warehouse,  42  Front  Street  West.       Telephone  137. 

Dyers,  Finishers,  Wholesalers,  Specialists. 

British,  French,  German,  Dress  Fabrics  imported  Grey — bought  from  the  makers  as 
they  come  off  the  looms.  Dyed  and  finished  according  to  the  requirements  of  the  day. 
We  recommend — Popelines,  Drap  de  Paris,  Sedans,  Henriettas,  Serges,  in  Plain  Colors. 
Similar  weaves  in  Mixtures  and  Fancy  Checks. 

Cotton  Dress  Goods 

Printed  Organdies,    Piques,  Zephyrs,  Checks,  are  good  property.      Sylke    Finish    Satteens 
and  Twills — the  newest  and  best  makes. 

Tailor-Made  Dress  Skirts— Large  Range 

Underskirts  and  Skirtings — Bright  and  Smart.     This  is  a  growing  department. 

Japanese  Silks,  our  own  Dye  and  Finish— unexcelled. 

Black  Satins,   Peau  de  Soie,    Luxors,  Surahs,    Bengalines,    Colored  Satins,    Surahs,    Mervs, 
Brocades.     Satins  are  good.     So  is  our  large  range  of  Checks  and  Fancies. 

Ribbons,  Laces,  Dress  Trimmings,  Smallwares 

We  carry  a   large  stock  of  Plain   Black  and  Colored   Ribbons — and  we  sell  them  at  a  small 
profit.     A  very  active  Department. 

Gloves,  Hosiery  and  Underwear 

Always  celebrated  for  this  department  since  Caldecott,  Burton  &  Co.  started  business  in  1879. 
Now  more  complete  and  active  than  ever. 


Works  :     Liberty  St.— King  St.  West.     Building,  216  ft.  front,  86  ft.  deep. 
Alfred  Burton,  Manager.     Telephone  5291. 

LONG  with  the  treatment  of  Grey  goods,  we  re-dye  and  re-iinish  Dress  Goods,  Cloakings,  Coatings,  etc.,  for  the  Wholesale  and 
Retail  trade.  We  have  pleased  a  great  many  friends  with  the  excellent  way  in  which  we  have  re-dyed,  re-finished  and  re-made 
up  old  unsalable  shades  and  made  them  new.  We  have  done  as  much  as  8,000  yards  for  ONE  HOUSE  this  season — a  new 
customer.  For  obvious  reasons  we  don't  mention  names,  and  we  request  all  correspondence  on  such  matters  to  go  DIRECT 
to  the  works,  Liberty  Street.  "THE  OPEN  DOOR"  policy  prevails  at  the  works.  Wholesalers  or  Retailers,  or  Canadian 
Manufacturers,  your  patronage  will  be  much  esteemed. 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bavne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers   of  Trade   Newspapers  that  circulate  in  the    Pro- 
vinces   of  British   Columbia,    North-West  Territories, 
Manitoba,    Ontario,    Quebec,    Nova    Scotia,    New 
Brunswick.  P.  E.  Island  and  Newfoundland. 

OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building 
Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street 
New  York,         (M.  J.    Henry)        -  14  Irving  Place 

Winnipeg        (J.  J.  Roberts)     -  Western  Canada  Block. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.        Published  the  First  of  each  Month. 
Cable  Address:  "Adscript,"  London;   "Adscript,"  Toronto. 

CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters  ad- 
dressed to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C.,  London.  Letters  so  directed  will 
be  kept  or  forwarded  according  to  instructions. 


MONTREAL  and  TORONTO,  APRIL,    1899. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW" 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


IMPROVEMENTS     IN    THE    REVIEW. 

OUR  readers  will  observe  that  several  valuable  new  features 
are  being  added  to  The  Dry  Goods  Review,  thus  increas- 
ing its  practical  usefulness  to  merchants. 

No  effort  will  be  spared  to  keep  The  Dry  Goods  Review 
abreast  of  the  requirements  of  a  modern  trade  paper.  The  services 
of  experts  in  their  several  departments  will  continually  be  enlisted, 
so  that  merchants  may  know  the  newest  methods  of  live  men  in  the 
great  centres  of  population. 

The  window  dressing  department  is  now  in  charge  of  one  of  the 
most  successful  and  experienced  window-trimmers  on  this  continent, 
a  Canadian  who  took  the  prize  in  an  international  contest.  His 
articles,  with  illustrations,  will  appear  in  each  issue. 

The  series  of  articles  on  "Good  Advertising,"  by  Mr.  F.  James 
*  Gibson,  a  Canadian  business  man  now  residing  in  New  York,  and 
famous  for  his  knowledge  as  an  advertising  expert,  will  be 
continued. 

Beginning  with  next  issue,  The  Review  will  print  a  series  of 
articles  on  "Progressive  Storekeeping,"  by  Charles  F.  Jones,  of 
New  York.     The  writer,  who  is  a  well-known  authority  on  the  sub- 


ject, will  deal   in  a  practical  way  with  questions  of  the   manage- 
ment, system,  etc.,  of  an  up-to-date  store. 

A  Canadian  architect  of  high  standing  is  preparing  some  arti<  k-^ 
on  "  Store  Architecture,"  which  will  be  of  value  to  Canadian  mer- 
chants who  are  thinking  either  of  building  new  stores,  or  effecting 
alterations  in  their  present  premises. 


INCREASE  OF  TRADE  WITH  GREAT  BRITAIN. 

THE  figures  of  trade  for  the  fiscal  year  1898  have  lately  been 
published  in  detail,  and,  as  far  as  dry  goods  are  concerned 
there  is  an  increase  of  trade  with  Great  Britain.  This  was,  of 
course,  anticipated'under  the  preferential  tariff,  and  the  expected 
has  happened.  Elsewhere  we  have  referred  to  the  increase  in  the 
imports  of  British  carpets,  and,  as  for  hats  and  caps,  we  have  shown 
in  another  column  that,  while  the  imports  from  England  have  ad- 
vanced, the  purchases  of  American  hats  have  advanced  still  more 
largely,  simply  because  American  manufacturers  are  pushing  their 
goods  in  this  market  with  greater  energy  than  the  English  think  it 
worth  while  to  do.  That  is  a  condition  which  no  preferential  tariff 
can  be  expected  to  interfere  with,  because  countries  like  Germany 
and  the  United  States,  which  are  tireless  in  their  efforts,  may  some- 
times beat  the  British  manufacturer  on  ground  that  was  specially 
intended  for  himself. 

However,  on  the  whole,  keeping  in  view  the  fact  that,  during 
the  period  for  which  we  have  official  statistics,  the  preferential  rate 
was  only  one-eighth  of  the  duty  instead  of  one-quarter,  as  it  is  now, 
the  increase  of  trade  with  England  is  considerable.  In  the  depart- 
ment of  woollens,  for  example,  nearly  all  the  principal  lines  show 
an  increase,  more  or  less,  such  as  tweeds,  cloths,  ready-made 
clothing,  dress  goods,  socks  and  stockings,  etc.  It  is  also  interest- 
ing to  observe  that  the  importation  of  English  fabrics  in  the  grey 
state,  to  be  dyed  and  finished  in  this  market,  also  shows  a  con- 
siderable increase. 

As  to  cotton  goods,  it  is  clear  that  the  trade  has  likewise 
increased.  This  seems  to  apply  to  practically  all  the  lines.  It  is 
true  of  white  or  bleached  fabrics,  of  cotton  prints,  of  cotton  shirts 
and  of  cotton  clothing. 

The  linen  trade  exhibits  a  very  satisfactory  expansion  from  the 
British  and  Irish  point  of  view,  and  while  the  increases  in  each  line 
are  not  startling,  they  are  indicative  of  a  healthy  growing  demand. 

Considering  that  the  tariff  preference  has  been  larger  during  the 
last  six  or  eight  months,  we  may  expect  a  fair  showing  indeed  for 
British  trade  when  the  next  official  year  closes  at  the  end  of  June. 


EARLY   BUYING. 

As  to  early  buying,  the  tendency  in  every  direction  seems  to  be 
to  rush  trade  forward.  The  wholesale  houses  send  out  Spring  or  Fall 
samples  months  before  the  merchant  is  really  in  a  proper  mood  to 
buy.  Each  house  points  out  that  its  rivals  do  so,  and,  therefore,  it 
must  keep  in  line.  This  may  be  true,  yet,  we  cannot  help  thinking 
that  the  merchant  who  stocks  up  early  may  regret  it  later.  Early 
samples,  with  prospects  of  early  delivery,  are  sometimes  very 
tempting.  But  it  is  not  always  clear  that  the  early  bird  gets  the 
best  price.  Contracts  placed  later  on  may  be  much  more  advan- 
tageous, and  the  merchant  cannot  afford  to  lose  the  chance  of 
getting  the  best  price. 


26 


THE  -;-  DRY  -:-  GOODS  -:-  REVIEW 


MERCHANTS  IN    THE    SENATE. 

THE  present  Government  have  made  some  excellent  appoint- 
ments to  the  Senate,  and  their  latest  choice  calls  for  the 
strongest  approval  from  business  men  generally.  We  allude  to  the 
selection  of  the  Hon.  Peter  McSweeney,  of  Moncton,  N.B.,  to 
succeed  the  late  Senator  Adams.  Mr.  McSweeney  is  a  man  of 
character  and  capacity,  has  large  capital  invested  in  business  enter- 
prises, and  is  a  respected  member  of  the  dry  goods  trade.  We 
congratulate  Senotor  McSweeney  and  the  body  to  which  he  has 
been  appointed,  for  he  is  the  very  type  of  man  who  ought  to  sit  in 
the  Parliament  of  the  country.  As  an  old  patron  of  The  Review 
his  appointment  is  also  very  acceptable  to  this  journal. 

Senator  McSweeney' s  selection  is  not  the  only  piece  of  wisdom 
which  the  Government  has  shown  of  late  in  its  Senate  policy.  The 
Hon.  Mr.  Thibaudeau's  was  another  admirable  appointment,  to 
which  we  adverted  at  the  time,  and  the  selection  of  Hon.  Wm. 
Yeo,  of  Prince  Edward  Island,  was  also  exactly  the  kind  of  appoint- 
ment which  should  have  been  made. 

Once  fill  up  the  Senate  with  business  men  like  these  and  we 
have  little  doubt  that  it  will  soon  capture  a  greater  share  of  the  con- 
fidence of  the  country  than  the  House  of  Commons.  These  men 
can  afford  to  be  independent.  They  have  also  experience,  com- 
mon sense  and  business  capacity,  and  these  are  the  qualities  most 
useful  in  public  life,  since  Legislatures  and  Parliaments  are  overrun 
with  lawyers  who  pass  laws  not  always  for  the  benefit  of  the  com- 
munity. Last  year,  The  Review  was  of  the  opinion  that  the  Senate 
made  a  mistake  on  business  grounds  in  throwing  out  a  bill  to  pro- 
vide a  Canadian  route  to  the  Yukon  gold  fields.  The  question 
was  so  mixed  up  with  politics  that  we  did  not  like  to  say  much 
about  it.  But  if  the  Senators  had  been  chiefly  business  men  no 
one  would  have  dreamed  of  objecting  to  their  course.  But,  as  the 
majority  of  them  were  looked  upon  as  mere  partizans,  their  verdict 
did  not  satisfy  the  business  interests  as  it  would  otherwise  have 
done.  This  is  a  commercial  country,  and  if  the  Senate  were  largely 
filled  with  business  men  their  judgments  on  the  bills  passed  by  the 
House  of  Commons  would  carry  much  greater  weight  with  the 
country. 

Let  the  Government  make  a  few  more  appointments  like  this, 
as  vacancies  occur,  and  they  will  soon  find  how  strongly  the  com- 
mercial sentiment  of  the  country  will  support  them. 


THE    MACHINERY    AGE. 

This  is  essentially  an  age  of  machinery,  and  machine-building 
is  probably  to-day  the  best  trade  in  the  world.  The  best  machine- 
shops  in  Britain,  Belgium  and  Germany  have  orders  for  months — 
and,  in  some  cases,  years — ahead.  There  does  not  seem  to  be  the 
same  danger  of  overcrowding  in  this  industry  as  in  what  are  called 
professions,  because  we  are  educating  our  youth  to  prefer  kid- 
glove  occupations  on  starvation  salaries  to  dirty  hands  with  higher 
wages. 

Of  course,  the  tendency  of  the  vast  progress  in  machinery  is  to 
reduce  what  we  may  call  the  drudgery  of  physical  labor,  and,  as 
this  progresses,  dirty  jobs  will  decrease,  if  not  disappear.  One 
reason  why  machine-building  has  such  a  good  future  is  that  the 
age  of  a  machine's  use  is  not  bounded  by  actual  wear,  but  by  the 
time  (which  is  sometimes    very    short)    that   it  must  be  put  aside 


because  it  is  out  of  date.  It  is  the  continuous  changes  and  im- 
provements in  machines  that  keep  up  the  demand,  and  this  is 
likely  to  continue  so. 

More  technical  education,  higher  aims,  and  a  true  conception 
of  the  nobility  of  those  inventions  and  appliances  which  multiply 
our  productive  power,  increase  the  demand  for  brains  and  minimize 
the  demand  for  the  mere  animal  forces  of  man,  would  elevate 
machinery-building  and  the  mechanical  arts  generally  to  the  rank 
of  the  highest  profession.  And  the  true  nobility  of  labor  would 
then  acknowledge  as  equally  worthy  the  efforts  of  the  brain  or 
the  muscle. 


BUYER  AND  SELLER. 

Because  the  number  of  sellers  is  multiplied,  buyers  are  apt  to 
overrate  their  importance,  and  some  think  that  they  make  themselves 
look  big  by  trying  to  make  the  seller  look  small.  We  have  heard 
of  cases  where  commercial  travelers  have  lost  days  waiting  the 
caprice  of  some  puffed-up  buyer  to  look  at  his  samples.  It  may  be 
that  sometimes  commercial  travelers  are  numerous  and  importunate, 
but  all  the  same  this  very  competition  is  advantageous  to  the  buyer. 

In  all  business,  the  true  idea  is  mutual  benefit.  The  buyer  who 
is  as  polite  and  prompt  to  the  traveler  as  though  he  were  a  traveler 
himself,  stands  the  best  chance  of  getting  the  plums.  What  a 
pleasure  it  is  to  call  on  a  "  decent  man."  He  don't  humbug  you, 
nor  take  up  your  time  unnecessarily — nor  go  over  your  samples 
pretending  he  might  buy — when  he  is.really  only  prompted  by 
curiosity,  cutting  bits  off  and  defacing  your  samples,  so  as  to  get 
pointers  for  someone  else. 

The  commercial  traveler  usually  knows  or  finds  out  how  to  take 
care  of  himself,  and  gets  the  measure  of  his  man  and  treats  him 
accordingly.  If  he  has  a  cheap  line — he  goes  first  to  the  prompt 
buyer  ;  for  time  is  money  ;  perhaps  he  wants  to  catch  a  train  so  as 
not  to  be  landed  for  another  day,  and  so  he  has  no  time  to  wait  on 
the  "  man  of  importance,"  who  might  or  might  not  condescend  to 
look  at  him.  We  are  all  human,  we  like  considerate  treatment, 
and  we  resent  the  opposite,  when  and  how  we  can.  Let  us  culti- 
vate consideration  for  others  as  well  as  ourselves.  We  shall  be  all 
the  happier,  and  our  share  of  the  needful  will  not  be  any  the  less. 


DEPARTMENT  STORES  IN  GERMANY. 

Word  comes  from  Berlin  that  department  stores  in  Germany  are 
to  be  taxed.  According  to  the  report,  the  extra  taxes  are  for 
national,  not  municipal,  purposes,  as  was  proposed  last  month  in 
the  Province  of  Quebec.  The  German  bill  provides  that  three 
factors  are  to  determine  the  taxation,  the  number  of  branches,  the 
number  of  employes,  and  the  amount  of  rent.  It  divides  the 
branches  into  five  groups  :  Food  and  drugs,  clothing,  furniture, 
glass,  and  jewelery.  Establishments  trading  in  two  or  more  of 
these  groups  and  employing  more  than  25  persons  come  under  the 
new  law.  Those  engaged  in  two  groups  pay  10  per  cent,  of  their 
profits  in  taxation  ;  three,  15  percent.;  four,  20  per  cent.;  five,  25  ) 
per  cent.  Shops  engaged  in  three  groups  and  employing  25  per- 
sons pay  an  annual  tax  of  20  marks  for  each  one  of  the  25,  and  10 
marks  for  each  additional  employe.  Stores  with  branch  establish- 
ments will  be  treated  as  if  all  were  under  the  same  roof.  Coopera- 
tive stores  will  not  be  taxed  under  the  new  law. 
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THE    TURNOVER    TAX    BILL. 

BUSINESS  men  in  Toronto  have,  during  the  past  two  weeks, 
been  greatly  interested  in  a  bill  which  was  before  the  Legis- 
lature of  Ontario,  having  for  its  object  the  taxing  of  the  turnover 
of  retail  merchants. 

The  object  of  the  bill,  although  not  stated  in  its  preamble  or 
anywhere  else,  was  the  regulation  of  departmental  stores. 

The  bill  passed  the  municipal  committee  without  any  interest 
being  taken  in  it,  but,  after  it  had  passed  that  committee,  opposi- 
tion arose  to  it  from  not  only  the  departmental  stores,  but  from 
wholesale  merchants  and  manufacturers  as  well,  and,  at  the  request 
of  the  board  of  trade,  the  matter  was  again  brought  up  before  the 
committee.  About  200  business  men  were  present,  representing  the 
different  business  interests. 

The  bill  had,  however,  in  the  meantime,  been  altered  a  little, 
although  the  author  of  it,  Mr.  German,  declared  that  in  principle  it 
was  the  same  as  before.  By  the  change  made,  a  schedule  was 
added,  which  suggested  the  following  rates  : 

On  turnovers  up  to  $50,000  1  10 of  1  per  cent.;  up  to  $  1 00,000 
2-10  of  1  per  cent.;  up  to  5400,000  3-10  of  1  per  cent.;  from 
5400,000  to  5750,000  4- 10  of  1  per  cent.;  from  5750,000  to 
51,000,000  yi  of  i  percent.;  from  5'.ooo,ooo  up  to  5L5°o,ooo 
7-ioof  i  per  cent.;  from  51,500,000  up  to  52,000,000  9-10  of  1  per 
cent.;  from  52,000,000  to  53.000,000  1  per  cent. 

The  levying  of  these  rates  was  to  be  left  in  the  hands  of  the 
different  municipal  authorities  and  were  optional. 

One  of  the  objections  to  the  bill,  stated  by  those  who  were 
opposed  to  it,  was  that  there  was  nothing  in  the  measure  defining  a 
retailer.  It  was  pointed  out  that  this  would  lead  to  no  end  of 
trouble  on  account  of  the  fact  that  several  concerns  did  a  jobbing 
as  well  as  a  retail  trade.  Another  objection  was,  that  it  would  be 
placing  too  much  power  in  the  hands  of  incompetent  municipal 
councils. 

After  a  good  deal  of  discussion  it  was  decided  to  leave  the  bill 
over  until  the  next  session  of  the  Legislature,  with  the  understand- 
ing that,  in  the  meantime,  a  Committee  of  the  House  be  appointed 
to  investigate  the  question  of  commercial  taxation. 

It  is  probably  just  as  well  that  final  action  in  regard  to  the  bill 
should  be  deferred  for  another  year.  The  measure,  as  it  was 
drawn  up,  was  undoubtedly  somewhat  crude,  and,  at  any  rate,  the 
business  men  will,  between  now  and  the  time  the  matter  will  come 
up  for  consideration,  be  able  to  give  the  question  more  study  than 
they  have  heretofore,  which  cannot  but  tend  to  make  whatever  law 
is  finally  adopted  more  perfect  than  it  otherwise  would  be. 


A  POINTER  IN  THE  LACE  TRADE. 

Some  Canadian   buyers  have  bought  largely  this    season   the 
French  lace  goods  known  as  Renaissance  guipure.     This  style  has 
been  having  a  great  run  in  the  United  States,  and   is  reviving  in 
England  also,  according  to  all  reports. 
f  This  lace  is  hand  made  by  French  peasants  during  the  Winter 

months,  and  is  an  open  pattern  formed  by  combinations  of  the  old 
Battenburg  braid,  which  ladies  have  for  years  been  in  the  habit  of 
working  up  by  themselves.  The  designs  of  the  goods  now  shown 
are,  however,  quite  equal  to  the  most  ingenious  work  done  by 
practised  fancy  work  artists  in  this  country.       They  are  shown   in 


mats,  squares,  piano  covers  and  five  o'clock  tea  covers,  and  may- 
be retailed  from  20c.  up  to  58,  being  shown  in  sizes  varying  from 
6x6  inches  to  36  x  36  inches.  There  is  likely  to  be  quite  a  trade 
done  in  them  this  Autumn  and  for  Christmas.  There  are  cuitains 
also.  One  decided  novelty  in  this  line  is  the  Marie  Antoinette 
curtain.  This  is  absolutely  new,  as  far  as  this  market  is  concerned, 
and  will  retail  from  510  to  520  per  pair.  Other  curtains  in  the 
same  line  may  be  retailed  as  low  as  $3  a  pair,  and  it  is  said  that  the 
prices  in  this  market,  owing  to  our  lower  duty,  are  not  nearly  so 
high  as  they  are  in  the  United  States. 


SPECIALIZE   YOUR    KNOWLEDGE. 

The  dry  goods  business  seems  to  be  becoming  more  and  more 
an  occupation  for  trained  and  experienced  people.  Any  kind  of  a 
young  man  and  young  woman  will  not  do. 

We  observe  that  advertisements  calling  for  assistants  in  dry 
goods  stores  nearly  all  mention  special  qualifications  as  being 
necessary  in  the  applicant.  He  must  know  dress  goods  and  be 
able  to  sell  them.  He  must  be  good  at  dressing  windows.  Or  he 
must  have  some  special  knowledge  of  some  kind. 

This  is  an  age  of  specialization.  The  "general  utility"  man 
who  knows  a  little  of  everything  and  not  much  of  any  one  thing,  is 
not  greatly  in  demand. 

INSOLVENCY. 

The  letter  elsewhere  from  Messrs.  Greenshields,  Son  &  Co.  puts 
tersely  and  clearly  the  present  position  of  the  agitation  for  insol- 
vency legislation.  The  Ottawa  Government  is  being  asked  by  the 
mercantile  community  to  do  an  act  of  simple  justice  in  this  matter. 
Several  newspapers  which  support  the  Government,  notably  The 
Toronto  Globe,  have  spoken  out  quite  plainly  within  the  last  few 
days,  urging  the  enactment  of  a  reasonable  measure  regarding  in- 
solvents' estates.  The  bill  of  Mr.  Fortin  has  been  again  intro- 
duced into  the  House  of  Commons.  It  remains  to  be  seen  what  the 
result  will  be.  We  have  no  information  that  the  Government  intend 
to  aid  the  passage  of  the  bill. 


BUSINESS    MEN    AND    LAWYERS- 

A  COUNTY  TOWN  weekly,  in  Ouebec  Province,  says  :  "  The 
Bar  Association  of  Montreal  is  prosecuting  a  mercantile 
agency  for  collecting  accounts,  which,  they  contend,  is  an  infringe- 
ment of  the  privileges  of  their  order.  If  the  Bar  Association  had 
done  its  duty  in  the  past,  in  bringing  lawyers  to  time  who  did  not 
account  for  the  claims  given-  them  to  collect,  mercantile  agencies 
would  not  be  in  the  business.  The  experience  of  many  business 
men  has  been  that  it  was  much  more  difficult  to  collect  from  the 
lawyer  than  from  the  debtor  on  whose  track  he  had  been  set."  A 
somewhat  similar  complaint  is  occasionally  heard  in  other  Provinces, 
such  as  Ontario.  There,  the  legal  profession  is  a  law  unto  itself. 
The  governing  body,  called  the  benchers,  have  full  power  to  rule 
their  own  profession  :  To  admit  members,  and  to  discipline  them 
if  they  do  wrong.  But  the  punishment  is  not  publicly  inflicted,  and 
often  the  ordinary  citizen  knows  nothing  about  it.  When  abusiness 
man  goes  wrong  he  has  to  suffer  publiciy.  We  believe  the  business 
men  who  sit  in  the  Provincial  Legislatures  should  keep  a  watchful 
eye  upon  the  growing  influence  and  almost  absolute  power  of  the 
professional  corporations. 
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PRESENT  FASHIONS  IN  ENGLAND. 


London,  March  20,  1899. 

THERE  is  news  from  the  south  of  France  of  white  cloth  dresses. 
Besides  white  cloth  dresses  there  are  dresses  of  a  very  light 
biscuit  tone,  and  also  cloth  dresses  of  very  pale  grey  with  just  a 
touch  of  mauve  in  its  depths  ;  almost  lavender  was  the  shade  used 
for  a  cloth  gown  I  saw  yesterday  being  packed  for  a  journey  to 
Nice,  and  this  was  fashioned  with  one  of  the  new  skirts  bearing 
down  the  centre  of  the  back  a  seam  with  five  rows  of  machine 
stitching  upon  it,  the  same  trimming  decorating  the  front, 
where  the  fastening  was  contrived  invisibly  with  hooks  and 
eyes.  The  little  jacket  was  tight -fitting  at  the  back,  cut  in 
swallow-tail  shape,  and  semi-fitting  in  the  front,  with  a  collar 
shaped  rather  low  on  to  the  bust  to  permit  of  a  liberal  peep  at  a 
shirt  of  chiffon  and  lace  tied  at  the  neck  with  a  sailor  knot  of  crepe 
de  chine  with  silk  fringed  ends.  The  sole  trimming  on  the  dress, 
coat,  and  skirt  alike,  were  the  rows  of  machine-stitching,  while  the 
fastening  at  one  side  of  the  jacket  was  effected  by  small  polished 
silver  buttons  like  those  we  associate  with  the  coat  of  the  page-boy, 
or  a  more  distinguished  connection,  the  mess  jacket. 

Buttons  are  to  be  a  great  feature  of  fashion,  but  they  will  not  be 
very  large,  small  buttons  of  polished  metal,  or  engraved  metal,  or 
Wedgewood  are  to  take  the  place  of  the  crystal  button,  which  was 
so  exceedingly  popular  last  year.  A  picturesque  teagown  is  made 
of  a  chine  silk,  with  Parisian  diamond  buttons  on  either  side  of  the 
front,  which  is  cut  in  a  fashion  suggestive  of  the  Directoire  coat, 
and  bears  huge  revers  of  violet  velvet  turning  back  to  display  a 
front  of  the  finest  cream-colored  lace  mounted  on  white  chiffon  ; 
such  teagown  may  be  fixed  into  two  pleats  of  the  Watteau  style, 
hanging  from  the  shoulders  at  the  back,  while  a  jabot  of  lace  and 
chiffon  could  well  complete  it  at  the  neck. 

Most  of  the  new  hats  are  made  of  tulle,  draped,  gathered  or 
tucked.  They  bear  upon  them  a  bunch  of  flowers  or  a  single 
feather,  and.  though  their  joys  are  fleeting,  they  may  certainly  be 
voted  convincing.  Hats  are  very  light  in  color — a  white  tulle  hat, 
with  a  yellow  lace  drapery  over  it,  is  one  of  the  latest  models,  and 
this  is  trimmed  at  one  side  with  a  black  ostrich  feather.  A  very 
pretty  hat  of  rose-pink  straw  is  made  in  that  shape,  with  the  brim 
bending  towards  the  face,  and  curving  up  over  each  ear,  and  bears 
upon  its  crown  one  huge  flower  of  shaded  red  velvet  and  silk.  The 
mousseline  toques,  either  plain  or  studded  with  sequins,  are  usually 
trimmed  with  a  large  mousseline  flower  ;  pale  blue,  pink,  mauve 
and  white,  are  to  be  chosen  for  early  Spring  headgear,  and — yet 
undoubtedly  to  nine  women  out  of  ten  the  most  becoming  color  for 
a  hat  is  black.  It  is  hard  to  beat  for  grace  and  elegance  a  black 
chip  hat  trimmed  with  black  ostrich  feathers,  and  a  legitimate  drap- 
ing for  such  a  hat  is  a  piece  of  Chantilly  lace.  A  scarf  of  tulle 
much  ruffled  will  also  look  well  in  combination  with  a  black  chip 
hat  and  black  ostrich  feathers,  and  an  exceedingly  pretty  effect 
may  be  obtained  with  mauve  tulle,  wreaths  of  mauve  grasses,  and 
a  rosette  of  mauve  Terry  velvet. 

Windows  are  subject  to  just  the  same  fluctuations  of  fashion  as 
is  the  dress  of  woman.  The  guipure  lace  curtain,  which  for  a  good 
many  years  has  been  first  favorite,  has  now  to  give  place  to  a  cur- 
tain which  is  made  of  what  is  called  treble  mosquito  net,  the  net 
being  handsomely  appliqued  with  Marie  Antoinette  lace.  The 
effect  is  very  good,  and  the  new  curtains,  bedspreads  and  similar 


goods  for  which  the  net  is  used  are  sure  to  be  greatly  run  upon  this 
season. 

The  dwarf  blind,  or  brise  bise  curtains,  as  they  are  called,  are 
very  much  in  requisition  by  those  who  object  to  voluminous  drapery 
about  the  windows,  on  the  ground  that  such  covering-up  of  the  win- 
dows makes  a  room  stuffy.  One  of  the  west  end  fashionable  shops 
is  just  showing  the  latest  Paris  fashions  in  all  kinds  of  window 
drapery,  and  in  dwarf  curtains  more  particularly.  These  curtains 
are  of  very  soft  silk,  in  every  possible  tint,  with  appliques  of  lace 
and  net,  and  are  hung  on  slender  brass  rods  all  ready  for  fixing. 
Should  the  walls  be  colored  pale  green,  terracotta  or  old  rose,  it  is 
safe  to  assert  that  the  precise  tint  can  be  had  in  these  new  dwarf 
curtains,  ready-made,  hung  on  rods  and  all  ready  for  use. 

Many  of  us  have  still  a  lingering  tenderness  for  the  snowy  white 
counterpane — a  tenderness,  alas  !  which  is  apt  to  be  rudely  dispersed 
when  the  laundry  bills  come  to  be  inspected.  Fresh  and  clean- 
looking  as  are  these  white  counterpanes,  yet  their  spotless  purity  is 
of  such  an  evanescent  nature  in  this  city  of  dreadful  fogs  that  both 
from  motives  of  economy  and  sightliness  (for  nothing  is  more  un- 
sightly than  soiled,  dingy  bedspreads)  we  are  glad  to  welcome  the 
advent  of  the  art  linen  bedspreads.  Messrs.  Liberty  &  Co.,  of 
Regent  street,  are  showing  some  beautiful  linen  bedspreads. 
Butcher-blue,  a  rather  light  shade  of  terra-cotta,  and  self-colored 
linens  are  those  generally  preferred,  and  these  new  season  spreads 
have  pretty  and  effective  designs  worked  round  their  edges  and 
corners  in  coarse  white  flax  thread.  Another  consideration  which 
induces  towards  an  increased  respect  for  these  colored  bedspreads 
is  that  their  price  is  one  suited  to  the  average  pocket. 


FITTINGS  OF  A  MILLINERY  PARLOR. 

Mrs.  Finch  has  opened  new  millinery  parlors  in  the  Russell 
House  block,  Ottawa.  The  store  has  been  fitted-up  in  the  most 
approved  and  modern  manner.  New  and  handsome  showcases, 
laige  mirrors,  artistically  arranged,  on  the  walls,  and  in  the  fixtures, 
with  a  large  linoleum  on  the  floor,  go  to  make  up  the  major  part  of 
the  fittings.  Immediately  in  front  of  the  store  is  a  waiting-room  in 
which  is  placed  a  number  of  comfortable  rattan  chairs  for  the  con- 
venience of  patrons. 


A  HANDY  POCKET  REFERENCE. 

By  writing  Brophy,  Cains  &  Co.,  23  St.  Helen  street,  Montreal, 
subscribers  can  obtain,  free  of  charge,  their  pocket  reference  for 
this  season,  showing  quantities  required,  and  particulars  as  to 
making  up  jackets,  capes,  skirts,  costumes,  gowns,  bodices,  sleeves, 
bathing  suits,  etc. 

The  Hudson's  Bay  Company  have  opened  a  millinery  depart- 
ment in  connection  with  their  Portage  la  Prarie  stores. 

Jas.  Stark,  of  the  Glasgow  House,  Vancouver,  has  made  a  new 
departure  in  his  business  by  the  addition  of  a  millinery  department, 
in  which  is  shown  a  profusion  of  Parisian  novelties  in  headdress. 

Mr.  J.  A.  Sutcliffe,  manager  for  the  C.  Ross  Company,  Ottawa, 
has  gone  to  Peterboro',  where  he  will  enter  into  business  with  his 
father,  Mr.  J.  Sutcliffe,  one  of  the  best  known  drygoodsmen  in 
Canada.  Mr.  Sutcliffe,  sr. ,  has  been  in  the  dry  goods  business  for 
over  47  years,  having  carried  on  business  in  Toronto,  Lindsay  and 
Kingston. 

Messrs.  Smith  &  Co.  are  opening  in  Truro,  N.S.,  in  the  new 
store  fitted  up  for  them  in  Kent's  block,  on  the  corner  of  Prince  » 
and  Revere  streets,  a  carefully  selected  line  of  staple  and  fancy 
dry  goods  and  millinery.  The  head  of  this  firm  is  Mr.  E.  A.  Smith, 
who  has  had  18  years'  experience  with  Messrs.  William  Cummings 
&  Sons,  and  was  a  member  of  the  late  firm  of  Gladwin,  Smith  & 
Hay.  Mr.  Smith  is  well  known  all  over  Colchester  county,  and 
particularly  in  the  town  of  Truro. 
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Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 
TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.    SMITH 


Montreal 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


OUR  STOCK  OF 


Woollens  and 

Tailors' 

Trimmings 

for  Spring  is  now  complete. 

SAMPLES   ON  APPLICATION. 

Letter  orders  receive  prompt  attention. 


♦♦♦♦♦♦♦♦ 


JOHN  FISHER,  SON  &  CO. 

Cor.  Victoria  Square  and  St.  James  Street 

MONTREAL. 

101  and  103  St.  Peter  Street,  QUEBEC. 




ARE  YOU  IN  THE  DARK 
ABOUT  UNDERWEAR  ? 

THEN    LET   US    TELL    YOU    THAT 

the  Ciacr 

KaA            ^^A             B^l 

Brand • *  - 

will   undr  ubtedly   give  you   .   .   . 

THE   BEST   SATISFACTION 

In    addition    to    our  Plain  Wool  goods    we    are   this   season 

showing  the  most  complete  range  of  Fleece  Lines 

on  the   market. 

WR,TE     ^mmsz     The  Gait  Knitting  Co.,  Limited 

TO   US.      er^r^M^fX, 

^gmP^    ^^                                                    GALT,   ONT. 

vl ._                                  .                JJ 
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HE  coming  season 
Canada  will, 
undoubtedly,  see  some 
striking  and  withal 
pleasing  changes  in 
goods  for  men's  wear. 
The  most  up-to-date 
haberdashers  in  our 
large  cities  are  now 
showing  many  novel 
designs  and  colors  in 
shirting,  neckwear, 
handkerchiefs,  ties, 
etc.,  and  the  most  fas- 
tidious will  find  little 
difficulty  in  finding 
something  to  his  liking. 
A  very  popular  tie 
now  being  shown  is  a 
black  satin  derby,  or 
four  -  in  -  hand,  piped 
on  each  side  with 
green,  purple, cardinal, 
maroon,  pale  blue  or  gold.  This,  while  sporty  in  appearance,  has 
proved  a  ready  seller.  Another  tie  which  is  much  sought  after  is  a 
large  once-over  puff,  the  inside  edge  of  the  part  coming  over  having 
a  fairly  wide  stripe  of  color.  This  tie  in  dark  colors  with  the  stripe 
in  yellow,  green  or  pale  blue  is  very  striking,  and  is,  without  doubt, 
the  most  popular  of  the  latest  novelties  in  Spring  ties.  Checked 
ties  are  not  keeping  pace  with  the  times,  and  are  being  replaced 
by  stripes  and  brocades.  Large  English  square  ends,  with  the 
larger  end  about  12  inches  wide  and  the  smaller  end  to  correspond. 
are  in  good  demand,  and  can  be  got  in  an  endless  variety  of 
colors  and  designs.  The  lombard  is  replacing  the  made-up  bow 
tie  to  a  great  extent,  the  most  popular  of  the  former  being  a  dark 
ground  with  single,  double  or  triple  bars  across  in  a  variety  of 
colors,  purple,  blue,  gold,  green  and  cardinal  being  the  most 
handsome.  Long-striped  lombards,  with  white  ground  of  gros- 
grain  silk  and  stripes  of  almost  any  color,  are  considered  a  coming 
favorite.  India  silk  scarfs,  made  from  bandana  handkerchiefs, 
are  the  favorite  of  many,  and  they  still  occupy  a  prominent  place 
in  our  best  stores. 

Soft  front  shirts,  with  box  pleat,  pocket  and  attached  cuffs  with 
round  corners,  are  the  coming  articles.  These  will  be  made  in 
heliotrope,  pink,  blue  and  white  grounds,  with  neat  stripes  in  blue, 
pink  or  black.  The  stripes  on  all  high-class  goods  will  run  up  and 
down,  but  on  less  expensive  wear  the  cross  stripe  is  likely  to  con- 
tinue popular.  The  high  turned-down  white  collar  will  be  worn 
almost  exclusively  with  these  shirts. 

Round  corners  on  collars  and  cuffs  have  come  to  stay,  and  the 
high  turned-down  collar  is  likely  to  more  than  repeat  its  record  of 
last  season  for  popularity. 

There  is  little  new  in  gloves  ;  tan  in  medium  and  light  shades 
continue  to  lead.  A  few  lines  of  strictly  high-class  goods  are  being 
shown  in  pearl  suede  with  self-point  backs  and  light  black  edge, 
the  buttons  covered  with  suede  of  same  color  as  the  gloves. 

Handsome   cashmere   underwear,    in    heliotrope,    pink,    pearl, 


light  blue,  etc.,  is  now  on  the  market,  as  is  also  a  large  variety  of 
all  silk  goods.  White  underwear  with  short  sleeves  is  likely  to  be  a 
ready  seller  the  coming  summer. 

Socks  in  dark  colors,  with  Roman  stripes,  bars,  etc.,  are  very 
popular,  as  is  also  a  very  handsome  and  delicate  sock  of  black 
ground,  with  colored  stripe,  same  size  as  ground,  in  red,  green  or 
gold,  with  spots  embroidered  on  front  of  same  shade  as  the  stripes. 

Some  Parisian  novelties  in  the  way  of  delicately  colored  hand- 
kerchiefs, are  reaching  the  Canadian  market,  and  promise  to 
become  popular.  They  are  composed  of  silk  and  linen  woven 
together  in  colored  ground,  with  checks  and  cross-bars  in  white  or 
different  colors. 


The  mercerized  fabrics,  which  have  proved  so 
use  of  mercer-  popular  in  dress  materials,  are  being  utilized 
ized  fabrics.  in  neckwear.     The  mercerized  fabrics  are  all 

right  where  the  goods  are  sightly  and  of  fine 
quality.  The  feel  must  be  soft  and  silky,  showing  all  the  features 
of  pure  silk.  But  in  the  United  States  complaint  has  been  made 
that  inferior  qualities  are  being  put  on  the  market.  Consequently 
they  have  met  with  a  poor  reception,  as  ,  their  increased  cost  over 
regular  cotton  goods  on  a  parity  with  their  unsatisfactory  appear- 
ance did  not  warrant  paying  the  higher  prices  asked. 

Although  this  is  the  half  season,    one  sees  a 

new  york  ideas.      few   nice  things  at  the  haberdashers,   says  a 

New   York   writer  in   Vogue.      The  smartest 

handkerchiefs   are  very  plain,  with  the   narrowest  possible   hem. 

The  colored  handkerchief  has  not  been  in  good  form  this  Winter. 

Very  nice  smoking  jackets  of  black  velvet,  braided  and  frogged 
and  lined  with  black  silk,  cost  #22.50  and  $25.  These  can  be 
worn  at  home,  at  dinner,  and  would  make  very  suitable  birthday 
presents. 

The  best  English  kid  gloves  are  in  brown  and  yellow,  with  two 
buttons.     The  prices  are  from  $1 .50  to  $2.50. 

Nightrobes  of  linen,  plaited,  with  plain  collars,  are  very  popular, 
the  plaited  material  being  soft  and  pliable.  The  linen  is  figured, 
with  a  white  ground.  One  of  the  prettiest  was  in  brown  and  white, 
the  design  being  little  frogs  under  umbrellas.  These  cost  $3.50 
apiece. 

The  white  ties  this  Winter  have  all  been  square  in  form,  and, 
consequently,  easy  to  tie. 

Some  very  nice  black  satin  ties,  with  small  white  dots  and 
figures,  have  been  selling  for  $1.  There  are  dark  reds  and  dark 
blues  in  the  same  designs. 

Steel  gray  silk  in  designs  of  silver  and  black,  with  dull  silver 
and  steel  gray  stripes  are  among  the  silks  shown  this  past  week  for 
ties  of  various  kinds.  All  Ascot  ties  show  no  apron  whatever  in 
tying,  and,  whether  they  are  puffed  slightly  in  front  or  plain,  are 
adjusted  on  the  once-over  apron  fashion.  The  term  apron  applies 
to  the  ends  of  the  silk  tie.  The  old  fashion  of  tying  was,  first  to 
bring  the  ends  once  over,  as  one  would  do  when  adjusting  a  bow  ; 
then  there  would  be  a  second  tying,  bringing  the  longer  end  over 
the  shorter  in  such  a  way  as  to  create  the  Ascot  shape,  two  broad 
ends  of  the  silk  meeting  over  a  third  at  the  neck,  and  shaped  like  a 
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Travellers  are  now  on  the 
road  Sorting. 

They  have  a  Full  Range  of 
Fall  Samples. 


GLOVER  &  BRAIS  —  MONTREAL 
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MEN'S  FURNISHINGS     Continued. 

V.     The  broad  ends  were  secured  at  their  junction  with  a  stick  or 
tie  pin. 

The  best  underwear  comes  in  wool,  three  colors.  The  waist  of 
the  drawers  is  belted  with  kid.  The  colors  are  blue,  brown,  and 
white.  This  is  the  very  best  and  most  expensive  of  underwear,  the 
undervest,  or  undershirt,  being  finished  with  silk  the  same  color  as 
the  garment  itself.     The  prices  asked  are  from  #5  a  suit. 

Very  plain  but  substantial  underwear  of  gray  or  brown  wool, 
not  so  finely  finished,  may  be  had  at  any  of  the  department  stores 
for  75  cents  or  $1  a  garment. 

Red  is  on  the  wane  and  the  demand  is  now 
latest  in  for  blue,  the  most  extreme  shade  being  cadet 

men's  neckwear,  called  by  some  butcher's  blue,  then  comes 
army  blue,  marine  and  the  ever  popular  navy 
blue.  All  shades  in  clear,  distinct  blue  are  good,  but  the  best 
undoubtedly  are  combinations  into  which  white  enter  largely,  such 
as  cadet  and  white,  cadet  and  white  toned  with  black,  maiine  and 
white  toned  with  black,  navy  and  white,  and  navy  and  white 
lightened  with  bright  reds.  There  is  no  doubt,  however,  that  navy 
and  white  will  outlive  all  others,  though  the  cadet  is  now  pushing 
hard  for  first  place. 

Stripes  and  checks  in  the  above  colors  are  the  best,  broad,  bold 
stripes,  which  look  very  well  when  properly  toned  down  in  color. 

Puffs  are  still  selling,  but  with  the  approach  of  warmer  weather 
there  is  a  tendency  to  change  to  the  flowing  end.  In  the  now 
fashionable  checks  and  stripes,  the  flowing  end  to  be  right  must  be 
made  on  the  bias  ;  this  not  only  shows  the  pattern  to  much  greater 
advantage  but  ties  up  much  more  gracefully. 

Stocks  of  neckties  in  the  hands  of  the  retailers  are  now  low,  as 
the  up-to-date  furnisher  now  buys  his  ties  when  he  want  them,  and, 
consequently,  knows  exactly  what  he  wants.  This,  of  course,  makes 
it  hard  for  the  manufacturer,  as  it  leaves  him  to  carry  the  stock  in 
the  shape  of  raw  material,  and  when  trade  is  lively  he  is  liable  to 
be  overtaxed  with  orders  demanding  immediate  delivery,  but  there 
is  no  doubt  the  new  way  of  small  hand-to-mouth  parcels  of  neckties 
has  come  to  stay,  and  the  retailer  who  buys  quantities  to  come  in, 
in  two  or  three  months,  is  now  a  back  number  and  there  are  very 
few  of  them. 

In  the  large  centres  where  competition  is  keen- 
cards  in  the  est,  everything  is  made  to  count,  and  one  of 

window.  the  smallest  things  that  is   made  to  count  a 

great  deal  is  the  window  display  card.  To  one 
who  has  never  tried  these  cards,  the  advantages  of  their  use  may 
seem  of  small  consequence,  but  to  the  majority  of  the  furnishers  in 
Toronto  they  are  a  feature  never  made  little  of. 

In  a  display  of  bicycle  caps,  which  are  principally  shown  this 
season  in  dark  colors  and  quiet  patterns,  there  is  little  that  is  striking, 
but  such  a  one  was  made  to  attract  much  attention  by  a  card  about 
two  feet  by  eighteen  inches,  on  which  was  neatly  printed  the  claim 
that  "  For  Style  and  Quality,  these  Goods  CAP  Anything  ever 
Shown."  The  word  "Cap"  was  printedin  large  type,  buttherest 
was  of  such  a  size  that  anyone  stopping  would  be  sure  to  read  the 
whole  sentence,  and  to  take  note  of  the  style  and  quality  of  the  caps. 

Another  window  was  filled  from  top  to  bottom  with  puff  and 
four-in-hand  ties.  One  card  said  they  were  "  The  Latest  New  York 
Styles  and  Colorings."  The  other  referred  to  one  color,  which  it 
stated  was  "  Up-to-Date  Butcher  Blue."  This  bright  blue  was 
somewhat  softened  by  thin  white  stripes,  which  ran  in  four  parallel 
lines  diagonally  across  the  tie  at  intervals  of  about  an  inch.  Red 
ties  similarly  striped  were  also  shown,  and  a  red  with  black  and 
white  stripes  alternating. 

In  the  adjoining  window  of  the  same  store  were  four  in-hands, 
in  dark  blue,  brown  and  black,  with  hair-line  stripes  of  white,  blue, 


red  or  gold.  In  contrast  with  the  other,  this  window  was  very 
quiet,  and  a  card  stated  these  were  "As  Moderate  in  Price  and 
Color  as  They  Are  High  in  Finish  and  Quality," 

In  the  middle  of  a  good  display  of  collars,  which  were  shown  on 
a  stand  slanting  from  the  window  front  to  about  three  feet  back,  a 
card  about  a  foot  square  stated  "  We  Want  to  Collar  Your  Neck." 
On  one  side  of  the  collars  were  fancy  silk  half-hose,  which  a  card 
said  were  "  Half  the  Price  of  Their  Value."  On  the  other  side 
cashmere  half-hose  were  "  Twice  the  Value  of  Their  Price."  To 
the  right  of  the  silk  hose  was  a  variety  of  cuffs.  "  We  Would  Like 
to  Cuff  You,"  told  the  intention  of  their  display.  To  the  left  was  a 
line  of  light  merino  underwear,  and  the  public  were  admonished 
not  to  "  Underestimate  These  Undershirts,  as  They  Cannot  be 
Undersold." 

For  a  display  of  neckwear  some  of  the  following  phrases  would 
be  appropriate:  "Noticeable  Neckwear  Nobbiness,"  "Artistic 
Attractive  Ascots,"  "  The  Value  of  These  Checks  is  Indisputable," 
"  Four  Four-in-Hands  For  a  Dollar,"  "  These  Tartans  are  Scotch, 
Ye  Ken." 

For  underwear,  a  selection  can  be  made  from  the  following : 
"Be  Careful  in  Choosing  Close  Friends,"  "  High  Values  in  Under- 
wear," "Clean,  Cool  and  Comfortable,"  "Natural  Merino 
Underwear,  from  $1  to  $2  per  pair." 

A  suggestion  for  cards  for  suspenders  may  be  gotten  from  one 
of  these  :  "  Hardwear  Bargains  in  Suspenders,"  "  These  Are  Easy 
on  the  Buttons,"  "Just  Notice  the  Style  and  Finish — For  25c," 
"Sporty  Suspender  Specialties,  35c,"  "  Relief  to  the  Shoulders 
for  25c." 

Some  of  the  following  cards  are  almost  sufficient  to  suggest  a 
window  display  :  "We  Can  Collar,  Cuff  and  Cap  You  for  $1," 
"  If  You  are  Troubled  with  that  Tired  Feeling  you  Can  Find  Rest 
in  these  Slumber  Robes,"  "  Protection  in  the  Rainy  Days  of  April 
for  $1,"  "  Fancy  Sweaters  at  Plain  Prices,"  "  Candidly,  Did  You 
Ever  Buy  a  Better  Shirt  for  $1  ?  These  are  80c.  this  week," 
"  Spring  Styles  in  Sporty  Ascots,"  "  Competitors  Can't  Catch 
These  Fast  Blacks." 

The  steady  growth  in  the  use  of  pajamas  in  the 
a  local  trade  large  cities  suggests  that  it  might  be  good  policy 
in  pajamas.  on  the  part  of  dry  goods  dealers  or  furnishers  to 

handle  these  goods.  The  preference  which 
users  of  these  garments  show  for  them  as  compared  with  the 
familiar  flowing  nightrobe  is  so  strong,  that  it  is  reasonable  to 
believe  that  once  they  are  introduced  in  a  country  town  the  demand 
for  them  will  not  fail  to  grow  to  good  proportions. 

These  garments  are  sold  in  Toronto  made  up  in  many  different 
materials,  and  at  all  prices  from  $2  to  #4.  The  favorite  material 
is  flannellette.  While  a  large  proportion  of  those  sold  by  the  fur- 
nishers who  handle  them  are  imported,  not  a  few  are  custom  made. 

This  latter  method  of  procuring  them  would  seem  to  be  the  most 
suitable,  if  the  dealer  can  get  them  in  this  way. 

The  only  trouble  would  be  to  secure  a  seamstress  able  and 
willing  to  make  them.  As  a  rule,  however,  a  merchant  would 
have  little  difficulty  in  this  regard,  for  the  making  of  the  goods  is 
comparatively  simple,  and  a  good  price  could  be  paid  for  making. 
The  material  of  the  home-made  article  need  be  in  no  wise  inferior 
to  the  imported  article,  for  the  Canadian  mills  are  now  producing  as 
fine  a  quality  of  flannellette  as  is  used  in  the  imported  article. 

The   demand   for   these  goods   would    necessarily    be    small,        I 
especially  at  first,  as  the  price  is  so  much  higher  than  that  of  the 
long,  flowing,  nightgown.    Their  advantages  will,  however,  steadily 
assert  themselves,  and  though  the  income  from   their  manufacture 
and  sale  be  small,  it  would  be  of  some  account. 

It  would  moreover,  help  to  create  the  impression  that  the  maker 
was  up-to-date. 
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SUSPENDERS 


fc  r 


There  is  such  a  demand  by  the 
consumer  for  Trade  1)  Mark  Suspenders  that  no  firm 
can  afford  not  to  carry  them  in  stock.  The  wearer  knows 
they  are  the  very  best  made,  for  they  have  attached  to 
each  pair,  from  foe.  and  above,  the  makers9  guarantee  to 
replace  them  if  not  entirely  satisfactory. 

Novelties  for    the    season,    "The    President,'      "The 
Elite/*  "The  Lite  Water 


NECKWEAR 


The  makers  of  neckwear  in  every 
country  in  the  world  must  take  off  their  hats  and  acknowl- 
edge supremacy  to  the  makers  in  the  United  States.  They 
are  years  and  years  ahead  of  all  others  in  styles,  colors 
and  art.  We,  being  situated  in  what  is  now  practically  a 
suburb  of  Buffalo,  one  of  the  largest  cities  on  the  conti- 
nent (and  not  back  in  Canada),  are  in  a  position  to  make 
the  same  styles,  colors  and  patterns  as  are  in  vogue  at  the 
time  in  the  United  States. 

Blues  in  Checks,  Blues  in  Cross  Stripes,  Blues  in  all 
imaginable  shades  and  designs  are  at  present  leading. 
We  have  them  now,  but  please  don't  ask  for  them  three 
months  hence.  We  can  suggest  to  you  many  beautiful 
shapes  to  have  them  made  up  in. 
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DOMINION  SUSPENDER  CO. 
NIAGARA  NECKWEAR  C0.}  Limited 

.  .  .  .NIAGARA  FALLS. 


Montreal  Office  : 

PHILIP  DE  GRUCHY, 

28  St.  Sulpice  Street 
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This  Label  is  our  guarantee. 
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PIP 
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Our  Travellers  are  on  the  way  with 
a  complete  range  of  "Tiger  Brand"  Cloth- 
ing Samples  for  the  new  season— in  the  mean 

time  write,  phone  or  wire  for  what  you  need  for  present  demands 
— plenty  of  the  best  in  Spring  and  Summer  goods  in  our 
big  warerooms. 


E.  Boisseau  &  Co 


Temperance  and  Yonge  Sts.,   Toronto. 
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MEN'S 
FURNISHINGS. 


STYLISH 
NECKWEAR 


-4- 


Letter  Orders  will 

have  our  best 

attention. 


Neckwear  Manufacturers 


and 
Importers  of 


Men's  Furnishings, 


C00KS0N,  LOUSON  k  CO. 

Wholesale  Importers  and  Manufacturers 

Montreal. 


~9:r7 


14  ST.  HELEN  ST. 
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•^  «*°  DANGERS  are  lurking  to  menace  the  business  man; 
be  he  Departmental  Merchant,  General  Dealer,  or  Specialist,  his 
buyingjnust  be  right.  High-priced  goods,  badly  chosen  goods, 
trashy  goods  remain  with  him,  but  association  breeds  no  fond 
regard.     In  an  era  of  Specialties  we  confine  ourselves  to 

*£  Men's  Furnishings,  *se 

A  focus  of  attention  on  one  branch  suggests  value  and  facts  bear  it 
out.  We  are  fully  prepared  for  the  large  sorting  trade  expected  this 
summer.  Range — Novelty — Price — from  Dressing  Gowns  to  Work- 
men's Jackets,  Bicycle  Suits  to  Overalls. 

MYRON  McBRIDE  &  CO. 

WHOLESALE  MEN'S  FURNISHERS.  WINNIPEG. 
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MEN'S  FURNISHINGS— Continued. 

The  fad  of  the  moment  in  London,  says  a 
men's  fashions  correspondent,  is  for  green.  Everything  is 
in  London.  green.       The    homespuns,    the    tweeds,  and 

even  the  overcoat  cloths  have  a  gieen  founda- 
tion. The  green  is  very  perceptible,  not  disguised  with  brown. 
Ties  are  in  dark  green,  and  even  frock  coats  and  many  park  suits 
are  in  the  same  color. 

Very  smart  overcoats  are  of  green  or  pepper-and-salt  or  grey 
with  black  velvet  collar.  As  in  America,  these  coats  are  made 
with  perceptible  waist. 

Waistcoats  of  fancy  patterns  are  still  much  worn  in  London. 
There  are  many  white  flannel  washable  waistcoats  which  are  seen 
with  mufti  and  even  with  frock  coats.  Whipcord  is  being  worn 
extensively  for  riding  breeches — not  the  plain  whipcord  such  as  is 
used  for  servants'  clothes  in  this  country,  but  a  material  with  a 
pattern  traced  in  the  woof. 

The  four-in-hand  is  the  most  popular  London  tie,  and,  as  has 
been  stated,  green  the  favorite  color. 

The  evening  waistcoats  have  changed  somewhat  in  shape. 
They  are  cut  very  low  and  very  square.  There  is  not  a  sign  of  the 
old  U  of  a  season  ago.  White  waistcoats  are  always  double- 
breasted. 

The  white  tie  is  large  and  of  soft  unstarched  material. 

Black  and  dark  ties  are  very  generally  worn.  White  Ascots  or 
four-in-hands  are  not  in  vogue. 

The  latest  London  fashions  show  waistcoats  for  afternoon  wear  ; 
double-breasted  high  collars  are  of  figured  whipcord. 

Many  shirts  for  the  afternoon  or  the  morning  are  made  of  flannel 
in  plaids,  with  white  linen  collars  and  cuffs  attached. 

Braces  of  red  golf  coat  cloth  are  also  smart. 

Boots  and  shoes  still  have  the  round  toes.  Brown  boots  are 
very  little  worn,  and  only  in  the  country. 

Some  very  effective  window  displays  of  men's 
combination  furnishings  are    made   by  arranging    several 

window  display,     lines  to  form  a  combination  display.     A  good 
window  is  dressed  in   this  way  with  sporting 
wear,  such  as  fancy  sweaters,  bicycle  caps  and  hose,  gloves,  and 
rolls  of  shirtings. 

A  display  rack  about  seven  feet  high,  holding  five  pairs  of 
horizontal  rods  which  extend  the  full  length  of  the  window,  is  used 
to  show  the  hose,  belts,  and  gloves. 

Each  pair  of  rods  is  so  placed  that  the  front  one  is  about  eight 
inches  nearer  the  street  and  five  inches  lower  than  the  back  one. 
Bicycle  hose  "Worth  65c,  selling  at  50c."  are  extended  fromone 
of  the  top  rods  to  the  other  in  crosses  so  that  the  feet  of  the  hose  in 
the  first  cross  and  the  ornamented  tops  of  those  in  the  next  hang 
four  or  five  inches  over  the  front  rod.  Hung  midway  between  each 
cross  on  the  front  rod  is  a  leather  belt  and  two  pairs  of  gloves. 

Similar  displays  are  made  on  each  of  the  lower  pair  of  rods,  each 
row  showing  a  variety  of  stock  all  of  the  same  price. 

On  the  floor,  a  row  of  stands,  about  eight  inches  high,  is  used  to 
show  a  variety  of  fancy  sweaters  and  caps.  The  sweaters  are 
arranged  so  that  the  breast,  neck,  and  arms  are  easily  seen. 
Immediately  behind  each  a  cap  of  similar  color  is  held  up  by  a  steel 
display  stand  about  ten  inches  high. 

A  few  feet  back  of  the  sweaters  half  a  dozen  rolls  of  cambrics 
and  ginghams  are  placed  on  end,  and  unwound  sufficiently  to  show 
about  a  yard  of  the  goods.  These  are  in  stripes  and  checks  in 
moderate  colors,  blues  and  pinks  predominating. 

A  good  combination  display  of  shirts,  collars,  and  ties  can  be 
shown  in  a  comparatively  small  window.  Each  pair  of  rods  on  the 
display  stand  may  be  placed  on  a  level  about  two  inches  apart.  On 
these,  at  distances  of  about  six  inches  apart,  high  stand-up  collars 


with  round  corners,  the  leading  shape  just  now,  might  be  placed. 
They  should  be  buttoned  as  for  wearing. 

Ties  attached  to  these  collars,  just  as  they  should  be  worn,  are 
shown  to  excellent  advantage,  the  plain  white  acting  as  a  relief  to 
the  bright  colors,  which  are  so  prominent  in  neckwear  just  now. 

The  floor  of  the  window  might  be  devoted  to  colored  shirts  and 
ties.  A  good  way  to  show  the  shirts  is  to  place  them  folded  as  they 
are  received,  with  the  neck  ends  resting  on  boxes  or  stands  about 
four  inches  high,  the  other  ends  resting  on  the  floor.  Across  the 
bosom,  ties  to  match  show  to  good  advantage. 

The  ambition  of  nearly  every  dry  goods  clerk 

a   hint  to  is  to  be  some  day  the  proprietor  of  a  business 

clerks.  of  his  own.       The    ambition  is    worthy,   and, 

rightly   directed,  should  make  the  clerk  most 

valuable  both  to  his  employer  and  himself. 

The  direction  of  ambition  is  where  mistakes  are  frequently 
made,  for  in  the  haste  to  reach  the  goal  there  is  a  temptation  to  be 
satisfied  with  a  superficial  knowledge  of  the  business,  and  to  place 
the  getting  of  money  before  the  getting  of  a  thorough  acquaintance 
with  the  goods  handled  and  the  conditions  that  influence  trade. 

The  best  way  to  reach  the  goal  of  proprietorship  is  to  make 
oneself  able  to  manage  a  business.  The  clerk  who  follows  this  road 
will  eventually  reach  his  goal,  and,  in  the  meantime,  will  make 
himself  so  valuable  to  his  employer  that  he  will  receive  the  best  of 
everything  going. 

To  manage  a  dry  goods  or  men's  furnishings  store  it  is  neces- 
sary to  keep  in  touch  with  the  ever-changing  conditions  that  affect 
this  business. 

For  instance,  take  the  department  of  men's  furnishings  in  the 
dry  goods  store  in  a  country  town.  A  few  years  ago  this  was  a 
minor  branch  of  a  general  business.  To-day,  the  most  progressive 
merchants  make  it  a  special  and  important  department  of  their 
business.  It  is  advertised  by  press  and  window  display  almost  as 
largely  and  with  as  much  skill  as  is  any  branch  of  the  business.  A 
short  time  ago,  neckwear  was  purchased  in  large  quantities  to  last  a 
season  ;  now,  purchases  are  small  and  repeats  are  frequent.  The 
improvement  in  the  make  and  quality  of  ready-made  goods,  the 
growing  use  of  bicycle  knickers  and  hose  are  contributing  factors 
which  help  to  make  the  men's  furnishings  department  of  import- 
ance. 

The  clerk  who  has  observed  these  changing  conditions,  and  who 
has  acted  upon  them  by  increasing  his  knowledge  of  this  branch  of 
trade  as  its  importance  grew,  must  have  made  himself  of  certain 
value. 

These  goods  deserve  special  attention,  both  in  the  store  and  in 
the  window.  Therefore,  the  clerk  who  makes  a  study  of  display- 
ing these  goods  in  the  window  and  arranging  them  to  best  advan- 
tage in  the  space  devoted  to  them  in  the  store  adds  useful  know- 
ledge to  his  possessions. 

This  knowledge  cannot  only  be  attained  by  applying  one's 
thoughts  to  the  conditions,  but  many  a  pointer  can  be  derived  from 
conversations  with  travelers  or  other  clerks,  by  keeping  an  obser- 
vant eye  on  the  windows  in  other  stores,  and  by  reading  any  sug- 
gestions offered  by  trade  papers,  which,  by  the  way,  should  always 
be  put  within  the  reach  of  the  clerks  by  the  proprietor. 

The  more  valuable  a  clerk  is  to  his  employer  the  more  valuable 
he  will  be  to  himself  when  he  becomes  an  employer. 

Here  are  a  few  sensible  remarks  on  the 
the  value  of  encroachment  of  the  big  stores  on  their  smaller 

specialized  trade  competitors.     What  the   writer  says  of  New 

York  is  equally  true  of  this  country.  "The 
red  and  green  mania  of  London  will  strike  this  country  very  shortly 
and  then  we  shall  see  men  arrayed  again  in  the  most  striking  and 
violent  contrasts  of  color,    for   we  always  go   fashions  and  things 
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The  Gault  Bros  Co. 


MONTREAL 


LIMITED 


URING  the  month  of  April  our  representatives  will  be  showing 

Our  Great  Woollen  Collection 

Up  for     Fall    of     1899,    comprising    Imported    Woollens,    English, 

French  and  German.      Values    Right,   and  every   Novelty 

p*       a   Merchant  Tailoring  or   Dry  Goods   Merchant  could  wish  for. 

Added  to  this  our  great  range  of  6/4  and  3/4  Canadian  Woollens. 

-o  Don't  give  an  import  order  until  you  have  seen  our  ranges,  and 

you  will  save  over  10%  and  get  better  terms  and  better  delivery. 

Canadian  retail  merchants  be  loyal  to  wholesale    merchants   of  your 
Own   country  ! 

THE  SAMPLES  COMPRISE: 

OVERCOATINGS— -Freizes,    Beavers,     Presidents,      Naps,    Vicunas,    Checked 

Backs,  Pilots. 
COATINGS-— Venetians,  Twills,    Close   Cut   and    Raised  Llamas,  Vicunas,  full 

range  of  Martin's. 
SUITINGS— -Worsteds,  Scotch  and  Canadian. 
TROUSERINGS— -Every  Novelty.      Leading  prices. 
VESTINGS      A  great  range. 
MANTLE    CLOTHS-— Beavers,    Presidents,    Curls,    Matalassins,    Broches,  Soleil, 

Freizes,    Velvetta   Cloths.      See   our    Metallic   effects   for   Skirts   and 

Blouses. 

MEN'S  SERGES — All  regular  lines  which  the  public  know  and  appreciate, 
and  two  New  Cloths,  The  Excelsior  and  Victor.       They  are  corkers ! 

LADIES'  54--in-  Correlli  Serges,  as  well  as  Vinettes  48-in.  28c,  and  a  huge 
range  of  Costume  Cloths. 

Don't  forget  we  are  the  people  for  Tailors' 
Trimmings  and  Linings  of  all  kinds. 

Sole  Agents  for  Fownes'  Celebrated  Gloves. 
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MENS   FURNISHINGS     Continued. 

generally  one  better  in  America  and  the  cheap  shops  have  a  knack 
of  getting  things  so  quickly.  But  I  must  say  a  word  in  favor  of  the 
larger  class  of  shops  which  take  the  place  of  the  "stores"  here. 
This  Autumn,  as  I  was  passing  one  of  these  places  on  Broadway,  I 
saw  some  club  ties  for  bows  in  the  window  which  were  quite  smart. 
They  were  in  dark  colors  with  little  figures  and  square  ends — you 
have  seen  them  many  times — and  were  labeled  50c.  There  was 
nothing  exactly  new  about  the  shapes  or  about  the  pattern.  I 
bought  several  of  them  and  had  them  taken  care  of  by  Meadows. 
A  few  days  afterwards,  I  went  to  a  haberdasher's  and  bought  some 
very  good  looking  bows  of  the  same  design,  for  which  I  paid  $2. 
I  have  examined  both  purchases.  Neither  of  them  is  made  of 
imported  silk,  but  I  am  sure  they  were  all  manufactured  in  Patterson, 
New  Jersey,  or  some  other  place  not  far  from  there.  The  large 
dealer  had  the  ties  made  quite  securely,  and  a  dozen  wearings  did 
not  fray  the  silk.  One  wearing  was  sufficient  to  injure  the  other, 
which  was  of  very  inferior  stuff.  I  do  not  wish  to  decry  American 
industries,  but  when  I  pay  for  imported  goods,  which  are  made  by 
workmen  and  at  plants  with  many  years  of  experience  in  their  favor, 
I  expect  very  excellent  materials.  I  think  the  great  shops  are 
encroaching  on  the  smaller  ones  and  that  although  there  will  be  a 
a  few  very  fashionable  haberdashers  who  will  always  maintain  the 
same  class  of  trade  and  have  the  same  customers,  that  gradually 
the  bulk  of  patronage  will  go  to  the  other  places. 

"  In  London,  a  man  buys  where  he  can  get  things  the  cheapest 
and  the  best  ;  in  America  we  only  deal  with  the  most  expensive 
places,  because  we  are  not  yet  sure  of  our  position.  I  go  to  a  very 
fashionable  haberdasher  because  he  knows  what  I  want,  and  I 
have  been  his  customer  for  years,  and  I  do  not  have  to  think — I 
hate  to  think — especially  on  the  subject  of  clothes.  If  I  found 
another  who  would  give  me  the  same  goods,  become  accustomed  to 
my  wants  and  be  able  to  supply  what  I  suggest,  I  should  give  him 
my  custom.  It  all  depends  upon  circumstances,  and,  although  I 
do  not  have  to  economize,  still  I  think  that  sometimes  money  saved 
in  one  way  can  be  spent  to  better  advantage  in  another." 

A  Montreal  buyer,  who  has  just  returned  from 
A  report  France    and    Germany,    is   authority    for    the 

from  abroad.  statement  that  a  new  shade  of  blue,  known  as 

ebeque  or  bishop  blue,  will  hold  a  leading 
position  in  the  choice  of  colors  for  neckwear  the  coming  season. 
Leading  tie  manufacturers  are  using  it  extensively,  both  as  a 
groundwork  for  patterns  and  figures  of  other  colors  and  also  as 
figures  on  other  grounds.  It  is  a  rich  deep  color,  with  a  tendency 
towards  purple,  and  it  is  said  that  it  will  also  be  used  extensively 
in  ladies'  dress  goods. 

Set  figures  will  largely  replace  the  small  figures  and  patterns  of 
the  past  season,  lor  up  to-date  neckwear.  Figures  on  twill  silk 
and  satin  grounds  will  predominate. 

The  fleur-de-lys  design  is  a  strong  favorite  in  Europe  just  now. 


Writing  under  date  of  March   20,  a  London 

A  late  correspondent  sends  the  following:  "  The  new 

LONDON  REPORT.        neckties  for  the  forthcoming  Spring  are  already 

making  their  appearance,  and  it  is  beginning 

to  be  known  what  will  be  '  correct '  to  buy  and  to  avoid. 

"  All  the  hosiers  of  Piccadilly  and  the  Burlington  Arcade  are 
agreed  that  the  crimson  tie  is  doomed,  and  will  be  seen  no  more 
among  really  smart  men. 

"  Last  year  the  sailor  knot  of  ribbed  vermilion  and  crimson 
silk  was  worn  a  great  deal  with  morning  clothes,  but  in  1899  no  one 
who  wishes  to  look  well  will  be  seen  in  any  shade  approaching  the 
reds  of  last  year. 

"  A  dark  chocolate  silk  is  to  be  the  groundwork  of  most  of  the 


best  Spring  ties  this  year,  of  a  shade  so  dark  that  it  will  harmonize 
with  the  tweeds  of  the  lounge  suit  or  the  fuller  needs  of  the  frock 
coat. 

"The  patterns  upon  this  ground  are  to  be  simple  in  style, 
though  somewhat  startling  in  color.  Squares  and  circles  of  deep 
orange  white,  vivid  green  and  blue,  make  a  pretty  and  effective 
contrast  to  the  groundwork.  The  tie  buyer  should,  however,  be 
careful  that  the  circles  and  squares  are  not  solid  masses  of  color, 
but  are  pierced  in  the  centre,  allowing  the  ground  to  show  through. 

"  It  is  possible  that  a  good  many  people  who  neglect  to  notice 
this  point  may  be  induced  to  buy  inferior  imitations  of  the  real 
thing,  and  may  just  miss  the  right  effect. 

"  Black  silk  ties  will  vary  very  little  from  last  year.  At  the  same 
time,  men  who  do  not  care  for  anything  that  is  in  any  way  ornate 
will  be  able  to  make  a  varied  choice  of  black  silk  ties,  relieved  by 
fine  white  lines  running  through  the  fabric  at  well-defined  distances 
from  each  other.  Most  smart  elderly  men  will  be  seen  wearing  ties 
of  this  description  before  very  long. 

"Although  black  ties  are,  in  this  way,  to  be  relieved  by  white, 
it  will  be  a  mistake  to  buy  black  ties  with  a  small  white  sprig,  such 
as  were  popular  in  1898.  A  mauve  or  violet  sprig  will  not  be  un- 
fashionable, but  it  is  not  expected  to  be  popular.  For  wear  with  a 
very  light  suk,  some  startling,  but  quite  chic,  ties  are  just  being  put 
upon  the  market.  These  are  made  of  a  light  yellow  silk,  with  an 
irregular  pattern  of  olive  green. 

"  In  bow  ties,  there  are  only  two  novelties  which  are  likely  to 
be  largely  worn.  The  most  important  of  these  will  be  a  tie  with 
square  ends,  of  a  cotton  fabric,  the  colors  being  in  alternate  lines 
of  slate  and  brick  red. 

"  One  very  important  thing  to  remember  is,  that  the  knot  of  all 
ties  is  to  be  as  small  as  possible." 


SEEN    IN    A 
WINDOW. 


Some  very  handsome  small  top  Ascot  ties  are 
being  shown  in  the  window  of  a  prominent 
dealer  in  men's  furnishings  in  Montreal. 
They  are  in  white  silk  grounds,  with  up  and 
down  stripes  of  dark  green,  black,  purple,  and  heliotrope.  In 
some,  the  stripe  is  quite  narrow  and  solid,  in  others  it  is  wider,  and 
alternates  between  a  dark  and  light  shade  about  every  half  inch. 
One  tie  which  was  particularly  noticeable  was  of  white  figured 
ground,  with  double  stripes,  one  of  black,  the  other  of  heliotrope. 

NOTES. 

Mr.  Brais,  of  Glover  &  Brais,  Montreal,  sailed  from  New  York 
on  Saturday,  March  18,  for  a  business  trip  of  about  two  months. 
He  intends  visiting  France,  Germany,  England,  Ireland  and  Scot- 
land, for  the  purpose  of  securing  the  latest  and  best  goods  for  the 
Canadian  trade  on  the  markets  of  those  countries. 

Wreyford  &  Co.,  of  the  McKinnon  building,  Toronto,  are  now 
the  American  agents  for  Thomas's  (late  Nicol  &  Thomas)  cele- 
brated English  skin  gloves.  Wilson  Bros.,  of  Chicago,  for  some 
years  controlled  these  gloves,  but  Wreyford  &  Co.  have  now  sole 
agency  for  Canada  and  the  United  States.  Their  agent  in  New 
York  is  Mr.  Jarvis  Rose,  39  Union  square. 

Glover  &  Brais,  Montreal,  are  showing  a  leading  line  in  Scotch 
wool  underwear,  it  is  finished  in  satin  with  pearl  buttons  and  will 
sell  at  from  $g  to  $9. 50. 

The  success  which  attended  the  "Willow"  pattern  silk  intro- 
duced by  Young  &  Rochester,  neckwear  manufacturers,  London, 
Eng.,  last  season,  has  led  them  to  bring  out  several  novelty  silks  for 
neckwear.  The  "Primrose"  is  the  latest,  representing  in  several 
shades  of  green  and  primrose  the  flower  which  is  the  emblem  of 
the  Primrose  League  in  England.  Large  orders  have  been  placed 
for  Australia  and  the  Cape  and  the  west  end  of  London  is  selling 
the  "Primrose"   neckerchief  freely. 
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jy  Front  Street  West, 
Toronto. 


CAULFEILD, 
HENDERSON 
&  BURNS 


Would  call  the  attention  of   the  trade  to  the  following  special  lines   of 
C.  H.  &  B.    Summer   Clothing  : 

White  Duck  Pants. 

White   Duck  CoatS   and   VeStS,  single  and  double  breasted. 

Lustre  CoatS  in  various  styles  and  shades. 

Bicycle  Suits,   Coats  and   Knickers. 

Fancy  Tweed   Suits  of  all  descriptions  for  summer  outing. 

White  Pique  and  Fancy  Vests  and  Vestettes. 

Just  received  a  fine  assortment  of  Nobby  Silks  for  Spring 
and  Summer  Neckwear.  Orders  given  for  these  Ties  will  be 
promptly  filled. 

Our  fine  Imported  lines  of  Sweaters,  Jerseys,  Rowing  and 
Athletic  Shirts  and  Bathing  Suits  are  in  big  demand,  and  good 
value  is  also  shown  in  Canadian  Sweaters — all  colors  and  styles. 

We  are  showing  special  lines  of  Fancy  Ceylon,  Madras,  and 
Oxford  Shirts  ;  also  a  large  range  of  Regattas,  Soft  Fronts 
and  Starched  Fronts,  with  collars  and  cuffs  attached  or  separate. 

Natural  Wool  and  Balbriggan  Underwear,  ranges  com 

plete  in  Men's  and  Boys'  sizes. 

In   Hosiery,    Bicycle  and   Black  Cashmere    Hose  are  of  special  value. 

Rubber  CoatS  in   Black   Para  Cape  Coats,  Tweeds,  and  American 
Box  Coats. 

Umbrellas  in  all  the  very  latest  and  nobby  style  of  handles. 

LETTER  ORDERS  CAREFULLY  AND  PROMPTLY  FILLED. 


Caulfeild,  Henderson  &  Burns 
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LARGE  REAL  ESTATE  TRANSFER. 


DURING  the  past  month  the  purchase  has  been  registered  of 
an  extensive  transfer  of  warehouses  and  land  in  the  centre 
of  the  wholesale  district  of  Toronto,  being  the  purchase  by  Messrs. 
E.  &  S.  Currie  of  five  warehouses,  two  of  them  being  Nos.  58,  6o, 
62  and  64  Wellington  street  west,  and  the  other  three  on  the  north 
side  of  Millstone  lane,  to  the  west  of  the  Wellington  street  ware 
houses,  the  purchase  also  including  the  vacant  land  between  the 
two  blocks  of  buildings. 

Messrs.  E.  &  S.  Currie,  realizing  at  the  close  of  last  year  that 
it  would  be  impossible  for  them  to  much  longer  accommodate  their 
rapidly  growing  business  in  their  present  warehouse,  at  the  corner 
of  Front  and  Bay  streets,  endeavored  to  secure,  by  either  purchase 
or  lease,  their  present  premises,  together  with  the  adjoining  ware- 
house of  equal  size.  The  opportunity  of  making  this  recent  pur- 
chase, however,  came  before  them,  and,  with  their  usual  rapidity  of 
action,   they  closed  the  deal  at  once. 

Nos.  62  and  64  Wellington  street  west  are  now  occupied,  the 
first  floor  and  basement  by  Messrs.  Suckling  &  Co.,  trade 
auctioneers,  while  the  upper  flats  are  rented  for  offices. 

Nos.  58  and  60,  of  which  a  cut  is  given  on  adjoining  page,  has 
long  been  looked  upon  as  one  of  the  finest  warehouses  in  Canada. 
It  was  erected  at  a  cost  of  over  570,000,  and  its  massive  front  of 
grey  cut  stone  is  an  index  to  the  substantial  nature  of  the  building, 
while  the  front  and  rear  windows,  with  the  long  row  of  side  light 
facing  the  east,  make  the  premises  very  desirable. 

This  large  warehouse  will  at  once  be  thoroughly  renovated  and 
refitted  by  Messrs.  E.  &  S.  Currie  for  their  own  business,  and, 
having  25,200  square  feet  of  floor  space,  will  give  them  5,300 
square  feet  of  floor  space  more  than  their  present  premises  at  the 
corner  of  Front  and  Bay  streets. 

At  the  expiration  of  leases  now  held  by  their  tenants,  Messrs. 
E.  &  S.  Currie  will  build  one  large  six  storey  warehouse  covering 
the  entire  property.  This  will  give  them  a  building  shaped  like  the 
letter  "  L,"  having  a  frontage  of  65  ft.  on  Wellington  street,  depth 
216  ft.,  width  of  building  at  the  back  165  ft.,  together  with  100  ft. 
frontage  on  Millstone  lane. 

Comment  regarding  the  enormous  business  done  by  this  firm 
is  superfluous,  as  their  name  and  goods  are  known  to  every  dealer 
in  neckwear  in  Canada,  so  much  so,  indeed,  is  this  the  case,  that 
for  some  years  the  only  advertising  they  have  thought  necessary 
was  the  modest  card  which  appears  monthly  in  The  Dry  Goods 
Review,  drawing  attention  to  the  oft-repeated  fact  that  they  are  still 
in  Toronto,  making  nothing  but  neckties  and  everything  in  neck- 
ties. 

Feeling  assured  now  that  Canadian-made  neckties  are  at  least 
equal  if  not  superior  to  all  others,  this  firm  have  opened  branches 
of  their  business  in  Sydney  and  Melbourne,  Australia,  and  hope 
soon  to  make  the  name  of  E.  &  S.  Currie  as  well-known  to  our 
fellow  British  subjects  in  the  far-off  Antipodes  as  it  is  now  to  the 
merchants  of  Canada,  and  and  they  expect  the  item  "Neckties" 
to  figure  prominently  among  the  exports  from  the  port  of  Toronto, 
and,  as  a  purely  Canadian  concern  employing  only  Canadian  labor, 
their  many  friends  all  over  Canada  wish  them  the  same  success  in 
their  new  venture  that  they  have  had  in  their  past  undertakings. 


E.&S.CURRIE, 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTIES 

AND  EVERYTHING  IN 

NECKTIES 

Cor.BAY&FRDNT  5T'S.T0RQNT0,0NT. 


Ole  take  this  opportunity 

of  thanking  our  friends  in  the  clothing  business  from 
Nova  Scotia  to  Victoria,  B.  C,  ESPECIALLY  OUR 
WESTERN  FRIENDS,  and  can  assure  them  we 
appreciate  their  patronage  very  much. 


We  have  the- 


LARGEST  AND 
BEST  EQUIPPED 
CLOTH TNG  FACTORY 

in  the  Dominion,  and  shall  be  pleased  to  send   samples  of  our 
leading  lines  at  any  time. 

We  are  making   up  Boys'  Knicks,  lined  throughout,  bjttons 
at  knee,  in  packages  assorted  as  follows  : 

Ages  4  to  11,  $2*75  to  $5.00  per  doz. 
"   1 J  to  16,  $3.00  to  $6.00 

Samples  submitted  free  on  application. 


CLAYTON  &  SONS 


HALIFAX,  N.S. 
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FOR  FALL  1899 

A  Grand  Range  of  Woollens. 

The  pick  of  the  Domestic,  American,  English  and  Foreign  Markets. 

Fleeced  Cotton  Hosiery- 
Wool  and  Worsted  Hosiery. 

bSShmere     nOSiery,   Plain,    Ribbed    and    Fancy,    purchased 
before  the  remarkable  advance  in  the  price  of  Fine  Yarns. 

wIOVgSj   Plain  and  Fleeced  Cashmere,  all  weights  and  colours. 

wlOVeSj   Ringwoods,  in  every  style  shown  by  English  and  Foreign 
makers. 

WlUVCOj    Operas,  Popular  Prices. 

Boys'  and  Men's  Underwear,  a  very  large  range. 

Domestic  and  Imported  Fleeced  goods  a  specialty  this  year. 

lOP     OhirtS     3n0     v>We3terS,   new  mixtures,  combinations 

■  and  colours. 

Misses'  and  Ladies'  Vests  and  Drawers, 

Ribbed,    Plain   and   Fleeced— OUR  SPECIALTY.     All   the   new 
shades,  new  trimmings,  and  novelties  you  will  not  see  elsewhere. 

■  anCy    WOOllenS,    Bootees,  Infantees,   Mitts,  Mittens,  Tuques, 
Hats,  Caps,  Clouds,  Polkas,  Coats. 

ShaWlS,    GolferS,    JerSeyS.       See  our  new  styles  in  Golfers 

and  Jerseys. 

By  far  the  largest  and  nobbiest  range  we  have  ever  shown. 
It  will  pay  you  to  see  them,  and  better  still  to  buy  them, 

OUR  TRAVELLERS  ARE   NOW   ON  THE   ROAD. 
DmmLii         O  «%!■***»       0       O^  23  St.  Helen  Street, 

brophy,  bains  &  UO.,        ...Montreal 


Supplement  to  THE  DRY  GOODS  REVIEW,  April,  1899. 


K.  ISHIKAWA 
&  COMPANY 


34  Wellington  Street 
West 


...Toronto,  Ont. 


MANUFACTURERS  AND  IMPORTERS  OF 


Plain  Habutai  Silks 
Japan  Kaiki  Silks 
Wash  Silks 
Fancy  Blouse  Silks 
Hemstitched  Silk  Handkerchiefs 
Printed  Bordered  Handkerchiefs 
Fancy  and  Colored  Handkerchiefs 
Black  and  Fancy  Mufflers 
Piano  and  Table  Covers 
Windsor  Ties 
Art  Embroideries 
Japan  Mattings 
Rugs,  etc.,  etc. 


MAIN  OFFICE, 


*•••  YOKOHAMA,  JAPAN. 


^~ 


**»^= 


FOR  "FALL" 
DELIVERY. 


Japan  Habutai  Silks  and 
Hemstitched  Silk  Handkerchiefs 

at    OLD    PRICES. 

S  long  as  our  supply  of  Habutai  Silks,  which  we 
bought  at  Yokohama  before  the  recent  advance 
in  prices  of  Silks,  lasts,  we  shall  take  your 
import  orders  on  Plain  Habutai  Silks  and  Silk 
Handkerchiefs  on  our  last  year's  quotations  (with 
the  exception  of  a  few  special  lines).  We  reserve  the  right  to 
advance  our  quotations  by  giving  you  due  notice  in  the  event 
of  our  supply  proving  insufficient  to  meet  the  requirements  of 
the  trade. 


w 


H 


K.  ISHIKAWA  &  COMPANY 


Travellers  are  now  on  their 
usual  routes  with  full 
range  of  samples.    .  .  . 


TORONTO 
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REHOVAL 

After   May  1st  our   New   Factory  and  Warerooms  will  be 

located  at 

13  Front  St.  West 


OUR  LATEST  ADDITION 

Flannelette  Underwear 
Foreign  and  Domestic  Cloths 


AN    IMMENSE    RANGE 


Our   men   are   now 
out   for 

FALL  ORDERS 

—WITH  — 


Flannelette  Underwear 
Ladies'  Cloth  Suits  and  Skirts, 

(All  the  latest  designs) 

Ladies'  Eider  Dressing  Jackets, 
Ladies'  Fall  Blouses 

In  Cloth,  Flannelette,  Silk,  Sateen,  etc. 


BOULTER  &  STEWART 

flanufacturers  TORONTO. 
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THE  MILLINERY  SEASON. 
'HE  millinery  openings, 
both  wholesale  and 
retail,  have  taken  place  since  our 
last  issue,  and  an  exceedingly  large 
attendance  marked  the  wholesale 
displays  in  the  first  week  of  March.  The 
weather  during  March  was  somewhat  chilly  for 
expanding  the  millinery  trade,  but  business  has  been  good,  not- 
withstanding, and  the  Easter  turnout  was  as  gorgeous  as  usual. 

ADVICES  FROM  PARIS. 
The  new  high-crowned  shape,  with  a  wide  brim  turned  up  in 
front  and  down  into  the  nape  of  the  neck  at  the  back,  is  essentially 
a  smart  hat,  says  the  Paris  correspondent  of  The  Millinery  Trade 
Review,  and  will  probably  be  the  one  most  in  favor  for  the  early 
Summer  festivities.  As  a  shape,  it  has  nothing  very  new  about  it, 
the  novelty  depends  more  on  the  manner  of  the  trimming  and  its 
relative  simplicity.  For  instance,  a  good  many  have  the  brim 
lined  with  satin,  closely  stitched,  giving  much  the  appearance  of 
fine  drawing,  but  without  its  inconvenience  as  a  receptacle  for 
every  wandering  particle  of  dust.  Pale  blue  satin  stitched  in  this 
way  is  chosen  as  the  lining  of  a  black  straw  hat,  round  the  high 
crown  of  which  is  banded  twice  narrow  black  velvet  crossed  at  the 
back  and  then  tied  under  the  chin.  For  ornament  merely  an 
aigrette  of  loops  made  of  pale  blue  faille. 

The  same  arrangement  of  black  velvet  ribbon  is  repeated  on  a 
ripe-corn  colored  straw  hat,  the  brim  of  which  is  turned  up  against 
the  crown  in  front,  and  filled  in  with  a  quantity  of  pink  roses. 

These  models  are  Mme.  Esther  Mayer's,  who  also  shows  a 
golden  fancy  straw  hat  of  the  same  shape,  lined  with  stitched  white 
satin,  and  trimmed  with  bows  of  wide  blue  velvet  ribbon,  one  out- 
side and  one  underneath  the  upturned  brim. 

Fine  rice  straws  and  leghorns  are  blocked  into  this  shape,  and 
these  will  either  be  trimmed  with  Prince  of  Wales'  plumes  or  big 
bunches  of  roses,  and,  in  either  case,  roses  under  the  brim  partly 
resting  against  it  and  partly  on  the  hair. 

It  is  also  intended  to  make  use  of  warp-printed  and  brocaded 
silks  to  cover  hats  of  this  build,  the  material  being  stretched  smoothly 
over  the  shape,  and  ribbon  banded  round  the  crown. 

For  lining  the  brims  of  these  hats,  rice  and  leghorn  flops  will  be 
chosen,  and  sometimes  fancy  straw  braids,  with  narrow  ruchings  of 
black  chiffon  between,  or  rows  of  narrow  black  velvet. 

The  continuation  of  the  ribbons  into  strings  is  by  no  means  a 
characteristic  of  this  hat.     Their  maintenance  will  depend  a  great 


deal  on  the  fancy  of  purchas- 
ers ;  should  several  women  of 
fashion  adopt  them,  they  may  become  the  vogue,  but  I 
must  say  that,  on  the  whole,  milliners  are  rather  sceptical 
concerning  them.  When  the  strings  are  omitted,  a 
piece  of  lace  gathered  to  the  base  of  the  crown  and 
falling  down  into  the  nape  of  the  neck  is  sometimes  added. 

THE  D.  McCALL  CO.,  LIMITED. 

When  a  representative  of  The  Dry  Goods  Review  visited  the 
warerooms  of  The  D.  McCall  Co.,  Limited,  their  staff  was  busily 
engaged  passing  into  stock  the  repeat  orders  which  their  European 
buyer  took  with  him  when  he  returned  to  Paris  alter  the  openings 
here. 

In  the  millinery  department,  they  are  receiving  into  stock  a 
large  stock  of  angel  wings  in  all  colorings,  both  in  natural  and 
spotted  effects  ;  a  big  shipment  of  flowers,  comprising  the  newest 
ideas  in  corn  flowers,  and  the  latest  feature  in  roses,  a  cabbage 
rose,  in  delicately  tinted  effects  ;  a  complete  line  of  rose,  violet, 
and  fruit  foliage,  and  a  choice  assortment  of  gilt  buckles  in  the 
newest  Parisian  designs. 

In  the  staple  department,  they  are  receiving  a  large  stock  of  the 
newest  colors  in  plain  chiffons;  the  latest  novelties  in  gauze,  includ- 
ing an  entirely  new  creation,  consisting  of  a  gauze  in  the  popular 
shades  and  striped  with  a  small  white  wire,  which  makes  it  desir- 
able as  a  trimming  ;  a  new  stock  of  the  latest  designs  in  veilings  ; 
a  complete  range  of  plain  taffeta  ribbons,  which  have  been  in  big 
demand  of  late  ;  a  lot  of  beautiful  oriental  and  valenciennes  laces  for 
dress  purposes,  and  some  pretty  shot  taffetas  in  the  new  shades  for 
millinery  purposes.  These  taffetas  are  being  largely  used  in  the 
place  of  ribbons,  making  an  effective  trimming  at  a  very  low  price. 
When  these  goods  are  all  opened,  the  firm  state,  they  can  fill  any- 
thing or  everything  that  can  be  called  for. 

The  second,  or  Summer,  opening  will  be  held  on  the  third 
week  in  April,  commencing  on  Tuesday  the  18th  inst.,  and  the 
intention  seems  to  be  that  it  will  be  an  even  greater  event  than  the 
second  opening  last  year,  which  was  such  a  success.  Their  modiste 
is  at  present  in  New  York,  securing  ideas  for  this  opening. 

In  their  hat  department,  this  firm  has  now  on  hand  an  unusually 
choice  and  complete  range  of  goods.  The  favorite  is  the  rustic 
walking  hat  with  fancy  bands.  In  small  shapes,  the  pompadour  is 
the  popular  thing.  The  short  backs,  as  in  the  past,  are  in  big 
demand,  as  are  also  hats  with  drooping  effects.  The  new  feature 
is  the  round  crown  for  dress  hats. 

The  fashion  plate  sent  out  to  their  customers  this  year  contained 
thirty-five  designs  of  their  trimmed  hats  and  a  great  number  of 
untrimmed  styles.  From  the  acknowledgements  shown  to  The 
Review  it  would  appear  that  the  trade  consider  this  plate  one  of 
the  best,  if  not  the  best,  ever  sent  out  by  a  Canadian  house. 

THE  PRESENT  SEASON  IN  CANADA. 
S.  F.  McKinnon  &  Co.,  Limited,  during  a  conversation  said  : 
■ '  We  are  trade  seekers  and  therefore  ready  at  all  times  to  impart 
any  information  or  ideas  which  are  calculated  to  advance  the 
interests  of  the  trade  at  large.  It  is  possible  that  we  may  repeat 
facts  given  you  at  our  last  time  of  meeting,  but  that  is  better  than 
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WHOLESALE  MILLINERY 


%t^    t^*    t^*    t^^ 


Invite. 


^*    ^*    t^* 


We  take  great  pleasure  in 
announcing  that  our  arrangements  are 
complete  for  the  holding  of 

Ourjlft^^ 

TUESDAY  AND  WEDNESDAY 

APRIL  18th  and  19th. 


The  Trade  Cordially  Invited. 


The 


D.  ricCALL  CO., 


Limited 


TRIMMINGS 
LININGS,  Etc. 

Flett,  Lowndes  &  Co. 


LIMITED 

TORONTO 


Special  lines  for   April. 


SILK  and  MOHAIR  BRAIDS 

ALL  WIDTHS. 


BUTTON-LOOPS 

SILK,    METAL.    PEARL. 

NECK-CLASPS 

BELT  BUCKLES,  Etc. 

SWISS-PUFFINGS 

FOR    SUMMER    DRESSES. 


SILKO  SKIRT  LININGS 


For  the  Milliner! 


WE    HAVE    EVERYTHING    YOU    WANT    IN 


lowers, 


«eS*«£S5 


Chiffons, 

Ribbon? 


I'1  HATS  we  nave  an  endless  array  of 
English  and  American  styles.  If  you  didn't  see 
us  during  the  openings  look  out  for  our  travellers. 
If  you  buy  before  you  see  our  samples  you'll  be 
sorrv.         ....... 


■^V-VVW^/WWWX'V- 


CAVERHILL  &  KISSOCK 

91  St.  Peter  Street, 
WHOLESALE  MILLINERS.  MONTREAL. 


50 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


MILLINERY     Continued. 

to  let  any  dealer  remain  uninformed  on  the  great  subject  of  the 
season,  namely,  millinery.  Since  last  we  had  the  pleasure  of 
indicating  our  ideas  along  this  bright  and  flowery  line,  we  have 
passed  through  one  of  the  most  successful  millinery  openings  we 
have  ever  had,  giving  a  healthy  beginning  to  what  we  have  pre- 
dicted will  be  a  heavy  millinery  season. 

"There  is  not  much  to  be  gained  by  dwelling  on  the  opening 
at  this  date,  but  one  outstanding  fact  must  be  mentioned,  and  that 
is  the  great  number  of  buyers  who  were  present  from  long  distances, 
particularly  from  the  far  east  and  west.  This  fact  in  connection 
with  the  opening,  and  one  equally  transparent,  at  least  to  us, 
was  the  demand  for  a  better  or  higher  class  of  goods,  a  strong  and 
convincing  argument  in  favor  of  a  thought  advanced  at  our  last 
interview,  indicative  of  increased  purchasing  power  and  more 
prosperous  times,  begetting  confidence  in  business  circles  and  a 
healthy  ring  or  tone  to  trade  throughout  the  country,  such  as  did 
not  exist  a  few  seasons  ago.  Speaking  for  ourselves,  on  no  previous 
season  at  this  date  have  we  had  the  same  substantial  proof  of  con- 
fidence, either  in  the  business  future,  or  as  to  the  correctness  of  our 
general  stock,  which  our  sales  up  to  this  date  indicate. 

*'  Some  think  that  the  fact  of  Easter  coming  early  had  the  effect 
of  stimulating  trade.  Our  own  experience  would  not  reason  thus  ; 
the  better-class  trade  demands  early  Spring  millinery  whether 
Easter  is  late  or  early,  or  whether  the  March  weather  is  favorable 
or  not.  Of  course,  we  all  know  that  there  is  a  trade,  and  that  is 
the  trade  of  the  million,  who  do  do  not  buy  their  millinery  until 
the  time  for  walking  on  the  shady  side  of  the  street  has  come,  and, 
by  that  time,  also,  many  of  the  early  Spring  buyers  are  again 
ready  to  join  the  great  Summer  throng.  This  is  the  millinery  har- 
vest ;  make  ready,  it  will  come  suddenly. 

"The  millinery  has  been,  and  still  continues  to  be,  very  pro- 
nounced, both  in  regard  to  styles,  materials  and  colors  which  go 
to  make  up  fashionable  headwear  for  the  season  now  in  full  swing. 
Take  notice  of  the  strong  features  in  hat  garnitures  or  beautifiers. 
Flowers,  in  all  their  natural-appearing  beauty,  take  the  lead,  with  a 
leaning  to  roses,  violets,  pansies,  foliage,  apple  blossoms,  carna- 
tions and  cowslips  ;  ospreys,  ostrich  effects,  taffeta  silks,  taffetalines, 
malines  net,  mechlins,  plain  and  fancy  chiffons,  satins,  taffeta  rib- 
bons, faille  ribbons,  satin  ribbons,  fancy  ribbons  (beautiful  designs 
in  draw  effects — principal  millinery  widths,  22,  40,  60),  sequin 
trimmings,  etc. 

"  The  following  colors  in  silks,  ribbons,  nets,  chiffons  and 
braids  demand  acceptance  and  promise  to  remain  in  favor  through- 
out the  season  :  Cyclamen,  fuchsia,  clematite,  Laurier,  valubles, 
ophelia,  pervenche,  white,  tuscan,  turquoise,  cream,  cornflower, 
national  and  bluette. 

"When  such  a  marked  change  in  colors  takes  place  as  did  this 
season,  and  particularly  when  they  become  so  pronounced,  there 
is  usually  a  scarcity  of  the  favorite  shades  after  the  opening  days 
have  been  passed  through.  Being,  however,  early  convinced  of 
their  strength,  and  by  using  the  cable  freely,  we  have  been  able  to 
keep  our  stock  thoroughly  assorted,  and  at  no  time  have  we  been 
short  in  any  line  or  color  in  demand.  We  know  the  importance 
attached  to  the  assorting  trade,  and,  as  usual,  have  our  European 
buyers  watching  the  foreign  markets,  ready  to  take  advantage  at 
first  sight  of  desirable  novelties,  as  evolved  in  the  primary  centres 
of  fashion,  so  that  you  can,  therefore,  assure  the  trade  that 
they  can  rely  upon  our  stock  as  containing  every  shape,  material 
and  color  necessary  for  the  season's  trade. 

"  Our  trade  in  Spring  jackets,  costumes,  and  skirts,  etc.,  has 
been  more  than  good  ;  in  fact,  we  are  at  least  ten  days  behind  with 
our  orders  in  these  lines  alone,  but  hope  to  overtake  the  demand, 
so  that  no  serious  disappointment  will  come  to  any  of  our  customers 


through  the  enforced  delay.  Our  Winter  jacket  samples  have  also 
met  with  great  success  in  all  quarters.  We  have  eight  special 
travelers  giving  their  undivided  attention  to  this  department  and 
covering  the  ground  as  quick  as  it  is  possible  with  a  strong  and 
successful  selling  range  of  jackets.  We  assure  you  that  the  trade 
leaders  all  over  the  Dominion  are  placing  their  orders  for  McKinnon- 
made  jackets.  We  are  very  much  crowded  for  room  for  our  manu- 
facturing department,  but  hope  to  get  possession  of  the  annex  to 
our  warehouse  at  an  early  date,  which,  on  account  of  the  increase 
in  our  business,  has  become  a  necessity,  so  that  we  shall  then  be 
able  to  turn  out  orders  with  promptness  and  despatch." 


A  SUCCESSFUL  CASH  BUSINESS- 

On  March  12  last,  the  business  of  Geddes  Bros.,  Strathroy, 
Ont.,  was  18  years  old.  This  live,  successful  house  issued  an  ad- 
dress to  their  customers  in  connection  with  the  event,  remarking, 
among  other  things,  that  last  year  was  their  best  year,  adding  • 
' '  Our  motto  for  eighteen  years,  '  Goods  sold  on  their  merits  for  cash 
and  at  one  price,'  has  worn  well,  and  here  we  might  get  boastful. 
We  are  pioneers  on  these  lines,  and  to  our  brethren  on  the  street — 
and  they  are  the  worst  sinners — we  say,  '  Fall  into  line.'  Pay  as 
you  go  this  year,  and  in  1900  you  will  find  that  you  have  saved 
enough  money  to  buy  a  whole  wardrobe.  Buy  for  cash,  sell  for 
cash,  and  you  and  the  community  will  be  better  off." 


FURNITURE  COVERINGS  AND  DRAPES. 

Geo.  H.  Hees,  Son  &  Co.,  Toronto,  well  known  to  the  trade 
for  many  years  as  manufacturers  of  window  shades,  drapery  poles, 
etc.,  have  just  gone  into  a  new  line.  They  are  now  carrying  fur- 
niture coverings,  draperies,  curtains,  etc.,  and  show  a  complete 
stock  of  these  goods.  The  new  department  will  be  under  the  direc- 
tion of  Mr.  Nicholas  Miller,  who  has  had  a  long  experience  in  this 
line.  The  range  of  goods  includes  some  nice  cheap  goods  made 
on  the  firm's  own  looms,  and  a  superior  line  of  imported  goods, 
including  French  tapestries  for  upholstery  purposes.  In  lace  cur- 
tains, a  fine  line,  including  Brussels  and  Swiss  goods,  is  highly 
popular.  Merchants  are  invited  to  send  for  a  copy  of  the  firm's 
new  catalogue,  which  contains  details  regarding  all  these  goods. 


Mrs.  A.  Richard,  milliner,  Moncton,  has  removed  her  business 
to  Campbellton. 

Mr.  E.  T.  Mahan,  of  Mahan  Brothers,  Halifax,  died  suddenly 
last  month.  He  was  prominent  in  Freemasonry.  Heart  failure 
was  the  cause  of  death.     He  was  62  years  of  age. 

Hugh  Mackenzie,  of  Battleford,  N.W.T.,  has  purchased  from 
the  estate  of  his  brother,  the  late  Alex.  Mackenzie,  the  shop  and 
stock  and  business,  and  will  add  largely  to  the  stock  and  facilities 
of  his  shop,  and  make  it  up-to-date  in  every  respect. 

C.  L.  Beck,  of  Antigonish,  has  entered  the  dry  goods  business  of 
Layton  &  Rennie,  New  Glasgow,  N.S.,  on  the  retirement  of  W.  H. 
Rennie.  He  served  as  clerk  with  Drysdale  Bros.,  who  conducted 
a  successful  business  in  New  Glasgow  some  years  ago.  For  the 
past  nine  years,  Mr.  Beck  has  been  connected  with  the  firm  of 
Wilkie  &  Cunningham,  of  Antigonish. 

A.  A  Fournier  &  Co.,  Wellington  street,  Ottawa,  have  refitted 
their  premises.  Besides  a  private  office  for  Mr.  Fournier,  a  system 
of  cash  and  parcel  carrier  was  put  in.  The  posts  in  the  centre  of 
the  store  have  been  removed,  a  new  metallic  ceiling  has  been  put  *\ 
in,  and  the  partition  originally  between  the  clothing  and  boot  and 
shoe  departments  has  been  taken  away.  New  counters  and  fixtures 
in  the  grocery  department  have  been  added,  and  on  all  sides  paint 
several  coats  over  one  another  in  depth  has  been  liberally  applied, 
the  whole  going  to  make  a  wonderful  transformation  in  the  entire 
premises. 
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Zenith ! 


Our  stocks  of  Millinery — Millinery  Novelties 
— Trimmings — Fancy  Dry  Goods — and  No- 
tions are  at  point  perfection — we  held  a  grand  opening,  and  it  has  given 
an  impetus  to  trade  that  quickens  daily — we  know  that  the  success  which 
has  come  to  us  is  but  proof  of  a  successful  season  to  the  trade  generally 
throughout  the  Dominion — quick  changes  in  styles  keep  us  on  the  alert  to 
have  everything  up-to-date,  ^nd  experience  has  taught  you  that  we're  never 
caught  "  napping"  in  having  the  just  the  right  things  at  the  right  time — our 
European  buyer  is  now  in  the  markets  picking  up  the  later  novelties — our 
special  American  buyer  makes  fortnightly  trips  to  New  York,  and  as  quick 
as  any  new  feature  appears  we  post  you  on  it.  While  we  put  particular  stress 
on  the  advantages  of  visiting  the  market,  we  have  a  most  perfect  organization 
for  filling  promptly  and  carefully  orders  by  mail,  'phone  or  wire. 


McKinnon  Made-Mantles 


Our  travellers  are  covering 
the  ground  as  rapidly  as  possible,  and  are  meeting  with  phenomenal  success 
in  placing  orders  for  the  next  Autumn  Styles — the  success  of  mantle  making 
by  us  has  been  proved  beyond  a  peradventure,  and  the  success  of  our  first 
season  promises  to  be  double  discounted — wait  for  our  travellers — the  line  is 
the  finest  on  the  road  —  the  trade  say  so. 


S.  F.  McKINNON  &  CO.  (Limited) 


71-73  York  St.,  Toronto. 
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^        EASTER  FASHIONS  IN  NEW  YORK. 

"THE    DRY    GOODS    REVIEW"    CORRESPONDENT    REVIEWS    THE    SHOPS    AND    STYLES. 


«£ 


RUSH  in  one  day  or  one  night  from  Winter  into 
Spring  through  one  of  the  loveliest  parts  of  the 
country,  to  be  surrounded  by  every 
attention  and  comfort,  to  feel  that  the 
trials  of  traveling  are  minimized  and  its 
pleasures  enhanced  by  conveniences  of 
all  kinds,  that's  what  a  trip  on  the  beau- 
tiful New  York  Central  and  Hudson 
River  Railroad  means.  Leaving  Mon- 
treal in  the  morning,  you  find  yourself 
in  a  very  short  time  entering  the  Adiron- 
dack Mountains.  There  had  been  a 
tremendous  snowstorm  the  day  I  left, 
and  the  sky,  a  brilliant  blue,  made  a 
sharp,  clear  cut  line  against  the  glittering  white.  The  train  dashes 
past  station  after  station  with  the  quaintest  Indian  names  and 
quainter  surroundings — dashes  through  a  different  world  from  that 
with  which  the  city  dweller  is  familiar,  on,  on,  through  the  day. 
The  snowdrifts  are  in  some  places  so  high  that  the  engine  dashes 
through  them,  scattering  the  snow  in  all  directions.  At  Utica  the 
change  for  New  York  is  made,  and  in  a  few  moments  the  Empire 
State  express  tears  into  the  station.  The  Empire  State  express  is 
known  all  over  the  country.  It  is  the  fastest,  most  convenient 
train  on  the  line,  and  resembles  time  and  tide  in  that  it  waits  ior  no 
man.  Connecting  trains  may  come  and  go,  but  the  Empire  State 
pursues  the  even  tenor  of  its  way,  and  is  always  on  time.  After 
leaving  Utica  you  get  an  idea  of  what  flying  is  like,  for  the  express 
skims  along,  stopping  only  at  Albany  and  Troy,  till  at  10  o'clock 
the  conductor  shouts  "  42nd  street  Grand  Central  depot." 

And  now  for  the  shops  and  fashions.  The 
glimpses  New  York  shops  at  Easter  mean  everything 

of  the  shops.  that  is  bright  and   beautiful.     They  mean  a 

bewildering,  dazzling  mass  of  color  and  light. 
They  mean  the  ceaseless  murmur  and  rustle  of  crowds  passing  and 
repassing.  They  mean  life  and  stir  and  excitement,  and — money. 
The  decoration  of  the  shops  and  the  window-dressing  occupy  the 
minds  and  clever  hands  of  the  merchants  for  a  long  time  before 
Easter,  and  the  results  are  beautiful.  Siegel-Cooper's,  "the  big 
store"  is  a  wonderful  sight.  It  is  tremendously  large  and  every- 
thing that  can  be  imagined  is  under  the  one  roof.  In  the  very 
centre  is  a  great  fountain  and  an  enormous  figure  of  "Liberty." 
In  the  basin  of  the  fountain  white  swans  and  ducks  swim  about  and 
various  colored  lights  are  continually  flashing  and  changing.  First 
green,  then  red,  then  blue  shines  out  from  hundreds  of  electric 
globes.  Suspended  from  the  ceilings  is  a  lattice-work  of  bamboo 
covered  with  artificial  flowers,  and  hundreds  of  canary  birds  in 
cages  are  singing  with  deafening  force. 

In  Wannamaker's  the  shop  is  dressed  in  green  and  white  with 
artificial  apple  blossoms.  Butterflies  are  suspended  everywhere 
and  one  huge  butterfly  in  the  centre.  The  arrangement  of  the 
windows  show  wonderful  skill  and  many  of  them  are  devoted  to 
one  color.     Purple  and  white  are  the  favorites. 

In  a  fashionable  milliner's  is  a  beautiful  design  in  violets.  In 
the  centre  is  an  enormous  basket  composed  entirely  of  double 
violets  and  resting  on  crinkled  violet  paper.  Ribbons  of  the  same 
color  are  fastened  to  violet  doves,  which  appear  to  flutter  away  from 
the  basket. 

Another  window  is  arranged  in  the  same  color  most  effectively 


by  having  a  foundation  of  violet,  and  the  color  scheme  carried  out 
by  every  article  of  wearing  apparel  in  the  window  being  violet  and 
white.  Blouses,  hats,  parasols,  gloves,  flowers,  an  exquisite  violet 
fichu,  a  white  and  violet  front  to  be  worn  with  a  suit,  violet  note- 
paper,  everything  was  arranged  with  a  view  to  delightful  harmony. 
Another  window  is  done  in  pink,  a  shade  between  salmon  and 
rose  pink  being  much  used.  Another  contains  nothing  but  neck- 
wear, and  another  gloves.  There  is  nothing  strikingly  new  in  the 
dressing  of  the  windows,  but  so  much  taste  is  displayed  that  the 
results  are  most  effective.  Some  of  the  windows  contain  several 
wax  figures  of  women  completely  dressed  to  show  hat,  gown,  wrap 
and  gloves.  Some  very  large  ones  contain  nothing  but  costumes. 
The  most  exquisite  and  quite  indescribable  combinations  of  rich 
lace,  flashing  steel  and  jet,  silk,  and  velvet  are  here  displayed. 
One  notices  particularly  that  only  in  the  cheaper  shops  is  the  terrible 
mistake  made  of  overcrowding  the  windows. 

Naturally,  the  most  interesting  question  relates 
women's  wear.  to  the  sort  of  hats  and  gowns  worn.  There 
♦  are  several  very  striking  features  about   the 

prevailing  fashions.  As  to  the  gowns  first.  All  the  dresses  are 
narrow  and  tight-fitting  with  scarcely  any  fulness  in  the  back,  and 
flaring  around  the  bottom  of  the  skirt.  The  placket  hole  fastens 
with  buttons  and  laces,  and  where  there  ane  no  buttons,  the  fastening 
is  closed  with  sets  of  fancy  pins,  something  like  the  belt  pins  worn 
lately.  There  are  three  pins  in  a  set.  Most  of  the  gowns  have  a 
small  train,  but  many  fashionable  women  decline  to  have  their  gowns 
made  in  so  uncomfortable  a  manner.  The  little  coats  are  very  short 
and  fit  smoothly  and  tightly  with  little,  and  in  many  cases,  no  ful- 
ness at  the  top  of  the  sleeve.  This  description  of  the  useful  suit,  of 
coat  and  skirt,  applies  to  all  tailor-made  gowns.  The  whole  effect 
is  of  slimness,  tightness,  and  height.  New  forms  of  tunics  are  seen 
everywhere.  They  are  worn  short  and  long,  and  some  of  them  are 
very  fancy.  Some,  though  not  many  of  the  coats,  are  as  black  as 
the  case  may  be,  are  rather  short  in  front  and  are  cut  long,  and 
rounded  in  the  back.  These,  however,  are  not  universally  becom- 
ing. The  princess  style — which  consider  well  beforehand,  for  it 
requires  a  good  figure — is  much  worn  in  more  elaborate  gowns.  A 
simulated  peplune  is  a  good  deal  worn.  Skirt  will  consist  of  an  upper 
and  lower  part,  the  upper  having  the  appearance  of  a  pointed  pep- 
lune. Some  skirts  are  made  with  a  peplune  short  in  front  and  much 
longer  at  the  back. 

As  to  colors,  all  are  fashionable.  Purple'and  grey  are  the  most 
so,  but  green  is  also  in  evidence,  and,  in  suits,  black  and  fawn  are 
seen  everywhere. 

Shirt  waists  are  as  much  the  rage  as  ever.  There  is  one  unfail- 
ing rule  by  which  this  year's  can  be  told  from  last  year's.  All  the 
new  ones  are  made  with  the  shoulder  seam  exactly  on  the  shoulder, 
instead  of  an  inch  or  two  below,  as  formerly.  The  waists  have 
white  collars,  though  some  are  made  with  self  collars.  The  white 
collars  for  Spring  have  rounded  corners.  Stripes  are  much  worn. 
Beautiful  (and  rather  expensive)  white  waists  are  made  of  shirred 
muslin,  alternating  with  rows  of  insertion.  These  are  extremely 
dainty.  The  sleeves  are  smaller  and  the  blouse  effect  in  front  is 
less  pronounced. 

Every  imaginable  kind  of  neckwear  is  worn.  On  some  of  the 
models  appear  wonderful  lace  scarves  falling  below  the  knees. 
Fancy  collars  of  silk,  with  bows  and  ends  of  chiffon  and  lace,  are 
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MILLINERY 

We  have  and  will  continue  to  have  everything  required 
for  the  assorting  season.  All  orders,  either  through 
travellers,  by  letter  or  wire,  will  have  our  best  attention. 

TheJ0HN  D.  IVEY  CO., 


18  Wellington  St.  West. 

TORONTO. 


Limited 


1811  Notre  Dame  St. 

MONTREAL. 


HUTCHISON, 
NISBET  &  AULD 

Select  Woollens 


and 


Tailors'  Trimmings 

In  our  special  department  we   are  showing  a  large 
range  of 

VENETIANS 


FOR 


COATS 

Women  s 

1  COSTUMES 

In   Black,   Blues,   Browns,   Drabs,   Slates,   Fawns, 
Tan,  Red,  Greens,  Greys  and   Mixture  Colorings. 

New  Mitchell  Women's  Fashion  Plates  In  Stock. 

34  Wellington  St.  W.,       Toronto. 


INVESTIGATE  FOR  YOURSELF. 


Perfection  Brand  Comforters 
will  stand  any  investigation 

Handle  these  goods  once  and  you  will  handle  them  always.    Size, 
quality    and   style    the     best    that    can    be    had    for   the    money. 

Place  your  order  now  to  insure  prompt  delivery. 


CANADA  FIBRE  COMPANY,  Limited 


Manufacturers  of  "Perfection  Brand"  Down,  Cotton 
and  Wool  Comforters,  Cushions,  Tea  Cosies,  and 
Muff  Beds  of  every  description. 


Office  and  Works 


582  William  Street,   MONTREAL. 
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pretty.  Very  high  collars,  with  pointed  ears,  are  made  in  all  the 
daintiest  of  colors.  White  net  scarves,  which  were  all  the  rage 
lately,  are  now  on  the  bargain  counter,  a  sure  sign  of  a  fall  from 
popularity.  High  stocks  of  tucked  satine  are  very  cheap,  as  are 
stocks  with  a  white  lace  or  chiffon  bow.  These  will  be  worn  for 
some  time  longer. 

In  the  more  manly  ties,  to  be  worn  with  linen  collars,  are  very 
pretty  black  satin  puffs  and  striped  mauve  and  white,  and  blue  and 
white. 

In  silks,  the  well-known  India  silks  hold  their  own.  In  navy 
blue  and  white,  large  patterns  are  shown,  but  dots  are  very  fashion- 
able. There  are  lovely  muslins  and  cambrics  and  everything  to 
inspire  envy  and  longing  in  the  heart  of  the  female  with  the  flat 
purse.  Mousseline  de  soie  is  used  for  everything,  and  lace  is  an 
important  part  of  the  new  gown.  Mousseline  de  soie  spangled  with 
silver  and  jet  is  very  pretty. 

In  gloves,  there  is  a  great  variety.  From  Paris  comes  the'news 
that  the  white  glove  is  on  the  way  to  a  decent  burial,  and  the  truth 
of  this  cannot  be  doubted.  Grey  gloves  are  very  fashionable,  and 
pale  shades  of  ivory  and  cream.     Suede  is  in  again  in  all  shades. 

1  have  left  hats  until  the  last,  as  too  serious  a 
the  domain  subject  to  be  hurried  over.     Tulle  and  chiffon 

of  hats.  are   the  keynote  to  the   new  chapeaux.     All 

are  either  made  of  or  trimmed  with  these 
materials.  The  one  idea  is  to  give  the  effect  of  roundness  and 
puffiness  to  the  crown.  The  straw  hats  are  made  with  Tarn  o' 
Shanter  crowns.  The  more  expensive  ones  are  made  of  fine  silk 
straw,  and  many  are  made  with  tulle  crowns.  Many  smart  hats 
are  turned  up  at  both  sides  and  tip  over  the  face.  Some  are  com- 
posed almost  entirely  of  flowers.  A  girl  I  met  yesterday  wore  a 
hat  massed  with  violets,  and  two  white  doves  poised  on  top  as 
though  preparing  to  fly.  One  lovely  hat  in  a  Sixth  avenue  shop 
was  composed  of  grey  tulle  in  clouds,  ending  with  a  large  choux 
at  the  left  side,  below  which,  to  lie  on  the  hair,  were  bunched 
yellowy-red  roses.  Honiton  lace  is  used  on  many  smart  hats. 
Purple  is  the  fashionable  color,  and  many  yellow  hats  are  sold. 
Red  is  to  be  fashionable,  but  no  such  striking  contrasts  and 
hideous  combinations  are  to  be  seen  this  year  as  formerly. 
Plain  outing  hats,  to  be  trimmed  with  a  twist  of  velvet  and  a 
wing,  have  the  Tarn  o'  Shanter  shape,  too.  One  exquisite 
hat,  in  a  very  swell  shop,  was  of  cream  straw,  and,  instead 
of  the  entire  brim  being  straw,  about  an  inch  and  a  half  or  two 
inches  was  wide  lace  insertion.  Flowers  and  feathers  with  lace 
formed  the  trimming.  Some  hats  turn  up  sharply  in  the  back  and 
have  flowers  and  leaves  where  they  turn  up.  The  English  walking 
hat  shape  is  used  with  many  variations  in  trimming.  Large  picture 
hats  are  made  of  tulle  and  chiffon.  Black  is  prettier  than  white 
for  these.  The  crown  is  of  tulle  and  the  brim  of  chiffon  in  frills. 
A  wide  satin  ribbon  goes  around  the  crown  and  stands  up  in  front. 
The  prettiest  flowers  are  violets,  roses  and  pansies,  but  to  my  mind 
the  latter  are  a  little  stiff.  The  one  sure  thing,  to  cling  to  a  frail 
support,  truly  is — tulle,  and  quantities  of  it.  Fancy  buckles  and 
buttons  are  worn  in  the  trimming.  Turbans  are  rather  small  and 
trimmed  in  front  with  a  thick  bunch  of  flowers. 

In  men's  furnishings,  there  is  not  much  change.  The  ties  to 
be  seen  everywhere  are  in  wide  stripes  running  horizontally  or  on 
the  bias.  The  colors  are  rather  gay  and  all  colors  appear  to  be 
worn.  For  the  morning  the  four-in-hand  is  in  favor,  and  for  more 
dressy  use  the  Ascot.  Mauve  and  white  stripes  are  to  be  seen  in 
swell  shirts  at  the  best  haberdashers  on  Broadway.  In  gloves, 
castor  grey  are  still  in  favor,  and  always  look  well  Of  course, 
freaks  of  color  and  make  are  seen  upon  the  avenue,  and  are  to  be 


thought  of  only  as  awful  examples.  Plaid  socks  are  worn,  as  well 
as  stripes  in  silk  and  finest  Lisle.  In  men's  collars,  the  round 
points  are  in  favor,  the  same  as  for  women. 

SHOPPING    SNAP-SHOTS. 

Stockings  embroidered  with  bow  knots. 

Gloves  with  the  old  broad  black  stitching. 

Crush  belts  with  small  silver  clasps  are  still  worn. 

Silk  evening  stockings  with  front  of  lace  insertion. 

Wedgewood  notepaper  with  monograms  in  white. 

Hideous  cyrano  chains  of  imitation  coral  and  crystals. 

Mannish  bull  dog  shoes,  with  round  toes  and  military  heels,  for 
women. 

A  new  veil  clasp  of  silver  and  gold  to  hook  the  veil  is  studded 
with  jewels. 

Accordian-plated  silk  petticoats  loaded  down  with  tulle  and 
lace  insertion. 

Marble  notepaper  with  a  white  edge,  stamped  with  bow  knots 
across  the  top. 

Belt  clasps,  silver  buckles  in  French  grey  finish  with  smaller 
neck  clasps  to  match. 


M.  M. 


New  York,  Easter,  1899. 


NEW    HALIFAX    ESTABLISHMENT. 

ROBERT  STANFORD'S  new  establishment  in  Halifax  is  a 
departure  from  the  ordinary,  being  constructed  of  Roman  buff 
brick,  with  dark  freestone  trimmings.  Thevbuilding  is  three  storeys, 
and,  it  is  claimed,  is  the  best  equipped  ladies'  tailoring  establish- 
ment in  Canada.  No  expense  was  spared  in  fitting  it  up.  The 
store  has  one  large  plate  glass  window,  and  is  lighted  in  the  rear 
by  pyramidal  skylights,  of  the  very  latest  kind.  The  interior  of  the 
store  is  finished  in  oiled  ash  and  hard  pine.  The  ceiling  is  done  in 
ornamental  white  metal,  with  embossed  borders  and  cornices.  The 
cutting-room  is  immediately  in  the  rear  of  the  show  department,  and 
is  well  equipped.  This  department  has  electric  bells  and  speaking 
tube  connection  with  the  workroom  on  the  second  floor,  which  is 
commodious,  light,  and  beautifully  finished.  The  ventilation  of 
the  workroom  is  perfect. 

The  waiting  and  fittinT-roo  n>,  etc.,  are  all  superbly  furnished 
and  splendidly  lighted,  the  apartments  including  lavatory,  recep- 
tion, and  toilet-rooms,  every  attention  bem*  paid  to  the  accom- 
modation of  the  firm's  patrons. 

Mr.  Stanford  has  disposed  of  the  ladies'  tailoring  department 
to  Messrs.  Stanford  &  Dirmer,  who  will  give  all  matters  their 
personal  attention.  The  premises  immediately  south  of  the  ladies' 
establishment  will  contain  nothing  but  first-class  goods,  and  will  be 
personally  conducted  by  Mr.  Stanford  as  a  gents'  tailoring  depart- 
ment. The  store  adjoining  will  be  under  the  supervision  of  Fred 
George  and  W.  B.  Elliott.  Mr.  George  has  had  15  years'  experi- 
ence with  Gray,  Goodall  &  Co.,  tailors  and  cutters,  Regent  street, 
London,  Eng.  In  connection  with  this  store  has  also  been  estab- 
lished a  sporting  department,  which  will  be  conducted  principally 
by  Mr.  Elliott,  who  recently  took  a  course  of  instruction  from 
Hecklinger,  of  New  York.  Sporting  goods,  such  as  caps,  gunning, 
rowing  and  bicycle  suits,  leggings,  etc.,  will  be  made  there. 


Clinton,  Ont. ,  has  had,  for  some  time,  three  millinery  stores.  As 
Miss  Hillier  has  removed  to  Goderich,  Miss  Ross,  late  of  Brussels, 
has  purchased  the  good  will  and  opened  up  for  the  millinery  season 
at  Easter.  Miss  Ross  has  been  located  formerly  in  some  of  the 
cities  and  large  towns,  latterly  in  Brussels. 
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Window  Shades. 


PLAIN.  FRINGED.  LACED  AND 
ORNAMENTED  AND  MOUNTED 
ON  ROLLERS. 


Drapery  Poles 


AND     BRASS     GOODS     PER 
TAINING    TO    DRAPERY 
FIXINGS. 


^»'*'*'*'»  «» 


Our  New 
Department. 

Recently  Established.      Naturally,  of  course, 
no   old   stock. 

EVERYTHING  NEW 

Geo,  H,  Hees,  Son  1  Co. 

Wc    invite   your   inspection    and  criticism  of  our 
new  lines  of  LACE  CURTAINS,  FURNI- 
TURE  COVERINGS,   DRAPERIES, 
UPHOLSTERY   GOODS,   etc. 


LARGE  STOCK. 


LOW  PRICES. 


71    BAY   ST. 

TORONTO. 


^1  wm'wwn   *> 


Window  Shade 
Laces. 


BRASS    AND   WOOD    POLE 
TRIMMINGS,    STAIR     PLATES. 
DRAPERY  PINS. 


Window  Shade 
Fringes. 


OUR      PERFECTION      POLES 
ARE  PIANO  FINISHED. 


N.B.— Our  New  Illustrated  Catalogue  Mailed  on  Request 
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Woollens  and  Clothing* 


— we  refer  now  to  the  chosen  people 


of  a  class  of  goods  that  reputable  houses 
may  sell  and  retain  their  reputation.  The 
lower  grades  are  still  sold  by  a  class  of 
traders  who  have  unfortunately  worked  into 
this  trade,  and  the  better  manufacturers  are 
allowing  them  to  have  it  entirely  to  them- 
selves, which,  in  our  opinion,  is  a  wise  course 


PRESENT    FASHIONS. 

SINGLE-BREASTED  Chesterfield  overcoats  are  the  most 
popular  for  Spring  wear.  They  are  made  in  a  number  of 
attractive  lines  of  Scotch  tweeds,  also  worsteds  with  satin  linings, 
and  rough-faced  cheviots. 

The  covert  coat  in  whipcord,  both  straight  and  diagonal,  is  very 
much  worn.  Herringbones  and  tweeds  are  also  being  made  into 
this  style  of  coat  quite  extensively. 

The  four-buttoned  sack  coat  will  retain  its  last  year's  position, 
the  chief  change  being  that  outside  breast  pockets  will  again  be 
generally  adopted.  Some  very  handsome  cloths  in  dark  green 
and  brown  effects,  with  strong  overplaids,  are  destined  to  become 
very  popular. 

The  old-fashioned  plaid  trouserings  are  again  being  given  a 
prominent  place. 

THE    LONDON    STYLES    JUST    NOW. 

An  English  authority  on  men' s  fashions  advises  the  Londoner 
not  to  have  a  frock  coat  made  at  this  time,  as  there  may  be  a 
radical  change  in  cut  by  the  Spring.  A  park  suit  is  described  with 
a  dark  gray  frock  coat  of  basket  weave,  silk  facings,  medium  in 
length  and  in  fulness  of  skirt.  The  waistcoat  is  of  the  same  cloth, 
double-breasted,  cut  high  in  front,  and  with  a  collar.  This  will 
possibly  be,  without  much  variation,  the  style  of  coat  for  Spring. 
In  America,  black  cloth  is  worn  in  preference  to  dark  gray,  except 
at  weddings. 

For  bicycle  and  home  day  suits,  flannels  will  be  much  in  vogue, 
and  the  striped  materials  will  be  very  fashionable.  For  cycling, 
puttees  will  be  worn  in  place  of  leggings. 

The  Chesterfield  overcoat  is  straight  and  loose  of  cut  and  hang. 
It  is  more  roomy  under  the  sleeve,  and  its  pockets,  though  not  cut 
vertically,  are  more  capacious  than  of  old.  The  colors  are 
rich  dark  brown  and  gray.  The  dark  blue  Chesterfield  has  seen 
its  day.  The  gray,  or  pepper  and  salt,  with  a  velvet  collar,  is  very 
fashionable. 

THE  COVERT  COAT. 
This  garment  is  having  a  very  extensive  run  for  this  season's 
trade,  and  houses  who  manufacture  a  fine  class  of  covert  overcoats 
are  being  taxed  to  their  utmost  resources  to  fill  their  orders.  A 
very  stylish  garment  recently  shown  in  this  make  of  overcoat  was 
made  from  the  orthodox  covert  cloth,  produced  by  Canadian  looms 
— and  a  very  creditable  production  it  was  too.  The  garment  was 
made  with  wide  facings  extending  over  the  shoulders  and  under  the 
arms,  and  lined  throughout  with  silk  serge.  The  material  from 
which  it  was  made  was  waterproofed  by  the  Rigby  process.  Cer- 
tainly nothing  more  creditable  to  Canadian  industry  in  the  clothing 
way  could  have  been  produced. 


THE  CLOTHING  TRADE. 
The  very  marked  improvement  which  has  taken  place  within 
the  past  two  or  three  years  in  this  industry  has  amounted  to  almost 
a  revolution.  The  class  of  goods  that  are  now  turned  out  are  very 
appropriately  designated  by  the  manufacturers  as  "  Ready- 
Tailored,"  where  formerly  they  were  as  properly  called  "  Ready- 
made.  '  Among  the  larger  and  better  clothiers  in  Canada  shoddy 
and  worthless  fabrics  have  been  almost  entirely  discarded  in  favor 


The  Review  recently  visited  a  large  establishment  in  Montreal 
who  have  taken  the  stand  of  absolutely  guaranteeing  all  of  their 
goods,  and  place  a  card  in  the  pocket  of  each  garment  which  reads 
to  that  effect.  We  were  shown  some  surprisingly  high-class  goods 
which  were  made  up  in  a  style  that  suggested  a  high-toned  and 
high-priced  tailor  rather  than  ready-made  clothing.  Among  other 
things  we  saw  a  line  of  overcoats  for  the  coming  Fall  season  made 
of  the  finest  wool  beavers,  meltons,  cheviots,  montenacs  and 
heavy  vicunas.  Many  of  these  goods  were  lined  entirely  through- 
out with  silk  satin,  having  un- 
dyed  velveteen  pockets,  and  were 
stitched  throughout  with  silk,  and 
made  in  all  the  newest  shades. 

This  cut  represents  the  inside 
and  facings  of  a  coat  that  is  be- 
ing extensively  sold  now  in  ready- 
tailored  goods. 

The  facings  extend  over  the 
shoulders  and  under  the  arms, 
which  has  the  effect  of  keep- 
ing the  coat  in  shape  until  it  is 
worn  out. 

One  great  advantage  of  the 
facings  extending  under  the  arms 
is  that  they  prevent  the  linings 
from  wearing  out  in  that  place 
as  they  otherwise  usually  do. 

The  two  inside  pockets  in  this 
coat  are  bound  with  Kliners's  silk  serge. 

The  facings  and  dust  vent  in  the  bottom  facing  are  also  bound 
with  the  same  material. 

CLARE  SERGES. 
A  very  popular  fabric  in  the  clothing  trade  for  the  coming 
Spring  will  be  the  Clare  worsted  serge.  These  goods  are  manu- 
factured by  The  Sir  Titus  Salt  Co.,  Saltaire,  England,  and  are 
guaranteed  fast  dyes.  The  Clare  serge  is  controlled  for  Canada  by 
a  firm  of  Montreal  clothiers. 

A    CLOTHIER'S    FRANKNESS. 

The  Review  was  recently  shown  a  circular  issued  by  a  retail 
clothier  in  Ontario  which  commends  itself  as  very  convincing  ad- 
vertising. It  was  headed  :  "We  want  to  do  business  with  you. 
That  is  the  reason  we  send  you  this  card." 

Continuing,  it  reads  : 

"  Your  trade  will  do  us  good,  but  we  have  no  right  to  it  unless 
you  receive  an  equal  benefit. 

"  We  appeal  to  your  own  interest.  We  appeal  to  your  desire 
for  nice  clothing. 

"  We  appeal  to  your  pocket-book.  The  same  amount  of  money 
spent  with  us  this  Spring  will  buy  a  better  outfit  than  you  can  buy 
at  any  other  store  in  this  section. 

"  We  sell  good  clothing  because  it  pays  us.  A  small  profit 
brings  larger  sales. 

"  A  satisfied  customer  comes  again,  and  brings  his  friends.   The 
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REGISTERED 


TRADE  MARK 


The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark   means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  nevtr 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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WOOLLENS  AND  CLOTHING     Continued. 

reason  we  speak  with  such  confidence  of  our  goods  is  because  we 
are  asking  you  to  buy ready-tailored  clothing. 

"It is  hard  to  judge  quality  unless  you  are  thoroughly  posted. 

That  is  where 's  guarantee  card  comes  in.     It  is  as  easy  to  buy 

clothing  here  as  sugar  at  a  grocer's. 

"  We  do  not  say  it  is  all  wool  when  it  has  cotton  in  it.  We  do 
not  say  it  fits,  when  it  does  not.  Our  salesmen  have  positive 
instructions  to  tell  the  truth." 

If  the  writer  of  this  circular  does  not  mean  what  he  says  he  cer- 
tainly gives  the  reader  the  impression  that  he  does. 

THE  BICYCLE  SUIT. 
The  cut  represents  the  latest  thing  in 
bicycle  suits  for  the  coming  Spring.  The 
trousers  are  made  full  at  the  hips  and  tight  at 
the  knees,  something  in  the  style  of  riding 
breeches.  The  coats  are  usually  unlined  and 
worn  with  a  negligee  shirt  without  waistcoats  ; 
made  with  four  patch  pockets  with  buttons  to 
keep  the  articles  contained  therein  from  falling 
out  in  case  of  a  spill. 

The  trousers  have  two  side,  a  watch  pocket 
and  a  hip  pocket,  with  a  flap  buttoned  over  the 
latter.  These  suits,  made  of  material  water- 
proofed by  the  Rigby  process,  are  most  in 
vogue.  Large  checks  with  soft  Scotch  effects 
in  material  prevail. 

A  very  satisfactory  outfit  for  a  bicyclist  is 
made  from  Canadian  homespun — an  extremely 
porous  material,  and  yet  capable  of  being 
rendered  a  non-absorbent  by  the  Rigby  water- 
These  goods  are  made  in  very  chic  designs 
and  in  all  the  newest  shades  of  browns  and  olives.  They  are  also 
made  in  mixtures  of  natural  sheep's  wool  undyed.  The  combina- 
tion of  different  shades  ot  brown  and  black  wool,  together  with  the 
different  greys,  produce  some  charming  effects,  and  they  have  the 
double  merit  of  being  made  of  pure  stock — consequently  durable, 
and,  as  they  are  undyed,  their  color  will  not  be  affected  by  the 
sun's  rays. 


proofing  process. 


A  BRIGHT  IDEA  IN  ADVERTISING. 

A  wholesale  clothing  firm  of  Montreal,  whose  make  of  goods 
has  secured  a  very  considerable  reputation  throughout  the  Dominion, 
have  conceived  the  idea  of  writing  their  customers'  ads.,  and  dis- 
tributing them,  set  up  in  electrotypes,  to  those  who  wish  them,  and 
will  guarantee  their  insertion  in  their  local  paper.  This  firm  issued 
a  circular  to  their  customers  offering  to  do  this,  and,  in  response, 
have  received  about  a  thousand  requests  from  their  customers  to 
supply  them  with  ads. 

As  advertisement  writing  has  become  an  art,  and  as  everyone 
cannot  write  an  attractive  advertisement  or  find  the  means  to  pro- 
perly illustrate  it,  the  offer  of  this  firm  will,  no  doubt,  be  produc- 
tive of  a  considerable  improvement  in  country  advertising  in  this 
branch  of  trade. 

A  TRADE-DRAWING  WRINKLE. 

F.  &  P.  Doppler,  of  Weston,  Mo.,  are  demonstrating  what 
merchants  in  a  small  town  can  do  to  hold  the  trade  of  the  country 
people,  and  of  the  smaller  towns  near  by,  from  going  to  the  cities 
and  ordering  from  catalogue  houses.  A  member  of  this  firm, 
when  asked  for  some  plans  for  drawing  trade,  said  : 

*.'  We  do  not  neglect  newspaper  advertising,  but  we  help  it  out 
with  the  personal-letter  plan,  to  a  considerable  extent.     We  pre- 


pare several  forms  of  letters  which  will  fit  most  of  the  different 
classes  of  people  in  our  community.  We  use  a  mimeograph  in 
making  the  copies,  and  have  the  boys  address  the  letters  on  rainy 
days  or  in  the  evenings.  We  have  a  list  of  all  the  families  within 
25  miles  of  our  town,  and  we  classify  these  families  in  various  ways. 
We  know  which  are  regular  customers,  which  come  in  occasionally 
and  which  never  come.  We  make  our  advertising  and  mimeo- 
graph letters  apply  to  whichever  of  these  classes  they  are  to  be 
sent.  Few  people  notice  that  the  letters  are  not  written  personally 
to  them.  We  watch  very  carefully  the  new  trade,  and,  when  we 
find  a  new  family  has  been  sent  in  by  some  of  our  other  customers, 
we  write  a  personal  letter  to  each  of  these  families,  thanking  the 
one  for  the  favor  of  sending  us  the  new  customer,  and  the  other  for 
giving  us  a  trial." — Chicago  Dry  Goods  Reporter. 

A  U.  S.  WOOLLEN  COMBINE. 
An  organization  known  as  the  American  Woollen  Co.  has  been 
incorporated  in  New  Jersey.  The  capital  stock  is  given  at  $65,- 
000,000.  For  some  time  the  organization  in  question  has  been  in 
process  of  formation.  The  larger  mills  all  over  the  Eastern  States, 
from  Maine  to  New  York,  have  been  invited  to  join  with  a  view  of 
putting  woollen  manufacturing  on  a  safer  and  more  economical 
basis. 

NOTES  OF  TRADE. 

S.  D.  Abell,  of  Petrolia,  has  taken  W.  J.  Coyleinto  partnership. 

Laidlaw  Bros,  have  opened  out  in  tailoring  at  Peterboro'  with 
good  prospects  of  success. 

T.  Morgan,  is  opening  a  ladies'  tailoring  establishment  in  the 
Nelson  block,  Vancouver,  B.C. 

H.  M.  Peterman,  of  Brantford,  has  succeeded  R.  B.  Smith  in 
the  tailoring  business  at  Petrolia. 

John  A.  Cathro,  formerly  with  Lahey  &  McHenty,  has  opened 
out  for  himself  in  the  tailoring  business  in  Napanee. 

Frank  Broderick  &  Sons,  of  Chatham,  Ont.,  have  received  the 
contract  to  make  suits  for  the  Grand  Trunk  officials.  The  goods 
will  probably  be  made  in  Toronto. 

G.  Stephenson,  tailor,  has  just  moved  into  his  handsome  new 
establishment  at  259  St.  James  street,  Montreal.  The  premises  are 
large,  well-lighted  and  splendidly  situated,  and  will,  no  doubt,  be 
the  means  of  bringing  additional  custom  to  this  popular  house. 

A  very  handsome  new  store  has  been  opened  at  231  St. 
James  street,  Montreal,  by  The  Kennedy  Co.,  for  its  "  Semi-ready" 
clothing.  Extensive  alterations  and  improvements  have  been  made 
in  the  premises,  and  it  is  now  said  to  be  the  handsomest  and  most 
complete  gentleman's  clothing  house  in  the  country. 

The  circumstance  that  $200,000  worth  of  ready-to-wear  cloth- 
ing, woollens,  etc.,  is  to  be  disposed  of  by  auction  during  the  first 
week  in  April  does  not  seem  to  be  causing  the  clothing  manufac- 
turers any  uneasiness.  No  doubt  the  stock  of  Doull  &  Gibson  will 
be  disposed  of  to  large  buyers,  and  will  therefore  reach  the  retailer 
through  the  ordinary  channels,  and,  as  a  consequence,  the  placing 
of  this  large  quantity  of  goods  on  the  market  at  one  time  will  not 
affect  the  trade  to  any  material  extent. 


A   MERCHANT   IN  COURT. 

An  order  for  the  committal  of  P.  Rochon,  of  the  firm  of  P. 
Rochon  &  Co.,  has  been  made  by  Judge  Mosgrove,  of  Ottawa,  for 
contempt  of  court.  The  committal  was  made  on  a  motion  by  J.  E.  ' 
O'Meara,  acting  for  the  creditors  of  the  estate.  Rochon,  it  was 
claimed,  gave  unsatisfactory  and  evasive  answers  in  the  examination 
for  discovery  in  connection  with  the  winding-up  of  the  estate. 
Rochon  was  sentenced  to  three  months'  imprisonment ;  the  order, 
however,  not  to  take  effect  until  April  10,  in  order  to  give  the  de- 
fendant time  to  appeal,  if  he  so  desired. 
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MILL.     NO.    2 


The 


Penman  Manufacturing  Co. 


Manufacturers  of  Knitted  Goods  of  all  descriptions,  including  Ladies'  and  Gentlemen's  Underwear 

in  Cotton  and  Wool.      Hosiery,  etc. 


Limited 


Head     Office 


PARIS,     ONT. 


'.<\u%i 


urn 


us-*,  fc 


MILL      NO.   3 


Ml  I.I.   NO.   4 


Full  lines  of  our    or  KIJNCj   CjtOODS  now  being 

shown   by  the  wholesale   trade. 


\ 


>\. 


MILL   NO.    5 
SELLING   AGENTS 


MILL  NO.   6 


D.   MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 
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Setting  a  Lively  Pace ! 


o 

We're  ready  in  advance  with  our  sample  lines  for 
Fall.  The  idea  we  want  you  should  have  of  them  can't  be 
got,  except  by  looking.  We  never  had  a  richer  stock; 
never  better,  and  what  can't  be  found  in  completeness  here 
and  now  isn't  worth  the  mention. 

We've  exploded  the  old-fashioned  notion  that  Germany  must  supply 
Canada  with  Cloaks.  Manufacturing  for  ourselves  on  a  large  scale  gives  us 
every  advantage  of  low  prices.  Larger  facilities  even  than  last  year,  and  larger 
possibilities  to  save  money  means  better  selling  lines  for  you.  But  nobody  buys 
Cloaks  or  Costumes  before  seeing.  Shall  be  glad  to  send  you  a  sample  line  if 
you  can't  get  to  Toronto. 

The  simple  fact  is  that  we're  doubling  our  business  right  along.  The 
reason  isn't  far  to  find. 


JOHN  NORTH  WAY  &  SON,  u.™,,^*..:  TORONTO 
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WM.  CROFT  &  SONS 


MABK 


ESTABLISHED     1855. 


m%<s& 


Our  Line  of  STOCK  BUCKLES, 
SASH  BUCKLES,  PIN  SETTS, 
DRESS  PINS  and  CUFF  PINS  is 
Unsurpassed.  We  have  EXCLU- 
SIVE patterns  and  designs.  ASK  us 
for  samples. 

LADIES'  BELTS,  BELT  HOLD- 
ERS, LINKS  and  CUFF  BUTTONS, 
STICK  PINS  and  FANCY  HAT 
PINS. 


Large  assortment  of  FANCY  HAIR  COMBS,  POMPADOUR  COMBS,  BALERO  COMBS,  SIDE  and  BANG  COMBS,    , 
and  a  splendid  line  of  HORN  and  CELLULOID  HAIR  PINS. 

CROFT'S  (Registered)  NEEDLES  and  PINS  a  specialty. 

Have  stood  the  test  50  years. 

53  BAY  ST.,  TORONTO,   also  Winnipeg  and  Quebec. 
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S*  H-  &  M*  Bias  Velveteen 

Skirt  Bindings 

Are  unsurpassed  for  durability,  elegance,  and  economy,  and  for  this  reason  enjoy  a  larger 
sale  than  all  other  skirt  bindings  put  together.  The  trade  mark  is  a  guarantee  of  quality, 
and  when  you  see  S.  H.  &  M.  stamped  on  the  back,  you  know  that  it  is  the  best  skirt 
binding  produced. 

We  carry  in  stock  the  following  lines  : 


Sample  and  Shade  Cards,  with  prioes, 
mailed  upon  application. 


S.  H.  &  M.  REDFERN  Bias  Corded  Velvet 
i  ^  in.  wide. 

S.  H.  &  M.  PRIDE  Plain  Velveteen 
i  %  in.  wide. 


S.  H.  &  M.  BELLE  Plain  Velveteen     ' 
I }(  in.  wide. 

S.  H.  &  M.  WATERPROOF  Cord  Edge. 


The  Stewart,  Howe  &  May  Co.    24  Fronts^  west,  Toronto,  Ont. 


Manchester,  Eng. 


Originators  and  Manufacturers  of  S.  H.  &  M.  Bias  Velveteen  and  other  Bindings. 

New  York  Boston  Chicago  St.  Louis  Cleveland  San  Francisco,  U.S.A. 


IT  NEVER  SHRINKS 


STANFIELD'S 
UNSHRINKABLE 


REGISTERED 


is  the  only  underwear  made  that  is  all  wool 
and  will  not  shrink. 

EVERY  GARMENT  GUARANTEED. 


THE 


Truro  Knitting  Mills  Co 


Sole 
Manufacturers 


TRURO,  N.S. 


MILL  YARNS 


is  a  line  of  which  we 
have  a  very  large  out- 
put.   We  make  them  in 

WHITE 

SHEEP'S  GREY 
LIGHT  GREY 

MEDIUM  GREY 
DARK  GREY 
BLACK 

put  them  up  in  -lb.  skeins, 
6  lb.  in  a  spindle,  and  guar- 
antee all  our  pounds  to  have 
sixteen  ounces. 

Will  be  glad  to  send  samples  and  quote 
prices  for  any  quantity. 


Eureka  Woolen  Mfg.  Co. 


Limited 

EUREKA,  N.S. 
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NEW  GOODS  IN  WHOLESALE  TRADE. 


K.  ISHIKAWA  &  CO. 

THE  silk  business  has  been  better  this  season  than  in  any  pre- 
ceding year,  though  the  cold  weather  has  somewhat  disturbed 
the  Easter  trade.  As  soon  as  warmer  weather  comes,  there  will  be 
a  rush  for  medium  and  cheaper  grades.  The  market  in  Europe, 
the  United  States  and  Japan  has  been  lively.  The  raw  material 
has  steadily  gone  up  in  price  since  last  Easter  season.  Habutai 
silks  in  Yokohama  are  at  present  very  scarce,  the  present  prices 
ranging  from  9  to  9.50  yen,  compared  with  7  to  7.25  yen,  the  price 
last  year. 

K.  Ishikawa  &  Co.  have  an  ample  supply  of  these  goods  in  their 
Yokohama  warehouse,  so,  are  able  to  take  orders  at  last  year's 
prices,  except  for  a  few  special  lines.  This  firm  are  also  carrying  a 
heavy  stock  of  both  plain  and  fancy  silks  in  their  Toronto  ware- 
rooms,  so  are  prepared  for  the  lively  sorting  business  which  usually 
comes  a  few  weeks  after  Easter. 

They  have  a  large  line  of  20-inch  Habutai  silks,  to  sell  at  25c. 
retail.  These  are  shown  in  all  the  popular  shades,  Havana  brown, 
turquoise,  cerise,  fuchsia,  magenta,  and  all  blues,  particularly  the 
royal  shade. 

In  fancy  silks,  stripes,  checks,  and  plaids  are  all  popular,  and 
are  selling  in  large  quantities  to  retail  at  from  25c.  up.  Crystal 
corded  silks  are  specially  favored  this  season.  K.  Ishikawa  &  Co. 
have  an  exclusive  line,  which  retails  at  50c,  and  which  is  proving 
a  very  strong  seller. 

The  most  fashionable  lines  in  the  higher  class  of  Japanese  silks 
are  satin  checks  and  striped  taffetas,  the  latest  colorings  in  which 
are  black  and  white  stripes  on  turquoise,  magenta,  royal  blue,  or 
cyrano. 

The  demand  for  Japanese  matting  is  reported  by  K.  Ishikawa 
&  Co.,  Toronto,  to  be  steadily  assuming  large  proportions.  This 
firm  opened  this  department  just  about  a  year  ago,  and  from  the 
number  of  large  dry  goods  and  furniture  houses  they  supply,  it 
would  seem  that  these  goods  are  here  to  stay. 

CAULFEILD,  HENDERSON  &  BURNS. 

Mr.  R.  E.  Burns,  of  Caulfeild,  Henderson  &  Burns,  is  at  present 
in  Europe  making  purchases  for  the  coming  season.  He  has  also 
made  a  special  pur- 
chase of  novelties  in 
silks  for  Summer 
neckwear,  samples 
of  which  they  now 
have,  and  are  being 
shown  by  their 
travelers  with  splen- 
did results.  As  orders 
for  these  ties  are  at 
once  put  in  hand, 
there  is  very  little 
delay  in  delivery  of 
the  goods. 

Caulfeild,  Hen 
derson  &  Burns  are 
now  lunning  their 
factories  overtime  in 
order  10  fill  the  de- 
mand for  the  "C.H. 
&  B."  brand  of  Sum- 
mer clothing,  bicycle 


suits,  shirts  and  neckwear.  They  report  a  big  demand  again  this 
season  for  "  C.  H.  &  B."  white  duck  goods,  and  their  output  in 
this  line  for  this  season  will  greatly  exceed  that  of  any  former  season. 
Their  neckwear  department  is  also  going  ahead  with  big  strides, 
the  output  being  about  double  what  it  was  a  year  ago. 

BROPHY,   CAINS   Si   CO. 

This  firm,  famous  for  tasteful  dress  goods,  are  showing  some 
new  organdies,  crepons,  poplins  and  reps  of  very  particular  merit. 
Some  handsome  novelties  in  blouse  materials  are  also  shown.  In 
wash  goods,  including  muslins,  Scotch  ginghams,  brocaded  per- 
cales, etc.,  the  range  is  full  of  attractive  fabrics. 

In  boys'  and  men's  underwear  for  Fall  trade,  the  firm  announce 
a  very  large  range,  and  have  secured,  for  this  market,  the  exclusive 
control  of  certain  lines  of  underwear. 

NOTES. 

S.  F.  McKinnon  &  Co.,  Limited,  report  that  the  dominant 
feature  of  their  hat  department  is  variety.  The  latest  designs  and 
newest  braids  are  to  be  found  in  their  stock.  Being  in  constant 
touch  with  manufacturing  centres,  new  creations  are  constantly 
arriving.  Special  attention  is  drawn  to  their  line  of  sailors  ;  correct 
shapes  and  nobby  trimmings,  made  exclusively  for  themselves. 
Samples  will  be  sent. 

Cookson,  Louson  &  Co.,  are  showing  a  new  line  of  neckwear, 
for  which  they  have  recently  secured  control  for  Canada.  It  is  a 
satin  stripe  of  about  half-an-inch,  alternating  with  a  red  stripe  of 
the  same  width,  and  comes  in  a  variety  of  new  colors.  It  is  known 
as  the  Boyan  stripe. 

Although  the  season  for  Spring  trade  is  now  about  over  for  the 
wholesaler  in  men's  furnishings,  Matthews,  Towers  &  Co.,  report 
being  still  very  busy,  and  state  that  tire  business  done  by  them 
since  the  first  of  the  year  is  greater  than  for  any  previous  year  at 
the  same  time. 

S.  F.  McKinnon  &  Co.,  Limited,  direct  attention  to  their  large 
stock  of  plain  ribbons,  in  faille,  taffeta  and  satin,  including  all  new 
and  popular  shades. 

It  may  interest  the  retail  trade  to  know  that  a  body  called  The 
Credit  Exchange  has  been  organized  to  protect  wholesale  houses 
against  bad  debts,  slow  pay  and  customers  otherwise  unsatisfactory. 
The  Exchange  collects  information  daily  from  its  subscribers  by 
means  of  a  circular  form  of  questions,  and  keeps  the  source  of  all 
information  confidential.  The  Exchange  has  a  number  of  sub- 
scribers in  the  leading  cities. 


J.  Robertson. 

Three  of  Messrs.  John  Macdonald  &  Co.'s 


F.  Tisdai.k.  D.  P.  Smith. 

Buyers  who  have  just ..re turned  Tromr, the  United  States  markets. 
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Perrin,  Trots  &  £\t 


The  Glove  House  of  Canada. 


Perrin's 
Gloves 


"»* 


ARE  THE  BEST. 


QUALITY    GUARANTEED. 


Perrin's 
Gloves 

ARE  THE  BEST. 


Our  travellers  are  now  out  with  new  samples  for  the  Fall  trade.  We  are  showing  a  very  nice 
range  of  shades  and  several  novelties.  Do  not  place  your  orders  before  you  have  an  opportunity 
to  see  what  we  do.  We  are  also  showing  a  very  complete  range  of  Lined  Gloves  and  Mitts 
of  Domestic  and  Foreign  manufacture. 

PERRIN,  FRERES  &  CIE. 

5  VICTORIA   SQUARE  MrtntrAgl 


Wm.  Parks  &  Son,  l 


imited 


ST.  JOHN,  N.B. 
Samples  for  FALL  TRADE,    1899,  now  ready. 


Stripes  and   Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Fourtenay  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents     .     .     . 
J.  SPROUL  SMITH,  3o«  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


nil  I  <s  I  NEW  BRUNSWICK  COTTON  MILLS 
I  ST.  JOHN  COTTON  MILLS 

— «_ ST.  JOHN,   N.B. 
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PRICES  IN  THE  CANADIAN  MARKET. 


THE    WOOLLEN    PRICES    STIFFER. 

THERE  was  a  general  advance  in  raw  wool  at  the  London  sales 
in  January  and  this  communicated  itself  to  woollen  dress  goods 
and  similar  materials.  In  high-class  merinos  the  rise  was  as  much 
as  20  per  cent. 

The  March  wool  sales  again  confirmed  the  rising  tendency  of 
price,  especially  as  regards  the  finer  wools.  In  fact,  according  to  cable 
advices  up  to  March  25,  prices  were  fully  maintained.  We  need 
not  expect  lower  prices  on  foreign  or  British  woollen  stuffs  for  some 
time  to  come. 

INCREASED  PRICE  OF  BROOMS. 
To  all  dry  goods  and  departmental  stores  the  information  of  the 
recent  rise  in  brooms  and  whisks  will  be  of  interest.  The  broom 
manufacturers  of  Canada  have  raised  their  prices  twice  since  the 
beginning  of  the  year,  and  another  advance  went  into  force  on 
April  1,  with  the  prospect  of  again  another  raise  in  the  near  future. 
These  changes  are  due  to  a  shortage  in  the  broom  corn  crop  with  no 
chance  of  relief  until  the  Fall. 

FALL   LIST   OF  MAGOG  PRINTS. 
The  Dominion  Cotton  Co.  are  now   showing  Fall    samples  of 
Canadian  prints  to  the  wholesale  trade,  and  the  price-list  for  the 
Fall  of  1899  is  as  follows  : 


Salisbury 7  1-2C. 

Fancy  costume    7  3-40 

Fall  suitings    7  3.4c- 

Fancy  wrapperettes    ...  9  1-2C 

Steel   grey   wrapperettes 91-20 

Reversible  flan  els  9I-2C- 

Costume  twills 9  1-2C- 

Coat  linings 10       c. 

Napped   fancy  weaves   10       c* 

Napped   welt  cord         10       c- 

38-in.  napped   skirting ..  12       c. 

Moreen  skirting   10       c. 

Ladas  tweeds 10       c. 


Napped    sateen   (aniline    and  in- 
digo)     ...  II   I-2C. 

Heavy     twill     (aniline    and     in- 
digo)             10  1-2C. 

Heavy  moles  14       c. 

Extra    heavv    moles 16       c. 

Ottoman   cretonne 8       c. 

Oatmeal    cretonne 10       c. 

S.  C.  indigo 7  1-2C 

H.   H.  H.   indigo 10       c. 

D.  C  9  i-ac. 

G.  C 12  t-2C. 


THE  CANADIAN  COTTON  SITUATION. 

Some  inaccurate  statements  regarding  the  prices  of  Canadian 
cottons  have  been  made  during  the  month  by  the  daily  press.  It 
has  been  reported  several  times  that  prices  of  Canadian  cottons 
show  a  strong  upward  tendency  and  that  heavy  advances  must 
shortly  take  place.     This  is  hardly  the  exact  truth. 

The  position  of  affairs  is  about  as  follows  :  Just  as  the  March 
issue  of  The  Dry  Goods  Review  was  going  to  press  a  series  of 
drops  in  price  by  The  Dominion  Cotton  Co.  was  announced.  The 
reduction  was  briefly  noted  in  our  paper.  Fuller  details  show  that 
the  reductions  affected  grey  cottons,   several  lines  of  which    were 


reduced  %c.\  bleached  cantons  were  reduced  from  ]{  to  'Ac; 
several  numbers  of  grey  cantons  were  reduced  from  %  to  y£c. ; 
ducks  were  reduced  from  x/2  to  }{c,  and  bleached  ducks  from  I 
to  i^c.;  reductions  also  took  place  in  a  few  numbers  of  bleached 
cottons,  a  line  of  white  quilts  and  drills.  These  reductions  are 
said  to  have  enabled  the  mills  to  clear  out  quite  a  lot  of  goods. 
One  Toronto  firm  at  least  secured  a  special  "  snap,"  it  is  said,  in 
this  way. 

The  new  list  of  The  Canadian  Colored  Cotton  Co.,  which  went 
into  force  in  March,  when  Pall  samples  were  shown  the  trade, 
exhibits  no  marked  change  either  way.  Several  advances  made 
some  time  ago,  such  as  took  place  in  cottonades,  apron  ginghams, 
and  flannelettes,  are  adhered  to.  On  the  other  hand,  prices  are 
lower  on  some  lines  of  Saxony  goods  and  shaker  flannels.  The 
former  is  said  to  be  caused  by  English  competition,  but  is  probably 
due  also  to  domestic  competition.  These  mills  are  turning  out  this 
season  several  new  lines  of  plain  denims,  and  colored  denims  (the 
latter  8-oz.  and  9-oz.  goods),  which  are  cheaper  than  the  lines  they 
replace. 

Finally,  The  Merchants  Cotton  Co.  issued  a  circular  dated 
March  24,  announcing  that,  owing  to  increases  in  the  cost  of  raw 
material,  wages,  etc.,  prices  of  their  goods  would  be  advanced  on 
April  1.  As  this  company  reduced  prices  of  grey  and  bleached 
sheetings  about  three  months  ago,  it  is  probable  that  the  intention 
is  to  restore  the  former  rates.  The  trade  had  received  no  detailed 
information  of  the  increases  up  to  April  3,  although  it  is  expected 
the  advance  will  be  about  5  per  cent,  on  all  the  lines. 

It  is  reported,  also,  that  the  cotton  companies  will  discontinue 
the  trade  discounts  to  manufacturers  after  this  season. 

Thus  it  will  be  seen  that  the  reported  advances  in  the  daily 
press  are  not  as  extensive  as  might  be'supposed.  As  far  as  The 
Review  can  learn,  however,  the  market  will  continue  firm,  and 
reductions  are  not  anticipated.  The  conditions  in  the  Unted  States 
would  rather  warrant  a  rise  here,  and  one  Canadian  buyer  told  The 
Dry  Goods  Review  it  was  impossible  to  buy  white  cottons  in  the 
United  States  and  bring  them  in  under  the  present  duties,  and 
that,  in  the  United  States,  cotton  men  talked  advance  all  along  the 
line. 

The  Dominion  Cotton  Co.  holds  its  annual  meeting  early  this 
month.  The  year  has,  it  is  rumored,  been  very  prosperous,  and, 
after  the  usual  dividend  and  interest  on  bonds  have  been  paid, 
there  will  be  a  surplus  to  carry  to  the  reserve  fund.  It  is  not 
known  whether  Mr.  A.  F.  Gault,  who  has  so  ably  presided  over  the 
company  since  its  formation,  will  consent  to  remain  in  the  presi- 
dency or  not. 


During  the  past  month,  there  has  been  an  advance  in  the  price 
of  low-grade  flannel.  One  mill  is  said  to  have  put  its  price  up 
half-a-cent. ,  and  others  are  likely  to  follow  its  example. 
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This  is  Our  Growing 
Time 

' '  Turnbull'  s  ' '  has  Grown  to  be  a  house- 
hold word  and  stands  for  the  best  and 
cheapest  Underwear  made  in  Canada. 

THE  C.  TURNBULL  CO., 
of  6ALT,  Limited. 

GOULDING  &  CO., 

27  Wellington  St.    West,  Toronto. 

JOSEPH   W.    WEY, 

7  Bastion  Square,  Victoria,  B.C. 
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IT  SELLS 
AT  SIGHT 


S-H-&M- 

Bias  Brush  Edge 
Skirt  Binding. 

U.S.   Patent  No.  O.'/.oSo.      March  ij.  iSqq. 


ALL  OVER  THE  U.S.  AND  CANADA  THE 
SUPERIOR  EXCELLENCE  OF  THIS  BIND- 
ING  IS   KNOWN. 

Merit  always  wins- — merit  and  FACTS — and  the  following  are  the  FACTS  concerning  the 
S.  H.  &M.   BIAS  BRUSH   EDGE  BINDING  which  place  it  miles  ahead  of  all  competitors  (?) 

A  BRUSH  EDGE  that's  the  thickest,  handsomest  and  most  durable  ever  put  into  a  skirt 
binding. 

A  HEADING  of  S.  H.  &  M.  Bias  Velveteen — and,  when  we  say  that,  volumes  could  not 
say  more  for  its  quality,  its  beauty. 

A  NATURAL  CURVE,  which  causes  it  to  fit  the  edge  of  the  skirt  without  pucker  or 
wrinkle,  as  though  a  part  of  the  fabric  itself. 

If  your  buyer  has  overlooked  it,  make  a  memorandum  asking  for  Sample  Cards  and  Prices,  and  ask  him  to  forward  it. 


THE 


MANCHESTER,  Eng. 


WART,    HOWE    &    MAY  CO 

Originators  and  Manufacturers  of  S.H.&M.  Bias  Brush  Edge  and  Other  Bindings. 

24  Front  Street  West,  TORONTO,  ONT. 

NEW  YORK  BOSTON         CHICAGO         ST.  LOUIS         CLEVELAND         SAN  FRANCISCO,  U.S.A. 


I 


Wm.  Taylor  Bailey 

27  and. 29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
Drapery  Goods 


■    ■I 
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Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Frederick  Wyld,        Andhkw  Haiimm..        A.  W.  GBASETT,        R.  TJ.  Malcolm. 
President  Vice  President.  Director.  Secretary. 

HOSIERY  AND  GLOVES 

CASHMERE    HOSE  — Stock   complete   of  our   special    lines   at   former 

quotations. 

COTTON  HOSE— Fast  black,  Ilermsdorfdyc.  EXTRA  VALUE. 
FABRIC  GLOVES— Lisle.  Taffeta,  and  Pure  Silk,  in  Black,  Cream,  and 
Tans,  complete  assortment. 

KID  GLOVES— Seven-hook  Lacing  French   Kid  Gloves,  all  sizes  in  Black 
and  Tan. 

Linen  Department 

Complete  range  of  Sv.  iss  Applique  Pillow  Shams,  Table  Covers,  Sideboard 
Scarfs,  etc.     Very  attractive  t;oods. 

Dress  Goods  Department 

New  Goods  Arrived.      52-inch  Granite   Cloth,   in    Blues.  Greens,  Fawns, 
and  Browns.     52-inch  Heather  Mixed  Suitings  in  all  the  latest  shades. 

Lace  Curtains,  Muslins,  and  Wash  Goods. 

Woollen  and 
Tailors'  Trimmings  Department 

New  lines.      Spring  Overcoatings— English  Whipcord!  _;l>ones.  and 

Vicunas.       Suitings  —  in     Fancy     Tweeds,     Worsteds,    Serges,    and 
Cheviots.     Mitchell's  Spring  Plato. 

Daily  Deliveries  from  our  Factory— Pants.  Overalls,  etc. 

.T       LETTER  ORDERS  A  SPECIALTY. 
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THE  REVIEW'S  WANT  DEPARTMENT. 


SITUATIONS  VACANT. 


WANTED— A    MILLINER.     APPLY  TO    MATTHEW  KEE,  ORMS- 
town,  Que. 

VOUNG  MAN    FOR  WHOLESALE  FANCY   DRY  GOODS   HOUSE— 
I       must  have  experience  in  dry  goods  trade  ;  state  age  and  experience.    Box 
822.  Telegram,  Toronto. 

SALESMEN   WANTED— TWO— EXPERIENCED.      APPLY   TO  MR. 
Stuart,  The  S.  Carsley  Co.,  Limited,  Notre  Dame  street,  Montreal. 

SALESLADY     FOR      DRESS     GOODS— MUST     BE    THOROUGH— 
mention  references.     E.  P.  Cuffe,  Norwood,  Ont. 

WANTED— A  MAN  WHO  IS  THOROUGHLY  COMPETENT  TO 
take  full  charge  of  dry  goods  department  in  large  general  store  ;  must 
be  able  to  speak  English  and  French  ;  single  man  preferred  ;  state,  age, 
salary  and  references;  services  to  commence  about  June  1.  W.  C.  Crawford, 
Tilbury,  Ont. 

STOREMAN  WANTED— MUST  HAVE   GOOD    REFERENCES  AND 
experience  in  all  work  connected  with  packing-room  and  shipping  depart- 
ment of  wholesale  dry  goods  house.     Apply  W,  2248,  Star  Office,  Montreal. 

PACKER   WANTED— FOR    WHOLESALE   DRY  GOODS    TRADE— 
steady  and  reliable  ;    with  good  experience.      Apply,  with  references,  X, 
2256,  Star  Office,  Montreal. 

NECKTIE     MAKERS     WANTED  —  50  —  EXPERIENCED  —  AND 
apprentices  willing  to  learn.     Apply  at  once  at  Gault  Bros.'   Factory,  St. 
Helen  street,  Montreal. 

SHIRT      MAKERS      WANTED— EXPERIENCED— ALSO     BUTTON 
hole  operators.     Apply  Tooke  Bros.,  69  Latour  street,  Montreal. 

RIMMER    WANTED— FOR    FIRST-CLASS    TAILORING    ESTAB- 
lishment.     Apply,  by  letter,  to  S,  2168,  Star  Office,  Montreal. 


T 


OPERATORS     WANTED     TO      COMMENCE    WORK     ON     NEW 
machines;  also  girls  tc  learn.     Apply    Mr.   Davis,    Standard   Shirt   Co., 
Limited,  Montreal. 

SHIRT  CUTTERS,  COLLAR  STARCHERS   AND  SHIRT   IRONERS 
wanted.     Skelton  Bros.  &  Co.,  96  St.   Peter  street,  Montreal. 


BOOKEEPER  WANTED— FOR  RETAIL  DRY  GOODS  HOUSE— 
competent  ;  capable  of  assisting  occasionally  at  sales  and  stock  ;  young 
man  holding  similar  position  preferred.  Apply,  stating  age,  experience, 
salary  and  references,  to  J.  D.  Creaghan,  Newcastle,  N.B, 

SALESMAN     WANTED— FOR    DRESS     GOODS     DEPARTMENT— 
must  be  good  window  dresser.     T.  H.  Pratt  Company,  Hamilton. 

SALESMAN     WANTED— FIRST-CLASS— TO   TAKE    CHARGE    OF 
the  dress  goods  department  of  one  of  the  principal  stores  in    Montreal. 
Apply,  with  references,  to  Box  100,  Citizen  Office,  Ottawa. 


'HIRTAND   DRAWER   FINISHERS  WANTED.     APPLY,  STATING 
'     experience,  to  Peterborough  Underwear  Co.,  Limited,  Peterborough. 


JUNIOR  CLERK  WANTED— FOR  OFFICE  OF  THE  PATON 
>J  Manufacturing  Co.,  Sherbrooke.  Apply,  stating  experience  and  salary 
expected,  to  J.  E.  Boswell,  Secretary,  Sherbrooke,  Que. 

\17ANTED— AN      EXTRA      GOOD     SALESMAN— FOR     A     MANU- 
vv      facturer  in  the  dry  goods  line  ;    state   past  experience,  last  place,  salary 
expected  and  references.     Address  C,  3015,  Star  Office,  Montreal. 


SALESMAN— FOR     GENERAL    STORE  —  YOUNG     MAN 
speak  English  and   German,  and  furnish   satisfactory  references. 
Walden,  Neustadt. 


•MUST 
R.  W. 


OPERATORS     ON     WRAPPERS,     SKIRTS     AND     WAISTS— 50  — 
wanted  to  work  in  factory  at  St.  Stephen,  N.B.,  steady  employment  and 
good  pay,  by  the  dozen.     Imperial  Manufacturing  Co.,  St.  Stephen,  N.B. 

\1/ANTED— AN  INTELLIGENT  YOUNG  MAN— ABLE  TO  WRITE 
vv  good  advertisements  and  willing  to  assist  in  men's  furnishing  store. 
Apply  by  letter,  stating  experience,  to  D,  304.9,  Star  Office,  Montreal. 

TRAVELERS  WANTED. 

COMMERCIAL  TRAVELER  WANTED  IN  A  LEADING  LINE 
for  Province  of  Quebec,  Englishman,  speaking  French  ;  good  salary  and 
permanent  position  for  the  right  man.  None  but  good,  experienced  men  need 
apply.     X,  1654,  Star  office,  Montreal. 


TRAVELER     WANTED— UNMARRIED, 
1      energy  ;  with  first-class  recommendations  ; 
184,  Mail  and  Empire,  Toronto. 


FULL     OF     PUSH     AND 
none  other  need  apply.     Box 


EXPERIENCED  SALESMEN  WANTED— TO  HANDLE  ON  COM- 
*-"  mission  Japanese  silks,  handkerchiefs,  etc.,  Quebec,  Nova  Scotia  and 
New  Brunswick.     K.  Ishikawa  &  Co.,  24  Wellington  street,  Toronto. 


CNERGETIC  MAN  WANTED    AS    TRAVELER    FOR  NECKWEAR, 
•—     as  a  side  line  ;  liberal  commission.     F,  2468,  Star  office,  Montreal. 


A  CTIVE  MAN  WANTED— TO  TRAVEL  FOR  LARGE  MANUFAC- 
*»  turing  house  and  appoint  agents,  $18  weekly  and  expenses.  State  age  and 
reference.     Address  Globe  Co.,  723  Chestnut  street,  Philadelphia,  Pa. 

C I RST-CLASS  TRAVELER  WANTED— FOR  WHOLESALE  FANCY, 
1        dry  goods  house,  Kingston  to  Montreal,   and  Ottawa  Valley.     Apply  by 

letter  only,  stating  experience,  references  and  salary  required,  to  J.  P.  Langley, 

Toronto. 

Y\J ANTED— BY  A  WHOLESALE  DRY    GOODS   AND    IMPORTING 
'  '      house — for  the  territory  east  of  Toronto    and  the  Ottawa,   a  first-class 
traveler  ;  must  be  a  live,  active  man  and  possess  a  thorough  knowledge  of  the 
ground.     Fitzgibbon,  Schafheitlin  &  Co.,  Montreal. 

SITUATIONS   WANTED. 

VOUNG   LADY    BOOKEEPER    OF    FIVE    YEARS'    EXPERIENCE  ; 
1       dry  goods,  grocery,  open  for  engagement  after  April  1;  best  city  references. 
Apply  H.  E.,  Province  office,  Vancouver,  B.C. 

SITUATION  AS  DRY  GOODS  SALESMAN  IN  CITY  OR  COUNTRY; 
seven  years'  experience  in  general  store  ;  references  furnished  if  necessary. 
Apply  Box  98,   Free  Press,  Winnipeg. 

VOUNG  MAN,    UNMARRIED,    STRICTLY    TEMPERATE,  WANTS 
'      position  as  salesman  or  manager  in  general  store  ;  ten  years'  experience  ; 
good  salesman  and  window  dresser  ;  can  write  good  ads.   References.  Address 
R.  W.  Meredith,  Durham,  Ontario. 

BUSINESS  OPENINGS. 

GENERAL  STORE  BUSINESS— BEST.  TOWN  IN  WESTERN 
Ontario  ;  stock  clean  and  well  assorted ;  large  turnover ;  no  ruinous 
competition  ;  a  money-making  business  ;  long  established  ;  good  reasons  for 
selling.     Apply  Box  227,  Globe,  Toronto. 

FOR    SALE— ESTABLISHED    MANUFACTURERS    AGENCY  REP- 
resenting  best  firms  in  the  country  ;  satisfactory  reasons  for  selling.     W. 
Horace  Lee,  Sparks  street,  Ottawa. 


D 


RY  GOODS  OR  GENERAL  STOCK  WANTED  FOR  CASH;  GIVE 
full  particulars  ;  must  be  a  bargain.     Box- 193  Globe,  Toronto. 


FOR  SALE— A  GENERAL  STORE  AND  HOUSE  COMBINED  ; 
corner  lot ;  about  half-an-acre ;  fronts  on  three  streets  ;  Niagara  Falls 
South  ;  owner  retiring  from  business.  Apyly  to  E.  Redpath,  Niagara  Falls 
South. 

STORE  TO  RENT— BEST  FURNISHED  STORE  AND  BEST  LOCA- 
tion  in  Penetanguishene.     Apply  to  C.  Beck  Mfg.  Co.,  Limited. 

U/OOLLEN  MILL  TO  LEASE  OR  SELL— WATER-POWER  ;  SUIT- 
"*       able  for  making  yarns  or  to  put  knitting  machines  in.     Box   195,   Mail 
and  Empire,  Toronto. 

FOR     SALE— THE     LEADING    DRESS    AND     MANTLE-MAKING 
business  in  the  town  of  Orillia.     For  particulars,  address    "  Dressmaker," 
P.O.  Box  612,  Orillia. 

FOR  SALE  OR  RENT—  BEST  BUSINESS  STAND  SITUATED  IN 
the  thriving  town  of  Blenheim  ;  splendid  opening  for  dry  goods  or  general 
store  ;  next  door  to  the  Canadian  Bank  of  Commerce.  Apply  for  particulars 
to  W.  E.  Hall,  Blenheim,  or  John  Campbell,  St.  Thomas. 

$r"nn  cash  buys  the  Durham  woollen  mills— i  set: 
■"  1  )  OU  well-equipped  ;  two-storeys  ;  good  repair  ;  cost  $9,000  ;  large 
custom  trade  ;  good  wholesale  connections ;  a  sacrifice  ;  sold  to  close  estate. 
Estate  of  J.  H.  Hunter,  Durham. 

MANUFACTURERS  WISHING  TO  INTRODUCE  THEIR  GOODS 
to  the  retail  trade  of  Northern  Ontario  by  man  who  knows  the  ground 
thoroughly  ;  salary  or  commission.  Apply  T.S.,  DRY  GOODS  REVIEW  office. 
: (4) 

WANTED— TO    MAKE    ARRANGEMENTS     WITH    SOME    GOOD 
firm  to  make  a  Waterproof  Dress   Facing,   goods  patented  in  Canada. 
For   further  particulars,    address,    W.    F.   Wyman,    Oshkosh,    Wis.,   41   N.      %__ 
Park  Ave. 


JOHN  NORMAN,  Commission  Traveller,  the  Ottawa  Valley 
and  Eastern  Ontario  routes,  calls  on  dry  goods,  clothing, 
and    general    stores.      Samples  from    manufacturers   and 
others  solicited.     Cash  advanced  on  consignments.     4500  St. 
Catherine,  Westmount,  Montreal,  Que. 
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HOW  MR.  MALONEY  SAVED  HIS  BACON. 

HIS  name  was  Maloney — Mr.  Edward  Maloney — and  he  had 
been  with  l'irins,  the  big  Irish  poplin  house  in  Dublin.  His 
first  situation  in  London  was  behind  the  dress  goods  counter  of 
Garbould,  Johnson  &  Co. 

They  were  red-hot  people  away  back  in  the  sixties,  but  are  now 
out  of  the  trade.  Being  behind  their  dress  goods  counter  was  a 
good  deal  like  our  baseball  game  in  this  country,  ' '  three  strikes  and 
out,"  for,  if  a  new  man  missed  three  sales  in  succession,  you  were 
politely  sent  by  the  shop  walker  intD  the  counting-house  to  get  your  pay, 
which  was  "  three  swaps  and  out."  The  first  morning  Mr.  Maloney 
got  to  work  in  London,  a  customer  was  handed  to  him  by  the  shop- 
walker. "  Dress  goods,  Mr.  Maloney."  She  turned  out  to  be  a 
shopper,  not  a  buyer.  After  procuring  samples,  she  passed  out. 
Mr.  Maloney,  like  other  new  hands,  was  under  the  strict  surveil- 
lance of  the  shopwalker.  Customer  number  two  was  handed  our 
Dublin  friend  to  serve.  This  proved  also  a  blank.  The  counters 
were  now  in  full  blast.  All  hands  were  busy,  so  Mr.  Maloney  did 
not  have  long  to  wait  for  his  third  customer.  He  did  his  very 
prettiest  to  sell  her  a  dress.  But  all  in  vain.  When  he  found  his 
last  chance  gone,  he  remarked  to  the  lady  : 

'  •  You  see  the  gentleman  in  the  long  coat  and  big  collar  walking 
up  and  down  the  floor,  madam  ? " 

"  Yes,  I  see  him,"   said  the  customer. 

"  Well,  should  he  spake  to  you  as  you  pass  out  don't  answer 
him  ;  he  has  insulted  siveral  ladies  this  mornin'  because  they 
didn't  buy.     Give  him  a  sharp  look  and  pass  by  quick  loike." 

The  lady  left  the  counter  as  the  shopwalker  approached  her  with 
his  sunny  smiling  smile  to  inquire  if  she  had  got  what  she  required 
The   lady  gave  him  a  wild  quick  glance  and  passed  him  by  with- 
out a  word.      In  a  moment  she  had  mingled   with  the  crowd  on 
the  sidewalk. 

The  floorwalker  couldn't  understand  her  peculiar  manner,  so 
he  returned  to  the  dress  goods  counter.  "  Mr.  Maloney,  did  you 
notice  anything  peculiar  about  that  lady  you  were  serving  just 
now  ? " 

"Well,  Mr.  Bradshow,  oim  thinkin'  the  poor  crater  is  crazy. 
She's  escaped  from  an  asylum.     She  behaved  like  a  lunatic." 

"I  thought  so,"  said  Mr.  Bradshaw,  "for  when  I  went  to 
speak  to  her  she  looked  as  wild  as  a  March  hare." 

Thus  Maloney  saved  getting  the  bounce.  He  turned  out  an  Ai 
man,  became  buyer  of  the  dress  goods  department,  and  to-day 
holds  a  responsible  position  with  a  London  exporting  house. 

Tom  Swalwell. 


FORMED    INTO    A    COMPANY. 

The  old  firm,  Flett,  Lowndes  &  Co.,  which  has  for  twenty 
years  conducted  a  wholesale  business  in  dry  goods  specialties  in 
Toronto,  has  been  formed  into  a  joint  stock  company,  under  the 
style  of  Flett,  Lowndes  &  Co.,  Limited,  with  a  capital  stock  of 
$100,000.  The  directors  of  the  new  company  are  :  John  Flett, 
president ;  Henry  Lowndes,  vice-president ;  C.  B.  Lowndes,  secre- 
tary ;  Geo.  A.  Baker,  director.  The  staff  of  the  company,  both 
on  the  road  and  in  the  warehouse,  is  to  be  increased. 


S.  Greenshields,  Son  &  Co.  have  informed  their  patrons  and 
the  dry  goods  trade  generally  in  British  Columbia  that  they  are  now 
quite  settled  in  their  new  premises  in  Vancouver.  In  addition  to 
having  more  extensive  warehouse  room  and  a  larger  assortment  of 
stock  on  hand  than  formerly,  their  British  Columbia  representative, 
Mr.  A.  W.  Johnston,  has  opened  a  sample-room  in  the  warehouse, 
which  will  be  his  business  headquarters  in  Vancouver. 
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OUR  ROCK.  BOT 
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Feather 
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M.  Macdonald  will  book  your  order  now,  West  of  Winnipeg. 

|.  W.  Woods  will  book  your  order  now,  Ottawa  Valley. 

J.  H.  Parkhill  will  book  your  order  now,  Toronto,  Ontario. 

J.  M.  de  B.  Kemper  will  book  your  order  now,   Montreal. 


W.  A.  Sanders  will  book  your  order  now.  Maritime 

Provinces. 

Karel  Boissevain  will  answer  your  letters.     He  is 

the  Secretary. 

Business  good  with  us, 

hope  same  with  yon ! 
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HW  Wl@  A^sfe  H® 


GB/  FjMimes.  (Coiseirt".- 


Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver 
tising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


I  NOTICE  some  good  advertising  in  Toronto  papers  of  the 
"Semi-ready"  clothing.  Whoever  writes  these  ads.  does  it 
well.  For  clearness,  brevity  and  force  it  is  equal  to  any  clothing 
advertising  now  running  and  with  which  I  am  acquainted.  Here 
is  a  sample  ;  it  may  be  studied  as  a  model  : 

What  is  Semi- ready  ? 

Semi  -  ready  is  a  aew 
brand  of  gentlemen's  clothes 
of  the  best  custom  tailoj 
made  quality. 

So  called  because  not  quitt 
ready  made. 

Only  finished  to  that  point 
where  a  suit  may  be  tried  on 
and     afterwards     completed 
to  order 
That  is  to  say  - 

The  cuffs  of  sleeves  and 
bottoms  of  trouscr  legs  are 
merely  basted  into  position 
Outlets  ia  coat  collar,  vest 
back,  trouser  leg  and  waist 
seams  to  let  out  or  take  in 
as  desired. 

It  would  be  just  as  truth- 
ful to  say  "  made  to  order'' 
But  Semi- ready  has  this 
advantage,  you  don't  have  to 
guess  at  the  effect  of  the 
color  and  style  of  the  gar- 
ments, but  you  see  it  before 
you  order  them. 

"Semi  ready"  is  equal  to 
the  best  custom  tailoring. 

The  prices  are:— Suits  and 
Overcoats  $10.00  to  $25.00. 
Trousers  $3.00  to  $6.00. 

Delivered  two  hours  aftei 
ordered. 

Your  money  back  if  dis- 
satisfied. 


mi-read: 


22  King  Street  West,  TH^  Toronto 

MONTREAL.  WINNIPEG,  and  OTTAWA. 


Opinions 

differ  as  to  taste 
and  style  in  dress.    Our 

Mens-      *» 
Furnishings 

Comprise    many  differ- 
ent opinions. 

I.  GEARY 

431  Dundas  St. 


I  recently  noticed  two 
advertisements  in  a  Wood- 
stock, Ont. ,  paper.  Both 
these  advertisements  occu- 
pied about  the  same  space  ; 
one  was  about  as  bad  as  an 
advertisement  could  be, 
while  the  other  was  not  at 
all  bad.  I  reproduce  the 
two  for  the  sake  of  the  lesson 
they  teach.  Here  is  the  one 
that  has  the  better  typo- 
graphical display,  but  which 
really  says  nothing  that 
would  induce  anyone  to  go 


to  Mr.  Geary  for  men's  furnishings.       And  yet  there  are  so  many 
things  to  be  said  about  men's  furnishings.     For  example  : 

THE  LATEST  COLLAR  FOR  MEN. 

The  latest  London  style  of  men's  collars  is  the 
Rosebery.  It  is  a  stand-up  turn-down-in-front 
collar,  and  very  handsome  in  appearance  ;  4-ply 
linen;  15c.  each,  2  for  25c,  or  $1.35  a  dozen. 
Only  a  limited  supply,  so  come  early. 

FIVE  DOLLAR   HATS  AT  $3.00. 

Twenty  (20)  dozen  Alpine  hats  in  assorted  colors 
just  in.  They  are  of  a  celebrated  New  York 
make,  but  the  maker's  name  is  not  in  the  hats. 
The  quality  is  the  same,  but  not  having  the  name 
in  saves  two  dollars  on  the  price.  Queer,  isn't  it  ? 
Lots  of  queer  things  happen  in  business.  But  you 
needn't  mind  so  long  as  you  get  a  five  dollar  hat 
for  three  dollars. 

The  other  advertisement  does  say  something  definite,  though  it 
is  quite  ' '  short ' '  on  details.  I  should  say  that  it  probably  sold  some 
stationery  for  Mr.  Smith.  : 


Bargains  for  Saturday 


Ladies'  Cream  Note  Paper,  24 
sheets  and  24  envelopes 10c. 

Ladies'  Purses — solid  leather, 
regular  price  on  Saturday. . . .  20c. 

300  Page  Scribbler,  good  paper.    3c. 

200  Page  Scribbler,  good  paper.    2c. 

Good  Foolscap,  24  sheets 10c. 

292  Pens,  one  doz 5c. 

Exercise  Books  at  ic.,2c.,3C,  and  5c. 

Remember  the  place 

PETER  SMITH'S 

BOOKSTORE. 

Opp   Caister  House        Woodstock. 


The  advertisement  of 
Joseph  Rippon,  which  I  clip 
from  the  Woodstock  paper 
before  reierred  to,  is  an 
example  of  fairly  good  ad- 
vertisement gone  wrong,  on 
account  of  being  entirely 
out  of  date  (January  23). 
A  "Christmas  and  New 
Year's  Goods"  advertise- 
ment at  the  end  of  January 
is  not  only  a  disgrace  to  the 
merchant  who  inserted  it, 
but  to  the  publisher  who 
allowed  it  to  go  into  his 
paper.  I  have  often  won- 
dered who  is  the  more  to  blame  for  this  sort  of  thing — the  merchant 
or  the  publisher  ?  That  both  surely  suffer  is  obvious. 
*         *         * 

I  want  to  say  a  good  word  for  the  Blue  Ribbon  tea   advertise- 
ments which  have  been  running  for  some  time  in   the  Canadian 
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PROFIT  WITH  HONOUR 


is  attained  through  handling 

stamped 


Gloves   ^^^^f  Hosiery 

The  name  costs  vou  nothing. 

It  is  a  guarantee  of  quality. 


stamped  on  any  article  adds  50% 
to  the  value. 

Millions  of  wearers  can  testify  to  their  unfading  qualities, 
and  thousands  of  merchants  bless  the  day  these  goods  were 
first  brought  to  their  notice. 

Why  not  give  them  a  trial  ?  It  will  prove  profitable  to  you 
and  pleasing  to  YOUR  CUSTOMERS. 


American  Bureau  of  Louis  Hermsdorf 

78-80  Walker  St.,         NEW  YORK. 
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papers.  It  is  the  best  tea  advertising  being  done  in  Canada. 
I  will  venture  to  say  that  Blue  Ribbon  tea  is  having  a  good  sale 
throughout  the  Dominion.     I  reproduce  one  of  the  ads.      I  am  of 

the   opinion   that  about  the 
only    thing    lacking    is    the 
quotation  of  the  price. 
•*  #  * 


Christmas  and 
New  Year's  Goods 


Is  it  a  good  thing  for  a 
man  to  work  Scripture  quo- 
tations into  his  advertising  ? 
I  am  sure  it  is  a  very  short- 
sighted thing  to  do.  It  is 
short  sighted  because  it  is 
disrespectful  to  the  Scrip- 
tures, and  there  are  plenty 
of  people  in  every  locality 
who  resent  that  sort  of  thing 
to  such  an  extent  that  they 
will  probably  ever  after  keep 
a^ay  from  the  stores  of  the 
advertisers  who  thus  trample 
on  their  susceptibilities. 
Mr.  Henry,  of  Whitby, 
Ont. ,  should  ' '  take  a  tumble 
to  himself"  without  delay.  It  seems  a  pity  that  an  otherwise 
fairly  good  advertiser  (judging  from  this  one  advertisement)  should 


Joseph  Rippon's 

A  fine  choice.  Inspection  invited, 
Sleighs,  20c,  25c,  40c,  50c,  63c, 
75c.  and  $1.  Japanese  Trays,  30c, 
55c,  75c,  $1.  $1.50.  Xmas  Cards 
and  Booklets,  from  ic.  to  15c.  Games 
in  large  variety,  5c.  to  25c.  Toys 
5c,  Toys  ioc,  Toys  25c,  Toys  50c 
100  Envelopes  in  box  15c.  5  qr. 
Note  Paper  20c.  Books — Chums, 
Young  Canada,  Chatterbox,  etc. 
Steam  Engines,  Magic  Lanterns, 
Trolley  Cars,  Flying  Birds,  Balloons, 
Climbing  Monkey,  etc.,  etc.,  etc.,  at 

Joseph  Rippon's 

Issuer  of  Marriage  Licenses 

503  Dundas  and  WOODSTOCK 

83  Wellington  St. 


It  is  easy  to  SAY  a  thing 
is  good  —  another  matter  to 
PROVE  it.  Blue  Ribbon  Tea 
will  stand  every  test. 


spend  his   money    with  the  result  of  creating  prejudice    against 

himself. 

*         *         * 

The  R.  A.  J.  Little  ad.  is  one  from  Oshawa,  Ont.     Compare  it 

with  the  Whitby  advertise- 
ment, and  note  the  difference 


A  Good  Appearance 

Now  is  the  accepted  time  to 
decide  whether  you  want  an  up- 
to-date,  stylish  spring  suit,  such 
as  is  made  up  by  Henry,  the 
practical  cutter  and  fitter. 
Henry's  tailoring  is  of  a  scien- 
tific high-grade,  and  bears  no 
resemblance  either  to  ready- 
made  clothes  or  to  dry  goods 
tailoring,  which  are  so  conspicu- 
ous for  their  clumsy,  unscien- 
tific baggy  appearance.  Be  not 
deceived,  they  are  indeed  mock- 
ers of  true  artistic  cutting  and 
fitting.  All  Henry  asks  of  you 
is  to  give  him  a  trial  and  you 
will  see  that  his  experience  adds 
greatly  to  your  comfort  and 
appearance.  And  he  is  in  full 
swing  and  receiving  orders  daily, 
leave  your  order  early  so  that 
you  may  get  your  suit  for  Easter. 

Jas.  Henry 

Merchant  Tailor 

WHITBY. 


a  serious  thing.    The  underlying 
simple  that  anyone  can  understand 


in  favor  of  Mr.  Little's  pro- 
duction. 


If  I  were  asked  the  ques- 
tion, "Why  do  so  many 
people  say  that  advertising 
does  not  pay  when  we  see 
so  many  examples  of  adver- 
tising that  evidently  does 
pay?"  I  should  reply  that 
people  do  not  take  advertis- 
ing seriously  enough.  Ad- 
vertising is  one  branch  of 
business,  and  that  the  idea 
that  it  can  be  carelessly 
done,  or  that  any  ' '  literary 
feller  "  can  do  it  is  an  evi- 
dence of  a  lack  of  serious 
thought  on  the  subject. 
Advertising,  then,  is  busi- 
ness, and  business  is  always 
principles  of  advertising  are  so 
them.     You  have  something  to 


A  New  Song 

LOOK  HERE 

DID  YOU  KNOW  that  Harris,  who 
composed  "  After  the  Ball,"  "  Com- 
rades," etc.,  composed  the  song, 
"  Break  the  News  to  Mother,"  which 
has  spread  faster  than  smallpox  all 
over  America?  He  has  just  written 
another,  which  will  share  the  same 
fate.     Its  title  is  : 

'  I've  Just  Come  back  to 
Say  Good-Bye." 

These  songs  may  be  had  for  10c 
from  R.A.J.  Little,  Oshawa.  Three 
for  25c;  sent  post  paid  to  any 
address.  We  have  "  Coal  Black 
Lady,"  "Give  Cinda  the  Cake," 
"She  Was  His  Daughter,"  and 
several  others. 

Write  tor  list  ot  10c.  Songs 

R.  A.  J.   LITTLE 

>       OSHAWA. 


sell,  and  you  announce  the  fact  to  the  public  with  all  the  desirable 
particulars — that's  advertising.  But  the  principles  that  underly 
common  law  are  also  simple  and  easily  understood,  yet,  by  the 
practical  working  out  of  the  things  of  life,  law  frequently  becomes 
very  complicated  and  hard  to  understand — and  we  need  lawyers 
and  judges  and  courts,  and  other  things.  Advertising  is  just  like 
law  or  the  practice  of  the  healing  art  or  merchandising  or  market 
gardening  or  what  not — it  needs  serious  study.  And  yet  the  average 
advertising  merchant  gives  less  attention  to  his  advertising  than  to 
any  other  branch  of  his  business.  He  has  a  hazy  idea  that  adver- 
tising is  a  good  thing. 
Partly  in  consequence  of 
this  notion  and  partly  to 
help  his  local  paper  along 
and  partly  perhaps  for  the 
vanity  of  seeing  his  name 
in  print,  he  makes  a  contract 
for  so  much  space,  and 
straightway  he  forgets  all 
about  it.  Pretty  soon  the 
paper  gets  ready  to  go  to 
press,  and  it  is  discovered 
that  the  merchant's  adver- 
tisement has  not  yet  been 
received.  The  merchant  is 
notified  that  his  copy  is 
needed  at  once.  He  seizes 
his  pencil  and  a  sheet  of 
paper  and  writes  a  few  lines 
and  scores  them  out  and  a 
few  more  and  scores  them 
out.     He    tries    again    and 

again  with  no  better  success,  and  finally,  in  desperation,  he  gets 
off  something  like  this  :  "This  space  belongs  to  John  Merchant 
&  Co.,  importers  and  dealers  in  staple  and  fancy  dry  goods, 
groceries,  boots  and  shoes,  etc.  Too  busy  to  write  an  advertise- 
ment this  week.  Farmers'  produce  taken  in  exchange."  This 
production  is  rushed  across  the  street  to  the  newspaper  office,  and 
in  due  course  appears,  and  it  keeps  on  appearing  week  after  week. 
Half  the  advertising  in  country  newspapers  is  no  better  than  this, 
and  plenty  of  it  is  not  as  good,  and  yet  the  country  publisher 
wonders  why  his  advertisers  (?)  keep  dropping  out,  and  the  country 
merchant  on  his  part  wonders  why  his  customers  are  deserting  him 
for  the  big  city  department  stores. 

*  *  * 
There  are  two  big  department  stores  in  Toronto  which  keep 
getting  bigger  and  bigger,  while  most  of  the  city's  smaller  stores 
and  the  stores  of  the  territory  tributary  to  Toronto  are  doing  less 
business  than  formerly,  many  of  them  having  been  closed  up. 
Anyone  who  reads  the  Toronto  papers  can  easily  see  the  reason 
why  the  two  big  stores  are  so  big  and  why  bankruptcy  seizes  upon 
so  many  of  their  competitors.  [  have  before  me  a  copy  of  The 
Toronto  Mail  and  Empire,  of  March  16  last,  and  find  that  each  of 
these  two  big  stores  has  a  full-page  advertisement,  and,  furthermore, 
that  there  are  only  four  other  retail-store  advertisements  in  the  same 
paper,  and  yet  it  is  a  12 -page  paper  containing  a  large  quantity  of 
advertising.  The  other  four  advertisements  are  all  small  and  three 
of  them  don't  contain  a  price  quotation.  The  big-store  full-page 
advertisements  are  full  of  prices,  quotations  and  other  interesting 
information.  Does  advertising  pay  ?  Ask  the  big  stores  in  Toronto 
and  Montreal,  or  New  York,  Philadelphia,  Boston  or  Chicago. 


There  is  one  line  of  dress  goods  which  appears  to  be  specially 
popular  just  now,  in  fact,  so  much  sought  after  is  it  that  many 
houses  cannot  secure  the  goods  to  fill  orders.  It  is  a  new  crepon 
with  what  is  called   "  blister  effects." 
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BRAIDED  WIRE**.* 


Bustles,  Forms, 
Hair  Rolls  .  .  . 


Improve  the  figure  and  give  a  certain,  delightful 
style  to  the  dress 

Infinitely  superior  to  hot,  musty  pads. 


BEAUTY. 


GEM. 


EMPIRE. 


PRINCESS. 


QUEEN,   2   ROWS. 


IMPERIAL    HIP 


COMBINATION    NO.   I 


Braided  Wire  Hair  Rolls 


For  the  Lalest  Styles  of  Hair  Dressing:. 


These  hair  rolls  are  most  desirable  for  the  "pompadour," 
"side  roll"  and  "back  puff"  effects. 

They  weigh  less  than  half  an  ounce — are  comfortable,  cool 
and  cleanly. 

Made  of  the  finest  tempered  wire,  covered  with  knitted 
lace  to  match  any  shade  of  hair. 

The  hair  cannot  become  musty  or  damp  from  perspiration 
if  the  Braided  Wire  Rolls  are  worn.  No  obstruction  to  hair 
pins. 

Made  in   Five  Lengths 

4,  6,  8,   12  and   15-inch. 


HYGEIA   FORMS 


B.&C.  Corsets 


Sample  Orders 
Solicited. 

Manufactured  in  Canada  by 

Brush  A  Co. 

TORONTO. 


QUEEN,    3  ROWS 


LA   MODE,   3   ROWS 
or 
GRECIAN,   2   ROWS. 


COMBINATION   NO.   2. 


BRAIDED  HEALTH   FORMS. 


R 


HBER    TIPPED 

AND    PEKRLESS 


Dress  Stays, 
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CASH  DISCOUNTS  IN  THE  STATES. 

SPEAKING  recently  of  the  advantages  gained  by  the  retail 
dealer  in  discounting  his  bills,  the  member  of  a  large  firm  in 
the  United  States  said:  "The  cash  discounts  in  the  dry  goods 
trade  are  6  per  cent,  from  a  four  months'  bill,  which  is  equal  to  18 
per  cent,  per  annum.  No  merchant  can  afford  to  lose  the  advan- 
tage which  this  discount  represents.  I  know,  intimately,  a  mer- 
chant who  has  done  a  business  in  excess  of  $400,000  per  year  for 
twenty-five  years  past.  Instead  of  discounting  his  bills,  he 
has  drawn  money  from  his  business  from  time  to  time, 
which  he  has  invested  in  real  estate  and  other  outside 
matters.  There  has  never  been  a  time  that  the  outside  investments 
would  sell  for  what  they  cost  him.  I  estimate  he  has  lost  directly 
not  less  than  $16,000  per  year  in  discounts  during  all  the  years  he 
has  been  in  business.  During  all  that  time  he  has  made  an  addi- 
tional loss  by  having  to  pay  long  prices  for  his  goods.  The  dis- 
counts of  themselves  would  have  made  him  rich.  They  would 
have  aggregated  some  $400,000.  The  merchant  is  still  slow  in 
his  payments  and  is  now  looking  for  a  partner." 


MR.  BROCK  BACK  FROM  EUROPE. 

Mr.  William  R.  Brock,  president  of  The  W.  R.  Brock  Co., 
Limited,  returned  to  Toronto  April  1,  after  an  absence  of  several 
weeks  in  Europe.  Mr.  Brock,  in  answer  to  the  inquiries  of  The 
Review,  said  that  the  striking  fact  in  commercial  affairs  abroad 
was  the  advancement  ot  prices,  attributed  chiefly  to  the  rise  in  the 
prices  of  raw  materials.  This  was  especially  marked  in  the  case  of 
silks,  which  showed  advances  both  in  Europe  and  New  York.  At 
the  latter  trade  centre  business  was  reported  better.  In  fact,  as 
one  New  York  commercial  man  expressed  it,  business  had  had 
"the  grippe"  for  some  time  but  was  now  recovering.     Mr.  Brock, 


who  sailed  for  home  from  Italy,  was  asked  regarding  the  internal 
conditions  in  that  country  about  which  so  much  has  been  cabled  to 
this  side  during  the  past  few  months.  "  Italy,"  he  said,  "is  a  very 
productive  country.  The  truth  is  it  is  bled  to  death  by  taxation  to 
support  a  vast  army  of  officials  and  soldiers.  But  the  prospects 
are  improving."  Mr.  Brock  looks  exceedingly  well,  although  the 
passage  across  the  Atlantic  was  very  stormy. 


DEATH  OF  CHARLES  ASHBY. 

Charles  Ashby,  one  of  the  best  known  men  in  dry  goods  circles 
in  Toronto,  died  last  month  in  his  78th  year.  Mr.  Ashby  came  to 
Toronto  36  years  ago  from  London,  England,  and  was  for  32  years 
in  the  employ  of  R.  Walker  &  Co.,  of  the  Golden  Lion.  He  was 
a  prominent  member  of  the  Orange  Order.  A  widow,  four  sons 
and  three  daughters  survive.  Three  of  the  sons  are  resident  in 
Cleveland. 


The  Ontario  Legislature  failed  to  take  action  on  two  business 
questions  of  much  importance  :  The  tax  on  the  turnover  of  a 
business  rather  than  the  value  of  stock  being  held  over  till  next 
year  ;  and  the  proposal  to  license  trading  stamp  companies  being 
knocked  out  in  the  House. 

TheNelson,  B.C.,  Tribune  has  the  following  to  say  about  the  store 
of  Fred  Irvine  &  Co.,  formerly  of  St.  John,  N.B.:  "The  Messrs. 
Irvine's  store  is  the  largest  and  handsomest  in  Kootenay,  and  with 
the  additional  floor  space  will  give  them  about  5,000  square  feet  in 
all.  Wm.  Irvine,  while  on  a  business  trip  east,  secured  the  services 
of  a  first-class  milliner  and  also  a  dressmaker,  two  new  departments 
being  added  in  order  to  meet  the  requirements  of  their  increasing 
business.  The  senior  member  of  the  firm  is  still  in  the  east  enjoy- 
ing a  well  earned  vacation." 


44  By  leaps  and   bounds." 


In  1896—    4,481     pieces  were  "Pirle"-finished. 
1897-  18,503 
1898  —  38,025 


ii 


Pirle 


A  success  like  this  speaks  for  itself. 
J) 

finished  cloths  do  not  "spot" 

do  not  "shrink" 


do  not  "cockle" 
Rain  does  not  damage  them  ! 


FROM   THE   LEADING   IMPORTERS,  or  full  particulars  from 


Bowling  Dye  Works,  BRADFORD,  ENGLAND. 


i 
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j  IrVingf  Umbrella  Co. 

J                                                     ^^                                   LIMITED                                   | 
*                    MANUFACTURERS                                                                                  ] 

Parasols 
Sunshades 

■                                        and    ....                                                                            1 

Umbrellas 

STOREY 

Spring  Trade. 

(jlODC$»  New  and  des|rab|e  i|nes- 

travelling  Bags.  Thc  ,aust  ^^s- 
Olomen's  and  men's  Belts. 

New  patterns  and  styles  of  excellent  value. 

Our  travellers  will  visit  the  trade  in  good  time  with  full 
ranges  of  samples  for  Spring  business. 

0l.1>.$torey$$on 

*<\\r     ft  f^\lr*St     Ar     /  n  il  n  iN  n 

|                                     20  FRONT  STREET  W.,    1  UKUfl  1 U       j 

THE  CLOVER)  OF  (ANAPA 

I             ACTON,     ONT. 

Our  travellers  are  on  the 
road  with     «£     *£ 


C.  K.  HAGEDORN,  Manager. 


X  X 

♦♦»♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦ 


TRADE 

BERLIN 

MARK 


»♦♦♦♦♦♦♦»♦♦♦♦♦     ♦♦♦♦♦♦ 
"We  Fear  Nae  Foe." 


SPRING 
LINES. 

As  our  business  is  run  on  progressive  lines,  our 
range  of  samples  will  be  found  more  representative 
and  much  superior  to  last  season's  goods. 

A  trial  order  solicited.      <£•      •**      •*» 
Remember  we  guarantee  satisfaction. 


•W-WVWWWVWVA/W 


THE  BERLIN  SUSPENDER  AND  BUTTON  CO. 
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Carpets,  Curtains  and  Upholstery. 


THE  CANADIAN  TRADE. 

THE  retail  trade  is  reported  to  be  good,  and  the  prospect  of 
Spring  furnishings,  when  the  weather  takes  a  mild  turn,  are 
believed  to  promise  well.  There  is  more  money  in  the  country  to 
spend  on  new  carpets,  curtains,  floor  oilcloths  and  coverings,  and 
city  trade  has  been  quite  satisfactory.  Wholesale  houses  have 
imported  largely,  and  their  stocks  are  now  complete,  the  range 
being  probably  the  largest  ever  shown  in  Canada. 

THE  ENGLISH  TRADE. 
The  same  satisfactory  reports  come  from  England.  The  Kid- 
derminster Shuttle  says  :  "We  are  just  now  having  a  busy  time 
in  the  carpet  trade.  During  the  Winter  months  many  looms  have 
been  kept  employed  weaving  carpets,  which  were  not  wanted  for 
immediate  delivery.  The  carpet  warehouses  have  been  heavily 
stocked  with  goods  waiting  the  opening  of  the  Spring  trade.  This 
usually  sets  in  with  the  beginning  of  February,  and  the  race  for 
delivery  continues  until  the  early  days  of  March.  Some  say  that 
the  delivery  of  goods  during  the  six  weeks  commencing  with 
February  is  as  large  as  during  the  whole  of  the  remaining  portion  of 
the  year.  But  this  is  not  strictly  correct.  Still,  manufacturers  and 
local  railway  managers  find  it  a  very  busy  period.  We  have 
pointed  out  on  several  occasions  that  trade  this  year  shows  a  dis- 
tinct improvement.  Authorities  have  represented  it  as  being  at  least 
10  per  cent,  better  than  the  Spring  trade  of  last  year.  Con- 
sequently there  has  been  a  corresponding  activity  shown  in  the 
great  delivery  season." 


CONDITIONS   IN  THE  STATES. 

According  to  The  Philadelphia  Carpet  Journal,  manufacturers 
have,  on  the  whole,  been  fairly  well  employed,  and  decidedly  less 
complaint  is  heard  concerning  the  business  conditions  at  this  time 
when  compared  with  that  of  last  year. 

Stiffer  prices  for  tapestries,  velvets  and  linoleums  are  recorded. 

Domestic  rugs  of  all  sorts  and  art  squares  continue  to  hold  a 
strong  position  as  the  goods  which  have  been  among  the  heaviest 
sellers,  and  the  offerings  in  these  for  this  Spring  have,  without 
doubt,  eclipsed  anything  ever  shown  to  the  trade  in  times  past. 

CARPET  MOTHS  AND  BEETLES. 

In  response  to  several  recent  inquiries  regarding  the  best 
method  of  exterminating  carpet  moths  and  beetles,  it  can  be  said 
that  so  far  as  the  buffalo  beetle  is  concerned  corrosive  sublimate 
seems  to  be  the  only  certain  remedy.  In  using  this  drug  take  a 
wide-mouthed  earthen  jar,  pour  into  it  two  quarts  of  boiling  water 
and  dissolve  in  this  one  teaspoonful  of  corrosive  sublimate.  When 
possible  this  solution  should  be  used  out  of  doors  and  applied  with 
a  small  wisk  broom  used  for  this  purpose  only.  As  the  solution 
is  poisonous,  the  jar  should  be  plainly  labeled  and  kept  carefully 
covered.  Gloves  should  be  worn  in  using  it  and  care  should  be 
taken  to  prevent  any  of  it  touching  the  face  or  eyes.  In  applying 
it  the  best  method  is  to  hang  the  rug  or  carpet  over  a  line,  then  dip 
the  wisk  in  the  liquid,  shaking  it  nearly  all  off  against  the  inside  of 
the  jar,  then  carefully  brush  the  rug  over  both  the  face  and  back 
without  using  enough  of  the  solution  to  make  the  fabric  wet. 

Benzine,  or  carbolic  acid,  or  kerosene  oil,  will  kill  beetles  or 
moths  if  it  can  be  brought  into    contact  with  them.     The  most 


effective  way  of  using  benzine  is  to  take  up 
the  carpet  and  fill  all  the  cracks  and  crevices 
in  the  floor  and  under  the  baseboard  with 
the  benzine,  using  a  hand  atomizer  for  the 
purpose.  The  carpet  should  be  beaten  and 
lightly  sprayed  with  benzine.  The  cracks 
and  crevices  should  then  be  filled  with  a 
mixture  of  plaster  of  paris  and  water,  which  will  soon  set  and  form 
a  hard  substance,  through  which  the  insects  cannot  penetrate. 
In  the  case  of  a  stock  of  carpets,  the  benzine  spray  alone  is 
generally  sufficient  to  kill  the  insects.  Benzine  is  very  inflam- 
mable, and  no  light  should  ever  be  brought  near  it. 

Camphor  was  the  old  remedy  for  all  kinds  of  moths,  but  it  is 
not  now  regarded  as  a  certain  protection,  and  it  is,  moreover, 
rather  expensive. — American  Carpet  Trade  Review. 

A  MAMMOTH  ENGLISH  CARPET. 
When  the  contract  was  given  recently  for  carpeting  the  Palace 
hotel  in  San  Francisco,  one  of  the  stipulations  of  the  proprietors  was 
that  the  main  hall  should  be  covered  with  a  fabric  which  was  with- 
out joint  or  seam  throughout  its  entire  length.  This  hallway  was 
336  feet  long  and  6  feet  wide,  and  as  a  fine  grade  of  floor  covering 
was  wanted,  a  mottled  pattern  of  velvet  of  a  deep  crimson  shade 
was  chosen.  The  carpet  was  made  by  theCrossleys  at  their  Halifax 
factory,  and  was  336^  feet  long  by  6  feet  9  inches  wide.  It  was 
made  in  one  solid  piece,  weighed  807  lb.  unbaled,  and  the  circum- 
ference of  the  roll  was  10  feet. 

CAT  SKINS  FOR  RUGS. 
Strange  to  say,  we  have  never  looked  on  the  skin  of  the  ordin- 
ary house  cat  as  worth  anything  from  a  commercial  standpoint, 
but  yet,  statistics  show  that  50,000  skins  of  tabbies  are  exported 
annually  from  the  United  States.  Wholesale  dealers  in  furs  and 
skins  of  all  kinds  state  that  they  rarely  receive  a  consignment  of 
skins  from  the  country  which  does  not  include  a  number  of  these, 
the  average  price  being  15  cents  per  hide.  The  demand  for  cat 
skins  in  this  country,  says  The  American  Carpet  Journal,  is 
extremely  limited,  and  the  only  use  made  of  them  is  in  the  pro- 
duction of  cat-tail  rugs  and  oddities  of  like  character,  and  some- 
times as  trimmings.  Once  in  a  while,  too,  they  are  used  as  a 
chest-protector  in  winter  for  an  old  man  who  lives  in  the  customs  of 
the  days  gone  by. 

CANADIAN  PURCHASES  FROM  ENGLAND. 
A  feature  of  our  import  carpet  business  in  1 898  was  the  increased 
purchase  of  British  goods.  In  this  department  at  least  the  prefer- 
ential tariff  is  getting  in  its  work.  Notwithstanding  the  strong 
competition,  in  certain  lines,  from  the  United  States,  and  the  steady 
development  of  carpet  making  in  Canada,  the  British  imports 
increased  from  about  #700,000  in  1897  to  $850,000  last  year. 
Taking  the  leading  lines  of  imported  carpets,  the  details  of  trade 
during  the  two  years  are  as  follows  : 

Great  Britain.  United  States. 

1897.  1898.  1897.  1898. 

Carpeting,  hemp  or  jute.  $  67,137  $  92,882  #10,855  $  6,423 

Carpets,  brussels 222.834  280.447  9  685  5-5*4 

Carpets,  tapestry    312,930  387,319  18,519  15.769 

Wool  carpets 10,807  11,382  13  396  2,760 

Cotton  warp  carpets  ... .          4,54°  1 .419  131848  1,35° 

Carpets,  other  kinds 59.720  44855  29,034  10,242 

Total $674,968     #818,304     $95,437     #42,058 


The  many  friends  of  Mr.  J.  M.  Garland,  of  Ottawa,  will  be  sorry 
to  hear  of  the  death  of  his  wife,  which  occurred  a  few  days  ago  at 
Los  Angeles,  California.  Mr.  Garland  has  the  sympathy  of  the 
trade  in  his  sad  bereavement. 
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James  Johnston  &  Co. 

WHOLESALE  DRY  GOODS. 
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The  following  Departments  are  now  complete  : 


Dress  Goods,  Velveteens,  etc. 
Silks,  Ribbons  and  Trimmings 
Hosiery,  Gloves  and  Underwear 
Smallwares,  Notions,  etc. 
Gents'  Haberdashery  and  Neckwear 
Muslins  and  Embroideries 


Laces  and  Curtains 
Umbrellas  and  Parasols 
Prints  and  Cotton  Dress  Goods 
Cottonades,  Flannelettes,  Shirtings 
Tickings,  Linings,  Towelings,  etc 
Linen  Napkins,  Doylies  and  Tablings 


Our  Travelers  are  now  on  the  road  with  a  range  of  Samples  that  cannot 
be  surpassed  in  the  Dominion.  We  advise  free  buying  at  this  time,  as 
most  lines  of  goods  are  likely  to  be  advanced  in  the  near  future. 

LETTER  ORDERS  A  SPECIALTY. 


JAMES  JOHNSTON  &  CO.   *  st  Heuast,  Montreal. 


The  Lace  Warehouse 
of  Canada  


A 


THE  OPEN  DOOR  to  success  in  our  line  is  by  keeping  in  close 
touch  with  the  world's  producers  of  Fancy  Dry  Goods  and 
Novelties. 

Our  buyers,  at  present  in  the  European  and  American  markets, 
are  sending  forward  selections  of  the  newest  designs  in  Summer 
Fabrics  and  Notions. 


OUR  SPECIALTIES: 


JACKETS  AND  SKIRTS 


LACES,  LACE  CURTAINS 
VEILINGS  and  DRESS  GOODS 

are  kept  fully  assorted  throughout  the  season.  We  carry 
also  immense  ranges  of  Trimmings,  Gloves,  Hosiery, 
Underwear,  Ruchings,  Chiffons,  Belts,  Ties,  Hairpins, 
Ribbons,  Silks,  Muslins,  Grenadines,  etc.,  etc. 


FOR   FALL   AND    WINTER   SEASON 

Samples  of  these  lines  produced  at  OUR  OWN  FACTORY 
are  now  in  our  travellers'  hands,  and  will  speak  for  them- 
selves as  regards  style,  finish  and  value.  SEE  THEM  or 
you  will  miss  it.  These  can  be  repeated  throughout  the 
season  and  will  be  produced  and  delivered  promptly  to 
your  order. 


LETTER    ORDERS    GIVEN     SPECIAL    ATTENTION. 


Kyle,  Cheesbrough  &  Co., 


16  St.  Helen  Street, 


Montreal 
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THE   MILLINERY   SEASON  IN  THE   WEST. 


A     GLIMPSE     OF     FASHIONS    AT    WINNIPEG. 


From  THE  Review's  Special  Correspondent. 

Winnipeg.  March  28,   1899. 

EASTER  falling  earlier  than  usual  this  year  has  hurried  the 
millinery  season,  and,  in  spite  of  the  cold  weather,  millinery 
openings  have  been  the  order  of  the  day  during  the  month,  and  I 
do  not  think  I  can  do  better  than  devote  this  letter  to  a  description 
of  what  the  Manitoba  women  are  going  to  wear  upon  their  heads 
during  the  coming  season. 

This  month  we  had  three  wholesale  openings,  The  D.  McCall 
Co.,  Limited,  Thomas  May  &  Co.,  and  Green's  (to  this  latter  your 
correspondent  was  not  invited,  so,  is  not  in  a  position  to  do  it 
justice,  though  rumor  states  that  many  of  the  hats  were  choice). 

The  D.  McCall  Co.,  Limited,  opened  on  March  6,  and  the 
stock  shown  was  very  fine.  The  company  have  two  showrooms. 
The  first,  a  very  large  room,  was  devoted  to  untrimmed  hats, 
flowers,  feathers,  gauzes,  tulle,  chiffons,  ribbons,  and  ornaments. 
Among  the  untrimmed  goods,  the  variety  of  sailors  and  walking 
hats  was  very  noticeable.  In  more  expensive  lines  were  the 
Panamas  in  tan,  fawn,  and  white,  lace  straws,  fancy  braids,  wheat 
cloths,  mohairs,  chips,  and  leghorns.  The  flowers  were  beautiful 
and  artistically  arranged,  while  too  much  praise  can  hardly  be 
bestowed  on  the  selections  of  trimmings.  It  would  seem  as  if  never 
in  the  whole  history  of  millinery  were  there  such  dainty  fabrics  for 
hat  decoration. 

In  the  second  showroom  were  arranged  the  trimmed  goods,  a 
very  garden  of  delight  to  the  feminine  eye.  Of  the  hundred  or 
more  hats  shown  it  would  be  quite  impossible  to  give  a  full  descrip- 
tion, but  a  few  deserve  special  mention.  A  large  hat  of  fancy 
white  straw,  drooped  slightly  over  the  face  and  trimmed  with  green 
tulle  in  three  shades  made  in  a  series  of  rosettes,  these  were  held 
together  by  a  wire.  In  the  front  this  trimming  was  held  down  to  the 
brim  with  a  large  square  gold  buckle,  then  carried  back  on  each  side 
of  the  crown,  having  much  the  effect  of  plumes,  and  again  caught 
together  at  the  back  by  a  large  high  bow  of  three-toned  nile  green 
taffeta  ribbon.  Just  beneath  the  brim,  and  resting  over  the  hair  at 
the  back  was  a  large  bunch  of  violets  in  purple  velvet.  An  Empire 
hat,  of  sunburst  pink,  had  the  brim  draped  with  a  scarf  of  black  net 
embroidered  in  true  lovers'  knots.  The  crown  was  composed  of 
bows  of  sunburst,  in  three  tones,  black  quills;  below  the  brim  on  the 
left  side  was  a  bank  of  black  violets  with  golden  hearts.  A  pretty 
toque  shape  in  cornflower  blue  was  trimmed  with  three  tones  of 
satin  faille  ribbon  of  the  same  color  with  large  pompoms  of  fluted 
white  tulle,  from  the  centre  of  which  rose  sprays  of  lily  of  the 
valley.  A  large  picture  hat  of  white  lace  straw  was  trimmed  with 
burnt  orange  ribbon  in  three  tones,  with  fringed  edges,  black  quills 
and  black  roses  under  the  brim.  A  pretty  Napoleon  in  wood- 
tinted  straw  had  a  scarf  of  butter  lace  on  the  brim,  a  coil  of  three- 
toned  ribbon,  same  color  as  the  hat,  round  the  crown,  drooping  doves' 
wings  and  rosettes  of  orange  velvet  against  the  face  in  front.  This 
was  a  most  stylish  hat.  Handsome  black  hats  were  numerous. 
Black  and  burnt  orange  also  seemed  a  favorite  combination, 

Thomas  May  &  Co. — This  house  was  a  little  handicapped  on 
account  of  not  deciding  on  an  opening  until  very  late  in  the  season. 
Their  showrooms  are  very  large  and  there  was  not  time  enough  to 
prepare  sufficient  to  fill  them  fully.  However,  what  was  lacking 
in  the  number  of  hats  was  fully  made  up  in  the  quantity  and  beauty 
of  the  flowers  and  ornamental  crowns,  gauze,  feathers  and  the  like. 


One  very  handsome  hat  had  black  velvet  rim  with  lining  of  pale 
pink  gauze,  black  sequin,  crown,  scarf  of  satin  de  chene  in  pale 
rose,  high  bows  of  the  same  and  glory  dijon  roses  and  foliage.  This 
hat  turned  flaring  from  the  face,  and  was  filled  in  with  bows  of 
black  velvet,  roses  and  large  pearl-headed  pins.  From  the  back 
were  wide  ties  of  black  taffeta  to  tie  under  the  chin. 

Russian  helmet  in  black  wheat  cloth,  run  with  black  velvet 
ribbon  and  trimmed  with  fans  of  black  tulle,  black  plumes  and 
sequin  wings.  Another  effective  creation  was  a  tarn  crown  of 
silver  cloth  shrouded  with  black  sequin  net.  The  trimming  was 
white  ospreys  and  a  large  jet  butterfly. 

A  shortbacked  sailor  in  heliotrope  was  effectively  trimmed  with 
alternating  pompoms  of  lavender  and  white,  white  wings  and  masses 
of  violets  shading  from  purple  to  white. 

RETAIL  OPENINGS. 
All  the  retail  millinery  houses,  with  one  exception,  held  their 
openings  last  week.  The  displays  of  trimmed  goods  were  the 
finest  in  years  and  the  sales  large,  particularly  so  when  the  state  of 
the  weather  is  taken  into  account.  The  cold  March  winds  are  not 
conducive  to  millinery  sales  as  a  rule.  However,  women  in  Win- 
nipeg, and  Manitoba  generally,  have  learned  the  wisdom  of  having 
Spring  hats  and  garments  ready  to  pop.  on  with  the  first  fine  weather. 
It  usually  comes  with  a  rush  when  it  does  come. 

Preston  &  Co.'s  millinery  department  is  in  charge  of  Miss 
Wood,  who  visited  New  York  and  the  eastern  markets,  returning 
about  March  10.  Her  stock  is  well  assorted  and  many  of  the  hats 
very  pretty.  A  shortbacked  sailor  in  cyrano,  was  trimmed  all 
round  the  crown  with  stiff  bows  in  three  tones  of  the  same  color. 
The  bows  were  placed  flat  against  the  crown,  and  gradually  rose  in 
height  from  the  front  to  back.  At  the  base  of  the  bows  was  a 
wreath  of  rose  foliage  fastened  with  a  large  gold  buckle  in  front. 
Under  the  brim  at  the  back  were  masses  of  the  foliage  and  rosettes 
of  ribbon.  A  pretty  lace  straw  toque,  in  cornflower  blue,  was  trim- 
med with  three  tones  of  the  same  color  and  a  bank  of  salmon  roses 
against  the  face.  A  large  black  hat  of  gauze  was  trimmed  with  a 
scarf  of  pink  satin  de  chene,  appliqued  with  true  lovers'  knots  in 
butter  lace.  A  particularly  stylish  hat  was  a  large  leghorn,  droop- 
ing over  the  face, and  trimmed  with  a  soft  coil  of  white  gauze  tucked 
with  rope  silk.  The  coil  ended  in  high-wired  bows  at  the  back, 
where  the  brim  was  turned  up  and  banked  with  deep  petunia  roses 
and  bows  of  black  velvet  ribbon. 

Miss  Bain  owns  one  of  the  longest-established  millinery  busi- 
nesses in  Manitoba.  She  devotes  herself  to  millinery  exclusively, 
and  carries  a  very  fine  stock.  Among  the  pretty  hats  seen  at  her 
opening  were  :  Large  drooping  shape  of  black  tulle,  the  brim 
entirely  covered  with  double  stocks,  shading  from  purple  to  palest 
mauve,  scarf  and  bows  of  lavender  faille  shot  with  gold,  spreading 
black  wings  in  front,  fastened  with  large  rosettes  of  purple  tulle. 
A  pretty  shape  turned  up  at  the  left  side,  brim  of  sequin,  gauze 
fans  of  jetted  tulle,  black  ospreys,  and  entire  crown  of  deep  petunia 
roses.  A  fancy  lace  straw  in  brown,  with  crown  of  violets  in  five 
shades,  brim  wreathed  with  rose  foliage  and  finished  with  large 
bow  of  deep  purple  faille  at  the  back.  A  jaunty  French  toque, 
crown  of  sweetbrier  leaves,  brim  of  closely-banked  pink  roses  in 
four  shades  ;  the  only  trimming  of  this  dainty  creation  was  a  high 
standing   double  rosette  of  pink   gauze,    flecked  with  silver.     A 
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HAMILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 


AND 


TABLE  COVERS 

In  new  and  attractive  designs. 

FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

27  Front  Street  West,  TORONTO. 


NOTHINC  DECEPTIVE 


ABOUT 


+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1899  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


The  Dominion  Oil  Cloth  Company 


....LIMITED 


MANUFACTURERS    OF 


FLOOR  Oil  Cloths 
STAIR  Oil  Cloths 
MATS  or  Rugs 


3  Grades 


Canvas  and 
Painted  Back. 


All  Sizes 


TABLE  Oil  Cloths 
SHELF  Oil  Cloths 
STAIR  Oil  Cloths 


Cotton  and 
Duck  Back. 


ENAMELLED  and  LEATHER  CLOTHS. 


Satisfaction  guaranteed  in  Quality  and  Price.     Jobbing  trade  solicited. 


OfflCe  and  WOrkS,       St  Catherine  and  Parlnenais  Streets,  MontRa!. 
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MILLINERY  IN  THE  WEST     Continued 

brown  shortbacked    sailor,   with  tire   brim,  was  decorated  with  a 

vide  scarf  effect  in  cerise  straw  and  clusters  of  deep  cabbage  roses. 

The  Honorable  the  Hudson's  Bay  Company  always  have  a  fine 
show  of  hats  for  opening  day.  Miss  Rogers  is  a  judicious  buyer, 
and  the  showrooms  this  season  certainly  did  great  credit  to  her 
taste.  Among  the  more  noticeable  hats  was  a  Viola  Allen,  all 
black.  This  shape  is  an  exception  to  the  general  rule  (which 
decrees  that  large  hats  shall  droop  over  the  face)  and  rolls  directly 
back  from  the  face  and  is  trimmed  with  Prince  of  Wales'  feathers  ; 
the  crown  of  sequin  gauze  and  the  wide  brim  of  shirred  Brussels  ; 
the  feathers  fastened  in  place  with  high  fans  of  tulle  edged  with 
fluted  gauze  and  interpersed  with  sprays  of  jet,  the  only  color  being 
three  handsome  pearl  pins.  It  would  be  difficult  to  imagine  any- 
thing more  becoming  than  this  hat.  A  rather  large  Empire  hat 
of  lace  straw  in  heliotrope  shades  was  decorated  with  a  scarf  of 
butter  lace.  This  scarf  was  laid  in  soft  folds  on  the  brim  and 
secured  in  front  with  a  large  and  perfectly  round  buckle  of  plain 
gold  with  strap  across  the  centre.  The  scarf  crossed  at  the  back 
and  drooped  gracefully  over  the  hair.  The  crown  was  almost  en- 
tirely covered  with  violets,  rising  in  pyramid  shape  at  one  side. 

One  of  the  very  jauntiest  hats  of  the  season  is  the  French 
walker,  with  sharp  point  in  front  and  vaudeville  crown.  One  in 
black  was  trimmed  with  scarf  of  ecru  tied  in  a  knot  and  falling 
over  the  hair.  In  front  were  high-wired  bows  of  ecru-net  fastened 
with  a  gold  and  jeweled  buckle.  The  rolled  brims  were  banked 
with  roses  in  fuchsia  pink.  Another  pretty  effect  was  a  flat  frame 
of  butter  net  with  heavy  applique  design,  edge  of  fuschia  straw  and 
crown  of  French  poppies  shading  from  deep  red  to  white,  in  front 
of  crown  black  ospreys,  masses  of  maidenhair  fern  and  large  rose 
of  black  gauze  with  jetted  edges.  Floral  bat  composed  entirely  of 
shaded  purple  stocks  and  lily  of-the-valley  with  sweetbrier  leaves. 
One  very  pretty  bonnet  was  composed  of  jet  sequins  and  trimmed 
with  bows  of  fuchsia  pink  satin  de  chene  ribbon,    appliqued  with 

true  lovers'  knots  in  butter- colored  lace,  a  bunch   of  fuchsia  pink 
roses  and  a  handsome  steel  buckle. 

J.  Robinson  &  Co. — This  is  Miss  Jerrard's  second  season,  and 
her  showrooms  were  very  charmingly  arranged.  The  light  is  good, 
and  between  the  long  mirrors  were  placed  pyramids  of  flowers. 
Among  the  hats,  the  first  to  be  noticed  were  the  Dewey  shapes, 
which,  by  the  way,  are  much  in  the  style  of  the  Empire,  only 
somewhat  smaller.  One  very  handsome  hat  was  composed  of 
wheat  cloth  covered  with  sequins ;  just  at  the  front,  where  the  brim 
droops  to  the  face,  were  arranged  black*  ospreys,  fans  of  black 
tulle  and  a  large  black  gauze  butterfly  with  jetted  wings.  Another 
Dewey  hat  was  the  same,  only  developed  in  white  instead  of  black. 
A  magnificent  production  was  a  sunset  hat  ;  this  shape  was  short- 
backed  sailor,  with  raised  flare  of  straw  on  left  side  of  crown  ;  the 
scarf  drape  was  composed  of  eight  shades  of  gauze,  ranging  from 
deep  fuchsia  to  palest  mauve  ;  the  rest  of  the  garniture  was  deep 
petunia  roses  and  foliage  ;  the  whole  effect  was  very  striking.  A 
very  pretty  Napoleon  was  developed  entirely  of  violets,  the  garni- 
ture being  a  handkerchief  effect  in  pale  blue,  with  white  drooping 
wings.  Another  Napoleon,  in  black  fancy  straw,  had  Prince  of 
Wales'  feathers,  black  edged  with  white.  Another  handsome  hat 
showed  a  white  gauze  frame  shrouded  with  black  lace,  with  ribbon 
applique  of  true  lovers'  knots  ;  this  hat  drooped  over  the  face  ;  at 
the  back  were  sequin-covered  gauzy  wings,  and,  beneath  the  brim, 
resting  on   the  hair,  a  bank  of  black  satin  roses  with   deep  yellow 

hearts. 

SUMMARY. 

A  brief  summary  of  the  styles  would  seem  to  be  mainly  divided 
into  two  classes,  with  many  variations  in  each  class.  These  classes 
are  large  hats  drooped  over  the  face,  and  small  hats  turned  directly 


back  from  the  face.  In  colors,  there  is  without  doubt  a  prepon- 
derance of  those  red  shades  comprised  under  the  various  names  of 
cyrano,  petunia  and  fuchsia  ;  purple  shades,  running  through  all 
the  gradations  of  deep  purple,  heliotrope,  lavender  and  mauve, 
come  next,  and  blues,  such  as  old  china,  cornflower,  lobelia,  delf 
and  sky  blue,  follow.  In  spite  of  the  number  of  bright  colors, 
however,  there  are  a  very  large  number  of  handsome  black  hats 
and  white  hats;  wood  tints  are  not  overlooked,  and  there  is  a  good 
deal  of  nile  green. 

If  any  objection  can  be  offered,  where  there  is  so  much  to 
admire,  it  is  the  tendency  to  overload  hats  with  trimming.  The 
fabrics  are  all  light,  but  many  are  put  on  in  such  a  way  as  to  look 
massive  and  rather  overtopping. 

NOTES. 

Mr.  Douglas,  representative  for  Chas.  Reid  &  Co.,  is  opening  a 
fine  sample-room  in  the  Nanton  block.  His  millinery  goods  are 
not  yet  on  view,  but  will  be  in  a  few  days. 

Mr.  Campbell,  buyer  for  Whitla's,  has  left  on  his  36th  pur- 
chasing trip  to  Europe.  He  was  accompanied  by  Mrs.  Campbell 
and  will  probably  be  absent  about  three  months. 

The  Hoover  Manufacturing  Co.  have  opened  anew  factory  with 
all  modern  equipment  for  the  manufacture  of  overalls,  pants,  vests, 
and  the  like.  Their  goods  will  all  bear  the  trades  union  label. 
This  factory  is  the  direct  outcome  of  an  attempt  on  the  part  of 
Emerson  &  Hague,  overall  and  tent  makers,  to  cut  the  wages  of 
employes.  Their  hands,  to  the  number  of  35,  struck  in  February 
last  and  the  trades  council  took  up  the  grievance,  supported  the 
strikers,  and  finally  negotiated  for  the  opening  of  this  new  factory. 

E.C.H. 

TESTIMONY  OF  A  CASH  MERCHANT. 

Mr.  J.  A.  Stewart,  a  cash  merchant,  of  Exeter,  Ont. ,  writes  as 
follows  : 

"  In  reply  to  your  request,  I  submit  for  the  consideration  of 
yourself  and  your  readers  a  few  points  with  respect  to  the  '  cash 
system.' 

"  Before  my  introduction  of  this  system  I  had  for  about  seven  or 
eight  years  been  doing  a  somewhat  large  credit  business,  in  the 
course  of  which  I  was  frequently  made  to  feel  that  the  credit  system 
was  neither  just  to  myself  nor  to  my  cash  customers,  and  I  conse- 
quently determined  to  adopt  the  '  cash  system.' 

"  I  fixed  a  date  for  the  change  from  credit  to  cash,  advertised 
the  same  through  our  two  local  papers  and  notified  all  our  cus- 
tomers specially,  and  the  public  generally,  by  means  of  printed 
circulars  mailed  to  them.  In  this  way  I  gave  three  months'  notice 
of  the  change.  I,  at  the  same  time,  adopted  the  'one  price  system  ' 
and  advertised  it  and  the  '  cash  system  '  together.  The  result  has 
more  than  realized  my  expectations. 

"  You  ask  me  if  I  had  any  difficulties  to  encounter  on  the  intro- 
duction of  this  system.  I  can  say  I  had  none.  I  lost  a  few  cus- 
tomers, but  gained  more  than  I  lost 

"  A  few  of  the  reasons  why  I  favor  the  cash  system  are  the 
following  :  No  keeping  of  books  other  than  a  stock  book,  sales 
book  and  cash  book,  thus  saving  the  salary  of  a  bookkeeper. 

"  No  bad  debts  incurred.      Selling  for  cash,   can  buy  for    cash, 
thus  getting  reduced  prices,  better  discounts  and  better  choice  of 
goods  ;  and  I  get  a  better  class  of  customers,  as  the  cash  customers 
are  the  most  desirable  ones.     I  would  not  on  any  account  return  ^ 
again  to  the  credit  system." 


R.  H.  Mitchell,  who  represents  the  W.  R.  Brock  Co.,  Limited, 
on  the  old  northern  ground,  has  recovered  from  his  recent  illness, 
his  friends  will  be  glad  to  know,  and  is  at  the  post  of  duty  again. 
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If  You  Want  The  Best 

BE  SURE  YOU   GET 

M.  &  K.  SILKO,    12  Balls  in  a  Box. 
M.  &  K.  SILCOTON,    10  Balls  in  a  Box. 
M.  &  K.  SILCOTON  EMBROIDERY. 
M.  &  K.  TURKEY-RED  EMBROIDERY. 
M.  &  K.  VICTORIA  CROCHET  THREAD. 
M.  &  K.  KNITTING  COTTON,  etc.,  etc. 


Robert  Henderson  &  Co. 


181  and  183 

McGill  Street 


Montreal. 


SOLE  AGENTS  FOR  CANADA 


NOW  IS   THE   TIME 


TO  PLACE   YOUR  ORDERS  FOR  ISEXT 
FALL'S  DELIVERY. 


and 


IN  ALL 

Durable 

Qualities. 


FOR  THE  FAMILY 


GENlilNE  HEALTH 

UNDERWEAR 

The  Attention  of  the  Trade 

is  called  to  the  new  and  im- 
proved styles  we  have  placed 
on  the  market 

FOR  1899. 

These  garments  are  con- 
structed for  durability  and 
sightliness,  and  if  you  are 
striving  for  an  enduring  busi- 
ness no  underwear  stock  is 
complete  without  these  goods. 
They  are  for  sale  by  all  the 
leading  jobbers  in  the  country 
and  are  extensively  advertised. 


Qualities  and  sizes  are  always  uniform 
ind  never  vary  In  the  slightest  degree. 


suns 


FOR 


Men,  Women 
and  Children. 


&5 


WRIGHTS  HEALTH  UNDERWEAR  CO.,     NEW  YORK  CITY 
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NEW  GOODS  IN  WHOLESALE  TRADE. 


JOHN  MACDONALD  &  CO. 

JOHN  MACDONALD  &  CO.  this  season  are  able  to  meet  the 
large  demand  for  carpet  squares,  and  are  showing  an  assort- 
ment of  these  in  axminsters,  wiltons,  velvets,  tapestries.  Japanese. 
There  is  a  full  range  of  designs  and  patterns.  In  the  matter  of 
linoleum,  the  stock  is  very  complete,  including  all  widths  up  to  4 
yards  wide.  There  are  some  very  new  designs  in  China  mattings 
and  Japanese  mattings  this  season,  and  they  can  scarcely  be  told 
from  a  regular  carpet  pattern  when  on  the  floor.  A  line  of  twine 
mattings  this  season  is  a  close  imitation  of  the  Japanese.  A 
special  line  in  plush  cushion  tops  and  tapestry  cushion  tops  is  being 
shown. 

In  the  blouse  set  trade,  the  beauty  pin  is  driving  out  the  stud. 
Blouse  sets  in  pearl  and  gold  are  popular,  and  may  be  had  in  nice 
goods  to  retail  at  from  25  to  50c.  Side  combs  are  still  in  demand, 
and  so  are  pompadour  combs.  Ladies'  chiffon  bows  in  plain 
colors  sell  well. 

In  men's  furnishings,  a  line  of  the  wide  striped  shirts  so  popular 
in  New  York  and  elsewhere  will  shortly  be  offered  for  $1  retailing. 
There  is  a  heavy  business  this  season  in  cheap  rubber  coats, 
American  make,  to  retail  at  a  good  profit  from  $3  to  $6.50.  This 
firm's  special  in  linen  collars,  No.  2100,  to  retail  at  two  for  25c,  is 
taking  well.  Some  new  things  in  linen  handkerchiefs,  just  pur- 
chased abroad,  will  shortly  be  offered  as  clearing  lines. 

The  woollen  department  will  shortly  be  sending  out  Fall 
samples.  These  include,  in  mantlings,  the  following  :  Mantle 
cloths,  mantle  beavers  (all  colors),  curl  serges,  astrakans,  sealettes 
and  costume  tweeds.  For  men's  wear  :  Worsted  and  serges  and 
all  makes  of  tweeds,  domestic  and  imported,  suitings  and  trouser- 
ings, and  tailors'  trimmings,  will  be  shown.  The  March  trade  in 
collars  has  been  exceptionally  good.  A  drive  in  64  imported  tweed 
suitings,  another  in  fancy  worsted  trouserings,  and  a  special  drive 
in  3-4  low  priced  Canadian  tweeds  are  interesting  features. 

TORONTO   FEATHER    &    DOWN   CO.,    LIMITED. 

The  Toronto  Feather  &  Down  Co.,  Limited,  are  showing  a 
splendid  range  of  goods  in  down  and  cotton-filled  comforters.  Many 
new  and  artistic  ideas  are  introduced  into  these  goods,  and  the 
result  is  one  of  the  most  attractive  displays  ever  shown. 

The  bed  pilows  made  by  The  Toronto  Feather  &  Down  Co., 
Limited,  are  known  throughout  the  entire  Dominion  as  thoroughly 
reliable  goods  and  are  meeting  with  the  appreciation  they  justly 
merit. 

TOOKE  BROS. 

Tooke  Bros.,  Montreal,  are  introducing  a  very  handsome  line 
of  Fall  and  Winter  blouses,  including  almost  every  class  of  texture 
suitable  for  Fall  and  Winter  wear.  They  are  opening  a  special 
department  for  this  business,  and  their  silk  blouses  in  original  and 
beautiful  effects,  such  as  are  almost  impossible  to  describe,  will  be 
sold  to  the  trade  at  prices  ranging  as  high  as  $5  and  $6  each. 

Ladies'  neckwear  in  all  its  many  beautiful  and  attractive  lines 
is  now  being  made  by  Tooke  Bros.,  Montreal.  The  designs  are 
pretty,  unique  and  tasteful,  and  must  be  seen  to  be  appreciated. 
These  new  goods  will  be  placed  on  the  market  about  April  1. 

KYLE,  CHEESBROUGH  &  CO. 
Kyle,  Cheesbrough  &  Co.  are  now  showing  some  exceptionally 
fine  mercerized  Italian  and  sateen  skirts,  with  ruffles,  corded,  and 


trimmed  with  satin  and  velvet  ribbons.  They  are  all  made  in  the 
new  bell  shapes,  which  are  the  latest  thing  in  skirts  in  New  York 
and  other  United  States  centres  of  fashion. 

The  firm  are  making  a  specialty  of  Kioo  cashmere  hose, 
nyantic  foot,  spliced  and  full-fashioned,   to  retail  at  50c.  per  pair. 

A  line  of  metal  belts  in  six  different  designs,  which  will  be  sold 
at  the  low  figure  of  52.25  each,  have  recently  been  received. 

ALASKA  FEATHER  &  DOWN  CO. 

The  Alaska  Feather  &  Down  Co.  have  recently  had  many 
designs  heretofore  shown  in  high-class  sateens  only  reproduced  in 
cheaper  material  by  a  Manchester  mill.  Hereafter,  the  Puritas 
comforters  made  by  this  company  will  have  all  the  appearance  of 
its  fine  down  quilts  of  highest  grades.  These  comforters,  samples 
of  which  are  now  on  hand,  will  retail  at  $2  each. 

Owing  to  the  constantly  increasing  demand  for  its  patent  elastic 
felt  mattresses,  the  company  has  been  compelled  to  devote  more  of 
its  space  and  attention  to  the  manufacture  of  these  goods. 


FINLEY,  SMITH  &  CO. 

Finley,  Smith  &  Co.  have  just  received  a  large  shipment  of 
"Trafalgar  "  serge  in  the  three  weights,  and  can  fill  repeat  orders 
promptly.  These  goods  are  maintaining  their  high  reputation,  and 
continue  to  give  perfect  satisfaction.  They  are  absolutely  fast, 
thoroughly  shrunk,  and  are  made  from  specially  selected  yarns. 

The  firm  have  purchased  a  stock  lot  of  Spring  trouserings,  which 
they  are  offering  at  special  prices.  Their  trimming  department  is 
now  well  assorted. 

Finley,  Smith  &  Co. 's  travelers  are  now  out  with  the  largest  and 
most  complete  range  of  Fall  and  Winter  patterns  that  they  have 
yet  shown,  comprising  all  the  latest  London  novelties  in  overcoat- 
ings, suitings,  and  trouserings. 

THE  H.  A.  NELSON  &  SONS  CO.,  LIMITED. 

The  H.  A.  Nelson  &  Sons  Co  ,  Limited,  handle  this  Spring 
a  large  line  of  ladies'  belts,  waist  sets,  summer  shirt-waist  cuff 
links,  side  and  back  combs,  notably  the  celebrated  "Empire" 
line.  They  have  this  year  added  to  their  large  line  of  flags  a  line 
of  American  (stars  and  stripes)  bunting  flags,  and  believe  they  are 
the  only  jobbing  house  in  Montreal  who  carry  these  flags.  As 
they  are  at  remarkably  low  figures,  it  would  pay  the  retail  dealer 
to  send  for  their  catalogue  and  ask  them  to  quote.  Their  assort- 
ment of  folding  summerfaces,  from  90c.  to  $4.  per  dozen,  are  mar- 
velous values. 

For  the  departmental  store  trade,  they  are  showing  a  very  large 
cake  of  well-shaped  cocoa  butter  soap. 


NEW  MILL  FOR  MAKING  FINE  COTTONS. 

The  Montreal  Cotton  Co. 's  new  mill  at  Valleyfield  nears  com- 
pletion, and  the  first  shipment  of  looms  is  now  on  the  way.  It  will 
be  called  The  Empire  Mill  and  will  be  used  exclusively  for  the 
manufacturing  of  Egyptian  cotton  into  yarn,  for  use  in  the  fine 
goods  of  this  company  only.  This  is  a  new  industry  for  Canada, 
and  comparatively  new  for  the  American  continent.  Egyptian 
cotton  is  more  silky  than  American  and  is  largely  used  in  the  United 
States  for  the  manufacture  of  hosiery.  The  Montreal  Cotton  Co. 
will  make  use  of  it  for  its  fifty-four-inch  Italians,  fine  sateens  and 
for  a  variety  of  new  linings  for  ladies'  underwear. 


\' 


Among  the  passengers  by  the  ss.  Canada,  which  sailed  from 
Boston  on  March  15,  and  arrived  at  Liverpool  on  the  24th,  were 
several  prominent  wholesale  drygoodsmen,  including  Mr.  James 
Slessor,  of  Jas.  Johnston  &  Co. ;  Thos.  Brophy,  of  Brophy,  Cains  & 
Co.;  Samuel  Hird,  of  Mclntyre,  Son  &  Co.,  and  H.  M.  Belcher,  of 
The  Gault  Bros.  Co.,  Montreal. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,    American    and    foreign   firms  who   are    looking   for   Canadian   connections  will   find   in  this   column 
the   names  of  leading  agents  who    are   eminently  fitted    to   represent   them    in    this   country. 


BAKER  &  BROWN 

Manufacturers'  Agents, 


43  St.  Sacrement 
Street   ___. 


MONTREAL 


Representing  Stansybxd  Brown  a  Co.,  Bradford,  Eng.,  manufacturers  of  meltons, 
carriage  cloths,  raggings,  etc.  Hensal,  Colladai  a-  Co.,  Philadelphia,  U.S.A., 
manufacturers  of  dress  trimmings,  fringes  and  upholstery  goods.  Irnold  it. 
iikink  a-  Co..  St,  Gall,  Switzerland,  manufacturers  Swiss  embroidered  uandkei 
chlefB,  Swiss  embroideries  and  curtains. 


R.  II.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Mellnda  Streel 

TORONTO.   CAN. 


Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains;  Leicester  Natural  Wool  Underclothing. 


FRED.  R.  WILLIAMS 


Manufacturers'   Agent 

Hamilton  Chambers,    17  St. 

John   M..    MONTREAL. 

Open  for  Agencies  of  Dry  Goods  and  SmaUwares. 


R.  FLAWS  &  SON  **=.*•  Toronto 


Dry    floods   Commission   Agents. 


I   \VrM.        IMP! 


Si 


Represtnting  : 


&  Co  ,   Pbiladi  Ipbii  ,  I'.,  . 

Prints,  Liiiingi  and  l>r.i| 
1  C.\u  1  unn.nr  &  Wakneus,  Limited,  Loughborough,  KogLnd, 
I  \    and   Undei  wear. 
D.  Sandeman  &  Co.,   Leicester,  Engl  nd, 
Yarns  and   W 


W.  F.  WALSH  -  -  -  *• 


13  St.  John  Street,    MONTREAL 


Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,    POCKETBOOKS,    DRESSING    CASES.  AND  FANCY 
LEATHER  GOODS 


Agent, 


A.  ROLAND  WILLIAMS  -« 

t.  T.  A- 1.  Taylor,  Limited,  Batley,  Enuland.    Hope  St.  Factory,  Limited,  Belfast' 
Shaw,  Wallace  A-  Co.,  Bellas!.     Strauss*  Uhllch,  Annaberg.    Baker  A-  1:1  own.  Montreal. 


Manufacturers  of 


*wr 


J/        /    7  CA 


■///r    Mr/7)  /////rr?/    ff/ffj   iQo. 


ALL  NIGHT. 


ALL  DAY. 


We  are  now  running  our  factory  night  and  day,  and  expect  to  catch 
up  with  our  orders  on  automatic  Bachelor  Buttons  within  next  30  days. 


Use  the  "Derby  Link,"  No,  2. 


The  New  Automatic 


Baby  "AU  FAIT"  Scarf  Retainer     Use  the  New  "Star"  Cuff  Holder. 


BACHELOR 


Patented  Nov.  28,  1898. 
FOR  ALL  CUFFS. 


BUITON 


U.S.  P«teul  June  5,  1891.     Eng.  i'iinii  No.  11,631. 


Opens  Wide   at  Mouth. 


Patented. 
For  Link  and  Plain  Cuffs 


Fo 


r  Sale  by  Principal  Jobbers  Everywhere.       J.  V.  PILCHER  &  CO.,  sole  Manufacturers    LOUISVILLE,  KY. 
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S.  GREENSHIELDS.  SON  &  CO. 

IN  their  carpet  and  housefurnishings  department,  S.  Greenshields, 
Son  &  Co.  have  received  a  fine  assortment  of  tapestry  and 
chenille  table  covers,  which  are  selling  very  fast.  Special  bargains 
are  also  being  offered  in  lace  curtains  and  curtain  nets. 


GLOVER  &  BRAIS. 
Glover  &  Brais  have  recently  received  several  new  lines  of 
bicycle  hose,  among  them  being  one  in  black  with  fleur-de-lys  in 
yellow,  red  or  green  on  the  tops.  When  the  stocking  is  stretched 
the  underlying  color,  be  it  yellow,  red  or  green,  shows  through  the 
black  and  produces  a  very  delicate  and  pleasing  effect. 


R.  C.  WILKINS. 

Mr.  Robert  C.  Wilkins  reports  that  his  trade  for  overalls  this 
Spring  is  away  ahead  of  former  years,  owing  to  the  trade  recogniz- 
ing merit  in  working  garments.  Formerly  it  was,  "anything  in 
overalls  will  do,"  but  now  the  trade  want  something  good. 

Summer  clothing  for  men,  and  crash  and  pique  skirts  for 
women,  are  having  a  big  sale  at  the  "Rooster"  brand  factory, 
and  Mr.  Wilkins  reports  many  repeat  orders  from  Ontario  already, 
for  these  lines. 

CANADA  FIBRE  CO. 

The  Canada  Fibre  Co.,  of  Montreal,  have  issued  their  new 
price  list  of  cushions  and  tea  cosies,  and  will  be  pleased  to  send 
same  to  anybody  desiring  one.  The  values  in  white  cambric 
cushions  this  season  are  special,  and  it  will  pay  any  merchant  to 
see  samples  before  ordering. 

Some  beautiful  lines  of  cushions  covered  with  art  sateens  and 
silks  are  being  shown.  These  are  being  manufactured  in  sizes 
from  i8xi8to  24x24,  with  five  different  grades  of  filling,  thus 
giving  a  range  of  prices  hitherto  unsurpassed. 

JAMES  JOHNSTON  &  CO. 
James  Johnston  &  Co.  are  showing  homespun  linen  suitings 
and  skirtings,  black  grenadine,  lace  effects,  Swiss  spot  muslin  and 
Swiss  applique  curtains,  white  piques,  fancy  piques,  mercerized 
piques,  pleissi  ribbons,  steel  and  pearl  slides  and  buckles,  tartan 
hose  for  children,  misses'  and  ladies'  kid  and  silk  gloves  in  newest 
shades.      Ladies'  belts  in  great  variety. 

THE  GAULT  BROS.  CO.,  LIMITED. 

The  travelers  for  the  Gault  Bros.  Co.,  Limited,  are  out  with 
samples  of  a  complete  range  of  Fall  underwear.  Features  of  the 
range  are  arctic  underwear,  ladies'  vests,  some  new  lines  in  men's 
colored  shirts. 

The  firm  are  showing  a  fine  line  of  rich  silks  in  self  colors, 
myrtle,  cardinal,  navy,  black,  with  white  rings  in  three  sizes. 

In  the  smallwares  department  there  have  just  been  passed  into 
stock  ruche  chiffons  in  4-in.  and  21-in.,  black  and  colors;  ruche  chif- 
fons with  lace  insertion  in  6  in.  and  21-in. ;  liberty  muslins,  40-in.  and 
42  in.,  black  and  colors  ;  mouselin  de  soie,  all  prices,  42-in.,  black 
and  colors.  In  embroideries,  new  white  mercerized  embroidery, 
new  white  pique  insertion,  embroidered  in  white  and  colors,  and  a 
full  stock  of  cashmere,  flannelette,  cambric  and  muslin  embroideries 
are  in  stock. 

The  firm  are  now  showing  a  full  stock  of  new  lace  goods  for 
immediate  delivery,  including  white  ivory  and  butter  valenciennes, 
mercerized  guipure  lace,  in  butter  color  and  black  ;  also  a  full  stock 
of  lawns  in  large  variety,  from  34  to  42  inches. 

Some  very  nice  goods  in  ladies'  belts,  including  washing  belts, 


are  shown.  The  selection  of  belt  buckles,  pins,  combs,  etc.,  con- 
tains some  new  things.  In  ladies'  parasols,  the  latest  novelties  in 
taffeta  (plain  and  striped)  and  broche  are  shown. 

THE  W.  R.    BROCK,  CO.,  LIMITED.  f , 

The  W.  R.  Brock  Co.,  Limited,  are  showing  a  line  of  drap  de 
Madras,  38  in.  gingham  checks,  small,  medium  and  large  size,  in 
light,  medium  and  dark  colors,  the  regular  price  15c,  being 
cleared  at  10c.  Also  a  line  of  pique  travers,  28. in.  wide,  with  wide 
stripes,  from  a  half  inch  to  an  inch  wide,  in  pink,  blue,  black, 
navy  and  cardinal  coloring.  The  first  lot  of  these  goods  was  com- 
pletely sold  out,  and  a  repeat  will  be  ready  April  1  for  merchants 
who  cater  for  fashionable  trade.  A  line  of  black,  28-in.,  jacquard 
sateen  in  a  very  handsome  design,  equal  to  the  best  effects  in  black 
crepons  is  one  of  the  best  productions  ever  turned  out  by  a  Cana- 
dian mill.     They  are  25c.  goods,  selling  at  half  price. 

A  large  quantity  of  belts  and  buckles  are  being  sold,  and  the  run 
is  on  no  particular  class  of  goods.  Some  nice  goods  are  being 
shown  in  leather,  plain  and  fancy,  metal  of  various  designs  and 
crush  belts,  the  latter  being  a  wide  ribbon  with  a  metal  clasp,  which 
gives  the  belt  the  necessary  shape  by  adapting  it  to  the  figure. 

An  extreme  novelty  being  shown  is  the  Anglo  American  belts 
and  hat  pins.  The  belts  consist  of  two  rows  of  military  and  naval 
buttons  with  various  other  emblems,  such  as  the  harp,  the  crown, 
etc.,  chained  together.  There  is  a  line  of  elastic  web  belts,  also. 
Novelties  in  buttons  just  in  stock  are  the  new  loop  buttons,  shown 
in  gilt,  nickel,  black  satin,  and  black  silk.  These  are  the  proper 
caper  for  finishing  the  back  of  skirts  over  the  vent.  In  the  ribbon 
department  are  shown  novelties  in  the  shape  of  frilled  and  fluted 
ribbon,  done  up  in  short  ends,  in  all  the  fashionable  colors. 

For  wet  weather,  an  assortment  >of  ladies'  and  men's  umbrellas 
and  rain  coats,  good  values,  and  a  large  range  is  being  shown. 
"  The  Leader  "  hose  has  reached  a  larger  sale  than  any  other  line 
ever  placed  in  the  market  by  the  firm,  and  can  be  had  in  all  sizes 
from  4-inch  to  o^-inch.'  The  sale  has  exceeded  over  10,000  doz. 
pairs  in  one  season,  a  remarkable  tribute  to  the  popularity  of  the 
goods. 

In  ladies'  neckwear,  the  new  butterfly  bows,  plain  stock  collars, 
and  stock  with  puff  tie  attached,  are  the  latest  New  York  ideas. 
In  cashmere  hosiery  and  socks,  the  last  of  the  large  contracts 
placed  in  1897,  before  the  advanced  prices  in  these  goods,  have 
arrived  and  will  be  sold  at  the  old  quotations  as  long  as  the  stock 
lasts,  only  one  line  in  the  whole  range  having  been  advanced. 

The  carpet  department  are  opening  repeats  of  some  of  their 
special  designs  in  tapestry  and  Brussels  carpets,  and  report  fresh 
shipments  of  hemps,  jute  Brussels,  linoleums  and  floor  oils.  In  the 
curtain  end,  some  effective  styles  in  lace  art  muslins,  will  be  opened 
immediately  after  Easter. 

In  woollens  special  attention  is  called  to  the  new  range  of 
"Maple  Leaf"  serges.  There  is  still  a  large  demand  for  the 
■ '  Tiger ' '    and  ' '  Terror  ' '   serges. 

Established  1874- 

M.  FROST  &  CO. 

Belleville,  Ont 

Manufacturers  of  Show   Cases 
of    every    desoiption  ;      Store, 
Bank,    Office    Fittings  ;    Wood 
Cata'ojues  and  drawings  furnished.  Grills  and  Automatic  Turnings. 

The  MERCHANTS  MERCANTILE  CO.' 

260   St.   James   St.,   Montreal. 
MERCANTILE  REPORTS  AND   COLLECTIONS. 

Our    method  of  furnishing   commercial    reports    to   our   subscribers  gives   prompt 
and  reliable  information  to  date.     Every  modern  facility  for  the  collection  of  claims. 

Tel.,    Main,    1985. 
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SPRING  1899 

OUR  STOCK    0F^~~"^"^""r 

Smallwares 

Notions 

Gents'  Furnishings 

Hats  and  Caps 

Laces  and  Ribbons 

Hosiery  and  Gloves 

Blouses  and  Wrappers 

Is  now  complete. 


FILLING  LETTER  ORDERS  A  SPECIALTY. 


m  m 

m  a 

m.  m 


TERMS    LIBERAL. 


A.  B.  BOAK  &  CO. 

HALIFAX,   N.S. 
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French    §-*,   \_}9   Corsets 


The  Most  Graceful  Comfortable,  Durable 

Corset;  in  the  World.     No  Corset  department 
complete    without   them.        Wholesale   only. 

I/ONIG  &  STUFFMANN 

7,  9,  and  11  Victoria  Square,  MONTREAL 


mm 


very  Yard  Saleable. 
Every  Plume  Fashionable. 

iiiiiu m iiiiMHiuiM wmwmwmmiiiimmii 


You  have  no  reason  to  think  that  people  will  buy  old  fashioned 
undesirable,  out  of-date  dress  goods,  ribbons  or  plumes. 

You  may,  at  the  sacrifice  of  good  money,  cut  deep  into  the  price 
and  still  they  will  drag  and  hang.  Shoppers  are  not  ready  to  lose  money 
even  if  you  are. 

Why  don't  you  have  them  dyed  ?     That's  all  that's  needed  to  make 
the  dress  goods,  every  yard  ot  them,  as  saleable  as  the  latest  goods  on 
your  shelves.     Old  feathers  and  plumes  that  have  become  mussed  and  faded  and  off  color  are  dyed  to  the  fashion- 
able colors  of   the  season  and  you  get  first  money  for  them. 

Our    dyeing   is  good    dyeing.     Cloths   dyed  by  us   never  fade.     The  old  color  never  shows  through.     The 
lustre  is  perfect.     The  cost  is  small. 


Write  us  for  circulars  and  price  lists,  and  we  will  tell  you  everythi 
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R.  PARKER  &  CO., 


Dyersrand 
Cleaners 


Head  Office  and  Works: 


787-791   Yonge  St.,  TORONTO. 
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PLEA  FOR  AN  INSOLVENCY  LAW. 


The  Editor  of  The  Dry  Goods  Review. 

Dear  Sir  : — Another  session  at  Ottawa  has  begun.  Will  it  end 
without  anything  being  done  about  an  insolvent  law  ?  There  are 
two  important  reasons  why  it  should  not : 

i.  There  is  the  question  of  the  general  business  morality  of  the 
country.  Repeatedly  has  the  attention  of  the  Ministry  been  called 
to  the  fact  that  in  every  Province  of  the  Dominion  legalized  rob- 
bery flaunts  itself  in  the  full  light  of  day,  protected  by  the  Govern- 
ment which  alone  can,  yet,  will  not,  pass  a  law  to  prevent  it. 

2.  Then,  there  is  the  practical  question — how  are  creditors  to 
get  possession  of  insolvent  estates,  when  the  debtors  actually  admit 
their  insolvency  ?  There  is  no  machinery  to  accomplish  this — a 
debtor  can  actually,  as  has  recently  been  done,  call  meetings  of  his 
creditors,  and  offer  a  compromise,  while  refusing  to  assign  for  the 
benefit  of  his  creditors.  If  they  do  not  accept  the  situation,  their 
only  recourse  is  to  sue  for  their  accounts,  and  the  suit  can  be 
defended  and  appealed,  and  carried  from  court  to  cou  t.  the  debtor 
meantime  having  complete  control  over  his  estate.  All  the  assets, 
of  course,  belong  to  the  creditors,  but  they  can  do  nothing,  and  this 
fact  is  used  as  a  lever  to  compel  them  to  accept  any  compromise 
offered.  One  of  the  great  objections  to  an  insolvent  law,  by  many 
people,  is  the  fact  that  it  must  contain  a  discharge  clause.  Why,  in 
nearly  every  case,  the  merchants  just  now  are  only  too  glad  to 
promise  an  insolvent  a  complete  discharge,  if  he  will  only  hand 
over  his  estate  to  the  creditors,  an  estate  which  is  really  their  o*n 
property  !  To  such  a  pass  have  we  come  without  any  law.  Surely 
any  reasonable  discharge  clause  would  be  better  than  this.  The 
Provinces  of  Quebec,  Ontario,  New  Brunswick  and  Nova  Scotia, 
have  tried  to  remedy  the  laws,  but  they  are  met  at  once  with  the 
fact  that  insolvency  matters  are  specially  reserved  for  the  Dominion, 
so  they  can  only  legally  pass  Distribution  of  Assets  Acts,  without 
any  machinery  for  compelling  an  insolvent  to  assign.  The  Province 
of  Quebec  has  put  this  also  into  its  Act,  but,  as  the  Privy  Council 
held  the  Ontario  Act  to  be  good  for  the  very  reason  that  there  was 
no  such  machinery,  and  that  it  therefore  did  not  conflict  with  the 
powers  of  the  Dominion  Parliament,  the  Province  of  Quebec  Act  is, 
without  doubt,  by  similar  reasoning,  ultra  vires.  Any  debtor  forced 
into  insolvency  under  it,  who  chooses  to  appeal  to  the  Privy  Council, 
will  gain  his  case.  Enough  has  been  said  to  show  the  absolute 
necessity  of  an  insolvent  act,  both  to  take  away  from  Canada  the 
reproach  of  having  unjust,  unreasonable  and  unfair  laws,  and  also 
to  give  the  merchants  of  the  country,  the  right  to  lake  possession  of 
their  own  property  and  distribute  it  equitably. 

This  was  all  clearly  pointed  out  to  the  Ministers  by  a  deputation 
of  merchants  last  session.  Sir  Wilfrid  Laurier,  to  his  credit,  be  it 
said,  deplored  the  state  of  the  law  under  which  such  iniquities  could 
take  place,  but  did  the  other  Ministers  ?  No  word  on  the  general 
question  from  Sir  Richard  Cartwright,  or  Hon.  Mr.  Mills,  or  Sir 
Louis  Davies,  all  men  from  whom  you  would  expect  expressions  of 
righteous  indignation.  They  confined  themselves  to  trivial  remarks 
about  the  difficulties  of  the  matter,  the  question  of  discharge,  and 
how  various  powerful  corporate  bodies  might  feel  on  the  matter. 

These  are  the  men  chosen  by  the  country  to  give  it  just  laws. 
Will  they  not  remove  the  reproach  the  country  lies  under  abroad,  and 
the  grievances  the  merchants  suffer  from  at  home,  by  framing  and 
passing  a  liberal  and  fair  measure  for  the  distribution  of  insolvent 


estates?  Such  action  would  earn  for  them  the  gratitude  of  their 
fellow-citizens  and  be  remembered  when  present  party  politics  are 
long  forgotten.     We  are,  dear  sir, 

Very  truly  yours, 

S.  Greenshields  Son  &  Co. 
P.S. — Great  Britain  requires  to  have  an  insolvent  law.      Those 
who  oppose  the  measure  here  should   show  why  Canada  requires 
none  ! 
Montreal,  March  25,   1899. 


LADIES'    NECKWEAR. 

The  ladies  are  adopting  the  men's  shapes  and  colors  in  neck- 
wear as  rapidly  as  they  appear,  the  difference  being  the  demand 
for  a  stock  attached,  the  stock  to  be  of  white  cord  silk  or  while 
cord  pique. 

The  large  puff,  which  sold  so  well  last  year,  is  now  completely 
dead,  the  correct  thing  in  ladies'  puffs  now  being  a  smaller,  neater 
one  with  pointed  ends,  either  with  or  without  the  stock  of  while 
cord. 

The  fluffy  butterfly  bow,  with  tucked  ends,  is  a  great  favorite 
for  those  who  do  not  care  to  wear  men's  shapes  in  neckties. 

The  swellest  thing  seen,  however,  is  a  hemstitched  Windsor  to 
go  twice  around  the  neck  and  tie  in  a  bow  in  front  ;  this  Windsor 
has  square  ends  and  a  double  row  of  hemstitching,  which  gives  it  a 
very  pleasing  effect. 


A  BUYER'S  RECENT  REPORT. 

A  buyer  for  a  Montreal  house  who  has  arrived  back  from  a 
business  trip  to  New  York,  says  that  tucked  silk  blouses  are  all  the 
rage  there  now.  They  are  made  from  plain  taffeta  silk  in  all  shades, 
and  sell  from  #4  up  to  $30. 

Chiffon  bows  and  capes  are  largely  in  use  in  Gotham  this 
Spring. 

Point-de-lirre,  point  d' Alencon,  and  oriental  laces  are  the  thing 
this  season,  the  favorite  shade  being  maize.  Valenciennes  laces  are, 
however,  still  in  good  demand. 

Plain  handkerchiefs  with  valenciennes  edge  are  much  thought 
of,  as  is  also  a  very  pretty  and  delicate  article  in  Swiss  embroidery, 
with  valencienne  edges. 


Some  very  striking  colors  are  now  being  shown  by  high-class 
retailers  in  gloves  and  ribbons.  Blues  of  various  shades,  some 
very  vivid,  are  the  leader,  bright  green,  heliotrope  and  purple  also 
being  very  popular.  It  is  improbable  that  these  effects  will  con- 
tinue to  be  good  style  after  the  present  Spring  season,  in  fact, 
importers  say  that  for  Fall  and  Winter  wear  the  old  reliable  fawns 
and  greys  will  be  almost  universally  adopted. 

The  Detective  and  Confidential  Agency. 

Room  12,  Janes  Buildirg, 

75  Yonge  Street,  -  TORONTO. 

Investigate  all  matters  in  secrecy — Burglary.  Robberies,  Fires,  Embezzlements; 
Lost  friends  Located  ;  Legal  and  Private  Reports  ;  Movements  of  Employes 
or  Friends. 

NOVELTIES  IN  CHENILLE 


Q£    (  Cords,    Braids,   Gimps, 
3   <  Tassels,    Fringes, 
O    (  Barrel   Buttons,   etc. 

Are  the  BEST  in  the  market. 

Moulton  &  Co. 


TRADE   MARK. 

Montreal 
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GERMAN  TAILOR-MADE 

JACK  ITS  ^  ^  ^ 

If  the  size  and  number  of  orders  is  any  indi- 
cation of  worth,  we  have,  without  doubt,  the  best 
value,  and  finest  collection  of  Ladies'  and 
Children's  Jackets  and  Cloaks  ever  shown  in 
Canada. 

Buyers  in  justice  to  themselves  should  at 
least  see  these  samples  before  placing  their  orders. 

J.  E.  SNIDER  &  CO. 


5  KIok  St.   West, 


TORONTO. 


The  Toronto  Patent  Agency 


Limited 


CAPITAL,     -    -    $25,  OOO. 


W.  H.  Shaw,  Esq.,  President. 
Jos.  DOUST,  Esq.,  Vice-President. 
J.  Arthur  McMurtry,  Sec.-Treas. 


79,  8o,  Si,  82  Confederation 

Life  Building 

TORONTO,   ONT 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,    -  Toronto,  Ont. 


THE. 


c 


ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO,  Acents 

MONTREAL  and  TORONTO 


Contour 


CROMPTON 
CORSETS 

are  constructed   in    accordance  with    physiological 

principles  and  give  no  undue  pressure.  They  are 
modelled  in  different  shapes  to  suit  various  types  of 
figures. 

Queen  -Moo,  Victoria,  Contour,  Magnetic 
and  Yatisi  Corsets,  and  the  Celebrated  Crompton 
Hygeian  Waists  are  proclaimed  by  ladies  through- 
out the  Dominion  to  be  the  most  perfect  garments 

obtainable. 

Crompton  Corsets 
Capture  Critical  Customers 


Pat.  July  27th,  1897. 


SPRING  SEASON,  1899 

The  P.  &  P.  Hook  and  Eye  Buckle  for  belts  is  the  only  safe  device  in  existence  which  locks  and 
unlocks  instantaneously  and  simply,  and  is  absolutely,  entirely  and  completely  new  in  every  feature, 
nothing  resembling  it  in  the  remotest  way  in  a  lady's  or  gentleman's  belt  having  ever  before  been 
offered  to  the  trade. 

Its  construction,  though  novel,  is  substantial,  and  so  simple  that  it  requires  no  explanation  as  to  its 
workings.    Made  in  all  classes  of  leather  and  at  a  range  of  prices  starting  from  the  cheapest  to  the  best. 

No  buyer  can  intelligently  organize  a  line  of  Belts  for  the  SPRING  SEASON  of  1899,  without  giving 
this  article  the  strongest  consideration. 


Canadian  Branch  in  charge  of 

MR.    F.    H.    CRAGG 

11  and  13  Front  St.  East, 
TORONTO      -      -      ONTARIO 


♦  Manufactured   exclusively  by  ... 

I  5CHEUER  &  BROTHER 

X  Cor.  Canal  and  Oreene  Sts.  NEW  YORK  CITY,  U.S.A. 
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BOOTS  AND  SHOES. 


IMPORTED  GOODS. 

A  REPRESENTATIVE  of  The  Review  recently  had  an  oppor- 
tunity of  viewing  the  new  goods  being  imported  from  the 
United  States  by  W.  H.  Stewart,  St.  Catherine  street,  Montreal, 
and  noted  very  little  change  in  the  shapes  for  either  men's  or 
women's  wear.  The  tendency  is,  however,  to  wider  toes  and 
heavier  soles  in  all  boots  for  outdoor  wear.  Light  brown  and 
orange  will  largely  replace  the  darker  shades  of  tan.  Low-laced 
shoes  in  a  number  of  patterns  and  styles  are  being  shown,  and  a 
large  sale  of  this  class  of  footwear  is  anticipated  in  patent  leather, 
tan  and  vici  kid. 

Ladies'  boots  and  shoes  continue  to  incline  towards  the  mannish 
last,  and  the  English  style  is  expected  to  be  the  best  seller  during 
the  coming  season.  The  old  light-soled,  pointed-toed  boot  has 
almost  disappeared  in  the  United  States,  and  is  replaced  by  a 
commonsense,  comfortable  fitting  one.  Tan  in  the  lighter  shades 
will  be  much  worn  by  the  ladies,  and  some  very  attractive  samples 
of  this  class  are  now  being  shown.  Vesting  tops  in  checks  and 
brocade  continue  to  be  popular,  and  heavy  waterproof  boots,  to  be 
worn  without  rubbers,  are  still  in  good  demand. 

The  special  one-priced  shoe  seems  to  be  losing  ground,  and  we 
are  informed  that  several  United  States  manufacturers  who  have 
heretofore  confined  themselves  to  one  line  are  now  altering  their 
plant  so  as  to  supply  the  general  demand. 

BOOT  AND  SHOE  NOTES. 

Mr.  Charles  F.  Smith,  of  James  McCready  &  Co.,  is  spending  a 
couple  of  weeks  at  Atlantic  City.  He  has  not  been  in  the  best  of 
health  for  some  time  past,  and  is  now  taking  a  short  rest  from  the 
cares  of  business. 

The  boot  and  shoe  store  of  Mr.  Z.  Pilon,  Notre  Dame  street, 
Montreal,  was  burglarized  a  few  nights  ago,  about  $100  worth  of 
goods  being  stolen.  The  burglars  broke  open  the  back  door,  and, 
without  disturbing  the  stock  on  the  shelves,  went  to  the  front  window 
and  helped  themselves  from  the  goods  there  displayed. 

The  Dominion  Government  has  passed  an  order-in-council, 
placing  On  the  free  list  :  "Cotton  yarn,  polished  or  glazed,  when 
imported  by  manufacturers  of  shoe  laces  for  the  manufacture  of 
such  goods  in  their  own  factories." 

CHARGING  FOR  CASES. 
Montreal  manufacturers  of  boots  and  shoes  are  again  making 
an  effort  to  come  to  an  agreement  whereby  all  will  charge  for  cases 
instead  of  giving  them  free,  as  is  now  done  by  some  of  the  larger 
firms.  The  question  has  been  up  several  times  before,  but  without 
a  satisfactory  result.  Most  of  the  houses  interested  have  now 
agreed  to  charge,  and  it  seems  only  a  question  of  a  few  days  until 
this  system  will  be  adopted  by  all. 

AN  ERA  OF  HIGHER  PRICES. 
There  is  every  prospect  of  a  stiff  advance  in  the  price  of  boots 
and  shoes  in  the  near  future.  All  grades  of  leather,  as  well  as  silk 
and  cotton  linings,  tacks,  etc.,  have  advanced  fully  10  per  cent, 
during  the  past  two  months,  and,  as  indications  point  to  the  con- 
tinuance of  these  higher  prices,  manufacturers  will  be  compelled  to 
put  their  prices  up.  The  retail  trade  would  do  well  to  follow  the 
market  closely  and  provide  against  the  time  when  they  will  have  to 
pay  higher  prices. 


/CANADIAN  ADVERTISING  is  best  done  by  THE  E. 
^     DESBARATS    ADVERTISING  AGENCY,     Montreal. 

CAPITAL  CITY  BUSINESS  COLLEGE, 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand.  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co  respondence  and  Pi  oof- 
reading.  Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  White's  Phonography,  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00;  Bookkeeping  and  Business  Practice,  per  month,  $5.00;  Penmanship, 
per  month,  $3.00;  Night  School,  per  month,  $3. 00;  Private  Lessons,  each,  $x.co.  Address, 
A    M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts  ,  Ottawa. 

HOTELS  FOR  COMMERCIAL  MEN. 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen' s  Hotel 

* '         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor. Hotel 


J.  Walshaw  agssf  blankets  58B8&. 


Acetylene 


Simple  and  Safe. 


WATER  JOINTS 
SELF  SUSTAINING. 


The  ONLY  Machine  that  Automatically  removes  the  ash  from  the  Carbide;^ 
leaving  both  dry.     No  Danger  of  Explosion  with  this  Machine. 


Manufactured  by_ 


The  Safety  Light  and  Heat  Co. 


The  only  firm  permiued  io  use  the  celebrated 
CL1FF-WARDLAW  SAFETY  GENERATORS. 


Dundas,  Ont, 


Send  for  Booklet  and  Price  List. 
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NEW    FACTORY    IN    RUNNING    ORDER. 

THE  factory  and  warehouse  of  Messrs.  MacFarland,  Gray  & 
Southgate,  Yonge  street,  Toronto,  are  now  in  full  running 
order.  The  Review  paid  a  visit  to  the  place,  which  is  one  of  the 
best  arranged  and  cleanest  factories  in  the  country.  Besides  mak- 
ing overalls,  the  firm  will  handle  a  complete  line  of  Canadian 
staples,  which,  after  Mr.  Southgate' s  long  experience  of  over  25 
years  in  this  business,  will  be  well  managed.  Many  hands  are 
now  at  work  making  a  superior  class  of  goods  in  overalls,  the  idea 
being  to  put  into  the  goods  the  very  best  workmanship  and  all  the 
new  wrink'ps  in  the  way  of  improvements.  The  latest  machinery 
has  been  provided,  which,  by  using  stronger  thread  than  ordinarily 
and  by  employing  an  experienced  staff,  will  provide  the  best  sew- 
ing. The  new  firm  have  lots  of  capital  and  the  interior  of  their 
factory  has  been  equipped  with  great  skill  and  foresight.  Simples 
will  shortly  be  shown  the  trade. 


A    POINTER   REGARDING    DRAFTS. 

When  Mr.  Stewart,  of  Exeter,  the  well-known  merchant,  was  in 
town  the  other  day,  he  had  a  chat  with  The  Review  on  various 
business  matters.  One  matter,  which  probably  reflects  the  views 
of  other  live  retailers  like  himself,  is  the  habit  which  some  firms 
have  of  sending  out  drafts  blank  for  merchants  to  fill  in.  Some 
have  their  blanks  already  printed  and  all  that  has  to  be  filled  in  is 
the  name  and  address.  A  merchant  in  a  hurry  who  gets  a  lot  of 
them  in  is  kept  busy  filling  in  the  blanks,  and  it  would  be  well  if 
the  idea  of  having  them  as  nearly  ready  for  use  as  possible  were 
adopted  by  firms. 


A   SNAP  IN  FANCY   LININGS. 

The  present  rage  for  fancy  dress  linings  is  being  met  by  some 
very  handsome  goods,  both  of  domestic  and  imported  makes.  One 
of  the  most  remarkable  of  these  lines  is  a  stock  lot  of  the  opalescent 
range,  an  American  fabric  of  very  fine  texture,  which  has  just  been 
secured  by  The  W.  R.  Brock  Co.,  Limited.  It  is  a  beetled  cloth, 
silk  finish,  fancy  colored  stripes,  black,  new  blue  and  fawn  grounds 
with  cerise,  red,  green  and  helio  stripes.  This  fabric  is  sold  over 
New  York  counters  at  25c.  per  yard,  and  has  an  immense  sale  there. 
The  Toronto  firm,  having  made  a  large  purchase  at  an  advantageous 
price,  intend  to  place  it  on  this  market  at  the  low  figure  of  12c. 


A   GROWING   CONCERN. 

Boulter  &  Stewart  have  again  found  it  necessary  to  increase 
their  premises  on  account  of  the  rapid  growth  of  their  manufactur- 
ing business.  They  have  taken  the  whole  of  the  large  building  at 
13  Front  street  west,  Toronto,  which  is  now  being  entirely  over- 
hauled and  fitted  up  in  the  most  approved  manner.  Here  they 
will  have  sample-room  for  their  factory  and  warehouse  under  the 
one  roof. 


Fred.  R.  Williams  &  Co.,  agents  for  The  Farnham  Corset  Co., 
have  removed  from  17  St.  John  street  to  246  St.  James  street, 
Montreal. 

It  is  rumored  that  Jos.  Hamel  &  Co.,  Quebec,  are  going  out  of 
business,  and  that  two  gentlemen  who  have  been  for  some  years 
with  the  company  are  about  to  form  a  partnership  to  take  over  the 
business,  commencing  operations  about  June  1  next.  The  names 
mentioned  are  those  of  Mr.  Bedard  and  Mr.  Chouinard. 

Messrs.  J.  V.  Pilcher  &  Co.,  inventors  and  sole  manufacturers 
of  the  celebrated  Star,  Derby  Link,  and  other  cuff-holders  and 
scarf- holders,  have  been  enlarging  their  place  in  Louisville,  Ken- 
tucky and  have  put  a  new  engine  in  their  factory,  which  gives  them 
three  times  the  power  of  the  old  one.  They  are  now  running  24 
hours  a  day,  but  hope  to  catch  up  with  their  orders  in  30  days. 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,         and         Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND     PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers 
JOSEPH  AI,I,EN,  Managing  Partner. 

Principal  Officcs-215  McOill  St.,  Montr.al.  121  Bank  St.,  Ottawa. 

287  Youge  St.,  Toronto.  47  John  St.,   <  limbec. 

BEAVER  LINE 

STEAMSHIPS. 
TO  and  FROM 

LIVEEPOOL. 

Rates   of  Passage  : 

FIIiST   CABIN. 

Single,   $50  to  S55.     Return,   $95  to  $104.50. 

SECOND   CABIN. 

Single,   $32.50  to  $35.      Return,   $61.75  to  $66.50. 

STEERAGE. 

Outward,  $22.50.      Prepaid,  $24. 

For  sailings,  and   all  particulars  as  in  freight  or  passage,  apply  to  any  Agent  of  Hip 

Company  or  to 

D.  W.  CAMPBELL,  General  Manager,    18  Hospital  St.,  MONTREAL. 

THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal   nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  $5  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AISD 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1.000,000.00 
2.320.000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 
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Colin  McArthur  &  Co,,  Montreal,  Que. 

MANUFACTURERS  OF  ARTISTIC  WALL  PAPERS. 


This  cut  represents  one  of  our  popular 


*£*£'*£  High-Grade  Friezes  <£  ar»  <£ 


But  it  is  not  by  any  means  our  best  one. 

The  season  in  which   our  goods  are  in  such  great  demand  is  now  almost  upon  us.     If  you  have  not  already  placed  your 
order,  A  POST  CARD  IS  SUFFICIENT  to  bring  a  nice  selection  of  patterns  right  to  your  post  office. 


OFFICE,  1030  NOTRE  DAME  STREET. 


FACTORY,  11-21  VOLTIGEURS  STREET. 


Seasonable 
Dry  Goods  Specialties 


For  the 


NOTION  COUNTER. 


^f^w  ^sssaaBafeffik 


Hammocks,  Fans, 
Shawl  Straps, 
Belts, 

Shopping  Bags, 
Belt  Pins,  Flags, 


Japanese  and 
Chinese  Lanterns, 
Skipping  Ropes, 
Sand  Pails  and 
Shovels,  etc. 


SPRING  AND  SUMMER  LIST  NOW  READY. 
WRITE  FOR  IT. 


H  A.  Nelson  &  Sons  Co.,  Limited 

59-63  St.  Peter  St.,  Montreal. 


Ask  Your  Manufacturer  for 

KERATOL  BELTS. 

▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼ ▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼ 

A  Leader  for  1899. 


HANDSOMER  THAN  LEATHER  OR  SILK 

WEARS  BETTER,  TOO. 


Novel  Leather  or  Silk  Effects,  be- 
sides Seal  and   Other  Old 
Favorites* 


Write  to  us  for  address  of  Manufacturer  who  caD 
show  miles  of  Keratol  Belts. 


t^^^^^^^^^^-V^/WVX^VW 


THE  KERATOL  CO., 

South  St.,  Newark,  N.  J. 

DEPT.  A.  P.  R.  BRADLEY,  Manager. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely   No 


ESSS&rSbf*™       "CELLULOID"  Interlined  Waterproof 

Collars  and  Cuffs    .     . 


TRADE 


ELLULQID- 


Others  Genuine 


MARK 


ROMAN 

Sizes  15  T-^  l7'/2ln. 

Front       I  Ve   I  n. 
Back.     I      In. 


\         J 
1        a 

• 

VULCAN  TITAN. 

Sizes  13  T°  18  Vz  in.  •  Sizes  l3'/2^20  In. 

Front  i"t  in.  Front    2  Vz   In. 

Back  I  '/a  in.  Back.    2 '/a   In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
•^■^^^■■^^■^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid"  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


ROYAL 

Sizes  l2'/2T_02O    In, 
Fkoiit  I Vb   In. 


EXCELSIOR. 

lizes  ST-?I  l/a  In. 
Width  3  Vz  In. 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9^2™ll>Sln. 
Width  3/2  In. 


LUXFER 


&>  ar» 


PRisns 


CARRY    DAYLIGHT 
with  wonderful  success. 

All  progressive  business  men  recognize  their  value. 

"  The  most  useful,  and  the  most  profitable 
improvement  you  can  put  into  commercial 
premises." 


EATON'S-WITHOUT    PRISMS 

Send  for  Descriptive  Booklet  to  ...   . 


The  Luxfer  Prism  Company 

Limited 

58  Yonge  Street 

Toronto, 


EATON  S-WITH  PRISMS 


Installation  at  premises  of  I 
The  T.  Eaton  Co.,  Limited      I 


A  STORY  WITHOUT  WORDS. 


TO  THE  TRADE 


^_April,  1899. 


Abreast  of  the  times. 


We  are 

Sole  Agents 

For 

"  Imperial " 

Hosiery, 

"GoIdDMedal" 

Black 

Dress  Goods, 

"Seabelle" 

Serges,^etc. 


Half  a  century  of  successful  buying   and    selling  is 
our  record  in  this  city. 

Any  goods  marked  with  our     . 


REGISTERED 


We  are 

Selling  Agents 

For 

"Crum's" 

Prints, 

"Belwarp" 

Serges. 

"Thomson's" 

Glove-Fitting 

Corsets,  etc. 


TRADE    MARK. 


is  a  guarantee  of  their  superior  value. 

Have  you  seen  our  "  Jubilee  Souvenir'  and 
"  Spring  Catalogue "  ?  if  not,  we  shall  be  pleased 
to  mail  one  to  your  address.  It  will  tell  you,  in  short 
form,  what  we  were  and  what  we  are,  let  you  see  the 
class  of  employes  we  have  to  wait  upon  you,  and  give 
you  a  list  of  number,  description  and  price  of 
goods  we  are  showing  for  the  Spring  Season, 
1899.  It  will  be  of  extra  special  value  to  those  plac- 
ing letter  orders  with  us. 


Filling  Letter  Orders 
A  Specialty 


John  Macdonald  &  Co- 

Wellington  and  Front  Sts.  East, 

TORONTO. 


SPECIAL  ISSUE  FOR  HAT,  CAP  AND  FUR  TRADE. 


VOL.   IX. 


MONTREAL  AND  TORONTO,   MAY,   1899 


No.  5. 


OUR  COMMERCIAL 
POLICY  .... 


is  that  of  the 


"Open  Door 


1 9 


SHIRTS, 
LACES  and 
VEILINGS, 
MADE-UP-LACE, 
BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  Etc. 


Factory  : 
Old  St.,    London. 


3  and  2  Wood  STREET, 

Also  at  Glasgow,  IONDON      FNG 

Sydney  and  Melbourne.  I^WIN  LJKJ  l\  ,    LL.LWJ. 


A  SPECIALTY 


■\ 


* 


5*    64 


EMINENT' 


Imperial  Waterproofs 

"Cravenette"    Proofed 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 


Departments  : 

JACKETS, 

MANTLES, 

COSTUMES, 

GIRLS'  and  MAIDS'  DITTO. 


- 


Agents  in  Canada, 

J.  E.  SNIDER  &  CO. 

5  King  St.  West 
TORONTO. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  St.  and  City  Road 

"Eminent"  London.  LONDON,    ENG. 


PRIESTLEY'S 


Dress  Fabrics 


"FOR  GENTLEWOMEN." 

(Regd.) 


Plain  and   Figured  Alpacas  and   Mohairs. 
Covert  Coatings,  themooftthecSoan.range 
Bengalines. 
Crepoline  Cords. 


An 
Bui 


Expert  on  Window  Dressing.  ^    i      Thk    U^IIP    '      Store  Management,  by  a  Special  Writer. 

Iding  New  Stores,  by  an  Architect.  J    '"    '  II15    *^UG    \     Good  Advertising,  by  a  Noted  Authority. 


LISTER  & 


Silk 
Velvets 


FOR 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Rail waV  and 
Street  Wars,    Etc. 


Our  Customers  *£ 


will  please  possess  their  souls  in 
patience  for  a  little  while.  We  are 
simply  inundated  with  orders  for  im- 
mediate delivery.  We  are  doing  our 
level  best  and   won't  forget  anyone. 


Robert  C.  Wilkins,  Montreal 


MANUFACTURER 


Shirts,   Summer   Clothing,   Overalls, 
Ladies'  Tailor-flade  Wash  Skirts. 


French    J^#    {j.   Corsets 


The  Most  Graceful  Comfortable,  Durable 


K 


Corsets  in  the  World.     No  Corset  department 
complete   without   them.        Wholesale   only. 

ONIG  &  STUFFMANN 

7,  9,  and  11  Victoria  Square,  MONTREAL 
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S.  6REENSHIELDS,  SON  &  CO 

MONTREAL  AND  VANCOUVER. 


Clearing  Lines 

IN    ALL    DEPARTMENTS 

Before 
Stocktaking. 


For__ 


Fall,  1899 ! 

OUR    TRAVELLERS    ARE 

NOW   SHOWING    FULL 

LINES    OF   SAMPLES. 


DON'T  FAIIi  TO  SEE 

PRIESTLEY'S  NOVELTIES 
in   DRESS  GOODS. 
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AX    IX    59    YEARS. 


THE    NAME 


MORSE  &  KALEY 

Is  a  Guarantee  of  Quality. 


ASK    FOR 


M  &  K.  SILCOTON. 
M.  &  K.  SILCOTON  EMBROIDERY. 
M.  &  K.  TURKEY-RED  EMBROIDERY. 
M.  &  K.  VICTORIA  CROCHET  THREAD. 
M.  &  K.  KNITTING  COTTON,  etc.,  etc. 


M 
0 

R 
S 
E 

& 

K 
A 
L 
E 
Y 


Robert  Henderson  &  Co.  "-s.^-  Montreal 


SOLE  AGENTS  FOR  CANADA. 


The  Lace  Warehouse 
of  Canada  


FOR   1900 


Our  Lace   Collection  for  1900  is  being  got  ready  and  will  unquestionably  be 
the  most  extensive  and  choicest  exhibit  of  laces  ever  shown  in  this  market. 

SCARCE  LINES 

We  have  just  put  into  stock  a  large  shipment  of  Metallic  Satteens,  in  stripes 
and  checks.     Also  White  and  Fancy  Piques  and  Warp  Welts. 

OUR  STOCK  LINES  of 

Laces,  Lace  Curtains,  Embroideries,  Muslins,  Dress  Goods,  Trimmings,  Silks, 
Chiffons,   Ruchings,  Gloves,   Hosiery,  and  Underwear,  etc.,  etc.,   are  well  and< 
fully  assorted  for  the  Summer  Trade. 

Kyle,  Cheesbrough  &  Co., ,6 st- Her street-  Montreal. 
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BRADBURY,  GREATOREX  &  CO. 

LIMITED 

Our  Canadian^epresentative^  ^  Londoilj    England. 

Manchester  Muslins,  Trimmings,  Flannels  and  Blankets, 
Haberdashery,  Scotch  Muslins,  Prints,  French  Merinos, 
Handkerchiefs,  Silks,  Linens,  Fancy  Dresses,  Umbrellas, 
Curtains,  Hosiery,  Gloves,  Velvets,  Laces,  Crapes, 
Ribbons. 


His  travellers  are  now     |U— ...     C-l        C^mnloC     of  above 
on  the  road  with  the        llCW      I    CI  I        Odl    lUICO    departments. 


c.  j.  w.  davies,  st .  ;irta'.v.  Montreal. 

59  Yonge  Street,  Toronto  LOttCr    OrdGrS 

5  Sisters'  Block,  Victoria,  B.C. 

9  Bedford  Chambers,  Halifax,  N.S.  will  receive  our  prompt  attention. 

^f  S  GLoy*. 

V  Dent,  Allcroft  &  Co.       ^<5* 

GLOVE    MANUFACTURERS 

LONDON  :    97  Wood  St. 

NEW  YORK  :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin   Dressing  Yard:  OTTIGNIES,   Belgium. 

Agents  in  Canada  : 

J.  T.  DONNELLY  &  CO.,    _=l!^^=MONTREAL 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


•^'*Z"<!Z" 


PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH   Manufacture. 
Uniform  in  quality  and  finish,   and 

CAN  BE   RELIED  ON 

to  give  maximum  satisfaction 
in   Knitting  and  Wear. 


MAKERS- 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 

Agent  for  Canada— 

PHILIP   DE   GRUCHY 

Who  holds  Stock.  26  and  28  St.  Sulpice  St.,  MONTREAL 


Fac-Simile  of  label  on  our  regular  goods. 


WE    GUARANTEE  MATERIAL  USED 

TO    BE  PREPARED   COTTON 

ABSOLUTElV 

PURE,  SWEET  andCLEAN 

-^   SOLD   TO  THE  TRADE  ONLV 

Hamilton.Ont 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 


Manufacturers  of 


NEEDLES 


FISH  HOOKS  and 

FISHING  TACKLE. 


WINDSOR  MILLS    -    REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


JHE  CELEBRATED  OXFORD 


Factories  : 

LONDON  BANBURY 

OXFORD  CASTLEFIN 


UNDERCLOTHING 


New  Price  Lists  upon  Application. 


and  Baby  Linen 


OXFORO"  U"*«",0,Wn*    ' 

No.  732. 


W.  F.  LUCAS  &  CO. 

I29a  London  Wall         LONDON,  ENGLAND. 


No.  791. 
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The 


Patent  Permanent  Silk  Finish 


ON. 


By  Her  Majesty's  Royal  Letters  Patent 
Nos.  16,746  and  15,1011. 


Cotton  Italians  and  Linings, 


The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd. -A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION.  —  In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON   APPLICATION. 


Dyed  and  Finished 
only  by 


JAMES  &  M.S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks, 

Low  Moor,  Nr.  BRADFORD, 


AND 


Orchard   Dyeworks, 

HECKMONDWIKE, 


ENGLAND 
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Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  Tra^, 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


Mark 


H0LLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT, 12  SKT"  Montreal 


DURING   MAY 

Mr.  Wreyford  proposes  taking  Eastern  trip  to  Ottawa, 
Montreal,  St.  John,  Halifax,  and  intervening  towns  with 
full  ranges  of  samples  from  following  English  manu- 
facturers : 

Young  &  Rochester: 

Shirts,  Collars,  Neckwear,  Dressing  Gowns,  Fine 
Flannels. 


Tress  &  Co.: 


High-class  Hats  and  Caps. 


A.  L  Thomas 


Late  Nicol  &  Thomas. 


Celebrated  English  Skin 
Gloves. 


Dr.  Jaeger's 

Sanitary  Woolen  Co. 


Sanitary  Woolen  Underwear 
and  other  specialties  for  Men, 
-  Ladies  and  Children.  Very 
favorable  terms  can  be  offered 
to  the  trade. 


WREYFORD  &  CO. 


TORONTO 


Manufacturers'  Agents 
and  Wholesale  Importers. 


Sole  Wholesale  Agents 
for  above. 


James  Johnston  &  Co. 

WHOLESALE  DRY  GOODS. 

ALL  DEPARTMENTS  well  assorted  for  Summer 
Sorting  Trade, 

OUR  TRAVELLERS  are  now  showing  Canadian 
Staples  and  Underwear  for  FALL. 

LETTER   ORDERS   A   SPECIALTY. 


JAMES  JOHNSTON  &  CO., 


26  St.  Helen 
Street  .... 


Montreal 
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The  stock  throughout  the  ware- 
house will  be  found  well  assorted, 
daily  shipments  of  imported  and 
Canadian  goods  being  received. 
All  departments  under  efficient 
management.  Staples,  Linens, 
Woollens,  Dress  Goods,  Small- 
wares,  Men's  Furnishings  and 
Factory  Goods— Pants,  Overalls, 
Smocks,  etc.  Travellers'  and 
Letter  Orders  promptly  and  care- 
fully executed. 


^^0taJ^^/^y7^ 


PEWNY'S 

KID  GLOVES 

Fine  Stock, 
Solid  Finishing, 
Improved  Cut, 
Latest  Styles, 
Fashionable  Shades. 

A  complete  stock  of  all  leading  lines  for 

Easter  Glove  Season. 


/VWWVWVVX/W^/VA^VV 


S.  GREENSHIELDS,  SON  &  CO. 

Agents  for  EMIL  PEWNY  &  CO., 

Grenoble,  France. 


INVESTIGATE  FOR  YOURSELF. 


Perfection  Brand  Comforters 
will  stand  any  investigation. 

Handle  these  goods  once  and  you  will  handle  them  always.    Size, 
quality    and   style    the     best    that    can    be    had    for   the    money. 

Place  your  order  now  to  insure  prompt  delivery. 


CANADA  FIBRE  COMPANY,  Limited 


Manufacturers  of  "Perfection  Brand"  Down,  Cotton 
and  Wool  Comforters,  Cushions,  Tea  Cosies,  and 
Muff  Beds  of  every  description. 


Office  and  Works  : 


582  William  Street,  MONTREAL. 
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The  Best  Black  Means  the 
Biggest  Business. 

So  long  as  the  black  stocking 
constitutes  the  largest  percentage 
of  hosiery  sold  in  most  depart- 
ments, just  so  long  will  the  de- 
partments that  sell  the  best  black 
keep  to  the  fore.  Hermsdorf 
dye  as  identified  by  the  stamp 

is  the  foundation  on  which  the 
retailer  of  the  best 
black  hosiery  must 
build.  Hermsdorf 
dye  always  was,  now 
is,  and  always  will 
be  the  best,  most 
'%,      perfect  fast  black. 


nw 


AMERICAN  BUREAU  of 


78-80  Walker  St.,  New  York. 
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YOU 


have  just  received,   or     /\t\C     now  receiving,  your  Spring  Goods 
and  you  cannot  fail  to  be 

PLEASED 

with  our  shipments.     Wise  merchants  purchase  our  ready  to-wear  garments. 

WE  ARE  MOVING 

to   our  new  and   extensive   factory  and  warerooms  on  or  about  May    15th  and   must  clear  out  our 
entire   balance  of  Spring  stock   before  that  date,  as  we  do  not  wish  to  carry  any  old  stock  to  our 

new  premises 

13  FRONT  STREET  WEST. 

Write  for  sample  shipment,  or  prices,  of  Blouse  Waists,  Skirts  and  Suits. 
All  of  which  must  be  cleared  before  we  move. 


8 


Blouse  Waists. 

SILKS,    SATINS,  £Q  *n  ^T')    An-j 

SATEENS,    FLANNEL,     «P~   W  4>(  Z    UUZ. 


Departments  for 

Fall  Trade. 

1.  Ladies'  Flannelette  Underwear. 

2.  "      Wrappers  and  Dressing  Jackets. 

3.  Children's  Hand-made  Wool  Goods. 
4-  "  Eiderdown  Coats. 

5.  Ladies'  Wool  Shawls,  Skirts  and  Sweaters. 

6.  "       Blouse  Waists,  all  kinds. 
7-       "       Tailor-made  Suits. 

8.       "       Tailor-made  Skirts. 

Do  not  miss  our 

Flannelette 
Underwear. 

VWWVVVVVVVWMAVVWVWVvivVWVVVVVV 


ALL    KINDS. 

Eiderdown  Dressing  Jackets. 
Dressing  Gowns. 

ALL  OUR  OWN  MANUFACTURE. 


Boulter  &  Stewart 


TORONTO 

Manufacturers. 


10 
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TheW.  R.  Brock  Co.,  Limited 


Flags 

of 

all 
Nations. 


Queen's  weather  will  cause  a  demand  for 

Linen  Crash  Suitings, 
White  and  Printed  Piques, 
Organdie  Muslins, 
Anglo=American  Belts, 
Summer  Neckwear, 
Ladies'  Bloomers, 
Bicycle  Hose,  Outing  Skirts, 
And  Sweaters. 


Bunting 

in 

all 

Colors. 


A  good  assortment  of  these  lines  in  stock. 


^  ' :  ^ 
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Vol.  IX 
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No.  5. 


PROGRESSIVE    STOREKEEPING. 

A   MONTHLY  ARTICLE   ON   THE  PROPER  MANAGEMENT,   SYSTEM,   ETC.,  OF  AN   UP-TO-UATE 

RETAIL  BUSINESS. 

Specially  written  for  The  Canadian  Dry  Goods  Review.  By  Charles  F.  Jones,  New  York. 


The  Virtue  of 
Push. 


Have  you  ever  considered  the  qualities  which 
go  to  make  up  what  is  usually  called  "  push  ?  " 
What  is  that  which  makes  one  merchant  a 
man  of  push  and  another  just  the  opposite  ?  What  are  the 
characteristics  that  this  man  has  and  which  the  other  man  has 
not  ?  What  does  he  do  that  gives  him  the  superiority  over  his 
competitors  ? 

There  are  a  great  many  lengthy  definitions  for  this  word,  which 
enter  into  all  the  fine  points,  but  it  will  be  found  to  consist  mostly 
of  two  things  ;  one  is  keeping  your  eyes  open,  and  the  other  is 
keeping  your  hands  busy. 

All  men  may  be  progressive  and  pushing  if  they  want  to.  It  is 
not  simply  limited  to  a  favored  class,  who  are  born  with  the  virtue, 
but  it  is  more  of  a  habit  to  be  acquired,  and  it  is  one  that  any 
person  who  makes  up  his  mind  that  he  is  going  to  have  it  can  get 
by  persistent  efforts.  It  consists  of  hard  work — working  hour 
after  hour,  day  after  day,  and  never  letting  up.  Then,  again,  it 
consists  of  noticing  what  is  going  on  around  you,  what  other  people 
are  doing,  and  learning  from  their  successes  or  mistakes  what  to  do 
yourself. 

The  man  who  is  posted  on  the  subject  of  what  others  are  doing, 
and  who  is  always  busy  trying  to  do  something  himself,  is  the  man 
that  other  people  credit  with  energy  and  push.  The  man  who  does 
not  keep  himself  posted  on  what  others  are  doing  and  who  is  only 
working  half  the  time  and  letting  things  take  care  of  themselves 
the  other  half,  is  the  man  who  is  considered  as  being  behind  the 
times,  and  lacking  those  essential  qualities  to  make  a  successful 
business  man.  


Keep  an  Eye  on 
Expenses. 


A  great  many  dry  goods  houses  have  all  their 
profits  taken  up  by  not  watching  the  expenses 
closely  enough.  A  dry  goods  merchant  may 
say  :  "I  do  not  see  why  it  is  that  I  do  not  make  money  ;  I  sell 
plenty  of  goods  and  I  make  a  fair  profit  on  everything  that  I  sell, 
and  still  at  the  end  of  the  year  my  books  show  that  I  have  come 
out  at  the  little  end  of  the  horn." 

,  Undoubtedly  this  is  because  the  small  expenses  are  greater  than 
the  business  will  allow.  There  are  so  many  different  things  in  a 
dry  goods  store  that  need  careful  watching  that  the  dry  goods 
business  man  must  be  constantly  on  the  alert  and  constantly  eager 
to  do  away  with  all  unnecessary  expenses. 

It  is  the  little  expenses  that  count  so  much  in  the  long  run. 
You  may  think  :     "This  amounts  to  only  a  few  dollars,  and,  while 


possibly  I  could  get  along  without  it,  the  little  amount  which  it 
costs  will  not  cut  any  figure." 

Yet,  when  all  these  things  are  taken  together,  they  will  be  found 
to  more  than  overtop  all  the  profits  which  you  can  make  by  selling 
thousands  of  dollars  worth  of  goods. 

Dry  goods  merchants,  as  a  rule,  are  entirely  too  careless  about 
their  expenses.  They  are  eager  enough  to  buy  at  the  lowest 
possible  price,  and  to  sell  at  as  good  a  price  as  they  can  possibly 
get,  not  remembering  that  these  two  points  are  only  a  part  of  their 
business  and  that  neither  of  them  is  of  any  avail  if  they  allow  their 
running  expenses  to  remain  so  great  that  all  the  profit  is  consumed. 

It  is  a  great  deal  better  to  have  your  expenses  too  light — that 
is,  to  cut  off  some  things  that  you  really  need — rather  than  have 
them  too  heavy.  Expenses  are  something  that  cannot  be  attended 
to  just  once  or  twice  a  year  ;  but  they  require  constant  watching, 
day  after  day. 


Keep  Nice 
Stationery. 


It  does  not  pay  any  first  class  house  to  have 
poor  stationery.  It  produces  about  the  same 
effect  upon  others  as  to  see  a  handsomely 
dressed  man  wearing  cheap  paper  collars  and  cuffs.  You  feel 
very  much  like  saying  :  "Well,  he  has  either  just  got  his  finery 
and  is  not  used  to  it,  or  the  suit  is  sham  and  is  not  as  good  as  it 
looks." 

We  refer  here  only  to  such  parts  of  your  stationery  as  outsiders 
see,  such  as  letter  paper,  envelopes  and  cheques.  Other  stationery 
which  remains  in  your  possession  and  is  used  only  by  your 
employes,  may  be  as  economical  as  you  please  ;  we  have  nothing 
to  do  with  that,  as  our  subject  is  advertising  and  we  only  want  to 
talk  about  that  which  goes  out  of  the  house. 

A  poor  cheque  may  be  worth  as  much  as  a  good  one,  and  may 
as  readily  pass  for  full  value  with  your  creditors,  but  sometimes 
your  cheque  goes  into  the  hands  of  customers,  or  into  the  hands  of 
people  who  do  not  know  you,  and  then  there  is  always  a  nameless 
feeling  that  this  is  a  substantial,  well-to-do  firm,  because  they  have 
a  good  and  well  printed  cheque.  Letterheads  and  envelopes, 
especially,  should  be  good,  as  they  constantly  go  to  those  upon 
whom  you  are  anxious  to  produce  a  good  impression. 

In  these  days  of  fine  printing  and  lithographing  there  is  no 
excuse  for  any  firm  having  poor  work.  The  b.-st  of  work  costs  but 
little  more  than  the  poorest,  and  the  advertising  value  of  the  best  is 
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more  than  worth  the  difference  in  cost.  Patronize  home  industry 
if  you  have  it,  if  not,  send  to  some  other  city,  but  be  sure  you  get 
good  stationery. 

Not  long  ago  a  little  incident  came  within  our  knowledge  which 
shows  how  some  people  regard  cheap  stationery.  A  certain  firm 
in  a  large  city  had  a  controversy  with  another  firm  at  a  distance, 
and,  having  received  a  letter  which  threatened  a  suit,  they  carried 
it  to  their  attorney  for  consultation.  The  man  of  law  was  a  blunt, 
plain  spoken  man,  and,  on  sizing  up  the  sheet  of  paper,  said  : 

"This  is  the  trouble  people  always  get  into  by  dealing  with  a 
third-rate  house." 

"But,"  objected  the  client,  "this  firm  is  not  third-rate;  they 
are  worth  $  1,000,000." 

"  I  don't  care  how  much  they  are  worth,"  replied  the  lawyer, 
"  they  may  have  $10,000,000,  and  yet  I  would  say  they  are  third- 
rate  in  feeling,  in  character,  and  in  dealings,  because  their  third- 
rate  stationery  tells  on  them." 

When  to  have  special  sales,  how  to  have  them, 

Special  Sales.  and  how   to   advertise   them,    are    important 

thoughts  in  the  progressive  merchant's  mind. 

In  the  first  place,  never  have  a  special  sale  unless  you  have 
something  special  to  sell.  It  must  be  good,  it  must  be  seasonable 
and  it  must  be  cheap.  If  you  have  these  three  things  then  you  are 
in  a  position  to  talk  and  talk  for  profit. 

But  don't  attempt  to  make  a  big  hurrah  and  a  big  sale  over 
nothing.  People  may  come  once,  but  they  won't  be  fooled  again, 
and  when  you  really  have  something  special  they  won't  believe 
you. 

When  all  things  are  ready  for  your  special  sale,  begin  your 
advertising.  Tell  the  people  in  a  plain,  truthful  way  just  what  you 
have  and  why  you  are  going  to  make  special  prices. 

Have  all  your  store  arranged  so  as  to  give  the  impression  that  a 
special  sale  is  going  on. .  Neat  and  numerous  price  tickets,  one  on 
every  piece  of  goods,  add  greatly  to  the  effect.  Usually  a  sign 
thrown  across  the  iront  of  the  house  outside  will  attract  passers-by. 
Have  all  your  salespeople  posted  about  the  goods  and  how  you 
carrie  by  them,  so  that  they  can  talk  intelligently  to  customers. 

Make  the  first  day  a  success  at  any  cost ;  offer  people  such  value 
that  they  will  not  only  readily  buy,  but  go  away  and  spread  the 
news  among  their  friends.  Have  your  newspapers  write  up  the 
sale  and  the  crowds  attending.  Keep  your  advertising  going  every 
day,  mentioning  something  new  every  issue  and  quote  your  best 
offerings. 

If  you  once  get  the  sale  started  right  judicious  advertising  will 
keep  the  interest  up  for  weeks,  or  until  all  the  goods  are  gone. 
Don't  have  special  sales  of  the  same  kind  too  often. 

Have  some  new  reason  for  the  next  sale  ;  the  same  old  excuse 
offered  for  the  last  one  won't  work  again. 


o  0-  "Variety  is  the  spice  of   life,"     not   only  in 

the  Store  our   horne  ''^e>  but  ln  business  also.     A  man 

who  constantly  wore  a  gray  suit  of  clothes, 
year  in  and  year  out,  Winter  and  Summer,  all  his  life,  while 
he  might  be  comfortable  and  happy  himself,  might  in  respect 
to  his  appearance  become  tiresome  to  those  who  associated  with 
him.  He  could  dress  just  as  well,  and  appear  to  dress  better,  by 
sometimes  varying  the  style  of  his  clothes.  A  change  in  one's 
wearing  apparel  sometimes  gives  the  appearance  of  having  some- 
thing new,  although,  in  truth,  it  may  only  be  his  last  year's  clothes 
brought  into  use  again. 

It  is  the  same  way  with  a  store.     It  is  not  well  to  allow  things 


to  get  into  a  rut,  so  that  there  is  no  change  from  the  dead  monotony 
year  after  year. 

It  is  well  to  change  the  dressing  of  windows,  to  constantly  keep 
in  them  something  new  and  pretty.  It  is  well  to  change  the  entire 
decoration  of  the  store  and  to  change  the  style  and  color  of  the 
price  tickets  used  either  in  the  windows  or  on  the  counters.  If  you 
have  been  using  a  white  card  with  black  lettering  for  a  long  time, 
it  will  make  an  agreeable  change  in  the  appearance  of  your  store  to 
do  just  the  opposite,  using  a  black  card  and  a  white  letter. 

But  in  making  your  changes  of  style  and  appearance,  do  not 
depart  at  all  from  neatness  and  good  taste.  Let  everything  be  in 
taste  and  keeping  with  the  character  of  your  business,  but  make  as 
many  changes  as  possible  in  the  style  of  your  displays. 


Watching 
Small  Details. 


It  has  been  well  said  that  it  is  the  little 
things  that  go  to  make  up  life.  This  may 
very  aptly  be  applied  to  a  dry  goods  store. 
It  is  the  little  things  that  make  up  a  profitable  business  ;  it  is 
the  little  things  which  always  show  the  difference  between  a 
well-regulated  store  and  a  badly-regulated  store.  It,  therefore,  is 
well  for  every  dry  goods  merchant,  whether  proprietor  or  manager, 
to  watch  the  little  details.  These  little  things  are  often  very  small 
and  unimportant  in  themselves,  yet,  taken  altogether,  they  will  be 
found  to  make  a  great  portion  of  the  business. 

A  great  many  people  have  a  notion  that  to  be  a  successful  dry 
goods  man,  it  is  only  necessary  to  have  a  general  oversight  of  the 
business  and  to  regulate  the  larger  affairs  and  that  the  small  things 
will  take  care  of  themselves. 

This  might  be  the  case  where  the  dry  goods  manager  had  under 
him  a  number  of  employes  who  were  capable  of  taking  care  of  the 
details  for  him.  Then  it  could  well  be  said  that  he  need  only  bother 
his  head  with  the  larger  and  more  important  matters. 

Still,  it  would  be  much  better  for  every  dry  goods  business  if  the 
head  of  the  house  not  only  knew  the  larger  things  that  were  going 
on,  but  also  paid  more  attention  to  the  smallar  details  than  is 
usual. 

If  a  manager  is  not  acquainted  with  the  details  of  the  business, 
how  is  he  going  to  know  whether  these  details  are  being  attended 
to  properly  ;  if  he  knows  nothing  whatever  about  the  wrapping  of 
packages  and  the  delivery  of  goods,  how  is  he  to  tell  whether  this 
department  is  giving  satisfaction  to  his  customers,  or  whether  it  is  a 
cause  of  great  annoyance  to  them  ? 

It  is  well  for  the  proprietor  of  a  store  to  often  take  a  day  off  from 
the  larger  duties  and  devote  it  to  looking  about  the  store  at  the 
smaller  affairs  ;  to  seeing  here  and  there  what  is  being  done  in  each 
department.  If  he  can  make  himself  acquainted  with  everything 
that  it  is  necessary  to  do,  so  that  he  can  tell  at  a  glance  whether  it 
has  been  properly  done  or  not,  it  will  be  found  to  be  of  great  money 
value  in  the  course  of  a  year. 

While,  of  course,  there  are  a  great  many  employes  who  will  take 
just  as  much  interest  in  the  business  of  the  store  if  it  is  left  to  their 
care,  as  if  they  were  the  real  owners,  still  there  are  likewise  a  great 
number  who  will  shirk  wherever  they  can.  This  is  very  much  to 
be  regretted,  but  still  it  is  the  truth,  and,  in  considering  the  manage- 
ment of  the  store,  we  must  look  at  things  as  they  are  and  not  as 
they  ought  to  be. 

A  careful  scrutiny  of  every  department,  behind  every  counter, 
into  every  man's  work,  will  often  reveal  to  the  proprietor  some 
things  which  it  will  be  profitable  for  him  to  know.  If  possible,  he  » 
ought  to  be  so  familiar  with  the  business  from  A  to  Z,  that  in  case 
any  of  his  employes  should  for  any  reason  leave  or  be  dismissed, 
that  he  could  take  the  place  himself  and  carry  out  the  duties  suc- 
cessfully, until  someone  else  could  be  secured. 

It  is  the  little  things  of  business  that  require  the  most  watching. 
The  large  things  are  more  apt  to  take  care  of  themselves. 
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THE  WORK  OF  BUILDING  A  NEW  STORE, 

PRACTICAL   HINTS    BY   AN   ARCHITECT   TOR   THE    BENEFIT   OP    HEW  HANTS. 

No.  i  in  the  Sims  of  Articles  by  Mr,    |.  C.  A    llcrioi.  of  Macvicar  &  Heriot,  Architect*,  Montreal. 


Specially  Written  for  Tub  Dry  Goons  Review. 

IN  taking  up  the  subject  of  country  stores  much  might  be  written 
from  the  theoretical  standpoint  ;  that  is,  pen  pictures  might  be 
drawn  of  what  they  should  be  from  the  architect's  point  of  view, 
but,  after  all  that  had  been  said,  the  practical  man  might  find  very 
little  that  would  be  of  service  to  him  in  his  endeavors  to  solve  some 
problem  of  store  planning. 

The  practical  man  is  rather  inclined  (perhaps  justly  so  in  some 
cases),  to  place  little  value  on  theories,  and,  knowing  this  tendency 
from  experience,  the  author  of  these  few  short  articles  wishes  to 
assure  those  who  may  be  his  readers,  that  the  points  touched  upon 
are  merely  suggestions,  and  are  not  to  be  considered  hard  and  fast 
rules.  Every  problem  presents  more  or  less  different  conditions 
which  have  to  be  dealt  with  in  a  practical  manner.  Theories,  as  a 
rule,  are  found  by  fixing  principles  which  can  in  every  case  be 
applied  in  some  way  to  every  problem  whether  large  or  small.  The 
conditions  of  plan  and  the  principles  to  be  applied  in  arriving  at  a 
satisfactory  solution  of  every  problem  in  planning  will  be  treated 
later. 

To  begin  our  subject  :  The  store,  whether  it  is  in  a  large  com- 
mercial centre  or  in  the  country  village,  should  be  as  far  as  pos- 
sible an  advertisement  to  the  owner.  In  these  days,  when  appearances 
count  for  so  much,  every  business  man  who  is  alive  to  his  best 
interests  will  realize  that  any  pains  taken  in  regard  to  the  conveni- 
ence of  internal  arrangement  and  design  of  the  exterior  of  his 
building  will,  in  all  probability,  amply  reward  his  enterprise. 

One  has  only  got  to  visit  some  of  our  large  cities  to  see  the  great 
strides  and  improvements  that  are  being  made  in  all  classes  of 
commercial  structures.  Many  of  these,  of  course,  cost  a  great  deal 
more  proportionately  than  the  older  structures  did,  but  that  may  be 
said,  as  a  rule,  only  of  very  high  office  buildings,  where  the  greater 
outlay  is  necessary  to  render  them  as  far  as  possible  safe  against  fire. 

The  smaller  commercial  structures,  such  as  it  is  proposed  to 
treat  in  these  articles,  are  not  materially  affected  in  cost  at  the 
present  day.  In  fact,  the  abundance  of  building  material  of  all 
kinds  has,  if  anything,  tended  to  reduce  the  cost  of  building  in 
localiues  which  can  be  reached  by  rail  or  water. 

The  result  to  be  desired  is  more  often  the  outcome  of  skill  in 
planning,  also  designing  the  exterior. 

Formerly  the  country  merchant  was  satisfied  with  almost  any 
sort  of  building;  the  question  whether  it  was  conveniently  arranged, 
properly  lighted,  etc  ,  was  never  taken  into  consideration.  The 
growth  of  our  country  towns,  many  of  them  assuming  the  importance 
of  small  cities,  and  the  fact  that  the  people  travel  more  to-day  than 
formerly  and  observe  the  enterprise  in  other  localities,  is  having  the 
tendency  to  create  a  new  order  of  things. 

In  order  to  make  the  subject  matter  to  be  treated  clear  to  the 
reader,  it  will  be  necessary  to  classify  under  various  headings  the 
elements  that  enter  into  the  planning  and  construction  of  any- 
building  that  is  required  to  fulfil  the  purposes  of  a  general  store. 
It  is  presumed,  of  course,  that  the  principles  applied  in  one  case 
would,  in  a  general  sense,  be  applicable  to  the  requirements  of  the 
average  merchant,  regardless  of  what  particular  branch  of  business 
he  might  follow. 

The  elements  that  must  be  combined  in  the  successful  store  are  : 

i.  Pleasing  environment  and  approaches.  2.  Ease  of  access. 
3.   Convenience  of  arrangement.    4.  Good  light     5.   Good  service. 


The  above  it  might  be  said  are  the  principles  that  enter  into  the 
planning  and  design  of  all  structures  and  should  be  carefully 
adhered  to  in  all  cases. 

In  the  average  country  town  the  conditions  which  govern  the 
erection  of  buildings  are  very  different  from  those  which  exist  in 
large  cities. 

It  is  not  the  intention  in  these  articles  to  take  up  the  question  of 
exterior  design,  but,  before  proceeding  to  the  plan,  it  will  be  neces- 
sary to  offer  a  few  suggestions  in  regard  to  the  site  that  may  have 
been  selected,  upon  which  it  is  intended  to  errect  a  store  building. 

The  placing  of  the  building,  upon  the  site  should  be  such  as  to 
make  its  approach  convenient  and  as  direct  as  possible,  at  the  same 
time  taking  into  consideration  light  and  aspect. 

The  most  desirable  business  sites,  as  a  rule,  are  corners  formed 
by  the  intersection  of  two  streets  ;  such  a  site  generally  possesses 
all  the  conditions  favorable  for  convenient  arrangement  of  plan. 

For  appearances  it  is  not  desirable  to  have  the  front  too  near  or 
too  far  from  the  street  line.  In  the  former  caie  it  looks  very  ugly  to 
see  a  row  of  buildings  with  one  greatly  in  advance  of  the  rest,  and, 
on  the  other  hand,  it  would  prove  a  drawback  to  be  too  far  removed 
from  the  street  line.  In  most  towns,  there  is,  no  doubt,  some  law 
which  compels  all  structures  to  conform  to  one  general  line  of 
frontage. 

The  position  of  the  building  having  been  determined  upon,  the 
question  of  the  main  entrance  should  be  next  considered.  This 
feature  should  be  placed  so  as  to  be  as  direct  as  possible. 

In  the  case  of  a  corner  store,  the  corner  of  the  building  is  often 
the  most  suitable  place  for  the  door,  but  this  depends,  to  some 
extent,  upon  the  nature  of  the  business  of  the  proprietor.  While  the 
corner  door  is  often  very  desirable  on  account  of  its  being  con- 
venient, the  corner  itself  is  generally  the  best  place  to  display 
goods,  for  the  reason  that  it  is  readily  seen  from  several  points  of 
view.  In  nearly  all  the  newer  store  buildings  in  the  larger  cities 
the  corner  has  become  the  principal  show  window.  The  country 
store  often  has  a  platform  or  veranda  in  front  which  is  a  sort  of 
additional  show-place  for  certain  lines  of  goods,  but  it  is  a  question 
if  it  is  altogether  desirable.  It  certainly  is  not,  from  the  standpoint 
of  appearances  ;  however,  should  such  an  appendge  be  considered 
an  absolute  necessity,  it  should  always  have  a  roof,  as  the  platform 
in  itself  has  a  very  bare  and  unfinished  look,  besides  being  a 
slippery  place  in  Winter.  Having  touched  upon  a  few  points  in  re- 
gard to  the  approaches,  the  question  of  the  door  itself  will  next  be 
considered. 

As  a  rule,  the  doorstep  should  be  as  near  the  level  of  the 
sidewalk  or  platform  as  possible,  and  in  no  case  should  there  be 
more  than  one  step.  This  is  a  point  that  business  men  in  large 
cities  invariably  insist  upon.  It  may  seem  at  first  sight  a  little  far 
fetched  to  state  that  steps  are  a  barrier  to  trade,  but  experience  has 
proved  that  they  are  a  very  grave  objection,  and,  when  one  stops 
and  thinks,  how  few  country  stores  are  free  from  this  objection  ! 
In  old  buildings  the  steps  were  necessary  in  order  to  keep  the 
floor  up  to  a  sufficient  height  to  admit  light  into  the  basement,  but 
this  could  have  been  accomplished  by  means  of  bulkheads,  which 
can  be  so  arranged  as  to  combine  all  the  elements  necessary  for 
convenience  of  access  and  light. 

Having  treated  the  exterior  of  the  store  and  its  approaches  in 
a  general  way,  the  plan  will  be  taken  up  in  the  next  article. 
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*       WINDOW  AND  STORE  DECORATING       * 

Conducted  for  THE  REVIEW  by  H.   Hollinsworth,  an   Expert  Window  Artist. 


DRESS  GOODS  DRAPING. 

IN  draping  dress  goods,  the  object  is  to  show  materials,  patterns, 
and  designs  to  the  best  advantage.  In  the  first  place  the  stand 
for  draping  goods  on  is  the  principal  thing  to  be  considered.  One 
of  the  best  stands  I  know  of,  and  which  can  be  used  for  showing 
dozens  of  other  lines  of  goods  on,  is  made  by  taking  about  three  yards 
of  heavy  carpet  felt  and  rolling  it  so  as  to  form  a  drum  measuring 
in  diameter  a  foot.  By  tacking  the  bottom  and  top  with  a  piece  of 
cord  through  a  needle  it  will  be  held  solid.     This  makes  a  good 


durable  display  stand  and  you  can  put  it  to  a  great  number  of  uses. 
Besides,  it  is  much  cheaper  than  one  made  of  wood. 

The  illustrations  show  the  way  dress  goods  can  be  artistically 
draped  over  it. 

There  are  other  kinds  of  forms  for  displaying  dress  goods  on, 
but  the  one  just  mentioned  is  the  simplest  and  best  I  have  ever 
used.  It  can  be  made  in  all  sizes  and  heights.  The  carpet  felt 
used  is  made  about  36  inches  wide  and  is  just  the  required  height 
for  draping  dress  goods  on.     When  these  stands  are  not  in  use  they 


should  betaken  care  of.     Don't  lay  them  on  their  sides,  as  they  will 
crush  in  and  become  useless.     Stand  them  on  end. 

Having  made  a  sufficient  number  of  these  proceed  to  drape 
them.  A  dress  length  of  six  or  seven  yards  is  usually  required  to 
form  a  drape.     These  cannot  be  nicely  draped  without  a  length. 

Some  stores  do  not  like  the  idea  of  dress  lengths  cut  from  pieces, 
but  this  is  a  mistake.  After  a  dress  length  comes  from  the  window 
it  can  always  be  rolled  on  the  piece  again  and  sold.  Besides,  if 
you  put  whole  webs  in  the  window  and  a  customer  asks  to  be  shown 
the  goods  she  "saw  in  the  window,"  I  don't  think  it  sounds  busi- 
nesslike to  tell  her  that  all  you 
have  of  that  particular  piece  is 
in  the  window.  The  customer 
has  not  only  got  to  be  content 
with  waiting  while  it  is  being 
taken  from  this  display,  but 
the  window  is  robbed  of  perhaps 
the  prettiest  color  or  pattern 
and  generally  gets  knocked 
about  from  getting  in  and  out, 
and  perhaps  very  often  another 
sale  of  that  same  piece  taken 
out  is  lost.  There  are  excep- 
tions, however,  in  this  connec- 
tion where  it  cannot  be  avoided, 
but,  as  a  rule,  it  is  much  better 
to  cut  a  length. 

Figure  No.  2  in  the  illus- 
tration shows  how  one  of  the 
simplest  drapes  is  formed. 
Having  taken  six  or  seven 
yards  you  first  get  the  half  of 
it,  viz.,  three  or  three  and  a  hall 
yards,  put  a  pin  in  the  selvedge 
so  as  to  mark  it  and  then  take 
one  end  of  piece  and  fold  it  in 
pleats  of  about  six  or  eight 
inches,  until  you  come  to  the 
pin.  Then  run  a  couple  of 
pins  in  the  top  of  folds,  so  as 
to  hold  them  together,  or  get 
some  one  to  hold  one  side  for 
you  while  you  do  the  same 
with  the  other  half.  Then  get 
your  drum  and  lay  the  goods 
over  it  and  pin  it  securely  in 
place  ;  get  all  the  edges  of  the 
folds  even.  Then  reach  down 
to  the  bottom  of  stand  and  take 
the  corner  of  the  outer  fold  and  pull  it  up  to  top  and  pin  it,  then  the 
same  on  other  side.  Work  the  folds  out  nice  and  even  and  then 
you  have  No.  2  neat  and  nice. 

The  illustration  shows  the  top  with  ends  of  folds  over  it,  but 
that  is  not  necessary  in  the  one  just  described,  as  No.  2  is  draped 
over  a  stand  about  30  inches  high  or  else  the  goods  are  extra  wide. 
No.  1  shows  the  same  drape  exactly,  only  a  piece  of  moire  silk  is 
shown  in  the  centre,  with  a  bow  of  the  same  on  top.  That  is  quite 
simple,  as  it  is  merely  laid  on  over  the  top  of  No.  2.     No.  3  is  the 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  15 

THERE  are  times  when  We  do  advocate  early  buying,  but  we  must  have 
strong  and  good  reasons  tor  doing  so.  No  stronger  or  better  reason  could 
be  urged  for  early  buying  of  Woollens  than  the  present  state  of  the 
market.  We  therefore  urge  you  to  place  your  Fall  orders  with  us  at  once  for 
Men's,  Women's,  and  Misses'  Underwear,  Hosiery,  Gloves,  Fancy  Woollens, 
Shawls,  Jerseys,  etc.,  etc.  Delay  on  your  part  means  for  you  higher  prices  and 
late  delivery. 

If  we  had  only  common  everyday  goods  to  show  you  this  advertisement 
would  not  have  been  written,  but  the  fact  is  our  range  comprises  the  pick  of 
the  Domestic,  American,  English,  and  Foreign  Markets.  We  have  specialties 
in  many  lines,  and  novelties  that  you  will  not  find  elsewhere.  You  must  there- 
fore order  now  to  ensure  early  delivery  at  present  prices. 

The  orders  already  received  prove  that  some  of  our  friends  appreciate  the 
present  state  of  the  market  and  our  efforts  to  have  them  in  a  position  to  meet 
competition,  and  lead  the  trade  in  their  respective  Towns.  If  your  order  has 
not  already  been  placed  with  us  for  the  lines  mentioned,  please  see  that  it  is  sent 
in  at  the  earliest  moment  possible.      Our  travellers  are  now  out  with  samples. 


A  WORD  about  Fall   Dress  Goods,   Silks,   etc.      Advices  just   received    from 
Paris,  London,  and  Bradford,   say   that   complete   ranges   in  all   the   new 
CO'OUrS  will  be  ready  in  a  few  days. 

It  is  impossible  for  you  to  have  the  latest  colours  and  styles  before  they 
have  left  the  dyers'  and  makers'  hands,  is  it  not  ?  Then  be  advised  and  wait 
tor  us.  Our  range  will  be  handsomer  than  ever,  larger  than  ever,  and  contain 
many  exclusive  ranges  and  designs,  not  in  Black  Goods  only,  but  the  very  latest 
in  Coloured  Dress  Goods  and  Silks. 


BROPHY,  CAINS  &  CO. 

23  St.  Helen  St.,  MONTREAL 
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WINDOW  AND  STORE  DECORATING     Continued. 

same  as  No  i,  only  given  a  side  view.  Nos.  5  and  6  are  similar. 
With  a  little  practice,  this  style  of  drapery  can  be  very  easily 
made  by  anyone,  and  can  be  improved  upon  in  many  ways. 
Sometimes  only  one  side  is  pulled  up  into  folds,  instead  of  both 
sides.  Sateens  and  wash  goods  can  be  draped  in  the  same  way. 
Trimmings  and  laces  to  match  the  goods  can  be  nicely  shown  over 
these  drapings  by  putting  them  straight  down  the  centre  and  cross- 
ways,  and  add  greatly  to  their  appearance. 

Care  should  be  taken  in  using  pins.  Never  take  them  from  the 
mouth,  as  they  become  rusty,  and,  consequently,  damage  goods. 
After  dressing  a  number  of  these  forms,  place  them  in  your  window 
so  that  they  will  not  be  crowded  too  closely  together,  as  it  spoils 
the  effect  intended.  Eighteen  to  20  inches  should  intervene 
between  each. 

So  far  as  possible,  it  is  advisable  not  to  place  goods  of  widely 
different  values  together,  as  it 
cheapens  the  better  quality 
without  adding  anything  to  the 
poorer.  Judgment  should  be 
exercised  in  the  selection  of 
goods  for  the  time,  place  and 
occasion.  Light  shades  are 
best  for  dark  days  and  dark 
shades  for  brighter  weather. 
Let  nothing  remain  long  enough 
in  the  window  to  suffer  injury. 

In  the  last  number  of  The 
Review  I  intended  to  mention 
some  thing  about  backgrounds, 
but  may  say  here  that,  no  mat- 
ter how  pretty  or  effective  a 
trim  may  be,  if  the  background 
is  not  in  keeping  with  it  the 
effect  is  lost.  The  main  point 
to  be  observed  (a  rule  admitting 
of  few  exceptions)  is  to  have 
the  background  lighter  than 
the.  objects  to  be  displayed. 
Laces,  lace  curtains,  white  cash- 
mere, or  even  white  cambric, 
are  excellent  materials  with 
which  to  drape  a  window. 
Many  modern  windows  have 
polished  and  paneled  wood  of 
a  dark  color.     This  is  not  in 

keeping  with  the  best  order  of  things.  It  is  far  preferable  to  have 
white  enameled  backs  with  gilt  moldings  or  ornaments. 

Mirrors  are  preferable  on  the  sides  of  windows,  and  always 
heighten  the  effect  and  enlarge  the  display.  Every  window- 
trimmer  should  know  colors  and  color-harmony  perfectly.  Many 
a  good  display  is  made  anything  but  pleasing  to  the  eye  through 
lack  of  thought  in  placing  colors  that  do  not  blend  or  harmonize 
side  by  side,  and  many  a  sale  lost  thereby.  In  showing  dress 
goods,  there  is  an  opportunity  for  the  exercise  of  great  judgment  in 
the  selection  of  backgrounds.  A  study  of  colors  and  color-harmony 
is  especially  necessary  to  a  window-trimmer.  The  illustration  may 
help  somewhat  in  the  arrangement  of  a  dress  goods  window. 

Note  carefully  the  arrangement  of  colors.  The  background, 
instead  of  being  white,  could  have  been  light  grey,  pale  blue  or 
yellow,  although  white  is  by  far  the  best. 

COLORS    WHICH     HARMONIZE. 

The  perfectly  contrasting  colors  are  yellow  and  purple,  red  and 
green,  blue  and  orange.     The  lighter  shades  of  the  above  combine 


with  the  darker  of  the  remainder,  viz.,  light  yellow  and  dark 
purple,  light  red  and  dark  green,  light  blue  and  dark  orange.  A 
pleasing  combination  is  found  in  brown  and  pink,  grey  and  red, 
green  and  rose.  Dark  red,  purple,  pale  mauve,  light  green  and 
pale  pink  are  excellent  colors  to  trim  with  white.  Black  and  white 
together  form  a  striking  combination.  An  eye  for  colors  is  not 
given  to  everyone,  but  may  be  cultivated  by  all.  H.  H. 


DISPLAY    CARDS. 

The  use  of  cards  and  banners  in  interior  displays  has  greatly 
enlarged  the  field  of  card  writing.  It  has  been  found  that  a  well 
lettered  card  placed  in  a  conspicuous  place  in  each  department  will 
give  the  retailer  an  opportunity  of  setting  forth  the  special  offerings 
or  the  unusual  merits  of  the  goods  to  be  found  in  that  department. 
When  people  see  an  article  which  attracts  them  they  usually  are 
glad  to  find  a  show  card  near  it  which  tells  them  something  about 

that  article  or  that  line  of 
articles.  It  has  become  quite 
common  to  suspend  large  cards 
or  banners  from  the  ceiling, 
and  on  these  to  put  much  the 
same  kind  of  matter  as  is  used 
for  the  window  cards.  The 
suggestions  for  show  cards  given 
on  this  page  would  serve  well 
for  such  a  purpose.  The  judg- 
ment of  the  card  writer  will 
dictate  how  each  card  should 
be  lettered.  As  a  rule  the 
sentence  starts  out  with  the 
words  which  are  most  likely  to 
attract  attention.  These  are 
called  "catch  words,"  and  are 
emphasized  by  being  written  in 
larger  letters  than  the  remainder 
of  the  card  : 

"  Men's  suits  that  suit  men 
because  they  wear  well  and  fit 
finely." 

"Such  lace  curtains  as  these 
will  add  much  to  the  appear- 
ance of  your  rooms." 

"These  caps  are  high  in 
quality,  low  in  price,  and  just 
right  in  style." 

"  Underwear  that  will  out- 
wear your  over- wear.     Made  to  wear.     Try  a  pair." 

"These  ready-made  skirts  are  cut  on  the  latest  patterns  and 
made  by  skilled  workmen.  Another  important  point  is  that  you 
can't  make  them  as  cheap." 

"  '  Clothes  don't  make  the  man,'  but  one  of  these  fancy  shirts 
will  make  him  happy." 

"  '  Necktie  parties,'  where  the  principal  party  wears  a  hemp  tie, 
are  not  very  pleasant  for  that  principal  party,  but  most  any  party 
would  be  glad  to  attend  a  party  with  one  of  these  swell  new  puffs." 

"  Spring  is  here,  and  so  is  our  new  line  of  suitings  for  women's 
tailor-made  gowns.      How  do  you  like  them  ?  " 

"  '  No  trouble  to  show  goods'  is  not  a  literal  truth,  but  our  pleas- 
ure in  displaying  our  new  Spring  lines  makes  us  forget  the  trouble. 
Please  allow  us  that  pleasure." 

"Suspenders  that  please  all.  The  men  like  them  because  they 
are  comfortable  ;  the  women  because  they  don't  pull  off  buttons, 
and  the  children  because  they  have  such  pretty  buckles." — Chicago 
D.  G.  Report. 
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THE    GRIEVANCE    OF    THE   SHIRT    INDUSTRY. 

Till',  shirt  and  collar  manufacturers  waited  upon  the  Govern- 
ment at  Ottawa,  April  25,  to  explain  the  grievances  of  this 
industry.  A  deputation  consisting  of  Messrs.  B.  Tooke,  Charles 
Gordon,  Chas.  Skelton  and  A.  H.  Sims,  of  Montreal,  had  an  inter- 
view with  Sir  Wilfrid  Laurier,  Sir  Richard  Cartwright  and  lion.  Mr. 
Fielding,  in  the  office  of  the  Premier.  It  was  pointed  out  that  in  the 
tariff  the  raw  material  for  making  shirts  and  collars  paid  as  high 
duty  as  the  finished  product.  It  was  also  mentioned  that  Mr. 
Fielding  had  admitted  in  the  House  that  the  shirt  and  collar  industry 
had  not  been  quite  fairly  treated;  that  the  Premier  himself  had 
admitted  this,  and  that  the  press  of  both  sides  of  politics  had  stated 
over  and  over  again  that  the  shirt  and  collar  industry  was  very 
severely  handicapped  by  the  new  tariff.  The  Premier  made  a  non- 
committal answer,  promising  the  deputation  that  their  representa- 
tions would  receive  consideration. 


N.S.,  was  sold  en  bloc,  so  that  their  present  stock  is  entirely  new. 
There  is  plenty  of  room  in  the  store,  and  lots  of  comfortable  seats. 


NEW    STORE    IN    VANCOUVER. 

Messrs.  F.  A.  Quigley  &  Co.'s  new  store  in  Vancouver  presents 
a  fine  appearance.  It  has  fine  large  show  windows.  To  the  right, 
on  entering,  is  the  dress  goods  department,  from  which  the  most 
exacting  tastes  can  be  supplied.  They  carry  a  heavy  stock  in  this 
department  in  plain  and  fancy  goods,  and  have  a  beautiful  stock  of 
black  dress  goods,  in  which  they  take  a  particular  pride.  At  the 
same  counter,  there  is  a  fine  oak  showcase  of  kid  gloves,  which 
makes  inspection  a  very  easy  matter.  At  the  beginning  of  each 
counter  is  a  large  plate  glass  showcase  six  feet  long,  and  extending 
from  the  floor  to  the  level  of  the  counter.  They  will  carry  a  very 
complete  stock  of  corsets  of  the  best  makes.  To  the  rear  and  up- 
stairs is  a  most  complete  mantle-room  and  whitewear  department. 
The  firm  have  a  first-class  cash-railway  system,  the  change  being 
made  while  parcels  are  being  wrapped  up,  thus  avoiding  delay. 
They  do  a  strictly  cash  business.     The  stock  of  the  firm  at  Amherst, 


DEATH  OF  MR.  W.  C.  PITFIELD. 
THE  REVIEW  records  with  keen  regret  the  somewhat  sudden 
death  of  W.  C.  Pitfield,  of  St.  John,  N.B.  His  death  was  due  to 
nervous  prostration  brought  on  by  overwork.  Mr.  Pitfield  was  a 
son  of  Samuel  Pitfield  and  was  born  in  Sussex,  N.I5.,  March  26, 
1855.  He  had  acted  as  clerk  in  several  general  stores  in  Sussex 
and  Waterford,  and  when  16  years  of  age  went  to  St.  John  and 
entered  the  wholesale  house  of  T.  R.  Jones  &  Co.  He  continued 
in  the  employ  of  Jones  &  Co.  until  the  failure  of  that  firm  in  1888, 
when  he  took  over  the  business  and  has  since  conducted  it  under 
the  name  of  Vv\  C.  Pitfield  &  Co.  In  1885  Mr.  Pitfield  wedded 
Miss  Doig,  of  Brooklyn,  N.Y.,  who  with  three  children,  two 
daughters  and  a  son,  survive  him.  Mr.  Pitfield  was  an  active 
member  of  the  board  of  trade.  In  his  death,  at  the  early  age  of  44 
years,  St.  John  is  deprived  of  the  services  of  a  citizen  whose  place  it 
will  be  hard  to  fill. 

STOCK    TIES   FOR   LADIES. 

Stock  ties  are  stilLin  favor  for  ladies'  wear.  They  are  very 
much  worn  with  a  hemstitched  tartan  or  plain  silk  bow  cut  on  the 
bias.  Puff  ties  in  all  shades  of  plain  satin  and  fancy  striped  or 
checked  silk  are  also  popular.  Another  favorite  is  a  bow  in  two 
colors,  white  with  either  cerise,  heliotrope,  dark  royal,  cadet  or 
navy  blue  or  black.  The  tuck  bow,  which  has  had  such  a  remark- 
able success,  is  still  selling  in  large  quantities.  The  stock  is  made 
in  plain  or  corded  white  satin  or  in  the  same  material  as  the  tie. 

The  string  tie,  which  is  about  the  only  tie  that  is  in  demand  all 
the  year  round,  is  selling  in  increasing  quantities  as  the  Summer 
approaches.  These  are  being  sold,  not  only  in  plain  satin,  but  in 
fancy  stripes  and  checks,  which  must  be  cut  on  the  bias. 


Knox,  Morgan  &  Co. 


'Wholesale  Dry  Goods— 


HAMILTON,  ONT. 


Do  Your  Sorting 


from  our  stock  this  month.     All  departments 
are  showing  special  and  seasonable  offerings. 


WE   QUOTE   A   FEW   OF   THEM 


LINEN  TOWELS— 17x34,  (a)  75c.  ;  18x40,  @  51.00;  22x44(3)81.50.   These 
are  exceptional  value.     Order  by  mail,  you  will  be  pleased  with  them. 


LAP    DUSTERS  -'"    -2'ic,  35c,  45c.  60c.,  75c,  gi.oo,  plain  and  em- 
broidered.    A  very  attractive  line  (Q  45c,  embroidered. 

HEMP   CARPETS  -Stripes,  Floral  and  Tapestry  designs. 


MOSQUITO    NETTING— All  shades.    Can  retail  <§  5c.  yd. 

GENTS'    LINEN    COLLARS— A  leader  (n 85c.  in  all  latest  styles.     Will 
wear  equally  as  well  as  higher-priced  goods. 


LACES    AND    EDGINGS— Large  assortment.      Choice  lot  of    Valen- 
ciennes Laces  just  arrived.     Prices  from  6c.  a  doz.  up. 


BLACK    DRESS   GOODS— Raised  effects.     A  new  lot  just  in  at  57'Ac. 

These  will  be  quick  seller--. 


CASHMERE    HOSE— Our    Ribbed   lines  @  $2.25   and  $3.75   are   trade 
movers. 


VICTORIA   LAWNS— Right  values,  @  6c,  8c,  10c,  12KC,  15c 


CORSETS—''    >(  50,  $6. 00,  $7.50,  S9.00.      Our  Comfort   Waist  at  $9.00, 
-   18  to  26,  is  a  good  thing.     Send  sample  order. 


Fall  Underwear. 


Orders  already   are   much  in  excess  of  last 
season,  and  we  advise  the  Trade  generally 
to  see  our  values  and  assortment  of  styles  before  closing  orders  for  next  season. 


REPEAT  ORDER  WHITE   PIQUES  to  hand,  special  values  10  to  15c. 
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Hat,  Cap  and 
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Fur  Trade. 


~N 


n         i  t    j  The  Spring  trade  in  hats  and  caps  having  been 

Present  Trade  .       ,,  ^  ■    ^       ,     ,  7 

i<  f  nnH  exceptionally  good  in  Canada  this  year,  the  out- 

look for  an  excellent  Summer  retail  business 
inspires  dealers  with  hope.  The  fact  that  money  is  more  plentiful 
in  the  country  than  for  some  years  past  is  encouraging.  The 
demand  among  consumers  is  for  better  goods.  Even  the  city 
stores,  which  have  to  compete  with  the  hat  departments  of  the  large 
department  stores,  have  been  doing  a  brisk  business  during  the 
past  few  weeks.  That  Canadian  buyers  felt  warranted  in  increasing 
their  purchases  for  Spring  import  is  shown  in  the  returns.  Not- 
withstanding the  fact  that  last  year  was  a  big  year  in  Spring 
imports,  surpassing  1897  by  a  considerable  sum,  this  year  promises 
to  be  ahead  even  of  last  year.  So  far,  the  record  of  Spring  imports 
has  been  given  out  for  the  first  three  months  of  the  year.  It  may 
interest  importers  and  dealers  to  examine  these,  as  they  afford 
proof  of  the  general  opinion  that  the  hat  and  cap  trade  is  buoyant 
at  present. 

IMPORTS   OF    HATS    AND    CAPS    INTO    CANADA  I 

1899.  1898.  1897. 

January $232,785  $227, 789  $163,538 

February 253,382  256,371  233,155 

March 229,564  220,099  '83,443 

Total  for  3  months $715,731  $704,259  $580,136 


The  Coming 
Styles. 


Thebroad-brimmed  high-crowned  hat  of  thepast 
few  seasons  is  rapidly  disappearing  before  the 
old-style  low  crown  with  narrow  brim.  Manu- 
facturers are  now  making  a  hard  felt  that  resembles  the  soup  dish 
of  seven  or  eight  years  ago,  and  it  is  claimed  that  they  will  be  the 
correct  thing  in  the  near  future. 

In  hard  felts,  colors  predominate,  browns  being  leaders  and 
blacks  being  less  ready  sellers. 

Soft  hats  are  meeting  with  good  demand,  the  light  fedora  being 
the  best  seller  in  pearl,  French  grey  and  light  brown.  Full- 
crowned  soft  hats  are  not  selling  rapidly,  the  only  demand  being 
for  wear  by  old  men. 

A  large  demand  is  being  experienced  for  straw  hats  for  the 
coming  season.  Men's  sailors  are  being  made  in  rough  straw  with 
mixed  colors  and  bands  of  great  variety. 

Owing  to  the  advanced  price  for  furs,  the  wool  hat  is  still  in 
good  demand. 

Silk  hats  are  becoming  more  popular,  as  is  evidenced  by  the 
larger  quantities  being  made  and  imported. 

Linen  and  crash  hats,  in  square  crowns,  are  being  much  asked 
for,  and  an  extensive  business  is  promised  for  the  coming  season. 
The  trade  in  linen  hats  is  very  brisk.  As  will  be  seen  elsewhere, 
this  feature  is  noted  in  Winnipeg  by  our  correspondent  there. 

The  demand  for  golf-shaped  caps  is  very  large,  and  this  variety 
is  now  being  made  with  glazed  peak  of  the  color  to  match  the  cap, 
which,  when  soiled,  can  be  rubbed  clean  with  a  damp  cloth,  thus 


making  it  look  as  good  as  new.  Some  nice  lines  in  golf  caps,  with 
the  yacht-cap  crown,  can  be  had  to  retail  at  25c.  up  to  higher  prices 
for  superior  goods.  They  are  shown  in  light  colors  and  light 
weights. 


The  Fall 
Outlook, 


One  hat  authority  informed  The  Dry  Goods 
Review  that  while  American  samples  for  Fall 
had  not  been  shown  in  Canada  yet,  it  was 
reasonable  to  expect  that  shapes  would  resemble  those  sold  for 
Spring.  It  was  not  usual  to  expect  any  startling  changes  for  Fall, 
these  being  usually  made,  if  made  at  all,  for  Spring  trade.  The 
prevailing  style,  therefore,  of  lower  crowns  with  more  roll  at  the 
side  will  probably  rule  in  American  makes.  Some  retail  dealers 
say  that  the  flat  set  hat  is  easier  to  sell,  its  appearance  seeming  to 
help  the  sale,  but  this  is  not  the  universal  opinion. 


II  H*A  Kt  i      Hi     ^e  tra<^e  papers  are  all  commenting  upon  the 
in  Canada  steady  inroads  made  by  United  States  hats  in 

this  market.  The  publication  of  the  official 
returns  in  our  last  issue  has  caused  this  comment,  and  the  American 
manufacturers  and  their  friends  are  naturally  jubilant.  An  increase 
in  sales  of  over  $100,000  in  one  year,  while  British  hats  only  gained 
$25,000  in  the  same  time  is  certainly  significant.  As  the  tariff,  on 
its  face,  ought  to  favor  trade  with  England,  the  only  reasonable 
conclusion  is  that  the  American  manufacturers  push  sales  in  a  more 
determined  and  systematic  manner.  The  English  makers,  with 
their  world-famous  brands,  seem  to  think  that  little  or  no  adver- 
tising and  pushing  are  required.  The  facts  show  that  this  is  a  mis- 
taken policy.  It  would  be  easy  to  prove  that  for  several  years  past 
the  trend  of  trade  towards  United  States  hats  has  been  steady, 
although  perhaps  not  so  remarkable  in  sudden  expansion  as  during 
the  past  two  years.  Another  feature  which  English  and  Canadian 
hatmen  should  bear  in  mind  is  that  trade  once  directed  to  a  certain 
quarter  is  rarely  got  back  again.  In  fact,  the  probability  seems  to 
be  that  not  only  in  staple  felts,  soft  and  hard,  but  in  fancy  headgear 
as  well  the  Americans  will  soon  cut  a  larger  figure  in  this  market. 


Season  for 
Fall  Furs. 


Travelers  for  the  various  wholesale  manufac- 
turing furriers  in  Canada  are  either  now,  or  are 
about  to  go,  on  the  road  with  samples  of  furs 
for  next  Autumn  and  Winter  trade.  It  is  still  too  early  to  show  all 
the  combinations  and  novelties  which  may  capture  the  taste  of 
consumers  next  Winter.  Some  houses  will  show  up  to-date 
novelties  as  late  as  October  next,  but  the  samples  of  staple  goods 
are  ready  for  the  retail  fur  dealers  this  month. 

The  latest  novelty  is  the  combination  collar  or  caperine  in  seal, 
Persian  lamb,  Alaska  sable,  electric  seal,  grey  lamb,  Norway  seal 
and  Virginian  sable.  These  collars  are  being  gotten  up  in  very 
handsome  and  attractive  combinations,  and  sales  are  reported  to 
have  far  exceeded  expectations.  The  prevailing  size  is  from  10  to 
12  inches. 

Racoon  goods  are  tremendous  sellers  ;    the  advance  in  price 
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Mohawk  Valley  Cap  Factory 

CAP  DEPARTMENT 


TfiADf         MARK 


CLOTH  CAPS 

KNITTED  CAPS 

TAM  O'SHANTERS 
and  TOQUES 


The  Best  Goods,      The  Largest  Lines, 

and  Best  Value  of  any  Caps  on  the  Market. 

Fall  and  Winter  Lines  Now  Ready 

On   sale  by  all  the   large  jobbers   in  the 

Dominion. 


•wvwvwwwvwvwvwwwww 


Mohawk  Valley  Cap  Factory 

UTICA,  N.  Y.,  U.  S.  A. 
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does  not  seem  to  have  affected  sales.  One  large  house  states  that 
it  has  sold  50  per  cent  more  of  these  furs  than  last  season. 

The  demand  for  Persian  lamb  and  seal  is  only  moderate,  in 
consequence  of  the  advance  in  prices  in  Europe  and  the  fact  that 
prices  are  still  very  unsettled. 

The  length  for  ladies'  fur  jackets  will  be  rather  shorter  than 
last  year,  from  27  to  36  inches  being  the  range. 


A  New  York 
Report. 


A  New  York  correspondent  says  that  London 
has  given  them  some  very  good  hats  this  year. 
The  best  New  York  hatters  have  had  their 
openings,  and  their  fashions,  a  bit  modified  from  those  of  the 
English,  are  very  sightly  and  immensely  smart.  In  London,  they 
will  insist  upon  wearing  the  black  weed,  even  if  narrow,  around  the 
hat.  In  New  York,  they  have  never  cared  for  it,  as  it  does  give 
the  hat  a  cheap  look.  The  brims  are  narrower  this  Spring,  and 
the  crowns  slightly  bellied.  There  is  no  material  difference  between 
the  shapes,  except  a  lesser  tendency  to  exaggeration. 

The  derby  of  Spring  is  a  very  graceful  hat,  with  its  medium 
crown  and  the  brim  round  and  curling.  The  color  is  black, 
although  gray,  chocolate  and  fawns  will  also  be  worn. 

The  straws  for  later  Summer  are  the  rough  and  the  split,  the  brim 
being  narrow  and  the  crown  moderate. 


Chat  With  an 
Authority. 


Talking  with  Mr.  James  D.  Allan,  of  Toronto, 
on  the  question  of  this  season's  furs,  The  Dry 
Goods  Review  learned  some  interesting  infor- 
mation. He  pointed  out  the  disadvantage  of  dealers  in  made-up 
furs,  general  dry  goods  houses,  for  instance,  placing  orders  too 
early,  while,  perhaps,  the  large  department  stores  would  wait  and 
get  the  very  latest  novelties.  The  fur  business  was  developing  into 
a  fancy  trade,  and  Canadian  houses  turned  out  many  new  ideas 
which,  whether  originating  here  or  drawn  from  abroad,  had  to  be 
adapted  specially  to  meet  the  taste  and  the  climate  of  this  country. 
There  is  a  great  demand  for  astrakan  jackets  now,  owing  partly  to 
the  curls  in  the  fur  being  better  than  usual  and  to  the  higher  prices 
for  racoon.  The  prices  for  astrakan  are  a  little  lower  this  season. 
Electric  seal  is  now  so  well  dyed  and  showy  that  it  has  become  a 
very  effective  fur.  Persian  lamb  is  again  in  for  a  large  consump- 
tion at  about  the  same  prices. 

The  demand  for  sealskin  has  increased,  because  people  have 
more  money  to  spend,  and  the  price  of  the  garment  is  about  the 
same,  for,  while  the  price  is  higher,  the  smaller  sleeve  in  vogue 
takes  less  material.  There  promises  to  be  no  falling  off  in  the 
taste  for  gray  lamb,  although  prices  are  stiffer.  For  fancy  trim- 
mings, thibet,  mink,  grebe,  chinchilla  and  ermine  will  be  used, 
and,  in  fancy  stuff  generally,  there  will  be  a  call  for  natural  lynx, 
Alaska  dyed  lynx,  blue  lynx,  blue  fox,  etc.,  and  their  cheaper 
imitations. 


Price  of  Hat 
Fur  Skins. 


The  advance  in  price  of  felt  hats  which  took 
place  in  Canada  at  the  beginning  of  the  season, 
due  to  the  higher  values  of  rabbit  fur  in  the  Eng- 
lish markets,  is  likely  to  be  maintained.  At  the  sale  of  rabbit  skins 
in  London  on  March  17,  the  skins  offered  were  readily  sold,  lower 
sorts  advancing  and  better  grades  bringing  full  values. 

It  is  reported  in  England  that  a  buyer  from  the  United  States 
lately  placed  the  largest  order  on  record  for  English  rabbit  skins 
for  felt  hat  making.  Commenting  upon  this  statement,  a  corre- 
spondent of  The  London  Hatters'  Gazette  says:  "This  large 
order  must  clear  the  market  very  much,  and  we  have  not  the 
slightest  doubt  that  in  a  few  months'  time  English  skins  will  be 
very  scarce,  and  cutters  who  have  not  bought  sufficient  stock  to 
carry  them  over  until  next  season   will  be  in  a  worse  state  than  in 


1898,  when  over  half  had  to  close  their  factories  for  want  of  skins. 
The  great  shortage  of  New  Zealand  and  American  skins  this  season, 
and  the  great  falling  off  of  English  skins  in  quantity  through  the  wet 
mild  Winter  —  thousands  dying  with  the  rot  in  their  warrens  and 
also  thousands  washed  away  in  the  floods  to  the  rivers,  which  was 
seen,  especially  in  the  West — will  also  have  great  effect,  and  for 
next  breeding  season,  which  has  not  been  known  for  many  years." 

Yon   Can't    Tak  ^  case  was  tr'e<^  m   an   English   court    of  law 

Another's  Hat  recently  which  is  of  interest  to  hatmen.      The 

plaintiff,  a  Liverpool  man,  was  lunching  at  a 
club  one  day  and  left  his  hat,  which  had  cost  him  $1.75,  on  a  peg 
near  where  other  pegs  contained  other  hats.  When  he  came  out 
his  hat  was  gone.  But  nearby  was  a  hat  which  had  been  left 
behind  by  another  member  of  the  club.  This  member,  it  appeared 
on  inquiry,  had  taken  the  plaintiff's  hat,  not  being  able  to  find  his 
own.  The  plaintiff  went  and  bought  a  $2.50  hat  and  sent  the  bill 
to  the  other  member.  The  other  declined  to  pay,  and  so  was 
brought  into  court.  The  defendant  submitted  that  the  whole  thing 
was  a  trifling  mistake  and  that  he  was  not  liable  in  law.  But  the 
judge  thought  differently.  He  said  :  "  It  is  not  a  mistake.  The 
defendant  saw  a  hat  he  knew  was  not  his,  but  as  he  could  not  see 
his  own  he  took  it,  knowing  it  was  not  his."  He  gave  judgment 
for  $1.75  in  favor  of  the  plaintiff — the  sum  which  the  latter' s  miss- 
ing hat  had  cost. 


T,      A  .v       ,  "The  Origin  and   Development  of    the  Hat 

The  Origin  of  T   J  „...**,  ,_    »„ 

II  i  Industry      was  the  subject  of  a  lecture  by  Mr. 

A.  Perry,  a  hatter,  of  Halifax,  Eng.,  the  other 
day.  After  speaking  of  the  hat  and  other  headgear  as  symbols  of 
authority,  the  lecturer  gave  a  history  of  the  hat,  mentioning  the 
helmet  of  the  early  and  middle  ages.  Then,  there  was  the  velvet 
or  felt  hat  of  the  gentry,  ornamented  with  feathers  or  plumes,  and 
afterwards  the  three  cornered  hat.  The  felt  hat  originally  was  as 
hard  as  wood,  and  it  was  both  heavy  and  ugly,  and  weighed  about 
10  oz.  It  was  a  common  practice  for  our  forefathers  to  put  a  piece 
of  wood  inside  to  preserve  the  shape.  Mr.  Perry  then  described 
the  various  processes  of  hatmaking.  Nearly  all  English  hats  come 
from  the  town  of  Denton.  Formerly,  they  were  imported  from 
abroad,  principally  Spain,  but  a  few  French  and  Dutch  Protestants 
came  over  from  their  persecutors  and  introduced  this  useful  indus- 
try. Hats  were  made  from  the  furs  of  rabits,  which  were  imported 
into  England  from  abroad,  though  a  few  came  from  Scotland.  The 
lecturer  then  described  the  process  of  dyeing,  hardening,  shaping, 
and  finishing,  and  showed  the  hat  in  its  various  stages  to  the 
audience,  from  the  fur  to  the  finished  article  ready  for  wear. 


Fancy  Bands  in 

England. 


A  line  of  hats  shown  in  Canada  this  season 
have  fancy  bands.  A  somewhat  similar 
fashion  has  been  introduced  in  some  English 
cities  by  an  enterprising  hatman,  to  the  surprise  of  the  devotees  of 
the  plain  black.  One  of  these  astonished  persons  writes  to  an 
English  paper  :  "I  saw  a  strange  thing  in  the  way  of  masculine 
headgear  in  the  city  this  afternoon,  which  was  nothing  else  than  an 
ordinary  felt  hat,  commonly  called  the  bowler,  with  a  striped 
colored  band  instead  of  a  plain  black,  which  has  been  in  vogue 
from  time  immemorial.  After  some  search,  I  discovered  a  shop 
where  they  sold  them,  and  the  man  *n  charge  told  me  that  a 
fashion  in  them  was  just  beginning,  and  he  anticipated  a  boom  this  » 
Summer.  He  had  in  a  large  stock,  with  bands  of  all  kinds  of  gaudy 
hues — blue  and  white,  green  and  white,  green  and  red,  and  so  on. 
The  bowler  so  adorned  looks  very  strange  indeed,  and  I  cannot 
say  that  the  effect  is  pleasing.  But,  then,  we  are  so  used  to  the 
plain  black.  I  only  mention  such  a  trivial  matter  because,  if  it  did 
so  happen  that  masculine  fashion  favored  these  bands,  our  streets 
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Mens  Mats 


The  products  of  our  Hat  Factory  have  been  sold  to  the  Trade  since  1823 — 
but  always  through  Jobbing  Houses  and  Commission  Merchants. 

Our  new  line  of  Fall  Hats  is  being  sold  direct  to  the  Trade—by  Salesmen 
starting  from  our  Factory —in  our  own  name. 


The  change  in  our  method  will  be  to  the  advantage  of  all  our  customers, 
as  we  will  be  able  to  give  them  greater  value  at  less  cost  than  ever 
before. 


MAXiTAnrh'KKS. 


NEW  YORK  OFFICE:    13  ASTOR  PLACE. 


GEO.  O.   KRUSE, 

West  and  Northwest. 


GEO.  M.  SETTLE, 

South  and  Southwest. 


GRANT  J.  BRAINARD, 

Michigan,  Indiana,  Ohio  and  New  York. 


I.   B.   WENTWORTH, 

Canada,  New  England  and  East. 


ROBERT  T.  ELDER,  at  NEW  YORK  OFFICE. 


OUR  MR.  WENTWORTH  IS  NOW  SHOWING  OUR   FALL  LINE  IN  CANADA. 
IF  YOU  WRITE  US  WE  WILL  ARRANGE  A  CALL. 


22 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


HATS  AND   CAPS     Continued. 

will  very  soon  present  an  extraordinary  appearance.  You  should 
see  the  hat  to  know  what  it  is  like  ;  imagination  is  impossible.  But, 
after  all,  we  can  get  used  to  anything." 


A  New 
Cycling  Cap. 


A  new  cap  for  bicyclists,  invented  by  a  French- 
man, is  made  of  white  pique,  or  white  cloth, 
and  is  constructed  in  three  separate,  detach- 
able parts,  so  that  it  can  be  taken  to  pieces  for  washing,  viz.,  the 
cap  body,  the  peak  (which  is  fixed  on  to  a  celluloid  band  replacing 
the  usual  leather  lining),  and  a  chin  strap  for  fastening  the  two 
principal  parts  together. 

The  strap  is  fixed  in  position  by  buttons  attached  to  split 
fasteners,  which  pass  through  the  cap  body  and  through  the  cellu- 
loid band  and  are  fastened  by  bending  outwards,  after  the  usual 
manner  of  such  appliances. 

Tc  take  the  cap  to  pieces  the  fasteners  are  undone  and  the 
strap  removed,  whereupon  the  body  and  band  come  apart,  the 
entire  operation  requiring  less  than  a  quarter  of  a  minute.  The 
celluloid  band  has  the  advantage  over  a  leather  lining  in  that  it  is 
washable. 


w  r  The  man  who  wears  his  hat  drawn   over  his 

Wearing  a  Hat.  e^es  mzY  not  ^e  a  "cr0°k>"  DUt  he  is  un- 
doubtedly a  "schemer."  He  excels  in 
strategy,  whether  he  uses  his  gifts  in  an  army  campaign  or  in  a 
coup  in  the  stock  exchange.  He  is  of  a  secretive  nature.  He  is 
self-reliant  and  self-centred,  which  is  not  cheerful.  He  is,  in  fact, 
given  to  gloomy  meditations.  He  may  be  only  a  business  pro- 
moter, but  he  is  always,  first  and  foremost,  a  schemer. 

Much  more  does  the  man  who  habitually  wears  his  hat  pushed 
off  his  forehead  enjoy  the  confidence  of  his  fellowmen.  The  man 
who  wears  his  hat,  as  women  are  wearing  their  newest  bonnets,  off 
the  forehead,  is  essentially  frank.  He  is  admired  by  those  who  do 
not  agree  with  any  of  his  views  for  his  straightforwardness.  He 
has  a  joyous  nature. 

The  man  who  wears  his  hat  tilted  over  his  eyes  is  invariably  a 
pessimist. 

The  man  who  pushes  his  hat  back  from  his  forehead  is  always 
an  optimist.  The  man  whose  hat  slopes  at  the  back  has  unusual 
brain  power.     The  intellectual  predominates  his  make-up. 

The  man  whose  hat  slips  low  over  his  forehead  is  of  strong 
materialistic  tendencies.  The  man  who  wears  his  hat  at  an  acute 
angle  on  the  back  of  his  head  cares  little  for  the  conventionalities. 
— Exchange. 

A  Growing  Cap        The  Standard  CaP  Co->  Toronto,  whose  adver- 
Concern.  *  tisement  appears  on  another  page  of  this  issue, 

is  a  comparatively  young  firm.  Four  years  ago 
it  was  started  in  a  small  way  in  Toronto,  but  by  steady  industry  and 
fair  dealing  it  has  grown  till  now  its  business  extends  all  over 
Canada.  As  this  firm  carries  all  the  latest  styles  and  is  continually 
seeking  to  improve  the  quality  of  its  output,  it  should  be  watched 
by  the  careful  buyer. 

Fancy  Headgear        0f  late  years  there  has  been  a  growin&  demand 
in   Canada.  m   Canada  for  fancy  headwear.     This  is  the 

case  especially  for  young  people,  the  nature 
and  variety  of  our  outdoor  pastimes  and  sports  calling  for  much 
ingenuity  in  the  way  of  devising  new  artistic  caps,  toques,  etc.  The 
other  day,  in  paying  a  visit  ol  inspection  to  the  factory  of  the  Bruce 
Manufacturing  Co.,  King  street,  Toronto,  The  Review  got  an  idea 
of  the  taste,  care  and  skill  bestowed  by  this  concern  upon  the  manu- 
facture of  children's  headwear.  The  various  lines  are  made  for  the 
jobbing  trade  of  Canada,  and  large  quantities  are  sold.     The  Fall 


samples  are  now  ready  for  inspection.  They  comprise  some  very 
beautiful  combinations  of  entirely  new  design.  A  line  for  girls,  the 
"  Highland  Lassie."  appeals  to  those  who  like  the  Scotch  styles, 
the  "  Napolean  "  is  a  cute  little  cap  turned  up  at  the  side,  the 
' '  Heatherbell ' '  is  done  in  red  material  with  red  ribbons  and  is  most  • 
stylish,  another  is  trimmed  will  grey  fur  and  adorned  with  a  feather. 
The  trimming  and  designing  are  evidently  supervised  by  a  com- 
petent hand,  and  the  combinations  of  color  and  material  show  the 
best  taste  in  these  respects.  The  various  lines  can  challenge  com- 
parison with  similar  goods  made  anywhere  in  the  world,  as  to  the 
quality  of  material  used,  the  originality  of  design,  and  the  kind  of 
workmanship  exhibited.  The  sale  of  these  goods  this  season  is 
likely  to  be  large,  and  many  houses  are  familiar  with  the  Bruce  caps. 
Those  who  are  not  may  write  for  information. 


Hats  in 
Australia. 


A  report  appears  in  The  New  York  Hat  Review 
the  meeting  of  the  Denton  Mills  Hat  Factory, 
a  Melbourne,  Australia,  concern.  The  chair- 
man told  the  shareholders  that  this  being  the  interim  half- 
year,  no  balance-sheet  had  been  submitted,  but  one  would  be 
placed  before  the  shareholders  at  the  annual  meeting  in  July.  He 
assured  them  that  the  term  just  ended  had  been  in  every  way  a 
satisfactory  one.  Trade  had  been  good,  the  machinery  was  in 
first-class  order,  and  the  operatives  had  been  kept  fully  employed. 
Owing  to  the  increase  in  the  cost  of  raw  material,  fur  and  skins 
particularly,  the  profits  had  not  been  so  good  as  usual,  but  the 
management  had  studied  economy  in  other  directions,  and  the 
board  considered  itself  fully  justified  in  recommending  payment  of 
the  customary  dividend  of  10  per  cent,  per  annum.  As  to  future 
prospects,  although,  from  the  cause  already  mentioned,  the  cost  of 
production  might  be  temporarily  increased,  he  had  no  hesitation  in 
stating  that  the  outlook  was  satisfactory.  There  was  a  better  feel- 
ing in  trade  circles  generally,  and  the  opinion  was  freely  expressed 
that  business  was  really  on  the  up  grade,  so  that,  whilst  the  colony 
generally  could  count  on  better  times,  shareholders  in  this  company 
could  rest  assured  that  an  improvement  in  business  generally  meant 
to  them  continued  prosperity  to  the  hat  industry.  He,  accordingly, 
had  pleasure  in  moving  that  a  dividend  at  the  rate  of  10  per  cent, 
per  annum  be  paid  for  the  half-year  just  ended. 

In  this  connection  it  is  interesting  to  note  that  Canada  exports 
some  hats  and  caps,  but  none  to  Australia. 


Hats  in 
Parliament. 


The  idea  of  an  M.P.  wearing  anything  but  a 
silk  hat  in  the  House  of  Commons  is  regarded 
with  disfavor  in  England.  The  London 
Hatters'  Gazette  says  that  one  of  the  earliest  to  wear  a  slouch  hat 
was  Mr.  John  Martin,  who  was  elected  for  the  county  of  Meath  in 
the  Nationalist  interest  in  January,  1871.  Mr.  Martin  had  been 
sentenced,  as  a  leader  in  the  Irish  insurrectionary  movement  of 
1848,  to  10  years'  transportation.  He  has  lived  for  many  years  in 
Tasmania,  and  had  acquired,  in  free-and-easy  colonial  life,  a  dis- 
like to  the  tall  silk  hat.  He  actually  went  to  the  Speaker  and 
asked  whether  it  was  necessary  that  he  should  wear  in  the  House 
of  Commons  a  tall  hat,  and  was  assured  by  that  dignitary  that, 
although  the  etiquette  was  to  appear  in  the  conventional  chimney- 
pot on  the  floor  of  the  House,  the  practice  was  not  a  rule  that  could 
be  rigidly  enforced.  Mr.  Martin  so  far  conformed  to  this  practice 
as  to  remain  generally  uncovered  when  sitting  in  the  House  of 
Commons. 

The  slouched  hat,  which  is  even  now  regarded  as  an  innovation 
when  worn  in  the  House  of  Commons,  was  in  former  times  con- 
sidered as  a  becoming  headgear  for  members.  The  absence  of  all 
restraint  forms  is  a  traditional  privilege  of  that  assembly.  Formerly 
there  was  no  peculiar  dress  or  official  costume  appropriate  to  the 
Speaker's  use.     Lenthall  presided  over  the  House  of  Commons  of 
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"THE  BEST  ARE   THE   CHEAPEST" 


■  ■   ARE  THE  BEST 


&m 


1%/rite  for  Samples. 


Gillespie,  Ansley  dr»  Dixon 


Sole  Agents  for  Ontario, 
Manitoba  and  British  Columbia. 


Toronto,    0nt- 


JUST  RECEIVED  FOR  MAY 

Sorting  Trade 


.  .  .  a  lot  of  BUCKLEY'S  in 


MINTO. 


BLACK,  GOLD,  TERRA 


$16.50  and  $18,00 

AT    .     .     . 

Waldron,  Drouin  &  Co's 


507  St.  Paul 
Street, 


MONTREAL. 


A.  A.  ALLAN  k  CO. 

51  Bay  St.,  Toronto. 


English  .  . 
.  .  Felt  Hats 


Extensive  preparations  made  for  the  Spring  trade. 
Our  styles  and  values  ahead  of  all  competition, 
embracing  the  well-known  makes  : 

WAKEFIELD 
LESLIE    &    CO. 
ROYAL     BRAND 
EXCELSIOR 
STARLIGHT 

These  names  are  a  guarantee  of  excellence. 

When  our  travellers  call  have  a  look  at   their  merits,  or 
write  for  samples. 

Letter  orders  promptly  attended  to. 
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HATS  AND  CAPS— Continued. 

the  Long  Parliament  in  a  peaked  slouched  hat.  Before  the  intro- 
duction of  the  wig  the  Speaker  always  wore  his  hat,  but  could  not 
wear  it  without  a  breach  of  etiquette  when  addressing  the  House. 

The  practice  of  members  to  sit  with  their  hats  on  in  the  House 
of  Commons  is  derived  from  the  custom  in  former  times  of  wearing 
hats  in  private  houses,  even  at  dinner-time,  and,  by  a  fashion  still 
more  indecent,  in  church.  Pepys  complains  in  his  diary  of  a 
"strange  cold  in  my  head  by  flinging  off  my  hat  at  dinner." 
Sumptuousness  of  attire  in  Parliament  was  encouraged  after  the 
Restoration  by  the  gay  court  of  Charles  II.,  and  the  general  use  of 
court  dress  swords  and  cocked  hats  in  the  House  of  Commons  did 
not  die  out  till  the  end  of  the  American  War.  Ministers  wore  their 
stars  and  ribands,  and  Lord  North  was  habitually  described  in 
debate  as  "the  noble  lord  with  the  blue  riband."  Pitt  always 
appeared  in  court  dress,  and  it  is  stated  that  when  he  was  painfully 
affected  by  the  downfall  of  Dundas  (Lord  Melville),  his  colleague, 
he  pulled  tightly  over  his  forehead  his  three-cornered  hat  in  the 
vain  attempt  to  conceal  his  tears. 

The  French  Revolution  carried  forward  the  Republican  principle 
in  dress  which  has  levelled  all  distinction.  The  wearing,  however, 
of  the  tall  hat  in  Parliament  at  the  commencement  of  the  present 
century  was  regarded  in  the  light  of  a  departure  from  the  established 
practice,  and  as  eccentric  in  its  character  as  the  wearing  of  the 
slouch  hat  in  Parliament  is  now  regarded  by  sticklers  for  Parlia- 
mentry  decorum. 

n  LL-i  ci.-  t  In  a  report  to  his  Government  on  rabbit  fur  for 
Rabbit   Skins   for  ,\        TT  .     .   „  „        ,  „  . 

u  i    p  hatmaking,  United   States  Consul  Prickitt,  of 

Rheims,  France,  says  :  "  Rabbit  skins 
intended  for  felts  for  hatmaking  are  not  washed.  They  are  brushed 
with  a  tensel  frame,  then  beaten  with  switches  to  remove  the  dust. 
In  this  part  of  France,  whether  the  rabbit  skins  are  used  for  furs  or 
for  felt,  the  coarse  hairs  are  not  extracted,  but  are  cut  the  same 
length  as  the  softer  hairs  by  long  shears.  In  large  mills,  they  use 
for  the  purpose  a  machine  similar  to  that  employed  by  cloth  manu- 
facturers to  clip  the  long  hairs  from  their  goods. 

"The  feltmaker  then  dips  a  hard  brush  made  of  wild  boar's  hair 
into  a  solution  of  azotate  of  mercury,  and  applies  it  time  after  time 
until  the  hair  seems  to  have  diminished  in  length  about  one-third. 
The  skins  hre  then  laid  in  pairs,  hairy  side  in,  and  rapidly  dried  in 
a  hot-air  bath.  To  soften  the  skin,  the  inside  or  fleshy  part  is 
afterwards  sprinkled  with  water  to  which  a  very  little  lime  has  been 
added,  and  then  the  skins  are  again  laid  in  pairs,  this  time  with  the 
fleshy  side  in,  piled  up  together,  and  left  to  dry  for  two  or  three 
days. 

After  undergoing  the  previous  processes,  if  the  skins  are 
intended  for  hatmaking,  they  are  sometimes  stripped  of  their  hairs 
by  hand,  but  the  better  way  is  to  shave  the  hairs  close  to  the  skin 
by  means  of  a  long  and  a  very  fine  blade,  thus  leaving  the  bulb  of 
the  hair  in  the  skin.  The  hatmaker  sometimes  buys  the  hair 
already  cut  off  from  the  skins,  assorted  in  three  qualities,  according 
to  fineness. 

Entire  skins,  when  prepared,  are  sold  by  the  dozen  or  by  the 
hundred,  those  of  a  very  fine  quality  being  packed  in  boxes.  The 
hair,  after  being  cut  off,  is  sold  by  weight,  in  parcels  of  i,  10,  and 
ioo  kilograms,  (i  kilogram  equals  2.2046  lb.) 

"  The  only  use  in  which  the  skins  can  be  put  after  the  hair  is 
removed  is  to  make  a  kind  of  light  glue,  used  by  painters  and  paper- 
hangers. 

Skins  for  furs,  whether  dyed  or  not,  are  sold  at  prices  that  vary 
from  12  to  25f.  ($2.31  to  #4.82)  per  doz.,  according  to  the  quality. 


Some  of  the  best  skins,  much  sought  after  on  account  of  their  being 
naturally  of  an  ashy-blue  color,  come  from  a  special  kind  of  rabbit 
found  in  Holland  and  Belgium,  and  are  sold  for  5,  6,  and  even  7L 
(96c,  $1. 15,  and  51. 35)  apiece.  The  hair  for  hat  manufacturing 
is  sold  from  8  to  13L  per  kilogram  ($1.54  to  52.50  per  2.2046  lb.)  ' 
according  to  quality. 

GENERAL  NOTES. 
The  business  of  Fairweather  &  Co.,  hatters  and  furriers,  Peter- 
borough, has  much  developed  of  late  years,  and  Mr.  Thos.  Barrie, 
who  has  been  in  the  firm' s  employ  for  1 7  years,  has  become  a  partner. 
The  firm  intend  to  enter  into  the  fur  manufacturing  business  on  a 
wholesale  scale,  and  will  place  travelers  on  the  road.  This,  with 
the  increase  in  their  retail  trade  necessitates  larger  premises  and 
the  firm  will  shortly  occupy  the  entire  block  at  the  corner  of  George 
and  Simcoe  streets.  Mr.  Barrie  will  manage  the  Peterborough 
trade  for  the  firm. 

Dominion  letters  patent  are  being  granted  at  Ottawa  to  incor- 
porate James  Coristine&  Company,  Limited,  Montreal.  The  capital 
stock  of  the  company  will  be  $300,000,  and  Messrs.  James  Coristine, 
Charles  Coristine,  and  B.  W.  Grigg  are  to  be  the  first  directors. 

There  is  a  small  but  profitable  trade  in  exporting  Canadian 
hats  and  caps.  It  arises  from  novelties  and  specialties,  especially 
in  straw  goods,  which  are  sold  abroad.  In  1898  the  value  of  those 
exported  was  $3,324,  most  of  them  going  to  England. 

James  Coristine  &  Co.,  Montreal,  are  now  carrying  a  full  line 
of  the  celebrated  J.  B.  Stetson  Co.,  hats. 

Lewis  :  "  Beattie  is  the  meanest  man  on  earth  !  I  bet  him  a 
new  hat  one  day  last  week  ;  lost  the  bet,  and  to-day  I  received  a 
bill  of  $39.75  for  the  hat"  Clark  :  "Great  Cassar  !  How's  that?" 
Lewis  :     "  He  let  his  wife  select  it." — Puck. 

Get  value  for  your  hats,  or  let  the  sale  go  ;  the  customer  of  to- 
day is  the  important  one,  as  the  morrow  really  never  comes. — New 
York  Hat  Review. 

ACT  I. 

(Scene  in  a  retail  merchant's  store,  where  enters  a  stylishly 
dressed  man.) 

Stranger — "  I  want  to  see  the  new  style  hats." 

Salesman—"  Yes,  sir,  and  what  size,  please  ?" 

Stranger — "  I  guess  a  size  7." 

Salesman — (Showing  hat.)  "  This  is  our  real  swell  style  ;  will 
you  try  it  on  in  front  of  this  mirror  ?  " 

Stranger — (Viewing  himself  in  mirror.)  "That  is  swell,  and 
I  think  it  becomes  me,  too.  I'll  wear  it  ;  will  you  send  my  old 
one  home?" 

Moral  for  Retail  Merchant  : — Style,  real  style  and  lots 
of  it,  will  always  sell   a  hat  to  fashionable  tride,  and  quickly,  too  ! 

ACT  II. 

Time — Six  months  later. 

Scene — Same  retail  merchant's  store,  enters  same  man,  now  a 
permanent  customer  : 

Customer — "  I  need  a  new  hat,  my  old  one  proved  very 
serviceable,  so  give  me  the  same  make  only  in  a  new  style." 

Moral  for  Retail  Merchant  : — The  style  of  a  hat  makes  the 
first  sale,  the  wearing  qualities  if  good  insure  a  permanent  customer.      ' 


Mks  Hats 
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The  Standard  Cap  Co. 

14  and  16  Front  St.  W.,  TORONTO. 


Wholesale  Manufacturers  of  all  kinds  of 


CLOTH  HATS 

and  CAPS 

Speciality  :  Society  and  Uniform  Caps. 

We  sell  direct  to  the  trade  and  guarantee  our  goods  will  give  satisfaction. 

LACES 

Valenciennes,  Torchon,  etc. 
Illustrated  lists  sent  on  request. 

F.  Robertson  &  Co. 

20  Front  Street  West  TORONTO 


THE 


Bruce  Manufacturing  Co. 

LADIES'  and  CHILDREN'S 

HEADWEAR 


that  looks  well,  wears  well,  sells  well. 


Will  be  pleased 'to  submit  samples. 

Orders  must  come  through  wholesale  trade. 


FACTORY: 


192  and  194  King  St.  W.,  Toronto. 


JAMES  CORISTINE  &  CO 


Manufacturers  of 


CLOTH  CAPS, 
GLOVES  and  MITTS, 
ROBES,  Etc.,  Etc. 


Fine 


Furs  I 


469  to  477  St.  Paul  Street,    MONTREAL 


Our  representatives  are  now  on  the  road  with  a  choice  range  of  Samples  for 
Fall  and  Winter  1899-1900.      "  Quality  and  Value  unexcelled." 


26 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


A  Dyehouse  in  France  in  the  Sixteenth  Century. 


OUR  ADVANTAGES 


IUI.DiF.Co, 

42  Front  St.  West,  TORONTO. 

DYERS 
FINISHERS 


•  IMMMMMIMMfTTTWWWVYVTt 


CONVERTERS,  ETC.,  OF 

British,  French,  German  and 
Swiss  Dress  Fabrics 

bought  in  the  rough  state  as  they  come  from 
the  loom. 

Dyers  and  Finishers  of  Japan  Silks 

bought  by  our  resident  agents  in  Japan. 


A  technical  and  practical  knowledge  of  the  weaving1,  construction,  and  manipulation  of  textiles. 

Not  bound  to  any  one  Concern  or  class — selecting  our  goods  from  forty  or  fifty  different  makers  in  various 

countries— in  touch  with  the  current  tastes  and  adapting  all  to  the  wants  of  Canadians. 
Paying-  25%  duty  on  the  maker's  cost  of  goods  in  the  rough. 
Instead  of  35%  duty  on  the  merchant's  price  of  the  finished  article. 

Dyeing  and  finishing  colors  as  needed — saving  loss  from  bad  shades  both  to  ourselves  and  our  customers. 
Conducting  our  business  in  an  economical  manner — all  being  workers,  and  no  drones  in  the  hive — Busy  Bees. 
Fall  Samples  will  be  shown  in  May — give  them  careful  attention,  and  compare  them  for  value  and  intrinsic  worth. 


SORTING  MAY  TRADE 

Well  Stocked  in  every  class  of  DreSS  Fabrics — Prints,  Muslins,  Zephyrs,  Ginghams, 
Lawns,   Swiss  Spots. 

Full  Range— of  all  classes  of  Dress  Linings. 

Black  Figures — Serges,  Henriettas,  Coverts,  Mixtures,  Amazons,  Venetians,  Tartans. 
Plaids — Colors  suited  to  the  present  season. 

DreSS  Trimmings — Braids,  Tubulars,  Jets,  Pull  Ribbons,  Val.  Laces,  Cream  and  Black 
Laces,  Guipure  Embroideries,  Novelties,  Black  Ribbons,  Colored  Ribbons,  Narrow 
Ribbons — full  ranges,  widths,  and  colors. 

Hosiery — Cotton,  Lisle,  Fancy,  Lace  Ankles,  Embroidered,  Cashmere,  Black  Seamless, 
Ribs,  Children's  Special  Spliced  Knees. 

Gloves — Cream,  White,  Tan,  Black,  Taffetta,  Lisle,  Silk,  etc.,  etc. — full  range. 

The  most  complete  Hosiery,  Glove  and  Underwear  Department  in  the  Whole= 
sale  Trade. 


The  Merchants  Dyeing  &  Finishing  Co 


Limited 


SEE  OUR  TRAVELLERS  OR  WRITE  FOR  SAMPLES. 


successors  to  CALDECOTT,    BURTON    &   SPENCE 
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season  ;  of  a  millinery  window  ;  of  dress  goods  draped  for  window 
purposes  ;  of  the  Prince  of  Wales,  the  leader  of  men's  fashions. 


The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bavne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 

Toronto. 


Publishers  of  Tradk   Newspapers    him    circulate  i\   the   Pro- 
vinces    OF    British    COLUMBIA,     NORTH-WEST    TERRITORIES, 

Manitoba,    Ontario,   Quebec,    Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Nbwfoi  mdland. 

OFFICES  : 

Montreal,       (Telephone  1255)      Board  of  Trade  Building 

Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  Eng.    (J.  Meredith  McKim)   109  Fleet  Street,  E.C 

Manchester,  Eng.    (H.  S.  Ashburner)      18    St.    Ann   Street 

New  York,         (M.  J.   Henry)        -  14  Irving  Place 

Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.         Published  the  First  of  each  Month. 
Cable  Address:  "  Adscript,"  London  ;    "  Adscript,"  Toronto. 


CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  niay  have  their  letters  ad- 
dressed to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed  will 
be  kept  or  forwarded  according-  to  instructions. 


MONTREAL  and  TORONTO,  MAY,    1899. 


WHEN    WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


FEATURES   IN   THIS   ISSUE. 

Readers  of  The  Dry  Goods  Review  will  find  in  this  number  a 
va.ied  bill  of  contents  appealing  to  every  branch  and  department  ot 
the  trade. 

Our  special  contributions  include  Business  Management  ;  Win- 
dow Dressing  ;  Building  New  Stores  ;  Good  Advertising.  All  these 
are  prepared  by  specialists  for  the  readers  of  this  journal. 

This  being  a  special  Hat,  Cap  and  Fur  issue,  dealers  in  that 
line  will  find  some  information  regarding  the  Fall  outlook,  and  the 
samples  now  about  to  be  shown  the  trade. 

In  the  Men's  Furnishing  Department  some  accurate  and  valu- 
able information  regarding  present  and  future  styles  will   be  found. 

An  interesting  article  describing  how  a  small  dry  goods  store  in 
a  city  with  large  departmentals  is  made  to  pay  will  prove  of  value 
to  merchants  similarly  situated. 

A  series  of  interviews  with  returned  Canadian  buyers  foreshadow- 
ing the  Fall  styles  will  be  appreciated  by  readers. 

Our  Winnipeg  correspondent  sends,  as  usual,  a  readable  budget 
of  information  about  trade  in  the  West. 

Illustrations  are  given  of  a  store  interior  during  the  millinery 
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CLERKS    AND    EARLY    CLOSING. 

1  1  I  IXGS  have  been  held  in  Vancouver  lately  to  encourage 
ne  early  closing  of  shops,  so  that  clerks  may  enjoy  some 
leisure  and  have  at  least  a  half-holiday  once  a  week. 

The  movement  speaks  well  for  the  good  sense  and  considerate- 
ness  of  the  Vancouver  people.  It  is  always  a  difficult  matter  for 
clerks  themselves  to  initiate  a  movement  for  early  closing.  Such 
a  reform  emanating  from  the  citizens  is  far  more  likely  to  be  suc- 
cessful. 

For  this  reason  :  If  the  public  will  insist  on  buying  at  all  hours 
and  on  all  nights,  how  are  merchants,  in  these  days  of  competition, 
to  resist  this  demand  ?  Of  course,  it  can  be  done,  and  we  trust 
merchants  will  always  endeavor  to  close  early  where  possible.  But 
where  the  agitation  for  early  closing  is  taken  up  by  the  citizens  the 
movement  rests  on  a  surer  foundation. 

The  clerks  in  cur  stores  are  a  very  important  body  of  people. 
They  are  posted  upon  matters  which  the  public,  as  purchasers, 
desire  information  about,  and  they  are  usually  trusted  to  give  an 
honest,  intelligent  opinion  where  the  buyer  is  wholly  at  their 
mercy.  They  have  plenty  of  hard  work  to  do,  and  their  hours  are 
long. 

Merchants  who  promote  early  closing  generally  find  that  it  pays 
them  to  treat  their  employes  well. 


BEING    HONEST    IN    TRADE. 

A  merchant  ought  to  be  honest  for  a  better  reason  than  because 
"  honesty  is  the  best  policy."  At  the  same  time,  he  had  better  be 
honest  for  that  reason  than  not  be  honest  at  all. 

It  is  astonishing  how  shortsighted  some  people  are.  A  bank- 
rupt whose  estate  was  being  examined  into  explained  a  money 
shortage  by  saying  that  he  had  lost  it  in  a  street  car  !  The  amount 
was  $20,000. 

An  improbable  tale  of  this  kind  does  the  teller  no  good.  He  is 
not  believed.  He  does  not  deceive  anybody.  His  business  credit 
is  not  preserved.  He  might  just  as  well  tell  the  truth  and  have 
done  with  it. 


ENGLISH   TRADE  WITH  CANADA. 

The  development  of  the  ocean  freight  service  between  England 
and  Canada  shows  that  the  growth  of  trade  is  recognized  by  the 
carrying  service.  Capitalists  do  not  build  ships  for  an  imaginary 
business.  They  first  find  out  if  freights  warrant  an  extension  of  the 
service. 

An  English  contemporary  states  one  Liverpool  firm  is  making 
arrangements  to  put  on  three  new  steamers  for  the  coming  season, 
one  vessel  being  11,500  tons,  another  nearly  the  same  tonnage, 
while  the  third  will  be  8,000  tons.  Another  Liverpool  firm  will 
also  put  on  five  more  steamers  in  order  to  make  a  weekly  service. 
Then,  there  are  the  additional  boats  now  being  built  for  the  Allan 
Line,  while,  as  regards  Manchester,  there  will  be  a  direct  service. 

All  this  goes  to  show  that  in  freights  the  ocean  liners  are  con- 
fident of  the  present  and  the  future.  In  passenger  business  we 
regard  it  as  a  great  misfortune  that  while  Canada  has  the  shorter 
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distance,  her  vessels  are  not  as  fast  as  those  running  to  New  York. 
The  consequence  is  that  many  Canadian  buyers,  to  whom  time  is 
a  great  factor,  find  themselves  compelled  to  reach  England  via  a 
foreign  land. 

The  fast  Atlantic  line  has  certainly  been  a  long  time  in  coming 
to  a  successful  point.     A  fatality  seems  to  pursue  the  project. 


THE    BARGAIN-HUNTER. 

IT  is  an  open  question  whether  there  could  be  found  a  more 
interesting  personage  than  the  bargain  hunter.  The  species  is 
interesting  to  humanity  at  large,  but  to  the  merchant  in  particular. 
And  to  the  merchant  who  makes  a  study  of  the  peculiarities  of  the 
class  there  is  not  only  interest  but  profit,  for  of  all  "  gullible" 
people,  the  bargain-hunter  is  chief. 

The  species  might  be  well  divided  into  two  classes,  the 
professional  and  the  amateur.  With  the  professional  (and 
their  name  is  legion,  and  includes  members  of  all  grades  of 
society)  bargain-hunting  is  part  of  their  life  work.  It  is  to  them 
what  the  dice  box  or  a  pack  of  cards  is  to  the  professional  gambler. 
The  amateur  class  includes  the  greater  portion  of  humanity.  They, 
like  the  visitor  to  Monte  Carlo,  take  an  occasional  try  at  the  game, 
realizing  that  the  chances  of  getting  more  than  the  value  of  their 
money  are  much  against  them,  but  hoping  that  fortune  will  favor 
them — that  the  "snap  "  is  as  good  it  looks.  And,  like  the  afore- 
said visitor,  if  they  win  once  they  risk  it  again  and  again  till  they 
realize  they  have  not  only  lost  what  they  gained  the  first  time,  but  a 
good  portion  of  the  principal  invested. 

The  bargain-hunter  is,  to  use  the  plain  words,  but  one  variety 
of  the  gambler.  The  gambling  instinct,  or  the  desire  to  get  some- 
thing for  much  less  than  its  value — for  nothing,  if  possible,  is  a 
world-wide  characteristic  of  humanity.  It  is  evidenced  on  the 
stock  and  mining  exchanges,  in  commercial  and  professional  life,  as 
well  as  on  the  racecourse  or  the  "den."  The  bargain-hunter 
is,  like  the  dabbler  in  stocks,  a  most  respectable  gambler,  and 
must  be  treated  as  such. 

Recognition  of,  and  catering  to  this  characteristic  of  humanity 
has  been  a  potent  factor  in  the  growth  of  departmentals,  and  the 
success  of  numerous  merchants. 

The  impression  has  been  created  by  certain  stores  that  a  cut  is 
made  "  for  advertising  purposes  "  in  some  line  or  other  every  day, 
and  the  subtle  (?)  bargain-hunter  waits  for  these  reductions. 

Possibly,  it  is  a  line  of  boots,  apparently  worth  $2  to  $2.50, 
and  advertised  "worth  $3,  but  selling  at  $1.50  to-day"  ;  or  it 
may  be  a  line  of  purses  "  worth  50c;  to-day,  30c."  The  bargain- 
hunter  does  not  know,  but  it  is  a  fact,  that  shoemakers  and  purse 
manufacturers  receive  orders  from  these  stores  for  a  line  of  goods, 
similar  in  appearance  to  a  well-known  line,  but  with  some  portion 
left  out  or  inferior  material  substituted.  This  change  lessens 
the  cost  of  production,  but  it  lessens  to  a  greater  extent  the  life  of 
the  product. 

The  line  of  goods  made  to  order  in  this  way  is  used  for  the 
leader  of  the  day.  It  draws  customers,  for  those  who  are  able  to 
detect  the  inferiority  of  the  boots  are  directed  to  other  boots  which 
are  offered  at  regular  prices.  Those  who  do  not  notice  anything 
wrong  purchase,  and  find  out  the  inferiority  in  a  short  time.     If 


they  are  amateur  bargain-hunters,  they  promise  themselves  not  to 
buy  any  more  boots  in  that  store  ;  if  they  are  professionals,  they 
swear  they  will  keep  their  eyes  open  wider  next  time. 

When  a  staple  article,  which  is  sold  under  the  name  of  a  manu- 
facturer who  will  make  to  order  no  inferior  goods,  the  manner  of 
preparing  the  bargain  is  different. 

Then  the  advertiser  and  window-dresser  unite  to  create  the 
impression  that  the  reductions  made  are  always  bona  fide.  The 
fame  and  reliability  of  the  goods  are  emphasized  strongly,  and  a 
reduction  of  about  10  per  cent,  is  made  in  the  selling  price.  This 
is  a  cut  all  right  enough,  and  reaches  the  most  conservative  of 
bargain-hunters.  This  is  not  the  style  of  cut  the  professional 
bargain-hunter  is  after.  A  paltry  10  per  cent,  is  of  such  small 
game  that  no  attention  is  paid  to  it  unless  the  goods  are  needed,  or 
unless  it  is  desired  to  prove  to  cynical  friends  that  the  reductions  in 
these  stores  are  really  genuine. 


THE    QUESTION    OF    PRICE. 

AS  will  be  seen  from  the  various  reports  published  from  different 
quarters  in  this  issue,  the  trend  of  prices  in  almost  all  classes 
of  goods  is  upwards.  One  feels  safe  in  saying  that,  for  the  present 
season,  at  least,  we  may  count  upon  a  stiff  market.  This  applies 
to  all  staple  lines  of  goods,  and  when  this  is  so,  naturally,  all  the 
subsiduary  lines  are  the  same  way.  Consequently,  The  Review 
was  not  surprised,  when  one  buyer,  who  recently  returned  from 
Europe,  said  that  he  found  an  increase  in  practically  every  line  he 
had  to  touch,  from  silk  to  a  paper  of  pins. 

The  question  for  the  retail  merchant,  who  either  imports  for 
himself  or  does  not,  is  to  determine  how  far  he  must  be  prepared  to 
accept  the  advance.  In  many  lines  he  will  not  be  able  to  help 
himself.  Perhaps,  in  some  cases,  being  a  close  and  careful  buyer, 
he  may  be  able  to  get  an  order  placed  at  the  old  figures.  But  the 
probability  seems  to  be  that  we  are  in  for  an  era  of  higher  prices. 

One  gentleman  informed  The  Review  that  he  had  heard  of 
two  Canadian  merchants  who  had  placed  their  orders  for  English 
prints  for  the  Spring  of  1900  already,  fearing  an  advance.  One 
thing  at  least  is  certain,  that  the  talk  of  higher  prices  originates  in 
the  European  markets  and  not  here,  and,  therefore,  we  are  in  no 
very  good  position  to  deny  them. 


NICE-LOOKING  STORES. 

For  Easter  trade,  many  town  and  country  merchants  went  to 
great  trouble  this  year  in  fixing  up  their  stores.  They  made  win- 
dows and  interiors  as  attractive  as  possible.  They  drew  the  crowd, 
and  people  who  came  to  look  remained  to  buy. 

We  cannot  commend  this  policy  too  highly.  Every  dollar  of 
expense  and  every  hour  of  labor  which  a  merchant  expends  on 
showing  his  locality  how  enterprising  and  up-to-date  he  is  returns 
to  him  in  business  done. 

A  good  future  is  assured  the  retail  merchants,  in  spite  of  much 
talk  about  departmentals,  if  the  town  and  country  are  made  to 
feel  that  it  is  not  necessary  to  go  to  the  city  to  buy.  The  millinery 
seasons,  twice  a  year,  afford  good  opportunities  for  displays  of 
stock.  But,  there  are  other  dates  in  the  year  suited  for  this  purpose, 
and  they  should  be  utilized. 
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THE   INSOLVENCY  QUESTION. 

WE  are  waiting  to  see  what  attention  Parliament  is  going  to 
pay  to  the  requests  of  the  business  men  who  are  asking  for 
a  national  insolvency  law.  It  is  not  absolutely  necessary  that  a 
bill  on  the  subject  should  be  a  Government  measure,  although  its 
being  so  would  insure  its  passage.  If  the  Government  throw  no 
obstacle  in  the  way,  Mr.  Fortin,  who  has  the  matter  in  charge,  and 
who  is  an  able  and  well-qualified  authority  upon  insolvency,  may  be 
expected  to  see  it  safely  through  the  House  of  Commons. 

Then,  there  is  the  Opposition.  It  is  often  the  practice  in  this 
country  to  ignore  the  Opposition,  since,  being  in  the  minority,  they 
cannot  shape  legislation.  But,  where,  as  in  this  case,  the  measure 
is  not  a  party  issue,  has  no  possible  connection  with  politics,  and  is 
presented  to  the  House  as  a  purely  commercial  question,  it  would 
be  interesting  to  know  where  Sir  Charles  Tupper  and  Mr.  Foster, 
the  principal  Opposition  spokesmen,  stand  on  the  subject.  If  they 
choose  to  champion  the  principle  of  national  insolvency,  they  will 
be  doing  the  business  community  a  good  turn. 

Meantime,  the  comments  in  England  are  very  severe.  The 
London  Drapers'  Record,  the  leading  dry  goods  paper,  has  a 
strong  article  in  a  recent  issue  denouncing  the  position  of  insolvency 
legislation  "  as  a  grave  public  scandal."  It  is  not  pleasant  to  read 
these  things.  We  do  not  believe  that  Canadians,  as  a  class,  are 
any  less  scrupulous  in  business  than  people  in  other  communities. 
But  it  is  hard  to  make  an  English  trader  understand  this  when  he 
knows  that  the  defects  and  evils  of  our  present  laws  are  admitted, 
when  he  knows  that  our  constitution  clearly  assigns  bankruptcy 
legislation  to  the  Dominion  Parliament,  and  yet,  year  after  year, 
nothing  is  done. 

We  trust  valuable  time  is  not  being  lost  over  the  matter.  Par- 
liament met  in  March,  and  we  are  now  in  the  month  of  May. 
Although  it  is  well  to  have  all  doubtful  clauses  agreed  upon  in 
advance,  and  the  action  of  our  boards  of  trade  and  bankers  in 
getting  together  is  to  be  commended,  it  is  not  wise  to  delay  too  long 
in  pushing  the  bill  in  the  House  of  Commons  to  a  second  reading 
and  getting  it  to  a  committee.  With  the  Senate,  let  us  hope,  there 
will  be  no  difficulty,  as  that  body  has  already  gone  on  record  in 
favor  of  an  insolvency  law. 


SECRET    COMMISSIONS    IN    TRADE. 

A  BILL  has  been  introduced  into  the  British  House  of  Lords  by 
the  Lord  Chief  Justice,  Lord  Russell  of  Kilowen,  to  make 
bribery  of  business  men  illegal.  The  measure  is  aimed  at  the 
system  of  secret  commissions. 

Lord  Russell  is,  of  course,  embodying  in  his  proposal  the  wish 
of  the  London  Chambers  of  Commerce  which,  some  time  ago,  ap- 
pointed a  committee  to  inquire  into  the  question  of  secret  commis- 
sions, or  bribes,  in  ordinary  business  life.  The  committee  took 
evidence  and  then  reported.  They  found  that  secret  commissions 
in  various  forms  were  prevalent  in  almost  all  trades  and  professions 
to  a  great  extent,  and  that  in  some  trades  the  practice  was  increas- 
ing. They  were  of  opinion  that  the  practice  was  productive  of 
great  evil  alike  to  the  morals  of  the  commercial  community  and  to 
the  profits  of  honest  traders.  Bribes  in  all  forms,  owe  their  ex- 
istence, sometimes  to  the  desire  of  the  donor  to  obtain  the  assistance 
of  the   donee,   sometimes  to  the  demand,  expressed   or  implied, 


of  the  donee  that  the  bribe  shall  be  given.  Many  cases  came 
before  the  committee  in  which  traders  have  believed,  and  sometimes 
not  without  reason,  that  their  entire  failure  to  obtain  orders  has 
be«n  due  to  the  want  of  a  bribe.  The  committee  do  not  suggest 
that  these  practices  are  by  any  means  universal  in  any  trade  or 
profession.  It  was  considered  by  the  committee  that,  if  legislation 
is  to  be  attempted,  it  should  render  criminal  the  payment,  the  re- 
ceipt, the  offering,  and  the  solicitation  of  any  corrupt  payment. 

The  Lord  Chief  Justice  has  accordingly  framed  his  bill  on  these 
lines.  The  whole  subject  is  an  extremely  difficult  one  to  deal  with 
by  means  of  legislation.  Being  "secret,"  these  commissions  are 
not  easily  found  out.  They  may  be  suspected,  but  to  prove  the 
charge  in  another  matter  entirely.  Although  business  life  to-day  is 
so  much  more  complicated  than  it  was  forty  or  fifty  years  ago,  we 
doubt  very  much  if  the  standard  of  honor  among  the  best  traders 
is  any  lower.  There  may  be  more  dishonesty,  but  that  is  because 
there  is  so  much  more  business. 


THE   PACKING    OF   GOODS. 

THE  DRY  GOODS  REVIEW  has  so  often  incurred  criticism 
for  defending  and  praising  Canadian  manufacturers  that  it  can 
hardly  be  accused  of  any  animus  against  them. 

It  appears,  however,  that  the  old  complaints  of  unsuitable  pack- 
ing, boxing  or  doing  up,  continue  to  be  made.  We  cannot  under- 
stand the  failure  of  some  of  our  manufacturers  in  this  respect.  Do 
they  not  know  that  in  this  critical  age  the  appearance  of  goods, 
next  to  their  intrinsic  qualities,  is  of  vital  importance  ? 

The  Washington  correspondent  of  a  trade  paper  in  the  United 
States  thus  writes  to  his  journal  :  "  The  methods  employed  by 
American  manufacturers  in  packing  goods  are  very  satisfactory, 
many  articles  commending  our  manner  of  packing  goods  for  ship- 
ment abroad  having  appeared  in  the  British  press  within  the  last 
few  months.  Complaint  about  the  packing  of  British  goods  has 
been  heard,  especially  from  Canada,  where  the  competition  of  the 
United  States  is  naturally  the  keenest,  and  all  accounts  agree  in 
saying  that,  by  reason  of  the  fact  that  our  goods  are  packed  in 
small  quantities  in  paper  boxes,  our  commercial  travelers  are  able 
not  only  to  carry  them  throughout  a  long  journey  without  serious 
injury  to  appearance,  but  to  deliver  them  to  local  merchants,  who, 
in  like  manner,  can  keep  them  in  perfect  order  upon  their  shelves. 
The  importance  of  this  cannot  be  overestimated,  especially  in 
dealing  with  customers  in  England,  Canada,  the  Australasian 
colonies  and  South  Africa,  where  the  tastes  of  a  majority  of  the 
customers  assimilate  more  nearly  to  those  of  our  own  people.  As 
it  is  certain  that  English  manufacturers  will,  within  a  short  time, 
imitate  our  methods,  it  becomes  important,  not  only  to  maintain 
the  high  standard  thus  set,  but  to  adopt  every  possible  improve- 
ment." 

Now,  this  is  sense  from  the  United  States  standpoint,  and  shows 
how  eager  the  Americans  are  to  get  and  hold  foreign,  as  well  as 
home,  trade.  Whereas,  in  Canada  it  has  become  a  sort  of  com- 
mon belief,  with  consumer  and  merchant,  that  Canadian  goods  are 
inferior,  not  because  they  are  so,  but  because  in  times  past,  and  to 
a  certain  extent  even  yet,  they  are  not  carefully  put  up,  but  are 
prepared  for  the  market  in  a  careless,  slipshod  way. 
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NEW  FEATURES  IN  WHOLESALE  TRADE 


S.  GREENSHIELDS,  SON  &  CO. 

SGREENSHIELDS,  SON  &  CO.  have  a  full  range  of  their 
.  celebrated  "Stanley"  velveteens  in  black  and  all  the  new 
colors,  such  as  bluet,  malelot,  moline,  automobile,  etc.  They  have 
also  received  another  shipment  of  Priestley  black  blister  crepons, 
silk  grenadine,  covert  coating  and  serge  iAJall  qualities,  and  have 
also  a  large  line  of  black  lustre  in^plain.  brocne.  A  fUll  range  of 
pique,  crash  suiting,  eW.,ican  be  had.  ^J\\ 

Notwithstanding  KheTjadvance  in>\ashmere  hoaery,  they  will 
still  continue  to  offer\Velr  well-krrow  lines  at  the  »ld  prices. 

They  have  just  received  repeals  in  fabric  glows,  comprising  a 
full  range  of  colors  anjcNblacks,  ar^opular  prices/ 

Speci^lv^les  of/ Jheir  justliq  celebrated  '/VEverfast "  cotton 
hosiery  are  repotted.L/A  full  stpik  of  all  popular  lines. 


Interior  of  Messrs.   McCrimmon  &  Henry's  Store,   Harriston,  showint 

JOHN   MACDONALD   &   CO. 

The  carpet  department  of  John  Macdonald  &  Co.  report  that 
they  have  still  a  large  assortment  of  China  mattings,  both  fancy 
and  plain.  These  goods  are  selling  so  quickly  that  the  outlook  is 
that  they  will  be  as  scarce  as  they  were  last  year  by  the  month  of 
May.  There  are  some  very  pretty  mats  in  the  market  this  year. 
The  Kiondyke  mat  comes  in  a  nice  range  of  designs  and  colorings, 
and  will  retail  at  jjSi.  The  Saxonine  rugs  and  mats  are  a  very 
handsome  line.  They  are  plain  grounds  with  raised  flowers,  giving 
the  effect  of  embossed  plush.  The  rugs  sell  at  $2  and  the  mats  to 
match  at  60c.  These  goods  come  in  both  jute  and  wool,  the  latter 
a  very  superior  line.  John  Macdonald  &  Co.  are  the  sole  jobbing 
agents  for  these  rugs  and  mats  in  Canada.  In  Axminster  squares 
a  large  business  is  being  done.  Three  popular  sizes  are  kept  in 
stock,  viz.:  7ft.  6in.  x  10ft.  3m.,  8ft.  8in.  x  ioit.  ioin.,  9ft.  ioin.  x 
13ft.  iin.,  and  orders  for  special  sizes  can  be  taken  for  import. 
Photos  of  these  goods  can  be  had  on  application,  and  the  rugs  look 
better  than  the  photos.  A  range  of  Japanese  wool,  union,  and 
tapestry  squares  in  assorted  sizes  can  also  be  had.  In  linoleums  a 
big  trade  is  being  done,  and  a  large  stock  of  four  yards  wide, 
medium-priced  goods,  with  a  full  range  of  patterns,  is  being  carried. 

In  dress  goods,  some  odd  lines  of  dress  fabrics  are  being  cleared 


out,  and  the  range  of  black  dress  goods  is  very  complete.  A  job 
line  of  ladies'  cashmere  hosiery  is  being  offered,  and  a  lot  of  Swiss 
and  lappett  spot  muslins,  Victoria  lawns,  piques,  nainsooks,  and 
India  linens  are  shown.  The  department  is  offering  a  big  job  in 
laces,  including  cream  and  black  chinchillas,  fancy  cotton  clunies, 
etc.  Some  new  designs  in  fancy  blouse  silks  are  showing.  In  the 
skirt  department,  all  the  novelties  in  underskirts  are  arriving  daily, 
while  the  range  of  overskirts  includes  linens,  plain  and  fancy 
piques,  black  lustre  and  black  fancy  effects. 

In  woollens,  special  values  in  6  4  tweed  suitings,  Scotch,  Eng- 
lish and  Canadian  are  being  shown  as  clearing  lines.  A  special 
drive  in  worsted  suitings  is  noted,  as  also  one  in  blue  and  black 
fringe  twill  worsteds.  A  special  line  in  3-4  low-priced  Canadian 
blue  serges  is  a  feature,  and  the  stock  is  fully  assorted  in  fancy 
silesias,  black  and  colored  Italians,  etc. 

There  is  a  pointed  demand  for  fine  wool  underwear  for  men.  A 
nice  suit  to  retail  at  $  1.50  per  suit,  imported  goods,  can  be  had. 
The  demand  for  balbriggan  underwear,  natural  and  brown,  is  also 
large,  and  a  good  line,  domestic  make,  can  retail  at  40  or  50c.  per 
garment.     Fancy  linen  vests   are  going  very  well  this  season,  and 

a  line  to  retail  for  81.25 


is  being  handled  by  this 
firm.  A  special  in  men's 
collars,  No.  2100,  Eng- 
lish linen  imported,  re 
tailing  at  two  for  25c, 
is  having  a  remarkable 
success.  All  heights  and 
shapes  are  shown. 

BOULTER  &  STEWART. 
Boulter  &  Stewart 
have  prepared  a  full  and 
satisfactory  range  of  Fall 
blouses.  They  are  made 
to  wear,  the  fit  is  perfect, 
and  the  styles  and  prices 
are  right.  Their  travel- 
ers are  now  out  with 
full  ranges  and  orders 
are  piling  up. 

Flannelette  underwear 
Millinery  Display  taken  by  Flashlight.  ;.    mQre     and     mQre    Jn 

demand  every  year,  both  city  departmental  and  general  stores 
carrying  them.  The  range  of  these  goods  manufactured  by  this 
firm  in  their  own  factory  shows  every  variety  in  style  and  price. 

In  blouse  waists,  Boulter  &  Stewart  announce,  a  recent  visit 
to  New  York  has  evolved  a  novel  style  that  can  be  worn  for  cycling 
and  all  outdoor  sports,  just  what  the  ladies  are  looking  for.  This 
is  a  neat,  natty,  fairly  tight-fitting  colored  velvet  or  corduroy  waist, 
a  little  full  in  front  and  buttoned  down  the  left  side.  A  stock  collar 
of  the  same  material  completes  the  garment.  This  waist  is  much 
easier  to  fit  on  account  of  the  overlapping  piece  which  does  not 
quite  reach  the  shoulder  or  armhole,  and  fastens  without  the  diffi- 
culty so  often  experienced  where  the  fastening  is  exactly  at  the 
shoulder  seam  and  armhole.  This  waist  is  called  the  "Vinton." 
Samples  are  on  the  road  and  should  be  seen  by  the  trade. 

THE  MERCHANTS  DYEING  AND  FINISHING  CO. 
Comparatively  few  people  understand  how  differently  manufac- 
turing is  conducted  in  Europe  from  America.  In  Europe,  yarn 
spinning,  piece  manufacturing,  and  dyeing  and  finishing  are  three 
distinct  trades,  so  that  the  merchant  who  buys  his  goods  dyed  and 
finished  cannot  buy  them  from  the  maker.  The  Merchants  Dyeing 
and  Finishing  Co.,  therefore,  claim  that  as  they  buy  their  goods  in 
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the  rough,  they  save  a  profit.  Further,  the  duty  on  the  rough 
goods  is  25  per  cent.,  as  against  35  per  cent,  duty  on  the  dyed  and 
finished.  They  pay  less  duty  on  a  less  price.  Further,  they  make 
little  bad  stock  in  colors,  as  they  dye  only  colors  as  they  are 
demanded  by  the  trade,  and,  therefore,  confidently  assert  that  they 
can,  and  do,  give  the  best  possible  value,  and  invite  comparison 
with  any  other  goods  shown  in  this  market. 

The  profits  which  their  customers  have  made  are  also  pleasing. 
They  have  been  told  by  their  customers  of  instances  where  they  got 
66%  profit  on  their  black  goods,  and  even  then  they  were  not 
undersold  or  even  equalled  by  other  retailers  in  the  town.  Their 
goods  stand  the  test  of  style,  wear,  color,  and  value,  and  every 
retailer  should  see  what  they  are  doing. 

JAMES  JOHNSTON  &  CO. 
James  Johnston  &  Co.  are  showing  the  following  novelties  for 
Summer  sorting  :  Silk  embroidered  chiffon  scarves,  Irish  point 
insertions  and  laces,  white  bretonne  footing,  shot  glace  silks,  colored 
Japanese  silks,  black  creponnes — full  range  of  prices  ;  silk  gloves, 
in  all  the  latest  shades  ;  steel  trimming  buckles  and  belt  buckles, 
steel,  pearl,  and  enamel  slides. 

KYLE    CHEESBROUGH  &  CO. 

Kyle,  Cheesbrough  &  Co.  are  showing  a  splendid  lot  of  black 
dress  goods.  All  the  newest  things  in  figures,  blisters,  crepons, 
poplins,  etc.,  are  now  in  their  travelers'  hands.  This  is  the  largest 
and  best  selected  stock  ever  carried  by  this  house. 

Mr.  Kyle,  who  is  now  in  Europe,  writes  that  black  all-over 
nets,  trimmed  with  sequins  and  embroidery,  are  the  latest  things  in 
dress  goods  in  Paris. 

Small  brilliant  buckles  and  ornaments,  made  in  Parisian  dia- 
monds  and  pearls,  are  becoming  large  sellers  for  hair   ornaments 


and  millinery  trimmings.     Metallic  printed  velveteens  promise  to 
become  popular  for  Fall  trimmings. 

l'lush  sealettes  are  again  being  pushed,  and  a  good  sale  of  these 
goods  is  expected  at  prices  ranging  from  $1.90  to  58.50. 

K.   ISHIKAWA  &  CO. 
K.  Ishikawa  &  Co.  have  received  a  shipment  of  20-inch  plain 
colored  silks  to  retail  at  25c.     This  line  has  been  scarce  for  some 
time.     They  have  also  passed  into  stock  a  number  of  fancy  blouse 
silks  at  all  prices  from  20  to  55c,  in  stripes,  cords  and  checks. 

For  Fall  trade,  this  firm  are  booking  large  orders.  As  there 
are  likely  to  be  further  advances  in  silk,  owing  to  the  briskness  of 
transactions  in  the  United  States,  buyers  are  likely  to  benefit  if  they 
make  their  purchases  early. 

Printed  bordered  silk  handkerchiefs  are  selling  in  great  volumes 
for  Fall  trade.  In  anticipation  of  this  large  demand,  this  firm  are 
showing  about  fifty  lines  in  prices  ranging  from  $2.25  to  $8.  These 
goods  will  not  be  overlooked  by  high-class  furnishers  when  buying 
Christmas  novelties. 

K.  Ishikawa  &  Co.  have  had  great  success  in  the  sale  of  their 
matting  this  Spring.  That  next  year  will  be  even  better,  their  pre- 
parations for  next  Spring's  trade  are  already  well  under  way,  and 
their  samples  will  be  in  travelers'  hands  by  June  1.  Exclusive 
patterns  and  styles  will  be  shown. 


ROBERT   C.    WILKINS. 
The  "  Rooster  Brand  "   factory  is  on  the  hum,    running  over- 
time trying  to  catch  up  on  orders   for  immediate   delivery.     Mr. 
Wilkins  reports  orders  coming  in  freely  from  every  quarter  of  the 
country,  and  many  repeats  by  mail. 


$  The  English  Lady 


*? 


has  found  out  that  her  wardrobe  is  not  complete  without  a 

*  *~  ~     Finished  Costume 

which  does  not  mark  or  cockle  with  rain. 


Pirle 


**  The  Lady's  Pictorial,"  Nov.  5,  1898,  says  : 

"  Pirle  finished  suitings  for  costumes  in  which  you  can  be   independent  of  the  weather,  for  they  will  never 
be  the  worse  for  either  a  slight  shower  or  a  steady  downpour." 


U 


From  the  leading  importers,  or  full  particulars  from 

RIF»I_EV  &  SON 

Bowling  Dye  Works,  BRADFORD,  ENGLAND. 
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THE  SUMMER  SEASON. 
ESPITE  the  cold 
weather  of  the  earlier 
weeks  of  April,  the  millinery  season 
has  been  a  good  one,  so  reports  from 
the  chief  points  say.  Since  Easter 
the  ladies  have,  on  occasional  bright  days, 
appeared  in  their  brilliant  new  things,  and 
milliners  in  the  cities  and  towns  are  satisfied  with  the  trade  they 
have  done.  The  wholesale  millinery  houses  are  also  well  pleased 
with  the  state  of  business.  The  warm  weather,  which  set  in  about 
April  20,  has  caused  a  surprisingly  good  demand  for  Spring  styles, 
and  the  outlook  for  Summer  is  better  than  for  years. 

NEW  PARIS  AND  LONDON  NOTES. 
A  fashionable   ornament  in   Paris  is  the  duck.     It  is  seen  in 
scarf  pins,  fans  and  sunshades.     The  durk  is  even  embroidered  on 
handkerchiefs. 

On  London  hats  and  for  neck  scarfs  chiffon  continues  in  high 
favor. 

A  pretty  toque,  in  the  black  and  white  effect  so  popular,  is  of 
black  fancy  straw,  the  brim  and  top  of  the  crown  transparent,  and 
covered  with  jetted  black  tulle,  and  ornamented  with  narrow 
ruches  of  black-edged  white  gauze  ribbon.  A  similar  narrow  ruche 
of  black  gauze  ribbon  bordered  the  brim. 

The  London  colors  tend  to  the  cerise  or  petunia  hues,  although 
black  and  white  combinations  are  running  everything  else  hard. 

A  pretty  sailor  effect,  showing  the  use  of  the  narrow  straw 
edging,  is  in  white  undyed  chip,  with  black  chip  edge  to  the  brim. 
The  trimming  consists  of  a  succession  of  folds  of  white  tulle  edged 
with  narrow  black  straw  ruching,  formed  in  graduating  curves 
round  the  crown,  a  narrow  band  of  folded  velvet  showing  under 
the  tulle.  At  the  front  is  a  knot  of  velvet  with  gilt  buckle,  fasten- 
ing one  long  white  ostrich  plume.  There  is  a  small  bandeau  on  the 
left  side  on  which  are  two  white  tulle  rosettes. 

Another  London  hat  is  of  black  straw,  the  brim  being  covered 
with  an  arrangement  of  white  silk  tulle  prettily  embroidered  in  black 
and  caught  in  two  places  with  half  moon  jet  buckles.  On  the  left 
side  are  two  black  plumes  and  two  white  aigrettes,  fastened  with  a 
brilliant  buckle,  and  at  the  back,  on  the  bandeau,  are  four  pink 
crush  roses. 

CANADIAN  MILLINERY  NOTES. 
The  millinery  trade   say  that  double   width  chiffons  in  plain 
colors,  brilliant  finish,  are  very   popular   for  hat  trimming,  taking 
precedence  ot  all  other  goods.   Tulle  in  the  new  shades,  "Cyrano  " 


and  "Kitchener"  blue  are  sell- 
ing rapidly,  as  are  also  fancy 

and    striped   chiffons,    but   the   plain   goods   have   the 

preference  this  season. 

Shirred  chiffon  in  narrow  widths  (about  six  inches) 
are  going  well  for  collars  and  hat  trimmings. 

Silver  ornaments  are  being  replaced  by  gilt  and  steel  combina- 
tions. These  latter  are  very  handsome  and  effective.  In  ribbons, 
the  plain  taffeta  in  Cyrano  and  Kitchener  blue  command  first  place, 
followed  closely  by  handsome  two-toned  lines. 

Violets  continue  to  lead  among  flowers,  white  being  especially 
popular.  These  flowers  are  always  good  taste,  and  will  continue 
to  hold  a  leading  place  throughout  the  season. 

Autumn  foliage  is  selling  rapidly,  and  large  cartwheel  roses  are 
among  the  flowers  which  meet  with  good  demand. 

It  is  impossible  to  describe  the  various  styles  and  combinations 
in  hats  now  being  shown,  a  few  of  these  which  are  being  sold  out 
first,  however,  are  large  fancy  straw  wire  shapes,  drooping  both 
back  and  front,  to  be  made  up  as  taste  and  demand  require. 

A  short  back  panama  sailor  for  trimming  is  very  neat,  and  the 
demand  is  large  and  increasing.  Plain  rustic  sailors,  with  small 
rim  and  2^ -inch  crown,  vie  in  popularity  with  an  English  sailor 
with  slant  in  the  crown,  being  quite  shallow  in  front.  These  hats 
are  trimmed  with  a  bow  of  ribbon  in  front  with  plain  or  fancy  buckle, 
and  come  in  plain  and  fancy  straws. 

A  fancy  colored  rustic  sailor,  with  colored  band,  is  new  and 
attractive,  but  is  not  expected  to  command  a  great  sale. 

THE  D.  McCALL  CO.,  LIMITED. 

April  is  usually  a  busy  month  in  wholesale  millinery  circles, 
but  the  past  few  weeks  have  been  record-breakers  in  point  of 
business,  report  The  D.  McCall  Co.,  Limited.  In  order  to  keep 
up  with  orders  a  rule  has  been  laid  down  that  all  mail  orders  must 
be  sent  out  the  day  received,  and  the  staff  have  for  weeks  worked 
day  and  night,  sometimes  till  past  midnight,  to  comply  with  this 
rule. 

Stocks  of  millinery  novelties  are  now  complete.  A  full  range 
in  all  the  leading  colors  of  tulles,  chiffons,  taffeta  ribbons,  also  the 
latest  creations  in  gauze  effects  is  carried.  The  resident  European 
buyer  is  constantly  on  the  lookout  for  new  effects,  and  almost  every 
day  something  from  him  is  passed  into  stock.  An  extensive  range 
of  veils,  veilings  and  narrow  drawn  ribbons  in  chiffons,  failles  and 
fancies  has  also  just  been  received.  Their  stock  of  plain  satin  and 
faille  ribbons  is  as  well  assorted  as  ever. 

In  the  millinery  trimmings  department,  a  large  shipment  of 
foliage,  roses  and  violets,  which  have  been  so  extensively  used 
this  season,  has  been  taken  into  stock  ;  also  a  new  supply  of  gold 
buckles,  a  large  variety  of  angel  and  mercury  wings,  and  a  new 
novelty,  a  figured  brilliant,  which  is  likely  to  have  a  ready  sale. 
Generally,  the  demand  for  trimmed  millinery  slackens  at  this  time 
of  the  year,  but  this  season  the  firm  are  having  difficulty  in  keep- 
ing up  with  their  orders. 

The  sailor  is  still  the  favorite  of  walking  hats.  The  dolphin  is 
at  present  the  popular  shape.     The  rustic    sailor  is    also  in   much 
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WHOLESALE  MILLINERY 


Assorting 
Season. 


The  Assorting  Season  is  now  in  full  swing,  and  as 
heretofore  the  trade  will  find  us  fully  prepared  to  meet  all 
requirements.  We  have  abundance  of  all  the  popular  goods, 
including  :  Leading  shades  in  Chiffons,  Taffeta  Ribbon  (all 
widths),  Maline  Nets,  Taffeta  Silks,  great  variety  of  new 
creations  in  Gauzes  in  all  colors  ;  large  assortment  of  Draw 
Ribbons  ;  Flowers  of  every  description,  including  Foliage, 
Roses,  Violets,  Cornflowers  in  abundance  ;  New  York's  latest 
in  Dress  Hats,  in  White,  Black  and  Colors  ;  Straw  Braids  in 
all  widths,  styles  and  colorings  ;  Sailors  in  the  leading  colors 
and    variety    of   Rustic    Braids. 

The  trade  can  depend  upon  the  prompt  filling  of  all  orders. 


The 


D.  flcCALL  CO., 


Limited 


TRIMMINGS 
LININGS,  Etc. 

FLETT,  LOWNDES  &  CO. 


LIMITED 


6 1   Bay  Street,  TORONTO 


Special  lines. 


SILK  and  MOHAIR  BRAIDS 

ALL  WIDTHS. 


BUTTON-LOOPS 

SILK.    METAL.    PEARL. 


NECK-CLASPS 

BELT  BUCKLES,  Etc. 


SWISS-PUFFINGS 

FOR    SUMMER    DRESSES. 


SILKO  SKIKT  LININGS 


NOW  IN  STOCK 


Twwwwwwwrxrmm 


American 
Hats . . . 


LATEST  STYLES. 


Chiffon  and  Tulles 


in  all  the  newest  shades 


Send  your  orders  early. 


.^/VW%'V%/WWW%' 


CAVERHILL  &  KISSOCK 

91   St.  Peter  Street, 
WHOLESALE  MILLINERS.  MONTREAL. 
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MILLINERY     Continued. 

favor,  and  a  good  sale  of  white  dress  sailors  and  short  backs  is 
noted.  There  is  a  good  demand  for  leghorns,  with  both  plain  and 
fancy  edges.  The  favorite  colors  are  navy,  royal  and  cadet  blue. 
A  big  stock  of  all  walking  hats  is  kept,  so  that  all  orders  can  be 
filled  till  the  end  of  the  season. 


Many  made  hats  will 


S.  F.  McKINNON  &  CO.,  LIMITED. 

S.  F.  McKinnon  &  Co.,  Limited,  have  a  busy  establishment, 
nevertheless,  they  were  not  too  busy  to  give  a  little  time  to  the 
representative  of  The  Review  when  he  called.  A  director  of  the 
company  said:  "Well,  April  has  come  and  gone,  and  now  we 
have  entered  upon  the  millinery  month  of  the  year — the  glad  Sum- 
mer days  when  the  youth  and  beauty  of  our  land  doth  disport 
themselves  in  gay  plumage — and  never  has  the  dawn  cf  any  May 
month  brought  brighter  prospects  along  this  line  than  the  one  upon 
which  we  have  just 
entered. 

"  Reviewing  the 
past  in  a  word  or  two, 
we  think  that  our 
prognostications  for 
April  come  well  up 
to  realization  point, 
style,  material,  color 
and  shade  all  having 
filled  their  places  in 
harmony,  with  fine 
effect.  We  think  we 
voice  the  sentiments  of 
all  followers  of  fashion 
when  we  say  that  not 
for  many  a  day  has 
the  millinery  been  so 
stylish  and  effective  as 
this  season. 

"As  to  trade,  suf- 
fice it  to  say  that,  as 
far  as  we  are  con- 
cerned, our  sales  were 
largely  in  excess  of 
the  corresponding 
month  last  year.  It 
has  been  said  that 
there  is  more  pleasure 
in  the  pursuit  than  in 
the  attainment  of  the 
object,  or  in  the  an- 
ticipation rather  than 
in  the  realization.  So 
let  us  again  take  our 
stand  on  the  lookout 
and  try  from  our 
vantage  ground  to 
offer  a  few  remarks 
which  may  in  some 
degree  be  helpful  and 
profitable  to  the  trade  in  general. 

"  In  speaking  of  hats,  we  are  compelled,  whether  we  like  it  or 
not,  to  give  a  leading  place  to  sailors.  The  popular  demand  says 
we  must  have  them,  and  you  can  in  all  honesty  direct  the  trade  to 
our  stock  for  all  that  is  new,  nifty  and  stylish  in  this  very  popular 
article  of  ladies'  headwear.  Just  in  proportion  to  the  warm 
weather  so  will  white  hats  assert  themselves  towards  all   kinds  of 


A  SUCCESSFUL  RETAIL  MILLINERY   WINDOW. 

Trimmed  by  Wm.  Ferguson,  with  J.  Sutcliffe  &  Sons,  Lindsay,  Ont, 

For  background,  use  China  or  Japan  silks,  assorted  colors,  hung  from  ceiling  to  floor,  only  at  a  point  about 
halfway  up,  where  they  should  be  drawn  in  a  little  to  give  them  a  slope.  Ribbons  are  then  fastened  to  the 
ceiling  just  beside  front  glass  and  at  equal  distances  apart,  then  draped  down  to  centre  point  of  the  back- 
ground of  window  and  at  same  height  as  the  silks  are  drawn  in,  then  let  fall  to  floor,  ribbon  from  left  side  of 
ceiling  to  the  right  side  of  floor,  etc.  Between  each  of  these  pieces  of  ribbon  are  bolts  of  same  hung  as  shown 
by  out.  The  two  arches  of  equal  size  (made  of  millinery  flowers)  are  fastened  to  floor,  one  at  each  corner  of 
window,  and  going  back  to  within  a  short  distance  of  background  and  separated  by  a  form  as  shown  in  cut. 
Under  eacn  arch  is  a  pyramid  say  2  feet  fi  inches  high  and  made  of  flowers  same  as  arch,  and  between  the 
top  Of  pyramid  and  arch  are  hanging  baskets,  hung  at  an  equal  distance  from  top  of  arch  to  top  of  pyramid 
and  directly  over  pyramid.  The  form,  or  figure,  may  be  dressed  In  any  suit  suitable  for  Spring  or  Summer 
wear.  The  floor  is  covered  by  some  suitable  material  of  light  color,  on'  which  arc  laid  sailor  and  untrimmed 
hats  at  equal  distances  apart,  and  between  each  a  bunch  of  millinery  flowers,  no  natural  flowers  being  used. 
Trimmed  hats  may  be  used  as  seen  by  cut,  only  being  careful  not  to  put  too  .many  in. 

By  a  neat  ticket  you  can  announce  any  special  in  millinery  or  the  date  of  millinery  opening,  thus: 
I  i  "  Millinery  Opening  To- Day,"  (2)  "  Millinery  Display  To-Day, "  tickets  being  used  in  this  window. 


trimming  materials  that  are  light  and  gauzy. 
be  in  order. 

"  Following  along  this  line,  the  trade  can  with  every  confidence 
pin  their  faith  to  flowers,  with  foliage  in  abundance. 

"Black,  cream  and  white  tips  and  osprey  will  also  be  in  high 
favor  with  the  best  trade. 

"With  regard  to    materials,   we  would  just  place  them  thus, 
according    to    their   selling   strength  :       Malines,    net,    mechlin 
taffeta  silk,  taffetaline,  satin,  taffeta  satin  and  faille  ribbons,  chiffons 
and  braids,   with    a  growing  demand  for  laces  as   we  meet  the 
Summer  weather. 

"  Colors  are  also  pronounced,  and  bright  shades  or  high  colors 
in  Cyrano,  purple,  heliotrope  and  blue  will  maintain  their  position 
but  make  also  good  provision  in  black,  white  and  cream. 

' '  We  do  not  require  to  say  after  all  you  have  heard  from  us 
and  from  what  you  have  seen,  that  we  are  fully  prepared  to  meet 
any  demand  for  such  goods  and  colors  as   we  claim  will  and  are 
bound  to  be  favorites. 

"  Now,  just  for  a  change,  come  up  to  the  factory.      You  see  we 
are  very  much  crowded,  in  fact,  were  it  not  that  the  annex,  as  you 

see,  is  ready  to  move 
into,  we  should  not  be 
able  to  meet  the  pre- 
sent heavy  demand 
for  light-weight 
jackets,  costumes  and 
skirts,  and  execute  in 
time  the  hundreds 
of  orders  now  on  hand 
for  our  Fall  jackets, 
which,  by  the  way, 
far  outnumber  our 
most  sanguine  expec- 
tations. Now  that  our 
new  building  is  ready 
to  enter,  should  you 
be  passing  in  about 
ten  days,  come  in  and 
you  will  see  the  two 
upper  floors  occupied 
with  machines  and 
busy  operatives,  which 
additional  space  will, 
of  course,  relieve  the 
congested  condition  of 
our  present  factory 
premises. 

"  In  spite  of  the  fact 
of  our  having  had  an 
extra  staff  of  special 
travelers  covering  the 
ground  with  our  Fall 
jacket  samples,  we 
have  been  unable  as 
yet  to  reach  a  great 
many  points.  This  is 
owing  to  the  extra 
time  we  have  had  to  spend  in  each  place  visited,  due  to  the  marked 
success  which  our  productions  have  met  with.  We  would,  there- 
fore, like  our  friends  to  know  that  it  is  not  a  case  of  neglect,  but 
sheer  business  pressure,  that  causes  the  delay,  and  strongly  urge 
all  mantle  buyers  not  to  place  their  orders  until  our  trade-making 
collection  has  been  brought  before  them,  which  will  be  at  an  early 
date.     As  your  valuable  journal  now  finds  its  way  into  all  parts  and 
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McKinnons=keeping  pace 
with  the  times ! 


When  we  built  and  moved  into  our  present  new  quarters  we  did  so  to  facili- 
tate our  business — to  have  more  wareroom  space — and  to  give  us  the  room 
necessary  to  introduce  the  manufacturing  factor  into  our  trade — and  after  a  little 
over  a  year  here  we  find  the  accommodation  inadequate  for  our  rapidly  increasing 
trade,  and  the  solution  to  it  is  that  in  a  few  days  we  open  our  new  Wellington 
annex,  fully  equipped  for  the  extending  of  our  manufacturing  business  and  giving 
us  at  least  one-third  more  floor  room  to  house  and  display  our  stocks  generally. 
Are  we  leaders  in  our  line  ?     Doesn't  our  growth  prove  something  ? 


nillinery  and  Novelties. 


We're  showing  an  unlimited  collection  of  all  the  very  new  and  most  correct 
notions  and  ideas  in  London,  Paris  and  New  York  millinery  novelties  and  trim- 
mings— our  buyers  have  given  close  watch  to  the  trend  of  fashions,  and  there's 
nothing  lacking  that  would  add  to  the  attractiveness  and  completeness  of  our 
assortments  in  Taffeta  Silks — Taffetalines — Ribbons — Mechlins  and  Malines  Nets 
— Chiffons —  Sequins —  Laces — Veilings —  Braids —  Flowers — Feathers —  Ostrich 
effects  and  what  not  else  you'll  need  for  summer  fashions — and  the  widest  kind  of 
a  range  in  the  newest  and  nattiest  New  York  styles  in  Ladies'  Sailors  and  Walk- 
ing Hats — and  we're  quick  and  careful  in  filling  orders — write,  'phone,  wire  or  visit 
the  house. 


ricKinnon=nade  flantles. 


It  will  pay  you  to  wait  till  our  traveller  gets  to  you — he's  on  the  way — and 
you'll  easily  vote  McKinnon-made  Garments  this  season  the  most  superb  line  "on 
the  road" — vastly  superior  to  the  old  "German"  garments — better  made — better 
styles — better  sellers — and  better  profit  for  you — VVAIT  ! 


S.  F.  HcKINNON  &  CO.  (Limited), 
71=73  York  St.,  Toronto. 
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MILLINERY     Continued. 

corners  of  the  Dominion,  please  inform  the  trade  that  we  carry  in 
stock  a  large  assortment  of  stylish  skirts,  including  lustre,  duck, 
linen,  crash,  pique,  denham,  and  that  all  orders  will  receive  care- 
ful, prompt  attention.  Buyers  who  have  not  so  far  handled  our 
skirts  would  find  it  to  their  advantage  to  try  a  sample  lot." 

THE  JOHN  D.   IVBY  CO..   LIMITED. 

The  John  D.  Ivey  Co.,  Limited,  made  a  record  opening  this 
year  when  the  early  openings  took  place,  and  the  appreciation  of 
this  by  the  millinery  trade  has  been,  and  is,  well  sustained.  The 
firm  propose  that  no  effort  shall  be  spared  to  maintain  the  dignified 
position  then  secured,  and  during  the  rest  of  the  season  frequent 
shipments  of  the  latest  novelties  in  the  market  have  been  secured. 
It  is  a  general  opinion  that,  although  the  millinery  season  was  late  in 
starting,  there  is  no  doubt  it  will  be  one  of  the  most  profitable  for 
milliners  during  recent  years.  Judging  from  the  number  who 
attended  this  firm's  supplementary  opening  on  April  i8,  it  is 
evident  that  this  feature  has  become  a  settled  fact,  and,  as  the 
firm's  efforts  were  so  well  appreciated  last  month,  it  has  been 
decided  to  have  a  Midsummer  opening  which  will  take  place  about 
May  io,  and  of  which  due  notice  will  be  given. 

Among  the  new  pattern  hats  is  the  Lady  Algy.  This  is  on  the 
walking  hat  principle,  only  broader  in  front,  and  the  brim  cut  off 
square  at  the  back.  It  is  made  of  white  net,  embroidered  with  straw 
braid  and  crystal  sequins.  The  hat  is  covered  entirely  in  one  piece, 
the  fullness  drawn  down  to  the  brim  in  front  and  held  with  a  gold 
buckle,  the  decoration  being  heliotrope  chrysantheums  with  a  branch 
effect.  Another  very  striking  hat  is  the  new  leghorn.  This  has  a  brim 
cut  at  the  back  and  raised  in  large  box  pleat,  a  very  new  style  of 
trimming  shown  here,  being  a  white  tulle  drape  with  applique  of 
velvet  maiden  hair  fern.  Two  large  cream  tips  come  from  the  back 
drooping  to  the  front,  the  back  filled  in  with  large  cyrano  roses. 

Another  new  leghorn  has  a  tuscan  braid  crown  to  take  the  place 
of  the  leghorn  one  cut  out.  A  new  style  of  facing  is  shown  here  : 
White  chiffon,  finely  tucked  but  not  shirred,  and  drawn  straight 
round  the  under  brim.  The  trimming  of  this  is  drape  of  cream 
chiffon  with  straw  beads  closely  dotted  over  it.  The  back  of  the 
brim  is  cut,  one  point  being  turned  up  to  the  crown,  the  other  turned 
under  to  form  the  brim  trimmings.  Cream  Prince  of  Wales'  tips 
complete  the  trimming. 

The  newest  ideas  in  trimming  consist  of  large  tulle  rosettes. 
They  are  made  either  of  five  folds  of  tulle  %  wide  or  in  fans  of  tulle 
with  fine  rouleau  of  velvet.  Tulle,  of  course,  is  also  used  in  great 
profusion  in  scarf  effects.  The  short  backed  sailors  are  still  in  great 
favor.  One  hat  of  this  style  had  a  full  trimming  of  flowers,  over 
which  was  draped  a  white  tulle  scarf  with  black  lace  lovers'  knots 
appliqued  and  a  high  standing  bow  of  black  lace  barbe  of  chantilly 
lace.  Another  pretty  turban  is  made  entirely  of  roses,  veiled  with 
maiden-hair  fern  and  a  high  trimming  in  front  of  black  and  white 
tulle.  A  purple  sailor  is  trimmed  with  purple  ribbon  and  purple 
flowers — lilacs — mounted  into  cables  three  inches  in  thickness. 
These  three  cables  cover  the  dome  crown,  and  two  large  gathered 
rosettes  of  ribbons  are  at  the  back.  Under  the  brim  at  the  back  is 
finished  with  white  lilacs  as  a  contrast. 

The  Shepherdess  hat  is  as  popular  as  ever.  As  the  season 
advances  the  trimming  is  much  lighter  in  the  fabrics  used,  tulles 
and  nets  having  a  preference.  As  many  as  eight  yards  of  tulle  go 
to  one  hat.  The  new  wing  is  a  natural  white  wing.  It  is  employed 
in  trimming  in  two  very  effective  ways.  One  way  is  to  make  a 
large  solid  bunch  of  unmounted  flowers  and  surmount  them  by  one 
pair  of  wings  giving  a  high  effect.  The  other  way  is  to  make  a 
mount  of  flowers  with  these  wings  about  one-half  way  up  so 
arranged  as  to  be  "on  the  wing."  Very  narrow  straws  are  much 
in  vogue  combined  with  tulle  in  trimming.     Although  the  colors 


purple,  Confederation  blue  and  Cyrano  are  still  popular,  the  feeling 
is  for  black  and  white  combinations  for  Midsummer  millinery. 

CAVERHILL.  KISSOCK  &  CO. 
Caverhill,  Kissock  &  Co.,  Montreal,  say  that  business  has 
never  been  better  at  this  time  of  the  year.  The  sudden  change  to 
warm  weather  has  had  the  effect  of  causing  a  large  demand  for 
Summer  goods,  and  they  have  had  to  call  in  their  travelers  for  a 
few  days  in  order  to  catch  up  with  orders.  They  are  just  now 
receiving  a  large  shipment  of  American  novelties,  and  are  weekly 
in  receipt  of  the  latest  things  from  Europe,  their  buyer,  Mr.  Harper, 
remaining  there  in  order  to  keep  the  house  supplied  with  all  that  is 
choice  and  new. 


Reports  from  New  York  are  to  the  effect  that  the  millinery  trade 
is  remarkably  good,  and  buyers  find  it  difficult  to  procure  a  choice 
of  goods,  as  the  best  have  been  rapidly  taken  up  and  manufacturers 
find  it  hard  to  meet  the  demand. 


USES    A    MIMEOGRAPH. 

An  Iowa  merchant  told  The  Chicago  Dry  Goods  Reporter  : 
"  We  have  been  newspaper  advertisers  all  along,  and  have  been 
running  price  lists,  but  our  competitors  have  been  abusing  the 
custom  by  advertising  prices  that  they  do  not  make,  and  it  has 
caused  the  people  to  discredit  every  price  they  see  advertised.  We 
are  always  trying  to  find  some  form  of  advertising  that  others  do 
not  use,  and  the  latest  thing  we  have  tried  with  marked  success  is 
the  mimeograph.  We  get  out  circular  letters  every  week  and  send 
them  to  a  list  o/  names  that  we  always  keep  on  hand.  We  get  our 
best  results  when  they  are  sent  out  by  mail.  They  seem  to  receive 
more  respect  than  when  scattered  around  promiscuously." 


S.  F.  M'KINNON  &  CO.,  LIMITED. 

Malines  net  has  been  in  big  demand,  and  likely  to  be,  as  a 
millinery  trimming.  S.  F.  McKinnon  &  Co.,  Limited,  direct 
attention  to  their  large  stock  of  these  goods  in  Cyrano,  purple, 
heliotrope,  blue,  and  all  other  leading  shades.  Taffeta  and  taffeta- 
line  silks  have  met  with  great  favor,  and  are  likely  to  be  in  big 
demand  for  May  trade. 

The  firm  are  prepared  to  meet  the  enormous  demand  for 
trimmed  sailors.  The  right  shapes  and  correct  trimmings  at  popular 
prices  are  in  stock.  White  hats,  in  plain  and  fancy  chips,  are  shown 
in  large  variety.  The  latest  and  most  popular  ideas  at  reasonable 
prices  is  a  feature  of  their  stock. 


Mr.  Thos.  Blake,  formerly  with  Caldecott,  Burton  &  Spence, 
and  latterly  with  The  Gault  Bros.  Co.,  has  been  appointed  by 
Messrs.  Rylands,  of  Manchester,  to  show  their  samples  in  the 
western  ground  of  Canada.     Mr.  Blake  is  well  known  to  the  trade. 

The  Safety  Acetylene  Gas  Machine  Co.  have  got  out  an  interest- 
ing little  booklet  with  the  testimonials  which  their  machines  have 
received  from  those  who  have  got  them.  They  include  opinions 
from  all  kinds  of  establishments  which  have  used  these  machines, 
and  give  a  good  deal  of  information  on  the  nature  of  lighting  by 
acetylene  gas. 

Mr.  C.  W.  Hendershott,  of  the  "  One  Price  House,"  Kingsville, 
Ont.,  has  issued  a  neat  little  pamphlet  which  would  be  appreciated 
by  the  men  and  ladies  who  patronize  his  store.  The  pamphlet, 
which  is  covered  with  a  neat,  stiff  paper  cover,  contains  the  quan- 
tities required  in  the  making  up  of  garments  this  season  and  also  a 
full  list  of  goods  with  the  prices  attached.  Two  cuts  of  Mr.  Hen- 
dershott's  store  illustrate  the  outside  covers,  and  the  little  price  cir- 
cular is  one  of  the  best  pieces  of  business  in  this  line  which  has 
been  turned  out  this  season. 
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MILLINERY 

As  May  is  the  most  important  millinery  month  in  the 
year,  our  arrangements  are  such  that  we  will  have 
all  the  novelties  as  they  appear.     Orders  solicited. 

ThU0HN  D.  IVEY  CO, 


18  Wellington  St.  West, 

TORONTO. 


Limited 


1811  Notre  Dame  St. 

MONTREAL. 
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HAIR   BRUSHES 


The  H.  A.  Nelson  &  Sons  Co.,  Limited 


MONTREAL,  QUE. 


Shaving 

Brushes 

All  kinds  of 

BRUSHES 


for  the 


This  Jar; 


H«ora„ 


Tooth 
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Brushes 


Dry  Goods 
Sundries 

■gWottk'.f  and 


Smallwares 


Hat 


CLOTH  -  BRUSHES  -    CLOTH 


MAHIC 


WM.  CROFT  &  SONS 


ESTABLISHED     1855. 


Registered. 
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Our  Line  of  STOCK  BUCKLES, 
SASH  BUCKLES,  PIN  SETTS, 
DRESS  PINS  and  CUFF  PINS  is 
Unsurpassed.  We  have  EXCLU- 
SIVE patterns  and  designs.  ASK  us 
for  samples. 

LADIES'  BELTS,  BELT  HOLD- 
ERS, LINKS  and  CUFF  BUTTONS, 
STICK  PINS  and  FANCY  HAT 
PINS. 
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Large  assortment  of  FANCY  HAIR  COMBS,  POMPADOUR  COMBS,  BALERO   COMBS,  SIDE  and  BANG  COMBS, 
and  a  splendid  line  of  HORN  and  CELLULOID  HAIR  PINS. 

CROFT'S  (Registered)  NEEDLES  and  PINS  a  specialty. 

Have  stood  the  test  50  years. 


53  BAY  ST.,  TORONTO,  also  Winnipeg  and  Quebec. 
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THE  LATEST  PARIS  AND  LONDON  FASHIONS. 

TRIMMINGS    AND    COSTUMES    IN    PARIS — NO    POCKETS TIGHT-FITTING    SKIRTS — THE    PASTEL    SHADES     IN    ENGLAND- 

EVERYTHING     IS    APPLIQUE — FLANNEL    COSTUMES. 
From  the   Paris  and   London  correspondent  of  The   Drapers'   Record. 


PARIS. 

VERY  pretty  mantelets  are  being  made  up  to  wear  over  the  light 
toilettes  ;  they  are  put  together  to  match  the  dresses  in  silk, 
and  effect  a  trianon  appearance,  which  is  very  charming. 

Here  is  a  Spring  toilette  in  bluette-grey  veiling.  The  skirt  is 
lined  with  silk  to  match,  and  is  trimmed  with  several  small  pleats, 
which  form  a  pointed  tunique  back  and  front.  The  corsage,  draped 
at  the  bust,  is  rather  low  down  over  a  plastron  and  collar  in  pleated 
cream  satin.  Round  this  decollete  is  a  volant  in  cream  guipure, 
which  is  draped  up  with  the  corsage  under  a  bow  of  white  satin, 
To  be  worn  with  this  toilette  is  a  mantelet  trianon.  In  shape  it  is 
something  between  a  pelerine  and  a  fichu.  Perhaps  I  should 
explain  myself  better  by  saying  that  it  is  a  long  fichu  in  silk  to 
match  the  dress,  falling  around  to  well  below  the  waist,  and 
trimmed  with  a  ruching  of  the  same.  The  trianon  hood  is  very 
w'de,  and  is  formed  of  cross-way  pleats,  which  fit  almost  tightly, 
that  is  without  fulness.  It  terminates  with  a  pretty  ruching.  The 
high  medicis  collar  is  filled  in  with  the  ruchings  of  cream  silk 
muslin,  with  large  bow  in  silk.  A  similar  bow  is  placed  at  the  bust. 
Very  elegant  with  this  costume  would  be  a  large  black  trianon  hat, 
trimmed  with  velvet  bows  of  the  epoch  panaches  of  black  feathers 
and  lilies-of-the-valley  round  the  passe. 

Here  is  another  Spring  toilette  in  printed  embroidered  muslin 
with  large  yellow  and  white  checks,  these  checks  being  separated 
from  each  other  by  garlands  of  fluerettes  in  the  style  of  Louis  XVI. 
The  effect  is  very  striking.  The  skirt  is  placed  over  straw-colored 
taffeta,  and  is  ornamented  at  the  bottom  with  an  undulation, 
formed  of  four  small  volants  placed  very  close  together,  bordered 
with  fine  straw  and  black  chenille,  which  gives  a  very  rich  look. 
The  corsage  is  in  straw-colored  taffeta,  cut  out  in  designs  forming 
irregular  clouds,  through  which  can  be  seen  the  muslin  checks. 
These  designs  are  embroidered  with  chenille  and  straw.  The  long 
sleeeves  are  in  muslin  over  straw.  The  upper  part  of  the  corsage 
is  ornamented  with  a  kind  of  fichu  in  linen,  embroidered  and 
festooned  at  the  edge,  forming  sailor  collar  at  the  back  with  revers 
in  the  front.  From  the  waist  falls  a  long  embroidered  echarpe  in 
linon.  With  this  dress  is  a  pretty  mantelet,  tightly  fitting  on  the 
shoulders,  in  straw-colored  taffeta,  covered  with  a  deep  plisse  of 
white  silk  muslin,  the  whole  reveiled  with  black  silk  muslin  and 
striped  with  ruchettes  in  black  gauze.  The  draped  capuchon  in 
epingline  cerise  is  tight-fitting  on  the  shoulders.  The  collet  is 
slightly  pointed  at  the  back,  falling  about  three  inches  below  the 
waist  and  held  down  at  the  waist  by  a  ribbon  ;  the  fronts  are 
slightly  rounded. 

These  mantelets  are  elegant  and  comfortable,  and  there  is  a 
certain  amount  of  warmth  in  them. 

To  the  despair  of  the  dressmakers,  skirts  continue  to  be 
extremely  tight  fitting,  but  it  must  not  be  imagined  that  such  a  style 
is  adopted  by  all.  It  is  considered  by  many  as  very  mauvais  genre, 
although  I  must  confess  to  have  seen  many  ladies  with  them.  Not 
a  pleat  is  noticeable  anywhere.  Fastenings,  seams,  buttons,  every- 
thing is  done  away  with  that  might  cause  a  pleat  or  even  a  wrinkle. 
As  for  a  pocket,  the  dressmaker  would  laugh  at  you  if  you  asked 
for  one.  Anything  carried  in  the  hand,  too,  is  absolutely  inele- 
gant. A  purse-carte  has  been  invented,  the  size  and  shape  of  a 
good  long-sized  envelope.  This  purse  holds  cards,  money,  and 
many  other  little  things. 


In  speaking  of  the  tight-fitting  skirts,  I  ought  to  add  that  these 
same  skirts  are  very  long,  back  and  front.  The  corsages  and  vests 
are  very  much  trimmed.  The  dernier  cri  for  the  vest  de  drap  is 
the  bolero  style,  with  small  postilion  basque  at  the  back,  and  form- 
ing long  point  in  the  front.  It  generally  crosses  in  the  front  with 
large  revers.  It  is  ornamented  with  handsome  buttons,  which 
fasten  with  brides  in  passementerie. 

The  hats  are  mostly  trianon,  directoire  and  watteau — that  is, 
the  dressy  ones — whilst  the  toques  are  large  and  round  in  shape, 
not  long  or  oval. 

The  materials  used  are  China  crepe,  Indian  muslin,  taffeta  and 
liberty  satin.  The  soies  broches  with  flowers  are  magnificent,  as 
are  also  those  with  arabesques,  and  motifs  in  velvet.  Others  are 
sprinkled  with  spots  and  stars  in  relief  of  velvet.  All  these 
materials  have  very  grand  air,  and  are  a  resurrection  of  the  Louis 
XVI.  period. 

Very  handsome  are  all  the  light  silk  linings,  as  well  as  the 
grounds  of  the  materials.  These  are  blue,  yellow,  rose,  cerise, 
broche,  with  black  velvet.     The  contrast  is  very  striking. 

At  Easter,  there  was  a  series  of  balls  and  dinners.  Here  are 
two  models  :  Ball  dress  in  sky-blue  crepe  de  Chine — the  skirt, 
with  train,  is  bordered  with  incrusted  lace  cut  out  in  fine  arabesques. 
Two  entre-deux  of  the  same  lace  ornament  the  skirt,  passing  round 
and  up  the  back  to  the  waist.  The  epaulettes  are  in  black  tulle, 
with  bow  of  black  velvet.  A  dress  in  white  silk  muslin  is  em- 
broidered with  daisies,  with  their  foliage  in  white  crepe  forming 
relief.  The  skirt  is  furnished  with  an  embroidery  in  silver  pailettes 
placed  over  a  fouillis  of  yellow  silk  muslin. 

LONDON. 

The  great  difficulty  of  conveying  by  mere  verbal  description 
an  adequate  idea  of  really  smart  coiffures  lies  in  the  fact  that  every 
first-class  modiste  makes  her  own  shapes,  or  adapts  ordinary  shapes 
to  suit  the  contour,  even  the  angles,  of  each  customer.  So  it 
comes  about  that,  after  seeing  some  particularly  becoming  and 
original  shapes,  one  hunts  vainly  through  the  shop  windows  in  the 
hope  of  finding  its  fellows  ;  but  it  stands  alone,  and,  even  if  the 
milliner  did  agree  to  duplicate  it,  her  deft  fingers  might  not  be  able 
to  repeat  the  exact  twist,  curve,  or  pucker  which  imparted  the  dis- 
tinctive touch  to  the  original. 

A  toque  hat  very  much  of  this  nature  was  'worn  at  a  wedding 
recently.  It  was  of  fancy  black  straw,  and  had  the  brim  so  dis- 
posed that  the  shaded  roses  surmounting  it  formed  a  semi -arc  over 
the  forehead  and  to  one  side,  losing  itself  in  soft  plumes  and  bows 
of  satin  ribbon  ;  and  apropos  of  ribbon,  several  of  the  Spring  hats 
are  profusely  trimmed  with  both  glace  and  gauze  ribbon,  the  glace, 
usually  in  white  or  self  color,  and  the  lighter  make 
showing  a  floral  or  chene  design.  A  charming  toque  was  made  of 
white  satin  straw,  into  which  were  woven  wavy  lines  of  white 
horsehair,  making  quite  a  garniture  on  its  own  account  both  on  and 
under  the  brim.  The  trimming  consisted  of  a  huge  soft  rose  in  the 
centre  of  the  crown,  shaded  from  creamy  white  to  pink,  and  a 
drapery  of  black  and  white  blonde  lace  forming  a  very  fussy 
arrangement  under  the  brim  at  the  side,  with  another  large  rose, 
and  caught  in  with  a  twisted  knot  of  pink  velvet  outside,  finished 
with  ear-ends  and  a  handsome  paste  ornament.  I  should  say  that 
some  of  the  favorite  tinted  foliage  was  used  with  the  roses  at  the  side, 
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and  that  the  shape  of  the  toque  was  jaunty  and  the   whole  effect 
very  light  and  pretty. 

A  large  hat  of  lavender  colored  chip,  with  narrow  single  lines 
of  Tuscan  mixed  in,  had  round  the  crown  a  very  full  drapery  of 
lace  or  net,  traversed  by  honiton  braid,  and  with  lace  design 
inserted.  Above  this,  almost  encircling  the  crown,  was  a  wreath 
of  cowslips,  which,  towards  the  back,  apparently  slipped  under  the 
lace  and  reappeared  on  the  brim.  The  left  side  of  the  brim  was 
curved  so  as  to  show  a  rosette  of  yellow  ribbon,  and  the  garniture 
was  finished  by  a  large  white  ostrich  plume,  raised  high  over  the 
crown,  and  falling  behind,  and  with  indistinct  floral  design  hand- 
painted  in  black.  These  hand-painted  ostrich  plumes  and  quills 
are  a  feature  in  the  fashionable  millinery. 

In  voiles,  and  other  Summer  fabrics,  the  most  delicate  shades 
are  offered,  which  are  very  appropriately  termed  "  pastel  "  shades, 
as  the  effect  is  an  exact  reproduction  of  that  soft  medium.  Gowns 
of  these  charming  materials  are  elaborately  trimmed  with  lace  and 
embroidered  muslin,  and  many  are  made  with  sashes  of  a  wide 
chene  ribbon,  having  down  theeentre  brocaded  Mowers,  looking  as 
if  they  were  embroidered.  The  applique  ornaments  are  to  be  had 
in  every  imaginable  color  and  material.  The  ribbon  and  knot 
pattern  may  be  said  to  dominate  all  others,  although  many  beau- 
tiful floral  trimmings  secure  their  own  welcome.  Pearls  enter 
largely  into  these  trimmings,  and  mother-of-pearl  sequins  are 
tinted  to  all  colors.  These  are  brilliant,  without  being  at  all  too 
much  so,  and  form  a  charming  garniture  for  evening  dresses. 
Satin,  velvet,  cloth,  kid,  pique  or  linen  are  all  pressed  into  these 
appliques,  and  enhance  the  plainest  of  stuffs.  Naturally,  for  wash- 
ing costumes,  linen,  pique  or  grass-lawn  are  used,  and  are 
embroidered  or  simply  stitched,  beads,  tinsel  or  sequins  being  alto- 
gether out  of  place  in  such  ornaments. 

With  the  river  season  coming  on,  ladies  are  having  made  up 
costumes  of  cr«am  or  colored  flannel.  The  new  coloring  and 
patterns  in  the  popular  "  Orwoola  "  flannel  lend  themselves  readily 
to  pretty  and  serviceable  river  costumes,  or  a  plain  cream  flannel, 
with  applique  design  in  knots  and  ribbons  in  tan  linen,  with  narrow 
white  braid,  is  hard  to  beat  for  such  wear. 

A  soft  moss-rose  shade  of  pink  is  being  very  much  used  just 
now  for  evening  dresses.  On  a  gown  in  this,  I  saw  a  very  sweet 
low  bodice,  the  top  filled  in  with  puffings  of  white  chiffon,  and  the 
satin  cut  as  a  deep  corslet  in  points,  all  edged  with  a  chain  of  single 
daisies.  The  sleeves  were  of  white  ruched  chiffon.  This  was,  of 
course,  for  a  young  girl.  A  yellow  satin  corsage  had  folds  of 
chiffon  of  a  slightly  lighter  shade,  brought  over  the  shoulders  and 
mixed  with  creamy  lace  in  front,  forming  a  soft  vest.  The  satin 
was  gathered  like  a  half-shut  fan  at  the  side  and  turned  back  to 
show  the  white  satin  lining  near  the  waist.  The  lace  was  gracefully 
draped  over  the  sleeves,  or  rather,  formed  one  sleeve  combined 
with  chiffon,  and  with  bunches  of  shaded  lilac  and  foliage  for  the 
other.  The  skirt  of  this  gown  opened  down  the  front  to  show  an 
underskirt  of  white  satin  veiled  in  Brussels  lace. 

Another  good  evening  gown  was  of  pink  silk,  with  chene  design 
in  dark  greens.  The  bodice  was  tight-fitting,  with  no  drapery 
except  folds  of  the  silk,  forming  a  deep  waist-band.  There  was  a 
berthe,  composed  of  two  frills  of  palest  pink  chiffon,  worked  over 
with  appliqued  small  lace  flowers,  embroidered  in  tinted  silk.  These 
frills  were  edged  with  narrow  lace,  headed  by  row  of  pearls,  and 
the  under  frill  passed  beneath  the  arms,  and  was  carried  round  the 
back  in  a  deep  sort  of  collar.  The  decolletage  was  outlined  with  a 
ruche  of  dark  single  violets,  caught  into  loops,  with  a  drapery  of 
the  chiffon  on  the  arms.  A  girdle  of  the  violets  hung  down  one 
side  of  the  otherwise  untrimmed  skirt. 


A  GREAT  ENGLISH  FIRM. 

THE  great  English  firm  of  liradbury,  Greatorex  &Co.,  Limited, 
of  London,  are  cultivating  their  Canadian  trade  this  year,  and, 
their  Canadian  representative,  Mr.  C.  J.  W.  Davies,  12  St.  Nicholas 
street,  Montreal,  is  carrying  a  full  line  of  Fall  samples  for  the 
inspection  of  the  Canadian  retail  trade.  The  samples  shown  cover 
muslins,  trimmings,  flannels,  blankets,  haberdashery,  prints,  French 
merinos,  handkerchiefs,  silks,  linens,  fancy  dresses,  umbrellas, 
curtains,  hosiery,  gloves,  velvets,  laces,  crapes  and  ribbons.  This 
firm,  which  has  been  a  hundred  years  in  business  and  has  steadily 
expanded  with  the  years,  has  recently  added  another  extensive 
warehouse  to  its  already  spacious  premises  in  London. 

The  personne.l  of  the  management  of  this  business  is  extremely 
interesting,  the  years  of  service  in  the  firm  of  the  five  directors  and 
managers  totalling  up  to  197  years,  or  an  average  of  39  years  each. 
The  management  is  now  constituted  as  follows  :  Mr.  H.  J, 
Gardiner,  chairman  of  the  board  of  directors  ;  Mr.  S.  Westmore, 
senior  director  ;  Mr.  A.  P.  Allen,  director  and  joint  manager  ;  Mr. 
W.  H.  Rowe,  director  and  secretary  ;  and  Mr.  W.  D.  Robins, 
joint  manager. 

In  connection  with  the  Canadian  business,  it  is  intended  to 
give  prompt  attention  to  letter  orders,  and  merchants  who  wish  to 
see  the  samples  or  to  obtain  information,  may  address  the  Montreal 
or  the  other  branch  offices  in  Canada. 


SUMMER   JEWELRY. 

The  line  of  Summer  jewelry  which  Nerlich  &  Co.  are  advertis- 
ing in  this  issue  is  worthy  of  special  notice.  The  line  includes 
many  new  and  attractive  novelties  and  a  number  of  popular  lines 
that  have  not  before  been  placed  on  the  market, at  prices  that  should 
create  a  large  demand.  The  articles  in  appearance  can  scarcely  be 
distinguished  from  similar  lines  in  sterling  silver  gilt,  but  they  can 
be  retailed  at  a  handsome  profit  for  less  than  one-half  the  selling 
prices  of  sterling  goods. 

The  beautifully  tinted  maple  leaf  effects  are  a  marvel  in  the 
enameler's  art,  and  will  prove  great  favorites,  both  as  blouse 
ornaments  and  for  the  tourist  trade.  Readers  of  The  Dry  Goods 
Review  who  are  looking  for  a  fast  selling  line  for  the  months  of 
May  and  June  should  order  a  sample  line  of  these  goods  at  once, 
as  Nerlich  &  Co.  report  the  demand  already  so  heavy  that  their 
factory  can  scarcely  keep  up  the  supply. 


GENERAL  LEATHER  GOODS. 

Mr.  Robert  Hirsch,  of  Hirsch  Bros..  112  Fore  street,  London, 
Eng.,  visited  Canada  last  monih  showing  a  line  of  leather  goods  of 
German  manufacture.  Fine  finish  was  a  feature  of  the  goods,  which 
included  purses,  cigar  and  cigarette  cases,  wallets,  photo  frames, 
writing  cases,  traveling  bags,  ladies'  satchels,  companions,  etc.  A 
number  of  little  combination  novelties  for  cheap  retailing  were 
shown.  For  example,  a  small  pocket  mirror  with  comb  and  mani- 
cure set  would  retail  at  a  low  price  ;  so  would  photo  frames,  cigar- 
ette cases  and  other  small  articles.  Mr.  Hirsch  visited  one  or  two 
points  in  Canada  and  returned  to  London,  via  New  York. 


Mr.  William  Parks,  of  Messrs.  William  Parks  &  Son,  Limited, 
St.  John,  visited  Montreal  and  Toronto  last  week. 


NEW    SHIRTS. 

Some  fine  things  in  top  shirts  are  being  shown  this  season. 
Particular  care  has  been  taken  in  the  manufacture,  the  seams  being 
nicely  covered,  and  the  best  workmanship  being  put  into  them. 
These  goods  are  all  made  in  Canada,  and  the  selling  agents  of  the 
mills,  Messrs.  Miliichamp,  Coyle&  Co.,  can  point  with  satisfaction 
to  the  smart  appearance  and  extra  finish  of  the  line.  The  shirts 
known  as  "'Tip  Top"  and  "Monarch"  have  been  made  for 
country  trade  with  more  style  than  is  usually  put  into  them,  and  a 
feature  of  the  whole  line  is  to  produce  a  shirt  that  can  easily  retail 
at  $1  and  yield  a  handsome  profit. 
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BUSINESS  CHANGES  IN  THE  TRADE. 


GENERAL,  DRY  GOODS. 

WVAHEY  &  SON,  dry  goods  dealers,  Bridgeburg,  and 
.  Grimsby,  Ont. ,  have  sold  out  their  Grimsby  business  to 
A.  J.  Smith. 

Henry  H.  Living  is  commencing  as  dry  goods  dealer  in  Ottawa 

A.  A.  Doupe,  dry  goods  dealer,  Ridgetown,  Ont.,  is  leaving 
that  place. 

Ornstein  &  Fisher,  dry  goods  dealers,  etc.,  Roberval,  Que., 
have  dissolved. 

Henri  Audette  is  starting  business  as  commission  dry  goods 
dealer,  Montreal. 

The  American  Dry  Goods  Co. ,  Ottawa,  is  selling  out  and  remov- 
ing from  that  city. 

R.  Aumond,  dry  goods  dealer,  Ste.  Cunegonde,  Que.,  has  sold 
his  stock  at  45c.  on  the  dollar. 

Osias  Ormstein,  dry  goods  jobber,  etc.,  Montreal  and  Ottawa, 
is  closing  up  his  Ottawa  business  by  auction. 

The  mill  of  the  estate  of  Harding  &  Co.,  manufacturers  of 
shoddy,  Simcoe,  Ont.,  is  advertised  for  sale. 

M.  &  J.  J.  O'Reilly  have  registered  partnership  under  the  style 
of  Martin  O'Reilly  &  Co.,  dry  goods  dealers,  Nelson,  B.C. 

Layton  &  Rennie,  dry  goods  dealers,  New  Glasgow,  N.S.,  have 
dissolved,  and  Morton  H.  Layton  has  registered  as  sole  partner. 

Moses  Lenz  and  Sophia  Leiser  have  registered  as  partners 
under  the  style  of  Lenz  &  Leiser,  wholesale  dry  goods  dealers, 
Victoria. 

The  stock,  etc.,  of  the  estate  of  Walters  Bros.  &  Co.,  dry 
goods  dealers,  etc.,  Sarnia,  Ont.,  is  advertised  for  sale  by  auction 
on   May  3. 

Wm.  Cummings  and  Wm.  H.  Rennie  have  registered  new 
copartnership  under  the  style  of  Cummings  &  Rennie,  dry  goods 
dealers,  Truro,  N.S. 

The  business  of  A.  C.  Baillie  &  Co.,  dry  goods  dealers,  Pictou, 
N.S.,  has  been  transferred  by  R.  C.  Quinn,  to  Jane  Baillie.  who 
has  registered  as  sole  partner. 

Gilmour,  Schofield  &  Co.,  jobbers  and  commission  dry  goods 
dealers,  Montreal,  are  dissolving,  Palmerston  Barry  retiring,  and 
Chas.  Schofield  and  James  D.  Gilmour  continuing  under  the  old 
style. 

The  stock  of  W.  J.  Power  and  G.  M.  Smith  &  Co.,  dry  goods 
dealers,  Halifax,  N.S.,  have  been  damaged  by  smoke.  Both  are 
insured.  W.  H.  Cabot,  dry  goods  dealer  and  milliner,  was  burned 
out ;  partially  insured. 

TAILORS    AND    CLOTHING. 

Urquhart  &  Morrison,  tailors,  Sydney,  N.S.,  have  dissolved. 

Galpin  &  James,  tailors,  London,  have  suffered  damage  by  fire. 

W.  J.  O'Hara  is  commencing  business  as  tailor  in  St.  Thomas. 

W.  C.  Proctor  is  opening  out  as  merchant  tailor  in  Edmonton, 
Ont. 

The  estate  of  Thomas  Pethick,  tailor,  etc. ,  London,  has  been 
sold. 

Dupont  &  Saucy  have  registered  partnership  as  tailors  in 
Montreal. 

Wm.  Bowman,  tailor,  Ridgetown,  Ont.,  is  removing  to  British 
Columbia. 

Azarie  Caron  and  Gustave  Lamontagne  have  registered  partner- 
ship under  the  style  of  Caron  &  Lamontagne,  tailors,  Montreal. 


Earner  Earnshaw,  Port  Stanley,  Ont.,  is  advertising  his  woollen 
mill  for  sale. 

R.  J.  Hunter,  of  R.  J.  Hunter  &  Co.,  merchant  tailors,  etc., 
Toronto,  is  dead. 

John  R.  Harris,  of  Harris  &  Co.,  manufacturers  of  woollens, 
Rockwood,  Ont.,  is  dead. 

Clifford  &  Ferris,  tailors,  Montreal,  have  dissolved,  and  Mary 
Clifford  has  registered  as  proprietress. 

The  stock  and  fixtures  of  John  D.  McKean,  tailor,  Westville, 
N.S.,  are  advertised  for  sale  by  tender. 

Thomas  Alison,  wholesale  dealer  in  woollens,  Toronto,  is  adver- 
tising that  he  intends  retiring  from  business. 

Simon  &  Co.,  tailors,  Vancouver,  have  admitted  L.  D.  McPher- 
son,  under  the  style  of  Simon,  McPherson  &  Co. 

Marie  L.  Lyon,  wife  of  Joseph  Dragon,  has  registered  as  pro- 
prietress of  the  fiim  of  Jos.  Dragon  &  Co.,  tailors,  Lachine. 

Dame  Leah  Hait,  wife  of  Morris  Ryan,  has  registered  as  pro- 
prietress of  The  Metropolitan  Dyeing  and  Cleaning  Co.,  Montreal. 

Alfred  E.  Allen  and  Daniel  McPherson  have  registered  partner- 
ship under  the  style  of  Allen  &  Co.,  dealers  in  clothing,  etc., 
Victoria. 

MEN'S    FURNISHERS. 

Forbes  &  Charter  have  opened  out  as  men's  furnishers  in 
Moncton,  N.B. 

J.  J.  Guest,  of  J.  J.  Guest  &  Co.,  men's  furnishers,  etc.,  Kam- 
loops,  B.C.,  is  dead. 

Samuel  Reid,  men's  furnisher,  etc.,  Victoria,  has  been  partially 
burned  out ;  insurance,  $15,000. 

Max  Rothschild  &  Co.  are  opening  out  as  dealers  in  men's 
furnishings  in  Rat  Portage,  Ont. 

Angus  S.  Taylor,  dealer  in  men's  furnishings,  Halifax,  has  been 
burned  out ;  loss  estimated  at  $3,000  ;  insurance,  $2,000. 
MILLINERY. 

Delles  Bourbonnier,  milliner,  St.  Hyacinthe,  Que.,  has  sold  out. 

Cheleyer  &  Co.,  wholesale  milliners,  Montreal,  have  opened  a 
branch  in  Winnipeg. 

Miss  Bousquet  and  Mrs.  H.  Lamontagne  have  commenced  as 
milliners  in  St.  Hyacinthe,  Que.,  each  in  her  own  name. 
HATS  AND  CAPS. 

George  Woodhouse  is  retiring  from  Hasley  Bros.,  hat  and  fur 
dealers,  Montreal.     The  business  will  be  assumed  by  John  Hasley. 

J.  W.  T.  Fairweather  &  Co.,  dealers  in  hats  and  furs,  Toronto 
and  Peterboro',  have  admitted  Thos.  Barrie  as  partner  in  the 
Peterboro'   business. 


A   CHARLOTTETOWN    FIRM'S  PROGRESS. 

Improvements  have  been  made  in  the  store  of  Messrs.  Prowse 
Bros.,  Charlottetown,  P.E.I.,  and  the  local  paper  in  describing 
them  says  growth  of  the  firm's  business  compelled  enlargement  of 
the  premises,  and  now  the  visitor  to  their  store  will  find  a  regular 
series  of  departments  all  refurnished  and  rearranged  for  the  special 
purpose  of  showing  to  advantage  the  many  different  lines  of  goods 
handled  in  this  establishment.  In  the  old  store  will  be  found  hats 
and  caps.  Upstairs  will  be  found  departments  in  which  ready-made 
clothing  is  stored  in  immense  quantity.  The  room  over  the  shop 
formerly  occupied  by  D.  A.  Bruce  is  used  in  the  display  and  sale 
of  "Fit-Reform,"  and  has  been  sumptuously  fitted  up.  The  store 
below  this  is  devoted  to  dry  goods,  and  it  also  has  been  practically 
refurnished.  The  gentlemen's  furnishings  and  the  mantle  room 
are  in  the  same  place  as  before,  on  Richmond  street  side.  The 
establishment  is  now  one  of  the  finest  to  be  seen,  and  there  is  plenty 
of  room  to  accommodate  their  many  customers. 


Mr.  W.  F.  Hagarth,  of  Canfield,  was  in  town  the  other  day  and 
called  at  The  Review's  Toronto  office. 
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Perritt,  freres  &  0e. 


The  Glove  House  of  Canada. 

SNO»« 


Perrin's 
Gloves 


M 


ARE  THE  BEST. 


.->■  -■ 


QUALITY    GUARANTEED. 


Perrin's 
Gloves 

ARE  THE  BEST. 


Our  travellers  are  now  out  with  new  samples  for  the  Fall  trade.  We  are  showing  a  very  nice 
range  of  shades  and  several  novelties.  Do  not  place  your  orders  before  you  have  an  opportunity 
to  see  what  we  do.  We  are  also  showing  a  very  complete  range  of  Lined  Gloves  and  Mitts 
of  Domestic  and  Foreign  manufacture. 

PERRIN,  FRERES  &  CIE. 

5   VICTORIA   SQUARE  Mnntrcal 


Wm.  Parks  &  Son,  l 


imited 


ST.  JOHN,  N.B. 
Samples  for  FALL  TRADE,    1899,  now  ready. 


FLANNELETTES 


Stripes  and   Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Saxony  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents     .     .     . 
J.  SPROUL  SMITH,  39K  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


fllLLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

— mam . ST.  JOHN,   N.B. 
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HAT  the  styles 
and  colors  in 
neckwear  are  ever 
changing  is  evident 
when  one  stops  to  ex- 
amine the  new  crea- 
tions and  beautiful 
colors  shown  in  the 
windows  of  the  livest 
haberdashers.  One 
week  it  is  all  lombards 
in  dark  grounds,  with 
red  or  light  stripes  ; 
the  next  it  is  square 
ends  in  cross  stripes  or 
fancy  figures  ;  then 
comes  the  puff  tie, 
then  the  bow,  and  so 
on,  style  of  makeup, 
patterns  and  shades 
continually  changing, 
and  one  could  sink  a 
small  fortune  in  keep- 
ing up  with  the  latest  things  in  neckwear  alone.  Of  course,  there  are 
always  the  old  standards,  which  alter  little — the  black  silk  and 
satin  tie  in  bows  or  lombards,  the  white  one  in  puffs  and  four-in- 
hands,  but  the  prevailing  fashions  do  not  consider  or  have  to  reckon 
with  these  goods. 

Last  week,  a  prominent  retail  house  had  a  window  full  of  ties 
resembling  in  shape  the  old  English  square  end,  folded  so  as  to 
make  the  centre  narrow  to  go  round  the  neck,  the  long  end  being 
about  nineteen  inches  by  seven  wide,  the  small  end  in  proportion. 
The  grounds  were  black,  with  apple  blossom  patterns  in  cerise, 
maize,  cardinal,  apple  green,  and  white.  The  effect  was  very  good, 
and  the  full  knot,  when  made  up,  was  something  new,  and  proved 
a  splendid  seller. 

This  week,  the  window  is  full  of  large,  flowing,  pointed  end 
goods  in  taffeta  silk,  light  grounds,  with  diagonal  stripes  of  various 
colors.  Some  have  one  large,  dark  stripe,  and  then  seven  or  nine 
small  silver  stripes  running  parallel  with  the  large  one.  The 
variety  of  stripes  and  shades  is  endless,  but  one  of  the  most 
effective  this  season  is  in  heliotrope,  with  wide  and  narrow  stripes 
alternating. 

Another  pattern  which  was  very  handsome  was  similar  to  the 
above  in  shape,  but,  where  the  first  had  diagonal  stripes,  this  one 
was  as  if  these  stripes  had  counterparts  running  in  the  opposite 
direction,  giving  a  check  effect,  which  was  very  handsome,  partic- 
ularly as  the  dark  stripes  were  edged  with  embroidered  spots  of 
white  and  dark. 

A  tie  which  promises  to  have  a  large  sale  for  Summer  wear  is  a 
Japanese  silk  lombard,  in  Kitchener  or  navy  blue,  with  various 
sized  white  spots,  rings,  scrolls,  and  fancy  patterns. 

Lombards  in  dark  navy  blue  ground  with  red  stripes,  from  one 
to  four,  lengthwise,  also  in  white  ground,  with  large  checks  in  red, 
blue,  green,  red  and  blue,  etc.,  are  being  worn  extensively,  and 
make  handsome  neckwear  for  business  or  morning  wear. 


»,         V    k    M     '       ^    correspondent     writing    from    New    York 
Fashions  informs    The   Review   that    nearly    all    the 

department  shops  and  the  clothiers  are  offering 
what  are  called  "  dress  shirts  "  at  very  low  figures.  These  shirts 
have  wide  bosoms,  two  buttonholes,  cuffs  attached,  and  for  white 
shirts  of  that  class  are  of  good  quality.  They  have  been  selling 
at  $1.08. 

At  all  the  shops  there  seems  to  be  a  plethora  of  gloves — two 
buttons,  tan,  kid  or  browns,  for  $1.50.  The  best  gloves  for  after- 
noon are  in  a  darker  shade  of  tan,  and  are  $2.  The  gay  gants  de 
suede  die  hard.  They  are  still  worn  by  many  men  who  pride  them- 
selver  on  good  dressing. 

All  the  new  handkerchiefs  are  narrow  hemstitched,  plain  white 
lined.     Initials  in  white  are  embroidered  in  the  corner. 

A  large  department  store  advertises  this  week  the  Rosebery 
collar.  Here  is  their  description  and  price.  A  round-cornered 
collar  of  new  design  at  15  and  25c,  the  latter  the  better  quality. 

Another  firm  has  been  selling  excellent  lines  of  braces  for  35 
and  50c.  For  #1.50  dark  blue  braces  of  silk  and  kid,  which  last  a 
lifetime,  can  be  purchased. 

The  larger  shops  are  in  the  market  with  the  silk  squares  and 
the  made-to-order  Ascots.  While  the  very  smart  shops  offer  these 
at  $5,  the  department  stores  are  giving  the  same  for  $2.50  and  $3. 
The  patterns  are  almost  the  same,  some  very  handsome,  and  the 
quality  of  the  silk  seems  to  differ  but  little,  if  any.  The  department 
stores  insist  that  it  is  the  very  same  and  that  they  are  able  to  charge 
less,  making  these  a  particular  bargain.  The  other  shops  insist 
that  the  material  is  American  silk,  which  is  being  turned  out  in 
great  quantity  in  New  Jersey. 


Advertising 
Men's  Wear. 


In  advertising  men's  furnishings,  it  should 
always  be  borne  in  mind  that  it  is  the  men 
you  desire  to  reach.  While  a  fair  proportion 
of  trade  in  these  goods  may  be  done  with  women,  the  great  bulk 
of  it  will  always  be  done  direct  with  the  wearer.  The  talk  (for 
advertising  should  be  plain,  persuasive  talk)  should,  therefore,  be 
directed  to  men. 

The  aim  and  end  of  it  all  should  be  to  convince,  to  inspire  con- 
fidence and  to  educate.  An  advertisement  that  contains  these 
characteristics  is  a  good  one.  If  it  contains  none  of  them,  it  is  of 
little  value. 

To  convince  a  man  that  an  article  is  of  value,  it  is  not  necessary, 
nor  is  it  advisable,  to  use  flaring  loud  words  or  to  moke  rash  state- 
ments. A  statement,  to  be  convincing,  in  these  days  of  bluster 
and  blow,  must  be  backed  by  sound  reasoning.  It  is  useless  to 
say  that  "Jones'  shirts  are  the  best,"  or  "  McGinty's  prices  are 
the  lowest,"  or  "All  goods  at  half-price."  Statements  such  as 
these  are  worn  out.  Any  efficacy  they  ever  possessed  has  been 
squeezed  out  of  them  by  over-use,  and  now  they  are  worse  than 
useless.  How  much  stronger  would  be  a  statement  that  "We 
were  able  to  make  a  good  purchase  of  shirts  this  week  ;  we  are 
giving  our  customers  the  benefit ;  examine  them,"  or  "Call  and 
see  the  line  of  half-hose  we  are  offering  at  25c.  for  this  week  only  ; 
compare  it  with  any  line  in  town,"   or  "To  clear  out  a  small  lot  of 
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LdtCSt    llODCltKS  from   European   markets    now 

"  en  route  for  Canada. 


WAIT  FOR  SAMPLES  OF 


Customers,  Attention 


Range  of  NECKWEAR,  Underwear,  Hosiery,  etc.,  will  surpass 
&   <*    <*    j-   all  expectations.    ^    j-    *    & 


Glover  &  Brais,  Montreal. 


Nothing  But  Neckties 


OUR    NE\ 


Everything  in  Neckties. 


*%3 


e  «;■»!. 


iiii 


iiiiiaiu" 


m  m  «  ■■ 


l5Bi 


EMISES. 


E.  &  S.  CURRIE 

Manufacturers  and  Exporters 

Toronto,  CANADA. 


46 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


MEN'S  FURNISHINGS     Continued. 

underwear,  we  are  going  to  offer  them  next  week  at  $1  per  suit,  or 
50c.  per  garment ;  they  sold  at  $1.50  per  suit  all  Winter." 

In  order  to  foster  a  feeling  of  confidence  in  your  advertising  (in 
your  word,  in  fact)  it  would  be  advisable  to  run  a  series  of  catch- 
lines  that  you  are  trying  by  fair  dealing  and  honest  values  to  win 
the  confidence  of  the  public. 

The  following  are  given  to  suggest  catch-lines  such  as  are  men- 
tioned :  "Your  money  back  if  goods  are  not  as  represented." 
"  Honesty  is  our  watchword."  "If  we  make  a  mistake,  we  will 
do  our  best  to  rectify  it — and  we  make  very  few."  "Were  you 
ever  deceived  in  a  purchase  from  us?  No,  and  you  never  will  be." 
"We  don't  sell  under  cost,  but  we  buy  close  and  sell  close." 
"  Good  goods  at  honest  prices,  and  no  tricks."  "  Have  you  dealt 
with  us  long  ?  If  you  have,  you  know  you  can  trust  us  ;  if  you 
have  not,  you  will  soon  learn." 

The  educative  influence  of 
the  men's  furnishings  advertising 
should  be  made  an  important  fea- 
ture. A  large  proportion  of  men 
in  the  average  country  town  and 
district  know  very  little  about 
fashions  or  styles.  Their  know- 
ledge of  values  is  also  limited. 
The  more  they  know  of  these 
things,  the  greater  will  be  their 
desire  for  them,  for  there  is  a 
degree  of  vanity,  even  though  it 
be  latent,  in  nearly  all  men  that 
makes  them  desire  to  be  up  to 
their  fellows,  and  a  good,  well- 
directed  campaign  should  materi- 
ally increase  the  sale  of  neckwear, 
linen  collars  and  cuffs,  white  hand- 
kerchiefs, white  and  fancy  shirts, 
etc.  To  this  end  it  would  be  policy 
to  have  an  "educative  preface" 
to  all  advertisements  of  these 
goods.  For  instance,  before  a 
notice  of  a  special  sale  of  shirts, 
an  introductory  paragraph  might 
be  used,  reading  as  follows  : 
"  What  a  difference  a  white  shirt 
makes  in  a  man's  appearance.  It 
makes  even  shabby  clothes  look 
respectable,  and  it  sets  off  a  new 
suit  to  perfection.  It  pays  to  get 
a  good  white  shirt,  for  a  good  one 
wears    longer,     holds     the    collar 

better,  is  more  comfortable  and  always  looks  cleaner  than  a 
cheap  one."  Similar  introductions  could  be  made  before  the 
notice  of  sale  of  any  article.  Once  in  a  while  it  would  be  good 
policy  to  devote  fully  three-fourths  of  the  space  to  the  advantages  of 
dressing  well. 


expected  for  them.  A  large  importer  of  men's  furnishings  recently 
showed  a  representative  of  The  Review  a  heavy  undershirt  made 
from  mercerized  cottons  which  had  all  the  appearance  of  silk,  and 
he  acknowledged  that  it  was  difficult  even  for  him  who  was  in  the 
trade  to  distinguish  it  from  silk. 


A  City  Dealer 
Reports. 


HIS  ROYAL  HIGHNESS  THE  PRINCE  OF  WALES 
By  courtesy  of  The  Canadian  Magazine. 


"  As  the  weeks  go  by,"  said  a  successful  city 
furnisher  the  other  day,  "  the  popularity  of  the 
flowing  end  tie  increases,  supplanting  the  puff 
or  ascot.  Percales  seems  to  be  the  favorite  fabric,  while  any  design 
or  combination  of  colors,  if  it  be  neat  and  attractive,  will  go. 
Though  wash  goods  have  not  yet  been  asked  for,  they  will  soon  be 
selling  if  the  weather  keeps  getting  hotter,  as  it  has  been  lately. 

"The  sale  of  fancy  shirts  is  steadily  increasing.  I  see  some 
extremely  bright  patterns  shown  in  the  windows,  but  I  am  con- 
vinced that  a  moderate-tone  check  is  the  correct  thing.     Blue  and 

white  is  the  most  popular  of  these. 
Although  there  is  always  a  sale  of 
starched  fronts,  the  unstarched 
fancy  shirt  is  the  seller  to-day. 

"Tan  and  slate  gloves  are, 
and  are  likely  to  continue,  selling 
in  preference  to  any  other  shades 
for  some  time. 

"There  will  be  no  difficulty 
this  season  in  getting  bicycle 
knickers  in  patterns  loud  enough 
for  any  customer.  The  correct 
thing,  .however,  is  neither  the 
loudest  nor  the  plainest.  It  is 
between  them,  and  is  a  check  or 
plaid  of  moderate,  yet 
coloring.  In  caps,  the 
similar  to  this. 

"  In  collars,  the  tendency 
seems  to  be  toward  a  high  stand- 
up,  turn-down  collar  with  locked 
front.  This  is  a  new  idea,  but  it 
is  a  good  one. 

"It  is  not  difficult  to  decide 
the  popular  idea  in  bicycle  hose. 
Though  there  are  still  some  similar 
to  last  season's  favorite,  with 
check  or  plaid  legs,  all  dealers  are 
pushing  the  plain  leg  with  fancy 
tops.  This  is  really  a  prettier 
article  than  the  loud-looking  hose 
of  former  seasons.  In  half-hose, 
the  tendency  is  toward  fancy  effects, 

as  is  easily  seen  in  the  bright  ornamentation  in  black  goods  now 

shown." 


distinct, 
mode   is 


Seen  in  the 
Windows. 


The   use   of 
Mercerized  Fabrics 


There  are  strong  indications  that  mercerized 
cottons  will  soon  take  a  prominent  position 
among  the  choice  goods  of  this  country  r.s 
well  as  throughout  the  whole  world.  Mercerized  cotton  yarns  are 
now  being  imported  in  the  most  delicate  hues  and  combinations, 
and  it  takes  an  expert  to  know  the  best  makes  from  genuine  silk. 
When  these  yarns  are  crushed  in  the  band  they  have  the  same  feel- 
ing as  silk,  and,  as  it  is  claimed  that  they  will  retain  their  colors 
and  silky  appearance  when  made  up  and  washed,  great  things  are 


The  windows  of  the  men's  furnishing  houses 
in  our  largest  cities  are  about  as  good  an  index 
to  the  season  as  one  could  wish  for.  Within 
the  last  month  or  two  there  has  been  a  change  from  the  heavier 
textures  and  quieter  tones  of  Winter  wear  to  the  lighter  and  brighter 
goods  which  are  to  be  worn  in  the  warm  Spring  and  Summer  days. 
The  result  has  been  that  the  windows,  as  a  class,  are  even  more 
attractive  now  than  in  the  months  just  gone.  Bright  colors  lend 
themselves  to  a  combination  effect,  and  can  be  made,  not  only 
more  striking,  but  more  pleasing  than  the  moderate  tones. 

Underwear  is  receiving  considerable  attention.     All  the  best 
stores  are  showing  light  summer  wear — balbriggan,   at  from  51  to 
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The  Gault  Bros.  Co.,  Montreal 

Limited 


Manufacturers 
of 


for  fine  Retail 


CRAVATS  l"T£i 


e. 


Oolf  Hunting  Stock,  to  tie, 

In  Hats  and  riadras, 

$3.25  doz. 


Plain  Puff, 
Dagmar,  $2.25  doz. 


Princess  Stock  Puff, 

in  P.K.  and  Madras,  $3-25  doz. 

in  Silk,  $4.50. 


nen's  White  P.K. , 

for  Coachmen, 
$1.50  to  $2.25  doz. 


Ascot,  3  in.  x  50,  as  tied, 

in  Hats  and  riadras, 

$2.25  doz. 


Ascot,  3  in.  x  50, 

in  Silk,  for  Ladies  and  rien, 

$4.50  doz. 


Lombard, 

in  Silk,  $2.25  doz. 

In  Cotton,  $1.25  doz. 


Above  are  a  few  shapes  in  ladies' 

Neckwear. 

Our  travellers  are  now  on  the  road 
showing  a  full  line  of  all  the  latest 
novelties,  both  in  men's  and  ladies' 
neckwear.  Watch  for  our  New- 
est Paris  Novelty  in  ladies 
stocks  with  jewel  buckle. 


Princess  Stock  Bow, 
in  Cotton,  $2.25  doz.,  in  Silk,  $3.25. 


The  Zaza 

At  $4.50  and  $6.00  in  Silk. 

The  Fifi 

At  $2.25  in  Silk. 

The  Ivanhoe 

Made  out  of  foulards  in  all  color- 
ings. Just  right  for  Vestless  days, 
$6.00  dozen. 


SOLE  AGENTS  FOR  FOWNES'  CELEBRATED  GLOVES. 
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STYLISH 
NECKWEAR 

Ask  to  see  our  new 

HENLEY 
SCARF 

an    improvement    on 
the  Flowing  End  Tie. 

POPULAR  PURPLES 
just  received. 

Travellers  now  on  the  road. 
* 

Letter  Orders  will 

have  our  best 

attention. 


Neckwear  Manufacturers 


and 
Importers  of 


Men's  Furnishings* 


>$N 


C00KS0N,  LODSON  &  CO, 

Wholesale  Importers  and  Manufacturers 

Montreal. 


NOVELTIES 

IN 

LADIES' 
NECKWEAR 


14  ST.  HELEN  ST. 


0 


*^*  *^t*  *W*  *^r,  *w*  ^X1*   *w.  *^t*  *w*  *^r*  *w*  *vV*  M4  #w,  *W.  U|  *w.  *^* 
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4.4.4. 
4,4.4. 
4.4.4. 
4.4.4. 
4.4.4. 
4.4.4. 
4.4.4. 
4.4.4. 
4.4.4. 
4.4.4. 
4.4.4. 


t&  e£*  .DANGERS  are  lurking  to  menace  the  business  man  ; 
be  he  Departmental  Merchant,  General  Dealer,  or  Specialist, 
his  buying  must  be  right.  High  priced  goods,  badly  chosen 
goods,  trashy  goods  remain  with  him,  but  association  breeds  no 
fond  regard.      In  an  era  of  Specialties  we  confine  ourselves  to 

*g  Men's  Furnishings.  *£ 

A  focus  of  attention  on  one  branch  suggests  value  and  facts  bear  it 
out.  We  are  fully  prepared  for  the  large  sorting  trade  expected 
this  summer.  Range — Novelty — Price — from  Dressing  Gowns  to 
Workman's  Jackets,  Bicycle  Suits  to  Overalls. 


MYRON,  McBRIDE  &  CO. 


WHOLESALE  MEN'S  FURNISHERS. 


WINNIPEG. 
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UNDERWEAR, 


Our  travellers  are  now  on  the 
road  with  a  full  line  of  Shirts  and 
Drawers  for  Fall.  See  our  samples 
and  compare  our  prices  with  any 
house  in  the  Dominion. 


We  have  a  full  stock  of  goods 
for  present  delivery:  All  assorting 
orders  will  be  executed  without 
delay. 


A.  B.  BOAK  &  CO. 


HALIFAX,   N.S. 


SPECIAL 


To  the  Clothing  Trade. 

We  are  showing  extra  values  in  : 

Men's  Odd  Pants  .  .  . 

Men's  Suits 

Boys'  Suits 

Black  Satteen  Shirts 
Black  Worsted  Suits 

Special  Twill. 

Write   for  samples,   also  price  list  for 
manufacturing  cloth. 


wwvwvwvwww 


THE  .  .  . 


G.  A.  Thorpe  Mfg.  Co. 

Wholesale  Clothing  Manufacturers 
57  59  Bay  Street,  TORONTO 


r 


i  J  Front  Street  West, 
Toronto. 


c 


Caulfeild,  Henderson 
&  Burns 


V 


MENS  WEAR  ONLY 


But  in  all  the  requirements  of  men,  barring  headwear  and  foot- 
wear, and  mostly  of  our  own  manufacture. 

Spring  is  now  here — and  all  goods  requisite  in  stock,  while  our 
Travellers  are  also  showing  a  complete  range  of  Fall  samples,  which 
see. 

LETTER  ORDERS  CAREFULLY  AND  PROMPTLY  FILLED. 


17  Front  Street  West 


TORONTO. 
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$1.50  per  suit  predominating.  In  most  cases  these  goods  are  shown 
in  combination  with  other  goods,  but  some  excellent  displays  are 
made  of  them  exclusively.  A  good  one  is  shown  in  the  new  shop 
recently  opened  by  Sword,  the  furnisher,  on  Yonge  street,  Toronto. 
On  the  top  bars  of  the  display  rack  a  line  of  India  gauze  under- 
wear, at  $1.50  per  suit,  is  shown.  Below  this  is  a  row  of  Herms- 
dorf  dye  black  underwear.  Then  there  is  a  row  of  French  natural 
wool  at  $2.  Then  below  another  row  of  English  balbriggan, 
"guaranteed  fast  black,"  is  a  row  of  the  ordinary  balbrigan  at 
$  1  per  suit.  The  alternating  rows  of  black  and  light  colors  had  a 
pleasing  effect.  A  pair  of  fancy  colored  cashmere  half-hose 
between  each  suit  of  underwear  completed  the  window.  A  card 
stated  these  were  "The  latest  underwear,  at  the  lowest  prices." 


Tartan  Ties. 


One  of  the  prettiest  windows  I  have  seen  this 

year  is  shown  in  a  furnisher's  store  this  week. 

It  is  a  simple  display  of  one  style  of  neckwear, 

tartan  flowing  end  ties.      A  great  variety  of  tartans  is  shown,  and 

the  result  is  a  medley  of  colors  that  is  as  pleasing  as  it  is  effective 

in  winning  attention. 

The  furnishers  are  not  letting  the  trade  in  bicycle  knickers, 
sweaters,  hosiery,  caps,  etc.,  go  by  their  doors  for  want  of  atten- 
tion. In  one  window  the  knickers  are  made  the  background  of 
the  display  by  arranging  them  in  rows,  the  plain  fabrics  at  the  top 
and  bottom,  and  the  loud  checks  and  plaids  in  the  middle  rows. 
Some  of  these  are  so  loud  this  year  that  they  are  bound  to  attract 
attention.  To  the  left,  caps  are  hung,  peaks  up.  The  designs  of 
these  vary  from  a  plain  grey  or  brown  to  the  loudest  checks.  The 
run  seems  to  be  towards  strong  toned  checks,  a  black  and  white, 
with  a  delicate  overcheck  of  red,  being  the  favored  of  the  ultra 
fashionable.  The  price  runs  all  the  way  from  15  to  75c.  To  the 
right,  bicycle  hose  are  displayed.  While  checks  are  still  shown,  the 
tendency  is  towards  plain  black  or  brown  legs  with  a  bright,  fancy 
top.  Variety  was  given  to  the  displays  of  caps  and  hose  by  arrang- 
ing throughout  them  plain  leather  and  bright- colored  elastic  belts. 
On  the  floor,  sweaters  were  displayed  on  slanting  stands  in  such  a 
way  that  the  breast,  necks,  and  cuffs,  which  are  highly  ornamented 
this  year,  were  shown  to  advantage. 


The  Latest  from 
Paris. 


The  latest  word  from  Paris  is  to  the  effect  that 
the  advance  in  merino  wool  is  seriously  affect- 
ing all  woollen  goods,  especially  fleeced,  which 
are  now  5  to  12^  per  cent,  more  expensive  than  a  month  or  so  ago. 
Silks  for  ties  are  still  on  the  advance,  some  lines  which  sold  last 
year  at  $4  will  cost  at  least  $6  this,  in  fact,  it  is  said  that  prices  for 
silk  goods  will  be  higher  than  at  any  period  during  the  last  25  years. 
The  up-and-down  stripe  is  the  correct  thing  in  neckwear  just 
now  in  Paris.  Small  figures  in  foulards  are  popular,  there  being  a 
large  range  and  many  combinations,  red,  however,  predominating 
for  the  groundwork. 

The  very  latest  material  for  ties  is  plain  and  shot  silk  in  tan 
shades.  These  are  expensive  goods  and  will  be  used  principally  in 
very  high-class  stock. 

The  most  popular  and  most  worn  tie  in  Paris  just  now  is  a  large 
flowing  end,  heavy  puff  tie,  with  stripes  running  up  and  down,  and 
cut  so  that  a  given  stripe  running  the  whole  length  will  form  one 
edge  on  the  large  end  and  the  reverse  edge  on  the  small  end. 


Talk  With  a 
Buyer. 


A  Canadian  buyer  who  returned  from  London 
and  New  York,  May  1,  and  brought  with  him, 
therefore,  every  recent  wrinkle  from  those 
centres  of  fashion,  gave  The  Dry  Goods  Review  some  interesting 
information.       The  flowing  end  tie  will  be  largely  used  for  some 


time,  and  a  good  many  greys,  checks  and  stripes  will  be  sold.  In 
New  York  stripes  are  the  thing.  In  London,  many  west  end  people 
are  seen  wearing  the  bandanna  pattern.  Puffs  will  be  worn,  and 
there  will  continue,  as  usual,  to  be  a  sale  for  our  old  friend  the 
graduated  derby.  In  regetta  shirts,  very  bold  cross  stripes  will  be 
the  thing  for  some  time. 

In  hosiery,  some  handsome  goods  in  fancy  mixtures,  tartans, 
etc.,  will  be  seen  in  this  market  later  on.  In  London,  the  stand-up 
turn-down  collar  is  seen  everywhere,  and  the  same  is  true  of  New 
York.  A  new  handkerchief  is  the  Japanette,  which  has  all  the 
feel  and  appearance  of  silk  and  can  be  retailed  at  15c. 


The  Men's 
Counter. 


Every  dry  goods  store  which  can,  with  reason, 
claim  to  be  up  to-date  or  complete,  possesses 
at  least  one  counter  devoted  entirely  to  men's 
furnishings.  When  a  counter  is  so  set  apart,  it  gives  the  male 
patrons  of  the  store  to  understand  that  special  efforts  are  made  to 
serve  them.  This  will  be  speedily  appreciated,  and  will  not  fail 
to  result  advantageously.  This  counter  is  worth  a  good  deal  of 
attention.  The  average  young  man  in  a  country  town  or  in  a  city 
in  Canada  has,  as  a  rule,  a  supply  of  spare  cash,  and  a  good  pro- 
portion of  them  are  easily  persuaded  to  part  with  some  of  it  by  a 
collar,  tie,  tie  pin,  or  cuff  links  that  attract  their  fancy.  It  is  good 
policy  to  have  on  one  end  of  the  men's  counter  a  small  glass  show- 
case, in  which  scarf  pins,  cuff  links  and  holders,  collar  buttons, 
etc.,  are  displayed.  These  should  always  be  ticketed  with  small, 
neat  price  tags. 

One  of  the  best  counters  the  writer  has  seen  had  a  jewelery  case 
on  one  end,  while  on  the  other  were  an  umbrella  rack  and  two 
stands.  The  umbrella  rack  was  at  the  corner  of  the  counter,  and 
held  about  a  dozen  umbrellas.  The  two  stands  were  of  the  same 
size,  and  each  contained  eight  neat  steel  arms.  On  one  of  them 
gloves  were  displayed  ;  the  other  was  devoted  to  neckwear.  Over- 
head, two  rods  running  the  full  length  of  the  counter  are  used 
continually,  each  week  showing  a  different  line  of  goods.  Below 
these  rods,  a  three-sided  rack  is  suspended  to  within  a  foot  of  the 
jewelery.  On  this  collars  and  cuffs  are  shown,  the  goods  being 
removed  from  their  boxes  and  hung  over  the  rods  in  the  rack.  As 
a  slight  push  would  turn  any  of  the  sides  to  the  front,  a  large  variety 
of  collars  can  be  shown  in  this  way. 

Another  excellent  way  to  show  these  goods  is  to  have,  instead 
of  the  regular  wooden  counter,  a  square-top  glass  case  set  on  a 
stand  so  low  that  the  top  of  the  case  is  between  6  in.  and  1  foot 
above  the  usual  height  of  a  counter.  In  this,  samples  of  nearly 
every  line  of  men's  furnishings  handled  can  be  shown.  To  save 
the  glass  from  soiling,  a  couple  of  wooden  slides,  covered  with  baize 
or  felt,  can  be  used  for  selling  and  wrapping  up  goods. 

With  the  exception  of  fancy  vests  and  knickers,  it  would  be  a 
mistake  to  pile  ready-made  clothing  on  the  same  counter  with  the 
smaller  articles. 


Ready-made 
Clothing. 


The  best  method  of  displaying  ready-made 
clothing  is  a  subject  that  will  be  made  of 
increasing  interest  to  the  dry  goods  merchant 
as  long  as  there  continues  to  be  improvement  in  the  make  and 
quality  of  these  goods,  for,  as  the  quality  increases,  so  will  the 
demand.  The  most  important  factor  in  the  sale  of  these  goods  is 
to  have  them  shown  where  the  purchaser  can  be  free  from  curious 
eyes  while  trying  on  the  goods  he  is  looking  at.  If  there  is  space, 
it  would  be  well  worth  the  trouble  and  expense  to  have  built  a 
fitting-room,  at  least  4x6  feet,  curtained  off  from  the  rest  of  the 
store.  In  this  should  be  placed  a  row  of  pegs  to  hold  the  patron's 
clothing  while  he  is  trying  on  those  shown  him,  and  a  mirror  long 
enough  for  him  to  see  trousers  and  coat  together. 

If  possible,  it  would  be  well  to  have  the  whole  stock  of  ready- 
made  clothing  upstairs  or  in    some  room  separate  from  the  main 
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IrVillj?  Umbrella  Co. 

VJ  limited 


Manufacturers 
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NOW  READY 


t 


For  sorting  business 
in  black  and  colored 
parasols  —  delivery  at 
once.      Try  us. 


i 


C 


20  FRONT  STREET  W.,    TORONTO. 


Ladies'  Costume  Cloths 


and 


Men's  Hot  Weather  Homespuns 

of  the 

Genuine  Oxford  make  can  be  delivered 
quick  for  use  in  May  and  June.  Don't 
make  any  mistake.  They  are  the  cor- 
rect things  in  the  new  colorings.  Early 
orders  advisable. 

STOCK   AT  .  .  . 

Hutchison,  Nisbet  &  Auld's,  Toronto 
and  at  the  Mills,  Oxford,  N.S. 

Oxford  Mfg.  Co,  (Limited)  Sole  Manufacturers. 


Our  travellers  are  on  the 
road  with     <&     <& 


C.  K.  HAGEDORN,  Manager. 


A 


♦♦♦♦♦♦♦♦♦♦♦"♦"♦"»♦"»♦♦ 

TRADE  ♦ 

BERLIN     ♦ 

MARK 


~ ▼ ▼ ▼ ▼ ▼▼▼▼▼▼▼" ▼▼▼▼▼▼ 

:  : 

"We  Fear  Nae  Foe." 


SPRING 
LINES. 

As  our  business  is  run  on  progressive  lines,  our 
range  of  samples  will  be  found  more  representative 
and  much  superior  to  last  season's  goods. 

A  trial  order  solicited.      j*      ^      <£ 
Remember  we  guarantee  satisfaction. 


AWWVWWWWVWt 


THE  BERLIN  SUSPENDER  AND  BUTTON  CO. 
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portion  of  the  store.  When  this  is  done,  it  would  be  good  policy  to 
have  a  few  models  dressed  up  in  the  best  lines  of  suits  in  stock,  or 
to  have  a  few  samples  shown  on  a  table  not  far  from  the  men's 
furnishings  counter. 


Prices  Will 
Bring   Them. 


Those  who  imagine  that  bargain-hunting  is 
confined  to  women  labor  under  a  delusion. 
Judging  by  the  number  of  young  men  that 
find  time  to  visit  the  large  shops  on  days  when  reductions  in  prices 
of  desirable  articles  for  masculine  wear  are  advertised,  they  should 
be  given  credit  for  intelligent  study  of  the  business  columns  of  their 
favorite  newspaper,  as  well  as  for  the  praiseworthy  ambition  to 
secure  all  they  can  for  their  money. 

When  Blank  &  Co.  advertise  a  forced  sale  of  Spring  shirts  at 
ridiculous  figures,  the  counters  are  blocked  with  eager  buyers,  who 
purchase  the  garments  by  the  dozen  if  the  style  and  patterns  suit 
them,  and  whose  operations  are  conducted  quite  without  feminine 
advice  or  assistance.  A  glove  sale,  a  necktie  sale,  an  underwear 
sale — all  bring  throngs  of  buyers  of  the  right  sort — young  men  that 
have  their  minds  firmly  made  up  as  to  what  they  want  and  the 
money  in  their  pockets  to  pay  for  it  when  they  find  it. 

There  are  young  men,  too,  who  find  time  to  take  a  prowl 
through  their  favorite  "  store"  every  day  or  so  by  habit,  just  to  see 
if  there  is  anything  desirable  lying  around  loose  that  the  advertise- 
ment writer  has  overlooked.  Of  course,  the  men  here  alluded  to 
must  all  be  miserable  bachelors,  since,  according  to  the  jokesmiths, 
a  married  man  never  has  any  money  to  spend  in  dry  goods  stores. 
His  wife  attends  to  that  for  him. — Dry  Goods  Chronicle. 


Ties  in 
New  York. 


The  method  of  tying  Ascots  now  gives  them  an 
easy,  and  not  a  stiff  mathematical,  look,  which 
is  imitated  absolutely  in  the  made-up  tie,  says 
a  New  York  correspondent.  By  bringing  over  one  of  the  wide 
ends  of  silk — each  of  these  ends  being  called  an  apron — once,  and 
then  adjusting  it  to  one's  fancy,  either  flat,  or  puffed  or  sideways, 
and  putting  the  pin  in  that  part  of  the  silken  design  where  it  will 
have  the  most  artistic  effect,  and  hold  the  ends  firmly  together,  a 
more  sensible  result  has  been  reached. 

With  the  purchase  of  squares  of  silk,  and  the  making  of  ties  to 
order,  exact  measurements  can  be  obtained,  and  ties  will  fit  to  a 
nicety.  This  measuring,  however,  is  done  at  all  shops  now,  even 
should  a  ready-made  tie  be  purchased.  Your  collar  measure  is 
always  taken,  and  a  tie  supplied  to  fit  the  number. 

The  handkerchief  ties  and  bandanna  bows  are  again  being 
exhibited  in  great  numbers.  These  look  exactly  like  pocket  hand- 
kerchiefs, and  are  in  the  most  startling  combinations  of  red,  yellow 
and  green.  The  bows  are  tied  almost  under  the  ear,  and  are  worn 
with  high  collars  or  very  wide  turn-down-all-around  ;  in  the  latter 
case,  the  bow  is  adjusted  in  the  usual  place.  These  ties  and  bows 
are  picturesque,  but  not  very  good  form. 

Bright  red  neckwear  seems  again  in  fashion,  and  the  haber- 
dashers have  large  silk  squares  of  the  most  vivid  hues.  Again,  for 
quieter  tastes,  there  are  the  foulards  and  light  silks  in  navy  blues, 
blacks  and  green  with  tiny  designs. 

The  circumstance  that  silks  for  neckwear  have 
Pointers.  advanced  about  12^  per  cent,  will,  no  doubt, 

make  Fall  samples  more  expensive  than  they 
have  been  for  some  time. 

French  cambric  shirts  are  reported  by  both  the  wholesale  and 
retail  trade  to  be  selling  rapidly.  The  more  expensive  lines  are 
now  being  purchased  in  large  quantities  by  high-class  retailers  in 
the  cities  and  towns.     The  best  goods  are  made  in  stripes  running 


up  and  down,  while  in  medium  grades  the  cross   stripe  and  check 
effect  continue  most  popular. 

The  flowing  end  tie  is  now  the  correct  thing,  and  it  is  being 
made  the  leading  line  by  several  prominent  local  manufacturers.  It 
has  the  advantage,  to  the  manufacturer,  of  requiring  a  lot  of 
material  and  a  minimum  of  labor,  while  to  the  wearer  it  acts  as  a 
sort  of  protection  to  the  shirt  front  under  the  vest,  comparatively 
little  of  a  large  tie  being  exposed  to  view.  These  goods  cannot  be 
made  at  low  prices  in  anything  like  fine  material,  so  the  public  are 
paying  a  good  price  for  much  that  cannot  be  seen. 

There  is  little  new  in  collars  and  cuffs.  Round  points  are  the 
thing  this  season,  and  the  high  turned-down  collar  promises  to  lead 
for  both  men's  and  women's  wear. 


The  Pyjamas 
Trade. 


Pyjamas  promise  to  become  quite  popular  this 
Summer.  Some  of  the  larger  retailers  are 
having  them  made  from  Scotch  zephyr  shirting, 
with  turned-down  collar,  breast  pocket, and  fastened  with  loops  and 
knots  of  the  same  material.  These  goods  are  so  well  made  that 
they  could  be  worn  in  one's  room  on  warm  Summer  evenings,  giv- 
ing the  wearer  coolness  and  comfort,  and,  at  the  same  time,  being 
sufficiently  dressy  to  permit  of  a  man  receiving  his  male  friends 
without  the  necessity  of  putting  on  heavier  clothing. 

The  Gault  Bros.  Co.  are  showing  some  re- 
Trade  Notes.  markable  values  in  the  newest  styles  of  neck- 
wear. There  are  several  lines  designed  for 
fine  retail  trade.  Some  of  these  will  be  found  illustrated  on  another 
page,  with  the  descriptions  and  prices  given.  The  silk  ascots,  for 
both  men  and  ladies  ;  thelombards,  both  in  silk  and  in  cotton  ;  the 
plain  puff  dagmar,  and  the  golf  hunting  stock  to  tie,  in  mats  and 
madras,  are  among  the  striking  goods.  The  Princess  stock  bow  in 
cotton,  at  $2.25  per  dozen,  and  in  silk,  at  $3.25,  is  noteworthy  for 
finish  and  value. 

Glover  &  Brais,  Montreal,  are  showing  a  line  of  imported  fleece 
underwear  that  is  quite  new.  It  is  made  in  finest  qualities,  heavy 
satin  finish  with  pearl  buttons,  and  in  shades  that  are  difficult  of 
description,  among  them  being  light  and  dark  salmon,  old  gold, 
tan,  biscuit,  pink,  dark  blue,  sky  blue,  white,  and  natural  wool. 
The  pants  are  adjustable,  finished  with  heavy  satin  band,  deep 
enough  in  front  for  three  buttons.  These  goods  are  very  stylish,  and 
should  find  a  ready  sale  among  lovers  of  neat,  soft  underwear. 
This  firm  have  also  recently  received  a  line  of  hose  branded 
"Silkene,"  in  various  colors,  for  Summer  wear,  which  are  very 
fine  and  silky  in  feeling  and  appearance.  Another  line  which  is 
expected  to  meet  with  ready  sale  is  made  of  thread  cotton,  fleece 
lined,  with  French  toes.  These  are  a  strong,  durable  sock,  and 
should  prove  very  warm  and  comfortable. 

Glover  &  Brais,  Montreal,  report  business  good  in  all  lines  and 
are  looking  to  see  an  increase  in  their  business  over  last  year  of 
fully  50  per  cent.  Glover  &  Brais  are  showing  Windsors  in  all 
shades,  pure  silk,  for  ladies'  and  children's  wear,  which  will  sell  at 
$1.50  in  ten-dozen  lots. 

Cookson,  Louson  Co.,  Montreal,  report  business  very  good, 
especially  in  fancy  goods,  neckwear,  etc.  They  are  making  a  line 
of  neckwear  in  new  shades  of  blue  of  various  styles  that  are  very 
attractive  and  which  should  interest  all  live  retailers.  They  will  be 
placed  on  the  market  before  May  24.  They  are  in  receipt  of  large 
orders  for  colored  shirts.  The  favorite  seems  to  be  a  good  French 
cambric  with  wide  cross  stripes  for  starched  goods,  the  up-and-down 
stripe  meeting  with  a  ready  sale  in  soft  front  shirts  only. 

Glover  &  Brais,  Montreal,  have  secured  control  of  a  new  line  of 
umbrellas.     They  are  made  with  steel  rod,  natural  wood  handles, 
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IT  SELLS 
AT  SIGHT. 


S-  H-  &  M 


This 

Bias 
Velveteen 


Bias  Brush  Edge 
Skirt  Binding. 

U.S.   Patent  No.  b2io8q.      March  14,   iSor). 
■■•lian  Patent  No.   62044.     Dec.   IJ,   1808. 


Would  women  ask  for  and  insist  on  having  the  S.  H.  &  M 
Binding  unless  they  knew  it  was  the  best 

Would   Notion    Departments   that   sell  S.  H.  &  M.   Bias  Brush 
constantly  increase  their  orders  unless  they  found  it  a 

BIG     SELLER 


Bias  Brush  Edge  Skirt 
Edge   Skirt    Binding 


"> 


These  two  questions  ought  to  appeal  very  strongly  to  the  merchant  who  is  still  in  doubt, 
and  convince  him  of  the  vast  superiority  of  the  S.  H.  &  M.  Bias  Brush  Edge  Binding.  The 
Brush  is  the  thickest  and  handsomest  ever  put  into  a  skirt  binding  ;  the  S.  H.  &  M.  Bias 
Velveteen  adds  elegance  and  finish,  and  last,  but  not  least,  the  NATURAL  CURVE  causes  it 
to  conform  perfectly  to  the  edge  of  the  skirt. 

If  your  buyer  has  overlooked  it,  make  a  memorandum  asking  for  Sample  Cards  and  Prices,  and  ask  him  to  forward  it. 


THE 


\A/A 


,    HOWE    &    MAY   CO 


Importers  of 


Originators  and  Manufacturers  of  S.H.  &M.  Bias  Brush  Edge  and  Other  Bindings. 

24  Front  Street  West,   TORONTO,  ONT. 

MANCHESTER,  Eng.  NEW  YORK  BOSTON         CHICAGO         ST.  LOUIS         CLEVELAND         SAN  FRANCISCO,  U.S.A. 

Finley,  Smith  j  jflHN  FISHER,  SON  UO. 

^^^  ^      j  ■    I  Cor.  Victoria  Square  and  St.  James  Street 

MONTREAL. 

♦♦♦♦♦>♦♦ 

Woollens  and 

Tailors' 

Trimmings 

Letter  orders  receive  prompt  attention. 


WOOLLENS  ano 

TAILORS' 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.   C.    FINLEY 
J.    R.    SMITH 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


101  and  103  St.  Peter  Street,  QUEBEC. 
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MEN'S   FURNISHINGS     Continued. 

paragon  frame  and  covered  with  a  new  goods  called 
They  will  sell  at  from  $12.50  to  $15. 


Silkene. 


The  rapidity  with  which  neckwear  styles  change  makes  it  im- 
perative that  a  furnisher  must  keep  his  eye  on  the  fashions  if  he 
would  be  up-to-date.  The  puff,  which  was  all  the  rage  a  few  days 
ago,  is  now  on  the  wane,  and  has  been  superseded  in  the  estimation 
of  the  devotee  of  the  mode  by  the  pointed-end  flowing-end  tie. 
These  are  shown  in  bold  checks  and  stripes,  cut  on  the  bias.  If 
these  designs  are  not  cut  on  the  bias,  their  best  effect  is  gone  and 
the  goods  do  not  hold  well. 


M 


NOVELTIES   FOR   WOMEN. 

ORE  than  usual  interest  attaches  this  year  to  the  question  of 
bustles,  dress  improvers,  etc.,  as  these  things  are  fashion- 
able. A  full  line  of  the  novelties  of  the  season  have  been  brought 
out  by  Brush  &  Co.,  Toronto,  and  there  has  been  a  specially  great 
demand  for  bustles,  particularly  hip  pads.  The  introduction  of  the 
wire  bustle  is  an  important  feature  in  these  goods,  because  almost 
all  the  bustles  in  the  past  have  been  made  of  filled  material,  either 
hair  or  some  other  material,  which  were  bound  in  time  to  become 
flattened  and  soiled.  It  is  no  longer  necessary  cr  useful  to  employ 
a  daily  paper  for  this  purpose,  as  the  construction  of  braided  wire 
bustles  renders  it  impossible  to  get  them  out  of  shape. 

The  goods  are  well  protected  and  cannot  be  broken,  and  the 
manufacturers  claim  for  it  that  it  is  the  only  bustle  which  in  this 
respect  does  not  suffer  by  handling.  The  application  of  braided  wire 
is  not  confined  to  bustles,  but  is  also  used  for  hair  rolls,  which  are 
desirable  for  the  various  modes  of  dressing  the  hair  now  in  vogue, 
namely,  the  pompador,  side  roll  and  back  puff.  They  weigh  less 
than  half  an  ounce — are  comfortable,  cool  and  cleanly.  Made  of 
the  finest  tempered  wire,  covered  with  knitted  lace  to  match  any 
shade  of  hair.  The  hair  cannot  become  musty  or  damp  from  per- 
spiration if  the  braided  wire  rolls  are  worn.  No  obstruction  to  hair- 
pins. They  are  made  in  six  lengths,  4,  6,  8,  12,  15  and  18  inches 
long. 

Dress  forms  are  another  novelty  to  which  the  braided  wire  has 
been  adapted.  Brush  &  Co.  are  manufacturing  a  line  of  oval- 
shaped  forms  which  are  as  light  as  a  feather,  comfortable  and  non- 
heating.  Another  novelty  is  the  "Peerless"  skirt  and  waist 
supporter,  which,  the  makers  claim,  is  the  only  supporter  made  that 
is  complete  in  itself,  holding  the  skirt  up  and  the  shirt-waist  down 
without  the  necessity  of  sewing  attachments  onto  the  garments. 
The  supporter  is  concealed  by  waist  and  skirt,  excepting  small 
sections  of  the  pins,  which  the  narrowest  belt  will  cover.  It  will 
support  the  heaviest  of  Winter  skirts,  prevents  their  sagging,  and, 
by  properly  distributing  the  weight  of  the  skirts,  does  away  with 
that  strain  on  the  back  which  is  so  tiresome  and  injurious.  One 
supporter  can  be  used  with  any  number  of  costumes.  The  "  Peer- 
less Sanitary  "  safety  belt  is  another  article  that  will  be  appreciated 
by  every  woman.  The  belt  is  made  on  hygienic  principles,  the 
special  point  of  merit  being  that  the  patented  pin-clasp  is  perma- 
nently attached.  It  is  always  ready,  cannot  come  unfastened  by 
accident  and  is  made  in  all  sizes. 

There  has  been  a  large  increase  this  season  in  the  sale  of 
B.  &  C.  corsets,  which,  owing  to  improved  facilities  in  machinery, 
have  been  turned  out  in  larger  quantities  than  ever  before  ;  as  well 
as  dress  stays,  both  "  Peerless"  and  "The  Rubber  Tipped,"  which 
have  been  on  the  market  for  a  number  of  years,  and  this  year  have 
sold  more  largely  than  ever  before.  Brush  &  Co.,  Toronto,  intend 
to  bring  out  a  large  range  of  "  Featherbone  "  corsets  next  season, 
which  is  a  fact  of  much  interest,  as  the  trade  generally  agree  that 
"Featherbone"  is  the  best  stiffening  material  in  existence  for 
making  corsets. 


PRICES   IN    THE  CANADIAN    MARKET. 


>M«A^VVVV\VVVVVVVVVVVVVVVVVVVVVVVVVn«VVVVVVVVVVVVVVVVV 

FALL    LIST   OF    MAGOG   PRINTS. 

THE  DOMINION  COTTON  CO.  are  now  showing  Fall  samples 
of  Canadian  prints  to  the  wholesale  trade,  and  the    price-list 
for  the  Fall  of  1800  is  as  follows  : 


Salisbury 7  1-2C. 

Fancy  costume 7  3-4C. 

Fall  suitings 7  3-4C. 

Fancy  wrapperettes        9  1-2C 

Steel   grey   wrapperettes 9  1-2C. 

Reversible  flan. els  9  1-2C. 

Costume  twills 

Coat   linings 

Napped   fancy  weaves   .... 

Napped   welt  cord         

38-in.  napped   skirting 

Moreen  skirting 

Ladas  tweeds 


9  I-2C. 


Napped  sateen   (aniline    and  in- 
digo)     ...  II  I-2C. 

Heavy     twill     (aniline    and     in- 
digo)          10  I-2C. 

Heavy  moles  14       c. 

Extra    heavv    moles 16       c. 

Ottoman   cretonne ..     8       c 

Oatmeal    cretonne  10       c. 

S.  C.  indigo. 7  1-2C 

H.    H.   H.  indigo 10       c. 

D.  C   9  1-2C. 

G-    C -    12  T-2C. 


CARPET    WARPS. 

The  price  of  carpet  warps  was  advanced  by  5  per  cent,  on 
May  1. 

This  applies  to  the  warps  of  The  Canadian  Colored  Co.,  The 
Dominion  Co.  not  having  advanced  its  prices  on  this  line  yet. 

Although  there  is  a  feeling  that  all  cotton  goods  in  which  there 
is  a  good  deal  of  solid  cotton  must  advance,  no  definite  reports  of 
any  increase  were  circulated  up  to  May  2  when  The  Review  went 
to  press.  The  increases  announced  briefly  in  our  last  issue,  relative 
to  the  goods  of  The  Merchants'  Cotton  Co.,  affected  all  their  lines. 
Prices  were  increased  from  %  to  ic.  per  yard  on  white  and  grey 
cottons,  sheetings,  frills,  ducks,  etc. 

HIGH    PRICES    FOR    FURS. 

At  C.  A.  Lampson  &  Co.'s  sale  in  London  on  March  25,  a 
single  sea  otter  skin  sold  for  .£260,  or  well  onto  $1,300,  while  a 
silver  fox  brought  the  enormous  sum  of  ,£340,  or  something  less 
than  $1,700.  These  are  said  to  be  the  highest  prices  ever  recorded 
for  these  skins. 

Lampson's  circular  says  that,  with  but  one  exception,  all  the 
articles  catalogued  at  this  sale  reached  substantially  higher  figures 
than  last  year.  The  tendency  of  the  market  was  best  reflected  by 
the  prices  realized,  in  many  instances  beating  all  previous  records 
for  such  valuable  furs  as  sea  otter,  silver  fox,  blue  fox,  Russian 
sable,  martin,  mink,  chinchilla,  etc. 

All  these  furs  are  to  be  leading  articles  next  Winter,  and  nearly 
all  show  an  advance  of  from  20  to  50  per  cent,  over  last  sales. 

ADVANCE    IN   CASHMERES. 

The  Review  was  shown  several  cables  the  other  day  from 
English  and  French  manufacturers  stating  that  as  merino  wool  had 
advanced  in  price,  they  could  not  fill  repeat  orders  at  old  prices,  in 
fact,  could  not  guarantee  price  as  this  class  of  goods  was  continuing 
to  advance  steadily. 

Cashmeres  have  gone  up  from  10  to  15  per  cent,  during  the  past 
month,  and  from  all  indications  are  good  for  a  further  rise.  This 
is  owing  to  scarcity  of  merino  wool,  which  comes  principally  from 
Australia,  where,  owing  to  drought,  which  has  played  havoc  with 
the  sheep,  and  to  the  crossing  of  the  merino  with  the  southdown, 
owing  to  low  prices  for  merino  during  the  past  few  years,  the  merino 
has  become  much  reduced  in  numbers. 

Authorities  claim  that  while  it  only  takes  from  three  to  four 
years  crossing  for  a  merino  to  become  practically  a  southdown, 
thereby  producing  a  larger  and  coarser  fleece,  it  takes  quite  seven 
years  crossing  to  result  in  a  merino,  and,  therefore,  as  the  last 
named  has  become  much  scarcer  during  the  last  couple  of  years, 
and  as  the  demand  for  fine  goods  is  on  the  increase  the  chances  for 
continued  high  prices  are  very  good. 
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Ta^Retail  Merchants  of  Canada 

NO  MORE  MIDDLEMEN. 


"Gold  Hedal 

Black  Dress  Goods 

Direct  from  the  manufacturer  to  the  retail  merchant.  We  have 
decided  to  withdraw  all  contracts  from  the  wholesale  trade.  In 
view  of  the  high  quality  of  these  goods,  the  exclusiveness  of 
designs  and  the  very  large  assortment,  it  is  scarcely  necessary  to 
say  that  such  an. opportunity  to  buy  the  most  up-to-date  materials 
at  manufacturers'  prices  has  never  before  been  offered  the  retail 
merchants   of  Canada. 

Our  Office  is  located  at  No.  10  Front  Street  West,  and  will  be 
under  the  management  of  Mr.  H.  C.  Fletcher.  Merchants  desiring 
to  look  at  our  line  for  Autumn  and  Winter  will  please  communi- 
cate  with  us  at  above  address. 


Levison  Bros.  &  Co. 


ELSTERBERG,  Saxony, 
MlllS  :  ROUBAIX,  France. 

-  (       BRADFORD,  England. 
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BOOTS  AND  SHOES, 


IMPORTED  GOODS. 

FOR  Spring  and  Summer  wear,  light  tan  is  the  most  popular 
shade  with  men  and  boys.  The  dark  brown  or  ox  blood  shoe 
of  past  seasons  is  not  holding  its  own  this  year  against  the  lighter 
shades.  Almost  all  styles  and  sizes  of  bootwear  for  the  street  are 
now  being  shown  in  colors,  ranging  from  a  dark  tan  to  a  light 
yellow,  the  latter  color  in  a  low-laced  heavy-soled  shoe,  with  dark 
soles,  dark  stitching  and  dark  laces,  being  somewhat  of  a  novelty 
and  not  likely  to  meet  with  a  great  sale. 

A  shoe  for  men's  wear  that  continues  good  taste  is  made  of  vici 
kid  in  either  high  or  low  shapes. 

The  elastic  side  boot  has  almost  disappeared  in  fine  goods,  and 
the  demand  for  buttoned  footwear  for  men  is  limited,  though  a 
strong  effort  is  being  made  by  some  manufacturers  to  introduce  this 
style  again. 

For  dress  wear,  enamel  or  patent  leather  is  the  correct  thing, 
and  the  demand  for  these  goods  is  increasing  with  the  best  shops. 

LADIES'  FOOTWEAR. 

There  is  little  change  in  ladies'  footwear,  the  principal  feature 
to  note  being  the  increasing  demand  for  laced  in  all  lines.  Kid, 
patent  leather  and  cloth  tops  are  equally  popular  with  laces,  and, 
the  shoe  being  heavier  than  heretofore,  a  nice,  neat  effect  is  given 
by  this  method  of  fastening. 

Cloth  tops  in  black  are  very  scarce,  but  vesting  tops  are  still 
worn,  both  in  high  and  oxfords. 

BOYS'   BOOTS. 

Boys'  boots  and  shoes  are  now  being  made  in  better  and  neater 
shapes,  following  the  lines  for  men's  wear.  They  are  better 
finished,  and  a  wide  range  of  colors  and  styles  are  being  shown. 

White  canvas  shoes  will  be  largely  worn  this  Summer  by  ladies, 
and  white  canvas  and  scarlet  will  be  leaders  for  children's  wear. 

A  BONUS  VOTED. 
The  town  council  of  Lachine,  Que.,  has  decided  to  grant  a 
bonus  of  $13,000  and  exemption  from  taxation  for  ten  years  to  The 
Silver  Boot  and  Shoe  Co.  The  terms  of  the  contract  state  that  the 
company  must  give  the  town  a  first  mortgage  of  $16,000  on  its 
immovable  property,  which  includes  the  ground,  buildings,  and 
plant.  The  company  must  employ  one  hundred  persons,  forty  of 
whom  must  be  heads  of  families  residing  in  the  town,  and  to  pay 
$30,000  annually  in  wages.  The  factory  is  to  be  erected  in  centre 
ward,  but  the  site  therefor  has  not  yet  been  settled  on. 


THE   CANADIAN  MARKET. 

Manufacturers  of  boots  and  shoes  say  that  this  Spring's  business 
has  been  exceptionally  good,  losses  from  bad  debts  being  smaller 
than  for  some  years,  and  that  the  outlook  for  a  continuance  of  stiff 
prices  and  large  sales  is  most  promising. 

The  prevailing  prices  for  rawhides  are  very  strong,  with  an  up- 
ward tendency,  and  a  consequent  advance  in  sole  leather  is  sure  to 
come.  While  goods  are  still  being  offered  to  jobbers  at  old  prices, 
the  likelihood  is  that  an  all-round  increase  in  values  will  soon  be 
experienced,  the  market  being  very  firm  at  present. 

A  SIGHT  OF  THE  NEW  SAMPLES. 
Manufacturers  who  sell  to  jobbers  have  about  completed  their 
samples,  some  of  them  being  already  in  jobbers'  hands,  but  those 


whose  business  is  chiefly  with  the  retail  trade  are  not  hurrying  their 
new  goods,  in  view  of  the  anticipated  advance  in  prices. 

A  representative  of  The  Review  had  an  opportunity  of  viewing 
the  samples  (which  are  now  nearing  completion)  of  a  couple  of  the 
large  manufacturers,  and  noticed  that  the  shapes  of  both  me,n's  and 
women's  wear  are  not  much  altered  from  last  season.  The  broad 
pointed,  easy-fitting  last  is  generally  adopted,  the  principal  change 
being  that  the  bulldog  last  has  been  rounded  off  a  little  in  the  toe, 
making  an  equally  comfortable  and  more  sightly  boot,  to  be  known 
as  the  "  Little  Minister." 

The  demand  for  colored  leathers,  especially  light  tan,  is  steadily 
increasing,  and  will  be  much  worn  during  the  next  year,  a  large 
range  of  hockey  and  skating  bals  in  light  tan  being  arranged  for. 

The  dark  tan  and  oxblood  shades  of  a  couple  of  years  ago  have 
almost  disappeared,  lighter  shades  having  become  the  correct 
thing. 

Ladies'  wear  tend  more  and  more  towards  the  mannish  shapes, 
with  %  to  %  heels.  The  new  goods  are  neat,  comfortable,  and 
durable,  and  should  give  universal  satisfaction. 

For  purely  dress  and  evening  wear,  the  fancy,  low  beaded 
slippers  in  opera  shapes  are  the  correct  things  for  women's  wear. 

Men's  dress  and  evening  wear  is  also  on  the  opera  toe  last, 
only  slightly  more  rounded. 

The  golf  boot,  with  rubber  sockets  to  prevent  slipping,  is  meet- 
ing with  a  ready  sale,  as  are  also  the  heavy  soled  English-looking 
walking  boots. 

The  general  tendency  is  towards  comfortable,  easy- fitting, 
broad-toed,  low-heeled  footwear  for  all  street  purposes,  and  the 
same  principles  are  being  largely  adopted  for  the  more  dressy 
article. 

TRADE    DISCOUNTS. 

Editor  Dry  Goods  Review  : 

Sir, — Referring  to  your  item  in  the  April  number  of  The 
Review,  we  beg  to  advise  that  your  statement  regarding  the  dis- 
continuing of  trade  discounts  by  the  cotton  companies  is  too  general. 
We  beg  to  advise  that  The  Montreal  Cotton  Company  never  gave 
trade  discounts.  Yours  truly, 

Stevenson.  Blackader  &  Co., 
Selling  agents,  The  Montreal  Cotton  Company. 
Montreal,  April  13. 

MOVING   STAIRCASE. 

The  moving  staircase  of  the  variety  employed  in  the  Grand 
Magasins  du  Louvre  at  Paris  and  in  the  store  of  Bloomingdale 
Bros.,  of  New  York,  has  recently  been  introduced  with  great 
success  in  Harrod's  Stores,  Limited,  of  London.  The  Drapers' 
Record  gives  an  interesting  description  of  this  novel  mode  of 
elevating  shoppers  from  one  floor  to  another.  The  moving  stair- 
case recently  placed  in  the  London  emporium  is  situated  in  the 
centre  of  the  main  avenue  of  the  store,  and  connects  the  main 
floor  with  the  second.  It  consists  of  an  endless  floor,  made  of 
224  pieces  of  leather  strongly  linked  together,  traveling  in  an 
upward  direction,  and  is  set  in  a  case  of  polished  mahogany  and 
silver  plate  glass.  The  passenger  has  simply  to  step  onto  the 
movable  stairway  and  place  his  hand  on  one  or  other  of  the  rails 
which  move  in  accord  with  the  stairway.  He  is  then  carried  some 
40  feet  along  an  easy  gradient,  and  safely  landed  on  the  floor 
above,  without  any  movement  whatever  on  his  own  part.  There  is 
no  possible  chance  of  injury  in  ascending  this  easy  incline,  and  the 
sensation  experienced  is  novel  and  pleasing.  The  rate  of  motion 
is  one  yard  in  two  seconds,  the  gradient  being  one  in  three.  The 
journey  from  the  first  to  the  second  floor  occupies  about  25  seconds. 
The  carrying  capacity  of  the  moving  staircase  is  about  3,000  persons 
per  hour,  and  there  is  no  waiting,  as  with  the  ordinary  elevator. 
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THE  REVIEW'S  WANT  DEPARTMENT. 


BUSINESS     OPENINGS 


SITUATIONS    VACANT. 


SALESLADY — For  millinery  department  in  Montreal,  wanted  ;  one  having 
experience  in  trimming  ;    state  experience  and  salary  expected.      Box  15, 
Citizen  Office,  Ottawa. 


w 


YXJ  ANTED — A  smart  young  salesman,  of  good  address,  for  the   retail  hat 
*"      trade  ;  must  have  a  thorough  knowledge  of  the  business  and  best  refer- 
ences.    R.  J.  Devlin,  Ottawa. 


w 


ANTED — A   very   experienced   saleswoman   for   the   millinery.     W.  H. 
Scroggie,  Queen's  Hall  Block,  Montreal. 


'KIRTMAKERS —  Experienced,    wanted    immediately.       Apply    Mantle 
'     Department,  Robert  Simpson  Co.,  Limited,  Toronto. 


w 


ANTED — A  few  good  woollen  weavers  can  find  work  by  applying  to  the 
Richelieu  Woollen  Mill,  Chumbly  Canton,  Que. 


SALESLADIES  wanted — 25  English-speaking,   for  new  store  to  be  opened 
May  1  next,  by  Bcmier  &  West,  at   corner  St.  Catherine   and   University 
streets.     Address  R,  2945,  Star  Office,  Montreal. 

SKIRT  hands  wanted — first-class.      Apply  to  head  dressmmaker,  Hudson's 
Bay  Stores,  Winnipeg. 


Till*,  largest  and  lust  furnished  dry  goods  store  in  Ridgetown  to  rent  ;  also  a 
good  clean  shoe  stock,  all  bought  within  eight  months,  new,  fur  sale  in 
town;  also  a  shoe  stock  at  Gall  i"i  sale,  good  clean  stock  ;  is 
selling  is  poor  health.     Apply  to  John  Brown,  Gait,  or  R.    |.   Brown,  Ridge- 
town. 

\1/ANTED — live   manager  for  old  established  cash  clothing  business;  good 
*"      salary  for  a  man  who  could  invest  about  six  or  seven  thousand  ;   worth 
investigating;    principals   only.      Apply    W.    H.     Hunter,    Temple    Building, 
Toronto. 

MANAGING  partner  wanted — young  man  of  steady  habits  and   undoubted 
ability,  to  manage  branch  ready-to-wear  clothing  and  furnishing  busin 
in  ijood  town  ;  must  be  prepared  to  invest  from  one  thousand  to  fifteen  hundred 
dollars;    this  is  an  exceptional  chance  for  the  right  man.     Box  588,   Globe, 
Toronto. 


A  MANUFACTURER  of  ladies'  wear  in  a  thriving  town  wishes  an  energetic 
partner  with  some  capital,  to  take  a  half  interest  in  the  business  and  repre- 
sent the  goods  on  the  road.     Apply  Box  378,  Globe  office,  Toronto. 

FOR   sale — Fancy  dry  goods  business  in  Neepawa  ;   best  stand  in  town  ;    no 
opposition  ;  $550  stock.     Reason  for  selling — health.     Address,  Box  78, 
Neepawa  post  office,  Manitoba. 

SPLENDID  business  opening  for  ladies'  dress  goods,  millinery  and  mantle 
making,  good  live  town,  population  4,000,  only  one  opposition.     Address 
B.  Lucas,  Dundas,  Ont. 


ANTED — 50  experienced  necktie  makers,  and  apprentices  willing  to  learn. 
Apply  at  once  at  Gault  Bros.'  Factory,  St.  Helen  street,  Montreal. 


w 


lad,  residing  at  home,  age  17,  for  wholesale  dry 
goods  wan  1  too.    Box  395,  Telegram,  Toronto. 


C 1  RST-<  'I. Ass  cutter  for  an  old  established  blouse  and  underwear  factory  ; 
*       must  be  able  to  draft  patterns ;  good,  salary  to  right  man  ;  applicants  must 
il  1 1  c < ■  and  where  employed  lor  the  past  three  years.     Apply,  in 
e,  Box  166,  Telegram,   1  01  onto 

YOUNG  man  of  good  address  wanted,  with   a  knowledge  of  the  dry  goods 
I      business,  to  t.mt   floorwalker  in   fine  city  trade  ;     references. 

Thomas  C.  Watkins,  The  Right  House,  Hamilton. 

WESTMAKER  wanted— strictly  first-class  man;  for  custom  tailoring. 
»      Win.  St.  Pierre,  63  Beaver  Hall  Hill,  Montreal. 

\j\  ILLINER  wanted — thoroughly  experii-n  ible  of  accurately  copy- 

' '  1  ing  trimming  from  foreign  models  ;  state  experience  and  salary  expected. 
Address  P,  2244,  Star  Office,  Montreal. 

CALESMAN  wanted— first-class,  dry  goods,  for  general  store  ;  applicants  to 
•J  state  ago,  experience,  salary  expected,  and  furnish  testimonials.  Gladney, 
McDonnell  &  Co.,  Marmora,  Ont. 


SALESMAN— Dry  goods  ;    one   who  understands  the  business  thoroughly 
and   can  dress  windows;    must  be  first-class.      Apply,  stating  references 
and  salary  required,  to  The  Robinson  Co.,  Napance,  Ont. 

WANTED — A  young  man  having  a  couple  of  years'  experience  in  a  whole- 
sale dry  goods  office  or  warehouse  ;   must  write  a  good  hand.     Apply 
naming  references  and  salary  expected.     D,  3897,  Star  Office,  Montreal. 

TRIMMING  cutter  wanted  in   our  shirt   department,  one   who   has  some 
knowledge  of  shirt  cutting  preferred.     Montreal  Suspender  Co.,  568  St. 
Paul  street,  Montreal. 


w 


ANTED,  immediately,  skirt  and  sleeve  hands;   also  apprentices  to  mantle 
and  dressmaking.     Miss  Fletcher,  203  King  street  east,  Hamilton. 


TRAVELERS     WANTED. 


w 


RANTED— A  first-class  man  to  carry  a  full  range  of  samples  of  men's  cloth 
caps,  also  a  line  of  ladies'  coats,  on  commission,  for  Province  of  Quebec. 
Apply  by  letter,  giving  refernnces  and  experiences,  to  The  Standard  Cap  Co., 
14  Front  street  west.  Toronto. 

\\/ANTED— Traveler    with    connection— Manitoba   and  West— to    handle 

vv      shirts,  collars,    cuffs,    overalls,    smocks,  suspenders,  ladies'    wrappers, 

blouses  and  winter  underskirts,  on  commission.      Apply   at  once,  with    refer- 
ence, Box  327,  Winnipeg,  Man. 


\W ANTED— For   the    Northwest    and    British    Columbia,    three    first-class 
*"      travelers  for  a  wholesale  millinery  and  dry  goods  house  ;  best  references 
required.     Apply  P.O.  Box  2037,   Montreal. 


\X/ ANTED— Two   respectable   agents   to   sell   dry   goods   and   clothing  on 
*  *       instalments  ;    those  with   connection  among   respectable  working  class 
will  find  it  to  their  advantage.     Address  N,  3496,  Star  Office,  Montreal. 

1'RAVELLER  wanted  to  carry  clothing  as  aside  line  on  commission.  Apply 
1920  Notre  Dame  street,  Montreal. 


A   STORE    INTERIOR. 

THE  illustration  of  Messrs  McCrimmon  &  Henry's  store, 
which  is  shown  on  page  30  of  this  issue,  is  a  nice  display  of 
what  taste  can  accomplish  in  store  interior  decoration.  The  season 
was  the  millinery  opening  at  Easter.  Only  a  part  of  the  store  is 
shown  in  the  illustration  and  this  fails  to  do  justice  to  the  pretty 
window  display,  which  was  not  the  least  admirable  feature  of  the 
whole  arrangement.  The  floor  of  the  store  was  carpeted  with  wool 
and  axminster  carpets,  and,  says  a  local  writer:  "There  were 
flowers  everywhere.  Right  in  front  of  the  mirror  was  a  bush 
covered  with  gorgeous  yellow  roses,  whilst  in  the  foreground  green 
leaves  and  flowers  of  all  kinds  were  strewn  about.  Fairy-like  cur- 
tains were  looped  up  and  caught  hither  and  thither  with  bow  knots 
and  boquets  of  flowers.  Colors  of  every  shade  outrivaled  the  rain- 
bow. Sweet  peas  and  mignonette  were  prominent  on  the  mirror, 
which  was  tastefully  draped  with  gauze."  The  Review  congratu- 
lates the  firm  on  the  care  and  taste  shown,  which  could  not  fail  to 
please  the  people  of  the  town  and  district  and  thus  tend  to  keep 
the  trade  where  it  belongs — that  is,  at  home.  Mr.  N.  McCrimmon 
and  Mr.  R.  J.  Henry,  the  members  of  the  firm,  are  both  Canadians, 


the  former  being  from  Lindsay,  the  latter  a  son  of  Dr.   Henry,  of 
Harriston. 


FISHY. 

There  are  fish  and  fish  stories.  This  partakes  of  both.  For  a 
longtime,  Mr.  R.  G.  Hector,  of  The  W.  R.  Brock  Co.  staff  has 
posed  as  the  pioneer  fisherman, whose  catches  in  the  Lake  Superior 
region  each  Summer  were  unapproached  by  the  average  sportsman. 
But,  at  Easter,  Mr.  A.  A.  Cockburn,  of  the  same  company,  made  a 
trip  to  the  Bay  of  Fundy,  and  while  there  went  out  fishing.  He  re- 
turned with  a  halibut,  which  he  brought  back  by  express  on  ice.  It 
weighed  180  lb.  and  measured  6  ft.  2-in.  long.  Everyone  of  the 
75  employes  of  the  company  dined  off  fish  steak  the  day  after  it 
arrived,  and  now  Mr.  Hector  is  looking  up  the  Ontario  Govern- 
ment's regulations  to  see  how  big  a  fish  he  can  bring  down  from 
Lake  Superior  next  Summer  without  incurring  the  hostility  of  the 
game  wardens. 

A.  A.  Hunt,  dry  goods  dealer,  Brandon,  has  sold  his  stock  to 
Gordon,  Mackay  &  Co.,  on  behalf  of  Nash  &  Hunt,  for  64c.  on 
the  dollar. 
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CANADIAN  BUYERS  BACK  FROM  EUROPE. 


COLORS  FOR  AUTUMN  FABRICS. 

MR.  G.  B.  FRASER,  of  S.  Greenshields,  Son  &  Co.,  who  has 
recently  returned  from  a  business  trip  to  Europe,  gave  a 
representative  of  The'  Review  an  opportunity  of  looking  over 
samples  of  the  newest  goods,  and  demonstrated  the  fact,  which 
has  previously  been  mentioned,  that  purples  and  blues  are  the 
coming  colors,  Plain  box  cloths  with  fine  twilled  effects  are  the 
correct  thing  in  a  handsome  dark  purple  called  "Automobile." 
The  same  goods  in  a  light  purple  "  Violine,"  and  a  blue  purple 
"Aide,"  vie  with  a  dark  blue  "National"  and  a  light  blue 
"Sirdar"  for  highest  honors.  These  several  shades,  ranging 
from  a  deep  purple  to  a  fairly  light  blue,  are  very  handsome,  and 
will,  no  doubt,  prove  ready  sellers. 

Reds,  ranging  from  a  dark  shade  known  as  "Khartoum"  to  a 
bright  color  labeled  "  Pluton,"  will  occupy  a  prominent  place  and 
will  be  sold  in  the  same  grades  and  classes  of  goods  as  the  blues 
and  purples. 

For  Winter  wear,  the  blues  and  red  effects  will  continue  popular, 
some  handsome,  fine  amazon  cloths  being  now  on  the  market. 

Dark  checked  and  striped  tweed  effects  are  being  largely 
imported  for  tailor-made  gowns,  these  gowns  being  good  taste  in 
Paris  at  present. 

Some  handsome  goods  in  a  combination  of  silk  and  mercerized 
cotton  are  being  shown.  These  goods  have  a  very  fine  effect,  and, 
as  they  can  be  sold  at  a  comparatively  low  figure,  should  meet  with 
good  demand. 

Plain  silks  and  serges  continue  to  meet  with  good  demand,  not- 
withstanding  the  many  beautiful  lines  of  fancy  goods  shown. 

All  the  latest  shades  are  being  used  in  the  printed  "Liberty' '  goods 
from  Lyons.  Some  very  effective  lines  in  purple,  blue  and  red 
grounds  with  figures  and  flowers  of  same  or  other  colors  are  now 
being  shown.  Glace  silks  and  old-fashioned  faille,  in  plain  colors 
for  skirts,  underlinings,  etc.,  continue  to  meet  with  good  demand. 


TRADE    AND    PRICES   ABROAD. 

Mr.  A.  W.  Grasett,  of  Wyld,  Grasett  &  Darling,  Toronto,  who 
has  returned  from  a  business  trip  through  Great  Britain  and  the 
Continent,  found  the  British  dry  goods  business  in  a  prosperous 
condition. 

"  The  wholesale  houses  in  London,"  said  he  to  The  Review, 
"  had,  up  to  the  middle  of  March,  experienced  the  busiest  Spring 
trade  they  had  done  for  years.  Manufacturers  of  cotton  goods, 
especially  in  Manchester,  are  very  busy.  The  feature  of  the 
moment  is  the  demand  for  mercerized  sateen.  Orders  lor  these 
goods  from  the  United  States  have  been  so  large  that  many  Man- 
chester and  Bradford  houses  are  sold  ahead  until  next  October. 
The  colors  in  favor  are  blue,  cerise,  cardinal,  and  black. 

"  Heavy  advances  have  taken  place  in  the  silk  market,  which 
is  very  active,  the  rise  averaging  15  to  20  per  cent.  In  fact,  the 
demand  for  silks  is  greater  to-day,  perhaps,  than  it  has  ever  been. 

"  In  dress  goods,  too,  the  tendency  is  strongly  upwards.  Fine 
goods  are  particularly  affected,  because  of  the  scarcity  of  Botany 
and  merino  wools.  The  British  home  demand  is  unusually  brsk 
this  year.  The  activity  in  all  manufacturing  circles  is  making  work 
more  plentiful,  and  there  is  a  freer  movement  of  money  among  all 
classes.  The  feeling  of  buoyancy  was  never  more  marked  than  it 
is  to-day,  and  woollens  are  naturally  largely  affected  by  it. 

"  The  demand  in  dress  goods  for  Fall  seems  to  be  decidedly  in 
favor  of  plain  colors.     Black  figures  are  likely  to  be  very  popular. 


"The  linen  market,  though  not  affected  to  nearly  so  marked  an 
extent  as  are  woollens,  is  firmer  than  it  has  been.  The  increase  in 
the  export  demand,  together  with  the  rise  in  yarns,  has  naturally 
caused  the  linen  manufacturers  of  Belfast  and  Dunfirmland  to  ask 
for  higher  prices." 

DRESS    FABRICS   AND    THE    INCREASED    PRICES. 

Mr.  P.  H.  Burton,  of  The  Merchants  Dyeing  and  Finishing 
Co.,  who  lately  returned  from  Europe,  states  that  the  advances  in 
price  which  have  been  taking  place  on  all  classes  of  goods  will  be 
maintained.  The  grounds  for  this  conclusion  are  the  greater 
activity  of  trade  abroad,  the  heavy  expenditures  upon  the  navy  in 
Great  Britain,  the  greater  feeling  of  confidence,  and  the  fact  that 
millions  of  money,  which  were  on  deposit  a  year  or  two  ago  at  a 
low  or  no  rate  of  interest,  have  been  invested  in  industrial  enter- 
prises. People,  in  short,  are  making  a  profit  and  are  not  working 
at  a  loss.  The  immense  production  of  gold  will  also  have  its  effect 
in  raising  and  maintaining  prices. 

Questioned  as  to  the  outlook  in  dress  goods,  Mr.  Burton  replied  : 
"  I  think  there  will  be  a  continued  demand  for  plain  colors  and 
mixtures,  and  that  the  demand  for  fancies  will  be  largely  confined 
to  tartans,  plains,  checks  and  bouche  effects.  Covert  coatings, 
amazons,  Venetians  and  cloth  finished  fabrics  will  be  favorites. 
Poplins  and  henriettas  seem  to  be  growing  in  favor.  Black  raised 
figures  have  been  very  popular  and  promise  to  so  continue.  It  is 
pleasing  to  note  that  the  demand  is  for  better  goods. 

As  to  colors,  Mr.  Burton  said  that  the  indications  were  for  bright 
colored  goods  in  about  the  following  order  :  Blues,  reds,  purples, 
browns  and  greens. 

On  account  of  the  change  in  duty  from  last  July,  and  the  advance 
in  the  prices  of  the  goods,  certain  lines  of  French  fabrics,  such  as 
henrietta  serges,  would,  at  to-day's  prices,  be  20  to  25  per  cent, 
dearer  than  last  Fall's  ranges,  and  in  buying  for  Autumn  people 
will  have  to  be  prepared  to  pay  the  advanced  prices,  as  the  position 
of  manufacturers  is  such  that  they  must  either  have  the  advance  or 
do  without  the  business.  This  applies  also  to  cashmere  hosieiy 
and  gloves.  In  silk  goods,  the  advance,  although  not  so  marked, 
is  decided,  with  every  possibility  of  its  being  maintained. 


NEW    STORE   IN    BRANTFORD. 

Lately,  Messrs.  Dunn  &  Lindley  have  opened  out  a  first-class 
men's  furnishing  establishment  in  Brantford,  and  the  local  papers 
have  written  up  their  enterprise  with  great  cordiality.  The  young 
proprietors  are  two  bright  men  from  Chatham,  and  their  business  is 
called  "  The  two  C's."  from  their  own  first  names,  C.  H.  Dunn  and 
C.  F.  Lindley.  Before  they  got  their  stock  in  extensive  alterations 
were  made  in  the  building,  new  shelving  was  put  in,  the  place  was 
painted  outside  and  in,  in  checkered  blocks,  and  it  took  on  an 
altogether  new  appearance.  Nice  as  the  shelving  appeared,  it  was 
enhanced  by  long  mirrors  between  each  row.  Three  beautiful 
silent  salesmen  (better  known  as  showcases)  were  placed  in  instead 
of  counters,  and  in  the  windows  were  built  what  might  be 
called  huge  showcases  with  plate  glass  mirrors  at  the  top,  one  side 
and  back.  In  the  lighting  of  the  store  and  windows,  Messrs. 
Dunn  &  Lindley  have  surpassed  the  lighting  of  any  other  store  in 
Brantford.  In  each  window  are  placed  39 incandescent  lights,  and 
in  the  store  proper  a  very  liberal  number  of  lights  are  placed  to  the 
best  advantage.  At  night  the  appearance  of  the  store  is  very  fine. 
Looking  from  east  of  the  market,  the  windows  are  one  glare  of 
light,  surpassing  and  shining  out  conspicuously  above  all  others  on 
Market  street,  which  makes  a  standing  advertisement  for  the  firm. 
Added  to  this  the  very  neat  and  natty  way  in  which  each  window  is 
dressed,  one  for  furnishings  and  the  other  for  hats,  it  is  no  wonder 
that  people  stop  and  look  at  their  display  when  passing. 
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NEW   GOODS  IN  WHOLESALE  TRADE. 


THE  W.  R.  BROCK  CO.,  LIMITED. 

THERE  are  some  handsome  goods  in  the  carpet  department  in 
mercerized  sateens  for  coverings  and  curtain  materials.  The 
silk  appearance  in  these  fabrics  is  remarkable.  Two  or  three 
leaders  in  white  quilts  are  being  offered  for  close  buyers.  Some 
new  things  in  open-work  art  muslins  just  received. 

In  dress  goods  there  are  some  specially  fine  muslins  for  Summer 
trade,  printed  satin  stripe  muslins,  greens,  helios,  pinks,  mauves, 
etc.  Some  special  values  in  velveteens,  black  and  colored,  and 
large  purchases  of  colored  cashmeres  and  plaid  goods  are  features 
of  the  present  trade. 

In  wash  fabrics  the  following  specials  are  noted  :  Pique  travers, 
a  28-in.  bold  striped  pique,  latest  New  York  style  in  black,  navy, 
sky,  cerise,  pink  and  helio  stripes  ;  ajob  in  3-4  American  prints  in 
regattas,  and  black  and  reds  to  retail  for  5c.  at  a  fair  profit ;  a  job 
in  mercerized  black  jacquard  sateen  to  retail  at  I2^c,  28-in.  wide, 
small,  medium,  and  large  black  figures  and  stripes  ;  20  different 
styles  and  prices  in  linen  crash  suitings  from  a  36-in.  good  cloth  to 
retail  at  8c.  up  to  stylish  stuff  for  35c.  retailing,  linen  shades  and  a 
full  range  of  colors  ;  a  job  in  double  selvedge  28-in.  white  piques, 
two  sizes  of  cords,  regular  wholesale  price  i2^c,  can  be  retailed 
at  that  figure.  A  line  of  30-in.  self-colored  sateen,  fast  colors, 
selling  freely  for  blouses  and  can  be  laundried  and  retain  its  lustre 
and  color,  is  confined  to  this  firm  for  Canada.  Two  thousand 
pieces  have  been  sold. 

A  large  line  of  cotton  flags  of  all  nations  for  Queen's  Birthday 
celebrations  is  shown.  A  special  supply  of  muslins  and  a  job  lot  of 
embroideries,  allovers,  flouncings,  etc.,  is  noted.  Several  cases 
have  arrived  of  new  neckwear,  men's  and  ladies',  selected  in 
Europe  by  the  buyer  who  is  noted  for  taste  in  this  respect.  In 
notions,  New  York  novelties  in  belts,  pins,  buckles,  etc.,  have jutt 
come  forward. 

The  new  picture  handkerchiefs  contain  many  designs  to  amuse 
children  :  Little  Bo  Peep,  Jack  Horner,  funny  figures  of  animals, 
the  land  of  Burns,  playing  nine  pins,  etc.,  with  many  comical 
designs  in  infant  feeders.  In  men's  goods,  a  line  of  men's  under- 
wear, another  of  whipcord  shirts,  and  one  of  regattas  are  special 
lines. 

A  great  pyramid  of  cashmere  hosiery  rises  to  the  ceiling  in  the 
third  floor  and  is  labeled  "A  Drive  in  Hosiery."  The  line  is 
called  "  Goodnuff"  and  women's  sizes  can  be  retailed  at  25c.  a 
pair.  Although  the  advance  in  this  line  alone  is  8d.  per  dozen, 
and  there  is  a  further  advance  of  2^d.  per  lb.  in  the  yarn  since, 
the  firm  are  asking  the  old  prices,  except  in  one  line. 

THE   GAULT   BROS.   CO. 

The  Gault  Bros.  Co.  are  showing  a  new  ladies'  stock  with 
jeweled  buckle,  to  retail  at  from  50  to  75c.  They  have  over  one 
hundred  designs  and  buckles  to  match,  the  leading  shades  being  in 
grounds  of  navy,  cardinal,  garnet  and  myette,  with  white  stripes. 
These  are  the  latest  thing  in  Paris  and  promise  to  become  very 
much  liked  here. 

The  Gault  Bros.  Co.  have  a  large  range  of  ladies'  silk  belts  with 
jeweled  buckles  to  match,  which  will  retail  at  50c,  75c.  and  $1. 

White  pique  belts  with  fancy  buckles,  and  white  pique  stocks 
with  jeweled  buckles  are  the  coming  things,  and  The  Gault  Bros. 
Co.  are  showing  a  fine  range  thereof. 
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lOI  HI  '\\  1  HEAP  Bl  1  HOW 
N<  'I  H"\\  .111  AP  in  1  HOW 
NO!  HOW  CHEAP  BUT  HOW 
\.  1  1  in  >\A  1  ill  \r  Bl  1  HOW 
NOT  HOW  CHEAP  in  I  HOW 
NOT  HOW'  CHE  \r  Bl  I  HOW 
M  II  llo\\  CHE  . 
OUR  ROCK  BOT 
OUR  ROCK  BOT 
OUR  ROCK  BOT 
OUR  ROCK  BOT 
OUR  ROCK  BOT  . 
OUR  ROCK  I'.oi 
OUR  ROCK  BOT 
OUR  ROCK  BOTTOM  COMPE 
OUR  ROCK  BOTTOM  COMPE 
OUR  ROCK  BOTTOM  COMPE 
1 IUR  ROCK  BOTTOM  COMPE 


GOOD, 
GOOD.    1 

MM       i 

GOOD.  1  HE  PUR1 
GOOD  I  HE  l'i  RITAS 
GOOD,  THE  PURITAS  CO 
GOOD,  I  III.  PUR]  rAS  COMI 
GOOD,  THE  PURITAS  COM  FOR 
GOOD,  THE  PURITAS  COMFORTER 
AS  COMFORTER 
1.  INTEREST  YOU 
1.  INTEREST  YOU 
1.  INTEREST  YOU 
1.  INTEREST  YOU 
1.  I  NT ■  1-1  REST  YOU 
1.  INTEREST  YOU 
1  INTEREST  YOU 
riTION  PRICES  WILL  INTEREST  YOU 
riTION  PRICES  will  INTEREST  YOU 
1  1  1  [ON  PRICES  will  INTEREST  YOU 
riTK  IN  PRICES  WIl  1.  INTEREST  YOU 


Feather 

■MB 

4  Down  a 


I.  M.  Macdonald  will  book  your  order  now,  West  of  Winnipeg. 

W.  Woods  will  book  your  order  now,  Ottawa  Valley. 

J.  H.  I'arkhill  will  book  your  order  now.  Toronto.  Ontario. 

J.  M.  de  B.  Kemper  will  book  your  ord.  -ureal. 

W.  A    Sanders  will  book  your  01  une 

■  mces. 


(jUY^TREET 

/YWtp&vi,. 


Karel  Boissevain  will  ansv  er  yoar  letters.     He  is 

the  Secretary. 

Business  good  with  us, 

hope  same  with  yon! 
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DOMINION  COTTON   COMPANY'S 
PROSPEROUS  YEAR. 


THE  annual  meeting  of  The  Dominion  Cotton  Mills  Company, 
Limited,  took  place  last  month,  at  the  general  offices  of  the 
company,  in  Montreal.  Mr.  A.  F.  Gault,  the  president,  occupied 
the  chair,  and  amongst  others  present  were  ex-Mayor  Grenier, 
Charles  Garth,  J.  P.  Cleghorn,  Samuel  Finley,  C.  E.  Gault,  F.  L. 
Beique,  Q.C.,  James  Wilson,  Samuel  Carsley,  James  Crathern, 
Rodolph  Forget,  Gustave  Grenier,  A.  S.  Hamelin,  D.  Morrice,  jr., 
W.  J.  Morrice,  Alex.  Pringle  and  others. 

The  meeting  was  of  considerable  interest,  and  the  report  was 
considered  satisfactory.  The  rumors  which  had  prevailed  for  some 
days  regarding  Hon.  J.  O.  Villeneuve's  retirement  from  the  direc- 
torate were  made  a  reality,  when  it  was  announced  that  the  Senator 
had  resigned  on  account  of  ill-health,  and  that  such  resignation  had 
been  accepted  amid  general  regret,  as  Hon.  Mr.  Villeneuve  had 
been  for  many  years  a  firm  friend  of  the  company. 

The  succession  on  the  board  falls  to  Hon.  L.  J.  Forget,  and  it 
was  the  unanimous  opinion  of  the  shareholders  present  that  the 
chcice  was  a  happy  one,  and  that  the  president  of  the  Montreal 
street  railway  would  bring  additional  strength  to  the  Dominion 
Cotton  Mills  directorate. 

Mr.  Gault,  in  his  brief  address,  referred  to  the  company's  past 
and  present,  and  said  that  the  business  of  the  company  had  invari- 
ably taken  precedence  in  his  many  occupations.  Mr.  Whitehead, 
the  manager,  thanked  the  directors  for  the  support  they  had  given 
him.  He  had,  he  said,  made  heavy  demands  upon  the  company, 
but  he  believed  the  results  achieved  during  the  year  had  justified 
his  action. 

The  report  showed  that  the  profits  for  the  past  year  had 
amounted  to  #435,888.98,  and  out  of  this  the  dividend,  interest  on 
bonds,  etc.,  had  to  be  deducted.  The  company  had  sold,  during 
the  year,  goods  to  the  amount  of  $2,325,000.  They  had  earned  10 
and  paid  6  per  cent.,  and,  instead  of  paying  $73,000  in  commis- 
sions as  formerly,  the  work  was  now  done  for  $28,000.  The  total 
assets  of  the  company  reached  $8,000,000,  the  capital  being  $3,000,- 
000,  and  it  was  reported  that  they  had  on  hand  $900,000  worth  of 
raw  cotton.  All  of  the  mills  owned  by  the  company  were  being 
fitted-up  with  the  best  and  most  modern  machinery,  and,  as  the 
demand  for  the  output  is  good  in  Canada,  the  outlook  was  con- 
sidered good.  There  was  an  increase  in  the  profits  over  the  pre- 
ceding year  of  $129,000,  and  the  sum  of  $148,000  was  carried 
forward. 

The  following  are  the  holders  of  Dominion  Cotton  stock,  possess- 
ing 100  shares  and  over  : 

Hochelaga  Bank 650 

Banque  Nalionale .    ...  405 

E.  J.  Barbeau    100 

Dominion  Bank,  in  trust G45 

G.  C.  Boulton,  in  trust   475 

Merchants  Bank  of  Halifax,  in  trust 530 

Caisse  d'  Economie 715 

S.  Carsley 100 

Mrs.  Sarah  Hudon  Chaloult 100 

J.  P.  Cleghorn 300 

J.  Comte 200 

Quebec  Bank,  in  trust 1,456 

Crathern  &  Caverhill,  in  trust 120 

Jas.  Crathern   500 

David  J.  M.  Darling 100 

Molsons  Bank,  in  trust 300 

Estate  A.  C.  Leslie 325 

Estate  John  McDougall 528 


Estate  J.  B.  Strathy,  Kingston    120 

Estate  C.  A.  Terroux,  Montreal 136 

Estate  W.  J.  Withall,  Montreal 110 

A.  S.  Ewing   100 

S.  H.  Ewing 200 

Executors  John  McLennan  144              ' 

Executors  Hon.  Louis  Archambault 106 

Samuel  Finley   674 

Dr.  Fred.  G.  Finley 100 

Charles  Garth    100 

A.  F.  Gault 1,026 

A.  F.  Gault,  in  trust    175 

C.  E.  Gault 104 

Mrs.  Elizabeth  J.  Gault 580 

Mrs.  Elizabeth  J.  Gault,  tutrix  A.  F  Gault 152 

Mrs.  Elizabeth  J.  Gault,  tutrix  Edith  Gault 152 

Miss  Emily  Gault 150 

Mrs.  Allport 122 

P.  R.  Gault    127 

Mrs.  Henry  Gault 152 

J.  Y.  Gilmour    125 

Jacques  Grenier 100 

Bank  of  Toronto,  in  trust 1,040 

Canadian  Bank  of  Commerce,  in  trust 1,809 

Bank  of  Nova  Scotia,  in  trust   360 

Bank  of  Ottawa,  in  trust 400 

J.B.Larue     132 

Leviston  Bros.,  Enfield,  N.H 100 

David  H.  Lyon 132 

Dr.  Geo.  W.  Major 100 

McCuaig,  Rykert  &  Co 100 

Mrs.  Lizzie  A.  McGowan 134 

Hugh  McLennan 1,000 

Duncan  McLennan 100 

Frances  and  Bartlett  H.  McLennan  100 

Hon.  Donald  McMillan 308 

Merchants  Bank  of  Canada,  in  trust 672 

Mrs.  Louisa  Molson    280 

John  Thomas  Molson 1,436 

H.  Markland  Molson 100 

City  and  District  Savings  Bank    2,468 

James  Rodger  305 

John  Theodore  Ross 150 

Mrs.  E.  J.  Snyder 152 

Trustees  of  La  Banque  du  Peuple 320 

Hon.  J.  O.  Villeneuve    200 

J.  B.  Vinet 120 

C.  R.  Whitehead,  in  trust '. 170 

C.  R.  Whitehead 494 

Mrs.  Louisa  Whitehead,  in  trust 135 

James  Wilson 500 

Mr.  A.  F.  Gault  was  reelected  president,  and  Mr.  Jacques 
Grenier,  vice-president. 

IMITATION    LEATHERS. 

The  Celluloid  Co.,  30  Washington  Place,  New  York,  have 
added  to  their  regular  line  an  entirely  new  product,  viz.,  imitation 
leathers.  A  book  of  samples  of  these  goods  has  been  got  out  and 
will  be  sent  to  any  reader  of  this  paper  who  is  interested  in  the 
line.  At  present  they  are  only  making  the  lightweights,  suitable 
for  blank  books,  pocketbooks,  belts,  card  cases,  and  small  articles, 
but  before  long  will  be  ready  to  supply  heavier  weights  for 
upholstery  goods,  etc.  The  material  is  waterproof,  its  wearing 
qualities  are  perfect,  and  prices  are  very  low.  From  the  appear- 
ance of  the  samples,  the  line  is  a  very  successful  one  and  well  worth 
examination. 


A  Russian  shopkeeper  recently  posted  the  following  announce- 
ment in  front  of  his  place  of  business  :  "  The  reason  why  I  have 
hitherto  been  able  to  sell  my  goods  so  much  cheaper  than  anybody 
else  is  that  I  am  a  bachelor,  and  do  not  need  to  make  a  profit  for 
the  maintenance  of  a  wife  and  children.  It  is  now  my  duty  to 
inform  the  public  that  this  advantage  will  shortly  be  withdrawn  from 
them,  as  I  am  about  to  be  married.  They  will,  therefore,  do  well 
to  make  their  purchases  at  once  at  the  old  rate." 
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JEWELRY   NOVELTIES 

For  Spring  and  Summer  Trade. 

We  have  secured  the  exclusive  Canadian  Agency  for  the  following  line  of  fine  quality 
Enameled  Jewelry.  These  goods  are  made  of  gilt  bronze  and  the  best  hard  enamel,  in 
bright  colors.  Appearance  and  wearing  qualities'are  equal  to  sterling  silver  gilt.  Prices  are 
from  50  to  80  per  cent   lower  : 


BROOCHES. 


No.  220/10 


Per  do*. 


No.  220/10. 
No.  220/25. 
No.  220/11. 
No.  220/12. 
No.  220/14. 
No.  220/16. 
No.  220/17. 
No.  220/19. 
No.  220/21. 
No.  220/24. 
No.  220/22. 


Union  Jack $1.50 

Union  Jack,  extra  fine 2.00 

Red  Ensign 1.50 

White  Ensign 1.50 

Blue  Ensign 1.50 

Royal  Standard 1.50 

Scotch  Standard 1.50 

Canadian  Flag 1.50 

Stars  and  Stripes 1.50 

Scottish  Burgee 1.25 

Royal  Canadian  Yacht  Club  1.50 


No.  220/36. 


No.  220/36 
Canadian  Coat  of  Arms 

HAT  PINS. 


Per  doz. 
..S4.00 


220/18 


Per  doz. 


No.  220/18. 
No.  220/20. 
No.  220/23. 
No.  220/26. 
No.  220/37. 


Scotoh  Standard $1  59 

Canadian  Flag 1.50 

Royal  Canadian  Yacht  Club  1.50 

Union  Jack,   extra  fine 2.00 

Canadian  Coat  of  Arms 4.00 


TIE  CLIPS. 


HAT  PINS. 

Maple   leaf,    with    inscription, 

"Canada,"  like  220/1 . .  doz.  SI. 50 

Shield  emblem,  like  brooch 
220/8 per  doz.    2.00 


Per  doz 
No.  220/35.     Assorted  Union  Jacks,    Red, 

Blue  and  White  Ensigns.  .$2.00 


a  lace  or  belt 

per  doz.  $0.80 


No.  220/31. 

No.  220/32. 

/  No.  220/33. 

No.  220/34. 


o.  220/4 
No.  220f4.    (Maple  [leaf per  doz.  $0.80 


No.  220/1 


No.  220/1.     Maple    leaf,    with   inscription, 

"Canada" per  doz.  $1.50 


No.    220'8 

No.  220/8.     Shield  emblem  .   . 


.per  doz.  $2.00 


No.  220/6.     Set  of  three  front  buttons,  .per 

doz.  sets $2.40 


CUFF  BUTTONS. 

No.  220/3.     Large  size doz.  pairs  $3.00 


CUFF  LINKS. 


No.  220/5 
No.  220/5.     As  in  cut doz.  pairs  - 


Terms — 5%  30  days,  or  6%  for  cash  with  order. 


SAMPLE  ORDERS  SOLICITED. 

35  Front  St.  West 

TORONTO 


Nerlich  &  Co., 


they  are  in  all  these  sack  suits — are  cut  about 
the  average  width,  but  a  bit  tighter  from  the 


PSiraroBKs 


HOW  NEW  YORKERS  WEAR   THEIR  CLOTHES. 

IN  writing  about  what  is  being  worn  in  New  York  this  season,  a 
correspondent  says  that  the  first  garment  of  consequence  this 
Spring  is  the  raglan.  This  bids  fair  to  be  popular  for  years.  It  is 
a  loose-fitting  overcoat,  made  now  of  waterproof  covert  cloth,  with- 
out lining,  and  falling  to  the  knees.  It  comes  in  more  than  one 
shape,  sometimes  being  cut  up  the  sides  so  as  to  make  it  perfectly 
comfortable  for  riding.  In  fact,  it  is  the  only  topcoat  which  has 
adapted  itself  to  all  conditions  of  life  and  society.  The  American 
tailors,  when  they  make  it  of  covert  clot.i,  have  the  same  heavy 
box  stitching  .around  the  cuffs  and  collar,  do  not  line  it  with  silk, 
nor  do  they  put  a  velvet  collar  on  it.  A  covert  coat  with  a  velvet 
collar  is  an  unnatural  device.  Very  handsome  raglans  for  evening 
and  street  wear  in  the  city  and  country  are  made  of  dark  gray 
whipcord  or  Oxford  mixtures.  These  topcoats,  fitting  loose,  have 
velvet  collars. 

There  has  also  come  into  existence  a  species  of  raglan,  a 
compromise  between  the  short  covert  coat  and  the  Chesterfield. 
These  reach  just  to  the  knees,  and  are  made  of  gray  mixed  goods, 
with  black  velvet  collars.  They  are  popular  just  now,  but  it  is 
doubtful  if  they  have  come  to  stay. 

Cheviots  and  Shetlands  have  a  green  tendency,  with  red,  gray 
and  brown  worked  into  the  pattern  in  broad  stripes,  horizontal  or 
faint  impressions  of  tartans  and  plaids.  There  seems  to  be  a  sprig 
of  red  and  a  suspicion  of  green  in  nearly  all  the  cloths  which  are 
not  uncompromisingly  gray.  The  browns  come  in  as  a  background, 
but  not  too  pronounced.  The  snuff  and  deep  brown  suits  of  some 
years  ago  are  not  seen  any  more.  In  these  cheviots  and  other 
Scotch  cloths  are  the  sack  suits. 

There  is  not  much  difference  in  the  style  of  this  year  and  last, 
except  that  the  preference  is  for  unhned  goods.  In  some  coats  the 
outside  breast-pocket  has  been  restored.  The  coats  are  single- 
breasted,  with  an  ordinarily  high  collar,  and  with  or  without,  as  has 
been  already  stated,  the  outside  upper  pocket.  The  corners  are 
round  when  the  fabric  has  a  plain  or  check  pattern,  but  they  must  be 
square  if  the  pattern  is  striped.  This  is  the  dictum  of  a  London 
authority,  which  is  correct,  because  for  once  it  follows  the  lines  of 
common  sense. 

The  same  Englishman  suggests  that  all  single-breasted  sack 
coats  should  have  four  buttons  down  the  coat  for  a  tall  man  and 
three  for  a  short. 

Fancy  waistcoats  are  being  worn  with  sack  suits.  These  waist- 
coats come  in  all  patterns  from  the  loud-checked  Tattersalls  to  the 
dark  greens  and  reds  with  or  without  a  small  striped  pattern.  Some 
very  pronounced  waistcoats  of  spinach  green  and  pigeon-blood  red 
have  been  worn  this  Spring,  and  leather  waistcoats  of  a  dark  tan  are 
considered  very  smart  for  the  country.  The  trouble  wilh  the  latter 
is  they  are  apt,  if  not  well  cured,  to  have  a  very  pungent  smell. 
Single-breasted  and  double-breasted  waistcoats  seem  to  be  worn 
indiscriminately,  although  the  English  rule  is  a  double-breasted 
waistcoat  with  a  single-breasted  coat,  and  vice  versa. 

The  three-buttoned  cutaway  sack  is  another  popular  coat.  The 
fronts  are  cut  very  much  away  from  the  waist  line,  and  the  corners 
are  rounded  ;  there  is  no  upper  breast  pocket  and  three  buttons 
are  on  the  coat.  The  material  is  a  fancy  cheviot,  a  Scotch  tweed 
or  a  homespun.     The  trousers   made  from  the  same    material — as 


knee  downwards. 

The  suit  which  always  remains  popular 
is  the  blue  or  black  serge  sack.  This  is 
sapp^  useful  at  all  times  in  Summer,  and  when  well 
"""^  made  is  about  the  most  serviceable  a  man 
can  wear.  There  is  all  the  difference  in  the  cut  and  quality  o^ 
the  material,  and  the  cheap  and  the  good  can  be  distinguished  at  a 
moment's  glance. 

The  single-breasted  blue  serge  sack  suit  is  the  favorite  in  this 
country.  The  coats  are  square  or  round-edged,  and  are  well  fitting, 
but  not  too  tight.  The  trousers  are  of  the  usual  fashion,  a  little  full 
near  the  hips,  but  tighter  below  the  knee. 

There  is  also  quite  an  array  of  flannels  in  the  market.  The 
English  striped  and  figured  flannels  are  growing  more  popular 
every  day.  They  make  delightful  Summer  and  outing  suits  ;  they 
are  just  smart  enough  and  well  made,  giving  no  evidence  of 
neglige.  The  coats  are  sacks,  and  frequently  double  breasted  with 
double  stitched  edges  and  square  corners.  The  waiscoat  is  either 
single  or  double-breasted  and  the  trousers  are  cut  with  the  prevail- 
ing fashion  and  have  side  seams  welted. 

The  coats  are  unlined  and  the  principal  colors  are  in  blues  with 
white  or  red  stripes,  although  there  are  some  beautiful  soft  grays  in 
stripes. 

CLOTHING  IN  WESTERN  GENERAL  STORES. 
A  large  per  cent,  of  the  clothing  business  is  now  done  by  the 
general  stores,  says  The  Dry  Goods  .Reporter,  of  Chicago.  This 
statement  does  not  need  to  be  modified  by  excepting  the  large 
towns,  as  would  have  been  necessary  a  few  years  ago,  for  the 
general  store  has  become  quite  a  factor  in  the  clothing  trade  of 
every  city.  Some  specialty  clothing  men,  while  admitting  the  fact 
that  the  general  or  department  stores  are  selling  a  large  amount  of 
clothing,  claim  that  they  can  handle  only  the  cheaper  grades. 

It  is  a  fact  that  some  stores  use  clothing  as  a  leader,  and  hence 
carry  only  the  staples,  but  the  majority  of  general  stores  are  cater- 
ing successfully  to  all  classes  of  trade.  To  ascertain  more  defin- 
itely the  truth  of  this  assertion,  several  large  clothiers  were  asked 
what  per  cent,  of  their  business  was  with  general  stores.  It  was 
found  that  it  varied  in  the  different  firms  from  50  to  90  per  cent., 
but  the  increase  each  year  was  on  the  side  of  the  general  store. 
Wholesale  clothiers  who  formerly  made  capital  of  catering  only  to 
exclusive  clothiers  now  say  nothing  about  it,  and  hustle  for  the 
general  trade  as  hard  as  anyone. 

Boys'  and  children's  clothing  is  sold  better  in  the  dry  goods 
and  general  stores  than  in  the  exclusive  clothing  houses,  for  the 
women  buy  the  children's  suits,  and  they  prefer  to  get  them  at  a 
dry  goods  store.  Many  merchants  start  their  clothing  department 
by  putting  in  boys'  and  children's  suits,  and  later  add  the  men's 
clothing.  They  carry  work  clothing  and  furnishing  goods,  so  it 
requires  less  than  half  the  additional  capital  for  a  dry  goods  store 
to  add  the  clothing  line  than  tor  a  clothing  store  to  carry  the  same 
sized  stock.  Considering  the  saving  in  expense,  the  benefit  of 
other  lines  and  the  advantage  in  buying  which  comes  from  a  better 
rating,  it  is  not  to  be  wondered  at  that  the  general  man  is  now 
selling  so  much  clothing  that  the  wholesalers  are  eager  for  his 
business. 

REGENT  STREET  AS   A   SHOPPING   CENTRE. 

Regent  street,    which  some  years  ago  threatened  to  sink  to  a 

somewhat  second-rate  level  so  far  as  shops  were  concerned,  is  fast 

regaining  its  ancient  prestige  as  the  finest  shopping  thoroughfare  in 

London,  says  Minister's  Gazette  of  Fashion.     In  that  part  between 
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The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limned,      Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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REGISTERED 


BRAND" 


This  Wholesale  Tailor  Label  is  the  Registered 
Guarantee  for  Style,  Fit  and  Durability. 


"  Tiger  Brand  "  Clothing  has  a  "  winning  way  " — it's  the  acme  of 
good  tailoring.  Its  styles  are,  par  excellence,  the  neatest  and 
most  perfect  fitting.  A  kind  of  ready-made  clothing  that  the 
consumer  has  always  been  willing  to  pay  for,  but  which  he 
couldn't  find  amongst  the  trade — it's  made  its  way  to  the  top  on' 
merit.  "Tiger  Brand"  travellers  are  on  the  road  now  "book- 
ing" for  Fall  Trade,  and  the  big  department  floors  are  loaded 
with  plenty  of  the  biggest  kind  of  values  in  newest  styles  for 
present  trade.     Write,  'phone,  or  wire. 


E.  BOISSEAU  <S  CO. 


Wholesale  Tailors 


TORONTO 
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W.  Y.  KENNEDY 

Wholesale  and 
Retail 

DRY  GOODS 

•Halifax,  N.S.,  March  27,  1899. 

The  Truro  Knitting  Mills  Co. 

GtNTLEMEN,  —  Having  sold  your  Stanfield's 
Unshrinkable  Underwear  for  the  last  four  years, 
and  worn  it  for  two  years  past,  I  have  no  hesitancy 
in  saying  I  believe  it  to  be  the  best  underwear  in 
the  world. 

It  not  only  retains  its  elasticity  and  softness — 
being  pleasant  to  the  wearer — but  after  the  severest 

tests  has  proved  absolutely  unshrinkable. 

It  is  a  pleasure  for  me  to  recommend  Stanfield's 
to  anyone  wishing  a  healthy  and  durable  garment. 

Respectfully  yours, 


(Signed)         W.  Y.  KENNEDY. 


Truro  Knitting  Mills  Co. 

TRURO,  NOVA  SCOTIA, 
Sole  Manufacturers  for  Canada. 


MILL  YARNS 


is  a  line  of  which  we 
have  a  very  large  out- 
put.   We  make  them  in 

WHITE 

SHEEP'S  GREY 
LIGHT  GREY 

MEDIUM  GREY 
DARK  GREY 
BLACK 

put  them  up  in  MMb.  skeins 
6  lb.  in  a   spindle,  and  guar- 
antee all  our  pounds  to  have 
sixteen  ounces. 

Will  be  glad  to  send  samples  and  quote 
prices  for  any  quantity. 


Eureka  Woolen  Mfg.  Co. 


Limited 

EUREKA,  N.S. 


A  FEW  REASONS  WHY 

you  should  sell 


TIGER  «5P^  BHA^D 
UNDESWEAH. 


You  are  not  in  business  for  pleasure,  but  to  make  money,  and  you  should  handle  the  best 
money-makers. 

Tiger  Brand  Underwear  is  profitable.     It  will  serve  your  customers  well,  and  their  best  in- 
terests are  your  best  interests. 

If  you  have  an  up-to-date  business  you'll  handle  Tiger  Brand.     In  fact,   Tiger  Brand  Under- 
wear is  one  factor  in  making  your  business  up-to-date. 

You  can  heartily  recommend  it,  for  we  have  a  reputation  to  sustain  as  well  as  you,  and  every 
garment  bears  our  trade  mark. 

You  can  assort  any  season  of  the  year,  for  you  buy  direct  from  the  manufacturers  and  not 
from  the  wholesaler. 

We  handle  a  complete  line  of  Men's  and  boys',  in  both   PLAIN  WOOLS  and  FLEECE 
LINED. 


Write  to  us  about  our  Astraohan  Cloakings  and  Eiderdown  Specialties. 

THE  GALT  KNITTING  CO.,  limited,  GALT,  0NT. 

SOLE  MAKERS  OF  TIGER   BRAND  UNDERWEAR. 
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WOOLLENS  AND  CLOTHING     Continued. 

Beak  street  and  Oxford  Circus,  all  the  smaller  tradesmen  have  been 
quietly  either  bought  or  squeezed  out,  and  their  shops  absorbed  by 
the  numerous  extensions  of  the  larger  houses,  which  are  vying  with 
each  other  in  the  splendor  of  their  shop-fronts.  Several  improve- 
ments are  in  progress  now.  Swears  &  Wells,  the  well-known 
high-class  ladies'  and  juvenile  tailors,  have  just  completed  a  new 
enlarged  front,  and  make  a  display  which,  for  taste  and  class, 
stands,  we  venture  to  say,  absolutely  unrivalled  in  London.  Higher 
up,  on  the  other  side,  the  handsomely-decorated  new  building 
which  stands  on  the  site  of  the  ugly  old  Hanover  Chapel  gives  quite 
a  new  character  of  its  own  to  the  neighborhood,  and  loreshadows 
what  Regent  street  may  be  expected  to  become  when  the  present 
leases  fall  in,  about  20  years  hence.  Rents  have  gone  up,  too, 
correspondingly  to  all  this  splendor,  but  money  seems  really  no 
object  to  any  of  these  big  shops. 

AN  ADVERTISING  DEVICE. 
Jamieson,  the  Toronto  clothier,  advertised  his  "clean  sweep  " 
sale  last  week  in  a  unique  manner.  A  handsome  drag  carrying  an 
orchestra  drove  through  the  streets  of  the  city  playing  popular  airs. 
Each  player  wore  a  red  hat  and  beside  each  was  a  broom  with  the 
straw  end  sticking  up  in  the  air.  This  was  to  signify  the  ' '  clean 
sweep."     The  display  attracted  a  great  deal  of  attention. 


Taylor.  Limited,  of  Batley,  England,  has  removed  his  office  from 
10  Wellington  street  east,  Toronto,  to  theMcKinnon  building,  19 
Melinda  street,  Toronto. 


UNITED    STATES    WOOLLEN    COMBINE. 

The  formation  in  the  United  States  of  a  woollen  trust  is  dis- 
cussed there  just  now.  The  articles  of  incorporation  of  The  Ameri- 
can Woollen  Company  were  recently  filed  with  the  authorities  at 
Trenton,  N.J.  The  capital  stock  will  be  $65,000,000.  The  incor- 
porators are  J.  Clifford  Woodhull,  of  Newark  ;  Samuel  B.  Lawrence, 
John  B.  Summerfield,  Henry  C.  Everdell,  Armitage  Matthews, 
Henry  M.  Haviland,  George  S.  Spencer,  Leavitt  J.  Hunt,  Charles 
B.  Hili  and  Robert  P.  Barry,  jr.,  all  of  New  York. 

Concerning  the  policy  of  the  combine,  Mr.  Woodhull  said  :  "  It 
will  be  the  policy  of  the  combination  to  attract  the  trade  to  them,  as 
any  merchant  would  do,  by  making  popular  goods  at  popular  prices 
and  catering  to  the  trade  in  every  way  to  invite  confidence  and 
patronage.  No  radical  steps  will  be  taken  in  the  methods  of  deal- 
ing with  the  trade,  to  whom  we  intend  to  extend  every  courtesy 
and  accommodation  consistent  with  a  successful  management  of  the 
business.  Great  economies  are  expected  to  be  made  in  numerous 
directions,  which  can  easily  be  done  in  the  interests  of  great  profits. 
Those  who  have  the  impression  that  the  object  of  the  combination 
is  to  advance  the  price  of  goods  will  be  mistaken. 

"We  expect  to  meet  all  competition,  and  ought  to  do  so  easily 
with  the  facilities  at  our  command.  We  have  the  best  talent  in 
the  country,  and  the  greatest  assortment  and  the  finest  goods  will 
be  turned  out  and  sold  at  low  prices,  which  is  in  line  with  the 
general  history  of  similar  combinations  in  other  industries." 

FALL  CLOAKING    IN  THE  UNITED  STATES. 

The  Fall  lines  shown  by  the  woollen  houses  in  the  United  States 
are  now  practically  complete,  says  Crerand's.  But  the  assortments 
of  materials  presented  for  the  consideration  of  the  cloak  trade  show 
a  dearth  of  novelties,  the  offerings  being  largely  along  the  lines 
formerly  followed.  There  are  kerseys,  meltonettes,  Venetians, 
whipcords,  vicunas,  boucles  and  astrakans,  coverts,  cheviots  and 
beavers,  in  average  varieties  of  qualities  and  colorings. 

Probably  the  most  noticeable  feature  of  the  woollen  goods 
market  is  the  extensive  showing  of  reversible  cloths,  which  are 
adapted  primarily  for  capes,  but  may  also  be  utilized  effectively  for 
ulsters  or  newmarkets.  All  the  efforts  of  the  millmen  to  bring  out 
novelties  seem  to  have  been  centred  in  the  production  of  these 
reversible  materials, 

A.  Roland  Williams,  who  represents  in  Canada  Messrs.  J    &  J. 


END  OF  AN  OLD   BUSINESS. 

Gait  is  losing  from  its  mercantile  life  one  of  its  oldest  places  of 
business,  and  a  name  which,  for  more  than  half  a  century,  has 
been  displayed  on  Main  street,  is  to  be  withdrawn  when  Mr.  E.  J. 
Wilkins  retires  from  his  store  to  private  life.  This  tailoring 
establishment,  now  about  to  be  dissolved,  was  started  in  the 
year  1847,  by  the  late  William  Wilkins,  in  a  little  frame  store. 
In  1856  he  moved  into  a  frame  store  on  the  site  of  the  present 
establishment.  This  building  was,  however,  burned  down  in  the 
year  1861,  and  the  present  handsome  stone  block  was  in  1863  put 
up  upon  its  ashes,  and  there  the  business  has  been  situated  ever 
since  without  change.  Mr.  Wilkins'  two  sons.  Messrs.  Nicholas 
and  E.  J.,  succeeded  their  father  in  the  ownership  of  the  business 
on  March  16,  1868,  carrying  it  on  until  Nicholas  retired  in  1894, 
leaving  his  brother  the  sole  proprietor.  Now  he,  too,  has  decided 
to  withdraw,  and  the  business,  which  is  one  of  the  most  widely 
known  in  these  parts,  will  terminate  when  the  stock  is  disposed  of. 


THE    INSOLVENCY    BILL. 

The  council  of  The  Montreal  Board  of  Trade  unanimously 
adopted  the  following  resolution  regarding  insolvency  : 

' '  That  the  council  of  The  Montreal  Board  of  Trade,  believing 
that  the  commercial  communities  of  this  country  are  agreed  with  it 
in  earnestly  desiring,  without  further  delay,  the  passing  of  legisla- 
tion by  the  Dominion  Parliament,  providing  for  the  equitable  dis- 
bution  of  the  assets  of  insolvent  traders,  has  given  consideration  to 
the  bill  respecting  insolvency,  introduced  last  session  by  Mr.  Thos. 
Fortin,  M.P.,  and  generally  approves  of  the  provisions  thereof,  but 
is  prepared  to  favorably  consider  the  changes  suggested  by  The 
Bankers'  Association  to  Articles  46  and  48  of  said  bill  ; 

"  That  the  council  is  most  anxious  that  the  long-sought- for  and 
much  needed  insolvency  legislation  may  be  passed  during  the 
present  session  of  the  Dominion  Parliament." 


Late  reports  say  that  fancy  mohair  braids  are  going  to  be  all 
right  for  dress  trimmings.  A  new  novelty  is  a  mercerized 
embroidery  cotton  which  answers  the  same  purpose  as  silk 
embroidery  at  one-third  the  price.  Buttons  are  coming  back  again 
and  the  favorite  styles  are  steel,  as  well  as  covered  buttons  in  silk 
and  mohair.     They  are  chiefly  used  at  the  back  of  the  dress. 

There  is  little  to  note  in  the  glove  trade  at  this  season  of  the 
year,  the  only  new  thing  being  the  tendency  which  seems  to  prevail 
towards  the  six  button  undressed  kid,  and  it  is  expected  that  this  line 
will  soon  be  in  large  demand  again.  The  two  and  three-clasp 
dressed  kid  still  leads  and  there  is  little  or  no  change  in  style  or 
color,  though  a  large  dealer  said  that  bright  colors  were  likely  to 
disappear  soon  and  be  replaced  by  the  standard  colors,  tan  and  drab. 

It  begins  to  look  as  if  Montreal  was  soon  to  lose  one  of  its  most 
prominent  manufacturing  establishments,  and  one  which  gives 
employment  to  a  large  number  of  its  citizens.  The  town  council  of 
St.  Henri  recently  decided  to  grant  Tooke  Bros.,  shirt  and  collar 
manufacturers,  a  bonus  of  $35,000  and  10  years'  exemption  from 
taxation,  provided  they  moved  their  factory  to  that  town,  the  con- 
ditions being  that  buildings  should  be  erected  costing,  including 
plant,  at  least  $100,000,  600  hands  should  be  employed  and  $150,- 
000  be  disbursed  annually  in  wages.  The  by-law  has  been  sub- 
mitted to  the  ratepayers  and  adopted,  the  assessed  value  of  those  in 
favor  being  $1,035,000,  as  against  $185,000  in  opposition.  Rati- 
fication thereof  by  the  Provincial  Legislature  is  now  all  that  is 
necessary  to  complete  the  deal. 
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The  Schofield  Woollen  Co.,  Limited,  Oshawa 

is  the  only  firm  in  Canada  making  these  goods 


^&™S 


TOP 


HIRT 


COVERED    SEAMS 


COVERED    SEAMS 


These  are  their  SPECIALTIES  and  are  sold  by  all  first-class  wholesale  houses. 
Ask  their  travellers  to  show  them  to  you. 

You  will  know  them  by  these  Tickets. 

Our  "double  thread"  "unshrinkable"  underwear  is  something  new  and  meets  with  ap- 
proval wherever  shown.     Make  sure  that  our  label  is  sewn  on  every  shirt. 

MILLICHAMP.  COYLE  &,  CO. 


MONTREAL. 


J 

Selling   Agents 

TORONTO. 


VICTORIA. 
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THE    PRICE    OF    WINDOW    SHADES. 

ACCORDING  to  The  New  York  Carpet  Trade  Review  :  ' '  The 
manufacturers  of  mounted  window  shades  and  shade  cloth 
have  advanced  prices  on  oil  and  water  color  opaque  shades  and 
shading  and  felt  shades.  This  action  is  due  to  the  very  sharp  and 
strongly  sustained  advance  in  raw  materials  and  other  costs  of 
manufacturing.  The  advances  made  in  the  past  two  weeks  only 
partially  cover  the  increased  cost  of  materials,  and,  if  the  prices  of 
the  latter  remain  at  the  present  high  rates,  further  advances  must  be 
made  on  shades  and  shade  goods.  These  advances  come  none  too 
soon,  for  it  is  an  undisputed  fact  that  unwise  price  cutting  had 
brought  prices  of  shades  down  to  a  point  where  adequate  profits  no 
longer  existed.  The  big  increases  in  the  prices  of  cotton  cloths, 
benzine,  oil,  etc.,  have  absolutely  forced  the  window  shade  manu- 
facturers to  protect  themselves.  The  advance  is  general  among  all 
manufacturers. 

This  advance  in  the  United  States  has  not,  up  to  date,  been 
followed  by  a  positive  announcement  of  an  advance  by  Canadian 
manufacturers,  but,  as  the  advance  in  the  price  of  materials  applies 
to  this  market  as  well  as  the  United  States,  higher  prices  for  window 
shades  are  expected  here  too. 


VALUE  OF  CARPETS  NOW-A-DAYS. 
One  of  the  best-informed  men  in  the  carpet  trade,  speaking 
recently  about  the  quality  of  the  carpets  made  in  these  days,  said  : 
"  We  often  hear  middle-aged  or  elderly  people  talking  about  the 
wonderful  durability  of  the  oldtime  carpets,  especially  Wiltons  and 
Brussels,  and  contrasting  them  with  the  goods  now  made,  the  con- 
trast drawn  being,  of  course,  unfavorable  to  the  carpets  of  to-day. 
I  think  that  such  comparisons  and  conclusions  are  unfair  and  mis- 
leading. These  people  forget  that  the  old-time  carpets  were  rarely 
or  never  subjected  to  such  wear  as  they  must  now  endure  in  most 
cases.  In  former  days  each  family,  as  a  rule,  had  its  own  particu- 
lar dwelling  house,  and  the  parlor  in  it  was  usually  reserved  for 
special  occasions.  Callers  were  generally  received  in  the  sitting-room, 
and  it  was  understood  that  the  parlor  must  not  only  be  closed  nearly 
all  the  time,  but  also  be  kept  about  as  dark  as  a  tomb.  It  was  not, 
therefore,  surprising  that  the  Wilton  or  Brussels  carpet  on  its  floor 
should  look  well  after  ten,  twenty,  or  thirty  years  of  such  careful 
treatment.  But  very  different  is  the  fate  of  the  parlor  carpet  to-day. 
In  most  private  houses  the  parlor  is  no  longer  regarded  as  a  place 
of  rare  resort.  Afternoon  teas  and  receptions  are  held  in  it. 
Children  and  cats  are  not  barred  out  of  it,  and,  in  the  average  flat 
or  apartment,  it  is  generally  in  constant  use.  Indeed,  in  flats,  the 
floor  coverings  of  no  room  can  escape  continual  wear.  Every  room 
is  in  use,  and,  as  the  rooms  are  never  very  large  and  usually  just 
the  reverse,  no  part  of  the  carpets  or  rugs  can  escape  wear  and  tear. 
There  is,  consequently,  nothing  very  wonderful  in  the  fact  that 
floor  coverings  do  not  last  so  long  now  as  they  did  in  old  times.  So 
far  as  quality  is  concerned,  the  carpets  now  made  in  this  country  are 
in  all  respects  fully  equal — to  say  the  least — to  the  best  of  the  old- 
fashioned  goods."    -Carpet  Trade  Review. 

AMERICANS  IN  THE  RUG  WAREROOMS. 
One  of  the  things   I    have  invariably  noticed  in  visiting   the 
various  Oriental  houses  in  New  York,  says  a  writer  in   The  Carpet 
Journal,  is  the  seeming  plethora  of  help.     I  do  not  mean    small 


boys  and  girls,  but  big,  able  bodied,  fine- 
looking  men,  ofttimes  with  heavily  be- 
whiskered  countenances. 

I  went  in  one  busy  Oriental  rug  loft  the 
other  day  in  New  York  (rather  a  small  one, 
however),   and  besides  the  proprietor  and 
his  partner,  there  were  exactly  twelve  men 
working,  or  apparently  working,  over  the  various  piles  of  Oriental 
rugs.     There  were  doubtless  two  or  three  others  back  in  the  mend- 
ing-room. 

I  have  talked  with  some  of  the  rug  importers  about  this,  and  it 
seems  to  be  a  sort  of  a  laughing  matter  with  them.  One  of  them 
said  recently:  "They  don't  cost  much  money,  you'd  better 
believe,  or  we  wouldn't  have  such  a  crowd  of  them  around." 
They  look  very  imposing,  however,  and,  when  a  buyer  goes  in 
and  sees  a  place  full  of  workmen,  he  naturally,  and  very  properly, 
supposes  that  there  is  "something  doing  there"  all  the  time.  Of 
course,  these  workmen  are  all  Armenians,  and  can  hardly  speak 
any  English  at  all.  Many  of  them  come  to  New  York  almost  help- 
less, and,  were  it  not  for  the  work  given  to  them  by  their  fellow- 
countrymen  who  are  established  in  business  here,  they  might  starve 
to  death  before  they  learned  the  language  and  were  able  to  battle 
for  themselves. 

I  remember  some  years  ago  when  there  was  a  certain  firm  on 
lower  Broadway  who  had  a  little  room  at  the  end  of  their  loft  set 
apart  for  their  rug  menders  and  help.  It  was  just  a  little  room,  but 
oftentimes  there  was  as  many  as  15  men  seated  around  in  the 
room,  mending  rugs  and  working.  I  have  often  glanced  in  the 
half-open  door  and  noticed  that  they  did  not  seem  to  mind  the 
being  crowded  at  all,  and  that  they  were  smoking  and  chattering 
away  as  they  worked. 

THE  EMPIRE  CARPET  CO. 

The  interesting  announcement  of  the  Empire  Carpet  Co.,  of 
St.  Catharines,  in  this  issue  will  be  read  with  attention.  That  the 
present  is  a  genuine  ' '  growing  time  "  with  many  Canadian  indus- 
tries is  admitted  on  all  sides,  and  it  is  a  pleasure  to  note  that  the 
above  concern  is  not  an  exception.  From  small  beginnings  they 
have  by  close  personal  and  practical  attention  to  the  details  of  their 
business  attained  a  position  in  their  respective  lines  second  to  none 
in  this  country. 

Finding  the  demand  for  their  standard  brands  of  ingrain 
carpets  and  art  squares  increasing  beyond  their  capacity,  they  have 
recently  purchased  the  commodious  premises  lately  occupied  by  the 
St.  Catharines  Saw  Co.  The  buildings  have  been  altered  to  meet 
the  requirements  of  the  Empire  plant,  which  has  been  largely  aug- 
mented by  new  and  improved  machinery.  In  addition  to  the 
advantages  derived  from  the  increased  space  and  machinery,  they 
have  also  acquired  a  cheap  and  reliable  water-power,  which  is  an 
important  item  of  economy  in  the  production  of  their  line.  The 
firm  is  now  comfortably  settled  in  their  new  factory,  and  in  a  posi- 
tion to  attend  promptly  to  orders  for  the  sorting  season.  Their 
range  of  new  designs  for  Fall  and  sorting  trade  is  now  in  the  hands 
of  their  travelers.  They  will  have  a  much  larger  variety  of  color- 
ings and  designs  in  all  grades  for  the  coming  season  than  they  have 
ever  before  shown,  and  their  values  will  be  found  to  compare  favor- 
ably with  any  in  the  market. 

Mr.  J.  F.  McAlister,  their  eastern  representative,  is  now  on  his 
semi-annual  pilgrimage.  Mr.  W.  W.  Anderson,  who  looks  after 
the  territory  west  of  Toronto,  is  "coming  soon,"  and  Mr.  E.  R. 
Cooper,  of  Victoria,  B.C.,  is  on  the  trail  of  the  carpet  buyers  of 
Manitoba  and  British  Columbia. 

The  Empire  Carpet  Co.  will  be  pleased  to  forward  samples  to 
the  trade  at  any  time,  or,  if  preferred,  will  have  their  travelers  call. 
A  line  to  the  factory  will  bring  either  samples  or  travelers. 
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"THE  GROWING  TIME" 

THR  •- 

Empire  Carpet  Co. 

St.  Catharines,  Ont. 

Have  removed  to  their  NEW   FACTORY. 

Enlarged  Premises 
New  Machinery 
Increased  Capacity 


t 
? 
? 

f 

t 

Sample  Order  This  Season.  If 


Our  NEW  DESIGNS  for  Sorting  and  Fall  Seasons  are  now  on  the  road. 
Our  Travellers  are  enthusiastic  over  their  beauty.     You  will   be,   too,  when 

you  see  them. 
Values,  designs  and  colorings  equal  to  anything  in  the  market. 
If  you  are  not  already  a  customer,  we  would  be  pleased  to  have  a 


Hamilton 
Cotton  Co. 


HAMILTON. 


We  are  now  manufacturing  a  complete 
range  of  ...      . 


I     CHENILLE  CURTAINS 


AND 


TABLE  COVERS 

In  new  and  attractive  designs. 

FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent  - 


W.  B.  STEWART 

27  Front  Street  West,  TORONTO. 


! 

t 


Down  Comforters. 
Cotton  Comforters. 


CAMP 

COTTAGE 

AND    BOATING 

CUSHIONS 

in  great  variety,  to 

retail  from  50c. 

uowards. 


Bed  Pillows. 


All  Up-to=date  Goods. 


White 

Cushion  1  Cosie 

Forms. 

All  Sizes  and  Grades. 


ASK     FOR     PRICE     LISTS. 
LETTER    ORDERS     PROMPTLY    AND    ACCURATELY     FILLED. 
SAMPLE    ORDERS    SOLICITED.        SEE    OUR    GOODS    BEFORE    MAKING    ANY    PURCHASES. 


The  Toronto  Feather  <£  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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CARPETS  AND  CURTAINS     Continued. 

A  NEW  DEPARTURE  IN  COVERINGS,  ETC. 
Geo.  H.  Hees,  Son  &  Co.  have  recently  added  to  their   old- 
established  business  of  the  manufacture  of  window  shades,    etc., 
that  of  manufacturing  and  importing  furniture  coverings,  draperies, 
portieres,  fringes,  lace  curtains,  etc.,  and  everything  appertaining 

to  window  draperies. 
They  have  gone  into 
this  line  with  the 
same  energy  d  i  s  - 
played  in  their  old 
business,  and,  as  a 
natural  conse- 
q  uence,  have  already 
secured  a  strong  foot- 
hold in  the  trade.and 
the  business  done  al- 
ready has  simply 
been  wonderful,  con- 
sidering the  short 
time  they  have  been 
engaged  in  it. 

It  requires  good 
taste,  and  great 
judgment,  and  some 
experience  to  buy  a 
stock  of  this  kind  of 
No.  1228— Lace  Trimmed  Shade.  goods,  but   the    firm 

have  with  them  some  experienced  men  in  that  line  who  have  aided 
in  the  selection  of  stock.  The  trade  speak  highly  of  the  superior 
quality  of  the  goods  they  have  manufactured  and  imported,  and 
close  buyers  are  satisfied  that  this  enterprising  firm  have  made  no 
mistakes  in  the  selection  of  goods  or  the  prices  at  which  they  sell 
them. 

Mr.  Stephen  Haas,  of  the  firm,  has  been  in  Europe  for  some 
time  making  a  selection  of  goods  in  this  line,  some  of  which  are 
already  arriving.  While  engaging  in  this  line,  they  are  not  neglecting 
their  old  business  of  window  shades,  curtain  poles  and  new  trimmings 
of  all  kinds,  etc.  Their  well-known  brand  of  opaque  shades,  are  not 
only  sold  throughout  the  Dominion,  but  are  exported  in  con- 
siderable quantities  to  other  countries.  They  have  immense  fac- 
tories on  Davenport  road  and  Pear's  avenue,  Toronto,  where  these 
goods  are  made,  which  they  sell  to  the  trade  at  prices  that  afford  a 
retailer  a  large  profit.  Their  new  illustrated  catalogue  should  be  in 
the  hands  of  every  dry  goods,  furniture,  and  upholstery  dealer  in 
the  country,  and  any  of  the  trade  who  have  failed  to  get  a  copy  can 
do  so  by  dropping  a  card  to  the  firm. 

Their  new  location  at  71  Bay  street,  has  been  fitted  up  in  a  very 
convenient  manner  for  the  trade.  Their  offices  and  sample-rooms 
are  large,  commodious,  and  well  arranged  for  the  display  of  goods, 
and  if  the  trade  is  not  connected  with  this  firm  they  cannot  do  better 
than  open  up  communcation  with  them.  They  have  eight  travelers 
on  the  road  visiting  every  town  of  importance  in  the  Dominion,  and 
will  be  pleased  to  receive  requests  from  dealers  where  their  travelers 
have  not  called  yet.  The  accompanying  illustration  shows  one  of 
their  most  popular  lines  of  lace  trimmed  window  shades  with  inser- 
tion. It  is  mounted  on  a  spring  roller,  ready  to  hand,  and  is  made 
of  their  best  quality  standard  opaque  shade  cloth  and  can  be  sold 
readily  at  a  good  profit  for  90c.  Illustrations  of  their  factories  in 
Canada  as  well  as  of  those  in  Detroit,  Michigan,  can  be  seen  on 

page  71.  

CURTAINS  IN  CANADA. 

The  commercial  agent    of  France  at  Montreal   has  made  an 

interesting  and  valuable  report  to  the  French  Government  on  the 

curtain  trade  in  Canada.     He  says  :   "  Curtains,  as  used  here,  may 


be  divided  into  four  classes  :  Muslin,  lace,  embroidered  press  point, 
and  ready-made  curtains.  1.  Muslin. — These  are  divided  into 
printed  and  embroidered  muslin.  Printed  muslin  curtains  are 
generally  very  broad  (28-38  inches),  and,  in  many  cases,  take  the 
place  of  lace,  but  they  have  the  disadvantage  of  spoiling  more 
quickly  from  the  effects  of  heat  and  damp.  Their  low  price  ( 1 2  to 
15  cents  per  yard)  places  them  within  the  reach  of  the  working 
classes.  Printed  muslin  curtains  are  used  for  the  windows  of 
kitchens  and  lower  rooms,  and  often  for  hangings.  American 
muslins  are  used  for  this  latter  purpose,  the  others  being  English. 
Embroidered  is  preferred  to  colored  muslin,  as  it  is  of  richer  appear- 
ance, whilst  it  intercepts  less  light  ;  it  is  not  so  broad  as  printed 
muslin.  Spotted  or  sprigged  muslin  is  no  longer  popular.  Em- 
broidered muslin  is  generally  used  for  bedroom  windows. 
Muslin  varies  in  width  from  27  to  29^  inches,  and  it  is 
rarely  retailed  at  less  than  20  cents  per  yard.  English  lines  are 
sold,  but  Swiss  muslins  are  most  in  demand  owing  to  their  good 
quality  and  the  good  taste  employed  in  the  choice  of  the  designs. 
2.  Lace  or  guipure  curtains  are  often  preferred,  as  they  can  be  pur- 
chased by  the  yard  at  prices  cheaper  than  those  of  muslin.  They 
are  sold  in  yards  of  different  breadths  according  to  the  use  for  which 
they  are  intended  ;  thus  for  ordinary  curtains  the  width  varies  from 
25-29  inches,  but  for  large  double  curtains  it  runs  from  43  54  inches. 
The  prices  range  from  13  to  28c.  and  from  15  to  40c.  per  yard  for 
small  and  large  widths  respectively.  This  latter  class  does  not  touch 
very  high  prices,  as,  in  this  case,  the  buyer  finds  it  more  advan- 
tageous to  purchase  leady-made  curtains  of  which  the  designs, 
instead  of  recurring  every  quarter  yard,  form  one  artistic  whole. 
Guipure  curtains  are  either  white  or  cream  colored,  the  former  being 
preferred,  as  it  intercepts  less  light.  They  are  almost  exclusively 
of  English  origin,  and  the  prices  are  determined  by  the  quality  and 
fineness  and  type  of  design.  3.  Embroidered  Grecian  press-point, 
largely  used  for  French  windows,  drawing-rooms,  and  small  band 
curtains  seem  to  be  a  Swiss  specialty.  4.  Small  ready-made  cur- 
tains, stores  or  blinds,  of  guipure  or  embroidered  press-point,  do 
not  sell  much,  people  preferring  to  buy  the  stuff  by  the  yard.  Still, 
the  following  sizes  and  prices  are  those  that  are  in  demand  : 

Width.  Length.  Retail  price. 

26)4  inches zyi  yards $0  85  pair. 

29        *'      2^     "     1  25    " 

29         " 2%     "       1  75     " 

28         "       3         "       1  75     " 

Large  ready-made  curtains,  he  says,  play  an  important  part  in 
Canadian  trade,  being  considered  an  essential  for  drawing-rooms 
and  parlors,  those  for  drawing-rooms  being  always  the  richest. 
The  public  only  recognize  two  kinds  of  double  curtains,  viz. :  Eng- 
lish or  Nottingham  paint  lace  and  Irish  point  lace.  The  former 
class  is  simply  the  guipure  or  lace  curtain,  the  manufacturing 
centre  of  which  is  at  Nottingham  ;  the  Irish  type  is  nothing  more 
nor  less  than  an  embroidered  curtain.  Large  curtains  are  almost 
exclusively  of  English  origin.  Their  width  ranges  from  1  yd.  7  in. 
to  1  yd.  22  in.,  their  length  being  from  3  to  4  yards  ;  prices  run 
from  90c.  to  $7  per  pair.  Some  fishnet  curtains  are  also  sold,  but 
guipure  is  preferred. 

Irish  lace  curtains  are  only  within  the  reach  of  the  well-to-do, 

their  prices  being  very  high,  running  from  $3  to  $20  per  pair  and 

more.   Brussels  lace  curtains  are  dearer  than  these.  The  figures  will 

give  an  idea  of  the  importance  of  the  curtain  trade  in  general : 

Great 

Britain.      U.S.    Switzerland.   France. 

1891 $157,916    539-834    $   5  !53    51.658 

1892 189.001     55,648     9.339     6,838 

1893 216.817     64,237     15,242     12.475 

1894 185.787     73.757     16,626     8,411 

1895 165,520     67,113     23,239     3,525 

1896 190,592     69,231     19.478     13-733 

1897 169.192     58,692     21,376     13.518 
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Manufacturers  of 


WINDOW  SHADES 


And  Manufacturers  and  Importers  of  Lace  Curtains, 
Furniture  Coverings,  Upholsterers'  Sundries,  etc. 


Our 

New 

Illustrated 
Catalogue 
Mailed  on 
Application. 


OF   ALL    KINDS 


/ 


i 


B 


ay 


St. 


fe  Office.    71  Bay  v       Jj 


We  have  a 
Special 
Department 
For  Special 
Orders. 

Prompt 
Attention  to 
Mail  Orders 


71 
Bay 

St 


Out  IICW  UCP<irtl1Kltt  is  replete  with  the  best  values  in  LACE  CURTAINS,  POR- 
^=^=^=^==  TIERES,  DRAPERIES  and  UPHOLSTERERS'  SUPPLIES, 
CURTAIN  POLES,  WOOD  and  BRASS  CURTAIN  POLE  TRIMMINGS,  DRAPERY  PINS,  etc. 

We  manufacture  everything  and  anything  in  WINDOW  SHADES,  and  sell  them  to  the  Trade 
,at  prices  that  afford  a  LARGE  RETAIL  PROFIT. 

We  manufacture  STORE  SHADES  ready  to  hang,  either  Plain  Lettered  or  with  Emblems  or 
Trade  Marks.      ESTIMATES  FURNISHED. 


71    BAY  STREET, 


TORONTO. 
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CUc  take  this  opportunity 

of  thanking  our  friends  in  the  clothing  business  from 
Nova  Scotia  to  Victoria,  B.  C,  ESPECIALLY  OUR 
WESTERN  FRIENDS,  and  can  assure  them  we 
appreciate  their  patronage  very  much. 


We  have  the- 


LARGEST  AND 
BEST  EQUIPPED 
CLOTHING  FACTORY 

in  the  Dominion,  and  shall  be   pleased  to  send   samples  of  our 
leading  lines  at  any  time. 

We  are  making   up  Boys'  Knicks,  lined  throughout,  buttons 
at  knee,  in  packages  assorted  as  follows  : 

Ages  4  to  ii,  $2.75  to  $5.00  per  dos. 
"  12  to  i6y  $3.00  to  $6.00        " 

Samples  submitted  free  on  application. 


CLAYTON  dc  SONS 


HALIFAX,  N.S. 


Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


^♦♦♦♦♦♦♦♦- 


Selling  Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


The  Dominion  Oil  Cloth  Company 


....LIMITED 


MANUFACTURERS    OF 


FLOOR  Oil  Cloths 
STAIR  Oil  Cloths 
MATS  or  Rugs 


3  Grades 


Canvas  and 
Painted  Back. 


All  Sizes. 


TABLE  Oil  Cloths 
SHELF  Oil  Cloths 
STAIR  Oil  Cloths 


Cotton  and 
Duck  Back. 


ENAMELLED  and  LEATHER  CLOTHS. 


Satisfaction  guaranteed  in  Quality  and  Price.     Jobbing  trade  solicited. 


OfflCe  and  WOrkS,       St.  Catherine  and  Parthenais  Streets,  Montreal. 
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MILL.    NO.   2 


The 


Penman  Manufacturing  Co. 


Manufacturers  of  Knitted  Goods  of  all  descriptions,  including   Ladies'   and  Gentlemen's  Underwear 

in  Cotton  and  Wool.      Hosiery,  etc. 


Limited 


Head     Office 


PARIS,     ONT. 


i       ft 
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Mill.    NO.    3 


Full   lines   of  our    SPRING    GOODS   now   being 

shown   by  the   wholesale  trade. 


MILL    NO.    5 
SELLING    AGENTS 


I 

I 


A 


MILL  NO.  6 


D.    MORRICE,    SONS   <&    CO.,      Montreal  and  Toronto. 
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SMALL  STORE  IN  A  LARGE  CITY. 

EXPERIENCE    OF    A    MERCHANT 
Given  10  the  The  Dry  Goods  Review  : 


THERE  is  no  branch  of  retailing  that  has  felt  the  competition 
of  the  deprtmental  stores  as  severely  as  the  dry  goods  trade. 
Despite  this  fact,  however,  there  are  over  sixty  small  dry  goods 
stores  in  Toronto  which  have  held  their  ground  and  successfully 
withstood  the  competition  of  their  large  rivals. 

The  writer  had  an  interesting  talk  with  one  of  the  most  success- 
ful of  the  dry  goods  dealers  in  the  east  end  of  Toronto  the  other 
day. 

This  merchant's  business  is  largely  a  local  one,  but  also 
includes  patrons  from  the  extreme  north  and  west  as  well  as  the 
east  of  the  city. 

"  It  surprises  me,"  said  he,  "  how  far  some  of  them  come  for 
small  purchases.  Why,  yesterday  afternoon,  two  young  girls  came 
over  here  from  Yonge  street  (about  three-quarters  of  a  mile)  to  buy 
hosiery.  They  told  me  that  they  used  to  live  near  here  and  could 
not  get  their  hosiery  as  well  anywhere  else  as  they  do  here. 
Instances  like  this  are  continually  turning  up.  I  know  most  of 
these  people  personally,  and  try  to  do  the  square  thing  with  them." 
"  Is  your  trade  different  from  that  of  a  dry  goods  store  in  a 
country  town?" 

'Yes.  in  several  ways.  Competition  is  more  severe,  and  prices 
are  closer.  On  the  other  hand,  we  are  right  on  the  market,  and  are 
in  a  better  position  to  pick  up  any  job  lots  offering.  Then,  we 
turn  over  our  stock  four  or  five  times  a  year,  whereas  the  average 
country  merchant  turns  his  but  twice  or  three  times  a  year." 

"  Do  you  feel  the  competition  of  the  big  stores  as  much  as  in 
former  years?"  "The  competition  of  the  departmentals  never 
troubles  us  ;  our  customers  never  mention  them.  You  know  we 
can  sell  as  cheaply  as  they  do,  and  when  we  can  do  that  we  have 
no  cause  to  fear  them,  because  we  are  more  trusted  by  our  cus- 
tomers than  are  the  big  stores. 

"  We  only  carry  in  stock  what  is  termed  staple  dry  goods,  and 
do  not  handle  the  fancy  costly  lines.  For  instance,  in  table  linens 
we  carry  goods  up  to  50c,  while  down  town  they  are  kept  at  all 
prices  up  to  $3.  And  we  sell  20  yards  of  this  linen  at  25c.  to  one 
we  sell  at  50c." 

The  merchant  was  called  away  for  a  moment,  and  the  writer  had 
an  opportunity  to  look  around.  The  store  was  small,  but  well 
lighted.  The  doorway  was  in  the  centre  of  the  front.  Immediately 
in  front  of  it  a  good^  part  of  the  floor  space  was  devoted  to  display- 
ing wash  goods,  dress  goods,  etc.  To  the  right  of  the  door,  men's 
furnishings  were  displayed  on  shelves,  counters,  and  on  hanging 
rods.  Similar  rods  running  from  side  to  side  were  devoted  to  cur- 
tains. To  the  left,  dress  goods,  fancy  goods,  and  ladies'  wear  were 
shown.  The  rods  at  this  side  were  used  to  show  shirt  waists. 
Price  tickets  were  everywhere. 

"  Do  you  always  make  a  feature  of  price  tickets  ?"  I  asked  him 
when  he  returned.  "Yes,"  said  he,  "  I  do.  There  are  two  rules 
I  consistently  follow.  One  is  to  display  everything  I  can  ;  the 
other  is  to  put  a  price  ticket  everywhere  I  can.  It  is  astonishing 
how  many  articles  are  sold  by  a  customer  seeing  it  in  the  window, 
on  the  shelf,  the  counter,  or  one  of  the  rods.  I  do  as  much  in  this 
way  as  possible.  I  put  a  good  display  of  goods  in  front  of  my 
store  every  morning,  in  addition  to  my  window  display,  to  which  I 
give  a  great  deal  of  attention." 

"  Have  you  any  other  rules  of  this  nature  ?  " 

"No,  I  don't .     Yes,   I  have.    You  see  that  small  tray  of 

pins,  buttons,  etc.?     As  you'll  notice,  they  are  arranged  according 


to  price,  from  ic.  to  4c.  Those  are  always  kept  there  for  the  con- 
venience of  customers  who  don't  like  taking  coppers  away.  We 
often  take  in  from  $1  to  $2  in  a  day  from  this  source." 

"  How  do  you  find  business  now  ?  "  "  Very  good.  We  did 
$10,000  more  business  last  year  than  in  the  previous  year.  That 
we  consider  an  improvement." 


PARASOLS    AND    UMBRELLAS. 

As  usual — when  the  sorting  season  begins — there  is  always  a  run 
on  some  special  color,  and,  in  ladies'  umbrellas,  navies  in  plain  and 
shot  silks  effects  are  in  large  demand.  These  are  made  in  23-inch 
steel  rods,  close  rolled,  with  handles  and  ribbon  tassels  to  match, 
from  $36  perdoz.  up.  In  fancy  parasols,  plain  centres  with  fancy 
hemstitched  borders  are  the  newest  thing,  and  can  be  had  only 
from  The  Irving  Umbrella  Co.,  Limited,  20  Front  street  west, 
Toronto. 


A  LARGE  CONTRACT  AWARDED. 

The  Alaska  Feather  and  Down  Co.  have  received  the  contract 
to  supply  the  new  steamer  Toronto,  and  the  factory  is  working  to 
its  full  capacity  to  fill  the  order.  This  handsome  new  St.  Lawrence 
River  boat  will  have  426  berths,  all  of  which  The  Alaska  Feather 
and  Down  Co.  are  filling  with  high-class  mattresses,  best  feather 
pillows  and  "  Puritas "  comforters.  The  effect  of  the  Klondyke 
trade  is  still  being  felt,  and  the  demand  for  sleeping-bags  is  large, 
returned  miners  and  prospectors  speaking  highly  of  their  value. 


Among  the  laces  for  the  coming  season  for  dress  trimming  pur- 
poses are  black  silk  laces,  4  to  6 -in.  wide,  in  which  ribbon  is  skil- 
fully intermixed  with  the  pattern. 

JOHN  NORMAN,  Commission  Traveller,  the  Ottawa  Valley 
and  Eastern  Ontario  routes,  calls  on  dry  goods,  clothing, 
and    general    stores.      Samples  from    manufacturers   and 
others  solicited.     Cash  advanced  on  consignments.     4500  St. 
Catherine,  Westmount,  Montreal,  Que. 

The  Detective  and  Confidential  Agency. 

Room  12,  Janes  Building, 

75  Yong-e  Street,  -  TORONTO. 

Investigate  all  matters  in  secrecy — Burglary.  Robberies,  Fires,  Embezzlements; 

Lost  friends  Located  ;    Legal  and  Private   Reports  ;    Movements  of  Employes 

or  Friends. 


Acetylene 


Simple  and  Safe. 


WATER  JOINTS 
SELF  SUSTAINING. 


The  ONLY  Machine  that  Automatically  removes  the  ash  from  the  Carbide, 
leaving  both  dry.     No  Danger  of  Explosion  with  this  Machine. 


Manufactured  by. 


The  Safety  Light  and  Heat  Co. 


The  only  firm  permitted  to  use  the  celebrated 
CLIFF  WARDLAW  SAFETY  GENERATORS. 


Dundas,  Ont. 


Send  for  Booklet  and  Price  List. 
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THE 

Maritime  Wrapper  Co. 

LIMITED 

Woodstock,  N.B. 

LADIES 
CLOTH 

LADIES' 

HOUSE  GOWNS 

DEPARTMENT. 

Novelties  in 

Linen  Suitings. 

Hand-made   Homespuns, 
Fancy  Stripes.      EXCLUSIVE. 

Hutchison,  Nisbet 
&  Auld,  Toronto 

All 

ST. 

Extensive  range  for  the 
Fall  Trade 

new  styles  and  materials 
at  prices  to  make 
quick  sales. 

JOHN.  N.B..        MONTREAL,       TORONTO, 
WINNIPEG  AND  VICTORIA. 

The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL    and  ONLY 
Manufacturers  of 


All  ^oods  made  by  us  are  stamped  as  follows  : 

Absolutely    i\o 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


EUuloiO 


Others  Genuine 


MARK. 
Positively  waterproof.        When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 


ROMAN 


BERKELEY. 


Tl  TAN 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION 


It  having  come  to  our  notice  thai  certain  manu- 
facturers are  producing  and  advertising  imitations 
" ~ ~ ~"~^^^^^^— '  0f  our  goods  under  the  name  of  "  Celluloid,'  we 
desire  to  notify  the  trade  that  the  word  "  Celluloid"  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealer> 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid." 


EXCELSIOR. 


SAVOY 


The  Celluloid  Company 


FIFTH   AVE, 
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PRESENT  TRADE  IN  MANITOBA  AND  THE  WEST. 

FALL    FURS  —  WINDOW    APPLIANCES    FOR    HATS PARISIAN     NOVELTIES KIPLING    COSY     CORNERS  — 

THE      CARPET      TRADE. 


From  The  Dry  Goods  Review's  Special  Correspondent. 

Winnipeg,  April  22,    1899. 

WPECK  &  CO.  are  showing  their  Fall  samples  of  furs. 
.  Coons  are  fully  20  per  cent,  higher  than  last  year. 
Wombats  are  increasing  in  favor,  especially  for  sale  to  farmers, 
and  are  quoted  at  about  the  same  price  as  last  year.  Russian 
buffalo  is  one  of  the  new  lines  which  is  making  its  way  into  favor, 
as  is  also  the  Australian  coon.  This  coat  is  not  so  prettily  marked 
as  the  Canadian  racoon,  but  is  very  heavily  furred  and  is  consider- 
ably cheaper. '  Though  Persian  lambs  have  advanced  in  the 
primary  markets,  the  prices  so  far  are  about  the  same  here  as  last 
year,  though  the  market  is  firm  with  an  upward  tendency.  Business 
is  very  good  and  orders  for  Fall  stocks  large,  not  only  in  furs,  but 
in  all  classes  of  clothing.  Travelers  are  out  for  the  house  all 
through  the  country  with  Fall  samples. 

Messrs.  Myron,  McBride  &  Co.  are  showing  very  full  lines  of 
washing  neckwear,  and  Ascots  are  made  up  in  graduated  shapes 
instead  of  the  old  style  of  narrow  bands  and  wide  ends.  A  very 
pretty  range  of  ladies'  stocks  are  also  shown  ;  neckbands  of  white 
cord  for  washing  goods  and  white  corded  silk  for  silk  ties.  This  firm 
find  an  increased  sale  for  Canadian  underwear  in  preference  to 
imported.  There  has  been  a  large  sale  for  bicycle  goods,  and 
travelers  are  now  carrying  sorting  samples  as  well  as  Fall  lines. 
The  sale  of  linen  hats  has  been  quite  unprecedented  and  it  would 
seem  that  the  linen  hat  is,  to  a  large  extent,  to  replace  the  straw. 
This  house  is  making  a  specialty  of  a  revolving  hat  cabinet,  which 
protects  the  hats  from  all  dust,  and  revolving  garment  forms  for  the 
sides  and  bottoms  of  windows,  or  for  displaying  coats  in  the  inside 
of  stores,  and  are  meeting  with  large  sales  for  these  goods. 

R.  J.  Whitla  &  Co.  are  not  allowing  the  meditated  move  into 
new  premises  to  interfere  at  all  with  business.  All  departments  are 
busy,  and  the  orders  booked  for  Fall  goods,  particularly  in  staple 
lines,  are  very  large.  They  have  just  received  a  shipment  of  37 
packages  of  gloves  and  hosiery,  which  is  really  a  repeat  cable 
order  for  certain  lines  of  these  goods  in  which  sales  have  been 
unexpectedly  heavy.  Merchants  at  country  points  who  were  a  little 
apprehensive  of  not  receiving  their  goods  in  time  will  be  set  at  rest. 
Mr.  Campbell,  the  buyer  of  the  house,  who  is  at  present  in  Europe, 
expects  to  return  about  the  end  of  May. 

Archibald  Wright,  of  the  London  house,  is  one  of  the  best 
known  retail  importers  of  fancy  dry  goods  in  Manitoba  and  the 
Northwest,  and  the  fact  that  he  is  extending  his  business  to  a  job- 
bing trade  in  specialties  and  novelties  will  be  hailed  with  delight  by 
many  dealers  in  small  towns,  whose  opportunities  for  picking  up 
novelty  goods  are  of  necessity  limited.  Mr.  Wright  makes  a  trip 
twice  a  year  to  the  United  Kingdom  and  Europe,  and  personally 
attends  to  the  purchase  of  the  whole  of  his  large  stocks.  He 
enjoys  special  facilities  for  buying  in  Paris,  and  to  see  his  Parisian 
novelties  unpacked  was  indeed  a  treat. 

TRIMMINGS. 
Dress  trimmings  are  positively  epidemic,  and  Paris  is  the  place 
to  buy  them.  Mr.  Wright's  selection  is  very  choice,  and  shows  a 
wide  range  of  widths,  designs  and  materials.  Among  the  very  new 
trimmings  are  the  double  puffs  of  fluted  gauze,  with  a  tiny  band  of 
steel  in  the  centre,  shown  in  both  white  and  black  ;  silk  fringes, 
with  headings  so  narrow  they  are  only  a  thread  to  sew  it  on  by — 


the  strands  are  close  together  and  flosslike  in  their  softness.  These 
fringes  come  in  black,  white  and  cream,  and  are  only  about  %"  in. 
wide.  Black  silk  braid  trimmings,  with  chenille  centres,  are  also 
a  good  line.  Narrow  jet  trimmings,  in  butterfly  pattern,  are  a 
novelty.  Ribbons  are  made  into  every  species  of  trimming  it  is 
possible  to  imagine.  Narrow  white  and  black  gauze  ribbons  are 
box-pleated  and  stitched  in  the  centre  with  a  chenille  thread. 
Narrow  bands  of  Roman  stripes  have  tiny  gauze  ruffles  on  the  edge, 
scalloped  with  floss.  Almost  all  the  ribbons  that  are  not  already 
pleated  have  drawing-strings  either  at  the  edge  or  in  the  middle. 
In  all  trimmings,  great  prominence  is  given  to  combinations  of 
black  and  white.  A  pretty  idea  in  trimmings  are  the  bodice  fronts 
and  collars  of  real  lace  applique  in  designs  of  Easter  lilies  and  true 
lovers'  knots.  Then,  there  are  the  small  individual  figures  for 
applique  in  patterns,  and  here  also  the  true  lover's  knot  is  in 
evidence.  These  small  pieces  may  be  put  on  individually,  on  any- 
thing from  a  bonnet  string  to  a  dress  skirt. 

CHIFFONS. 
Imported  direct  from  a  house  that  carries  no  other  fabric,  the 
chiffons  were  especially  beautiful.  Plain  and  embroidered,  in  every 
shade  of  heliotrope,  pink,  pale  blue,  Nile  green,  deep  yellow,  black, 
and  crimson.  One  very  pretty  effect  was  produced  by  a  hair  stripe 
of  white  on  a  pale  pink  ground,  with  embroidered  polka  dots. 
Plain  white  chiffons  spangled  with  silver  was  another  novelty. 
These  goods  are  all  44  inches  wide,  and  are  suitable  for  either 
dress  or  millinery  purposes. 

FRENCH   ORGANDIES. 

Among  the  many  beautiful  designs  in  these  goods  perhaps  the 
prettiest  was  a  white  and  lavender  stripe  with  a  tiny  moss  rosebud 
on  the  white  stripe. 

Dress  goods  are  a  speciality  of  the  house,  and  among  the  newest 
lines  are  the  silk  delaines  with  satin  stripes  and  checks  and  large 
flowered  patterns  that  have  the  effect  of  hand-painted  designs. 
These  goods  have  all  the  lightness  of  gauze  and  all  the  softness  of 
fine  wool. 

Speaking  of  dress  goods,  among  the  novelties  for  ball  gowns 
was  a  skirt  of  white  silk  Brussels  net,  appliqued  up  the  front  and 
round  the  bottom  with  a  design  in  real  lace  of  deep  ecru  tint,  being 
wreaths  of  smilax  tied  with  true  lovers'  knots.  There  was  a  bodice 
piece  of  similar  design. 

The  embroideries  of  the  house  are  all  made  to  order  in  Switzer- 
land ;  the  lines  are  full  and  the  patterns  choice. 

CHILDREN'S  GOODS. 

Very  full  lines  of  children's  goods  ot  every  kind  and  description 
are  displayed.  It  would  be  difficult  to  think  of  anything  in  children's 
wear  that  could  not  be  found  in  this  stock. 

As  is  well  known,  Mr.  Wright  makes  a  speciality  of  linens,  and 
this  department  is  more  than  ever  up-to  date,    and  the   novelties 
from  Scotch,  Irish  and  German  manufacturers  would  gladden  the 
heart  of  any  housewife,  whilst  the  prices  are  sufficiently  reasonable   K, 
to  enable  all  to  purchase. 

BLOUSES. 
The  Parisian  blouses  are  very  dainty  this  season.     One  pretty 
creation  was  made  of  striped  foulard  in  blue  and  white  with  forget- 
me-nots  on  the  white  stripe.     A  charming  effect  was  produced  by 
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BRUSH  &  CO'S  SPECIALTIES. 


Solo   Manufacturers  of 


Sample  Orders  Solicited.       BRUSH  &  CO.,  TORONTO. 
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PRESENT  TRADE  IN  MANITOBA— Continued. 

a  surplice  vest  of  white  surah  over  which  the  full  fronts  of  the 
blouse  crossed,  fastening  at  the  left  side.  The  edges  of  the  fronts 
were  decorated  with  backward  turning  frills  of  the  silk  trimmed 
with  velvet  ribbon  in  hair  stripes  on  black  and  white.  This  style 
was  reproduced  in  a  number  of  different  shades.  An  exquisite 
assortment  of  blouse  silks  are  also  shown  in  taffetas,  foulards  and 
failles. 

BANFIELD'S 
A.  F.  Banfield  spent  several  months  in  Europe  during  the  past 
winter  selecting  goods  for  his  large  carpet  and  furnishing  establish- 
ment, which  is  the  only  one  of  the  kind  in  Manitoba  and  the  North- 
west Territories.  The  goods  arrived  just  in  time  to  be  placed  before 
the  housekeepers  of  Winnipeg  gave  their  minds  seriously  to  the 
business  of  Spring  cleaning.  The  opening  was  quite  as  well 
attended  as  any  of  the  millinery  displays. 

Year  by  year  the  demand  grows  for  the  choicest  goods  and  Mr. 
Banfield,  having  been  many  years  in  the  business  and  personally 
attending  to  the  buying,  is  able  to  present  a  stock  strictly  up-to-date 
and  well  in  accord  with  the  demands  of  the  West. 

The  first  things  worthy  of  notice  were  the  Axminster  and  Ken- 
sington squares  from  Templeton's  world  famous  looms.  These 
squares  are  in  all  sizes,  shades,  tints,  and  designs,  and  among 
the  several  hundred  on  exhibition  there  was  not  one  that  did  not 
challenge  admiration .  The  gem  of  the  collection  is  an  Axminster  pile 
rug  imported  specially  for  the  Winnipeg  Industrial  Exhibition.  This 
rug  is  13  feet  square,  woven  in  one  piece,  and  with  colors  so  ex- 
quisitely blended  that  the  flowers  look  as  if  they  might  be  plucked. 

The  latest  thing  in  carpets  is  the  plain  Wilton  with  watered 
ground  and  Empire  wreathed  border.  It  is  particularly  effective  in 
sage  green  with  wild  rose  border.  Between  600  and  700  rolls  of 
carpet,  all  beautiful  in  design,  were  to  be  seen. 

Linoleums  were  shown  in  all  the  new  inlaid  and  carpet  patterns. 
This  form  of  floor  covering  grows  in  popularity  in  the  West,  as  it 
keeps  out  the  wind,  is  easy  to  clean  and  looks  handsomer  than  the 
cheaper  grades  of  carpet. 

CURTAINS. 
Some  very  new  and  dainty  things  were  shown  in  lace  curtains. 
The  greatest  novelties  perhaps  are  the  creamy  fawn  Brussels  curtains 
with  appliqued  patterns  of  poppies  in  natural  tints.  The  effect  is 
striking  and  handsome.  In  white  curtains,  dotted  Brussels  with 
hand-darned  patterns  of  smilax,  lily  of  the  valley,  and  true  lovers' 
knots,  are  the  newest.  Ivory  Brussels,  with  heavy  appliqued  pat- 
terns finished  with  cord  and  button-hole  work,  are  shown  in   very 


beautiful  lines.  A  decided  novelty  for  bedrooms  are  the  gophered 
ribbon  striped  muslin  curtains  in  effective  minglings  of  pink  and 
white,  cream  and  pink,  blue  and  cream,  white  and  green. 

Rope  portieres  are  again  in  favor  and  many  of  the  sets  are  very 
beautiful.  For  more  solid  portieres  were  the  rich  damask,  Oriental, 
silk  and  brocaded  stuffs. 

The  display  of  Irish  lace  work,  covers  and  drapes,  appeared  to  be 
without  beginning  or  end. 

INDIAN  GOODS. 
Indian  goods  are  very  popular  this  season,  due,  no  doubt,  to  the 
popularity  of  Kipling  having  introduced  cosy  corners  (called  by  his 
name)  and  finished  in  Indian  stuffs.  To  meet  this  demand,  Mr. 
Banfield  has  imported  direct  a  full  line  of  Indian  curtains,  dhurries 
and  mats.  Grouped  in  a  corner  of  the  showrooms  they  formed  a 
splendid  mass  of  Oriental  coloring. 

In  addition  to  these  goods  for  cosy  corners,  and  cushions,  are 
fine  lines  of  "  Liberty  "  art  cottons,  denims,  and  muslins. 

E.C.H. 


MR.    A.     M.     IVEY     MARRIED. 

The  Dry  Goods  Review  begs  to  congratulate  Mr.  Arnold  M. 
Ivey,  secretary  of  The  Jno.  D.  Ivey  Co.,  Toronto,  wholesale  mil- 
linery, upon  his  recent  marriage,  which  took  place  at  Almonte, 
April  12,  to  Miss  May  Thoburn,  youngest  daughter  of  Wm. 
Thoburn,  Esq.,  woollen  manufacturer,  of  Almonte.  Mr.  A.  M.  Ivey 
is  one  of  the  most  promising  and  active  young  business  men  of 
Toronto,  and  the  trade  will  be  glad  to  join  in  wishing  him  well. 


Reports  from  Nottingham  show  an  increasing  demand  for  laces 
this  season. 

"Are  these  real  down  pillows?"  "Oh,  no;  they're  only 
marked  down  for  this  sale." 

The  continued  and  almost  universal  cry  is  increased  prices  for 
hosiery  and  silks  for  neckwear. 

Piques  with  lace  insertion  are  among  the  newest  goods,  and 
several  houses  report  large  demand  for  them. 

T.  G.  O'Connor,  who  has  carried  on  an  extensive  dry  goods 
business  in  Fredericton,  N.B.,  for  several  years,  intends  selling 
out  his  extensive  stock  and  retiring. 

A  returned  buyer  reports  that  mercerized  cottons  are  in  great 
demand,  and  that  the  mills  at  Bradford  are  unable  to  fill  orders. 
An  order  for  10,000  yards  from  a  United  States  importer  was 
declined  recently,  as  the  mills  could  not  deliver  till  next  November. 
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This  is  Our  Growing 
Time 

'•  Turnbull's  "  has  Grown  to  be  a  house- 
hold word  and  stands  for  the  best  and 
cheapest  Underwear  made  in  Canada. 

THE  C.  TURNBULL  CO.,  . 
of  GALT,  Limited. 

GOULDING  <*  CO., 

27  Wellington  St.    West,  Toronto. 

JOSEPH  W.    WEY, 

7  Bastion  Square,   Victoria,  B.C. 
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S*  H-  &  M#  Bias  Velveteen 

Skirt  Bindings 

Have  you  these  bindings  in  stock  ?  If  not,  don't  delay  in  sending  for  shade  card 
and  prices.  For  BEAUTY,  DURABILITY  and  ECONOMY  they  are  unsurpassed,  and 
the  trade  mark  "S.  H.  *  M."  stamped  on  the  back  is  a  full  guarantee. 

We  carry  in  stock  the  following  lines  : 


Sample  and  Shade  Card,  with  prices, 
mailed  upon  application. 


S.  H.  «  M.  REDFERN  Bias  Corded  Velvet 

I  %  in.  wide. 

S.  H.  v  M.  PRIDE  Plain  Velveteen 

i  )4  '"•  w'de. 


S.  H.  i  M.  BELLE  Plain  Velveteen 
i  ^  in.  wide. 

S.  H. .  M.  WATERPROOF  Cord  Edge. 


The  Stewart,  Howe  &  May  Co.    24  Front  street  we8   Toronto,  Ont. 

Originators  and  Manufacturers  of  S.  H.  a  M.  Bias  Velveteen  and  other  Bindings. 

Manchester,  Eng.  New  York  Boston  Chicago  St.  Louis  Cleveland  San  Francisco,  U.S.A. 
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HOW  TO  HYPNOTIZE 
y     DEAD  STOCK 


You  are  worried  over  the  many  yards  of  dress 
goods  that  cost  you  good  money,  but  that  drag  and  hang  month  after 
month — the  deadest  of  stock. 


You  long   for  some  magician's  wand   or  good   fairy  who  would  turn 
these  goods  into  saleable  stuff. 

The  solution  is  in  these  works.  Only  ship  the  goods  here  and  allow 
us  to  dye  them  to  the  fashionable  color  of  the  season,  and  they  will  sell  as  well  as  anything  that  has  come  out  of  the 
cases  this  year.  And  we  dye  goods  in  such  manner  that  the  sharpest-eyed  woman  in  your  town  will  fail  to  see  that 
the  goods  have  really  been  just  redyed. 

Nor  will  the  dye  come  out  in  the  wear.     Our  dyes  last  until  the  fabric  is  worn  out. 

In  more  than  20  years'  successful  dyeing  we  have  saved  thousands  of  dollars  to  thousands  of  merchants  in  all 
parts  of  Canada,  and  we  have  yet  to  record  a  single  complaint  of  dissatisfaction. 
Whether  dress  goods  or  ribbons  or  braids  or  feathers  we  dye  everything  well. 


R.  PARKER  &  CO., 


Dyers  and 
Cleaner 


Head  Office  and  Works: 


787-791  Yonge  St.,  TORONTO. 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


ONE  sometimes  reads  curious  things  in  advertisements.  Here's 
a  milk  company  which  calls  itself  absolutely  pure.  This 
being  the  case  it  was  scarcely  necessary  later  on  in  the  advertisement 
for  them  to  say  that  their  milk  was  also  absolutely  pure  ;  an  abso- 
lutely pure  milk  company  would  not  be  likely  to  sell  adulterated 
milk.     The   Alexander  Campbell    Milk    Co.    is  a    large   concern 

doing  business  in 
Brooklyn,  New 
York  City,  and  I 
happen  to  know 
that  they  deal  in 
good  milk.  But 
this  advertise- 
ment would  never 
have  made  a  con- 
vert of  me  to 
their  milk.  In 
the  first  p  lace, 
the  words  "  ab- 
solutely pure 
belong,  by  all 
kinds  of  adver- 
tising rights,  to 
the  Royal  Baking 
Powder  Co.     The 


Facts. 

ALEX.  CAMPBELL 

MILK  COMPANY. 

"  ABSOLUTELY  PURE  " 

POOR  Milk  is  DEAR  at  any  price. 
PURE  Milk  is  CHEAP  at  any  price. 
Price  should  not  be  considered  where 

Health  is  Concerned. 
Our  Milk  and  Cream  are  the  finest  dairy 
productions  possible,  and 

"Absolutely  Pure." 

MILK. 

8  Cents  Per  Quart  in  Glass  Jars. 

Sold  by  All  the  Leading  Grocers. 

Telephone.  44  Brook's' n,  or  address  8  12  Fulton  st. 


Campbell  people,  even  if  they  are  "  absolutely  pure,"  have  stolen 
the  expression  from  another  concern  and  now  that  they  have  got  it 
they  don't  know  how  to  use  it.  If  the  Campbell  milk  were  no 
better  than  the  Campbell  idea  of  business  ethics  I  certainly  would 
not  use  it  as  I  do  every  day.  The  moral  to  be  learned  is  :  When 
you  appropreate  another  man's  shoes  don't  wear  them  on  your 
hands,  but  on  your  feet.  Another  moral  which  some  of  us  might  heed 
is  :  Don't  steal  other  people's  advertising  catch  phrases,  they  may 
prove  to  be  boomerangs. 


f*  oodrich-Restiex  Single 

VJ     Tubes  don't  leak. 

They  have  Goodrich  Rub- 
ber. 

You  pump  em  once  a 
month. 

Jiffy  Kit  mends  'em  in  a 
minute. 

Easy  ?     Yes. 

Specify   em  on  new  wheels. 

American  Tire  Co.,  Limited, 
Toronto. 

0 

Ordina 
"roll." 

They  g 
a  way  tha 
motion. 

The 
does  it. 

Free  or 

Specify 

ry  Detach; 
G.  &  J.'si 
rip  the  rir 
t  there  is 

'  second 

i  new  whe( 
them. 

ible  Tires 
ion't. 
n  in  such 
no  hinge 

groove  " 

:1s?    Yes. 

me  as  being  a  good  one.     I  notice  that  a  series  of  them  are  being 
run  in  the  Toronto  papers.     The  typographical  display  is  such  that 
one  can't  miss  these  advertise- 
ments,   and  the   ornament   is 
good. 


Store  Open  Until  io  p.m 


Be  in 


Style 


Here  are  two  silk  hat  ad- 
vertisements— one  fairly  good, 
the  other  poor.  The  Renfrew 
advertisement  assumes  that 
every  reader  of  the  advertise- 
ment knows  enough  about  the 
Scott  silk  hat  to  make  him 
want  to  go  and  buy  it.  The 
Lugsdin  advertisement,  while 
only  a  fairly  good  one,  tells 
enough  about  the  Youmans' 
hat  and  the  Christy  hat  to  take 
a  man   to  their   store,   if    he 

wanted  a  silk  hat,  rather  than  to  Renfrew's,  unless  he  were  in  pos- 
session of  information  that  would  nullify  what  the  Lugsdin' s  say. 
If  a  perfectly  unprejudiced  person,  like  myself,  were  to  read  both 
advertisements,  I  am  sure  he 
would  go  to  Lugsdin' s  instead 
of  Renfrew's. 


and  get  a 

Scott.   .   .   . 

.   .    .  Silk   Hat 

. .  .for  the. . . 

HORSE   SHOW 

We  are  sole  agents  in 
Toronto  for  this  cele- 
brated maker's  hats. 

G.  R.  Renfrew  &  Co. 

i  King  Street  East,  Toronto. 

35  and  37  Bnada  Street,  Quebec. 


The  affair  of  affairs  this  week 
is  the  Horse  Show — and  Silk 
Hats  will  lend  not  a  little  to  the 
occasion  as  a  necessary  adjunct 
to  correct  dress  for  gentlemen 
patrons  of  this  much  heralded 
social  event. 


This  advertisement  o(  the  American  Tire  Co.,  of  Toronto,  strikes 


It  is  important,  in  adver- 
tising to  advertise  one  thing 
at  a  time.  This  rule  applies 
particularly  to  proprietary 
goods.  A  merchant  may, 
with  advantage,  give  a  list 
with  their  prices  of  small 
things,  especially  if  these 
articles  belong  to  one  depart- 
ment of  the  business.  But  a 
manufacturer  of  cocoas  and 
chocolates  who  also  deals  in 
coffee  should  not  waste  his 
money  in  putting  out  adver- 
tisements like  this  of  Cowan's. 
In  criticizing  this  advertise- 
ment I  shall  skip  over  the  fact 
that  the  whole  effect  is  weak- 
ened by  the  obvious  misstate- 
ment with  which  it  commences 
(no  particular  brand  of  cocoa 
and  chocolates  and  coffee  are  really  "necessary"  in  any  house- 
hold)  and    confine  myself  to  the  fact  that  the  ad.  attempts  too 


Some   men    wouldn't   wear 
any   other   Silk    Hat   but   a 

YOUMANS' 
$5.00 

It's  the  finest  Silk  Hat  made,  and 
Lugsdin's  is  the  only  place  in  Canada 
you  can  buy  it — but  if  you  must  go 
lower  in  price — -and  yet  have  a  good 
quality  and  good  style — have  a 

CHRISTY'S 
$5.00 

We   have   the  latest   blocks   from 
both  these  makers. 

J.  &  J.  LUGSDIN 

(J.  \V.  T.   FAIKWKATHER   &  CO.) 

122  YONGE  STREET. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,    American    and    foreign   firms  who   are   looking   for   Canadian   connections  will  find   in   this  column 
the   names  of  leading  agents  who   are  eminently  fitted   to  represent   them   in   this  country. 


BAKER  &  BROWN 

Manufacturers'  Agents, 


43  St.  Sacrement 
Street  _^__ 


MONTREAL 


Representing— stanskki.h  Brown  <8  Oo.,  Bradford,  Km,-.,  manufacturers  of  meltons, 
carriage  cloths,  raggings,  etc,    Kenbal,  Ooxladai  a-  Oo.,  Philadelphia,  V.S  \ 
manuStcturers   of  dress  trimmings,   Cringes  and  upholstery  goods.     Arnold  B. 
iikini-  A  Co.,  St.  Gall,  swii  lanufacturers  Swiss  embroidered  tutndkeT- 

chteiB,  s«  iv,  embroideries  and  curtains. 


R.  II.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Hellnda  street 

TORONTO,  CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains ;  Leicester  Natural  Wool  Underclothing;. 

FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  246  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE. 


R.  FLAWS  &  SON  -SSS*.  Toronto 

Dry   Uoods  Commission  Agents. 

I  Wm.  Simpson,  Sons  &  Co.,  Philadelphia,  Pa., 

Prints,  Linings  and  Draperies. 

Cartwright  &   Warners,  Limited,  Loughborough,  England, 
Hosiery  and  Underwear. 

D.  Sandeman  &  Co.,  Leicester,  England, 

Yarns  and  Warps. 


Representing  . 


W.  E.  WALSH  -  -  -  * 

,3  a..  M. »««,,,  MONTREAL 

Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,     POCKETBOOKS,     DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS i=™ 

J.  T.&  J.  Taylor,  Limited,  Batley,  England.    Hope  St,  Factory,  Limited,  Belfast 
shaw,  Wallace  &  Co.,  Belfast.     Straossd)  Dhltcb,  Annaberg.    Baker  A  Brown.  Montreal 


Manufacturelrsof 
/  cund 


//(<<>< 


■<i7%a/nm>&id. 


)//-rs<fy,rSforaed  %>. 


AH   BA1RD.  H. STROUD. 

sccr  racAS  man* 


'///'/).  f 'A*/// t-ff. 


Use  the  "Derby  Link."  No.  2 

9 


Patented  Nov.  28,  1898. 
FOR  ALL  CUFFS 


Use  the  New  ■  •  Star  "  Cuff  Holder 


Patented. 

For  Link  and  Plain  Cuffs. 


Keep  your  trousers  up  with  the 
"Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers  Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


~G>" 


1 


U.S.  Patent  June  5, 1894.    Eng.  Patent  No.  11630. 


Au  Fait"  Scarf  Retainer 


Patented. 
Opens  Wide  at  Month. 


J.  V.  PILCHER&  CO 


5ole  Manufacturers, 

LOUISVILLE,  KY. 
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Three  things  that  are  necessary 
in  every  household. 

Cowan's 

Cocoa 

Chocolate 

AND 

Coffee 

Pure  and  healthful. 
Sold  by  all  grocers. 


GOOD  ADVERTISING     Continued. 

much.  It  aims  to  advertise  cocoas,  chocolates  and  coffees,  all  in 
one  breath ,  as  it  were.  The  result  is  that  nothing  is  remembered 
by  the  reader,  and  that  the  money  spent  for  the  advertisement  was 

thrown  away.  But, 
supposing  the  adver- 
tisement had  read  like 
one  of  those  given 
below  ? 

*  *         * 

The  habit  of  mak- 
ing obviously  incor- 
rect or  exaggerated 
statements  in  adver- 
tising is  a  very  foolish 
one.  It  is  more  foolish 
than  mere  lying,  for 
lying  may  be  so  artisti  ■ 
cally  done  that  no  one 
is  any  the  wiser.      I 

have  referred  to  this  subject  in  The  Review,  on  a  former  occasion, 

but,  like  Mrs.    Partington,  I  keep  on  using  my  broom  in   the  hope 

of  finally  conquering. 

A  plainly  false  statement  in  an   advertisement  throws  a  certain 

measure   of  doubt  on    the  whole   of  the  advertising   of  the   person 

foolish  enough  to  in- 
dulge in  such  an  un- 
businesslike proceed- 
ing. It  is  what  some 
people  would  charac- 
terize as  ' '  worse  than 
a  crime — a  blunder." 
I  can  easily  under- 
stand a  man  lying  and 
keeping  it  covered  up, 
but  a  false  statement 
that  any  one  can  easily 
see  to  be  a  false  state- 
ment would  seem  to 
indicate  softening  of 
the  brain. 

*  *  * 
Does  circular  ad- 
vertising pay  ?  If  well 
done  it  always  pays, 
but  as  it  costs  a  great 
deal  more  than  news- 
paper advertising  it 
should  not  be  resorted 
to  when  newspapers 
can  be  used.  But  there 
are  scores  of  villages 
throughout  Canada 
where  there  are  no 
newspapers  published 
of  much  use  as  adver- 
tising mediums.  In 
a  case  like  this,  there 
remains  but  little 
choice  for  the  mer- 
chant between  doing 
no    advertising    and 

using  circulars  in  order  to  reach  the  buying  public  in  his  vicinity. 

If  I  kept  a  store  in  a  country  community,  and  found  it  necessary 
to  get  out  circulars,  I  would  make  an  arrangement  with  a  "  bang- 


Advice  to  young  and  inexperienced  house- 
wives : 

Have  the  coffee  good  ;  no  surer  way  to  a 
man's  heart. 

Cowan's  Coffee  is  good  coffee. 

Cowan's  Hygienic  Cocoa  is  the  pure  cocoa 
bean  ground  very  'fine,  and  with  nearly  all 
the  oil  pressed  out ;  the  oil  is  the  indigestible 
part — all  cocoa  beans  have  it. 

Delicious. 

Made  in  a  minute,  with  either  boiling 
water  or  milk. 

If  your  grocer  hasn't  got  it,  go  to  a  good 
grocer. 

Cowan's  Pure  Chocolate  is  a  cooking 
chocolate,  bitter  to  the  taste  ;  not  a  confec- 
tion. 

It  is  bitter,  because  it  is  pure  (all  choco- 
late is  bitter  before  it  is  sweetened).  If  you 
buy  bitter  chocolate,  you  know  you  are 
getting  the  right  thing.  You  are  doubly 
sure  of  it  if  Cowan's  name  is  on  the  wrapper. 

In  half-pound  packages. 

Cowan's  Sweet  Chocolate  is  chocolate, 
sugar  and  vanilla  flavor  only  ;  some  people 
use  it  as  a  confection,  some  for  cooking, 
some  tor  both— it's  good  either  way. 

It  is  cheaper  than  the  bitter  chocolate,  for 
it  has  sugar  in  it  ;    but  everyone  likes  sugar. 

Eat  a  little  every  cold  day  ;  it  will  help 
keep  you  warm. 

Halves  and  quarters. 


up"  printer  in  the  nearest  large  town  to  print  them  forme.  I 
I  would  prepare  my  advertising  matter,  say  a  week  in  advance. 
I  would  then  have  it  typewritten  and  sent  to  the  printer,  with 
instructions  for  typographical  "set-up."  I  would  have  an  attractive 
name  for  my  circular,  which,  if  possible,  I  would  have  illustrated 
with  the  latest  fashions  in  women's  garments,  millinery  and  such 
goods.  I  would  have  a  select  list  of  names  to  send  the  circulars  to  ; 
some,  of  course,  by  hand,  balance  by  mail.  I  would  have  the 
circulars  bristling  with  prices.  I  believe  that  the  reason  why  so 
many  people  of  country  communities  go  to  large  towns  and  cities 
to  buy  their  goods  is 
because  no  really  in- 
telligent effort  is  made 


Cash  Trade  Marks 

Teas,  new,  extra  value,  10  per  cent,  off  on 

$2.00  purchase. 
Best  cleaned  currants,  3K  lb.  for  25c. 
Best  Valencia  raisins,  3K  lb.  for  25c. 
5  lb.  starch  for  25c. 

Orange  and  lemon  peels,  very  fine,  15c.  lb. 
Cooking  figs,  good,  per  lb.,  5c. 
Mince  meat,  8c. 

Liberal  cash  discount  on  other  lines. 

Fresh  Nuts,  Oranges,  Lemons,  Candies, 
etc.  Verdict  of  our  Baking  Powder — best 
ever  used — sample,  13c. 

5  O'CIock  T  Store 

J.  H.  Richards 

Phone  103.  537  Dundas  St. 


by  the  country  store- 
keeper to  keep  them 
at  home.  I  am  sure 
a  good  circular,  pro- 
perly  distributed, 
would  greatly  help  to 
this  end. 

#     #     * 

I  herewith  repro- 
duce two  advertise- 
ments taken  from  The 
Woodstock,  Ont., 
Sentinel-Review.  One 
of  these  ads.  is  re- 
markable for  straightforward  business-like  simplicity.  I  dontknow 
exactly  what  "  Cash  Trade  Marks  "  means,  but  there  can  be  no 
doubt  this  advertisement  of  Mr.  Richards  is  a  good  one  and  will 
probably  sell  groceries.  The  other  ad.  (Mr.  Buchanan's)  is  of  the 
"  smart  "  variety,  but  it  lacks  the  business  force  which  is  clearly 
evident  in  the  Richards  announcement.  I  haven't  any  doubt  but 
that  several  of  Mr.  Buchanan's  acquaintances  have,  since  this  ad. 
appeared,  slapped  him  on  the  back  and  told  him   what  a  smart 


Mr.  Janus  of  Olympia 

•  •  • 

Janus  was  the  original  two-headed  boy  who  traveled  with  the 
great  Olympia  Circus  years  and  years  ago,  and  when  he  grew  up 
he  was  made  doorkeeper  of  Olympia,  because  he  could  take 
tickets  and  at  the  same  time  keep  his  eye  on  the  small  boys  who 
attempted  to  crawl  under  the  tent  behind  him.  Well,  we  are  not 
troubled  with  the  boys  crawling  under  our  store,  but  they  must  be 
attended  to  when  they  want 

SKATES 

as  well  as  the  ladies  who  are  constantly  after  the  incomparable 
kitchen  utensils, 

THE 

HAPPY  THOUGHT 
RANGE 

which  works  so  perfectly  and  lovely  with  either  coal  or  wood, 
and  Heavy  Nickle-Plated  Kettles  and  Boilers,  White 
and  Colored  Graniteware,  Tinware,  Etc.,  to  be  found  at 
the  West  End  Hardware. 

J.  H.  BUCHANAN. 

P.S. — Mr.  Janus  has  no  connection  with  this  store,  except  as 
an  advertising  agent. 


fellow  he  is.  For  myself,  I  would  much  prefer  to  have  a  man 
come  in  and  ask  for  some  goods  I  had  advertised  than  to  be  com- 
plimented on  my  smartness.  What  Mr.  Buchanan  clearly  does 
not  understand  is  that  the  buying  public,  particularly  the  women, 
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NOTHING  DECEPTIVE 


ABOUT 


+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1899  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


STOREY 

Spring  Trade. 

IjlvVvS.      New  and  desirable  lines. 

travelling  Bags.  ™° «-•  -«=- 
Somen's  and  mens  Belts. 

New  patterns  and  styles  of  excellent  value. 


Our  travellers  will  visit  the  trade  in  good  time  with  full 
ranges  of  samples  for  Spring  business. 

ttl.ll  Storey  ^  Son 

THE  CLOVERS  OF  (ANA&A 


ACTON,     ONT 


NOW  IS   THE   TIME  rF°ALpLL4%Z%?RDE^s  F0R  NEXT 


FOR  THE  FAMILY 


.-••*? 


and 


IN  ALL 

Durable 

Qualities. 


& 


7 


Genuine  Health 

UNDERWEAR 

The  Attention  of  the  Trade 

is  called  to  the  new  and  im- 
proved styles  we  have  placed 
on  the  market 

FOR  1899. 

These  garments  are  con- 
structed for  durability  and 
sightliness,  and  if  you  are 
striving  for  an  enduring  busi- 
ness no  underwear  stock  is 
complete  without  these  goods. 
They  are  for  sale  by  all  the 
leading  jobbers  in  the  country 
and  are  extensively  advertised. 


Qualities  and  sizes  are  always  uniform 
and  never  vary  In  the  slightest  degree. 


<&£ 


SUITS 


FOR 


Men,  Women 
and  Children. 


43 


WRIGHT'S  HEALTH  UNDERWEAR  CO.,     NEW  YORK  CITY 
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GOOD  ADVERTISING— Continued. 

are  much  more  interested  in  kitchen  ranges  than  they  are  in  "  Mr. 
Janus  of  Olympia."  If  the  Buchanan  advertisement  had  been  cut 
off  just  above  the  words,  "  The  Happy  Thought  Range,"  it  would 
have  been  just  as  good,  if  not  better,  than  it  is  now,  and  Mr. 
Buchanan  would  have  saved  nearly  half  of  the  money  he  spent. 
This  custom  of  delving  into  the  classics,  roaming  over  the  field  of 
politics  and  of  the  news  of  the  day,  and  jumping  from  the  Klondyke 
to  darkest  Africa  in  search  of  headlines  for  advertisements,  is  really 
ludicrous  when  one  considers  that  the  most  interesting  subjects  for 
women  (who  buy  most  of  the  goods  sold  at  retail)  are  :  What  shall 
I  buy  ?  and  Where  shall  I  buy  it  ?  Here  is  the  way  a  large 
Brooklyn-New  York  house  handles  the  headline  problem  : 


WILLIAM  BERN'S  SONS    WILLIAM  BERN'S  SONS 

Carpets  and 
Other  Furnishings. 

When  furnishing  a  house,  see  that  the  carpets,  the  walls,  the 
ceilings,  the  woodwork,  the  draperies,  the  decorations  and  the 
furniture  harmonize  with  one  another  (don't  use  a  scarlet  colored 
carpet  with  a  terra-cotta  colored  wall,  nor  a  green  carpet  with  a 
light  blue  wall).  And  the  purpose  for  which  the  room  is  to  be 
used  must  also  be  considered  (don't  put  a  delicate  colored  carpet 
in  a  dining-room). 

The  easier  way  to  furnish  a  room  is  to  start  with  the  carpet 
and  work  up,  for  the  carpet  is  really  the  background  and  the 
foundation  for  the  whole  decorative  scheme.  Besides  this,  it  is 
much  easier  to  color  the  walls  and  ceilings  to  any  desired  shade 
than  to  work  the  other  way.  And  there  are  many  more  patterns 
in  wall  papers  than  in  carpets  ;  many  more  in  furniture  coverings  ; 
many  more  in  drapery  materials,  and  so  on. 

But  whether  you  start  with  the  carpet  or  end  with  the  carpet, 
our  services  as  home  furnishers  are  at  your  command.  It  is  our 
business  to  solve  the  difficult  problems  as  well  as  the  easy  ones  ; 
this  is  the  leading  carpet  and  furniture  store  of  Brooklyn. 

We  can  furnish  and  decorate  your  house  completely  from  tpp 
to  bottom. 

Established  1848. 

CARPETS,   RUGS,   FURNITURE,   UPHOLSTERV  GOODS, 
DRAPERIES  AND  OTHER  FURNISHINGS. 


Retail  Stores  : 
522  to  528  Fulton  St. 
Furniture  Factories: 
COO  to  604  Degraw  St. 

473  Hudson  Ave. 


WILLIAM  BERRI'S  SONS 


What  a  contrast  between  this  advertisement  and  the  Buchanan 
one  !     How  much  more  business-like  it  is  ! 


A   MERCHANT'S   NARROW  ESCAPE   FROM    LOSS. 

The  value  of  a  habit  of  observation  has  often  been  proved.  This 
was  so  in  the  case  of  a  merchant's  wife  who,  relates  The  Montreal 
Trade  Bulletin,  saved  her  husband  a  big  loss.  She  was  at  a  prayer 
meeting  where  one  of  the  leaders  in  prayer  was  her  husband's 
largest  customer.  She  noticed  that  he  prayed  with  special  fervor 
for  those  threatened  by  impending  calamity.  On  reaching  home 
sheasked  her  husband  if  Mr.  Blank  owed  him  much  just  then.  The 
merchant  admitted  that  Mr.  Blank  was  pretty  heavily  in  debt  to 
him  at  that  moment,  "  but  surely,  my  dear,  you  haven't  heard  of 
his  being  in  financial  difficulties?"  "  Oh,  no,"  rejoined  his  wife, 
"  but  I  feal  certain  he  is  going  to  fail,  because  when  he  prayed  so 
earnestly  for  the  Lord  '  to  save  us  from  impending  calamities,'  he 
appeared  so  distressed  that  I  could  see  he  was  praying  chiefly  for 
himself."  The  next  day  the  merchant  made  inquiries,  and  dis- 
covered that  his  debtor  had  not  been  as  prompt  as  usual  in  meeting 
his  obligations,  and,  consequently,  he  at  once  commenced  reduc- 
ing his  account,  and  managed  to  get  out  pretty  well  before  the 
"impending  calamities"  of  his  friend  ended  in  a  bad  failure. 
Owing  to  his  wife's  warning  he  escaped  with  a  small  loss.  That 
woman  was  a  close  observer. 


LADY    TRAVELERS    FOR   LADIES'  GOODS. 

THE  methods  employed  by  the  Canadian  branch  of  the  S.  H. 
&  M.  Co.,  Toronto,  to  place  their  goods  on  the  market  are 
unique. 

That  S.  H.  &  M.  goods  appeal  particularly  to  women  and  art 
for  women's  wear,  has  been  considered  a  good  reason  for  putting 
four  lady  travelers  on  the  road  instead  of  men.  The  duties  of  these 
travelers  do  not  solely  consist  in  convincing  the  merchant  of  the 
value  of  the  goods,  but  their  services  are  given  for  three  days  or  a 
week  to  one  merchant  in  each  town,  and  a  practical  demonstration 
of  the  value  of  the  goods  is  given  to  customers. 

To  further  aid  the  merchant  in  selling  their  goods,  the  S.  H.  & 
M.  Co.  supply  with  liberal  orders  a  display  rack  for  showing  the 
goods,  a  framed  advertising  card,  and  an  abundance  of  advertising 
matter.  Samples  of  the  special  line,  S.  H.  &  M.  bias  brush  edge 
velveteen  are  attached  to  an  illustrated  circular,  which  is  given  for 
free  distribution.  The  goods  are  advertised  in  nearly  all  the 
important  papers  in  Canada. 

This  method  of  reaching  the  consumer  as  well  as  the  merchant 
has  proved  a  great  success,  for,  though  the  S.  H.  &  M.  bias  brush 
edge  velveteen  is  a  high-priced  line  of  goods,  it  has,  in  less  than 
eight  months,  been  introduced  to  and  is  now  in  regular  sale  by  the 
majority  of  the  best  dry  goods  houses  of  Ontario,  and  is  rapidly 
gaining  ground  in  the  other  Provinces.  The  S.H.  &  M.  people 
claim  that  the  quality  of  their  goods,  especially  their  bias  brush 
edge  velveteen,  is  the  basis  of  their  success,  as  has  been  proven  in 
their  ten  years'  business  in  the  United  States,  but  their  advertising 
methods  are  also  a  big  factor. 


ALLOA    A    FORTUNATE    TOWN. 

Alloa  can  now  be  bracketed  with  Paisley  as  one  of  the  most 
fortunate  towns  in  Scotland.  For  the  long  period  of  35  years,  says 
The  Stirling  Observer,  it  has  continued  to  receive  benefactions, 
representing  many  thousands  of  pounds,  from  the  Paton  family,  the 
world-renowned  yarn  manufacturers.  In  the  first  place,  the  late 
Mr.  Alex.  Paton,  of  Cowden,  bequeathed  ,£5,000  for  the  erection 
and  endowment  of  a  school  for  poor  children  ;  then,  Mr.  David 
Paton  gifted  a  commodious  mission  chapel ;  10  years  ago,  Mr.  John 
Thomson  Paton  presented  the  town  with  its  beautiful  town  hall 
and  public  library,  costing  about  ,£4.0,000  ;  two  years  ago,  Mr. 
A.  P.  Forrester  Paton,  of  Inglewood,  handed  over  a  well-equipped 
secondary  school ;  last  year,  Mr.  J.  Thomson  Paton  backed  up  his 
previous  munificence  by  gifting  the  fine  pile  of  buildings  which 
embrace  the  public  baths,  gymnasium  and  recreation  rooms,  costing 
about  ,£35,000,  and,  recently,  Miss  Forrester  Paton,  Marshill 
House,  presented  one  of  the  finest-equipped  hospitals  in  Scotland 
to  the  town,  while  Mr.  A.  P.  Forrester  Paton  and  Mr.  Robert 
Proctor,  also  of  the  Paton  firm,  each  presented  a  cheque  for  ,£2,000 
for  its  partial  endowment.     Talk  about  Utopia  ! 


MISSOURI'S    BILL   AGAINST    BIG    STORES. 

The  House  of  Representatives  of  the  State  of  Missouri  has 
passed  the  bill  introduced  by  Representative  Slate,  by  which  it  is 
proposed  to  tax  department  stores  out  of  existence.  The  bill 
classifies  merchandise  into  73  classes,  and  then  makes  56  groups 
out  of  the  classes.  The  group  is  supposed  to  represent  a  single 
line  of  business,  and  no  additional  tax  is  imposed  thereon,  but,  for 
each  article  added,  a  special  tax  of  $500  a  year  is  imposed.  It  is\ 
said  that,  under  the  terms  of  this  bill,  some  of  the  large  department 
stores  in  St.  Louis  would  have  to  pay  5100,000  a  year  in  special 
tax.  The  local  authorities  are  empowered  to  increase  the  special 
tax  of  $500  if  they  desire,  but  it  is  the  minimum  permissable. 
Manufacturing  establishments,  wholesale  houses,  warehouses  and 
auction  houses  are  exempt. 
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Our  Goods  are  Sellers 
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Pattern   No.    706. 


We  will  send  a 
line  of  Sample 
Books,  express 
prepaid,  to 
any  dealer  who 
desires  to 
replenish  his 
stock. 


WRITE 
QUICKLY. 


COLIN  McARTHUR  &  CO. 


1030  Notre  Dame  Street, 


Montreal. 


86 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


DOWN    BY    THE    SEA. 

Mr.  Frank  P.  Lillie,  formerly  of  The  Gale  Manufacturing  Co., 
has  been  fortunate  enough  to  receive  the  samples  for  the  Maritime 
Provinces  of  The  W.  R.  Brock  Co.,  Limited.  Mr.  Little  is  a  born 
drygoodsman,  being  the  son  of  Mr.  John 
Lillie,  favorably  known  for  many  years  to 
the  dry  goods  trade  of  the  west.  He  has 
worked  up  a  good  connection  in  the  Pro- 
vinces of  New  Brunswick,  Nova  Scotia  and 
Prince  Edward  Island,  where,  no  doubt, 
his  friends  will  be  glad  to  learn  that  they 
will  be  able  to  enlarge  their  business  deal- 
ing with  him  on  account  of  his  represent- 
ing one  of  the  leading  houses  in  Canada, 
who  carry  everything  that  a  legitimate 
dry  goods,  woollen  and  carpet  house  should  carry. 


DEATH  OF   MR.  GALE. 

Death  removed  a  prominent  and  respected  member  of  the  busi- 
ness community  in  Toronto  April  9,  when  Mr.  James  W.  Gale, 
senior  member  of  The  Gale  Manufacturing  Co.,  passed  away  some- 
what suddenly  from  heart  failure.  Mr.  Gale  had  been  a  resident 
of  Toronto  almost  all  his  life.  He  was  born  in  Kingston  October 
6,  1 83 1,  and  came  to  Toronto  with  his  parents  in  1832.  At  an 
early  age  he  entered  the  employ  of  the  late  Mr.  John  Robertson, 
wholesale  merchant,  Yonge  street,  as  bookkeeper,  and  continued 
with  that  gentleman  until  he  opened  a  retail  dry  goods  business  at 
the  corner  of  Yonge  and  Adelaide  streets  in  1863,  conducting  a 
branch  at  the  corner  of  King  and  Jordan  streets  also.  Here  Mr. 
Gale  remained  until  1881,  when  he  established  The  Gale  Manufac- 
turing Co.,  manufacturing  shirts  extensively.  The  deceased  was  a 
member  of  the  Board  of  Trade  and  an  adherent  of  the  Church  of 
England.  Deceased  leaves  two  sons,  William  and  George,  who 
were  associated  with  him  in  his  business. 


Wm.  Maxwell,  late  of  Geddes  Bros.,  Sarnia,  has  left  to  begin 
an  engagement  with  the  important  dry  goods  firm  of  Northway, 
Anderson  &  Falls,  of  Simcoe. 

"  Silas,  we  can't  take  your  umbrella  to  Europe  with  us,"  said 
old  Mrs.  Stiggins.  "  The  advertisement  says  that  no  cotton  will  be 
carried  on  the  passenger  steamers."  "  Then  we'll  stay  at  home." 
said  Silas.  *'  I  ain't  a-goin'  across  anything  so  wet  as  the  Atlantic 
ocean  without  me  umbrella." 

Several  dry  goods  houses  suffered  severe  loss  recently  by  fire  in 
Halifax.  Angus  Taylor's  men's  furnishing  store  was  destroyed, 
loss  being  about  $3,300  ;  insurance,  $2,000.  W.  H.  Cabot,  dry 
goods,  lost  $20,000  ;  insurance,  $12,000.  Wm.  Crowe,  fancy 
goods,  lost  $3,000  ;  insurance,  $2,500. 

John  A.  Robertson,  Montreal,  has  recently  been  appointed 
Canadian  agent  for  one  of  the  oldest  established  and  strongest 
houses  in  England  making  mercerized  cotton  yarns,  and  he  expects 
to  secure  a  good  business  for  these  goods  which  are  now  becoming 
popular.  He  has  also  secured  an  agency  for  cashmere  hosiery 
yarns  that  promises  to  develop  into  a  good  trade. 

The  belt  season  is  now  about  over,  except  for  white  belts,  and, 
while  it  is  a  recognized  fact  that  this  color  is  most  popular,  the 
ease  with  which  it  soils  operates  against  it.  A  new  article  is  now 
being  placed  on  the  Canadian  market  by  the  Keratol  Company,  of 
Newark,  N.J.,  which,  it  is  claimed,  will  overcome  this  difficulty  in 
that  it  is  waterproof,  can  be  washed  and  so  kept  fresh  and  clean. 
They  are  made  in  seal  and  morocco  patterns,  and  also  in  moire 
and  other  silk  effects. 


/CANADIAN  ADVERTISING  is  best  done  by  THE  E. 
^     DESBARATS    ADVERTISING  AGENCY,     Montreal. 

"capital  city  BUSINESS  COLLEGE,  c 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand.  Bookkeeping,  Penmanship,  Telegraphy,  Business  Correspondence  and  Proof- 
reading. Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  White's  Phonography,  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00 ;  Bookkeeping  and  Business  Practice,  per  month,  $5.00 ;  Penmanship, 
per  month,  $3.00;  Night  School,  per  month,  $3.00;  Private  Lessons,  each,  $1.00.  Address, 
A.  M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts  ,  Ottawa. 

HOTELS  FOR  COMMERCIAL  MEN. 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Toronto    Queen's  Hotel 

'  *         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


The  following 

is  a  partial  list  of  the 
Goods  we  Manufacture  : 

The  Sun  Lighting  Machine, 

(sprinkling  system.) 

The  Beacon  Acetylene  Machine. 

(immersion  system.) 


The  Simplex  Acetylene  Generator. 

(the  best  and  cheapest  machine 
made  for  supplying  a  moderate  number  of  lights.) 

The  Duplex  Acetylene  Machine. 

(the  only  machine  that  will  supply  both 
Light  and  Heat  from  one  and  the  same  machine.) 

Acetylene  Gas  Stoves  and  Ranges. 

(for  use  with  the  above  machine.) 

Special  Photographic  Apparatus. 

(beats  sunlight  for  photography.) 

The  "Crescent"  Acetylene  Burner, 
Acetylene  Gas  Meters,  etc. 

We  also  make  a  specialty  of  lighting  Towns  and 
Villages,  for  which  we  design  special  apparatus.  Our 
goods  are  all  guaranteed.     Send  for  catalogue. 

THE  ACETYLENE 
MANUFACTURING  CO. 

LIMITED 

Head  Office,  LONDON,  ONT. 

Capital,  $300,000. 


rn 
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THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal   nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  Business  men  learn  of  new  open- 
ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  5s  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 


THE. 


c 


ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAL  and  TORONTO 


Dry  Goods  Merchants 

in  Manitoba  and  the  Northwest  will  find  it  greatly  to 
their  advantage  to  send  their  orders  to    ...     . 

ARCHIBALD  WRIGHT 

Corner  Main  St.  and  Portage  Ave. 

p  °  B««  l39«  WINNIPEG. 

Importing  direct,  and  visiting  London,  Paris,  etc.,  each  season, 
I  have  always  the  newest  Dress  Materials,  Silks,  Trim- 
ming's, Laces,  etc.     Samples  on  application. 

LIBERAL  DISCOUNT  TO  THE  TRADE. 

Mail  orders  filled  very  promptly. 


Crompton 
Corsets 

'Are  the  Best" 

The  perfect  fit  for  each  of  the 
different  proportioned  wearers 
is  provided  for  in  these  elegant 
models. 

Victoria,  Contour, 

Queen  Moo,      Magnetic. 
Qebeh  and  Yatisi. 

There's  both  pleasure  and 
profit  in  selling  Crompton 
Corsets. 

Correspondence  Solicited. 

The  Crompton  Corset  Co. 

TORONTO.     Limited 


Pat.  July  27th,  l8°r. 


SPRING  SEASON,  1899 

The  P.  &  P.  Hook  and  Eye  Buckle  for  belts  is  the  only  safe  device  in  existence  which  locks  and 
unlocks  instantaneously  and  simply,  and  is  absolutely,  entirely  and  completely  new  in  every  feature, 
nothing  resembling  it  in  the  remotest  way  in  a  lady's  or  gentleman's  belt  having  ever  before  been 
offered  to  the  trade. 

Its  construction,  though  novel,  is  substantial,  and  so  simple  that  it  requires  no  explanation  as  to  its 
workings.    Made  in  all  classes  of  leather  and  at  a  range  of  prices  starting  from  the  cheapest  to  the  best. 

No  buyer  can  intelligently  organize  a  line  of  Belts  for  the  SPRING  SEASON  of  1809,  without  giving 
-this  article  the  strongest  consideration. 


Canadian  Branch  in  charge  of 

MR.    F.    H.    CRAGG 

n  and  13  Front  St.  East, 
TORONTO      -      -      ONTARIO 


♦  Manufactured   exclusively  by 


: 

l  Cor.  Canal  and  Qreene  Sts.  NEW  YORK  CITY,  U.S.A. 


SCHEUER  &  BROTHER 
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DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,        and        Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chem'Cil    Dyers   and  Finishers. 
JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices -215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa. 

ffl  Youge  St ,  Toronto.  47  John  St.,   Quebec. 

The  Toronto  Patent  Agency 

Limited 

CAPITAL,     -    -    $25  tOOO. 


BEAVER  LINE 

ELDER,  DEMPSTER  &  CO.'S 

Regular  Weekly  Sailings  Bet-ween 

MONTREAL  AND  LIVERPOOL 


From 
Liverpool. 
Sat..  April  15 

Sat..  Apiil  22. 
Sit.,  Aiir.l  29. 


Steamer. 
LAKE  HUROV 
LAKE  SUPERIOR 
LAKE  ONTARIO 


From 

Montreal. 

Wed..  May    3 

We1..  May  10 

Wed.,  May  17 


W.  H.  Shaw,  Esq.,  President. 
Jos.  DOUST,  ESQ.,  Vice-President. 
J.  ARTHUR  McMurtry,  Sec.-Treas. 


79,  So,  Si,  Ss  Confederation 
Life  Building 

TORONTO,   ONT 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


RATES  OF  PASSAGE : 

FIRST  CARIN-Single,  442.K0  to  §50.10.    Return,  S8O/1O  to  $90.00.     SECOND  CABIN— 
Single  S33.  . u.     Return,  861.75.     STEKRAGE-Outward,  S22.50.     Prepaid,  *2»  Ou. 

For  f  irther  oarticulars  as  to  passage  or  freight,  apply  to  any  Agent  of  the  Company  or  to 

ELDER,  DEMPSTER  &    CO  ,  MONTREAL. 


W 


ESTERIN 


Incorporated 
1851 


ASSURANCE 
*  *  COMPANY. 


FIRE 

A1SD 

MARINE 


Head  Office 


Toronto, 
OnU 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


SYSTEMATIC 
SAVING 


WHITE 


«^W  fe^5  «£§• 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W,  C.  MACD0NALD, 

Actuary. 


K.  MACD0NALD, 

Managing  Director 


Keratol  Belts 


Waterproof 


Can  be 
Washed 


1® 


Always  fresb  and  clean. 

MADE   IN 

Seal    and   Morocco  pat 
terns,    also    Moire    and 
other  silk  effects. 


If  you  want  White  Belts 
that  can  be  washed  .  .  . 


Write  to 


\ 


THE  KERATOL  CO. 


P.  R.  BRADLEY. 
Manager. 


Newark,  N.J. 


Silk  Rouse  in  Canada. 


j 


IS) 


Main  Office : 
YOKOHAMA,  JAPAN. 


Our  travellers,  who  are  now  on  their  respective 
routes,  are  showing  an  entire  collection  of 
Japanese  Plain  Colored  Silks,  Silk  Handker- 
chiefs, and  Novelties  for  Autumn  and  Christmas 
trade  of  1899. 

Place  your  order  with  us  at  once  and  import 
your  goods  on  time  direct  from  Factory  at  the 
Minimum  Cost. 
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1\.  lshikawa  &  Co. 


Manufacturers  and  Importers 


Toronto,  Ont. 


LUXFER 

PRisns 


&    3^ 


Placed  in  windows  echo  the  outside  bright- 
ness to  the  very  rear  of  your  warehouse. 

"Investment,  not  speculation,"  say 
our  thousand  odd  patrons. 


Ej^^^^B 

1 

nil  MJESi  HpP^Ib^M^I 

EATON  S-WITHOUT    PRISMS 


Your  next  door  neighbor  knows  what 
it  will  cost  to  light  his  store;  why 
don't  you  also  ? 

Write  for  Descriptive  Book. 

The  Luxfer  Prism  Company 


Limited 


EATON'S— WITH  PRISMS 


58  Yonge  St.,    Toronto. 


Co  tbc  Crade  may,  \m 

—      ','  — ■ —  — 

"April  Showers  Bring  May  Flowers" 

This  month  we  expect  to  be  an  extra  busy  one. 
During  April,  daily  shipments  of  new  goods  for  the  Sum- 
mer trade  were  received,  including  novelties  in  Silk, 
Wool  and  Cotton  Textiles;  also  in  Carpets,  Housejurnish- 
ings,  Men's  Furnishings  and  Haberdashery.  May  is  our 
semi-annual  stocktaking  month  and  any  odds  and  ends 
that  we  may  have  will  be  cleared  out  at  a  discount;  our 
policy  being  not  to  carry  any  goods  over  from  season 
to  season,  but  constantly  to  have  in  stock  goods  that  are 
in  demand. 

Our  latest  shipments  are  a  very  low  line  in 
English  Prints;  novelties  in  Silk  Check  and  Stripe  Scotch 
Chambrys;  the  last  repeat  of  our  famous  number  04  Scotch 
Ginghams;  also  in  China  and  Japan  Mattings;  novelties 
in  Lace  Curtains  and  Curtain  Muslins ;  repeats  in  our 
rapid  selling  8/4  and  16/4  Linoleums;  White,  Cream, 
Black  and  Colored  Satins;  Colored  Taffeta  Silks.  A  full 
assortment  in  Victoria  Lawns,  Ribbon  Check  and  Stripe 
Muslins,  Apron  Lawns,  Cotton  and  Cashmere  Hosiery, 
and  a  beautiful  assortment  in  New  Veilings,  direct  from 
France. 

WE  ARE  ALWAYS  ABREAST  OF  THE  TIMES. 


Filling  Letter  Orders      Johll  MaCdOnald  &  CO. 

A  SpCCidltV Wellington  and  Front  Sts.  East, 

<#  <#  <£  TORONTO. 


IUMBER— THE  FALL 

HANDSOME,    ARTISTIC,    INTERESTING. 


VOL.  IX. 


MONTREAL  AND  TORONTO,  JUNE;   ^99. 


No.  6. 


OUR  COMMERCIAL 
POLICY  .... 


is  that  of  the 


"Open  Door" 


SHIRTS, 
LACES  and 
VEILINGS, 
MADE-UP-LACE. 
BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  Etc. 


Factory  : 
Old  St.,    London. 


3  and  2  Wood  Street, 


Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


A  SPECIALTY 


\ 


* 


5*    (( 


EMINENT" 


Imperial   Waterproofs 

''Cravenette"    Proofed 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 


Departments  : 

JACKETS, 

MANTLES, 

COSTUMES, 

GIRLS'  and  MAIDS'  DITTO. 


Agents  in  Canada, 

J.  E.  SNIDER  &  CO. 

5  King:  St.  West 
TORONTO. 


BRICE,  PALMER  &  CO. 

Telegrams:  14  Cannon  St.  and  City  Road 

"Eminent"  London.  LONDON,    ENG. 


PRIESTLEY'S 


DRESS    FABRICS 

"FOR  GENTLEWOMEN." 


(Regd.) 


Plain  and   Figured  Alpacas  and   Mohairs. 
Covert  Coatings, 
Bengalines. 
Crepoline  Cords. 


the  most  successful  range 
of  the  season. 


Jul>   Number— 30,000  readers  and  influencing  90,000  buyers. 


LISTER  I  CO. 


Limited, 


Silk 
Velvets 


FOR 


Millinery  and 
Dress  Trimmings. 


Mantle  Velvets 


AND 


Silk  Sealettes 


Silk 
Plushes 


FOR 


Upholstering, 
Etc 


Mohair  Plushes 


FOR 


Railway  and 
Street  Cars,  Etc. 


Manufactured  by_ 


Swell  Roosters 


WEAR    OUR  


White  Duck  Pants 
Navy  Serge  Coats 
Crash  Suits 


..  AND    THE  ... 


Summer  Girl 

is   a   sure  winner  if  she 
wears  our 

SKIRTS 


Crash,  Pique,  Fancy 
Ducks,  etc.,  etc.  Smart 
Styles,  Tailor-made. 


ROBERT  C.  WILKINS 


MONTREAL 


French    |-\     [J9    Corsets 


The  Most  Graceful  Comfortable,  Durable 


K 


Corsets  in  the  World.     No  Corset  department 
complete    without   them.        Wholesale   only. 

ONIG  &  STUFFMANN 

7,  9,  and  11  Victoria  Square,  MONTREAL 
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S.  GREENSHIELDS,  SON  &  CO. 

UNLIMITED 


MONTREAL  and  VANCOUVER 


Largest  and  Finest 

Assorted  Stock 


of 


STAPLE  AND  FANCY  GOODS 

WE   HAVE   EVER  OFFERED. 

INCLUDING 

The  Most  Up-to-date  Goods 

From  the  Best  Makers 

IN  THE  WORLD. 


Sole  Selling  Agents  for 

PRIESTLEY'S  DRESS  GOODS 
PEWNY'S  KID  GLOVES 
"EVERFAST  STAINLESS  HOSIERY." 
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PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH  Manufacture. 
Uniform  in  quality  and  finish,   and 

CAN  BE   RELIED  ON 

to  give  maximum  satisfaction 
in  Knitting  and  Wear. 


MAKERS- 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 

Agent  for  Canada— 

PHILIP   DE   GRUCHY 

Who  holds  Stock.  26  and  28  St.  Sulpice  St.,  MONTREAL 


Fac=SimiIe  of  label  on  our  regular  goods. 


WE    GUARANTEE  MATERIAL  USED 
TO    BE  PREPARED    COTTON 

Absolutelv 

PURE, SWEET  andCLEAN 

SOLD   TO  THE  TRADE  ONLY 


HamiltonOnt 


Medals  taken  at 
all  Exhibitions. 


THOS.  HEMMING  &  SON,  Ltd. 


Manufacturers  ot 


NEEDLES 


FISH  HOOKS  and 

FISHING  TACKLE. 


WINDSOR  MILLS    -     REDDITCH,  ENGLAND. 

Write  for  Samples,  which  will  be  mailed  to  you  free  on  receipt  of  Trade  Card. 


JHE  CELEBRATED  OXFORD 


Factories  : 

LONDON  BANBURY 

OXFORD  CASTLEFIN 


UNDERCLOTHING 


New  Price  Lists  upon  Application. 


and  Baby  Linen 


OXFORD-  UB<)« 

No.    732. 


W.  F.  LUCAS  &  CO. 

I29a  London  Wall        LONDON,  ENGLAND. 


No.  791. 
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The 


Patent  Permanent  Silk  Finish 


ON. 


i?y  Wer  Majesty's  Royal  Letters  Patent 
Nos.  16,746  and  15,160. 


Cotton  Italians  and  Linings, 


The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION.  —  In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON   APPLICATION. 


Dyed  and  Finished 
only  by 


JAMES  &  M.S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks, 

Low  Moor,  Nr.  BRADFORD, 


AND 


Orchard   Dyeworks, 

HECKMONDWIKE. 


ENGLAND. 
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Foster  &:  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  Trade 


Cable  Cord  and  Soft 
Knitting  Worsteds, 


MT' 


Mark 


HOLLINGS  MILLS,  S0WERBY  BRIDGE,  ENGLAND. 

Samples  and  List  of  Shades  kept  in  stock  in  each  quality,  can  be  had  on  application,  also 

List  of  Wools  made  specially  for  Glove  and  Hosiery  manufacturers. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT, 12  8kXhola8  Montreal 


Pewny's  Kid  Gloves. 


— -©©■ — 


Latest  Styles, 
Latest  Shades, 
Best  Qualities, 
Fresh  Stock, 


Combine  to  make  these  gloves  the  best 
in  the  market.  Stock  of  leading  lines 
always  on  hand. 


All  orders  will  reoeive  prompt  and  careful  attention. 

$.  6reen$bield$t  Son  *  Co. 

Agents  for  EMIL  PEWNY  &  CO., 
GRENOBLE,  FRANCE. 


■9 


^ 


'S 


GLoy 


Dent,  Allcroft  &  Co. 


GLOVE    MANUFACTURERS 


SF 


LONDON  :    97  Wood  St. 

NEW  YORK  :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,      Prague,     Naples. 

Skin   Dressing  Yard:  OTTIGNIES,   Belgium. 


Agents  in  Canada  : 


J  T.  DONNELLY  &  CO., 


20   Lemoine  Street 
-  = 


MONTREAL 
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BRADBURY,  6REAT0REX  &  CO. 

LIMITED 

Our  Canadian  Representative  I   nnrlnn       FnorlanH 

carries  a  full  line  of  samples  LUI1UUI1,     QNgldllU. 

Manchester  Muslins,  Trimmings,  Flannels  and  Blankets, 
Haberdashery,  Scotch  Muslins,  Prints,  French  Merinos, 
Handkerchiefs,  Silks,  Linens,  Fancy  Dresses,  Umbrellas, 
Curtains,  Hosiery,  Gloves,  Velvets,  Laces,  Crapes, 
Ribbons. 


His  travellers  are  now     M^...     Col        Q^IYinloC     of  above 
on  the  road  with  the        II  GW      I    CI  I        O  Q  I     IUICO     departments. 


C.  J.  W.  DAVIES,  st.iUnod,.'s4st.,  MONTREAL. 

59  Yonge  Street    Toronto  Letter    OrderS 

5  Sisters    Block,  Victoria,  B.C. 

9  Bedford  Chambers,  Halifax,  N.S.  will  receive  our  prompt  attention. 

THE  LACE  WAREHOUSE  Of  CANADA 

Fresh  Importations 

of  LACES  for  summer  trade  have  been  put  into  stock,  comprising  Cotton  Guipures  ; 
Cotton  Vals.,  in  White,  Black  and  Butter  :  French  Vals.;  Silk  Chantilly,  in  White.  Cream  and  Black  ; 
Linen  Torchons  ;  Orientals,  in  Cream,  White,  Butter  and  Black  ;  Saxony  and  Plauen,  in  White,  Cream 
and  Butter,  and  Chantilly  Allovers  and  Flouncings,  in  black. 

Fully  Assorted 

For  the  assorting  season  we  have  made  special  provision  in  Lace  Curtains,  Veilings, 
Embroideries,  Muslins,  Dress  Goods,  Trimmings,  Silks,  Chiffons,  Ruchings,  Gloves  and  Hosiery. 

Special   Offerings 

We  are  offering   at   greatly  reduced  prices  many  lines   of   Dress  Goods,  Muslins,  Prints, 
t  Linings  and  Fancy  Hosiery,  which  must  be  closed  out  this  season. 

LETTER  ORDERS  RECEIVE  SPECIAL  CARE. 

Kyle,  Cheesbrough  &  Co.,  ,6StHe!rstreet  Montreal. 
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MILL.    NO.   2 


The 


Penman  Manufacturing  Co. 


Manufacturers  of  Knitted  Goods  of  all  descriptions,  including   Ladies'  and  Gentlemen's  Underwear 

in  Cotton  and  Wool.      Hosiery,  etc. 


Limited 


Head     Office 


PARIS,    ONT. 


) 


r3*.-    .^,Hf:1~ 
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MILL   NO.    3 


MILL  NO.   4 


Full  lines  of  our    SPR1JN  Cj   CjOODS  now  being 

shown  by  the   wholesale  trade. 


.**'•  1 1 


MILL   NO.    5 
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MILL  NO.   6 


J**^n*a^™      D.   MORRICE,   SONS   &   CO.,      Montreal  and  Toronto. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


E%  Black  as 
the  flee  of  Spades. 


a 


Extract  from  a  paper  read  at  the  Annual  Meeting  of  the 
New  England  Cotton  Manufacturers'  Association,  held  at  Boston, 
Mass.,  April  26th  and  27th,  by  Dr.  Wm.  P.  Wilson,  Director 
of  the  Philadelphia  Commercial  Museum  : 


"  The  principal  trade  in  ladies'  and  men's 
hose  and  half-hose  is  in  cotton  and  plain  black 
goods.  These  goods  are  almost  entirely  German 
make,  and  it  is  found  that  the  Hermsdorf  Dye 
retains  its  color  where  English  dyes  fade  out 
into  browns  and  greens.  There  is  apparently 
a  deficiency  in  English  dyes,  as  well-known 
English  dyes  fail  to  stand,  while  the  Hermsdorf 
dyes  stand  fast  through  all  tests." 


This  is  the    testimony   of  &£Uf^ 
sands  of  satisfied  customers 

See  that  every  pair  is  stamped  c*^^ 
no   other. 


Hosiery   by   thou- 
all   over   the  world. 


and  take 


American  Bureau  of  Louis  Hermsdorf 


78-80  Walker  Street,      NEW    YORK, 
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A  Good  Time  Coming 

Many  are  already  planning  for  their  Summer  outing. 
Don't  forget  to  provide  for  RAINY  DAYS.  They 
are  a  good  time   for  fancy   work. 

Get  a  supply  of  MORSE  &  KALEY  Goods.  , 

M.  &  K.  SILCOTON. 
M.  &  K.  SILCOTON   EMBROIDERY. 
M.  &  K.  TURKEY-RED  EMBROIDERY. 
M.  &  K.  VICTORIA  CROCHET  THREAD. 
M.  &  K.  KNITTING  COTTON,  etc.,  etc. 


Robert  Henderson  &  Co. 


181  and  183 

McGill  Street 


Montreal. 


SOLE  AGENTS  FOR  CANADA 


JAMES  JOHNSTON  &  CO. 


WHOLESALE   DRY   GOODS 


All  departments  well  assorted  lor  Summer  Sorting  Trade. 


OUR  TRAVELLERS  ate  now  showing  : 

Dress  Goods 
Hosiery  and  Gloves 
Underwear  and 
Canadian  Staples 


FOR 


FALL 


See  our  BIG  range  of 

SILK,  Sateen,  Muslin  and  Print 

Blouses 


Letter  Orders  are  our  FORTE. 


JAMES  JOHNSTON  &  CO., 


26  St.  Helen 
Street  .... 


Montreal 


THE  -;-  DRY  -:-  GOODS  -:-  REVIEW 


t 


\  m  Qault  Bros.  Co., 
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MONTREAL 
*  Fall  Season  1899  ** 


Limited    t 


DRESS  GOODS  DEPT. 

Silks,  Velvets,  Velveteens 


DRESS  GOODS.  Special  lines  in  Black 
Crepons,  Matalasses,  Figures,  Repps,  and  latest 
Ribbon  Fancies. 

SILKS.  This  department  is  showing  the  latest 
novelties  in  all  the  popular  styles,  Taffetas, 
Fancies,  Black  Figures.  Special  values  in  Black 
and  Coloured  Satins. 


VELVETS  and  VELVETEENS. 

Full  lines  of  Black  and  Colours,  both  in   plains 
and  Cords,  at  old  prices. 

LINENS.  Full  stock  in  all  lines.  Extra  value 
in  Tablings,  Napkins,  Towels,  Towellings,  etc., 
etc. 


u 


Sole  Agents  for  Fownes'  Celebrated  Gloves. 


10 
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Having  secured  the  entire  mill's 
stock  of 

"Pique  Travers"  and 

"P.  K.  Superior  Quality," 

manufactured  by  one  of  the  largest 
concerns  in  the  United  States,  we  are 
in  a  position  to  offer  them  to  the  trade 
at  an  extraordinary  reduction. 

They  are  the  newest  and  most 
fashionable  wash  materials  in  the  market 
to-day,  and  at  the  regular  price  it  has 
been  hard  to  supply  the  demand. 

Patterns  will  be  sent  on  applica- 
tion. 


SENSATION 

We  Solicit  Orders  by  Mail  and  Guarantee  Satisfactory  Results. 


Vol.  IX. 


MONTREAL  AND  TORONTO,  JUNE,   1899. 


No.  6. 


PROGRESSIVE    STOREKEEPING 

A  MONTHLY  ARTICLE  ON  THE  PROPER   MANAGEMENT,  SYSTEM,  ETC.,  OF  AN  UP-TO-DATE 

RETAIL  BUSINESS. 

Specially  written  for  The  Canadian  Dry  Goons  Review.  By  Charle8  F.  Jones,  New  York. 


The  Qualities  of 
a  Salesman. 


How  few  really  good  salespeople  there  are  ! 
We  see  an  immense  number  of  poor  ones  and 
a  fair  number  of  medium  ones,  but  how  few 
really  good  ones  there  are. 

It  is  well  for  every  salesman  to  consider  himself  and  try  to  find 
out  in  which  of  these  classes  he  belongs — whether  in  the  poor  class, 
the  medium  class  or  the  good  class.  Those  who  are  in  the  good 
class  have  quite  a  bright  future  before  them  ;  those  who  are  in  the 
medium  class  may  rise  above  that  position  or  may  not — it  will 
depend  a  great  deal  upon  circumstances  ;  those  who  are  in  the  poor 
class  are  sure  never  to  get  any  higher  than  they  are,  and,  in  all 
probability,  will  soon  drop  out  of  the  ranks  to  make  room  for 
better  persons. 

The  good  salesman,  above  all  things,  is  polite  under  all  cir- 
cumstances, to  all  persons  and  at  all  times.  To  be  a  good  sales- 
man you  must  like  your  business.  One  who  does  not  like  selling 
goods  is  very  apt  to  not  have  the  necessary  patience  in  order  to 
cater  to  all  the  peculiarities  of  the  customers.  A  good  salesman  in 
taking  hold  of  a  customer  tries  to  show  that  he  is  friendly,  but 
never  forward  ;  tries  to  show  that  he  is  pleased  to  have  the  customer 
look  at  the  goods  ;  that  he  is  pleased  to  wait  on  her  and  is  willing 
to  do  anything  in  his  power  to  make  a  sale.  He  does  not  begin 
with  his  customer  in  an  abrupt  manner,  but  leads  her  carefully  from 
one  subject  to  another,  up  to  the  point  of  buying.  A  good  sales- 
man treats  one  customer  just  as  well  as  another ;  treats  all  with 
respect,  giving  the  poorest  and  most  cranky  customer  as  much  and 
as  polite  attention  as  he  does  the  richest  and  the  easiest  to  please. 

While  it  is,  of  course,  a  salesman's  duty  to  sell  the  goods  that 
a  house  has  and  to  work  to  the  interests  of  his  employers  in  all 
cases,  still,  the  best  salesmen  are  those  who  cater  to  the  tastes  and 
wishes  of  the  customers.  They  endeavor  to  sell  them  proper  goods 
— that  is,  goods  which  they  know  will  please  and  which  they  know 
are  such  as  the  party  wishes  to  buy.  To  be  a  good  salesman  of 
any  line  of  goods  it  is  necessary  that  you  should  be  thoroughly 
acquainted  with  the  stock  which  you  have  in  the  store  and  that  you 
should  know  something  about  each  kind  of  goods  ;  as  to  what  it  is, 
its  proper  name  and,  if  possible,  something  about  how  it  is  made 
and  what  are  the  differences  between  it  and  some  other  goods. 

A  good  salesman  will  be  honest  and  perfectly  frank  in  all  his 
dealings  with  the  purchaser.  If  there  are  any  defects  in  the  goods, 
it  is  always  well  to  tell  them.  This  gives  the  customer  a  confidence 
in  what  you  say  which  will  cause  her  to  lean  on  your  judgment 


Giving  Opinions 
of  Goods. 


and  believe  in  your  honesty   of  purpose  and  the  honesty  of  the 

goods.  

One  mistake  that  a  great  many  clerks  make  is 
in  being  too  anxious  to  express  their  individual 
opinions  about  certain  lines  of  goods.  It  is 
not  always  well  to  say  too  much  of  what  you  think,  or  to  give  your 
opinion  too  decidedly  upon  anything.  It  is  your  place  to  display 
the  goods  and  to  allow  your  customers  the  liberty  of  making  the 
choice.  If  they  ask  of  you  an  opinion,  always  give  an  honest  one, 
stating  just  exactly  what  you  think.  However,  in  some  cases  where 
you  find  the  customer  has  some  difficulty  in  making  up  her  mind, 
it  is  also  well  to  assist  her  by  giving  any  points  which  you  may 
know  yourself;  but  do  not  be  too  forward  in  making  suggestions 
which  may  not  be  altogether  pleasing. 

Another  mistake  which  clerks  sometimes  make  is  in  beginning 
to  describe  their  goods  and  speak  of  their  beauties,  etc.,  before 
they  display  them. 

If  a  lady  comes  into  the  store  and  asks  if  you  have  any  par- 
ticular kind  of  goods,  and  the  clerk  begins  at  once  to  go  through  a 
long  speech  as  to  the  beauty  and  style  of  the  goods  which  he  has 
before  he  has  taken  them  down  from  the  shelves  to  show  them,  the 
customer  may  be  disappointed  in  them  when  she  does  see  them. 
It  is  always  well  to  show  the  goods  first  ;  let  the  first  impressions 
be  made  by  the  goods,  then,  in  well-directed  words,  bring  out  the 
different  good  points  and  display  them  to  the  customer's  mind.  If 
you  begin  to  talk  too  freely  about  the  beauty  of  the  goods,  it  may 
be  somewhat  of  a  disappointment  to  the  customer,  if,  after  seeing 
them,  she  does  not  think  they  are  as  good  as  you  have  given  her 
reason  to  expect. 

A  good  salesman  must  be  very  careful  in  his  dealings  with 
everyone.  There  are  hardly  two  people  in  the  world  who  can  be 
handled  exactly  alike.  Try  and  learn  from  your  customers  just 
how  to  handle  each  one,  or  how  to  handle  each  class  of  persons  so 
that  when  you  meet  with  a  certain  customer  again,  or  another 
person  of  the  same  class,  you  will  know  exactly  what  to  say  and 
how  to  do  to  please  her. 


Uses  of 

An  Inventory. 


Every  business  man  takes  an  inventory  of  his 
stock  once  or  twice  a  year,  for  the  purpose  of 
finding  out  what  has  been  his  success  during 
the  past  term.  The  wide-awake  merchant  not  only  learns  what 
has  been   his  success,  how  much  he  has  made,    what  amount  of 
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stock  he  has  on  hand,  but  he  also  learns  his  mistakes.  That  is  the 
great  virtue  in  taking  stock — to  find  out  what  has  been  wrong,  and 
to  correct  it. 

What  is  the  use  of  a  merchant  taking  an  inventory  if  he  does 
not  learn  something  by  it  ?  Counting  his  stock  does  not  increase 
it  or  diminish  it — it  simply  gives  him  a  record  of  what  it  really  is. 
Therefore,  taking  an  inventory  does  not  either  make  his  profits 
large  or  small,  unless  he  learns  from  his  inventory  what  have  been 
his  mistakes  in  the  past  and  endeavors  to  correct  any  failures  which 
he  has  made.  If  he  does  not  learn  anything  from  taking  an 
inventory,  what  is  the  use  of  taking  it  ?  It  is  simply  a  worry,  a 
trouble  and  an  expense. 

The  only  good  an  inventory  can  possibly  be  to  you  is  to  show 
you  just  what  you  have  done  in  the  past  that  is  wrong,  or  what  you 
have  done  that  is  right.  If  you  have  been  doing  right,  then  stick 
to  it,  or,  if  you  have  made  mistakes,  the  inventory  will  show  you 
what  they  are,  and  it  is  then  for  you  to  correct  them. 

At  inventory  time  it  is  not  only  well  to  take  stock  of  the  goods 
which  you  have  on  hand,  but  also  inventory  yourself.  What  am 
I  in  the  habit  of  doing  in  business  that  it  would  be  better  not  to  do  ? 
What  mistakes  have  I  made  personally  in  the  management  of  the 
business  ?  How  can  I  make  my  business  more  perfect  during  the 
coming  year  ?  Also  take  inventory  of  your  employes — which  of 
them  have  given  me  the  best  service  ?  How  many  of  them  have 
been  good  salespeople  during  the  past  year  ? 

By  thus  going  over  every  point  in  yourself  and  in  your  employes, 
you  will  find  many  things  to  correct.  By  correcting  them  you  will 
make  your  business  still  more  profitable  for  the  coming  year  ;  so 
that  when  your  next  inventory  is  taken  you  will  have  less  things  to 
find  fault  with  and  less  mistakes  to  correct. 

It  should  thus  be  each  year — that  at  inventory  time  it  would  be 
profitable  for  every  merchant  to  consider  his  ways  and  to  correct 
any  errors  which  may  have  occurred  in  the  past.  This  will  teach 
us,  from  our  mistakes,  how  we  may  be  better  in  the  future. 

Kcnint*  Clerks  ^  great  many  indifferent  clerks  might  be  made 

Posted  much  better  if  they  had  a  little  instruction  in 

the  store  from  those  over  them.  It  is  impos- 
sible for  the  salespeople  to  keep  posted  on  all  the  new  goods  and 
fashions  unless  there  is  some  one  to  give  them  the  necessary  points. 
This  ought  to  be  a  part  of  the  buyer's  business — when  a  new  line 
of  good  is  purchased  he  should  always  go  to  each  salesman  who  is 
likely  to  handle  it,  and  explain  to  him  about  the  texture  of  the 
fabric,  what  per  cent,  of  it  is  wool  or  cotton,  suggest  whether 
the  colors  are  likely  to  wash  or  not,  give  the  proper  name  of  the 
goods  and  explain  any  other  features  which  could  possibly  be  of 
assistance  in  making  a  sale. 

By  watching  all  these  points  a  merchant  can  make  his  sales- 
people worth  almost  double  to  him  what  they  would  be  if  they 
were  uneducated  about  the  goods. 

Purchasers  always  like  to  know  the  full  particulars  about  any 
piece  of  goods  which  they  are  buying  ;  they  are  often  interested  in 
knowing  where  it  is  made ;  and,  more  particularly,  all  the  points 
about  its  wear  and  durability. 

Any  new  features  that  the  salesman  may  bring  out  will  prove 
very  interesting  and  assist  in  selling  the  goods. 

Every  lady  who  purchases  a  dress  or  any  other  kind  of  goods 
likes  to  be  waited  on  by  an  intelligent  salesman  who  seems 
to  know  what  he  is  doing.  No  lady  would  like  to  go  into  a  dry 
goods  store  and  find  the  clerks  unable  to  tell  her  whether  the  goods 
were  wool  or  cotton,  or  how  much  wool  was  in  the  goods,  or  whether 


it  was  going  to  be  worn  much  during  the  coming  season,  or  any 
other  point  which  she  would  like  to  know. 

Purchasers  often  ask  a  great  many  questions  about  different 
fabrics,  and,  if  the  salespeople  can  answer  these  intelligently,  they 
not  only  make  the  present  sale,  but  are  apt  to  impress  the  customer 
so  that  when  she  needs  another  dress,  at  some  future  time,  she  is 
likely  again  to  hunt  up  the  house  or  the  salesman  who  was  able  to 
tell  her  so  much  of  value  before. 


Know  Where 
Goods  Are. 


One  very  important  thing  that  every  sales- 
person in  your  house  should  know  is  where  all 
the  other  goods  are  kept. 

A  lady  steps  into  a  store,  and  possibly  she  does  not  find  the 
floorwalker  or  some  one  in  authority  very  convenient,  and  she  will, 
therefore,  ask  a  clerk  where  such  and  such  goods  are  kept.  The 
salesperson  should  in  all  cases  be  able  to  direct  her  definitely. 

It  is  very  annoying  to  a  customer  to  be  told  :  "  I  don't  know 
exactly  where  the  goods  are,  but  possibly  you  will  find  them  in  the 
rear  of  the  store ' '  ;  then,  when  the  lady  goes  back  to  the  rear  of 
the  store,  she  finds  some  one  there  who  is  equally  ignorant,  and 
directs  her  upstairs  ;  after  she  goes  upstairs  she  may  find  out 
positively  that  the  goods  which  she  wanted  were  on  the  first  floor, 
within  a  few  feet  of  the  place  where  she  made  the  first  inquiry. 

One  of  the  first  things  that  a  salesman  should  learn  in  coming 
into  a  house  is  the  location  of  the  different  stocks.  Let  him,  if 
necessary,  take  a  stroll  around  from  place  to  place,  so  that  he  will 
know  without  doubt  just  where  each  kind  of  goods  are  kept.  If 
the  store  is  a  large  one  it  would  be  well  to  have  a  plan  of  the  house 
drawn  and  given  to  each  salesperson,  so  that  he  might  use  it  in 
directing  customers  who  might  wish  to"  go  to  some  other  depart- 
ment. 

It  will  certainly  be  very  annoying  to  a  purchaser  to  be  mis- 
directed in  looking  for  goods,  or  to  be  told  that  the  salespeople  do 
not  know  where  the  goods  are.  Then,  of  course,  the  floorwalker 
would  have  to  be  looked  up,  and,  if  none  should  happen  to  be 
present,  just  then,  considerable  trouble  might  be  experienced  in 
getting  the  desired  information. 

Not  only  should  the  salespeople  have  a  general  idea  where 
goods  are  kept,  but  they  should  be  explicit  in  their  directions,  so 
that  there  will  be  no  mistake.  Simply  the  directions  that  the 
goods  will  be  found  in  the  rear  of  the  store  is  not  nearly  so  satisfac- 
tory as  to  say  that  they  will  be  found  on  the  left-hand  side,  the 
second  counter  from  the  rear,  or  some  definite  information  of  this 
character.  The  more  your  salespeople  know  about  the  store  and 
about  the  goods,  the  more  benefit  they  can  be  to  your  customers, 
and,  consequently,  to  you. 


Selling  Goods 
To  Clerks. 


Most  first-class  houses  of  a  medium  or  large 
size  have  some  kind  of  regulations  about  their 
salespeople  buying  goods  from  them.  It  is 
only  just  that  the  salespeople  in  your  house  should  have  the  very 
best  facilities  for  buying  from  you  what  they  wish  to  use  for  them- 
selves. It  is  the  usual  custom,  and  a  good  one,  that  they  get  a 
special  price  on  anything  that  you  handle.  You  may  either  allow 
them  cost  with  a  small  per  cent,  added,  to  cover  freight  and  expense, 
or  you  can  allow  them  a  uniform  discount  off  anything  which 
they  may  purchase. 

Doing  this  does  not  in  any  way  hurt  the  store,  but  insures  that 
all  your  salespeople  will  purchase  their  goods  from  you.  It  also 
leads  them  to  believe  that  you  are  interested  in  their  welfare,  and 
are  willing  to  share  with  them  your  profits  which  they  may  enable 
you  to  make  by  good  service. 

It  is  not  well,  however,  that  the  salespeople  should  be  allowed 
to  buy  at  all  times  during  the  day,  at  any  time  that  they  choose, 
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Canada  Forever 


Nothing  is  too  rich,  too  handsome 
or  too  good  for  Canada. 

Never  was  there  richer,  handsomer, 
better,  or  as  good  dress  goods  brought 
into  this  country  as  we  will   show   you 

tor  Fall  1899. 

Our  range  will  comprise  all    that  is 

novel,  handsome,  and  fashionable. 

We  have  bought  the  most  beautiful 
goods  that  England  and  France  can 
produce. 

The  latest  designs,  the  newest 
colors. 

High-priced,  medium,  and  cheap 
dress  goods  and  silks. 

You  have  often  praised  our  display  of  Fancy  Black  Goods,  it  never  was 
equal  to  what  we  have  for  the  incoming  season. 

Be  ready  tO  buy  Our  new  lines.      Clear  out  any  odds  and  ends  you  may 

have,  never  mind  what  they  cost,  you  don't  want  them,  and  yOU  do  Want  OUT 

novelties 

FLANNELETTES 

Fine  Imported  Flannelettes,  printed  and  woven,  not  an  old  pattern  in 
the  whole  combination,  but  patterns  you  have  never  seen  and  won't  see  else- 
where.     They  are  confined  to  us. 

In  every  department  throughout  the  house  you  will  find  value,  popular 
prices,  and  complete  ranges  of  goods  suited  to  the  people  and    trade  of  Canada. 

BROPHY,  CAINS  &  CO. 


23  St.  Helen  Street 


MONTREAL. 
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as  this  might,  to  some  extent,  interfere  with  your  other  customers, 
or  it  might  cause  a  great  many  salespeople  to  be  absent  from  their 
stocks,  when  they  ought  to  be  there  waiting  on  trade.  Certain 
hours  of  the  day  might  be  devoted  to  this  business — say,  an  hour 
very  early  in  the  morning,  or  an  hour  late  in  the  evening,  in  which 
the  salespeople  should  have  the  privilege  of  trading  anywhere  in 
the  store  that  they  might  wish.  When  they  are  so  trading  they 
ought  to  receive  the  same  attention  and  courtesy  as  any  other  buyer 
from  their  fellow  salesmen.  They  deserve  just  as  much  attention 
and  just  as  much  effort  to  please  them  as  any  other  customer  would 
receive. 

In  allowing  them  to  shop  from  stock  to  stock,  it  is  well  to  have 
a  rule  that  not  more  than  half  the  clerks  from  any  department  shall 
be  away  at  any  one  time.  This  prevents  any  stock  from  being 
neglected,  and  the  wants  of  your  salespeople  can  be  easily  attended 
to  by  taking  turn  about  as  if  they  all  went  at  once. 

It  is  a  very  good  thing  to  train  your  employes  in  this  way  to 
purchase  from  you.  If  they  do  not  get  any  courtesies  or  favors 
from  you,  they  are  likely  to  go  from  store  to  store,  wherever  they 
think  they  can  secure  the  best  bargains,  and  it  is  not  a  good  re- 
commendation for  a  house  to  have  its  own  employes  doing  all  their 
shopping  somewhere  else.  Persons  who  are  not  acquainted  with 
the  reasons  for  this  may  very  often  think  it  is  because  the  sales- 
people know  their  goods  and  prices  too  well  to  be  fooled  by  them. 


NEW  GOODS  IN  WHOLESALE  TRADE. 


RECOVERED  FROM  THE  FIRE. 

Almost  all  evidences  of  the  fire  which  destroyed  the  upper 
storey  of  the  premises  of  The  Alaska  Feather  &  Down  Co.,  on  Guy 
street,  Montreal,  recently,  have  disappeared.  A  new  roof  has 
been  put  on  the  building,  and  that  portion  of  the  plant  which  was 
damaged  is  rapidly  being  restored.  The  management  state  that 
everything  will  be  all  right  for  Fall  business,  and,  in  fact,  that  orders 
for  immediate  delivery  will  meet  with  but  little  delay.  Purchasers 
may  rest  assured  in  ordering  goods  that  they  will  receive  fresh  stock, 
as  all  stock  in  the  building  at  the  time  of  the  fire  has  been  sold  by 
auction  on  the  underwriters'  account. 

Fresh  material  is  now  arriving  from  New  York,  to  be  used  in 
the  manufacture  of  goods  for  the  Fall  trade.  As  an  evidence  of 
the  extent  of  the  business  carried  on  by  this  firm,  it  may  be  men- 
tioned that  at  the  time  of  the  fire  no  less  than  $  11,000  worth  of 
feathers  were  on  the  premises. 


GOODS   SHIPPED    INTO  CANADA. 

The  Canadian  Customs  Department  have  arranged  that  a  notary 
public  may  act  when  declarations  are  made  by  shippers  of  goods 
into  Canada.  The  new  regulation,  which  has  been  passed  by  the 
Governor-General-in-Council,  reads  as  follows  :  "  The  declaration 
prescribed  to  be  made  under  the  provisions  of  the  Customs  Act,  by 
the  foreign  owner  or  exporter  of  any  goods  shipped  to  Canada  on 
consignment  may  be  made  and  declared  before  a  notary  public 
resident  in  the  country  from  whence  the  said  goods  are  exported  to 
Canada." 


Mr.  Dumbleton,  who  is  too  economical  to  keep  any  extra 
collar  buttons  on  hand,  and  devotes  a  good  share  of  his  morning 
moments  to  hunting  for  these  wayward  essentials  of  male  attire, 
startled  his  wife  the  other  morning  by  a  more  than  usual  overflow 
of  emphatic  language.  "  What's  the  matter  now  ? "  she  exclaimed. 
"  Matter  enough,"  he  returned,  with  a  series  of  paralytic  gasps. 
"I've  swallowed  my  collar  button."  "Thank  the  goodness," 
snapped  out  Mrs.  D.,    "  for  once  in  your  life  you  know  where  it  is." 


JOHN  MACDONALD  &  CO. 

IN  dress  materials,  John  Macdonald  &  Co.  are  showing  a  special 
line  of  pique  to  retail  at  10c.  The  fourth  shipment  of  BB  and 
CC  lawns  has  arrived,  and  all  orders  can  be  filled.  In  Swiss  single 
spot  muslins  there  is  a  large  range  of  prices.  The  shepherd  check 
dress  goods  make  very  attractive  skirts,  and  a  shipment  of  these 
in  various  sized  checks  contains  lines  to  retail  at  25  and  50c.  Black 
figured  as  well  as  plain  alpacas,  to  sell  a  popular  prices,  are  in 
stock.  The  ' '  Seabelle  ' '  serges,  black  and  navy,  are  proving  very 
satisfactory  for  boating  and  other  outdoor  costumes. 

The  ready-made  skirt  is  a  feature  this  season.  This  firm  are 
showing  special  values  in  white  pique  and  linen,  to  retail  at 
popular  prices.  Some  new  things  in  blouses  include  white  pique, 
fancy  pique  and  a  job  line  of  American  muslin  blouses,  to  retail  at 
50c. 

A  novelty  in  dress  trimmings  is  new  black  elastic  frilled  ribbon 
in  various  widths.  In  Imperial  fast  black  cotton  and  lisle  hose, 
misses'  and  children's,  there  are  leaders  to  retail  at  20,  25  and 
35c.  A  new  shipment  of  Valenciennes  laces  has  arrived.  A 
repeat  of  four  lines  of  French  foulard  silks,  which  were  shown 
earlier  in  the  season  and  snapped  up,  will  be  here  in  a  few  days. 

The  carpet  department  is  showing  a  special  range  of  linoleums, 
2  and  4  yds.  wide,  which  is  controlled  in  this  market  by  the  firm  ; 
also  a  2.4,  5.8,  3.4  and  4.4  plain  centred  stair  linoleum  with  key 
border,  as  well  as  a  line  of  cork  carpet,  8.4,  plain  and  patterns.  A 
stock  of  Chinese  and  Japanese  mattings  for  late  trade  and  some 
handsome  designs  in  cotton  warps  are  being  shown.  Early  in 
June,  a  great  range  of  hemps  and  jute  brussels,  from  the  cheapest 
to  the  best  grades,  will  be  opened  up,  and  also  a  shipment  of  the 
best  selling  patterns  in  tapestry  carpets.  Fifty  pieces  of  Wilton 
velvets,  25  per  cent,  below  regular  prices,  can  now  be  had.  In 
furniture  coverings,  the  range  includes  materials  to  retail  from  30c. 
to  $3  per  yd.  The  Swiss  and  Irish  point  and  tambour  roco  cur- 
tains contain  a  great  variety  of  styles  and  prices.  In  bedroom 
curtains,  the  Swiss  dot  with  a  frill,  and  muslin  with  a  frilled  edge 
are  shown.  In  sash  muslins,  the  Swiss  spot  frilled  and  the  same 
with  worked  edge  are  much  in  demand. 

In  men's  furnishings,  there  are  several  new  features.  The  silk- 
bosom  shirt,  Japanese  silk  with  stripes,  to  retail  at  $1  and  gi.50, 
are  for  the  lighter  Summer  wear.  The  regatta  with  bold  cross 
stripes  is  still  good.  In  flowing-end  ties,  some  new  things  in  greys, 
checks  and  blues  are  shown.  The  department  has  two  leaders  in 
umbrellas  :  Gloria  cloth,  No.  5967,  to  retail  at  $1,  and  silk,  No. 
5971,  for  51.75  retailing  ;  both  have  steel  rods.  A  new  line  of 
caps,  navy  blue,  "P.  &  O."  (naval)  shape,  retail  at  25,  35  and 
50c.  Pongenese  silk  handkerchiefs,  one  line  in  initials,  to  retail  at 
10,  15  and  20c,  are  proving  fast  sellers. 

Braid  trimmings  are  good  for  this  Fall,  and  London  and  Paris 
skirts,  jackets,  and  dresses  seem  to  be  trimmed  with  nothing  else. 
Some  nice  black  and  white  effects  are  shown,  and  are  popular  for 
black  skirts. 

If  the  present  prices  of  wool  are  maintained,  buyers  will  pay  at 
least  10  per  cent,  more  for  worsteds,  serges,  etc.  The  woollen 
department  of  this  firm,  having  finished  stocktaking,  is  showing  a 
quantity  of  odds  and  ends,  a  number  of  patterns  in  3.4  and  6.4 
suitings,  which  are  being  cleared  out  at  a  very  low  price.  A 
hundred  pieces  of  3.4  Canadian  tweeds  have  just  been  purchased, 
a  mill  overmake,  and  are  offered  at  less  than  the  cost  of  production. 
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A  complete  stock  of  black  and  colored    Italians,  fancy  silesias, 
pocketings,  etc.,  is  shown. 

S.  CiREENSHIELDS.  SON  &  CO. 

S.  Greenshields.  Son  &  Co.  have  just  received  a  large  shipment 
of  lisle,  taffeta  and  silk  gloves  in  all  colors  and  combinations. 
Their  stock  of  these  goods  is  complete,  and  includes  a  very  pretty 
range  of  fine  lisle  gloves,  with  two  or  three  push  buttons  in  different 
colors  and  combinations.  This  firm  report  a  good  demand  for 
lisle  and  silk  gloves  in  white,  cream  and  light  colors.  The  season 
is  later  than  last  year,  but  the  sales  are  larger,  and  there  is  every 
indication  that  goods  will  soon  be  scarce. 

Several  cases  of  cotton,  lisle,  silk  and  cashmere  hosiery  have 
just  arrived.  This  shipment  completes  their  lines,  and  they  can 
deliver  at  once,  at  old  prices,  all  plain,  ribbed,  and  fancy  goods. 

The  sale  of  black  crepons  for  Autumn  is  very  much  larger  than 
ever  before,  the  best  selling  designs  being  slightly  smaller  in  size 
than  in  former  seasons. 

The  newest  things  in  silks  are  plain  bengalines  in  self  colors, 
tamalanies,  surahs,  etc.  Also  plain  colors  in  corded  effects.  A 
line  of  braided  colors  in  liberty  silks  is  also  selling  well. 

TORONTO  FEATHER  &  DOWN  CO.,  LIMITED, 
The  Toronto  Feather  &  Down  Co.,  Limited,  are  showing  some 
beautiful  down  comforters  this  season  and,  as  a  result,  are  capti- 
vating trade  that  formerly  went  to  England.  It  is  admitted  they 
are  turning  out  goods  equal  to  any  imported  ones,  and  the  trade  say 
prices  are  right. 

The  importance  of  a  reliable  brand  is  exemplified  in  the  posi- 
tive instructions  to  put  "  Swan  "  brand  on  all  this  firm's  goods. 

JAMES   JOHNSTON  &  CO. 
James  Johnston  &  Co.  have  just  received  for  Summer  trade  an 
endless  variety  of  white  goods  :     Fancy  dress  lawns,  in    checks, 


stripes,  openwork  and  cords,  beautiful  designs,  the  newest  out  ; 
Swiss  spot  muslins  of  all  kinds,  white  with  white  spots,  white  figures, 
colored  spots  and  colored  figures,  linen  color  with  assorted  colored 
spots  and  figures  ;  black  Swiss  spot  muslins,  with  all  black  spots  and 
with  white  and  colored  spots  also,  and  a  full  range  of  piques,  plain 
and  fancies. 

A  large  lot  of  print  blouses,  made  with  detached  collar  and 
attached  cuffs,  are  being  offered  at  $4.50  per  dozen,  remarkable 
values.  In  veilings,  all  the  latest  styles  have  just  come  to  hand  : 
Black  Russian  veilings  in  plain  and  fancies,  black,  white,  jackdaw, 
and  magpie  chenille  spot  veilings,  grenadine  veilings,  16  to  40 
inches,  and  chiffons  of  every  description,  42  in.,  plain  and  in  all 
the  leading  colots  and  fancies  at  all  prices  ;  a  line  of  goffered 
chiffon  in  18  in.  wide,  in  white  and  cream  only,  at  22j£c.  a  yard, 
has  been  a  great  seller  of  late.  A  complete  stock  of  nettings, 
white  Swiss  embroideries,  allover  embroideries,  etc.,  is  shown. 

In  men's  and  ladies'  neckwear,  Windsor  scarves  in  plains  and 
fancies,  a  splendid  line  of  tartan  Windsors  which  are  having  a  big 
run  now,  derbys,  knots,  puffs  and  string  ties  in  endless  assortment 
are  always  arriving.  The  curtain  department  is  now  stocked  with 
selections  from  the  leading  manufacturers  :  Sash  and  curtain  nets, 
in  Nottingham, Swiss  applique  and  tamboured  muslins,  besides  fancy 
oriental  and  colored  fairy  curtain  muslins,  lappets,  point  de  esprit 
and  Madras  muslins. 


Ontario  letters  patent  have  been  granted  to  the  following  incor- 
porated companies  :  Messrs.  F.  W.  Watkins,  Hamilton ;  G.  B. 
Ryan,  Guelph  ;  C.  J.  Catto  and  C.  A.  Calkins,  Toronto,  and  W. 
M.  Flavelle,  Lindsay,  form  The  Merchants'  Mantle  Manufacturing 
Company,  with  a  capital  of  $20,000  ;  Messrs.  S.  J.  Bowling,  C.  E. 
Adams  and  G.  J.  Leggatt,  Windsor  ;  C.  C.  Kippen,  Tilbury,  and 
C.  S.  Bowling,  Detroit,  form  The  Ever-Ready  Dress  Stay  Com- 
pany, with  a  capital  of  $20,000. 


Knox,  Morgan  &  Co 


Wholesale  Dry  Goods— 


HAMILTON,  ONT. 


JUNE  WANTS 

will  be  largely  in  the  line  of  White  Goods  and  Light,  Warm-Weather  Fabrics. 

WE  ANTICIPATED  THIS  and  our  stock  is  well  assorted,  especially  in 
WHITE  PIQUES,  WHITE  CORDS  and  WHITE  DUCKS.  Prices  at  from  8c  to 
15c.      Best  makes  and  right  values. 

VICTORIA  LAWNS— at  6c,  8c,  10c,  1  i^c,  and  up  to  25c.  yard  Our  values  in  these  goods 
are  well  known. 

SPOT  MUSLINS— from  ioc.  to  20c.     Spots  all  sizes. 

WHITE  MUSLIN  BLOUSES— two  special  lines  at  $7.00  and  $9.00  ;  also  full  range  of 
Fancy  Blouses  from  $4.50  up. 

1  WHITE  OUTSIDE  SKIRTS— in  P.  K.  and  Duck  at  $15.00  and  $18.00— the  correct  thing 
this  season. 

ALL  DEPARTMENTS— are  still  well  equipped  to  meet  sorting  wants.      Special  line  of  Black 

Figured  Dress  Goods  just  to  hand,  price  2>7lAc- 
ORDERS  by  letter  or  through  our  Travellers  will  receive  our  best  attention. 
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^      WINDOW   AND   STORE    DECORATING      ^ 

Conducted  for  The  Review  by   H.   Hollinsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers. — We  shall  be  glad  to 
receive  photographs  and  descriptions  of  window  displays  that  have 
attracted  special  attention  in  their  own  localities,  and  which  would 
be  considered  helpful  to  trimmers  generally.  Any  inquiries  or 
questions  on  the  subject  of  window  dressing  will  be  answered 
cheerfully,  and  any  information  given  that  may  be  desired  by 
readers.  Queries  should  be  addressed:  "Window  Dressing 
Department." 

QUICK    DISPLAY. 

Many  merchants,  and  especially  those  who  know  the  least 
about  window  trimming,  seem  to  think  that  the  window-trimmer  is 
somewhat  of  a  magician  ;  that  he  should  be  able  to  trim  a  win- 
dow without  a  moment's  notice,  and  in  a  couple  of  hours'  time 
have  a  display  completed  which  will  sparkle  with  originality  and 
taste.  If  he  be  informed  a  few  days  in  advance  of  a  special 
display  which  is  to  be  made,  and  should  chance  to  design  one 
which  will  require  perhaps  two  or  three  days  to  complete,  he  is  not 
credited  with  willingness  to  exert  himself  in  the  interests  of  the  firm, 
but,  rather,  informed  indirectly  that  he  has  been  very  slow.  This 
is  the  encouragement  that  many  a  good  window-trimmer  receives 
for  his  effort.  "  Lightning  daubers"  will  throw  a  conglomeration 
of  color  on  a  canvas  in  a  few  minutes  and  call  it  a  painting,  but  an 
artist  sometimes  takes  years  to  finish  a  picture.  It  takes  time  to 
do  things  properly,  and  especially  is  this  so  in  window  dressing. 

No  two  displays  require  the  same  amount  of  time  to  complete. 
It  may  take  twice  as  much  time  to  complete  one  display  as  another, 
and  still,  to  the  inexperienced,  there  might  seem  to  be  as  much 
work  on  the  one  as  on  the  other.  No  one  but  the  trimmer  himself 
can  say  how  much  work  has  been  done  upon  it.  The  average 
professional  trimmer  is  an  artist.      Why  make  a  machine  of  him  ? 
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The  most  prosperous  up-to-date  merchants  of  this  country  are 
rapidly  falling  in  line  with  the  idea  that  well-dressed  windows  are 
their  best  advertising  medium,  and  they  are  willing  to  allow  their 
trimmers  a  reasonable  amount  of  time  to  trim  them.  The  merchant 
who  feels  that  a  display  is  doing  him  no  good  unless  there  is  a 
great   rush   for  the  goods  the  moment  the  window  is  opened  is  on 
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Summer  Dress  Goods  Draped. 


Summer  Dress  Goods  Draped. 

a  wrong  tack,  providing  the  display  is  attractive  and  well  gotten 
up.  People  are  not  always  prepared  to  grab  the  moment  they  see 
an  article  they  would  like,  and,  if  it  be  arranged  in  a  manner  so 
that  it  appeals  strongly  to  them,  they  may  call  for  this  same  article 
a  week  or  perhaps  a  month  later. 

Then,  supposing  that  this  same  window  did  not  succeed  in  sell- 
ing a  single  article  ?  I  ask  :  Has  it  been  a  complete  failure  ?  It 
has  not  by  any  means.  It  has  still  done  good  work.  Can  a  per- 
son pass  a  store  where  the  windows  are  all  beauties  and  not  be 
impressed  with  the  fact  that  this  concern  are  hustlers  and  are 
strictly  up-to-date  ?  And  when  this  same  person  requires  an  article 
where  will  he  be  the  most  likely  to  get  what  suits  him  ?  At  the 
place  where  the  displays  have  been  a  mixture  of  anything  and 
everything,  and  where  the  same  displays  have  been  anything  but 
inviting  ?  No  ;  he  will  go  to  the  store  that  made  the  impression 
on  him  through  the  beautiful  displays. 

In  this  hustling  age  of  merchandising  the  great  majority  of 
people  see  our  business  only  from  the  outside,  viz.,  the  show- 
windows  and  the  advertising  columns.  These  represent  the  style 
of  business  that  is  being  conducted  within.  The  windows  are  the 
very  eyes,  as  it  were,  of  the  store— the  medium  through  which 
your  business  is  judged.     A  poor  display  is  worse  than  none  at  all; 
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THE 


Maritime  Wrapper  Co. 

LIMITED 


Woodstock,  N.B. 


Extensive  range  for  the 
Fall  Trade 

All  new  styles  and  materials 

at  prices  to  make 

quick  sales. 


Agents  In 

ST.  JOHN,  N.B.,       MONTREAL,       TORONTO, 
WINNIPEG  AND  VICTORIA. 


Fall  and  Winter  1899-1900. 

Full  sample  ranges  from   following   English  manufacturers  can 

be  seen  at  our  Toronto  salesrooms  or  on  season  journey 

by  appointment  : 

Young  &  Rochester: 

Shirts,  Collars,  Neckwear,  Dressing  Gowns,  Fine 
Flannels. 

I  TOSS     Ot     UO.  !       High-class  Hats  and  Caps. 


Dr.  Jaeger's 

Sanitary  Woolen  Co. 


Sanitary  Woolen  Underwear 
and  other  specialties  for  Men, 
Ladies  and  Children.  Very 
favorable  terms  can  be  offered 
to  the  trade. 


A.  Garstin  &  Co. : 


Sole  Leather  Travelling  Bags,  Dressing  Cases,  etc. 


WREYFORD  &  CO. 

MoKinnon  Building  and  85  King  St.  West 

Manufacturers' Agents  ^^— . TAnAWTA 

and  Wholesale  Importers.  "^^^  I  UKUll  I  U 


BEST 


MATERIAL 

WORKMANSHIP 

RESULTS 


are    combined    in 


Perfection  Brand  Comforters 
Cushions  and  Tea  Cosies 


See  the  goods  and 
be  convinced. 


We  have  been  making  this  class  of  goods  for  20  years  and  have  a 

reputation  to  uphold. 
Our  Down-filled   Quilts  are  handsome,  well  filled,  and  odorless. 
Our  Cotton -filled    Quilts    are  just    what    the   brand  suggests — 

Perfection. 

Our  Wool-filled   Quilts  are  cheap  and  comfortable. 
We  have  CUSHIONS  in  endless  variety  for  the  Lawn,  Boat,  and 
Drawing- Room. 


Travellers  now  on  the  road.    Should  they  fall  to  call,  write  for  samples.    It  Is  worth  the  trouble. 


CANADA  FIBRE  COMPANY,  Limited 


Manufacturers  of   "Perfection  Brand"  Down,  Cotton 
and  Wool  Comforters,  Cushions,  Tea  Cosies,  etc. 


MONTREAL. 
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WINDOW  DECORATING     Continued. 

but  a  good  one  is  the  height  of  successful  advertising.  These 
facts  are  so  simple  that  it  seems  a  waste  of  time  to  write  them,  yet, 
comparatively  few  merchants  seem  to  realize  them.  One  merchant 
says:  "  We  leave  our  displays  in  so  short  a  time  that  it  would 
not  pay  us  to  spend  a  lot  of  time  on  them."  We  ask  him  why  he 
does  not  leave  them  in  longer,  and  he  replies:  "They  do  not 
seem  to  attract  longer  than  a  day  or  two  ;  people  soon  tire  of 
them  "  Of  course,  they  soon  tire  of  them.  The  majority  of  these 
displays  make  people  tired  at  first  glance.  But,  put  in  a  few  credit- 
able displays  and  you  will  find  they  do  not  tire  of  them  so  soon. 

Any  class  of  goods  may  be  left  in  a  window  at  least  a  week, 
and  some  displays  might  be  left  in  two  weeks  and  still  be  effective, 
but,  as  a  rule,  it  is  not  in  keeping  with  the  best  order  of  things  to 
have  the  display  remain  in  over  the  week.  I  have  heard  many 
times  of  trimmers  who  did  "  beautiful  "  work,  who  could  remove  one 
display,  have  the  glass  cleaned,  and  complete  a  trim  in  half  a  day. 
If  these  cases  were  investigated  you  would  find  (without  an  excep- 
tion), that  the  backgrounds  were  allowed  to  remain  in  until  they 
fairly  rotted,  that  the  glass  inside  was  scarcely  cleaned,  the  drap- 
ings  looked  like  a  washing  hung  out,  and  that  the  display,  when 
finished,  was  of  the  poorest,  sloppiest  kind.  These  trimmers  use  a 
few  old  chestnuts  over  and  over,  in  which  originality  is  an 
unknown  quality  ;  rather  a  detraction  than  an  attraction  to  the 
store.  Yet,  this  class  of  workmen  are  termed  "  quick  trimmers," 
while  the  conscientious  trimmer,  who  spares  himself  no  effort  to 
make  his  display  a  credit  to  his  firm  and  himself,  is  called  "slow." 

Of  course,  there  are  quick  displays  which  are  practical  and 
make  a  creditable  show,  where  nickel  fixtures  are  used  for  gents' 
furnishings  and  goods  of  that  character,  but  the  majority  of  mer- 
chandise requires  time  to  arrange  properly.  "  That  which  is  worth 
doing  is  worth  doing  well." 


WARM    WEATHER    FABRICS. 

As  this  is  the  month  for  prints,  muslins  and  warm  weather 
fabrics,  the  window-trimmers  should  give  this  department  special 
attention.  The  ladies  are  all  on  the  lookout  for  the  prettiest  fabrics, 
and  in  most  cases  are  watching  for  those  shown  in  the  windows. 
The  rivalry  in  these  goods  is  very  keen  and  care  should  be  taken 
by  the  windowman  to  show  each  pattern  up  to  the  best  of  his 
ability.  As  few  as  possible  should  be  shown  at  a  time  and  changed 
often.  Every  pattern  should  bear  a  neat  price-ticket.  Parasols 
and  blouses  make  splendid  accessories  in  these  displays.  The 
illustrations  give  a  simple  idea  of  an  attractive  showing.  Colors 
should  be  carefully  arranged. 

During  a  trip  to  New  York,  Chicago,  etc.,  last  season,  in  search 
of  new  ideas,  I  noted  some  of  the  principal  trade-winners  which 
may  be  of  interest  to  readers  of  these  columns. 

In  a  druggist's  window,  a  very  attractive  showing  was  made  with 
infants'  necessaries,  such  as  feeding  bottles,  etc.  In  the  centre  sat 
a  chubby  little  baby  with  the  end  of  a  long  tube  in  his  mouth.  A 
card  bore  the  following  words  :  "  Give  the  Little  Suckers  a 
Chance." 

Another  druggist's  window  was  nicely  arranged  in  purple  and 
white  silk,  and  bottles  of  "jockey  Club"  perfumes  were  artistically 
arranged.  On  the  bottom  of  the  window  was  a  miniature  race 
course.     All  the  jockeys  and  horses  were  in  motion. 

A  bicycle  window  had  a  showing  of  bicycle  sundries,  and  a 
miniature  race  track  with  little  brownies  mounted  on  bicycles,  going 
at  a  great  rate. 

A  confectioner's  window  had  a  man  making  candy  in  it,  show- 
ing that  the  process  was  clean  and  inviting.  Another  window 
was  devoted  to   the  goods  of    a  specialist   on   complexions,  and 


showed  a  lady  with    one  side  of    her  face  bleached  while  the  other 
was  freckled  and  tanned. 

A  hardware   store  had   a  large   window  filled    with    wire   rat 
traps.     In  each  trap  was  a  live  rat.     A  card  read  :   "  Rat  Hyno-       | 
tizers,  15c." 

One  dealer  in  firearms,  etc.,  had  a  lady  in  his  window,  who 
fired  at  a  target  all  day,  striking  the  bullseye  nearly  every  shot. 

On  all  sides  the  dry  goods  windows  appear,  and,  in  many  cases, 
are  works  of  art.  No  expense  is  spared  in  making  them  appear 
beautiful. 


FABRICS    AND    FALL    PRICES. 

There  is  still  some  uncertainty  as  to  how  prices  of  woollen  dress 
fabrics  will  be  enhanced  for  Fall,  and  what  lines  will  sell  the  best. 
In  conversing  with  Mr.  Burton,  of  The  Merchants  Dyeing  and 
Finishing  Co.,  The  Review  found  that  it  was  considered  fairly  safe 
at  this  date  to  forecast  what  would  be  bought.  There  is  an 
undoubted  feeling  for  the  better  class  of  goods.  The  sales  of  plain 
goods  such  as  amazons,  sedans,  meltons  and  mixtures  will  be  good, 
while  the  black  raised  mohair  figures  are  as  popular  as  ever,  and 
will  be  a  large  item  in  the  trade.  According  to  the  reports  from  the 
best  trade  and  from  Paris  there  is  more  tendency  towards  fancies 
than  was  expected,  but  this  will  be  chiefly  in  checks,  plaids,  and 
stripes  of  a  clothy  nature,  or  with  carded  mohair  overchecks,  and 
those  who  don't  want  to  be  dressed  as  if  they  were  in  uniform  will 
favor  this  class  of  fabrics. 

As  to  the  reported  advances,  Mr.  Burton  pointed  out  that  they 
were  confirmed,  and  would  apply  to  all  classes  of  goods  made  from 
Botany  yarn.  This  would  include  henriettas,  French  serges  and 
similar  fabrics,  as  well  as  cashmere  hosiery  and  gloves.  The 
advance  on  all  these  would  range  from  20  to  25  per  cent.  Many 
manufacturers  have  withdrawn  all  quotations  in  this  market.  While 
the  advances  were  based  on  the  higher  prices  of  fine  wools,  there 
would  be  a  sympathy  towards  higher  values  in  goods  made  from 
other  classes  of  wool,  although  the  advance  in  these  cases  would 
not  be  so  great.  In  short,  to-day,  nothing  could  be  bought  at  the 
old  figures. 

BLUE  AND  WHITE  CHINESE  COTTON. 

Some  specimens  of  patterned  blue  and  white  cotton  cloth,  sent 
privately  from  Shashih,  China,  to  England  last  year,  drew  forth  the 
remark  that  manufacturers  in  Manchester  would  give  "  untold  gold  " 
to  know  how  the  stuff  is  made.  Not  being  a  specialist,  our  Consul 
at  Shashih  cannot  test  the  value  of  this  assertion,  but  says  the  cloth 
is  undoubtedly  a  good  substantial  material,  and  the  methods  of 
manufacturing  and  dyeing  are  by  no  means  recondite.  It  is  pre- 
pared by  means  of  an  impermeable  paste,  made  of  bean  flour  and 
size.  A  sheet  of  oiled  paper,  in  which  the  intended  pattern  has 
been  cut,  is  attached  to  the  cloth,  which  is  then  washed  with  the 
paste.  The  paper  is  removed,  and  the  cloth  left  to  dry  in  a  cool 
shady  place.  When  quite  dry  it  is  dipped  in  the  indigo  vat.  The 
parts  protected  by  the  paste  remain  untouched  by  the  dye.  When 
sufficiently  dyed  it  is  exposed  in  the  sun,  which  has  the  effect  of 
making  the  hitherto  impermeable  paste  soluble  in  water.  The  paste 
is  now  washed  off,  and  the  material  is  ready  for  the  market. — 
English  Textile  Mercury. 

NEW   MACHINERY    PUT    IN. 

Robert  C.  Wilkins  reports  such  a  rush  on  men's  Summer 
clothing  and  ladies'  skirts  that  he  cannot  keep  up  with  the  demand, 
and,  to  overcome  this,  has  just  put  in  cutting  machinery  that  will 
cut  over  1,000  garments  a  day,  and,  with  other  new  and  improved 
machinery,  hopes  to  cope  with  his  ever-increasing  business.  Mr. 
Wilkins  has  just  gotten  up  a  new  bar  coat  that  the  trade  can  do  well 
with.     A  post  card  will  bring  a  sample. 
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S#  H*  &  M*  Bias  Velveteen 

Skirt  Bindings 

These  Bindings  are  known  the  world  over.  For  ELEGANCE,  BEAUTY  and  WEAR 
they  are  far  and  away  ahead  of  the  next  best  and  enjoy  a  larger  sale  than  all  other  Skirt 
Bindings  put  together. 

"S.  H.  *  M."  stamped  on  the  back  is  a  full  guarantee  as  to  quality. 

If  you  have  not  got  them  in  stock  don't  delay  in  sending  for  Shade  Card  and  Prices, 
which  are  mailed  upon  application. 


S.  H.  *  M.  REDFERN  Bias  Corded  Velvet 

i  ^  in.  wide. 

S.  H.  t  M.  PRIDE  Plain  Velveteen 
i  %  in.  wide. 


S.  H.  *  M.  BELLE  Plain  Velveteen 
I  ^  in.  wide. 

S.  H.  *  M.  WATERPROOF  Cord  Edge. 


The  Stewart,  Howe  &  May  Co.    24  Front  street  west,  Toronto,  Ont. 


Manchester,  Eng. 


Originators  and  Manufacturers  of  S.  H.  t  M.  Bias  Velveteen  and  other  Bindings. 

New  York  Boston  Chicago  St.  Louis  Cleveland  San  Francisco,  U.S.A. 


JAMES  CORISTINE  &  CO. 


Manufacturers  of 


CLOTH  CAPS, 
GLOVES  and  MITTS, 
ROBES,  Etc.,  Etc. 


1 

Fine  Furs  | 

v5 


469  to  477  St.  Paul  Street,    MONTREAL 


Our  representatives  are  now  on  the  road  with  a  choice  range  of  Samples  for 
Fall  and  Winter  1899-1900.      "Quality  and  Value  unexcelled. " 
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Hat,  Cap  and 


j 


Fur  Trade. 


^ 


New 

Fall  Shapes. 


With  June  i,  buyers  of  hats  will  be  shown  the 
new  Fall  samples  of  English  hats.  These  are 
just  being  put  into  the  travelers'  hands.  An 
examination  of  the  samples  shows  that  they  follow  the  tendencies 
outlined  in  these  columns  last  issue.  One  of  the  leaders  is  a  very 
natty  hat  for  dressy  young  men,  with  a  tendency  to  a  little  lower 
crown,  a  nice  roll,  and  from  ai^  toa  2-inch  brim. 

Another  good  hat  is  shown  in  walnut.  As  to  shape  it  is  straight 
on  the  side,  the  top  is  semi-flat,  and  the  crown  is  medium  low. 

A  hat  that  will  take  well  with  young  and  older  men  has  a  round 
crown,  about  5  %  inches  deep,  and  is  a  well-proportioned  shape,  as 
most  of  the  hats  are  this  season. 

Something  very  handsome  for  early  Fall  trade  is  a  dark  slate- 
colored  hat  with  a  1  inch  black  band.  It  has  a  full  round  crown 
and  a  nice  full  roll,  altogether  a  swell  hat  for  a  stylish  person  and 
is  not  in  the  least  loud. 

Taking  the  stiff  hats  all  round,  it  appears  that  the  shapes  are 
decidedly  smaller,  and  the  majority  show  the  full  roll,  although  one 
or  two  lines  have  what  is  called  the  angle  curve.  The  prevailing 
colors  for  Fall,  next  to  black,  will  probably  be  manila,  coffee  and 
tabac. 


Fall 

Soft  Felts 


In  fedora  hats  the  changes  in  Fall  shapes  are 
not  so  marked  as  in  stiff  hats.  There  are  still 
being  shown  some  small  shapes  for  young 
men's  trade.  One  line  in  black  and  colors  has  a  half  round  crown 
with  a  pretty  flat  set  and  a  flange  brim.  The  effect  is  decidedly 
pleasing. 

For  older  men,  a  shape  somewhat  similar  is  shown,  only  larger 
in  the  brim.     They  can  be  had  in  black  and  colors. 

Many  of  the  fedoras  continue  to  sport  the  fancy  band  which  was 
so  popular  for  Spring  trade.  These,  as  before,  are  made  to  match 
in  shade  the  different  shades  of  the  hats.  But  plain  bands  are  also 
seen,  and  some  very  nice  lines  are  without  the  fancy  band. 


The  outlook  certainly  points  to  higher  prices  in 
As  to   Prices.  the  future.     Advices  from    England  report  a 

great  advance  in  the  prices  paid  for  rabbit  fur. 
This  will  affect  the  manufacturer  when  his  present  supplies  run  out, 
and  will  sometime  reach  the  Canadian  jobber  and  retailer.  How 
soon  it  is  hard  to  say.  Not  this  season,  probably,  but  the  price  of 
hats  into  which  this  class  of  material  is  worked  must  either  advance, 
or  an  inferior  quality  of  hat  at  current  prices  will  have  to  be  sold. 


The   Sale 
of  Furs. 


Even  yet  it  is  early  to  give  a  definite  reply 
regarding  Fall  business  in  furs.  Travelers 
have  now  been  out  some  time  with  samples,  in 
which  respect  the  Canadian  trade  is  earlier  than  that  in  the  United 
States.  The  position  of  the  trade  in  furs  is  very  satisfactory,  and 
retail  dealers  are  ordering  with  some  confidence  in  a  good  Fall 


trade.  This  is  especially  true  of  Manitoba  and  the  West.  A  better 
class  of  stuff  is  undoubtedly  in  demand.  Persian  lamb  and  electric 
seal  are  selling  very  freely.  One  house  reports  having  sold  more 
sealskins  than  in  any  previous  season. 

j.      1  ,  The   import   trade   in    hats    continues   to    be 

j    j  brisk,    and  for  the  first   four   months  of  the 

present  year  are  equal  to,  in  fact  slightly 
higher  than,  the  big  imports  of  last  year.  They  are  considerably 
in  excess  of  those  brought  in  during  the  Spring  months  of  1897,  as 
will  be  seen  below  : 

IMPORTS   OF   HATS   AND  CAPS    INTO  CANADA  : 

1899.  1898.  1897. 

January $232,785  $227,789  $163,538 

February     253,382  256,371  233, 155 

March 229,564  220,099  183,443 

April     129,251  140,110  109,020 

$844,982  $844,369  $689,156 

Th     F  tfl"  h  Advices  go  to  show  that  business  in  England  in 

Hat  Trade  nats  anc^  caPs   's  S00^'  *'ke  otner  branches  of 

trade.  This  seems  to  be  especially  true  of 
men's  and  boys'  tweed  and  fancy  caps,  in  which  lines  the  expan- 
sion of  business  during  the  last  few  years  has  been  large.  The 
manufacturers,  both  in  London  and  the  Manchester  and  Stockport 
districts,  are  busy.  In  the  latter  district,  a  fair  share  of  the  business 
is  now  being  done  by  Jewish  manufacturers,  who  are  showing  great 
enterprise  in  their  management  and  designs,  while  their  establish- 
ments are  conveniently  arranged,  with  a  due  regard  to  sanitary 
conditions.  Colors  and  shapes  having  settled  down  somewhat  for 
the  season,  felt  hat  manufacturers  are  well  employed.  The  most 
taking  shades  are  drabs,  smokes,  pearls,  greys,  and  the  numerous 
shades  of  Cubas  and  Havanas.  A  fashionable  silk  hat  is  6  in. 
deep,  J^in.  bell,  2in.  brim,  yi'\n.  full  roll  curl,  easy  set.  Hatters' 
furs  continue  firm  in  price,  there  being  little  stock  on  offer.  There 
is  great  activity  as  regards  French  skins,  which  fetch  very  high 
prices,  owing  to  small  season's  supply. 

_,    .  .  ,  Mr.    Emerson  Wood,   representing  Christy  & 

Representative  Co-'  Limited-  hatters,  London,  Eng.,  had  just 

jjerc  finished  a  tour  of  the  Canadian  agents  of  his 

house  when  he  was  seen  by  a  representative  of 
The  Dry  Goods  Review. 

"  Does  your  trip  mean  that  Christy  &  Co.  are  going  to  do  any- 
thing special  to  increase  their  Canadian  trade  ?"  was  the  first  query 
put  to  Mr.  Wood. 

"No,"  was  the  reply,  "I  have  merely  made  a  visit  to  the 
various  houses  which  handle  our  goods.  Nothing  startling  will  be 
done  to  obtain  new  trade.  We  intend,  though,  to  go  after  it  with 
our  usual  vigor." 

"  Do  you  find  the  competition  of  American  houses  more 
severe  ?' ' 

"Yes;  it  is  keener.  But,  though,  I  cannot,  of  course,  speak 
for    our    British    compeers,    as    far    as   we    are    concerned    the 
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Mohawk  Valley  Cap  Factory 

CAP  DEPARTMENT 


TflAOC        M*R 


CLOTH  CAPS 

KNITTED  CAPS 

TAM  O'SHANTERS 
and  TOQUES 


The  Best  Goods,      The  Largest  Lines, 

and  Best  Value  of  any  Caps  on  the  Market. 

Fall  and  Winter  Lines  Now  Ready 

On  sale  by  all  the   large  jobbers   in  the 

Dominion. 


Mohawk  Valley  Cap  Factory 

UTICA,  N.Y.,  U.S. A. 
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HATS  AND  CAPS-Continued. 

Americans  are  not  encroaching.  We  are,  I  think,  above  this  com- 
petition. We  have  a  peculiar  trade  of  our  own,  and  are  able  to 
hold  it.  On  the  other  hand,  it  is  steadily  increasing.  My  last 
Fall's  visit  was  my  record  trip  in  point  of  volume  of  business 
obtained." 

"  How  did  you  find  trade  this  Spring  ?" 

"Excellent  everywhere.  There  is  no  doubt  a  better  feeling 
prevailing  in  Canada  than  in  the  past  few  years,  which  were  not 
poor  ones  in  any  respect." 

"Are  you  putting  anything  specially  new  in  the  way  of  hat 
designs  this  year,  Mr.  Wood  ?" 

A  genial  smile  broke  over  Mr.  Wood's  face,  but  the  question 
was  not  answered.  "  You  see,"  he  explained,  "  we  try  always  to 
be  up-to-date,  and  a  little  ahead  of  the  rest.  So,  when  we  are 
ahead,  we  don't  tell  our  competitors  what  we  are  doing.  Just  say 
we  are  as  much  alive  as  ever,  and  that  we  will  be  right  up-to-date 
in  the  matter  of  new  designs." 


In  Ordering 
by  Mail. 


Dealers  often  find  it  convenient  to  order  by 
mail.  In  doing  so,  from  either  the  manufac- 
turer or  the  wholesaler,  it  is  well  to  be  very 
explicit  in  stating  what  you  want.  It  is  impossible  for  these  people 
to  be  mind-readers.  Unless  a  pretty  clear  indication  is  given  in 
the  order  as  to  what  is  desired  in  colors,  shapes  and  prices,  how  on 
earth  is  the  shipper  to  know  ?  When  he  guesses  at  it  disappoint- 
ment is  often  the  lot  of  the  dealer.  This  could  be  avoided  by  clear 
directions.  There  is  hardly  any  use  in  expecting  satisfaction  from 
this  kind  of  order  :  "  Please  send  me  2  dozen  hats."  It  puts  the 
man  who  receives  it  in  a  very  awkward  position,  and  if  he  has  any 
hair  to  tear  he  is  liable  to  tear  it.  No  matter  how  anxious  he  is  to 
please  and  oblige  a  customer,  a  vague  order  is  hard  to  fill. 


Th     Kt         H  ♦  ^s  l^e  dealer  w'^    begin  his  straw  hat  sale  in 

j    j  June  it  is  interesting  to  know  something  of  the 

materials  and  the  methods  of  manufacture. 
Take  the  braided  straw  hats.  In  the  choice  of  the  straw,  rice, 
barley,  and  rye  straws  are  used,  but  wheat  straws  chiefly.  A  good 
straw  is  a  point  of  importance.  A  fine  dry  climate  produces  the 
best.  One  place  in  England,  certain  elevated  and  dry  spots  in 
Italy,  and  areas  in  China  grow  the  required  variety.  In  North 
America,  the  wheat  fields  of  Canada  alone  produce  a  straw  with  the 
whiteness,  brilliancy  and  tenacity  which  make  good  plaitable  straw. 
The  stalks  are  pulled  up  before  they  have  become  dry.  The  straw 
is  dried  in  the  sun  and  bleached  in  much  the  same  manner  as  flax, 
by  successive  exposure  to  sun  and  dew.  Artificial  bleaching  by 
means  of  the  fumes  of  sulphur  is  common,  but  the  natural  bleach  is 
much  more  lasting,  and,  though  it  may  not  be  so  white,  its  golden 
tint  is  highly  prized.  The  head  and  leaves  or  outer  wrappings  are 
removed  from  the  stalks,  and  the  joints  cut  out.  This  leaves  the 
"pipe,"  as  it  is  called,  in  sections,  say,  five  inches  long.  Of 
course,  these  are  of  varying  calibre  even  in  the  same  stalk,  and 
they  are  assorted  by  passing  through  sieves,  and  then  bundled 
accordingly.  The  thick  straws  produce  coarse  braids,  and  the 
slenderer  "pipe"  the  finer  braids.  So  great  is  the  difference 
among  the  growths  of  the  same  country,  that  of  two  braids  contain- 
ing the  same  number  of  strands,  one  may  be  fully  three  times  the 
width  of  the  other.  For  the  fine  Leghorn  braid  of  Tuscany  only 
the  top  section  of  the  stalk  is  used. 

The  plaiting  of  straw  is  one  of  the  oldest  arts  of  mankind.  It 
is  referred  to  by  Herodotus,  and  many  specimens  of  straw  braid 
have  been  found  in  Egyptian  tombs.  Mary  Queen  of  Scots  found 
peasants  in  Lorraine  wearing  hats  made  of  straw,  and  in  1562  she 
introduced    the  industry  of  straw  braiding  into  Scotland.       Little 


was  accomplished  in  the  art,  but  James  I.  took  it  to  England,  and 
the  business  became  permanently  established.  In  Italy.  Switzer- 
land, and  Germany,  straw  braiding  has  been  a  hereditary  task  for 
many  generations,  and  great  skill  has  been  attained.  In  sections 
of  Canada  the  industry  has  been  pursued  for  something  like  half  a 
century,  chiefly  by  the  Indians  and  half-breeds.  Their  product 
includes  the  coarse  but  durable  "  Canada  straws,"  and,  in  the 
case  of  the  mackinaw  straw,  they  both  raise  the  grain  and  braid 
the  straw. 

China  is  now  a  great  producer  of  straw  braids.  In  the  very 
finest  grades,  however,  European  hand  labor,  though  twice  as 
costly,  does  the  work  best.  Japanese  mackinaws,  made  of  rice 
straws,  have  become  very  popular.  As  to  the  construction  of  the 
braids,  the  canton,  mackinaw,  milan,  and  dunstableall  have  seven 
strands.  The  Japanese  use  both  seven  and  five  strands.  Next  to 
plain  braids  are  "  sennits  "  (a  corrupted  form  of  "  seven-knit")  or 
rustic  braids.  These,  and  a  few  other  braids  are  the  chief  ones 
employed  for  men's  hats.  The  fancy  braids  used  for  ladies'  hats 
are,  of  course,  innumerable. 

For  300  years  straw  hats  have  been  common.  Straw  sewing 
has  been  vastly  facilitated  and  cheapened  by  the  sewing  machine. 
The  invisible  stitch  machine  was  a  marked  advance,  by  its  use  the 
thread  being  entirely  hidden  from  sight  on  the  outside  of  the  hat. 
The  braids  are  sewn  together  with  some  regard  to  the  form  and  size 
of  hat  desired,  but  the  crude  figure  thus  shaped  is  afterwards  sub- 
jected to  damp,  heat,  and  hydraulic  pressure  to  give  it  exact  form 
and  to  bring  out  the  lustre  of  the  straw.  The  stiffening  is  an  impor- 
tant feature  of  the  manufacture.  Glue  and  shellac  are  used,  some- 
times one,  and  sometimes  the  other,  according  to  the  special  re- 
quirements of  the  widely  differing  materials  to  be  sized.  Where 
the  straw  is  stout  and  the  shape  of  brim  favorable  to  self-support, 
very  little  stiffening  is  needed,  and  the  less  that  can  be  used  the 
better.  For  flat  brims,  however,  and  especially  those  made  of  thin 
straw,  considerable  sizing  is  necessary.  After  all  the  processes  of 
assembling  the  braids,  sizing,  and  shaping  have  been  done  with,  the 
hat  goes  back  again  to  the  hands  of  gentle  women  to  be  trimmed. 
Bands,  sweat  leathers,  linings,  and  sometimes  bindings  are  attached, 
and  then  the  article  is  ready  for  market.  When  fancy  bands  are 
fashionable,  a  vast  degree  of  study  and  taste  is  expended  in  design- 
ing novelties  for  the  trimming  department. 

NOTES. 

The  wholesale  hat  and  fur  firm  of  Gillespie,  Ansley  &  Dixon, 
Toronto,  has  dissolved,  Rev.  H.  C.  Dixon  retiring.  The  firm  name 
will  be  Gillespie.  Ansley  &  Co. 

Trappers  and  hunters  in  the  far  Northwest  are  using  a  good 
many  close-fitting  caps  now  with  a  stiff  peak  and  a  shape  somewhat 
like  a  yachting  cap.  The  cap  is  not  too  heavy,  even  in  warm 
weather,  is  not  easily  blown  off,  and  the  peak  shades  the  eyes  from 
the  glare  of  the  sun. 


John  Kell,  general  merchant,  Port  Rowan,  is  dead. 

W.  E.  Davidson,  known  to  the  dry  goods  and  fancy  goods 
dealers  of  the  Northwest  as  "Billy"  Davidson,  representative  of 
Nerlich  &  Co.,  Toronto,  in  that  territory,  is  on  a  six  weeks'  vacation 
trip  to  Scotland,  where  he  is  visiting  his  friends  and  relatives  at  his 
birthplace  and  other  points  in  "  Auld  Scotia."  He  will  be  back 
and  on  the  road  by  July  1. 

The  wholesale  dry  goods  section  of  the  Toronto  Board  of  Trade 
has  appointed  the  following  executive  committee  :  Messrs.  John 
Macdonald,  W.  L.  Brock,  H.  J.  Caulfeild,  A.  A.  Allan.  C.  B. 
Lowndes,  James  D.  Allan,  J.  C.  Black,  J.  D.  Ivey,  A.  Ansley  and 
J.  R.  B.  Hutchison.  Mr.  John  Macdonald  was  appointed  chair- 
man of  the  committee,  and  Mr.  W.  L.  Brock  vice-chairman. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


23 


« THE  BEST  ARE  THE  CHEAPEST" 
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Gillespie,  Ansley   &  Co. 


Travellers  now  showing  new 
collection  oj  samples  for  Fall  trade. 


Sole  Agents  for  Ontario, 
Manitoba  and  British  Columbia. 


TOROXTO,     0XT 


V 
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OVELTY  IN 


nn.ou  UATCIA.A.ALLANHO. 

GRAon  HATo       5|  **> st> Toronto- 


at  $4.50  and  $6.00. 


These  stiff  crown  Crash  Hats  with  stiff  brims 
are  very  much  the  best  crash  hats  that  are  made. 

They  hold  their  shape,  they  are  comfortable  on 
the  head,  they  are  light  and  they  are  full  of  style. 

WE  WILL  BE  GLAD  TO  SEND  YOU  SAMPLES. 


Waldron,  Drouin  &  Co. 

—     MONTREAL. 


Manufacturers  of  WELL-MADE  POPULAR  FURS. 


Our  line  of 


Deserves  the  attention  of 
buyers  whose  trade  demands  exclusive 

effects  at  lowest  prices. 

Our  goods  are  stylish    in  de- 
sign, perfect  in  fit  and  finish — value 

unequalled.        Our     representatives 
visit  every  Province. 


An  inspection  of  our 

Samples  Solicited. 


Letter  Orders  receive 
Special  Attention. 
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P.  H.  BURTON,  President.  R.  W.  SPENCE,  Vice-President. 

The  Merchants  Dyeing  -  Finishing  Co. 

Limited 

Works— Liberty  St.,  King  St.  West.        Telephone  5291.        Alf.  Burton,  Manager. 
Warehouse— 42  Front  St,  West.       Telephone  137. 

AIITIIMN    HDnrDQ      IftQQ       Our  travellers  are  now  on  the 

HUlUlflll     UlxULrvO,    1033.      road  with  Full  Range  of  Samples. 

~o  — 

Dress  Goods.  We  recommend  strongly  our  large  range  of  BLACK  FIGURES. 
unequalled  for  value  and  style,    amazons.  sedans,  broadcloths, 

COVERT  COATINGS,  all  correct  in  make,  finish  and  price — any  color 
you  want.    NOVELTY  CLOTH  STRIPES  AND  CHECKS,  Novelty  Mohair 

Corded  Plaids,  Novelty  Cheviot  Tweed  Effects— the  coming  articles,  and 
very  handsome  for  Autumn  wear.  Full  range  of  Henriettas,  Serges, 
Granites,  Satins,  etc.,  at  prices  that  cannot  be  maintained  after  present  con- 
tracts are  exhausted— the  prices  for  these  goods  to-day  are  20%  to  25%  more. 

Silks.  Black  Peau-de-Soie,  Luxor,  Satins,  Bengalines,  Colored  Satins,  Surahs,  etc. 
Novelties  for  Autumn— Blouse  Silks,  Fancy  Velvets,  novelties  in  Vel- 
veteens, etc. 

Skirts.  Full  ranges,  as  per  our  special  catalogues.  If  you  have  not  got  one, 
please  write  for  one— worth  seeing. 

Trimmings.     Full  ranges  in  Braids,  Jets,  Cords,  Novelties. 

Laces.     Vals.  and  Cotton  Novelties,  Black  and  Cream  Silk. 

Ribbons.  Blacks  and  Colors,  all  classes,  old  prices,  full  assortment.  Samples 
sent  on  application. 

Gloves,  Hosiery,  Underwear.  We  are  keeping  up  our  reputation 
and  trade  in  this  department,  which  has  been  well  known  now  to  the  trade 
for  twenty  years. 

Summer  Sorting  Business.     We  arewell  prepared  for this-Cotton 
Dress  Goods,  Muslins,  Ginghams,  Organdies,  Swiss  Spots,  Victoria  Lawns, 
Tucked  Lawns,  Mercerized  Satteens,  Fancy  Linings,  Piques,  Welts,  Linen 
Crash,  Plain  and  Fancy. 
Summer  Skirts  in  Pique,  Welts,  Crash,  Etc. 

Cotton  Hosiery.     Full  ranges.     Summer    Gloves   and    Mitts,    Summer 

Underwear. 
Laces,  Belts,  Buckles,  Slides,  Novelties. 
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The  MacLean  Publishing  Co.,  Limited 

President,  Treasurer, 

John  Bavne  MacLean,  Hugh  C.  MacLean, 

Montreal.  Toronto. 

Publishers   ok  Trade    NEWSPAPERS  that  circulate   in   the    Pro- 
vinces   ok   Hritish   Columbia,    North-West   Territories, 
Manitoba,    Ontario,    Quebec,     Nova    Scotia,    New 
Brunswick,  P.  E.  [sland  \m>  Newfoundland. 

OFFICES  : 
Montreal,       (Telephone   1255)      Board  of  Trade  Building 
Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street 
New  York,         (M.  J.   Henry)        -  14  Irving  Place 

Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.        Published  the  First  of  each  Month. 
Cable  Address:  "Adscript,"  London  ;   "  Adscript,"  Toronto. 


CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters  ad- 
dressed to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed  will 
be  kept  or  forwarded  according  to  instructions. 


MONTREAL  and  TORONTO,  JUNE,    1899. 


WHEN     WRITING    ADVERTISERS 

PLEASE   MENTION  THAT  YOU   SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


OUR    FALL    TRADE    NUMBER. 

THE  annual  Fall  Trade  Number  of  The  Dry  Goods  Review 
will  appear  next  month.  The  issue  will  contain  some  features 
which  will  be  of  practical  use  and  interest  to  all  its  readers.  Special 
articles  on  more  than  one  subject  will  be  included,  and  a  number 
of  fine  illustrations  will  embellish  the  reading  matter. 

The  intention  is  to  make  the  forthcoming  as  creditable  a  piece  of 
work  as  can  be  produced — both  from  the  standpoint  of  the  contents 
and  the  typographical  appearance. 

The  July  number  will  go  not  only  to  all  parts  of  the  Dominion 
of  Canada,  but  to  Great  Britain  and  other  parts  of  the  British 
Empire  as  well,  and  will,  it  is  hoped,  be  worthy  of  the  country  in 
which  it  is  produced  and  the  trade  which  supports  it. 


THE    LINEN    TRADE. 

FROM  all  accounts,  linen  orders  have  been  placed  in  Ireland 
and  Scotland  this  season  for  Canadian  trade  more  freely  than 
for  several  years.  This  is  the  report  given  by  British  houses,  and 
it  is  confirmed  by  Canadian  buyers.  There  is  not  so  much  an 
increased  demand  here  as  that   linens  which  sell  have  been  scarce 


and  manufacturers  were  behind  with  deliveries.  In  cheap  damasks, 
for  instance,  some  Canadian  orders  went  unfilled  for  a  long  time, 
so  importers  say. 

Prices  continue  about  the  same  in  Canada.  In  the  United 
States  they  are  higher.  This  is  due  to  the  higher  duties  imposed 
under  the  Dingley  tariff.  A  Canadian  buyer,  who  was  in  New 
York  recently,  told  The  Review  that  he  found  one  line  of  toweling 
held  by  jobbers  there  at  6 >£c.  per  yard,  while  the  same  goods  could 
be  had  wholesale  here  at  5c.  per  yard. 

The  high  duties  in  the  United  States  are  for  the  twofold  pur- 
pose of  revenue  and  the  fostering  of  linen  manufacturing.  That 
the  latter  plan  will  succeed  is  regarded  by  some  authorities  as 
doubtful.  They  hold  that  while  the  flax  can  be  grown  in  certain 
areas  the  climate  is  not  moist  enough  for  the  manufacture.  In 
support  of  this  they  point  to  the  fact  that  the  linen  industry  has 
never  grown  in  England,  while  Ireland  and  Scotland  do  well 
with  it. 


ABOUT    RETURNING    GOODS. 

NO  man  deliberately  sets  out  in  life  to  be  a  crank.  But,  after 
long  experience — sometimes  quite  unconsciously — he  be- 
comes an  expert  at  the  business.  It  is  a  vast  mistake.  He 
acquires,  first,  the  suspicion  and  then  the  dislike  of  all  the  houses 
he  trades  with,  and,  in  the  long  run,  is  apt  to  come  out  at  the 
wrong  end  of  the  horn. 

Take  a  case  of  this  kind  which  is  based  on  fact  :  The  traveler 
of  a  wholesale  house  calls  upon  a  customer  and  gets  a  severe  casti- 
gation — almost  a  refusal  to  buy  any  more  goods — because  a  letter- 
order  was  not  filled  properly.  The  merchant  produces  some 
muslins,  says  they  are  not  what  were  ordered,  are  no  use  to  him, 
etc..  and  must  be  taken  back.  The  traveler  takes  them  back  and 
proceeds  to  investigate.  He  transfers  the  castigation  he  got  to  the 
head  of  the  muslin  department  in  the  warehouse — with  good  interest 
added.  The  order  is  looked  up  and  the  departmental  head  passes 
it  over  to  the  traveler  with  some  such  remark  as  this:  "Now, 
what  would  you  have  sent  him  on  this  order?"  The  traveler 
looks  it  over  and  confesses  that  any  intelligent  person  would  ship 
exactly  what  had  been  sent. 

Or,  take  another  case.  Mr.  X.,  a  town  merchant,  goes  into  the 
city  to  buy,  and  calls  on  Mr.  Y.  with  whom  he  does  business.  He 
complains  that  a  shipment  of  fancy  caps  had  been  not  at  all  accord- 
ing to  letter  order.  Mr.  Y.  expresses  regret  that  such  a  thing 
should  have  occurred  and  offers  to  look  up  the  order  to  see  if  it  was 
reasonable  to  return  them.  This  is  done.  The  order  is  produced, 
when,  lo  and  behold,  the  order  is  vague  and  mentions  no  price, 
says  just  a  medium  priced  line.  Mr.  X.  then  has  to  admit  that  the 
fault  was  his  own. 

There  are  instances  like  this  in  trade  which  put  the  boot  on  the 
other  foot,  and  they  go  to  show  that  in  making  complaints  one 
should  be  sure  he  is  right  before  making  a  fuss.  Mistakes  will 
occur,  in  fact,  do  occur,  where  the  shipper  is  in  the  wrong.  In  such 
cases  the  merchant  is  quite  justified  in  registering  a  complaint.  If 
he  finds  that  any  house  he  buys  from  is  constantly  making  mistakes 
about  goods,  he  is  right  to  buy  elsewhere.  But,  if  he  fails  to  prove 
his  grievance,  he  runs  the  risk  of  being  regarded  a  crank,  for  these 
stories  are  passed  round  and  become  current  in  the  trade. 
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THE  TAX    ON  TRAVELERS. 

IT  seems  strange  that  a  Province  with  such  intelligent  whole- 
souled  people  as  Prince  Edward  Island  should  maintain  the  tax 
on  commercial  travelers.  In  fact,  the  tax  has  been  increased  to 
$20,  and  some  travelers  avoid  the  Province  on  this  account. 

The  ostensible  ground  for  levying  this  impost  is  to  raise  revenue. 
It  must  be  a  hard  tax  to  collect,  as  indeed  all  such  levies  that  savor 
of  the  Middle  Ages  are.  How  can  a  traveler  be  distinguished  from 
any  other  man  unless  he  be  laden  down  with  samples  ? 

They  tell  a  story  of  a  visitor  to  Charlottetown,  who  was  walking 
along  with  a  grip  in  his  hand.  A  man  accosted  him  with  :  ' '  Are 
you  a  commercial  traveler  ? "  The  visitor  looked  astonished  and 
replied:  "Why  do  you  want  to  know?"  The  man  said  he 
wanted  to  know  as  there  was  a  tax  on  commercial  travelers.  The 
visitor  grasped  his  hand-bag  more  firmly  and  grew  indignant.  He 
ejaculated:  "  I  never  heard  such  impudence!  Who  the  devil 
are  you  that  should  stop  me  in  the  street  and  try  to  pry  into  my 
affairs?"      The  man  fell  back  discomfited  and  the  visitor  went  on. 

Now,  it  seems  to  us  that  any  tax  which  has  to  be  collected  by 
such  means  is  wholly  objectionable.  Supposing  people  who  are 
not  commercial  travelers  are  accosted  in  this  way,  what  will  visitors 
think  of  the  Province  ?  The  Island,  with  its  fine  climate,  its  pretty 
seaside  resorts  and  attractive  scenery,  is  admirably  adapted  to 
secure  a  good  slice  of  Summer  tourists.  But,  a  tax  of  this  sort 
would,  we  fear,  tend  to  give  a  locality  a  reputation  for  inhospitality 
which  it  does  not  deserve. 


to  add  to  my  capital,  so  as  to  be  ready  for  the  lean  years  if  they 
come.  If  they  don't  come,  then  I  am  so  much  the  better  off.  No 
doubt  other  merchants  are  doing  the  same,  and,  by  getting  good 
profits  when  better  class  goods  are  in  demand,  building  up  their 
business  on  the  surest  foundation."  How  many  merchants  are 
keeping  in  view  the  policy  outlined  by- this  shrewd  man  ? 


ENGLISH  COTTONS  IN  CANADA. 

There  is  some  talk  in  the  trade  again  about  English  cottons 
coming  in  more  freely  than  they  used  to  do.  It  is  said  that  several 
large  shipments  have  been  received  during  the  past  few  months. 
These  are  chiefly  bleached  cottons  and  are  brought  in  for  making- 
up,  manufacturing  purposes,  or  by  large  department  stores. 

Turning  to  the  trade  returns  of  the  past  few  months,  and  com- 
paring them  with  the  same  months  of  previous  years,  the  belief 
that  English  cottons  are  coming  in  more  freely  seems  borne  out  by 
facts.  For  instance,  the  item  "bleached  or  unbleached  cottons, 
not  dyed  or  colored,"  relates  chiefly  to  English  importation,  and 
here  are  the  returns  : 

1897.  1898.  1899. 

January $33,856  $71,716  $81,891 

February 38,059  63,796  76,090 

March 43,615  72,562  96,208 

April 25,802  48,999  65,220 

It  will  thus  be  seen  that  the  imports  have  increased  during  each 
month  of  this  year  compared  with  last. 

We  hear  of  one  shipment  of  a  thousand  pieces  of  bleached 
cotton  imported,  it  is  supposed,  for  manufacturing  purposes,  and 
purchased  in  Manchester.  This  is  a  big  shipment,  and  the  value 
must  have  been  between  $7,000  and  $8,000. 


WHAT   TO    DO    NOW. 

A  shrewd  merchant  said  to  The  Review  the  other  day  :  "  The 
country  is  undoubtedly  passing  through  a  period  of  prosperity,  and 
it  will  probably  continue  for  some  time.  After  that,  there  must 
inevitably  occur  a  period  of  reaction,  perhaps  not  great,  but  at 
least  perceptible.     Now,  I  am  seizing  the  chance  of  these  fat  years 


THE  INSOLVENCY  LAW. 

THERE  is  great  disappointment  felt  in  many  quarters  at  the 
apparent  failure,  this  session,  to  pass  an  insolvency  law  in 
the  House  of  Commons.  It  seems  almost  impossible  to  get  politi- 
cians to  pay  due  attention  to  a  commercial  question  which  is  not 
associated  in  some  way  with  party  politics,  and  one  Government  is 
very  like  another  in  this  respect. 

Now,  that  there  are  so  many  excellent  business  men  in  the 
Senate,  why  not  introduce  the  bill  there,  get  it  passed  and  sent 
over  to  the  House  of  Commons,  and  force  a  division  on  the  measure 
in  the  latter  body  ? 

Then,  we  shall  know  exactly  where  we  stand,  exactly  who 
oppose  the  bill  and  who  favor  it.  As  matters  are  now,  it  seems 
hard  to  award  the  blame  to  the  proper  quarter. 

There  would  be  time  enough  yet  this  session  to  get  the  measure 
through  the  Senate,  and,  as  far  as  the  House  is  concerned,  we 
think  that  a  reasonable  insolvency  law  is  quite  as  important  as  a 
redistribution  bill. 

Very  little  practical  result  will  be  attained  until  our  commercial 
authorities  speak  out  as  if  they  meant  business.  The  remarks  of 
the  Montreal  Gazette  are  significant:  "It  is  intimated  that  there 
will  be  no  insolvency  legislation  at  this  session  of  Parliament,  and 
the  general  situation  at  Ottawa  indicates  that  the  intimation  is 
correct.  There  are  as  obstacles  to  the  passage  of  such  a  measure 
as  Mr.  Fortin  is  promoting  both  a  feeling  of  hostility  and  a  feeling 
of  indifference.  Combined  they  have  defeated  every  insolvency 
bill  introduced  for  years  past ;  and  it  is  not  evident  that  the 
arguments  of  boards  of  trade  and  wholesale  merchants  are  visibly 
affecting  them.  The  Government  might  carry  such  a  measure 
through,  but  the  matter  seems  to  be  one  that  governments  hesitate 
to  touch.  More  education  by  the  commercial  interests  is  seemingly 
necessary." 

JUNE  WEDDING    PRESENTS. 

June  is  a  month  when  many  marriages  take  place  and  wedding 
presents  in  large  numbers  are  given.  Fashion  no  longer  confines 
presents  on  such  occasions  chiefly  to  ornaments  and  jewelery. 
There  is  a  tendency  towards  other  things,  and  the  dry  goods  trade 
should  get  a  larger  slice  of  this  business  than  heretofore. 

Recently,  the  bridesmaids  at  a  wedding  united  to  give  the  bride 
a  present  of  linen.  They  put  it  all  in  a  nice  chest  with  compart- 
ments. There  were  four  sheets  and  pillowcases,  a  fine  tablecloth, 
a  dozen  napkins,  some  tray  cloths  and  doilies.  The  bride's  initials 
were  worked  on  each  piece. 

There  are  many  other  articles  included  in  a  stock  of  dry  goods 
which  might  properly  be  included  in  the  list  of  wedding  presents  if 
the  idea  is  planted  in  the  proper  quarter  at  the  right  time.  The 
merchant  who  thinks  he  can  do  this  trade  may  advertise  by  circu- 
lar or  through  the  paper. 
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ENGLISH    VIEW    OF    OUR    TARIFF. 

IT  is  curious  to  find  in  The  English  Textile  Mercury  an  expression 
of  opinion  upon  the  Canadian  tariffthat  one  would  hardly  expect 
to  read  in  a  paper  representing  the  textile  industries  of  a  country 
pledged  to  a  policy  of  free  imports.  The  Textile  Mercury  points 
out  that  in  1879  a  Conservative  Government  went  in  for  protection. 
For  years,  the  Liberals  were  strongly  opposed  to  this,  and  latterly 
favored  mutual  free  trade  between  Canada  and  the  United  States. 
When  the  general  election  of  1896  approached,  the  Liberal  leaders 
assured  the  country  that,  while  their  tariff  policy  would  favor  freer 
trade,  it  would  not  be  destructive  to  established  industries.  The 
Liberals  won,  and  their  tariff  policy,  while  wiping  out  some  duties 
and  endeavoring  to  equalize  the  whole,  has  practically  rested  on  a 
protection  basis.  The  country  has  prospered  under  it  and  the  two 
parties  are  no  longer  at  issue  over  the  tariff. 

This  condition  of  affairs  leads  the  organ  of  the  cotton,  woollen, 
silk,  and  other  English  textile  industries,  to  make  this  remark  : 
"  Thus  it  is  likely  that  the  Dominion  will  add  one  more  illustration 
of  a  permanent  conviction  in  a  nation  that  a  policy  of  free  trade  is 
not  best  under  all  possible  circumstances  and  for  all  communities." 

Instead  of  condemning  our  policy,  the  paper  seems  to  regard 
it  with  great  philosophy.  Can  it  be  that  the  English  manufactur- 
ing interests,  who  initiated  and  carried  to  success  the  free  import 
policy  of  1846  and  succeeding  years,  are  beginning  to  feel  the 
stress  of  foreign  competition  and  grow  cold  towards  the  policy  of 
Cobden  ? 

We  imagine  that  most  merchants  favor  trading  being  as  free  as 
possible,  providing  that  policy  prevails  between  different  countries. 
But  when — as  in  the  case  of  the  United  States  against  Canada — 
a  high  tariff  shuts  out  trade,  can  the  country  thus  shut  out  afford  to 
wipe  out  its  own  tariff  ?  Surely  not,  generally  speaking.  The 
Liberal  Government  of  Canada  tried  to  get  freer  trade  relations 
with  the  United  States  on  assuming  office,  but  could  not  do  so. 
Consequently,  the  country  supports  the  Government  in  maintain- 
ing a  tariff  until  such  time  as  a  reciprocity  is  arranged.  The 
English  manufacturers  may  be  coming  to  that  point  of  view. 


DOING  A  THING  WELL. 

We  have  seen  a  copy  of  the  Summer  and  Autumn  price  list 
which  Messrs.  Northway,  Anderson  &  Falls,  of  Simcoe,  have  issued, 
and  direct  special  attention  to  it  for  the  benefit  of  other  first-class 
retail  houses  who  may  not  always  be  convinced  that  it  pays  to  do  a 
thing  in  the  best  possible  way.. 

The  price  list  in  question  is  called  "Information  for  the  buyers 
of  boys'  and' men's  furnishings."  It  is  in  oblong  form  so  as  to 
slip  readily  and  neatly  into  a  man's  inside  pocket.  It  is  printed 
in  two  colors  on  superior  paper,  with  a  light  blue  cover,  making 
altogether  twelve  pages.  The  information  given  relates  to  under- 
wear, shirts,  gloves,  half-hose,  ties,  hats  and  caps,  umbrellas,  sus- 
penders, and  men's  handkerchiefs,  and  is  both  descriptive  as  well 
\     as  pointed  in  the  statement  of  prices. 

We  imagine  that  it  would  succeed  in  arousing  the  interest  of 
probable  buyers  of  these  goods  in  the  town  and  district  where  it  is 
issued.  If  a  man  was  not  ready  to  buy  when  the  little  pamphlet 
reached  him,  he  would  be  likely  to  put  it  away  for  reference  when 
he  would  need  anything  in  furnishings.     He  would  not  be  ashamed 


of  its  being  seen  lying  about.  Here  is  where  the  advantage  of  a 
nice  piece  of  work  ol  this  kind  comes  in.  It  is  not  glanced  at  and 
then  pitched  into  the  waste-paper  basket.  While  brightly  written, 
it  is  thorough  business  from  end  to  end,  and  is  a  credit  to  the  man 
who  compiled  it  and  superintended  the  printing,  Of  course,  the 
printer  is  entitled  to  a  share  of  the  credit,  for  he  has  really  turned 
out  a  very  neat  little  job. 

The  price  list  winds  up  with  a  guarantee  :  "  For  any  article 
bought  from  us  if  returned  promptly  and  in  good  condition  the 
money  will  be  cheerfully  refunded.  The  intention  is  that  your 
shopping  here  must  be  satisfactory  and  you  may  send  a  child  for 
what  you  want  knowing  you  run  no  risk." 

There  can  be  no  doubt  that  up-to-date  methods  of  this  kind 
really  attract  business  and  keep  the  trade  at  home  where  it  belongs, 
instead  of  letting  it  drift  off  to  large  centres  which  may  safely  be 
left  to  support  their  own  large  establishments.  We  continue  to  be 
of  the  opinion  that  home  trade  should  go  to  the  home  merchant, 
and  such  methods  as  those  of  Messrs.  Northway,  Anderson  &  Falls, 
will  keep  it  there. 

AN     UNPLEASANT    EXPERIENCE. 

AN  importing  house  draws  the  attention  of  The  Review  to  a  recent 
experience.  They  received  an  order  from  a  wholesale  dealer  for 
a  line  of  goods  with  a  request  that  they  be  delivered  at  a  specified 
time.  They  answered  that  the  factory  is  so  busy  that  they  fear  that 
delivery  cannot  be  made  as  early  as  wanted.  The  goods  are  finally 
delivered  and  accepted.  Some  weeks  later,  when  payment  is  de- 
manded, the  wholesale  house  in  question  remit  half  the  price, 
refusing  to  pay  the  other  half  on  the  ground  that  they  lost  sales 
by  the  delay  in  delivery. 

We  cannot  see  that  the  wholesale  house  have  any  reasonable 
ground  in  honor  or  in  law  to  refuse  payment.  If,  as  our  corres- 
pondent points  out,  there  are  certain  wholesale  and  retail  houses, 
and  there  is  no  doubt  of  it,  who  make  a  practice  of  frequently 
refusing  full  payment  for  goods,  on  some  such  excuse,  would  it  not 
be  well  to  report  every  experience  to  the  mercantile  agencies  for 
investigation  and  reproduction  in  their  histories  of  these  firms  ? 


NEED  OF  FIRE  INSURANCE. 

The  fire  at  Dawson  City,  which  destroyed  many  stores  and 
houses,  is  not  an  unusual  calamity.  Every  new  place  seems  des- 
tined to  have  its  "baptism  of  fire."  The  neglect  of  proper 
appliances  against  fire  is  a  common  error  with  new  municipalities 
and  settlements. 

It  is  well  for  every  merchant  to  reflect  upon  the  possible  con- 
sequences to  his  business  of  carrying  no  insurance.  Men  have  had 
the  labor  of  years  swept  away  ;  their  credit  seriously  impaired  ; 
their  prospects  greatly  marred  by  being  without  adequate  insurance. 

In  a  new  place  the  rates  may  seem  abnormally  high.  Under 
such  circumstances  the  merchants  should  combine  to  provide 
proper  means  for  putting  out  a  fire  and  thus  force  the  underwriters 
to  grant  a  reasonable  rate. 

The  careful  man  seldom  escapes  when  these  conflagrations 
occur.  He,  doubtless,  takes  every  precaution.  Rut  the  man  next 
door,  or  at  the  next  corner,  leaves  matches  for  the  mice  to  play 
with,  or  the  stove  door  open  so  that  a  spark  ignites  some  dry 
materials.     And  then  where  are  you  ? 
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shadows  through 
hydrangea  pink. 
A  very  popular  sale  in  the  West  End  trade  is  a  more 
quaint  than  becoming  brigand  hat,  in  whole  fancy  tus- 
can,  and  with  a  rather  high  ciown  indented  on  the  top 
in  the  reverse  way,  from  left  to  right.  The  trimming  is  simple  in 
the  extreme — a  three-inch  velvet  band,  ending  in  a  flat  bow  and 
gilt  buckle  in  front,  from  which  rises  a  single  curved  eagle  quill. 


'HE  arrival  of  warm 
weather  has  done  much 
to  stimulate  millinery  trade, 
and  all  expectations  point  to  a  good 
June  business  for  milliners.  A  pretty 
good  idea  of  ruling  styles  will  be 
found  in  the  following  articles.  As  to  Autumn, 
it  may  be  possible  to  give  in  our  next  issue 
some  idea  of  what  will  prevail.  The  Autumn  millinery  season  will 
hardly  begin  before  the  end  of  August. 

LONDON    MILLINERY    NOTES. 
Old  tuscan  is  the  leading  plait   in  demand  for  Summer  styles, 
says  The  London  Millinery  Record.     The  more  discolored  by  age 
the  better  it  is  liked,  and  many  smart  styles  are  being  put  forward, 
the  foundation  of  which  have  been  in  stock  for  many  years. 

The  Summer  models  are,  in  the  main,  conceived  on  the  lightest 
lines,  the  principal  idea  being  to  use  malines  and  chiffon  for  the 
draped  foundations  and  to  inclose  these  in  fine  network  of  open- 
patterned  tuscan  or  crinoline  lace. 

Pure  white  and  creme  colors,  contrasted  with  string  or  straw- 
colored  cordonnet  or  lace,  are  leading  ideas  in  the  models,  and,  if 
further  color  be  needed,  it  is  generally  provided  by  a  piquet  of 
large,  soft  pink  or  corail  roses. 

The  fashion  for  enveloping  ears  of  barley,  wheat  or  oats  in  tulle 
drapings  on  French  sailor  shapes  has  spread  very  much,  and  is  a 
popular  mode  of  trimming. 

It  is  the  opinion,  moreover,  of  many  in  the  straw  hat  trade  that 
the  sailor  hat  has  come  to  stay,  and  will  take  a  settled  and  recog- 
nized position  in  the  English  fashions  similar  to  that  now  filled  by 
the  orthodox  masculine  hat. 

A  fashion  which  is  possibly  more  odd  than  effective  is  to  use 
large  quantities  of  bebe  ribbon  velvet  ruched  up  into  the  form  of 
ostrich  plumes,  and  similar  arrangements  are  to  be  found  beneath 
the  uplifted  brims,  in  place  of  flowers. 

Hand-painted  quills,  usually  in  very  light  tints,  are  much 
favored,  but  the  very  last  cri  from  Paris  is  the  use  of  dyed  birds 
and  angel  wings.  These  are  white  in  the  first  place,  and  are 
cleverly  dyed  in  shades  that  may  be  best  described  as  hydrangea 
tints. 

In  the  millinery  world,  at  the  present  time,  it  would  appear  to  be 
the  aim  of  the  artiste  to  reproduce  the  tones  of  this  popular  blossom 
in  all  color  schemes,  and,  to  gain  this  effect,  some  three  or  four 
folds  of   colored  tulle  are  laid  over  one  another,    so  that  purple 


THE   JUNE  HAT  TRADE. 

The  D.  McCall  Co.,  Limited,  state  that  there  is  a  growing  de- 
mand for  plain  white  sailor  hats  in  Milan  and  split  braids.  The 
weather  during  the  past  two  or  three  weeks  has  been  so  unfavorable 
for  white  hats  that  a  big  business  is  expected  in  white  dress  shapes 
in  June.  Leghorns  have  been,  and  are  likely  to  be,  the  leading 
feature. 

In  the  flowers  and  feathers  department,  this  house  has  a  com- 
plete assortment.  White  flowers  are  in  general  favor,  white  lilacs 
being  especially  popular  just  now.  The  demand  for  cornflowers, 
foliage  violets,  and  white  and  cream  tips  is  also  keeping  brisk,  but 
such  a  large  stock  is  carried  that  no  difficulty  is  experienced  in 
filling  orders. 

In  the  trimmings  department,  there  is  a  full  stock  of  all  the 
popular  lines,  including  malines,  brussels  net,  chiffon,  mousseline 
de  soie,  lace,  gauzes,  veilings,  belts,  blouse  silks,  and  taffeta,  nar- 
row drawn,  black  faille  and  satin  ribbons  in  all  widths. 

SUMMER  MILLINERY  AND  THE  SKIRT  TRADE. 

S.  F.  McKir.non  &  Co.,  Limited,  in  welcoming  a  representative 
of  The  Review,  said  :  "We  have  passed  May  24,  previous  to 
which  the  millinery  trade  reached  its  highest  point,  and  we  believe 
that  a  high  mark  has  been  made  this  season,  and  a  most  satis- 
factory May  trade  done.  At  the  same  time,  the  retail  trade  have 
a  good  millinery  month  yet  before  them.  You  ask  if  the  May  ex- 
pectations have  been  realized  as  far  as  millinery  is  concerned. 
To  this,  we  certainly  answer  "  yes,"  for,  although  there  have  been 
a  few  faint  murmurings  heard,  yet  we  believe,  generally  speaking, 
that  trade  has  been  satisfactory.  We  find,  on  referring  to  our 
books,  that  May,  1898,  was  a  good  month,  but  this  May  has  been 
better,  and  we  feel  sure  that  our  own  experience  will  apply  to  all 
millinery  dealers  throughout  the  country,  who,  like  ourselves,  were 
fully  prepared  to  meet  the  demand.  In  these  days  of  keen  competi- 
tion, if  success  is  to  follow  any  business,  you  must  have  the  correct 
goods  at  the  right  time,  and  we  may  not  be  thought  presumptuous 
in  our  claim  that  this  is  one  of  the  strong  reasons  for  our  steadily- 
growing  trade  from  year  to  year,  and  can  be  applied  to  any  or 
every  prosperous  business.  There  yet  remains  to  be  done  a  good 
June  trade,  and  for  that  trade  we  are  fully  prepared,  and  here 
please  take  particular  note  that  the  character  of  the  goods  which 
will  be  sold  for  June  will  change  very  little  from  that  of  May,  only 
the  leading  place  in  colorings  will  be  given  to  white,  cream  and 
black. 

' '  The  hat  trade  for  June  can  be  summed  up  in  a  few  words  : 
While  dress  shapes  and  many  mode  hats  will  rule  the  better  trade, 
the  favorite  sailor  will  not  yield  one  straw  the  popularity  which  it 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


29 


WHOLESALE     MILLINERY 


m'> 


Always 
on 

hand. 


7K 


Demand 


ORDERS    PROMPTLY    AND    CAREFULLY    FILLED 
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TRIMMINGS 
LININGS,  Etc. 

FLETT,  LOWNDES  &  CO. 


LIMITED 


61  Bay  Street,  TORONTO 


Special  lines. 


SILK  and  MOHAIR  BRAIDS 

ALL  WIDTHS. 


BUTTON-LOOPS 

SILK,    METAL.    PEARL. 


NECK-CLASPS 
v  BELT  BUCKLES,  Etc. 


SWISS-PUFFINGS 

FOR    SUMMER    DRESSES. 


SILKO  SKIRT  LININGS 


NOW  IN  STOCK 
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American 
Hats . . . 

LATEST  STYLES. 

Chiffon  and  Tulles 

^^to^~-^Jn  all  the  newest  shades. 
Send  your  orders  early. 
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has  held  from  the  beginning  of  the  season.     Leghorns  will  also 
cover  and  adorn  many  heads  during  the  Summer  days  to  come. 
"With  regard  to  trimming' materials  and  hat  adornments  in 

general,  their  position    and    relations    stand   almost    unchanged. 

Flowers,  tips,  ospreys,  malines,  mechlin,  chiffons,  taffeta  silk, 
taffetaline,  taffeta,  double  satin,  and  faille  are  all  popular  favorites 
and  will  unite  in  perfect  harmony  according  as  the  individual  choice 
and  artists'  taste  may  decide. 

"  You  have  not  been  up  to  see  how  we  look  in  the  factory  since 
doubling  our  space  and  capacity  by  adding  the  two  upper  floors  of 
the  new  Wellington  street  warehouse.  This  department  has  been 
a  surprise  to  ourselves,  as,  notwithstanding  the  fact  that  we  have  a 
great  many  places  yet  to  visit  with  our  jacket  samples,  we  are 
within  the  mark  when  we  say  that  our  actual  orders  up  to  date  are 
double  in  amount  those  of  last  year  in  the  same  time.  To  this 
there  can  only  be  one  argument — that  we  have  the  right  goods,  and 
one  of  the  strong  features  of  that  Tightness  is  a  perfect  fit,  with- 
out which  a  jacket  has  no  selling  merit,  however  good  the  material 
or  low  the  price  may  be.  We  have  said  that  we  have  a  large 
number  of  places  yet  to  visit  with  our  jacket  samples,  and,  for  the 
benefit  of  all  concerned,  kindly  say  that  we  are  covering  the  ground 
just  as  fast  as  it  is  possible  to  travel  with  a  popular  line  of  jackets. 
No  one  need  fear  disappointment,  as  the  big  millinery  rush  is  over 
with  the  24th,  and  our  regular  travelers  will  be  able  to  give  the 
special  jacket  men  a  helping  hand.  Perhaps  we  are  carrying  you 
clean  out  of  your  latitude,  but  this  is  our  ladies'  skirt  department, 
and  for  it  we  can  only  say  that  it  has  developed  equally  with  the 
department  we  have  just  left.  We  believe  that  our  last  conversa- 
tion, as  it  appeared  in  the  last  issue  of  your  widely  circulated 
journal,  brought  sample  orders  for  these  goods  from  firms  who  had 
not  previously  known  that  this  was  one  of  the  fast  developing 
features  of  our  business.  As  June  brings  a  heavy  trade  in  skirts  in 
all  kinds  of  Summer  textures,  we  are  thoroughly  provided  with  up- 
to-date  styles  in  lustre,  plain  and  figured,  duck,  denim,  linen, 
pique,  and  crash." 

DRESSES    AND    TRIMMINGS    IN    STYLE. 

For  slight  mourning  I  particularly  admired  a  white  satin  gown, 
writes  Norah  in  The  Drapers'  Record,  cut  with  a  very  short  tunic 
falling  in  points  very  little  below  the  knees.  The  surface  was 
covered  with  a  sumptuous  embroidery  of  groups  of  flowers  and 
foliage,  wrought  in  raised  white  velvet,  veined  with  silver,  or  in  jet 
sequins,  all  standing  up  like  the  natural  flowers  from  the  background. 
The  underskirt  was  a  mass  of  brussels  lace  flounces,  and  the 
decollete  corsage  had  a  stomacher  of  the  richly- embroidered  velvet, 
and  a  graceful  drapery  of  the  lace  mixed  in  with  black  velvet  at  the 
top.  The  long  lace  sleeves  were  headed  by  a  bracelet  of  black  vel- 
vet, and  had  the  appearance  of  being  quite  detached  from  the 
bodice,  the  strap  of  velvet  holding  them  under  the  arm  being  invisi- 
ble. From  what  I  have  seen  in  the  way  of  smart  evening  gowns, 
I  should  say  that  sashes,  and  any  but  simple  belts,  were  doomed. 
The  idea  seems  to  be  to  convey  the  effect  of  the  dress  being  all  in 
one,  after  the  princess  style,  and  to  achieve  this  the  waist  is  as 
faintly  accentuated  as  possible.  On  the  real  princess  robe,  a  sash, 
or  rather  scarf,  is  frequently  introduced  at  the  back,  to  break  the 
long,  straight  length  of  the  skirt.  This  scarf  is  caught  into  a  large 
buckle  with  loops  above  the  waist  line,  but  it  does  not  go  round  it. 

Ostrich-feather  boas  are  being  replaced  by  a  novelty  in  the  way 
of  neck  garniture  very  much  on  the  lines  of  a  boa,  but  made  of 
crimped  glace  silk  poppy  leaves,  and  fitted  smartly  to  the  shoulders. 
These  are  in  black  and  every  color  to  harmonize  with  the  rest  of 
the  toilet.  A  lady,  who  was  evidently  a  foreigner,  made  a  sensa- 
tion in  the  park  recently  by  wearing  a  most  remarkable  wrap. 
This  was  of  putty-face  cloth,  in  a  long  redingote  at  the  back,  edged 


with  several  rows  of  stitching,  the  corners  rounded,  and  the  skirts 
were  continued  up  the  sides  over  a  three-quarter  coat  of  the  same 
cloth,  only  cut  in  a  very  elaborate  open  design  embroidered  in  silk, 
and  showing  a  lining  of  Oriental  satin  in  Cashmere  tones  and  pat- 
tern. The  plain  cloth  formed  the  sleeves,  and  two  stitched  points 
hanging  below  revers,  lined  with  pale  blue  silk,  under  white  lace. 
The  high  collar  was  to  match.  The  wrap  looked  as  if  it  were  two 
distinct  garments,  but,  in  reality,  was  all  in  one. 

A  GLANCE   AT  COMING   FASHIONS. 

Speaking  to  The  John  D.  Ivey  Co.,  Limited,  about  the  coming 
millinery  fashions,  The  Review  learned  that  with  the  hot  weather 
it  was  probable  that  black  and  white  effects  will  prevail.  The 
newest  hats  are  worn  much  over  the  face,  either  with  the  droop  at 
the  back  or  rolling  high,  and  will  be  chiefly  made  of  tulle,  white  or 
black  and  white  predominating.  They  are  relieved  with  colored 
flowers.  The  newest  flower  is  the  edelweiss,  which  is  white,  with 
petals  like  a  crysanthemum,  and  a  centre  like  a  daisy.  For  scarfing, 
black  lace  applique  on  tulle  over  the  edelweiss  or  other  white  flower 
is  the  favorite  decoration. 

The  leghorn  hats  are  still  very  popular  and  are  trimmed  with 
real  duchess  lace  and  a  little  black  or  dark  colored  velvet  knotted 
in  one  or  two  place  on  the  hat,  with  cream  tips  ;  or  white  tulle,  with 
narrow  white  baby-ribbon  gathered  and  embroidered  on  tulle  in  the 
scroll  pattern,  and  draped  over  flowers.  The  short  back  fully 
trimmed  sailor  is  much  in  vogue,  and  eight  yards  of  massed  trim- 
ming will  be  put  on  one  hat. 

Tulle  Spanish  turbans  are  very  good.  The  brim  is  about  three 
inches  deep  and  stands  out  from  the  crown  about  two  inches.  The 
crown  itself  is  about  six  inches  high,  entirely  covered  with  tulle 
finely  tucked,  and  the  brim  is  draped  with  rouleaux  of  tulle 
and  a  large  bunch  of  white  bird  of  paradise  caught  with  a  full 
bow  of  colored  velvet,  or  square  rosettes  made  of  velvet.  These 
rosettes  are  made  of  velvet  cut  square,  tucked  on  the  edge  and  then 
drawn  into  rosette  shape.  For  the  undertrimming  or  brims,  foliage 
is  as  much  in  demand  as  ever.  Wings  are  still  in  favor,  but  not  so 
popular  as  ostrich  feathers,  birds  of  paradise,   or  flowers  for  really 

dress  hats.  

PARIS  MILLINERY    NOTES. 

The  colors  seen  just  now  are  black  and  white  effects,  grey,  two 
new  shades  of  green — called  chalk  and  canard — and  every  shade 
in  cream. 

Hats  continue  to  be  very  wide,  both  in  form  and  in  trimming, 
and  they  will  be  wider  still  as  the  season  advances.  Feathers  of 
every  kind  are  used  to  trim  them,  especially  birds'  feathers — wings 
of  large  birds — when  the  bird  itself  does  not  form  the  whole 
trimming.  The  most  fashionable  ornament  at  present  is  a  large 
butterfly.  A  model  is  an  Amazone  hat  with  the  large  borders  in 
very  light  beige  straw.  This  hat,  which  should  be  placed  well  to 
the  front  on  the  head,  resembles  much  the  hat  inaugurated  in  i860 
by  the  Emperatrice  Eugenie.  It  is  veiled  with  white  illusion  tulle, 
and  in  the  centre  is  an  immense  butterfly  in  feathers. 

Another  style  of  hat  called  the  "  Sphynx,"  because  of  its 
Egyptian  shape,  is  a  toque  in  soft  straw,  almond-color  freckled  with 
white.  The  straw  is  draped  up  in  regular  pleats  which  fall  on  the 
front  of  the  hair.  Two  large  white  wings  stand  out  from  either 
side  and  curve  gracefully  round  the  back;  a  drapery  in  almond- 
colored  tulle  is  artistically  arranged  round  the  whole. 

Golden  straw  hats  are  much  in  vogue. 

A  pretty  fashionable  hat  was  of  violet  straw,  in  violet  tulle, with 
bunches  of  orchids  and  a  white  aigrette. 

For  morning  wear,  there  are  delightful  little  flat-brimmed  sailor 
hats,  with  a  low  setting  of  small  flowers,  such  as  primroses  or  for- 
get-me-nots, placed  on  in  three-quarters  round  the  hat,  leaving 
sufficient  space  to  show  a  narrow  ribbon.  One  model  was  in  green 
straw  trimmed  with  violets  and  black  ribbon  band. 
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n^-.-      CL'ir,"f c — Special    mention  here  of  our   own    make    of    dress 
V'kJkJ  rvii   i,t3     s^ij-ts   jn   denims,  piques,  lustres  and  duck,   beauti- 

fully fashioned,  beautifully  trimmed,  popular  with  the  people,  will  be  good  sellers 
at  a  good  profit. 

fldcKinnon-iWade  Mantles ~^^ZTXt 

alone,  in  addition  to  our  regular  staff.  McKinnon-made  garments  are  meeting  with 
the  heartiest  kind  of  a  reception  by  the  trade.  Orders  are  easy  to  get  because 
the  goods  are  superior  and  the  styles  are  better  than  anything  that's  being  shown. 
Wait  for  our  traveller — he'll  be  up  to  you  shortly — it  will  pay  you. 


S» 


With  the  seasons  following  each  other  so  rapidly  and  so  many  almost  "  light- 
ning "  changes  in  styles,  we  wonder  sometimes  how  it  is  possible  even  for  us  who 
are  in  closest  touch  with  the  fashion  centres  of  the  world,  to  keep  right  down-to-the- 
hour  in  having  just  exactly  what's  right.  But  we  do,  and  you'll  not  find  in  any  de- 
partment in  the  house  anything  that's  wanted  to  give  the  trade  the  widest  of  assort- 
ments in  the  very  newest  Parisian,  London  and  New  York  millinery,  millinery  trim-  y| 
mings  and  novelties  generally.  We  are  very  strong  in  white  hats  and  sailors.  Our  SI 
New  York  buyer  keeps  a  keen  eye  that  way,  and  has  just  sorted  up  some  very  pretty 
things  in  the  latest  shapes.  In  "summery"  stuff  generally  we  have  an  abundance 
— taffeta  silks,  nets,  chiffons,  ribbons,  lots  and  lots  of  Chantilly,  Oriental  and 
Valenciennes  laces  in  black,  white,  cream  and  butter.  We  never  were  in  better 
shape  to  take  care  of  June  trade. 


i 


1 


i 

S.  F.  McKINNON  &  CO.,  Limited  I 

71-73  YORK  STREET,  TORONTO.  & 

«€€CC€<F 
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THE  DRUMMER  AND  THE  SALESMAN. 


THE    DIFFERENCE. 


THIS  subject  is  nominally  "The  Drummer,  the  Salesman." 
The  difference — if  there  be  any — is  entirely  with  you,  in 
whatever  comparisons  you  may  make. 

Call  him  drummer,  salesman,  bagman,  what  you  will,  did  you 
ever  see  one  young  and  unsophisticated  ?  You  never  did.  He 
may  have  been  young  ;  unsophisticated,  never  ! ! 

To  my  mind  the  term  drummer,  when  used  as  a  commercial  title, 
is  a  vulgar  misapplication  of  the  word. 

A  drummer  pounds  the  sheepskin  in  the  Salvation  Army,  or 
beats  a  drum  in  an  orchestra  or  street  band. 

Can  it  be  that  the  inference  is  that  the  commercial  drummer 
pounds  a  merchant  to  get  his  order,  and  beats  the  customer  in  his 
purchase  ? 

Let  us  consider  the  subject  from  the  standpoint  that  is  so  essen- 
tial to  our  success,  the  one  only,  the  title  of  which  we  are  all  so 
justly  proud,  and  which  we  desire  to  be  able  to  uphold — The  Sales- 
man. 

This  man  is  peculiarly  fitted  by  nature  for  the  position  he  occu- 
pies ;  his  disposition  must  be  supple  and  elastic.  He  must  accom- 
modate himself  to  any  clime  and  condition.  He  is  a  nomad,  a 
gypsy  in  the  world  of  commerce. 

He  is  an  honest  man — honest  by  instinct  and  from  principle. 
Nature  has  endowed  him  with  a  propensity  for  telling  the  truth  ; 
yet,  a  writer  not  long  since  said  he  was  so  completely  honest  that 
whenever  he  told  one  he  he  immediately  told  another  to  counteract 
it,  on  the  principle  that  two  negatives  make  an  affirmative,  so  two 
lies,  well  stuck  to,  make  a  truth. 

He  is  a  brave  man,  a  chivalrous  knight,  his  gallantry  is  un- 
questioned. Charity  plays  a  great  part  in  his  composition.  No 
more  fitting  tribute  can  be  paid  him  than  is  found  in  the  lines  of 
that  most  estimable  of  women,  Ella  Wheeler  Wilcox  : 

First  in  the  crowded  car  is  he  to  offer — 
This  traveling  man  unhonored  and  unsung — 
The  seat  he  paid  for  to  some  woman  young 

Or  old  and  wrinkled  ;  first  is  he  to  proffer 
Something,  a  trifle  from  his  samples  maybe, 
To  please  the  fancy  of  a  crying  baby. 

Well  versed  is  he  in  all  those  ways  conducive 
To  comfort,  where  least  comfort  can  be  found  ; 
He  turns  the  seat  unasked,  yet  unobstrusive. 

His  little  deeds  of  thoughtfulness  abound  ; 

Is  glad  to  please  you,  or  have  you  please  him, 
Yet  takes  it  very  calmly  if  you  freeze  him. 

*  »  *  *  *  #  * 

The  sorrows  of  the  moving  world  distress  him. 

He  never  fails  to  lend  what  aid  he  can. 

A  thousand  hearts  this  day  have  cause  to  bless  him — 
This  much  abused,  misused  commercial  man. 

I  do  not  strive  to  cast  a  halo  'round  him, 

But  speak  of  him  exactly  as  I  found  him. 

He  is  born — not  made.  It  is  the  character,  the  push,  the 
energy  that  is  in  a  man  demands  attention  and  insures  his 
success. 

All  great  men  have  been  at  some  time  unknown.  Talent  in 
any  direction  must  have  its  opportunity. 

This  man  of  whom  we  speak  must  be  versatile. 

He  is  the  acknowledged  agent,  the  traveling  representative  of 
his  house.      He    bears  the  burden  of  many  obligations — to    his 


employer,  his  customers,  and  to  himself.  His  employers,  to  whom 
he  is  obligated  by  a  sense  of  honor,  and  who  are  his  source  of 
revenue.  His  customers,  who  are  at  once  his  friends  and  his 
capital,  standing  between  them  as  the  protector  of  the  interests  of 
both,  maintaining  at  all  times  that  personal  obligation,  self-respect, 
and  it  is  but  fair  to  add,  no  class  of  men  are  bound  more  by  the 
limitations  of  strict  veracity  than  is  he. 

He  should  be  an  aid  to  that  department  so  necessary  to  the  suc- 
cess of  any  house,  "  the  credit  man  "  ;  must  keep  well  informed  on 
matters  that  will  tend  to  enlighten  him  on  the  condition  of  affairs  in 
the  section  which  he  travels. 

Let  me  here  suggest,  he  holds  the  key  to  his  own  prosperity  and 
success. 

I  trust  the  day  is  not  far  distant  when  every  city  in  this  broad 
land  will  have  organizations  of  salesmen  in  the  different  lines,  the 
object  of  which  will  be  to  establish  an  association  with  the  desire 
to  increse  their  influence,  that  they  become  a  greater  factor  in  the 
business  world,  and  worthy  of  greater  recognition  in  the  councils  of 
their  employers. 

The  varying  conditions  that  confront  him  are  what  increase  his 
energy,  and  contribute  sooner  or  later,  with  the  opportunities 
accorded  him,  to  his  success. 

He  does  not  come  into  a  successful  existence  in  a  day;  even 
wealth,  prominence  or  social  position  (great  factors)  go  for  naught 
to  the  man  who  adopts  the  road  as  a  profession.  He  has  that  work- 
ing within  him  which  will  make  him  great,  and  he  works  out  by  his 
energy  and  his  will  that  destiny  that  places  him  in  the  front  rank 
among  his  fellows.  Continued  perseverance  in  his  line  of  duty, 
consideration  for  his  employers  and  his  customers'  interest,  an  hon- 
est sense  of  justice  for  his  competitors  are  the  important  elements  of 
his  success. 

He  must  be  tensile,  virile,  tough,  in  storm  and  strife  his  life  is 
passed,  but  his  spirit  ever  seeketh  rest  and  peace.  You  all  laugh 
at  this  man,  and  you  all  laugh  with  him  when  he  tells  his  joke.  No 
one  sees  the  canker  worm  beneath  his  smile.  No  one  knows  what 
carking  care  is  eating  at  his  heart,  what  rose  leaf  hopes  are  crushed 
within  his  soul,  what  aspirations  lie  crushed  beneath  the  heel  of 
stern  necessity. 

The  rollicking  fellow  that  he  is  gives  no  indication  of  his  pro- 
found nature,  whose  depths  are  known  only  to  his  God.  He  sells 
his  goods,  but  his  manhood  is  his  own,  and  no  prince  or  potentate 
has  wealth  enough  to  buy  his  secret  thoughts.  He  has  a  hard  time 
of  it,  but  when  the  last  order  is  taken,  and  he,  at  the  end  of  his  trip, 
knocks  at  the  pearly  gates,  St.  Peter  will  accord  him  golden  wings, 
and,  in  the  language  of  the  poet,  say  : 

Gabriel,  give  him  a  seat  alone, 

One  with  a  cushion  up  near  the  throne  ; 

Call  up  some  angels  to  play  their  best, 

Let  him  enjoy  the  music  and  rest. 

See   that  on  the  finest  ambrosia  he  feeds, 

He's  had  about  all  the  hell  he  needs  ; 

It  isn't  just  hardly  the  thing  to  do, 

To  roast  him  on  earth  and  in  future  too." 

— I.  H.  Scates,  in  N.  Y.  Business. 


GOING    INTO    DRY  GOODS. 

H.  Bishop  &  Son,  hardware  merchants,  Exeter,  have  acquired 
the  large  store  adjoining  them.  They  have  had  the  centre  wall 
arched  and  fitted  up  for  a  general  dry  goods  and  grocery  depart- 
ment, which  is  in  charge  of  practical  men  in  their  lines.  The  large 
hardware  store  is  still  looked  after  by  the  veteran  head  of  the  firm, 
while  the  financial  part  of  the  whole  is  in  the  hands  of  the  junior 
Bishop,  an  energetic  young  business  man,  who  has  recently 
returned  from  a  trip  to  the  large  centres  of  the  United  States. 


THE 
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Perrin,  Trcres  &  £ie. 


The  Glove  House  of  Canada. 


Perrin's 
Gloves 


ARE  THE  BEST. 


Perrin's 
Gloves 

ARE  THE  BEST. 


QUALITY^GUARANTEED. 


Our  travellers  are  now  out  with  new  samples  for  the  Fall  trade.  We  are  showing  a  very  nice 
range  of  shades  and  several  novelties.  Do  not  place  your  orders  before  you  have  an  opportunity 
to  see  what  we  do.  We  are  also  showing  a  very  complete  range  of  Lined  Gloves  and  Mitts 
of  Domestic  and  Foreign  manufacture. 

PERRIN,  FRERES  &  CIE. 

5   VICTORIA   SQUARE  Mnntrpql 


Wm.  Parks  &  Son,  l 

ST.  JOHN,  N.B. 
Samples  for  FALL  TRADE,    1899,  now  ready. 


imited 


FLANNELETTES 


Stripes  and   Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Saxony  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents    .    .    . 

J.  SPROUL  SMITH,  39M  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


niLLS  I  NEW  BRUNSWICK  COTTON  MILLS 


JOHN  COTTON  MILLS 


-ST.  JOHN,   N.B. 
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BOOTS  AND  SHOES. 


FALL  SAMPLES  ON  THE   ROAD. 

THERE  is  little  worthy  of  special  mention  in  the  boot  and  shoe 
trade  this  month.  Travelers  are  all  on  the  road  with  new 
samples  for  Fall,  and  report  a  good  steady  business.  Some  retailers 
are  disposed  to  put  off  purchasing  full  orders,  preferring  to  do  a 
hand-to-mouth  business,  which  seems  a  foolish  policy  as  raw 
materials  for  the  trade  are  very  stiff  and  a  further  advance  is 
promised. 

The  new  samples  differ  very  little  from  those  that  have  been 
selling  for  some  time  back.  The  heavy  soled,  broad  pointed,  low 
heeled,  English  style  of  last  has  come  to  stay  for  another  season  at 
least,  many  of  the  new  goods  being  along  this  line. 

Medium  to  light  tans  are  being  made  and  sold  in  large  quantities 
even  for  ladies'  wear. 

In  imported  footwear,  among  the  new  things  maybe  mentioned 
canvas  boots,  both  high  and  low,  that  are  now  showing.  These  are 
exceptionally  neat,  rather  narrower  than  the  average  run  of  leather 
goods,  and  made  out  of  the  natural  grey  canvas,  with  dark  brown 
leather  soles.     A  large  sale  of  these  lines  is  anticipated. 

Low  tans  are  very  prominent,  being  made  along  the  same  lines 
as  the  high  boot,  but  with  a  little  of  the  bulldog  toe  removed, 
making  them  rather  neater  in  appearance.  One  line  called  the 
' '  Blucher  ' '  cut  is  meeting  with  a  good  demand,  as,  from  its  peculiar 
cut  and  wide  tongue,  it  fits  a  high  or  low  instep  with  equal  neatness. 

A  number  of  the  new  lines  showing  have  a  very  heavy  inside 
swing,  thereby  allowing  the  wearer  to  walk  with  what  is  claimed  to 
be  the  natural  inside  tread.  That  may  be  a  fact,  but,  at  the  same 
time,  it  gives  the  ungainly  appearance  of  toeing  in.  Let  us  hope 
that  they  will  not  become  general  favorites. 

The  demand  for  ladies'  wear  for  Summer  is  remarkably  towards 
the  mannish  shaped,  Russia  calf  in  light  shades.  Chocolate  and 
other  dark  shades  meet  with  but  little  demand. 

A  capital  shoe  for  nurses,  housemaids,  and  all  others  desiring 
noiseless  tread,  is  now  being  shown.  It  is  made  with  mercury 
tanned  rawhide  sole,  and,  in  addition  to  being  noiseless,  it  is  both 
flexible  and  damp  proof. 

NEW    YORK    STYLES. 

A  New  Yorker  says  that  tan  boots  for  the  country  are  darker  in 
shade  this  year.  The  fashionable  color  is  a  deep  yellowish  brown. 
The  russet  and  reddish  leathers  are  not  in  vogue.  The  soles  are 
double  and  the  boot  is  laced.  Made  to  order,  such  a  boot  would 
not  be  less  than  $8.  Some  very  good  ones  may  be  found  from  $4 
to  $6  ready  made.  A  good  tan  boot  will  last  with  proper  care  two 
seasons  or  more.  With  two  pairs  worn  on  alternate  days  and  the 
mud  rubbed  from  them,  treed  at  night  or  when  not  using,  and 
frequent  applications  of  a  good  patent  cream  or  vaseline,  or  the 
juice  of  a  lemon,  will  do  much  to  preserve  them. 

Toes  are  rounded,  and  the  less  stamped  leather  the  better. 
Some  low  Oxford  tan  shoes,  double  soles,  very  much  ornamented, 
are  being  made  and  sold  for  country  use.  The  ornaments  are  a 
question  of  taste.  All  soles  protrude  beyond  the  toe,  in  the  English 
fashion. 

The  metallic  and  wooden  shoe  and  boot  trees  are  far  superior 
to  the  old  kind.  They  are  made  flat,  with  the  heel  disjointed  and 
the  entire  tree  flexible  like  the  foot  of  a  jointed  doll.  The  new 
wooden  ones  are  an  improvement  on  the  metallic.  They  are  sold  for 
$1  in  the  principal  bootmakers.     Always  have  your  trees  measured 


to  your  boots  and  shoes.    Never  keep  patent  leathers  without  trees, 
or,  indeed,  boots  or  shoes  of  any  kind. 

RUBBER  FOOTWEAR. 
Owing  to  the  many  uses  to  which  rubber  is  now  being  put, 
makers  of  rubber  footwear  have  to  pay  higher  prices  for  their  raw 
material,  and  the  prices  asked  are,  consequently,  advancing,  arise 
of  fully  15  per  cent,  having  taken  place  during  the  past  three 
months. 

A  WINDOW  STORY. 

"A  funny  thing  happened  to  me  when  I  was  working  for  a 
firm  in  Chicago,"  said  a  window-dresser.  "  I  had  a  big  window 
on  Clark  street  that  seemed  as  if  hoodooed.  No  matter  what  I  put 
there,  it  appeared  to  be  impossible  to  attract  attention,  and  the 
manager  began  to  grumble  because  he  never  saw  anybody  looking 
in.  I  used  to  lie  awake  nights  racking  my  brains  for  new  schemes. 
One  day,  when  I  was  feeling  pretty  blue,  I  told  our  negro  porter  to 
clear  everything  out  preparatory  to  making  a  big  display  of  a  special 
line  of  shirts.  He  was  a  fat  fellow,  and  I  guess  he  must  have  been 
out  at  a  cakewalk  the  night  before,  for  he  fell  fast  asleep  in  a  chair 
in  the  middle  of  the  window.  I  was  on  the  point  of  waking 
him  up  when  I  happened  to  notice  how  ludicrous  he  looked. 
His  head  was  on  one  side,  his  enormous  mouth  wide 
open,  and  his  limbs  relaxed  in  the  oddest  postures  ; 
in  short,  he  was  a  perfect  picture  of  a  lazy  rascal  in  happy 
slumber.  That  gave  me  an  idea.  I  didn't  say  a  word, 
but,  grabbing  a  piece  of  pasteboard,  I  dashed  off  a  sign,  "Dream- 
ing of  Our  Dollar  Shirts,"  and  stood  it  quietly  against  his  knees. 
Then  I  gently  rolled  up  the  curtain.  Well,  the  hit  that  window 
made  is  the  pet  tradition  of  the  store.  "People  blockaded  the  side- 
walk, and  you  could  hear  them  laughing  a  block  away.  The  fun- 
niest part  about  it  was  that  nobody  supposed  it  could  possibly  be 
the  real  thing.  They  thought  it  was  a  clever  piece  of  acting,  or 
else  a  wonderful  wax  figure.  I  stood  around  with  my  heart  in  my 
mouth  for  fear  the  noise  would  arouse  him.  It  didn't,  however, 
and  he  snored  away  until  nearly  four  o'clock.  Then  he  woke  up 
with  a  start,  and  was  so  surprised  he  came  near  jumping  through 
the  plate  glass.  The  spectators  howled,  and  that  night  the  house 
raised  my  salary.  I  tried  to  work  the  same  scheme  afterwards,  but 
it  was  a  failure.     The  darkey  couldn't  pretend  worth  a  cent." 


HOW  TO    FOLD   AN    UMBRELLA. 

Do  all  the  salesfolks  in  your  umbrella  department  know  how  to 
fold  an  umbrella  ?  The  best  way  to  find  out  is  to  make  a  test  and 
see  about  it.  The  tight  roll  umbrella  represents  the  acme 
of  perfection  in  umbrella  making,  but  it  receives  more  abuse 
than  any  other  knd  of  rain  protector  made.  Some  clerks  seem  to 
have  an  idea  that  because  there  is  a  steel  rod  in  the  centre  it  can  be 
pulled  out  and  stretched  about  almost  any  way.  They  lose  sight 
of  the  fact  that  a  silk  cover  is  always  delicate.  This  is  the 
way  to  roll  up  an  umbrella  correctly.  Grasp  the  umbrella  with 
the  right  hand  by  the  handle  at  the  end  of  the  ribs.  After  giv- 
ing a  gentle,  firm  shake  to  get  the  folds  even,  place  the  thumb 
and  finger  of  the  right  hand  around  the  rib  ends.  Now,  with  the 
left  hand,  smooth  out  the  fold  and  get  them  in  the  old  creases  as 
much  as  possible.  The  ends  of  the  rib  must  be  held  firmly  in 
place  with  the  right  hand,  while  the  umbrella  is  turned  from  left 
to  right  ;  the  left  hand  is  placed  at  the  top  of  the  article  and  as  the 
umbrella  is  turned  the  left  hand  follows  the  folds  in  a  spiral  course 
towards  the  handle,  until  each  fold  is  in  the  right  position.  The 
usual  wav  is  to  grab  the  umbrella  at  the  end  of  the  handle  with  all 
the  vigor  possible  and  begin  a  wrenching  motion  that  twists  the 
ribs  and  causes  them  to  bulge  out  at  the  end  like  a  funnel.  It's 
hard  wear  and  tear  on  the  frame,  and  the  silk  becomes  tired  of 
holding  together  before  it  goes  into  the  hands  of  a  customer. — 
Chicago  Dry  Goods  Reporter. 
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Men's 
Furnishings 

Matthews,  Towers  R|||   73  St.  Peter  Street 


&  Co.  W«         Montreal. 


Every  requisite  for  a  first-class,  up-to-date  business.      In  addition  to  lines 
enumerated  on  pages  40  and  41,  we  carry  a  large  stock  of 

English  and  German 
Shirts  and  Collars, 

"Umbrellas,"        "Rubber  Coats," 

"  Sweaters,"         "  Bicycle  Hose," 

"Bicycle  Leggings," 

English  Knitted  Gloves 


IN    ENGLISH    HAND-SEWN. 


T>T^     A     •"  ^  I    '£^      We  are  the  sole  agents  in  Canada  for  the  best 
rj|X    A\C       1^  ^^     manufacturer   in    England 


(UNPOPULAR  PRICES. 


Matthews,  Towers  &  Co 

73  St.  Peter  St.,  MONTREAL. 

Sec  a/so  pages  40  and  41. 
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R 


ETAIL  dealers 
are  doing  an 
excellent  business  in 
men's  neckwear  this 
season.  Not  for  some 
years  have  the  male 
sex  adorned  their 
shirt  bosoms  with  so 
many  ties,  or  shown 
so  marked  a  taste  for 
the  better  grades  of 
goods.  It  is  becoming 
more  and  more  neces- 
sary for  the  up-to-date 
furnisher  to  buy  fre- 
quently and  keep 
stocked  with  the  very 
latest  styles.  Can- 
adian neckwear  is  now 
very  high-class,  em- 
bodying all  the  latest 
ideas. 

For  present  trade 
the  flowing  end  tie,  with  pointed  ends  and  cut  on  the  bias,  continues 
to  lead.  The  necessity  of  having  the  material  cut  on  the  bias  is 
due  to  the  fact  that  the  pattern  cannot  be  so  well  displayed  other- 
wise, and  because  the  tie  itself  would  not  fit  as  perfectly  close  up  to 
the  collar  stud.  The  "Kipling"  puff  continues  also  in  favor, 
answering  the  demand  for  a  made-up  tie  in  a  fashionable  shape. 

There  is,  as  has  been  said,  a  growing  demand  for  better  goods, 
and  to  meet  this,  the  English  square,  a  high-class  style  for  high- 
class  trade,  is  being  put  on  the  market.  It  is  a  large  shape,  and 
will  retail  for  $i.  One  advantage  it  possesses  is  that  it  can  be  tied 
as  a  puff  or  a  flowing-end  derby.  To  go  with  this  is  the  English 
square,  made  up  as  a  puff  to  represent  the  English  square  tied.  It 
is  for  those  who  lack  the  time  and  skill  required  to  tie  it  for  them- 
selves, but  who  still  desire  to  keep  in  line  with  the  fashion. 

There  continues,  of  course,  to  be  a  good  demand  for  staple 
stuff.  No  dealer  stocks  up  entirely  with  the  new  ties  and  nothing 
else.  He  finds  a  never-ending  demand  from  old  customers  for  ties 
that  fashion  may  not  bless  but  cannot  drive  out.  Now  that  Summer 
is  at  hand,  string  ties  will  be  worn  considerably.  During  the  warm 
weather,  cambric  goods  will  have  quite  a  run — colored  cambrics 
and  white  piques. 

Bold  stripes  and  checks  are  much  in  evidence  this  season,  and 
promise  to  continue  for  a  time.  The  usual  quantity  of  brocade 
patterns  will  be  sold,  but  only  in  good  colorings.  Blue  is  much  in 
evidence  now.  This  runs  from  pale  cadet  to  dark  navy — in  fact, 
all  shades  of  blue,  although  the  usual  amount  of  staple  colors  are 
being  shown. 


A  Glance  at 
Present  Trade 


That  we  are  becoming  a  more  dressy  people  is 
evident  when  one  takes  the  trouble  to  study 
the  windows  of  our  leading  haberdashers. 
The  great  variety  and  tasty  effects  displayed  are  something  mar- 
velous. A  prominent  importer  and  manufacturer  of  neckwear 
and  a  professor  of  music  were  talking  the  other  day,  the  musician 


making  much  of  the  art  of  music  and  the  endless  combinations 
possible  on  the  piano  or  other  instruments,  when  the  manufacturer 
told  him  he  had  no  license  to  talk  about  combinations  until  he 
went  into  the  tie  business,  when  he  would  find  there  was  no  end  to 
them.  And  so  it  seems.  One  line  is  hardly  well  established  until 
it  is  replaced  by  something  entirely  new,  and  again,  this  one  is 
overshadowed  by  something  newer. 

A  representative  of  The  Review  called  at  the  establishment 
of  a  haberdasher  having  a  reputation  for  carrying  the  latest  and 
best  of  everything,  and  this  is  what  he  learned  : 

China  silk  handkerchiefs,  with  white  grounds  and  blue  and  black 
figures,  made  into  large  English  square  ends,  are  being  sold  in 
large  quantities  for  Summer  wear. 

Foulards  in  a  purply-blue  silk  with  white  spots  and  figures  are 
among  the  latest,  and  are  in  very  good  taste. 

A  new  tie  that  will,  in  all  probability,  meet  with  but  a  limited 
demand,  is  a  Havana  silk  ground  with  white  spots  ;  these  come  in 
Ascots  and  large  puffs. 

Something  quite  new  and  very  choice  is  a  linen  and  silk  scarf 
which  looks,  when  spread  out,  rather  line  a  crash  towel.  It  is  of 
very  coarse  linen  with  cross  stripes  of  silk  about  three  inches  apart. 
The  scarf  is  the  same  width,  eight  or  nine  inches  from  end  to  end, 
and  is  fifty-two  inches  long,  the  tendency  being  to  make  it  look  as 
coarse  as  possible.  These  are  expensive  goods,  retailing  at  $2.50. 
They  are  in  corn  with  purple  stripe,  slate-blue  and  silver,  grass- 
green  and  lilac,  white  and  white,  mauve  and  black,  corn  and  corn, 
Kitchener  blue  and  blue. 

A  similar  tie  is  being  shown  in  silk  with  linen  stripe.  This  has 
a  fine  appearance,  but  will  sell  much  cheaper. 

White  crepon  ties  with  wide  ends  have  sold  rapidly  during  the 
past  few  weeks. 

In  shirting  for  Summer,  the  silks  in  pink,  lilac,  mauve,  all  with 
white  vertical  stripes,  are  the  correct  thing. 

A  line  of  silk -fronted  shirts,  with  muslin  body,  is  likely  to  sell 
very  well  for  warm  weather. 

Some  handsome  zephyrs  are  being  shown  to  retail  at  $1  to 
$1.25,  the  choice  being  white  grounds  with  lilac  and  black  stripes, 
or  corn  ground  with  blue  and  white  vertical  stripes. 

There  is  little  new  in  cuffs  and  collars.  Round  corners  are 
favorites  for  dressy  people,  and  the  high  turned-down  collar  is 
rapidly  making  its  way  with  those  who  like  comfort  with  good 
style. 


A  Study  in 
Neckwear. 


A  representative  of  The  Review  had  an 
opportunity  of  seeing  something  quite  new  and 
very  striking  in  neckwear  in  Brais'  store,  on  St. 
James  street,  Montreal,  the  other  day.  This  store  makes  a  study 
of  window  dressing,  and  when  it  places  these  goods  on  show  it  is 
safe  to  predict  that  few  will  pass  without  taking  a  second  look. 

The  ties  in  question  are  derbys  and  lombards,  made  out  of  goods 
of  striking  combinations  of  color  that  have  been  carefully  and 
artistically  put  together,  so  that  it  will  take  an  expert  to  tell  that  they 
were  not  originally  made  as  shown. 

Take  the  derby  first.     It  is  so  made  that  the  ends  and  the  neck 
band  are  of  one  color,  while  about  five  inches  of  that  portion  which 
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mSOBSSUSSMiO^^ 


Our  13  travelers  now  on  the  road, 
look  out  for  specials. 

DERBYSand 
DISTINGUE  TIES 


i 


Silk-lined,  all  wide  turnings, 


to  retail  at  25c. 


GLOVER  &  BRAIS 


196 
McGill  Street 


.  ..Montreal. 


#S®«W0$«S*^^ 
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goes  to  make  the  knot  is  pieced  with  an  entirely  different  shade  of 
the  same  material,  so  that,  when  the  tie  is  made  up,  the  knot  will 
be  of  yellow  and  the  body  of  white,  or  the  knot  of  salmon  and  the 
body  of  bronze.  The  following  are  some  of  the  combinations  in 
which  these  goods  will  be  shown,  the  color  forming  the  knot  being 
mentioned  last :  White  and  yellow,  white  and  cardinal,  white  and 
bright  crimson,  white  and  cerise,  white  and  purple,  dark  green  and 
gold,  bronze  and  salmon,  purple  and  gold,  navy  and  cardinal,  and 
navy  and  pearl. 

The  lombards  are  made  by  piecing  the  various  colors  men- 
tioned above  throughout  the  whole  length  of  the  tie,  one  half  being 
white  the  other  cardinal,  etc.  These  goods  are  high  class  and 
sporty  in  appearance,  and,  no  doubt,  will  meet  a  rapid  sale. 


One  of  the  prettiest  and  most  timely  displays  in 
Washing  Ascots.  a   large  Canadian  city  to-day  is  a  rack  full  of 

washing  Ascots.  These  are  shown  in  small 
and  medium-sized  checks,  in  two  and  three-color  combinations  of 
black,  white,  blue,  pink,  green  and  yellow.  They  were  beauties. 
That  they  were  serviceable  was  emphasized  by  a  card  stating  sim- 
ply "Washing  Ascots,  Colors  Guaranteed,  25c." 

There  are  some  pretty  and  effective  displays 
Neglige  Shirts.  made  of  neglige  shirts  just  now.     One   store 

devotes  both  its  windows  to  them.  In  one  of 
thes*  a  line  of  starch  front  in  blue  with  a  delicate  white  stripe  and  in 
plain  blue  are  shown.  In  the  other  soft  bosoms  in  small  checks  in 
blues,  red,  and  white  are  displayed.  The  manner  of  displaying 
these  was  unusual,  but  good.  The  shirts  were  shown  about  six 
inches  from  the  window  front,  and  fully  covered  the  space,  giving 
an  effect  of  quantity  that  helped  to  draw  attention.  In  another  store 
a  fine  line  of  Madras  shirts  were  shown.  These  were  all  small 
pattern  checks  and  plaids  in  white,  red,  yellow,  black,  green  and 
blue,  combinations  of  three  colors  predominating.  These  were  dis- 
played on  a  stand  at  the  back  of  the  window  and  resting  on  indi- 
vidual stands  on  the  floor.  A  card  about  2  feet  by  16  inches  set  off 
this  display.  It  read:  "Warm  Weather  Comfort,  Men's  Neglige 
Shirts,  our  price,  85c.  Made  from  Imported  Scotch  Madras,  fast 
colors,  perfect-fitting,  sizes,  14  to  17 %."  In  the  same  store,  part 
of  a  window  was  devoted  to  an  elegant  line  of  silk-front  neglige. 
These  are  shown  in  pink,  blue,  and  green  with  a  white  stripe.  A 
card  stated  these  were  "  Heat  Vanquishers  :  Our  silk-fronted 
Neglige  Shirts." 


Summer 
Underwear. 


"There's  nothing  finer  than  silk  for  men's 
underwear,"  was  the  message  borne  by  a  dis- 
play card  used  to  direct  attention  to  a  window 
of  flesh-colored  silk  underwear,  and  even  a  passing  look  at  the 
goods  was  sufficient  to  prove  to  the  most  critical  that  the  card  told 
the  truth.  This  silk  underwear  was  shown  on  the  floor  of  the 
window,  half-folded,  and  resting  on  individual  stands  about  six 
inches  high.  Back  of  these,  fancy  balbriggan  underwear  was 
shown  on  a  display  rack.  Though  they  were  of  a  high  quality, 
they  were,  of  course,  less  expensive  than  the  silk  goods,  so  would 
make  sales  to  those  whose  purses  would  not  admit  the  use  of  silk 
underwear.  The  house  making  this  display  makes  a  habit  of 
appealing  to  the  best  trade,  so  the  cheaper  lines  of  these  goods, 
though  carried  in  stock,  were  not  shown  with  those  mentioned.  In 
the  average  town,  however,  the  bulk  of  the  trade  in  underwear  is 
for  goods  of  a  moderate  price,  so  it  would  not  be  advisable  to  make 
an  exclusive  display  of  high-priced  goods.  The  best  display  would 
be  a  range  of  goods  from  the  lowest  to  the  highest-priced  carried  in 
stock.     It   would  be  well,  though,  to  make  a  feature  of  the  finer 


lines,  for  they  give  more  profit  to  the  merchant  and   more  comfort 
to  the  wearer  than  do  the  cheaper  lines. 

F   tfl'  h   M     '  That  the  colored   silk  handkerchief  is    coming 

Fashions  'nt0    ^asn'on   again    is    indicated    by    present 

demand  in  London.  This  revival  was  fore- 
shadowed by  a  good  Christmas  trade  in  red  silks. 

The  sale  of  waterproofs  increases  year  by  year.  The  prevailing 
styles  are  the  Chesterfield  and  Inverness.  Made  in  fine  blue  ribbed 
cloth  with  velvet  collar,  the  Chesterfield  has  been  the  best  selling 
garment  during  the  past  two  seasons,  and  is  likely  to  enjoy  first 
place  for  some  time  to  come.  The  same  garment,  but  in  drab  and 
yellow  shades,  has  been  extensively  shown,  still  blue  has  remained 
the  favorite  color. 

The  taste  for  grey  in  neckwear,  gloves,  "spats  "  or  gaiters  and 
fancy  waistcoats  has  not  driven  out  other  styles.  Grey  ties  have 
not  displaced  colors,  and,  as  for  underwear,  colors  of  striking 
enough  hue — if  they  could  only  be  seen — are  likely  to  last  this 
season  and  next.  Corduroy  neckties  are  a  new  thing.  They  are 
made  in  several  pretty  shades  of  brown,  with  blue,  white  or  red 
spots,  and  the  cloth  is,  of  course,  a  very  light  weight,  and  ties 
easily.     Bandana  colored  neckwear  is  also  extensively  shown. 

The  neckwear  shapes  being  shown  just  now  are  simply  repeats 
of  those  of  last  year,  to  wit,  the  small  bow  and  sailor's  knot.  The 
cravat  is  also  being  shown  in  small  and  tightly  folded  shapes,  but 
the  bow  and  its  knot  maintain  a  fair  hold  on  the  public  favor,  and 
other  shapes  are  not  likely  to  oust  them,  at  least  for  some  time  to 
come.  In  the  matter  of  color,  large  orders  have  been  placed  for 
blue  and  white  spots. 

The  round  corner  in  collars  and  cuffs  is  beginning  to  wane,  as 
all  exceptional  styles  are  bound  to  do.  One  stud  is  worn  with  dress 
shirts. 

„     _  •      r      u  In  New  York,   all  the  smart  haberdashers,   as 

Bargains  for  Men 

In  New  York  w      as         great  clothiers  and  the  department 

stores,  have  at  times  bargains  for  men.  These 
are,  strange  to  say,  not  at  the  fag-end  of  the  season,  but  in  the 
middle  of  it — usually  at  the  time  of  stocktaking.  These  bargains 
are  not  ephemeral.  They  hold  out  frequently  for  quite  a  period. 
In  many  of  the  instances  they  are  the  remnants  of  a  fad  ;  but  men's 
fashions  are  apt  to  come  in  again,  and  if  the  article  be  not  too  pro- 
nounced they  can  always  be  made  useful. 

Just  now,  when  American  silks  are  gaining  a  decided  foothold 
in  the  market,  many  of  the  smaller  haberdashers  are  using  them. 
-The  articles  in  many  cases  not  being  imported,  there  is,  on  ex- 
amination, a  cheap  look  about  them.  The  silks  sometimes  are 
thin,  the  make  is  not  as  careful,  and  the  reverse  side  of  the  ties 
shows  that  they  are  stamped  with  designs.  These  make  them  the 
medium  between  the  high-priced  goods  and  the  output  of  the  '  'Gents' 
Furnishing  Store  "  of  the  knock-me-down  variety. 

However,  there  are  some  bargains  in  the  higher-priced  shops  of 
the  very  best  goods.  The  rage  for  stripes  last  Winter  induced  some 
of  the  very  best  shops  to  put  in  a  very  large  stock  of  silk  squares 
with  these  patterns.  They  will  all  come  in  during  the  Autumn, 
and  the  prices  will  go  up.  Two  shops  offer  wide  four-in-hands 
with  broad  diagonal  stripes  in  very  smart  designs — imported  ties — 
for  $1.     These  were  $2.50  last  Winter.     They  are  very  handsome. 

A  very  pretty  tie  is  made  from  black  lustreless  satin,  square 
ends,  to  be  made  into  a  bow  and  embroidered  in  fleurs-de-lys,  in 
white  or  lilac  or  red.  These  ties  are  suitable  for  the  turndown 
collar  and  colored  shirt.  The  black  and  white  go  excellently  well 
with  the  pinks  and  reds  of  the  new  shirtings.  These  are  now  $2 
and  $  1. 50.  They  were  higher  in  the  Winter,  and  as  they  are  of 
excellent  material,  they  are  well  worth  the  money. 

Much  has  been  said  of  colored  shirts,  but  the  subject,  like  the 
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Something  New 


NECKWEAR 
MANUFACTURERS 


NEWEST   PERCALES. 

Fast  Color,  Stripes  across  Bosom,  Cuffs 
Detached,  $10.50  per  doz. 


SEE 
OUR  NEW 

Designs  in 

Silks  and  Braces 

ALL  THE 

RACK. 


LADIES'    NOVELTY    STOCK 
COLLARS. 

In  Light  .Shades,  Satins,  Pleated,  with 

Cream,  White  or  any  other  shades 

desired,  $2.00  and  $2.35  per  do/. 


RUDYARD    PUFF. 

Light  for  Summer  wear.     Made  in  Natty  Silks,  at 

$2.25.  $2.75.   $3.75,  $4.25.   $4.. so  per  do/. 


4-PLY  ENGLISH  COLLARS. 
This  shape  In  Premier,  $1.00  per  doz. 
This  shape  in  Imperial,  $1.25  per  doz. 


Letter  Orders 

promptly  attended  to. 

Kindly  give  us  a  trial  order. 

C00KS0N,  L0US0N  &  CO. 


Neckwear  Manufacturers. 

Importers  Men's  Furnishings  Wholesale. 


14  St.  Helen  St. 

MONTREAL. 


P.S.— We  will  be  glad  to  have  you  call  when  In  Montreal. 
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oe  oe  ^  FALL,    1899.     i 


U^DE^WEA^ 


AND 


HAIiF-HOSE 


Our  assortment  in  these  lines  is  very  strong.     Ask  to 
see  our  well-known  favourites     .     . 


In  Underwear 


In  Half-Hose 
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3j% 


See  also  pages  35  and  41* 


V 


Nos.  3003,  3015, 

3019  and  3022. 

Nos.  3759,  3760, 
3808,  3810 

and  3812. 


Our  large  repeats  by  letter  are  the  best 
indication  of  value. 


MATTHEWS,  TOWERS  &  CO. 


73  St.  Peter  Street 
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1  TIES  NEW  SEASON'S 
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Our  Travellers  are  now  showing  the  latest  designs  in 

Twill  Cords 
Self  Cords 

Baratheas 

Grey  Twills 

Shot  Matts 

Matt  Checks 

IN   THE    FOLLOWING    NEW  SHAPES: 

"Rue  de  la  Paix''  Puffs 

"Clarendon'9  Puffs 
Corton  Bow 

"New  Derby" 
Imperial  "Flowing  Ends" 
Paris  Ties 

"0.5.  Bows"  etc.,  etc. 

ALL  ENGLISH  GOODS 


MATTHEWS,  TOWERS  &  CO. 


See  also  Pages  35'  and  40 


73  St.  Peter  Street,  MONTREAL. 
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stock,  is  almost  inexhaustible.  Very  good  colored  shirts,  cuffs 
attached,  narrow  and  rounded,  two  buttons  for  bosom,  of  percales, 
linens,  etc.,  are  selling  at  $2.50.  There  are  many  patterns,  the 
cross-bosom  stripe  being  the  most  frequently  met  ;  colors,  light  blue 
and  lavender  and  pink. 

Very  good  shirts,  also  linen  bosoms,  cuffs  attached,  ready-made, 
same  style,  a  little  less  superfine  in  quality,  are  selling  for  $  1.50. 
In  the  large  shops  on  Broadway  there  are  displays  of  these  shirts 
in  all  the  very  broad  band-stripes. 

Several  New  York  shops  are  selling  club  ties  for  bows  in 
American  foulards  and  silks  at  50  cents. 

Wh  t  CW    n  ^ne  Chicago   dry   goods   reporter    has    been 

Retailers  Are  making   an    inspection   of    the   big   retailers' 

Showing  windows    with   the   following   result  :      Fancy 

pleated  front,  soft  bosom  shirts,  with  bright 
longitudinal  stripes,  are  given  considerable  prominence.  Some 
have  attached  collars  and  two  detached  turndown  collars,  but  most 
are  for  white  collars,  and  as  a  rule  they  have  detached  cuffs.  The 
ties  are  mainly  the  large  bias  stripe,  flowing  end  imperials,  with 
blue  the  prevailing  color.  The  half-hose  are  of  every  sort  that 
could  be  desired.  The  plain  light  and  dark  tan  and  bright  red 
and  blue  lisle  thread  at  50  cents  per  pair  are  shown,  and  the  bright 
Scotch  plaids  are  in  evidence,  despite  the  statement  by  the  best 
authorities  that  they  are  "entirely  out."  The  bright  broad  stripes 
around  the  hose  seem  to  be  in  favor,  with  various  shades  of  tan  and 
slate  for  a  body  color.  Bright  plaid  golf-yacht  caps  appear  in  all 
hat  displays,  and  the  light  brown  and  black  derbies  with  the  white 
and  pearl  fedoras  give  a  range  of  choice  in  hats  that  permits  most 
men  to  suit  themselves.  Bicycle  suits  with  caps  to  match  seem  to 
be  all  the  go,  and  the  bright  red  and  green  sweaters  and  knit  vests 
indicate  the  general  loudness  of  the  present  styles.  Plain  white 
vests  and  those  with  white  body  color  and  blue  or  red  pin  stripes 
or  plaids  are  shown  with  both  double  and  single  breast.  Bright 
plaids  and  Oriental  figured  bath-robes  and  pajamas  prove  that  even 
in  his  private  room  the  devotee  of  fashion  must  don  the  bright 
colors.. 

Among  those  stores  which  cater  to  purchasers  of  medium 
incomes  there  are  large  displays  of  50c.  neckwear,  of  #2.50  and 
$3  hats,  and  of  $1  and  $1.50  shirts.  The  ties  shown  in  these 
windows  are  principally  large  light  puffs  with  bright  cross  stripes 
and  large  end  imperials  with  bias  stripes.  Blue  and  white  alternate 
stripe  ties  seem  to  be  growing  in  favor  as  warm  weather  comes  on. 
The  colored  neglige  shirt  for  white  collars,  and  with  two  detached 
turndown  collars  have  the  lion's  share  of  the  shirt  displays.  The 
broad  longitudinal  stripes  in  blue  and  pink  are  most  in  evidence. 
The  white  body  shirt  with  the  fancy  striped  silk  bosom  seems  to  be 
gaining  favor.  Summer  weights  in  boys'  veste  suits  and  the  men's 
four-button  cutaway  sack  in  pin  stripes  and  small  checks  are  in 
every  clothing  window.  The  plain  light  topcoats  are  still  given 
considerable  window  room.  Bicycle  suits  in  pronounced  plaids 
are  selling  readily. 

In  the  windows  of  the  stores  which  go  after  the  masses  and 
seek  to  draw  the  people  by  prices  more  than  style,  there  may  be 
seen  most  anything  which  has  been  in  vogue  in  the  last  five  years, 
and  many  staple  styles  which  are  always  bought  by  those  who  don't 
care  to  follow  the  fashions.  Here  is  a  window  of  men's  hats  rang- 
ing from  95c.  to  $1.75.  The  assortment  includes  derbies  and  fedoras 
of  fairly  good  shapes  and  colors.  Next  to  this  is  a  full  window  of 
25c.  suspenders.  There  are  some  excellent  values  here  and  some 
that  are  not  so  good,  but  one  sells  as  well  as  the  other.  The 
underwear  window  contains  some  striking  articles  in  bright  plaids 
for  45c.  which  seem  to  be  great  sellers.     The  25c.  showing  of  teck 


and  bow  ties  has  mostly  good  patterns,  and  the  silk  looks  up  well 
enough  to  make  them  good  sellers.  The  neglige  shirts  for  white 
collars  and  with  two  detachable  collars  for  49c.  are  apparently  good 
property,  as  everyone  has  them.  Leather  belts  and  bright  colored 
sweaters  at  attractive  prices  have  prominent  positions,  and  the 
bright  plaid  bicycle  caps  for  25  and  30c.  each  are  close  by  them. 


A  Canadian 
Buyer's  Trip. 


Mr.  Jacques  Brais,  of  Glover  &  Brais,  who 
has  recently  returned  from  a  prolonged  busi- 
ness trip  through  France,  Germany,  Belgium, 
England,  Ireland  and  Scotland,  has  this  to  say  about  men's  furnish- 
ing goods  for  the  present  and  coming  season  :  ■ '  The  color  which 
will  be  most  generally  adopted  for  neckwear  for  Fall  is  steel  grey 
and  silver.  Reds  in  various  shades  will  be  much  worn,  and,  for 
high-class  goods,  purple  will  continue  to  occupy  first  place. 

"  In  the  best  goods,  large  flowing  ends,  with  vertical  stripes  in 
purple  and  full  blue,  will  be  most  in  demand.  The  usual  flowing 
ends  will  be  ready  sellers,  but,  for  strictly  high-class  trade,  the 
Ascot  will  excel  all  others.  China  silk  handkerchiefs,  in  wide  ends, 
light  grounds,  with  black  and  blue  figures,  are  among  the  latest 
things  for  Summer  wear. 

In  underwear,  the  trade  in  fleece  goods  is  very  large,  some  of 
the  imported  stock  in  light  tints  being  very  fine.  The  pants  are 
finished  in  silk,  with  French  back,  and  are  most  comfortable.  The 
natural  Scotch  wool  garment  continues  to  hold  its  own.  A  special 
line  of  lamb's  wool,  with  pearl  buttons,  is  now  being  placed  on  the 
market  to  retail  at  $1." 

Mr.  Brais*  firm  have  imported  a  line  of  fine  bicycle  hose  in 
fancy  colors,  the  underlying  color  showing  through  when  the  sock 
is  stretched  on  the  leg.  These  will  retail  at  from  50c.  up.  Woollen 
gloves  with  the  same  effect,  having  double  cuff,  are  also  coming 
in  for  Fall.  They  are  also  bringing  in  a  line  of  half-hose  to  retail 
at  25c. 

~,      c      •  1     .  What  shall  be  done  to  keep  the   furnisher's 

The  Furnishers         ,     .  e ,    . 

Summer  Trade  business  up  to  the  usual  mark  during  the  Sum- 

mer months  ?  The  answer  will  depend  on  the 
merchant.  If  he  is  going  to  take  a  rest  for  a  month  or  two,  he 
can  do  so  without  much  apparent  loss  of  trade.  If  he  is,  however, 
on  the  lookout  for  every  opportunity  to  make  a  sale,  these  months 
give  him  promise  of  reward  for  all  his  efforts.  The  fact  that  the 
Summer  is  a  quiet  time,  one  in  which  most  merchants  "take  it 
easy,"  makes  this  season  the  opportunity  for  good  work  by  an 
energetic  man.  The  fact  that  his  competitors'  advertising  is 
reduced  in  space  or  lacking  in  brightness  makes  it  advisable  that  he 
should  make  his  "  ads."  as  bright  and  interesting  as  possible. 

In  the  early  Summer,  bicycling,  baseball,  lacrosse,  cricket,  foot- 
ball, golf,  etc.,  absorb  the  attention  of  nearly  all  the  boys,  most  of 
the  young  men,  and  many  of  the  old  ones  in  the  average  country 
town.  To  enjoy  these  sports  to  the  best  advantage,  it  is  essential 
to  have  a  costume  suited  to  them.  This  makes  it  possible  to  create 
a  demand  for  sweaters,  caps,  belts,  running  shoes,  knickers,  bicycle 
hose,  club  colors. 

To  create  a  demand  for  these  goods  an  interest  must  be  created  in 
them  first.  Advertising  and  window  displays  go  a  long  way  in  this 
regard.  Then,  some  special  work  might  bring  good  results.  In  the 
town  there  may  be  the  senior  town  team,  an  intermediate  team  and 
half  a  dozen  junior  teams  of  more  or  less  importance.  First,  a  big 
effort  should  be  made  to  secure  the  contract  for  supplying  club 
costumes,  colors,  etc.,  to  the  senior  team.  This  would  be  a  lever 
upon  which  to  work  in  getting  similar  contracts  from  the  other  clubs. 
Whether  or  not  the  contract  be  got  from  the  seniors,  it  would  be 
well  to  see  personally,  or,  better,  send  a  letter  to,  the  secretary  of  the 
smaller  clubs,  making  an  offer  to  supply  their  whole  team  with  a 
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HUTCHISON 

NISBET  &  AULD 


Select  Woollens  and 
Tailors'   Trimmings 


Ladies'  Tailoring  Department 

LINEN 
SUITINGS 

In  Natural   and  Fancy  Colors,  PLAINS,  Checks, 
and  HERRINGBONE  STRIPES. 

SPECIAL— A    few    ends    of    Hand-Made 
Canadian   Homespuns. 

HUTCHISON,  NISBET  &  AULD, 

TORONTO. 


SPECIAL 


To  the  Clothing  Trade. 

We  arc  showing  extra  values  in  : 

Men's  Odd  Pants  .  .  . 

Men's  Suits 

Boys'  Suits 

Black  Satteen  Shirts 
Black  Worsted  Suits 

Special  Twill. 

Write   for  samples,   also  price  list  for 
manufacturing  cloth. 
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THE 


G.  A.  Thorpe  Mfg.  Co. 

Wholesale  Clothing  Manufacturers 
57  59  Bay  Street,  TORONTO 


/7  Front  Street  West, 
Toronto. 


o 


Clearing  Lines 

in  Bicycle  Suits,  Knickers, 
Summer  Coats  and  Vests  and 
Fancy  Vests. 

We  have  just  opened  up  several  cases  of  Balbriggan  Shirts  and  Drawers, 
assorting  our  line  in  all  sizes. 

Just  to  hand,  a  splendid  assortment  of  Silk  Windsor  Ties,  latest  novelties  in 
Stripes  and  Checks,  which  are  exceptional  value. 

We  would  call  the  attention  of  all  customers  requiring  any  White  Duck 
Clothing  to  send  orders  early,  or  it  will  be  almost  impossible  to  fill  them,  on 
account  of  the  demand  and  orders  on  hand. 


Caulfeild,  Henderson  &  Burns 


17  FRONT  ST. 
WEST 


Toronto 
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complete  outfit,  or,  say,  just  sweaters  and  stockings,  at  a  reduced 
figure.  Not  much  of  a  reduction  is  necessary,  as  the  idea  of  a  club 
outfit  would  be  so  attractive  to  the  youngsters  that,  if  they  could 
raise  the  money  at  all,  a  slight  difference  in  cost  would  not  influence 
them  materially.  If  a  contract  of  this  nature  is  secured,  no  matter 
how  insignificant  the  team,  it  would  be  well  to  advertise  the  fact,  as 
such  advertising  would  give  the  purchasing  team  infinite  pleasure, 
and  would  help  to  make  sales  to  other  teams.  At  the  same  time 
individual  sales  should  not  be  neglected,  for  they  are  likely  to  aggre- 
gate to  as  large  a  figure  in  the  season  as  the  sales  to  teams. 

The  large  number  of  rivers  and  lakes  in  nearly  every  section  of 
our  country  make  aquatic  amusements  an  element  of  Summer  life 
that  should  not  be  underestimated  by  the  furnisher.  Fishing  has 
already  begun.  To  be  on  the  safe  side,  every  fisherman  should  be 
provided  with  either  a  mackintosh  or  an  umbrella.  If  boots  are 
handled,  it  would  be  well  to  encourage  the  use  of  leather  leggings, 
the  advantages  of  which  are  obvious  for  use  either  on  shore  or  in  a 
boat.  The  fisherman,  too,  as  well  as  all  who  row  or  canoe  for 
pleasure,  should  have  an  easy  comfortable  dress,  thus  increasing  the 
demand  for  light-weight  trousers  and  coats,  neglige  shirts,  belts, 
wide-brim  hats,  etc.  Then,  swimming  brings  a  demand  for  bathing 
trunks.  In  this  connection  the  small  boys,  if  properly  looked  after, 
are  the  profitable  customers. 

When  the  schools  close  and  families  are  starting  to  their  Summer 
cottages  or  getting  ready  to  take  their  tents  to  their  favorite  lake, 
there  is  a  chance  for  pushing  hammocks,  tents,  blankets,  and  all 
camp  supplies  carried  in  stock.  A  window  showing  a  camp  and  its 
fittings  would  make  a  display  that  would  not  only  sell  goods,  but 
cause  people  to  watch  the  window  for  future  displays. 

The  growing  feeling  of  national  spirit  might  be  made  a  good 
plea  for  making  a  run  on  flags.  The  holiday  celebration  on  July  i 
will  cause  a  demand  for  flags  in  many  towns,  but  every  Summer 
cottage  or  tent  should  have  one.  As  many  of  these  do  not,  an 
energetic  and  well-considered  campaign  might  arouse  the  national 
feeling  of  the  campers,  and  increase  the  sale  of  flags.  It  would  be 
well  before  starting  the  campaign  to  make  a  study  of  flags,  so  that 
when  a  customer  who  knows  what  he  wants  asks  for  a  Union  Jack, 
one  will  not  offer  him  a  Royal  ensign  or  mercantile  flag. 

Mr.  V.  de  V.  Dowker,  of  The  Gault  Bros.  Co., 

Trade  Notes.  Limited,  left  last  week  for  Europe.     He  will 

visit  the  principal  manufacturing  centres  and 

secure  all  the  latest  Christmas  novelties  for  his  men's  furnishing 

department. 

Tooke  Bros,  report  that  Spring  trade  has  extended  so  far  into 
May  that  they  are  now  practically  as  busy  as  they  usually  are  in 
March  or  April. 

Glover  &  Brais  are  putting  on  the  market  an  enormous  line  of 
ties  called  "Distingue,"  with  wide  turnings,  in  a  large  variety  of 
shades  and  patterns,  to  retail  at  25c. 

Tooke  Bros,  say  that  never  in  the  history  of  that  house  has  their 
collar  and  cuff  department  been  so  busy,  a  number  of  new  styles 
for  men's  and  ladies'  wear  being  included  in  Fall  samples. 

Glover  &  Brais  have  secured  full  control  of  three  very  nice  lines 
of  macintosh  coats  in  covert  cloth,  to  retail  at  $6  ;  double-breasted 
to  retail  at  $io,  and  a  superior  line  to  retail  at  from  $12  to  $13. 

American  manufactured  white  cottons  have  made  themselves 
felt  in  the  white  shirt  department,  so  say  Tooke  Bros.  The  trade 
in  Canada  appreciate  goods  made  from  these  materials. 

The  Niagara  Neckwear  Co.  have  received  a  shipment  of  tartan 
silks  from  which  they  are  prepared  to  make  ties,  in  any  of  their 
American  shapes,  to  retail  at  50c.     The  tartans  in  stock,  for  which 


orders  may  be  placed,  include  Fraser,  Cameron,  Macdonald,  Mac- 
kenzie, Macduff,  Forbes,   Victoria,  Royal  Stewart,  and   MacLean. 

Tooke  Bros.'  travelers  are  all  supplied  with  samples  of  new 
lines  of  neglige  shirts  for  Fall  and  Winter  wear,  in  which  lines  this 
firm  anticipate  a  large  business. 

Arnold  Bros.,  of  Acton,  Ont.,  proprietors  of  the  Excelsior  Glove 
Works,  are  applying  for  a  patent  for  a  new  waterproof  mitt,  which 
they  are  just  putting  on  the  market.  This  mitt  will  retail  for  50c. 
Steam-power  has  lately  been  put  into  this  glove  factory,  and  busi- 
ness is  reported  brisk. 

The  trade  have  always  found  tartan  ties  good  sellers,  but  never 
have  been  able  to  secure  a  full  line  of  these  goods.  Matthews, 
Towers  &  Co.,  of  Montreal,  have  just  received  their  first  shipment 
of  all  the  clan  tartans,  in  the  following  styles:  "Clarendon," 
'*  Corton  Bow,"  "Derby"  and  "Paris,"  and  say  they  are  just 
what  the  trade  have  been  looking  for. 

Mr.  Louson,  of  Cookson,  Louson  &  Co.,  has  just  returned  from 
a  ten  weeks'  trip  in  the  Maritime  Provinces,  and  reports  the  busi- 
ness outlook  in  that  section  brighter  than  it  has  been  for  years. 
The  new  smelter  that  is  being  erected  at  Sydney,  C.B.,  has  given  a 
great  impetus  to  business,  not  only  there,  hut  all  over  the  surround- 
ing country.  Incidentally,  Mr.  Louson  sold  more  than  double  the 
amount  he  has  done  on  this  ground  before,  taking  orders  for  over 
2,000  dozen  ties  alone. 

Tooke  Bros.'  travelers  are  now  out  with  a  large  range  of  silk 
blouses  and  report  meeting  with  much  success,  this  line  being 
fully  appreciated  by  the  trade.  These  blouses  are  all  made  in  the 
newest  English  and  American  effects.  "  The  neckwear  department 
of  this  house  is  now  busy  making  some  very  attractive  cotton  effects 
for  Summer  wear.  The  ladies'  department  is  working  on  a  new 
line  of  white  pique  stocks  with  colored  ends.  These  goods  may 
be  had  as  bows,  sailor  knots  or  Ascots. 

Mr.  R.  E.  Burns,  of  Caulfeild,  Henderson  &  Burns,  wholesale 
men's  furnishers, Toronto,  who  returned  the  other  day  from  a  buying 
trip  through  Great  Britain,  states  that  the  British  hosiery  market  is  in 
an  unusually  healthy  condition,  the  demand  from  all  consuming  cen- 
tres keeping  so  large  and  the  difficulty  of  securing  some  lines  of  wool 
so  great  that  the  hosiery  manufacturers  of  the  centres  visited  by  Mr. 
Burns,  London,  Leicester,  Nottingham  and  Manchester  refuse  to  quote 
prices  a  week  ahead.  The  silk  market  is  also  in  a  healthy  condi- 
tion, the  large  consumption  of  all  silk  goods,  and  especially  ribbons, 
causing  a  decidedly  stiff  feeling. 

Messrs.  Cookson,  Louson  &  Co.,  are  doing  an  excellent  business 
in  furnishings.  The  neckwear  department  especially  has  met  with 
phenomenal  success.  One  of  the  most  popular  designs  that  they 
have  originated  in  this  department  is  the  "  Fleur  de  Lis  "  design, 
which  they  have  worked  into  several  prices  of  silks.  This  "  Fleur 
de  Lis  ' '  is  now  very  popular  in  New  York.  This  firm  are  showing 
a  new  line  of  web  braces  and  umbrella  handles  with  this  pretty 
little  flower  designed  upon  them.  It  is  more  than  likely  that  this 
design  will  be  shown  in  regatta  shirts  very  shortly.  They  have 
their  full  range  of  silks  for  the  Fall,  having  secured  them  early  in 
the  year  before  the  advance  of  35  per  cent,  upon  the  raw  material. 
They  are,  therefore,  in  a  position  to  offer  the  trade  every  special 
inducement  in  the  way  of  values,  and  are  not  taking  advantage  of 
the  rise  in  silks,  but  giving  the  trade  the  advantage  of  the  old 
prices  previous  to  the  advance  of  the  market.  Their  travelers  are 
all  out  on  the  road,  and  are  showing  special  values  for  assorted  and 
Fall  trade. 


The  new  looms  for  the  extension  of  the  works  of  The  Montreal 
Cotton  Company  are  now  coming  in  at  Valleyfield,  and  are  being 
placed  in  position. 
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E.&S.CURRIE 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTCES 

AND   EVERYTHING  IN 

NECKTIES 

Cor.BAY&FRDNT  5rS.T0RQNT0,0NT. 
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IrVinff  Umbrella  Co. 

V^  LIMITED 
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Manufacturers 

} 


NOW  READY 


For  sorting  business 
in  black  and  colored 
parasols  —  delivery  at 
once.     Try  us. 


i 


n 


20  FRONT  STREET  W.,    TORONTO. 


"There's  Nothing  New 


under  the  sun." 


No  Originality 


''ft  "d  Ed  '~'tt 


exists. 

So  it  has  been  said.  Do  you  believe  it  ?  We  doubt  it.  Our  goods  decide  this 
at  any  time.  Just  now  there's  some  New  York  Neckwear  with  the  dew  of  fresh- 
ness unremoved — the  Latest  ;    or  these  Special  Novelties  : 


Revolving 
Hat  Cabinets 


Patent  Collar 
and  Cuff  Wrappers 


Closet 
Clothing  Setts 


and  whatever  you  want  in  Staple  and  Fancy  Men's  Furnishings. 


Sorting. 


Travellers  Out. 


Fall 


MYRON  McBRIDE  &  CO., 


Winnipeg. 


46 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


BUSINESS  CHANGES  IN  THE  TRADE. 
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GENERAL    DRY    GOODS. 

GILMOUR,  SCHOLFIELD  &  Co.,  jobbers  of  dry  goods,  Mon- 
treal, have  dissolved,    Charles  Scholfield  and   Palmerston 
Barry  continuing  under  unchanged  style. 

The  American  Dry  Goods  Co.,  have  sold  out  their  Ottawa 
business. 

R.  Russell  &  Co.,  dry  goods  dealers,  Pembroke,  Ont.,  have 
sold  out. 

Jackson  &  Co.,  dry  goods  dealers,  St.  John's,  Nfld.,  have 
dissolved. 

M.  Shea  &  Co.,  dry  goods  dealers,  Pembroke,  Ont.,  have  sold 
their  stock. 

The  Ever- Ready  Dress  Stay  Co.,  Limited,  Windsor,  Ont.,  have 
been  incorporated. 

Alph.  Valiquette  &  Co.,  are  starting  business  as  dry  goods 
dealers  in  Montreal. 

W.  H.  Berkinshaw  &  Co.,  dry  goods  dealers,  Trenton,  Ont., 
are  giving  up  business. 

T.  E.  Mara  &  Co.,  dry  goods  dealers,  London,  Ont.,  have  been 
succeeded  by  W.  L.  Mara. 

Desjardins  &  Viens.  dry  goods  dealers,  Montreal,  have  dissolved, 
Louis  Desjardins  continuing  under  the  old  style. 

Lazarus  and  Salime  Kushner,  have  registered  as  proprietors  of 
L.  Kushner  &  Frere,  dry  goods  dealers,  Marieville,  Que. 

W.  H.  McLaren,  dry  goods  dealer,  Pictou,  N.S.,  has  registered 
consent  for  his  wife,  Eliza  P.  McLaren,  to  do  business  in  her  own 
name.  Mrs.  McLaren  has  registered  as  proprietress  of  the  business 
under  style  of  W.  H.  McLaren. 

TAILORS  AND  CLOTHING. 

R.  B.  Jermyn  has  commenced  as  clothier  in  Welland,  Ont. 

F.  Crimmer,  tailor,  Lion's  Head,  Ont.,  has  been  succeeded  by 
Albert  Brooks. 

Joseph  Deslaurier,  merchant  tailor,  Ottawa, has  been  sold  out  by 
bailiff  for  rent. 

Albertine  Dufre  has  registered  as  proprietress  of  Joseph  Dufre 
&  Co.,  tailors,  Montreal. 

McCurrach  &  Schulze,  tailors,  Victoria,  B.C.,  have  dissolved, 
John  McCurrach  continuing. 

Stubenger  Gobeille  has  registered  as  proprietor  of  J.  Gobeille, 
&  Co.,  tailors,  Waterloo,  Ont. 

Mary  A.  Granville  has  registered  as  proprietress  of  M.  A.  Gran- 
ville &  Co.,  dealers  in  waterproof  clothing,  Montreal. 

Dalvina  Goderre,    wife  of  Ferdinand  Viau,   has  registered   as 
proprietress  of  Viau  &  Co..  merchant  tailors,  Montreal. 
MEN'S    FURNISHINGS. 

Munro  Bros.,  furnishers,  Montreal,  have  sold  out. 

J.  J.  Guest  &  Co.,  furnishers,   Kamloops,  B.C.,  are  selling  out. 

J.  Menard,  men's  furnisher,  Montreal,  is  offering  25c.  on  the 
dollar. 

McKerrow  Bros,  have  started  a  men's  furnishings  store  in 
Montreal. 

Bucke  &  Wynn,  men's  furnishers,  Hamilton,  have  dissolved, 
John  J.  Bucke  continuing. 

J.  A.  Vadeboncoeur,  Jos.  Raoul  Cote  and  Nap.  Jos.  Cote  have 

registered  partnership   under  the  style  of  The   Louiseville   (Que.) 

Shirt  Mfg.  Co. 

MILLINERY. 

Mrs.  R.  Lasalle  has  started  as  milliner  in  Montreal. 

Mrs.  E.  Huntoon  has  started  as  milliner  in  Montreal. 

Dame   C.    Alice   Williamson   has  registered  as   proprietress   of 

A.  G.  Dolloff  &  Co.,  milliners,  Magog,  Que. 


Miss  Annie  L.  Johnston  has  started  a  millinery  shop  in  Paken- 
ham,  Ont. 

N.  and  M.  B.  Allin,  milliners,  Cannington,  Ont.,  have  retired 
from  business. 

Wm.  Blackley  &  Co.,  milliners,  Montreal,  have  removed  their 
business  to  Toronto. 


PROMINENT  P.  E.    ISLAND   BUYERS. 

WHEN  the  steamship  "Labrador"  was  wrecked  off  the 
Scotch  cost,  in  January  last,  it  happened  that  six  buyers  of 
Prince  Edward  Island  houses  were  on  board.  Fortunately  no  lives 
were  lost,  but  the  experience  must  have  been  exciting.  When  the 
gentlemen  returned  safe  home  they  received  a  great  reception,  and 
one  cannot  wonder  at  it.  The  loss  of  any  one  of  them  would 
have  plunged  many  friends  in  mourning.  The  Prince  Edward 
Island  Magazine  contains  brief  sketches  of  these  gentlemen  as 
follows : 

W.  W.  Stanley  is  a  son  of  the  late  James  Stanley,  of 
Charlottetown,  and  was  born  in  1856.  He  served  his  apprentice- 
ship with  the  well  known  firm  of  Davies  &  Co.,  in  the  London 
House,  and  in  1885  entered  into  partnership  with  his  brother 
George.  He  is  married  to  Carrie,  daughter  of  H.  A.  Harvie,  Esq., 
of  Charlottetown.  Mr.  Stanley  has  crossed  the  Atlantic  a  score  of 
times  without  mishap,  except  on  the  last  eventful  voyage. 

L.  E.  Prowse  is  the  senior  member  of  the  firm  of  Prowse  Bros., 
controling  one  of  the  largest  businesses  on  P.  E.  Island.  He  was 
born  in  Charlottetown  Royalty,  where  his  father,  William  Prowse, 
was  a  well-known  farmer.  He  came  to  town  and  began  business 
in  the  hat  and  clothing  linein  1881,  subsequently  taking  his  brother, 
B.  C.  Prowse,  into  partnership.  L.  E.  Prowse  represents  the  city 
of  Charlottetown  as  member  of  the  Provincial  Legislature. 

John  Alexander  McLaren  is  a  native  of  Doune,  Perthshire, 
Scotland,  and,  10  years  ago,  came  to  Charlottetown  to  enter  into 
the  employment  of  James  Paton.  He  became  a  partner  of  the  firm 
in  1894,  and  has  crossed  the  Atlantic  many  times  to  purchase 
goods  for  his  firm  in  the  English  markets.  Mr.  McLaren  married 
Miss  Jamieson,  a  native  of  his  "ain  countree"  several  years  ago, 
when  on  a  trip  to  his  old  home. 

S.  A.  McLeod  was  born  at  Orwell,  in  April,  1867.  In  April, 
1882,  he  entered  the  employment  of  Perkins  &  Sterns.  He 
remained  with  them  for  a  little  less  than  1 1  years.  In  January, 
1893,  Mr.  McLeod,  with  Geo.  M.  Moore,  the  junior  member  of  the 
firm  of  Perkins  &  Sterns,  combined  to  buy  out  the  business  with 
which  they  had  so  long  been  connected.  Since  this  date  they  have 
carried  on  the  business  with  marked  success  under  the  name  of 
Moore  &  McLeod. 

Chas.  E.  Leigh  was  born  in  1869  at  Plymouth,  Devonshire.  He 
is  a  son  of  Capt.  Chas.  E.  Leigh,  RN.,  of  Charlottetown,  and  began 
his  business  career  in  1887  with  Weeks  &  Beer,  continuing  with  W. 
A.  Weeks  &  Co.,  and  this  year  becoming,  on  the  retirement  of  W. 
A.  Weeks  and  A.  W.  Weeks,  a  partner  of  the  present  firm  of  Weeks 
&  Co.  Mr.  Leigh  has  made  several  trips  to  the  Old  Country  for 
his  firm  during  the  past  few  years.  He  is  married  to  a  daughter  of 
the  late  John  Brecken,  of  Charlottetown. 

W.  A.  Huestis  was  born  at  Port  Hill  in  the  year  1863,  and  was 
the  youngest  son  of  Nathan  Huestis.  He  moved  with  his  parents 
to  Summerside  in  1876,  and  entered  the  dry  goods  store  of  Hon. 
Benj.  Rogers  in  1878.  He  remained  in  Mr.  Rogers'  employ  14 
years.  In  1892  he  entered  the  employ  of  Henderson  &  McNeill, 
with  whom  he  remained  for  three  years.  In  1897  he,  with  his  wife 
and  little  boy,  moved  to  Charlottetown,  taking  a  position  as  manager 
of  the  dress  goods  department  and  European  buyer  for  the  firm  of 
Perkins  &  Co. 
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Ladies'  Costume  Cloths 


and 


Men's  Hot  Weather  Homespuns 

of  the 

Genuine  Oxford  make  can  be  delivered 
quick  for  use  in  May  and  June.  Don't 
make  any  mistake.  They  are  the  cor- 
rect things  in  the  new  colorings.  Early 
orders  advisable. 


STOCK  AT  .  .  . 


Hutchison,  Nisbet  &  Auld's,  Toronto 
and  at  the  Mills,  Oxford,  N.S. 

Oxford  Mfg.  Co.  (iM«i)  Sole  Manufacturers. 


CUc  take  this  opportunity 

of  thanking  our  friends  in  the  clothing  business  from 
Nova  Scotia  to  Victoria,  B.  C,  ESPECIALLY  OUR 
WESTERN  FRIENDS,  and  can  assure  them  w<; 
appreciate  their  patronage  very  much. 


We  have  the- 


LARGEST  AND 
BEST  EQUIPPED 
CLOTHING  FACTORY 

in  the  Dominion,  and  shall  be   pleased  to  send   samples  of  our 
leading  lines  at. any  time. 

We  are  making   up  Boys'  Knicks,  lined  throughout,  buttons 
at  knee,  in  packages  assorted  as  follows  : 

Ages  4  to  ii,  $2.75  to  $5.00  per  doa. 
"  12  to  16,  $3.00  to  $6.00        " 

Samples  submitted  free  on  application. 


CLAYTON  6c  SONS 


HALIFAX,  N.S. 


C  K.  HAGEDORN,  Manager 


♦>♦♦♦♦ 


: 


>♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦ 

TRADE 

BERLIN 

f  MARK  X 

+_»$♦♦♦♦♦»♦♦♦♦♦♦»♦■»-»♦♦ 

"We  Fear  Nae  Foe." 


Our  travellers  are  on  the 
road  with  .... 

SPRING 
LINES. 


As  our  business  is  run  on  progressive  lines,  our 
range  of  samples  will  be  found  more  representative 
and  much  superior  to  last  season's  goods. 

A  trial  order  solicited.      jf>      &      £• 
Remember  we  guarantee  satisfaction. 


•WVWWWVVW'VVVW 


THE  BERLIN  SUSPENDER  AND  BUTTON  CO. 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver 
tising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


A  PROMINENT  Manitoba  firm,  who,  for  personal  reasons,  wish 
their  name   withheld,  sent  me  a   circular  for   criticism.     It 
reads,  in  part,  as  follows  : 


TO  OUR  FRIENDS  AND  PATRONS  : 

FALL   TRADE  COMING    ON,        AND   BEING   EXCEP- 
TIONALLY  WELL   PREPARED   TO   MEET  ALL   COMPETITION 
BOTH   IN    PRICE   AND  QUALITY   OF  GOODS,        WE  RESPECT- 
FULLY  DESIRE  YOUR   ATTENTION  TO  THE  PRICES   OF 
THE  FOLLOWING   LINES  OF   GOODS  WHICH   WE   MENTION 
AS  BEING   A   FEW   SPECIMENS  OF  THE   BARGAINS   AND 
VALUES  WE  ARE   PREPARED  TO   PRESENT  TO  THE  PUBLIC 
THIS  COMING  SEASON.        HOPING   THE   ASSURANCE  WITH 
WHICH   WE   ISSUE  THIS   CIRCULAR,   TOGETHER  WITH  OUR 
GUARANTEE  OF  SATISFACTION   IN   EVERY    PARTICULAR, 
AND  THANKS   FOR   PAST    PATRONAGE,   WE  ASK   YOU  TO 
LOOK  THIS  LIST  CAREFULLY   OVER   AND   MAKE  KNOWN 
YOUR  WANTS  TO 


The  second  sentence  has  58  words  in  it — enough  for  several 
sentences.  The  last  sentence  is  so  indefinite  that  I  had  to  read  it 
over  two  or  three  times  to  get  at  its  meaning.  I  am  not  at  all  sure 
that  even  now  I  know  what  meaning  it  was  the  intention  of  the 
writer  to  convey.  Half  of  the  art  of  good  writing  is  simplicity — 
short,  easy-to-read  words  and  short,  easy-to-understand  sentences. 
See  how  these  two  sentences  first  referred  to  can  be  improved  : 

Fall  trade  is  coming  on.  We  are  exceptionally  well  prepared 
to  meet  all  competition  in  price  and  quality  of  goods.  Note  the 
prices  on  the  other  pages  of  this  circular.  They  are  a  few 
specimens  of  what  we  can  do  for  you  the  coming  season.  Look 
the  list  over.     We  quarantee  satisfaction  or  your  money  back. 


With  thanks  for  past  favors  we  are, 


Yours  truly. 


The  next  page  of  the  circular  is  taken  up  largely  with  a  price 
list  of  groceries.  So  far,  all  right.  The  balance  of  the  circular 
really  hasn't  anything  about  it  worthy  of  special  mention,  except 
that  it  is  well  printed.  Apart  from  the  grocery  section,  there  isn't 
even  one  price  quoted  in  the  whole  circular  of  4  pages.  I  here- 
with reproduce  the  men's  furnishings  section. 

Whenever  I  see  or  hear  the  words  :  "  Gents'  Furnishings."  I 
always  have  an  idea  that  the  goods  referred  to  are  for  "gents." 
Now,  a  "  gent  "  may  be  all  very  well  for  those  who  admire  that 
kind  of  an  animal,  but  I  don't  believe  I  want  any  on  my  plate, 
thank  you  !  I  wouldn't  want  to  be  called  a  "  gent  "  myself,  and 
I  am  sure  I  wouldn't  want  to  go  to  a  store  that  advertised  itself  as 


money. 


dealing  in  "  gents'  "  furnishings.    What's  the  matter  with  the  good 
old  word  "  men  "  ? 

GENTS'  FURNISHINGS 

See  our  styles  of  Neckwear. 

Our  particular  care  for  years  has  been  to  supply  our  young 
people  of  the  vicinity  with  the 

NEWEST 

NATTIEST 

NOBBIEST  and 
•  NICEST 

articles  to  be  had  in  the  trade. 

Underwear 

for  the  Rest  People,  of  Best  Quality  and  Best  Values  at  lowest 

Shirts, 

Mitts, 

Gloves,  etc.,  etc. 


I  notice  that  there  is  a  bill  before  the  Missouri  State  Legislature 
to  tax  department  stores  $500  for  each  department.  The  single 
line  stores  of  that  State  are  probably  partly  responsible  for  this  pro- 
posed law.  The  people  of  Missouri  are  finding  department  stores 
a  great  convenience,  and  the  Legislature,  in  attempting  to  tax 
them  out  of  existence,  are  clearly  not  acting  in  accordance  with 
the  spirit  of  the  times.  The  small  storekeepers  who  stand  by  and 
wonder  why  people  are  continually  passing  them  by,  going  to  the 
large  department  and  other  stores,  are  usually  either  unenterprising 
or  incapable.  Scarcely  one  of  them  ever  advertises.  They  one 
and  all  can  give  any  number  of  reasons  why  it  wouldn't  pay  them 
to  advertise.  In  the  meantime,  the  big  stores  are  hammering 
away  at  the  advertising  (the  bigger  the  store  the  bigger  the  adver- 
tising), and  they  get  the  business,  It  is  just  as  natural  that  they 
should  get  it  as  it  is  for  water  to  run  down  hill.  Nearly  all  these 
big  stores  started  in  a  small  way,  and  that  they  have  grown  is 
a  tribute  to  their  owners'  enterprise  and  business  capacity.  There 
will  be  big  stores  20  years  from  now  that  at  present  are  very  small 
stores.  But  the  men  who  own  them  will  not  be  the  kind  of  men 
who  are  petitioning  Legislatures  to  turn  back  the  wheels  of  progress, 
so  that  they  won't  be  bothered  by  competition  that  competes. 
#         #         * 

I  have  often  wondered  why  more  Toronto  retail  merchants 
don't  advertise.  Toronto  offers  peculiar  advantages  to  the  adver- 
tising retailer.  In  the  first  place,  the  population  is  all  English- 
speaking  and  intelligent.     It  is  a  population,  too,  that  reads  the 
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.  to  the  Retail  Merchants  of  Canada 

NO  MORE  MIDDLEMEN. 


Gold  Medal 

Black  Dress  Goods 

Direct  from  the  manufacturer  to  the  retail  merchant.  We  have 
decided  to  withdraw  all  contracts  from  the  wholesale  trade.  In 
view  of  the  high  quality  of  these  goods,  the  exclusiveness  of 
designs  and  the  very  large  assortment,  it  is  scarcely  necessary  to 
say  that  such  an  opportunity  to  buy  the  most  up-to-date  materials 
at  manufacturers'  prices  has  never  before  been  offered  the  retail 
merchants  of  Canada. 

Our  Office  is  located  at  No.  10  Front  Street  West,  and  will  be 
under  the  management  of  Mr.  H.  C.  Fletcher.  Merchants  desiring 
to  look  at  our  line  for  Autumn  and  Winter  will  please  communi- 
cate with  us  at  above  address. 


Levison  Bros.  &  Co. 


WM1         (      ELSTERBERG,  Saxony 
MlllS:  ROUBAIX,  France. 

— —     I      BRADFORD.  England. 


50 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


GOOD  ADVERTISING     Continued. 

papers.  I  don't  believe  that  there  is  a  large  city  on  this  continent 
where  the  people  are  better  served  in  the  way  of  good  newspapers 
than  Toronto  is.  Nor  is  there,  I  am  sure,  a  place  anywhere  in  the 
world  where  newspapers  are  more  assiduously  read  than  in 
Toronto.  Yet,  in  looking  over  the  newspapers  of  the  "Queen 
City,"  how  few  retailers'  advertisements  are  to  be  seen.  Apart 
from  two  or  three  of  the  "  big  "  stores  there  is  next  to  no  retail 
advertising  done.  I  have  had  occasion  to  refer  to  this  subject  in 
this  department  on  previous  occasions,  but  I  can't  help  referring  to 
it  once  more.  In  The  Mail  and  Empire  of  May  24,  I  find  by  actual 
count  that  there  are  only  1 1  advertisements  of  retail  merchants, 
properly  so  called,  apart  from  the  advertisements  of  the  two  big 
stores.  And  this  issue  of  The  Mail  and  Empire  consists  of  22 
pages,  a  very  large  proportion  of  which  is  advertising  of  various 
kinds.  I  find  that  there  was  not  a  single  grocery  store  advertise- 
ment, and  yet  there  must  be  several  hundred  grocery  stores  in 
Toronto.  Many  other  retail  lines  of  business  were  also  unrepre- 
sented. It  seems  to  me  if  I  owned  a  grocery  store  in  Toronto  in 
the  neighborhood,  say,  of  St.  Lawrence  Market,  where  so  many  of 
the  street  car  lines  pass  along,  that  I  would  want  to  use  the  Toronto 
papers  to  tell  what  I  had  to  offer  the  people.  Instead  of  a  Toronto 
daily  newspaper  of  22  pages  having  only  a  dozen  retail  store  adver- 
tisements, it  ought  to  have  at  least  50  or  60.  A  hundred  would  not 
be  too  many.  If  this  were  the  case  I  am  sure  that  there  would  not 
be  so  much  complaining  that  the  big  stores  were  getting  all  the 
business.  If  the  big  stores  do  most  of  the  advertising  (as  they  do) 
they  deserve  to  get  most  of  the  business.  Advertising  is  the  best 
way  of  asking  for  business,  and  what  people  don't  ask  for,  and  ask 
for  earnestly,  they  really  don't  deserve  to  get.  The  importunate 
widow  was  one  who  had  her  request  granted. 

*  *         * 

What  applies  to  Toronto  in  the  foregoing  applies  more  or  less  to 
the  whole  of  Ontario.  Pick  up  almost  any  Ontario  newspaper  and 
the  same  dearth  of  retailers'  advertising  is  plainly  apparent.  And, 
as  the  Toronto  newspapers  cover  a  large  portion  of  the  Province, 
the  two  Toronto  stores  that  advertise  so  largely  are  reaping  a  much 
greater  benefit  than  they  otherwise  would.  Mr.  Retailer,  why 
not  wake  up  and  do  more  advertising  ? 

*  *         * 

Occasionally,  a  retail  dealer  does  wake  up  and  takes  his  sharp- 
ened pencil  in  hand  and  writes  an  advertisement  for  the  newspapers. 
So  far,  he  is  on  the  right  track.  But  he  is  a  very  busy  man,  and 
he  doesn't  know  anything  about  advertising  and  so  the  advertise- 
ment is  not  much  good  when  it  is  written.  However,  he  takes  it  to 
the  publisher  who  grabs  it  joyously  and  pushes  it  along  to  the  com- 
posing room.  The  composing  room  sets  it  up  by  rule  of  thumb 
and  in  due  course  the  advertisement  appears.  It  is  a  wishy-washy, 
half-hearted,  unskilful  affair,  and,  by  the  time  it  has  appeared  two 
or  three  times,  the  retailer,  the  publisher,  the  compositor  and  the 
public  have  quite  forgotten  all  about  it.  But,  bye-and-bye,  the  bill 
has  to  be  paid,  and  the  advertisement  is  probably  ordered  out  of 
the  paper  by  the  disgusted  retailer.  And  then  he  says  bitterly  that 
advertising  dosen't  pay,  and  forthwith  he  falls  asleep  again.  Mean- 
time the  stores  that  do  know  how  to  advertise  are  getting  so  much 
business  that  they  have  no  opportunity  to  go  to  sleep.  What  the 
retailer  who  either  hasn't  the  time  or  the  ability  to  write  his  ads. 
ought  to  do  is  to  get  some  one  who  can  write  them.  Even  if  he  is 
a  dealer  in  a  small  way  only,  he  can  afford  to  pay  the  relatively 
small  charge  which  the  services  of  an  advertisement  writer  could 

be  got  for. 

*  *         * 

Usvally,  it  is  bad  taste  to  mix  up  patriotism  or  anything  else  with 

business.     The  best  way  in  advertising  is,  as  a  rule,  to  stick  closely 

o  business.     But  occasionally  a  departure  from  this  rule  is  safe 

and  proper.     The  subjoined  advertisement  of  The  T.  Eaton  Co., 


Limited,  seems  to  be  one  of  these  safe  and  proper  exceptions.  As 
a  Canadian  and  a  subject  of  Her  Majesty,  I  can  sympathize  with 
and  understand  the  sentiment  that  evidently  inspired  the  writer  of 

•  T.  EATON  CO.  ,MITED 
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Store  Closed  All  Day ! 


TORONTO,  MAY  24th,  iS 


Queen's  Birthday ! 


1819 


1899 


THE  QUEEN  !  GOD  BLESS  HER  ! 

To-day  Her  Most  Gracious  Majesty  Queen  Victoria  receives 
the  best  wishes  and  loving  respect  of  every  true  Canadian  from 
the  Atlantic  to  the  Pacific.  Canada's  Greatest  Store  joins  in 
celebrating  the  day,  and  its  twenty-five  hundred  employes  with 
loyal  enthusiasm  will  pick  up  the  strains  of  the  refrain  and 
swell  the  world-encircling  chorus  : 

"GOD  SAVE  THE  QUEEN  " 

Store  will  be  open  again  at  eight  o'clock  Thursday  morn- 
ing. Yesterday's  (Tuesday)  papers  gave  full  particulars  of  our 
programme  for  Thursday.     Be  sure  and  read  it. 


ST.  EATON  CO 


LIMITED 
190  YONGE  ST.,  TORONTO. 

the  advertisement.     It   is  a   notable  advertisement,  and,  I  think, 
quite  in  good  taste. 


Do  you  want  the  best  ? 
If  so 


DRINK 


RED 


ASK 

YOUR 

GROCER 

FOR  IT. 


CROSS 


TEA 


lead  packages, 
40c,  50c.  and  60c 


Here  is  another  advertisement,  which,  while  well  displayed  and 
occupying  a  three-column  space  square,  did  not,  I  am  afraid,  sell 
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The  New  Idea  Pattern  Co. 


733-237  Fifth  Ave.,         636-638  Broadway,         75-77  Victoria  St., 
Chicago,  III.  New  York.  Toronto,  Ont. 


IS  A  REVELATION 

to  the  Dry  Goods  Merchant  of  the  value  of  a  popular  pat- 
tern, l>oth  as  an  advertisement  and  a  profitable  line. 

BE  PROGRESSIVE  and  add  it  to  your  stock,  and 

Make  Your  Stoie  the  Popular  Store. 

Novel  and  Economical  Space  Display. 

No  Contract  Required.     Perfect  Fit  Guaranteed. 
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GOOD  ADVERTISING— Continued. 

one  single  pound  of  "Red  Cross"  tea.  Indeed,  I  see  no  reason 
apart  from  its  generous  size  why  it  should  be  expected  to  sell  any 
tea.  The  only  information  given  is  that  "Red  Cross"  tea  is  the 
best,  and  that  it  is  put  up  in  lead  packages,  selling  at  25,  30,  40, 
50  and  60c.  the  pound.  Doubtless,  if  the  owners  of  this  brand  of 
tea  were  to  spend  vast  sums  of  money  each  year  and  keep  at  it  long 
enough,  they  could  induce  a  large  number  of  people  to  drink  it,  by 
simply  saying  "Drink  'Red  Cross'  Tea."  But  I  am  sure  that 
they  would  not  get  their  money  in  20  years'  continuous  advertising. 
In  this  advertisement  no  effort  is  made  to  tell  why  any  one  should 
drink  "Red  Cross"  tea.  The  fact  that  it  is  put  up  in  lead 
packages  wouldn't  help  to  make  many  people  want  it.  Lead  is 
not  supposed  to  be  a  good  thing  to  come  in  contact  with  food.  The 
grocery  trade,  of  course,  know  that  tea  in  ' '  lead  ' '  packages  in  all 
right,  but  the  public  are  not  so  well  informed.  What  the  public 
would  be  really  interested  in  knowing  is:  "Why  should  we  buy 
1  Red  Cross '  tea  rather  than  some  other  brand  ?  Is  it  a  black 
tea  or  is  it  a  green  tea  ?  Is  it  a  China  tea  or  an  India  tea  or  a 
Ceylon  tea  ?  Does  it  come  in  i-lb.  packets  or  5 -lb.  packages  or  in 
half-chests?"  None  of  these  questions  are  answered.  To  me  it 
appears  strange  that  tea  that  sells  at  25,  30  and  so  on  up  to  60c.  a 
pound  is  all  equally  the  "  best."  And  is  there  really  no  better  tea 
in  Canada  or  elsewhere  than  this  tea  which  sells  at  all  prices  from 
25  to  60c.  a  pound?  Everyone  who  knows  anything  about  tea 
knows  that  there  are  better  teas  than  60c.  teas.  What  "  tommy- 
rot  "  then  to  make  such  absurd  claims  !  I  marvel  that  full-grown 
men  can  be  so  foolish.  This  habit  of  claiming  in  an  advertisement 
that  one's  goods  are  the  "best"  when  it  is  quite  evident  that  they 
are  not  is  a  very  common  and  a  very  reprehensible  one. 


Compare  this  Semi-ready  Wardrobe  advertisement  with  the 
"Red  Cross"  tea  advertisement.  Note  the  snap  and  life  and 
vigor  in  it.     It  takes  up  much  less  space  and  really  says  something 


money  it  would  take  to  buy  his  hats  he  would  have  improved  this 
part  of  the  advertisement  fully  50  per  cent. 


FIVE  REASONS. 


The  existence  of  the  custom  tailor,    in  face  of  ready-made  prices, 
can  easily  be  accounted  for  by  the  quality  of  "  ready-mades." 

No  man    whp   could  afford  the   "  custom-tailor  "%ptlce    would    wear 
"  ready-made  "  "  tit." 

He'd    rather    take    chances  on    custom-tailor    guesses    at    finished 
effects  than  wear  "  ready-mades  "  he  could  see  when  he  bought. 

And  five  reasons  why  the  thinking  men  of  this  city  are  wearing  ' :  Semi- 
ready  "  in  preference  to  both  "  custom-made  "  and  "  ready-made  "  are  : 

That    "  Semi-ready  "    is  equal   to   the  best   custom-made  at  prices  a 
third  to  a  halt  less. 

That  you  see  exactly  how  it  affects  your  appearance  when  you  order. 

That  it  is  finished  to  your  order  because  sold  at  the    "  trying-on  " 
stage. 

That  it  is  delivered  two  hours  after  ordered. 

That  you  get  your  money  back  if  not  satisfactory. 
$20,  $18,  $15,  $12  and  $10  per  suit. 

Semi-ready  by  mall.    Write  tor  catalogue. 


Semi-ready  Wardrobe 


Winnipeg 
Ottawa 


Toronto. 


Arcade. 


sensible  and  convincing.     It  probably   sold  clothing, 
who  wrote  it  evidently  did  some  thinking  beforehand. 


The  man 


Frank  Mitchell,  Sarnia,  Ont.,  sends  me  a  copy  of  The  Observer 
containing  his  advertisement  of  clothing  and  men's  furnish- 
ings. It  is  a  full-page  advertisement,  and,  on  the  whole,  a  very 
good  one.  But  it  hasn't  enough  prices  in  it.  I  reproduce  here 
the  section  devoted  to  hats.     If  Mr.  Mitchell  had  stated  how  much 


YOU    WANT    A 

New  Spring  Hat 

You  had  better  buy  it  here.  Why  ?  Because  you 
will  get  the  right  style  and  right  make,  the  right 
quality  and  the  right  price.  Few  people  can  judge 
the  quality  of  a  hat,  and  the  chances  are  when 
you  go  to  an  exclusive  hatter  you  pay  sometimes 
for  the  autograph  inside. 

Our  Hats  are  like  our  Clothing, 

The  Best  that  can  be  made  for  the  Money. 

We  don't  make  the  Hats,  but  we  know  who  does, 
and  when  you  buy  a  hat  here  you  have  the  same 
protection  on  it  that  goes  with  our  clothing. 


It  is  not  often  that  one  finds  a  country  miller  with  so  clear  an 
idea  of  the  correct  thing  in  advertising  as  has  Mr.  F.  L.  Green,  of 

GREENWOOD  MILLS. 


I  have  again  got  running  and  solicit  the  farmer's  trade,  which  I  will 
endeavor  to  hold  by  giving  as  good  as,  or  better  than,  any  other  mill.  Flour 
exchanged  for  wheat  on  any  system  to  suit  the  farmer. 

White  Daisy  Flour,  $  3.80  per  bbl. 
Golden  City  Flour.'.      3.90        " 

Bran 15.00  per  ton. 

8horts 18.00        " 

Middlings 19.00        "        at  the  mill 

TERMS  STRICTLY  CASH. 

I  have  stopped  the  credit  system,  so  don't  ask  for  credit. 
WHEAT  WANTED— Highest  Price  Paid 

F.  L.  GREEN. 

Greenwood,  Ont.  Mr.  Green  impresses  me  as  just  about  the  right 
man  to  go  to  with  wheat  or  for  flour.  If  I  were  located  near 
enough  to  him,  I  believe  he  would  get  my  custom. 


GOODS    IN    THE    GREY. 

The  importation  of  fabrics  in  the  unfinished  state,  to  be  dyed 
and  finished  in  Canada,  expands  steadily.  A  great  many  different 
kinds  of  material  are  now  treated  in  this  way  and  the  advances  in 
the  use  of  dyes  and  machinery  are  now  so  marked  that  the  treat- 
ment of  the  grey  fabric  may  be  applied  successfully  to  figured  as 
well  as  plain  goods.  In  fact,  The  Merchants  Dyeing  and  Finish- 
ing Co.,  Limited,  Toronto,  which  initiated  this  trade,  have  attained 
to  great  perfection  in  the  art.  The  import  returns  show  the  growth 
of  the  industry  :  In  1897,  258,000  square  yards  of  fabrics  in  the 
grey  were  imported,  valued  at  $42,000  ;  last  year,  487,000  square 
yards  were  imported,  valued  at  $73,000.  The  foundations  have 
doubtless  been  laid  for  a  large  industry. 


E.  J.  Wilkins,  merchant  tailor,  Gait,  advertises  that  he  is 
retiring  from  business  and  will  dispose  of  his  stock  at  once. 

The  Toronto  Carpet  Manufacturing  Company,  Limited,  have 
removed  their  office  to  the  new  factory,  corner  King  street  and 
Fraser  avenue. 
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h:i\ e  in  InalBl  « iih 
youv  wholeflHle  bonse  u> 
obtain  the  "  Purltaa" 
Brand  of  Wadded  Obm- 
li  ntcrs. 

Perhaps  tie  makes 
more  profit  on  another 
line,  (ir  favors  the  it" 
ported  article  as  a  mat* 
ter  of  principle. 

But  he  knows  where 
hi  get  the  "  Purttas " 
Brand,  and  you  know 
where  to  get  it  if  be  snb- 

Stilllles. 

The  "  I'mitas"  is  thus 

named  for  the  purity  oi 

the     material  :     carded 
white     cotton    batting, 

without  any  ad  mix  I  inc. 
Pure  and  fluffy,  makes 
friends    wherever     it    is 
sold. 


DOWN 
QUILTS 


SOMETHING     EXTRA     SPECIAL. 


The  three  things  which  sell  a 
down  quilt  are  : 

Undisputed  high  quality  of  the  down. 

(\W  are  easily  first  on  this  point.) 

Absolute  guarantee  against  leaking. 

(Your  seven  years'  experience  with  us  settles  that  point.) 

Attractive  and  exclusive  designs. 

(And  here  is  our  "extra  special."  The  three  handsomest  bou- 
quet and  flower  designs  ever  shown  on  down  goods  are  con- 
trolled by  us  for  Canada  this  year.  Samples  out  15th  June. 
You  cannot  afford  to  be  without  these  down  quilts  for  Pall.) 


The  Alaska  Feather  &  Down  Co.,  "£X  »..  Montrea 


rEATHER  REJUVENATION 

'        AND  OTHER  REJUVENATION 


The  worry  of  a  dry  goods  merchant  and  milliner  is  what  to 
do  with  the  feathers  and  ribbons  and  other  goods  that  have  in 
no  way  suffered  in  quality  but  are  off  color  for  present  selling. 

If  you  have  any  goods  of  this  class,  what  they  need  is  to  be 
"  rejuvenated  " — dyed  this  season's  fashionable  shades,  and,  if  feathers, 
made  up  in  the  latest  fashionable  forms. 

We  are  ready  to  do  this  for  you.  We  can  make  your  shelf-worn 
and  present  obsolete  stock  look  as  if  it  had  just  come  out  of  the  Customs 
House — fresh  from  Paris,  Berlin,  New  York,  and  other  centres  of  fashion. 

Our  dyes  are  sure  dyes.  They  have  a  lustre  and  brilliancy  which  cannot  be  surpassed. 
They  don't  fade.  They  never  crock.  The  dyeing  is  done  under  the  personal  supervision 
of  those  who  are  experts  in  the  art  of  dyeing.  Let  us  help  you  to  make  some  money  this 
season. 


R.  PARKER  &  CO.,  Dye.s  and  cleaners,  Toronto. 

Head  Office  and  Works,  787-791  Yonge  Street. 
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THE  RISE  IN  THE  WOOL  MARKET. 


THE  advances  in  fine  wools  will,  it  is  said,  affect  a  number  of 
lines  of  woollen  goods  in  this  market.  The  cause  generally 
assigned  for  the  higher  prices  of  wools  is  the  ravages  made  by 
drought  in  Australian  flocks.  There  were,  for  example,  6 1,000,000 
wool-bearing  sheep  in  New  South  Wales  in  1891  ;  in  the  same 
colony  in  1898  there  were  just  41,000,000,  and  it  is  claimed  that 
several  good  seasons  are  required  to  restore  the  Australian  wool 
clip  to  its  former  position.  Other  parts  of  the  world,  namely,  South 
Africa,  South  America  and  the  United  States,  have  been  producing 
less,  and,  in  consequence,  the  market  for  fine  wools  has  shown  a 
remarkable  buoyancy.  As  an  illustration  of  this  take  the  price  of 
the  grade  known  as  "  6o's  tops" — that  is  merino  wool  that  has 
been  combed  before  being  spun  into  yarn — and  the  quotations  of 
price  in  the  English  markets  show  the  following  advances  : 

1899.  Price  per  lb.  in  pence. 

Month  of  January 21 

"         of  February 20  % 

Week  ending  March  4 20K 

11 20'/     ■ 

18 21 

25 21* 

April  1    22 

8   22* 

15 24* 

22 26 

Continental  prices  have  ruled  even  higher  than  this.  The  manu- 
facturers have,  therefore,  been  forced  to  threaten  advances 
which  will  apply  to  all  markets,  including  Canada,  where  British 
and  foreign  woollen  materials  are  largely  purchased.  A  Bradford 
report,  of  May  20,  says  : 

"The  better  inquiry  for  all  classes  of  finer  cross-bred  wools  is 
fuller  sustained,  and,  as  these  afford  the  only  good  substitute  for 
real  merinos,  the  hardening  tendency  is  not  likely  to  be  checked 
for  some  little  time. 

"The  lower  and  cheaper  cross-bred  wools  have  been  distinctly 
worse  to  buy  in  London,  and  both  wools  and  yarns  of  this  class 
have  been  slightly  dearer  in  Bradford,  but,  as  the  supply  of  these 
wools  is  both  very  large  and  is  also  increasing,  one  can  hardly  look 
for  any  continued  advance  of  moment. 

"There  is  at  present  very  little  change  in  the  ordinary  kinds  of 
home-grown  wools,  although  the  cheaper  kinds  of  Scotch  and 
North  wools  suitable  for  the  carpet  trade  are  fractionally  dearer. 

"Even  the  brightest  English  lustre  wool  is  only  following  very 
slowly  in  the  wake  of  mohair  and  alpaca  on  the  upward  grade,  but 
holders  of  these  bright  wools  are  not  at  all  pushing  sales." 

English  reports  show  that  the  wholesale  and  retail  trades  there 
have  been  loath  to  accept  the  threatened  advances  of  manufac- 
turers. Competent  authorities  state,  however,  that  some  are  doing 
so,  and  that  all  must  realize  the  necessity  of  paying  more,  or  going 
without  the  goods. 

In  Canada,  the  importing  trade  have  no  doubt  of  the  reality  of 
the  advances,  and  retailers  who  hesitate  are  being  advised  to  buy 
now  as  the  safest  course.  Some  houses  are  so  certain  of  this  that, 
wishing  to  protect  their  customers,  they  urge  early  buying  as  the 
wisest  policy. 

Up  to  May  31,  when  The  Dry  Goods  Review  went  to  press, 
English  advices  poured  in  from  English  and  French  manufacturers 
insisting  on  the  reality  of  the  advances,  and  withdrawing  quotations. 
On  Monday,  May  29,  The  Review  was  shown  no  less  than  twelve 
of  these  letters,  which  had  arrived  that  morning  by  the  last  mail. 
The  goods  affected  included   fabrics   made  from  fine  wools,  cash- 


mere, hosiery,  etc.  In  some  cases,  actual  advance  prices  were 
quoted,  at  which  advance  the  Canadian  importer  was  advised  to 
buy.  One  of  the  mildest  of  these  advices  read  :•'*  Owing  to  the 
very  serious  advance  in  the  price  of  cashmere  yarn,  we  are  com- 
pelled to  withdraw  all  quotations.  We  shall,  however,  be  pleased 
to  consider  any  proposition  you  may  make,  and  will,  at  all  times, 
do  our  best  to  meet  you  wherever  possible. ' '  This  was  addressed 
to  an  old  and  large  customer  in  Canada.  One  line  of  cashmere 
hosiery  has  gone  up  as  high  as  is.  9d.  per  dozen.  The  Eng- 
lish manufacturers  seem  convinced  that  higher  prices  will  be  paid. 
Some  of  their  advices  to  Canada  are  indefinite,  that  is,  mention  no 
actual  advance,  but  all  assert  that  they  will  ask  higher  prices. 


WHAT  FABRICS  WILL  BE  WORN. 
In  connection  with  the  threatened  advances  it  is  interesting  to 
Canadian  merchants  to  know  what  the  very  latest  reports  from  Eng- 
land are  as  to  the  class  of  materials  likely  to  be  sold  there  for 
Autumn  and  Winter  trade.  A  large  trade  is  being  done  in  Brad- 
ford mercerized  crepons.  For  Winter  costumes  checks  seem  likely 
to  supersede  to  some  extent  the  plain  mixture  coating  costumes. 
The  high-priced  lines  of  these  are  finished  to  resemble  Scotch 
tweeds.  Mercerized  blister  crepons  are  recognized  as  ready-sellers 
for  Canada,  although  English  trade  is  patronizing  the  fancy  black 
materials  made  of  mohair  and  silk .  Checks  rule  in  fancy  materials, 
others,  so  far,  not  being  much  asked  for,  although  serge  costume 
cloths,  with  a  tweed  finish,  promise  well.  For  Summer  and  early 
Autumn  trade,  white  ground  shepherd  checks  are  in  demand,  and 
bright  goods  in  silver  greys,  navy  blues,  and  blacks,  in  wide  widths. 
The  Autumn  outlook  for  dress  fabrics  in  England  is  :  Plain  fabrics 
for  costume  purposes  and  superior  values  in  tweed  checks. 


MR.    SANDERSON   GOES   TO   MAGOG. 

Mr.  J.  Sanderson,  staple  buyer  with  John  Macdonald  &  Co., 
Toronto,  has  left  for  Montreal  to  take  up  the  position  of  chief  sales- 
man for  The  Dominion  Cotton  Mills  Company,  which  position  has 
been  vacated  by  Mr.  Cochrane,  that  gentleman  now  being  con- 
nected with  the  new  "  Colonial  Bleaching  and  Printing  Co."  Mr. 
Sanderson  will  also  go  to  Europe  to  look  after  new  designs  for  the 
Magog  print  mills  with  which  branch  of  the  company's  manufac- 
tures he  will  in  future  be  specially  connected  with.  The  vacancy  at 
John  Macdonald  &  Co.'s  is  filled  by  the  appointment  of  Mr. 
Robertson,  the  assistant  buyer,  whose  qualities  and  experience  well 
fit  him  for  the  post. 

Petroha  has  organized  a  board  of  trade.  Mr.  Mann  is  a  member 
of  the  council  and  Mr.  D.  McMillan  is  one  of  the  charter  members. 

The  Dominion  Cotton  Mills  Company  have  declared  a  quarterly 
dividend  of  one  and  one-half  per  cent.  This  is  for  the  current 
quarter  and  is  payable  to  shareholders  on  and  after  the  first  of  June. 

Mr.  J.  F.  McAlister,  Toronto  manager  of  The  Empire  Carpet 
Co.,  has  just  returned  from  a  trip  to  the  Maritime  Provinces,  where 
he  found  trade  improving  and  the  merchants  in  a  hopeful  mood. 
The  Fall  orders  for  carpets  in  that  part  of  the  Dominion  are  not 
always  as  large  as  for  Spring  deliveries,  but,  this  year,  orders  for 
Fall  are  freely  placed. 

The  death  occurred  at  Montreal  last  month  of  Mr.  J.  Y.  Gil- 
mour.  Mr.  Gilmour  was  born  in  Glasgow,  Scotland,  in  1827. 
He  came  to  Canada  in  early  life,  and  lived  a  short  time  in  Quebec, 
prior  to  settling  in  Montreal  about  fifty-five  years  ago.  He  began 
business  in  the  wholesale  dry  goods  trade  and  developed  an 
extensive  business  throughout  Canada,  in  conjunction  with  his 
brother,  the  late  Mr.  A.  Y.»  Gilmour,  the  firm  name  being  J.  Y. 
Gilmour  &  Co.  For  the  past  ten  years  he  had  not  been  actively 
engaged  in  business. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


55 


TREATMENT  OF  LADY  BUYERS. 

HAPPY  is  the  man  who  has  the  tact  to  say  the  right  thing  at  the 
right  time,  or  all  the  time.  "A  soft  word  turneth  away 
wrath."  If  dry  goods  salesmen  would  only  think  of  that  every 
time  a  little  friction  arises. 

It  is  a  clever  salesman  that  cultivates  the  habit  of  saying  some- 
thing soft  and  soothing  when  customers'  tempers  show  a  little 
brittle— and  even  when  they  don't.  The  rule  to  follow  is  :  Always 
say  something  pleasant. 

It  behooves  the  merchant,  even  more  than  the  minister,  to  keep 
a  mouthful  of  kind  sayings  always  ready.  The  minister  has  a 
license  for  sometimes  saying  painful  things  ;  the  merchant  never 
has. 

The  dry  goods  store  is  sometimes  the  starting  point  of  a  good 
deal  of  gossip.  When  its  words  are  quoted  they  should  be  of  a 
kind  to  make  friends. 

Mrs.  Smith  spies  a  piece  of  goods  and  remarks  :  "  That  is  like 
Mrs.  Jones'  dress."  The  salesman  agrees,  stating,  too,  that 
"  Mrs.  Jones  is  a  woman  of  taste  and  that  he  is  always  glad  to  see 
her  in  the  store."  Mrs.  Jones  is  likely  to  hear  of  that.  Suppose 
the  salesman  said  instead  :  "Yes,  Mrs.  Jones  has  a  dress  like  that, 
but  I  tried  to  sell  her  a  better  one"  ;  and  Mrs.  Smith  tells  Mrs. 
Jones  that  the  clerk  said  she  bought  cheap  dress  goods,  or  that  she 
bought  at  some  other  store  and  got  cheated  ? 

Women  like  to  have  pleasant  things  said  of  them  and  to  them, 
easily  turned,  tactful  remarks  that  flatter  without  seeming  to.  He 
is  a  clever  chap  who  has  those  things  at  his  tongue's  end.  Some 
men  are  repellant  just  for  lack  of  a  few  thoughtful,  easy  expressions. 

To  turn  a  compliment  gracefully  is  a  rare  gift.  Hollow- 
hearted  cads  may  have  the  knack  and  grace  to  do  it.     Honest- 


hearted,  good  men  may  not  ;  they  may  be  considered  tactiturn, 
gruff,  bearish  for  want  of  it.  And  the  cad  will  win  out  with  women 
because  of  a  tactful  tongue.  The  franker  man,  who  says  what  he 
means,  may  learn  to  say  it  more  gracefully  with  profit  to  himself. — 
Dry  Goods  Chronicle. 


The  town  of  Orillia  has  a  committee  at  work,  whose  duty  it  is  to 
induce  as  many  outsiders  as  possible  to  visit  the  town  during  the 
Summer  season.  Barrie,  its  neighbor,  has  just  concluded  to  appoint 
a  similar  committee  for  the  same  purpose.  There  is  good  sense  in 
the  idea. 

Merchants  in  neighboring  towns  might  take  note  that  waste 
paper  in  the  streets  of  Chicago  is  now  being  collected  and  removed 
by  contract,  on  a  new  system,  tried  for  the  first  time.  The  con- 
tractors plant  boxes  at  various  points,  in  which  the  paper  is  thrown. 
The  company  has  a  contract  with  the  city  for  a  term  of  ten  years, 
paying  the  city  a  percentage  on  its  gross  receipts. 

It  is  common  enough  in  England  for  persons  of  wealth  and 
influence  to  encourage  home  industries  by  giving  large  orders  for 
domestic  stuffs  on  the  occasions  of  weddings,  etc.  For  instance, 
Lady  Margaret  Primrose,  second  daughter  of  the  Earl  of  Rosebery, 
who  was  married  the  other  day  to  the  Earl  of  Crewe,  made  a  point 
of  getting  everything  she  could  made  in  England,  Scotland,  or 
Ireland.  She  gave  a  very  generous  order  for  underlinen  to  the 
Irish  Industries  Association,  and  particularly  wished  that  the  order 
should  be  given  out  so  as  to  benefit  as  many  of  the  cottage  indus- 
tries in  Ireland  as  possible.  The  good  thus  done  is  illustrated  by 
the  fact  that,  at  one  convent  school  in  the  west  of  Ireland,  40  girls 
were  kept  hard  at  work  for  a  month  on  a  portion  of  the  order.  If 
any  special  favor  were  shown  by  wealthy  Canadians  to  Canadian 
fabrics,  the  manufacturers  would  get  a  great  shock  to  their  nervous 
systems. 
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May  have  a  copy  of  them  sent  free 
at  any  time  they  wish  to  consult 
♦he  advertising  columns.  Special 
clubbing  rates  on  application. 
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and  other  Dealers,  who  are  regular 
subscribers  to  THE  DRY  GOODS 
REVIEW,  wishing  copies  of 

THE  CANADIAN  GROCER. 

THE  CANADIAN  HARDWARE  AND 

METAL  MERCHANT. 
THE    BOOKSELLER  AND  STATIONER. 
THE    CANADIAN   PRINTER    AND 

PUBLISHER. 


The  MacLean  Publishing  Cov  Limited 


MONTREAL.  TORONTO. 


LACES 

Valenciennes,  Torchon,  etc. 
Illustrated  lists  sent  on  request. 

F.  Robertson  &  Co. 

30  Front  Street  West  TORONTO 


1 1 1 


SEASONABLE 


MUSLINS 
LAWNS 

LACES 

VEILINGS 
•»*  RIBBONS 


Our  stock  in  the  above  lines  is 
complete,  and  all  orders  can  be 
promptly  executed. 


A.  B.  BOAK  &  CO. 


151   Granville  Street. 

HALIFAX,   N.S. 


56 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


NEW  CANADIAN  PRINT  COMPANY. 

i^VV\\VVVVVVVVVVVA-VA^A^'VVVVVVVVVVAAVV'VVVVtVVVVVVVVVV'VV'VVV 

AN  application  for  incorporation  by  letters  patent  is  appearing 
in  the  official  Gazette  for  a  new  print  company,  to  be  known 
as  The  Colonial  Bleaching  and  Printing  Co.  The  object  of  the 
company  is  to  manufacture,  bleach,  dye  and  print  cotton  and  other 
textile  fabrics.  The  chief  place  of  business  is  Montreal,  and  the 
proposed  capital  $500,000,  divided  into  5,000  shares  of  $100  each. 

The  company  are  being  backed  by  a  number  of  prominent  Mont- 
real capitalists,  among  whom  the  following  are  mentioned  :  Messrs. 
Holt,  Hosmer,  Archd.  Mclntyre,  Jos.  Galibert,  Frank  Paul,  R.  C. 
Jamieson,  John  Cassels,  Chas.  Cassels,  E.  A.  Whitehead,  and  Mr. 
Kenny,  of  Halifax.  The  stock  is  now  being  taken  up,  and  it  is 
stated  that  already  over  75  per  cent.,  has  been  subscribed.  The 
company  will  purchase  their  raw  material  (grey  cottons,  etc.)  on 
the  open  market,  and  convert  it  into  prints  or  bleached  goods  for 
sale  to  shirt  manufacturers  and  others  in  the  trade,  and,  consider- 
ing the  fact  that,  last  year,  upwards  of  35,000,000  yards  of  bleached, 
dyed  and  colored  cottons  were  imported  into  Canada,  there  is 
evidently  lots  of  room  for  this  and  other  first-class  mills  of  a  similar 
nature  in  the  Dominion. 

Mr.  Whitehead,  until  recently  manager  at  The  Dominion 
Cotton  Mills  Co.'s  mill  at  Magog,  will  manage  the  new  concern. 
Mr.  Herrick,  superintendent  of  the  color  department  in  the  same 
mill,  will  occupy  a  similar  position  with  the  new  company,  and  Mr. 
Cochrane,  the  popular  salesman  of  the  Dominion  company,  will 
have  charge  of  the  selling  department  with  the  Colonial  people. 

These  men,  who  are  all  young,  active  and  thoroughly  up-to- 
date,  are  sure  to  meet  with  every  success,  and  it  is  believed  that 
liberal  support  will  be  extended  to  the  new  company  by  the  trade. 


THE    SILK    MARKET. 

THE  following  circular,  issued  by  the  Leek,  Eng.,  Chamber  of 
Commerce,    explains  clearly  enough  the  position   which  the 
manufacturers  take  relative  to  the  silk  market : 

"  Leek,  May  6,  1899. 

•'  It  has  been  thought  desirable  that  an  official  statement  should 

be  issued  setting  forth  the  present  position  of  the  raw  silk  market. 

"  During  the  past  four  or  five  years,  the  world's  consumption  of 

raw  silk  has  greatly  increased,  and  has  much  exceeded  the  world's 

production,  as  is  shown  by  the  following  figures  : 

THE   WORLD'S    PRODUCTION    AND   CONSUMPTION   OF   RAW  SILK, 
IN   KILOGRAMMES.* 

J894-S.  1895-6.  1896-7.  1897-8. 

Consumption 14,704,185     15,137,434     14,124,194     16,238,760 

Production 14,369,000     14,956,000     14,496,000     14,769,000 


335.185 


181,434 


1,469,760 


Excess  in  consumption 

Excess  in  production  371 ,806 

Total  consumption  of  raw  silk  in  four  years 60,204,573 

Total  production  of  raw  silk  in  four  years 58,590,000 

Excess  in   consumption 1,614,573 

Equal  to  about  3,552,000  lb.  (three  million  five  hundred  and  fifty-two  thousand 
pounds). 
*A  kilogramme  is  slightly  over  2  1-5  lb.  English. 

"  As  a  consequence,  the  stocks  of  raw  silks  in  all  the  markets  of 
the  world  are  smaller  to-day  than  has  ever  been  known  before. 

"  The  natural  effect  has  been  that  prices  have  been  steadily 
rising  for  some  months  past,  but  especially  so  since  last  December, 
and  now  range  from  3s.  to  7s.  per  lb.  higher,  according  to  the  class 
and  quality  of  the  silk. 

"  The  Leek  manufacturers  have  hoped  against  hope  that  this 
upward  movement  would  cease  and  prices  recede  again,  as  had  fre- 
quently happened  previously,  but  the  weekly  consumption  of  raw 


silks  increases  rather  than  diminishes,  and  already  more  than  one- 
third  of  the  new  China  crop,  which  will  not  be  ready  for  shipment 
until  about  July  next,  has  been  contracted  for  at  high  rates.  There 
seems  no  possibility  of  any  fall  in  values,  but,  on  the  contrary,  prices 
advance  day  by  day.  Under  these  circumstances  the  manufacturers 
are  now  under  the  necessity  of  asking  for  a  substantial  advance, 
though  at  present  they  will  be  content  with  much  less  than  the  cur- 
rent prices  of  raw  silks  would  justify. 

"  Yours  obediently, 

"  Thos.  Robinson,  Hon.  Sec." 


BIG  FIRE  AT  ST.  THOMAS. 

Robertson,  Lindsay  &  Co.,  of  St.  Thomas,  who  own  one  of  the 
largest  stores  in  Ontario,  had  their  establishment  completely 
destroyed  by  fire  on  the  night  of  May  29.  The  building  is  one  of 
the  largest  in  St.  Thomas.  It  is  comparatively  a  new  structure, 
being  built  two  years  ago,  and  is  situated  in  the  centre  of  the  city, 
directly  opposite  the  post  office.  The  fire  started  on  the  third  flat, 
in  the  tailor  shop,  at  11.15  P-m-  *n  a  verv  iew  minutes  the  whole 
structure  was  a  mass  of  flames.  The  firemen  were  promptly  upon 
the  scene,  but  their  efforts  were  fruitless,  not  a  dollar's  worth  being 
saved,  the  walls  alone  standing.  The  stock  is  valued  at  $85,000, 
the  building  at  $25,000.  Insurance  on  stock  in  the  neighborhood 
of  $60,000,  and  on  building  $25,000. 


THE  NEWFOUNDLAND  TAX. 

Mr.  A.  H.  Ellis,  representative  of  Henderson  &  Potts,  Halifax, 
was  one  of  nine  travelers  who  were  ordered  to  stop  doing  business 
in  Newfoundland  a  short  time  ago.  The  Newfoundland  Govern- 
ment have  passed  a  law  charging  commercial  travelers  $100  for  a 
license.  Mr.  Ellis  and  the  eight  other  travelers  returned  from  the 
Island,  and  the  hotels,  railroad,  etc.,  lost  considerably  by  the 
policy. 

FOR    MANUFACTURERS'   AGENTS. 

A  large  firm  of  London,  Eng.,  hosiers  are  desirous  of  placing 
their  samples  in  the  hands  of  an  energetic  representative  in  Toronto 
or  Montreal.  Name  and  address  will  be  given  on  application  to 
the  editor  of  The  Dry  Goods  Review. 


Mr.  Wm.  Wetmore,  of  the  firm  of  Patterson  &  Wetmore, 
haberdashers,  St.  John,  N.B.,  was  married  at  Sussex  last  month 
to  Miss  Jennings. 

When  times  are  good  there  is  much  truth  in  the  assertion  that 
there  is  nothing  too  rich  or  handsome  for  Canadian  trade.  With 
this  as  a  guiding  rule,  Brophy,  Cains  &  Co.  have  made  purchases 
of  beautiful  goods  for  Fall  trade.  The  selection  of  British  and  con- 
tinental dress  fabrics  and  silks  includes  not  only  the  newest  colors 
and  designs,  but  also  expensive,  medium-priced  and  cheap  lines. 
By  carefully  observing  the  trend  of  the  season's  trade,  the  firm 
have  also  provided  a  very  complete  range  of  fancy  black  dress 
goods.  A  line  of  imported  flannelettes,  with  patterns  confined  to 
this  house  and  not  seen  in  this  market  heretofore,  is  interesting  to 
merchants. 

Pants  are  made  for  men,  and  not  for  women.  Women  are 
made  for  men,  and  not  for  pants.  When  a  man  pants  for  a  woman 
and  a  woman  pants  for  a  man,  they  are  a  pair  of  pants.  Such 
pants  don't  last.  Pants  are  like  molasses — they  are  thinner  in  hot 
weather  and  thicker  in  cold.  Men  are  often  mistaken  in  pants  ; 
such  mistakes  are  breeches  of  promise.  There  has  been  much 
discussion  whether  pants  is  singular  or  plural.  Seems  to  us  when 
men  wear  pants  it  is  plural,  and  when  they  don't  wear  any  pants  it 
is  singular.  Men  go  on  a  tear  in  their  pants,  and  it  is  all  right  ; 
when  the  pants  go  on  a  tear,  it  is  all  wrong.  If  you  want  to  make 
pants  last,  make  the  coat  first. — The  Joker. 
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buy  foreign  goods  when  you  can  get  +\ 
better  value  at  home  in  every  way   ; 


■ 

It  has  been  our  constant  aim  to  place  before  the  people  of  Canada 
a  first-class  article,  neat  in  design,  of  fast  colors,  and  manufactured 
from  pure  wool  only.  Our  expectations  have  been  more  than 
realized,  showing  that  the  trade  in  general  are  weary  of  shoddy  and 
cotton  mixtures. 

Our   personal  guarantee   of  the   quality  is  on  every  piece  of 
goods  that  we  turn  out.  g§ 


WE    MANUFACTURE 


Overcoatings 
Venetians 
Overcoat  Linings 
Whipcords 
Scotch  Suitings 


Serges,  Fancy  Vestings 

Dress  Goods 

Steamer  and 
Travelling  Rugs 

in  tartan  and  other  designs 


ALL  MADE   FROM    PURE  WOOL. 


Boyd  Caldwell  &  Co. 

Clyde  Woolen    Mills  ^       .Lanark,     Oflt. 


■ 

® 

si 


Our  travellers  are  now  out  with  a  complete  range  of  Fall  designs, 
and  any  who  have  not  seen  our  goods,  if  they  will  please  notify  us, 
we  will  have  them  call  upon  you. 
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ENGLISH  FASHIONS  THIS  SEASON. 

A  LONDON  authority  says  that  the  new  frock  coat  for  the 
"  dressy  "  occasion  is  certainly  fuller  in  the  skirts  than  it  was 
last  season.  The  revival  of  the  skirty  frock  coat  does  not  appear  to 
be  due  to  recommendation  on  the  part  of  the  tailor  ;  rather  does  it 
seem  to  have  come  to  the  front  again  through  the  customer's 
demand  for  it.  The  tailors  of  the  West  are  continually  being  asked 
for  it,  and  this  insistence  upon  the  style  is  bringing  it  firmly  into 
favor  in  the  fashionable  world.  As  in  the  case  of  the  new  morning 
coat  the  lapels  are  made  to  roll,  and  are  not  pressed  down.  The 
sleeves,  too,  are  set  high  on  the  shoulder,  with  no  padding — except 
in  instances  of  necessity.  The  cuffs  may  fit  closely  to  the  shirt 
cuffs,  and  have  three  buttons  (to  button)  at  the  sides.  If  the  coat  is 
made  of  a  lightweight  vicuna  or  Shetland,  the  buttons  should  be 
covered  with  the  same  material.  There  must  be  a  decided  shape- 
liness in  the  cut  of  this  frock  coat,  the  proper  lining  for  which  is 
what  is  known  as  a  soie  de  deuil — a  thin  but  exceedingly  strong  silk, 
which,  in  this  particular  application,  has  taken  the  place  of  the 
Spitalfields'  silk  serge.     The  lapels,  of  course,  should  be  silk  faced. 

The  color  of  this  coat  is  dark  grey.  This  is  the  fashionable 
color.  With  it  should  be  worn  a  double-breasted  waistcoat,  either 
of  the  same  material  as  the  coat  or  of  a  plain  white,  or  white  with 
thin  black  or  brown  line  check,  drill — according,  naturally,  to  the 
weather  or  the  occasion.  When  the  coat  is  buttoned,  the  fancy 
waistcoat  should  be  visible  in  the  opening  to  the  extent  of  a  ^-inch 
line,  though,  in  the  waistcoat  made  of  the  material  of  the  coat,  the 
opening  should  be  level  with  that  of  the  "frock."  The  trouserings 
for  this  dark  grey  kind  may  be  of  almost  any  stripe  pattern  of 
smooth-finish  cashmere,  the  selection  of  color  generally  being  left 
to  the  choice  of  the  wearer-elect.  With  the  light  grey  frock  coats, 
however,  the  trousers  should  be  of  the  same  material. 

The  frock  coat  for  wearing  at  business  should  be  cut  on  the 
same  lines,  but,  as  it  is  more  convenient  to  the  wearer  to  keep  the 
garment  buttoned  up,  a  pressing  of  the  lapels  is  advised.  A 
twilled  Italian  cloth  is  recommended  for  the  lining  of  the  body  and 
skirt.     This  is  more  durable  than  silk,  and  less  expensive. 


Of  Scotch  cheviots,  lovat  mixtures,  homespuns,  or  Shetlands,  in 
either  of  the  various  shades  and  patterns  in  which  the  cloths  are  now 
made — a  faintly  defined  check  pattern  for  preference — the  cam- 
bridge  suit  differs  little  in  cut  from  the  style  of  old,  and  but  for  a 
slight  addition  to  the  length  of  the  tails,  and  the  introduction  of  a 
flap  to  the  breast  pocket,  it  might  be  the  same  old  article.  For  a 
tall,  big  man,  the  coat  may  have  two  breast  pockets  with  the  flaps. 
The  flaps  on  the  side  pockets  should  be  placed  two  inches  below  the 
waist  seam.     Dark  brown  boots  look  well  with  this  suit. 


I  have  received,  continues  the  same  authority,  many  inquiries 
concerning  the  style  of  that  everlasting  suit,  the  blue  serge.  I  am 
very  pleased  to  know  of  this,  if  only  for  the  reason  that  it  thoroughly 
bears  me  out  in  my  oft-expressed  opinion  that  the  blue  serge  lounge 
suit  wants  too  much  beating  ever  to  be  knocked  out  of  time,  no 
matter  what  may  be  the  fashion  of  the  time  !  There  is  no  alteration 
to  be  recorded  as  to  its  cut,  both  single-breasted  and  double- 
breasted  having  square  fronts  as  last  year,  while  the  old  plan  of 
wearing  single-breasted  waistcoats  with  double-breasted  coats,  and 
double-breasted  waistcoats  with  single-breasted  coats,  still  prevails. 


The  oouble  breasted  business  carried  out  in 
both  garments  makes  a  very  clumsy  result, 
or  is  inclined  to  do  so  in  the  case  of  a  full 
figure,  and  that  is  the  reason  for  the  reverse 
arrangement.  There  should  be  four  buttons 
down  the  coat  for  a  tall  man,  and  three  for 
a  short  —  this  applying  to  single  •  breasted 

coats  alone,  the  double-breasted  generally  have  four  buttons  in  ail 

cases.     Material  :  a  smooth  surface  twilled  serge. 

The  materials  of  which  the  up-to-date  sacque  suit  may  be  made 
are  either  of  the  following  :  Scotch  tweed,  lovat  mixtures,  Shet- 
lands, homespuns  and  Scotch  cheviots.  Care  should  be  exercised 
in  the  selection  of  material  by  the  customer.  Thick  materials 
should  be  avoided  (unless  special  warmth  is  required)  for  they  are 
apt  to  make  up  clumsily  and  to  give  the  wearer  an  awkward 
appearance.  The  question  of  color,  too,  is  one  that  should  be  well 
considered  before  a  cloth  is  settled  upon.  A  fair  man  with  a  clean- 
shaven face  and  clear  complexion  can  take  color.  A  sallow-faced 
man  must  be  careful  to  select  plain,  fresh  shades,  such  as  grey, 
silver  grey,  or  grey  blended  with  other  colors,  either  in  plaids  or 
checks — though  these  more  rightly  belong  to  the  Cambridge  suit,  a 
tail-coat  always  carrying  off  such  patterns  to  better  advantage  than 
a  jacket.     Plain  fabrics  are  best  for  the  sacque. 

In  dress  coats,  while  some  go  bravely  for  the  velvet  collar,  and 
express  themselves  as  more  than  satisfied  with  it  when  they've  got 
it,  others  seem  timid  of  making  the  experiment.  No  one  can  deny 
that  it  gives  a  very  smart  and  dressy  appearance  to  the  coat,  and 
no  one  can  call  it  flashy  or  in  any  way  ungentlemanly.  Fixed  to 
a  smartly  cut  coat,  and  worn  by  a  man  who  is  not  fond  of  fancy 
waistcoats,  colored  socks,  red  silk  handkerchiefs  (tucked  in  waist- 
coat to  spoil  the  set  of  the  garment)  and  suchlike  gaudiness,  the 
velvet  collar  is  a  stylish  and  inoffensive  article,  and  it  is  in  my 
opinion  that  it  is  only  run  down  by  men  who  do  not  know  how  to 
dress  up  to  it. 

PLACE  FOR  A  SECRET  POCKET. 
When  men  ask  for  a  small  pocket,  not  easily  to  be  found  and 
intended  to  conceal  valuables,  the  tailor  is  sometimes  at  a  loss  to 
locate  one.  Here  is  a  suggestion  :  "Asa  rule,  the  conjurer  is  the 
only  man  who  is  allowed  the  privilege  of  having  secret  pockets  in 
his  clothes,  but  I  know  many  men  who  would  be  glad  to  have  a 
secret  pocket,  especially  when  they  go  racing,  in  which  they  can 
carry  gold  or  silver  coins.  The  disadvantage  of  a  purse  is  that  if 
you  lose  the  purse,  you  lose  all  your  money,  and  if  the  coins  are 
loose  in  your  pocket,  you  are  apt  to  pull  one  out  when  you  dive  for 
your  railway  ticket,  or  penknife,  or  pencil.  The  best  place  for  a  secret 
pocket  is  in  the  vest  under  the  arm-pit.  No  thief  can  get  to  such  a 
pocket  without  giving  himself  away,  because  no  thief  can  touch  that 
particular  part  of  your  body  without  tickling  you." 

EARLY  CLOSING  IN    VANCOUVER. 

The  clothiers  and  furnishers  of  Vancouver  have  held  a  meeting 
to  take  action  on  the  early-closing  movement.  Mr.  Robert  Clarke 
acted  as  chairman.  After  considerable  discussion,  a  resolution 
was  passed  to  the  effect  that  Wednesday,  May  17,  should  be 
observed  as  a  half-holiday.  The  decision  as  to  future  observance 
of  the  Wednesday  half-holiday  is  to  be  considered  at  a  future  meet- 
ing. A  decision  was  also  reached  that  the  stores  close  at  6  p.m. 
on  week  days  throughout  the  year,  with  the  exception  of  Saturdays, 
days  preceding  holidays  and  the  week  before  Christmas,  on  all  such 
occasions  the  hour  of  closing  being  left  to  individual  inclination. 

Instructions  were  given  the  secretary  to  communicate  with  the 
city,   asking  that  a  by-law  be  passed  by  the  city,  making  it  com- 
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REGISTERED 


TRADE  MARK 


The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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"  Tiger  Brand' 
Clothing  is 
good  Clothing. 


REGISTERED 


This  Label 
is  your 
gtiarantee. 


sSC 
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"Nothing  succeeds  like  success" — not  a  new  speech,  but  it's  perti- 
nent to  "Tiger  Brand"  Clothing  just  here. 

"Tiger  Brand"  has  the  call  from  the  trade  everywhere,  because 
"Tiger  Brand"  has  proved  to  what  perfection  ready-made 
clothing-making  can  be  brought. 

"Tiger  Brand"  plant  is  the  largest  of  its  kind  on  the  continent — all 
under  one  roof,  and  employing  at  least  five  hundred  people 
right  under  the  eye  of  the  head  of  the  firm — no  sweat  shop 
elements — and  the  label  the  registered  guarantee  for  style,  fit 
and  durability. 

"Tiger  Brand"  stocks  are  well  assorted  with  all  the  styles  in  all  the 
fabrics  for  present  demands  for  men  and  boys — all  orders  care- 
fully and  quickly  filled. 

"Tiger  Brand"  travellers  are  on  the  road  showing  a  complete  range 
of  styles  for  next  Autumn  and  Winter  trade — hold  your  orders 
till  one  of  them  gets  to  you. 


E.  Boisscau  &  Co., 


Wholesale 
Tailors 


Toronto 
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Finley,  Smith 
&  Co. 


Importers   of  .  . 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


JOHN  FISHER.  SON  k  CO. 


Cor.  Victoria  Square  and  St.  James  Street 


MONTREAL. 


♦♦♦♦♦♦♦♦ 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.    R.    SMITH 


Montreal 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


Woollens  and 

Tailors' 

Trimmings 

Letter  orders  receive  prompt  attention, 


101  and  103  St.  Peter  Street,  QUEBEC. 


Careful  About  Words 

We  want  to  catch  the  right  tone  of  emphasis  with  which  to  state  an 
emphatic  fact.  We're  making  and  selling  the  finest  lines  of  Tailor-made 
Cloaks  and  Tailor-made  Clothing  ever  shown  in  Canada.  That  may  be  a 
broad  statement,  but  it's  precisely  true.  Every  now  and  then  we  run  across 
some  surprised  merchant  who  didn't  know  we  made  garments  so  fine,  or 
sold  them  so  cheap,  but  we're  getting  a  perfect  avalanche  of  new  business 
and  that  tells  better  than  anything  else  what  people  think. 

One  of  the  secrets  of  our  steady  success  as  manufacturers  is  our 
diligence  concerning  quality.  We  don't  tolerate  cheap  cloths  and  cheap 
tailoring  for  the  sake  of  a  cheap  price.  The  best  cloaks  and  the  best  cloth- 
ing are  none  too  good  for  the  trade  we're  after,  and  many  of  the  newest  Fall 
styles  are  ours  exclusively. 


Say   the  word   and   one  of   our  men    will   call  on  you  with  a  full  line  of  Samples 
we'll  call  anyhow.     Expect  to  be  surprised. 


The  chances  are 


Tailor-Made  Jackets. 
Tailor-Made  Costumes. 
Tailor-Made  Clothing. 


JOHN  NORTHWAY  &  SON 


/Manufacturers  to  the  Trade 

"TORONTO,   ONT. 
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WOOLLENS  AND  CLOTHING— Continued. 

pulsory  to  close  all  places  of  business  at  6  p.m.  on  the  five  first 
working  days  of  each  week. 

It  was  decided  to  ask  the  Trades  and  Labor  Council   to  exert 
their  influence  in  having  all  purchases  made  previous  to  6  p.m. 


DOING  UP  A  TAILOR. 
A  somewhat  interesting  case  was  recently  tried  in  the  City  of 
London  Court  in  which  a  tailor  sued  a  young  man  for  £6  15s.  for 
clothes  made  to  his  order.  The  defence  raised  was  infancy,  there 
being  no  dispute  about  the  defendant  having  had  the  clothes.  He 
handed  his  birth  certificate  to  the  Judge,  and  the  defendant's 
father  said  that  his  son,  the  defendant,  was  the  person  referred  to 
in  it.  The  Judge  ironically  observed  that  the  defence  was  a  highly 
creditable  one.  He  asked  the  father  if  he  had  given  money  to  his 
son  with  which  to  pay  for  his  clothes.  The  father  replied  in  the 
affirmative.  The  Judge:  "Then  they  would  not  be  'necess- 
aries.' '  Mr.  Hall,  the  plaintiff,  related  how  the  transaction  came 
about.  The  defendant  came  to  him,  he  said,  and  told  him  he  had 
just  obtained  a  berth  in  a  stockbroker's  office.  It  was  necessary 
that  he  should  look  smart,  the  defendant  told  him  ;  and,  as  the 
defendant  had  had  clothes  from  him  before,  he  had  no  objection  to 
supplying  him  with  more.  The  things  were  made,  but  the  money 
did  not  come  in,  although  he  had  waited  for  two  years,  and  had 
written  the  defendant  a  letter  every  month.  The  Judge  told  the 
plaintiff  he  could  not  help  him.  The  plaintiff  could  take  the 
defendant  before  a  magistrate  if  he  liked,  if  he  thought  he  could 
prove  that  the  defendant  had  obtained  the  goods  by  false  pretences. 
Some  fathers  had  to  go  into  court.  He  recollected  Lord  Westbury 
having  to  do  so  in  a  case  against  his  own  son.  The  plaintiff  added 
that  the  defendant  was  a  tall  fellow,  and  looked  older  than  he  now 
appeared  to  be.  Judgment  was  entered  for  the  defendant,  but 
without  costs. — English  paper. 

THE    HEALTHFULNESS   OF  WOOLLENS. 

It  will  be  of  value  to  all  who  deal  in  either  clothing  or  woollen 
cloths  to  know  that  the  medical  authorities  have  been  discussing 
the  question  of  the  maximum  quantity  of  arsenic  which  might  be 
permitted  in  a  given  area  of  woollen  material  without  injury  to 
health.  The  occurrence  of  arsenic  in  undyed  wool  in  very  minute 
quantities  is  referable,  declares  The  London  Lancet,  not  to  any 
process  of  manufacture,  but  to  the  fact  that  sheep  require  to  be 
dipped  in  arsenical  wash  in  order  to  destroy  "  tick."  Other  washes 
free  from  arsenic  are  also  employed,  but  their  effect  does  not  appear 
to  be  so  satisfactory,  for,  in  addition  to  effectually  destroying  para- 
sites, an  arsenical  dip  improves  the  fleece.  Unfortunately,  it  is  im- 
possible by  several  scourings  and  by  other  processes  with  which  the 
elaboration  of  wool  is  concerned  to  remove  absolutely  the  arsenic. 
It  appears  to  adhere  most  tenaciously  to  the  fabric,  and  since  it 
resists  all  attempts  at  extraction  by  ordinary  means,  the  probability 
is  that  the  minute  trace  of  arsenic  thus  left  in  the  wool  does  not  lead 
to  injury  to  health.  The  fact  that  the  arsenic  is  held  so  closely 
would  seem  to  indicate  that  a  compound  is  formed  which  is  quite 
insoluble,  in  which,  therefore,  the  arsenic  has  been  probably  ren- 
dered non-injurious.  It  is,  indeed,  not  improbable  that  the  trace 
which  occurs  is  combined  with  the  sulphur  of  the  wool,  and  sulphide 
of  arsenic  is  innocuous.  Wool  is  said  to  consist  chiefly  of  an  albu- 
minoid sulphur-containing  substance  termed  keratin,  and  it  is  not 
unreasonable  to  suppose  that  the  residual  trace  of  arsenic  contained 
in  wool  after  the  most  drastic  washing  is  the  insoluble  compound  of 
arsenic  with  sulphur.  If  such  be  the  case,  there  can  be  little  ob- 
jection to  this  excessively  minute  trace,  which  can  only  be  dis- 
covered by  an  exceedingly  delicate  chemical  analysis. 

In  Sweden  there  is  a  law  against  the  sale  of  woollen  fabrics  con- 
taining  arsenic   in    any    quantity    beyond    a    minute   trace.     The 


question  remains,  What  is  a  minute  trace  ?  The  limit  fixed  is 
0.0009  Per  cent.  On  one  occasion  a  carpet  was  condemned 
because  it  contained  one-thousandth  part  of  a  grain  of  arsenic  in  16 
square  inches.  It  is  difficult  to  conclude  that  such  a  minute  trace 
of  arsenic  could  cause  any  harm,  especially  as  it  most  likely  exists 
in  an  insoluble  and  not  easily  volatilized  form.  It  can  hardly  be 
concluded  that  a  minute  trace  of  arsenic  which  resists  all  attempts 
at  extraction  by  powerful  scouring  processes  can  give  rise  to  injury 
to  health.  The  question  is  an  important  one  and  one  which  has 
given  rise  to  considerable  trouble  in  the  English  woollen  trade.  No 
definite  evidence  has  been  forthcoming  of  injury  having  been 
caused  by  the  occurrence  of  this  residual  trace  of  arsenic  in  wool. 
Obviously  some  limit  should  be  placed  upon  the  amount,  and  this 
could  easily  be  arrived  at  by  estimating  the  average  amount  of 
arsenic  which  remains  in  wool  after  repeated  washing  in  strong  ex- 
tractive agents. 

Mr.  Max  Goldstein,  proprietor  of  the  Manitoba  clothing  house, 
will  erect  a  two-storey  block  on  Main  street,  Winnipeg,  between 
James  and  Rupert  streets,  with  a  130-foot  frontage. 

E.  C.  Cole  &  Co.,  Moncton,  have  secured  the  selling  agency  for 
New  Brunswick  and  P.E.  Island  of  John  Calder  &  Co.,  of  Hamilton. 
Mr.  Cole  wiil  represent  the  house,  and  has  been  out  on  his  first  trip. 


A  BIG  MANUFACTURING  CONCERN. 

The  extensive  factories  of  Geo.  H.  Hees,  Son  &  Co.  are  shown 
in  their  advertisement  in  this  issue  (page  67),  and  will  interest  many 
readers  who  may  not  have  been  aware  of  the  unexceptionable  facili- 
ties possessed  by  this  firm  for  furnishing  the  trade  with  all  the  lines 
of  goods  they  produce  and  handle.  »  This  progressive  firm  has  at 
once  jumped  to  the  front  rank  as  leaders  of  lace  curtains,  furniture 
coverings,  draperies,  curtains,  table  covers,  and  upholstery  supplies 
in  general,  just  as  they  have  always  been  the  leaders  in  the  manu- 
facture of  window  shades,  drapery  poles,  and  other  goods  for  which 
they  have  such  a  well  established  and  enviable  reputation.  The 
trade  seem  to  have  found  out  the  advantage  of  buying  from  Hees, 
Son  &  Co.,  and  the  result  has  been  a  surprise  to  them,  as  they  are 
already  doing  a  larger  business  in  these  new  lines  than  they  had 
hoped  to  be  able  to  do  in  several  years.  However,  their  facilities  are 
so  complete  for  supplying  these  goods  that  they  are  able  to  fill  all 
orders  promptly.  The  showrooms  at  their  new  location,  which 
they  recently  purchased  and  rebuilt,  71  Bay  street,  have  been  fitted 
up  in  a  way  that  they  are  able  to  display  a  large  range  of  styles 
and  varieties,  so  that  the  buyer  can  see  at  a  glance  the  various 
styles  to  select  from.  It  will  certainly  pay  anyone  in  the  trade  to 
visit  their  new  salesroom  and  verify  the  many  claims  they  set  forth 
as  to  their  enormous  stock  of  quick-selling  goods.  While  bringing 
forward  to  the  notice  of  the  public  their  new  upholstery  and  lace  cur- 
tain line,  it  should  not  be  thought  by  the  trade  that  their  old  and 
well-established  business,  of  manufacturing  window  shades  of 
every  kind  and  description,  is  by  any  means  neglected,  as  they  are 
now  better  fitted-up  than  ever,  and  display  a  great  variety  of 
shades,  not  only  plain  and  decorated,  but  also  attractively  fringed 
and  laced.  Any  reader  of  The  Dry  Goods  Review  who  is  not 
already  dealing  with  Messrs.  Geo.  H.  Hees,  Son  &  Co.,  should 
either  call  at  their  place  of  business,  No.  71  Bay  street,  or,  when 
one  of  their  eight  travelers,  who  cover  every  part  of  the  country, 
visits  them,  to  become  acquainted  with  this  enterprising  firm  and 
the  quick-selling  goods  they  offer  to  the  trade. 


The  annual  meeting  of  The  Canadian  Colored  Cotton  Mills 
Co.,  Limited,  was  held  in  Montreal  on  Tuesday,  May  30. 

Consideration. — Hilda:  That  awful  old  hat,  Ella!  Why  do 
you  wear  it  ?  Ella  (her  younger  sister)  :  For  your  sake,  dear.  I 
mustn't  be  too  attractive,  you  know  ! 
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It's  the 
Difference 


between  the  month  old  egg  and  the  egg 
of  to-day  that  gives  the  latter  its  value. 


It's  the 
Difference 


between  the  ordinary  underwear  and 
Stanfield's  Unshrinkable  Underwear  that 
makes  ours  more  desirable. 


With  Your 
Permission 


we  appoint  you  a  committee  of  one  to 
ascertain  why  so  many  of  them  are  in  use. 
We  believe  if  you  investigate  the  matter 
thoroughly  you  will  sell  them  too. 


The  Truro  Knitting  Mills  Co. 


Sole  Manufacturers, 


TRURO,  U.S. 


m 


MILL  YARNS 


is  a  line  of  which  we 
have  a  very  large  out- 
put.   We  make  them  in 

WHITE 

SHEEP'S  GREY 
LIGHT  GREY 

MEDIUM  GREY 
DARK  GREY 
BLACK 

put  them  up  in  lb.  skeins, 
6  lb.  in  a  spindle,  and  guar- 
antee all  our  pounds  to  have 
sixteen  ounces. 

Will  be  glad  to  send  samples  and  quote 
prices  for  any  quantity. 


Eureka  Woolen  Mfg.  Co. 


Limited 

EUREKA,  N.S. 


IF  YOU  SELL  UNDERWEAR 

You  Naturally  want  the  best. 

You  can't  afford  to  experiment  with  all  kinds.  TIGER 
BRAND  is  no  experiment.  Hundreds  of  live  merchants  all 
over  Canada  have  handled  this  brand  for  years,  and  it  has 
proved  profitable  to  them  and  given  good  satisfaction  to 
their  customers. 

If  you  want  your  underwear  department  to  pay, 

SELL  TIGER  BRAND. 

If  you  want  an  article  you  can  recommend, 

SELL  TIGER  BRAND. 

If  you  want  underwear  that  will  please  your  customers, 

SELL  TIGER  BRAND. 

Every  garment  made  from  carefully  selected  stock  and  bears  our  Trade  Mark. 


We  also  make  Eiderdown  Specialties,  Astrachan 
Cloakings  and  Shoe  Linings. 


THE  GALT  KNITTING  CO.,  Limited,  GALT,  0NT. 


MARK 
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W.  R.  BROCK  CO.,  LIMITED. 

In  their  dress  goods  department  The  W.  R.  Brock  Co.,  Limited, 
are  very  busy  attending  to  orders  for  both  immediate  and  future 
delivery.  With  regard  to  the  former,  the  special  feature  is  the 
demand  and  ready  sale  they  are  finding  for  fancy  printed  dress 
muslins.  Anticipating  this,  they  spared  no  pains  in  selecting  the 
very  newest  and  most  fashionable  goods  in  the  market,  always 
having  in  view  the  idea  of  being  able  to  put  before  the  trade  lines 
that  could  be  retailed  at  popular  prices,  from  the  lowest  qualities  up 
to  the  best  and  most  exclusive.  The  result  has  been  eminently 
satisfactory,  and  after  having  done  the  largest  business  in  their 
history  in  this  class  of  goods,  they  are,  to-day,  able  to  show  a  fine 
range  of  desirable  qualities  and  designs. 

In  dress  goods  proper,  plain  materials  in  serges  of  all  kinds, 
cashmeres,  velours,  poplins,  Venetians,  sedans,  etc.,  sales  daily 
increase.  This  firm  are  particularly  strong  on  such  lines,  having 
contracted  very  largely  early  in  the  season,  they  are  offering  their 
well-known  special  numbers  with  scarcely  an  exception  at  old 
prices,  and  when  one  realizes  the  advances  that  have  taken  place, 
and  will  continue  to  do  so,  the  advisability  of  ordering  early  is 
easily  seen.  Most  of  their  customers  have  already  placed  for 
Fall  and  they  are  prepared  to  protect  all  so  long  as  stock 
and  contracts  lost,  but  they  believe  bigger  prices  have  to  come,  as 
surely  as  one  day  follows  another,  and  the  jump  will  be  a  surprise  to 
many.  Fancy  dress  goods  are  being  bought  more  largely  than  was 
expected  for  Fall,  but  are  pretty  well  confined  to  small,  quiet 
designs  and  tweed  effects.  With  regard  to  the  latter,  they  are 
showing  a  fine  range  and  booking  large  orders.  Their  biggest 
seller  is  an  all-wool  cloth  in  a  range  of  designs  and  colors.  It  is  the 
same  cloth  they  sold  quantities  of  last  season  which  were  freely  re- 
tailed at  8oc,  but,  having  cleared  out  the  entire  manufacturer's 
stock,  they  are  now  in  a  position  to  offer  them  so  that  they  can  be 
retailed  at  50c. 

This  firm  will  be  largely  stocked  for  Fall  with  all  their  well- 
known  lines  of  plain  silks  which  are  offered  to  the  trade  at  old 
prices  so  long  as  they  run.  In  fancies  they  have  some  snaps  to 
retail  at  from  I2^c.  up  ;  delivery  July. 

There  has  been  a  great  cry  in  New  York  for  printed  welts,  and 
buyers  who  snapped  some  up  have  been  lucky,  as  these  fancy  print 
cotton  materials  are  in  great  demand  and  scarce,  for  Summer 
waists,  skirts,  etc.  The  buyer  for  The  W.  R.  Brock  Co.,  Limited, 
got  hold  of  two  stock  lots  in  New  York  last  week  of  nice  narrow, 
medium  and  wide  stripes — navy  blue,  new  blue,  light  blue,  pink, 
cerise  and  black  on  white  stripe — piques.  The  regular  retail  price 
of  similar  goods  is  20  and  25c.  These  may  be  sold  retail  at  15 
and  20c.  Two  clearing  lines  of  fine  American  prints,  in  stripes  of 
all  descriptions,  usually  retailing  at  20c,  can  be  retailed  at  10c, 
and  the  firm  consider  them  the  cheapest  line  of  prints  they  have 
ever  offered.  In  white  piques,  there  are  three  special  lots  ;  also 
some  3.4  Amoskeag  ginghams,  usually  retailing  at  15c,  but  now  to 
retail  for  10c,  and  including  20  different  varieties  of  checks  in 
different  colors.  A  line  of  harmony  shirtings,  24  in.,  fast  colors, 
regatta  patterns  and  black  and  reds,  can  retail  profitably  at  ;c.  A 
fine  14  in.  glass  cloth,  fine  fabric,  ordinarily  retailing  at  8c,  can, 
owing  to  a  large  purchase,  be  had  for  5c.  retailing.  Seven  different 
designs  in  68  in.  cream  damask  table  linen  are  shown,  nice  mellow 
finish,  good  heavy  cloth  for  40c.  retailing,  instead  of  the  usual 
figure,  50c. 

A  special  line  of  ladies'  blouse  and  shirt  waists,  new  goods,  a 


manufacturer's  surplus,  are  being  offered  below  the  cost  of  manu- 
facture. For  June  trade,  attention  is  called  to  the  stock  of  sun- 
shades and  parasols,  recently  supplemented  with  London  novelties, 
and  also  to  a  well-assorted  stock  of  belts,  buckles,  stock  collar 
clasps,  beauty  pins,  etc.  Leno  or  mosquito  netting  can  be  had  in 
Scotch,  American  and  Canadian,  the  latter,  of  course,  being  the 
best.  Two  cases  of  manufacturer's  seconds  in  ladies'  and  men's 
hemstitched  handkerchiefs  from  Belfast,  just  in,  are  already  going 
quickly.  It  is  believed  that  there  will  be  a  scarcity  this  season 
again  of  ladies'  cotton  underwear,  and  buyers  are  advised  to  order 
early,  as  the  mills  are  now  busy  on  Fall  goods  and  will  not  make 
further  Spring  goods. 

Owing  to  many  requests  made  in  letter  orders,  this  firm  are 
now  carrying  a  nice  stock  of  hair,  nail  and  tooth  brushes,  fine  and 
dressing  combs  in  horn  and  rubber,  toilet  soap,  etc.  A  variety  of 
sizes  in  silk  flags,  the  Union  lack,  royal  ensign,  Dominion  flag,  etc., 
are  now  in  stock.  Quotations  on  application.  A  large  trade  is  now 
being  done  in  the  ball  and  socket  fasteners,  which  were  mentioned 
in  these  columns  nearly  two  years  ago  as  likely  sellers.  In  men's 
furnishings,  silk  front  shirts  are  in  good  demand,  and  can  be  had 
in  several  ranges  of  prices  ;  English  and  domestic  collars,  outing 
shirts,  braces,  overalls,  etc.  The  "  Ogilvie  "  pant — called  after 
the  Governor  of  the  Yukon — is  a  new  line  to  retail  at  75c.  per  pair, 
and  is  claimed  as  the  best  value  ever  shown. 


ARNPRIOR    MERCHANTS  TALK    BUSINESS. 

Mr.  S.  R.  Rudd  presided  at  a  meeting  of  Arnprior  merchants  to 
discuss  the  question  of  unity  by  local  merchants  on  the  cash  coupon, 
trading  stamp,  and  local  association  matters.  Mr.  Rudd  said  these 
systems  might  work  satisfactorily  to' the  customers,  but  not  to  the 
merchants,  who  felt  that  they  were  paying  out  cash  they  should  have 
in  their  own  pockets.  Mr.  A.  T.  Budd  said  the  members  of  the 
local  association  would  be  willing  to  have  it  dissolved  if  trading 
stamps  and  coupons  were  abolished.  Messrs.  J.  W.  Tierney,  W. 
J.  Johnston,  G.  F.  Goodwyn,  Alex.  Reid,  T.  T.  Barnes,  H.  J. 
Mathewson,  J.  L.  Harvey,  J.  S.  Moir,  A.  D.  Sinclair,  J.  D.  Lee, 
J.  L.  Whyte,  W.  F.  Yuill,  Robt.  Hatton,  J.  K.  Whitelaw,  Silas 
Coughlin,  Wm.  Allan,  W.  Daze,  W.  J.  Kelly,  J.  C.  Ward  and  A. 
S.  Rusland  spoke  and  disapproved  of  trading  stamps  and  coupons. 
It  was  brought  out  in  the  discussion  that  the  primary  object 
of  the  system  was  not  so  much  to  encourage  a  cash  business 
as  it  was  to  give  one  establishment  an  advantage  over 
another,  inasmuch  as  the  one  set  of  coupons  does  not 
become  general  in  a  community,  and  their  use  is  employed  in 
establishments  already  doing  business  on  a  cash  basis.  The  feeling 
of  the  meeting  was  that  private  schemes  for  trade  encouragement 
could  not  be  put  down  by  resolution,  but  that  men  in  one  particular 
line  of  business  could  meet  and  formulate  some  line  of  action. 
Finally,  a  resolution  was  moved  by  Mr.  T.  T.  Barnes,  seconded  by 
Mr.  J.  W.  Tierney,  to  the  effect  that  all  present  agreed  not  to  give, 
encourage  or  handle  any  trading  stamp  or  redeemable  stamp  of  any 
kind,  also  pledging  themselves  to  discourage  the  use  of  same,  this 
to  come  into  force  on  May  1  and  continue  for  one  year.  All 
present  attached  their  signatures  to  the  resolution,  and  the  meeting 
dissolved. 


A  clever  idea,  says  an  English  exchange,  was  lately  introduced 
in  the  boot  department  windows  at  the  Kensington  Stores,  Kensing- 
ton W.,  viz.,  a  display  of  boys'  boots  for  school  wear,  etc.,  showing 
one  boot  cut  open  from  end  to  end,  i.  e.,  from  toe  to  heel,  laying 
bare  to  the  spectator  the  whole  structure  of  the  boot,  with  the 
quality  of  the  materials  and  the  substance  thereof.  This  is  an  em- 
phatic way  of  showing  what  goods  are  made  of  and  how  they  are 
made  also.  Certainly  it  mutilates  a  boot,  but  the  advertisement  is 
considered  worth  the  money. 
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OIL  CLOTH 


The  Dominion  Oil  Cloth  Company 

An  inspection  of  the  lines  manufactured  by  us 
will  be  interesting  and  profitable  to  every 
buyer  of  Oil  Cloth. 


FLOOR  OIL  CLOTH 


No.   I  Quality. 


-Our    Standard     Line  —  in 
widths  of  from  4/4  to  10/4. 


No.  2  Quality. — The  medium  and  leading 
grade,  also  made  in  widths 
of  from  4/4  to  10/4. 


No.  3  Quality. 


-It  meets  the  popular  want 
for  a  moderate  priced,  good 
wearing  Oil  Cloth,  in  widths 
of  from  4/4  to  8/4. 


A  variety  of  the  most  select  designs  are  now 
offered — finest  colorings  and  best  finished 
goods  on  the  market. 


TABLE  OIL  CLOTH 

Our  sample-book  contains  a  selection  of 
pretty,  taking  and  original  patterns  ;  these 
goods  have  long  been  noted  as  reliable 
and  quick  sellers. 

Enamelled  and 
Carriage  Oil  Cloth 

The  most  substantial  and  best  finished 
goods  offered  to  the  trade  ;  recommended 
as  being,  without  doubt,  second  to  none 
as  regards  price,  quality  and  finish. 


WE    ALSO     MANUFACTURE 


Floor  Oil  Cloth---in  widths  of  four  yards, 

Oil  Cloth  Mats  or  Rugs, 

Cotton  and  Duck  Back  Enamelled  Stair  Oil  Cloths,  and 

Canvas  and  Painted  Back  Stair  Oil  Cloth. 


OUR    FALL    SAMPLES  are  now  in  the  hands  of  the  Wholesale 
Dry  Goods  Trade — all  of  whom  now  handle  our  goods. 


Office  and  Works,  Z2E&.  Montreal,  Quebec. 
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E¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥¥V¥V¥¥¥¥H       purchase  tapestry  or  brussels  carpet  by  the 

J       roll,     and     prefer    bright    colored,     gaudy 

,  Carpets,  Curtains  and  Upholstery. :  sr:,££tsxx.,E£: 

2  2       ro^s  m  tne  course  °f  a  Year.  though  most  of 

KAAAAA  AAAAAA  AAAA  A A AAAAAAAAAAAAA  AAA  AAA A AAA  AM       the  stuff  they  buy  is  sold  them  at  a  sacrifice. 

Carpet  slippers,  as  a  rule,  are  sold  to  people 
THE  STATE  OF  TRADE.  who  live  in  the  country  and  in  the  backgrounds,  and  little  evidence 

FROM  all  accounts  the  retail  carpet  trade  is  in  good  condition,       of  their  existing  use  is  seen  in  the  big  cities, 
and    many    private    houses    are    being    recurtained,     and  

recarpeted,  which,   in   dull   times,   would  not  be    touched  at  all.  THE  NEW  WINDOW  SHADE  PRICES. 

The  wholesale  carpet  firms  have  made  larger  imports  than  usual,  The  new  Prices  on  window  shades  have  been  favorably  received 

j                 £  j     -.u  .u     »    j     .u               j  •           t..                  c    „  by  dealers   throughout  the  country,  who  have  been  expecting  an 

and  are  satisfied  with  the  trade  they  are  doing.     It  appears  from  '                          b                            "                                    r         & 

advance  for  many  months,  and  felt  that  an  elevation  of  values  in 

the   monthly  returns   issued  by   the   Government   that   Canada's  „  , .    .       .          ,          ,     ,              ,,                     ...        c  _r  »i. 

'                                  '  all  kinds  of  window   shades   would  accrue  to  the  benefit  of  the 

imports  of  carpets  during  the  Spring  months  up  to  May  i  have  ...                  „             .,    .     ,  ..        >•  i      i            j             r    , 

r                    r                       .            .  retailers  as  well  as  to  that  of  the  wholesalers  and  manufacturers, 

considerably  exceeded  these  in  previous  years,  as  may  be  seen  :  ~.               ,     ,            ,      ,.                 ..     .               ,              r            .  , 

1  lhe  recent  advance  hardly  covers  the  increased  cost  of  materials, 

t  *  a89?'  *  ^t98-  «  1q9,^  an<l  now  'hat  courage  has  been  found  to  start  an  upward  move- 
January  $  60,529          $  51,999          $  38,152  b  " 

February  120,127  101,734  9J.372  ment,  it  is  almost  certain  that  another  advance  will  shortly  occur, 

March 169,006  152,534  120,706  ...  .  , ,        .,     ,       .  ...  *•  r     , 

April  109,461  70,880  54^270  as  Wl11  be  necessary  before  the  business  is  placed  upon  a  satisfactory 

footing. — New  York  Carpet  Journal. 

#459.123  S377.147  $304,500 


WRITING  FOR  SAMPLES. 
Dealers  find  it  convenient  to  write  jobbers  for  samples  and 
photographs  in  connection  with  new  carpet  patterns  and  curtains. 
A  trade  contemporary  suggests  the  following  points  as  being  well 
worth  specifying  when  samples  are  applied  for  :  First,  the  fabric 
and  make  ;  second,  the  purpose  for  which  the  carpet  is  desired, 
that  is,  if  for  a  public  hall  or  church,  or  parlor  or  dining-room,  and 
so  on  ;  third,  the  size  and  colors  of  the  pattern  ;  fourth,  the  border 
width,  and,  if  no  border  is  desired,  this  fact  should  be  mentioned  ; 
fifth,  the  quantity  wanted  ;  sixth,  the  time  at  which  it  must  be 
delivered  ;  seventh,  the  shipping  directions,  for  the  wholesaler 
should  not  be  expected  to  know  instinctively  whether  the  dealer 
wants  the  samples  to  go  by  freight  or  by  express. 


THE  CARPET  INDUSTRY  IN  CANADA. 

By  Mr.   fames  P.  Murray,  Toronto. 


The  Value  of 
Art  and  Skill. 


CANADIAN  TRADE  NOTES. 

Toronto  has  just  secured  a  large  order  for  carpets  and  furnish- 
ings. The  other  day,  Mr.  John  A.  Manly,  Mayor  of  Grand  Forks. 
B.C.,  who  has  erected  a  large  new  hotel  at  that  point,  visited 
Toronto  and  placed  his  order  for  everything  required  in  carpets, 
curtains  and  furnishings  for  the  new  hotel  with  Messrs.  John  Kay, 
Son  &  Co.  Some  idea  of  the  size  of  the  new  hotel  can  be  gleaned 
from  the  fact  that  3,000  yards  of  carpet  are  necessary  to  cover  the 
floors,  whilst  curtains,  portieres  and  like  furnishings  are  needed  in 
large  quantities.  The  carpets  have  all  to  be  cut  and  made  up  for 
the  several  rooms,  but,  with  their  facilities,  the  Messrs.  Kay  had 
no  difficulty  in  complying  with  the  conditions  of  the  order  that 
everything  should  be  shipped  to  Grand  Forks  within  a  week. 

The  Sherbrooke,  Que.,  Carpet  Co.  are  rebuilding  at  once, 
having  secured  the  buildings  recently  occupied  by  the  tool  works. 
There  will  be  ample  accommodation  for  the  spinning-mill,  weaving- 
room,  etc.,  and  the  plant  is  expected  to  be  in  operation  before  the 
end  of  July,  so  as  to  be  ready  for  fall  deliveries. 

The  catalogue  of  the  Nova  Scotia  Furnishing  Co.  recently 
issued  is  a  handsome  affair.  It  contains  several  hundred  illustra- 
tions, special  mention  being  due  to  the  lithograph  of  the  axminster 
carpets  specially  made  for  this  firm. 

THE  CARPET  SLIPPER. 
The  carpet  slipper  as  a  consumer  of  carpets  is  not  a  dead  letter 
by  any  means,  says  The  Carpet  Journal.     There  are  three  big  con- 
cerns in  Boston  who  manufacture  carpet  slippers  by  the  thousands, 
and  none  of  the  three  buy  carpet  scraps  as  a  rule.     They  generally 


I. 
The  Dominion,'  in  its  relation  to  the  great 
'  powers  of  the  world,  may  be  as  yet  in  age  bul 
an  infant,  but,  nevertheless,  the  few  years  of 
its  existence  have  already  clearly  demonstrated  that  it  is  not  behind 
other  countries  in  the  enterprise  and  ambition  of  its  manufacturers. 
In  every  new  country  the  promoters  of  industrial  enterprise  have  to 
fight  down  a  prejudice  against  their  manufactures  until  such  time 
as  their  reputation  has  been  established. 

This  should  be  easier  to  do  in  the  future  than  in  the  past,  and,  as 
we  progress  numerically  and  financially,  there  will  be  more  warrant 
for  manufacturers  giving  greater  attention  to  developing  better 
results. 

It  is  very  much  to  be  regretted  that  for  several  years  past,  in 
some  branches  of  manufactures,  in  all  countries,  the  object  seems 
to  have  been  to  produce  as  poor  an  article  as  possible,  in  the  hope 
that  getting  out  quantity  would  bring  the  best  paying  results  to  the 
mill — a  serious  mistake  from  all  standpoints  !  The  most  grave  and 
dangerous  result,  and  one  carefully  to  be  avoided,  is  the  very  bad 
experience  in  the  workshop  which  it  gives  to  mill  hands.  It  is  a 
poor  policy,  because,  the  great  object  being  to  produce  a  large  out- 
put quickly,  skill  is  not  allowed  an  opportunity  to  improve,  and, 
finally,  the  taste  of  the  buying  public,  instead  of  being  improved, 
is  lowered.  This  retrogression  in  the  skill  and  taste  of  the  mill  help 
is  far  reaching,  as  its  influence  will  follow  them  through  every  act 
in  their  private  life,  and  so  filter  through  their  friends  as  to  affect 
the  community  at  large. 

The  injury  to  the  reputation  of  the  wares  of  other  manufacturers 
in  the  same  line  is  another  reason  why  the  production  of  low-class 
articles  should  be  discountenanced.  No  country  gains  business 
either  profitable  or  creditable  whose  manufacturers  do  not  make 
every  effort  to  produce  the  highest  grades  in  their  special  line. 

The  artistic  merits  of  the  artizans'  labor  follow  largely  on  the 
advancement  of  the  art  schools  and  their  influence,  and  in  new 
countries,  where  the  more  absolute  necessities  are  in  first  demand,  it 
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GEO.  B.  HEES,  SON  A  CO..  Toronto. 


A  SURPRISE. 


Two  or  three  years  at  least  was  the  time  we  expected  it  would   lake  to 
establish    our  new   department,   but    already    we    are  regarded    by  shrewd 

buyers  as  headquarters  in  the  Dominion  for  Lace  Curtains,  Furniture  Coverings,  Draperies,  Table  Covers  and 

Upholstery  Goods 

in  general.  It  is  com- 
plimentary to  the  en- 
terprise and  sagacity 
of  Canadian  buyers 
that  they  have  al- 
ready seen  the  ad- 
vantage of  buying  of 
a  house  that  carries 
such  an  enormous 
stock  of  quick  sell- 
ing goods. 


WINDOW  SHADES. 


Office   7i  Bay  st       qg 


Our    average    production  of  SHADE  CLOTH   in  yards  is  MORE  THAN  THREE  MILES   DAILY. 

We    manufacture  EVERYTHING  in    the    line  of  WINDOW  SHADES,  and  sell  them  to  the  trade  at  a  price 
that  affords  them  a  LARGE  RETAIL  PROFIT. 

WOOD  and  BRASS  CURTAIN  POLES  and  TRIMMINGS. 

One  of  our  leading  sellers  is  No.  25,  consisting  of  aij^x  5  foot  pole,  10  wood  rings,  2  ends  and  2  brackets, 
in  colors,  Cherry,  Black,  Boxwood  or  Walnut,  at  $15.00  per  hundred  complete.  Retailers  usually  sell  them  from 
25  cents  to  35  cents,     f^-  SEE  OUR  NEW   ILLUSTRATED  CATALOGUE. 

GEO.  H.  HEES,  SON  &  CO., 

71  Bay  Street,  TORONTO. 
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CARPETS  AND   CURTAINS     Continued. 

must  necessarily  follow  that  virtues   for  the  eye  must   yield  pre- 
cedence to  the  stern  qualities  required  in  wear. 

The  experience  of  the  past  45  years  has,  however,  made  such  a 
complete  change  in  the  general  demand  in  merchandise  that,  now, 
even  in  buying  a  tin  plate,  you  find  it  embossed  with  a  design. 
The  lowest  grade  room  papers  are  designed  and  colored  with 
artistic  skill.  An  ordinary  tradesman's  business  card  is  thought 
out  from  the  crude  printer's  job  of  a  few  years  ago  to  a  multi-colored 
lithographic  production,  vieing  with  the  highest  class  of  work  in  its 
bid  for  recognition.  And  so  in  every  branch  of  manufacture  do 
we  find  the  influence  of  the  art  schools  of  Great  Britain,  France  and 
the  United  States.  It  is  to  be  regretted  that  the  Government  of 
Canada  have  never  carefully  considered  the  importance  industrial 
art  schools  must  have  in  the  future  welfare  of  our  country. 

The  great  International  Exhibition  of  London  in  185 1  convinced 
the  thinkers  of  Great  Britain  that,  to  gain  any  prestige  in  industrial 
art,  old  methods  must  give  way  to  the  example  set  by  the  French. 
Royal  support  was  given  to  the  formation  of  industrial  art  schools, 
and  at  the  next  International  Exhibition,  which  was  held  in  Paris, 
the  marked  improvement  in  the  artistic  merits  of  the  British  manu- 
factures was  so  great  that  special  resolutions  were  passed  by  the 
Chamber  of  Deputies  and  large  sums  granted  for  the  development 
of  industrial  art  schools. 

In  the  United  States,  in  the  large  manufacturing  districts,  these 
schools  receive  a  very  great  deal  of  support,  and,  notably  so,  in 
Philadelphia,  where  technique  and  art  are  working  hand  and  hand 
in  one  building.  In  the  past  years  it  may  have  been  well  enough 
for  Canadians  to  have  relied  on  the  efforts  of  other  nations  to  supply 
us  with  what  we  were,  and  really  are  yet,  unwilling  to  buy  in  open 
market.  We  should  have  our  home  designers,  but,  as  no  encourage- 
ment has  been  given  by  the  authorities,  upon  whom  manifestly 
devolves  the  responsibility  for  the  life  of  our  art  schools,  such 
effective  workers  as  the  "Art  League,"  the  "  Sketch  Club,"  and 
other  similar  very  worthy  auxiliaries  to  our  art  education,  have  been 
obliged  to  cease  their  work  for  want  of  funds. 

The  desire  for  beauty  in  surroundings  making  itself  so  strongly 
felt  has  been,  from  one  standpoint,  a  reason  why  we  find  so  much 
attention  given  to  color,  form  and  design  in  the  furnishings  of  our 
home.  The  early  backwoodsman  was  satisfied  with  but  a  shanty, 
but  as  he  cleared  his  land  he  improved  his  house,  and  as  he  sent 
his  grain  to  market  he  furnished  it  more  completely.  With  the 
education  of  his  children  came  the  desire  for  better  things,  and,  so, 
music,  pictures  and  ornaments  took  the  place,  in  the  new  house,  of 
the  gun,  trap  and  axe  of  earlier  days. 

Thus,  comfort  in  the  home  has  been  evolved  by  the  finer  taste  of 
education.  It  would  never  do,  however,  to  omit  the  influence  the 
love  of  ease  has  had  in  bringing  into  use  many  of  the  objects  which 
were  not  deemed  necessary  a  century  ago.  This  is  mostly  observed 
in  the  need  of  a  soft  fabric  on  the  floors,  to  give  warmth  to  the  feet, 
soften  the  tread,  and,  in  the  selection  of  color  and  design,  afford 
relief  to  the  eye  and  rest  to  the  mind  in  the  artistic  harmony  of  the 
general  surroundings. 


Early  Canadian 
Carpets. 


Of  Canadian  floor  coverings,  the  first  evidences 
were  in  the  "  catalogues"  made  by  the  early 
Quebec  settlers.  Old  skirts,  dresses,  or,  in 
fact,  any  old  articles  of  wearing  apparel,  were  cut  into  strips  and 
woven  into  widths  of  about  40  inches.  By  the  taste  of  the  weaver, 
generally  the  "  habitant's  "  wife,  often  very  pretty  combinations  of 
color  were  produced  in  stripes  or  checks.  Another  home  production 
was  a  rug,  the  pattern  of  which  would  be  traced  on  strong  burlap, 


and  the  clothing  strips,  made  ready  and  dyed  to  suitable  colors, 
knitted  into  the  canvas.  Very  effective  and  in  good  taste  many,  in 
fact  most,  of  these  rugs  were. 

What  may  have  been  left  from  the  carpets  and  rugs  is  frequently 
kept  and  added  to,  but  often  it  is  plaited  and  made  into  a  very 
serviceable  entrance  door  mat.  In  shape  these  are  oval  or  round, 
with  proper  placings  of  shades,  and,  while  not  making  a  design, 
give  a  balance  of  color  which  is  pleasing. 

It  is  thus  to  be  seen  that  in  the  matter  of  the  earliest  produc- 
tion of  carpets  in  Canada,  the  honor  belongs  to  the  French,  who 
have  always  given  so  much  attention  to  the  task  of  making  home 
attractive. 

Even  to  day  these  home-made  carpets  are  largely  in  use  through- 
out the  Province  of  Quebec,  and  it  is  usual  to  see  them  in  the  stock 
of  the  country  general  store,  where  they  have  been  taken  in  exchange 
for  other  commodities. 

With  its  well-scoured  board  floors,  its  strips  of  catalogues,  bright 
mats,  tinted  walls  hung  with  pictures  of  a  primitive  lithographer's 
art  (mostly  devotional  in  character),  and  its  simple  furniture,  it 
would  be  difficult  to  find  a  better  example  of  cleanliness,  content- 
ment and  comfort  than  a  habitant's  home. 


...        „.    ,  Among  the  thousands  who  daily  use  or  handle 

Various  Kinds  & .  ,     ,  J 

of  Carnph  carpets  in  any  way,  whether  as  a  part  of  house- 

furnishings  or  in  course  of  their  manufacturing 
or  commercial  transactions,  few  probably  ever  think  of  what  the 
word  "  carpet  "  means,  and  how  it  came  to  be  used  in  connection 
with  a  floor  covering. 

It  is  not  the  object  of  this  little  article  to  go  thoroughly  into  the 
history  of  carpets,  but,  in  endeavoring  to  make  it  to  a  degree  serve 
a  purpose,  items  will  be  touched  on  that  would  require  more  space 
and  time  to  fully  describe,  but  about  which  many  would  wish  to 
have  some  information. 

The  low  Latin  word  "  carpere,"  which  signifies  "to  pluck 
wool,"  becomes  "carpeta,"  a  woollen  cloth,  and  in  Italian  "car- 
petta,"  with  the  Dutch  "  karpet." 

Originally  carpets  were  used  for  tablecovers  and  wall  hangings, 
and  it  is  from  the  latter  we  are  now  so  familiar  with  the  word 
"tapestry."  The  Latin  "tapete,"  French  "tapis,"  Italian 
"  tappeto."  No  doubt,  the  name  followed  from  the  fact  that  the 
many  colors  which  were  produced  in  the  wall  tapestries  were  at  the 
early  periods  of  power-loom  carpet  weaving  only  produced  in  that 
fabric,  and  so  it  became  "  tapestry  carpet." 

Probably  the  lowest  grade  of  carpet  of  commerce  is  the  printed 
jute.  The  raw  material  is  grown  in  the  Philippine  Islands  and 
India,  from  whence  it  is  brought  to  Scotland.  Glasgow  and  Dundee 
control  the  industry,  which,  in  the  recent  years  of  general  depres- 
sion, grew  to  very  extensive  proportions.  Jute  is  probably  the 
lowest  class  of  fibre  used  in  the  production  of  any  textile,  but,  by 
the  skill  of  modern  science,  it  is  so  manipulated  as  to  deceive  even 
people  who  claim  some  ability  to  discern  fibres.  The  raw  material 
having  been  spun  into  a  web  is  put  through  a  process  of  printing, 
which  is  now  done  so  well  as  to  produce  very  effective  results. 

Felt  carpets  were  used  much  more  extensively  some  years  ago, 
when  woven  carpets  could  not  be  produced  as  low  in  price  as  they  . 
have  been  in  latter  years.  The  trade  in  them  to-day  is  mostly 
done  in  heavy  qualities,  used  to  fill  in  nooks  and  borders  for  rooms 
where  the  carpet  is  not  used  to  cover  the  entire  floor.  They  are  also 
used  in  narrow  widths,  printed  as  runs,  i.e.,  strips  over  other  carpets 
to  save  wear  on  the  parts  most  used. 

(To  be  Continued.) 
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"THE  GROWING  TIME" 

THE  •► 

EMPIRE  CARPET  CO, 


St.  Catharines,  Ont. 


Have  removed  to  their  NEW  FACTORY. 

Enlarged  Premises 
New  Machinery 
Increased  Capacity 


Our  NEW  DESIGNS  for  Sorting  and   Fall  Seasons  are  now  on  the  road. 
Our  Travellers  are  enthusiastic  over  their  beauty.     You  will   be,  too,  when 

you  see  them. 
Values,  designs  and  colorings  equal  to  anything  in  the  market. 
If  you  are  not  already  a  customer,  we  would  be  pleased  to  have  a 

Sample  Order  This  Season. 


f 
t 
t 
t 


Hamilton 
Cotton  Co. 


HAMILTON. 

We  are  now  manufacturing  a  complete 
range  of  . 

CHENILLE  CURTAINS 

AND 

TABLE  COVERS 

In  new  and  attractive  designs. 

FOR  SALE  by  all  the  leading  wholesale  dealeri 


t 
t 

I 


Selling  Agent- 


W.  B.  STEWART  f 

27  Front  Street  West,  TORONTO.       f 
t 


Down  Comforters. 


Make  your  selection  while  the  best 
patterns  are  to  be  had. 


Cotton  Comforters 


BED . . . 
PILLOWS 

Immense  Range. 

From   70c.   pair  upwards. 


in  beautiful  colorings  of  Muslin, 
Silkoline,   Cretonne,   Fancy 
Chintz  and  Sateens. 


COVERED 
CUSHIONS 

Knockabouts. 

From   $3.75   doz.   upwards. 


White  Goods  in  CUSHIONS,  COSIES,  Etc.,  Etc. 

ASK    FOR     PRICE     LISTS. 
LETTER    ORDERS    PROMPTLY    AND    ACCURATELY     FILLED. 


The  Toronto  Feather  &  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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LADIES'  NECKWEAR. 

SOME  beautiful  new  things  are  being  shown.  Variety  is  the 
spice  of  life  in  this  line.  Ladies'  "Tecks"  are  seen  in  bright 
cardinals,  cadet,  dark  royal  blue,  purple,  navy  and  other  shades, 
trimmed  with  white  satin  of  the  same  quality  of  material,  and  also 
trimmed  with  black  of  the  same  quality.  Bows  of  similar  coloring 
are  shown. 

The  tuck  bow  continues  to  sell  well,  and  is  seen  in  all  the  plain 
colors.  The  pointed  end  satin  bow  ties  and  string  ties  continue  in 
favor.  A  lot  of  stocks  with  ties  and  stocks  with  puffs  have  been 
sold  and  are  still  in  demand.  One  of  the  successful  puffs  is  a 
short  wide  puff,  spreading  out  like  a  fan  and  shown  in  checks  and 
stripes.  The  extremely  long  puff  of  last  year  is  not  asked  for, 
although  the  medium  sizes  are  selling  freely. 

The  fair  sex  are  beginning  to  wear  flowing  ends  in  checks — 
white  and  helio,  red,  blue,  black,  etc.  Some  nice  goods  of  this 
make  may  be  retailed  for  25c.  Some  very  stylish  hemstitched 
bows  are  being  shown  in  tartan  silks  (cut  on  the  bias),  in  all  plain 
colors.  The  stitching  gives  this  bow  its  character.  Net  bows, 
with  plain  or  colored  satins,  are  pretty.  A  combination  bow,  with 
a  plain  color  on  the  reverse  side  to  match  one  of  the  colors  on  the 
check,  is  a  taking  novelty. 


effects  are  now  only  wanted  in  cheap  lines.  Among  plain  hat 
ribbon,  taffetas,  failletines,  satins,  with  muslin  effect,  are  taking 
the  lead,  dyed  in  metallic  tints,  which  seem  to  be  in  favor  because 
of  their  peculiar  "feel." 


RIBBONS  FOR  AUTUMN  TRADE. 

As  fashion  still  points  to  a  continued  use  of  ribbons  for  dress 
trimmings,  buyers  are  wondering  what  the  best  sellers  will  be. 
According  to  advices  from  Europe,  the  figured  ribbon  is  gradually 
becoming  less  of  a  favorite,  jacquard  effects  being  now  shown  only 
in  small  designs,  or  in  combination  with  chines.  Quiet  plaid 
patterns   have   come    back    into   increased    favor  ;    but   cashmere 


HE    TOOK     NO    INVENTORY. 

An  old  fashioned  merchant  who  had  done  business  in  one  of  the 
interior  towns  for  many  years  had  failed,  according  to  The  Michigan 
Tradesman.  When  one  of  the  creditors  reached  the  place,  it  was 
to  find  the  merchant  working  hard  to  figure  it  all  out. 

"  Lands  !  but  I  don't  see  why  I  should  fail,"   he  kept  on  saying. 
"  Mebbe,  though,  I  didn't  collect  sharp  enough." 

"  You  have  a  heap  of  goods  here,"  said  the  agent,  as  he  looked 
around. 

"  Yes,  more  or  less." 

"  When  did  you  take  the  last  inventory  ?  " 

"  Inventory  ?     Take  everything  down  ?" 

"Yes." 

' '  And  make  out  a  list  ? ' ' 

"Yes." 

"  And  dust  off  the  shelves  and  mop  the  floor  ?  " 

"That's  it." 

"  And  clean  the  windows  and  paint  the  front  of  the  store  ?  " 

"Yes." 

"I  never  went  into  that.  I  was  going  to  one  day  about  15 
years  ago,  but  they  had  a  wrestling  match  in  town,  and  I  left  the 
inventory.  Mercy  on  me,  but  I  can't  understand  why  I  should 
fail." 


Wm.  Taylor  Bailey 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


■^    A  A  A  A  A  -*--*-  -^  - 

^^*-WW  ▼▼▼▼▼▼ 


Selling  Agents  for- 


E.  F.  Timme  <&  Son,     Plushes, 
Velours  and  Corduroys. 

Jaeger    &    Schmiedel,     Fancy 

Silk  Villosart  Plushes. 

Stead  &  niller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


Frederick  Wyld,      Andrew  Dari.inu,       A.  W.  Grarett,       R.  D.  Malcolm, 
President.  Vice-President.  Director.  Secretary. 


Have  passed  into  stock  a  shipment  of 
French  Elastic  Canvas,  in  natural  and 
black. 

A  large  shipment  of  Cretonnes,  perfect 
goods,  new  designs  and  colorings,  at 
considerably  less  than  regular  prices. 

Striped  and  Spot  Piques  in  stock. 

Repeats  to  hand  of  Lace  Curtains— all 
prices. 

Letter  and  Travellers'  Orders  receive  care- 
ful attention  and  prompt  despatch. 
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Brush  &  Co.'s  Specialties 


SOLE    M  Wl    FACTl'RIiRS 


CORSETS. 


(Brush's"' 

^      ^THLF-TIC 


THE    BRAIDED   WIRE    HAIR    ROLLS 
For  the  Latest  Styles  of  Hair  Oressing.  PEERLESS  Skirt  and  Waist  Supporter 


•HVGEIA"    DRESS   FORMS 


MADE   IN   SIX   LENGTHS. 

4,   6,   8,    12,    IS   and    18   inches  long. 
COMBINATION   No.  I.  COMBINATION   No.   2.        PEERLESS  Sanitary  Safety  Belt. 


IMPERIAL  HIP. 


LA   MODE. 


GRECIAN. 


QUEEN,    3   ROLL. 


5 


PRINCESS 


EMPIRE. 


GEM. 


BEAUTY 


Sample  Orders  Solicited.     BRUSH   &   CO.,   TORONTO 
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A  SENSIBLE  SHOPPER. 

IT  is  a  common  happening  for  women  shoppers  to  be  taken  for  sales- 
women in  the  big  department  stores,  and  it  is  interesting  to  note 
the  effect  of  some  of  the  mistakes,  says  The  Philadelphia  Record. 
The  ' '  breaks ' '  are  especially  numerous  in  the  hat  departments, 
where  the  customers  take  off  their  hats  in  order  to  try  on  new  ones. 
In  many  cases,  shoppers  who  are  addressed  by  other  shoppers  with 
the  query,  "  Will  you  please  show  me  some  of  the  hats  ? "  become 
indignant,  and  sharply  reply  that  they  are  not  saleswomen  ;  but  a 
prominent  wealthy  woman  of  West  Walnut  street  proved  an  excep- 
tion to  this  rule  in  one  of  the  most  popular  stores  the  other  day. 
The  salesgirl  who  was  waiting  on  her,  and  who  had  been  doing  so 
for  years,  had  left  her  to  go  after  another  hat  for  her  to  try  on, 
when  a  woman  stepped  up  to  the  customer,  and  expressed  a  desire 
to  look  at  some  specimens  of  headwear.  The  Walnut  street  woman 
promptly  took  the  newcomer  in  tow,  and  gave  her  the  benefit  of  her 
knowledge  about  a  number  of  hats  which  she  had  examined  in  her 
own  search.  When  the  salesgirl  appeared,  she  turned  the  woman 
over  to  her  and  excused  herself,  while  the  girl,  sizing  up  the  situa- 
tion, went  ahead  and  made  a  good  sale  of  a  hat  that  her  customer 
had  praised.  Then,  the  other  customer,  who  had  patiently  waited, 
congratulated  herself  on  having  made  a  sale  for  the  girl,  made  her 
choice  of  a  hat,  and  departed  smiling. 


MR.    HARDIE'S    APPOINTMENT. 

Messrs.  Stevenson,  Blackader  &  Co.,  selling  agents  for  The 
Montreal  Cotton  Mills  Co.,  have  opened  a  branch  office  in  Toronto 
for  the  convenience  of  the  trade.  The  office  will  be  in  charge  of 
Mr.  Geo.  Hardie.  On  the  occasion  of  Mr.  Hardie's  leaving  Mont- 
real, to  represent  his  principals,    Stevenson.    Blackader  &  Co.,    in 


Toronto,  he  was  made  the  recipient  of  a  handsome  presentation, 
in  the  form  of  a  cheque,  by  the  various  wholesale  dry  goods  firms 
with  which  had  been  in  the  habit  of  coming  in  contact.  The 
career  of  Mr.  Hardie  in  Montreal  has  been  a  long  and  honorable 
one,  extending  over  a  period  of  about  40  years,  and  the  wholesale 
trade  of  that  city  bespeak  for  him  a  hearty  welcome  in  Toronto. 


NEW    FEATURES   IN   WOMEN'S  GOODS. 

When  the  fashion  for  dress  improvers  was  at  its  height,  about 
ten  years  ago,  the  braided  wire  was  introduced,  and  has  been  con- 
tinued ever  since,  as  it  has  taken  the  place  of  the  pads  both  for 
dress  forms  and  bustles.  The  introduction  of  the  pompadour  style 
of  dressing  the  hair  admits  of  the  introduction  of  the  popular 
braided  wire  rolls,  doing  away  with  the  hot,  musty  pads  so  long  in 
vogue.  The  manufacturers  of  these  in  Canada,  Messrs.  Brush  & 
Co.,  report  that  the  orders  for  their  bustles  this  season  have  been  far 
ahead  of  their  expectations,  and,  from  present  indications,  the 
Summer  and  Fall  season  will  largely  increase  this  branch  of  their 
business. 

Among  the  many  specialties  which  Brush  &  Co.  put  on  the 
market  this  season,  none  is  so  important  as  their  line  of  comfort 
waists.  It  is  acknowledged  by  the  trade  that  a  large  proportion  of 
mothers  have  adopted  dress  reform,  both  for  themselves  and  for 
their  children,  and  insist  on  having  waists  that  will  in  no  way  bind 
or  retard  the  development  of  the  child.  By  the  introduction  of 
featherbone,  Brush  &  Co.  can  secure  this  desirable  feature  in  their 
waists  and  are  introducing  to  the  trade  for  next  season  a  range  of 
ladies',  misses'  and  children's  waists,  in  which  the  only  stiffening 
material  will  be  featherbone.  Another  prominent  specialty  will  be 
a  nursing  corset  boned  with  featherbone.  A  few  of  their  other 
specialties  will  be  found  in  this  firm's  advertisement  in  this  issue. 


r 


The  English  Lady 

has  found  out  that  her  wardrobe  is  not  complete  without  a 


~i 


44 


Pirle 


jj 


Finished  Costume 


which  does  not  mark  or  cockle  with  rain. 

"The  Lady's  Pictorial,"  Nov.  5,   1898,  says: 

"  Piple  finished  suitings  for  costumes  in  which  you  can  be   independent  of  the  weather,  for  they  will  never 
be  the  worse  for  either  a  slight  shower  or  a  steady  downpour." 


From  the  leading  Importers,  or  full  particulars  from 

RIPLEY  &  SON 

Bowling  Dye  Works,  BRADFORD,  ENQLAND. 


+s 
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/CANADIAN    ADVERTISING   is  best  done  by  THE    E. 
^      DICSBARATS    ADVERTISING  AGENCY,     Montreal. 


*    CAPITAL  CITY  BUSINESS  COLLEGE, 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co'  respondence  and  Proof 
reading.  Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  White's  Phonography  per 
month,  $8.00;  Telegraphy,  per  month,  $8.00;  Bookkeeping  and  Business  Practice,  per 
course  $35.00;  Bookkeeping  and  Business  Practice,  per  month,  $5.00;  Penmanship. 
per  month,  $3.00;  Night  School,  per  month,  $3.00;  Private  Lessons,  each,  $1.00.  Address, 
A.  M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts  ,  Ottawa. 


Nouveautes 


In  Dress  Trimmings, 

In  Silk,  Chenille  and  Mohair. 


FRINGES 

GIMPS 

FANCY  BRAIDS 


MOULTON  &  CO. 


Barrel  Buttons,  Cords,  Tassels, 
Tubular  and  Soutache  Braids. 

Ail  Manufactured  by 

12  St.  Peter  Street.  MONTREAL 


HOTELS  FOR  COMMERCIAL   MEN 


Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"  St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  K Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


W.  J.  CHAPMAN 

asks  you  to  try 


Made  at 


WINGHAM,  ONT. 


CROMPTON 
CORSETS 

b)     !c;is<jn   of  their 

1  'i':  ■■"  iii,  perfect  make, 
superioi  material,  and  un- 
equalled  reputation 

Sell  on  Sight. 

The  Contour,  Victoria, 
Queen  Moo,  and  Yatisi 
Corsets  and  the  Crompton 
Hygeian  Waists  are  the 
most  popular  styles  on  the 
market. 

The  Crompton  Corset  Co, 

Limited 

TORONTO. 


K.  Ishikawa 
&  Co. 


Main  Office  : 

Yokohama, 

Japan. 


Canadian  Office  : 

24  Wellington  St.  W., 

TORONTO. 


STOREY 

Spring  Trade. 

IjlvvVV*      New  and  deslrab|e  llnes. 

travelling  Bags.  *•« ■»*«•«  <•«»- 
Women's  and  mens  Belts. 

New  patterns  and  styles  of  excellent  value. 


Our  travellers  will  visit  the  trade  in  good  time  with  full 
ranges  of  samples  for  Spring  business. 

OP.  I).  $torey$  Son 

THE  CLOVERS  OF  CANADA 

ACTON,     ONT. 
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PATCHWORK    PAPERS. 


M 


ANY  little  stories  are  told  by  travelers  in  the  smoker.     The 
following  were  told  by  two  or  three  commercial  men  the 
other  evening  on  their  way  home  at  the  end  of  the  week  : 

Some  time  ago  a  good  looking  young  widow  kept  a  drapery  and 
smallware  shop  not  far  from  Aberdeen.  To  one  of  the  school 
board  inspectors,  who  frequently  got  after  her  little  boy,  Sandy,  to 
see  he  attended  school,  she  said  :  "  Mister  Patterson,  a'um  beginin' 
tae  think,  sir,  it's  no  the  laddie  sae  muckle  ye' re  comin'  efter,  it's 
mysel."     This  was  true,  for  the  firm  is  now  Patterson  &  Co. 


A  dry  goods  traveler  on  the  way  to  the  Coast  when  passing 
through  Manitoba  was  woke  up  by  the  loud  snoring  of  a  chap  in 
a  lower  berth.  The  other  passengers  found  it  impossible  to  sleep 
also.     The  traveler  woke  up  the  sleeper. 

"What's  the  matter  now  ?" 

"  You're  snoring  and  keeping  everybody  awake." 

"  How  do  you  know  I'm  snoring  ?  ". 

"  Why,  we  can't  help  hearing  it." 
"  Young  man,  you're  a  tenderfoot, or  you  wouldn't  believe  all  you 
hear  in  this  country,"  and  he  rolled  off  to  sleep  again. 


A  farmer  possessing  quite  a  vein  of  humor  left  Grey  county  for 
Manitoba  about  a  month  ago.  Previous  to  leaving,  he  put  up  the 
following  notice  in  the  local  country  store  :     "To  Sell — the  lease 


and  good-will  of  a  siuing  on  the  most  desirable  empty  nail  keg  in 
the  shop  ;  seat  covered  with  empty  sack  ;  soft  snap  ;  near  stove  ; 
cracker  and  biscuit  boxes  within  reach  ;  only  debating  club  in  the 
neighborhood  ;  easy  terms  ;  speak  quick,  as  I  am  leaving  for  the 
West." 

Last  Summer,  while  in  Muskoka,  a  couple  of  Toronto  ladie . 
visited  the  hayfield  near  the  hotel  where  they  were  staying.  Oi  e 
of  the  haymakers,  when  he  returned  from  work,  said  :  "  When 
the  mosquitoes  and  black  flies  got  at  us  under  our  bare  overall- 
the  ladies  laughed  at  us  trying  to  shake  them  off.  But  soon  the 
ladies  got  bit  the  same  way.  They  screamed  and  skedaddled. 
We  laughed  then." 

"  I  tell  you,"  said  the  lady,  "  it's  too  much — seven  dollars  for 
a  cloak  like  that  ! 

"  Well  madam,"  said  the  floor-walker  in  the  departmental, 
"  Suppose  we  say  $6.98  as  it  is  bargain  day.  How  will  that  suit 
you  ?" 

"  Now  you  are  talking  something  like — but  $7 — yes,  I'll  take 


it." 


The  story  most  of  us  have  heard  about  the  Chicago  clothing 
store  putting  a  well-padded  pocketbook  in  the  inside  pocket  of  a 
Spring  overcoat,  with  the  remark  that  it  had  just  been  returned 
from  one  of  the  wealthiest  men  in  town,  being  a  size  too  large.  The 
customer,  when  he  feels  the  pocketbook,  quickly  buys  the  coat  and 
rushes  off  to  catch — a  train.  This  story  was  told  to  a  Toronto 
clothing  man  the  other  day.  He  replied  :  "  That  sort  of  thing  may 
go  in  Chicago,  but  we  are  selling  coats  so  low  that  there  would  be 
no  margin  for  giving  away  an  empty  pocketbook,  to  say  nothing  of 
the  padding." 

Tom  Swalwell. 


The  Hamilton  Cash  Register 

Is  the  National  Cash  Register  with  all 
the  latest  improvements  up  to  date. 


Registers  s 


all    kinds  and   makes, 
tograph  Registers,  Cash 
ers,  etc.,  bought,  sold, 
exchanged  and  repaired. 


THE 


Hamilton  is  the  Anti-Monopoly  Register 

UP-TO-DATE. 
BUILT  ON  HONOR.  SOLD  ON  PRINCIPLE. 

And  backed  by  a  guarantee  that  means  something.     Thousands  or 
references  by  best  known  merchants  in  Canada. 

Let  us  give  you  an  exhibition  of  the  Hamilton  before  you  place 
your  order. 

All  the  latest  novelties  in  store  fixtures. 


HAMILTON  BRASS  MFG.  CO, 


HAMILTON,  ONT. 


Limited 


TORONTO  OFFICE 
MONTREAL  OFFICE   - 
VANCOUVER  OFFICE 
LONDON  OFFICE 


82  King  Street  West 
1782  Notre  Dame  Street 
219  Cambie  Street 
2SI  Dunda*  Street 
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SEE  THAT  CURVE? 
*y  IT  FITS. 


S-  H-  &  M 


THE 


Bias  Brush  Edge 
Skirt  Binding. 

U.S.  1'atint  No.  biioSq       March  14.  /809. 
Canadian  PaUnt  No.  62044.     Dtc.  13,  /8g8. 


YOU  CANNOT  FIND  anything  in  the  Skirt  Binding  line  so  perfect  as  our  S.  H.  &  M. 
BIAS  BRUSH  EDGE.  Its  NATURAL  CURVE  causes  the  Binding  to  conform  so  perfectly 
to  the  shape  of  the  skirt  that  it  looks  like  part  of  the  fabric  itself. 

The  Brush  is  made  on  a  scientific  principle  and  is  joined  with  the  S.  H.  &  M.  Bias  Vel- 
veteen, thus  making  it  the  most  durable  as  well  as  the  handsomest  article  of  its  kind  on 
the  market. 

It  affords  an  EXCELLENT  PROFIT  to  the  merchant  and  the  GREATEST  SATIS- 
FACTION to  the  customer. 


YOU   CAN  HOT  AFFORD  TO  BE    WITHOUT  THIS  ARTICLE   IN    YOUR   STOCK. 

Sample  Cards  and  prices  mailed  upon  application. 


MANCHESTER,  Eng. 


WART,    HOWE    &    MAY   CO 

Originators  and  Manufacturers  of  5.H.  t  M.  Bias  Brush  Edge  and  Other   Bindings. 

24  Front  Street  West,  TORONTO,  ONT. 

NEW  YORK  BOSTON         CHICAGO         ST.  LOUIS         CLEVELAND         SAN  FRANCISCO,  U.S.A. 


NOW  IS   THE   TIME 


TO  PLACE  YOUR  ORDERS  FOR  ISEXT 
FALL'S  DELIVERY. 


and 


IN  ALL 

Durable 

Qualities. 

"   43 


FOR  THE  FAMILY 


GENUINE  HEALTH 

UNDERWEAR 


The  Attention  of  the  Trade 

is  called  to  the  new  and  im- 
proved styles  we  have  placed 
on   the  market 

FOR  1899. 

These  garments  are  con- 
structed for  durability  and 
sightliness,  and  if  you  are 
striving  for  an  enduring  busi- 
ness no  underwear  stock  is 
complete  without  these  goods. 
They  are  for  sale  by  all  the 
leading  jobbers  in  the  country 
and  are  extensively  advertised. 


Qualities  and  sizes  are  always  uniform 
and  never  vary  in  the  slightest  degree. 


SUITS 


FOR 


Men,  Women 
and  Children. 


WRIGHT'S  HEALTH  UNDERWEAR  CO.,     NEW  YORK  CITY 
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Our  Goods  are  Sellers 


w*  ° 


.  \oW 
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A' 


' 


*« 


We  will  send  a 
line  of  Sample 
Books,  express 
prepaid,  to 
any  dealer  who 
desires  to 
replenish  his 
stock. 


5  ' 


Pattern   No.   706. 


WRITE 
QUICKLY. 


COLIN  McARTHUR  &  CO. 


1030  Notre  Dame  Street, 


Montreal. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


77 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,    American    and    foreign   firms   who   are    looking   for   Canadian   connections   will  find  in  this   column 
the   names  of  leading  agents  who   are   eminently  fitted   to  represent  them   In   this  country. 


43  St.  Sacrement 
Street  -_^_^ 


BAKER  &  BROWN 

Manufacturers'  Agfents,  MONTREAL 

Represent  Ing  9TANB7ELD  HmiwN  A  Co.,  Bradford,  Bug.,  manufacturers  of  meltons, 
csjTlage  cloths,  rugglngs,  <'ic.  Bbnsal,  i'mm-uui  <b  Oo.,  Philadelphia,  U.S.A., 
manufacturers  ofaress  trimmings,  Fringes  and  upholstery  goods.  Arnold  it. 
Meinka-  i\,..si.  Gall,  Switzerland,  manufacturers  Swiss  embroidered  handker 

chiefs,  Swiss  embroideries  anil  curtains. 


R.  H.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Mellnda  Street 

TORONTO,  CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing:. 


FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  246  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE 


R.  FLAWS 


Manchester 
Mrlmda 
Dry    (Joods   Commission   Agents 


£?*•  Toronto 


Rtfrtsntting  . 


Wm     Simpson,  Sons  &  Co .,   Philadelphia,  I'a  , 

Prints,   Linings  and   Draperies. 
aktwkk.ht  &   Warnkrs,  Limited,  I^ughborough,  Knglaml, 
Hosiery  and  Underwear. 
I  okman  &  Co.,   Leicester,  England, 


and   Warps 


W.  E.  WALSH  •*  -  -  * 

13  St.  John  stree,.  MONTREAL 

Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,    POCKETBOOKS,    DRESSING    CASKS,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS  S 

J.T.&J  Taylor, Limited,  Batley,  England.    Hope  St.  Factory,  Limited.  Belfast 
Shaw,  Wallace  >v  Co.,  Belfast.    Strauss*  fjhllch,  Aiinaben,'.    Baker  a  Brown,  Montreal 


Manufacturers'  Agent, 
SOSMcElnnon  Bg 
Inda  St.,  Toronto 


1859 


'"•"'. 


IflHUIESliS 

mMiiuui 


;\-SM.w  .. 


*  "V«    • 


1899    This  is  Our  Growing 
Time 

"  Turnbull's  "  has  Grown  to  be  a  house- 
hold word  and  stands  lor  the  best  and 
cheapest  Underwear  made  in  Canada. 

THE  C.  TURNBULL  CO., 
of  6ALT,  Limited. 

GOVLDING  dc  CO., 

27  Wellington  St.   West,  Toronto. 

JOSEPH   W.    WEY, 

7  Bastion  Square,   Victoria,  B.C. 


Manufacturers  or 


"  -"■-.* 


Oi 


J//frs/jrJ</'f/<*)     ''■ 


A  H.BAIRD, 

seer  racA$ 


H.STROUD. 

MAN'. 


V//V)  /////rry    /////j    (  lo. 
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SHOPS  AND  MEN'S  DRESS  IN  EUROPE. 

AN    ENGLISH   CORRESPONDENT   DESCRIBES   WHAT 

HE  SAW    AH  ROAD. 

IN  Genoa,  my  first  stopping  place,  the  men  were,  generally 
speaking,  well  dressed,  similarly  to  those  of  English  cities, 
they  copying  their  styles  from  Paris  and  London.  I  might  make 
one  exception,  however,  their  shoes,  which  were  remarkably  ill- 
shaped,  having  no  instep  to  speak  of,  and  with  pointed,  turned-up 
toes.  The  leather  was  also  of  very  inferior  quality,  as  is  the  case 
all  through  Italy.  In  the  subsequent  Italian  cities  I  visited,  Rome, 
Naples,  Florence,  Venice,  and  Milan,  there  was  literally  no  style — 
the  hats,  shoes,  and  clothing  being  of  a  very  cheap  quality,  without 
style  or  finish. 

It  was  not  uncommon  to  see  cloth  displayed  with  show-cards 
reading  in  Italian  :  "Suits  to  order,  30  francs,"  and  "Trousers  to 
order,  10  francs"  ;  but,  notwithstanding  these  prices,  I  did  not  buy 
any  clothes  in  Italy. 

The  neckwear  silks,  considering  Milan  as  a  manufacturing 
centre,  made  an  extraordinarily  poor  display.  Outfitting  establish- 
ments were  all  small,  and  always  attended  by  women,  as,  in  fact, 
is  nearly  all  business  in  Italy.  I  saw  women  carrying  hods  of  stone 
and  mortar  to  the  tops  of  houses  that  were  being  built,  also  cleaning 
streets  and  turning  switches  for  tramcars. 

While  in  Germany  I  visited  Chemnitz,  an  uninteresting  town  (a 
cross  between  Bolton  and  Nottingham),  where  I  became  convinced 
that  a  retailer  could  buy  hosiery  cheaper  in  London  than  at  the 
place  of  manufacture,  and  with  about  one-half  the  trouble. 

In  Berlin  I  rather  expected  to  see  some  bright  shops,  but  was 
disappointed.  They  displayed  in  their  windows  a  conglomeration 
of  goods  such  as  is  never  seen  at  home.  For  instance,  one  shop 
on  Unter  den  Linden  (the  principal  street)  displayed  about  a  dozen 
four-in-hand  scarves,  all  different  patterns  and  effects,  a  few  puffs 
and  tecks,  five  or  six  bottles  of  perfumery,  a  couple  of  boxes  of 
sweets,  a  card  displaying  moustache  curlers,  and  a  few  articles  of 
jewelery. 

Neither  in  Germany  nor  in  Italy  have  I  seen  an  exclusive 
gentleman's  outfitting  shop.  They  always  keep  ladies'  goods  or 
articles  entirely  foreign  to  the  business.  In  Berlin,  even  in  the 
largest  shops,  there  was  no  rush  and  bustle  such  as  we  see  in  Lon- 
don. The  assistants  are  allowed  two  hours  for  dinner,  and  all  over 
Germany  banks  close  between  12  and  2  every  day,  as  do  also  many 
of  the  shops. 

Plate-glass  windows  in  the  Berlin  shops  were  pieced,  generally 
at  the  top,  and  no  single  pane  of  glass  was  more  than  six  feet  in 
height.  I  sought  an  explanation  of  this  in  vain,  but  have  every 
reason  to  suppose  it  is  from  economical  motives. 

For  a  large  city  it  is  remarkably  devoid  of  style  as  regards  the 
dressing  of  both  men  and  women.  Many  "  dickeys  "  are  worn  in 
lieu  of  white  shirts,  principally  embroidered. 

The  straight-cut  "clerical"  collar  seems  to  be  preferred,  and 
the  turn-down  "Shakespeare,"  with  points  about  four  inches  deep, 
is  a  good  second.  A  scarf  and  no  white  shirt  usually  accompany 
this  outfit. 

No  light  felt  hats  are  shown  ;  many  straw  hats,  bowler-shaped, 


others  flat,  wide  brim,  and  about  a  six-inch  crown,  with  a  cheap, 
five-inch  ribbon. 

Silk  hats  of  all  styles,  shapes,   and  ages  seem  to  be  the  thing 
for  "dress-up"  wear.      Chimney-sweeps,  who  are  numerous,   also    \ 
wear  them,  and  I  saw  several  orchestras  in  outdoor  beer  gardens 
whose  musicians  also  appeared  in  high  silk  hats. 

While  in  Berlin  I  visited  the  large  shirt  and  collar  factory  of 
Wolff  &  Glasserfeld,  who  employ  about  2,000  women.  The 
employes  have  an  excellent  sick  fund  connected  with  this  establish- 
ment, the  fund  paying  the  sick  member  one-half,  and  the  firm  the 
other  half  of  the  salary  usually  earned. 

I  visited  Vienna,  noisy,  dashing,  gay,  with  its  thousands  of 
cabs  driven  along  at  breakneck  speed,  regardless  of  life  or  limb, 
making  such  a  confusion  to  my  eyes  and  ears  that  London 
seemed  a  quiet  town  in  comparison.  People  are  better  dressed, 
use  a  finer  quality  of  wearing  apparel,  and  copy  their  styles  from 
Paris. 

The  outfitting  displays  are  as  much  mixed  up  as  those  in  Ger- 
many or  Italy,  but  of  a  finer  grade  of  goods.  The  prices  are  just 
about  the  same  for  the  same  goods  in  London. 

This  standard  of  price  holds  good  for  lodgings  and  restau- 
rants ;  but  your  Viennese  is  a  good  cook,  and  the  "  Zahl- 
kellner,"  or  head  waiter,  to  whom  you  pay  your  bill,  a  splendid 
"worker"  for  tips,  as  he  receives  no  salary,  and  in  many  cases 
pays  the  proprietor  for  his  position.  He  has  a  happy  faculty  of  over- 
charging, generally  reckoning  in  the  date  to  swell  the  amount. 
The  waiters,  even  including  helpers,  usually  boys  from  12  to  16 
years  old,  whether  in  first-class  hotels,  cafes,  restaurants,  or  beer 
gardens,  appear  in  full  dress  attire  from  six  o'clock  in  the  morning 
until  bedtime. 

I  saw  numerous  men  carrying  banners,  popularly  known  with  us 
as  "  Sandwich  men,"  in  full  dress  suits,  high  hats,  and  white  cotton 
gloves.  In  Rome  I  saw  a  school  of  young  boys  out  for  their  after- 
noon walk  in  full  dress  suits,  high  hats,  and  white  kid  gloves.  It 
was  a  ridiculous  sight. 

In  Frankfort  the  display  of  hats,  shoes,  and  outfitting  was  of  a 
superior  grade  to  anything  I  saw  in  Berlin  or  Vienna.  At  the 
opera,  which  was  well  attended,  many  of  the  ladies  were  in  evening 
attire,  but  not  a  man  in  the  house  wore  full  dress,  and  but  few  even 
a  black  coat  and  vest.  I  had  good  opportunity  to  observe  this,  as 
the  theatres  and  operas  here  have,  between  the  acts,  a  15  minutes' 
intermission  for  refreshments,  which  are  served  at  a  buffet  in  the 
foyer.  The  waiters,  of  course,  appear  in  full  dress. — S.B.  in  Lon- 
don Outfitter. 


A  process  for  making  fine  wool  from  the  limestone  rock  found 
in  such  inexhaustible  quantities  in  the  neighborhood  of  Alexandria, 
Ind.,  is  a  recent  discovery  by  C.  C.  Hall,  chemist  of  the  steel  works 
at  that  place,  the  claim  being  that,  from  a  combination  of  94  per 
cent,  of  the  limestone,  chemicals  and  one  of  the  commonest  of 
minerals,  pure  wool  is  obtainable  as  white  as  snow.  It  seems  that, 
while  making  experiments  with  limestone  for  his  factory,  it  was 
found  that  a  certain  kind  of  the  material,  instead  of  turning  to 
quicklime  when  subjected  to  fire,  would,  when  combined  with 
chemicals,  turn  into  lava,  and,  when  subjected  to  another  process, 
this  lava  could  be  rendered  pliable  and  handled  like  molten  glass.  1 
From  this  beginning  the  process  was  pursued  and  a  downy  wool 
resulted  with  promise  of  considerable  industrial  possibilities  ;  that 
is,  such  rock  wool  is  represented  to  be  as  soft  and  white  as  that 
produced  by  sheep,  and  can  be  manufactured  cheaper  than  sheep 
can  be  raised  and  clipped,  is  not  affected  by  fire  or  water,  and  the 
supply  seems  to  be  almost  unlimited. 
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THE. 


c 


ANADIAN    COLORED 

CbTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  Agents 

MONTREAL  and  TORONTO 


THE  PRESS 

CLIPPING 

BUREAU  .  .  . 

Reads  every  newspaper  in  Canada  and  clips  therefrom  all  articles  of  a  business 
or  personal  nature  of  interest  to  subscribers  in  this  department. 

Politicians  can  obtain  from  it  everything  the  papers  say  about  themselves 
on  any  subject  in  which  they  are  interested.  men  learn  of  new  open- 

ings for  trade,  pointers  to  sell  goods,  addresses  of  people  likely  to  become 
buyers,  tenders  wanted,  stocks  for  sale  or  wanted,  reports  of  new  industries  or 
stores,  etc. 

Terms  —  Js  per  hundred  clippings  ;  $40  per  thousand,  payable  in  advance  ; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion,  the 
professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address  and 
mail  circulars  or  letters  to  these  at  any  time. 

THE  PRESS  CLIPPING    BUREAU 

Board  of  Trade,  MONTREAL 


NOTHING  DECEPTIVE 


ABOU' 


■+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1899  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


SYSTEMATIC 
SAVING 


eJS»       fcS5       <eS* 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is- built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W.  C   MACDONALD, 

Actuary. 


J.  K.  MACDONALD, 

Managing  Director 


Use  the  "Derby  Link,"  No.  2 


Patented  Nov.  28,  1 
FOR  ALL  CUFFS. 


Use  the  New  "Star  "  Cuff  Holder 


Patented. 
For  Link  and  Plain  Caffs 


Keep  your  trousers  up  with  the 
"Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers  Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


i 


U.S.  Patent  June  5, 1894.    Eng.  Patent  No.  11630. 


Au  Fait"  Scarf  Retainer 


Patented. 

Opens  Wide   at  Month. 


J.    V.    PILCHER   &    CO.,    **  ToUISVILL..  KY. 
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Acetylene 


Simple  and  Safe. 


WATER  JOINTS 
SELF  SUSTAINING. 


The  ONLY  Machine  that  Automatically  removes  the  ash  from  the  Carbide, 
leaving  both  dry.     No  Danger  of  Explosion  with  this  Machine. 


Manufactured  by_ 


The  Safety  Light  and  Heat  Co. 


The  only  firm  permitted  to  use  the  celebrated 
CLIFF-WARDLAW  SAFETY  GENERATORS. 


Dundas,  Ont. 


Send  for  Booklet  and  Price  List. 


The  following 

is  a  partial  list  of  the 
Goods  we  Manufacture 


The  Sun  Lighting  Machine, 

(sprinkling  system.) 

The  Beacon  Acetylene  Machine. 

(immersion  system.) 

The  Simplex  Acetylene  Generator. 

(the  best  and  cheapest  machine 
made  for  supplying  a  moderate  number  of  lights. ) 

The  Duplex  Acetylene  Machine. 

(the  only  machine  that  will  supply  both 
Light  and  Heat  from  one  and  the  same  machine.) 

Acetylene  Gas  Stoves  and  Ranges. 

(for  use  with  the  above  machine.) 

Special  Photographic  Apparatus. 

(beats  sunlight  for  photography. ) 

The  "Crescent"  Acetylene  Burner, 
Acetylene  Gas  Meters,  etc. 

We  also  make  a  specialty  of  lighting  Towns  and 
Villages,  for  which  we  design  special  apparatus.  Our 
goods  are  all  guaranteed.     Send  for  catalogue. 

THE  ACETYLENE 
MANUFACTURING  CO. 

LIMITED 

Head  Office,  LONDON,  ONT. 

Capital,  $300,000. 


1 


m 


<z 


BEAVER  LINE 

ELDER,  DEMPSTER  &  CO.'S 

Regular  Weekly  Sailings  Bet-ween 

MONTREAL  AND  LIVERPOOL 


From 
Liverpool. 
Sat.,  May  20. 


Sat.,  June    3. 
Sat.,  June  17. 


Steamer. 
LAKE  ONTARIO 
LAKE  HURON 
LAKE  SUPERIOR 
LAKE  ONTARIO 


From 
Montreal. 
Sat.,     June    3 
Sat.,     June  10 
Wed.,  June  21 
Wed.,  July     5 


RATES  OF  PASSAGE : 


FIRST  CABIN-Single,  $42.5<fto  §50.00.    Return,  880.00  to  $90.00.     SECOND  CABIN- 
Single.  S32.5U.    Return,  $61.75.     STEERAGE-Outward,  §22.50.     Prepaid,  $24.0u. 

For  further  particulars  as  to  passage  or  freight,  apply  to  any  Agent  of  the  Company  or  to 

ELDER,  DEMPSTER  *  CO,  MONTREAL. 


W 


Head  Office 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  *  *  COMPANY. 


FIRE 

AND 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,         and         Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and  Finishers. 
JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa. 

287  Yooge  St.,  Toronto.  47  John  St.,   Quebec. 

The  Toronto  Patent  Agency 

Limited 

CAPITAL,     -    -    $25, OOO. 


W.  H.  SHAW,  Esq.,  President. 
Jos.  Doust,  Esq.,  Vice-President. 
J.  Arthur  McMurtry,  Sec.-Treas. 


79,  So,  Si,  S2  Confederation 
Life  Building 

TORONTO,  ONT. 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all^ 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.     List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,   -  Toronto,  Ont. 


The  Celluloid  Company 


30,  3Z,  34,  36 
Washington   Place 


NEW  YORK 


ORIGINAL   and   ONLY  M 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely  No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 


TRADE 


LLUJ L 0 II 0       Others   Genuine 


MARK. 
Positively  waterproof.        When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 

f 


ROMAN 


BERKELEY. 


TITAN 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manu- 
^H^^BI^  facturers  are  producing  and  advertising  imitations 
of  our  goods  under  the  name  of  "  Celluloid,  we 
desire  to  notify  the  trade  that  the  word  "Celluloid"  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealers 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid." 


EXCELSIOR. 


SAVOY 


The  Celluloid  Company 


FIFTH   AVE. 


LUXFER 


&     $» 


PRisns 


Placed  in  windows  echo  the  outside  bright- 
ness to  the  very  rear  of  your  warehouse. 

"Investment,  not  speculation,"  say 
our  thousand  odd  patrons. 


EATON'S -WITHOUT    PRISMS 


EATON'S- WITH  PRISMS 


Your  next  door  neighbor  knows  what 
it  will  cost  to  light  his  store;  why 
don't  you  also  ? 

Write  for  Descriptive  Hook. 

The  Luxfer  Prism  Company 

Limited 

58  Yonge  St.,     Toronto. 


To  the  Traded 


j^May  20th. 


i 


MIDSUMMER  I 
REQUISITES 


Our    assortment    of    suitable   goods    for  the   Midsummer  Trade 
is  complete  in 

White  Piques,    White  Bedford  Cords,    White  Swiss  Spot  Muslins, 
White  India  Linons,    White  Organdies,    White  Victoria  Lawns, 
White  Embroidered  Pique  All- Overs,    White  Tucked  All- Overs, 
White  Embroidered  Flouncings. 

READY-MADE    SKIRTS    IN 

White  Pique j  Linen  Crash,  Black  Alpaca,  Black  Serge  and  Navy  Serge. 

BLOUSES    IN 

White  Piques,   Fancy  Piques,  Zephyrs  and  Fancy  Muslins. 

OUR    CELEBRATED 

Fast  Black  "Imperial"  Dye   Cotton  Hosiery,  Fast  Black  "Imperial"  Dye 
Lisle  Hosiery,    Ian  Hosiery,   in  Ladies' ,  Misses'  and  Children's. 

WE    CONTROL    THE     "SEABELLE"    SERGES 

Black    Costume   and   Blue    Costume  Serges,  Black  Figured  Alpacas,  Plain 
Black  Alpacas. 

LACES    MUCH    IN    DEMAND 

Valenciennes  in  narrow  and  medium   widths,  Black   Silk,    White   Silk  and 
Cream  Silk,    Torchon  and  Fancy  Cotton. 

DO    NOT    FAIL    TO    SEE    OUR 

Summer   Silks,    Silk    Gloves,    Taffeta    Gloves,    Lace    Ties,    Colored   Piques, 
American  Prints,   Cr urn's  Prints  in  Light  Checks  and  Stripes. 


Filling  Letter  Orders 
a  Specialty 


John  Macdonald  &  Co. 


Wellington  and  Front  Sts.  East 

«g  «£  <£  TORONTO. 


M 


i*# 


;5ffiif  intasif  %i  i  &  lMl 


mzmem^^ 


b^EDERICK  WYLD, 

President. 


ANDREW  DARLIHG, 

Vice  President. 


A.  "W.   GRASETT 

Director. 


R.  D.  MALCOLM, 

Secretary. 


Respectfully  solicit  a  careful  inspection 

Of   their    Fall    Samples,  now  in  the  hands  of 
their  Travellers. 


STAPLES 


Our  samples  are  pronounced  by  the  keenest  buyers  to  be 
the  most  attractive  and  "  up-to-date  '  range  we  have  ever 
offered.      Prices  will  be  found  to  meet  all  competition. 

LINEN  DEPARTMENT 

In  addition  to  a   complete  range  of  Staple   linens 

we    show    fine    ranges    of    Handkerchiefs,    embroidered, 

initialed  and  plain,  in  British,  Swiss,  and  Irish 
Goods;  Fancy  German  and  Irish 
Linens;  Damask  Cloths  with  Napkins 
to  match ;  Sideboard  Scarfs,  etc. 

DRESS  GOODS 

Newest  effects  in  Black  Fancies,  and 
every  variety  of  Plain  Costume  Cloths, 
Serges,  Cashmeres,  etc. 

Other  Departments  will  be  found  completely  assorted  with  newest  goods. 

Imported  Woollens,  Smallwares, 
Men's  Furnishings. 
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FALL  TRADE 


* 


FACTORY. 


gloves  and  mittens  * 
moccasins  i  Shoe  Pacs 


travelling  Bags 


*  ^  -* 


ESTABLISHED     1868. 

During  the  3Q  years  success  of  our  business,  we  have  always  been  at  the  front  in  all  that  per- 
tained to  improvements  in  the  production  of  Gloves  and  Mittens.  We  have  brought  out  new  ideas. 
We  have  given  the  Trade  SDlendid  values — -goods  which  have  possessed  style,  given  satisfaction 
and  long  service. 

Our  representatives  will  call  on  the  Trade  in  due  season.  Make  it  a  point  to  see  our  samples 
before  placing  your  orders.  We  guarantee  satisfaction,  and  the  maximum  in  value  at  the  minimum 
of  cost. 


I  ■  m    §       I  ||  il  il  v 


" '  '*-"  N  ■ 


TANNERIES 


ttl.  I>.  Storey  %  Son 


THE  CLOVERS  OF  (ANADA. 


AGTON,   ONT 
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Wall  Papers. 


Staunton  wall  papers — for  Spring  trade  of  1900. 

Our  travellers  are  headed  your  way  with  the  most  com- 
plete line  of  samples  we've  ever  started  them  off  with. 

The  assortment  is  the  largest — the  designs  and  colorings 
most  advanced — an  individuality  and  certain  salableness 
about  them  that  we  believe  will  "  fasten"  you  to  them  if 
you're  anxious  for  popular,  quick  sellers  at  a  good  profit. 

We  emphasize— brown  blanks,  white  blanks,  glimmers, 
bronzes,  embossed  bronzes,  ingrains  and  flitter  friezes 
and  ceilings,  blended  borders,  tapestries,  etc.  Every  line 
a  good  one,  and  the  very  things  you'll  want. 

If  you  stock  with  Staunton  wall  papers  you  can  meet  any 
competition. 


M.  STAUNTON  &  CO. 

WALL    PAPER    MANUFACTURERS, 

TORONTO,     =      =      ONT. 


I 


I 


i 
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COLIN  McARTHUR 
&C0 


are  turning  out  the 
finest  line  of 

Artistic, 
Money-Making 


Se/GJfJMRm,  Jef. 


Wall  Papers 


that    has   ever   been 
produced  in  Canada. 


Get   a   copy   of  their 
New   Book  .  .  . 


44 The  Manufacture  of  Wall  Paper " 


ILLUSTRATED 


COLIN  McARTHUR  &  CO. 


1030  Notre  Dame  Street, 


Montreal. 
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OIL  CLOTH 


The  Dominion  Oil  Cloth  Company 

An  inspection  of  the  lines  manufactured  by  us 
will  be  interesting  and  profitable  to  every 
buyer  of  Oil   Cloth. 


FLOOR  OIL  CLOTH 

No.  I  Quality. — Our  Standard  Line  —  in 
widths  of  from  4/4  to  10/4. 

No.  2  Quality. — The  medium  and  leading 
grade,  also  made  in  widths 
of  from  4/4  to  104. 

No.  3  Quality. — It  meets  the  popular  want 
for  a  moderate  priced,  good 
wearing  Oil  Cloth,  in  widths 
of  from  4  4  to  8  4. 

A  variety  of  the  most  select  designs  are  now 
offered — finest  colorings  and  best  finished 
goods  on  the  market. 


TABLE  OIL  CLOTH 

Our  sample-book  contains  a  selection  of 
pretty,  taking  and  original  patterns  ;  these 
goods  have  long  been  noted  as  reliable 
and  quick  sellers 

Enamelled  and 
Carriage  Oil  Cloth 

The  most  substantial  and  best  finished 
goods  offered  to  the  trade  ;  recommended 
as  being,  without  doubt,  second  to  none 
as  regards  price,  quality  and  finish. 


WE     ALSO     MANUFACTURE 


Floor  Oil  Cloth---in  widths  of  four  yards, 

Oil  Cloth  Mats  or  Rugs, 

Cotton  and  Duck  Back  Enamelled  Stair  Oil  Cloths, 

Canvas  and  Painted  Back  Stair  Oil  Cloth. 


OUR    FALL    SAMPLES  are  now  in  the  hands  of  the  Wholesale 
Dry  Goods  Trade^all  of  whom  handle  our  goods. 


Office  and  Works, 


St.  Catherine  and 
Parthenais  Streets, 


Montreal. 
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The  R.  J.  Smith  Co 

Of  Ottawa,  Limited 


268  Sparks  Street 


6 


OTTAWA,  ONT. 


WHOLESALE 


.    .    OF    .    . 


Men's  and  Boys'  Clothing. 


Cutting,  Making,  and  Trimming  merchants'  own 
cloth  a  specialty. 


Pewny's  Kid  Gloves. 


— -@® — 


Latest  Styles, 
Latest  Shades, 
Best  Qualities, 
Fresh  Stock, 


JJ'  Combine  to  make  these  gloves  the  best 

in   the   market.      Stock   of  leading  lines 
always  on  hand. 


All  orders  will  receive  prompt  and  careful  attention. 

$.  6rccn$nield$,  Son  *  Co. 

Agents  for  EMIL  PEWNY  &  CO., 
GRENOBLE,  FRANCE. 
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Messrs.  Rylands  &  Sons 


CAPE   TOWN 


Manchester,  England. 


THE  ONLY  GRAND  PRIZE  FOR  COTTON 
FABRICS.  PARIS,  1889. 


Limited 


ADELAIDE 


WAS  AWARDED  TO  RYLANDS  &  SONS.  Limited. 

Cotton  Spinners,  Manufacturers,  Merchants,  Bleachers  and  Dyers 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings. 


.  .  WORKS 


Manchester 
Heapey 


Gorton 
Swinton 


Wigan 
Crewe 


Chorley 
Bolton 


Capital,  $14,500,000    Employees, 


LIST  OF  DEPARTMENTS: 


Plain  DreSS  Goods,  British  and  Foreign 
Fancy  DreSS  Goods,  British  and  Foreign 

Silks  and  Velvets 
Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Prints  and  Cretonnes 

Bleached  Calicoes  and  Sheetings 
Flannelettes 


Oxfords,  Harvards  and  Galateas 
Hosiery 

Dyed  Linings 

Flannels  and  Blankets 
Quilts 

Floor  Oilcloths 

Umbrellas 

Gloves 

Ribbons 

Laces 

Haberdashery  and  Trimmings 

Smallwares 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely  No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


Others  Genuine 


Positively  waterproof.        When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 


ROMAN 


BERKELEY. 


Tl  TAN 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


^JAUTI^iN       It  having  come  to  our  notice  that  certain  manu- 

— — y_-— — — —     f; are  producing  and  advertising  imitations 

of  our  goods  under  the  name  of  "  Celluloid,'  we 
desire  to  notify  the  trade  that  the  word  "Celluloid"  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealers 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid." 


EXCELSIOR. 


SAVOY 


The  Celluloid  Company 


FIFTH   AVE 


THE  FOLDED  PAPER 
CARPET  LINING  . . . 

ALL  PAPER  AND  A  YARD  WIDE. 


IT  HAS  NO  EQUAL.  .  . 

Sanitary,  Vermin-Proof,  Warm,  Durable,  Deadens 
Sound,  Saves  the  Wear  of  the  Carpet,  and  makes 
it   feel    Richer   and    Chicker. 


No  house  is  completely  furnished  with- 
out this  lining  beneath  the  carpet.     . 


S.  A.  LAZIER  &  SONS 


STAIR  PADS 

In  Three  Sizes— £4  }{.  Ji. 

WE   ARE  THE  SOLE   MANUFACTURERS 
FOR  CANADA.     SEND  FOR  SAMPLE. 

For  sale  by  best  carpet  dealers.  If  your 
dealer  will  not  supply  you,  it  can  be  ordered 
direct  from  the  factory. 

Belleville,  Ont. 


THE  -;-  DRY  -:-  GOODS  -:-  REVIEW. 


ALL=WOOL 


Suitings 
Coatings 
Pan  tings 

in  both 

Tweed  and 
Worsted 

f  Indigo- 
Dyed 

Serges 

Meltons 

Beavers 


We  have  an  excellent  variety  of  patterns  now  in  the  hands  of 
the  wholesale  trade  for  Spring. 

They  are  up-to-date  in  style,  colors,  and  fabric,  equal  in 
every  respect  to  the  imported,  in  the  same  classes  of  goods,  and 

cost  you  less  money. 

We  can  produce  goods  right,  because  we  keep  abreast  of 
the  times,  both  as  to  skilled  help,  material,  and  most  modern 
equipment. 

All  the  leading  wholesale  houses  in  Canada  handle  our  pro- 
ductions. Ask  to  see  them.  If  your  supply  house  does  not  keep 
them  we  can  direct  you  where  you  may  see  them. 

Remember,  we  make  all-wool  goods,  and  use 

no   COtton   whatever. 

We  make  to  order,  and  sell  to  the  wholesale  trade  only. 


ROSAMOND  WOOLEN  CO 


Almonte,   Ontario. 
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SIS 


There  is  only  one  man  who  has  reached  the 
SUMMIT  in  the  DYEING  LINE. 


Every  nation  has  a  ruler,  every  business 
house  has  a  head  to  rule  it,  every  school 
has  its  principal.      So  it  is  in  our  business 


When    you    sell    Gloves  and    Hosiery 
stamped   .... 


JxHUd, 


has  been  head  in  this  department  for 
years,  and,  while  many  are  following  in 
the  footsteps  of  the  principal,  none  have  as 
yet  been  able  to  match  his  work. 


you  are  handling  goods  that 
cannot  be  equalled.     The  colors  are  fast. 

ALL  WHOLESALE   HOUSES 

CARRY  THEM    IN    STOCK. 


American  Bureau  of  Louis  Hermsdorf 

78-80   WALKER    ST.,    NEW    YORK. 
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The  Home  of  "Tiger   lirand"   Clothing     E.  Boisseau  <S:  Co.,  Temperance  and  Yonge  Sts. 


CLOTHING 


"Tiger  Brand" — every  garment  we 
sell  is  made  on  these  premises. 
"Tiger  Brand"  employs  more  labor 
under  one  roof  than  any  concern 
of  its  kind  on  the  continent.  "Tiger  Brand"  is  at  the 
top  for  style,  fit,  quality,  and  finish.  Better  can't  be 
made,  and  this  label  is  your  guarantee.  Suppose  you 
investigate  "Tiger  Brand." 


\ 

%. 


E.  BOISSEAU  &  CO.,  TORONTO 
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The  Watson,  Foster  Co. 


Limited 


Manufacturers  of  every 
grade  of 


.Montreal,  Canada 


WALL  PAPERS 


%    PAPER  H&HIINSS 


■<v 


littiti 


To  the  Trade: 

We  will  soon  offer  our  line 
for  1899-1900.  We  believe  it  will 
far  surpass  any  of  our  previous 
productions  in  design,  coloring 
and  general  attractiveness,  since 
it  is  the  product  of  better  skill 
and  wider  experience  than  prior 
lines. 


Among  the  Special  Features  may  be  mentioned  : 

I  W  |J  D  A  I  W  C  _  _  Most   complete  assortment  of    shades   with 
lUlini    1  W  the  iargest  nurnber  of  match  Flitter  Friezes 


in  blended  effects  ever  shown  in  Canada. 


21-INCH  PAPERS 


In    flats,    Plain    Varnish    Golds,    Embossed  Varnish    Golds, 
on  14,  16  and  24-oz.  stock. 

Embossed  Pulp  Effects — A  neat  novelty  specially  adapted 
for  dining-rooms,  halls  and  libraries. 


U 


|VT n4-s±  In  order  to  put  all  our  Ontario  customers  on  an  equal  footing  as  to 

1  ^vFLC.         freight,  we  have  decided  to  equalize  freight  with  Toronto  for  towns 
West  of  Belleville,  and  West  and  North  of  Toronto. 


^ 
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Fancy  Dry  Goods 


We  are  the  only  exclusively  Fancy  Dry 
Goods  house  in  Canada,  and  we  show 
a  range  of  specialties  in  our  line  un- 
equalled in  this  market. 

The  popular  Trimmings  for  Fall  and 
Winter  will  be  in  Braid,  Sequin,  and 
Tinsel  effects.  Braid  Skirt  and  Waist 
Setts,  Sequins  in  allovers  and  applique. 

DRESS  GOODS  in  the  newest 
materials  and  latest  designs  are  shown 
by  us  in  great  variety. 

A  Full  Assortment  of  the  numerous 
lines  comprising  a  complete  sett  of 
Fancy  Dry  Goods  is  shown  in  the  col- 
lection carried  by  our  travellers. 

Letter  Orders 

Receive  Special  Attention. 


@\® 


KYLE,  CHEESBROUGH  &  CO. 


16  St.  Helen  Street 


MONTREAL 
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The 


STYLE, 


The 


Will  Draw  People 
to  your  Store. 

PRICE,  Tbe  FIT, 


HAVE  NO  SUPERIOR. 


NEW  YORK: 
636  and  633   Broadway. 


CHICAGO : 
233  Fifth  Avenue. 


TORONTO: 
77  Victoria  Street. 
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K.  Ishikawa  &  Co 

TORONTO 


MANUFACTURERS    OF 

Ishikawa  Silks 
Colored  Habutai 
Silk  Handkerchiefs 
Art  Embroideries 
Windsor  Ties 
Rugs  and  Mattings 


20  and  27-inch  IIAIHTA1  SILKS 
in  all  Colors  in  Stork. 


SAMPLES  SENT   ON   APPLICATION. 
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9  It  is  the  same  in   every   line,    one       jjj 

make  is  better  than  another.  8 


if 


St 


* 

t 

to 


So   it  is  with 

Linen  Threads. 


FINLAYSON'S 


S 


\\       embodies   all   the  qualities  that  go  to       S«? 


$       place    an    article    at   the   top    of    the  w 

I      ladder.  J 

I             Full  Length,  Full  Weight,  1 
I            Uniform,  Smooth  and  Strong. 

f 

Agents  for  Canada                -  VI 

^  si- 

John  Gordon  &  Son 

MONTREAL. 


^^rom^m^. 


\\  \D.\  is  a  country  full  of  surprises,  its 
resources,  its  hidden  riches,  its  fertility, 
its  scenery  and  the  actual  extent  of  its 
realized  wealth  are  imperfectly  known 
even  to  its  own  people  This  is  not  so 
strange  as  may  appear  at  first.  Both  in 
Europe  and  in  North  America  the  atten- 
tion of  capital  and  the  emigrating  classes 
has  been  absorbed  by  the  wonderful  material  advances  of  the 
United  States.  The  republic  had  a  long  start ;  it  was  better 
equipped  for  material  development  by  this  very  fact  ;  so  that 
people,  even  Canadians,  who  wanted  the  shortest  cut  to  pros- 
perity naturally  went  to  the  United  States.  This  was  inevitable. 
It  could  not,  humanly  speaking,  have  been  prevented.  In 
consequence,  Canada  has  been,  to  some  extent,  overlooked. 
This  may  seem  inexplicable,  but  the  want,  until  recent  years,  of 
proper  internal  communication,  by  rail  and  water,  prevented 
Canadians  from  exploiting  their  own  possessions,  and  British 
capital  had  already — from  1850  onwards — thoroughly  developed 
the  United  Slates  and  provided  the  openings  which  youth  and 
vigor  always  seek  when  they  start  out  in  life. 

There  is  the  misapprehension  of  Canadian  climate  which 
must  be  patiently  overcome.  It  is  generally  supposed  that 
Winter  is  our  typical  season.  Vet,  at  any  time  during  that 
period  of  the  year  an  area  as  large  as  England  is  bare  of  all 
snow.  There  are  persons  who  honestly  believe  that  you  can 
cross  the  great  lakes  on  the  ice,  although  these  bodies  of  water 
never  freeze  over.  The  most  absurd  mistakes  and  sometimes 
malicious  humor  are  to  be  found  in  highly  respectable  authori- 
ties. Sir  Francis  Head,  who  wrote  more  than  one  book  about 
Canada,  and  who  was  Governor  of  the  Province  of  Ontario  for 
a  time,  records  in  one  place  that  as  he  sat  writing  is  his  library 
the  ink  froze  on  his  pen  !  The  "  Encyclopaedia  Britannica  " 
gave  the  opening  of  navigation  in  Toronto  harbor  as  June  \ 
United  States  general  who  outlined  a  military  campaign  against 
Canada  counted  upon  bringing  his  troops  across  Lake  Ontario 
on  the  ice  !      And    yet    Baron    Munchausen   is  dead.       The 


Baron's  story  of  the  horse  that  was  cut  in  two  while  drinking  at 
the  trough,  but  (being  unaware  that  the  rear  portion  of  his  body 
had  fallen  to  the  ground)  went  on  drinking  as  if  nothing  had 
happened,  is  not  distinguished  by  a  more  remarkable  flight  of 
fancy  than  some  stories  told  of  the  Canadian  climate.  The 
photographic  scenes  of  this  country  nearly  always  represent  us 
during  the  comparatively  brief  period  when  the  weather  is  cold 
and  the  snow  abundant.  There  are  few  people  who  would 
believe  that  in  Toronto  sleighing  for  any  length  of  time  is  a 
rarity,  that  ocean  steamships  are  unloading  their  cargoes  in  the 
harbour  of  Montreal  during  the  month  of  November,  and  that 
British  Columbia  has  a  milder  climate  than  that  of  England. 

As  a  matter  of  fact,  the  typical  season  in  Canada  is  the  long 
Summer  and  Autumn — truly  the  most  delightful  in  the  world. 
In  that  season  you  are  always  sure  of  a  period  of  dry,  fine 
weather,  with  plenty  of  sunshine  and  usually  a  cool  breeze.  It 
is  difficult  to  imagine  a  trip  more  delightful  than  a  leisurely  tour 
from  ocean  to  ocean  through  the  Provinces  of  Canada. 

If  a  man  starts,  as  he  ought  to  do,  with  the  Maritime  Pro 
vinces  on  the  Atlantic  coast,  through  the  central  portions  of 
Old  Canada,  and  on  to  the  prairie  till  the  rich  and  mountainous 
Province  of  British  Columbia  is  reached,  he  will  find  along  the 
route  enough  of  variety  to  absorb  the  attention  of  the  least  im- 
pressionable traveler.  There  is  Nova  Scotia  first  of  all — with 
its  great  coal  regions,  which  make  this  portion  of  the  coast  of 
so  much  strategic  value  to  England  ;  with  its  fine  agricultural 
and  grazing  lands,  its  fruit  regions  producing  apples  famous  tf>c 
world  over,  and  its  iron  and  gold  deposits.  Crossing  to  Prince- 
Edward  Island,  this  charming  little  Province  with  its  fine  cult: 
vated  areas  aod  pretty  scenery,  the  traveler  finds  that  trade  and 
industry  go   hand  in-hand  with  a  quiet  enjoyment  In 

New  Brunswick,  the  farming  and  lumbering  are  stnkij  features 
of  a  Province  that  contains  some  of  the   most  com 
prosperous  people   in  the   world.     Then,    bv  aent  rail 

way,  or  if  you  like,  up  the  River  St.  Lawn  m  td  the  historic 

Province  of  Ouebec,  where  Cartier  and  h  -sors  founded 

a  new  State  for  the  old  Kings  of  France  and   planted  a  thriving 
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colony  of  French,  now  grown  into  a  little  nation  of  themselves, 
all  loyal  and  industrious  subjects  of  Queen  Victoria.  Quebec 
Province,  with  its  extensive  lumber  trade  and  well-developed 
manufactories  in  cottons,  iron,  woollens,  etc.,  forms  a  highly 
advanced  portion  of  the  Dominion.  It  contains  the  city  of 
Montreal,  with  its  large  ocean-going  trade,  centralized  capital 
and  solid  strength.  Then,  on  into  Ontario — the  home  of  over 
two  millions  of  people  not  surpassed  anywhere  for  the  intelli- 
gence with  which  agriculture  and  manufactures  are  carried  on, 
and  the  high  standard  of  comfort  which  prevails  amongst  them. 
Manitoba  and  the  Prairies  !  What  visions  these  names  call  up 
of  agricultural  operations  on  a  scale  of  magnitude  that  would 
have  amazed  our  grandfathers  !  "  I  wish,"  said  a  man  the  other 
day  who  knows  western  Canada  well,  "  we  could  see  the  West 
one  hundred  years  hence,  for  its  certain  prospects,  if  outlined 
now,  would  sound  like  a  fairy  story.  We  are  leaving  to  our 
grandchildren  the  richest  heritage,  I  believe,  to  be  found  any- 
where on  the  globe."  Then,  lastly,  into  British  Columbia,  where 
are  stored  every  sort  of  wealth  that  men  covet,  and  which  for 
its  scenery  attracts  admiring  visitors  from  widely  separated  con- 
tinents. One  may  be  deemed  guilty  of  overstrained  eulogy  in 
describing  Canada.  In  point  of  fact,  it  is  a  sober  narrative  of 
fact.  Remember  that  we  have  here  half  a  continent,  stretching 
from  ocean  to  ocean,  with  every  variety  of  resources,  with  ship- 
ping interests  on  the  Atlantic  and  Pacific,  with  direct  railway 
connection  from  shore  to  shore,  and  possessing  what  is  always  a 
factor  in  the  upbuilding  of  modern  states — good  laws  and  free 
government. 

What  sort  of  person  would  be  uninterested  and  unimpressed 
by  a  visit  to  the  Canadian  Dominion  ?  Suppose  him  to  be  a 
sportsman.       Is    his    specialty    salmon    fishing,    deer   hunting, 
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partridge  or  wild  duck  shooting,  or  the  pursuit  of  big  game  ? 
He  will  find  all  these  and  other  sports  to  be  had  in  abundance. 
Suppose  him  to  be  merely  a  dilettante  tourist,  with  a  languid 
interest  in  historical  plans  and  an  artistic  eye  for  natural 
scenery.  When  he  has  seen  the  mountains  and  lakes,  the 
wooded  valleys  and  quiet  streams,  when  he  has  wandered  to 
some  of  the  points  made  famous  in  the  pages  of  Parkman  and 
Kingsford,  he  will  not  turn  away  from  Canada  with  a  weary  and 
unsatisfied  longing.  Or,  suppose  he  is  a  politician  with  an  eye 
to  the  economic  conditions  that  prevail  and  the  relations 
between  the  laws  and  the  welfare  of  the  people,  he  will  find 
plenty  of  interesting  data.  One  central  fact  will  impress  him  : 
That  wealth  in  Canada  is  more  generally  diffused  wealth  than 
in  other  countries,  for  the  rich  are  not,  as  a  rule,  too  rich,  or  the 
poor  very  poor.  And  suppose  he  is  a  capitalist  himself,  or  the 
confidential  agent  of  capital,  and  desires  to  know  something 
about  investments.  In  this  respect  it  will  be  found  that  Canada 
is  only  at  the  beginning  of  her  career,  and  that  it  offers  many 
safe  openings  for  legitimate  investment.  Many  a  million  has 
been  diverted  to  other  portions  of  the  world  by  "  fairy  tales  " 
from  remote  regions,  and  the  owner  of  the  money  will  never 
see  it  again. 

In  the  pages  of  a  commercial  journal  it  seems  natural  to 
devote  more  attention  to  those  financial  and  trade  considerations 
suggested  by  Canada's  position  than  to  other  matters.  Yet,  one 
cannot  overlook  the  fact  that  scenery,  climate,  proximity  to  the 
old  countries  of  the  world  bear  directly  upon  the  development 
of  a  new  region.  Men  and  women,  especially  the  latter,  will 
never  go  as  readily  to  a  bare,  remote  -and  uninteresting  place, 
far    from    all    the    associations  of  early  life,    as  to  a  congenial 

and  attrac- 
tive coun- 
try nearer 
home.  Dis- 
tant emigra- 
tion has  al- 
most invari- 
ably been 
produced  by 
"fairytales." 
A  large  por- 
tion of  the 
world's  capi- 
tal has  been 
risked — and 
lost  —  on 
"fairy  tales." 
In  regard 
to  Canada, 
however,  the 
uuth  is  easi- 
ly known, 
and  a  rather 
curious  fea- 
ture about  it 
is  that  in  the 
history  of 
the  country 
the  worst 
A  Placer-Mining  Creek  in  British  Columbia.  has    always 
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been  known.      This  may   be   due   to  several  reasons,  some  of  obtained,  there  is  no  reason  to  doubt  the  result.      We  have  the 

which  it  would  not  be  civil  to  mention,  such  as  the  inaccuracies  labor,  the  resources,  the  climatic  and  other  conditions  necessary 

of  chance  visitors,  the  prejudices  of  disappointed  politicians,  or  to  insure  success  and  it  "  must  follow  as  the  night  the  day  "  that 

the  agents  of  a  powerful  and  envious  neighbor.  it  will  come. 


At  this  particular  time,  it  must  be  confessed,  a  rather  favor- 
able opinion  of  Canada  obtains  abroad,  and  it  seems  fitting  to 
acknowledge  the  friendly  feeling,  and  to   show  that   it  is   well 


It  has  happily  been  proved  that  Canada  is  specially  noted  for 
the  quality  of  its  productions.  For  some  of  this  reputation  we 
are  undoubtedly   indebted   to  an   excellent  climate — the  clear, 
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founded,  as  far  as  the  Dominion's  material  stability  is  con- 
cerned. For  example,  there  is  what  is  familiarly  called  "  foreign 
trade,"  the  outward  and  visible  sign  of  a  community's  commer- 
cial place  among  the  nations.  An  aggregate  foreign  trade  of 
$300,000,000  in  1898  (that  is,  $60,  or  /12  per  head  of  popu- 
lation) is  not  a  bad  showing.  An  export  trade  of  $165,000,000 
(^33.°o°>°oo)  in  1898,  or  $33  (about  ,£6)  per  head,  indicates 
a  thriving  commerce.  It  is  also  significant  that  the  export  trade 
does  not  depend  on  one  department  of  production,  and  is  not 
confined  to  three,  or  lour,  or  six  different  staple  articles.  Canada 
is  able  to  supply  a  demand  for  food  products,  raw  materials,  or 
certain  specialties  in  manufactures.  This  gives  to  Canadian  in- 
dustrial life  a  variety  that  tends  to  attract  various  kinds  of  emi- 
grants— some  preferring  mining,  some  farming,  etc.  The  surplus 
products  that  are  exported  make  up  as  miscellaneous  a  list  as 
you  will  find  anywhere — cheese  and  lumber,  bicycles  and 
butter,  ships  and  pork,  gold  and  potatoes,  wheat  and  coal,  iron 
ores  and  homespuns,  fruit  and  pulp,  fish  and  copper.  This 
means  a  wide  diversity  in  commercial  and  industrial  occu- 
pation. Capital  is  often  needed  to  enlarge  the  industries 
already  established,   but   the  ear   of  the    invester  abroad  once 


Scene  among  the  Thousand  Islands,  St.  Lawrence  River, 

dry,  healthy  atmosphere  imparts  a  quality  to  grain  and  fruits 
that  is  appreciated  abroad.  The  accident  of  nature  has  a  share 
in  the  credit  :  the  quality  of  the  timber,  the  superiority  of  coal 
deposits  to  those  in  other  regions,  the  attraction  which  northern 
waters  have  for  the  fish  are  also  conditions  which  Canadians 
certainly  did  not  create.  But  they  have  made  practical  use  of 
them,  and  if  the  foreign  capitalist  were  wise,  he  would  get  a 
larger  share  of  the  profits. 

But  Canadian  industry  has  not  been  idle  in  turning  natural 
advantages  to  account.  The  making  of  cheese  has  become  a 
science,  as  witness  the  export  last  year  of  200,000,000  lb.,  valued 
at  about  $18,000,000  (,£3,600,000).  Canadian  whiskey  is  sold 
all  over  the  world,  owing  to  the  skill  with  which  it  is  made. 
Canadian  agricultural  implements  go  everywhere,  being  a  proof 
at  once  of  the  advanced  methods  of  agriculture  in  vogue  here, 
and  the  great  magnitude  of  the  farming  operations.  Farms  of 
1,000  acres  with  one  man  as  owner  are  only  regarded  as  of 
very  moderate  dimensions  on  the  Western  prairies.  Local 
demands  have  called  into  existence  a  number  of  industries  that 
demand  skill  and  intelligence,  and  wherever  the  capital  invested 
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in  these  has  been  adequate  and  well  directed,  they  have  suc- 
ceeded. 

"  The  Canadian  fisheries — the  largest  in  the  world,"  that  is 
the  official  statement.  That  means  a  great  deal  besides  the 
money  value  of  these  resources,  great  as  it  is.  It  means  a  sea- 
faring population,  a  hardy  race  of  men.  In  Nova  Scotia  more 
than  25,000  men  are  engaged  in  this   industry,  for  the  in-shore 
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fisheries  are  very  rich,  and  the  proximity  of  deep-sea  fisheries,  as 
well,  encourages  men  to  pursue  this  time-honored  career. 
Throughout  Canada  about  75,000  men  are  employed  in  the 
fishing  industry.  The  inland  fisheries  in  the  great  lakes  and 
rivers  are  practically  inexhaustible,  and  their  value  has  been 
preserved  by  regulations  which  make  certain  methods  of  taking 
fish  illegal.  There  is  hardly  a  stream  or  lake  across  the 
Canadian  continent  which  does  not  teem  with  fish.  The  salmon 
fisheries  at  the  Pacific  Coast  are  very  valuable,  but  are  as  yet 
only  partly  developed.  The  canned  salmon  industry  has  grown 
to  a  position  of  importance.  Last  year,  more  than  40,000,000 
pounds  of  it  were  exported,  while  the  home  consumption  is 
large.  The  Canadian  salmon  goes  (in  cans)  to  every  part  of  the 
world — to  Great  Britain,  Australia,  India,  Chili,  China,  France, 
etc.  When  alive,  he  stays  in  Canadian  waters.  The  whole 
fishing  fleet  of  Canada  numbers  35,000  vessels  and  boats. 

In  pictorial  illustration — just  as  in  history,  geography  or 
other  branches  of  knowledge — the  unusual  or  the  exceptional 
attracts  attention  most.  The  warmest  fur  garments,  the  wildest 
snowstorms,  the  strangest  freaks  of  King  Frost  have  often  been 


selected  to  set  forth  the  typical  scenes  of  Canada.  Conse- 
quently, persons  abroad  find  it  hard  to  realize  that  the  Dominion 
is,  essentially,  a  fruit  country.  The  dry  climate  gives  to  some 
fruits,  like  apples,  melons,  grapes  and  small  fruits,  a  taste  that  is 
only  to  be  compared,  in  market  value,  to  their  keeping  qualities. 
In  Ontario,  grapes  and  strawberries  are  field  crops.  The  vine- 
yards in  that  Province  cover  6,000  acres.  The  Niagara  district 
is  noted  for  its  peaches,  grapes  and  all  small  fruits.  In  this  region, 

unimproved 
fruit  farming 
land  sells  for 
;£ioo  per  acre. 
Peach  trees  are 
planted  in  or- 
chards just  as 
apple  trees  are. 
The  apple  re- 
gion in  Nova 
Scotia,  along 
the  Annapolis 
Valley,  is  an- 
other of  the 
"gardens  of 
Canada."  Its 
apples  go  to 
Europe,  and  are 
steadily  secur- 
i  n  g  a  wider 
market  there. 
Tomatoes  in 
Canada  ripen 
in  the  open  air, 
as  do  melons, 
grapes,  and  all 
vegetables  and 
fruits  that  ripen 
best  under  a 
warm  sky  and 
in  rich  soil. 
Fruit  is  no  lux- 
ury in  the  Dominion  j  it  is  within  the  reach  of  the  poorest, 
and  we  are  apt  to  forget  this.  The  orchard,  except  in  large 
cities,  is  a  common  enough  possession  of  a  small  householder, 
while  every  farm  has  its  fruit  garden,  even  when  the  cultiva- 
tion of  the  fruit  is  no  special  occupation  of  the  landowner. 

In  Canada,  the  homes  of  those  who  in  Europe  would  either 
be  agricultural  laborers,  working  for  a  low  wage,  or  tenant 
farmers  on  a  small  scale,  indicate  a  very  comfortable  style  of 
living.  In  fact,  country  life  in  the  Dominion  has  very  many 
attractions.  Agriculture  is  still  the  chief  industry  of  the  people, 
and,  notwithstanding  the  movement  of  population  to  the  largest 
centres  of  activity,  a  movement  that  has  been  felt  in  every 
country,  farming  will  probably  continue  for  a  long  time  to 
occupy  the  first  position.  On  the  Western  prairies,  where  farm- 
ing is  carried  on  on  an  extensive  scale  over  immense  areas,  the 
opportunities  for  men  with  capital  and  experience  are  very  great. 
The  modern  farm,  with  its  comfortable,  well-built  house,  its  garden 
and  orchard,  its  fine  barn,  its  live  stock,  etc.,  gives  a  good  idea 
of  the  lot  of  the  agricultural  community.  One  or  two  illustra- 
tions in  this  issue  will  indicate  the  comfort  and  prosperity  which, 


Unloading'  the  Salmon  at  a  Pacific  Coast  Cannery. 
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in  the  case  of  any  competent,  energetic  man,  is  the  lot  of  the 
Canadian  landowner.  For  those  who  like  country  life  it  is 
almost  an  ideal  existence. 

Many  a  fortune  has  been  made  in  the  lumber  industry  of 
Canada,  and  it  continues  still  to  be  one  of  the  most  important 
investments  in  the  country.  The  industry  employs  a  great 
number  of  people,  who  are  either  engaged  in  cutting  the  trees 
in  the  woods,  bringing  them  down  the  lakes,  rivers  and  streams, 
or  cutting  them  into  logs,  or  partly  manufactured  lumber,  in  the 
mills.  The  group  of  mills  situated  on  the  Ottawa  river  just 
above  the  political  Capital  of  the  Dominion  furnish  a  good 
illustration  of  the  extent  of  the  industry.  New  Brunswick's 
forests  make  the  lumber  trade  a  great  factor  in  the  commerce 
of  that  Province.  The  forests  of  Quebec  are  also  extensive, 
and  from  the  old  city  of  Quebec  the  export  of  square  timber  to 
other  continents  is  still  an  extensive  trade.  The  immense  trees 
of  1-ritish  Columbia  and  the  vast  areas  of  timber  there  point  to 
an  ever-increasing  trade  from  the  Pacific  Coast  ports  of  the 
Canadian  continent.  There  are  over  $100,000,000  (,£20,000,- 
000)  worth  of  capital  invested  in  the  lumber  industry  of  Canada, 
and  the  value  of  the  annual  output  is  believed  to  be  over  $125,- 
000,000  (^25,000,000).  In  1898,  the  value  of  forest  products 
exported  by  Canada  was  $27,000,000.  Of  this  total,  over  $16,- 
000,000  went  to  Great  Britain  and  her  colonies,  while  of  the 
$9,000,000  credited  with  going  to  the  United  States,  a  portion, 


trade  indicates  that  the  spruce  forests  are  going  to  promo 
new  industry  which  will  greatly  add  to  the  wealth  of  the 
Dominion.  Nova  Scotia  and  New  Brunswick  are  rich  it) 
spruce.  Pulp  mills  are  building  there  fast,  and  111  Quebec  and 
( tntario,  some  extensive  enterprises  of  this  kind  are  under  way. 
The  great  pulp  mills  at  Sault  Ste.  Mane,  Ontario — of  which  an 
illustration  is  given  in  these  pages — are  but  one  example  of  the 
mechanical  plants  which  will  soon  give  Canada  a  leading  place 
in  supplying  the  pulp-needs  of  the  world.  The  pulp  and  p 
industry  \s,  therefore,  a  natural  industry  in  the  Dominion,  one 
for  which  Nature  has  specially  fitted  her. 

In  such  avenues  for  the  investment  of  capital,  the  enormous 
extent  of  the  water-powers  of  Canada  is  a  very  noteworthy 
element.  These,  under  modern  conditions,  can  be  used  with 
vast  results  in  the  erection  and  distribution  of  electricity,  so 
that  the  Dominion  is  favored  not  alone  with  resources  of  the 
richest  kind,  but  with  the  power  to  develop  them.  The 
Niagara  Falls,  known  to  the  world  of  sightseers  as  a  natural 
wonder,  are  but  one  of  many  waterfalls  that  may  be,  and  are 
being,  utilized.  .The  flow  over  Niagara  is  estimated  at  2,500,- 
000  horse-power.  The  rapids  along  the  River  St.  Lawrence,  at 
various  places  between  Hrockville  and  Montreal,  are  capable  of 
becoming  great  factors  in  every  kind  of  manufacturing  industry. 
The  innumerable  faUs  that  are  to  be  found  all  over  the  Can 
adian  continent  constitute  a  valuable  asset  to  the  Dominion. 
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it  is  known,  passes  at  once  to  other   countries   being   shipped 
from  New  York  and  other  United  States  ports. 

The    much   prized   pine   timber   was  long   regarded  as  the 
staple  of  our  forest   wealth,  but  the  rapid  growth   of  our  pulp 
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Range  Cattle  in  Southern  Alberta. 

Allied  closely  with  agriculture  is  the  live  stock  industry — 
another*natural  and  national  industry  which  once  more  illus- 
trates the  exceptional  richness  of  (  ana  dian  resources.  There 
is  no  Province  in  the  Dominion  not  adapted  to  stockraising  of 
some    kind.      Prince    Iidward   Island  is   noted  for  horses,  and 
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cattle  for  dairy  purposes  are  numerous.  Nova  Scotia  possesses 
numerous  areas  for  stockraising,  and  in  certain  parts  sheep 
grazing  can  be  profitably  developed.      In  New  Brunswick,  the 
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hay-land  valleys  have  contributed  to  the 
expansion  of  stockraising  with  excellent 
profits.  Quebec  and  Ontario  are  rich  in 
this  respect,  Ontario  furnishing  at  present 
the  largest  amount  of  stock  and  animal 
products  sold  abroad  by  Canada.  Mani- 
toba, though  essentially  a  wheat-growing 
Province,  is  equally  adapted  for  stockrais- 
ing. On  the  prairies,  in  Assiniboia  and 
Alberta,  are  the  great  ranches  of  Canada. 
Before  the  white  man  ever  saw  this  region 
it  was  the  chosen  home  of  the  buffalo 
and  other  wild  cattle,  and  they  passed  the 
Winters  here  no  matter  how  far  north  or 
south  they  might  roam  at  other  seasons  of 
the  year.  The  bright  sun,  dry  air  and 
fine  pasturage  accounted  for  this.  As  you 
go  towards  the  Rocky  Mountains  the 
warm  "  Chinook  "  winds  help  to  temper 
the  cold  of  Winter  and  provide  a  region 
specially  marked  out  by  nature  as  the 
home  of  a  stockraising  industry  of  the 
most  extensive  sort. 


their  products  "  form  a  "  fat  "  item  in  Canadian  commerce. 
The  home  consumption  is  immense,  since  the  poorest  people 
live  on  a  meat  diet.     The  surplus  goes  abroad.     Except  some  of 

the  most 
distant 
countries 
of  Asia  and 
Africa,  it 
would  be 
hard  to 
name  a 
country 
which  does 
not  d  e - 
mandsome 
one  or 
moreof  the 
products  of 
Canadian 
animals  or 
theanimals 
themselves 
The  total 
value  of 
this  class 
of  exports 
in  1898 
was  $45,- 
000,000 
(,£9,000,- 
000).  The 
English- 
Timber  Cove  near  Quebec.  man     eats 


'  Canada  from  Ocean  to  Ocean  " 


The  Lumber  Industry  at  Ottawa. 


Statistics  are  often  wearisome,  and  are 
only  required  when  one — having  described   a  country  rich  in 
flocks  and  herds — desires  to  show  what  part  they  play  in  the 
industrial  and  commercial  life  of  the  people.     "  Animals  and 


many  a  pound  of  Canadian  beef  and  mutton,  although  for 
local  trading  purposes  it  may  be  confidently  labeled  "  prime 
English."      The  United   Stateser  finds    nothing   sweeter    than 
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Canadian  lamb,  although  it  pleases  him  to  tax  it,  or  rather 
himself,  heavily  before  eating  it.  Canadian  butter  can  be  found 
in  Great   Britain,  Germany,  China,   Belgium,  the  West  Indies, 


statistics  tell  us  anything,  and  this  is  certainly  a  moderate  esti- 
mate. But  the  half  has  not  yet  been  told.  Of  wealth  to  be  got 
out  of  the  ground,  Canada  seems  to   possess,   of  almost    every 
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South  America  and  elsewhere,  its  improved  quality,  not  its 
strength,  taking  it  so  far  afield.  Of  Canadian  cheese,  what 
more  need  be  said,  except  that  when  the  North  Pole  is  dis- 
covered probably  some  Greenlander  will  be  found  perched  on 
top  relishing  a  morsel  of  "  MacLaren's  Imperial."  Dairying 
in  Canada  has  been  a  paying  investment.  It  is  the  "  manu- 
facturing "  side  of  agriculture,  and,  notwithstanding  its  pre- 
sent proportion,  promises  soon  to  become,  from  Nova  Scotia 
to  British  Columbia,  a  still  more  extensive  industry.  Canadian 
bacon,  like  Canadian  cheese,  has  won  for  itself  a  famous 
reputation.  Last  year,  not  less,  but  more,  than  75,000,0001b. 
of  it  were  sold  abroad,  while  the  home  consumption  is  even 
greater,  for  it  happens  to  be  one  of  the  "  prophets  "  who  have 
honor  in  their  own  country. 

But,  perhaps,  the  export  of  food  products  might  decrease  in 
the  next  few  years,  and  still  Canada  would  go  on  growing  rich 
beyond  the  dreams  of  avarice.  How  could  that  be  ?  Why,  by 
the  multiplication  within  the  Dominion  of  a  population  who 
always  buy  and  never  produce  their  own  food — a  mining  popu- 
lation. After  discoursing  upon  agriculture,  the  fisheries,  the 
forests,  the  manufactures,  the  live  stock  and  other  industries  of 
Canada,  one  finds  still  another,  and  that,  possibly,  the  very 
richest  of  all  to  deal  with — mines  and  minerals.  This  wealth 
the  country  always  possessed,  but  only  in  very  recent  years  have 
people  begun  to  realize  the  extent  of  it.  True,  Nova  Scotia  and 
British  Columbia  have  down  to  date  produced  in  gold  alone  the 
tidy  little  sum  of  $75,000,000  (^15,000,000)  as  far  as  imperfect 


A  Bathing  Party  in  Manitoba. 

kind,  an  inexhaustible  supply.  The  principal  metals  are  gold, 
platinum,  silver  lead,  copper,  nickel,  iron,  while  the  non-metalic 
minerals  include,  coal,  asbestos,  mica,  etc.  Nova  Scotia,  Quebec, 
Ontario  and  British  Columbia  are  perhaps  the  richest  in  these 
respects,  although  the  coal  deposits  in  the  prairies  are  of  great 
economic  value  owing  to  the  fuel  requirements  of  a  region 
which  must  one  day  contain,  as  it  can  now  support,  a  large 
population.  • 

The  gold  discoveries  in  California,  Australia  and  South 
Africa  brought  those  regions  before  the  world,  as  no  other  form 
of  advertisement  seems  to  be  able  to  do.  So  with  the  Klondyke 
gold  fields.  The  inaccessible  nature  of  that  far  off  part  of 
Canada  has,  doubtless,  confined  the  emigration  to  the  most 
intrepid  gold  seekers.  The  wealth  of  the  region  has,  probably, 
not  been  overstated.  Millions  of  gold  have  already  come  out 
of  the  Klondyke,  and  unnumbered  millions  are  still  to  come. 
But,  as  has  been  said,  the  emigration  there  will  not  be  indis- 
criminate, but  consist  of  picked  men.  However,  the  Klondyke 
has  had  this  effect  :  it  has  drawn  attention  to  the  gold  deposits  in 
the  nearby  and  easily  accessible  parts  of  the  Dominion. 

Take  Nova  Scotia  for  an  example.  The  Province  is  rich  in 
gold.  The  gold  fields  there,  the  geologists  tell  us,  are  in 
quartzites  and  slates,  and  while  the  quariz  is  not  high  grad< 
plentiful.  Gold  mining  can  be  carried  on  cheap  in  Nova 
Scotia,  and,  in  some  instances,  the  mining  and  milling  of  the 
ore  have  not  cost  more  than  $1.65  per  ton.  It  is  estimated 
that   during  the  last  30  years  over  $12,000,000  (,£,2,400,000) 
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have  been  taken  out.  Of  late  years  the  lower  grade  ores  have 
been  successfully  treated,  so  that  Nova  Scotian  gold  mining  is 
both  a  practical  and  a  paying  industry.     Jn  Quebec  Province 


nickel,  iron  and  other  deposits  of  great  value.  To  develop 
these  rich  stores,  men  and  money  from  abroad  are  needed. 
During  the  past  two  years,  immigration   has  increased  through 

the  vigor  and  ability 

of  Hon.  Clifford 
Sifton,  the  Cabinet 
Minister  who  has 
charge  of  this  work. 
But  Governments 
can't  do  everything. 
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gold  has  long  been  known  to  exist,  and  placer  mining  has,  to  a 
certain  extent,  been  pushed.  Interest  in  the  districts  known  to 
contain  gold  is  now  reviving.  In  Ontario  the 
gold  is  got  by  quartz  mining.  Only  during  the 
past  four  or  five  years  have  the  fields  been  at  all 
seriously  worked,  and  the  annual  yield  is  now 
assuming  respectable  proportions.  For  men 
with  capital  there  are,  beyond  question,  fortunes 
to  be  made  from  gold  mining  in  Old  Canada. 
For  the  moment  British  Columbia  is  the 
cynosure  of  all  eyes.  The  enterprising  Yankee 
has  dropped  in,  as  he  always  does  when  he  sees 
a  good  thing.  The  British  investor  has  followed 
suit,  and  a  great  deal  of  Canadian  money  has 
gone  into  mining  properties.  The  whole  region 
is,  of  course,  the  continuation  of  the  gold  and 
silver  belt  which  has  already  yielded  so  richly 
in  the  Western  States.  The  great  authority 
upon  it  is  Dr.  George  M.  Dawson,  F.R.S.,  the 
head  of  the  Canadian  Geological  Survey,  whose 
writings  are  trustworthy  and  informing.  Placer 
mining,  especially  in  the  Cariboo  district, 
yielded  large  quantities  as  long  ago  as  i860. 
A  few  years  ago  the  rich  quartz  deposits  began 
to  be  treated  by  means  of  hydraulic  mining, 
and  the  result  has  been  another  revival  in  mining.  The 
"  camps  "  exist  all  over  the  Province,  and  the  illustrations  give 
an  idea  of  the  regions.     Canada  also  possesses  silver,  copper, 


The  Niagara  Peachjand  Grape^District. 

It  is  the  duty  of  Canadian  merchants  and   the   Canadian   press 
to  bring  the  truth  before  people  abroad.      By  means  of  letters, 
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A  Farmer's  Modern  Barn  and  Stables. 


of  articles,  and  of  personal  intercourse  much  may  be  done.  The 
country  is  young  and  not  well  known  abroad.  If  Canadians  will 
try  to  promote  national  interest  something  may  be  accomplished. 
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You  Want  Our  Goods,    We  Want  Your  Trade, 

result — mutual  benefit. 

We  are  prepared  to  carry  out  all  our 

promises  for  Autumn  and  Fall  1899. 


We  want  to  impress  this  fact  upon  you,  that 
we  have  the  largest  range  of  handsome 
dreSS  gOOdS,  Costume  Cloths,  Silks,  Satins, 
Silk  Velvets  (over  70  shades  in  Silk  Velvets), 
and  Velveteens,  at  Old  prices,  that  it  has 
ever  been  our  pleasure  to  offer  to  the  trade. 


Some  of  our  Specialties: 

Black    Embroidered    and    coloured    Embroi- 
dered Robes,  handsome  novelties. 

Silks,  in  evening  Broches,  Spun  Checks, 
Printed  Fancies,  Roman,  Ombre  and  Fancy 
Stripes,  Coloured  Tamoline  also  Coloured 
Glace,  Satins,  Surahs,  Pongee,  Broches  and 
Bengalines.  Some  very  pretty  checks  and 
figures  in  Silks. 

in  our  New  Dress  Goods  you  will  find 

Zibeline  Plaids,  Silk  Stripes,  Striped  Satin 
Raye,  Radiant  Glorias,  "  Pirle '  Mixture 
Twills,  Corduroy  Melange,  Sirdar,  Atbara, 
Kordofan  and  Crepoline  Black  Cloths,  All 
Wool  and  Silk  Warp  Melrose,  Royalettes  and  Henriettas,  Electric  Cashmeres, 
Repps,  Cords  and  Poplins,  Black  Lustre,  Mohair  and  Silk  Crepons,  Black 
Satin  and  Mohair  Figures,  Black  Mercerized  Figures,  Black  Drap  Alma,  Drap 
de  Paris,    Drap  de  Ferme  and  Drap  Victoria. 

Sedan    Covert,    Stripe    Covert,    Covert    Coating,    Covert    Amazon,     Fancy 
Tweeds,    Mixture  Tweeds  and  Costume  Check  Suitings. 


BROPHY,  CAINS  &  CO. 


23  St.  Helen  St., 


MONTREAL. 
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TECHNICAL  EDUCATION  IN  CANADA. 


TECHNICAL  education  as  a  means  of  inducing  greater  skill 
in  the  industrial  arts  is  meeting  with  an  increasing  number  of 
advocates  in  all  commercial  countries.  While  in  Canada  it  has 
not  received  the  attention  it  has  in  certain  other  countries,  Germany 
particularly,  yet  the  efforts  put  forth  in  Canada  in  this  direction, 
and  the  results  that  have  been  achieved,  show  that  this  country 
has  by  no  means  been  asleep  in  regard  to  this  matter. 

In  the  council-room  of  the  Toronto  Board  of  Trade  recently  was 
an  exhibit  of  some  of  the  specimens  of  work  done  by  pupils  in  the 


LOTS    OF     MATERIAL 

and  machinery  for  turning  out  doctors,  lawyers  and  professional 
men,  but  when  it  came  to  the  practical  work  of  equipping  those 
who  desired  to  follow  an  industrial  calling  they  seem  to  be  sadly 
deficient. 

Mr.  H.  Cockshutt,  of  Brantford,  said  technical  training  was 
a  necessity  in  Canada  at  the  present  time  as  much  as  in  any 
country  in  the  world,  and  no  time  should  be  wasted  in  grappling 
with  the  subject.  In  Brantford  they  had  considered  the  question 
from  several  aspects,  including  the  desirability  of  introducing  it  as 
an  adjunct  to  public  and  separate  school  elementary  training  ;  the 
desirability  of  establishing  two  or  more  purely  technical  central 
schools  for  the  Province,  and  technical  night  schools  for  mechanics, 
free  of  charge.  As  regards  the  ways  and  means,  they  held  that 
the  responsibility  rested  with  the  Government. 

Hon.  Geo.   W.   Ross  followed.     He  said  that  the  young  people 
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Putting  up  Hay  on  a  Large  Farm. 


technical  schools  of  Toronto,  Ottawa,  Hamilton  and  Whitby. 
Covering  the  four  walls  of  the  room  were  pen-and-ink  sketches, 
water-color  designs  for  carpets,  linoleums,  cathedral  windows,  public 
and  private  buildings,  drawings  of  engines  from  models,  etc.  On 
the  long  table  which  adorns  the  council-room  were  specimens  of 
modeling  in  clay,  wood  carving  and  painting  on  china.  The 
exhibit  was  most  creditable. 

The  exhibit  was  opened  when  a  convention  representing 
the  different  boards  of  trade  in  Ontario  was  held  in  the  rotunda 
of  the  Board  of  Trade  building  for  the  purpose  of  discuss- 
ing the  question  of  national  technical  education.  President  Kemp 
occupied  the  chair. 

The  chairman,  referring  to  technical  education,  said  that  in 
Canada  they  seemed  to  have 


of  the  country  were  disposed  to  prepare  rather  for  the  professions 
than  for  industrial  pursuits.  He  did  not  know  that  the  schools 
were  altogether  to  blame  for  this ;  the  social  conditions  had,  he 
thought,  a  great  deal  to  do  with  it.  He  referred  to  the  provision 
in  the  School  Act  giving  boards  of  trustees  the  option  of  introduc- 
ing manual  training  in  the  schools,  and  agriculture  in  the  case  of 
rural  schools.  The  city  of  Kingston  was  the  only  case  where  the 
former  provision  had  been  taken  advantage  of.  There  were  only 
very  few  instances  where  rural  school  trustees  had  ordered  the 
teaching  of  agriculture  in  the  sense  that  it  could  be  taught  in 
schools.     He   now  proposed  to  take 

STRONGER     MEASURES, 

if  Parliament  would  assist  him,  and  he  believed  they  would,  and 
make   the   teaching   of    agriculture   in  such    schools  compulsory. 
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Think  of  the  Goods  on  Your  Shelves 
as  well  as  the  New  Goods  coming  in 


All  interest  in   Fall  trade,  for  which  large  preparation  is  being  made,  ought  not  to 
centre  solely  on  the  new  goods  that  will  soon  arrive. 

What  of  many  lines  on  the  shelves,  the  outcome  of  former  purchases  ? 

They  have  not  sold  as  you   expected — just  as  some  of  the  new  goods  will  not  take 
when   shown.     The  colors   have   not   caught   the   popular 
fancy.     And,   whilst   they  cost  you  good  money,  they  do 
not    count    as    a   very    important    asset    in    their    present 
condition. 

It  is  not  our  place  to  sell  you  new  goods.  The  manu- 
facturers and  wholesalers  have  that  field.  But  we  are 
making  thousands  of  dollars  for  the  merchants  of  Canada 
in  dyeing  unsalable  goods  and  making  them  as  new,  bright- 
looking  and  salable  as  the  most  popular  goods  that  will 
come  out  of  the  new  season's  importations. 

We  have  the  experience,  methods  and  appliances  in 
the  right  amount  to  do  this  work  successfully. 


We  dye  your  Dress  Goods  that  are  off  color. 

We  dye  your  Ribbons  to  give  them  the  fashionable  color  of 
the  season. 

We  dye  or  clean  or  curl  your  feathers,  so  that  there  are  no 
dead  stocks  in  these  lines  in  your  Millinery  Department. 

Our  works  are  the  largest  and  most  perfectly  equipped  in  Canada.  A  necessity — on 
account  of  our  constantly  growing  trade  among  the  merchants  of  Canada — we  are  this 
season  erecting  a  new  addition  that  will  give  us  about  7,000  extra  feet  of  floor  space. 

Enquiries  are  carefully  answered.  Further  particulars,  as  need  be,  will  be  sent  you. 
The  work  in  all  cases  is  not  only  done  well,  but  promptly. 


R.  PARKER  &  CO. 


Dyers  and  Cleaners, 

Head  Office  and  Works :    787-791  Yonge  St. 


TORONTO. 
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MERE  ARE  MONEY 


We  have 


25,000 


PIECES 


PRINTED 


COTTON  GOODS 


COMPRISING 


Muslins,  Piques,  Ducks, 
Light  and  Dark  Fancy  Prints 

All   of  which 

LESS  THAN  MANU 


5.  Greenshiel 

MONTREAL  AND 
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WAKERS  TOR  YOU ! 


just   bought 


find    15,000 


PIECES 

WOVEN  GOODS 

INCLUDING 

Lawns,  Ginghams, 
Shirtings, 

and  Flannelettes 

we   offer   at 

FACTURERS'  PRICES. 


D5,  Son  &  Co. 

VANCOUVER.  UNLIfllTED 
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Mr.  Ross  said  that  Canada  exported  a  vast  quantity  of  raw  material 
which  should  be  manufactured  in  Canada,  and  imported  goods 
which  should  be  made  in  the  country  from  the  material  so  exported. 
In  the  last  20  or  30  years,  he  said,  thousands  of  Canadians  had 
been  compelled  to  seek  work  in  the  United  States.  But  increase 
in  manufacture  from  raw  material, 

SOUND   TECHNICAL    TRAINING 

to  workmen,  and  education  in  agriculture  would  go  a  long  way 
to  put  a  stop  to  this.  Dealing  then  more  particularly  with  the 
subject  of  technical  training,  he  laid  down  the  principle  that  it 
should  be  based  on  a  first-class  elementary  education.  Up  to  a 
certain  point,  the 
training  in  Canada 
went  as  far  as  that  of 
Germany,  and  there 
halted.  He  thought 
that  when  a  boy  of 
fifteen  or  sixteen  years 
of  age  had  passed  the 
public  school  course 
he  should  be  passed 
on  to  the  technical 
school,  there  to  study 
the  elements  of  all 
branches  that  con- 
tribute to  the  industrial 
wealth  or  education  of 
the  country.  That 
would  be  the  first  step 
in  the  direction  of  the 
end  desired  to  be 
reached. 

A  technical  school 
in  Toronto,  to  meet 
the  wants  of  the  people 
of  the  county,  should 
be  largely  under  local 
control.  Such  schools 
of  necessity  betook 
largely  of  their  local 
surroundings.  It 
might  be  under  the 
management  of  the 
board  of  trade  or  a 
joint  committee  of  the 
city  council  and  board. 
It  should  be  aided  by 
the  Local  Government, 
and  he  had  no  hesita- 
tion in  saying  that 
such  a  school  would 
be  aided  by  the  Local 
Government.  In 
Hamilton,  a  manual 
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TRAINING   SCHOOL,    FOR    GIRLS 

particularly,  was  being  aided  to  the  extent  of  $  1,500.  What 
amount  would  be  given  to  the  Toronto  school  he  could  not  say,  but 
it  would  be  reasonable  and  proper.  Above  all  things,  they  would 
require  at  the  head  of  such  a  school  a  broad-minded,  practical 
man,  who  thoroughly  understood  the  theory  and  practice  of 
technical  schools. 

Mr.  C.  Ross,  of  Ottawa,  deplored  the  lack  of  industrial  training 
in  Canada.  No  one,  he  thought,  doubted  the  necessity  of  it,  but 
what  they  were  chiefly  concerned  about  was  the  method  of  com- 
mencing the  work.     So  far  as   he  was   personally  concerned,  he 


held  that  the  system  should  be  a  national  one.  He  referred  to 
Belgium  and  Switzerland  as  countries  whose  prosperity  was  due,  in 
a  large  measure,  perhaps  wholly  so,  to  technical  training.  During 
the  course  of  his  remarks  he  expressed  the  opinion  that  the  large 
influx  of  foreigners  into  Canada  would  result  in  more  evil  than  good 
to  the  country. 

Mr.  Preston,  of  Brantford,  did  not  think  the  question  was  one 
for  the  Dominion.  They  would  accomplish  much  more  in  far 
less  time  by  taking  the  question  up  in  a  Provincial  way.  In  con- 
clusion, he  asked  Hon.  Mr.  Ross  if  the  Government  were  prepared 
to   give  financial   aid  to  school  boards,  municipalities,  or  boards 

of  trade  who  under- 
took to  establish  a 
training  or  technical 
school  ;  whether  the 
Government  would 
give  aid  to  technical 
night  schools,  and  on 
what  basis  such  aid 
could  be  given  ? 

Hon.  Mr  Ross 
replied  that  he  would 
not,  and  he  did  not 
think  the  Government 
would  support  any  sys- 
tem which  did  not  pro- 
vide for  night  schools. 
The  other  questions 
he  had  answered,  so 
far  as  he  was  able,  in 
his  address. 

Mr.  R.  Y.  Ellis 
suggested  that  the 
meeting  appoint  a 
representaive  com- 
mittee, who  should 
discuss  the  question. 
A  further  general 
meeting  could  then  be 
held,  and  some  action 
taken  on  the  com- 
mittee's report. 

Mr.  John  Hoodless, 
of  Hamilton, expressed 
the  opinion  that  tech- 
nical training  should 
be  commenced  in  the 
public  schools,  along 
with  the  academic 
branches  of  education. 
Such  a  course  had 
been  found  most 
beneficial  in  United 
States  schools. 
The  following  resolution  was  carried  :  Moved  by  Mr.  Burton, 
seconded  by  Aid.  Lamb  :  "  That  this  meeting  most  heartily 
endorses  the  movement  in  favor  of  a  broader  and  more  thorough 
technical  training  in  all  its  branches  in  this  country,  and  pledges 
itself  to  forward  the  movement  by  all  means  in  its  power,  and  that 
the  chairman  do  appoint  a  small  committee  as  a  nucleus." 
The  chairman  appointed  the  following  committee:  Messrs.  J.  D. 
Allan,  W.  H.  Burton,  Aid.  Lamb,  A.  M.  Wickens,  T.  A.  Hast- 
ings, Toronto ;  T.  H.  Preston,  Brantford ;  W.  F.  Cockshutt, 
Brantford  ;  John  Hoodless,  Hamilton  ;  C.  Ross,  Ottawa  ;  O.  G. 
Anderson,  Woodstock. 


Shipping  British  Columbia  Timber 
at  Burrard  Inlet. 
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NOW  IS   THE    TIME 


TO  PLACE    YOUR  ORDERS   FOR  IS  EXT 
FALL'S  DELIVERY. 
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genuine  Health 
UNDERWEAR 

The  Attention  of  the  Trade 

is  called  to  the  new  and  im- 
proved styles  we  have  placed 
on  the  market 

FOR  1899. 

These  garments  are  con- 
structed for  durability  and 
sightliness,  and  if  you  are 
striving  for  an  enduring  busi- 
ness no  underwear  stock  is 
complete  without  these  goods. 
They  are  for  sale  by  all  the 
leading  jobbers  in  the  country 
J    and  are  extensively  advertised. 

Qualities  and  sizes  are  always  uniform 
and  never  vary  In  the  slightest  degree. 
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Men,  Women 
and  Children. 


OK 


WRIGHT'S  HEALTH  UNDERWEAR  CO.,     NEW  YORK  CITY 
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Harris  Frieze" 
Homespuns  and 
Yarns.     *     * 

Special  attention  is  called  to  our  HOHESPUNS  and  LIQHT=WEIQHT  FRIEZES 
in  the  latest  shades  for  LADIES'  COSTUHES. 

Samples  furnished  to  the  trade  only — on  application. 
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E.  J.  DIGNUM  &  CO.,  * 


Melinda  St., 
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A  USE  FOR  CREPE  TISSUE. 

MERCHANTS  who  handle  crepe  tissue  will  find  that  it  is 
coming  more  into  demand  for  decorating  furniture.  Old 
dressing  cases,  or  pieces  of  bedroom  furniture  that  have  seen  their 
best  days,  can  be  very  tastefully  decorated  with  colored  tissue.  A 
contemporary  says  :  Suppose  a  faint  shade  of  lavender-colored 
paper  has  been  chosen  for  the  dressing  case  drapery,  some  white 
being  used  with  it.  It  is  better  if  the  mirror  has  a  perfectly  plain 
frame,  for  over  this  the  paper  may  be  fastened  smoothly  with  glue. 
Violets,  clematis,  wistaria,  purple  morning  glories  or  sweet  peas 
may  be  glued  here  and  there  on  the  paper  upon  the  frame,  which 
is  fluted  by  running  the  edges  through  the  fingers. 

The  dressing  case  is  quite  covered  with  the  crepe  paper.  On 
each  end  are  two  deep  flounces  of  the  lavender  paper.  Each  of 
the  drawers,  too,  is  covered  by  a  flounce  of  the  paper.  The  top  is 
covered  by  a  flat  piece,   the  edges  being    hidden   by  the  fluted 


with  silk  in  the  same  shade,  and  toilet  accessories  so  far  as  possible 
in  harmony  with  this,  the  artistic  effect  is  one  to  be  greatly 
admired. 

In  much  the  same  way  a  brass  bedstead  may  be  provided  with 
a  pretty  canopy  of  crepe  paper.  When  the  bed  and  the  dressing- 
case  are  in  the  same  room,  of  course  the  same  sort  of  paper  should 
be  used.  Otherwise,  green  or  violet  paper  is  supposed  to  be  best 
for  the  eyes. 


The  Montreal  Quilting  Co.,  Limited,  are  applying  for  a  charter 
to  make  quilted  goods,  stair  pads,  carpet  linings,  etc.  The  capital 
stock  is  $50,000,  and  the  provisional  directors  are  H.  E.  Stearns, 
P.  E.  Hayes,  M.  Koch,  Emile  Ilg  and  Robert  Henderson. 

The  Ontario  Government  have  granted  incorporation  to  Harris  and 
Company,  Limited,  of  Rockwood,  manufacturers  of  woollen  goods. 
The  share  capital  of  the  company  is  $25,000,  and  the  provisional 
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Grain  Elevators  at  Fort  William,  on  Lake  Superior. 


border  of  the  flounces,  which  are  rather  full  and  are  secured  by 
tacks.  On  each  corner  of  the  dressing-case  is  placed  a  large  bow 
of  purple  satin  ribbon,  the  bows  being  united  by  a  piece  of  ribbon 
that  falls  over  the  front  of  the  case.  Instead  of  ribbon,  crepe  paper 
bows  and  a  strand  of  crepe  paper  ribbon  may  be  adopted.  The 
paper  in  the  bows  should  have  wire  glued  to  its  under  surface  in 
order  to  make  it  stand  out.  The  edge  of  the  crepe  festooning  should 
be  given  fullness  by  fluting  it  through  the  fingers. 

The  draperies  about  the  mirror  are  hung  from  a  loop,  the  ends 
of  which  are  attached  to  the  mirror.  A  roof  of  the  crepe  paper  is 
made  over  the  hoop,  and  from  its  sides  fall  curtains,  bordered  with 
narrow  fluting.  The  hoop  is  concealed  by  a  deep  ruching  of  the 
paper,  the  centre  of  which  is  a  narrow  band  of  satin  ribbon  to  match 
that  used  below.  With  a  pretty  lace  scarf  over  the  top  of  the 
dressing-case,  a  white  and  lavender  pincushion,   bottles  covered 


directors  are  Mrs.  Marianna  Harris,  Wm.  Harris,  and  Miss  Rebecca 
S.  Smith. 

The  Standard  Rubber  Works,  of  Quebec,  are  considering  the 
advisibility  of  removing  their  works  to  Montreal.  The  manager 
has  been  in  the  latter  city  making  inquiries  as  to  site,  etc. 

Letters  of  incorporation  have  been  granted  to  The  Berlin  Rub- 
ber Manufacturing  Company,  Limited,  of  Berlin.  The  share 
capital  of  the  company  is  $95,000,  and  the  provisional  directors  are 
George  Schlee,  Louis  S.  Weber,  and  Jacob  Kaufman,  all  of 
Berlin. 

The  Dominion  Regalia  Company,  of  Toronto,  Limited,  have 
been  incorporated  under  the  Ontario  Companies  Act.  The  share 
capital  is  $20,000,  the  provisional  directors  being  C.  E.  J.  Hem- 
ming, H.  K.  Symonds  Hemming,  and  C.  A.  Masten. 
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GOOD       BETTER       BEST 

The  Best  Always  the  Cheapest. 

No  dry  goods  store  can  afford  to  be  without  the  best. 
When  your  customers  get  the  best  you  are  sure  to  hold 
their  trade. 

BE  SURE  YOU  GET 

MORSE  &  KALEY  SILCOTON 
MORSE  &  KALEY  SILCOTON  EMBROIDERY 
MORSE  &  KALEY  TURKEY-RED  EMBROIDERY 
MORSE  &  KALEY  KNITTING  COTTON 
VICTORIA  CROCHET  THREAD,  etc.,  etc. 


BATTING 

You  can't  knock  them  out.  They  win  every  time. 

North  Star,  Crescent  - 

Pearl  Cotton  Batting 

The  best  at  the  price.      Made  of  good  pure  Cotton — not  of  shoddy. 
Ask  for  North  Star,  Crescent,  and  Pearl  Batting. 


ROBERT  HENDERSON  &  CO. 

Dry  Goods  Commission  flerchants 

181  and  183  McGill  Street  +        MONTREAL. 
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F.  ROBERTSON  &  CO.,  Lacemen,  Toronto. 

Fin**        oppQ    for  immediate  delivery. 

.T  lilt/     LjC\.\J\J&     our  assortment  to  be  the  finest 


We  believe 
in  the  trade. 


"  HONITON"  VAL. 


POINT  D  ESPRIT       Insertion    to  Match. 


We  illustrate  three  of  our  most  popular 
ranges,  and  will  send  a  copy  of  our  illus- 
trated CATALOGUE  OF  LACE 
GOODS  to  any  merchant  on  receipt  of 
post  card. 


SHAMROCK"  VAL. 


POINT   D'ESPRIT. 
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F.  ROBERTSON  &  CO.,  20  Front  St.  West,  Toronto. 
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TOOKE  BROS. 


TAILOR-MADE 


PARIS 
WAISTS 


Suitable  for 


Autumn,  Evening,  and 
Winter   Wear   .... 
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A    CHAT    ABOUT    THE    SILK    MARKET. 

R.  K.  ISHIKAWA,  of  K.  Ishikawa  &  Co.,  Yokohama,  has 
lately  arrived  from  Japan  at  the  Toronto  branch  of  the 
firm,  and  brought  the  latest  news  about  the  raw  silk  and  manu- 
factured silk  markets.  As  to  raw  silk,  the  new  crop  has  proved 
about  a  normal  one,  but,  the  stock  of  raw  silk  being  small,  the 
market  for  the  new  crop  has  opened  just  as  high  as  it  was  two 
months  ago,  after  having  received  advices  from  the  inland  of  China 
and  from  Italy,  where  prices  may  go  down  or  keep  to  the  present 
quotations,  which  are  the  highest  in  20  years. 

This  has  been  a  very  good  silk  season,  but  is  dull  at  the 
present  moment,  on  account  of  wash  fabrics,  such  as  piques,  etc., 
having  come  to  the  front,  wash  silks  having  given  way  to  printed 
cottons.  But  silk  orders  for  Fall  are  satisfactory,  and  this  house 
are  making  larger  preparations  than  for  any  previous  Fall.  The 
orders  placed  show  that  stripes  in  all  weaves  are  foremost,  dresden 


Eagley  Mills,  Bolton.  The  deceased  gentleman  caught  a  chill  while 
in  Manchester  on  business,  pleurisy  set  in,  and  he  died  after  a  short 
illness.  He  was  the  fourth  son  of  Mr.  Robert  Hyde  Greg,  of  Nor- 
cliffe  Hall,  Cheshire,  and  was  born  July  17,  1835.  He  commenced 
his  business  career  with  Messrs.  J.  and  N.  Philips,  of  Manchester, 
and  before  he  was  twenty  years  old  took  up  duty  at  Eagley  as 
resident  partner  in  the  firm  of  Messrs.  Jarr.es  Chadwick  and  Bro., 
the  well-known  thread  firm.  In  1892,  when  the  concern  was 
formed  into  a  limited  liability  company,  with  Mr.  James  Chadwick 
as  chairman,  Mr.  Greg  was  elected  managing-director.  Twelve 
months  later,  when  Mr.  Chadwick  died,  Mr.  Arthur  Greg  was 
appointed  chairman  of  the  company,  and  in  1896,  when  the  firm, 
along  with  others  in  the  same  line  of  business,  joined  the  great 
combination  initiated  by  Messrs.  J.  and  P.  Coats,  he  retained  his 
position  as  chairman  and  managing-director  of  Messrs.  James  Chad- 
wick and  Bro.,  with  a  seat  upon  the  board  of  Messrs.  Coats, 
positions  he  held  up  to  the  time  of  his  death. 
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effects  in  light  colorings  being  in  demand  for  evening  costumes, 
while  brocaded  silks  are  expected  to  come  into  favor  later  on. 
Checks  and  plaids  are  expected  to  take  second  place  in  future. 

As  to  colors  in  plain  silks,  blues  in  all  shades  are  still  good, 
cardinal  and  cerise  will  hold  their  ground  for  some  time  to  come, 
while  grey,  tan  and  brown,  which  are  reported  to  be  the  fashion- 
able shades  for  Autumn  in  Paris,  have  not  been  much  favored  here 
to  the  extent  Paris  styles  usually  are.  This  firm  have  just  received 
eight  cases  of  20-in.  habutai  silks,  for  25c.  retailing.  This  class 
of  goods  has  been  out  of  stock  for  some  time,  and  retailers  will  be 
glad  to  hear  of  the  new  shipment,  which  includes  white,  cream, 
blues,  pinks,  reds,  violets  and  purples. 


A  Smelter  at  Nelson,  Kootenay,  B.C. 

Mr.  Greg  was  highly  respected  in  commercial  and  other  circles, 
and  on  the  announcement  of  his  sudden  demise  flags  floated  at 
half-roast  over  the  town  hall  and  other  public  buildings  at  Bolton, 
and  over  the  extensive  mills  of  the  Chadwick  company.  He  was 
an  alderman  of  the  county  borough  of  Bolton,  and  a  county 
magistrate.  The  funeral  was  very  largely  attended.  Mr.  Greg 
had  visited  Canada  frequently,  and  he  was  highly  thought  of  by 
many  Canadian  friends,  among  them  Mr.  Robert  Henderson,  of 
Montreal.  The  news  of  his  sudden  death  has  been  heard  with 
great  regret,  not  only  in  England,  but  throughout  the  countries 
where  his  firm  does  business. 


DEATH    OF    MR.    ARTHUR    GREG. 

The  death  took  place  in    England  lately  of   Mr.    Arthur   Greg, 
J.  P.,   managing-director  of  Messrs.  James    Chadwick  and  Bro., 


Charles  H.  Bayley,  of  London,  Ont.,  was  married  last  month 
to  Miss  Evelyn  Swift.  The  good  wishes  of  many  friends  follow 
Mr.  Bayley,  who  is  a  successful  drygoodsman  in  the  city  of 
London. 
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D 


ominion  Hose  and 

Underwear  Mills 


In  addition  to  our  well-known  lines  of  HOSlCry 

and  Knitted  Goods  we  have  added  Ladies' 
Fine  Ribbed  Underwear. 

A.  BURRITT&CO.,     Mitchell,  Ont. 

Hikam  Johnson 


IMPORTER    AND 

EXPORTER 


Wholesale  Manufacturer 
of  all   kinds  of 


For  Gentlemen,  Ladies  and  Children. 


OVERCOATS 
CLOAKS 


CAPES 
ROBES 


Makes  a  specialty  of  exporting   Furs.      The  best   market 
price  will  be  paid  for  all  kinds  of  Raw   Furs. 

CONSIGNMENTS  SOLICITED.         RETURNS  MADE   PROMPTLY. 

N  B. —  The  best  price  paid  for  Beeswax  and  for  Ginseng. 


494  St.  Paul  Street 


MONTREAL 


REKERENCE-Bank  of  British  North  America. 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 

Cottons,         and         Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,     FINISHED    AND    PUT     UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garmert  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers  and    Finishers 
JOSEPH  ALLEN,  ManagiDg  Partner. 

Principal  Offices  -215  McOill  St.,  Mootreal.  123  Bank  St.,  Ottawa. 


287  YoDge  St.,  Toronto. 


47  John  St.,  Quebec. 


CROMPTON 


are  money-makers. 

Every  up-to-date  dealer  in  Canada  recog- 
nizes this  fact,  knowing  that  his  stock  is 
incomplete  without  these  stylish  lines  . 

Queen  Moo,  Victoria,  Contour, 
Magnetic.  Qebeh,  and  Yatisl  Cor- 
sets, and  the  famous  Crompton 
Hygelan  Waists. 

Manufactured  by 


The  Crompton  Corset  Co., Limited,  Toronto 


THE. 


c 


ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging- 
hams, Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO,  Agents 

MOXTICKAI.  )tn<l   TOKONTO 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office 

Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

The  Toronto  Patent  Agency 

Limited 

CAPITAL,     -    -    $25, OOO. 


W.  H.  SHAW,  ESQ.,  ['resident. 
Jos.  DousT,  Esq.,  Vice-President. 
J.  Arthur  McMurtry,  Sec.-Treas. 


79,  So,  Si,  82  Confederation 
Life  Building 

TORONTO,   ONT 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,    -  Toronto,  Ont. 


Manufacturers 
of 


rov 


"San 


MJ1 

^ERE0TBurro« 

7P  s  m 


* 


-s££5   -      '■  R-  Stouffer 

Mfg.  C0.,Limi.ed 

BERLIN,  ONT. 
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"Forget  Me  Knots" 
<s^"Cut  to  Order" 


14  St.  Helen  Street 
MONTREAL 

4*        4*        4*        4 

•        4*        *$*        4* 
•i*       ^        ^        4 


"To  the  Trade." 

Dear  Sir, 

Wc  make  everything  in  Men's  and  Ladies' 
Neckwear  out  of  the  nattiest  silks  and  de- 
signs manufactured.  Give  us  a  trial  in 
this  department.     We  will  please  you. 

In  stock  we  keep  the  following  lines  of 
up-to-date  Men's  Furnishings.  As  you  run 
over  the  lists  you  may  notice  some  lines 
you  may  need  to  sort  up  with  or  secure  for 
later  shipment.  No  trouble  to  show  goods, 
and  we  will  do  our  best  to  interest  you  in 
values.  Kindly  tick  off  what  you  would 
like  to  see  in  the  following  samples,  so  as  to 
save  time.     Write  direct  or  see  samples, 

Mail  orders  promptly  attended  to. 

Give  us  a  trial.     "DINNA  FORGET." 


NECKWEAR 

"Our  Hobby." 

ARMLETS  COLLARS,  all  kinds 

BRACES  CUFFS 

BELTS  CUFF  BUTTONS 

BATHING  SUITS     COLLAR  BUTTONS 
CAPS  GOLF  HOSE 

CUFF  HOLDERS     GLOVES,  all  kinds 

HALF-HOSE,  all  kinds 

HOSE  SUPPORTERS 

HANDKERCHIEFS,  all  kinds 

MUFFLERS,  all  kinds 

NECKWEAR,  Our  Specialty 

OVERALLS 

RUBBER  COATS,  best  makes 
SWEATERS,  all  kinds,  also  made  as  desired 


SHIRTS 

WHITE         SHIRTS 
REGATTA 
SOFT  FINISH   " 


Endless  Variety  in 

BLACK  SHIRTS 
OUTING     " 
TOP 


k>WWWWWWW 


UNLAUNDRIED  SHIRTS 
SHIRTS  and  DRAWERS 

all  kinds,  for  all  seasons 
SCARF  PINS 
TOWELS 
TIE  HOLDERS 
TIES  (We  shine  in  these) 
WALKING  STICKS 
UMBRELLAS,  All  Prices 
Etc.,  Etc.,  Etc. 
NOVELTIES  OUR  FORTE. 

wwwwwwwwwwww 


4*       * 


* 


4, 


4'4,4'4,4*4•4,4,4"£, 

4,4,4,4,4,4*<i*4,4,4> 


C00KS0N,  LOUSON  &  CO.,  Montreal 


Supplement  to  THE  DEY  GOODS  REVIEW 


HUTCHISON, 
NISBET  &  AULD 


TORONTO. 


FALL  1899 


fc>  rb 


\#  '  WOOLLENS 


Fashionable  Woollen  Fabrics  for 


Ladies'  Tailor-Made  Garments 

Our  range  for  the  coming  season  is  characterized  by  a  very 
complete  assortment  of 

BRIGHT  GOODS  in 
CHOICE  STYLES  at 
KEEN  PRICES. 

Selling  Agents  for  Oxford  Homespuns. 

Hutchison,  Nisbet  &  Auld. 
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To  the  Fine  Dry  Goods  and 

Ladies   Tailoring  Trade: 

*""      Oxford  s>  s> 

Costume  Cloths 

^S      are  the  leading  homespun 

suitings  in  Canada. 

♦     *     * 

This  is  no  stereotyped  expression. 
They  are  now  pretty  well  known  from 
Atlantic  to  Pacific.  You  see  them  on 
the  best-dressed  ladies  on  city  thorough- 
fares— people    appreciative   of    quality 

and  style. 

*  *      * 

One  gown  sells  another.  You  keep 
a   stock.      The    goods   help    to   do   the 

selling. 

*  *      * 

Our  Fall  '99  styles  are  right.  More 
in  them  for  you  and  your  customers 
than  in  imported  stuffs. 

*  *      * 

Few  Facts :  All  our  fabrics  are  pure 
wool,  expensively  dyed,  thoroughly 
shrunk;  use  or  abuse  hurts  them  little; 
price  moderate. 


vwwvvwwwwwwwv\ 


Full  range  at     ... 

HUTCHISON,  NISBKT  &  AULD'S 

TORONTO 


LATEST|PARISIAN   FALL  '99   FASHION. 

*  *  *    MADE  ONLY  BY    *  *  ^ 


Oxford  Mfg.  Co.,  i**  Oxford,  Nova  Scotia 
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A   NEW    MODERN  WAREHOUSE. 

Boulter  &  Stewart,  manufacturers  and  wholesale  dealers  in  fancy 
dry  goods,  women's  and  children's  wear,  etc.,  Toronto,  have  been 
again  compelled  to  move  into  larger  premises. 

This  firm  was  organized  by  H.  C.  Boulter  and  W.  H.  Stewart 
seven  years  ago,  when  they  opened  up  a  sample-room  about  20x30 
feet  on  Yonge  street.  In  the  year  following  they  moved  into 
premises  at  31  Wellington  street  east,  where  they  had  40x100  feet 
of  floor  space.  Here  their  business  increased  so  that  in  1897  they 
were  using  three  floors  each  40x130  feet.     The  progress  of  the  last 


with  paper  and  writing  materials  will  be  placed  at  the  disposal  of 
customers  wishing  to  do  business  of  any  nature  while  in  Toronto. 
The  other  three  storeys  will  be  used  for  factory,  storage  and  ship- 
ping purposes,  and  will  be  furnished  in  keeping  with  the  modern 
ideas  picked  by  up  Mr.  Boulter  in  recent  trips  to  New  York  and 
other  centres. 


NEW    TEXTILE     DIRECTORY. 

The  fourth  edition  of  "The  Canadian  Textile  Directory"  is 
out.  It  gives  a  list  of  the  manufacturers  and  dealers  in  textiles, 
and  of  tanners  and  curriers   throughout    Canada,    statistics  of  the 
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Canada  from  Ocean  to  Ocean.' 


New  Pulp  Mills  at  Sault  Ste.  Marie,  Ont. 


couple  of  years,  however,  has  made  this  space  insufficient,  and 
compelled  their  removal  to  Front  street,  where  they  have  four 
floors  each  40x160  feet.  In  this  building,  together  with  outside 
help,  the  firm  will  employ  about  125  hands  during  the  busy  season. 
Five  travelers  are  now  on  the  road,  and,  with  the  addition  of  a 
sixth  when  the  season  opens,  the  firm  will  be  able  to  easily  reach 
their  customers,  who  are  everywhere  from  Victoria  to  Halifax.  The 
personnel  of  the  firm  has  remained  the  same  ?ince  the  beginning, 
with  the  exception  of  the  change  made  in  January  last,  when  W. 
M.  Campbell,  financial  manager,  was  admitted  into  partnership. 

The  showrooms  that  are  being  fitted  up  by  this 
firm  are  up-to-date  to  a  unique  degree.  They 
are  on  the  ground  floor,  and  consist  of  four  dis- 
tinct sample-rooms,  each  electrically  lighted  and 
beautifully  finished.  In  the  first  of  these,  ladies' 
suits  and  skirts  will  be  shown  ;  in  the  second, 
blouse  waists  and  wrappers.  In  the  next,  ladies' 
underwear,  children's  coats  and  headwear  will  be 
kept,  and  the  fourth  will  be  devoted  to  art  draper- 
ies, curtains,  etc.  Instead  of  the  goods  being 
displayed  on  tables  or  stands,  where  the  customer 
needs  to  search  through  all  to  satisfy  himself,  the 
goods  are  kept  in  cupboards.  In  each  room  chairs 
and  a  table  are  provided,  and  the  salesman  brings 
the  goods  to  the  table,  where  the  customer  can, 
with  comfort,  examine  each  article  closely.  This 
is  the  method  followed  by  many  of  the  New  Yoik 
houses,  and  is  one  likely  to  prove  satisfactory  to 
their  customers  as  well  as  to  Boulter  &  Stewart. 

In  addition  to  the  two  business  offices,  and  the 
private  and  working  offices,  the  firm  are  furnish- 
ing a  good-sized  office  for  the  convenience  of 
their  customers,  especially  those  from  a  distance. 
Here,  besides  chairs,  tables,  etc.,  a  roll  top  desk, 


imports  of  textiles  into  Canada,  the  tariff  items  of  Canada,  New- 
foundland and  the  United  States  affecting  textile  manufacturers 
and  dealers.  All  this  useful  and  valuable  information  is  well  put 
together  in  a  nicely  bound  book.  The  publishers  are  Biggar, 
Samuel  &  Co.,  Montreal  and  Toronto. 


Messrs.  Charles  and  James  have  decided  to  concentrate  their 
efforts  on  the  business  in  Perth,  Ont.,  and  the  branch  store  at 
Smith's  Falls,  which  has  been  under  the  management  of  Mr. 
James,  will  be  closed. 


Canada  from!,Ocean  to  Ocean." 


The  City  of  "Winnipeg. 
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Canada 


is  said  to  be  the    "  Brightest  Jewel 
in  the  British  Crown." 


The  West 


is  conceded    by  all  to  be  Canada's 
Hope 


In  20  years  we  have   never   seen    brighter   prospects   for   trade. 
We   have   made   great    preparations    for 


9 
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Our  Five 
Great 

Departments 


ARE  FULL  OF  NEW  600DS 

specially  selected  by  buyers  familiar  with  the  wants  of  our 
country.  Our  travellers  are  now  showing  their  big  range 
of  samples. 

Wait  for  Them.     See  Them.     Buy  from  Them. 


Join  in  the  prosperity  of  the  country  by  placing  your  orders  with 

R.  J.  WHITLA  &  CO.,  Winnipeg 

Do  Not  Forget  We  Fill  Letter  Orders  Carefully. 
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PROGRESSIVE    STOREKEEPING 

A  MONTHLY  ARTICLE  ON  THE  PROPER   MANAGEMENT,   SYSTEM,   ETC.,  OF  AN  UP-TO-DATE 

RETAIL  BUSINESS 

Specially  written  for  The  Canadian  Dry  Goons  Review.  By  Charles  F.  Jones,  New  York. 


Don't  Put 
Things  Off. 


System  is  of  great  advantage  in  any  business 
and  most  especially  so  in  the  dry  goods  busi- 
ness, where  the  details  are  very  numerous 
and  where  it  becomes  necessary  that  everything  should  be  done 
promptly  and  to  the  entire  satisfaction  of  the  customer. 

Some  merchants,  through  lack  of  system,  get  into  the  very  bad 
habit  of  putting  off  things  from  time  to  time.  They  are  thus 
nearly  always  behindhand.  It  is  never  well  to  leave  from  one 
day  to  another  any  business  transaction.  Make  it  a  point  every 
night  before  you  leave  the  store  to  see  that  everything  is  in  order  ; 


by  being  systematic  and  punctual  in  every  duty  of  your  own  which 
you  may  have  to  perform.  There  is  nothing  like  a  good  example. 
In  business,  as  well  as  in  war,  a  great  deal  of  enthusiasm  is  added 
to  the  cause  where  the  general  leads  the  army  instead  of  simply 
commanding  them  to  go. 


A  great  many  dry  goods  stores  have  gotten  in 
the  habit  of  always  harping  on  the  cheapness 
of  their  goods  and  saying  nothing  else,  dwelling 
on  that  subject  so  much  that  in  order  to  give  variety  to  their  state- 


Raising  the 
"  Cheap  "  Cry. 


"  Canada  from  Ocean  to  Ocean." 

that  everything  that  could  possibly  be  done  has  been  attended  to. 
Do  not  put  off  until  the  morning  any  duties  that  could  conveniently 
be  attended  to  that  day. 

It  is  this  putting  off  of  some  things  until  the  next  day  which 
will  crowd  out  other  duties  which  come  up  and  cause  these  in  turn 
to  be  put  off  until  the  day  following,  and  in  this  way  keep  you 
always  a  little  behind  in  your  business. 

By  making  it  a  point  to  finish  every  day's  business  before  the 
store  is  closed  there  is  never  any  trouble  the  next  day  to  take  up 
any  new  line  of  business  that  may  come  up.  Each  day  brings  for 
itself  plenty  to  do  and  each  day  should  attend  to  its  own  business. 

This  can  only  be  done  by  having  a  system  and  by  adhering 
closely  to  it.  Have  each  person  in  your  store  understand  distinctly 
what  are  his  or  her  duties  and  when  is  the  time  to  attend  to  them. 
Not  only  see  that  this  is  done,  but  set  your  employes  the  example 


A  Farm  Scene  in  Sussex,  New  Brunswick. 

ments,  they  are  sometimes  compelled  to  say  things  that  are  not 
altogether  true  in  regard  to  the  prices  at  which  they  sell.  They 
seem  to  be  continually  laboring  to  induce  the  public  to  believe  that 
they  are  always  in  the  position  to  give  them  goods  for  nothing. 

Now  "  something  for  nothing  "  is  not  business  and  never  will 
be  as  long  as  there  is  business.  Everybody  recognizes  the  fact  that 
a  business  man  is  not  in  business  either  for  the  love  of  it  or  for  fun, 
but  to  make  money.  He  cannot  possibly  sell  goods  for  less  than 
they  cost,  or  even  for  what  they  cost,  and  exist  for  any  length  of 
time  ;  and  yet  we  have  advertisements  thrust  upon  us  every  day 
in  which  people  are  claiming  practically  to  give  you  $2  worth  of 
goods  for  $i. 

The  fact  of  the  matter  is  that  no  good  merchant  ever  gives  any- 
body $2  worth  of  goods  for  $i.  He  sometimes  may  give  you  more 
than   your   money's   worth,  simply   as   an    advertisement,   or   to 
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John  M.  Garland,  Son  &  Co. 


WHOLESALE  DRY  GOODS 


DEPARTMEXTS. 


A- Staples.  T  , 

B-Colored  Cottons,  Prints  and  Linens. 
C~ Cloths,  Tweeds  and  Tailors'  Trimming**. 
D— Dress  Goods  and  Linings. 
E-Men's  Furnishings.  Uiww- 

H— Smallwares,  Hosiery  and  Ribbons, 
T— Carpets  and  House  Furnishings. 

,   ,   ,   IJfSPECTIO*    INVITED. 


A\ 


MR,  148,  HO  and  152  QfEEN  ST., 
45,  47,  49  and  51  O'Connor  St,, 


Ottawa,  Ont 


Up-to-date  Warehouse.    Up-to-date  Stock.    Rieht  Price..    Liberal  Termi.    No  Charge  for  Packlnj. 
p  See  our  Samples,  or  better  still,  see  our  Stock  in  the  Warehouse. 
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particularly  attract  a  crowd  on  any  special  occasion,  but  he  does 
not  even  do  that  as  a  regular  thing.  All  that  can  be  expected  of  a 
merchant  is  that  he  will  give  a  fair  value  for  the  price.  The  public 
have  a  right  to  expect  that  he  does  not  ask  more  than  a  thing  is 
worth,  and  he  has  a  right  to  exact  from  the  public  every  cent  that 
the  thing  is  worth. 

This  habit,  in  which  a  great  many  houses  are  indulging,  of 
claiming  so  much  more  than  they  really  give,  is  one  which  is 
bound  in  the  long  run  to  react  upon  their  business.  They  soon 
lose  standing  with  the  public  in  general,  because  it  is  easy  to  learn 
that  such  statements  are  false,  and  people  who  love  the  truth,  and 
even  those  who  do  not,  are  more  likely  to  patronize  a  store  in  which 
they  believe  that  they  will  only  be  told  the  facts. 

Some  years  ago,  someone  offered  a  prize  for  the  best  window 
sign  which  could  possibly  be  written.  A  large  number  of  persons 
all  over  the  United  States  entered  into  competition  and  sent  their 
window  signs  to  the  paper  offering  the  prize.  A  number  of  com- 
petent judges  were  selected  to  make  the  award,  and  out  of  the  lot 


they  are  not  needed  ;  but  do  not,  under  any  circumstances,  let 
your  stores  be  dark.  You  will  find  that  the  extra  amount  of  goods 
which  you  sell  by  having  a  cheerful,  light  store  will  more  than  pay 
for  any  expenditures  in  securing  this  light. 

Not  only  is  it  a  good  plan  to  have  light  in  your  store,  but,  if 
your  place  of  business  is  on  a  thoroughfare  where  there  is  consider- 
able passing,  it  is  well  to  have  light  outside,  to  show  at  night.  The 
advertising  value  in  having  a  well-lighted  front  is  worth  more  than 
the  expenditure. 


Handling  a 
Customer. 


How  carefully  a  salesman  ought  to  handle  a 
customer  !  Within  the  first  few  minutes  after 
they  enter  the  store,  by  his  treatment  of  them, 
and  by  the  manner  in  which  he  shows  goods,  he  can  either  make  a 
good  impression  for  himself  or  for  his  store,  or  a  bad  one,  which 
will  act  against  him  and  probably  cheat  him  out  of  making  a  sale. 
If  he  gives  the  customers  the  impression  that  he  is  glad  to  wait 
on  them   and  glad  to  show  them  what  they  wish  to  look  at,  it  will 


"  Canada  from  Ocean  to  Ocean." 

the  one  adjudged  to  be  the  best,  said  :  "  These  shirts  are  worth  $2; 
our  price  for  them  is  $2."  It  was  unanimously  agreed  by  the 
committee  that  the  novelty  of  selling  goods  for  just  what  they  were 
worth,  and  presenting  it  in  this  crisp  way,  was  certainly  the  best 
thing  that  could  be  gotten  up  for  a  sign. 


The  Value  of 
Light  Stores. 


A  great  many  dry  goods  merchants  injure  their 
business  through  a  false  system  of  economy  in 
not  having  enough  light  in  their  stores.  Where 
natural  light  can  be  obtained,  of  course  it  is  the  best,  and  the  mer- 
chant is  foolish  indeed  who  will  allow  his  store  to  be  dark  when  he 
can  lighten  it  by  going  to  any  expense  in  making  windows  or  sup- 
plying artificial  light. 

Where  natural  light  cannot  be  obtained,  do  not  stint  yourself  in 
artificial  light  ;  have  plenty  of  it,  but  use  it  on  all  occasions.  Of 
course,  I  do  not  mean  you  should  burn  gas  or  electric  lights  when 


Queen's  Square,  Charlottetown,  P.E.I. 

have  a  better  effect  than  if  he  appears  to  be  indifferent  to  their 
interests. 

In  showing  goods,  there  is  another  point  in  which  some  clerks 
make  a  serious  mistake,  and  that  is  in  trying  to  give  the  impression 
that  they  are  over  well-informed  about  the  goods  which  they  are 
selling,  when  they  are  not.  If  one  is  fully  satisfied  that  he  knows 
all  about  the  goods  and  is  sure  that  what  he  is  going  to  say  is 
correct,  then  it  may  sometimes  be  well  to  enlighten  the  customer 
about  the  different  qualities  and  the  points  on  which  they  differ 
from  other  goods ;  but,  unless  one  is  positive,  it  is  not  well  to 
volunteer  a  statement  upon  a  matter  of  which  the  customer  may 
know  more  than  he  does,  and  thus  find  that  one  is  trying  to  convey 
information  upon  a  subject  with  which  he  himself  is  not  acquainted. 

It  is  not  necessary  to  more  than  mention  the  fact  that  under  no 
circumstances  should  the  clerk  deceive  the  purchaser  in  any  way. 
The  truth   should  be  told  about  the  goods  and  no  imperfections 
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FALL  1899 

James  Johnston  4  Co.  -  Montrea 


WHOLESALE   DRY  GOODS 

Are  now  in  full  swing  for  the  Fall  Trade. 
Our  Travelers  are  in  the  Field  with  an  exceptionally 
complete  range  of  Samples  from  all  Departments, 
including  all  the  Latest  Novelties. 

It  will  pay  you  to  see  them  before  placing  orders. 

We  pay  special  attention  to  letter  orders. 


DEPARTMENTS 
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concealed.  If  there  is  any  doubt  in  the  customers'  minds  about  any 
point,  either  about  purchasing  the  goods  or  about  anything  con- 
nected with  the  store,  it  is  well  to  be  sure  that  the  truth  is  fully 
understood,  and  explain  to  them  every  point  carefully  and  pre- 
cisely. 

The  purchaser  should  never  be  persuaded  into  taking  anything 
which  she  does  not  exactly  like.  It  is  often  better  even  to  lose  a 
sale  than  to  lead  the  customers  into  purchasing  goods  with  which 
they  will  afterwards  be  dissatisfied.  Do  not,  under  any  circum- 
stances, try  to  use  persuasive  powers  in  inducing  them  to  buy  when 
they  are  not  exactly  satisfied  to  do  so. 

It  is  the  merchant's  duty  to  sell  the  customer  just  the  article 
that  she  wishes  to  buy,  although  he  may  at  times  use  his  knowledge 
of  goods  to  the  customers'  advantage  by  giving  them  truthful  advice 
when  they  seem  to  desire  it,  but,  if  the  advice  is  not  asked,  it  is 
usually  well  to  withhold  it,  unless  it  is  seen  that  the  customer  is 
about  to  make  a  serious  mistake  in  her  selection. 

A  clerk  should  be  most  particular  regarding  the  manner  in  which 
he  treats  persons  who  are  usually  known  by  the  name  of  cranks.  A 
crank  is  an  exceedingly  hard  person  to  wait  upon,  and  it  requires  a 
good  deal  of  tact  in  order  to  make  her  a  customer,  but,  when  the 
clerk  has  gotten  on  her  good  side  and  secured  her  trade,  he  will  find 
that  he  has  practically  secured  one  friend  forever.  With  such 
persons  as  are  hard  to  please  it  pays  to  use  extra  endeavors  in  order 
to  win  their  trade. 


Initiating 
Suggestions. 


One  of  the  most  valuable  ways  in  which  clerks 
can  serve  their  employers  is  by  showing  special 
interest  in  the  store  and  trying  to  sell  goods  by 
their  personal  efforts.  By  this  is  meant  that  very  often,  while  waiting 
on  a  lady  for  some  particular  thing,  one  can  suggest  to  her  mind 
something  else  which  is  new  or  which  she  might  also  like  to  pur- 
chase at  the  same  time. 

This  means  of  personal  introduction  of  goods  not  only  shows  an 
interest  in  the  house,  but  to  some  extent  is  pleasing  to  customers, 
who  like  to  have  attention  paid  to  them  when  they  are  buying. 

There  is  no  way  in  the  world  to  sell  goods  which  remain  on  the 
shelves  undisplayed.  The  only  way  in  which  a  sale  can  ever  be 
made  is  by  showing  the  material  itself,  and  if  there  is  something 
new  and  attractive  that  the  customer  has  not  yet  seen,  show  it  to 
her,  and  it  will  often  result  in  a  sale  which  was  not  expected.  If  it 
does  not  result  in  an  immediate  sale,  it  will  very  often  lead  to  a 
purchase  at  some  future  time. 


LADIES'    GOODS    NOW    IN     DEMAND. 

Now  that  blouses  are  being  worn  so  full  in  front,  an  article  of 
dress  that  is  much  in  vogue  is  the  dress  distender.  In  order  to 
meet  this  demand  Brush  &  Co.,  Toronto,  are  showing  the 
"Peerless  "  dress  distender,  which  is  made  of  white  net  with  ad- 
justable shoulder  straps,  and  can  be  sold  at  popular  prices.  The 
demand  for  this  article  is  unusually  good  this  season. 

Special  attention  should  be  directed  to  other  specialties  which 
Brush  &  Co.  are  showing.  For  example,  the  line  of  "  Comfort  " 
waists  is  now  being  made  in  graded  styles,  from  the  child's  size  to 
the  woman's.  The  sales  of  bustles  are  decidedly  on  the  increase 
and  have  been  freely  ordered  from  general  stores  all  over  the 
country,  which  indicates  that  our  country  cousins  are  as  much  up 
to-date  as  city  people. 

SPECIAL    DRIVE    IN    HANDKERCHIEFS. 

Brophy,  Cains  &  Co.  have  bought  several  thousand  dozen,  in 
five  special  lines,  of  white  handkerchiefs.  They  can  be  retailed  at 
50c,  60c. ,  80c,  $1.00,  and  $1.20  per  dozen,  pay  a  handsome 
profit  and  be  a  great  help  to  your  handkerchief  trade.  Samples 
free  on  application. 


A    BIG     FIRM     ENLARGING. 

AS  the  natural   result  of  continued   success  and  steady  growth 
The  Gault  Bros.  Co.,  of  Montreal,  are  making  several  exten- 
sions to  their  already  large  business. 

Their  shirt  and  tie  department  has  grown  to  such  an  extent  that 
it  was  found  necessary  to  give  it  much  greater  space,  so,  in  May 
last,  the  warehouse  next  door  on  St  Helen  street,  previously  occupied 
by  James  Hutton  &  Co.,  was  rented,  and  the  factory  moved 
thereto,  occupying  the  three  upper  floors  of  this  large  double  ware- 
house, the  two  lower  floors  being  used  to  accommodate  the  firm's 
staple  department,  which  was  too  cramped  in  its  old  quarters.  This 
addition  gives  the  company  what  is  practically  four  warehouses,  and 
makes  it  one  of  the  largest  and  most  complete  in  the  Dominion. 

The  recent  trip  of  A.  F.  Gault  and  Mr.  Rodger  throughout  the 
West,  where  they  found  business  in  a  thoroughly  satisfactory  and 
healthy  state,  has  resulted  in  the  establishment  of  a  branch  house 
in  Vancouver.  A  commodious  warehouse  has  been  rented  there, 
and  a  moderate  stock  of  all  lines  will  always  be  kept  on  hand, 
preparations  being  made  to  enlarge  as  business  will  warrant. 

While  not  yet  officially  decided  upon  it  is  most  probable  that  a 
branch  house,  or  rather  a  separate  establishment  under  the  firm's 
name,  being  managed  locally,  and  independent  as  to  buying,  risks, 
etc.,  will  shortly  be  started  in  Winnipeg,  which  city  will,  in  Mr. 
Gault's  opinion,  soon  occupy  a  more  prominent  position  than  it  does 
even  now  as  a  distributing  centre  for  the  West.  A  site  has  been 
purchased  and  if  present  intentions  are  carried  out  two  splendid 
warehouses  in  stone  and  brick  will  shortly  be  started,  with  sufficient 
room  for  a  third  if  occasion  requires. 

Mr.  Gault  and  Mr.  Rodger  both  speak  very  highly  of  the  West 
and  its  business  prospects,  of  which  they  have  had  ample  oppor- 
tunity to  judge  during  an  extented  trip  tckall  its  principal  points. 


THE   MERCHANTS    DYEING    AND    FINISHING    CO. 

This  concern  have  been  making  alterations  and  additions  the 
past  month  or  two  and  are  now  putting  in  a  number  of  new  machines; 
some  are  especially  for  silks.  They  have  done  a  large  business  in 
Japan  silks,  and  are  now  going  to  take  up  the  dyeing  and  finishing 
of  satins.  Other  machines  are  specially  for  finishing  amazons, 
sedans,  broad  cloths,  etc.,  on  which  they  are  expecting  a  large 
business. 

The  best  retailers  are  getting  to  see  more  and  more  that  there  is  a 
better  profit  in  having  the  right  shade  at  the  right  time  than  in  any 
other  item.  The  firm  state  the  case  thus  :  A  man  buys,  say,  50 
pieces  of  dress  goods  at  2>7lAc->  containing  40  yards  each  which  = 
2,000  yards,  at  a  total  cost  of  #750.  He  expects  to  get  50c,  or 
$1,000,  being  a  profit  of  25  per  cent,  on  his  turnover,  but  he  sells 
only  30  pieces  at  50c.  ;  10  pieces  he  has  to  sell  at,  say,  35c.  and 
to  clean  the  bad  colors  out  he  probably  has  to  sell  the  last  10  pieces 
at  25c.     The  case  stands  thus  : 

30  x  40  =  t ,  200  yards  @  50c.  =  $600 
10x40=  400  "  "  35c.  =  140 
10X40=     400     "     "     25c. =    100 


Total 

Or  a  profit  of  barely  1 1  per  cent,  on  his  turnover,  instead  of 
25  per  cent  as  he  expected.  The  profit  goes  into  a  bag  with  holes, 
and  leaks  out. 

The  firm  are  prepared  to  take  bulk  orders,  dye  up  part  early, 
and  the  rest  as  required.  They  have  made  large  preparations  in 
plain  cloths  of  various  makes — black  figured  dress  goods  from  20c. 
to  $2  50  per  yard,  and  choice  styles  in  striped,  checks  and  fancy 
cloths. 

Their  hosiery  and  glove  department  is  as  large  and  choice  as 
ever.  They  have  had  large  stocks  and  contracts,  and  have  given 
their  customers  the  full  benefit  in  the  present  rapidly  rising  market, 
but  their  supplies  cannot  last  indefinitely. 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


51 


The 

FindeSiecle 

Comb 


Praised 

by  all  who 

wear  it 


THE 


FindeSiecle  Comb 


ALL  THE  WORLD    HAS  ITS 


EYFS  ON  THE   LEADER. 

When  Fashion  says  "  so  and  so,"  you  are  a  fool  if  you 
try  to  ignore  her. 

When  Fashion  said  chignons,  they  were  worn  :  so 
were  hoopskirts,  bustles  and  princesses.  Lots  of  people 
tried  to  offer  something  "just  as  good,"  but  Fashion  had 
her  way  as  she  always  does. 

The  Fin  de  Siecle  Comb  is  Fashion's  fad  just  now, 
and  all  the  leading  stores  in  the  United  States  and 
Europe  keep  it. 

YOU  CAN  GET  THEM  FREE  OF  DUTY  IN  CANADA 

AND     AT    THE    RIGHT    PRICES. 
WRITE  .  — 

THE  PARISIAN  COMB  CO. 

berun.  530  Broadway,  NEW  YORK. 


TON  CO. 

WATERLOO,  ONT. 

We  are  showing  you  the  largest  range  of 

BUTTONS 

to   select    from  ; 

Staple  Pearls  j  Tailors'  Ivory  Buttons 

Fancy  Pearls  Tailors'  Covered  Buttons 

Mantle  Pearls    I  Tailors'  Pant  Buttons 
Tailors'  "  NAME "  Ivory  and  Metal  Pant  Buttons, 
Fancy  Vest  Buttons,  Buckles,  etc, 
Silk  Covered  and  iYjry  Dress  Buttons. 
Coat  Labels,  Braids,  Brush  Bindings, 


WRITE  US  FOR 


Moulds  for  Button  Covering  Machines. 


The  Irving  Umbrella  Co. 


Limited. 


LETTER 


FOR 


ORDERS  Ladies'  and  Gents' 

Sunshades 


@ 


4* 


© 


AND 


Umbrellas 


at  all  prices,  filled  carefully  and 
shipped  same  day  as  received. 


20  Front  St.  W.  ...  TORONTO 
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Hat,  Cap  and 


_> 


Fur  Trade. 


~"N 


The  Autumn 
Outlook. 


Both  in  retail  and  wholesale  circles  there  is  a 
cheerful  tone.  The  city  dealers  have  not  sold 
so  many  straws  as  usual,  the  sailor  being 
almost  exclusively  a  woman's  hat  this  Summer.  The  wholesale 
importers  say  that  the  sales  of  hats  for  Fall  deliveries  have  so  far 
been  satisfactory,  and  that  when  the  Fall  imports  come  in  during 
August  and  September  the  increase  will  be  observable.  Retailers 
have  shown  their  confidence  in  a  good  Fall  business  by  placing 
fair  orders.  The  tendency  in  ordering  has  been  in  the  direction  of 
the  low  crown  in  stiff  hats,  and,  although  the  fedora  continues  to 
have  its  votaries,  the  feeling  generally  is  towards  the  stiff  hat. 

In  Winter-weight  caps,  no  radical  changes  from  last  season  are 
reported.  The  falkirk  shape,  with  the  slip  or  sliding  band,  still 
seems  to  prevail,  although,  of  course,  other  shapes  sell  well.  As 
to  light-weights  for  early  Fall  wear,  the  golfer  in  Scotch  effects  will 
doubtless  be  the  feature.  The  banded  golf  cap  will  be  shown  in 
quiet  colors — navy  and  black  serges.  The  leather  peak  for  quiet 
colors  is  still  in  some  demand.  Caps  of  larger  and  brighter  patterns 
will  have  the  peak  of  the  same  material. 

We  have  seen  three  or  four  very  taking  shapes  for  early 
deliveries,  before  the  imported  goods  come  in.  The  shapes  are 
stylish,  in  low  crown  stiff  hats,  and  they  will  be  shown  in  black 
colors.  They  are  for  early  Fall  trade.  These  hats  are  of  Canadian 
make,  and  are  a  credit  to  this  country,  the  finish  being  high-class 
in  every  respect.  Needless  to  say,  they  have  no  mark  or  sign 
of  Canada  about  them,  being  labelled  English  hats,  a  superior  line 
of  which  they  undoubtedly  resemble. 


The  Market 
Reports. 


The  leading  Canadian  buyers  have  been  in 
England  for  several  weeks  picking  out  Spring 
samples.  Advices  received  in  Canada  lately 
from  abroad  not  only  go  to  sustain  the  higher  prices  paid  for  rabbit 
fur,  but  also  report  an  advance  in  cloth  felts,  the  material  used  for 
making  tarns  and  similar  headgear.  A  few  orders,  we  learn,  were 
placed  by  Canadians  for  cloth  felts  before  the  10  per  cent,  advance 
took  place,  but  this  does  not  cover  all  supplies.  Advices  show  that 
the  tendency  of  goods  is  upwards,  and  prices  will  be  stiff.  Whether 
the  manufacturers  will  grade  qualities  so  as  to  retain  prices  at  the 
old  figures  remains  to  be  seen.  Certainly,  for  the  old  values 
higher  prices  must  be  paid. 


Activity  in  Fur 
Sales. 


Better  times  have  had  their  effect  on  furs. 
Dealers  are  buying  freely  for  next  Fall  and 
Winter.  A  great  deal  of  made-up  stuff  has 
been  ordered.  It  is  evident  that  retail  fur  dealers  expect — and  the 
expectation  is  not  ill-founded — that  whether  next  Winter  is  cold  or 
not,  purchases  of  furs  as  luxuries  will  be  large.  The  sales  of  grey 
lamb,  persian  lamb,  electric  seal,  astrakan,  alaska  sable  and  other 
furs  have  been  good  in  this  market. 

A  feature  of  the  June  sales  in  London  was  that  larger  quantities 
of  continental  stuff  were  offered:     Of  racoon,  there  were  120,000 


skins,  as  against  58,000  in  June,  1898;  of  mink,  70,000,  as  against 
50,000.  Of  skunk,  120,000  skins  were  offered,  as  compared  with 
126,000  in  June  last  year. 

The  price  of  grey  lamb  has  advanced.     In  fact,  its  price  is  con- 
sidered phenomenally  high. 


Sleigh  Robes 
Dearer. 


Owing  to  the  decrease  in  the  export  from  China 
of  goats  whose  skins  are  used  for  sleigh  and 
carriage  robes  in  Canada,  the  price  of  this 
class  of  stuff  is  expected  to  go  up.  Some  are  skeptical  about  this, 
but  the  figures  are  significant.  The  export  season  is  from  January 
to  the  end  of  April,  and  this  year  the  number  of  skins  exported  was 
32,  compared  with  120,000  skins  during  the  season  of  last  year. 
This  shortage  will,  it  is  argued,  have  its  effect  on  prices  in  this 
market  this  season.  The  cause  in  the  falling  off  of  exports  is 
variously  explained.  For  several  seasons  the  low  price  of  silver 
made  it  possible  to  bring  out  a  good  many  of  these  goat  skins  from 
China,  but  the  exporters  finding  that  results  netted  poor  profits  to 
them  have  apparently  diminished  their  efforts. 


A  Foreign 
Visitor, 


A  distinguished  figure  in  the  European  fur 
trade  was  in  Canada  last  month.  This  was 
Mr.  Adolph  Lodde,  of  G.  Gaudige  &  Blum, 
Leipsic,  Germany,  one  of  the  largest  fur  houses  in  Europe,  and 
immense  purchasers  at  the  London  fur  sale.  Mr.  Lodde,  who  was 
accompanied  by  Mrs.  Lodde,  came  to  this  continent  on  his  first 
visit,  and,  after  visiting  the  New  York  house  of  the  firm,  came  on 
to  Canada.  He  spent  a  few  days  in  Toronto,  being  shown  about 
by  his  friend  Mr.  James  D.  Allan.  In  reply  to  inquiries,  Mr. 
Lodde  said  he  regretted  not  having  come  to  this  continent  20  years 
ago,  for,  without  in  any  sense  underestimating  themeselves  in 
Germany,  he  had  found  many  new  ideas  that,  grafted  into  their 
system,  would  be  an  improvement  on  both.  He  thought  the 
accounts  of  Canada  which  had  been  given  him  were  not  exagger- 
ated, and  he  was  especially  pleased  with  Toronto.  After  being 
taken  about  the  city,  he  expressed  the  opinion  that  the  citizens 
seemed  scarcely  to  realize  the  possibilities  of  beautifying  the  place 
still  further  at  no  great  cost.  He  considered  High  Park,  even  in 
its  rude  state,  as  wonderfully  beautiful,  and  believed  that  with  a 
small  expenditure  it  could  easily  be  made  to  surpass  Central  Park 
in  New  York.  Mr.  Lodde  sailed  for  home  July  4,  on  the  Kaiser 
Wilhelm. 


The  Muff 
400  Years  Old, 


The  present  year  sees  the  celebration  of  the 
400th  anniversary  of  the  necessary  and  useful 
adjunct'Jto  a  lady's  Winter  toilet,  the  muff. 
This  comfortable  article  first  saw  the  light  in  Vienna  in  1499,  says 
The  Draper's  Record,  and  was  exactly  the  reverse  of  what  it  gener- 
ally is  at  present,  the  smart  and  fashionable  muffs  of  those  days 
being  generally  covered  with  a  rich  and  costly  brocade  and  a  fur 
used  as  a  lining  instead  of  being  outside.     In  other  parts  of  Europe 
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JOHN  FISHER.  SON  &  CO 


Cor.  Victoria  Square  and  St.  James  Street 


MONTREAL. 


♦♦♦♦♦♦♦♦ 


Woollens  and 

Tailors' 

Trimmings 

Letter  orders  receive  prompt  attention, 


101  and  103  St.  Peter  Street,  QUEBEC. 


ESTABLISHED     1878. 


Richard  Roschman  &  Bra. 


WATERLOO,  ONT. 


Manufacturers  of  all  kinds  of. 


Fine  Ivory  Buttons, 
Staple  Pearl  Buttons, 

Fancy  Mantle  Buttons 
in  Ivory,  Pearl  and  Horn. 


SELLING  AGENT" 


FRED.  H.  CRAGG 


i  i   and    1 3   Front  Street  East, 


TORONTO 


Acetylene  Gas 


MADE. 


The  best  Machine  made. 

CONSTRUCTED  ON 
NEW  PRINCIPLES. 

We  take  the  Carbide  to 
the  water.  No  waste  or 
„mell. 

Special 

Approval 

From  Fire 

Underwriters 

having  passed  their  New 
Regulations. 

SEND  FOR 
CATALOGUE. 

Satisfaction   Guaranteed. 


The  Guelph  Acetylene  Gas  Co, 


Limited. 


GUELPH     -    ONT. 


IT  PAYS 
s 


=6? 


TO  SELL 


STANFIELD'S 

UNSHRINKABLE 

UNDERWEAR 

REGISTERED) 

Pure  Nova  Scotia  Wool.    Wears  like  iron. 


X  Our  Guarantee 

♦  (On  every  garment.)  4 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦< 


: 


Stanfield's  Unshrinkable  Underwear  is  warranted  to  be  pure 
wool,  guaranteed  not  to  shrink  in  the  washing,  and  to  retain  its 
elasticity  and  softness.      Immaterial  how  laundered. 


For  further  information  and  the  goods,  w  rite 


The  Truro  Knitting  Mills  Co. 


Sole  manufacturers 
for  Canada. 


Truro,  Nova  Scotia. 
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it  became  a  universal  article  of  use  in  the  17th  centuty,  and  was 
carried  not  only  in  the  streets  in  Winter,  but  also  in  the  house,  and 
at  all  sorts  of  entertainments,  often  taking;  the  most  eccentric  forms. 
At  the  Coronation  of  Frederic  III.  of  Prussia,  in  1701,  at  Konigs- 
berg,  muffs  were  carried  by  the  ladies  as  part  of  their  Court  dress. 


-41 


HOW   A   SILK   HAT   IS    MADE. 


®s- 


I  —  On  the  right  is  the  head 
measure,  on  the  left  the  head 
block.  The  centre  picture  shows 
the  hat  block  on  which  the  shape 
is  made. 


Why  the  permanence  of  the  silk  hat  ?  Its  most  ardent  devotees 
cannot  claim  that  it  is  a  "  thing  of  beauty,  anda  joy  forever,"  says 
Gavin  Macdonald  in  The  Harmsworth  Magazine.  It  is  hot  in  the 
sun,  cold  in  a  frost,  inconstant  in  a  wind,  and  in  raintime  it  ruffles 
its  feathers  like  a  petulant 
peacock. 

We  anathematize  it,  ridi- 
cule it,  and  criticize  it  merci- 
lessly. Yet  its  will-being  is 
our  constant  care.  It  is 
groomed  till  its  ribs  shine 
like  the  coat  ot  a  well-con- 
ditioned racehorse. 

When  we  so  far  forget 
ourselves  as  to  lay  a  wager, 
it  is  mostly  in  silk  hats,  be- 
cause, if  we  win,  it  is  the 
thing  above  all  others  that 
we  can  do  with. 

Surely  the  topper  is  an 
anomaly.  It  is  very  human. 
It  moves  in  sets,  and  you 
may  judge  a  man    by   the 

company  his  topper  keeps.  You  may  be  considered 
respectable  in  a  well-matured  half-a-guinea  silker.  A 
guinea  specimen  with  a  local  maker's  name  inside  may 
entitle  you  to  rank  on  the  extreme  outside  fringe  of 
society  ;  but  should  you  wish  to  be  numbered  among 
the  favored  few  in  the  social  bullseye,  your  hat  must 
bear  a  name. 

"  A  rose  by  any  other  name  will  smell 
as  sweet, ' '  does  not  apply  to  hats.  A  Lincoln 
and  Bennett  by  any  other  name  will  be  just 
as  stylish  and  comfortable,  but,  as  the  name 
itself  has  become  a  guarantee  of  the  very 
best  of  headgear,  so  it  is  as  well  to  see  that 
their  name,  or  that  of  one  of  the  few  other 
fashionable  firms,  is  in  the  well  of  each 
stovepipe  lid,  as  the  Americans  call  it. 

Desiring  to  know  just  how  a  silk  hat  is 
made,  we  enlist  the  help  of  this  eminent 
firm,  and,  by  their  assistance,  we  are  able 
to  tell  our  readers  exactly  how  the  best  Lin- 
coln and  Bennett,  as  worn  by  the  crowned     3— Ironing  the 
heads  of  Europe,  is  constructed.     A  hat  is 
much  like  a  suit  of  clothes.      To  obtain  the  best  results 
one  must  be  fitted  for  it,  and  it  must  be  especially  made  in 
conformity  with  the  individual's  cranial  peculiarities. 

To  this  end  three  preliminary  processes  are  essential. 
Firstly,  the  measurement  of  the  head  is  taken  with  a  lead 
band  covered  with  leather.  This  operation  is  conducted 
by  an  expert,  and  great  care  is  exercised  in  obtaining  the 
exact  shape  of  the  head.    The  band  is  now  laid  on  a  shret 


of  paper  and  a  pencil  is  run  round  the  inside  of  the  band,  thus 
transferring  the  shape  to  paper.  The  superfluous  paper  is  cut 
away  and  the  shape  is  pasted  up  on  to  pieces  of  gossamer  welded 
together  by  heat.  From  this  "  cast  "  a  wooden  block  is  constructed 
on  which  the  hat  is  made.  The  measuring  band,  cast,  and  hat 
block  are  shown  in  the  accompanying  illustration  (No.  1). 

Once  your  shape  is  taken  in  this  fashion,  you  have  only  to  order 
a  hat  and  you  may  be  certain  of  obtaining  a  perfect  fit. 

Now  for  the  actual  making  of  the  hat.  The  basis  is  cambric, 
steeped  in  a  strong  solution  of  shellac.  This  operation  over,  the 
cambric,  which  is  now  of  a  light  brown  color,  is  stretched  on  a 
rack.  The  rack  goes  into  a  drying-room,  and,  in  a  temperature  of 
from  130  to  140  degrees  the  cambric  is  soon  ready  for  conversion 
into  a  silk  hat.  The  hatter  has  the  block  ready,  and  on  this  he 
models  the  prepared  cambric  in  the  shape  of  a  cylinder  ;  the  lid  is 
cut  out  and  fastened  on  by  means  of  a 
strip  of  the  same  material. 

In  this  style  the  hat  resembles  a  levia- 
than yellow  coffee-canister.  The  model 
is  now  ready  for  the  brimmer.  He  cuts 
a  hole  exactly  the  size  and  shape  of  the 
cylinder  in  a  large  square  of  the  cambric. 
It  is  then  fitted  over  the  top  and  gently 
pushed  down  the  hat  into  position,  and 
then  fastened  on  in  similar  fashion  to 
the  lid. 

We  have  now  a  perfectly  shaped  yel- 
low linen  body,  with  a  large  square  un- 
tiimmed  brim.  This  brim  may  be  cut 
into  oval  shape  by  means  of  a  machine 
or  by  hand.    • 

There  is  a  great  art  in  the  whole  of 
this  process.  The  slightest  error,  and 
the  whole  style  of  the  hat  is  destroyed. 
However,  the  workmen  who  undertake 
this  operation  are  highly  skilled,  and 
have  a  vast  experience  behind  them. 
One  of  the  assistants  in  this  department 
has  been  with  the  firm  over  40  years. 

The  next  process  is  the  silking  of  the 
hat,  and  this  is  an  operation  requiring 
great  skill.  The  silk  is  in  reality  a  most 
expensive  description  of  silk  plush.  A 
bale  the  size  of  a  folded  tablecloth  costs 
anything  between  £2$  and  ,£30. 

One  single  piece  of  this  material 
covers  the  body.  It  is  stuck  on  by 
means  of  a  special  composition,  and  is  then  ironed  into 
place.  One  of  the  great  arts  in  this  process  is  to  avoid 
showing  the  seam.  The  ends  overlap,  and  the  work- 
man irons  them  in  such  a  way  as  to  completely  destroy 
every  indication  of  a  join. 

The  brim  is  next  silked,  the  under 
part  of  the  brim  is  finished,  and  the  hat 
goes  off  to  have  its  brim  curled.  This  is 
artist's  work. 

The  brim  is  first  heated,  and  the 
workman  does  the  rest  with  his  index 
finger  and  thumb.  How,  it  is  difficult 
to  say,  the  operation  takes  place  so 
quickly.  However,  he  appears  to  give 
it  two  or  three  pulls  towards  him,  and 
the  curl  appears  as  if  by  magic.  It  looks 
simple,  but  it  takes  years  to  learn.     The 
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A.  W.  LEITCH 


Selling  Agent  in 
.  .  Cauda  ,  . 


New  York  and  Boston  Dyewood  Co. 


MANUFACTURERS   OF 


DYEWOODS    AND    EXTRACTS    FOR 
DYEING  AND  TANNING. 


Importers  of  Indigo  and  Aniline  Colors. 
16  Hughson  St.  South 


HAMILTON,  ONT. 


Alvinston  Woolen  Mills 


E.  Warner  tt  Son. 


ALVINSTON,  ONT. 


Manufacturers  of 


Woolen  and  Union     Bl^nketS 


- 

Smith  &  Baker 

frK  DUNDAS,    ONT. 

\        Manufacturers  ol 

GLOVES 
*   MITTS 


Chesley  Woolen  Mills 

CHESLEY,   ONTARIO 

Manufacturers  of 

HIGH-CLASS  WOOLEN    GOODS 


MADE    FROM    CANADIAN    FLEECE    WOOL. 

Our  Buckskin  and  Heavy  Twills  are  Standard  Canadian 
Tweeds,  and  great  wearers. 


JAS.  GRANT  &  CO. 


WE    ARE    THE    LEADERS    IN    KNIT 
WRIST    GOODS. 


We  manufacture  for  the  wholesale    trade  only,  and  will    be  pleased  to 
submit  samples  on  application. 


Waterhouse  &  Bradbury 


Ik  WOOLLEN 
MILLS 


,  i  -i  ■■  I  i 

*'-     I  I    H    *    f 

"    "     5  J  ,^ff%^^f     Ingersoll,   Ont. 


Manufacturers  of  THE  BEST  DOUBLE  and  TWIST  TWEED. 


Equal  to  Scotch. 


Special  lines  of  Sheetings  and  Blankets. 
Samples  on  application. 


flen's 


WOOL  SOCKS 

HEAVY  PURE  WOOL  MITTS 


Leather  Covered 


Joseph  Beaumont 


Manufacturer.      QLEN     WILLIAMS 


Excelsior  Knitting  Works 

ROCKWOOD,  ONT. 

HOSIERY — Heavy,  Medium  and  Fine  Worsted,  all  with 
spliced  heel  and  toe  and  double  knee. 

MITTENS — Fine    black    children's     and    ladies"     full 
fashioned  Mittens. 

Glove  Manufacturers'  Supplies  a  Specialty 

Such  as   Fine  Wool  full  fashioned  G'ove  Linings.   Mitts   for 
Covers,  T  Backs  and  Wrists. 

J.     T.     WOOD. 
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hat  is  now  all  but  completed.  There  is  one  more  journey  into  the 
trimming-room.  A  white  lining  is  slipped  into  place,  bearing  the 
coat  of  arms  of  a  Royal  purveyor  and  the  magic  name  of  the 
maker.  The  brim  is  braided,  the  band  is  put  on,  and,  heigh 
presto  !    you    have    your 


'  ^fTr:''V' 


finished  Lincoln  and  Ben- 
nett. 

There  are  some  points 
of  interest  about  a  top 
hat  little  likely  to  be  sus- 
pected. For  instance,  an 
ordinary  topper  weighing 
four  or  five  ounces  is  ex- 
traordinarily strong.  The 
silk  hats  made  for  hunt- 
ing possess  even  greater 
strength,  and  you  may 
stand  on  these  with  ease. 
Many  a  hunting  man 
owes  his  life  to  this  fact, 
and  it  is  no  uncommon 

thing  for  the  firm  to  receive   a   crushed    hunting  hat  for 
repair  with  the  statement  that  its  owner  came  off  on  his 
head   and    was  saved    from  injury   by  his 
headgear. 

In  order  to  test  the  strength  of  a  nine- 
ounce  hunting  hat,  we  subjected  it  to  several 
severe  trials.  The  test  made  it  support  a 
platform  of  boards  and  an  office  stool  on 
which  was  seated  a  youth  weighing  over 
nine  stone. 

You  may  perform  a  very  amusing  if  not 
very  novel  trick  with  an  ordinary  topper. 
Most  people  have  an  exaggerated  idea  of 
the  height  of  a  silker. 

Ask  a  friend  to  look  at  your  hat  and  put 
a  finger  on  the  wall  where  he  thinks  it  will 
reach.  Now  place  the  hat  on  the  ground, 
and  it  is  more  than  likely  your  friend  will 
be  six  or  seven  inches  wrong.     Try  it. 

Messrs.  Lincoln  and  Bennett  have  some 
thousands  of  their  customers'  shapes  stored         7    Cutting  the 
away   at  their  factory   and   at  their   retail    c°!s.,'V"  cr 

1  '  part  of  the  brim. 

house  at  Sackville  street,  Piccadilly.     They 
form  a  most  unique  collection,  including  the  heads  of  many 
eminent  men  in  all  departments  of  life.     These  include  the 
heads  of  H.R.H.  the  Prince  of  Wales,  the  Duke  of  Cam- 
bridge, Prince  Christian,  and  Lord  Kitchener. 

A  glance  at  these  significant  little  pieces  of  pasteboard 
reveals  some  curious  differences  in  the  contours  of  illustrious 
craniums.  Perhaps  Lord  Kitchener's  will  be  of  more 
especial  interest  just  now.  His  head  is  of  a  most  extra- 
ordinary shape.  Phrenologists  will  doubtless  ascribe  his 
success  to  the  possession  of  this  peculiar  contour. 

Whether  or  no  we  believe  in  phrenology,  it  is  a  striking 
fact  that  the  heads  of  the  two  great  generals,  Lords  Roberts 
and  Kitchener,  resemble  each  other  very  closely  in  many 
particulars. 

Again,  the  cranial  contours  of  the  Prince  of  Wales  and 
the  Duke  of  Cambridge  contain  a  striking  resemblance. 

It  may   interest  those    people  who    are    never    happy 


unless  they  are  changing  their  headgear,  in  order  to  keep  pace  with 
fickle  fashion,  to  know  that  His  Royal  Highness  keeps  religiously 
to  one  style  of  silk  hat.  No  matter  how  abruptly  the  fashion  may 
change,  he  is  unaffected  by  it.  The  prince  prefers  ease  and  suit- 
ability to  the  discomforts  produced  by  constant  change. 

Messrs.  Lincoln  and  Bennett  were  the  inventors  and  original 
makers  of  the  silk  top  hat.  They  have  recently 
introduced  a  silk  bowler  hat.  Whether  it  is 
going  to  catch  on  or  not  is  a  matter  time  alone 
will  decide.     It  certainly  looks  very  dressy. 

It  may  interest  our  readers  to  hear  that  there 

is  still  a  demand  for  the  quaint  Welsh  hat,  and 

occasionally  the  firm  are  asked  to  make  a  beaver 

hat.     The  latter,  however,  is  a  costly  article,  and 

is  practically  extinct. 

One  of  the  most  interesting 
blocks  in  their  possession  is 
that  of  the  head  of  the  famous 
midget,  General  Mite. 


Plaited 

Straw 

Hats. 


Under   the  head  of 
plaited  hats  are  in- 
cluded   several  dis- 
tinct genera,  as  we 
might    call    them,     some    of 
which    have  species  differing 
in  important  details,  either  of 
weave,  or  material,  or  both. 
The   city   of    Panama   has 
given  its  name  to  a  class  of  hats  shipped  from 
that  port,  and  the  name  is  indiscriminately  applied 
by  the   public  to  all  hats  which   seem    to  be  of 
similar  fibre  and  construction.     The  Panama  hat 
is  made  of  the  leaves  of  the  screw  pine,  one  of  the 
many  useful  members  of  the  great  pine  family. 
These  leaves  are  large,   sword-shaped   and  very 
strong.     They  are  cut  by  the  natives  before  they 
unfold,  and,  after  the  ribs  and  coarse  veins  are 
removed,  cut  into  shreds.     They  are  exposed  to 
the  sun   a  few  days,   then  immersed    in  boiling 
water  and    hung   in   the   shade    several    days  to 
bleach.     To  produce  the  finest  hats  great  care  in 
selecting  the  fibres  and  a  long  time  in 
plaiting  are  necessary.  Several  weeks 
are  sometimes  spent  on  a  single  hat, 
though  some  are  made  in  two  or  three 
days.    As  the  manufacture  is  sporadic, 
the  work  of  individual  natives  without 
direction  or  supervision,  there  is  little 
uniformity  in  shape  and  proportions 
of  the    Panama    hats,   a   fact    which 
hinders  their  sale,  as  well  as  the  high 
cost   of  the  better   qualities.       Many 
are  so  loosely  knit  as  to  be  flabby  and 


S    Inserting  the  lining. 


with  a  drooping  brim.     They  should 


iiilk  Huts  Ancient  and   Modern. 
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W.  E.  Sanford  Manufacturing  Co 
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HAMILTON,  ONT. 


Wholesale  Manufacturers  of 


CLOTHING 


Correspondence  Solicited. 

Samples  and  Quotations 
Cheerfully  Submitted. 


47  Bay  Street, 


303  St.  James  Street, 


Cor.  Princess  and  Bannatyne  Sreets, 


TORONTO. 


MONTREAL. 


WINNIPEG,  MAN. 


53-55  Douglas  Street, 

VICTORIA,  B.C. 


SPECIALTIES 


^ 


(§) 


W  OOl  lenS.  Our  specialties  are  Canadian  and  Imported  Woollens 
and  everything  in  Tailors'  Trimmings.  Foreseeing  the  present  high 
market,  Mr.  H.  Levy  made  an  early  trip  to  England  in  April,  and 
secured  for  present  trade  large  assortments  in  above  lines. 

1  LalianS*  We  are  particularly  well  supplied  with  Cotton  and 
Worsted  Italians  in  wide  ranges  ;  also 

»^leeVe=  Linin^S        in    all     prices,     and    tasty     designs    for 
Suits   and   Overcoats. 

SILICIAS,        FRENCH   ELASTIC   CANVAS,        HOLLANDS, 
PANTINGS,    TWILLS,    WORSTEDS,   Etc.,  Etc. 

Write  us  for  samples  and  quotations,   and   see   if  our  goods,   prices   and   methods   of  doing"   business  won't  lead  to 
advantageousjiealings. 

Overalls  for  the  Expressman 
Overalls  for  the  Workman 
Overalls  for  Everyone 

We  manufacture  the  BEST,  the  LARGEST  and  the  CHEAPEST  lines  of  Overalls,  Jumpers,  Sateen   Shirts  and  Children's 
Clothing  in  the  Dominion  of  Canada. 


H.  LEVY, 


Walt  for  our  Travellers  or  drop  us  a  line  for  Samples 
St.  Paul  Street 


Montreal 
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be  of  firm  texture,  needing  no  sizing,  with  the  brim  strongly  edged. 
So  made,  and  of  generous  proportions,  and  worn  with  and  without 
a  band,  the  Panama  hat  is  a  noble  creation,  a  fit  adjunct  to  the 
belongings  of  wealth  and  leisure. 

There  are  at  least  two  other  varieties,  commonly  called  Pana- 
mas. Their  inferiority  is  accounted  for  by  saying  that  the  leaves 
of  which  they  are  made  grow  on  the  lower  lands,  and  are,  there- 
fore, less  hardy.  The  better  grade  of  the  two  is  named  after 
Maracaibo,  in  Venezuela.  The  best  Maracaibos  are  hard  to 
distinquish  from  genuine  Panamas  of  the  common  makes,  if,  indeed, 
there  is  any  real  difference  in  the  quality.  Those  of  the  lowest 
grade  are  called  Curacoa,  after  the  Dutch  West  India  Island, 
whence  they  come.  They  are  chalky,  spongy  and  flabby,  and  of 
little  worth,  though  somewhat  tough  and  leathery, 

Manila,  in  the  Philippine  Islands,  is  the  source  of  the  hats  called 
by  its  name,  though  it  is  to  be  feared  that  some  products,  similar 
but  inferior  to  the  genuine  Manilas,  are  sold  under  that  name.  The 
fibre  is  variously  described  as  a  grass,  a  leaf,  and  the  split  stem  of 
the  Manila  tree.  We  believe  it  is  the  latter.  It  is  a  flat,  smooth, 
woody  fibre,  very  strong,  and  but  little  affected  by  moisture.  Some 
of  it  is  light  colored,  other  specimens  are  quite  dark  on  one  side 
and  light  on  the  other.  This  fact  would  not  be  known  to  those 
who  see  the  article  after  it  is  made  up  into  a  hat,  since  Manila  hats 
are  plaited  double,  the  same  as  two  hats  connected,  or  rather  con- 
tinuous, at  the  brim  edge  and  one  turned  inside  the  other.  This 
double  texture  gives  the  hat  stability,  while  leaving  it  still  quite 
light.  The  weave  differs  from  that  of  the  Panama  in  the  tip,  but 
otherwise  is  the  same.  The  fibre  being  flat,  however,  produces 
a  more  distinct  and  seemingly  different  plait.  Of  course,  the 
qualities  vary  widely,  the  finer  specimens  costing  as  much  as  some 
genuine  Panamas,  owing  to  the  scarcity  of  some  choice  material. 
For  the  best  grades  importers  place  their  orders  a  long  time  in 
advance. 

Java  hats  are  closely  similar  to  Manilas  in  appearance,  being 
made  of  a  fibre  of  the  same  form  though  it  is  said  to  be  an  entirely 
different  plant,  growing,  as  the  name  would  indicate,  in  the  Island 
of  Java.  Javas  are  put  together  in  a  similar  manner,  being  double, 
and  are  nearly  of  the  same  weave  as  the  Manilas,  but  are  inferior 
to  the  latter.  So  close  is  the  general  resemblance,  however,  that 
retailers  who  are  not  well  up  in  the  matter  or  overscrupulous  may 
possibly  sell  them  for  Manilas. 

One  of  the  curios  of  the  straw  hat  trade  is  the  Jeddo  hat.  It  is 
made  of  straw,  but  not  braided.  The  structure  is,  in  fact,  a  spiral, 
since  a  single  course  of  straw,  starting  from  the  centre  of  the 
crown,  is  continuous  until  it  ends  at  the  edge  of  the  brim.  The 
strands  of  straw  are  kept  in  place  side  by  side  by  means  of  threads 
woven  in  at  right  angles  to  them  and  knotted  after  each  straw.  It 
is  easy  to  see  that  these  hats  must  be  woven  the  exact  size  and 
shape  they  are  to  be,  and  they  come  to  this  country  in  that  con- 
dition, requiring  only  to  be  trimmed.  It  is  impossible  to  stretch 
them,  or  marerially  to  alter  their  shape,  which  they  retain  remark- 
ably well.  They  are  exceedingly  light  and  abundantly  ventilated, 
in  which  particulars  they  excel  nearly  all  other  straw  hats.  They 
have  been  known  to  the  English  hat  trade  for  many  years,  but  they 
have  spells  of  great  popularity  and  then  retire  for  a  time.  Con- 
trary to  the  inference  naturally  to  be  drawn  from  the  name  by 
which  they  are  commonly  known  to  us,  they  are  not  a  product  of 
Japan,  but  are  made  in  the  mountains  of  Switzerland. 

The  palm,  palmyra  or  palmetto  tree,  is  wonderfully  useful  to 
mankind.  It  is  of  many  varieties,  more  than  500  being  known, 
and  to  slightly  paraphrase  the  Scripture  account  of  the  tree  of  life, 
we  may  say  of  the  palm,  that  "  its  leaves  are  for  the  cooling  of  the 
nations."     Whether  they  do  this  more  by  fanning  or  by  screening 


the  head  we  need  not  conjecture.  The  leaves  are  slit  into  narrow 
strips  and  plaited  into  hats,  the  material  coming  from  Spain, 
Mexico  and  elsewhere.  It  is  one  of  the  articles  in  the  trade  for 
farm  service.  But  the  palm  tree  in  its  infinite  variety  produces 
material  capable  of  being  worked  up  into  hats  of  very  high  grade. 
This  has  been  demonstrated  in  the  "  French  palms,"  which  at  first 
sight  bear  considerable  resemblance  to  the.  Panama.  The  weave 
is  quite  similar  to  the  latter,  but  the  fibre  is  of  different  form,  being 
flatter,  more  like  a  fine  Manila,  though  not  identical  with  it.  The 
French  palm  is  not  a  double  texture,  like  the  Manila,  and  is,  there- 
fore, lighter  and  more  airy,  and  the  shade  is  a  pearly  white. 

In  reality  all  the  differences  as  to  plaiting  that  exist  between 
Panamas,  Manilas,  Javas  and  palms  are  in  the  mode  of  starting  the 
tip  and  of  introducing  there  the  additional  strands  needed  to  widen 
the  structure.  Panamas,  Manilas  and  palms  are  not  always  made  in 
exactly  the  same  proportions.  Forms  vary  with  seasons.  Even  the 
Jeddo  hat  differs  in  height  of  crown  and  width  of  brim,  and  we  have 
seen  Jeddos  with  round  crowns.  Color  also  plays  a  striking  part 
in  almost  all  straw  hats,  as  fashion  wills  from  year  to  year. — Eng- 
lish Outfitter. 


The  Fez 
Cap. 


The  fez  cap,  the  little  round  close-fitting  red 
cloth  cap  with  long  tassel,  is  not  much  sold  for 
children's  headgear  in  Canada  now,  although 
the  taste  may  come  in  again.  For  men's  use  it  is  chiefly  in 
demand  here  for  members  of  certain  organizations,  being  part  of 
their  regalia.  The  fez  caps  are  made  in  great  quantities  in  Austria, 
where  a  trust  of  the  principal  manufacturers  has  recently  been 
formed.  These  Austrian  factories  turn  out  over  5.000,000  fez  caps 
annually,  and  the  seat  of  the  manufacture  is  at  Srakonitz,  in 
Bohemia.  Last  year  the  Turks  "bought  #200,000  worth  of  these 
Austrian  caps,  and  as  prices,  owing  to  the  consolidation  of  the 
factories,  have  advanced  15  per  cent.,  it  is  suggested  that  English 
capital  go  into  the  manufacture  of  fezes  for  export  to  Turkey,  etc. 
The  machinery  for  making  them  is  got  from  Chemnitz,  and  is 
similar  to  that  used  for  hosiery  making.  The  wool  employed  is 
Australian.  The  fashion  in  fezes  seldom  changes.  The  color  of 
those  worn  in  India  is  usually  green,  but  throughout  Turkey  and 
Egypt  the  staple  is  red.  The  red  fez  is  not  only  compulsory  on  all 
civil  officials  and  the  infantry  of  the  army,  but  it  is  almost  universal 
both  among  Mohammedans  and  Christians. 

The  staff  of  W.  J.  Hammond,  hats  and  furs,  Winnipeg,  has 
been  increased  by  the  arrival  of  O.  J.  Willie,  an  expert  fur-cutter, 
formerly  of  Montreal. 


IN    THE    FACTORY— AND    OUT. 

The  factory  employes  of  Brice,  Palmer  &  Co.,  London,  Eng., 
manufacturers  of  the  "  Eminent"  waterproofs,  etc.,  which  are  now 
gaining  such  a  footing  in  Canada,  had  a  very  jolly  outing  at  Epping 
Forest  on  the  last  Saturday  in  May.  The  party  numbered  about 
45,  and  went  to  Chingford  by  rail,  thence  to  the  forest  in  landaus. 
There  is  perhaps  no  better  picnic  ground  within  a  radius  of  many 
miles  from  London  than  the  famous  old  Epping  Forest,  and 
manager  Bull  brought  his  party  to  "  The  King's  Oak  "  for  tea  and 
an  evening  of  dancing  and  singing.  It  was  an  "eminently" 
successful  affair,  as  of  course  it  should  have  been. 


E.  McC  xrthy,  of  Regina,  has  been  enlarging  his  premises  and  has 
taken  in  a  full  line  of  general  dry  goods.  He  has  at  present  three 
stores  under  one  roof,  making  a  total  of  16.000  square  feet.  One 
store  is  devoted  to  groceries,  next  to  boots  and  shoes  and  clothing, 
third  to  general  dry  goods,  which  is  in  the  best  of  order.  In  fact, 
the  whole  place  speaks  of  good  management. 
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.  .  THIS    IS  .  . 

"the  Growing  time" 

mm 

THROUGHOUT    CANADA 

showing  a  steady  increase  of  cl'os^ri^  in  every  branch  of 
trade  and  business. 

Nowhere    is    it    mo 
in  the   place   indicate 


The  Retl 


on  the  next  page,  where  every  effort  is  strained  to  present 
to  the  live  hundred-cents-on-the-dollar  dry  goods  mer- 
chant the  newest  and  most  up-to-date  goods  from  the 
governing  markets  of  the  world,  with  all  the  advantages 
that  purchasing  for   CASH   entail. 

Stock   continually    changing   and   always    assorted    to 
meet  the  varying  demands  of  fashion. 


(Xjmilect) 


«^5    <c5» 


Canadian  Staples 


Domestic  and  Foreign  Prints 


Wash  Fabrics,  etc. 
Linens  and  Dress  Linings 
Canadian  and  Imported  Tweeds 


Tailors'  Trimmings 
Carpets  and  House  Furnishings 
Hosiery,  Gloves  and  Underwear 
Men's  Furnishings 


Dress  Goods  and  Silks 


AND  THE  PROMPT  AND  ACCURATE 
EXECUT1 

'nn»     .--r^^mm 


I    I    I 


***as 


J 


sh . 


THE  "KITCHENER''  MUFFLER. 

Manufactured  by 

TOOKE    BROS. 
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TURNBULUS 


Perfect=Fitting 
Underwear 

In  Ladies',  Men's,  Children's  and  Infants. 

GIVES  PERFECT  SATISFACTION,     IS  A  PERFECT  FIT, 
WHICH  MEANS  PERFECT  COMFORT, 

AND  THAT  IS  WHAT  YOUR  CUSTOMERS  WANT. 

Made    in  Silk,  Cashmere,   Natural  Wool,  Gauze,  Merino  and   Lambs'  Wool.      All    our    Full- 
Fashioned  Goods  bear  this  trade  mark: 

Warranted 
TnrnbulVs 


"▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼T  T ▼ ▼▼▼▼▼ 


THE  C.  TURNBULL  CO.  of  Gait,  Limited. 

Goulding  &  Co.,  Joseph   W.  Wey, 

27  Wellington  St.  East,  Toronto.  7  Bastion  Square,  Victoria,  B.C. 
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The  Merchants  Dyeing  **  Finishing  Co. 


Limited 

OF   TORONTO 


SUCCESSORS   TO 


CALDECOTT,  BURTON  &  SPENCE 


Enlarging,  Improving  We  are  adding  new  machinery) 

some  specially  for  Silks  and 
Satins.  Some  specially  for  Sedans,  Amazons,  Broad  Cloths. 
We  keep  abreast  of  the  times,  and  if  any  new  cloth  comes  into  favor 
we  are  at  it.  We  have  surprised  the  trade  with  our  Black  Raised 
Novelty  Figures — excellent  fast  black — Brightness  and  Touch  Ai. 
Value  the  best  in  the  Trade.  Some  of  the  knowing  ones  said 
we  could  not  do  them — but  we  have.  Why  should  Canadians  be 
behind  anyone  else  ?  There  is  no  need  for  it.  We  can  give  you  the 
Right  Cloths,  the  proper  colors,  and  the  lowest  prices.  We  cannot 
describe  the  variety  in  an  advertisement.      See  the  samples. 

DRESS  LININGS 

A  large  range  of  the  best  articles.  Tuxedo  Canvas — the  best  in  the 
trade.      We  are  the  sole  Agents  for  Canada. 

SILKS 

This  is  a  very  large  and  complete  Department  with  us.  We  believe 
we  carry  the  best  assortment  and  keep  the  colors  most  up-to-date 
in  the  trade. 

RIBBONS,  Laces,  Trimmings,  Embroideries,  Dressmakers'  Requisites. 

A  well-assorted  stock  kept  up  all  through  the  season. 

HOSIERY,  GLOVES,  UNDERWEAR 

We  are  prepared  with  Cotton,  Lisle,  Silk,  Plated  Hosiery  and 
Gloves  for  the  Summer  sorting;  or  for  Cashmere  Hose,  Cashmere  and 
Ringwood  Gloves — Import  Orders  for  Autumn. 


Your  Orders  will  be  much  esteemed  and  receive  our  best  attention. 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade  Newspapers  that  circulate  in  the   Pro- 
vinces   op  British   Columbia,    North-West  Territories, 
Manitoba,    Ontario,   Quebec,    Nova    Scotia,    New 
Brunswick,  1'.  li.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,       (Telephone   1255)      Board  of  Trade  Building 

Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  Eng.    (J.  Meredith  McKim)    109  Fleet  Street,  E.C 

Manchester,  Eng.    (H.  S.  Ashburner)      18    St.    Ann   Street 

New  York,         (M.  J.  Henry)        -  14  Irving  Place 

Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.        Published  the  First  of  each  Month. 
Cable  Address:  "  Adscript."  London  ;    "  Adscript,"  Toronto. 


CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters  ad- 
dressed to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed  will 
be  kept  or  forwarded  according  to  instructions. 


MONTREAL  and  TORONTO,  JULY,    1899. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


OUR    SPECIAL     FALL     NUMBER. 

IN  this,  the  Fall  trade  issue  of  The  Dry  Goods  Review,  will  be 
found  a  number  of  special  articles  and  illustrations  that  can 
hardly  fail  to  attract  attention. 

In  "  Canada  from  Ocean  to  Ocean,"  the  design  has  been  to  set 
forth  some  of  the  characteristics  of  the  national  industries  and 
resources.  Canada  is  very  remarkable  for  its  possession  of  natural 
riches.  It  is  desirable  that  the  Dominion's  preeminence  in  these 
respects  should  be  better  known.  The  illustrations  are  selected 
with  a  view  to  showing  how  the  natural  wealth  of  the  country  is  being 
utilized.  Our  British  readers,  and  those  in  Australia  and  other 
colonies,  may  learn  some  things  with  which  they  were  not  pre- 
viously familiar  concerning  the  openings  for  investment  here. 

In  the  article  on  "  Building  a  New  Store,"  by  Mr.  Heriot,  an 
architect  of  standing  and  success  in  Montreal,  our  merchants  will 
doubtless  find  much  to  interest  them.     The  valuable  plans    which 


accompany  it  were  specially  drawn  for  this  paper.  Mr.  Heriot, 
who  has  made  a  careful  study  of  the  subject,  will  contribute  some 
additional  articles  in  future  issues. 

"Store  Management,"  by  Mr.  Chas.  F.  Jones,  of  New  York, 
aims  at  expounding  in  a  practical  way  those  principles  of  business 
which  have  brought  success  and  fortune  to  many  a  merchant  in  a 
great  city,  and  which  are  capable— according  to  circumstances — of 
application  in  our  own  trade  centres. 

The  modern  merchant  is  forced  to  employ  the  latest  advertising 
methods,  and  Mr.  F.  James  Gibson,  a  successful  Canadian,  in  his 
series  of  articles  on  "  Good  Advertising,"  explains  how  the  best 
use  of  newspaper  space  may  be  made.  Our  readers  are  invited  to 
ask  Mr.  Gibson's  advice,  through  these  columns,  on  any  points 
which  arise  connected  with  their  own  advertising. 

The  special  course  on  "Window  Dressing"  is  conducted  by 
Mr.  Hollinsworth,  who  has  won  fame  by  his  artistic  knowledge  and 
skill  in  this  work.  In  the  present  issue,  he  deals  with  suggestions 
for  Summer  trade.  The  illustration  is  a  display  of  whitewear, 
which  was  trimmed  by  a  competent  hand. 

The  designs  of  the  new  Canadian  wall  papers  for  the  season  of 
1 899- 1 900  are  described  in  this  issue. 

The  outlook  in  millinery,  preparatory  to  the  Fall  openings, 
which  will  take  place  towards  the  end  of  August,  receives  attention. 

A  special  article  on  "  How  Silk  Hats  Are  Made,"  with  illustra- 
tions, is  an  interesting  and  amusing  sketch,  and  the  information 
regarding  the  hat  trade  will  be  found  up-to-date. 


SEATS    FOR    STORE    ASSISTANTS. 

IN  the  large  stores  in  our  cities,  the  practice  of  providing  seats, 
during  leisure  time,  for  girls  who  wait  upon  customers  is 
encouraged  both  from  the  kind'y  feelings  of  employers  and  because 
it  is  good  policy.  An  assistant  who  has  to  stand  all  morning  is 
not  nearly  so  fresh  and  bright  in  the  afternoon  when  there  may  be 
much  work  to  do. 

In  fact,  we  would  strongly  recommend  all  merchants  to  show  the 
greatest  possible  consideration  to  their  employes,  partly  because  a  cap- 
able, trustworthy  employe  is  part  of  the  good  will  and  profit  of  a 
business.  It  ought  not  to  be  necessary  to  pass  laws  to  provide 
seats,  or,  indeed,  to  make  compulsory  any  special  treatment  of  mer- 
chants towards  their  clerks.  This  rushing  to  Parliament  for  statutes 
affecting  either  commercial  methods  or  social  habits  is  rather  to 
be  deprecated  than  encouraged. 

This,  it  is  to  be  hoped,  was  the  cause  of  the  defeat  in  the 
British  House  of  Lords  of  a  measure  providing  for  seats  for  shop- 
girls, rather  than  any  want  of  sympathy  with  the  girls  who  labor 
so  energetically  and  intelligently  in  many  commercial  establish- 
ments. Those  who  defeated  the  bill,  therefore,  ought  to  be  fore 
most  in  promoting  by  private  assistance  and  encouragement  a 
movement  which  affects  the  welfare  and  bodily  health  of  the  great 
army  of  clerks. 

There  are  occasions  where  legal  enactments  are  necessary,  but 
cooperation  among  members  of  the  trade  is  a  better  method.  Only 
when  it  utterly  fails,  after  persistent  action,  should  laws  be  resorted 
to. 


(36 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


NEW  SETTLERS. 

THE  large  number  of  Doukhobors  and  Galicians  who  are  now 
settling  in  our  Northwest  is  the  subject  of  a  great  deal  of 
discussion  as  to  whether  they  are  a  good  class  of  settlers  for 
Canada. 

Several  Western  business  men  who  have  been  interviewed 
stated  that  they  are  a  most  desirable  class  of  people,  and  suggested 
that  instead  of  keeping  them  inclosed,  as  it  were,  in  one  section, 
they  should  be  placed  in  various  sections,  so  that  they  would  inter- 
mingle with  our  other  settlers.  This  would  lead  to  intermarriage, 
and,  while  this  generation  would  be  foreigners  (as  far  as  they  are 
concerned),  the  coming  generation  would  be  Canadians. 

This  would  bring  about  in  time  what  we  all  so  strongly  advocate  : 
"  Canada  for  Canadians."  It  is  a  point  which  the  authorities  at 
Ottawa  should  keep  in  view,  since  it  is  far  more  desirable  that  new 
settlers  should  be  assimilated  into  Canadian  ways  than  that  they 
should  grow  up  in  separate  communities,  retaining  distinctive  ideas 
and  habits,  and  resisting  the  tendencies  which  are  common  to  us 
all.  The  power  of  absorption  is  great  in  Canada,  because  our 
institutions  are  liberal,  our  laws  are  good,  and  our  social  customs 
friendly.  But  the  power  is  reduced  to  a  minimum  if  new  settlers, 
speaking  a  foreign  tongue,  are  largely  grouped  together  over  large 
areas  of  country. 

From  the  business  standpoint,  as  well  as  the  national,  we  want 
to  see  new  settlers  intermingle  with  our  own  people.  They 
insensibly  acquire  the  higher  standard  of  living  that  prevails  here, 
as  compared  with  that  practised  by  the  European  peasantry.  This 
means  direct  increase  of  trade.  Frugality  is  a  virtue,  it  is  true,  but 
there  are  certain  expenditures  for  better  clothing,  better  food,  etc., 
which  unquestionably  make  for  a  higher  civilization. 

Anyone  who  is  disposed  to  cavil  at  some  of  our  new  settlers 
should  bear  in  mind  the  fact  that — directly  or  indirectly — every  man 
or  woman  added  to  the  population  increases  the  amount  of  trade 
done.  No  matter  how  primitive  the  habits  of  Russian  or  other 
European  peasants  may  be,  their  emigration  here  increases  the  sum 
total  of  Canadian  wealth.  While,  if  the  suggestion  we  have  made 
of  dispersing  the  settlers  rather  than  encouraging  the  process  of 
segregation  is  carried  out,  the  value  to  Canada,  both  now  and  in 
the  days  to  come,  will  be  very  materially  enhanced. 


They  do  not  say  :  Oh!  Howell  &  James  are  so  well  known  we  need 
not  advertise  or  keep  up  with  the  times,  people  will  come  to  us 
anyway.  There  is  a  moral  here  for  any  merchant  where  trade  is 
dwindling  away  owing  to  dry  rot. 


OLD    STAND,    BUT    NEW    METHODS. 

Everyone  in  the  dry  goods  trade  has  heard  of  Howell  &  James, 
Regent  street,  that  famous  London  store.  The  business  is  now 
owned  by  a  company.  At  the  meeting  of  the  shareholders  the 
other  day  a  discussion  took  place  upon  the  methods  to  be  put  in 
force  to  make  the  coming  year  more  profitable  than  the  past  one 
has  been.  It  is  interesting  to  note  that  a  shop  of  this  kind,  so  old 
and  well  known  as  almost  to  be  historic,  requires  just  the  same 
methods  to  keep  trade  brisk  as  if  it  were  a  new  business.  The  shop 
is  to  be  improved  within  and  without.  The  front  of  the  premises  is 
to  be  made  more  attractive  by  improving  the  windows  and  leveling 
the  pavement.  Some  lines  of  cheap  goods  will  be  cleared  out  at  a 
July  sale.  This,  the  owners  feel,  will  increase  trade.  They  are 
not  too  proud  to  adopt  the  new  ways  of  making  business  profitable. 


BUOYANT  WESTERN  PROSPECTS. 

IT  is  always  a  pleasure  to  talk  with  merchants  from  Western 
Canada  :  they  speak  so  hopefully,  have  plenty  of  ideas,  and 
seem  full  of  vigor  and  enterprise.  The  Review  had  a  chat  the 
other  day  with  Mr.  Robinson,  of  Robinson  &  Hamilton,  of  Moose 
Jaw,  and  learned  some  interesting  features  of  the  trade  in  that 
district. 

Moose  Jaw  is  a  flourishing  place,  between  the  wheat  belt  and 
the  ranching  country,  and,  as  the  land  under  cultivation  is  divided 
into  large  farms,  the  growth  of  large  towns  is  necessarily  retarded. 
But  a  merchant  can  do  a  letter-order  business  for  miles  around, 
southward  along  the  line  towards  the  Sault,  and  westward  nearly  as 
far  as  Medicine  Hat.  On  this  account,  a  basis  of  30  days,  instead 
of  strictly  cash,  is  found  more  feasible.  City  department  store 
competition  is  felt  less  than  it  was  three  or  four  years  ago.  although 
that  competition  has,  doubtless,  had  its  effect  in  forcing  the  cash 
system  in  the  West  generally.  Business  has  been  better  in  Moose 
Jaw  this  Spring  than  last,  notwithstanding  the  fact  that  there  are 
three  new  stores.  Mr.  Robinson  went  west  from  Newmarket,  Ont., 
25  years  ago,  and  speaks  confidently  of  the  future  of  our  great 
Western  country. 

Another  Western  man  who  has  been  in  the  East  lately  is  Mr. 
Fairley,  of  Carberry,  Manitoba,  who  is  in  the  business  with  his 
father,  Mr.  John  Fairley,  and  his  brothers.  There  are  several 
departments  in  the  store,  dry  goods,  clothing,  groceries  and  glass- 
ware. It  is  found  possible  to  ship  certain  food  products  as  far  west 
as  the  British  Columbia  mining  region,  and  the  opinion  prevails 
that  the  expansion  of  mining  in  the  Pacific  Province  is  going  to 
benefit  traders  a  long  way  towards  the  east.  Mr.  Fairley  spoke 
with  enthusiasm  of  the  fine  climate  of  Manitoba,  especially  the 
Winters,  which  are  so  healthy  and  invigorating. 


THE    TRADE    PAPER. 

A  few  years  ago,  the  trade  paper  was  an  innovation.  To-day, 
it  is  a  necessity.  New  conditions  create  new  needs,  and  the  trade 
paper  is  one. 

The  merchant  requires  to  know  what  others  are  doing,  what 
goods  are  selling  and  what  are  the  latest  ideas  which  are  being  put 
into  practice  by  his  live  competitors. 

Even  the  town  or  village  store,  when  conducted  on  right  lines, 
is  unable  to  get  along  without  the  trade  journal,  because  the  day  of 
catalogues  has  arrived,  and  the  local  merchant  is  forced  to  face  com- 
petition in  his  own  town  from  big  city  stores  hundreds  of  miles  away. 
To  meet  this  successfully,  he  wants  to  know  the  newest  things,  and 
the  cheapest  and  quickest  way  is  to  read  a  trade  paper. 

The  Review  finds,  by  experience,  that  live  merchants  always 
read  the  paper.  Where  they  are  too  busy  to  do  so,  they  pass  it 
on  to  the  clerks,  who  utilize  the  ideas  it  contains,  after  consultation 
with  the  head  of  the  firm.  This  is  a  useful  practice,  because  it 
acts  as  a  spur  to  the  whole  staff. 
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A  CONVENIENCE  TO  THE  TRADE. 

THE  town  and  touiUiy  meuhants  can  saveihe  wholesale  dealers 
quite  a  large  sum  every  year  if  they  would  only  take  a  little 
trouble,  which  we  feel  sure  will  be  appreciated  by  the  wholesaler. 
It  is  customary  when  making  payment  for  any  account,  no  matter 
how  small  the  account  may  be,  to  send  a  cheque  on  which  the 
wholesale  house  has  to  pay  25c.  exchange.  All  banks  and  express 
companies  are  now  issuing  money  orders  at  a  very  low  rate,  as  can 
be  seen  by  the  appended  table,  which  is  being  sent  out  to  their 
customers  by  the  Corticelli  Silk  Co. : 

S3  and  under 3c. 

Over  $3  to  $$ 4C- 

5  "  10 6c. 

10"  20 IOC. 

'   20"  30 I2C. 

'   30  "  40 ISC. 

"  40"  50 18c. 

"  50"  60 20c. 

"  60  "  75 25c, 

'  75  "  i°° 3oc 

It  will  be  noticed  that  the  merchant  can  buy  a  money  order  for 
15c.  covering  the  amount  of  $30,  and  other  amounts  at  propor- 
tionate figures.  If  he  sent  a  cheque  for  this  amount  to  the  whole- 
sale house,  they  would  have  to  pay  25c.  to  have  the  cheque  cashed 
or  placed  to  their  credit  in  the  bank. 

This  does  not  amount  to  much  on  one  cheque,  but  when  the 
merchant  takes  into  consideration  the  hundreds  of  cheques  that 
pass  through  the  wholesaler's  hands  in  the  course  of  a  year's  busi- 
ness, it  will  be  seen  what  a  large  sum  the  retailer  can  save  his 
wholesaler.  No  doubt  a  great  many  retailers  would  say  :  "It  does 
not  cost  me  anything,  the  other  man  has  to  pay  that  "  ;  but  we 
hope  the  merchant  who  would  say  that  is  an  exception.  The 
wholesale  house  today  take  every  interest  in  the  retailer  and 
expect  some  return  for  it. 

If  the  retailer  meets  such  suggestions  as  the  above,  the  whole- 
sale house  are  very  ready  to  appreciate  it  and  would  make  ample 
return  for  the  same  by  giving  close  prices  on  some  lines  and  in 
every  way  looking  after  their  customer's  best  interest.  This  is  truly 
a  case  when  the  motto  may  be  used  :  "  Do  to  others  as  you  would 
be  done  by." 


TECHNICAL    EDUCATION. 

What  interest  has  a  merchant,  it  may  be  asked,  in  such  a  sub- 
ject as  technical  education  ?  Well,  a  merchant  is  not  limited  in  his 
horizon  to  the  extent  of  his  sales  and  purchases.  What  affects  the 
prosperity  of  the  country  affects  him.  Hence  we  congratulate  those 
business  men  who  are  taking  an  interest  in  the  move  towards 
technical  education,  because,  directly  or  indirectly,  they  are  working 
for  us  all  as  well  as  themselves. 

If  Canada  is  to  develop  she  must  have  people  who  can  handle 
that  development.  They  must  be  educated  in  a  scientific  and  yet 
a  thoroughly  practical  way.  That  might  involve  a  complete  over- 
turning of  our  present  school  programme.  But  what  of  that  ?  It 
was  good  in  its  place,  but  new  conditions  have  sprung  up  and  we 
must  be  alert  to  meet  them. 

The  necessity  of  men  being  well  grounded  in  practical  things  is 
daily  becoming  more  evident  It  will  have  many  good  effects, 
beside  making  men  more  capable.  The  feeling  against  manual 
labor  will  tend  to  disappear.     The  inventive  faculties  will  be  stimu- 


lated.    We  shall  begin  to  comprehend  the  large  part  science  plays 
in  modern  industrial  life. 

To  put  a  case  :  How  much  better  qualified  a  man  would  be  to 
sell  dress  fabrics  if  he  had  some  knowledge  of  textiles  ?  This  is, 
perhaps,  not  exactly  what  is  meant  by  technical  education,  but  that 
indicates  the  direction  which  education  would  take  under  new  con- 
ditions, rather  than  that  young  people  should  be  crammed  full  of 
knowledge  which  they  are  not  taught  to  apply  and  which  often  has 
no  application  to  our  daily  life. 


A    BUSINESS    WORKING    UP. 

THE  Australian  merchant,  Mr.  Brocklehurst,  whose  visit  to 
Canada  is  referred  to  elsewhere,  declared  that  trade  between 
the  Dominion  and  Federated  Australia  ought  to  expand  when  the 
colonies  there  united  to  form  one  country.  That  is  an  interesting 
subject  for  speculation.  As  matters  now  stand,  we  sell  the 
Australians  about  $1,500,000  worth  of  goods  each  year.  A  great 
deal  of  that  originates  with  British  Columbia,  such  as  canned 
salmon  and  lumber.  But  there  are  undoubtedly  openings  which 
have  yet  to  be  worked  in  all  kinds  of  manufactures.  Even  at  this 
preliminary  period  of  our  Australian  trade,  we  send  them  carriages, 
implements  (a  very  large  item),  bicycles,  clothing,  cottons,  glass- 
ware, rubber  goods,  machinery,  boots,  organs  and  pianos,  wall 
paper,  furniture,  neckwear,  etc.  The  list  will,  no  doubt,  expand. 
The  commerce  on  the  Pacific  is  going  to  help  the  development  of 
our  British  Columbia  ports.  Trade  goes  a  long  way  in  these  days 
when  the  facilities  for  it  exist.  Manitoba  merchants  are  shipping 
food  supplies  into  the  British  Columbia  mining  districts.  Our 
Maritime  Province  people  are  selling  more  to  Quebec  and  Ontario. 
Trade  follows  the  flag. 

In  connection  with  this,  our  readers  will  notice  that  a  Sydney 
firm,  Messrs.  Kaye,  Fielding  &  Co.,  are  inviting  Canadian 
exporters  to  exploit  the  Austialian  markets.  They  believe  that  a 
rapidly-increasing  dry  goods  trade  can  be  done  between  Canada 
and  Australia,  and  that  the  prospects  for  Canadian  high-grade 
manufactuies  there  are  excellent.  Those  who  do  not  feel  war- 
ranted in  sending  out  an  agent  of  their  own,  but  who  would  be  glad 
to  get  Australian  business,  may  care  to  take  advantage  of  this 
opportunity. 

GETTING    TRADE   IN    NEW    DISTRICTS. 

A  Western  merchant,  whose  business  was  situated  in  a  new 
district  where  the  people  were  chiefly  newcomers,  found  that  issu- 
ing a  nice  calendar  paid  him.  He  got  his  name  into  the  homes 
of  the  people.  He  thus  describes  his  plan  to  a  contemporary  : 
"  The  number  of  people  who  live  within  a  trading  distance  of  our 
town  has  increased  five  fold  in  the  last  two  years.  For  this  reason 
we  find  calendars  especially  good.  We  get  a  quantity  of  them  at 
a  time,  so  that  the  expense  is  not  large,  and  we  find  that  nearly 
every  family  which  trades  in  our  town  is  glad  to  have  one  of  our 
calendars.  Of  course,  this  is  a  very  different  character  of  adver- 
tising from  that  which  quotes  prices  and  announces  special  sales, 
but  we  think  both  kinds  profitable.  The  calendar  is  like  the  sign 
in  front  of  our  store  ;  it  serves  to  keep  our  name  before  the  people, 
and  tell  them  what  lines  we  carry.  It  might  not  pay  in  some  com- 
munities, but  it  certainly  does  in  ours." 
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WALL  PAPER  AND  DECORATIONS. 


NEWEST    WRINKLES    IN    WALL     PAPERS. 

AS  the  time  is  fast  approaching  when  the  army  of  salesmen  in 
the  wall  paper  line  will  invade  the  country  and  do  their  very 
best  to  capture  what  trade  there  is  going,  it  will  no  doubt  be  of 
interest  to  our  readers,  and  timely,  to  give  them  some  idea  as  to 
what  the  factories  are  offering  this  season. 

Our  representative  who  called  on  The  Watson,  Foster  Company, 
Limited,  a  few  days  ago  was  somewhat  astonished  at  the  extensive- 
ness  of  this  company's  range  of  samples,  and  the  enormous  ex- 
pense it  must  cost  to  prepare  such  a  complete  and  remarkably  well- 
assorted  collection  of  rich,  neat  and  up-to-date  patterns  which  they 
will  be  offering  to  the  trade  shortly.  We  are  informed  that  this  line 
is  the  largest  they  have  ever  issued,  containing  136  combinations, 
all  new.  The  colorings  and  grounds  are  a  decidedly  new  departure 
and  bring  out  the  designs  remarkably   well. 

Among  the  special  features  of  this  popular  line  of  paperhangings 
for  the  coming  season  may  be  mentioned  the  following  of  their  best 
and  most  striking  patterns  : 

No.  874. — A  splendid  example  of  an  English  style  of  the  XVII . 
Century,  which  will  recommend  itself  for  its  grandeur  of  drawing, 
severity  and  nobleness  of  forms,  making  a  very  majestic  effect. 

No.  787. — A  magnificent  Primitive  Gothic  pattern,  with  a  very 
fine  gold  line  treatment,  in  plain  and  embossed  gilts. 

No.  748. — A  pure  Francois  I.  style,  reproduced  from  a  drawing 
at  the  Chateau  d'Anet,  remarkable  for  its  elegance  and  gracefulness. 

No.  837. — A  very  rich  effect  in  flats,  embossed  gilts  and 
tapestries,  fine  soft  colorings  ;  it  is  a  scroll  floral  pattern  of  Henry 
II.  style. 

No.  832. — A  charming  reproduction  made  from  a  piece  of  furni- 
ture silk  taken  from  the  Palace  of  the  "  Petit  Trianon  "  by  special 
order  of  Queen  Marie  Antoinette. 

No.  798. —  "  Royal  Orleans"  combination,  in  plain  and  em- 
bossed gilts,  an  exquisite  heraldic  pattern,  with  beautiful  shield 
effect  and  royal  armory  ;  this  style  is  specially  fine  on  grounds  of 
reds,  greens,  and  blues. 

No.  841 — A  large  rose  pattern  of  the  Elizabethan  period,  a 
style  of  decoration  which  is  becoming  popular  and  fin  de  siecle  ; 
there  is  a  beautiful  and  rich  one-band  frieze  to  match  the  combination. 

No.  834. — A  French  Renaissance  pattern  of  the  flowery  period  ; 
the  richness  of  motif,  elegance  and  majestic  aspect  of  this  design 
will  be  appreciated  by  connoisseurs.  It  is  a  plain  varnish  and 
embossed  varnish  gilt  paper  on  21 -inch  stock;  on  grounds  of 
cream,  white,  ivory,  cluny,  leather  oak  and  pekin  red  ;  the  pattern 
is  well  brought  out. 

No.  705. —  "Czarina"  combination,  a  superb  strip  pattern, 
pure  example  of  Russian  style  in  rich  and  sober  tones. 

Nos.  844  and  843. — These  are  two  of  the  many  dainty  and 
fancy  floral  patterns  with  which  this  line  is  replete  ;  there  are  some 
very  pretty  and  clever  effects  in  flats  and  plain  varnish  gilts. 

No.  833. — An  Empire  pattern  of  the  "  Malmaison  "  epoch, 
commendable  for  its  authenticity  of  style. 

No.  753. — This  is  a  good  specimen  of  the  ever  popular  rose 
pattern,  a  particularly  remarkable  design  in  natural  rose  effect  and 
soft  natural  colorings. 

No.  454. — A  useful  decorative  leaf  pattern  of  the  XV.  Century, 
in  plain  varnish  golds  and  up-to-date  colorings. 


No.  794. — A  Venetian  embroidery  in  embossed  and  tapestry 
effects,  something  novel  in  rich  dark  and  fancy  light  colorings. 

Ingrains. — A  large  assortment  of  shades  has  been  selected  with 
friezes  which  ought  to  take  the  fancy  of  the  buyer  and  excite  admi- 
ration from  lovers  of  the  beautiful.  The  Watson,  Foster  Co., 
Limited' s  ingrain  friezes  have  attained  a  very  enviable  reputation 
for  quality  and  beauty  in  the  past  years,  and  from  what  we  have 
seen  of  the  present  collection  of  friezes  the  change  has  not  been 
retrograde,  but  a  good  move  towards  still  further  improvement. 
It  is  difficult  to  draw  special  attention  to  any  of  them,  they  are 
all  good,  but  we  will  endeavor  to  give  a  short  description  of  a  few  of 
them  : 

No.  1878. — A  very  fancy  frieze  in  Royal  peony  floral  design 
and  exquisite  natural,  living  colors,  which  form  a  happy  and  bright 
combination,  giving  the  purchaser  an  opportunity  to  make  a  hand- 
painted  like  decoration  of  the  most  charming  appearance  which 
would  certainly  embellish  any  room  decorated  with  it. 

No.  1874. — A  very  beautiful  specimen  of  English  drawing  of 
the  XVII.  Century  producing  a  grand  and  imposing  effect.  This 
frieze  matches  10  choice,  warm  shades  of  ingrains. 

No.  1745. — A  Ferdinand  VII.  style  of  frieze  in  10  different, 
very  appropriate  and  fashionable  colorings.  This  frieze  will  recom- 
mend itself  for  the  high  nobleness  and  authenticity  of  its  style ;  re- 
produced from  a  famous  leather  pattern  of  Spanish  origin. 

No.  1841. — A  large  rose  pattern  matching  10  different  shades  of 
ingrains, of  which  three  are  very  rich  and  high  dark  colorings. 

No.  1850.  — "  Glory  of  Dijon  "  roses.  This  frieze  is  especially 
remarkable  for  its  gracefulness,  richness  of  forms,  and  high  tones. 
It  is  one  of  the  best  specimens  in  natural  floral  effects  that  has  ever 
been  attempted  in  America.  The  elegance  of  drawing  and  cheer- 
fulness of  coloring  combine  to  make  it  a  gem  of  art. 

A    BOOK    OF    ART. 

The  Watson,  Foster  Co.,  Limited' s  annual  catalogue  is  now  in 
course  of  preparation,  and  will  be  distributed  among  their  friends 
during  this  month.  It  will  consist  of  20  full-page  illustrations  of  their 
leading  patterns  and  combinations.  The  work  will  be  done  in 
half-tone  on  the  very  best  quality  of  paper  that  can  be  procured,  and, 
together  with  the  elegant  and  very  artistically  arranged  cover  of  the 
book,  it  may  be  termed  a  work  of  art  which  will  be  well  worth  pre- 
serving among  other  souvenirs  and  brie  a-brac.  We  are  requested 
by  the  company  to  advise  the  dealers  that,  if,  after  the  present  month 
has  expired  without  their  receiving  a  copy  of  this  book,  they  will  apply 
for  one  they  will  be  cheerfully  supplied,  as  it  is  quite  possible  some 
one  may  be  inadvertently  overlooked  in  the  rush  of  distributing 
them. 

A    NEW    LINE    NOW    READY. 

The  new  line  of  Colin  McArthur  &  Co.  for  1899  19°°  ls  now 
ready,  and  will  be  shown  to  the  trade  by  their  nine  traveling  sales- 
men commencing  June  23.  Thirty-five  books  are  required,  and  this 
is  an  increase  in  quantity  over  any  previous  year.  But  not  in 
quantity  alone  is  the  advance,  for  the  quality  and  character  of  the 
designs  and  colorings  have  had,  if  possible,  more  care  than  in  any 
previous  preparation.  They  have  made  a  lot  of  dark,  rich  color- 
ings, to  suit  the  fashionable  taste,  and,  while  catering  to  the  advanced 
ideas  in  coloring,  have  not  overlooked  the  important  fact  that  strong 
colorings  must  not  be  crude,  but,  on  the  contrary,  to  be  successful, 
must  be,  at  the  same  time,  chaste  and  artistic.  The  whole  line, 
from  ungrounded  papers  with  two  and  three  band  borders  to  the 
ingrains  with  22-inch  friezes,  have  been  most  critically  examined, 
first,  in  the  designs  (which,  by  the  way,  McArthur  buys  annually 
in  the  New  York  market  in  competition  with  the  leading  American 
houses,  and  spares  neither  money  nor  time  in  order  to  procure  the 
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best),  and,  subsequently,  during  the  process  ot  manufacture 
so  that  each  and  every  pattern  shall  be  so  colored  that  every 
one  in  some  colorings  shall  be  quick  sellers  The  line  has  been 
made  this  year  with  this  idea  kept  distinctly  in  view,  viz.,  that 
the  time  has  come,  owing  to  the  general  prosperity  in  our  country, 
that  dealers  should  not  hesitate  to  place  goods  on  their  shelves  on 
which  a  fair  profit  can  be  made  ;  that  no  one  should  continue  the 
suicidal  policy  that  has  been  in  vogue  in  some  localities  of  trying  to 
sell  goods  at  cost  and  living  "  by  faith,"  instead  of  on  the  fruits  of 
their  labor. 

The  rich  colorings  in  crimson,  chocolate,  dark  green,  deep 
blue,  and  brown  obtain,  but  they  have  not  neglected  the  popular 
creams,  salmon,  grey,  light  blue,  brown,  green,  and  the  42  other 
shades  that  enter  into  their  list  for  the  season. 

In  their  neat  booklet,  just  published,  they  give  cuts  of  four  of 
their  new  designs,  and  a  brief  reference  to  a  few  more  may  be  of 
interest  to  those  of  our  readers  who  stock  wall  paper. 

No.  78  is  a  heraldic  design,  in  all  the  strong,  rich  colorings 
suitable  for  halls  ;  made  in  illuminated  bronzes,  liquid  bronzes,  and 
blanks,  with  plain  background,  and  also  set  off  by  fleur-de-lis. 

No.  795  is  an  elegant  paper  of  the  "Colonial"  character  in 
varnish  and  liquid  bronzes — a  floral  stripe  with  a  floral  wreath  of 
charming  effect. 

No.  721  is  a  medallion  of  such  rare  beauty  that,  like  gold, 
everybody  will  want  it  ;  it  has  been  made  in  24  different  ways, 
but  all  in  high-class  goods — mostol  them  at  prices  that  every  dealer 
can  reach. 

No.  733,  a  floral  rococco  in  varnish  and  liquid  bronzes,  in 
crimsons,  greens,  old  ivory,  rich  brown  ;  specially  for  parlors. 

No.  723,  a  rose  of  elegance  that  is  admired  by  all  beholders — 
made  only  in  fine  goods. 

No.  727  is  an  artistic  pattern  of  the  continental  style,  produced 
in  many  soft  shades,  with  top  colors  of  white  predominating,  espe- 
cially suited  for  those  who  like  chaste  and  quiet  parlors. 

No.  729  is  a  floral  design  with  gilt  stripe  in  all  the  quiet  colors, 
and  is  a  gem. 

No.  1 18  is  a  small  but  strikingly  handsome  hall  pattern  in 
bronzes  and  blanks,  all  shades.  One  very  striking  effect  is  brought 
out  by  making  what  the  firm  call  a  blended  shade,  in  No.  721, 
which,  when  embossed  by  the  newest  embossing  machine  made, 
which  has  just  been  impoited,  is,  as  many  others  of  their  high-class 
papers  are,  rendered  increasingly  beautiful  by  this  latest  addition  to 
their  plant. 

Their  1 5  different  shades  of  ingrains,  all  with  appropriate  borders, 
ceilings  and  friezes  to  match,  and  their  full  line  of  blanks, 
glimmers  and  cheaper  goods,  the  quality  of  which  is  well  known 
as  sellers,  we  have  not  space  in  this  issue  to  describe,  suffice  it  to 
say  the  reputation  of  this  firm  in  past  years,  as  to  style  and  variety, 
has  been  fully  maintained.  They  ought  to,  and,  no  doubt  will, 
have  the  record-breaking  year  again  this  coming  season. 

A    BOOK    OF    INTEREST. 

Colin  McArthur  &  Co.  have  published  a  very  neat  72-page 
book,  containing  18  half-tone  illustrations,  all  made  from  scenes 
in  their  own  factory,  and  a  description  of  the  early  history  of  the 
manufacture  of  wall  paper,  its  subsequent  progress,  a  few  bright, 
practical  hints  on  the  suitable  colorings  and  characteristics 
appropriate  for  parlor,  dining-room,  library,  bedroom,  etc.,  as  well 
as  a  short  concise  history  of  the  founding  of  the  house  of  Colin 
McArthur  &  Co.,  and  a  description  of  how  wall  paper  is  made  in 
their  factory. 

Every  man  who  handles  wall  paper  should  get    one   of    these 
valuable  books,  which  the  firm  are  presenting  to  all  their  customers 


and  to  as  many   more  as  desire  them.       Send  them  a    post  card 
asking   for  one,  as  the  information    is  condensed,  pithy,  readable, 
and  covers  the  ground  wonderfully  well.      It  is  a   book   worth  pre- 
serving and  handing  occasionally  to  your  most  intelligent  customers, 
who  often  express  a  desire  to  know  something  of  how  wall-decorat- 
ing fabrics  are    made,   and    the  information    is  written  in  such  a 
direct  style  that  the       ._^ 
uninitiated  can  form 
a  good    idea  of  the 
process.     Colin  Mc- 
Arthur &   Co.   have, 
by    publishing     this 
brochure,      done     a 
real    service  to    the 
wall  paper  trade. 
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A     WALL      PAPER 
FACTORY  BUSY. 

As  the  season  lor 
new  wall  paper  lines 
is  at  hand,  and  the 
manufacturers  are 
engaged  in  sampl- 
ing,  The  Dry 
Goods  Review 
spent  an  hour  the 
other  day  in  the 
factory  of  M.  Staun- 
ton &  Co.,  and  was 
permitted  to  inspect 
the  whole  establish- 
ment. The  factory 
of  this  firm  was 
erected  for  the  sole 
purpose  of  manu- 
facturing wall  paper, 
and  is  an  extensive 
building,  3  storeys 
in  height  and  300 
feet  long,  situated  on 
Vonge  street,  To- 
ronto. The  visitor 
was  first  taken  to 
the  ample  and  well- 
lighted  basement, 
where  the  raw  stock 
is  kept.  Then  to  the 
ground  floor,  in  the 
front  of  which  are 
the  offices  and  sale- 
rooms. Rack  of 
these  is  the  shipping 
department,  and  in 
the  rear  of  this  is 
stored  the  printed 
stock  awaiting  ship- 
ment. Going  further 
back,  one  finds  the 
pattern  shop,  where 
the  block  cutting  is 
done  and  the  prints  lathed  and  cared  for. 

The  extreme  west  end  of  the  building,  conveniently  near  the 
printing  machines,  contains  the  color  mixing  department,  where  the 
clays  and  other  pigments  are  made  ready  for  use.  This  is  work 
which  has  to  be  carried  out  by  men  thoroughly  experienced  and 
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WALL  PAPER     Continued. 

who  have  undergone  a  long  training  to  fit  them  for  it.  Upstairs  is 
the  printing  floor.  Here  one  sees  an  imposing  row  of  machines. 
The  whole  of  this  floor  is  taken  up  with  printing  and  rolling  the 
papers.  The  visitor  saw  the  appliances  used  to  transfer  the  color 
on  to  the  paper  on  the  large  cylinder  machines.     The  machines 

i      are    worked     on     a 
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One  of  M.  Staunton  &  Co.'s  New  Designs  for  1900. 


tandem  principle ; 
after  the  ground 
coloring  is  laid 
this  is  run  over  a 
line  of  steam  pipes 
and  dried,  and 
brought  back  to  the 
machine  which 
prints  the  top  colors. 
The  paper  is  then 
carried  out  over  the 
top  of  the  grounding 
machine  to  the  hang- 
ing -  up  rack  that 
travels  the  length 
of  the  factory,  the 
paper,  in  the  course 
of  its  travels,  being 
dried  so  that  it  can 
be  rolled  up.  One 
of  these  printing  ma- 
chines is  used  for 
varnish  work,  and 
ihe  flitter  friezes  and 
ceilings,  for  which 
this  firm  are  noted, 
are  made  on  this 
machine.  With  it  a 
rack  hundreds  of  feet 
in  length  is  required. 
On  this  rack  the 
visitor  saw  a  beauti- 
fully blended  flitter 
border  to  match  one 
of  the  new  shades  of 
ingrains,  which,  from 
the  glimpse  caught 
of  it,  ought  to  be  a 
good  seller.  At  the 
east  end  of  this  floor 
the  rolling-up  of  the 
papers  is  done.  The 
latest  improved  style 
of  rolling  machinery 
is  used,  so  that  goods 
can  be  handled  with 
care  and  made  up 
into  neat  rolls.  Then 
they  are  tied  into 
bundles  and  sent 
down  to  the  stock- 
room. A  visit  was 
then  paid  to  the  em- 


bossing-room, where  the  finishing  touches  to  the  embossed  papers 
are  put,  by  running  the  goods  through  calendering  machines,  on 
which  the  design  has  been  engraved  on  steel  rollers.  This  brief 
account  of  the  interior  of  the  wall  paper  factory  may  interest  the 
dealers,  as  it  certainly  did  the  visitor. 


As  may  be  inferred,  the  plant  of  this  factory  is  now  at  work  on 
sampling,  and  at  present  the  stock-room  on  the  ground  floor  is 
given  up  to  the  making  of  sample-books  of  the  new  goods. 
These  books  are  now  in  the  hands  of  the  travelers,  who  are  on 
their  way  to  visit  the  trade,  and  the  firm  feel  sure  that  if  their 
goods  are  compared  with  others,  before  orders  are  placed,  they  need 
not  tear  the  result.  The  firm  have  a  reputation  for  turning  out 
practical  and  salable  goods,  so  that  the  trade  have  found  out  by 
experience  that  handling  Staunton's  papers  means  money  in  the 
pocket.  They  are  not  resting  on  their  past  efforts  or  successes,  and 
the  samples  for  the  Spring  of  1899,  will,  they  believe,  be  found  to 
surpass  anything  hitherto  shown  by  them.  The  sales  of  the  past 
season  were  very  gratifying,  and  if  any  proofs  are  needed  of  the 
selling  qualities  of  their  papers  it  was  shown  in  the  unprecedented 
number  of  repeat  orders  received  during  the  Spring.  No  better 
indication  could  be  afforded  of  the  appreciation  of  the  line  by  the 
trade.  The  announcement  of  the  firm  will  be  found  in  another 
part  of  this  paper,  and,  in  connection  with  this  article,  a  couple  of 
the  new  designs  are  shown.  To  go  into  any  detailed  descriptions 
of  the  patterns  and  colorings  would  take  up  too  much  space,  and 
the  trade  will  be  given  an  opportunity  of  examining  the  goods  by 
the  travelers,  who  are  now  taking  orders  from  the  Atlantic  to  the 
Pacific. 


HUTCHISON,     NISBET    &     AULD. 

One  of  the  most  interesting  features  of  the  trade  in  woollens  is 
the  improvement  in  the  quality  of  Canadian  worsteds.  Oxford 
homespuns  have  long  been  recognized  for  both  their  appearance  and 
their  wearing  qualities.  The  makers  of  these  goods  are  meeting 
with  much  success  following  the  designs  and  effects  of  the  Harris 
homespuns,  with  the  result  that  a  big  trade  is  being  done  in  these 
goods,  especially  in  somewhat  louder  patterns  and  rougher  face 
than  heretofore.  But  for  fine  suitings  there  has  been  a  remarkable 
development  in  Canadian-made  worsteds. 

Hutchison,  Nisbet  &  Auld  are  showing  a  line,  which  they  say, 
is  fully  as  good  in  color,  and  better  in  wearing  quality  than  any- 
thing that  can  be  imported  at  the  price.  The  color-keeping  quality 
of  these  goods  was  recently  tested  by  putting  seventy-five  samples 
behind  a  plate  glass  from  October  25  to  May  25.  Of  these  only 
five  faded,  a  remarkably  good  showing.  The  demand  for  these 
goods  is  steadily  growing.  The  tendency  seems  to  be  towards 
smoother-faced  goods  in  the  worsteds  and  to  the  rougher  material 
in  the  homespuns.  Blue  worsted  and  worsted  serges  are  still 
favorites.     The  range  carried  is  larger  than  ever. 

In  overcoatings  there  have  been  no  new  developments,  rough 
cheviot  effects,  vicunas,  douffles,  beavers  and  meltons  maintaining 
their  positions  in  popular  favor. 


A   BOOK    FOR    IMPORTERS. 

The  second  edition  of  a  book  which  is  proving  of  great  value  to 
importers,  by  enabling  them  to  save  time  and  insure  accuracy 
when  reckoning  sterling  advance,  has  just  been  issued  by  Mr.  W. 
S.  Becher,  accountant  for  the  Hudson's  Bay  Co.,  Winnipeg.  The 
volume,  which  is  called  "  Becher' s  Sterling  Advance  Tables," 
retails  at  $1.25  when  bound  in  cloth  and  $1.75  in  leather.  The 
clever  arrangement  of  the  table,  which  enables  the  user  to  acquire 
desired  information  with  a  minimum  loss  of  time  and  little  trouble, 
repays  the  cost  of  the  book  in  a  very  short  time.  Mr.  Becher's 
card,  which  appears  on  another  page,  gives  full  details  as  to  its 
claims  for,  superiority  over  books  of  a  similar  nature. 


George  Caldbeck,  of  Woodstock,  Ont..  left  early  in  June  for  the 
continental  market,  visiting  the  millinery  and  other  centres  of 
Europe. 
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Fall  Samples 


of  Foreign  and  Domestic 
manufacture  COMPLETE, 
and  in  Travellers'  hands. 


IN  ALL  DEPARTMENTS 

will  be  found  lines  of  special  interest  to  every  keen  buyer. 

UntlCr Wear,  Orders  so  far  for  Ladies'  and  Men's  Underclothing 
already  double  last  season's  sales.  If  you  have  not  yet  bought, 
see  our  samples  before  doing  so. 

American  Shakers        We   are   the  only  Canadian   House 
handling  these  goods  extensively. 

FlanneletteS.        In  all  the  popular  lines. 

UperaS.  Seven  qualities — full  range  of  colorings. 

W  rappere I ieS«     Very  new  and  catchy  designs  at  7^c.  and  7^c. 

DreSS  Goods.       A  special  feature  with  us  this  season.     Black 

and   colored   raised   effects   will    be   much    worn.      See    our   range 

from  17c.  to  $1.25.  All  the  leading  shades  in  French  Wool 
Poplins  and  Amazons,  at  37^0.,  55c,  and  60c,  also  a 
splendid  lot  of  Tartans  and  Plaids. 

Our  largely  increased  showing  in  Dress  Fabrics  will 

commend  this  department  to  the  trade  generally. 

HOSiery.  We  make  Special  efforts  to  secure  the  best  values  to  retail 
at  popular  prices,  viz:    25c,  35c,  and  50c. 

Smallwares  and  Notions,   stock  always  kept  weii  assorted. 

We  swing  into  line  wiih  a  more  extensive  range  of  well  bought 
goods  than  ever  before,  and  solicit  your  trade   with  confidence  this  season 

Orders  through  Travellers   or  by  Letter    receive    prompt    and    careful 
attention. 


KNOX,  MORGAN  &  CO.,  Hamilton 
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THE   WYLD,    GRASETT,    DARLING    CO.,   LIMITED. 

THAT  merchants  throughout  the  country  are  buying  earlier, 
and  in  larger  quantities  than  usual  is  the  general  verdict  of 
the  heads  of  departments  at  the  Wyld,  Grasett,  Darling  Co., 
Limited.  The  advancing  tendency  in  prices,  particularly  of 
woollens  and  linens,  has  much  to  do  with  this,  but  a  better  feeling 
throughout  the  country  is  considered  a  factor  in  this  result. 

In  the  linen  department  of  this  house  business  is  particularly 
brisk.  The  bulk  of  goods  were  purchased  before  the  rise  in  values, 
which  amounts  in  some  cases  to  12^  to  15  per  cent.,  and  as  repeat 
orders  will  have  to  bear  the  advance,  retail  buyers  are  purchasing 
early.  Special  attention  is  being  devoted  just  now  to  fancy  5  o'clock 
tablecovers,  sideboard  covers,  tray  cloths,  etc.  A  big  demand 
for  handkerchiefs  for  Fall  and  Christmas  trade  has  been  prepare 
for  by  an  immense  range  of  these  goods. 

From  the  reports  of  merchant  tailors  in  all  sections  of  the 
country  it  is  evident  that  the  Fall  and  Winter  trade  in  woollens  mAT 
be  considerably  above  the  average.  For  suitings,  Scotch/TvreedB\ 
are  the  feature,  and  are  expected  to  grow  in  popularity.  >^day^ 
The  Wyld,  Grasett,  Darling  Co.,  Limited' s  buyer  states  there  are 
more  tweeds  worn  in  Great  Britain  than  has  been  the  case  for  years. 
The  demand  here  is  for  greys,  the  mixture  of  green  and  olive  main- 
taining its  popularity.  Serges,  vicunas  and  fancy  worsteds  con- 
tinue in  favor  with  many  buyers.  For  overcoatings,  meltons, 
beavers,  vicunas,  llamas,  are  popular,  the  principal  colorings  being 
the  Oxford  and  Cambridge  mixtures.  The  inquiry  for  quiet 
patterns  in  trouserings  is  steadily  giving  away  to  a  demand  for 
wider  stripes.  In  vestings.  the  soft  fancy  wool  goods  which  were  so 
popular  last  season  are  expected  to  come  into  favor  again  for  this 
year. 

In  the  men's  furnishings  department,  a  new  shipment  of  neck- 
wear has  been  opened  up.  The  leaders  are  puffs  and  flowing  ends, 
in  stripes  and  checks.  An  excellent  range  of  fleece-lined  under- 
wear for  Fall  in  fine  qualities  is  offered  at  excellent  values. 

For  July  business,  a  fully  assorted  stock  of  ladies'  cotton  under- 
wear is  shown  in  that  department.  The  range  includes  all  styles 
in  all  the  popular  prices.  Some  special  values  in  cotton  hosiery, 
Hermsdorf  dye,  are  shown,  which  would  make  good  leaders  at  15 
to  25c.  One  line  especially,  a  black  Hermsdorf  with  split  maco 
soles,  to  retail  at  25c.  should  prove  good  for  this  purpose.  In 
seamless  cotton  hose,  heavyweight,  extra  value  is  shown  in  the  line 
known  to  the  trade  as  "  Best  Yet,"  to  retail  at  10c.  The  correct 
shape  in  ladies'  collais  is  the  straight  band,  either  with  rounded  or 
straight  corners — a  full  range  of  these  is  carried.  In  belts,  leather, 
pique,  or  duck,  with  harness  or  self-covered  buckles,  are  in  general 
demand.  The  big  demand  for  narrow  baby  ribbons  and  black 
velvet  and  black  satins,  with  draw  strings,  has  been  provided  for 
with  a  complete  assortment  of  these  goods. 

In  the  dress  goods  department,  poplins  are  likely  to  be  a  strong 
feature  in  the  popular  colors,  blues,  greens,  cardinal,  mauve,  and 
brown.  Plain-faced  habit  cloths,  amazons,  etc.,  in  the  same  colors 
and  in  a  variety  of  designs,  are  much  in  evidence.  Black  figured 
dress  goods  in  poplin,  crepon,  silk,  and  wool  effects,  etc.,  are  very 
popular,  as  are,  also,  striped  silks  in  blues,  greens,  and  cardinal. 
Velveteens,  in  black,  navy  blue,  seal  brown,  garnet,  peacock, 
myrtle,  and  mid-blue  are  considered  good  property.  Serges,  par- 
ticularly pirle-finished  in  black  and  navy  blue,  are  selling  well. 

In  their  staple  department,  this  house  make  a  specialty  of 
creton,  and  always  carry  an  immense  range  of  all  lines.  They 
are  showing  for  Fall  a  line  of  ottoman  cord  creton  in  a  beautiful 
range  of  colors  in  the  newest  effects.  In  their  range  of  wrapperettes, 
they  are  also  showing  some  superb  effects  in  velour  finish,  in  both 
reversible  and  single-faced  cloths,  in  greens,  purples,  blues,  cerise, 
and  all  the  other  leading  colors.  In  flannelettes,  two  special  ranges 


of  Ceylon  flannelette,  with  a  fine  finish,  are  shown  in  delicate  and 
attractive  colorings  and  the  latest  designs.  These  are  expected  to 
be  even  more  popular  than  these  goods  have  proven  in  the  past. 

In  their  factory,  The  Wyld,  Grasett,  Darling  Co.,  Limited  are 
turning  out  a  complete  range  of  "  Etoffe"  pants,  full  trimmed  and 
finished  in  best  style,  which  should  prove  great  trade-getters  at 
the  price  they  are  put  on  the  market. 


THE    BATTENBERG   LACE  WORK. 

The  taste  for  Battenberg  or  Renaissance 
lace  work  continues  to  be  the  reigning  fancy, 
and  all  reports  indicate  that  the  present 
tendency  in  needlework  is  towards  lace 
work,  either  in  the  coarse  Battenburg  style 
or  fine  point  work.  There  are  some  hand- 
some goods  at  F.  Robertson  &  Co.'s  in 
doyleys,  centres,  scarves,  and  tablecovers, 
which  are  well  adapted  to  meet  the  present 
demand  for  this  class  of  work.  The  prices 
vary  greatly,  running  all  the  way  from  $1.25 
per  dozen  to  $6o  per  dozen.  For  the  same 
purpose  a  large  range  of  braids,  rings  and 
designs  are  kept  in  stock,  and  the  accom- 
panying illustrations  give  an  idea  of  the 
lines  of  rings  and  braids  much  in  demand 
just  now.  They  are  used  on  a  special  linen 
with  a  specially  prepared  quality  of  linen 
thread.  The  firm  have  issued  a  com- 
pletely illustrated  catalogue  which  is  full  of  information,  and  may 
be  had  by  any  dealer  sending  a  card  for  one. 


The   Rings. 


S.  Greenshields,   Son 
recently  purchased  2 
000   pieces    of  piintej 
cotton  goods,  conTRrj 
ing    muslins,      piques, 
ducks,    light  and  dark 
fancy  prints  ;  also    15,- 
000   pieces    of    woven 
goods,  including  lawns, 
ginghams, shirtings  and 
flannelettes, all  of  which 
they  are  offering  at  less 
than   manufacturers'  prices 
low  and  make  money. 


A    HEAVV  PURCHASE. 

Cd.  AMimtreal  and  Vancouver,    have 


wi9»wirit»nt»wiiiiiiiiiti¥iimnuM*»* 


wyjMmitTiYmTjwmHTftttimit'uw 


Samples  of  Popular  Braids. 


Here  is  an  opportunity  to  purchase 


AN   AUSTRALIAN    MERCHANT   IN    CANADA. 

Canada  has  just  had  a  visit  from  a  distinguished  Australian 
dry  goods  merchant,  Mr.  T.  Goodwin  Brocklehurst,  manager  for 
David  Jones  &  Co.,  Sydney,  N.S.W.,  a  firm  which  has  an  exten- 
sive establishment  and  does  a  fine  retail  trade  in  that  great  city. 
Mr.  Brocklehurst  decided  to  return  to  Australia  from  London  via 
Canada  for  the  first  time,  and,  after  going  to  New  York  by  the 
Germanic,  he  came  on  to  Toronto  June  2.  After  spending  a  few  days 
in  Ontario  he  went  west  to  take  the  Canadian  steamship  from 
Vancouver.  While  in  Toronto  he  visited  a  number  of  the  larger 
dry  goods  establishments,  and  was  entertained  by  a  number  of 
leading  merchants.  He  spoke  favorably  of  those  Canadian  manu- 
factures, such  as  window  shades,  furniture,  etc.,  which  his  firm  have 
been  dealing  in  during  the  past  few  years,  and  considered  that  a 
larger  trade  should  be  done  between  Canada  and  Australia  now 
that  the  latter  was  on  the  point  of  federation. 
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J.  PIERCY  &  CO 

Our  Travellers  are  now  on  the 
road  with  samples  for  Fall  and 
Winter  Trade 


9® 


OUR    STOCK   OF 


L 


O 


Staples,  Dress  Goods,  Men's 
Furnishings,  Clothing,  Small- 


is  fully  assorted 
and  complete. 


wares,  Notions,  etc., 

We  are  sole  makers  of  the  celebrated  "Ironclad"  Overalls. 

J.  Piercy  &  Co.,  Victoria,  B.C. 
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J  DO  YOU  SELL 

Ladies'  and   Misses' 


Mantles  and 
Suits  ? 

If  so,  it  will  pay  you  to  see  our  samples 
before   placing  your   orders. 

BECAUSE  we  manufacture  on  a  very  large  scale,  and  have 
a  very  varied  assortment  of  styles  to  choose  from. 

BECAUSE  we  keep  quite  "UP-TO-DATE"  in  styles  and 
m  ake  per  feet -fitting  garments 

BECAUSE  we  manufacture  the  quickest  selling  goods,  and 
employ  only  the  most  skilful  operators  to  manufacture 
them 

IN  A  WORD  we  show  goods  that  for  style,  cut,  and  finish 
surpass  anything  on  the  market,  and  we  sell  at  prices 
that  defy  competition. 

DO  N01  place  an  order  till  our  travellers  call  upon  you— it 
will  pay  you  to  see  their  samples. 

CORRESPONDENCE  Solicited. 

LETTER  ORDERS  promptly  attended  to. 

THE  CLOAK  MFG.  CO..  OF  TORONTO 


3 

LIMITED 


18  Front  Street  East,  TORONTO. 
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£  It    isn't   so   long    since    every    Canadian    store     3 

£     went  or  sent   abroad  for  its  Mantles  and  Costumes.      The 
£     bulk  of  the  cheaper  garments   came   from    Germany,  and     ^ 

nobody    thought   of  making   them   over   here.     We   were     3 
E     among  the  first.      Our  idea  was  that  Canadian  energy  and 
^     Canadian    enterprise   was    equal   in    every  respect  to  any- 
£     thing  they  had   abroad,  and  we    put   it  to    the  test.      The     ^ 

result   was,  we  won    and  won    handsomely,   and   for   four     3 
£     years  now  we've  been    discounting  our  own    past  at  every 
p     point  of  comparison. 

£  Not    only    were   we    among    the    first    to    introduce 

Canadian  garments,  but  the  pace  we  set  we  mean  to  keep, 
E  plus  constant  increase.  We  think  we  know  what's  what 
£  when  it  comes  to  fine  tailoring.  We  leap  the  bounds  of  ^ 
acquaintance  and  welcome  everybody  to  see  the  new  ^ 
styles  we  call  our  own  and  the  entire  range  of  Fall  ^ 
Jackets  and  Suits.  Comparison  must  wait  until  you've 
seen  what  we're  talking  about.  Such  novelties  need 
to  be  looked  at  and  known  before  getting  down  to  plain, 
prosaic  business. 


3 


3 
3 


3 


3 
3 


3 
3 
3 
^ 
3 
3 


John  Northway  &  Son 

mm         TORONTO,  ONT.     j 
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BRUSH  &  CO.'S  SPECIALTIES 


IMPERIAL  HIP. 


LA   MODE. 


GRECIAN. 


Lvery  appularlBustle. 
Covered  with  white,  brown  or  black  material. 


BEAUTY. 


GEM. 


Stylish  and  graceful,  light  and  comfortable,  made  of 

finest  quality  tempered  wire. 

Covered   with  white    brown  and  black  material. 

EMPIRE. 


Smaller  than  La  Mode,  with  but  two  rolls. 
PRINCESS. 


White  steel  wire,  small  size. 
QUEEN,   2  ROLL. 


White  steel  wire,  medium  size. 
COMBINATION,   NO.   I. 


Fine  black  tempered  wire,  medium  size. 

Fine  black  tempered  steel  wire,  large  size. 
COMBINATION,   NO.   2.  QUEEN,   3  ROLL. 


Fine  white  wire,  our  latest  novelty 


Fine^white  wire. 


Latest  designs  in  Hip  Pads,  made  of  finest  Same  as  No.  i,  but  laced,  making  it  adjustable, 
tempered  braid  wire  and  covered  wiih  also  covered  with  white,  brown  and  black 
white,  brown  or  black  material  material. 


PEERLESS   SANITARY  SAFETY 
BELT. 


PEERLESS  WAIST  AND  SKIRT  SUPPORTER. 


The  merits  of  this  article  will  be 
appreciated  by  every  woman.  The 
belt  is  thoroughly  well  made  on 
hygienic  principles,  the  special  point  of 
merit  being  that  our  patented  pin- 
clasp  is  permanently  attached.  Al- 
ways ready,  cannot  come  unfastened 
by  accident.  The  only  belt  made 
that  Is  a  safety  belt.  Made  in  all 
sizes.  Safety  bell  should  be  four 
inches  larger  than  corset. 

"HYGEIA"    DRESS  FORMS. 


THE  BRAIDED  WIRE  HAIR  ROLLS. 

For  the  Latest  Styles  of  Hair  Dressing. 

These  Hair  Rolls  are  most  desirable  for  the  "pompa- 
dour," "  side  roll  "  and  **  back  puff"  effects.  They  weigh 
less  than  half  an  ounce — are  comfortable  cool  and  cleanly. 
Made  of  the  finest  tempered  wire,  covered  with  knitted 
lace  to  match  any  shade  of  hair.  The  hair  cannot  become 
musty  or  damp  from  perspiration  if  the  Braided  Wire  Rolls 
are  worn-     No  obstruction  to  hairpins. 


The  only  supporter  made  that  is  complete  in  itself  ; 

holding  the  skirt  up  and  the  shirt  waist  down,  without 
the  necessity  of  sewing  attachments  on  to  the  garments. 
The  supporter  is  concealed  by  waist  and  skirt,  excepting 
small  sections  of  the  pins  which  the  narrowest  belt  will 
cover.  One  supporter  can  be  used  with  any  number  of 
costumes. 


HEALTH1'  BRAIDED  WIRE  DRESS  FORMS 


Oval  in  shape.  Adjustable.  Covered  with 
fine  lawn,  which  may  be  removed  to  allow 
covering  to  be  washed 


Sample  Orders  Solicited. 


Made  in  Six  Lengths. 
4,  6,  8,  1?,  15,  18-inch. 


Are  the  best    round  Forms  on   the  market.     Light,  cool 
and  cleanly.     Covered  with  fine  knitted  lace. 


BRUSH  &  CO.,  TORONTO. 


•^•^! 
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Brush  &  Co/s  Specialties 


WAIST 

Drab,  Buff,  wiiitH  Sateen. 

Sizes,  IS  to  30. 


Draband  White  Sateen,  Draband 
Hull  Jean,  and  Brocbe. 

sizes.   8  to  3o. 


/rMAlD'5    , 

'/Comfort  \ 
Waist 


Drab  Sateen. 

Sizes,  18  to  2P. 


'"V 

■ 


71.    Drab  Jean, 
steel   Ribbed. 
Sizes.  IS  to  30. 

SOLE    MANUFACTURERS 


Wais* 


Drab  Sateen. 

sizes,  18  to  26. 


I  Si?-  ' 

several  varieties.    White  Net, 
Sizes,  18  to  30. 


x0.     Heavy   Drab  .lean. 
Steel  Bibbed. 
sizes,  IS  to  30. 


/  Peerless \ 

To  Distend  Blouses  and 

lilt    Waists.      Made  of  White 

Net,  wiib  Adjustable 
Shoilltle.-  Straps. 


Drab   .lean. 

Sizes    is  to  20. 


.;^&^ 


• 

S 

• 


(^RUSH'S 

^      J&THLETIC  I 

Draband  White  Sateen,  Draband 
White  <  until.  Drab  .lean. 
Sizes,  l-  to  80 


CORSETS 


BALL'S 
COILED  WIRE. 


Drab  .lean. 
Sizes.  1- 


|    Sample  Orders  Solicited.     BRUSH  &  CO.,  Toronto 


i 


78 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


GEO.  R  HEES,  SON  &  CO.,  Toronto. 


A  SURPRISE. 


5 

Two  or  three  years  at  least  was  the  time  we  expected  it  would  take  to 
establish   our   new   department,    but    already   we   are  regarded  by  shrewd 

buyers  as  headquarters  in  the  Dominion  for  Lace  Curtains,  Furniture  Coverings,  Draperies,  Table  Covers  and 

Upholstery  Goods 

in  general.  It  is  com- 
plimentary to  the  en- 
terprise and  sagacity 
of  Canadian  buyers 
that  they  have  al- 
ready seen  the  ad- 
vantage of  buying  of 
a  house  that  carries 
such  an  enormous 
stock  of  quick  sell- 
ing goods. 


WINDOW  SHADES. 


Office   yi&A-yy  ~gj 


Our   average  production  of  SHADE  CLOTH  in  yards  is  MORE  THAN  THREE  MILES  DAILY. 

We  manufacture  EVERYTHING  in  the  line  of  WINDOW  SHADES,  and  sell  them  to  the  trade  at  a  price 
that  affords  them  a  LARGE  RETAIL  PROFIT. 

WOOD  and  BRASS  CURTAIN  POLES  and  TRIMMINGS 

One  of  our  leading  sellers  is  No.  25,  consisting  of  a  1^x5  foot  pole,  10  wood  rings,  2  ends  and  2  brackets, 
in  colors,  Cherry,  Black,  Boxwood  or  Walnut,  at  $15.00  per  hundred  complete.  Retailers  usually  sell  them  from 
25  cents  to  35  cents.     i^SEE  OUR  NEW  ILLUSTRATED  CATALOGUE. 

GEO.  H.  HEES,  SON  &  CO., 

71  Bay  Street,  TORONTO. 


TRUTH 


JUSTICE 


RIGHT 


IMPORTERS  TO 
HER  MAJESTY'S   LOYAL   SUBJECTS. 


GOVERN  ALL 


OUR  BUSINESS 


TRANSACTIONS 


THE   WORLD 

is  our 
Buying 
Market. 


JUSTICE 


RIGHT 


BRITISH  NORTH 
AMERICA 


is  our 


Selling 
Market. 


TORONTO 


is  our 
Home. 


OUR  BUSINESS 


TRANSACTIONS 


To  the  Trade. 


s 


ESTABLISHED 
1849. 


Having  the  doors  of  the  markets  of  the  world  thrown  wide 
open  to  us,  through  which  our  buyers  have  easy  access,  enables 
them  to  procure  the  best  values.  Placing  these  values  before 
The  Trade  of  British  North  America  makes  competition  blush 
in  the  Provinces  where  it  is  met. 

Our  goods  not  only  reach  some,  but  all  the  Provinces, 
Territories  and  Islands,  and  are  used  by  the  Red  Indians,  Esqui- 
maux, Celt,  Anglo  Saxon,  and  all  subjects  of  Her  Most 
Gracious  Majesty  Queen  Victoria. 

This  is  our  Jubilee  year  of  doing  business  in  the  city  of 
Toronto.  Half  a  century  of  paying  one  hundred  cents  on  the 
dollar  and  without  having  a  fire  or  fire  sale  is  a  record  which 
gives  us  great  satisfaction.  These  circumstances,  added  to  the 
fact  of  being  subjects  of  the  greatest  nation  on  earth,  citizens 
of  the  most  important  territory  and  the  city  of  Toronto  our 
Home,  we  feel  not  only  satisfied,  but  secure,  from  a  temporal 
point  of  view. 

Our  travellers  are  now  on  the  road  with  a  full  range  of 
samples  for  the  Fall  season's  trade.  They  have  never  before 
shown  as  full  an  assortment  or  better  value.  Our  terms  are  as 
easy  as  ever.  Our  cash  discounts  are  liberal.  Our  system  of 
doing  business  is  unique.  We  are  ever  on  the  alert  to  secure 
and  add  to  our  extensive  list  of  customers  new  ones.  We 
shall  be  pleased  to  see  any  of  The  Trade  in  our  warehouses. 
We  have  many  specialties  to  show  in 

GENERAL   DRY   GOODS, 

MEN'S    FURNISHINGS, 

HABERDASHERY,    CARPETS, 

HOUSE   FURNISHINGS, 

WOOLLENS  and  TAILORS'  TRIMMINGS. 

FILLING  LETTER  ORDERS  a  Specialty. 


John  Macdonald  &  Co. 


w 


ELLINGTON  AND 
FRONT  STREETS  EAST. 


<£  ^  ^  TORONTO. 


RIGHT 


TRANSACTIONS 
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We  shall 
be  pleased 

to 

forward 

Catalogues 

and 
Quotations 

on 
application. 


Eagle  Silver 
Plate  Co. 


N.  F.  Nickel 
Silver  Qualities 


H^ 


TO  THE  TRADE 


\ 


Filling 
Letter 
Orders 

*  *  d . . 
Specialty. 


HARTFORD     BERRY     SPOON. 


JOHN  MACDONALD  &  CO.,  Z 


£%?'£.  TORONTO 


NOTHIN 


4s 


to 
w 
w 

UJ 

cr 
a 

UJ 

Z 
a: 

D 
O 


NECKTIES 


^ 


& 


* 


<£ 

<? 


4? 


of 


if 


^ 
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Fall  and  Winter 


From 


NOVELTIES 


ENGLISH 
MANUFACTURERS. 


YOUNG  &  ROCHESTER 

Love  Lane,  Wood  St.,  LONDON. 

Factories:     LONDONDERRY,  IRELAND. 

Dress  Shirts  and  Collars;  Fine  Flannels,  by  piece,  or 
in  Shirts,  Pyjama  Suits,  etc.  ;  Dressing  Gowns, 
Smoking  Jackets,  Steamer  Rugs. 

NOVELTY  NECKWEAR 

Young  &  Rochester's  Latest :  "Flag"  Ties — Union 
Jack,  Royal  Standard,  Stars  and  Stripes,  etc.  Set 
ordered  by  Prince  of  Wales. 


TRESS  &  CO. 


High-Class  Hats  and  Caps. 

The  Tress  Hat  is  favorite  English  hat  in  New  York. 


DR.  JAEGER'S  Sanitary  Woolen  System 

Standard  Underwear  of  the  world  for  Men,  Women, 
and  Children.      "  There  is  none  just  as  good." 

SPECIALTIES— Camelhair  Belts,  Gloves,   Knee- 
warmers,  etc. 

A.  GARSTIN  &  CO. 

Queen's  Sq.,  Aldersgate  St.,  LONDON. 

FINE  LEATHER  GOODS —  "  Gladstone,"  "Kit" 
and  "  Brief  "  Bags,  Hat  Cases,  Filled  Dressing  Cases, 
Stationery  Portfolios,  Purses,  etc.,  for  Xmas. 

Complete  Illustrated  Price  List  on  application. 


Wreyford  &  Co., 


/HcKinnon  Building 

and 

85  King  St.  West. 


Toronto 


MANUFACTURERS'  AGENTS  and  WHOLESALE  IMPORTERS. 


CORBY,  PALMER  and  STEWART 

39,  40  and  41 1  St.  Paul's  Churchyard 

LONDON,  E.C.,  Eng. 


ESTABLISHED    1886 


Manufacturers  of 


Ladies'  /  Children's  Mantles, 

Skirts,  Costumes,  Jackets, 
Capes,  Mackintoshes,  etc. 

OUT    FA  I  PATTFDNQ      including  the  very  latest  Novelties,   and  copies  of  the  best  French 

"'  '  "■■  r  M I  I  L II II O,  and  German  Models,  in  each  of  the  above  departments,  are  now 
ready.  Special  attention  is  being  given  to  the  requirements  of  the  Canadian  trade,  and  we  will  be  glad  to  see 
Canadian  buyers. 

FACTORY  ENTRANCE:  41  ST.  PAULS  CHURCHYARD. 
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W.  6RANDA6E  &  CO.,  Lm.ted 


u 


LOW  ROYD  &  BROWN  ROYD  DYEWORKS 

Bradford,  England, 

DYERS,  BLEACHERS,  AND  FINISHERS  of  all  Classes  of  PIECE  GOODS  AND  COTTON  YARNS. 


THE   ABOVE  FIRM   MAKE  A  SPECIALTY  OF 

Mercerised  Cotton  Sateens,  Brocades,  etc. 

To  ensure  having  the    most  perfect    imitation   of  Silk,    Importers  and 
Retailers  should  insist  on  seeing  the  following  Stamp  on  all  such  goods: 


w^^g^M^^ 


I 


; 


>^o;r^ 


44 


Sy^^ESSE" 


0  DYED    BY  Q 


BRADFORD. 


© 


j 


I 

of 


^^§y^^Sj<K9<^<^imt 


'jmsmsmn^nr^^^^ 
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Do  vou 


Sell 
Bedding  ? 


Or,  if  not,  do  you  use  bedding?  In  either 
case  you  should  be  deeply  interested  in  the 
"  Puritas  "  Wadded  Comforter  and  the 
"Alaska"  Down  Quilt. 

Every    one    of    our  Wadded    Comforters 
bears  a  tag  with  our  trade  mark  "  Puritas." 

Every]  one  of  our  Down  Quilts  bears  a  tag  with   our  trade  mark   "Alaska." 

Every  Jobber  and  Wholesale  Dry  Goods  Merchant  in  Canada  knows  where  to  get  the 

Puritas  Comforter  and  Alaska  Down 
Quilts. 

F  i|It  is  for  you  to  say  whether  you  will 
get  these  goods  by  insisting  on  them  in 
your  order,  or  whether  you  will  let 
him  substitute  some  inferior  brand,  on 
which  he  makes  a  larger  profit. 

The  following  Wholesale  Houses 
carry  the  Puritas  Comforters  in  stock, 
and  your  order  sent  to  any  of  these 
firms  will  have  prompt  attention,  but 
you  must  specify  "Puritas"  on  your 
order : 


JOHN  MACDONALD  &  CO.,  Toronto 

GORDON,  MACKAY  &  CO.,        -  Toronto 
THE  WYLD,  GRASETT.   DARLING 

CO.,  Limited       -       -       -  Toronto 

THE  W    R.  BROCK  CO.,  Limited  Toronto 

THE  GAULT  BROS.  CO-,  Limited  Montreal 

S.  GREENSHIELDS,  SON  &  CO-.  Montreal 

STOBART,  SONS  &  CO-.  -  Winnipeg 

complete  Catalogue  of  High-class 
Bedding  sent  to  tbe  trade  on  ap- 
plication. 

The  Alaska  Feather  &  Down  Co. 

Limited 

290  Guy  Street,  MONTREAL. 
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Foster  &  Clay 

Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools. 

Cable  Cord  and  Soft 
Knitting  Worsteds. 

WOOLS  MADE  SPECIALLY  FOR 

HOSIERY  AND  GLOVE  MANUFACTURERS. 


Mark 


•* 


':1M 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT,  12S^olas  Montreal 


A 


mmmm^mmm^mmm^ 


PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH   Manufacture. 
Uniform  in  quality  and  finish,   and 

CAN  BE   RELIED  ON 

to  give  maximum  satisfaction 
in   Knitting  and  Wear. 


MAKERS- 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 


Agent  for  Canada— 


PHILIP   DE   GRUCHY 


Who  holds  Stock. 


26  and  28  St.  Sulpice  St.,  MONTREAL 


S> 


&& 


•s 


GLQy 


Dent,  Allcroft  &  Co. 


GLOVE    MANUFACTURERS 


% 


LONDON  :    97  Wood  St. 

NEW  YORK  :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin   Dressing  Yard  :  OTTIGNIES,   Belgium. 


Agents  in  Canada  : 


J.  T.  DONNELLY  &  CO., 


20   Lemoine  Street 


MONTREAL 
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'^^^M/^/-'^- 


^^^^^.  ^u^^' 


The 


Patent  Permanent  Silk  Finish 


ON, 


By,  Her  Majesty's  Royal  Letters  Patent 
Nos.  16,746  and  is,i6q. 


Cotton  Italians  and  Linings. 

The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  andXinings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 
making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 
unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 
whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 
for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 


CAUTION. — In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 


PATTERNS    WILL    BE    SENT    ON    APPLICATION. 


Dyed  and  Finished 
only  by 


JAMES  &  M.  S.  SHARP  &  CO.,  Limited 


The  Towers  Dyeworks, 

Low  Moor,  Nr.  BRADFORD, 


AND 


Orchard  Dyeworks, 

HECKMONDWIKE, 


ENGLAND 
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CANADA 


may 


feel  PROUD  ! 


Her 


Trade  Appreciated 


BY    THE    flAKERS   OF 


44 


H.5.   Corsets 


UNSURPASSED   FOR 


REGISTERED. 


Perfect  Comfort, 

Elegance  and  Durability. 

We  have  been  appointed  Agents  for  Canada,  and  solicit 
inspection  of  these  Superior  Corsets. 


Wright  Gosselin  &  Co., 


Board  of  Trade 
Building, 


^WttRSONCOl® 


Montreal. 


These 
Umbrella 


will  MAKE 
A  TRADE. 


B 


ALL  SIZES. 


ALL  PRICES. 


Quality  and  Workmanship 
defy  competition. 


SOLE  AGENTS  FOR  CANADA 


Wright  Gosselin  &  Co., 


Board  of  Trade  Building, 


Montreal. 
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J.  &  J.  BALDWIN'S 


Established  1785 


Established  1785 


Bee  Hive 
KNITTING  WOOLS 


civilized  world 


THE  LARGEST  AND  OLDEST  ESTABLISHED  MAKERS 
OF  ALL  KINDS  OF  KNITTING  WOOLS. 

Our  Brands  are  especially  adapted  for  Cycle  Hose  and  Sweaters.  (        ASC"T 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.       <   UUIlCclll     D©ll 

Wholesale  Only.  *»•<*  for  Samples.  (     MONTREAL  ami  TORONTO 
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Perrin  Trcrcs  $  €ie. 


The  Qlove  House  of  Canada. 


Perm's 
Gloves 


ARE  THE  BEST. 


(<T) ^^  ^ADE 


Perrin's 
Gloves 

ARE  THE  BEST. 


QUALITY    GUARANTEED. 

A   well  assorted  stock  always  on  hand  in  the  leading  qualities. 

Write  for  Samples. 


PERRIN  FRERES  &  CIE. 

5    VICTORIA    SQUARE  Mnntrpal 


Wm.  Parks  &  Son,  u— 

ST.  JOHN,  N.B. 
Samples  for  FALL  TRADE,    1899,  now  ready. 


FLANNELETTES 


Stripes  and  Checks 

Domet  Flannels  Cottonades 

Shaker  Flannels  Denims 

Saxony  Flannels  Tickings 

Flannelette  Sheeting  Galateas,  Yarns,  etc. 


Agents     .     .     . 
J.  SPROUL  SMITH,  3o«  Yonge  Street    Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


nil  I  <s  1  NEW  BRUNSWICK  COTTON  MILLS 
3  (  ST.  JOHN  COTTON  MILLS 

__. ST.  JOHN.   N.B. 
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YOUNG  &  ROCHESTER 

2  and  3  Love  Lane,  Wood  St.,      LONDON     ENQ. 


FACTORIF^i  *    WATERSIDE-  COLERAINE,  IRELAND. 


EBRINQTON  FACTORY  AND  LAUNDRY,  LONDONDERRY,   IRELAND. 


Manufacturers  of 


2  ^t^  %*,,  *W3xL  Stf  JWcm) 


Mens 
Goods 


SHIRTS 


White  Shirts  in  all  qualities.     Print 
and  Oxford  Shirts  in  great  variety. 


FLANNEL  SHIRTS 


Night  Shirts,  Tennis,   Cricket,   Cycl- 
ing and  Boating,  etc.,  etc. 


PYJAMAS 
VESTS 


For  Summer,  Winter  and  Dress 
wear.  Silk,  Cashmere,  Cardigan, 
Drill,  etc.,  etc. 


COLLARS 


All  up-to-date  shapes,  from  2s.  6d. 
per  doz. 

TIES  and  SCARVES 

Varieties  in  this  department  con- 
tinually being  shown. 

BRACES  and  BELTS 
SUMMER  SUITS 
DRESSING  GOWNS 
SMOKING  JACKETS 
PIECE  GOODS 

Oxford  and  Print  Shirtings,  Y.  &  R's 
"SAXICAN"  Zephyrs.  A  great 
variety  of  stylish  patterns  shown  in 
these  goods. 


OUR  CANADIAN  REPRESENTATIVE    will  have  a  full  line  of  Samples  of  Spring  Goods  in  August, 
and  can  then  show  the  very  latest  novelties  in  all  departments. 

C.T57WREYFORD  "c"r^k  Toronto 
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The  Job  ^  Special  Lines  Soft  Goods  House  of  Scotlanc 


WE   DO   IN 


Why  buy  regular  goods,  when 

you  can  get  special  and  Job                      ^^^*  Handkerchiefs 

lines   much    cheaper,    and    sell                     ^\  ^^  All  kinds 

quicker?  ^§w     ^  Mufflers 


BUYERS^* 


when  over  please 


for  Canadian 


Printed  and  Woven. 

Piece  Goods 


call   and   see   our  ^C§VV         <=£      r>0  Prints 

stock.      We  oS§C^  ^    ^T  Cretonnes 

have   always      ^Jo^     V     ^V  Chintz  Cretonnes 

suitable  lines         >Vv  Wholesale  Only  Muslins 


Trade  on  hand.  solicited. 


One  trial  and  odd  Hnes  ;n  a,most 


all  classes  of  goods. 


Cash  or  usual  business  references  with  orders. 


! 


! 


LISTER  &  CO.,  Lifted 

MANNINGHAM  BRADFORD,  EN6. 


I 


WILLS 

c  ) 


i 

Silk  Velvets,  black  and  colored,  17/18  in.,  32  in.  \ 

Silk  Velours,  black,  32  in.  % 

L  Silk  Mirror  Velvets,  colored.  jjj 

|  Silk  Collar  Velvets,  21  in.  jg 

Silk  Millinery  and  Dress  Plush. 

Silk  Fancy  Embossed  Velvets. 

Silk  Seals,  Lisreine,  Rainproofs,  etc. 


To  be  had  of  all  leading  Wholesale  PLACE  ORDERS  EARLY 

Dry  Goods  and  Millinery  Houses.  and  save  advanced  prices. 
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Men's  Furnishings 


NO  LINE 
has  been 
more  active 
during  the  past 
few  weeks  than 
men's  neck- 
wear. The 
flowing  -  end 
tie,  with  point- 
ed ends  and 
cut  on  the  bias, 
has  continued 
to  be  a  leader 
in  all  city  and 
town  trade, 
and  will  be 
one  for  some 
time  to  come. 
It  seems  to  be 
the  only  large 
tie  which  goes 
really  well  for 
warm  weather, 
because  the 
material  is  thin 
and  it  looks 
very  dressy  and  is  stylish  when  worn  with  a  negligee  shirt  and  an 
open  vest. 

Bows  and  strings  are  selling  well  during  the  warm  weather, 
rather  to  the  detriment  of  Ascots  and  puffs,  which  are  better 
adapted  for  colder  weather. 

Our  advices  from  both  London  and  New  York  go  to  show  that 
the  colors  now  selling  freely,  and  in  probable  demand,  for  a  time, 
at  least,  are  purple — from  the  dark  royal  purple  to  the  brightest 
shades  of  violet — and  blues,  from  dark  navy  to  cadet,  including 
the  national  and  Yale  shades.  These,  as  one  authority  expresses 
it,  are  what  people  "  are  gasping  for "  both  in  London  and  New 
York,  and  this  is  an  opinion  of  a  man  who  knows  what  he  is  talking 
about  from  personal  observation. 

In  patterns,  checks  and  stripes  are  the  leaders.  The  stripes 
are  on  the  bias,  and  in  New  York  they  sell  no  other  kind. 

The  latest  novelty,  which  is  selling  freely  in  New  York,  and  is 
now  appearing  in  Canada,  is  a  two-toned  effect  scarf,  which,  in  the 
graduated  four-in-hand,  is  made  so  that,  when  tied,  the  head,  or 
knot,  is  all  satin,  while  the  rest  of  the  scarf  is  of  ottoman  cord  of  a 
different  and  contrasting  color  to  the  head.  This  effect  is  also 
shown  in  bows  and  puffs,  strings  and  lombards,  and  is  having  a 
remarkable  sale.  The  effect  is  really  most  tasteful  and  striking, 
and  for  city  trade  we  would  feel  pretty  sure  of  an  active  demand. 

Wh  ♦  C       H'  There   are  not  many  absolutely  new  things  to 

Dealers  are  Doing.     mention  in  th«  W»Y  of  men's  furnishings.    The 
regular  lines  for  hot  weather  are  being  shown 
in  all  the  haberdashers'.     Negligee  shirts  of  all  varieties  are  having 
a  greater  sale  than  ever.     A  line  of  silk-fronted  shirts   with  muslin 


bodies  are  being  much  worn  by  the  better- off  people.  These  are 
most  comfortable,  and  present  a  handsome  appearance,  varying 
from  the  plain  white  silk  front  to  elaborate  colors  and  designs. 
One  of  the  most  tasty  is  made  with  ground  of  pink,  green,  blue  or 
heliotrope,  and  narrow  white  stripes  running  up  and  down,  each 
edge  of  the  stripe  being  corded,  and  the  distance  between  stripes 
being  from  a  half-inch  to  one  inch.  These  shirts  retail  at  $1.50 
to  $2. 

In  neckwear,  washing  goods  are  the  most  rapid  sellers,  the 
chief  shapes  being  lombards,  Ascots  and  stocks.  The  latter  is 
rapidly  gaining  ground  with  the  high-class  trade.  Kitchener  blue 
lombards  with  white  spots  and  figures  continue  very  popular,  and 
have  met  with  an  immense  sale. 

The  flowing  end  continues  to  meet  with  a  ready  sale,  a  recent 
pattern  with  diagonal  stripes  being  much  worn.  It  is  made  in 
grounds  of  dark  and  light  grey,  light  green,  heliotrope,  salmon, 
etc.,  with  four  white  diagonal  stripes  running  together  and  varying 
in  width  from  a  half-inch  to  a  simple  narrow  stripe  of  white,  the 
lower  edge  of  each  white  stripe  being  corded.  Each  section  of 
stripes  is  separated  from  the  next  by  about  an  inch  and  a  half. 

Some  haberdashers  are  showing  handsome  French  silk  and 
wool  underwear  in  elaborate  colors,  with  deep  silk  bands  and  pearl 
trimmings.  These  goods  come  in  heliotrope  ground  with  narrow 
stripes  running  around,  about  two  inches  apart,  of  a  darker  shade 
of  same  color  ;  also  in  yellow  and  green  with  stripes  of  red  and 
green.  These  goods  are  very  handsome,  and  sell  well  at  from  #5 
to  $6. 

The  popular  shades  of  purple  and  red  are  making  their  appear- 
ance in  silk  underwear.  A  Montreal  haberdasher,  who  caters  to 
the  high-class  trade,  is  just  now  showing  several  new  shades  in 
these  goods,  among  them  being  purple,  green,  deep  red,  salmon, 
and  corn,  with  bands  of  self  colors. 


Opportune 
Displays. 


Brisk  competition  makes  a  merchant  quick  to 
take  advantage  of  opportunities  for  special 
sales.  A  horse  show,  a  race  meet  or  any  such 
event  always  affects  the  windows  of  downtown  furnishers.  Some 
devote  an  entire  window  to  displays  of  apparel  suitable  for  wearing 
to  the  races,  the  show  or  whatever  is  on  the  tapis.  Some  give  a 
portion  of  the  window,  and  put  therein  a  few  smaller  articles,  such 
as  neckties,  hats,  colors,  etc.,  with  a  card  such  as  "  We  have 
everything  that  you  can  need  or  want  to  wear  at  the  races."  Others 
content  themselves  with  a  display  of  colors,  and  the  card.  But  all 
make  it  known  in  some  way  or  another  that  they  are  ready  with 
goods  for  the  occasion. 

A  rainstorm  always  brings  into  the  window  or  a  doorway  a  more 
or  less  extensive  display  of  umbrellas,  mackintoshes,  etc.  The 
favorite  price  of  umbrellas  displayed  on  such  a  day  seems  to  be  $1. 
I  suppose  the  reasoning  is  that  anyone  caught  away  from  home  in  a 
storm  would  pay  $1  for  an  umbrella,  while  he  might  stick  at  a 
higher  figure,  especially  as  the  $1  umbrella  is  a  comparatively  good 
article. 

Just  now  some  of  the  furnishers  are  showing  traveling  goods. 
They  do  not  restrict  themselves  to  clothing,  but  include  in  their 
display  satchels,  valises,  straps,  leather  hat-boxes,  etc. 

White  duck  trousers  are  naturally  receiving  attention.  The 
method  of  displaying  them  varies,  but  I  notice  all  show  them  so  that 
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Pictures  cannot  convey  to  you  our  ideas  for 

FALL  1899 


They  are  now 
in  the  hands  of 
our  travelers. 


* 

* 
* 
* 


Printed  in  Fast  Colors 

by   the    best   English 
printers. 


THE 


Williams,  Greene  &  Rome  Co. 


BERLIN,  ONT. 
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MEN'S   FURNISHINGS— Continued. 

the  upper  portion  of  the  garment  is  easily  seen.     The  general  price 
is  $i. 

As  the  holiday  season  approaches,  the  attention  given  to 
sweaters  and  soft  bosom  shirts  increases.  The  finest  sweaters  I 
have  seen  are  shown  in  single  colors,  black,  purple  and  white  pre- 
dominating. These  should  be  popular  with  touring  bicyclists.  For 
athletic  purposes,  a  sweater  horizontally  striped  in  bright,  striking 
colors  is  likely  to  have  a  big  sale  this  season.  In  negligee  shirts 
there  would  be  great  difficulty  in  picking  a  favorite  line.  The  range 
of  checks  varies  from  a  big,  loud,  Scotch  plaid,  to  a  small,  neat 
black  and  white.  Stripes  of  almost  every  size  and  in  every  color 
are  shown.  The  general  demand  this  season  seems  to  be  for  a 
higher  grade  of  material  than  in  former  seasons. 


The  Curiosity 
of  Mankind. 


A  force  of  human  nature  that  can  always  be 
depended  upon  as  an  auxiliary  in  window 
displays  is  curiosity.  Mankind  is  curious  ; 
womankind  is  decidedly  more  so.  Here  we  have  the  reason  that 
some  of  the  most  peculiar  methods  of  advertising  have  proven  so 
prolific  in  results.  A  Toronto  retailer,  some  months  ago,  took 
advantage  of  this  fact  and  placed  in  his  window  a  good  display  of 
clothing.  Close  to  the  window-front,  and  reaching  across  its  full 
width,  a  representation  of  a  house  was  built,  with  small  windows 
serving  as  a  means  for  the  passer-by  to  see  the  display.  The  num- 
ber that  looked  through  the  windows  was  proof  of  the  curiosity  of 
the  average  man.  This  week,  an  enterprising  boot  firm  opened  a 
branch  store  on  Yonge  street.  It  was  advertised  well,  both  in  the 
papers  and  by  window  display.  But  what  drew  the  large  crowd 
that  visited  the  store  was  the  fact  that  some  process  of  manufacture 
was  shown  inside,  and  the  majority  went  in  to  see  what  was  going 
on.  Though  it  is  not  likely  a  great  deal  of  business  was  done  at 
the  time  with  these  people,  their  attention  was  drawn  to  the  new 
branch  in  a  manner  that  in  many   cases   will  mean  future  custom. 


.      c     ■  The  department  stores  have  taken  in  almost  all 

An  exclusive 

j    j  branches  of  business,  and,  more  or  less,  have 

succeeded  in  catering  to  the  wants  of  the 
public.  However,  in  men's  furnishings  they  do  not  seem  to  hold 
this  class  of  trade  to  any  great  extent.  The  men's  furnishing  stores 
ate  growing  larger  and  more  numerous  all  over  our  Dominion. 
This  is  a  business  by  itself,  and  the  most  up-to-date  novelties  in 
shirts,  collars,  neckwear,  etc.,  are  always  found  at  the  men's 
furnishing  stores.  The  ladies,  too  (bless their  hearts),  are  frequently 
found  at  the  counters  of  the  exclusive  men's  furnishing  establish- 
ments, where  they  get  the  very  latest  in  neckwear,  collars,  etc.,  for 
themselves,  and  sometimes  for  their  brothers,  fathers,  and,  perhaps 
peradventure,  for  somebody  else's  brother. 

There  are  many  "ties  that  bind"  around  men's   furnishing 
goods,  and  the  ladies  sometimes   "  collar  "   them. 


What  is  Worn 
London  Now. 


in 


The  colored  shirts,  says  a  correspondent,  which 


are  being  worn  with  morning  or  frock  coats, 
have  grounds  of  blue,  pink,  mauve,  grey  or 
light  brown  with  narrow  white  stripes.  Or  you  will  see  thin  mauve 
stripes  on  a  white  ground,  or  thin  black  stripes  on  a  biscuit  colored 
ground.  The  stripes  usually  run  straight  downwards.  The  cuffs 
are  white  with  round  corners.  With  these  shirts  the  sailor's  knot 
is  popular.  It  may  be  light  grey,  dark  green  or  purple,  which  is 
rapidly  becoming  a  leading  color  in  neckwear. 

Business  shirts  with  very  small  stiff  fronts,  so  that  a  man  can 
bend  over  his  desk  without  discomfort,  are  now  in  common  use. 
In  order  to  conceal  the  fact  that  the  cuffs  are  detachable  the  wrist 
bands  are  made  neat  and  close-fitting. 

White  canvas  boots  are  increasingly  popular,  although  the  best 
dressed  men  only  wear  them  with  white  duck  or  flannel  trousers. 


The  stand-up-turn-down  collar  continues  in  favor  and  is  worn 
with  evening  dress,  partially  because  it  grips  the  tie  so  tightly,  and, 
as  men  of  fashion  do  not  wear  made-up  ties,  they  appreciate  this 
quality. 

An   Antfl  ^  distinct  novelty   in  neckwear  has  just  made 

American  Tie  "ts  aPPearance  in  London,  the  makers  being 

Messrs.  Young  &  Rochester,  and  the  new  tie 
being  called  the  "  Anglo  American."  It  is  made  of  silk  flags.  Of 
course  the  tie  may  not  be  worn  with  a  morning  coat,  or  for  ordinary 
dress,  but  it  is  expected  to  be  in  big  demand  among  yachting  men 
and  women.  The  Prince  of  Wales  is  reported  to  have  ordered  a 
number  of  them.  They  are  made  in  three  styles,  Union  Jack, 
Stars  and  Stripes,  and  a  combination  of  the  two  called  "  The 
Alliance." 

p         .   »j  Writing  from  New  York  a  correspondent  says 

York   Fashions  l^at  su'ts  °^  undervests  or  shirts,  drawers  and 

hose  of  white  English  goods,  light  woollens,  are 
very  popular.  The  weights  are  almost  as  a  feather  and  the  quality 
very  fine. 

The  same  suits  also  come  in  light  blue  with  self  bands  for  the 
waist  of  the  drawers,  or  in  soft  merino  in  Roman  colors,  stiped  blue, 
white  and  pink. 

All  these  are  in  the  more  expensive  class  of  goods,  and  would 
cost  from  $5  to  $10  a  suit. 

Very  pretty  hose  at  $1  a  pair  are  in  ciel  blue  reaching  above  the 
ankle. 

Silk  evening  hose  are   in  embroidery  and  open  work  ;  colors, 
blacks,  designs,  white.     These  range  from  #5  to  $10  a  pair. 


Display 
Cards. 


There  is  little  necessity  now  of  advocating  the 
use  of  display  cards.  Nearly  all,  if  not  all,  the 
best  furnishers  are  using  them,  and  use  them  to 
advantage,  too.  "  Wheeler's  Wearables"  is  a  catch  card  I  noted 
the  other  day.  It  referred  to  bicycle  hose.  "  You  can  tie  these, 
but  you  can't  beat  them  for  50c."  was  another.  It  drew  attention 
to  some  extremely  bright  striped  silk  flowing-end  ties.  1  thought 
this  a  remarkably  good  hit,  as  I  had  just  been  with  a  fellow  who 
had  purchased  an  Ascot  a  week  or  so  before,  but  hadn't  mastered 
the  art  of  tying  it.  This  card  must  have  appealed  deeply  to  such 
as  him.  Another  bright  hit  appeared  in  a  window  of  negligee  shirts. 
It  read  thus  ;  "  It  is  hot  wearing  that  stiff-bosom  shirt.  Put  on 
one  of  these."  As  this  added  the  force  of  much  logic  to  a  good 
display  it  was  of  unusual  value.  "Just  the  Sox  for  Summertime  ; 
two  pairs  for  a  quarter,"  was  printed  in  small  type,  but  it  increased 
the  value  of  a  display  of  light-weight  balbriggan  hose  in  black 
and  tan  colors.  "New,  neat,  novelties;  Silk  Summer  Shirts," 
attracted  attention  to  a  fine  display  of  soft-bosom  silk  shirts,  a  line 
of  goods  which  are  steadily  increasing  in  sale  in  this  country. 
"  Easy  to  wear  ;  easy  to  buy  ;  50c."  referred  to  a  display  of  silk 
four-in-hands  and  puffs,  shown  in  a  comparatively  quiet  black  and 
white  check  ;  a  very  tasty  line. 

....    ,  .    ...  The  increasing   use  of  bicycles   and  knickers 

What  is  Worn  in  ,,,,..  , 

the    Offices  naturally   resulted  in   increased    sales    of 

belts.  The  most  popular  kind  is  still  the  three- 
piece  leather  belt,  connected  by  steel  rings.  With  one  of  these,  a 
light  pair  of  suspenders  is  generally  used,  a  combination  very 
satisfactory  for  everyday  use,  much  preferable  either  to  the  elastic 
belt,  or  the  heavy,  strong  suspenders  used  separately.  With  the 
knickers  so  sustained,  a  soft-bosom  negligee  shirt,  generally  in  a 
bright  check  or  stripe  pattern,  is  frequently  worn.  On  moderately 
warm  days,  the  favorite  vest  is  a  plain  white  duck,  or  a  soft  cash- 
mere in  plain  colors,  relieved  by  a  small  dot.      On   the  hot  days, 
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SUSPENDER 


MADE  IN  CANADA 
GUARANTEE. 

IF   THIS    SUSPENDER 

STAMPED       TRADE    [)    MARK 

IS  NOT  IN  EVERV  WAV 
SATISFACTORY  AFTER 
YOU  WEAR  IT.  BRING 
IT  BACK  AND  GET 
A*N  OTHER  PAIR  IN- 
STEAD. 

D.  S.  Co., 

MAKERS. 


Unless  you  sell  your  customers  Sus- 
penders with  this  guarantee  attached, 
you  will  not  be  treating  them  fairly,  and 
some  other  firm  will  be  selling  more  sus- 
penders than  you  of  the  Trade  D  Mark 
variety.  They  are  as  good  as  man  can 
make  or  we  would  not  guarantee  them. 

Our  Fall  line  is  now  ready   and  the 
novelties  are  the  "President,"  "Zypher" 


'Elite,"   "Manila  with  Jap  Ends." 


NECKWEAR 


A  month  or  so  ago  we  advised  you  that  Blues  were  in  vogue. 
Now  it's  Purples,  and  our  Fall  line  is  just  loaded  with  them 
in  most  novel  combinations  made  to  our  own  exclusive  designs. 
This  way  of  doing  the  necktie  business  is  fast  and  furious,  dif- 
ferent from  the  old  way  of  twice  a  year  buying  from  the  Jobbers. 
If  you  intend  to  remain  in  business  you  must  buy  often — as  open 
as  our  traveler  calls. 

Our  latest  shapes  for  the  present  (but  which  are  liable  to  be 
changed  soon)  are  "The  Minto,"  "Ihe  Marchand '  Puffs, 
Beveled  Imperials  and  Four-in-Hands. 

Dominion  Suspender  Co. 
Niagara  Neckwear  Co.,  Limited 

NIAGARA  FALLS 
Manufacturers  for  fine  retail  trade. 


MONTREAL  OFFICE  : 

PHILIP  DE  GRUCHY, 
207  ST.  JAMES  STREET. 
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MEN'S   FURNISHINGS     Continued. 

even  this  is  often  discarded  in  the  office.  The  flashy,  striking  tie 
has,  to  a  certain  degree,  displaced  the  quiet  tones  even  for  office 
use,  so  that,  on  a  hot  day,  the  average  clerk  or  business  man  is 
quite  brightly  attired.  But,  as  a  general  rule,  their  attire  is  the 
nearest  approach  to  comfort  possible  on  such  a  day. 


A  Proverb  and  an 
Application, 


The  Orient  has  furnished  us  with  many  wise 
sayings  and  useful  proverbs.     One  of  the  most 
pithy,  as  well  as  the  most  intricate,  we  have 
gotten  from  that  source  reads  thus  : 

He  who  knows  not,  and  knows  not  that  he  knows  not,  is  a  fool  ; 
shun  him. 

He  who  knows  not,  and  knows  that  he  knows  not,  is  ignorant  ; 
teach  him. 

He  who  knows  and  knows  not  that  he  knows,  is  asleep ;  wake  him. 
He  who  knows,  and  knows  that  he  knows,  is  wise  ;  follow  him. 

Every  man  who  has  had  even  a  limited  experience  with  sales- 
men will  not  fail  to  recognize  the  incisive  truthfulness  of  this 
classification.  We  have  all  met  the  clerk  who  is  content  to  make 
a  bluff  at  knowing.  Ask  him  about  the  styles.  The  fund  of  mis- 
information that  he  has  gathered  is  often  astonishing.  Ask  him 
about  the  wearing  quality  of  goods  :  the  answer  is  always  fluent 
and  decisive.  But  how  often  it  is  wrong.  Ask  him  how  an  article 
would  suit  the  buyer.  His  opinion  is  always  ready,  but  generally 
worthless.  The  very  positiveness  of  his  answers  helps  him  to  make 
sales  to  those  unacquainted  with  styles  or  qualities,  but  even  they 
learn  his  knowledge  is   "  bluff,"  and  their  patronage  is  often  lost. 

We  have  all  become  acquainted,  too,  with  the  young  clerk  who 
has  not  become  fully  conversant  with  the  goods  he  is  handling,  but 
who  has  sense  and  candor  enough  to  say  he  does  not  know  when 
he  does  not.  Notwithstanding  the  ignorance  thus  confessed,  we 
somehow  get  a  confidence  in  such  a  clerk  that  gives  him  an 
influence,  which,  when  he  becomes  better  acquainted  with  stock, 
is  going  to  make  him  a  valuable  man.     He  is  worth  teaching. 

There  is,  on  the  other  hand,  the  more  mature  clerk,  who  has 
been  in  the  business  for  years,  and  who  has  by  reason  of  this 
experience  become  acquainted  with  values  so  naturally  that  he  is 
unaware  of  his  knowledge  or  lacks  enough  confidence  to  express 
a  decided  opinion,  especially  if  a  doubt  is  expressed  by  the  cus- 
tomer. He  is  worth  awakening  to  a  sense  of  the  value  of  the 
knowledge  he  possesses. 

Though  he  is  altogether  too  rare,  we  sometimes  meet  the  clerk 
who  has  not  only  had  good  experience,  but  who  has  made  a  study 
of  trade  conditions,  styles  and  values,  who  has  not  only  the  ability, 
but  the  confidence  to  guage  the  selling  or  wearing  value  of  an 
article,  what  is  most  suitable  for  various  figures  and  types  of  people, 
and  to  post  one  on  what  is  "  correct,"  or  "in  form."  His  opinions 
are  never  of  the  bluff  nature.  They  are  founded  on  knowledge 
acquired  by  study  and  experience.  He  may  not  be  as  brisk  or  as 
energetic  as  the  majority  of  his  fellow  clerks,  but  customers  soon 
acquire  a  quiet  confidence  in  him  that  makes  them  ever  willing  to 
follow  his  advice. 


Bright  Notes   Here 

.  .  .  and  There. 


A  visitor  from  England  who  was 
in  Canada  a  few  days  ago,  and 
who  was  fashionably  dressed, 
wore  some  of  Welch,  Margetson 
&  Co. 's  shirts.  Two  were  pink, 
one  plain  ground  in  light  pink, 
the  other  pink  ground  with  small  white  spots.  Another  was  of 
blue,  a  blue  ground  with  a  darker  shade  of  blue  stripes  lengthwise. 
In  all  cases  cuffs  were  attached. 

A  new  waterproof  mitt,  intended  to  meet  Canadian  wants,   has 
been  patented  in  this  country.     It  is  just  being  put  on    the  market 
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for  Autumn  and  Winter  sales  by  Arnold  Bros.,  of  the  Excelsior 
Glove  Works,  at  Acton,  Ont.  The  mitt  can  be  retailed  for  50c. 
The  glove  business  generally  is  reportedjbrisk  just  now,  and  this 
factory  has  put  in  steam  power. 

Notwithstanding  the  numerous  lines  of  cheap  and  job  neckwear 
on  the  market,  we  are  in  a  position  to  know  that  there  never  was  a 
time  when  men's  furnishers  were  more  asked  for  the  better  natty 
lines  than  now.  For  example,  we  have  heard  of  several  good 
orders  booked  for  Canadian  manufactured  neckwear  averaging  $4 
per  dozen.     This  speaks  well  for  our  own  industries. 

A  satisfactory  invention  which  buyers  of  suspenders  will  appre- 
ciate is  the  "P&P"  cast- off  which  does  away  with  the  necessity 
of  unbuttoning  the  suspenders  from  the 
trousers.  It  is  one  of  the  simplest  and 
strongest  little  inventions  of  recent 
years.  It  does  away  with  a  fruitful 
source  of  annoyance  :  The  breaking  off 
of  buttons  at  inconvenient  times  owing 
to  their  being  loosened  by  constant 
handling.  The  "P&P"  patent  is 
controled  by  The  Dominion  Suspender 
Co.,  of  Niagara  Falls,  and  the  accompanying  illustration  gives  an 
idea  of  its  construction.  But  it  must  be  seen  to  be  fully  appreciated. 

"Forget  Me  Knots,"  on  page  40  is  good.  Happy  thought  ! 
associating  neckwear  with  flowers.  And  why  not  ?  We  predict 
that  flower  designs  will  become  more  popular  than  ever  in  neck- 
wear. The  "  Pansy  "  series  had  a  great  run  in  the  United  States 
recently.  The  "  Fleur  de  Lis  "  is  now  on  in  full  swing  and  very 
popular  in  all  shades  of  silks.  "  Forget  Me  Knots  "  would  be 
pretty,  not  to  speak  of  the  nice  sentimental  side  of  the  idea.  This 
must  follow  along  with  other  flower  designs  in  neckwear.  "  Forget 
Me  Knots"  is  good.  We  congratulate  Cookson,  Louson  &  Co. 
upon  their  original  advertisement,  and  feel  assured  the  same  will 
bring  them  more  business. 

Dark  purple  for  Fall  neckwear  promises  to  be  the  leading  color, 
but  reds,  from  a  poppy  shade  to  a  deep  burgundy,  will  be  prime 
favorites.  What  is  known  as  the  "  Kipling  "  puff  will  be  much 
worn  during  the  coming  season.  It  is  very  neat  and  its  popularity 
will  be  a  matter  to  be  thankful  for. 

The  Gault  Bros.  Co.,  Limited,  have  removed  their  shirt  and  tie 
factory  into  the  building  recently  acquired  by  them,  next  door  to 
their  old  premises.  The  factory  occupies  the  three  top  flats  of  this 
double  warehouse  and  gives  excellent  accommodation  for  this  grow- 
ing branch  of  the  firm's  business. 

The  Standard  Shirt  Co.,  Montreal,  are  tearing  down  the 
dwelling  houses  adjacent  to  their  factory  for  the  purpose  of  erecting 
a  new  wing  to  their  already  large  premises.  The  new  building  will 
be  used  for  general  purposes,  and  is  expected  to  enable  the  company 
to  increase  its  output  by  about   15  per  cent. 

J.  J.  Hanna,  215  St.  James  street,  Montreal,  has  recently  rented 
the  large  store  next  door  (No.  213)  to  allow  of  increasing  his  stock 
of  men's  furnishings  for  which  he  has  earned  such  an  excellent 
reputation.  The  new  store  is  the  same  size  as  that  which  he  used 
to  occupy,  and,  as  the  two  stores  are  now  practically  one,  it  gives 
ample  accommodation  for  Mr.  Hanna' s  growing  trade. 

The  Gault  Bros.  Co.,  Limited,  who  are  the  agents  for  Canada 
for  the  celebrated  "  Fownes "  gloves,  have  also  added  to  their 
range  several  numbers  of  lined  gloves,  under  their  own  trade  mark. 
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"IF  YOU  WANT  TO  KNOW  THE  TIME, 
ASK   A  POLICEMAN." 

He  will  also  show  you 
the  way  to  our  warehouse. 

Great  Industrial 

Exhibition        AT  Winnipeg, 

July  10  to  15 

will  attract  more  visitors  than  ever  this  year. 

IT'S  A  PROGRESSIVE  INSTITUTION   IN  A  PROGRESSIVE  COUNTRY. 


1   -W'Y 

j  .  J    ;l 

\ If     r 

;   ilx 


it!'  -« 


Every 

General 

Merchant 


CAIN  ENLARGE  HIS  EXPERIENCE  BY  SEEING  WHAT  IS 
SHOWN  IN  THIS  IMPORTANT  WHOLESALE  CENTRE. 


We  have  a  display  of  Men's   Furnishings  now,  that,  if  you  have   not  been   already  numbered 
on  our  list  of  customers,  will  awaken  your   mind  to  a  lost  opportunity.       It's  not  too  late  yet,  however. 

Call  and  look  through.       If  a  buyer,  a  moderate  bill  will  save  your  expenses.       You  perhaps  need 
nothing  !     We  want  to  meet  you  anyway.      It  will  be  easy  to  talk  business  on  a  future  occasion. 

Exerything  in 

HABERDASHERY 

For  all  classes  of  trade. 


MYRON  McBRIDE  &  CO. 


The  Wholesale  Men's  Furnishers  of  Western  Canada 

Cor.  Princess  and  Bannatyne  Sts. 


WINNIPEG 
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MEN'S   FURNISHINGS     Continued. 

"Crescent"  brand.  Though  these  are  made  to  retail  at  $i  and 
under,  they  are  of  the  finest  cut  and  finish .  This  firm  are  also  putting 
three  special  lines  of  suspenders  on  the  market  at  $1.50,  $1.75  and 
$2.25  to  the  trade.     There  is  good  profit  in  these  lines. 

A  glance  at  the  range  carried  by  The  Gault  Bros.  Co.,  Limited, 
will  convince  the  most  sceptical  that  their  claim  of  being  specialists 
in  underwear  is  well  founded.  They  report  a  very  large  business 
done  in  fleece-lined  shirts  and  drawers  and  a  steady  increase  in 
popularity  of  their  special  imported  unshrinkable  underwear. 


There  is  a  unique  feature  about  the  English  hand-sewn  braces 
that  Matthews,  Towers  &  Co.,  Montreal,  are  putting  on  the  market, 
which  will  commend  itself  to  all  wearers  of  braces.  As  may  be 
seen  in  their  advertisement  in  this  issue,  the  buckle  is  improved  by 
two  small  rings  which  fit  underneath  the  leather  button-strap,  thus 
greatly  lessening  the  friction  and  wear  of  the  latter.  As  the  button- 
strap  is  often  the  weak  place  in  braces,  this  feature  is  an  acceptable 
one. 

All  furnishers  strive  to  have  a  special  line  of  white  shirts  to 
retail  at  $1.  The  Gault  Bros.  Co.,  Limited's  "  P"  line,  with  full- 
dress  front,  either  with  cuffs  or  bands,  in  pure  linen,  satisfies  such 
a  demand.  In  neckwear,  too,  this  firm  are  giving  great  satisfaction. 
The  great  care  taken  by  them  in  their  neckwear  factory  has 
resulted  in  putting  their  "Crescent"  brand  ties  in  the  first  rank, 
because  of  their  style  and  make,  and  in  keeping  their  factory  taxed 
to  the  utmost  to  keep  up  with  orders,  in  spite  of  the  large  increase 
in  their  capacity. 

Cookson,  Louson  &  Co.  are  getting  out  new  styles  in  neckwear, 
among  them  being  the  "Teck,"  which  resembles  the  "Kipling" 
in  get-up.  It  has  a  prominent  puff  and  single  apron,  and  is  very 
neat  and  attractive  in  appearance. 


The  furnishing  stores  are  evidently  finding  that  fancy  jackets, 
dressing  gowns  and  vests  foim  an  important  branch  of  their  busi- 
ness. The  Gault  Bros.  Co.,  Limited,  who  carry  a  nice  range  of 
these  goods,  state  that  the  demand  for  them  is  greater  than  ever 
this  season. 


Cookson,  Louson  &  Co.,  Montreal,  are  very  busy  just  now  on 
Fall  orders  for  neckwear.  They  report  business  as  very  good, 
especially  in  the  West,  from  which  part  of  the  country  they  are 
receiving  a  good  share  of  business. 


George  E.  Breton,  merchant  tailor,  Quebec,  has  opened  a  men's 
furnishing  store,  which  be  is  well  qualified  to  make  a  success. 

Cookson;  Louson  &  Co.  are  showing  a  fine  line  of  ties  to  retail 
at  25c.  They  are  made  in  a  variety  of  colors,  principally  with  a 
dark  background.  These  goods  are  well  made,  and  look  to  be 
worth  even  more  than  the  price  asked.  They  are  also  putting  on 
the  market  a  new  knot,  to  be  known  as  the  "Kite"  knot,  which 
should  meet  with  a  ready  sale  at  50c.  It  is  a  made-up  tie,  so  put 
together  as  to  represent  a  neatly-tied  flowing  end.  A  variety  of 
colors  and  designs  are  used  in  the  make-up  of  these  goods,  but  dark 
colors  predominate. 

The  furnishings  department  of  John  Macdonald  &  Co.  is  a  very 
interesting  place  to  drop  into  just  now.  The  full  stock  of  Fall 
neckwear  is  being  received,  and  includes  derbies,  flowing  ends, 
puffs,  bows,  lombards,  etc.,  in  attractive  goods  that  are  staple 
sellers.  Two  notable  features  in  half-hose  are  clearly  worth  further 
inquiry  :     One    to    retail   at  25c,  in  black  c?shmere,  2  lb,  to   the 


dozen,  is  extra  value  and  is  known  as  No.  M  103  ;  another  is  a 
line  of  double  sole  black  cashmere,  called  the  "Walk  Easy,"  and 
retails  at  50c. ;  it  is  a  decidedly  new  line,  and  has  had  a  splendid 
sale,  so  far.  In  fleece-lined  underwear,  fancy  mixtures  and  fancy 
stripes  are  features.  A  special  line  of  umbrellas  of  levanteen  cloth, 
to  retail  at  $1,  is  being  shown. 


In  the  Brock  Co.'s  warehouse  may  be  seen  several  lines  of  shirts 
for  warm  weather.  A  line  made  of  flannelette  called  "  Picnic," 
with  patent  reversible  collar,  to  retail  at  50c,  is  a  rapid  seller.  The 
same  is  true  of  "Tokio,"  "Yukon"  and  "Waldorf,"  their 
silk  front  shirts,  to  retail  at  $i,  $1.25  and  $1.50  each. 

Young  men  are  very  particular  about  the  details  of  their  dress 
now.  They  want  comfort  as  well  as  style.  For  this  reason  the 
sales  of  automatic  buttons  for  the  trousers,  of  cuff  links  to  make 
the  detached  cuff  set  well  at  the  wrist,  and  of  cuffholders  to  keep 
the  edges  of  cuffs  clean,  have  become  very  large.  In  the  sale  of 
many  of  these  small  articles  there  is  a  good  profit.  One  furnisher 
told  me  he  believed  he  made  more  money  by  encouraging  these 
sales  than  in  his  shirt  trade — and  he  does  well  in  shirts.  A  variety 
of  these  goods  are  made  to  catch  the  natty  young  man.  There 
is  the  "Derby  Link"  cuff  holder,  No.  2,  which  is  made  to  fit  round 
cuffs  as  well  as  link  cuffs,  the  "  Star  "  cuffholder,  the  "  Climax," 
the  "Tip,"  the  "Slide,"  which  can  be  adjusted  without  moving 
the  coatsleeve,  etc.,  and  each  holder  has  its  votaries  because  young 
men  have  their  fancies  in  these  matters  and  will  prefer  the  kind 
they  are  accustomed  to.  Then,  in  scarf  retainers,  too,  a  large 
trade  is  done,  and  the  use  of  one  is  almost  universal  now  that 
neckwear  runs  to  knots,  puffs  and  flowing-ends.  The  "Au  Fait" 
scarf  retainer  has  thus  become  a  great  favorite.  Then,  in  the 
matter  of  the  automatic  bachelor  button,  which  can  be  put  on  with- 
out a  needle,  and  is  a  boon  for  young  men,  to  bring  it  to  the 
notice  of  those  who  go  off  on  fishing,  camping  and  other  Summer 
tours,  is  doing  them  a  service.  Who  wants  to  use  needle  and  thread 
in  camp,  when  a  button  can  be  put  on  without  trouble  ?  While 
these  goods  are  made  by  J.  V.  Pilcher  &  Co.,  916  Mason  avenue, 
Louisville,  Ky,,  they  can  be  had  of  all  recognized  jobbing  houses. 


THE    UNITED    STATES    COTTON    MARKET. 

As  in  other  classes  of  trade  the  cotton  maikets  in  the  United 
States  have  steadily  strengthened.  Prices  were  much  depressed  for 
a  long  time  and  the  interest  that  fact  had  for  us  in  Canada  was  not 
due  so  much  to  the  possibility  of  importations  as  to  the  index  it  fur- 
nished of  unsatisfactory  trade  within  the  republic  itself.  Occupying 
the  important  commercial  position  it  does  on  this  continent, 
depressed  trade  in  the  republic  is  apt  to  affect  Canada.  The 
demand  for  our  staples  falls  off  and  every  line  of  business  here  feels 
the  difference.  However,  trade  has  very  considerably  improved 
during  the  past  year.  As  to  cottons,  a  table  has  been  compiled  in 
New  York  illustrating  the  advances  in  the  various  lines  of  goods 
between  October,  1898,  and  June,  1899.     It  is  as  follows  : 

— Advances — 

Actual  Per 

cents.  cent. 
Per  yd. 

Printcloths,  extras 34  37 

Greycloths,  68x72 1  1-16  34     . 

Greycloths,  80x88 1%  47 

Standard  sheetings  (So.) %  19 

Four-yard  sheetings    (So.) K  22 

Bleached  standard  4-4 14  13 

Prints,  staples K  21 

Ginghams,   staples lA  i° 

Denims,  o-ounce %  6 

Cotton,  middling  upland Va  17 

Printcloths  and  grey  goods,  it  will  be  seen,  have  shown  the 
heaviest  gains. 
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Halifax  to  the  Front 


in  the  manufacture  of 


*lh  Ml*  XIK  MIX  Ml*  »IK  *»*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml* 

lit  *»5  Six  m5  >KS  Six  Six  Six  xix  Six  xix  xiS  Six  xix  Six  xix  xi*  <«ix  nix 


MENS  and  BOYS' 

CLOTHING 


xix 

Ml* 


SS 


MtKMI* 

*i?;«» 


£!S2!S 

XIX  MIX 


Ml*  Bin  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml*  Ml* 

Six  Si5  Six  SiS  Sir  Si?  Si?  5i5  Si  J  Si  5  Si?  Six  5i5  5i5  Si!  5i5  Si  x  Six  Sir 


The  largest  factory  in  the  Dominion  of  Canada. 
Some  large  stock  lines  in  Men's  and  Boys'  Suits, 
Pants,  etc.,  offering  at  clearing  prices. 

Will  be  pleased  to  submit  Samples. 


CLAYTON  &  SONS 

Manufacturers  or  Boys'  and  Men's  Clotnlng. 

HALIFAX,  N.S. 


A.  A.  Allan  &  Co. 

50  Bay  St.,  TORONTO 

MANUFACTURING 
FURRIERS 

WHOLESALE 


Our  stock  is  now  complete.  Buyers  in  search  of 
Fine  Fur  Novelties  will  find  exclusive  styles, 
in  all  the  popular  Furs. 

Jackets  Collarettes 

Capes  Scarfs 

Caperines       Fancy  Neckwear 

in  great  variety.      Values  attractive. 


Letter  Orders  receive  special  attention. 
An  inspection  of  our  samples  solicited. 


W  licit  S    111   &   Wclffl6   r  There's  a  great  deal   in   a 

name  when  it  stands  for  something,  and  the  name 

TIGER  BRAND 

UNDERWEAR 

stands  for  THE  BEST.  There  is  keen  competition  these  days — nothing  but  the  best 
will  earn  for  you  the  profit  you  should  have.  Tiger  Brand  underwear  will  make  that 
profit  for  you,  and  save  you  worry  as  to  how  it  will  suit  your  customers.  It  always  gives 
the  best  satisfaction.     Sold  to  the  retail  trade  only. 


•p-F-p 


Made  by 


The  GALT  KNITTING  CO. 

Gait,  Ont. 


Limited 
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COLLARS  FOR  MEN  AND  WOMEN 

ALL  THE  POPULAR  SHAPES. 


^ERWl/vc  TRADEMARK 


Pure 

Irish  Linen 

of 


The  Oldest  Collar    House  in 
America. 

ESTABLISHED  1834- 


I 


FELLOWS  &  COMPANY 


TROY,  N.Y. 


Sound  Bleach.     Send  for  Catalogue. 


NEW  YORK:  699  Broadway.  CHICAGO:  230  Fifth  Ave. 

BOSTON:    76  Chauncy  St. 
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JAMES  CORISTINE  &  CO. 


Manufacturers  of 


469  to  475  St.  Paul  St. 


Montreal. 


HATS 
AND 


Felt    Hat    Department.        Nobby  American   Pearl  Grey  Fedoras,  for  immediate  de- 
livery.    Complete  line  of  Stiffs  and  Fedoras,  new  Fall  shapes. 

StraW     Hat    Department.       Jobbing  off  odd  lines.     Letter  orders  carefully  filled. 
ClOth    Cap     Department.       An  immense  range  of  newest  shapes  for  Fall. 
Flir    Department.        Special  values  in  high-class  Coats  and  Jackets. 

Gloves  and  Mitts  Department,    a  big  range  in  aii  lines. 

VALUE  AND  QUALITY  UNEXCELLED 


JAM 


I 


IN 


&    CO. 


FALL  SAMPLES 


w 


Now  on  the  road. 


C.  K.  HAGEDORN,  Manager. 


We  are  showing  the 

Latest  Novelties 


in 


4 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

TRADE 

BERLIN 

MARK 


Tf ttTTT??? T ▼▼▼▼▼▼▼▼▼▼ 

:  : 

"We  Fear  Nae  Foe." 


Suspenders,  Buttons  and   Neckties. 

A  trial  order  solicited.      &      &      j* 
Remember  we  guarantee  satisfaction. 


AWVWWWWWWW 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont, 
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Men's 
Furnishings 

IFffl 
Matthews,  Towers   it    73  St  Peter  Street 

&  Co.  m  Montreal. 


kvery  requisite  for  a  first-class,  up-to-date  business      In  addition  to  lines 
enumerated  on  pages  T05,  to6  and  107,  we  carry  a  large  stock  of 

English  and  German 

Shirts  and  Collars, 
"Umbrellas,"         "Rubber  Coats," 
"  Sweaters,"         "  Bicycle  Hose," 

"  Bicycle  Leggings," 
English  Knitted  Gloves 


Matthews,  Towers  &  Co. 


73  St.  Peter  St.,  MONTREAL. 

See  also  pages  105,   106  and  107. 


See  also  pages  105,   lot*  ana  107.  ^ 
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Imported 


**  *  *  FALL,  1899 


U^DERWEAl} 


AND  .  .  . 


HflliF-HOSE 


Our  assortment  in  these  lines  is  very  strong.     Ask  to 
see  our  well  known   favourites. 


In    Underwear 


Nos.  3003,  3015, 

3019  and  3022. 


In    Half=Hose 


© 


Nos.  3759,  3760, 
3808,  3810 

and  3812 


See  also  pages  104.  106  and  107- 


Our  large  repeats   by  letter  are  the  best 
indication  of  value. 


MATTHEWS,  TOWERS  &  CO. 


73  St.  Peter  Street 
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•\\\A 


X  X 

V 
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English  Hand=Sewn^e 

BRACES 

In  these  goods  we  stand  without  a 
peer,  being  sole  agents  in  Canada 
for  the  BEST  manufacturer  in 
England. 

Our  Own  Patent  Buckle. 


MATTHEWS,  TOWERS  &  CO. 

MONTREAL. 


73  St.  Peter 
Street 


X.  * 


J^       -.] 


X 


* 
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I  TIES  NEW  SEASON'S 

♦j  ©)  pnnnQ 


Our  Travellers  are  now  showing  the  latest  designs  in 

Twill  Cords 
Self  Cords 

Baratheas 

Grey  Twills 

Shot  Matts 

Matt  Checks 

IN  THE    FOLLOWING    NEW    SHAPES: 


"Rue  de  la  Palx"  Puffs 

"Clarendon"  Puffs 
Corton  Bow 

"New  Derby" 
Imperial  "Flowing  Ends" 
Paris  Ties 

"O.S.  Bows."  etc.,  etc. 

ALL  ENGLISH  GOODS 


MATTHEWS,  TOWERS  &  CO. 

seeaho  Pages  o4, 105 and  ,06.  73  St.  Peter  Street,  MONTREAL 
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Dress  Goods,  Clothing,  Woollens,  etc. 


THE   DRESS    GOODS    SEASON. 

THIS  is  going  to  be  a  good  season  for  dress  fabrics.  It  is 
probable  that  in  no  single  department  will  a  brisk  Fall  trade 
show  itself  more  satisfactorily  than  in  dress  materials.  Orders 
already  placed  are  satisfactory.  It  is  especially  a  time  for  pushing 
the  better  grades  of  goods.  The  fabrics  to  be  worn  cover  a  wide 
range  in  plain  colors,  in  tweed  effects,  etc.,  and  samples  of  some 
of  the  most  beautiful  goods  ever  brought  into  Canada  are  now 
being  shown  the  retail  trade.  It  is  believed  that  if  Canadian 
jobbers  maintain  the  variety  and  expensiveness  of  the  ranges  of 
dress  fabrics  shown  this  year,  there  will  be  little  inducement  for 
even  the  large  retailers  to  do  their  own  importing,  as  far  as  dress 
goods  are  concerned. 

In  looking  over  Fall  samples  and  discussing  Fall  prospects  with 
the  dress  goods  buyers  for  John  Macdonald  &  Co.,  it  was  ascer- 
tained that  orders  have  been  placed  freely  for  plain  materials,  and 
black  blister  effects  are  running  exceedingly  well.  The  sales  of 
plain  and  striped  mercerized  fabrics,  for  both  skirts  and  blouses, 
have  been  exceedingly  good,  while  the  "  Seabelle  "  serges,  both  in 
blacks  and  navies,  prove  very  popular.  The  pirle  finish  to  plain 
goods  is  what  is  demanded,  and  the  plain  materials  now  in  demand 
include  cheviots,  sedans,  box  cloths,  amazons,  and  royal  vigoureux, 
while  tweed  effects,  colored  poplins,  and  black  poplins  are  also 
good  property.  Some  fancies  are  still  in  demand.  It  is  a  season 
for  the  better  grade  of  goods,  and  materials  that  retail  as  high  as  $6 
per  yard  can  be  sold  without  the  least  difficulty.  This  firm  consider 
their  line  of  dress  goods  the  finest  they  have  ever  sent  out  to  the 
trade,  and  their  range  of  black  goods,  from  37 %c.  a  yard  up,  is 
especially  worthy  of  note.  A  new  thing  is  the  wool  repina,  a  fine 
cord,  retailing  at  $1  a  yard.  In  silks,  the  range  of  plain  and 
colored  satins,  and  whites,  creams,  and  blacks  is  complete,  while 
in  colored  silks,  the  selection  shown  was  never  better.  There  are 
some  beautiful  fancy  stripes  for  blouse  purposes,  which  can  be 
retailed  at  a  good  profit  for  50c.  Colored  and  black  surahs, 
duchesse  satins,  taffetas,  black  peau  de  soie,  gros  grains,  moire, 
black  broches  and  black  fancy  striped  taffetas  are  all  shown  in 
extensive  ranges. 

In  dress  goods,  the  demand  for  black  goods  seems  as  great  as 
ever.  In  blister  effect  crepons  in  all  qualities,  Messrs.  Briggs, 
Priestley  &  Sons  are  showing  a  most  extensive  range.  Their  agents 
in  Montreal,  S.  Greenshields,  Son  &  Co.,  have  a  very  large  assort- 
ment in  stock  of  their  various  lines.  They  are  constantly  adding 
new  designs  to  these  popular  fabrics  as  fast  as  they  come  from  the 
looms.  Priestley's  black  poplins  and  crepoline  cord  and  broadcloth 
are  all  having  an  extensive  sale  at  the  present  time.     The  demand 


for  serges  in  fine  Campbell  twill,  coating  serges,  mostly  in  navy 
and  black,  seems  to  be  increasing  daily.  This  may  be  because, 
these  goods  being  made  from  English  and  crossbred  wools,  the  price 
has  not  advanced  in  the  same  ratio  as  the  prices  for  goods  made 
from  fine  merino  wools.  The  demand  for  violets,  blues  and  red  in 
plain  cloth,  such  as  poplins,  boxcloth,  whipcord,  etc.,  is  very 
marked.  S.  Greenshields,  Son  &  Co.  report  a  good  demand  for 
velveteens  in  black  and  colors.  Their  well-known  range  of  '  'Stanley" ' 
velveteen  is  now  fully  assorted  in  all  qualities  at  old  prices.  They 
also  report  a  good  sale  for  tartan,  silk  and  wool  plaids,  etc.  In 
silks  the  fashion  seems  to  be  for  plain  colors.  S.  Greenshields,  Son 
&  Co.  have  a  line,  special  value,  in  plain  all-silk  tamoline,  English 
make,  which  is  selling  well. 


The  W.  R.  Brock  Co.,  Limited,  are  showing  a  more  extensive 
range  for  Fall  in  this  department  than  ever  heretofore,  and  report 
larger  sales  up  to  the  present  than  in  any  previous  season.  The  bulk 
of  the  trade  is  being  done  in  plain  goods,  but  good  orders  have 
been  booked  for  fancies  in  quiet  effects  and  veering  more  towards 
plain  styles  than  the  extreme  fancies  which  have  been  in  demand 
in  previous  seasons.  Their  line  of  fancy  blacks  is  a  most  compre- 
hensive one,  including  everything  in  the  way  of  novelties,  from  the 
lowest  grades  to  the  highest-priced  and  most  exclusive  goods,  and 
has  met  with  universal  comments  of  approval  as  well  as  large 
orders.  In  colors,  the  demand  is  strong  for  blues,  reds,  purples, 
greens  and  browns,  in  their  various  shades.  This  firm  predict  the 
biggest  dress  goods  trade  in  their  history.  Customers  having 
placed  orders  early  can  rely  on  their  goods  being  looked  out  and 
laid  aside  as  they  arrive.  There  are  more  lines  of  fancy  cotton 
goods  being  shown  for  Fall  than  in  any  previous  season,  owing  to 
the  great  improvement  in  the  manufacture  of  such  goods  and  the 
introduction  of  mercerizing.  In  this  respect  The  W.  R.  Brock 
Co.,  Limited,  are  to  the  front  with  a  vast  range  too  numerous  to 
indicate,  but  an  inspection  of  their  various  lines  will  be  time  well 
expended. 

Notwithstanding  the  tremendous  advances  in  silk  goods  during 
the  last  few  months,  The  W.  R.  Brock,  Limited,  owing  to  their 
early  visits  to  the  French,  Swiss,  German  and  Austrian  silk  markets, 
are  in  a  position  to  offer  to  the  Canadian  trade  their  well-known 
staple  lines,  such  as  satins,  surahs,  peau  de  soies,  glaces,  taffetas, 
meros,  tricos,  gros  grains,  royals,  etc.,  at  old  prices.  But  they 
wish  it  to  be  understood  that  this  exceptional  proposal  only  applies 
to  present  holdings,  which,  when  exhausted,  will  either  require  to 
be  withdrawn  or  advanced  to  the  present  standard  of  the  market. 
In  fancies,  they  have  an  enormous  show  and  positively  claimed  to 
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The  Tailor  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

The  only  houses  from  whom  the  Belwarp  Cloths  can  be  obtained 
for  the  Dominion  of  Canada  are, 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 

both  of  whom  carry  in  stock  a  full  line  of  these  goods. 
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WHOLESALE  FANCY  DRY  GOODS 


POi 


We  are  showing  the  most 
complete  lines  of 

dress  .... 
trimmings 

to   be   found   in   Canada. 


Flett,  Lowndes  &  Oh/un* 


M 


For   up-to-date 

NOVELTIES 

AND 

SPECIALTIES 

we   are   unexcelled. 


m 


61  Bay  Street, 


TORONTO 
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IT  HAS  BEEN  OUR  CONSTANT  AIM 

to  place  before  the  people  of  Canada  a  first-class  article,  neat  in  design,  of  fast 
colors,  and  manufactured  from  pure  wool  only.  Our  expectations  have  been  more  than  realized,  showing  that  the 
trade  in  general  are  weary  of  shoddy  and  cotton  mixtures. 

Our  personal  guarantee  of  the  quality  is  on  every  piece  of  goods  that  we  turn  out. 
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WE    MANUFACTURE 


Overcoatings 
Venetians 
Overcoat  Linings 
Whipcords 
Scotch  Suitings 


Serges,  Fancy  Vestings 
Dress  Goods 
Steamer  and 
Travelling  Rugs 

in  tartan  and  other  designs 


ALL     MADE     FROM     PURE    WOOL. 

Our  travellers  are  now  out  with  a   complete  range   of  Fall  designs,  and  any  who  have  not  seen  our  goods, 
if  they  will  please  notify  us,  we  will  have  them  call  upon  you. 


BOYD  CALDWELL  &  CO., 


Clyde  Woolen  Mills, 

LANAKK,  ONT. 
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RETURNED 
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MILL  NO.    I 


MILL.     Nil.    2 


The 


Penman  Manufacturing  Co. 

Manufacturers  of  Knitted  Goods  of  all  descriptions,  including   Ladies'   and  Gentlemen's  Underwear  Limited 

in  Cotton  and  Wool.      Hosiery,  etc. 


Head     Office 


PARIS,     ONT. 


M 
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MILL   NO.    3 


Full  lines  of  our   SPRING   GOODS  now  being 

shown  by  the  wholesale  trade. 


MILL    NO.    5 
SELLING    AGENTS 


RETURNED 


MILL  NO.   6 


D.    MORRICE,    SONS   &    CO.,      Montreal  and  Toronto. 
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DRESS  GOODS,  CLOTHING,   ETC.     Continued. 

be  the  cheapest  goods  ever  shown    in  this  market.     Certainly    an 
inspection  of  their  silk  samples  would   not  be  wasted  time. 

When  a  house  are  anxious  to  show  their  new  line  of  samples,  it 
is  a  safe  inference  that  they  are  confident  of  the  selling  qualities 
and  attractiveness  of  the  goods,  and,  with  a  thoughtfulness  which 
was  appreciated,  The  Review  was  invited  to  inspect  Brophy, 
Cains  &  Co. 's  samples  for  the  incoming  season.  It  was  the  first 
inspection  granted  to  an  outsider,  and,  a  member  of  the  firm  being 
present,  the  visitor  was  better  enabled  to  appreciate  the  novelties 
and  beautiful  lines  of  goods  shown.  It  would  be  impossible  to 
speak  of  each  line  in  detail,  in  fact,  a  written  description  would 
hardly  do  justice  to  the  goods,  which  should  be  seen  to  be  appre- 
ciated. Messrs.  Brophy,  Cains  &  Co.  say  that  their  handsome 
range  of  novelties  and  rich,  beautiful  goods  this  season  is 
beyond  anything  they  have  heretofore  attempted.  A  firm  that 
respond  to  the  present  demand  for  fine  goods  deserve  great  praise 
and  a  successful  season's  business  ;  nor  could  it  be  otherwise  with 
such  magnificent  goods  as  are  being  shown. 

The  Review  would  draw  the  attention  of  its  readers  to  a  line  of 
dress  goods  bearing  the  registered  name  of  "  Victorian,"  presented 
for  the  first  time  to  the  Canadian  trade.  This  line  comprises  all 
the  new  and  fashionable  makes  of  plain  materials  for  Fall,  1899, 
including  :  Serges,  cheviots,  coatings,  cashmeres,  velours,  henri- 
ettas,  estamines,  poplins,  sedans,  Venetians,  box  cloths,  vigoureux, 
whipcords,  etc.  Each  piece  banded  with  the  word  "  Victorian  "  is 
a  guarantee  of  its  make,  dye,  value,  finish  and  wearing  ability. 

CLOTHING  AND  WOOLLENS. 
Richard  Harding  Davis  saw  fit  to  break  over  the  usual  formalities 
of  dress  by  having  what  has  been  termed  a  "  blue-serge  wedding," 
says  a  Chicago  contemporary.  Mr.  Davis  and  his  men  went  to  the 
wedding  in  blue  serges,  with  white  waistcoats  and  derby  hats.  Some 
of  those  who  dislike  to  see  the  due  formalities  of  dress  ignored, 
ventured  the  prophecy  that  few  persons  would  follow  the  example 
set  by  Mr.  Davis.  They  brand  this  as  a  Chicago  innovation,  and 
class  it  along  with  the  colored  collar  craze  which  started  at  Chicago. 
It  is  safe  to  say,  however,  that  if  Mr.  Davis  has  as  many  followers 
in  his  new  idea  as  the  colored  collars  had  wearers,  he  will  be  a  much 
flattered  man.  There  is  no  reason  why  a  man  should  not  have  the 
right  to  be  married  in  whatever  clothes  are  pleasing  to  himself  and 
his  bride,  without  consulting  the  world  at  large  on  what  it  would 
approve.  By  the  way,  this  incident  is  not  a  bad  commentary  on 
the  popularity  of  blue  serges. 

Harris  &  Co.,  of  Rockwood,  Ont.,  announce  a  specialty  in  the 
friezes  for  which  the  mills  are  noted.  They  are  devoting  particular 
attention  to  homespuns  and  light-weight  friezes  for  ladies'  costumes, 
and  show  them  in  the  latest  new  shades.  It  is  the  intention  to  keep 
up  with  the  latest  colorings  and  styles  as  they  come  in,  and,  as  the 
outlook  is  for  tweed  effects  with  a  frieze  finish  in  all  the  fashion 
centres,  there  ought  to  be  interest  for  the  Canadian  trade  in  this 
fact.  The  sole  agents  for  these  mills  are  E.  J.  Dignum  &  Co., 
Toronto. 

That  the  advance  price  for  high-class  wools,  with  its  consequent 
effect  on  the  cost  of  materials,  has  come  to  stay,  is  the  opinion  of 
English  authorities.  Minister's  Gazette  of  Fashion  says  :  "  The 
rise  in  the  price  of  woollens,  which  has  been  in  the  air  for  quite  a 
twelvemonth,  has  now  become  an  accomplished  fact.  At  the 
market,  which  is  now  in  progress  in  and  around  Golden  Square,  at 
least  6d.  per  yard  more  is  asked  on  the  average  and  easily  obtained. 
Wholesale  houses  are,  in  fact,  more  eager  to  place  orders  at  that 


advance  than  manufacturers  to  book  the  same,  as  it  is  fully  expected 
that  9d  or  even  is.  more  will  be  demanded  for  repeats.  The  great 
and  still  continuing  rise  of  wool  fully  warrants  this  advance  on  the 
finished  product.  We  are,  of  course,  speaking  of  the  best  and 
medium  qualities,  merinos  in  particular,  which  are  now  quite  60 
per  cent,  dearer  than  in  1895.  It  is  becoming  clearer  every  day 
that  there  is  a  considerable  deficiency  in  the  production  of  this  wool, 
owing  to  the  altered  condition  of  the  meat  trade  in  Australia  and 
the  Cape  ;  and  that  it  will  take  several  years,  and  still  higher  prices 
as  an  inducement  to  growers,  to  introduce  merino  sheep." 


Overcoats  are  naturally  a  universal  fashion  in  Canada,  and  the 
remarks  of  a  writer  in  London  Fashion,  with  reference  to  those 
garments  in  Europe,  are  interesting  :  "From  a  time  prior  to  the 
invention  of  the  greatcoat,  overgarments  have  been  worn  in  all 
countries.  These  have  taken  the  forms  of  cloaks  of  various  sorts, 
and  even  to-day  each  country  possesses  a  cloak  more  or  less 
peculiar  to  itself.  The  cloak  would  appear  to  belong  to  the  Latin 
races,  which  it  is  the  fashion  nowadays  to  condemn,  and  not  im- 
probably its  ancestry  is  to  be  traced  to  the  toga.  At  any  rate, 
to-day,  if  we  except  the  unsatisfactory  Inverness,  the  only  cloaks 
worth  mentioning  are  those  to  be  found  in  France,  Italy  and  Spain. 
The  typical  French  cloak  is  short  and  hooded,  as  its  name,  capuce, 
signifies.  It  has,  unfortunately,  quite  gone  out  of  use  among  the 
upper  classes  in  civil  life,  and  may  be  seen  most  frequently  among 
the  tradesmen  and  burghers  of  provincial  towns,  and  in  the  country. 
It  also  forms  part  of  an  officer's  uniform,  the  points  in  its  favor 
being  the  comfortable  hood  for  rainy  or  snowy  days,  and  the  free- 
dom allowed  to  the  limbs.  I  was  sorry  to  find  that  the  fine  Italian 
cloak,  voluminous,  well  cut  and  imposing  in  appearance,  is  begin- 
ning to  follow  the  capuce  into  disfavor  among  the  well-to-do  of. 
'  United  Italy.'  The  mantello  is  probably  quite  the  best  cloak  in 
the  world  for  cold  weather,  and  especially  for  riding,  driving  or 
railway  traveling.  Its  proportions  are  little  short  of  noble,  and  the 
portion  thrown  over  the  left  shoulder  serves  to  protect,  with  a  double 
thickness  of  material,  the  chest,  lungs  and  throat.  Although  it  has 
no  hood,  the  collar  (which  may  be  of  fur)  forms  an  adequate  pro- 
tection for  neck  and  ears.  The  light  blue  mantello  of  the  Italian 
military  officer  is  much  the  finest-looking  military  cloak  in  Europe. 

"  While  speaking  of  foreign  overwear  of  a  more  or  less  national 
character,  I  may  refer,"  he  goes  on,  "  to  the  coats  worn  by  country 
gentlemen  in  all  parts  of  France,  as  worthy  of  introduction  into  this 
country  —  I  mean  the  coats  made  of  goat  skin  and  wolf  skin. 
Usually  made  about  the  length  of  the  old  covert  coat  in  England, 
they  are  equally  suited  for  walking,  riding,  driving,  shooting,  or 
fishing.  They  are  very  warm,  and,  of  course,  the  skin  (which  is 
not  fur)  turns  the  heaviest  rain  perfectly.  Farmers  usually  wear 
slightly  longer  coats,  made  from  sheep  skins  dyed  black  and  lined 
with  red  flannel,  which  is  inexpensive  if  not  showy.  The  small 
proprietor  sports  a  goat  skin  coat,  in  its  natural  colors,  which  may 
be  black,  brown,  brown  and  white,  black  and  white,  or  red  and 
white.  This  is  lined  with  red  flannel,  and  may  have  a  collar  of 
wolfskin  or  rabbit  fur.  Its  cost  is  about  100  francs.  For  200  or 
250  francs  the  more  prosperous  country  gentleman  or  noble,  a  la 
campagne,  may  get  an  imposing  wolf  skin  coat,  with  a  collar  of 
otter  or  bear,  which  is  handsome,  durable,  and  useful.  The  more 
widely  one  travels,  however,  the  more  one  is  impressed  with  the 
fact  that  Europe  looks  to  London  for  its  fashions,  just  as  the  peasant 
costumes  of  all  nations  are  rapidly  being  exchanged  for  the  coat  and 
trousers  of  humdrum  Anglo-Saxon  pattern.  The  best-dressed  man 
in  Paris,  or  Rome,  or  Berlin,  or  Vienna,  or  Madrid,  is  nowadays 
the  wearer  of  clothes  that  would  pass  with  the  least  amount  of 
adverse  criticism  in  Bond  street  or  the  park." 
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A  complete  and  extensive 
range  of 


New  Designs 
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Table  Covers 


Curtains 


In  following  sizes: 


4/4   6/4  8  4   10  4   12/4 


32-in.,  34-in.,  36-in  ,  40-in., 
44-in.  and  48-in. 

Both  in  Plain  and  Fancy. 


HAMILTON  COTTON  CO. 


Hamilton,  Ont. 
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The  Canadian 
Rubber  Co. 


of  Montreal. 


MANUFACTURERS    OF   . 


A 


RUBBER  BOOTS  and  SHOES 


in  all  the  latest  styles,   and 


BELTING,  HOSE,  PACKING,  Etc 


±^ 


OUR  NEW 

SHOE  CATALOGUE 

is  now  out,  and  will  be  mailed 
on  application. 


Head  Office  :    MONTREAL. 


Branches :  Toronto  and  Winnipeg. 


BEST 


MATERIAL 

WORKMANSHIP 

RESULTS 


are   combined   in 


Perfection  Brand  Comforters 
Cushions  and  Tea  Cosies 


Q 


See  the  goods  and 
be  convinced. 


We  have  been  making  this  class  of  goods  for  20  years  and  have  a 

reputation  to  uphold. 
Our  Down-filled   Quilts  are  handsome,  well  filled,  and  odorless. 
Our  Cotton -filled    Quilts    are  just    what    the  brand  suggests — 

Perfection. 

Our  Wool-filled  Quilts  are  cheap  and  comfortable. 
We  have  CUSHIONS  in  endless  variety  for  the  Lawn,  Boat,  and 
Drawing- Room. 


Travellers  now  on  the  road.    Should  they  fail  to  call,  write  for  samples.    It  is  worth  the  trouble. 


CANADA  FIBRE  COMPANY,  Limited 


Manufacturers  of  "Perfection  Brand"  Down,  Cotton 
and  Wool  Comforters,  Cushions,  Tea  Cosies,  etc. 


MONTREAL. 
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Geo.  H.  Hees, 
Son  &  Co. 


W 
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PLEASANT 
WORDS  FROM 
THE  TRADE 

"The  goods  in  your  show- 
rooms are  so  well  displayed 
that  we  can  see  at  a  glance 
the  whole  assortment  to  select 
from.  Besides,  it  is  a  great 
pleasure  to  buy  where  we  can 
find  just  what  we  want.'' 

Time  is  valuable  to  the 
buyer  and  he  saves  time  buy- 
ing from  us. 


ANOTHER 
SAYS 


"Your  goods  are  just  what 
our  customers  require,  up-to- 
date  in  styles,  of  splendid  val- 
ues, and  selling  them  is  a 
pleasure." 


OTHERS 
SAY 

"At  last  we  find  the  house 
that  can  supply  goods  ready 
to  deliver  from  stock,  and  our 
mail  orders  you  fill  promptly. 


TO5 


A 


We  have  the 
"Pick  of 
the  Market/' 


J 


LACE  CURTAINS 
FURNITURE  COVERINGS 
PORTIERES,   DRAPERIES 
TABLE   COVERS 

and  a  general  assortment  of  Upholstery  Goods.  The 
many  repeat  orders  is  abundant  proof  that  our  goods 
are  quick  sellers  and  profitable  to  the  retailer. 

Window  Shades. 

Our  average  production  of  Shade  Cloth  in  yards  is  more  than  three  miles 
daily.  We  manufacture  everything  in  the  line  of  Window  Shades,  and 
sell  them  to  the   trade  at  a  price  that  affords  them  a  Large  Retail  Profit. 

Wood  and  Brass  Curtain  Poles 
and  Trimmings.     .     . 

One  of  our  leading  sellers  is  No.  25,  consisting  of  a  1^x5  foot  pole,  10 
wood  rings,  2  ends  and  2  brackets,  in  colors,  Cherry,  Black,  Boxwood  or 
Walnut,  at  $15  00  per  hundred   complete.     Retailers   usually  sell  them 

from  25  cents  to  35  cents.    See  oup  new  Illustrated  Catalogue. 

IT    IS    OUR    AIM    TO    WIN    THE    TRADE    BY 
FURNISHING    QUICK-SELLING    GOODS     THAT 
WILL  BRING  THEM  CUSTOMERS  AND  PROFIT 


ALL  WE  ASK 

is  that  you  afford  us  the  opportunity  of  showing  you  our  new  line  of  Upholstery  Goods 
and  Lace  Curtains,  and  everything  pertaining  to  window  furnishings,  you  to  be  the  judge 
of  style  and  values. 

GEO.  H.  HEES,  SON  &  CO. 

71  Bay  Street,  TORONTO. 
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PLANS      FOR      BUILDING      A      NEW      STORE. 

Hints  and  Suggestions  which  Merchants  May  Copy  or  Adapt. 


Written   for  THE   Dry   Goods   Review,   with   Specially   Drawn  Plans,  by  J.  C.  A. 
Heriot,  of  Messrs.  Macvicar  &  Heriot,  Architects,  Montreal. 

IN  studying  a  plan  that  is  to  be  devoted  to  the  purposes  of  a 
general  store,  it  will  be  found  that  the  most  essential  element  to 
be  considered  is  the  arrangement  of  the  various  departments  in 
relation  to  each  other,  so  that  they  will  be  easy  of  access. 

If  the  floor  space  should  be  so  narrow  that  it  would  not  be 
possible  to  place  the  counter  on  both  sides  without  crowding  the 
space  too  much,  the  entrance  might  be  placed  at  the  corner,  as 
shown  in  sketch  plan  No.  i.  But  in  the  case  of  a  wide  frontage  an 
entrance  in  the  centre,  with  another 
on  the  side  street,  will  allow  of 
a  much  better  arrangement  of  the 
floor  space  (as  suggested  in  plan 
No.  2),  for  the  reason  that  in  the 
former  plan  the  corner  entrance  does 
not  give  as  good  results,  and  a  great 
deal  of  valuable  space  is  sacrificed. 

The  various  departments  should 
be  arranged  according  to  their  im- 
portance, and  the  necessity  of  having 
them  so  placed  where  they  will  be 
convenient  to  the  public. 

For  instance,  all  the  different  lines 
of  dry  and  fancy  goods  should  be 
placed  in  the  main  portion  of  the 
building.  Groceries  should  come  in 
for  a  gooJ  deal  of  consideration,  and 
possibly  this  department  should  also 
be  in  the  main  portion  of  the  build- 
ing. The  boot  and  shoe  department 
could  be  placed  in  a  somewhat  retired 
place  and  also  the  hardware  depart- 
ment. 

The  cellar  or  basement,  provided 
that  it  is  well  lighted,  can  be  used  for 
those  lines  of  goods  that  require  to  be 
kept  in  a  cool  place,  such  as  oils, 
paints,  etc.  When  it  is  not  possible 
to  use  the  basement  for  such  purposes 
these  goods  should  be  kept  in  the 
extreme  rear  portion  of  the  store. 

The  general  store  in  the  country 
town  is  a  counterpart,  in  a  smaller 
way,  of  the  departmental  stores  of 
our  large  cities,  and  the  same 
principles  in  regard  to  plan  might  be 
applied  to  both  with  certain  modi- 
fications. In  the  smaller  store  the 
floorwalker  has  to  be  dispensed  with, 
and,  for  that  reason,  the  various  de- 
partments should  be  placarded  with  a 
sign,  which  will  be  readily  visible 
upon  entering.  This  is  a  point  that 
may  seem  quite  unnecessary,  but 
anything  that  tends  to  save  time  and 
assist  in   the  economical   working  of 


the  different  departments  will,   in  this  case,    be  a  convenience  to 
the  public. 

In  taking  the  various  departments  in  the  order  in  which  plan  No. 
1  is  a  suggestion,  it  might  be  well  to  first  consider  what  class  of  the 
community  are  the  best  customers  of  the  retail  merchant.  It  will 
be  found  to  be  the  case  generally  that  women  are  the  great  shoppers 
in  every  community.  In  arranging  the  various  departments  it  will 
be  necessary  to  give  those  the  preference  where  the  articles  which 
women  are  in  the  habit  of  buying  most  extensively  are  to  be  had. 
Such  a  department  might  contain  the  various  lines  of  fancy  and 


Sketch  Plan  No.  a — General  Store  on  a  Lot  having  a  frontage  of  50  ft.     Scale,  .'-sin.  =  1  ft. 
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SYDNEY  and  MELBOURNE,    f 


AUSTRALIA. 


t 


Moore  Street, 


SYDNEY. 


Kaye  Fielding  &  Co.  t 

Manufacturers'  Agents  and  Indent  Merchants. 

Bankers,  Commercial  Banking  Co  ,  of  Sydney,  Limited.  J 

We  are  prepared  to  handle  with  advantage: 


c 


Galateas, 

Denims, 

Shirtings, 

Cottonades, 

Sheetings, 


Flannelettes, 

Flannels, 

Underwear, 

Drillings, 

Linens, 


Coatings,  Worsteds,  Woolens. 

CORRESPONDENCE  INVITED. 


I 

? 
? 
I 

i 
I 


Kyle,  Cheesbrough  &  Co. 

IWffm>HLlllllli^imiin'nmiiminn»nminmi mm  hhiiiiiiii 

Scarce  Lines. 

We  have  just  put  into  stock  a  ship- 
ment of  Plain  White  Piques 
and  Schiffli    Embroidery 

Insertions     secured    before    the 
recent  advance  in  prices. 

LETTER    ORDERS 

CAREFULLY   EXECUTED. 


miiiiiiiniiiiiiiii 


Kyle,  Cheesbrough  &  Co, 

16  St.  Helen  Street,  Montreal. 


Wm.  Taylor  Bailey 

27  and   29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 


Selling   Agents  for- 


E.  F.  Timme  &  Son,    Plushes, 
Velours  and  Corduroys. 

Jaeger     &     Schmiedel,     Fancy 
Silk  Villosart  Plushes. 

Stead  &  fliller,  Fine  Silk  Tapes- 
tries, Draperies,  etc. 


a  pur  mrj.m  ihuii 


MMIHU 


:!■»?,  liiifciiiiiiii 


all  Samples 


Our  travellers  are  now  on  the  road 
with  a  full  range  of  Fall  Samples.  It  will 
pay  you  to  see  our  range  of 

Dress  Goods,  Linens, 
Wrappers,  Blouses, 
Hosiery,  etc. 

Don't  miss  seeing  our  Number  68 
Ribbed  Hose,  at  $1  50  per  doz 


A.  B.  BOAK  &  CO 

HALIFAX,    N.S. 
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PLANS  FOR  BUILDING  A  NEW  STORE     Continued. 

dress  goods,  and  in  some  cases  it  may  be  presumed  there  might  be 
a  milliner's  department,  although,  as  a  rule,  this  particular  branch 
of  trade  is  a  business  of  itself,  only  to  be  found  in  large  stores. 

There  are  two  points  to  be  considered  in  arranging  what  might 
appropriately  be  called  the   women's  department.     First  of  all,  it 
^  should   be  made  convenient  and, 

for  this  reason,  it  would  naturally 
occupy    the   front  position    of  the 
store,  where  there  is  also  plenty  of 
B— —  light  to  be  had,  which  is  possibly 

Hf*"- cei  1 1 n-qry  the  more  vital  point  of  the  two  to 

|  \    /  be  considered.     How   essential  it 

l|  — ^  is  to  have  the  very  best  light  pos- 

^^^^^  sible  where    there  are    numerous 

colored  articles  to  be  displayed  is 
readily  understood,  when  it  is 
known  how  often  women  are  heard 
to  say  that  they  have  been  dis- 
appointed in  the  shade  of  some 
particular  color.  The  cause  of 
all  this  is  generally  owing  to  the 
fact  that  it  was  not  possible  to  see 
the  goods  to  advantage  at  the 
place  where  they  were  purchased. 
If  the  stores  were  better  lighted 
this  trouble  and  annoyance  with 
the  public  might  be  avoided  or 
diminished  to  a  very  great  extent. 
A  matter  that  might  be  con- 
sidered at  the  present  is  the 
This  is  an  internal  feature  that  has  a  great 
but   in  regulating,   to 


%.  Shoo/  ujm&otjj-  aX ■P** 


question  of  shelving. 

deal  to  do,  not  only  with   the  appearance, 

some  extent,  the  amount  of  light  that  is  to  be  transmitted  from  the 
better  lighted  portions  of  the  store  and 
dark  corners.  In  a  building  that  has 
light  on  all  four  sides  the  question  of 
lighting  is  a  simple  matter,  but  when,  as 
in  the  majority  of  cases,  the  light  is  ad- 
mitted on  two  sides  only,  it  then  becomes 
necessary  to  study  carefully  the  disposi- 
tion of  the  shelving,  so  as  not  to  impair 
the  lighting  of  the  interior. 

It  is  advisable  that  the  cases  contain- 
ing shelves  should  not  be  more  than 
seven  feet  from  the  floor  to  the  top.  By 
limiting  the  height  for  shelves  to  seven 
feet,  goods  placed  upon  them  are  within 
easy  reach  without  having  to  climb  up 
on  step  ladders.  Above  shelves  placed 
along  the  side  of  a  wall,  long  low  window 
openings  should  be  made  which  will 
greatly  assist  the  internal  lighting.  Of 
late  a  comparatively  new  invention  for 
improving  the  lighting  of  stores,  etc., 
called  the  "  Luxfer  Prism,"  has  been 
introduced.  Its  advantages  are  that  it 
reflects  the  light  for  a  very  considerable 
distance  and  has  been  found  to  be  most 

effective  in  improving  what  were  formerly  very  dark  interiors.    The 
"Luxfer  Prisms"  are  placed  in  the  upper  portion  of  the  window  and 

can  be  used  in  connection  with  the  ordinary  window  construction 

without  any  material  change. 

The  show-window  might  now  come  in  for  consideration.   In  large 

cities  and  towns  great  attention  is  given  to  this  important  feature  in 
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all  commercial  structures.  The  window  opening  should  be  as  large 
as  possible  without  imperiling  the  stability  of  the  building.  There 
should  be  as  few  mullions  or  divisions  in  the  glass  as  possible,  and, 
when  used,  they  should  be  made  very  small  so  that  the  view  of  the 
contents  of  the  window  may  not  be  obstructed.  In  the  interior, 
what  might  be  called  the  showcase  should  be  separated  from  the 


Sketch  Plan  No.  i- 


-General  Store  on  a  corner,  having  a  frontage  of  30 
ft.     Scale,  %  in.  =  1  ft. 


store  proper  by  a  light  screen,  filled  either  with  glass  or  paneled 
with  wood.  The  screen  should  be  fitted  with  a  sliding  sash  or 
door  that  will  afford  access  to  the  goods  displayed  in  the  window. 
The  height  of  the  screen  will  depend  somewhat  upon  the  height 
between  floor  and  ceiling.  As  a  rule,  it  should  not  go  higher  than 
the  transom,  so  that  the  upper  portion  of  the  window  can  be 
opened  to  allow  a  full  circulation  of  air. 
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BE  SURE  YOD  HAVE  THE  BEST. 


Knox's  Linen  Threads 


have  been  in  use  for  over  100  years  by  all  the  Best 
Tailors    in     the     World.       Quality    has    been 

always  right. 


Dewhurst's  Cotton  Threads 

All  Cords  and  Finishes. 

Guaranteed  Full  Length. 


Millward's  Sewing  Needles 


are  the  best  known  for  quality. 


Paton's  Scotch  Boot  and  Shoe  Laces 

"BEAT    ALL    GERMAN     IMITATIONS." 

Cotton,   Thread,    Wool,   Silk,    Leather  and    Porpoise   Hide. 

(SEE     NAME    ON     EVERY     BOX.) 


Sole  Agents  for  Canada. 

GEO.  D.  ROSS  &  CO. 

24  Wellington  St.  West,   TORONTO.  648  Craig  St.,    MONTREAL 
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The 
/ft 


Triplex... 


^ 


Patented 

Aug.  30tn,   1898. 


r 


Skirt,  Waist,  and  ^jt  fcock 


With  Belt  Clasp. 


Without  Belt  Clasp. 


Adjustable 
in  a 
Few . . . 
Seconds 

For  particulars  address 


A  N  entirely  new  idea.  Does  away  with 
"  pins,  hooks  and  eyes,  clamps,  and  iron 
rust.  Nothing  to  injure  the  waist  nor  skirt. 
Only  one  required  for  any  number  of  gar- 
ments. Ladies  who  have  seen  it  will  not  use 
any  other. 

RETAIL  PRICE,  25cts. 

Large  Discounts  to  the  Trade. 


The  Triplex  Manufacturing  Company 


Cable  Building 


621 
Broadway 


NEW  YORK 


Skirt  and  Waist  Locked,  ready 
for  Belt. 


/  I  \ 


Skirt  and  Waist  Locked,    invisible 
when  Belt  put  on. 
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LADIES'    FINE 

Fur  Felt  Fedoras 


Latest  Styles,  Latest  Colors. 


(( 


ROYAL 
QUEENS 


MADE    BY 


The  Royal  Hat  Co. 


HAMILTON. 


Oil  Cloth  Bindings 

IN    BRASS,    ZINC    AND    ALUMINUM, 
FOR  THE  SEASON  OF  1899-1900. 


Window-Store  Display 

MXlUreS  of  every  description 
^S\  i°  Nickel,  Brass  and  Iron. 

\ss  Signs  and  Letters. 


Gas,  Electric,  Combina 
tion  and  Oil  Fixtures. 


Globes,  Reflectors,  etc. 


Chadwick  Brothers 

rianufacturers  of  all  kinds  of  ITetal  Specialties 

182  to  190  King  William  Street 

mm HAMILTON,  OIST. 


Send  for 

Catalogues  and  Prices. 


I 
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Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 

AND 

TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

27  Front  Street  West.  TORONTO. 


«•» 


Si* 


Celluloid 

Collars,  Cuffs  «<«< 
Shirt  Bosoms 

Your  customers  "  want  "  the  best. 
You  must  "have"  the  best. 
OURS    'are"  the  best. 


ALL  GENUINE  GOODS  are 

stamped  with  our  TRADE 

Trade  Mark. 


e 


Jk.  \£  ^j 


MARK 


The  Miller  Bros.  Co.,  Limited 

30  DOWD  STREET,    MONTREAL 

Toronto  Agent  : 

G.  B.  FRASER,  3  Wellington  St.  East. 


& 
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Canada  for  Canadians 


C  00  DS  manufactured  in  Canada  should  be  given  preference  to-  all  others  when 
j*  quality  and  price  are  equal.  Our  "  Beaver  Brand"  Waterproof  Coats,  manu- 
al   factured  by  us,  for  STYLE,  FIT,  and  FINISH  cannot  be  beat. 

You  may  get  Waterproofs  at  a  higher  price,  but  they  will  not  be  as  good  as  ours. 
We  absolutely  guarantee  our  Waterproofs  thorough  Waterproof,  and  NOT  TO 
HARDEN. 

We  now  offer  "Beaver  Brand"  Mackintoshes  as  follows: 

Cashmerette,  Blue  or  Black,  Check  Lining,  Double  or  Single  Breasted,                -  $2.75. 

Covert  Coatings,  Double  or  Single  Breasted,  Velvet  Collar,  guaranteed  fast  color,  $3.50  to  $7.50. 

Paramattas,  Blue  or  Black.  Double  or  Single  Breasted,  Velvet  Collar,  from        -  $3.50  to  $6.00. 

Paramattas,  Blue  or  Black,  Coat  with  Cape $4.25  to  $7.50. 

First-class  Box  Cloths,   Double  or  Single  Breasted*  Silk   Velvet  Collar,   our  price 
$9.00,  other  houses  charge  $15.00. 


Send  us  a  sample  order;  if  you  do  so,  it  will  be  to  our  mutual  benefit.  You 
will  have  reliable  goods  that  you  can  guarantee  to  your  patrons,  and  we  will 
have  your  steady  patronage. 

We  can  give  you  American  Cheap  Waterproofs  at  $1.85  spot  cash.  The 
Wholesale  Houses  Charge  $2.25  for  this  same  Coat. 


THE  BEAVER  RUBBER  CLOTHING  CO. 

1490  Notre  Dame  Street  ^■i^.M^MONTREAL 
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Dressmaker-Made  " 
Garments. 


ARE  THE 


"Maritime"  Wrappers 

Do  not  fail  to  see  Samples  before  placing 
your  "  Fall  "  Order. 

The  Maritime  Wrapper  Co.,  Limited 

WOODSTOCK,    N.B. 

Ontario  Agenoy,  46  Toronto  Arcade— J.  H.  Parkhill,  Agent. 


NOW  IN  STOCK 


M»MMMM»M 


American 
Hats  . . . 


LATEST  STYLES. 


Chiffon  and  Tulles 

•p  f  i?  in  all  the  newest  shades. 
Send  your  orders  early. 
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CAVERHILL  &  KISSOCK 

91  St.  Peter  Street, 
WHOLESALE  MILLINERS.  MONTREAL. 


SPECIAL 


To  the  Clothing  Trade. 

We  are  showing  extra  values  in  : 

Men's  Odd  Pants  .  .  . 

Men's  Suits 

Boys'  Suits 

Black  Satteen  Shirts 
Black  Worsted  Suits 

Special   Twill. 

Write   for  samples,   also  price  list  for 
manufacturing  cloth. 
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G.  A.  Thorpe  Mfg.  Co. 

Wholesale  Clothing  Manufacturers 
57-59  Bay  Street,  TORONTO 


MILL  YARNS 


is  a  line  of  which  we 
have  a  very  large  out- 
put.   We  make  them  in 

WHITE 

SHEEP'S  GREY 
LIGHT  GREY 

MEDIUM  GREY 
DARK  GREY 
BLACK 

put  them  up  in  vi-\b.  skeins, 
6  lb.  in  a  spindle,  and  guar- 
antee all  our  pounds  to  have 
sixteen  ounces. 

Will  be  glad  to  send  samples  and  quote 
prices  for  any  quantity. 


Eureka  Woolen  Mfg.  Co. 


Limited 

EUREKA,  N.S. 
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Carpets,  Curtains  and  Upholstery. 


m 
m 


THE  CANADIAN  TRADE. 

RETAILERS  have  placed  good  orders  for  Fall  in  carpets,  cur- 
tains, and  house  decorations  generally  because  the  Spring 
trade  has  been  good,  and  there  is  a  general  expectation  that  the 
Autumn  season  will  see  a  great  deal  of  new  business.  People  are 
undoubtedly  better  off.  Improvements  in  the  home  have  been  on 
an  economical  basis  for  some  years.  With  better  times,  the  dis- 
position to  buy  new  carpets,  new  curtains,  window  shades,  etc., 
and  to  go  in  for  new  wall  paper,  is  very  general.  Should  the 
expectations  of  the  trade  be  realized — and  they  seem  to  have  a  fair 
measure  of  basis  for  their  belief — retail  stocks  will  move  rapidly 
between  August  and  December.  A  good  business  is  being  done 
now,  especially  in  goods  appropriate  to  the  Summer  season.  Con- 
siderably more  money  has  been  spent  on  carpets,  mattings,  etc., 
for  Summer  cottages  than  usual.  The  outlook  all  round,  therefore, 
is  favorable. 

The  large  Canadian  jobbers  have  done  an  increased  trade  this 
year.  Their  importations  were  larger,  and  the  increase  seems 
warranted.  Orders  have  been  placed  with  Canadian  houses  this 
year  that  used  to  go  direct  to  the  manufacturers  abroad.  The 
Canadian  carpet  mills  are  doing  well,  and  extensions  of  their 
capacity  in  several  instances  are  reported. 

Advices  from  the  United  States  say  that  busine  ss  is  good  there. 
United  States  oilcloths  have  advanced  in  price. 


CARPET  EFFECTS  IN  MATTINGS. 
The  matting  trade  has  become  a  feature  with  all  carpet  houses, 
and  this  year  a  number  of  firms  have  handled  Japanese  mattings 
for  the  first  time.  The  statistics  show  that  the  imports  of  Chinese 
and  Japanese  mattings  into  Canada  have  doubled  this  season  as 
compared  with  last.  It  is  supposed  that  the  matting  trade  has 
taken  a  definite  position  in  Canada,  just  as  it  has  in  the  United 
States.  Some  very  handsome  designs  are  being  shown  in  this 
market  this  season,  Mr.  Ishikawa,  of  K.  Ishikawa  &  Co.,  having 
lately  brought  with  him  from  Japan  a  range  of  samples  which  show 
what  perfection  the  Japanese  have  attained  in  the  art  of  dyeing  the 
straw.  The  new  samples  are  characterized  by  bright  colors  and 
tasteful  combinations  of  color.  The  carpet  pattern  effects,  in  two 
tones,  are  exceedingly  handsome.  They  are  being  shown  on  this 
continent  now  for  the  first  time,  being  specially  intended  for  Cana- 
dian trade.  Several  of  the  patterns  are  ornamental  squares,  and 
similar  figures  in  reds,  greens,  etc.,  while  one  line  in  diagonal 
stripes,  white  and  light  green,  is  very  taking.  Some  five  or  six 
hundred  styles,  in  all  grades,  are  being  shown,  and  travelers  are 
already  on  the  road  with  them. 

CONFIDENCE  REWARDED. 
When  Geo.  H.  Hees,  Son  &  Co.  ventured  into  new  fields,  by 
adding  to  their  old  established  business  of  manufacturing  window 
shades  that  of  lace  curtains,  chenille  and  tapestry  curtains, 
furniture  coverings,  tablecovers  and  upholsterers'  supplies,  they 
went  into  it  whole-hearted  and  invested  a  large  sum  of  money  in 
these  new  lines.  They  visited  the  foreign  manufacturers  and  by 
purchasing  enormous  quantities  secured  the  control  for  Canada  of 
the  very  pick  of  the  markets.  Confidence  in  the  venture  has  been 
more  than  justified  by  the  very  large  and  surprising  sales  they  have 
made,  and  the  many  repeat  orders  which  have  been  steadily  pouring 
in  for  their  quick-selling  goods.  One  of  their  firm  has  just  returned 
from   Europe,   and  many   of    their  heavy  purchases  are   already 


beginning  to  arrive.  It  will  be  to  the  ad- 
vantage of  readers  that  they  become  inter- 
ested in  this  progressive  firm's  new  lines  of 
goods.  Their  new  illustrated  catalogue  can 
be  had  on  request,  and  samples,  when  prac- 
ticable, will  be  furnished  the  trade. 

In  the  line  of  curtain  poles  and  trim- 
mings one  of  the  leading  sellers  is  No.  25,  a  1*4  x  5-foot  pole  with 
ten  wood  rings,  two  ends  and  two  brackets,  in  colors,  cherry,  black, 
boxwood,  or  walnut.  They  sell  at  $15  a  hundred  complete  and 
the  merchant  sells  them  retail  at  25  to  35c. 

So  extensively  have  these  manufacturers  gone  into  the  making 
of  window  shades,  that  it  will  surprise  people  to  know  that  the 
daily  production  of  shade  cloth  at  their  factories  is,  in  yards,  more 
than  three  miles  long.  They,  therefore,  make  everything  in  window 
shades,  and  sell  them  so  that  they  can  be  retailed  at  a  large  profit. 

THE  PROGRESS  OF  EMPIRE  CARPETS. 
As  announced  in  last  issue,  the  manufacturers  of  the  "Empire" 
brand  of  ingrain  carpets  and  art  squares  have  removed  to  their  new 
factory,  where  they  are  now  comfortably  settled,  with  all  depart- 
ments running  overtime  on  orders  for  the  sorting  and  Fall  trade. 
The  additional  space  secured  in  their  new  premises  has  enabled 
the  company  to  largely  augment  their  plant,  and  the  latest  appli- 
ances for  scouring,  dyeing  and  finishing  their  products  are  among 
the  additions  made  thereto.  New  looms  of  the  most  improved  type 
have  also  been  put  in,  and  their  mill  is  now  in  all  respects  the 
equal,  at  least,  of  any  similar  establishment  in  the  Dominion.  This 
gratifying  position  of  The  Empire  Carpet  Co.  has  been  attained  by 
the  earnest  supervision  and  practical  application  of  the  individual 
members  of  the  company,  who  are  men  of  extended  experience  in 
the  manufacture  of  ingrain  carpets. 

Commencing  in  a  small  way,  many  years  back,  with  a  limited 
local  trade,  the  business  has  grown  with  each  year,  until,  at  the 
present  time,  their  output  is  handled  by  the  leading  carpet  dealers 
throughout  the  whole  Dominion,  and  no  carpet  department,  no 
matter  what  its  pretensions  may  be,  is  considered  complete  without 
a  liberal  range  of  Empire  carpets  and  art  squares. 

It  is  an  interesting  fact  that  Canada,  according  to  population,  is 
the  largest  user  of  wool  carpets  of  any  country  in  the  world,  and 
this  happy  result  can  be  largely  attributed  to  the  really  artistic 
effects  and  reliable  colorings  brought  out  by  The  Empire  Carpet 
Co.,  who  are  the  pioneers  of  this  important  industry  in  this  country. 

One  very  important  feature  in  their  production  is  the  close 
attention  given  to  the  thorough  cleansing  of  all  fibres  from  natural 
grease  and  mineral  oil  before  being  dyed.  The  formula  used  by 
the  Empire  people  positively  removes  all  the  objectionable  matter 
from  both  the  wool  and  jute  yarns,  which  enables  the  dye  to  pene- 
trate the  fibre,  thus  procuring  the  two  great  essentials  in  the 
finished  product,  viz.,  fast  colors  and  bright  effects.  It  is  pleasant 
to  note  the  substantial  progress  being  made  by  this  enterprising 
company,  and  we  will  be  glad  to  hear  of  their  continued  success. 
Our  readers  who  are  handlers  of  carpets,  and  not  already  customers 
of  The  Empire  Carpet  Co.,  will  be  consulting  their  own  interests 
by  looking  through  the  line  when  the  travelers  call.  They  are  now 
on  the  road  with  the  Fall  designs,  and  a  card  to  the  mill  will  bring 
them  at  any  time. 

THE  NEW  FACTORY  AT  GRANBY. 
The  Hugman  Window  Shade  Co.,  which  recently  removed  from 
Montreal  to  Granby,  Que.,  is  now  turning  out  large  quantities  of 
excellent  shade  cloth.  The  town  of  Granby  gave  the  company  a  site 
and  exemption  from  taxation,  and  has  shown  in  every  possible  way 
its  appreciation  of  the  value  of  a  factory  of  this  kind  within  its  limits. 
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HE  STANDARD  CAP  CO. 


14  and  16  Front  St    Wost 


Wholesale  Manufacturers 
of  all  kinds  of 


. TORONTO 


Cloth  Hats 
and  Caps 


Society  and  Uniform  Caps 
A  SPECIALTY. 


All  goods  Guaranteed. 
Sell  direct  to  the  trade. 


SECOND    EDITION. 

Importers  1   Save  Time  and   Money  and   Ensure   Accuracy   by  using; 

BECHER'S  STERLING  ADVANCE  TABLES. 

This  book  is  acknowledged  by  all  to  be  a  vast  improvement  on  the 
"  Importer's  Guide  "   because  : 

i.  The  calculations  are  based  upon  the  legal  standard  par  of  exchange  of 
to-day,  instead  of  the  obselete  Halifax  currency. 

2.  By  the  arrangement  of  the  tables,  each  rate  per  cent,  of  advance  having 
a  separate  page,  as  many  costs  as  required  can  be  found  without  turning  over 
.i  page 

3.  It  has  a  greater  range,  and  many  useful  rates  not  to  be  found  in  the 
other  book  are  given. 

4.  The  information  given  at  end  viz.:  Exchange  Tables,  Weights  and 
Measures,  etc.,  makes  the  book  an  invaluable  companion  to  the  merchant,  his 
bookkeeper  and  his  buyer. 

Retail  Prices— Cloth,  $1.25  ;  Leather,  $J.75 

W.  S.  BECHER,  Accountant. 
Hudson's  Bay  Company,    -    Winnipeg,  Manitoba. 
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OMINION  METALLIC  PACKING  CO. 


Phone  1124. 
Engineers'  and  Mill  Supplies. 


Office  : 
35  John  St.  North,  Hamilton 


Diagonal  Oil  Cushion  Packing,  Jhe  .bes*  kno*n  fibre  packing 

0 2J    for   high    speed 


STAG... 


Dominion  Hair 
Cloth  Co. 


JAMES    PRIOR,    Prop. 


St.  Catharines,  Out 


Manufacturers  of  all  kinds  — — ^^^^^- 

HAIR    CLOTH     CRINOLINE 

FRENCH     BLACK,     BLEACHED     AND     GREY 

TAILORS'     PADDINGS 

FURNITURE    SEATING    AND    COVERING 

ESTABLISHED  1830. 

gENNINQ  &  BARSALOU 

Oldest  Auction  House  in  Canada 

Trade   Auctioneers   and   Commission    Merchants 

86   and  88  St.  Peter  Street,    MONTREAL,  Can. 

REGULAR  SEMI-WEEKLY  SALES  OF 

Dry  Goods,  Clothing,  Boots  and 
Shoes  and  General  Merchandise 

Best  Opening  in  Canada  for  Manufacturers  and  Merchants 
wishing  to  dispose  of  surplus  stock.  Liberal  advances  made 
on  all  kinds  of  Merchandise  consigned  to  our  care. 

REFERENCES— Bank  of  Montreal.  La  Banque  d'Hochelag:a 

Correspondence  and   Consignments  Solicited. 


s 


TA6G  HAIR  CLOTH  CO. 


Manufacturers  of 


All  kinds  of  Hair  Cloth, 

Crinoline,  and 

Hair  Cloth  Seatings. 


ST.  CATHARINES 


ONTARIO 


Fac»5imile  of  label  on  our  regular  goods. 


MATTRESS 

WE    GUARANTEE  MATERIAL  USED 

to  be  prepared  cotton 
Absolutelv 

PURE,  SWEET  andCLEAN 

\^  SOLO   TO  THE  TRADE  ONLY  ^s~. 

Hamilton.  Ont 


Thomas  Mealey  &  Co. 


Manufacturers  of 


Wadded  Carpet  Lining, 

Stair  Pads  and  Mattresses* 


MEALEY    STAIR    PAD. 


HAMILTON 
ONT. 


Oftice  : 
24  Catharine  St.  North. 
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CARPETS  AND  CURTAINS-Continued. 

Ample  capital  has  been  put  into  the  business  by  parties  interested 
to  assure  its  thorough  success,  and  judging  from  the  samples  shown 
and  the  orders  already  received  there  is  little  doubt  but  what  it  will 
soon  become  a  large  and  flourishing  business.  A  new  building  of 
about  185  feet  in  length  has  been  erected,  and  the  latest  and  most 
up  to  date  plant  installed.  The  class  of  cloth  made  will  be  high- 
grade,  and  will  be  sold  through  W.  Taylor  Bailey,  Victoria  Square, 
Montreal,  who  is  sole  selling  agent  for  the  company. 

NOTES. 

T.  P.  Williams,  buyer  for  the  carpet  department  of  S.  Green- 
shields,  Son  &  Co.,  has  gone  to  Europe  to  purchase  goods  for  the 
Spring  of  1900. 

The  new  buildings  of  The  Dominion  Carpet  Co.,  at  Sherbrooke, 
Que.,  are  being  rapidly  got  into  working  order  with  machinery, 
enlargements,  etc. 

Thomas  H.  E.  Thirington,  manager  of  The  Empire  Carpet 
Co.,  is  spending  a  month  with  the  carpet  designers  in  New  York 
and  Philadelphia  selecting  designs  for  their  next  Spring  samples. 

C.  E.  P.  Hughes,  of  Kidderminster,  has  been  visiting  the  Can- 
adian customers  of  Edward  Hughes  &  Son.  Mr.  Hughes,  it  is 
said,  will  shortly  marry  an  American  lady.  He,  like  his  father,  is 
well  known  in  Canada. 

By  the  issue  of  letters  patent  the  name  of  The  Talbot  Brussels 
Carpet  Co.,  Limited,  has  been  changed  to  The  Dominion  Brussels 
Carpet  Co.,  Limited;  its  capital  stock  has  been  reduced  from  JS200,- 
000  to  $100,000,  and  the  place  of  business  removed  from  Montreal  to 
Sherbrooke. 

Frederick  B.  Hayes,  of  The  Toronto  Carpet  Manufacturing 
Company,  went  lately  to  Philadelphia  and  bought  supplies  for  the 
new  mill  in  Toronto.  He  placed  orders  for  rug  looms  with  The 
Furbush  Machine  Company,  and  bought  other  machinery  from  The 
Crompton  &  Knowles  Loom  Works. 

John  Kay,  Son  &  Co.,  King  street,  Toronto,  are  moving  into 
their  new  retail  warehouse.  It  is  a  handsome  building,  several 
storeys  in  height,  with  an  artistic  front  of  terra  cotta  decorated  in 
fine  style.  The  various  floors  are  well  lighted,  partly  from  the 
natural  situation  of  the  building  and  partly  by  the  aid  of  the  Luxfer 
prisms.  The  firm  held  a  special  sale  before  leaving  their  old  ware- 
house, and  extensively  advertised  it. 


THE  CARPET  INDUSTRY  IN  CANADA. 

By  Mr.  James  P.  Murray,  Toronto 
(Continued.) 


Use  of  Cheap 
Tapestry. 


II. 
Tapestry  carpets  have  the  wool-yarn  on  the 
surface.  Their  bright  appearance  and  low 
price  created  for  them  a  large  demand  among 
a  class  who  look  for  appearance  for  little  money.  Here,  in  Canada, 
we  find  them  very  much  in  vogue  for  the  parlors  of  the  artizan,  the 
French-Canadian  farmer  and,  for  the  same  reason,  with  a  per- 
centage of  carpet  users  in  other  Provinces. 

The  modern  methods  of  dyeing  for  and  weaving  ingrain  (i.e. 
Kidderminster  or  Scotch)  carpets  having  made  them  a  far  more 
desirable  carpet  for  consumers,  the  demand  for  tapestry  carpets  has 
very  much  fallen  off.  The  ingrain  being  yarn-dyed  instead  of 
printed,  one  third  wider,  and  reversible,  offers,  at  the  same  price, 
all  the  merits  in  appearance  and  a  much  superior  wearing  fabric. 
The  design  is  brought  out  by  two  methods,  the  system  most  in 
use    being    this  :     The  face  warp  is    drawn  over   a  large   slowly 


revolving  drum,  as  many  ends  as  there  are  pieces  in  the  intended 
print  having  the  colors  painted  on,  according  to  design.  When 
being  woven,  the  yarn  is  kept  in  loop  form  by  means  of  a  mechanism 
for  inserting  wires,  which  are  afterwards  withdrawn.  When  tapestry 
velvets  are  made  the  process  is  the  same,  but  on  the  ends  of  the 
wire  is  a  knife  blade,  which  cuts  the  loops  as  they  are  withdrawn. 
The  other  way  of  producing  the  design  on  tapestry  is  to  first  weave 
the  carpet  in  plain  yarn,  and,  by  a  system  of  blocks  or  rollers,  print 
on  the  colors  of  design  as  required. 

Brussels  carpets  are  woven  on  a  special  loom  with  Jacquard 
attachment,  which  brings  to  the  surface  the  right  color  warp  thread 
required  by  the  pattern.  Wires  are  also  used  in  brussels  carpet  to 
keep  the  yarn  in  loop  form.  In  this  carpet,  however,  the  yarn  is 
dyed  in  skein,  and  being  wound  on  spools  is  placed  in  position  in  the 
frame.  The  carpet  is  known  as  a  three,  four  or  five-frame  brussels, 
each  frame  representing  a  color.  In  each  case  only  one  yarn  of 
the  frame  is  retained  on  the  face  of  the  carpet  at  a  time,  the  other 
yarns  going  to  the  back  of  the  carpet.  The  efforts  to  minimize  the 
useless  cost  of  having  from  about  two-thirds  to  four-fifths  of  the 
yarn  held  in  the  back  of  the  fabric  have  resulted  in  many  schemes, 
some  of  which  have  been  improvements  in  weaving,  but  many  have 
been  at  the  cost  of  the  wearing  value  of  the  carpet.  It  is  within  the 
mark  to  say  that  no  carpet  fabric  has  so  suffered  with  tampering 
with  its  proper  standard  as  has  brussels  in  the  last  few  years. 

Wilton  carpets  are  woven  on  a  brussels  loom  with  very  slight 
changes,  the  cut  pile  being  produced  by  the  same  method  as  in 
tapestry  velvets.  Moquettes  have  made  great  advancement  in  the 
past  ten  or  fifteen  years.  The  smooth  surface  procurable  on  the 
face  and  the  many  shades  possible  to  use  giving  an  opportunity  to  the 
designer  for  unlimited  scope  in  design,  color  and  shading.  The 
comparatively  low  yarns  used  reduced  the  price  very  much,  which, 
in  addition  to  the  foregoing,  gave  to  this  fabric  an  unparalleled  suc- 
cess. As  in  many  other  cases,  competition  and  depression  induced 
tampering,  until  wearing  values  were  quite  eliminated,  and  in  time 
the  lower  qualities  were  driven  out  at  the  market.  It  has  also  a 
special  loom  in  which  a  series  of  tubes  regulate  the  yarns,  bringing 
the  right  color  to  the  right  place.  Except  in  the  best  grades,  which 
have  had  new  improvements  made  in  them  in  the  last  few  years, 
moquettes  have  very  much  fallen  out  of  demand.  To  save  the 
trade  of  better  qualities,  many  makers  of  moquettes  have  borrowed 
the  name  *'  Axminster"  for  them,  knowing  that  axminsters  are 
accepted  as  the  best  wearing  carpet  made  on  narrow  looms. 
(To  be  continued.) 


STARTLING  OFFER  IN  SILVERWARE. 

An  exceptional  offer  is  being  made  in  regard  to  a  line  of  silver- 
ware this  season.  Some  very  handsome  goods  of  this  nature  are 
being  put  on  the  market,  and  merchants  who  want  them  for 
premiums  or  other  purposes  can  get  them  at  exceedingly  low  prices, 
considering  that  the  silverware  is  of  modern  design,  of  the  finest 
finish,  and  in  every  way  of  superior  quality.  John  Macdonald  & 
Co.,  Toronto,  have  been  appointed  agents  for  this  line  of  silver- 
ware. 

A  beautiful  catalogue,  containing  large  engraved  reproductions 
of  the  various  sets  and  articles  comprised  in  the  line,  has  been 
issued.  It  contains  engraved  photographs  of  tea  sets,  breakfast 
sets,  water  pitchers,  etc.,  in  fact,  every  kind  of  silver  tableware,  so 
that  the  merits  of  the  goods  can  be  seen  almost  as  well  as  if  the 
samples  were  before  one.  A  copy  of  the  catalogue  will  be  sent  to 
any  reader  who  drops  a  card  to  John  Macdonald  &  Co.,  Toronto. 
The  prices  given  in  the  printed  list  are  retail  prices,  and  there  is  a 
heavy  trade  discount,  so  that  those  who  wish  to  know  the  cost 
price  to  the  trade  should  inquire  when  sending  for  the  catalogue. 
It  is  a  surprisingly  good  offer. 
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THAT  GRACEFUL  CURVE 
PROCLAIMS  THE 
BINDING. 


S-  H-  &  M 


Bias 
Velveteen 


Bias  Brush  Edge 
Skirt  Binding. 

U.S.    1'atenl  .Wo.   bilo8t).       March   /./,    ihqr,. 
1  'anadian  Patent  He.   b2044.      Dec.    /?,   i8q&. 


The  Brush,  which  is  the  handsomest  and  most  durable  of  its  kind  on  the 
market,  is  made  on  a  scientific  principle  and  is  joined  with  the  S.  H.  &  M. 
Bids  Velveteen  in  such  a  way  as  to  form  a  Natural  Curve,  which  causes  it 
to  fit  the  edge  of -the  skirt  as  smoothly  as  though  a  part  of  the  fabric  itself. 

The  merchant  reaps  an  Excellent  Profit,  while  the  customer  has 
Supreme  Satisfaction. 

NO    STOCK    IS    COMPLETE    WITHOUT    THIS    ARTICLE. 

Sample  Cards  and  prices  mailed  upon  application. 


THE 


ENA/ART,    HOWE    &    MAY   CO 


MANCHESTER,  Eng. 


Originators  and  Manufacturers  of  S.H.iM.  Skirt  Bindings. 

24  Front   Street  West,   TORONTO,  ONT. 

NEW  YORK  BOSTON         CHICAGO         ST.  LOUIS         CLEVELAND 


SAN  FRANCISCO,  U.S.A. 


XI*  MKXIXXIXXIKXIKXIXXfKXIXXfXXIXXIX  XfXXIK  XIKMKXTKXIKXI X  *IKrf«KXtk*«fc*IK*tk  XIK  Xil^4KXiWIK  XIXXIX  4th  XIX  *IK  XIX  Xlfc  Xt*  rftK  XIM  JIK  *<k  Xlk  Xtfc 

SiSSixSixSixSixSixMxxixMXxixxixxixxixxixxixxiXMxxixxixxixxixxixxixxtXMxxrt 


THE    - 


m 

S'S 

xix 


Bagley  &  Wright  Man'fg  Co. 

318  St.  James  St.,  MONTREAL. 


xix 

xix 
xix 
Six 

x»x 
Six 


XIX 

i 

XIX 


XtX 

fflS 

xtx 


xtx 


i 


Special  line  of  Cretonnes,  at  5^c.  per  yard. 
Extra  Values  in  Cashmere  Hosiery. 
Some  good  clearing  lines  in  Table  Damasks 
and  Towels 

10,000  dozen  Handkerchiefs 

at  ridiculously  low  prices. 


xix  XIX  MX  MX 


xig  xn  xw  xix  xm  x^  x;x  mx  xn  xix  xn  xtjt  ^ 

xix  xix  Six  xix  xix  xix  xix  Six  Six  Six  Six  Six  Six  xix  Six  Six  Six  Six  xix  Six  Six  xix  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six 
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W.  TAYLOR  BAILEY 

../HILL  AGENT.. 

Upholstery  and  Drapery 
Fabrics 

UPHOLSTERING   GOODS 

This  department  being  the  first  started,  our  stock  is  always  complete  with 
every  requisite  required  for  upholstering. 

DRAPERY   FABRICS 

This  line  starts  with  inexpensive  but  effective  double-faced  effects  in  Cot- 
ton, and  embraces  a  full  line  of  the  finest  Silk  Damasks.  A  special  for  Fall 
Trade  will  be  50-in.  Velours,  in  all  shades.  This  will  be  particularly  lustrous  as 
it  contains  mercerized  yarns. 

LACE   CURTAINS 

We  have  proved  the  life  of  our  business  to  be  Novelty,  and  we  profess  to 
show  New  Sets  every  season. 

FRILLED   MUSLIN   CURTAINS 

These  are  effective  and  smart  for  window  hangings.  The  muslins  embrace 
various  makes,  including  Harness  Colored  and  White  Madras. 

PRINTED   LAPPETS 

Notwithstanding  the  considerable  competition  for  Printed  Goods,  we  are  told 
on  all  hands  that  for  design,  Coloring  and  get-up,  OUR  PATTERNS 
LEAD  THE  WAY. 

WINDOW    SHADES 

Our  latest  addition  will  be  a  full  stock  on  hand  of  STANDARD  HAND- 
MADE OPAQUE  SHADE  CLOTH,  in  50-yard  lengths— leading  Colors  and 
widths.  Also  plain,  dado,  laced  and  fringed  Window  Shades,  mounted 
on  Hartshorn  Spring  Rollers. 

The  New  Factory  for  the  HUGMAN  WINDOW  SHADE  CO.  was  com- 
pleted at  Granby,  P.Q.,  on  May  1st.  We  have  adopted  the  latest  American  im- 
provements, and  we  are  now  making  Shade  Cloth  equal  to  the  best  on  the 
market. 


27-29  Victoria  Square, 


MONTREAL. 
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THE  SAFETY 

Acetylene  Gas 
Machine . . . 


WITH 


CL1FF-WARDLAW  GENERATORS. 


Acetylene  Gas  is  not  the  "light  of  other  days,"  it 
is  the  LIGHT  of  to-day  and  of  the  future. 


THE    "SAFETY"    HAS  THE  FOLLOWING  GOOD  POINTS: 


Safe. 
Simple. 


All  joints  are  water-sealed  and  the  seals  are  self-sustaining. 

So  easy  to  manage  and  operate  that  church  sextons  have  no 
trouble,  and  they  can  be  cleaned  and  recharged  in  ten  minutes 
— and  there  is  no  mess  nor  bad  odor. 

b.C0n0miC3l        ^ne  automatic  means  by  which  the  ash  is  removed  from 

the  carbide,  so  that  both  are  left  dry,  prevents  over- 
generation,  and  the  maximum  quantity  of  gas  is  obtained  from 
the  carbide.      It  is  made  cool  and  twice  washed. 


185. 


An   accident  has  never  occurred  to  a   "  Safety,"  and   there  are 
185  in  successful  operation  in  Canada. 


Send  for  booklet,  price  list  and  testimonials. 


Safety  Light  &  Heat  Co, 


DUNDAS,  ONT. 


Sole'Agentslfor  Canada  for 


The  all  Metallic  "Durable"  burner. 


, 
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W.J.  REID&  CO. 


LONDON,    ONT. 


We  would  call  the  attention  of  the  trade 
to  our  magnificent  assortment  of  : 


Wholesale  Crockery,  China  and 
Glassware,  Fancy  Goods,  Lamps,  etc. 


Crockery,  China 
Glass,  Lamps  and 
Fancy  Goods 


FOR    THE    FALL    SEASON. 


Never  before  in  the  history  of  our  house  have  we  had  such  a  complete  and  care- 
fully selected  line  of  goods,  including  the  latest  novelties  from  all  markets. 

Our  new  designs  and  shades  in  Dinner,  Tea  and  Toilet  Ware,  and  Fancy  Goods, 
have  all  been  carefully  selected  by  our  Mr.  W.  J.  Reid,  who  spent  Winter  and 
Spring  in  Europe. 

Re  Fancy  Goods — Our  assortment  is  very  large  and  most  complete.  We  have 
given  special  attention  to  original  packages  of  fancy  articles  at  a  moderate  price. 

Our  assorted  packages  of  unselected  White  Graniteware,  both  figured  and  plain, 
and  assorted  crates  of  printed  unselected  in  a  variety  of  colors,  our  magnificent  assorted 
packages  of  Lamps  of  the  latest  and  newest  designs  in  crystals — solid  colors  in  printed 
and  decorated — are  put  up  especially  to  suit  the  trade.  The  variety  will  be  found 
most  extensive,  and  style  and  designs  of  the  very  latest. 

Letter  Orders  will  be  given  our  Particular  Attention. 

Our  representatives  are  now  on  the  road  with  a  full  line  of  samples,  and  any  orders  entrusted 
in  their  care  will  have  our  careful  attention. 


W.  J.  REID  &  CO. 


London,  Ont 
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Bull 


Cuffe 
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W.   BULL  20   FRONT  ST.   EAST,  TORONTO 

Manufacturers  of 

Ladies',  Misses' 
and  Children's 


T.   E.  CUFFE 


CLOAKS  AND  SUITS. 


The  men  to  look  for  when  you  require  the  latest  novelties,  perfect  fitters,  and 
in  every  way  up-to-date  garments  at  reasonable  prices. 


W     P.   KING,  Jr. 


W.   P.    KING,    Sr. 


H.   G.    POOLER 


Our  later  novelties  for  Fall  being  too  numerous  to  describe  individually,  we  invite 
you  to  call  and  see  them  together  with  our  replete  line  of  Ladies'  Fall  Suits. 


W     H. VAUGHAN 


F.  W.  BULL 


E.  W.    M0NKM0USE 
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RUNNING  THE  GAUNTLET  AT  NEW  YORK. 


FOR  months  past  persons  entering  the  port  of  New  York  by 
ocean  routes  have  had  rough  experiences.  The  Customs 
regulations  governing  passengers'  baggage  have  been  so  stringent 
as  to  be  intolerable  and  oppressive. 

The  rule  restricts  incoming  passengers  to  #100  worth  of  personal 
effects  ;  everything  in  addition  is  subject  to  duty.  The  passenger 
has  to  make  a  sworn  declaration  in  detail  of  the  number  and  value 
of  articles  purchased  abroad  ;  then,  the  trunks  and  bags  are  opened 
and  ransacked.  The  ordeal  is  especially  painful  in  the  case  of 
women.  The  New  York  Life  satirist,  whose  drawing  we  produce, 
hits  off  this  feature  of  the  situation. 

Imagine  the  position  of  a  refined  woman  forced  to  state  the 


Forced  by  the  outcry  from  indignant  people  the  authorities  made 
some  change  in  rules,  but  they  are  in  essence  the  same  and  subject 
passengers  to  a  condition  of  things  which  is  hard  to  realize  in  a 
free  country. 

As  the  examination  at  Canadian  ports  like  Halifax,  St.  John, 
Quebec  and  Montreal  is  reasonable  and  only  to  deter  smuggling, 
passengers  can  travel  via  Canada  with  a  degree  of  comfort  unknown 
to  those  who  have  to  run  the  gauntlet  at  New  York. 


SOMETHING    ABOUT  "SYLKESSE." 

"Sylkesse,"  the  imitation  of  silk  in  cotton  goods,  has  recently 
been  carried  to  so  high  a  degree  of  perfection  that  further  advance 
in  that  direction  seems  impossible.  On  the  principle  of  "out- 
Heroding  Herod,"  there  would  seem  to  be  a  likelihood,  if  British 
dyers  and  finishers  continue  in  their  efforts  to  obtain  a  more  and 
more  silk-like  appearance  in  the  cotton  goods  they  manipulate,  that 
these  imitations  will  become  more  silky  than  silk  itself.     The  mer 


"American  Customs."   (New  York  Life.) 


number  of  corsets,  garters,  undergarments  she  has  in  her 
possession  !  Imagine  her  blushes  when  trunks  are  opened  out  and 
all  her  secret  apparel  is  spread  out  for  the  satisfaction  of  a  gaping 
crowd  !  Questions  like  the  following  are  put  to  the  victim  :  Have 
you  bought  anything  abroad  ?  Do  your  purchases  exceed  $100  in 
value  ?  Have  you  bought  any  clothes ;  if  so,  state  how  many 
suits  and  the  cost  of  each,  or  how  many  dresses  and  their  cost  ? 
Have  you  bought  any  and  what  underwear  ?  (This  question  is  put 
by  male  inspectors  to  lady  passengers.)  And  so  on  through  the 
list.  A  more  oppressive,  insulting  and  uucivilized  system  can 
hardly  be  conceived  of.  If  a  passenger  is  a  foreigner  some  allow- 
ance is  made,  but  the  restriction  is  there  notwithstanding,  and 
when  it  becomes  thoroughly  understood  abroad  its  effect  in  diverting 
travel  from  the  port   of  New  York  ought  to  be  a  grand  success. 


cerizing  process  and  its  later  developments  have  worked  wonders, 
and  now  all-cotton  dress  fabrics  and  linings  are  obtainable  with  the 
brightness,  lustre,  and  touch  of  silk.  Prominent  among  the  most 
successful  of  these  imitations  are  goods  stamped  "  Sylkesse,"  which 
are  dyed  and  finished  by  W.  Grandage  &  Co.,  of  Bradford.  This 
firm  have  introduced  improvements  in  the  mercerizing  process,  and, 
by  means  of  special  machinery,  have  scored  a  signal  success. 
"Sylkesse"  is  produced  in  materials  for  dress  purposes  and 
blouses,  and  also  for  high-class  linings,  in  plain  and  brocaded 
sateens.  In  addition  to  black  and  white,  "Sylkesse"  goods  are 
obtainable  in  all  colors.  Only  goods  of  the  better  grades  of  cotton 
can  be  treated  ;  in  fact,  we  believe  that  the  process  is  only  applic- 
able to  goods  of  good  Egyptian  cotton,  and  this  in  itself,  is  a 
guarantee  as  to  the  quality  of  any  cloth  stamped  "  Sylkesse." 
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Hitchcock,  Williams  &  Co. 


Sir  G.  Williams 
F.  G.  Williams 
II.  Williams 
A.  T.  Williams 


T  69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 
WAREHOUSES:     43,  44,  45,  46,  49,  50  Paternoster  Row. 
I  1,  2,  5,  6,  7,  8  London  House  Yard. 


McitttljClctovisS }   Warwick  Lane  and  Paternoster  Buildings. 


Canadian  Buyers 


should  not  fail,  when  in  London,  to 
call  in  St.  Paul's  Churchyard.  We  are  essentially  a  FANCY  HOUSE  and  Our  aim  is 
always  to  show  the  latest  novelty  in  all  departments. 

oUr  spec^  ,re  MILLINERY  <?  MILLINERY  MATERIALS, 

FANCY  LACE  600DS,  BLOUSES,  CHIFFONS, 

FANCY  COSTUMES,  MANTLES. 

We  shall  be  glad  at  any  time  to  show  you  round  our  warehouse,  and  trust  you 

may  favor  us  with  a  visit. 

HITCHCOCK,  WILLIAMS  &  CO.,  London,  Eng. 
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CUSTOMS   DEPARTMENT   AND   DRY   GOODS   IMPORTERS. 

THE   QUESTION    OF   SEIZURES   AND    THEIR   SETTLEMENT — RESOLUTIONS   OF   THE   TORONTO    AND    MONTREAL    DRY  GOODS   SECTIONS 

— CORRESPONDENCE   OF   THE   MINISTER   OF   CUSTOMS. 


THE  Dry  Goods  Sections  of  the  Toronto  and  Montreal  Boards  of 
Trade  have  passed  resolutions  protesting  against  the  settlement 
or  compromise  of  cases  arising  out  of  the  seizure  of  goods  for  under- 
valuation or  other  infractions  of  the  law.  They  arraign  in  the 
strongest  terms  the  policy  which  has  been  in  vogue  in  Canada  for 
many  years  of  having  these  cases  determined  by  the  Department 
itself  rather  than  by  the  courts  of  law.  A  lengthy  correspondence 
has  taken  place  over  the  question,  and,  in  order  that  the  facts,  as 
far  as  they  are  known,  may  be  placed  before  the  readers  of  The 
Review,  we  publish  herewith:  (i)  The  resolutions  of  the  Dry 
Goods  Sections  of  the  Boards  of  Trade,  which  have  already  appeared 
in  the  daily  press  ;  (2)  the  reply  of  the  Minister  of  Customs,  pub- 
lished by  his  consent,  given  through  The  Dry  Goods  Review  ; 
(3)  the  further  statement  of  the  Dry  Goods  Section  of  The  Toronto 
Board  of  Trade  ;  (4)  the  statement  of  the  New  York  firm  whose 
case  caused  the  dry  goods  importers  to  take  action. 

A  perusal  of  all  these  documents  makes  the  position  taken  by 
all  the  parties  to  the  controversy  very  clear.  The  protest  made  by 
the  Dry  Goods  Sections  of  the  Boards  of  Trade  is  not  a  new 
departure.  The  grievance  is  an  old  one,  and  the  two  cases  which 
have  led  the  importers  to  reopen  the  controversy  are  not  more  impor- 
tant than  the  principle  involved.  Regarding  the  Montreal  case, 
which  is  before  the  courts,  where  suit  has  been  entered  against  the 
firm  on  behalf  of  the  Customs  Department,  we  fully  agree  with 
the  Minister  of  Customs  that  any  discussion  of  its  merits  would  be 
inadvisable  while  litigation  is  pending.  But  the  case  has  been 
dragging  along  for  some  time,  and,  notwithstanding  the  necessary 
delays  that  often  occur  in  legal  proceedings,  we  believe  that  the 
importers  are  only  asking  for  what  is  fair  and  reasonable  in  urging 
a  speedy  trial. 

With  reference  to  the  other  case,  that  at  Toronto,  we  publish 
the  firm's  own  statement  which,  it  will  be  observed,  declares  that 
the  firm  neither  intended  nor  committed  any  wrong  in  the  entry  of 
the  goods,  and  goes  on  to  assert  that,  in  the  firm's  opinion,  the 
Customs  authorities  should  not  have  refused  the  lower  tariff 
accorded  to  British  goods,  because  the  shipment  in  question 
happened  to  have  been  in  bond  in  New  York,  reshipped  to  England 
and  then  sent  to  Canada.  We  disagree  with  the  firm  in  this,  and 
consider  that  the  Customs  decision  not  to  allow  the  lower  rate  of 
duty  was  correct.  We  note  also  that  the  firm  omit  to  deal  with  the 
specific  charge  that  there  were  two  invoices,  one  for  #4, 179,  and 
another  for  $2,100,  and  that  the  Customs  officials  were  not  shown 
the  former  until  they  asked  for  it.  Until  a  full  and  authorized 
statement  is  made  by  the  Customs  Department,  it  is  difficult  to 
clear  up  the  discrepancies  existing  between  the  resolutions  of  The 
Dry  Goods  Sections  of  the  Boards  of  Trade  and  the  explanation 
of  the  firm.  It  is  reported  that  the  Minister  will  be  asked  to  give 
full  particulars  in  Parliament,  but  up  to  the  date  of  this  writing 
(July  3),  we  have  seen  no  reference  to  it  in  the  House  of  Commons.  In 
his  letter  to  the  importers  the  Minister  of  Customs  declares  that  they 
appear  not  to  have  had  all  the  facts  before  them  when  the  resolu- 
tions were  passed,  and  that  "  in  one  salient  particular  at  least  the 
allegation  of  fact  made  by  the  board  is  contradicted  by  a  testimony 
furnished  in  the  case. "     Now,   what   point  is  this  that  is  contra- 


dicted by  testimony  ?  We  do  not  know  and  the  Minister  does  not 
tell  us.  How  much  more  satisfactory  it  would  have  been  for  all 
concerned  if  the  case  had  been  sifted  in  open  court,  with  both 
press  and  public  represented,  so  that  no  conflict  of  testimony, 
no  doubts  of  the  justice  of  the  decision  could  afterwards  arise  ? 
This  seems  to  us  a  strong  argument  in  favor  of  the  position 
assumed  by  the  Dry  Goods  Sections   of  the  Boards  of  Trade. 

The  Minister  objects  to  The  Review's  use  of  the  term  "  com- 
promises "  as  applied  to  decisions  in  connection  with  Customs 
seizures.  We  use  the  term  as  it  is  commonly  understood,  and 
without  any  insinuation  directed  at  the  present  Customs  authorities. 
Surely,  it  is  quite  clear  that  where  legal  offences  are  charged  — 
offences  involving  the  most  serious  consequences  to  the  trade  of  the 
country — the  word  "compromise"  will  continue  to  pass  current 
for  "  decision  "  as  long  as  the  decision  is  rendered  by  a  Minister 
sitting  in  secret,  with  the  public  excluded  from  a  knowledge  of  the 
evidence  adduced,  and  kept  in  ignorance  even  of  the  decision 
itself,  unless  it  happens  to  be  made  public  ?  Any  Minister  of  Cus- 
toms— even  the  present  Minister,  who  possesses  the  confidence  of 
the  trade,  and  whose  integrity,  good  faith,  and  capacity  we  consider 
above  question — would  be  the  better  of  a  change  in  system,  so  that 
all  the  proceedings  would  be  of  a  regular  judicial  character,  open 
to  the  public,  and  possessing  all  the  convincing  authority  of  the 
ordinary  courts. 

We  cannot  admit  that  any  conflict  of  testimony,  such  as  has 
arisen  now,  weakens  the  force  of  the  arguments  advanced  by  the 
leading  importers,  speaking  as  they  do,  not  as  individuals,  but  in 
their  official  character  as  organized  bodies.  Their  contention  does 
not  rest  upon  one  or  two  isolated  charges  of  fraud  which,  owing  to 
the  difficulties  of  getting  at  the  facts,  might  be  well  or  ill-founded. 
In  the  history  of  the  trade  there  have  been  the  grossest  violations  of 
the  Customs  law,  and  those  who  committed  these  frauds  could, 
under  our  system,  settle  for  their  offence  by  payment  of  money, 
and  continue  in  business  to  the  serious  detriment  of  honest  traders. 
As  the  Minister  states,  it  is  often  difficult  to  prove  fraud.  All  the 
more  reason  why  the  evidence  should  be  sifted  in  public  in  the 
usual  way,  especially  in  any  case  that  may  arise  in  which  the  evi- 
dence is  tolerably  clear.  Publicity  is  a  wonderfully  effective  deter- 
rent to  crime  of  all  sorts. 

It  would,  of  course,  be  unfair  to  overlook  the  efforts  which  the 
present  Minister  has  made  of  his  own  motion  to  protect  honest 
importers.  The  trade  recognize  these  efforts,  and  their  resolutions 
show  that  they  realize  the  honesty  which  has  inspired  him  through- 
out. But,  as  they  are  still  dissatisfied  with  the  working  out  of  the 
system,  we  do  not  see  how  their  wishes  can  be  met  without  rele- 
gating all  disputes  about  seizures  to  the  courts  of  law.  Could  any 
system  be  more  disastrous  to  honest  regular  trading  than  one  under 
which  foreign  firms,  who  have  no  warehouses  here,  who  have  no 
large  interests  at  stake  in  Canada,  could  undervalue  importations 
with  an  impunity  due  to  the  security  which  their  immunity  from 
serious  loss  gives  them  ?  Is  it  fair  to  pit  our  importers — who  carry 
large  stocks,  whose  reputation  and  credit  are  at  stake  every  day  of 
the  year,  whose  operations  are  a  pledge  that  they  are  obeying  the 
law  and  doing  business  on  an  honest  basis — is  it  reasonable  to  pit 
our  importers  against  competition  of  this  kind  ?  There  can  be  but 
one  answer.  The  present  plan  of  procedure  may  have  been  in 
force  a  long  time,  it  may  be  administered  with  the  best  intentions, 
but  we  cannot  regard  it  as  satisfactory.     Not  only  are  a  number  of 
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fro«  POLE  to  pole 
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Baldwin  &  Walker's 


n 


LADYSHIP  YARNS 


Are  in  Constant  Use. 


E5T°IS56 


IN   INVITING 

ATTENTION,  to  our  yarns,  we  claim  for  them  the  OLD  WEARING  PROPERTIES 

combined  with  the  modern  improvements  in   QUALITY  and  FAST  COLOUR. 

THE  LADYSHIP  SCOTCH  FINGERING 

The  Original  Makers  of 

THE  HIGHLAND  SOFT  KNITTING  WOOL  {°™JkZN} 
THE  HALIFAX  FINGERING,  LADYSHIP  VEST  WOOL 
THE  LADYSHIP  SUPER  X  FINGERING 


Mills 


HALIFAX.  England. 


Canadian  Agents:    Mclntyre,  Son  &  Co., 

13  Victoria  Square,  Montreal. 
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CUSTOMS— Continued. 

extensive  importers  protesting,  but  we  believe  that  every  importer, 
wholesale  or  retail,  feels  that  his  interests  are  directly  threatened. 
If  a  premium  be  placed  on  dishonest  undervaluation,  will  not  the 
trade  pass  inevitably  into  the  hands  of  unscrupulous  persons,  since 
men  of  integrity  could  no  longer  profitably  engage  in  it  ?  For 
many  years  to  come,  the  bulk  of  the  public  revenue  is  likely  to  be 
collected  by  means  of  Customs  duties,  and  we  regard  it,  therefore, 
as  a  matter  of  prime  importance,  from  the  public  as  well  as  the 
commercial  standpoint,  that  the  basis  of  punishment  for  Customs 
frauds  should  be  taken  entirely  away  from  political  connections 
and  be  relegated  entirely  to  the  courts.  Let  the  procedure  go  like 
clockwork,  without  the  possibility  of  any  sinister  influence  inter- 
vening. As  long  as  these  things  are  done  in  the  dark,  suspicions 
will  arise.  These  suspicions  may  not  be  justified,  but  they  prove 
continual  sources  of  embarrassment  to  a  Government,  and  ought, 
therefore,  to  be  avoided. 

It  is  not  sought,  we  are  sure,  to  turn  the  present  agitation  to 
political  uses.  Certainly,  those  who  have  raised  the  question  cannot 
be  charged  with  that.  They  speak  strongly  because  they  feel 
strongly.  They  are  not  specially  directing  the  attack  against  the 
present  Government,  as  the  authors  of  the  system  of  "compro- 
mises," because  the  system  has  not  originated  with  them.  But  the 
present  Government  undoubtedly  have  the  power  to  institute  a 
radical  reform  and  will  certainly  be  held  responsible  if  they  do  not. 
It  is  not  sought  to  single  out  the  Minister  of  Customs,  whose  energy 
and  integrity  are,  as  we  have  said,  beyond  dispute,  but  he  must 
recognize  that  a  serious  duty  devolves  upon  him,  and,  while  at  the 
proper  time  he  may  furnish  an  explanation  of  the  cases  now  being 
dealt  with  by  the  Dry  Goods  Sections  of  the  Boards  of  Trade,  he  can- 
not answer  for  the  future,  and  it  is  against  a  continuance  of  a 
wretched  system  that  our  importers  are  now  protesting. 


RESOLUTIONS    OF   THE  DRY   GOODS    SECTION,    TORONTO 
BOARD  OF  TRADE. 

A  meeting  of  the  Dry  Goods  Section  of  the  Toronto  Board  of 

Trade  was   held    June    5,    and    the    following    resolutions   were 

passed  : 

Whereas,  it  has  been  a  matter  of  notoriety  tbat  efforts  are  being  continually  made 
to  itefraud  the  Customs  revenue  by  undervaluations  and  false  invoices,  and  whereas  it 
is  necessary  for  the  protection  of  the  honest  importer  that  in  all  such  eases  where  there 
is  an  evident  intention  to  defraud  the  utmost  penalty  of  the  law  should  be  inflicted, 
aud  no  compensation  be  made,  the  Dry  Goods  Section  of  the  Board  of  Trade  beg  to 
call  the  attention  of  the  Government  and  Customs  Department  to  the  following : 

That  these  frauds  usually  come  from  foreign  firms  having  agencies  here,  but  hav- 
ing no  domicile  or  available  assets,  real  or  personal,  of  any  consequence,  which  the 
Government  could  seize. 

That  their  business  is  mostly  done  on  orders  taken  and  delivered  direct  without 
carrying  any  or  much  stock. 

That,  therefore,  unless  the  Customs  detain  and  hold  all  goods  the  entries  of  which 
are  doubtful  as  to  the  declared  values  until  the  matter  is  finally  settled,  and  the  full 
duty  and  penalty  which  the  law  demands  is  exacted,  there  is  little  chance  of  the 
offenders  being  punished. 

That  the  wholesale  houses  who  have  to  contend  against  this  rascally  unfair  compe- 
tition carry  heavy  stocks  varying  from  $200,000  to  $700,000,  which  could  be  attached  to 
pay  for  any  frauds  which  they  might  Icommit,  and  that  this  is  a  sort  of  hostage  for  their 
good  behaviour,  which  the  Government  have  not  had  reason  to  suspect. 

That,  therefore,  as  citizens  owning  property  and  having  a  large  stake  in  the  country, 
employing  a  large  number  of  people  and  contributing  largely  to  Dominion,  Provincial 
and  municipal  revenues,  they  are  entitled  at  least  to  the  fullest  measure  of  protection 
which  the  law  allows  against  foreigners  and  aliens,  who  are  not  content  to  compete  on 
equal  terms. 

That  we  regret  that  the  case  against  Fitzgibbon,  Schafheitlin  eft  Co.,  which  lias  been 
in  the  Exchequer  Court  since  last  October,  has  not  been  settled,  either  in  the  way  of 
acquitting  them,  which  should  have  been  done  ifthey  were  innocent,  or  in  exacting  the 
full  penalty  if  they  were  guilty  ;  and  we  reiterate  our  former  recommendation  that  in 
all  these  cases  no  compromise  should  be  effected,  but  the  cases  decided  by  the  courts  in 
public,  when  all  parties  can  have  fair  play. 

That  we  have  heard  with  great  regret  that  the  Government  have  compromised  a 
case  of  undervaluation  lately,  the  facts  of  which  are  as  follows  :  The  agents  of  a  New- 
York  dress  goods  firm  sold  to  a  Wholesale  house  here  goods  at  certain  prices,  duty  paid, 
delivered  in  Toronto  ;  on  one  consignment  of  eight  cases,  the  invoices,  according  to  the 
prices  which  the  wholesale  house  had  to  pay,  amounted  to  $4,!7'J,  and  they  instructed 
the  wholesale  house  here  to  pay  a  certain  amount  of  duty  on  the  goods,  but  when  they 
saw  what  a  small  amount  it  was  they  refused  to  make  tin-  entry,  therefore  the  New 
York  firm  got  a  broker  to  make  it.  The  Customs  officers  here,  who  are  on  the  aleit, 
suspected  something  wrong,  and,  as  the  amount  of  Invoices  offered  by  the  broker  was 
only  $2,100,  they  asked  for  and  saw  that  the  invoice  furnished  for  the  wholesale    house 


amounted  to $4, 179  ;  it  was,  therefore,  evident  that  a  deliberate  fraud  had  been  attempted. 
Further,  the  goods  had  been  first  sent  to  New  York  in  bond,  but  in  order  to  get  some  of 
tin-  goods  which  were  of  German  manufacture  passed  off  as  British,  they  were  returned 
to  England  and  n shipped  and  declared  as  British  manufacture,  so  as  to  come  under 
the  preferential  tariff.  As  the  law  says  distinctly  that  the  value  for  duty  shall  be  the 
value  at  which  the  goods  are  sold  in  the  open  market  of  the  country  of  export,  and 
allowing  for  freight  and  duties  at  the  usual  rate,  the  value  for  duty  would  be  about 
$3,100,  or  about  $1,000  more  than  the  invoices  presented  by  the  broker.  Now,  here  was 
a  double  fraud,  viz.:  Undervaluations  by  false  amounts  and  again  by  representing  as 
British,  goods  of  foreign  manufacture,  aud  these  frauds  have  been  compromised  by  the 
Department  for  the  sum  of  $418.  Now,  the  firm  in  question  has  no  stake  in  the  country' 
beyond  an  office,  and,  as  it  was  their  deliberate  intention  to  defraud  the  revenue  aud 
enable  them  them  to  make  a  profit  out  of  such  a  fraud,  to  the  detriment  of  the  regular 
trade,  it  is  a  matter  of  great  regret  to  us  that  such  a  compromise  was  made. 

It  is  well  known  to  the  Government  how  difficult  it  is  to  get  information  and  proof 
of  such  cases  of  fraud.  That  if  aliens,  having  nothing  at  risk  in  the  country,  can  pass 
entries  through  a  broker,  giving  only  two-thirds  of  the  proper  dutiable  value,  and 
escape  the  full  penalty  of  the  law,  the  extra  profit  thus  made  can  only  have  the  effect 
of  encouraging  others  to  do  the  same,  and  in  a  measurable  time  put  all  the  importing 
in  the  hands  of  dishonest  men,  as  the  next  time  it  will  not  be  so  easy  of  exposure,  they 
taking  care  that  the  goods  shall  have  passed  the  Customs  before  the  invoices  are 
furnished  to  the  purchaser  of  the  goods. 

It  is,  therefore,  only  in  justice  to  ourselves,  the  revenue  and  all  honest  traders  that 
we  call  upon  the  Government  to  let  the  law  take  its  course  and  effect  no  compromises. 

Resolved,  that  a  copy  of  the  foregoing  be  sent  to  the  Premier,  the  Minister  of 
Customs  and  the  members  of  Parliament  for  Toronto,  requesting  them  to  take  action 
on  the  same  ;  and  also  that  a  copy  be  sent  to  the  Boards  of  Trade  in  Montreal,  Ottawa, 
Kingston,  Halifax,  St.  John,  Hamilton,  London,  Winnipeg  and  Vancouver,  for  their 
action  and  support,  and  that  it  is  further  recommended  that  no  entry  for  an  amount  of 
over  one  hundred  dollars  ($100)  be  accepted  by  the  Customs  from  any  broker  or  other 
party  than  the  owners  of  the  goods,  unless  the  broker  or  agent  assumes  the  responsi- 
bility of  the  said  entries,  and  is  a  responsible  party  in  case  of  action  being  taken  by  the 
Government. 

RESOLUTIONS  PASSED  IN  MONTREAL. 
At  a  meeting  of  the  Dry  Goods  Association  of  the  Montreal 
Board  of  Trade,  held  June  12,  at  which  were  present :  Messrs.  A. 
Racine,  president  ;  E.  B.  Greenshields,  Jonathan  Hogdson,  A.  W. 
D.  Howell,  James  Rodger,  James  Slessor,  R.  L.  Smyth,  the  ques- 
tion of  the  compromising  by  the  Government  of  frauds  on  the 
Customs  was  considered,  and,  after  some  discussion,  the  following 
resolution  was  unanimously  adopted  :v 

That  the  Wholesale  Dry  Goods  Association  of  Montreal  has  learned  with  surprise 
that  another  serious  case  of  undervaluation  has  been  settled  by  the  Government.  This, 
they  are  informed,  occurred  in  Toronto,  and  the  facts  are  stated  at  length  in  the  circular 
of  the  Toronto  Board  of  Trade,  dated  June  5,  lf99.  The  firm  referred  to  have  largely 
advertised  the  Sold  Medal  dress  goods  as  extra  value  and  cheap.  It  now  appears  that 
they  are  being  undervalued  at  the  Customs,  and  in  some  cases  German  goods  have  bees 
passed  as  English  to  obtain  the  rebate  in  the  duties. 

That  the  dry  goods  tratle  expects  the  Government  to  protect  the  members  who 
honestly  pay  the  full  duty,  and  not  to  leave  them  open  to  unfair  competition  of 
unprincipled  persons  who  do  not  pay  the  proper  duty. 

That  this  association  protests  in  the  strongest  way  against  the  Government  com- 
promising any  case  in  which  fraud  is  suspected,  and  hopes  that  the  policy  pursued  in 
the  future  will  be  never  to  compromise  any  such  cases. 

Copies  of  this  resolution  were  communicated  to  the  Minister  of 
Customs  and  the  Toronto  Board  of  Trade,  and  the  Montreal  Board 
of  Trade  was  requested  to  endorse  the  association' s  action  and  make 
representations  to  the  Government  in  support  thereof. 

LETTER  FROM  THE  MINISTER  OF  CUSTOMS. 
Editor  The  Dnv  Goons  Review  : 

Dear  Sir,— I  beg  to  acknowledge  receipt  of  your  letter  of  June  2fi,  and  to  thank 
you  sincerely  for  the  spirit  of  fairness  which  prompted  you  to  offer  to  publish  the  views 
of  this  Department,  in  respect  to  the  Resolutions  of  the  Boards  of  Trade  of  Montreal  and 
Toronto,  in  regard  to  the  penalties  imposed  by  this  Department  for  fraudulent  under- 
valuation, etc. 

While  I  appreciate  your  kind  offer,  I  do  not  deem  it  advisable  to  enter  into  a  news- 
paper discussion. 

In  my  reply  to  the  Boards  of  Trade  of  Montreal  and  Toronto,  I  discussed  the  ques- 
tion of  fraudulent  undervaluation  in  a  general  way  and  defined  the  policy  of  the 
Department  in  respect  thereto.  If  the  boards  have  no  objection  to  the  (publication  ol 
these  replies  I  will  offer  none. 

In  conclusion,  I  desire  to  make  an  observation  respecting  the  term  "  Customs  Com- 
promises," which  you  use  in  your  letter.  The  true  definition  of  the  word  "compromise" 
is  to  adjust  by  mutual  concession  or  to  settle  a  matter  by  mutual  agreement.  If  the 
word  is  used  in  this  sense,  I  desire  to  say  that  it  is  not  applicable.  Each  case  that  comes 
before  the  Department  is  carefully  considered  with  the  evidence  pro  and  con  and  a 
decision  rendered  under  the  law  without  fear  or  favor. 

Again  thanking  you  for  your  kindness,  I  remain,  faithfully  yours. 
Ottawa,  June  29,  1899.  Wm.  Patermin. 

THE  MINISTER'S  LETTER  TO  THE  DRY  GOODS   SECTION. 
Edgar  A.  Wills,  Esq.,  Secretary,  Board  of  Trade,  Toronto,  Out.: 

Sir, — I  beg  to  acknowledge  receipt  of  your  letter  of  June  7,  transmitting  copy  of  a 
Resolution  of  the  Dry  Goods  Section  of  your  Board,  with  reference  to  undervaluation 
and  false  invoices. 

I  have  carefully  perused  and  considered  the  resolution. 

On  the  general  question  of  fraudulent  undervaluation  I  would  assure  the  board  that 
I  am  in  sympathy  with  the  opinions  they  express.    It  is  very  desirable,  not  only  in  the 
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LATEST  AND  GREATEST  ADVERTISING 
NOVELTY  OF  THE  DAY. 

Charles's  patent  Advertising  Mirror 


THE  latest  Novelty  for  Advertising  is  a  Mirror,  framed  in  any  style,  suitable  alike  for 
Windows,  Restaurants,  Show  Cases,  Theatres,  Railway  Carriages,  Omnibuses,  etc  ,  th 
which,  by  means  of  electric  or  gas  lamps,  the 
Advertisement  is  flashed  ;  and  when  not  in  use, 
only  an  ordinary  Mirror  is  to  be  seen.  It  is  immaterial 
whether  the  Advertisement  be  in  black  or  colours,  or 
whether  it  be  a  picture,  trade  mark,  or  merely  letter- 
press.    The  Mirror  may  be  had  any  shape  and  any  size. 

Nothing  of  the  kind  has  ever  before  been  seen,  and 
the  Mirror  is  fully  protected  by   Letters  Patent.     The 

great  advantages  of  Charles's  Advertising  Mirror  are  as 

follows  : — 


Shop 
rough 


i. — The,  comparatively  speaking,  very  moderate  cost:  from 
£7  7s.  each,  complete,  ready  for  instantaneous  use. 

2. — The  Mirror  can  be  made  any  size  or  to  fit  a  show  case,  or 
in  some  prominent  corner  or  particular  space  in  a 
window,  door,  etc. 

3. — It  can  be  instantly  connected  with  the  existing  light 
supply,  without  any  structural  alterations. 

4. — The  lighting  and  extinguishing  of  the  Advertisement  is 
done  automatically  by  means  of  clockwork  or  motor, 
so  that  the  Advertisement  can  be  made  to  appear  for 
y2  a  minute  and  is  extinguished  for  y2  a  minute,  en- 
tirely according  to  the  necessity  of  the  advertiser. 

5. — The  advertisement,  when  working,  appears,  on  the  face  of 
the  Mirror,  or,  to  speak  more  correctly,  is  flashed 
through  the  Mirror  ;  but  when  not  working,  only  an 
ordinary  Mirror,  decorative,  is  to  be  seen. 

6. — For  the  Advertisement  any  number  of  colours  can  be 
used,  or  portraits,  trade  marks,  etc.,  can  be  reproduced. 


Charles 

PATENT  aDVERTISINC 

MIRROR 


THE   MOST 


^   - 


WINDOW 


A  FEW  PRESS  OPINIONS: 


THE  DAILY  NEWS  says:  "  Mr.  Charles's  new  Mirror  consists  of 
what  at  first  sight  may  appear  an  ordinary  Mirror  ....  but  by  some 
special  process,  and  the  help  of  light  and  clockwork,  it  exposes  from  time 
to  time  the  most  attractive  of  advertisements." 


THE  STAE  says: 
of  Maskelvne's  illusions.' 


A  Mirror  ingenious  enough   to  rank  with  some 


THE  MORNING  LEADER  says:  "When  next  you  dine  in  a 
mirrored  room  do  not  show  alarm  if  all  kinds  of  pictures  appear  and  dis- 
appear on  the  surface  of  the  Mirror.  If  you  ask  the  waiter  he  will  tell  you 
it  is  Mr.  Charles's  latest  advertising  scheme." 


THE  UNIVERSAL  PROVIDER  AND  SHOPPING  NEWS  says: 
"  Holds  the  irradiated  Mirror  to  a  gaping  age.  An  ingenious  advertis- 
ing device  calculated  to  draw  attention  and  to  secure  patronage.  .  .  . 
The  Mirror,  which  some  fair  passer-by  may  be  innocently  consulting  as  to 
the  tidiness  of  her  back  hair,  is  suddenly  metamorphosed  into,  say,  the 
following  brilliantly  set  announcement : 

'  Of  golden  locks,  or  grey  or  brown, 
Hinde's  Curlers  make  a  bounteous  crown-'  " 

A  WELL-KNOWN  ADVERTISER  says  :  "The  best  advertising 
dodge  of  the  nineteenth  century.     I  have  never  seen  anything  to  equal  it." 


Cable  and  Telegraphic  Address  : 

"UNWRITTEN,  LONDON." 

Codes  used. 


ABC  and  A 


A  Responsibly  Buying  Agent  Wanted  In 
every  Province  of  Canada. 


F.  CHARLES, 

36-39,  Maiden  Lane,  Strand,  London,  W.C. 
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Interests  of  the  revenue,  but  in  the  interest  of  the  very  many  honest  Importing  firms, 
that  frauds  by  way  of  undervaluation  of  goods  should  be  severely  punished.  In  the 
administration  of  the  affairs  of  the  Department  I  have  endeavored,  not  only  to  bear 
this  in  mind,  but  also  to  follow  it  as  a  sound  principle.  It  is  not  always  an  easy  matter, 
however,  to  determine  when  fraud  enters  into  a  transaction.  Each  case  has  to  be  fully 
considered  On  its  merits  and  in  the  light  of  the  evidence  furnished  pro  and  con.  With- 
out knowledge  of  all  the  evidence  an  absolutely  correct  conclusion  cannot  be  arrived  at. 
I  have  endeavored  to  give  my  very  best  consideration  to  all  the  cases  brought  before 
me  and  to  administer  the  law,  as  I  understand  It,  fairly  and  equitably  to  all  parties  con- 
cerned. While,  as  I  have  stated  above,  I  hold  it  to  be  a  sound  principle  that  fraud 
(sufficiently  established)  should  be  severely  punished,  I  have  recognized  that  probably 
the  best  way  to  put  a  stop  to  frauds  is  to  prevent  their  commission,  if  possible,  and  my 
best  efforts  have  been  directed  to  that  end.  Many  preventive  measures  have  been 
apopted  of  late  which  are  operating  successfully.  As  you  are  no  doubt  aware,  a  change 
was  made  In  the  form  of  certification  of  Invoices  by  exporters,  under  which  exporters 
are  now  required  to  show  the  home  consumption  price  on  the  Invoice  when  list  prices 
vary  from  the  invoice  price. 

I  would  also  point  to  the  fact  that  the  oath  required  to  be  made  by  a  foreign  owner 
of  goods  shipped  to  Canada  on  consignment,  has  been  made  more  binding  with  the 
object  of  preventing  frauds  such  as  your  board  complain  of.  Further  better  methods 
have  been  adopted  for  the  collection  of  reliable  Information  as  to  values  and  for  the 
systematic  distribution  of  such  Information  among  officers  of  Customs.  The  aim  of  the 
Department  is  to  post  its  officers  as  thoroughly  as  possible  as  to  foreign  values. 

As  to  the  particular  cases  referred  to  In  the  resolution,  I  can  only  say  to  you  that  I 
am  not  at  liberty  to  discuss  them  in  particular  terms.  The  reason  for  this  will,  I  am 
sure,  be  obvious  to  the  board  on  consideration. 

The  board  are  aware  that  the  Fitzgibbon,  Scuafheltlln  case  Is  now  before  the  court. 
When  a  case  is  in  the  courts  discussion  of  it  seems  to  me  to  he  highly  Inadvisable. 

Respecting  the  other  case  particularly  mentioned,  I  desire,  with  all  due  respect  to 
the  board  to  say  that  it  does  not  appear  to  me  from  the  resolution  that  they  were  in 
possession  of  all  the  facts  in  the  case  when  they  arrived  at  their  conclusion.  In  one 
salient  particular  at  least  the  allegation  of  fact  made  by  the  board  is  contradicted  by  a 
testimony  furnished  in  the  case.  I  do  not  object  to  criticism  unless  where  it  appears,  as 
in  this  case,  to  be  founded  upon  aninsufflcient  knowledge  of  the  actual  facts. 

In  view  of  all  the  circumstances  the  Department  feels  (not  unreasonably  I  think), 
that  in  this  ca.se  the  board  has  treated  it  unfairly,  and  more  so  by  such  wide  publicity 
having  been  given  to  the  resolution,  emanating  as  it  did  from  such  a  highly  responsible 
and  respectable  body.  Yours   truly. 

Ottawa,  June  12,  1880.  Wii.  Fatkrson. 

FURTHER  RESOLUTION  OF  THE  DRY  GOODS  SECTION. 

At  a  further  meeting  of  the  Wholesale  Dry  Goods  Section  of 
the  Toronto  Board  of  Trade,  held  June  19,  the  following  resolution 
was  passed  : 

Beit  resolved,  that  the  receipt  of  letter  from  the  Hon.  Minister  of  Customs  is  hereby 
acknowledged,  which  is  In  reply  to  resolution  passed  by  the  Dry  Goods  Section  of  the 
Board  of  Trade. 

We  are  very  pleased  to  have  the  assurance  of  the  Minister  of  Customs  of  his 
sympathy  with  the  views  expressed  and  his  determination  to  punish  frauds  by  way  of 
undervaluation,  or  otherwise,  which  can  be  detected.  We  are  quite  sure  it  is  the 
personal  wish  and  intention  of  the  Minister  to  administer  the  law  in  a  fair  and  just 
manner,  and  to  conserve  the  Interests  of  the  honest  importers.  At  the  same  time,  we 
have  felt  that  an  expression  of  opinion  showing  the  feeling  of  the  trade  upon  the  matter 
would  strengthen  the  hands  of  the  Minister  in  the  discharge  of  his  duties.  We  are  also 
very'  well  aware  of  the  difficulty  of  proof  of  fraud,  and  would  suggest  that  in  the  inter- 
ests of  the  revenue  and  the  trade  it  would  be  as  well  to  consider  not  always  whether  the 
Department  can  win  the  case  in  a  court  of  law,  but  whether  it  has  good  presumptive 
evidence  for  proceeding  to  the  full  extent  of  the  penalties  involved. 

With  the  general  trade  who  are  domiciled  here  and  carry  large  stocks,  and  have  a 
good  deal  at  stake  in  the  country  there  has  been  upon  the  whole,  we  believe,  no  cause 
for  complaint,  but  with  the  experience  of  how  Customs  entries  are  made  in  New  York, 
with  the  details  of  which  the  Customs  Inspectors  of  Canada  are  fully  conversant,  we 
wish  especially  to  be  protected  against  the  Introduction  into  Canada  of  the  system 
carried  on  there,  which  has  made  It  impossible  for  the  general  houses  to  Import  goods 
from  the  manufacturers  and  pay  the  duty  on  the  price  at  which  they  purchase  these 
goods,  in  competition  with  goods  consigned  from  manufacturers  to  agents  or  brokers 
and  invoiced  at  prices  which  are  not  the  current  value.  If  this  thing  is  not  checked 
now  the  only  result  can  be  that  the  importing  trade  will  be  thrown  into  the  hands  of 
these  people,  with  the  result  that  not  only  will  the  revenue  be  defrauded,  but  the  whole 
trade  demoralized. 

With  regard  to  the  requisition  that  exporters  be  required  to  show  the  home  con- 
sumption price,  when  that  varies  from  the  invoice  price,  while  admitting  that  the 
intention  of  this  clause  is  good,  it  is  valueless,  because  they  simply  print  on  the  invoice 
the  words  whh  h  are  required  by  the  Department  and  make  declarations  accordingly, 
without  regard  to  the  truth  of  the  statement.  This  may  seem  a  broad  statement  to 
make,  but  it  is  one  that  is  well  known  to  the  trade,  and  we  feel  that  there  is  only  one 
way  of  preventing  these  fraudulent  entries,  which  is  that  whenever  a  clear  case  has 
been  made  out,  the  utmost  penalty  of  the  law  should  be  exacted. 

We  would  remark  that  the  trade  is  at  all  times  willing  to  assist  in  any  possible  way 
the  appraisers  in  the  determination  of  values  and  to  furnish  samples  and  costs  inde- 
pendently of  knowing  who  may  be  involved  in  the  investigation. 

With  regard  to  the  Fitzgibbon,  Schafheitlin  case,  the  trade  feels  somewhat  sore  at 
the  delay  which  has  taken  place  in  its  adjustment.  This  has  been  so  ventilated  already 
in  the  papers  by  The  Shareholder  and  The  Montreal  Herald  that  the  facts  have  been 
before  the  public  since  last  December,  and  we  have  reason  to  believe  that  the  Depart- 
ment, through  the  special  agent  who  was  sent  to  Berlin,  are  in  possession  of  sufficient 
facts  to  enable  them  to  form  a  decision.  In  the  meantime,  nothing  is  done  and  these 
people  are  continuing  in  business  to  the  detriment  of  honest  trading.  When  a  firm  not 
only  declines  to  show  its  books,  but  says  they  are  destroyed,  as  was  the  case  with  these 
people  in  Berlin,  we  think  it  is  pretty  strong  evidence  of  fraud,  and  we  naturally  think 
that  greater  promptness  should  have  been  shown  in  the  matter.      That   this  feeling  is 


shared  in  by  others  Is  very  well  proven  by  the  fact  that  a  deputation  of  the  leading 
merchants  of  Montreal  waited  upon  the  Government  last  March  and  urged  for  a  speedy 
settlement  of  the  case. 

Respecting  the  case  of  Levison  Bros.  &  Co.,  of  New  York,  as  the  particulars  in 
which  it  is  said  we  are  wrong  are  not  pointed  out,  we  cannot  enter  into  the  question  on 
that  particular  point.  We  think  it  cannot  be  denied  that  a  compromise  was  effected. 
The  amount  paid  over  as  a  compromise,  |418,  was  either  due  to  the  Government  or  not 
due.  If  not  due,  they  had  no  right  to  it,  and  Levison  Bros.  &  Co.  are  too  shrewd  to  pay 
more  than  they  could  help.  If,  on  the  other  hand,  the  Department  had  a  right  to  exact 
|418,  it  is  perfectly  clear  that  this  could  not  be  the  full  penalty  which  the  law  directs. 
The  amounts  stated  in  our  former  resolution  are  vouched  for  by  a  wholesale  house  here 
as  being  correct. 

With  regard  to  the  amount  for  which  the  seizure  was  compromised,  we  would  refer 
you  to  order  issued  by  the  Department  on  the  subject. 

With  regard  to  the  publicity  given  to  the  facts,  it  is  not  our  wish  to  embarrass  the 
Department,  but,  as  it  is  a  matter  which  affects  the  trade  throughout  the  entire 
Dominion,  and  as  it  is  often  difficult  to  get  facts  which  can  safely  be  published,  we  felt 
that  this  was  an  opportunity  which  should  not  be  lost  and  where  action  should  be  taken. 
At  the  same  time,  we  appreciate  the  wish  of  the  Minister  that  the  honest  trader  should 
have  every  protection  afforded  by  law,  and  appreciate  his  endeavors  to  see  justice  done, 
and  further  think  an  expression  of  opinion  from  the  various  trade  centres  throughout 
the  Dominion  are  possibly  the  best  means  we  can  have  to  strengthen  his  hands. 


THE  FIRM'S  EXPLANATION. 
Editor  Dry  Goods  Review  : 

Dear  Sir,— We  beg  to  acknowledge  receipt  ot  your  communication  of  the  15th  inst. 
in  which  you  ask  us  to  state  our  side  of  the  case  in  reference  to  the  resolutions  passed 
by  the  Board  of  Trade  of  the  City  of  Toronto,  and  by  the  Wholesale  Dry  Goods  Section. 
As  we  are  more  than  anxiousthat  justice  should  be  done,  and,  as  your  paper  is  the  only 
one  that  has  asked  us  for  a  statement  of  our  side  of  the  case,  we  herewith  gladly 
give  it. 

At  the  outset,  we  desire  to  Inform  you  that  our  concern  has  done  an  unimpeachable 
business  for  the  past  25  years,  which  can  easily  be  verified,  and,  being  one  of  the  large 
importing  concerns  of  this  country,  we  feel  that  if  the  Board  of  Trade  of  the  city  of 
Toronto  had  desired  that  each  party  should  receive  equal  justice,  they  certainly  would 
have  sent  a  representative  to  us,  to  whom  we  would  have  stated  our  side  of  the  ease, 
and  the  resolutions  passed  by  them,  mentioning  our  name,  would  evidently  never 
have  been  passed  at  all,  as  we  are  misrepresented  to  a  very  great  extent.  Following  is 
a  true  synopsis  of  the  case : 

A  representative  of  a  Jobber  called  on  us,  through  no  solicitation  on  our  part,  and 
asked  us  to  show  him  our  merchandise.  He  placed  an  order  for  a  number  of  styles 
which  he  said  his  concern  would  distribute  throughout  the  Dominion  of  Canada,  and 
as  he  desired  tohave  control  of  our  brand,  a  contract  was  made  between  us.  We  found 
that  certain  styles  which  this  representative  purchased  were  in  the  United  States  bonded 
warehouse,  but  a  product  of  Great  Britain.  In  order  to  avail  ourselves  of  the  10  per  cent, 
preferential  duty  which  the  Canadian  Government  allows  !on  British  product,  we  felt 
absolutely  positive,  there  being  no  doubt  whatsoever  in  our  minds,  and  we  are  of  the  same 
opinion  at  this  time,  that  we  had  the  perfect  right  to  reship  those  goods  to  the  country 
of  their  production,  which  was  Great  Britain,  and  reship  them  to  Canada.  The  Canadian 
Government,  after  the  landing  of  the  merchandise,  investigated  the  matter,  and  we 
gave  them  the  above  information  of  our  own  free  will,  as  there  was  nothing  wrong 
intended  by  us,  and  we  have  proven  beyond  a  doubt  that  there  was  no  undervaluation 
made  of  the  merchandise.  The  Government  being  satisfied  in  this  respect,  that  the 
goods  were  the  product  of  Great  Baitain,  had  only  one  question  to  decide,  whether  they 
were  subject  to  the  duty  of  the  UDited  States  or  of  Great  Biilain.  The  Commissioner  of 
Customs,  as  we  understand  it,  gave  his  decision— that  since  the  goods  were  in  the  port 
of  the  United  States,  although  they  never  entered  the  United  States  territory,  we  were 
not  entitled  to  the  10  percent,  preferential  duty.  While  we  always  obey  the  laws  of  all 
countries,  we,  nevertheless,  doubt  the  justice  of  such  a  law. 

The  above  is  all  there  is  to  this  case,  and  someone  has  been  trying,  perhaps  for  other 
reasons,  to  make  a  mountain  out  of  a  molehill.  If  the  Board  of  Trade  of  the  city  of 
Toronto  would  have  looked  into  this  case  thoroughly,  they  might  possibly  have  found 
a  reason  for  giving  this  case  such  great  notoriety  by  the  parties  interested,  and  if  the 
matter  is  thoroughly  sifted  by  the  trade  at  large,  they  will  find  that  competition  is  the 
main  reason  for  the  extraordinary  efforts  to  destroy  legitimate  business. 

The  resolutions  passed  by  that  body,  and  which  have  been  taken  up  by  the  press, 
so  far  as  we  are  concerned,  are  uncalled  for.  Should  these  proceedings  prove  in  any 
manner  or  form  detrimental  to  our  interests,  we  shall  Ihen  know  what  steps  to  take  in 
the  matter.  However,  we  have  nothing  to  fear  from  any  resolutions  passed,  nor  from 
any  Government  that  desires  to  do  justice,  no  matter  under  what  flag  its  aliens  do 
business.  Yours  respectfully, 

Lb vi son  Bros.  &  Co. 
New  York,  June  20,  1898. 


A  LARGE  CLOTHING  HOUSE. 

Lailey,  Watson  &  Bond,  manufacturers  and  wholesale  dealers 
in  men's  clothing,  Toronto,  extend  an  invitation  to  their  customers 
to  call  at  their  warehouse,  5 1  Front  street  west,  when  in  Toronto. 
This  firm  have  made  great  progress  in  the  last  few  years,  and  now 
claim  that  they  are  making  the  best-fitting  clothing  on  the  Canadian 
market. 

This  contention  seems  to  be  borne  out  by  the  facts,  as  the  firm's 
business  has  increased  so  largely  this  season  that  it  has  been  found 
necessary  to  add  to  their  already  large  wharehouse,  an  extra  flat, 
75  x  150  ft.  This  will  be  used  as  a  cutting  and  trimming  room, 
and  will  be  one  of  the  largest  of  its  kind  in  Canada. 
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Dolls 
Toys 
Fancy  Goods 


Elc. 


For  Xmas 
Trade 
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FALL  1899 


Travellers 

will  be  on  the  road 
early  in  July  with  the 
grandest  display  oi 
samples  ever  yet  shown. 
Wait  for  them. 

For  the  convenience 
of  busy  dealers  who 
have  not  time  to  make 
their  own  selections  we 

put  up  assorted  cases  of  goods,  for  Christmas 

gifts,  for  any  amount  desired. 

Having  had  many  years  experience  in  this  busi- 
ness, we  know  thoroughly  the  requirements  of  the 
trade. 

The  .  . . 

H.  A.  NELSON  &  SONS  CO. 


MONTREAL. 


Limited 


Toronto  Sample  Room, 


56  and  58  Front 
.  .  .  Street  West 
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Staple  Department 

Large  variety  and  choice  assortment  in 
Domestic,  British,  and  American  goods. 
Keen  buyers  will  find  our  prices  meet 
competition. 

Smallwares  Department 

Novelties  in  Enameled  and  Steel  Belt 
Buckles,  Belt  Pins,  Beauty  Pins;  Excelsior 
Collar  Stiffener,  2  and  2>^-inch,  in  white, 
grey,  and  black;  Valenciennes  Laces  and 
Insertions,  latest  designs. 
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SNA/AIM     BRAND 

DOWN  COMFORTERS,  COTTON  COMFORTERS 

BED  PILLOWS 


BE    SURE    AND    SEE    OUR    SAMPLES. 


Letter  Orders  Promptly  and  Accurately  Filled.      Ask  for  Price  List. 

DOWN     COMFORTERS     MADE     OVER. 

The  Toronto  Feather  &  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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THE  COMING  SEASON. 
EXT  month  the  Fall 
millinery  season  will 
be  formally  opened  by  the  wholesale 
trade  which  is  making  elaborate 
preparations.  Some  idea  of  what 
we  may  expect  to  see  may  be  gathered  by  read- 
ing the  following  articles.  The  openings,  it  is 
supposed,  will  begin  about  Monday,  August  28. 


AN  INTERESTING  CHAT  ON    TRADE  PROSPECTS. 

When  a  representative  of  The  Dry  Goods  Review  called  upon 
S.  F.  McKinnon  &  Co.,  Limited,  a  director  of  the  company  spent 
a  short  time  talking  over  the  past,  present,  and  future  of  the  millin- 
ery and  cloak  trade.  He  said:  "The  Summer  season  is  fast 
drawing  to  its  close,  and  in  reviewing  the  millinery  trade  for  the 
past  season  when  taken  from  first  to  last  we  class  it  as  satisfactory. 
At  the  time  when  millinery  should  have  been  at  its  best  the  weather 
was  cold,  which  had  the  effect  of  slightly  retarding  the  May  trade. 
Although  at  no  time  did  it  rise  to  an  exciting  pitch,  still,  as  we  have 
already  said,  a  good  steady  trade  has  all  through  been  maintained, 
which,  in  our  opinion,  will  show  good  results  when  balance  sheets 
are  made  out  at  the  end  of  the  season. 

"  One  feature  of  the  trade  which  is  becoming  more  marked  each 
season  is  the  disposition  towards  careful  buying,  buyers  making 
selections  almost,  we  might  say,  from  day  to  day  as  the  season 
progresses.  In  these  days  of  sudden  change  in  styles  this  is  the 
correct  way  to  handle  millinery.  It  must  not  be  forgotten,  of 
course,  that  sufficient  goods  must  be  bought  early  to  create  a  favor- 
able impression  (for  with  ladies,  at  least,  first  impressions  are 
usually  indelible)  at  the  beginning  or  opening  season  when  the 
ladies  begin  to  realize  that  the  time  has  come  to  look  through  the 
different  millinery  establishments  within  their  reach.  We  said  that 
careful  buying  had  been  the  rule,  which  will  lead  to  stocks  being 
well  reduced  and  in  a  healthy  condition  when  the  line  dividing  the 
seasons  is  shown — a  condition  so  much  to  be  desired  in  these  days 
when  everybody  is  prepared  to  pay  a  fair  price  for  correct  new 
goods,  but  few  who  will  recognize  at  any  price  the  high  rank  hat  of 
a  previous  season. 

"As  to  the  present,  or  July  trade,  there  is  not  much  to  be  said. 
Sailors,  walking  hats,  flowers,  tips,  ribbons,  chiffons,  taffeta  silks 
and  laces  will  all  be  in  good  demand,  with  the  usual  midsummer 
leaning  to  black,  white,  and  cream.  Our  stock  is  replete  with  all 
such  lines,  which  can  be  promptly  delivered. 

'  •  There  is  a  peculiar  fascination  in  Summer  millinery  which  is 
always  eagerly  looked  forward  to,  yet  each  season  brings  its  pleasing 


•  ,  features,  and   a  look  through 

our  Fall  samples  reveals  this 

fact.     Many  new  creations  and  novelties  being  shown 

produces  an  entire  change  of  character  as  compared  with 

previous  seasons. 

' '  Our  resident  European  buyer  has  been  in  the  foreign  markets 

since  early  in  March  for  the  one  purpose  of  securing  the  goods, 

which,  in  his  judgment,  are  best  adapted  to  the  trade  of  this  country, 

as  evolved  from  the  leading  millinery  manufacturing  centres  of  the 

world.     Our  American  buyer  has  also  been  employing   his  long 

experience  and  good  judgment  in  the  leading  American  markets  in 

the  interests  of  our  hat  department.     Their  joint  efforts  enable  us  to 

send  out  our  14  representatives  with  a  complete  range  of  samples  of 

millinery  and  fancy  dry  goods,  which  in  extent,  character  and  value, 

is  fully  equal  to  any  previous  collection  sent  out  by  us. 

"  You  say  that  our  surroundings  show  evident  signs  of  pros- 
perity. Well,  it  is  a  fact  that  all  branches  of  our  business  have 
been  and  are  expanding.  Our  present  premises  having  proved 
inadequate  to  meet  the  requirements  of  our  business,  Mr. 
McKinnon,  the  president  of  the  company,  has  commenced  to  build 
a  large  warehouse  on  the  corner  of  Wellington  and  York  streets, 
which,  when  completed,  will  be  occupied  by  the  company.  This 
will  give  us  very  much  more  warehouse  as  well  as  factory  space 
than  we  have  previously  had.  This  building  is  to  be  up-to-date 
and  thoroughly  appointed  in  every  respect,  and,  although  it  cannot 
be  complete  in  time  for  the  Fall  trade,  it  will  be  ready  for  occupa- 
tion by  December  1. 

"  At  this  date  we  have  covered  nearly  all  the  ground  with  our 
Fall  and  Winter  jacket  samples,  and  have  orders  on  our  books 
from  almost  every  city  and  town  east  and  west  from  ocean  to 
ocean.  We  have  full  sail  on  in  the  factory  and  working  overtime, 
as  on  figuring  out  what  we  have  to  do  there  is  not  a  minute  to  spare 
in  order  to  get  all  orders  out  and  delivered  within  the  specified 
time.  Our  costumes  and  skirts  have  been  equally  successful  with 
the  jackets. 

"  For  the  benefit  of  buyers  who  may  be  visiting  this  market 
early,  you  might  say  that  we  will  have  a  full  range  of  jackets, 
costumes  and  skirts  on  our  tables  in  good  time  for  early  Fall  trade. 


MILLINERY  EVEN  IN  THE  KLONDIKE. 
Our  representative,  in  making  his  customary  visit  to  the  large 
wholesale  millinery  establishment  of  The  D.  McCall  Co.,  Limited, 
was  received  by  Mr,  McCall.  This  firm  have  had  a  most  success- 
ful season's  business.  In  reply  to  the  reporter's  query,  he  said  ; 
"  The  Spring  and  Summer  season  of  1899  is  now  almost  a  matter 
of  history.  It  will  appear  on  our  record  book  as  the  biggest  season 
in  every  respect  we  have  ever  been  favored  with.  Our  sales  not 
only  show  a  great  increase  in  the  aggregate  over  the  corresponding 
seasons  of  the  past,  but  a  continuous  increase  from  the  commence- 
ment of  the  season  every  week.  Every  month  was  far  in  excess  of 
the  same  period  heretofore.  Our  individual  increase  in  sales  show 
that  we  have  not  only  been  doing  more  trade  with  our  old  customers, 
but  have  been  constantly  adding  to  the  long  roll  in  every  part  of 
the   Dominion,  not  excepting   Dawson   City.     Yes,  sir,  we  made 
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WHOLESALE  MILLINERY 

Fall  Season 


WE   COVER    THE 

ENTIRE 
DOMINION. 


WE  ARE    TIGHTENING  OUR  HOLD  ON  THE  TRADE  OF  CANADA 


Kindly  Reserve  Orders. 


The  D.  McCALL  CO., 


Fall  nillinery. 


Limited 
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[MANUFACTURERS'  prices  are  advancing  every 
day  for  repeat  orders. 

Order  your  Millinery  now  before  we  are  obliged 
to  raise  our  prices. 

You  will  make  no  old  stock  by  buying  from  our 
samples.      They  are  right. 

Representatives  are  now  covering  the  Dominion. 


zwg, 
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The  JOHN  D.  IVEY  CO..  Limited 


TORONTO, 


MONTREAL. 
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MILLINERY     Continued. 

several  large  shipments  to  the   Klondyke   centre  during  the  past 

season. 

"  The  prospects  ior  the  Fall  are  unusually  bright,  notwithstand- 
ing the  backwardness  of  the  early  trade  experienced  in  some 
sections  of  the  country  and  the  rather  unseasonable  weather  during 
May,  which  tended  to  retard  trade  somewhat,  we  feel  satisfied  the 
season's  business  will  wind  up  generally  better  than  the  average. 
Stocks  are  low  and  in  good  shape.  Money  is  much  easier  than  for 
many  years  ;  in  fact,  every  good  feature  is  prominent.  Owing  to 
the  general  advance  in  all  staple  lines  in  the  European  markets,  we 
expect  big  early  business,  and  it's  only  fair  to  your  subscribers  to 
know  that  our  buyers  have  been  on  the  alert  and  made  their  pur- 
chases early,  thus  taking  advantage  of  the  lowest  quotations." 

Before  leaving  the  warehouse,  our  representative  was  shown 
through  the  firm's  trimming  department,  which  has  just  recently- 
been  rearranged.  Mr.  McCall  is  highly  pleased  with  the  result  of 
the  alterations,  and  claims  that  it  is  the  largest  and  brightest  trim- 
ming room  in  the  Dominion.  It  occupies  the  front  half  of  the  fourth 
floor,  and  it  is  expected  the  increased  space  will  be  ample  to  accom- 
modate the  hundreds  of  milliners  who  make  their  headquarters  at 
this  warehouse  each  season. 

WHAT    PROMISES  TO    BE   POPULAR. 

The  John  D.  Ivey  Co.,  Limited,  are  making  preparations  now 
for  the  reception  of  their  Fall  stock  of  millinery.  Having  passed 
through  a  very  successful  Summer  season,  they  feel  warranted  in 
expecting  a  large  business  for  the  coming  season. 

The  variety  in  millinery  renders  it  a  continual  source  of  attrac- 
tion, both  in  regard  to  materials,  shapes  and  designs.  For  the 
coming  season  every  model  seems  to  have  a  character  peculiarly  its 
own,  the  richness  of  materials,  designs  so  unique  and  shapes  so 
original  as  to  give  exclusive  styles. 

The  crowns  of  the  picture  hats  are  higher,  and  the  brims  very 
artistically  bent  into  many  effective  shapes.  Medium-sized  hats 
will  be  most  popular  for  ordinary  wear.  Toques  are  rather  larger 
than  usual,  and  Spanish  turbans  have  entirely  displaced  those  of 
smaller  size.  For  early  Fall  trade,  felt  hats  trimmed  with  velvet 
and  ribbon,  introducing  some  new  stylish  bows  for  side  trimming, 
will  be  much  used  for  ordinary  wear. 

The  leading  colors  will  be  mulberry,  crimson,  wood  violet, 
eminence  purple,  castor  and  grey.  Brown,  blue  and  hydrangea 
tints  maintain  their  old  positions. 

Velvet  will  naturally  be  the  material  most  used  in  the  manufac- 
ture of  Fall  millinery,  but  the  variety  of  weaves — such  as  moss 
velvet,  terry  velvet,  corduroy,  embroidered,  embossed,  mirior 
and  plain — makes  the  assortment  of  this  material  very  large,  and 
it  is  used  in  combination  with  nets,  gauzes,  chiffons  and  tulles. 

Ribbons  are  very  rich  in  design  and  quality  in  high- class  goods, 
and  these  designs  are  copied  in  lower-priced  ribbons,  giving  the  effect 
of  the  more  expensive  article  as  nearly  as  posssble.  Wings,  quills, 
ostrich  tips,  paradise  plumes  and  osprey  will  be  the  decorations  for 
Winter  millinery,  while  velvet  foliage  and  unmounted  flowers  will 
play  an  important  part. 

The  hat  ornaments  will  be  chiefly  of  the  square  buckle  form  or 
long  stick-pin,  and  are  of  endless  variety,  such  as  gold,  steel,  pearl, 
rhinestone  and  jet,  either  plain  or  a  combination  of  metal  and 
stone.  Chenille  and  felt  braids  are  as  much  in  evidence  as 
formerly,  and  are  shown  in  some  very  novel  patterns. 

MILLINERY  COLORS  FOR  FALL. 
The  French  color  cards  for  a  new  season  are  always   awaited 
with  interest  by  the  millinery  trade.  So  important  a  feature  is  color 
in  millinery  goods  that  much  of  the  value  in  novelty  lines  is  gov- 


erned by  the  coloring.  This  being  a  generally  conceded  fact,  it  is 
then  small  wonder  that  much  importance  is  attached  by  the  trade 
to  the  color  cards  as  they  appear  each  new  season. 

The  dress  goods  buyer,  unless  he  be  a  representative  of  a  house 
catering  to  high-class  trade,  must  of  necessity  be  very  shy  of  novelty 
colorings,  but  the  average  millinery  buyer  finds  that  much  of  the 
success  in  stock  selection  comes  from  having  a  good  assortment  of 
the  season's  novelty  colorings. 

It  is  often  necessary  to  discriminate  in  making  a  selection  of 
novelty  colorings,  and  for  this  reason  buyers  must  make  a  study  of 
the  color  tendencies  of  a  season  in  order  to  judge  of  their  relative 
merits. 

The  millinery  card  for  the  coming  Fall  leads  off  with  a  full 
series  of  blue  tones,  somewhat  similar  to  those  shown  on  the  1898 
card,  only  with  less  of  the  lavender.  This  series,  in  its  darkest 
tone,  shades  to  national. 

The  color  cards  of  both  1897  and  1898  gave  the  same  promin- 
ence to  blue  tones.  But  each  year  there  has  been  a  gradual  getting 
away  from  the  lavender  tinge,  until  now  there  is  hardly  a  sugges- 
tion left. 

A  group  of  attractive  rose  tones  comes  next  on  the  card.  The 
early  Spring  season  gave  sufficient  favor  to  tones  of  this  character 
to  make  it  reasonably  sure  that  their  popularity  will  be  renewed  in 
the  Fall. 

Yellow  tones  are  promised  a  fair  measure  of  success.  As  pre- 
sented they  are  in  lighter,  clearer  tones  than  for  some  seasons. 

Green  appears  in  the  familiar  reseda  or  sage  tones,  also  bright 
olive,  nile  and  emerald,  and  three  tones  with  bluish  caste. 

Purple  shadings  are  well  represented  in  both  the  blue  and  the 
red  tones.  The  familiar  iris  and  clematis  tones,  the  fuchsia  and 
two  series  of  pinkish  mauve  shadings. 

Coral  tones,  from  palest  tint  to  deep  red,  likewise  rose  pink 
from  the  well-known  bengal  pink  to  roi,  and  a  new  series  of  flame 
reds  offer  a  wide  range  of  choice  in  colorings  of  this  order. 

Neutral  tones,  as  beige,  dull  brown  and  gray  are  each  repre. 
sented  in  a  series.  There  is  also  a  three-tone  series  of  delft  blues, 
a  pure  turquoise  and  the  usual  ciel  and  forget-me-not  blues. 

Distributed  through  the  card  are  to  be  found  here  and  there 
single  color  tones.  A  novel  yellow  tone  is  appropriately  named 
banana  ;  a  vivid  green  is  caspienne. 

A  feature  well  worthy  of  mention  is  the  closing  series  on  the 
card  which  is  made  up  of  six  delicate  pastel  tones,  sometimes 
known  as  art  colorings.  There  has  been  some  revival  of  colorings 
of  this  character  during  the  present  season,  and  millinery  buyers, 
in  making  up  the  color  palette  for  Autumn,  will  do  well  to  bear 
them  in  mind. 

The  total  absence  of  any  fancy  color  combinations,  usually  a 
feature  of  this  card,  gives  strong  evidence  that  plain  colors  are  to 
prevail.  This  being  the  case,  it  is  more  than  ever  important  that 
the  Fall  millinery  lines  contain  a  strong  assorment  of  novelty  color- 
ings that  variety  in  tone  may  make  amends  for  any  lack  of  new 
color  combinations  or  unions. — Chicago  Dry  Goods  Reporter. 


FUR   ROBES  AND  COATS. 

The  J.  H.  Bishop  Co.,  whose  advertisement  appears  on  another 
page,  are  already  quite  well  known  to  a  large  part  of  the  Canadian 
trade  as  makers  of  fur  robes  and  coats.  Throughout  the  United 
States,  where  their  goods  have  been  sold  for  the  past  25  years,  their 
name  is  synonymous  with  first-class  goods.  About  January  I,  they 
started  a  Canadian  branch  at  Sandwich,  and  are  already  enjoying 
a  good  trade  in  their  special  lines,  their  reputation  for  making 
good  goods  and  selling  them  at  right  prices  making  it  quite  easy  to 
place  their  goods  on  the  market. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  145 


MILLINERY— MANTLES 


Wait  For  The 
flcKinnons'  flan 
To  Get  to  You 


Fall  1890 


OUR  TRAVELLERS  are  away  with  a  complete  range  of  samples  of  all  that's 
m  to  be  in  demand  for  the  Fall  trade.      Our  policy  is  always  to  go  the   past  one   better. 

We've  had  this  idea  in  making  our  selections,  and  we  believe  it's  the  finest  and  widest 
range  you'll  meet  on  the  road  this  year. 

OUR  MEN  WILL  COVER  ALL  CANADA,  from  the  Atlantic  to  the 
Pacific.  There'll  be  nobody  missed,  and  the  trade  generally  can  well  afford  to  wait 
until  our  representatives  see  them.  Experience  has  taught  this,  and  you'll  profit  by  it 
as  a  matter  of  course. 

MILLINERY. — Our  resident  European  buyer  has  searched  the  whole  "  King- 
dom of  Fashions"  in  gathering  together  the  best  that  could  be  got  in  millinery, 
trimmings,  millinery  novelties  and  needs  generally,  and  our  extra  buyers  have  been 
with  him  to  help  in  the  selection  of  them. 

MANTLES. — McKinnon-made  Mantles  have  been  a  year  before  the  people, 
the  trade  have  tested  them,  the  consumer  has  tested  them,  and  the  evidence  of  the 
satisfaction  they  have  given  is  in  the  fact  that  up  to  date  this  season  orders  have 
increased  a  hundred  fold.  They're  the  best  in  every  way — best  styles,  best  made, 
best  quality,  and  the  biggest  profit  to  the  dealer.  Full  range  of  samples  with  our 
travellers  and  in  the  warerooms. 


S.  F.  McKINNON  &  CO.,  Limited,  7U73  York  Street,  TORONTO. 
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AUTUMN    OUTLOOK    FOR    DRY    GOODS   IN    THE    WEST. 

TRADE    REPORTS    FAVORABLE    AT    WINNIPEG THE    NEW    GATLT    WAREHOUSE — CLOTHING    AND    FURNISHINGS A 

GLANCE    AHEAD    AT    MILLINERY — THE    WHITLA    FIRM'S    STOCK NOTES    OF    NEWS 

FROM    OUR    WINNIPEG     CORRESPONDENT. 


From  The  Dry  Goods  Review's  Special  Correspondent. 

Winnipeg,  June  30,  1899. 

I  In  gathering  up  notes  and  news  for  the  Fall  number,  it  is  gratifying 
to  find  that  the  wet  Autumn  of  last  year,  which  necessitated  the 
carrying  over  of  large  stocks  of  goods,  will  not  affect  the  trade  of  the 
present  season  to  the  same  extent  as  was  feared  some  time  ago. 
It  is,  of  course,  still  early  to  pronounce  judgment,  but,  still,  almost 
all  travelers  have  already  made  their  returns  of 
orders  for  staple  lines,  and  these  show  that, 
although  in  some  parts  of  the  Province  the  stocks 
carried  over  have  reduced  the  orders  for  the  com- 
ing season,  the  opening  of  new  districts  and  the 
general  increase  of  trade  has  not  only  balanced, 
but  gone  beyond,  this,  and  to-day  the  orders  for 
Fall  goods  are  actually  larger  than  at  the  same 
period  of  last  year. 

Taken  as  a  whole,  the  past  year  has  been  a 
good  one  for  wholesale  merchants,  as  the  erection 
of  large  and  costly  warehouses  abundantly 
testifies. 

There  is,  of  course,  on  the  part  of 
houses  in  the  East,  a  tendency  to  crowd 
into  the  territory,  and  the  eagerness  to 
do  this  will  result  in  some  being  bitten, 
without  a  doubt.  There  are  peculiarities 
about  the  trade  in  the  West  that  require 
patient  study  and  much  and  careful 
observation,  and  the  newly  -  arrived 
traveler  from  the  East  is  not  liable  to 
have  this  information  by  inspiration,  and 
his  house  suffers  accordingly,  and  either 
draws  out  altogether,  or  learns  wisdom 
by  expensive  experience. 

SITE   OF   THE    NEW    GAULT    WAREHOUSE. 

One  of  the  events  of  the  past  month 
has  been  the  decision  of  Mr.  Gault,  of 
Montreal,  to  erect  a  large  warehouse 
here.  The  site  chosen  is  one  street  west 
of  here,  not  three  minutes'  walk  from  the 
general  postoffice,  and  in  the  very  heart 
of  the  city.  The  plans  are  not  yet  com- 
plete, but  there  is  no  doubt  the  building 
will  be  in  keeping  with  some  of  its  stately 
neighbors,  Geo.  D.  Wood  &  Co.,  R.  J. 
Whitla  &  Co.,  and  others.  The  site  is 
quite  historic.  Part  of  it  is  occupied  by  a 
small  brick  church,  which,  in  the  early 
eighties,  before  the  union  of  the  various 
Methodist  bodies,  was  erected  and  occu- 
pied by  the  Episcopalian  branch  of  that 
church,  and  was  considered  an  ornament 
to  the  then  budding  city.  After  the 
union,  the  property  was  sold,  and  was 
for  years  rented  to  various  bodies  for 
religious    worship.      Prominent    among 


these  were  the  Holiness  League  and  the  Hornerites.  The  church 
is,  of  course,  to  be  pulled  down,  and  soon  the  shouting  of  dray- 
men, masons,  bricklayers,  and  the  like,  will  take  the  place  of  the 
Halleluiahs  that  have  been  both  loud  and  frequent.  It  will  be  quite 
a  year,  if  not  longer,  before  this  building  will  be  occupied. 

CLOTHING   AND   FURNISHINGS. 

W.  J.  Peck  &  Co.  report  the  Fall  trade  very  satisfactory  in  all 
lines  of  clothing.  Purchases  have  been 
heavy,  and  the  class  of  goods  demanded 
of  superior  quality.  Especially  heavy 
orders  have  been  booked  for  furs.  Mr. 
Stewart,  who  has  charge  of  their  shirt  and 
tie  department,  is  at  present  enjoying  a 
well-earned  holiday. 

Myron  McBride  &  Co.  find  that  the 
weather  has  considerably  influenced  their 
trade  in  men's  furnishings.  The  very  back- 
ward Spring  had  the  effect  of  leaving  many 
retail  stocks  almost  unbroken  until  quite 
late  in  the  season,  and  this,  of  course,  re- 
acted on  the  wholesale  houses.  Notwith- 
standing this,  however,  they  report  a  satis- 
factory increase  in  the  volume  of  business, 
particularly  from  the  Territories  and  British 
Columbia,  and  the  present  warm  weather 
warrants  the  confident  expectation  of  a  very 
large  turnover  during  the  season.  Already, 
many  orders  for  Fall  goods  have  been 
booked.  Their  large  warehouse  is  filled 
throughout  its  three  floors  and  basement 
with  a  very  complete  assortment  of  mascu- 
line wearables  of  all  descriptions,  both 
staple  and  fancy.  The  influence  of  the 
bicycle  becomes  more  and  more  apparent, 
and  the  rage  for  clothing  specially  designed 
for  riders  of  the  ' '  silent  steed  ' '  is  enormous . 
The  fact  that  ' '  when  Manitoba  is  hot,  it  is 
very  hot,"  makes  the  demand  for  light  and, 
at  the  same  time,  stylish,  clothing,  very 
large.  The  taste  and  skill  of  manufacturers 
have  left  little  to  be  desired  in  lightweight 
goods.  This  firm  have  done  much  to  antici- 
pate customers'  wants  in  these  directions, 
and  are  meeting  with  the  just  reward  of 
their  industry. 

Mr.  Slater,  western  repre- 
sentative of  Robinson,  Little 
&  Co.,  is  on  the  road  with 
Fall  samples,  and  had  not 
returned  up  to  time  of  writing. 


R.   J.   WHITLA  &  CO. 

R.  J.  Whitla  &  Co.'s  ware- 
house was  like  a  hive  of  bees 
when  your  correspondent 
called.       Their  ^buyer,     Mr. 


Colored  Embroidered  Robe. 
(As  shown  by  Brophy,  Cains  &  Co.,  Montreal.) 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


147 


« THE  BEST  ARE  THE  CHEAPEST" 


.  .  .  ARE  THE  BEST .  .  . 


w 


Gillespie,  Ansley   dr»  Co. 


Travellers  now  showing  new 
collection  of  samples  for  Fall  trade. 


Wholesale  Agents. 


Toronto,    0xt- 


Empire  Carpets 


Are  Clean 


Each  fibre  of  every  thread  is 
thoroughly  cleansed  of  all  objection- 
able matter  before  being  dyed. 


The  Colors  are 
Guaranteed 
Absolutely  Fast 
In  All  Grades. 


The  values  are  endorsed  by  the  leading  carpet 
handlers  throughout  the  Dominion. 

"Are  you  on  our  list?"  A  line  to  us 
will  bring  samples.  Our  travellers  will  call  if 
you  wish. 

MR.  J.  F.  McALISTER,  Yongc  St.  Arcade. 
Represents  us  East  of  Toronto. 

MR.  W.  W.  ANDERSON.  Yonge  St.  Arcade. 
Represents  us  West  of  Toronto. 

MR.  R.  E.  COOPER,  Victoria,  B.C.. 

Represents  us  from  Winnipeg  to  the  Kiondyke. 

They  are  looking  for  your  trade. 


The  Empire  Carpet  Co., 


St.  Catharines, 

.  .  .  Ontario. 
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AUTUMN  OUTLOOK     Continued. 

Campbell,  has  just  returned  from  the  European  markets,  and  says 
that  never  in  his  experience  had  he  to  contend  with  such  generally 
advancing  markets.  However,  as  many  of  the  purchases  were 
made  very  early,  a  large  number  of  lines  were  placed  at  former 
prices.  Of  this  their  customers  will  get  the  benefit.  Mr.  Campbell 
reports  the  advance  in  woollens  as  very  marked.  The  firm  make  a 
specialty  of  hosiery,  and  the  stock  now  arriving  is  exceptionally 
fine.  The  third  floor  display  of  hosiery  and  ladies'  underwear  is 
well  worth  seeing.  Men's  furnishings  also  are  very  fully  stocked 
with  all  leading  lines  and  novelties.  The  increase  of  business  in 
the  Spring  necessitated  the  putting  on  of  additional  travelers,  and 
the  firm  now  have  six  men  covering  the  territory  between  Fort 
William  and  Central  British  Columbia.  These  travelers  are  just 
rounding  up  with  Fall  orders,  and  the  increased  business  over  that 
of  the  same  season  last  year  is  both  encouraging  and  gratifying  to 
the  head  of  the  house.  All  hands  are  looking  forward  to  the  time 
when  they  will  be  able  to  move  into  their  commodious  new  ware- 
house. The  foundation  is  completed  and  the  brick  superstructure 
is  being  proceeded  with  as  rapidly  as  possible.  The  stone  is  carried 
up  five  feet  above  the  base  line,  and  the  basement  will  be  so  large 
and  light  that  it  will  be  quite  equal  to  an  additional  storey. 

MILLINERY. 

It  is  rather  too  early  for  millinery.  Samples  of  many  lines  have 
arrived,  but  as  yet  stocks  are  not  complete.  Bryce  &  Co.,  repre- 
senting Thomas  May,  just  received  their  samples  when  your 
correspondent  called,  and  they  were  not  in  order  for  inspection. 
Mr.  Bryce  is  absent  on  his  British  Columbia  trip. 

John  McRae,  of  The  D.  McCall  Co.,  Limited,  kindly  gave 
your  correspondent  a  hurried  survey  of  his  samples  before  leaving 
for  an  extended  trip  through  the  Province  and  Territories.  Of 
course,  trimmed  goods  are  not  on  hand  yet,  but  the  felt  hats  and 
shapes  are  many  of  them  very  pretty.  The  "Templar"  is  a  style 
sure  to  be  popular.  It  is  a  low  crowned  walking  hat  with  high 
curving  brim  covered  with  fancy  haircloth.  Round  the  crown, 
exactly  following  the  lines  of  the  brim,  only  about  three  inches 
higher,  are  wired  folds  of  the  haircloth.  Directly  in  front  is  a 
bunch  of  black  quills,  fastened  with  a  steel  buckle.  The  effect  is 
simple  but  very  stylish. 

Another  pretty  hat  is  the  "  Uneeda,"  a  satin  beaver  with 
crown  dinted  deep  on  the  top  and  slightly  at  the  sides,  the  brim 
somewhat  wide  and  rolling,  fancy  striped  satin  crush  band  and 
white  quills.  This  style  comes  in  seven  shades  and  is  equally  pretty 
in  all. 

The  "Waldorf"  is  a  hat  with  a  rather  rakish  air.  The  crown 
is  high,  rather  squeezed  in  effect  and  tilted  to  one  side.  The  brim 
is  high  and  rolling.  It  has  a  tight  band  and  a  wing  at  the  side. 
It  is  most  effective  in  pearl  grey.  The  "  Beresford  "  is  a  low- 
crowned,  low-rimmed  walker,  with  large  wings  at  the  side  and  iu\\ 
rosette  in  front.  It  is  most  becoming  to  slight  figures  and  ovaj 
faces.  The  "  Athol  "  is  a  pretty  hat  rather  resembling  the  French 
walking  hat  of  the  past  season,  only  the  crown  is  round  and  flat,  in- 
stead of  vaudeville.  In  sailor  hats,  the  tendency  is  to  both  medium 
crowns  and  brims  ;  many  of  the  latter  have  the  tire  effect.  There 
is  a  great  range  of  children's  goods  in  fancy  colored  felts,  stiffened 
tarns  and  the  like. 

TRIMMINGS. 

For  feathers,  three  things  predominate :  Hackles,  angel  wings 
and  demi-plumes,  and  you  may,  if  so  minded,  have  them  all  on 
one  hat  and  be  quite  correct.  The  hackles  are  very  pretty. 
Fancy  velvets  are  among  the  latest  things,  and  some  of  the 
patterns  are  extremely  beautiful.  A  very  fine  effect  is  produced 
by  the  design  in  black  cut  velvet  on  old  rose,  lavender,  pink, 
cyrano  and  blue  grounds.     In  ribbons,  the  styles  seem  to  run  more 


to  plain  than  fancy,  though  many  of  the  latter  are  shown.  Glace 
satin,  in  all  the  new  shades,  will  be  used  with  the  fancy  velvet. 
The  fondness  for  black  and  white  effects  is  still  very  noticeable. 
Flowers  and  foliage  will  be  used  to  some  extent,  and  the  variegated 
foliage  in  velvet  is  very  handsome. 

NOTES. 

In  the  Mclntyre  block,  not  less  than  17  eastern  firms  have 
located  their  representatives.  Their  quarters  are  handsome  and 
convenient,  but  at  the  present  time  nearly  every  door  bears  the 
legend  :  "  Back  the  first  week  of  July."  There  will  be  a  general 
round-up  of  travelers  next  week,  as  all  houses  will  endeavor  to  have 
their  full  complements  of  men  in  town  to  wait  on  visitors  during 
Fair  week.  Comparatively,  very  little  buying  is  done  at  that  time, 
but  the  train  is  laid  lor  many  a  successful  deal. 

Mr.  Wyld,  of  The  Wyld,  Grasett,  Darling  Co.,  Limited,  was  a 
visitor  in  Winnipeg  during  June. 

Mr  A.  F.  Banfield,  of  Banfield  &  Co.,  had  the  misfortune  to 
sprain  his  ankle  during  the  early  part  of  the  month,  but  is  now  fully 
recovered. 

Mr.  Whinnery,  buyer  for  Stobart,  Sons  &  Co.,  was  taken  so 
seriously  ill  in  England  that  Mrs.  Whinnery  was  obliged  to  go  to 
nurse  him. 


NOVELTIES    FOR    THE    HAIR. 

Every  lady  is  desirous  of  being  able  to  arrange  her  hair  artisti- 
cally in  a  few  minutes,  and  to  meet  this  desire  The  Parisian  Comb 
Co.  has  produced  a  little  ingenious  mechanism  which  enables  any 
lady  to  dress  up  her  hair  in  various  styles,  abolishing  all  hairpins, 
tyings  and  ribbons.  The  patent  comb  once  fastened  in  the  hair, 
and  the  coils  placed  around  and  under  its  arms,  it  is  impossible 
that  the  hair  dressing  should  become  loose  without  the  help  of  a 
hand.  These  devices 
are  rapid  sellers,  and 
every  dry  goods  and 
fancy  goods  buyer 
should  order  them  at 
once.  Dealers  may 
write  for  samples  and 
price  list  to  The 
Parisian  Comb  Co., 
530  Broadway,  New 
York. 

Among  the  newest 
creations  so  far  for 
dressing  ladies'  hair 
is  the  "  Martha   Hair 

Tie,"  which  has  just  been  introduced  by  The  Parisian  Comb  Co., 
whose  marvelous  success  in  selling  the  celebrated  "  Shell- 
ene "  and  "Tortoisene"  fin  de  siecle  combs  is  still  the 
wonder  of  this  year.  The  "Martha"  does  away  entirely  with 
strings  or  ribbons,  which  are  not  only  unsanitary,  but  extremely 
uncomfortable  and  are  always  the  cause  of  cutting  or  breaking  of 
the  hair.  Besides  these  advantages,  the  "  Martha  Hair  Tie" 
prevents  the  constant  coming  down  and  getting  loose  of  the  hair, 
and  causes  a  proper  circulation  of  the  natural  sugars  of  the  hair. 
In  Europe,  this  hair  tie  has  been  almost  universally  adopted,  while 
high-class  papers  of  fashion,  such  as  The  Queen,  The  Lady,  Lady's 
Pictorial,  of  London,  and  La  Mode,  of  Paris,  strongly  recommend 
and  urge  its  use.  From  a  retailer's  standoint  it  will  prove  a  ready 
and  rapid  seller.  The  article  itself  is  well  made,  easily  handled, 
always  in  order,  and  retails  at  a  popular  price.  It  can  be  profitably 
sold  at  50c.  each. 

Black  linings  are  now  generally  preferred  for  all  dark  materials. 
Brophy,  Cains  &  Co.  have  linings  at  all  prices. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


149 


fltffc  all  pour  frirnus  if  tfjrp  tjator  srrn 
tZTljr  lining*  calico  ttjc  £>ilocr  S»ljrnt. 

It  is  only^by  close  examination  that  you  are  able  to  distinguish 
Silver  Sheen  from  silk.  It  is  made  in  all  the  colors  and  shades 
of  s.lk.  The  likeness  to  silk  is  so  perfect  that  garments  made  or 
lined  with  Silver  Sheen  have  even  the  'Frol'  Frou"  of  a  silk 
gown.  Many  fashionably-gowned  women  find  Silver  Sheen 
"foundations"  for  evening  gowns, 
skirts  is  already  known. 


Its  worth   as   a   lining   for    waists    and 


THE  GILBERT  MANUFACTURING  CO.,  380-382  Broadway,    flew  York,  N.Y. 
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S*  H*  &  M*  Biasi  Velveteen 

Skirt  Bindings 

These  Bindings  are  world-famed.  They  are  manufactured  from  Velveteen  woven  ex- 
pressly for  the  purpose,  are  cut  on  the  bias,  and  for  ELEGANCE,  BEAUTY  and  WEAR 
are  vastly  superior  to  the  velveteen  bindings  cut  from  the  piece,  which' are  not  suitable  for 
skirt  bindings. 

"S.  H.  *  M."  stamped  on  the  back  is  a  full  guarantee  as  to  quality. 

Don't  delay  in  sending  for  Shade  Cards  and  Prices,  which  are  mailed  upon  application. 


S.  H.  *  M.  REDFERN  Bias  Corded  Velvet 
I  ^  in.  wide. 

S.  H.  *  M.  PRIDE  Plain  Velveteen 

I  %  in.  wide. 


S.  H.  *  M.  BELLE  Plain  Velveteen 

lj^  in.  wide. 


S.  H.  *  M.  WATERPROOF  Cord  Edge. 

The  Stewart,  Howe  &  May  Co.    2*  Front  street  we*  Toronto,  Ont. 

Manchester,  Eng. 


Originators  and  Manufacturers  of  S.  H.  &  M.  Skirt  Bindings. 

New  York  Boston  Chicago  St.  Lonis  Cleveland  San  Francisco,  U.S.A. 


The  Hamilton  Cash  Register 

Is  the  National  Cash  Register  with  all 
the  latest  improvements  up  to  date. 


Registers  £ 


all    kinds  and   makes, 
tograph  Registers,  Cash 
rriers,  etc.,  bought,  sold, 
exchanged  and  repaired. 


THE 


Hamilton  is  the  Anti-Monopoly  Register 

UP-TO-DATE. 
BUILT  ON  HONOR.  SOLD  ON  PRINCIPLE. 

And  backed  by  a  guarantee  that  means  something.     Thousands  of 
references  by  best  known  merchants  in  Canada. 

Let  us  give  you  an  exhibition  of  the  Hamilton  before  you  place 
your  order. 

All  the  latest  novelties  in  store  fixtures. 

HAMILTON  BRASS  MFG.  CO. 


HAMILTON,  ONT. 


Limited 


TORONTO  OFFICE 
MONTREAL  OFFICE    - 
VANCOUVER  OFFICE 
LONDON  OFFICE 


82  King   Street  West 
1782   Notre  Dame  Street 
219  Cambie  Street 
251   Dundas  Street 


DEC  -9  1901 
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KINDS 


DISPLAY  FIXTURES  AND  FORMS 


Revolving  Mantle  Rack.    Holds 

three  to  four  dozen   garments  at   once. 
No  other  Rack  can  compare  with  it. 


Wax  Figures  and  Papier 
Mache  Forms  of  every 
description. 

Write  for  catalogue 
and  prices. 


Revolving  Veiling  Counter  and  Floor  Fixture* 

At  Greatly  Reduced  Prices. 


Ribbon  Cabinet.    Mad.  in  6  lizea. 
Best  in  the  market.      Writ*    for  Price* 


WAX  FIGURES. 

Send  Orders  now  for  Fall  Delivery, 


DISPLAY   RACK. 

This  Display  Raok  it  tha  cheapest  and 
most  PRACTICAL  WINDOW  DISPLAY 
FIXTURE  in  use. 

Beratllul  window  display*  can  he  made,  and  any 
imcles  in  Notion  Department  may  be  artistically 
displayed  on  these  racks.  Made  ot  best  Bessemer 
steel  and  finished  in  Nickel  or  Oxidized. 

We  control  sale  of  these  Racks  in  Canada. 


CLATWORTHY  &  CO. 


46  Richmond  St.  West 


nANUFACTURERS  AND   DEALERS 


TORONTO 
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^      WINDOW   AND   STORE   DECORATING      ^ 

Conducted  for  The  Review  by    H.   Hollinsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers.  —  We  shall  be  glad  to 
receive  photographs  and  descriptions  of  window  displays  that  have 
attracted  special  attention  in  their  own  localities,  and  which  would 
be  considered  helpful  to  trimmers  generally.  Any  inquiries  or 
questions  on  the  subject  of  window  dressing  will  be  answered 
cheerfully,  and  any  information  given  that  may  be  desired  by 
readers.  Queries  should  be  addressed:  "Window  Dressing 
Department." 

INDUCING    SUMMER  SALES. 

The  heat  of  the  Summer  is  on  and  business  is  likely  to  drag 
unless  some  sort  of  "tonic"  is  used   freely.      There  are  several 


of  year  have  to  be  induced  and  influenced  to  a  great  extent  to  make 
purchases,  and  it  rests  with  the  window-trimmer  to  do  a  great  deal 
towards  inducing  customers  into  the  store  to  buy. 

A  little  novelty  now  and  again  would  be  right  in  place — any- 
thing in  keeping  with  the  dignity  of  the  store  to  cause  a  customer 
to  stop  and  inspect.  Perhaps  your  town  may  be  having  a  conven- 
tion or  a  public  gathering  of  some  sort  in  which  you  could  find  an 
opportunity  to  give  a  touch  to  the  window  displays  that  will  bring 
them  emphatically  to  the  notice  of  the  people,  and  perhaps  gain  as 
friends  for  the  store  the  parties  who  are  in  charge  of  the  gathering. 

Say,  for  instance,  there  was  a  convention  of  the  Order  of  Odd- 
fellows.    A  display  of  men's  furnishings  could  be  gotten  up  and  a 


DISPLAY  OF  WHITEWEAR  :     Designed  for  John  S.  Boles,  Ingersoll,  Ont.,  by  Harry  F.  Cole. 

centrepiece  could  be  made  in  the  shape  of  three  links  formed  in 
collars,  cuffs,  or  bow  ties,  etc.  A  card  suitably  worded  along  with 
this  display  would  be  sure  to  attract  the  attention  of  the  visiting 
Oddfellows,  and  would  no  doubt  effect  sales. 

The  best  way  to  do  is  to  make  a  thing  of  this  kind   the  central 
figure  in  the  display.       One  good  rule  to  adopt  is  never  to  allow 


kinds  of  tonics  that  can  be  used  freely,  and  not  least  among  these 
is  the  window  display. 

When  trade  lags  a  bit  there  is  all  the  more  time  to  spend  in 
making  the  show-windows  continually  bright  and  interesting.  If 
there  is  a  time  of  the  year  when  windows  require  to  be  extra 
attractive  it  is  from  June  to  end  of  September.     People  at  this  time 
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TO  LIVE  MERCHANTS. 

COLD  your  orders  until  our  Travellers  call  and  show  you 
■  /  a  complete  range  of  samples  in  Gloves  and  Mitts,  including 
a  waterproof  double  lined  mitten,  with  and  without  finger,  patent 
applied  for,  that  retails  for  fifty  cents.  A  sure  seller.  Your  cus- 
tomers  will    ask   for   this.      Samples     forwarded    if    requested. 


ARNOLD  BROS. 


Acton,  Ont. 


Mocha 


Buck 


BERLIN,  ONT. 


IN  THE  FRONT  RANK 

OF  REALLY  SERVICEABLE 

DRESS  GOODS 


PRIESTLEY'S 


ARE  UNEQUALLED. 
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WINDOW   AND  STORE   DECORATING     Continued. 

anything  to  crowd  out  the  merchandise  feature  of  a  window  display. 
No  matter  what  the  design  may  be  there  ought  to  be  somewhere  in 
the  window  a  suggestion  of  the  fact  that  the  store  is  there  to 
supply  the  public  with  the  necessaries  of  life.  The  goods  them- 
selves can  be  worked  into  the  display  somehow  or  other,  and  they 
usually  tell  their  own  story. 

THINGS  TO  CRITICIZE. 
If  anyone  of  a  critical  mind  makes  a  tour  of  the  retail  stores  and 
surveys  the  different  show  windows,  he  will  find  many  things  that 
will  be  contrary  to  his  ideas  of  good  and  effective  displays.  There 
are  many  things  done  in  first-class  metropolitan  stores  that  are  not 
up  to  the  standard  of  what  is  classed  good  display  or  good  window- 
trimming.      ""■"""  mmttmmm — — — » 

A  breach^f-^ood  feua  hl^digrjlayig  thcDilinJ^ofjmwchandise 
on  the  sidewalks  and  hanging  goods  in  trieemrance  ana  from  the 
window-posts.  This  is  a  form  of  advertising  that  ls^upposed  to 
bejojjg  to  thfJ  foiio  cqrnerrfstore  and  the.  JfflsinjpsT  methods  of  long 
ago.  All  enterprising  merchants* who  do  this^hould  d^continue  it 
in  future.  It  is  a  great  mistake.  \  Sihpw^he  adv«fit>  of  plate  glass 
and  good  show-windows,  it  is  not  considered  necessary  to  expose 
goods  outside.  There  are  stores  in  large  and  small  cities  that  still 
cling  to  this  old-time  method,  but  they  are  not  the  best  stores,  and 
they  have  yet  to  learn  that  the  best  class  of  trade  is  not  attracted 
by  that  kind  of  display.  As  a  rule,  the  goods  shown  in  front  of 
these  go-behind  stores  is  poor,  cheap  material,  and,  consequently, 
they  suffer  from  being  exposed  to  dust,  rain,  and  sun,  etc.  There 
is  no  excuse  for  this  treatment  of  goods,  and  the  sooner  the  mer- 
chants who  do  this  kind  of  business  discard  it  the  better  it  will  be 
for  themselves. 

Before  getting  into  the  window  to  make  a  trim,  it  is  very  neces- 
sary that  the  trimmer  should  know  just  exactly  what  he  is  going  to 
do.  Figure  out  just  what  you  intend  the  display  to  be  like.  Have 
the  principal  feature  fixed  firmly  on  your  mind,  and  work  to  it. 
Many  trimmers  get  into  the  window,  not  knowing  how  they  are 
going  to  work  it  out,  and  trust  to  luck  to  evolve  something  when 
they  get  through.  This  generally  means  a  double  amount  of  work, 
for  goods  often  have  to  be  taken  out  several  times  as  the  plan 
changes.  If  the  display  is  first  sketched  out,  all  this  extra  work 
will  be  saved,  and  the  trimmer,  who  has  the  idea  of  his  trim  well 
worked  out,  will  arrange  all  details  in  accord  with  the  sketch. 

SHOW  THE  CHOICEST  GOODS. 
The  windows  should  always  show  what  the  people  are  most 
likely  to  want.  If  you  have  any  unseasonable  goods,  do  anything 
else  with  them,  but  don't,  on  any  account,  put  them  in  the  win- 
dows. The  best  policy,  I  find,  is  to  put  the  most  ready  sellers  in 
the  windows  as  they  draw  people  into  the  store.  After  they  are 
drawn  in,  then  the  salesman  has  a  chance  to  show  them  different 
lines  of  goods,  and,  in  many  cases,  dispose  of  the  goods  most 
desired  to  be  cleared  out.  Many  merchants  make  the  same  mis- 
take in  their  window  dressing  as  they  do  in  their  advertising.  They 
try  to  push  the  goods  they  are  most  anxious  to  sell.  They  forget 
that  advertising  through  their  windows  is  intended  to  get 
the  people  in  and  not  simply  to  sell  the  article  shown.  The  mer- 
chant should  bear  in  mind  that  his  windows  are  advertising  space 
and  should  be  used  to  the  very  best  advantage.  No  goods  should 
be  put  in  merely  for  filling. 

WINDOW  TICKETS. 
Many  merchants  fail  to  see  the  importance  of  a  catchy  window 
card.     If  this  matter  was  tested,  I  am  sure  it  would  be  in  favor  of 
the  window  ticket.     If  two  windows  were  trimmed  equally  attrac- 


tive, and  one  had  a  pretty  and  catchy  card  the  other  none,  I  am 
certain  the  one  with  the  ticket  would  have  more  effect  on  an  observer 
than  the  one  without  the  card.  We  here  offer  a  few  suggestions 
for  cards  in  the  matter  of  dictation,  and,  while  they  may  not  exactly 
suit  your  style  of  wording,  they  may  convey  an  idea  that  will  just 
fill  the  bill  : 

SUGGESTIONS    FOR    TICKETS. 

"  In  the  Spring  the  young  man's  fancies  lightly  turn  to  thoughts 
of  love — and  neckties.     How  are  these  for  coc.  ?" 

"Great  men  are  men  of  judgment.  Try  your  judgment  on  our 
large  showing  of  men's  shoes." 

"  Quality  and  quantity  go  together  in  these  fancy  ribbons." 

"  The  old  lady  kissed  the  cow  because  that  suited  her  taste,  but 
we  have  figured  on  your  having  better  taste.  Notice  these  organ- 
dies for  39c. ' ' 

"  Turn  to  the  right  at  once  and  you  will  walk  into  the  store 
which  is  up-to-now  in  everything." 

"  It's  worth  something  to  you  to  know  the  style  is  right,  but  at 
our  place  it  costs  you  nothing  extra." 

' '  About  five  minutes  is  enough  to  see  those  new  creations  in 
fancy  hosiery." 

"  One  look  is  sufficient  to  show  that  these  goods  are  bargains  at 
the  price." 

"  Dressy  dress  goods  may  be  had  here  at  popularized  prices." 

"  Something  swell  in  Summer  silks  and  satins." 

"  '  Kan' t- wear-out '  hosiery  for  boys  at  '  Kan't-beat-'em  ' 
prices." 

"  A  strong  hard-wearing  shoe  for  a  strong  hard-working  man." 

"  Rest  your  eyes  on  these  hooks  and  eyes  and  the  one  look  will 
unfasten  your  pocketbook." 

"  '  Button,  button,  who's  got  the  button  ? '  We  have  plenty  of 
them,  and  at  these  prices  you  will  soon  have  them." 

"  These  are  not  sleeve-holders,  they  are  garters,  but  don't  say 
it  out  loud." 

"  If  you  want  the  '  can't  see  through  'em  '  kind  of  curtains,  ask 
to  see  our  line  of  opaque  shades." 

"  All  the  new  creations  shown  in  the  great  millinery  centres  may 
be  seen  in  our  millinery  department." 

"  Could  you  find  anything  nicer  than  these  little  fellows'  suits  to 
bring  pleasure  to  your  young  hopeful  ?  ' ' 

' '  Muslins  such  as  you  are  sure  to  want  for  your  Spring  sewing. 

"  Our  Spring  stock  is  more  complete  than  ever  before,  and  our 
better  facilities  for  buying  have  made  our  new  showing  worth  your 
while  to  see." 

"Not  Chinese  china,  but  real  semi  -  porcelain,  the  newest 
creation  of  the  potter's  art." 

"Stylish  stationery  is  a  sure  sign  of  a  well-informed  person. 
We  can  show  you  the  newest  things." 

A  WHITEWEAR  WINDOW. 
The  illustration  is  reproduced  from  a  photo  of  a  successful  white- 
wear  display,  trimmed  for  the  store  of  John  E.  Boles,  Ingersoll, 
Ont.,  by  Harry  F.  Cole.  Any  imperfection  in  the  reproduction  is 
not  the  fault  of  the  trimmer,  as  our  readers  know  it  is  not  always 
possible  to  get  a  good  photograph.  However,  the  general  features 
come  out  clear  and  distinct.  The  display  attracted  a  great  deal  of 
attention.  The  centre  figure  was  intended  to  represent  the  statue  of 
liberty,  on  each  side  of  which  were  skirts  draped  on  stands,  and 
white  pique  costumes  on  forms,  the  rest  of  the  floor  being  neatly 
arranged  with  whitewear  and  parasols.  The  mirrors  at  the  back 
and  side  reflected  very  effectively  and  the  effect  was  all  that  could 
be  desired.  The  ceiling  was  draped  with  allovers  and  edgings  ; 
while  at  the  back,  above  the  mirrors,  were  draped  skirts  and  nain- 
sook. 
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STOREY 

Spring  Trade. 


lew  and  desirable  lines. 


The  latest  designs. 


Gloves.  * 
travelling  Bags. 
Women's  and  men's  Belts. 

New  patterns  and  styles  of  excellent  value. 


Our  travellers  will  visit  the  trade  In  good  time  with  full 
ranges  of  samples  for  Spring  business. 

01,1).  $torey$  Son 

THE  CLOVERS  OF  (ANADA 

ACTON.  ONT. 


ALL  SPRAYING,    DISINFECTING,    WHITEWASHING  AND   PAINTING 

—  CAN    UK    ImiN  I    W  I  I  II 

THE   SPRAMOTOR. 

ik  INSECTS   \  n  i »  ii  m.i  Maid   read  our  Treatise  and  Catalogue,  thai    a 
would  be  killed,    li  teUa  the  modern  fruitgrower  uom  toe*  arecauicht  and  killed     n 

yon  cam  0  i  j  our 

local  dealer,  Kend  to  u 
j  mi  w  ill  i,  c-.  Ive  H  71 
book   liunied  and  ■  topj  i 
.    «-il  i  his  \  ear. 

i  knon 
how  i"  i  appli- 

to  iiiuc  them 
to  Dae,    urn  Mien  n 
are     TEN     'I  I  M  ES     A  N  Y 
FORMER    <i  i 
in  hi  i     brings     substantial 

evlderi i     the     BPRA 

MOTOR'S  POP1  l.  \ihty. 

PARMER'S    ADVOC  \  I  I. 

NOT  1 1    I 

"  a  poor  workman  quar- 
rels with  his  tools."    why  f 

In      does    lint    kllQW 

■  wllVachleve  better  re 

its  xi"i^\rM  C,,M  '""|- 
an  wnerujerlor ones,  imt 
after  all  bemusl  know  now. 
Thai  makes  the  bappy 
comblrjal  Ion,  and  it  la  quite 
is  true  with  regard  to  spray- 

sC/u  i  "•  /n  Bt»g|  .t(k  ( ,j 
of  London,  < mi..  Issuing  a 
handy    descriptive  71 


diseases  and  pet*  select 
remedies.    An  upioyia 


te    ii-'iiih   Annual) 

lindltl-ealhfCTi^fliilmiial,    nil 

>v.--y;,iiiis>;v^,Ql,,.,r 


•tiiiL;   fruit  trees  and 

Jpray  cal lar  is  given,  details  as  i,'..,-!   of  sprjfyin^^.„ 

Armed  with  a  ^fl'llAJsiittfiti  APPARATUS,  thi"  necessary  chemicals,  ana  this  little 
volume,  the  frou  grower  wlD  be  properly  equipped  tor  the  war  against  Insem  pest  •  and 
fungous  diseases.  The  Treatise  contains  paw  after  page  of  fresh  Information  nm  given 
In  previous  editions,  We  would  advise  mir  readers  Interested  In  this  subject,  who 
have  not  seen  a  copy  of  the  Spramotor  publication,  to  obtain  one  ;  i  one,-. 

CERTIFICATE  OF  OFFICIAL  AWARD. 

THIS  IS  TO  CERTIFY  that  at  the  CONTEST   of  spraying  apparatus   held  at 
c  Irimsby  on  April  2nd  and  3rd,  IS96,  under  the  auspices  of  the   Board  or  Control  of  the 
Fruit  Experimental  stations  of  Ontario,  In  which  there  were  ELEVEN  <  ONTES1 
ANTS,  the  SPRAMOTOR,  made  by  the  SPRAMOTOR  CO.,  of  London,  was  awarded 
FlItsT  PLACE. 

II.    I..    lll'TTi 

■   Judges. 

m.  pkttit  ) 
SPRAMOTOR   CO.,   357   RICHMOND  ST.,     LONDON,   ONT. 


Patent  Lock  Stitch  Hose 

For  MEN,  WOMEN  and  CHILDREN. 

10  FOLD  KNEES  and  6  FOLD  ANKLES. 


< <«£ 


Buy     these     from     the     Wholesale, 
they     will     Double     Your     Hosiery 


Trade. 


.** 


Just  Think 

10  FOLD 
KN 


WILLIAMS   6c   BELL 


MONTREAL 
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the.   GAULiT    B£0 

4  Minshull  Street  15,  17,  1  9,  2  1  St.  Helen  Street 

MANCHESTER.  MONTREAL. 


VERYTMIIN©    RIGM 
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TJ4EHS    CO.,    LIMITED 


# 


Bannatyne  Street  Hastings    Street 

**  WINNIPEG.  VANCOUVER,  B.C. 

|  CANADIAN  ENTERPRISE  . 

A        ^        ^        ^        ^       ^        ^        ^        gfc        ^        ^        ^        ^       ^        ^       ^        ^        ^       ^^ii^ii^ii^ii^i^ii^ii^ii^i^ii^ii^ii^ii^ii^-^ 

MONTREAL 

We  beg  to  announce  that  we  have  secured  another  large  ware- 
house adjoining  the  three  at  present  occupied  by  us,  thus  giving  us 
four  large  stone  warehouses  for  our  rapidly  increasing  business. 

The  three  upper  flats  of  the  new  building  will  be  used  for  the 
manufacture  of  Shirts  and  Collars,  and  Ties  both  for  ladies  and 
gentlemen. 

The  two  lower  flats  will  be  occupied  by  the  Cotton  Department. 
They  will  be  the  finest  in  the  Dominion,  in  which  will  be  found 
all  lines  usually  kept  in  that  department. 

VANCOUVER,  B.C. 

We  have  just  rented  a  fine  warehouse  here,  where  our  friends 
in  the  Pacific  Province  will  find  a  well  assorted  stock. 

When  in  either  Montreal  or   Vancouver  please  call  and  see  us 


in  our  new  buildings. 


DEPARTMENTS 


DRESS  GOODS  LINENS,   SILKS  COTTONS 

TAILORS'   TRIMMINGS  CURTAINS  WOOLLENS 

TWEEDS   and   FLANNELS  FANCY   GOODS  CARPETS 

Yours  truly, 

The  GAULT  BROTHERS  CO.,  Limited. 


U 
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GB/  tFJ&mnxes.  (£oi§®[n)". 


Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name, 


MESSRS.  McCURDY  &  CO.,  Antigonish,  N.  S.,  recently  came 
out  with  an  advertisement  which  filled  nearly  four  pages  of 
The  Casket.  The  ad.  is  headed  "  McCurdy  &  Co's.  Spring 
Catalogue,"  and  it  seems  to  be  a  very  good  heading  for  it.  It 
appears  to  me  though  that  McCurdy  &  Co.  are  overdoing  the  thing 
in  taking  so  much  space  in  one  issue.  I  judge  that  it  would  pay 
them  better  to  use  less  space  and  use  it  oftener.     I  am  curious  to 


The  Advantages  of  Shopping  by  Mail. 

The  design  of  this  Catalogue  is  to  bring  to  you  in  your  home  and  place  at 
your  disposal  the  advantages  of  shopping  in  one  of  the  largest  stores  in  Nova 
Scotia.  We  will  save  you  money — the  goods  wi  1  cost  you  Ten  to  Twenty  per 
cent,  less  than  elsewhere.  You  run  no  risks  ;  if  not  pleased  you  may  return  the 
goods  and  get  your  money  back.  Expert  shoppers  act  as  your  agents,  attend- 
ing exclusively  to  your  interests,  and  any  member  of  your  household  who  writes 
will  find  an  ally  and  helper  in  the  one  who  takes  charge  of  the  order.  It  onlv 
costs  Two  Cents  to  send  us  an  order  by  mail;  you  will  often  save  Two  Dollars 
by  doing  so.     Try  our  Mail  Order  Department. 

^®~When  money  accompanies  order  we  hereby  agree  to  prepay 
all  expressage  on  parcels  amounting  to  FIVE  DOLLARS 
and  over. 

Information  for  Shoppers  by  Mail. 


SAMPLES,— We  send  samples 
and  prices  of  our  goods  free  of  charge. 
When  ordering  samples  state  clearly 
what  you  require,  particularly  in 
Dress  Goods  and  Carpets,  as  we  have 
an  immense  variety.  Give  quality, 
color  and  price  when  ordering  from 
Samples.  Enclose  the  sample  selected 
or  a  part  of  it  with  the  order,  and 
separate  from  other  samples  returned. 
State  if  we  may  substitute  in  case 
goods  ordered  have  been  sold  out. 
A  Second  or  third  choice  will 
facilitate  the  filling  of  an  order  in 
such  cases.  When  returning  samples, 
tie  them  so  that  inspection  may  be 
made.  Do  not  seal  them.  If  sealed, 
you  will  have  to  pay  letter  rate  of  2C. 
per  ounce,  and  if  not  sealed  the  rate 
is  ic.  for  4  ounces. 

WRITING   ORDERS.-When 

sending  orders,  always  write  your 
name,  post  office  and  Province.  Use 
the  prefix  Mr.  Mrs.  or  Miss  to  your 
name.  State  exact  amount  of  money 
enclosed,  and  whether  you  want 
goods  sent  by  Mail,  Express  or 
Freight.  When  having  goods  shipped 
to  a  Flag  Station,  where  there  is  no 
agent,  charges  must  be  prepaid, 
and  in  such  cases  sufficient  must  be 
enclosed  tor  that  purpose. 

POSTAGE.— If  goods  are  to  be 
sent  by  mail,  postage  must  be  pre- 
paid. Enclose  sufficient  for  that 
purpose  and  enough  extra  for  regis- 
tration. It  is  better  to  send  too  much 
than  too  little,  and  if  any  is  over 
after  filling  an  order  it  will  be  re- 
turned ;  whereas,  if  sufficient  is  not 
sent,  we  will  omit  something  from 
your  order  or  delay  it  by  writing  for 
deficiency. 


POSTAGE  RATES  —5th  class 
matter — Parcels  may  be  sent  by  mail 
at  a  cost  of  ic.  per  ounce  (16c.  per 
pound).  The  limit  in  weight  is  5 
pounds,  and  in  size  12  inches  deep, 
12  inches  wide,  and  24  inches  in 
length.  Should  goods  ordered  weigh 
over  5  pounds,  they  can  be  put  up  in 
2  or  more  parcels. 

TERMS.  —  Money  must  ac- 
company all  orders  unless  sent  by 
those  who  have  been  dealing  with  us 
and  whose  payments  have  been  satis- 
factory. 

HOW  TO  SEND  MONEY- 

We  prefer  that  money  be  sent  to  us 
by  Money  Order.  The  next  best 
way  is  by  Post-office  Order,  Postal 
Notes  or  Bank  Drafts  ;  but  when  im- 
possible to  do  this,  send  by  registered 
letter.  Amounts  smaller  than  $1  may 
be  enclosed  in  stamps  (but  not  in 
silver). 

GUARANTEE. 
All  goods  are  guaranteed  equal  to 
the  Catalogue  representation  and 
description,  and  if  unsatisfactory  we 
will  cheerfully  exchange  for  other 
articles  or  refund  the  purchase  price. 
What  we  say  about  them  is  truthful 
and  accurate,  and  we  know  you  will 
not  continue  to  order  from  us  unless 
we  save  you  money  on  the  prices 
you  get  at  home.  Every  order  is 
rilled  by  careful,  intelligent,  experi- 
euced  buyers,  whose  object  is  to 
please  you  and  so  induce  you  to 
order  often.  If  you  return  goods 
ardress  them  to  us  plainly  and  write 
your  name  and  address  on  wrapper 
with  the  word  From  before  it,  and 
we  will  know  at  once  who  sent  the 
parcel.  Always  send  back  the  bill 
with  parcel  returned. 


know  just  how  this  big  ad.    "panned  out,"  and   if  McCurdy  & 

Co.  will  advise  me  on  the  point   I  will  be  much  obliged.     As  the 

ad.  is  attractively  printed,  and  has  a  good  many  prices  and  other 

particulars  in  it,  I   should  think  that  it  ought  to  have  been  a  good 

*'  puller."     I  was  struck  with  the  section  of  the  ad.  relating  to  mail 

orders.     It  seems  to  me  to  be  very  businesslike.     It  is  herewith 

reproduced,  in  part,  for  the  benefit  of  the  readers   of  The   Dry 

Goods  Review. 

*         *         * 

This  advertisement  of  Thompson's  is  a  curious  one,  but  it  is 
really  a  good  advertisement.  I  took  it  from  the  weekly  edition  of 
the  London,  Ont.,  Free  Press.  It  would  have  been  a  stronger  ad. 
if  the  prices  of  the  ovens  had  been  quoted.  Asking  the  reader  to 
bring  the  ad.  with  him  (or  her)  is  a  good  idea,  as  it  serves  to  show 
which  paper  is  "  pull- 


Any  Farmer  Can  Save  a 
$3  or  $4  or  $5  Bill  if  He 
Reads  this  Advt. 


We   sell    to   farmers     (only)    any    of    our 
PENINSULAR  STEEL  OVEN 

Wood  Ranges  or  Wood  Stoves,  or  Farmers' 
Feed  Boilers  at  cost  price.  We  do  this 
because  our  store  is  out  of  the  way  for 
farmers.  This  is  no  scheme.  Bring  this 
ad.  and  see  for  yourself. 

STOVES, 

TINWARE, 

HEATING.  424  Richmond  St. 

Three  doors  south  of  Free  Press  Office,  London. 


Thompson  s, 


ing."  It  also  im- 
presses on  the  farmer- 
reader  the  importance 
of  the  advertisement 
itself.  Another  point 
illustrated  by  their  ad- 
vertisement is  that 
large  type  is  not 
needed  in  order  to 
attract  attention. 
*  *  * 
Most  advertisers 
think  that  in  order  to 
attract  attention  it  is 
necessary  to  use  big 
type.      The   result   is 


that  the  average  advertising  pages  of  newspapers  are  wildernesses 
of  display  type.  They  suggest  to  me  a  room  full  of  men  all  shout- 
ing at  the  top  of  their  respective  voices.  The  noise  is  so  great  that 
no  one  is  distinctly  heard.  But  let  one  of  the  shouting  men  cease 
shouting  and  quietly  get  hold  of  one  of  the  others  and  speak 
quietly  into  his  ear,  he  will  at  least  have  one  auditor.  If  he 
repeats  the  operation  quickly  and  often  enough  he  will  soon  have 
his  ground  covered.  A  small-type  advertisement  among  a  lot  of 
large-type  ones  may  not  be  as  noticeable  as  a  large-type  advertise- 
ment among  a  lot  of  small-type  ones,  but  it  would  certainly  be 
more  valuable  than  a  large-type  ad.  among  a  lot  of  other  large- 
type  ads.  The  trouble  with  a  good  many  advertisers  is  that  they 
pay  no  attention  to  where  their  ads  are  to  be  placed.  They  don't 
seem  to  realize  that  half  of  the  battle  for  attention  is  in  having  a 
contrast  that  catches  the  eye.  Here  is  an  advertisement  of  Von 
Stan's  tablets  that  is  sure  to  be  seen  wherever  it  is  placed.  The 
full-face  type  in  it  will  attract  attention,  if  it  is  placed  alongside 
reading  matter,  while  the  small  plain  type  of  which  it  is  principally 
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Tooke's 
Shirts 


Are  for  those  who  know  a 
good  thing  when  they  see  it, 
and  will  have  nothing  but 
the  best. 
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GOOD  ADVERTISING— Continued. 

made  up,  will  perform  the  same  service  should  the  ad.  be  placed 

among  display  advertisements. 

*         *         * 

Below  will  be  found  the  advertisement  of  another   Canadian 

advertiser      who       is 


Dr.  Von  Stan's  Pineapple  Tablets,  at 
All  Druggists'.  35c.  a  Box— 60  Tablets 


CHAPTER  V. 

1.  Have  ye  heartburn  ? 

2.  Have  ye  sour  stomach  ? 

3.  Have  ye  distress  after  eating  ? 

4.  These  are  signs  of  advancing  dyspepsia. 
At  this  stage  the  trouble  is  easily  cured. 

5.  Dr.  Von  Stan's  Pineapple  Tablets  give 
instant  relief.  They  aid  digestion  and  banish 
the  cause  which  produces  dyspepsia.  These 
tablets  come  sixty  in  a  box — sold  at  all 
druggists',  price  35  cents. 


"  pushing  "  for  mail- 
order trade.  And, 
judging  by  the  adver- 
tisement, which  is  an 
unusually  good  one,  I 
should  say  that  Mr. 
Scantlebury  will  get 
what  he  wants.  No 
doubt,  the  wall  paper 
sample  books  are 
supplied  to  Mr. 
Scantlebury  free  of 
charge  by  the  manu- 
facturers from  whom 
he  buys.  Is  there  not 
a  hint  in  this  for  many 
another  Canadian 
wall  paper  dealer  ? 
The  success  of  this 
kind  of  advertising 
depends  largely  on  the 
booklet  sent  to  people  who  write  in  for  it,  in  response  to  the  ad.  If 
Mr.  Scantlebury' s  book  '•  How  to  Paper"  is  well  written  and  well 
printed,  and  his  prices  are  right,  he  has,  I  think,  struck  a   good 

plan  for  selling  wall  paper. 

*         #         # 

The  growth  of  the  mail-order  trade  is  adding  another  terror  and 

burden  to  the  lives  of 


Dr.  Von  Stan's  Pineapple  Tablets 

are  pleasant  to  the  taste,  convenient  as  a 
vest-pocket  remedy  to  relieve  distress  after 
eating,  and  for  all  derangements  of  the 
stomach.  They  quickly  cure  the  worst 
forms  of  dyspepsia. 

Sold  by  C.  McCallum  &  Co. 


Wall 


the  ' '  regular  ' '  retail 
merchant,  but  it  is 
pleasing  to  see  that, 
as  in  Mr.  Scantle- 
bury's  case,  the  de- 
partment stores  are 
not  the  only  ones  who 
have  enterprise 
enough  to  reach  out 
for  their  share.  If 
the  recent  growth  of 
the  mail-order  idea 
continues,  it  won't  be 
long  before  a  great 
big  hole  will  be  made 
in  the  over-the- 
counter  business.  A 
postal  order  only  costs 
a  few  cents,  and  the 
wide-awake  housewife 
(and  others  too)  are 
finding  out  that  many 
articles  can  be  quickly 
safely,  and  satisfactorily  bought  even  at  a  great  distance  from  her 
home.  J 

The  mail-order  trade  is  essentially  a  trade  that  must  be  adver- 
tised for.  A  man  may  do  a  local  trade  without  advertising.  But, 
when  he  wants  business  from  the  next  county  or  the  next  Province, 
he  has  to  call  printers'  ink  to  his  assistance.  This  shows  how 
increasingly  important  for  the  retail  merchant  the  study  of  adver- 
tising has  become.  By-and-bye  the  merchant  who  doesn't  know 
how,  or  who  dosen't  want  to  advertise,  will  have  to  get  out  of  busi- 


THE 

Paper  King 

OF  CANADA, 

Belleville,    Kingston  and  Winnipeg, 

IF  YOU  THINK  OF  PAPERING 

a  Residence,  Church,  Office,  Lodge 
Room,  Public  Hall,  Hotel  or  Store, 

WRITE  A  POSTAL  TO 

C.  B.  Scantlebury, 

Box  930.  Belleville,  Ont. 

Mention  the  rooms  you  think  of 
papering,  about  the.  price  you  want 
to  pay,  and  where  you  saw  this  "  ad." 

You  will  get  by  return  mail  large 
sample    books    of    choice    Wall 
paper  at  the  lowest  prices  known 
to   the    Conadian    trade,    and   our 
booklet,  "  How  to  Paper." 
We  pay  express  charges  on  all 
orders,  and  guarantee  satisfaction  or 
your  money  back. 
References,   Can.  and  Dom.  Express   Co's. 


ness.  In  the  meantime  the  merchant  who  really  wants  to  "  get 
there"  will,  if  he  be  a  wise  man,  absorb  all  the  advertising 
knowledge  that  he  possibly  can. 

*  *  # 
I  have  often  wondered  why  so  many  Canadian  wholesale  dry- 
goods  and  other  merchants  advertise  so  much  in  the  daily  news- 
papers. Here  is  an  advertisement  of  Gordon,  Mackay  &  Co's, 
which  I  take  from  a  Toronto  paper  of  recent  date.  The  adver- 
tisement is  evidently  directed   to  the  trade  alone,  as  the  prices  are 


Black 
liinen 
Canvas 


Two  -       - 

Lines    JOD- 

100  pieces  at  T%. 
125  pieces  at  Vj(. 
Extra  good  value  at  these  pric  es. 


Samples  on 
application.- 


GORDON,  MACKAY  &  CO. 


__  LIMITED. 


in  private  characters.  The  possible  buyers  out  of  the  total  number 
of  readers  are  so  few  that  I  should  think  it  would  not  pay  for  the 
wholesale  dealer  to  advertise  in  this  way.  It  is  to  be  borne  in  mind, 
in  connection  with  this,  that  the  people  who  put  out  these  kind  of 
advertisements  have  to  pay  advertising  rates  founded  on  the  total 
number  of  readers  the  papers  have  in  which  the  advertisements 
are  placed.  I  should  suppose  a  journal  like  The  Dry  Goods 
Review  would  be  the  best  and  most  economical  medium  for  reach- 
the  dry  goods  trade.  In  cases  where  it  is  necessary  or  advisable 
to  reach  the  trade  immediately,  and  the  merchant  don't  wait  for 
the  trade  paper's  regular  date,  he  would,  I  think,  find  either  a 
circular  or  letter  much  more  advantageous.  Very  few  wholesale 
merchants  in  large  American  or  British  cities  advertise  to  the  trade 
in  daily  newspapers  of  general  circulation.  And,  yet,  I  will  venture 
to  say  that  the  New  York  and  Chicago  daily  newspapers  have  a 
lower  advertising  rate    per  line  per  thousand   of  circulation  than 


Life! 


In  rosy  June, — 

"  Pearl  of  the  year,' 


L.  Goldman,  Secretary. 


while  Hymen's  torch  burns  merrily,  he 
mindful  of  the  truthful  saying:— "  It 
the  marriage  certificate  were  printed 
on  the  back  of  a  North  American  Life 
insurance  policy  It  would  be  said  of 
more  matches  that  they  were  made  In 
Heaven." 

The  best  of  all  that's  good  in  life 
Insurance,  which  Is  absolutely  ihe  only 
kind  of  property  you  can  be  sure  of 
leaving  to  your  loved  ones  under  the 
law  as  "  preferred  beneficiaries."  Is 
given  by  the  North  American  Life. 

Information  helpful  In  choosing  * 
plan  to  meet  -your  needs  Is  cheerfully 
offered  by  us  or  our  agents — who  are 
almost  everywhere. 

Win.  McCabe,  Managing  Director 


North  American  Life   Insurance  Company, 

112-118  KINti  STREET    WEST,  TORONTO.  ONT. 

have  any  of  the  Canadian  papers.     And  the  number   of  possible 
buyers  is  probably  as  large  proportionately  in  the  United  States  as 

in  Canada. 

*         *         * 

The  North  American  Life  Insurance  Co.,  of  Toronto,  is  to  be 
congratulated  upon  its  advertising.  I  know  of  no  other  insurance 
company  anywhere  which  does  anything  like  such  good  advertising 
with  the  exception  of  one — The  Prudential  Life,  of  Newark,  NJ. 
I  reproduce  one  of  The  North  American's  recent  advertisements, 
for  the  benefit  of  those  readers  of  The  Dry  Goods  Review  who 
admire  a  good  advertisement.  I  understand  that  Mr.  F.  Howard 
Annes  is  responsible  for  this  company's  publicity  department.  Mr. 
Annes  seems  to  be  the  right  man  in  the  right  place. 
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THE  demand  is  constantly  increasing  for 
Tooke's  Collars  and  Cuffs,  because  they 
have  proved  to  be  better  fitting,  better  made 
and  give  better  satisfaction  than  any  other. 
Always  carry  the    if    brand. 
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MR.  JOHN   L.    PEACE. 

A  FAMILIAR  figure  in  the  dry  goods  trade  of  Canada,  and  one 
personally  known  to  many  merchants  from  one  end  of  the 
country  to  the  other,  is  Mr.  John  L.  Peace,  warehouse  manager 
for  John  Macdonald  &  Co.,  who  is  equally  known  and  esteemed 
for  his  integrity  and  urbanity.  His  experience  in  the  dry  goods 
trade  has  been  long  and  varied.  Born  in  Sanday,  Orkney,  Scot- 
land, July  31,  1849,  he  received  his  education  at  the  F.  C.  School, 
Sanday.  Entering  business  in  1864,  he  served  a  four-years' 
apprenticeship  to  the  general  dry  goods  trade  in  the  city  of  Kirk- 
well,  after  which  he  went  to  the  city  of  Glasgow,  and  was  sent  by 
the  firm  of  Messrs.  Arthur  &  Co.,  of  that  city,  to  open  up  a  dry 
goods  business  for  the  late  Mr.  James  Young,  Fort  William.  Return- 
ing to  the  city  of  Glasgow,  he  crossed  the  Atlantic  to  St.  John's, 
Newfoundland,  where  he  remained  a  number  of  years  and  held  for 
some  time  the  important  position  of  foreign  buyer  for  one  of  the 
oldest  and  largest  firms  in  the  city,  crossing  the  Atlantic  to  the 
British  and  European  markets  twice  a  year.  Having  a  brother  in 
the  United  States,  he  was  induced  to  leave  St.  John's  and  go  to 
Chicago.  But  Mr.  Peace,  being  a  thoroughbred  British  subject, 
could  not  reconcile  himself  to  becoming  an 
American,  and,  after  less  than  a  year's 
sojourn  in  the  "  Windy  City,"  he  removed 
to  Canada  and  obtained  a  position  as  sales- 
man in  the  haberdashery  department  of 
Messrs.  John  Macdonald  &  Co.,  April  27, 
1887.  Shortly  after  he  was  promoted  to  the 
position  of  warehouse  manager,  which  he 
still  holds.  He  is  well  and  favorably  known 
through  the  trade,  who  appreciate  his  busi- 
ness qualities  quite  as  much  as  the  firm  in 
whose  estimation  he  has  such  a  high  place. 
In  religion  Mr.  Peace  is  a  Presbyterian,  in 
politics  a  Conservative.  He  is  a  Freemason, 
exalted  to  the  Royal  Arch  Degree,  and  a 
member  of  several  societies.  He  is  an  out- 
and-out  Canadian,  believes  that  there  is  no 
country  under  the  sun  equal  to  Canada,  and 
is  a  great  advocate  for  the  confederation  of 
Newfoundland,  Britain's  oldest  colony,  of 
which  he  speaks  in  the  very  highest  terms. 


JAMES  JOHNSTON  AND  CO. 


goods,  and  the  firm  are  showing  a  full  range  of  patterns  and  prices. 
The  demand  for  crepons  is  as  strong  as  ever.  This  firm's  great 
range  of  metalic  stripe  skirting  is  now  complete.  The  demand  for 
ready-made  garments  for  ladies'  wear  is  still  growing — a  full  range 
of  under  and  over  skirts  is  being  shown. 

A  very  large  line  of  handkerchiefs  of  all  kinds  has  been 
received — Swiss  embroidered,  Irish  embroidered,  plain  and  fancies 
and  a  large  line  of  manufacturer's  culls,  in  10  doz.  bundles,  at  40c. 
per  doz.,  are  extra  value  for  the  price.  There  is  now  in  stock  a  full 
range  of  Swiss  spot  muslins,  plain  white,  black  and  white,  black  and 
colored,  white  and  colored  and  self  black,  from  9  to  25c.  For  the 
Autumn  trade  a  complete  range  of  black  and  colored  silk  velvet, 
mantle  velvet,  black  faille,  taffeta  merveilleux,  bengaline,  surah 
satin,  pongee,  duchesse,  lustrine,  gros  grains,  peau  de  soie  and  satin 
de  lyon  are  been  shown,  as  also  in  colored  faille,  surah,  bengaline, 
pongee,  satin  gros  giain  and  shot  taffetta. 

The  firm  are  clearing  out  a  large  lot  of  fancy  chiffons  at 
ridiculously  low  prices.  A  fine  lot  of  the  newest  veilings  in  white 
and  black,  jackdaw  and  magpie,  have  been  received.  Also,  a 
complete  lot  of  mourning  veilings  at  all  prices. 

Their  travelers  are  now  out  with  a  complete 
range  of  woollen  goods  of  all  kinds,  infan- 
tees,  bootees,  caps,  hoods,  tarns,  clouds, 
cardigans,  ladies'  "Alexandria"  jackets 
and  vests,  toques  and  sashes,  in  sets  and 
singly  ;  also,  muffs  of  all  kinds.  The  shirt, 
collar  and  cuff  department  is  now  complete, 
all  the  newest  styles,  and  their  "Lady 
Minto "  and  "Florence"  collars  and 
"Minto"  and  ."Warwick"  gents'  collars 
are  having  large  sales.  The  tie  department 
also  has  just  received  a  fine  lot  of  gentle- 
men's and  ladies'  goods. 


Mr.  John  L.  Peace. 


James  Johnston  &  Co.  are  showing  a  very 
complete  range  of  cashmere  and  wool  gloves,  including  some  pretty 
novelties  of  which  they  have  the  exclusive  control.  Their  great 
range  of  cashmere  and  wool  hosiery,  in  plain  and  ribbed,  is  of  extra 
value.  In  men's  and  women's  underwear  they  have  some  excellent 
lines,  which  the  trade  should  see  previous  to  placing  orders. 

The  curtain  department  has  just  received  a  large  shipment  of 
new  goods,  which  merit  the  inspection  of  the  retail  trade.  This 
house  report  the  present  season  as  having  been  the  most  satis- 
factory on  record  in  this  line. 

A  beautiful  range  of  trimmings  in  black  and  colored  silk  gimps, 
jets,  ruching,  angora  and  lamb  is  to  be  had. 

They  are  showing  the  latest  novelties  in  trimming  buckles  and 
slides,  in  steel,  gilt  and  enamel  effects.  This  firm  have  also  among 
their  extensive  stock  the  latest  things  in  sash  buckles, side  combs  and 
hair  ornaments,  placquet  pins  and  pin  sets,  placquet  buttons  and 
loops. 

The  public  are  still  calling  for  poplin  dress  goods  in  black  and 
colors,  and  James  Johnston  &  Co.  would  call  attention  to  their 
range  of  these  goods.     There  is  a  strong  feeling  for  tartan  dress 


H.  A.  NELSON   AND  SONS  CO. 

The  travelers  of  the  H.  A.  Nelson  &  Sons 
Co.  are  now  on  the  road  with  an  extensive 
line  of  novelties  for  the  Christmas  and  holi- 
day trade,  including  a  large  variety  of  dolls, 
albums,  dressing  cases,  fancy  brushes,  toys, 
sterling  silver  and  plated  ware,  and,  in  fact, 
almost  everything  Jor  the  notion  counter. 

The  firm  are  showing  a  fine  line  of  side, 
pompadour  and  back  combs,  together  with 
a  large  line  of  hairpins,  to  which  new  goods  are  constantly 
being  added.  For  the  specialty  counter  this  company  are  pre- 
pared to  supply  fine  celluloid  napkin  rings,  vegetable  peelers,  can 
openers,  combination  tools,  hammers,  hatchets  and  an  endless 
variety  of  the  articles  required  about  a  home. 

They  are  now  handling  a  parlor  game  of  much  merit  which  is 
claimed  to  be  better  and  more  interesting  than  the  popular  game  of 
"  Crokinole."  The  new  game  is  called  "  Triangelo,"  and  is 
played  with  a  set  of  balls  and  a  cue  somewhat  on  the  principle  of 
bagatelle,  but  superior  to  and  more  scientific  than  bagatelle,  yet  not 
so  complicated  but  that  it  can  be  played  by  young  people  and 
children  with  much  enjoyment.  The  board  is  finely  finished,  the 
woodwork  being  beautifully  polished,  while  the  playing  part  is 
covered  with  fine  green  billiard  felt.  All  novelty  and  toy  dealers 
should  make  it  a  point  to  see  and  carefully  examine  into  the  merits 
and  selling  qualities  of  this  game. 


Mr.  Hiram  Johnston,  of  Montreal,  leaves  shortly  for  Europe  for 
the  purpose  of  purchasing  furs,  such  as  seal,  persian  lamb,  grey 
lamb,  China  goat  pates,  etc. 
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Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.    R.   SMITH 


Montreal 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


SYSTEMATIC 
SAVING 


%c£       <J£       %££> 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary 


J.  K.  MACDONALD, 

Managing  Director 


Use  the  "Derby  Link,"  No.  2 


Patented  Nov.  28,  1898. 
FOR  ALL  CUFFS. 


Use  the  New  "Star"  Cuff  Holder 


Keep  your  trousers  up  with  the 
"Automatic"  Bachelor  Button 


Patented. 
For  Link  and  Plain  Cutis 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers  Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


U.S.  Patent  June  5,  1891.     Eng.  Patent  No.  1163J. 


/\u  Fait"  Scarf  Retainer 


Patented. 
Opens  Wide   at  Mouih. 


J.  V.  PILCHER  &  CO., 


Sole  Manufacturers, 

LOUISVILLE,  KY. 


RUNKS 


Of  all  descriptions  made  to  order  and  to  stand  the  test  of  the 
modern  baggage-smasher.  We  make  a  specialty  of  Commercial 
Travellers'  Trunks,  and  can  guarantee  satisfaction.  We  make 
Steel  Trunks,  Leatheroid  Steel  Lined  Trunks,  Kartovert  Steel 
Lined  Trunks,  Enamelled  Duck  Covered  Trunks,  in  fact  any- 
thing in  trunks. 

J.  EVELEIGH  &  CO. 

245  St.  James  St.,  ^  MONTREAL 

Manufacturers  of  all  kinds  of  travelling  reqi: 
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THE  W.  R.  BROCK  CO.,  LIMITED. 

IN  the  department  of  dress  linings  the  Fall  outlook  is  very  good, 
and  the  W.  R.  Brock  Co.  report  a  large  demand  for  fancy  stripes 
and  mercerized  high  cotton  linings,  and,  as  the  demand  is  spread- 
ing to  the  rural  districts,  it  is  evident  that  ladies  in  the  country  are 
adopting  the  fashions  set  by  their  relatives  in  town  in  favor  of  bright 
skirt  linings.  In  anticipation  of  this  trade  the  firm  have  bought 
heavily  in  this  class  of  stuff,  and  show  three  handsome  striped 
linings  in  domestic  goods,  and  one  American  make  in  a  very  fine 
fabric,  36  inches  wide,  black,  tan,  navy,  royal,  and  myrtle  grounds, 
with  fancy  stripes.  These  they  get  at  40  per  cent,  reduction,  and 
are  selling  freely.  Mercerized  linings  are  shown  in  all  colorings, 
from  14  to  37 %c.  Also,  a  large  range  in  silesian,  surahs,  linenettes, 
percalines,  etc.,  many  In  high  colors. 

There  is  a  big  demand  for  linen  crash  skirtings,  and,  having 
made  some  large  purchases,  the  firm  possess  a  fairly  well-assorted 
stock  at  some  taking  prices.  The  materials  are  36  inches  wide, 
and  in  rough,  smooth,  and  twill  finish.  There  is  a  big  business  in 
their  wide  striped  piques,  and  customers  report  them  to  be  trade- 
winners.  A  line  of  pique  travers,  26  inches  wide,  in  pale  sky, 
navy  and  cadet,  black,  helio,  and  cardinal  stripes,  from  ^  to  2 
inches  wide,  show  handsome  effects,  and  are  the  prettiest  goods 
shown  for  many  seasons. 

In  tailors'  linings  and  canvases,  sleeve  linings,  Italian  cloths 
and  serges  principally  interest  the  merchant  tailor.  The  W.  R. 
Brock  Co.  were  never  in  a  better  position  in  this  respect  than  they 
are  lor  Fall,  1899.  Their  well-known  makes  of  canvas  and  Italians 
are  too  popular  to  need  comment ;  but  they  draw  special  attention 
to  their  line  of  mercerized  Italians  and  their  magnificent  range  of 
sleeve  linings,  which  are  attracting  big  orders. 

There  are  some  attractive  features  in  underwear  and  hosiery 
this  season  which  demand  attention.  Arctic  underwear  has  been 
a  tremendous  seller  for  Fall.  The  trade  winners  of  this  firm  are  : 
"Best,"  "Wizard,"  "Extra  Special,"  and  "D"  (stripe)  to 
retail  at  50c,  and  "Southdown,"  "Armor"  and  "America"  for 
75c.  retailing.  "Mottle"  is  a  great  line  for  $1.  The  name 
"  Hummer,"  a  boy's  line,  from  24  in.  to  34  in.,  well  deserves  its 
name.  The  "Right  Arctic"  is  a  new  line  of  fine  Arctic  under- 
wear put  up  specially,  a  suit  in  a  box,  for  The  W.  R.  Brock  Co., 
Limited,  and  retailing  at  $1.25  to  $1.50  per  garment.  These  are  a 
credit  to  Canada.  Keeping  pace  with  the  demand  for  Arctic  under- 
wear is  the  demand  for  fleeced  hosiery,  and  the  firm  have  a  nice 
range  of  ladies'  and  children's  hose,  also  men's  socks,  in  various 
qualities  and  makes  of  fleecing — guaranteed  to  wear  well. 

In  woollen  socks,  an  important  line  with  the  firm,  goods  are 
offered  that  retail  from  10  to  50c.  per  pair.  For  their  three-pounder 
"  Bluenose  "  the  claim  is  that  it  has  no  peer  for  value  and  weight. 
It  can  be  retailed  for  12^  and  15c.  per  pair.  The  "New  Blizzard," 
the  "  Scotch  "  (not  hot),  "  H  "  and  "  Beatsall  "  are  other  popular 
sellers.  In  cashmere  socks,  three  specials  to  retail  at  25c.  are  : 
"  M.  20,"  "Pacer  '  and  "  Acme,"  which  were  bought  before  the 
advance,  and  are  still  correspondingly  quoted  as  long  as  the  stock 
lasts.  Either  of  these  lines,  at  to-day's  prices,  could  not  be  sold 
under  a  30  per  cent,  advance.  A  new  rib  in  black  cashmere  called 
"  Uneeda,"   for  50c.  retailing,  is  a  late  addition  to  the  department. 

The  increased  trade  in  ladies'  and  misses'  underwear  fully 
compensates  the  firm  for  their  efforts  during  the  past  two  or  three 
seasons  to  keep  in  stock  what  the  trade  demand.  This  season, 
despite  the  advanced  values,  their  "Startler,"  "  IXL,"  "Pearl," 
"All  Wool  Devaney  "  are  even  better  than  before,  while  several 
new  lines  have  been  added  that  have  proved  sellers,  among  them 
the  "  Brownie,"  "Beauty,"  "New"  and"Newone,"  besides  a 
line  of  scarlet  called  "Anti-Rheumatic." 

As  to  wool  and  cashmere  hosiery,  any  good  line  that  cannot 
be  got  in  this  department  has  yet,    they  claim,  to  be  mentioned. 


The  range  of  plain  and  ribbed  goods,  far  below  to-day's  prices,  is 
holding  out  well  in  spite  of  the  flank  movements  the  trade  have 
made  upon  it. 

THE  SANDOW  PHYSICAL  EXERCISER. 

In   recent  years  the  sales  of  simple   apparatus   for   muscular 
exercise  have  much  increased.   Instead  of  resorting  to  gymnasiums, 
the    custom 
now  is  to  have 
some    appli- 
ance    in     the 
house  so  that 
any     member 
of  the    family 
may  take  the 
/   requisite  exer- 
eV^flfor  this 
trade, /an   ap- 
afcaius  which 
be    used 
both  \ for  child 
OL.adultf'man 
oG5prbaW,Vias 
decide*     afcdi 
vantages,  andv 
the     Sandow 
Developer,  in- 
vented by  the 
"strongman" 
himself,  meets 
the  want.  The 
accompany- 
ing  illustration   gives  a  good  idea  of  the  device.     It  consists  ot 
detachable  rubber  strands  and  dumb  bells,  so  that  it  can  be  used 
for  chest  expanding,  dumb  bell  and  heavy-weight  lifting  exercises. 
One  machine,  therefore,  does  for  a  whole  family.     Messrs.  John 
Macdonald  &  Co.  have  been  appointed  agents  in  Canada  for  the 
Sandow  Developer,  and  the  charts,  showing  the  various  movements 
and  exercises,  which  are  given  free  with  each  machine,  fully  explain 
the  system  now  used  in  the  chief  schools  of  physical  culture. 


Corset  covers  and  every  article  of  ladies'  underwear  call  for 
ribbon.  You  can  get  every  style  and  width  of  ribbons  for  ladies' 
underwear  from  Brophy,  Cains  &  Co. 

A  line  of  waterproof  clothing  that  has  caused  much  excitement 
in  the  trade  is  Brock's  black  diagonal  waterproof  coat  for  men  to 
retail  at  $3  or  $.  50.  They  also  carry  a  large  range  of  men's  goods 
and  ladies'  cravenette  and  waterproof  mantles. 

Black,  tan  and  patent  leather  belts  are  popular,  but  there  is  a 
preference  for  the  white  leather,  as  it  may  be  worn  with  any  of  the 
light  waists  so  much  in  vogue  this  season.  Brophy,  Cains  &  Co. 
have  them  in  all  colors  and  at  all  prices. 

Kaye  Fielding  &  Co.,  of  Moore  street,  Sydney,  Australia, 
whose  advertisement  appears  on  another  page,  are  prepared  to 
handle  several  lines  of  dry  goods,  underwear,  woollens,  etc. 
Here  is  an  opportunity  for  Canadian  manufacturers  to  open  up 
trade  with  that  country,  the  above  mentioned  firm  being  in  a  position 
to  handle  galateas,  denims,  shirtings,  cottonades,  sheetings,  coat- 
ings, flannelettes,  flannel,  underwear,  drillings,  linens,  worsteds, 
woollens,  etc. 

The  true  lover's  knot,  or  Louis  Quinze  bow,  seems  to  have  won 
its  way  to  the  Canadian  girl's  heart  just  as  it  did  with  the  ladies  of 
Louis'  brilliant  court.  It  is  as  popular  a  design  for  ribbons  as  it  is 
for  lace  and  millinery.  Brophy,  Cains  &  Co.  are  showing  a  very 
large  range  of  handsome  ribbons. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American   and   foreign  firms  who   are   looking  for  Canadian   connections  will  find  in  this  column 
the   names  of  leading  agents  who   are  eminently  fitted   to   represent  them   in   this  country. 


BAKER  &  BROWN 

Manufacturers'  Agents, 


43  St.  Sacrement 
Street  _^__. 


MONTREAL 


Representing    Staxwtels  Bbowk  a  Co.,  Bradford,  Kng.,  mannfhcturei 

carriage  cloths,  raggings,  etc.    Hensal,  Cou  mn  a  Co.,  Philadelphia,   I 
manufacturers   of  areas  trimmings,   fringes  and  upholstery  goods,     Abhold  is. 
iimm  a  Co    81    '.ail.  Switzerland,  manu&cturere  Swiss  embroidered  handker 
chleb,  s«  las  embroideries  and  curtains. 


R.  II.  COSBIB 


Manufacturers*  Agent 

Manchester  Building,  Meliuda  Street 

TORONTO,  CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing. 


FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  346  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE. 


R.  FLAWS  &  SON 


Metinda  St 
Dry   Goods  Commission  Agents. 


Toronto 


Representing  : 


r\Vw.  Simpson,  Sons  &  Co.,  Philadelphia,  Pa  . 

Prints,   Lining!  and    Draperies. 
I  Cartwrh.iit  &.  Warnhks,  Limited,  Loughborough,  England, 
Hosiery  and   Underwear. 
D.  Sandeman  &  Co.,  Leicester,  England, 

Yarns  and  Warps 


W.  E.  WALSH  -  -  *  * 


13  Si.  Jo«„  srreer.    MONTREAL 


Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,    POCKETBOOKS,    DRESSING    CASKS.  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS  ^SS 

J.  T.  4  J.  Taylor,  Limited,  Batley,  England.    Hope  St.  Factory,  Limited,  Belfast 
Shaw.  Wallace* Co.,  Belfast.     Strauss  <£  Phllch,  Annaherg.    Baker  <&  Brown.  Montreal 


Manufacturers  of 


// 


^yw/j  •  Jf '  /■</<  \ )  %>. 


A.H.BAIRD,  H.STROUD. 

sccr  ra£AS  man" 


'/tfrr  /-ia; 


WANTED. 


A  tlioroughly  competent  traveller  for  a  Woollen  House  to  cover  the  ground 
of  Eastern  Ontario.  Must  have  a  good  connection  with  Merchant  Tailors 
on  this  route. 

Apply  to  FINLEY,  SMITH  &  CO. 

29  Victoria  Square,  MONTREAL. 


BUSINESS 

NEWS 


of  any  kind  that  is  of  value  to  business  men  supplied  by  our 
Bureau.  We  can  give  you  market  quotations  from  any 
town  in  Canada,  reports  from  the  city  markets,  stock  quota- 
tions, etc.  You  can  get  commercial  news  from  any 
Canadian  paper  through  us. 

Write  us,  giving  us  particulars  of  what  you  want  and 
where  you  want  it  from  and  we  will  quote  you  prices  by 
return. 

"Clippings  from  any  Canadian  paper  on  any  subject." 


THE   PRESS  CLIPPING    BUREAU 


Telephone  Main  1155. 


505  Board  o(  Trade  Bldg.,  MONTREAL,  QUE. 


CAPITAL  CITY  BUSINESS  COLLEGE, 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Correspondence  and  Proof 
reading.  Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  While's  Phonography  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00;  Bookkeeping  and  Business  Practice,  per  month,  $500;  Penmanship, 
per  month.  $3.00;  Night  School,  per  month,  $3  00 ;  Private  Lessons,  each,  $1.00.  Address, 
A.  M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts  ,  Ottawa. 


HOTELS  FOR  COMMERCIAL  MEN 

Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

•■     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 
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DISPLAY    FIXTURES    AND    FORMS. 

ON  another  page  of  this  issue  will  be  found  the  announcement 
of  Clatworthy  &  Co.,  46  Richmond  street  west,  Toronto,  who 
are  devoting  their  whole  attention  to  the  manufacture  of  display 
fixtures  and  forms,  and,  as  a  result  of  concentration  of  effort,  com- 
bined with  practical  knowledge,  their  list  now  undoubtedly  com- 
prises a  more  complete  stock  of  this  class  of  goods  than  that  of  any 
other  firm  in  Canada. 

Commencing  business  about  three  years  ago  in  a  modest  way, 
to  manufacture  two  or  three  lines,  and  receiving  satisfactory  patron- 
age, they  were  thus  encouraged  to  widen  out  the  business  and  add 
from  time  to  time  such  well-tried  and  up-to-date  fixtures  as  the 
merchants  of  the  country  seemed  to  require,  until  to-day  their 
goods  are  known  in  every  section  in  Canada  and  also  in  Newfound- 
land. The  policy  of  this  firm  has  hitherto  been  not  to  place  upon 
the  market  goods  in  the  experimental  stage  of  manufacture,  but  to 
offer  goods  that  are  the  best  obtainable  for  the  various  purposes  they 
are  designed  to  serve  ;  hence  there  is  no  accumulation  of  old  or 
out-of-date  stock,  but  as  each  season  comes  round  entirely  new 
goods  with  latest  improvements  are  sent  out. 

For  the  coming  Fall  trade  many  new  lines  are  being  offered 
which  have  heretofore  not  been  on  their  list.  Among  these  may  be 
mentioned :  Boot  and  shoe  stands,  both  costly  and  of  more 
moderate  price  ;  a  full  line  of  millinery  stands  ;  and,  for  men's 
furnishings,  hat  stands  in  variety,  and  a  new  display  rack  for  which 
this  firm  are  the  sole  salesagents  in  this  country. 

Particular  mention  should  be  made  of  the  "Many  Combination 
Fixture."  This  is  intended  for  window  display  fixtures,  and  is 
capable  of  an  endless  number  of  changes,  according  to  the  fancy 
of  the  window-dresser,  thus  enabling  him  to  produce  new  window 
display  effects  as  often  as  he  likes  with  the  same  Outfit.  Full  direc- 
tions lor  putting  together  and  taking  apart  are  furnished,  and  an 
illustrated  sheet  showing  how  the  fixtures  look  and  how  they  are 
arranged  is  given.  The  outfit  is  composed  of  a  large  number  of 
steel  rods  of  different  lengths,  curved  rods  to  form  circles,  clips, 
clamps,  etc.,  to  hold  the  various  parts  together,  all  of  which  are 
highly  nickle-plated.  As  this  combination  fixture  suits  almost  every 
class  of  business  it  is  sure  to  have  a  large  sale  in  Canada  when  its 
moderate  price  and  adaptability  are  taken  into  account. 

Many  other  lines  deserve  mention.  Foremost  amongst  which 
are  their  revolving  mantle  and  cloak  rack  (manufactured  in  Can- 
ada only  by  this  firm),  ribbon  cabinets  (claimed  to  be  the 
best  on  the  continent),  kid  glove  and  umbrella  cabinets,  floor  and 
counter  fixtures  for  the  display  of  veilings  and  piece  goods,  wax 
figures  and  papier  mache  forms  of  every  description,  nickel-plated 
fixtures,  store  stools  and  chairs,  and,  in  fact,  almost  anything  in 
the  display  fixture  line. 

Modern  methods  of  showing  goods  on  sale,  and  keeping  stock, 
render  these  appliances  necessary,  and  merchants  requiring  display 
fixtures  will  doubtless  save  money  by  examining  Clatworthy  &Co.'s 
stock  or  writing  for  their  price  list. 


ence  between  these  goods  and  the  silk  weaves  in  which  they  are  re- 
produced can  scarcely  be  detected  on  very  close  inspection.  In 
violet,  grey,  changeable  and  other  light  shades  the  beauty  of  the 
finish  is  particularly  noticeable.  These  goods  made  up  look  ex- 
tremely elegant.  Petticoats  on  the  wearer  look  exactly  like  silk  or 
satin,  even  to  a  practised  eye. 


MERCERIZED  GOODS. 

Brophy,  Cains  &  Co.  are  showing  several  lines  of  mercerized 
goods.  Here  is  what  they  say  regarding  them  :  Mercerized  goods  are 
a  triumph  of  modern  progress.  The  latest  novelties  in  silk  weaves 
are  reproduced  in  these  goods.  Waists  and  petticoats  are  made 
from  them  both  in  plain  and  Persian  patterns.  For  petticoats  they 
are  much  more  durable  than  silk  and  less  expensive  at  first 
cost.  Silk  moire  weaves  in  all  the  fashionable  colors,  also  with 
satin  stripes,  are  preferable  for  underskirts,  and  the  goods  have  just 
enough  stiffness  to  carry  out  the  silk  effect  and  give  outline  to  the 
dress  without  rendering  the  latter  stiffer  than  fashion  requires. 
Softer  weaves  of  high  satin  finish  make  handsome  shirt  waists.  They 
also  make  desirable  dress  linings  for  most  material.     The  differ- 


M 


THE    BEAUTIFYING    OF    STORES. 

ART   GLASS    IMPROVED. 

ANY  progressive  business  concerns  in  the  cities  and  large 
towns  obtain  from  decorative  glass  panels  an  artistic  finish  to 
their  premises  which  is  not  without  its  telling  effect  upon  the  public. 
That  this  impression  upon  customers  is  of  value  to  business  is  a  point 
on  which  there  is  nothing  but  strong  opinion. 

The  new  style  of  art  glass,  known  as  electro-glazing — a  specialty 
marketed  by  The  Luxfer  Prism  Co.,  Limited,  Toronto — has  decided 
merits.  The  toughness  of  electrically  deposited  copper  is  resorted  to 
in  order  to  afford  a  panel  which  needs  no  disfiguring  strengthening 
bars,  and  which  has  no  cement  to  work  loose  with  jarring.  There 
is  no  bagging  to  the  glass — a  matter  of  much  consideration.  In  cost, 
the  improved  glazing  is  practically  the  same  as  leaded  work,  and, 
therefore,  in  the  end  should  be  much  cheaper,  repairs  being  a  remote 
contingency. 

The  Luxfer  Prism  electro-glazing  lends  itself  to  any  class  of 
design  ;  it  may  be  said,  in  fact,  that  the  more  intricate  the  pattern 
the  better  this  system  is  adapted  for  it.  The  glazing  lines  are  much 
neater  and  finer  than  in  any  other,  even  the  most  expensive  class  of 
copper  or  German  silver  bar. 

The  Luxfer  Prism  Co.'s  field  in  art  glass  is  rapidly  expanding, 
as  it  deserves — the  latest  installation  being  in  the  new  palatial 
steamer,  Toronto,  for  The  Richelieu  and  Ontario  Navigation  Co. 


Valenciennes  lace  in  black  or  white  is  inserted  between  alter- 
nate strips  of  tucks  and  puffs,  thus  producing  a  very  elegant  effect. 
Brophy,  Cains  &  Co.  have  the  laces  at  all  prices. 

Mr.  H.  Levy,  Montreal,  has  taken  advantage  of  the  rising 
markets  for  woollens,  and  has  received  for  present  trade  a  large 
assortment  of  Canadian  and  imported  goods  and  a  full  line  of  tailors' 
trimmings. 

Mr.  William  Anderson,  of  William  Anderson  &  Co.,  Glasgow, 
one  of  the  most  popular  of  the  British  manufacturers  who  visit  this 
side,  is  now  in  Canada.  In  Montreal  he  was  the  guest  of  Mr. 
Leslie  H.  Gault. 

Among  the  most  stylish  goods  shown  for  next  season  in  bicycle 
skirts  are  the  large  plaids  in  pretty  fawn  and  brown  colorings,  green 
and  heather  mixtures.  These  are  made  in  the  three-piece  style 
having  single  pleat  at  back,  tailor-made  finish.  Boulter  &  Stewart 
are  showing  these  for  Fall  wear  with  many  other  novelties. 

Brophy,  Cains  &  Co.  say  that  for  chiffons  and  mousseline  de 
soie  this  is  one  of  the  best  seasons  on  record.  The  demand  for 
these  goods  has  been  very  great  during  the  past  month,  and  there 
is  every  indication  that  it  will  continue.  Both  are  used  extensively 
for  millinery  purposes,  and  chiffon  holds  a  prominent  place  in 
dress  trimming.     Shirrings  and  ruchings  of  chiffon  are  in  favor. 

The  Canada  Fibre  Co.  report  business  very  brisk.  They  have 
been  working  overtime  for  some  weeks  past,  in  order  to  enable 
them  to  fill  orders  as  received.  They  have  recently  purchased  a 
number  of  new  and  attractive  designs  in  sateens  for  down  quilts  of 
better  qualities.  These  cloths  are  very  handsome,  and  should  add 
to  the  selling  qualities  of  the  company's  goods.  An  extensive  line 
of  cheap  cushions  for  boating  and  other  Summer  uses  are  being  turned 
out  and  are  proving  ready  sellers,  from  the  fact  that,  while  very  low 
in  price,  they  are  of  good  appearance  and  finish  and  wear  remark- 
ably well. 
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77  Front  Street  West, 
Toronto. 


Sorting  Season 


O 

'  Our   stock   is   complete   in   all  lines   of  Bal- 

briggan  and  Natural  Wool  Shirts  and  Drawers,  also 
Half-Hose  and  Bicycle  Hose  in  great  variety. 

Full  assortment  of  Shirts,  in   Negligee,    Soft 
Fronts  with  laundried  pleat  and  cuffs. 

White  Duck  and  Linen  Clothing. 

JUST  RECEIVED—  A  large  shipment  of  our  Diana   Collars.      We  can 
give  immediate  delivery  of  the  newest  novelties  in  Tie  Silks. 

LETTER  ORDERS  GIVEN  PROMPT  AND  CAREFUL  ATTENTION. 


Caulfeild,  Henderson  &  Burns  ™-  Toronto 

Retailers  requiring  the  best  values  being  offered  in 

FLEECE-LINED  UNDERWEAR 

should  examine  the  production  of 

The  Peterborough  Underwear  Co. 

PETERBOROUGH 


LIMITED 


Manufacturers  of 


Men's,  Women's,  and  Boys'  Fleece-Lined  Underwear. 

The  RICHARD  L.  BAKER  CO. 


Sole  Selling  Agents 

24  Wo,wnef!on  street     .  .  .  TORONTO. 


sransra^^ 
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KYLE,    CHEESBROUGH    AND    CO. 

R.  KYLE,  sr.,  of  Kyle,  Cheesbrough  &  Co.,  has  just  returned 
from  a  prolonged  business  trip,  and  among  the  many  new 
and  attractive  things  which  he  has  seen  and  purchased  for  his  firm 
here  the  following  are  worthy  of  special  mention  :  Buttons  in  crystal 
effects,  also  crystal  loop  sets,  which  are  the  very  latest  European 
fads. 

Among  the  very  newest  trimmings  purchased  by  Mr.  Kyle  for 
Fall  are  sequin  butterflies  and  love  knots,  the  butterflies  coming  in 
colors  and  black.  These  are  used  in  large  quantities  as  a  garniture 
for  walking  or  evening  dresses,  and  are  particularly  "chic." 

The  accompanying  cut  represents  one  of  this  firm's  extensive 
range  of  new  dress  trimmings,  which  they  have  secured  in  all  the 
latest  European  and  American  creations,  such  as  combinations  of 
sequins  and  silk,  black 
and  white  silk  braids, 
elaborate  mohair  and  silk 
combinations,  also  in  plain 
silks,  tinsels,  beaded  mo- 
hair and  chenilles. 

Kyle,   Cheesbrough    & 
Co.  are  showing  an  attrac- 
tive range  of  fine  silk  laces 
for    special    Autumn    de- 
livery,   among   which    are 
several    beautiful    designs 
in  wave  insertions,  which 
promise  to  be  largely  worn 
during  next  season.    They 
claim  that  these  goods  will 
not  be  found  elsewhere  in 
Canada.       Their  novelties 
in  sequin  and  beaded  belts 
are  worthy  of 
careful    atten- 
tion.       These 
goods  are  the 
latest   produc- 
tions from  the 
continent,  and 
will    be    most 
striking    in    a 
window  or  on 
a  counter,  be- 
sides,      the 
prices  at  which  they  are  sold  are  specially  low. 

The  firm's  line  of  silks  is  most  complete,  including  many 
fancies  for  blouses  and  dress  trimming  purposes,  together  with  such 
staples  as  plain  pongees,  smales,  peau  de  soie,  gros  grains,  taffetas, 
and  satins  in  colors  and  blacks.  Their  new  sequin  nets  for  fronts 
and  yokes  of  gowns  are  very  attractive,  being  shown  in  several 
styles  in  plain  black  and  black  and  silver  effects.  Attention  is 
directed  to  their  special  values  in  cashmere  hosiery  and  cashmere 
and  ringwood  gloves.  Their  colored  lines  in  ringwood  are  now 
rapid  sellers. 

In  drawing  attention  to  their  special  lines,  Kyle,  Cheesbrough 
&  Co.  ask  their  numerous  customers  if  they  care  to  have  the  novel- 
ties they  buy  seen  in  every  store  in  their  town.  If  not,  the  firm's 
range  is  now  sufficiently  extensive  to  permit  of  their  confining 
special  lines  to  certain  individuals.  Here  is  an  opportunity  of 
securing  something  that  your  competitor  cannot  get,  but  to  do  so 
you  must  be  the  first  applicant. 

LINED    GLOVES    AND    MITTS. 

The  W.  R.  Brock  Co.,  Limited's  glove  department  never 
showed  swch  a  large  range  of  these  goods  as  this  season.     Their 


lined  glove  to  retail  at  $i  is  exceptionally  fine,  while  one  special 
lined  glove  to  retail  at  50c,  in  spite  of  the  advance  in  leather,  etc., 
surpasses  any  they  have  offered  before  for  value,  fit  and  finish. 
The  "  Bonanza"  lined  leather  mitt,  retailing  at  25c.  is  a  marvel. 


TOOKE    BROS.'    NEW    FACTORY. 

Tooke  Bros,  in  the  near  future  will  move  their  entire  manufactur- 
ing plant,  warehouses,  and  offices  to  St.  Henri.  They  have 
recently  purchased  a  large  tract  of  land  covering  between  seventy 
and  eighty  thousand  square  feet,  on  which  they  are  erecting  one  of 
the  largest  shirt  factories  on  this  continent. 

Their  plans  have  all  been  approved  of  and  in  a  few  weeks  the 
new  buildings  will  be  in  course  of  erection.  We  understand 
pressed  brick  is  to  be  used  throughout,  all  floors  to  be  made  of 
hardwood,  and  the  buildings  erected  in  what  is  known  as  "  slow- 
burning  construction."  The  entire  factory  and  warehouses  will  be 
fitted  with  sprinklers  throughout,  and  everything  in  the  way  of 
general  improvements  adopted.  For  instance,  all  their  hoists  and 
staircases  are  built  in  towers  attached  to  each  building,  so  that 
each  flat  will  have  clear  uninterrupted  space.  The  factory  proper 
will  be  built  in  wings,  each  53  ft.  wide  x  226  ft.  long,  four  storeys 
high.  To  give  one  an  dea  of  the  size  of  this  factory  :  It  will  require 
about  twelve  hundred  arc  and  incandescent  lights  to  light  the 
building.  The  popularity  of  this  firm's  goods  throughout  the  entire 
Dominion  is  so  marked,  that  their  business  has  increased  wonder- 
fully, and  the  general  opinion  throughout  the  trade  seems  to  be 
that  regularity  of  the  value  they  give  in  their  goods  and  the 
excellent  fit  and  finish  have  built  up  this  business  to  its  present 
condition. 

At  present,  Mr.  Stewart,  representing  the  shirt  and  blouse 
department,  is  on  the  continent  and  in  England,  selecting  the 
newest  ideas  for  the  coming  Spring.  Mr.  Edgar  is  in  Germany 
and  France  looking  after  novelties  in  silks  for  the  neckwear  depart- 
ment, and  Mr.  Arthur  Tooke  is  abroad  looking  over  newest  ideas 
that  may  be  introduced  in  manufacture.  This  firm  are  of  the 
opinion  that  some  ideas  yet  can  be  obtained  on  the  old  continent, 
especially  in  Germany. 

The  Review  wishes  every  success  to  this  large  and  enterprising 
business,  and  their  many  customers  throughout  the  Dominion  join 
in  this  desire. 

FALL    BLOUSE  WAISTS. 

The  enormous  demand  for  the  shirt  waist  for  Summer  trade  has 
created  a  similar  demand  for  Fall.  Boulter  &  Stewart  recogniz- 
ing this  fact  prepared  a  large  assortment  for  this  season,  showing 
some  50  different  styles.  The  leaders  for  Fall  trade  are  assuredly 
the  velvet  waist,  with  pretty  corded  effect,  mercerized  sateen,  and 
plaids  being  also  large  sellers. 

They  are  showing  a  large  line  of  pretty  plaids  and  stripes,  made 
with  pleat  backs  and  velvet  collars,  to  retail  at  $1. 


THE  VALUE    OF    LININGS. 

We  have  made  dress  goods  and  linings  a  study,  said  Brophy, 
Cains  &  Co.,  and  without  good  linings  you  cannot  have  a  perfect 
fitting  garment.  In  these  days  of  sheathlike  skirts  which  cling  so 
closely  to  the  figure  linings  assume  a  new  importance.  Not  a  par- 
ticle of  fullness  is  permitted  in  the  fashionable  woman's  under- 
garments or  dress,  so  the  lining  is  quite  as  important  as  the 
material  of  which  the  gown  is  confected. 


A  new  departure  for  Boulter  &  Stewart,  but  a  line  which  com- 
pletes their  ready-to-wear  department.  They  are  showing  over  100 
varieties  of  flannelette  underwear  at  all  prices.  Everything  in 
ladies'  and  children's  garments  represented  is  shown  at  the  new 
factory  and  warehouse.  i3Tront  street  west,  Toronto. 
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Kirk's  Patent  Hat  and  Cap  Rack 


Buy  the  Latest  and  Best 


W 


Hats 


an< 


Up-tO-date     Merchants     are    displaying    their 
Caps  with  Kirk's  Patent  Hat  and  Cap  Rack. 

Kirk's  Rack  displays  more  goods  and  to  better  advan- 
tage in  less  space  than  any  other  Rack,  as  it  hangs  over  a  table  or  floor  space.  They 
hang  out  of  the  way,  using  no  room  required  for  other  goods.  Kirk's  Rack  will 
also  display  Ties,  Collars,  Cuffs,  Furs,  Socks,  Shirts,  Underwear  and  Dry  Goods. 
You  can  sell  more  goods  with  greater  convenience  by  using  Kirk's  Racks. 

THEY    ARE    MADE    FROM    6    TO    16    FT.    LONG. 


J.  L.  Boyes,  of  Napanee. 

E.  |.  Kirk,  Bracebridge. 


June  i6th,  '99. 


Dear  Sir, — The  Hat  Rack  proves  very  satisfactory,  and  is  a 
useful  fixture  in  the  store. 


Yours  truly, 


J.  L.  Bo  YES. 

The  Jno.  King;  Co.,  of  Fort  William 


Geo.  L.  Tipping,  of  Orillia. 

E.  J.  Kirk,  Bracebridge.  May  10th,  99' 

Dear  Sir, — Am  well  pleased  with  your  Hat  Rack,  consider 
it  very  cheap. 

Yours  truly,  Geo.  l.  Tipping. 
About  two  weeks  later  we  received  an  order  from  Tipping  for 
another  rack. 


E.  J.   Kirk,  Bracebridge. 

Dear  Sir, — We  find  your  Hat  and  Cap   Rack  so  convenient  that  we  have  to  ask  you  to  send  us 
on  another  one.  Yours  truly.  Till    JNO,   KING  Co. 


Drop  a  card  for  circular  and  all  information  to 


J.   KIRK 


MERCHANTS  !     Keep  this  copy  for  reference,  as  this  Advertisement  may  not  appear  again. 
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A    GROWING    INDUSTRY. 

AS  an  example  of  push  and  perseverance,  coupled  with  a  keen 
appreciation  of  what  is  wanted  by  the  public,  there  are  few 
manufacturers  in  Canada  who  can  give  pointers  to  R.  C.  Wilkins, 
maker  of  the  "  Rooster  "  brand  of  overalls,  shirts,  and  Summer 
clothing. 

This  business  which  has  now  grown  to  such  large  proportions  is 
situated  at  198  McGill  street,  Montreal,  occupying  the  upper  flats  of 
that  large  building.  Starting  in  1892  with  but  one  machine,  con- 
fined to  the  making  of  overalls,  it  was  soon  found  necessary  to 
increase  the  output,  and  to  take  up  the  manufacture  of  working- 
men's  shirts,  so  1893  found  ten  machines  going  to  their  full  capacity. 
The  high  quality  of  goods  turned  out  secured  for  them  such  a  repu- 
tation that  success  came  rapidly,  and  Mr.  Wilkins  had  in  1894 
added  pants  to  the  list  of  articles  manufactured,  and  increased  his 
plant  to  25  machines.  The  following  year  it  was  found  advisable 
to  enter  into  the  manufacture  of  Summer  clothing  for  men  such  as 
crash  and  white  duck  suits,  and  consequently  a  further  increase  in 
plant  and  number  of  employes.  The  line  of  ladies'  Summer  wash 
skirts  in  crash  and  piques,  which  were  put  on  the  market  in  1898, 
have  proved  so  popular  that  a  very  fine  and  well-fitting  line  of  skirts 
for  Fall,  in  serges,  cheviots,  etc.,  is  now  being  made  and  rapidly 
taken  up  by  the  trade,  one  large  concern  having  recently  made  the 
statement  that  the  ' '  Rooster ' '  brand  skirt  is  the  best  fitting  on  the 
Canadian  market  to-day. 

Over  one  hundred  and  fifty  machines  are  now  kept  fully 
occupied  in  the  manufacture  of  overalls,  shirts,  pants,  Summer 
clothing,  outing  suits,  Summer  and  Fall  skirts,  as  well  as  a  com- 
plete line  of  clothing  for  butchers,  bakers,  painters,  etc.  A  special 
line  of  clothing  for  miners  and  prospectors  is  also  a  feature  of  the 
business.  Although  the  plant  has  been  increased  so  materially, 
including  the  recent  purchase  of  an  electric-cutting  machine,  which 
will  turn  out  1,000  skirts  or  pairs  of  trousers  in  a  day,  it  was 
found  necessary  a  short  time  ago  to  call  all  travelers  in,  as  orders 
for  immediate  delivery  could  not  be  filled. 

Mr.  Wilkins,  while  yet  quite  a  young  man,  has  built  up  a  busi- 
ness of  which  anyone  might  feel  proud,  and  his  personal  popularity, 
coupled  with  the  excellent  quality  of  the  goods  which  he  makes, 
assures  for  him  even  a  greater  degree  of  success  for  the  future  than 
he  has  met  with  in  the  past.  The  Review  extends  its  best  wishes 
to  both  Mr.  Wilkins  and  the  "Rooster  "  brand. 


-,  you  will  notice  he  has  given  me  a  large  order.     He 


Mr.  - 

appears  to  take  interest  in  our  goods,  and  brings  them  up  promin- 
ently before  his  customers,  and  says  he  has  made  a  reputation  for 
them — that  his  customers  will  have  none  other,  and  look  for  the 
name  on  the  garment  when  they  buy." 


BRAND  A  GOOD  LINE. 

The  C.  Turnbull  Co.,  of  Gait,  Limited,  are  very  busy  getting 
out  their  Fall  orders,  which  are  greatly  in  excess  of  last  season. 
With  their  new  building,  additional  machinery,  and  increased 
facilities  for  turning  out  their  underclothing,  which  has  now  an 
enviable  reputation  from  the  Atlantic  to  the  Pacific,  they  are  in  a 
position  to  ship  orders  early,  and  be  ready  for  repeats  later  on. 
They  report  great  success  from  branding  their  full-fashioned  goods, 
many  merchants  reporting  that  customers  now  ask  for  their  goods, 
and  insist  on  having  them  with  the  trade  mark  :  "Warranted, 
Turnbull's."  This  goes  to  prove  that  when  a  manufactured  article 
has  merit,  the  maker  should  have  it  branded,  both  to  protect  him- 
self and  the  public  from  having  other  goods  sold  as  his,  and  also 
to  convince  them  that  goods  can  be  made  in  Canada  equal  to  any 
imported.  A  line  of  ladies'  and  men's  light  underwear  in  silk 
natural,  which  this  firm  have  introduced  this  season,  has  been 
received  by  the  trade  very  favorably,  and  has  sold  very  well. 
These  goods  are  absolutely  non-shrinkable,  and  for  Spring, 
Summer  and  Fall  wear  are  the  most  economical  in  the  market. 
This  firm  express  themselves  as  being  well  satisfied  with  the  busi- 
ness being  done  this  season.  One  of  their  travelers,  writing 
recently,  referred  to  a  customer  as  follows  :   ' '  With  reference  to 


AT    TIDSWELLS'. 

E.  &  H.  Tidswell,  2  and  3  Wood  street,  London,  Eng.,  are 
having  a  phenomenal  rush  of  orders  this  Summer  for  their  various 
lines  of  shirt  waists,  embroidered  robes,  muslin  blouses  and  Summer 
novelties.  They  can  hardly  keep  up  with  the  demand  for  white 
muslin  blouses  to  be  worn  over  colored  slips,  and  they  seem  to  have 
captured  the  bulk  of  the  London  trade  in  this  particular  line.  The 
reigning  novelty  at  the  moment  is  the  new  lace  and  muslin  sailor 
collar  which  is  being  worn  to  embellish  the  waist  or  blouse,  and 
which  is  also  seen  a  great  deal  out  of  doors  on  light  Summer  jackets 
and  coats.  It  looks  its  best  on  a  blouse  of  rather  plain  design,  but 
it  imparts  a  charming  freshness  to  a  waist  of  almost  any  kind,  even 
an  old  one. 

Messrs.  Tidswell  are  also  to  the  front  as  usual  with  a  bewilder- 
ing range  of  lace  scarves,  fancy  muslin  and  lawn  collar  and  cuff 
sets,  silk  and  chiffon  ruffles,  cravats,  belts,  clasps,  etc.  The  collar 
and  cuff  sets  are  selling  with  a  briskness  which  bespeaks  a  popu- 
larity likely  to  last  for  some  time. 


Crystal  buttons  are  in  high  favor  and  are  likely  to  remain  so 
for  a  time.  They  are  shown  in  many  attractive  styles  for  suits  and 
jackets.     Brophy,  Cains  &  Co.  have  them. 

The  Canadian  Rubber  Company  is  again  coming  to  the  fore 
with  several  new  lines  of  rubber  boots  and  shoes  in  the  latest  styles. 
It  has  issued  a  new  shoe  catalogue,  and  a  copy  will  be  mailed  to 
any  address  upon  application  to  the  company. 

The  latest  belts  are  exreme  opposites,  one  being  little  more  than 
an  inch  in  width,  while  the  other  is  a  broad,  soft  ribbon  drawn 
through  a  narrow  buckle  to  produce  the  crushed  effect.  Brophy, 
Cains  &  Co.  have  the  belts,  the  buckles  and  the  ribbons. 

Arthur  C.  Burgess,  of  the  men's  furnishings  department  of  The 
W.  R.  Brock  Co.,  was  married  June  17,  to  Miss  Sadie  Collinson  of 
Rosedale,  by  Rev.  H.  J.  Cody,  M.A.,  acting  rector  of  St.  Paul's 
Church.  Mr.  Burgess  has  the  best  wishes  of  many  friends  in  the 
trade. 

The  Beaver  Rubber  Clothing  Co.  are  placing  on  the  market  a 
full  length  waterproof  coat  with  velvet  collar  at  #3.50.  These  are 
being  made  of  covert  cloth  in  five  different  shades  and  should  retail 
at  from  $5. 50  to  $6  as  they  are  fully  guaranteed  and  of  splendid 
appearance. 

Careful  buyers  can  often  replenish  their  stock  to  advantage  by 
keeping  in  touch  with  the  trade  auctioneer  and  commission  merchant 
dealing  in  the  lines  which  they  carry.  One  of  the  oldest  houses  in 
doing  this  class  of  business  is  Benning  &  Barsalou,  of  Montreal, 
who  make  a  specialty  of  selling  surplus  or  bankrupt  stocks  of  dry 
goods,  clothing,  boots  and  shoes,  etc. 

Robert  Harrower,  McGill  street,  Montreal,  Canadian  represent- 
ative for  Stewart  &  McDonald,  of  Glasgow,  informs  The  Review 
that  business  is  most  satisfactory.  The  large  range  of  English, 
French  and  Swiss  silks  and  ribbons  which  this  house  handles  are 
much  thought  of  by  the  trade  and  meet  with  ready  sale.  Mr. 
Harrower  is  at  present  pushing  the  special  lines  of  serges  for 
women's  wear  which  he  has  on  hand,  together  with  an  extensive 
range  of  lace  curtains  numbering  over  1,000  different  exclusive 
designs.  He  carries  a  well-assorted  stock,  including  tweeds  of 
medium  and  high  grades,  woollen  shirtings  in  various  attractive 
designs,  which  are  also  used  for  making  women's  wrappers, 
materials  for  making  blouses,  underwear,  etc. 
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The 


Bishop 


NATURAL    LEATHER 


Fur  Robes  -  Coats 


FOR    1 899 


are  guaranteed  to  be  the  best  goods,  for  the  money, 
in  the  world.  Similar  goods  are  made  from  skins 
that  come  off  from  the  same  animals,  but  all  skins 
used  by  The  Bishop  Company  are  Indian  tanned 
or  dressed  by  a  process  similar  to  the  old  Buffalo 
dressing  and  used  only  by  The  Bishop  Company. 

All  our  dyed  skins  are  dyed  by  a  process  known 
only  to  ourselves,  which  absolutely  does  no  injury 
to  the  fur  or  leather.  The  natural  color  and  dyed 
skins  used  by  The  Bishop  Company  in  manufactur- 
ing robes  and  coats  will  retain  their  strength,  soft- 
ness and  pliability  for  a  lifetime,  and  will  be  just  as 
good  at  the  end  of  twenty-five  years  as  they  are 
when  first  prepared.  The  fur,  in  time,  with  hard 
usage,  may  wear  off,  but  the  leather  will  last,  prac- 
tically, forever. 

There  are  no  robes  or  coats  in  the  world  made 
from  these  skins  which  have  these  advantages, 
except  those  manufactured  by  The  Bishop  Com- 
pany. If  you  want  the  best  article  for  the  money 
that  can  be  found  in  this  or  any  other  country,  buy 
only  the  Bishop  goods  and  be  sure  their  name  on 
silk  label  is  found  on  the  article  you  purchase, 
whether  robe  or  coat. 

These  goods  are  for  sale  by  all  the  ieading 
jobbers  of  Canada  and  the  United  States. 


T+J.H.  BISHOP  CO. 


SANDWICH,  ONT.,  CANADA. 
WYANDOTTE,  MICH.,  U.  S.  A. 


The  Following 


is  a  partial  list  of  the  Goods 
we  Manufacture  : 


The  Sun  Lighting  Machine. 


(sprinkling  system.) 


The  Beacon  Acetylene  Machine. 

(immersion  system.) 


The  Simplex  Acetylene  Generator,      i 


(the  best  and  cheapest  machine  made 
for  supplying   a  moderate   number  of  lights.) 


The  Duplex  Acetylene  Machine. 

(the  only  machine  that  will  supply  both 
Light  and  Heat  from  one  and  the  same  machine.) 

Acetylene  Gas  Stoves  and  Ranges. 

(for  use  with  the  above  machine.) 


Special  Photographic  Apparatus. 

(beats  sunlight  for  photography. ) 

The  "Crescent"  Acetylene  Burner, 
Acetylene  Gas  Meters,  etc. 

%^*  ^p*  ^&* 


We  also  make  a  specialty  of  lighting  Towns  and 
Villages,  for  which  we  design  special  apparatus.  Our 
goods  are  all  guaranteed.     Send  for  catalogue. 


<z 


THE  ACETYLENE 
MANUFACTURING  CO 


LIMITED 


Head  Office,  London,  Ont. 

Capital,  $300,000. 
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JOHN    MACOONALD   AND  CO. 

THIS  great  importing  house,  with  its  many  departments,  com- 
plete ranges  of  goods,  and  staff  of  European  and  continental 
buyers,  is  celebrating  its  jubilee  year  in  1899,  and  is,  therefore,  not 
likely  to  be  behind  its  own  record  of  previous  years  in  preparing 
for  Fall  trade.  In  point  of  fact,  the  Fall  trade  has  been  prepared 
for  in  the  most  thorough  manner,  judging  by  the  information  fur- 
nished and  the  goods  now  coming  in. 

In  the  carpet  department,  a  great  number  of  new  patterns  are 
being  specially  got  for  the  coming  Fall.  These  are  improvements 
on  the  firm's  best  sellers  of  the  Spring  trade.  Several  new  designs 
in  their  celebrated  Wilton  velvets  are  also  to  be  shown,  and  of 
these  they  have  sole  control  for  the  jobbing  trade  of  Canada.  A 
large  and  well  assorted  stock  of  smyrna,  axminster,  moquette  and 
velvet  mats  is  offered,  and  the  stock  of  goods  in  tapestry,  wools, 
unions,  axminsters  and  velvets  is  now  fully  assorted.  Two  special 
lines  in  tapestry  coverings,  much  under  the  regular  price,  are 
features,  while  four  lines  of  tapestry  embody  new  ideas  which  are 
exclusive  with  this  department.  The  Fall  order  of  eight-quarter 
and  sixteen-quarter  linoleums  which  had  such  a  tremendous 
sale  for  the  Spring  trade,  has  just  been  opened  up.  A  new  printed 
cork  carpet  is  being  shown,  which  is  being  largely  sold  for  bed- 
rooms. There  is  a  complete  stock  of  lace  curtains,  curtainettes, 
Swiss  curtains,  nets,  scrims  and  Scotch  nets.  A  special  purchase 
of  three  numbers  in  white  quilts  has  been  made  to  retail  at  75c, 
$1  and  $1.25.  Mr.  Mitchell,  the  carpet  buyer  of  the  house,  is 
leaving  this  month  for  Europe  to  make  Spring  purchases. 

The  woollen  department  reports  prospects  for  the  Fall  season 
better  than  for  years.  The  merchant  tailoring  trade  is  improving 
and  there  is  a  larger  demand  for  higher  class  goods.  The  firm 
placed  larger  contracts  for  their  ranger,  of  blue  and  black  worsteds 
and  serges,  and,  notwithstanding  the  advances  in  fine  wools  and 
yarn,  most  of  the  lines  may  be  had  at  the  old  prices.  In  fancy 
worsted  suitings  and  trouserings  a  fine  range  is  being  shown  in  all 
the  latest  novelties.  The  very  extensive  range  of  Winter  overcoat- 
ings comprises  meltons,  beavers,  all  the  new  naps,  curls,  etc.  In 
this  line  there  is  a  great  feeling  for  Oxford  greys.  The  range  in 
tailors'  trimmings  is  complete  in  the  newest  makes  in  black  and 
colored  italians,  black  and  colored  mercerized  Italians,  fancy 
silesias,  pocketings,  haircloth  and  everything  required  by  the  tailor 
doing  a  high  class-trade.  In  mantlings,  the  stock  of  cloths  is  very 
large,  the  leading  sellers  being  plain  beaver  cloths.  Naps,  fancy 
curls,  sealettes,  and  fine  covert  cloths  are  also  to  the  fore.  Ladies' 
suitings  this  season  include  six-quarter  tweeds,  friezes,  homespuns 
and  plain  box  cloths.  There  is  a  nice  line  of  large  shepherd  check 
suitings  for  ladies'  wear.  Large  orders  were  placed  for  "  Belwarp  ' ' 
worsteds  and  serges,  and  there  will  be  no  advance  on  old  prices. 

The  handkerchief  buyer  has  brought  out  some  decided  novelties 
in  silkateen,  with  or  without  initials,  to  retail  at  10,  15  and  20c, 
also  a  large  line  of  Swiss  embroidered.  The  range  of  belt  buckles 
includes  jet,  enameled  and  steel.  A  large  line  of  side  combs  and 
pompadours  to  retail  from  15  to  50c.  Braid  goods  will  be  much 
used  for  fancy  trimming  this  season,  and  a  large  range  of  fancy 
mohair  braids  is  on  the  way  to  stock. 

In  laces,  a  shipment  of  vals  and  torchons  has  arrived  with 
insertion  to  match.  Their  "  Imperial"  velvet  is  to  be  had  in  a  full 
range  of  colors  and  in  black — a  full  range  of  prices.  A  big  ship- 
ment of  cashmere  hosiery,  ribbed  and  plain,  contains  leaders  to 
retail  at  25  to  50c. 

The  stock  department  reports  very  large  sales  of  woollen,  union, 
and  cotton  blankets.  Special  numbers  in  tablings  and  towlings  for 
Fall  are  being  shown. 

BUYING  AT  LONG  RANGE. 

British  Columbia  merchants  complain  that  people  in  various 
parts  of  the  Province  order  goods  from  Eastern  Canada  department 


stores,  especially  the  Toronto  stores,  by  the  catalogues  which  are 
sent  broadcast  throughout  the  country. 

It  is  not  surprising  that  British  Columbia  merchants,  who  pay 
taxes  and  do  much  to  promote  their  own  localities,  should  feel 
aggrieved  at  the  meanness  of  their  people  in  not  standing  by  their 
own  towns.  Besides,  ordering  by  catalogue  can  never  be  as  satis- 
factory as  buying  in  person,  and  the  weakness  of  people  who  send 
off  a  thousand  miles  for  a  small  parcel  of  goods,  which  they  can 
buy  just  as  cheaply  at  home,  is  extraordinary. 

However,  the  existence  of  this  practice  is  undeniable.  In  the 
cities  where  these  stores  are  situated  it  is  well  known  that  women — 
some  of  them  are  old  enough  to  know  better — will  spend  10c.  in 
car  fare  to  go  into  the  centre  of  the  city  in  order  to  save  5c.  on  a 
purchase.  And  oftentimes,  of  course,  they  do  not  save  even  the 
5c.  The  department  stores  can  hardly  be  censured  for  getting 
business  in  this  way  ;  they  simply  profit  by  a  well-known  weakness 
in  human  nature. 

In  two  ways  only  can  this  competition  be  effectively  met.  First, 
by  the  local  merchants  emulating  the  city  stores  in  all  that  pertains 
to  energy  and  enterprise.  Secondly,  by  making  a  strong  appeal  to 
the  people  of  the  localities  to  stand  by  their  own  merchants.  This 
can  be  done  through  the  local  papers,  and  the  Summer  season,  when 
a  good  deal  of  this  buying  at  long  range  goes  on,  is  a  suitable  time 
to  make  the  appeal. 


Mr.  Rosenthal,  of  The  Beaver  Rubber  Clothing  Company,  will 
spend  the  month  of  July  calling  upon  the  trade  throughout  the 
Maritime  Provinces,  and  will  devote  part  of  August  in  seeing  his 
customers  in  Ontario. 

/CANADIAN    ADVERTISING   is  best  done  by  THE    E. 
^     DESBARATS   ADVERTISING  AGENCY,    Montreal. 


S.  V.  WILLSON 

Manufacturer  ot  absolutely  pure  wool 
Bed  Blankets  in  Supers  and  Extra  Supers 
at  low  prices ;  also  of  the  celebrated 
Blanket  Mantle  Cloth  in  Cardinal 
Green,  Brown  and  Black ;  also  horse 
coverings  made  and  strapped  or  by  the 
yard,  all  wool.  My  Bed  Blankets  are 
warranted  wool  and  to  wash.  Write 
for  sample  pairs  and  prices  —  state 
quantity  required.    Will  ship  promptly. 


S.  V.  WILLSON 


.ST.  THOHAS,  ONT. 
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No.  17 


No.  15 


No.  1 


No.  2 


90  FACTORIES 

10,000  Work  People 

Controlled  by  "The  Clearing  House." 

The  largest  collection  of  ready-to-wear  garments  ever  offered  by 
one  organization. 

Sales  Over  Two  Million 

We  want  the  Canadian  business  and    use    this    means  to  intro- 
duce ourselves. 

We  exhibit  here  a  few  popular-priced    garments  to  demonstrate 
our  power.     Finer  garments  comparatively  as  low. 

No.  1. — Stylish  Boucle  Jacket,  double-breasted,  lined  throughout,  $1.90. 

No.  2. — Six-button  double-breasted  all-wool  Kersey,  lined  throughout,  high- 
colored  mercerized,  $3.15. 

No.  5. — Fine  Kersey  Jacket,  double-breasted,  12  buttons,  elaborately  stitched, 
Romaine-lined  throughout,  $4.25. 

No.  9. — Ladies'  Suit  twill  mixture,  newest  shaped  tunic,  skirt  tight-fitting,  tailored 
jacket,  fancy  braid  trimmed,  jacket  lined  good  Romaine,  $5.50. 

No.  10. — All-wool  Homespun  Ladies'  Suit,  gray  and  Oxford  mixed,  scalloped 
tunic  neatly  trimmed,  silk  soutache,  tight-fitting  scalloped  jacket,  trimmed,  lined  fine 
quality  satin  ;    price,  $7.50. 

No.  15. — All-wool  Flannel  Waist,  pointed  yoke,  plaited  back,  fronts  trimmed  with 
9  rows  of  soutache,  $8.00  the  dozen. 

No.  16. — Fine  Domet  Flannel  Waist,  black  and  navy  polka  dots,  pointed  yoke, 
plaited  back,  $3.75  the  dozen. 

No.  17. — Elegant  Black  Sateen  Waist,  pointed  yoke,  plaited  back,  5  clusters  tucks, 
4  tucks  in  each,  newest  cuff,  $15.00  the  dozen. 


No.   tO 


530  Broadway 


No.  lt> 


No.  5 


New  York  City. 


No.  9 
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A    NEW    IDEA    FOR    WOMEN'S    TRADE. 

A  CLEVER  woman,  in  her  efforts  to  devise  some  better  plan 
for  connecting  the  skirt  and  shirt  waists,  thought  of  an  entirely 
new  idea,  which  she  has  just  patented  and  is  now  putting  the  device 
on  the  market  to  the  great  satisfaction  of  all  who  have  used  it.  It 
is  known  as  the  "  Triplex  Skirt  Waist  and  Belt  Lock,"  and  is 
advertised  in  this  issue  of  The  Dry  Goods  Review,  page  120. 
This  should  be  a  money-maker  for  merchants.  The  article  retails 
for  25c.  Merchants  who  demonstrate  it  will  sell  large  quantities  of 
them  at  once. 

The  "Triplex"  holds  the  waist  down  and  the  skirt  up.  No 
pins  to  tear  waistband  or  prick  the  fingers,  and  is  easily  adjusted. 
To  us  the  "Triplex  "  :  Sew  a  piece  of  tape  to  the  waist  one  inch 
above  the  waist  line.  Sew  each  end  and  the  centre,  making  two 
loops  just  large  enough  for  the  flat  key  part  to  slip  in  easily.  For 
the  skirt,  sew  a  single  loop  on  the  band  of  the  skirt  that  will  just 
protrude  above  the  edge.  Take  the  lock  between  the  thumb  and 
forefinger,  insert  the  knob  of  the  lock  into  the  skirt  loop  from  the 
outside,  take  the  other  end  of  the  lock  with  the  other  thumb  and 
forefinger  and  raise  the  skirt  high  enough  to  set  the  two  keys  into 
the  loop  of  the  waist,  then  you  have  locked  the  skirt  and  waist 
together  so  that  no  amount  of  strain  will  separate  them,  in  fact,  the 
more  the  strain  the  tighter  it  locks.  The  whole  secret  is  in  putting 
the  knob  through  the  loop  from  the  outside.  There  are  two  kinds 
of  the  "Triplex,"  one  with  a  hook  on  the  knob  to  slide  the  belt 
into  and  keep  it  into  position.  The  other  is  the  plain  knob  which 
the  belt  covers  completely.  The  sellers  of  this  novelty  have  got 
out  a  tiny  model  of  the  back  of  a  woman's  dress  and  belt  so  that 
the  working  of  the  "Triplex"  can  be  demonstrated,  and  the 
merchant  who  wishes  to  investigate  can  get  one  of  those  from  the 
sellers. 


GOING    INTO   A    NEW    LINE. 

The  Dominion  Hose  and  Underwear  Mills,  owned  by  A.  Burritt 
&  Co.,  of  Mitchell,  Ont.,  are  going  into  the  manufacture  of  ladies' 
fine  ribbed  underwear.  With  this  end  in  view  they  are  building  a 
considerable  addition  to  their  factory  and  fitting  it  out  with  the 
requisite  equipment. 

JOHN  NORTHWAY  &.  SON. 

The  cloak  and  suit  firm  of  John  Northway  &  Son  report  largely 
increased  business  in  their  line  for  Fall,  and  while  they  have  added 
largely  to  their  manufacturing  facilities  they  find  it  impossible  to 
keep  up  with  the  orders  they  are  receiving.  They  believe  they  are 
showing  the  nobbiest,  best-fitting  and  best-made  garments  that 
have  been  shown  in  Canada,  and  the  success  of  their  Fall  line,  they 
believe,  warrants  them  in  thinking  so. 

They  state  that  the  correct  jacket  for  Fall  will  be  22  to  24  inches 
long  and,  they  are  being  made  with  fancy  shaped  fronts  and  backs, 
very  small  sleeves  and  the  better  goods  are  mostly  made  with  the  coat 
collar,  although  the  "  Medici  "  collar  will  continue  in  popularity  for 
the  Canadian  trade.  More  buttons  will  be  used  next  season  than 
have  been  used  for  some  time  in  40  and  50  lines  and  quite  a 
number  of  the  smaller  sizes  which  are  used  in  clusters,  and  which 
give  a  very  smart  appearance  to  a  garment.  They  are  showing  a 
specially  strong  line  of  satin-lined  raw-edge  kersey  garments,  which 
are  exceptionally  good  values.  The  members  of  the  firm  thoroughly 
understand  their  business  and  have  won  an  enviable  reputation  for 
their  house. 

The  trade  for  ladies'  ready-made  suits  is  making  very  rapid 
strides  and  it  will  be  only  a  short  time  before  that  trade  will  be  as 
important  a  factor  in  the  cloak  departments  in  Canada  as  it  now  is 
in  the  United  States. 

A  few  years  ago  the  largest  merchants  went  to  Europe  to  buy 
their  mantles,  but  we  find  that   that  is  not  the  case  now.     The 


merchants  who  handle  the  Canadian  made  garments  are  the 
merchants  who  do  the  business  and  who  are  making  the  money,  as 
they  do  not  have  to  place  an  order  for  all  the  garments  they  think 
they  will  sell  in  the  whole  season  and  then  find  themselves  stuck 
with  some  unsalable  lines,  as  they  would  have  to  do  in  foreign 
garments,  but  can  place  a  smaller  order  and  repeat  lines  that  they 
find  are  sellers. 

We  are  pleased  to  note  the  rapid  growth  of  Messrs.  Northway' s 
business  and  the  same  certainly  proves,  without  a  doubt,  that  the 
"  Northway  "  cloak  is  commanding  the  attention  of  the  best  trade. 


FRINGES   COMING    IN    AGAIN. 

Looking  back  10  or  12  years,  one  remembers  with  pleasure  the 
handsome  fringe  trimmings  which  were  then  worn  so  extensively 
on  dresses  and  mantles,  but  which,  in  the  evolution  of  fashion, 
almost  completely  disappeared  in  later  years.  There  seems  to  be 
a  prospect  of  this  form  of  trimming  once  more  becoming  popular, 
and,  in  anticipation  of  this  change  in  fashion,  The  Montreal  Fringe 
and  Tassel  Works  (Moulton  &  Co.)  are  now  making  handsome 
line  of  old-style  knotted  and  plain  silk  fringes  in  black,  white,  black 
and  white,  and  cream.  These  are  handsome  goods,  ranging  in 
width  from  J^-inch  to  6  inches. 

This  company  are  making  a  large  range  of  chenille  trimmings 
for  mantles  and  dresses,  in  plain  and  knotted  patterns,  as  well  as 
braid,  silk  and  chenille  gimp  and  fancy  narrow  silk  braids. 

Special  designs  in  braid  for  mantle  ornaments,  barrel  buttons, 
braids  and  other  supplies  for  furriers,  and,  in  fact,  almost  every- 
thing in  the  way  of  fringe  and  braid  trimmings,  can  be  procured 
from  The  Montreal  Fringe  and  Tassel  Works. 


Wright  Gosselin  &  Co.,  Board  of  Trade  building,  Montreal, 
have  recently  been  appointed  sole  agents  for  Canada  for  a  special 
line  of  best  London-made  umbrellas.  An  extensive  line  is  shown, 
comprising  all  the  usual  sizes,  at  prices  which  make  them  good 
value. 

The  Dominion  Oil  Cloth  Co.  say  that  this  season's  business  has 
been  very  good,  and  the  demand  for  their  new  lines  for  Fall  is 
most  encouraging.  A  number  of  new  and  attractive  patterns  are 
being  made  this  year,  most  of  which  are  now  in  the  hands  of  the 
wholesale  trade. 

There  is  little  to  note  in  the  glove  business  this  month,  said  a 
prominent  dealer  the  other  day.  The  past  season  has  been  fairly 
satisfactory,  and  a  brisk  trade  is  expected  when  Spring  samples  are 
received.  As  yet,  little  is  known  about  the  new  shades  or  styles, 
but  not  much  change  is  anticipated. 

The  "Anglo-Saxon"  towel  is  a  good  novelty  this  season.  It 
is  a  red-bordered  linen  damask  line,  which  John  Macdonald  &  Co. 
are  showing.  The  design  is  a  combination  of  the  British  lion  and 
the  American  eagle,  with  the  phrase  "One  tongue,  one  purpose, 
invincible  in  war,  triumphant  in  peace  "  round  it.  The  goods  are 
of  Irish  manufacture. 

Brophy,  Cains  &  Co.  say  that  as  the  clinging  style  of  gown  is 
now  in  vogue,  fineness  and  softness  are  indispensable  qualities  in  a 
lining.  For  canvases,  silks,  grenadines,  cashmeres  and  all  the 
other  materials  which  are  used  for  home  and  dinner  dresses,  a  fine 
lining  that  may  be  adapted  to  the  seven-gored  skirt,  that  fits  so 
closely  over  the  hips  and  flares  out  wide  around  the  hem  is  necessary. 

The  Guelph  Acetylene  Gas  Generator  Co.,  Limited,  are  putting 
a  new  machine  on  the  market  which  will  interest  those  who  are 
going  in  for  this  new  and  economical  system  of  lighting  their  stores. 
It  is  different  in  principle  from  the  old  style  machines  and  has 
received  the  special  approval  of  The  Fire  Underwriters'  Association, 
having  stood  the  test  of  the  regulations  adopted  recently  by  the  fire 
insurance  companies. 
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S.  LENNARD  &  SONS 

DUNDAS,    OINT. 

manufacturers  of  the  Celebrated 

Crescent  Brand 


Elastic  Rib  Vests «  Drawers  SHS™- 


The  Richard  L.  Baker  Co. 
Toronto 

SELLING  AGENTS. 


THIS 

TRADE 

MARK 

STAMPED 

ON 

EVERY 

GARMENT 


Cheap  Fetchers  and 
Carriers  of 
Inexpensive  Daylight. 


"  Luxfer  Prism  windows  and  pavement 
lights  are  a  boon  to  progressive  and 
thrifty  merchants." 


EATON  S  WITH  PLATE  GLASS. 


WE  REST  OUR  CASE 

upon  a  comparison  between  the  amount   required  to  light  your 

store  with  Luxfer  Prisms  and  the  amount  of 

your  artificial  light  bills. 


WRITE  TO 


EATON'S— WITH  LUXFER  PRISMS. 


Luxfer  Prism  Co.,  Limited. 

58  Yonge  St.,    Toronto. 
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ENTERPRISING    DYERS    AND    CLEANERS. 

IMPORTANT     ADDITION     TO    THE     WORKS     OF     R.     PARKER     &     CO., 
TORONTO — AN    ELECTRIC    WAGON    PLACED    ON    THE    ROAD. 

ESTABLISHED  more  than  20  years  ago,  the  business  of  R. 
Parker  &  Co.,  dyers  and  cleaners,  Toronto,  has  put  on  steady 
and  substantial  growth.  Several  times  within  this  period  the 
works  have  been  enlarged  to  meet  the  increase  in  trade.  This 
year  a  further  addition  is  being  built  that  will  give  7,000  square 
feet  of  extra  floor  space. 

The  success  of  this  business  is  due  in  a  great  measure  to  the 
thorough  knowledge  of  dyeing  and  cleaning  possessed  by  the 
principal,  Mr.  Robert  Parker,  who  gives  careful  oversight  to  the 
orders  entrusted  to  the  firm.  On  top  of  this  is  perfect  organization, 
so  far  as  the  workpeople  are  concerned,  the  staff  numbering 
upwards  of  100  hands,  and  a  system  of  branch  stores,  including 
five  in  Toronto,  as  well  as  stores  in  Montreal,  Hamilton,  Gait, 
Brantford,  London,  St.  Catharines  and  Woodstock,  besides  more 
than  400  agencies  extending  throughout  the  Dominion  from  the 
Atlantic  to  the  Pacific. 


The  enterprise  of  R. 
Parker  &  Co.  has  found 
fuither  illustration  this  sea- 
son in  the  addition  of  an 
electric  wagon  to  the 
delivery  equipment  of  the 
firm,  already  numbering 
eight  or  ten  wagons. 
This  horseless  wagon  is  be- 
ing used  for  the  business  in 
Toronto,  and  is  attracting  a 
large  share  of  attention, 
being  the  first  wagon  of  the 
kind  used  for  business  pur- 
poses, if  we  except  one  of 
the  large  departmental 
stores.  The  Parker  wagon 
was  made  in  Toronto  by 
The  Still  Motor  Co.,  and,  in 
many  respects,  is  more 
attractively  built  than  any 
of  the  American  horseless 
wagons  so  far  seen  on  the 
streets.  It  is  made  to  as- 
cend a  grade  of  40  deg., 
while  the  best  electric  wagon 
of  American  make  advertises  nothing  higher  than  an  8 -deg.  grade. 

This  firm  have  been  great  helpers  to  the  dry  goods  trade  in  Can- 
ada for  a  score  of  years.  Goods  the  merchant  has  on  his  shelves 
that  have  passed  out  of  fashion  or  that  have  become  faded  or  shell 
worn  need  not  be  sacrificed.  R  Parker  &  Co.  dyed  thousands  of 
yards  of  dress  goods,  ribbons  and  other  materials  for  the  dry  goods 
trade  of  Canada,  enabling  the  merchant  to  turn  to  ready  cash  goods 
that  would  otherwise  count  as  dead  stock.  They  also  make  a 
specialty  of  dyeing  and  cleaning  feathers,  and  get  credit  for  doing 
this  work  in  a  manner  that  is  well  nigh  perfection.  Inquiries  of 
any  kind  from  the  trade  sent  to  the  head  office  and  works,  787-791 
Yonge  street,  Toronto,  always  meet  with  prompt  attention. 


and  growing  difficulties  which  wholesale  houses  experience,  owing  to 
the  repeated  claims,  when  attempting  to  sell  a  customer,  that  a 
competitive  house  is  doing  a  shade  better  in  one  or  other  of  the 
above  features  of  the  business,  have  become  so  great  that  there  is 
now  an  evident  general  desire  on  the  part  of  the  leading  houses  at 
least  to  come  to  an  understanding  whereby  these  difficulties  may 
be  avoided. 

A  draft  agreement  has  been  prepared,  and  is  now  in  the  hands 
of  the  wholesale  trade  in  the  leading  centres,  in  order  that  those 
interested  may  have  an  opportunity  of  fully  considering  the  details 
thereof. 

That  such  an  agreement  is  most  desirable  goes  without  sajing, 
as  it  would  not  only  enable  the  wholesaler  to  feel  sure  that  he  could 
sell  his  goods  on  their  merits  without  being  met  with  a  request  for 
a  longer  dating  to  protect  his  trade,  but  the  retail  merchant  would 
also  benefit  by  the  knowledge  that  his  competitor  was  not  getting 
better  terms,  dating  or  discounts  than  he  could. 

While,  no  doubt,  there  would  be  many  difficulties  in  the  way  of 
the    successful  carrying-out  of  such  anv  agreement,    yet  it  is   not 

impossible,     as     has     been 
ten   by  both  the   whole- 
sale grocery  and  wholesale 
lardware  trades,   and  The 
evjejv    will    hail    with 
pleasure  the  accomplishment 
,of  such  a  step. 


Horseless  Del 
Parker  &  Co.,  Dyers 


NEW  COTTON    PRINT 
COMPANY. 

The  new  Colonial 
Bleaching  and  Printing  Co, 
are  making  rapid  strides  to- 
wards permanent  organiza- 
tion and  the  choosing  of  a 
site  and  erection  of  a  factory. 
All  the  shares  of  stock  have 
been  subscribed  for  at  par, 
and  a  meeting  of  the  sub- 
scribers is  called  for  the  first 
week  in  July  to  appoint  a 
permanent  board  and  trans- 
act such  other  business  as 
may  be  necessary  to  enable 
the  directors  to  proceed  with 
the  erection  of  buildings 
and  the  instalment  of  the  necessary  plant. 

The  location  of  the  works  will  probably  be  in  the  vicinity  of 
Montreal,  and,  so  far  as  can  be  learned  at  this  writing,  will  cost  in 
the  neighborhood  of  $200,000,  with  an  output  of  from  $650,000  to 
$750,000  per  annum.  The  number  of  employes  will  be  between 
1 50  and  200  to  begin  with,  but  this  number  will  require  to  be  added 
to  as  the  business  grows. 

The  permanent  officials  of  the  company  are  all  men  who  are 
well  and  favorably  known  to  the  trade,  and  The  Review  hears  on 
all  hands  expressions  of  good-will  for,  and  hope  for,  the  success  of 
the  new  concern. 


ivery  Wagon. 

and  Cleaners,  Toronto. 


PROPOSED    AGREEMENT    FOR    TERMS,    DATING 
AND    DISCOUNTS. 

There  is  a  movement  on  foot  among  the  wholesale  dry  goods 
trade  to  secure  the  adoption  of  an  agreement  or  understanding  for 
the  better  regulation  of  terms,  dating  and  discounts.  The  continued 


The  W.  R.  Brock  Co.  had  a  letter  from  a  customer  a  few  days- 
ago  with  this   complimentary  remark:   "Our  order  through  Mr. 

will  reach  you  in  a  day  or  two,  and  we  believe  this  year  that 

you  are  offering  better  values  than  other  houses  in  the  trade,  and, 
as  you  are  aware  all  the  Eastern  people  are  after  the  trade,  travelers 
are  becoming  almost  a  nuisance." 
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Nouveautes 


In  Dress  Trimmings, 

In  Silk,   Chenille  and  Mohair. 


FRINGES 

GIMPS 

FANCY  BRAIDS 


Barrel  Buttons,  Cords,  Tassels, 
Tubular  and  Soutache  Braids. 

Cheaper  than  ever,  notwithstanding  the 
heavy  advance  in  cost  of  raw  materials. 


MOULTON  &  CO. 


All  Manufactured  by 

12  St.  Peter  Street.  MONTREAL 


Beaver  Line 

ELDER,  DEMPSTER  &  CO.'S 

Regular  Weekly  Sailing*  Between 

MONTREAL  AND  LIVERPOO- 

From  From 

Liverpool.                                                   Steamer.  Montreal. 

LAKE  "UPERIOR  Fri.,      July  21 

LAKEHUROi  We1.      Aug.  » 

LAKIO  uXI'ARlO  Wed.,  AuK      9 

RATES  OF  PASSAGE : 

FIRST  CABI \T -Single.  $42.50  'o  $.-,1.10.    Return.  §1\nr>  to  $3D  01.     SECOND  CABIN- 
Single  83i.5u.     Return.  §61. 7>.     STEHRAOE— OuUr.irJ.  $2!  50.     Prepiid.  fSI.UU. 

For  further  particulars  as  to  passage  or  freight,  apply  to  any  Agent  of  the  Company  or  tc 

ELDER,  DEMPSTER  A  CO,  MONTREAL. 


//   CAMPBELL  .  PrtsUUnt 


K    II    TOMLINSON    ■" 


ESTABLISHED   1877. 


THE  BRITISH  CANADIAN  LOAN  AND 
INVESTMENT  COMPANY 


Head  Office 


LIMITED 

25  Adelaide  St.  East,  Toronto 


Capital  Subscribed 
Assets,  ... 


$2,000,000 
2,003.000 


MAKES  LOANS  on  all  classes  <>f  Real  Estate  Securities. 
PURCHASES  MORTGAGES,  Municipal  Debentures,  etc 
ISSUES  DEBENTURES.  I  he  I  ompany  also  receives  money  on  Deposit, 
for  which  Debentures  are  issued  for  three  to  five  years  with  interest  coupons 
attached,  payable  at  its  bankers  free  of  expense.  Clergymen,  trustees,  and 
others  having  money  to  invest  will  find  these  Debentures  a  handy  investment 
—apply  to  the  Manager. 


G.  A.  McGiHivray  &  Co. 


WHOLESALE 
MILLINERY 


THERE  ARE  NO  LACES 
QUITE  SO  GOOD 

as  McGILLIVRAY'S. 


and 


Fancy 
Dry  Goods 


London 


Canada. 


178 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


THE  "  CLEARING  HOUSE  "  IN  THE  CLOAK  TRADE. 

THE  trade  in  ready-made  garments  has  reached  enormous  pro- 
portions with  the  firm  of  Martin  J.  Myers,  530  Broadway, 
New  York.  They  now  handle  the  output  of  90  factories,  and  each 
department  is  complete  in  itself  and  distinct  from  any  other.  The 
departments  are  :  Ladies'  cloaks,  suits,  skirts,  furs,  shirt  waists, 
eiderdown  sacques,  underskirts  and  misses'  and  children's  cloaks 
and  suits. 

The  early  efforts  of  this  organization  were  largely  concentrated 
on  cheap  and  medium  grades  of  garments.  This  season,  however, 
they  have  invaded  the  field  of  the  finer  and  more  exclusive  grades, 
and  the  same  methods  and  advantages  which  have  brought  success 
in  distributing  the  popular  goods  will  now  be  applied  in  the  distri- 
bution of  the  finer  grades  of  ready-to-wear  garments,  the  special 
feature  of  their  product  being  that  they  are  man-made,  the  tailoring 
of  each  garment  being  carefully  executed,  so  that  it  is  shaped  and 
fashioned  in  form  by  skilful  operatives. 

The  requirements  of  critical  buyers  are  carefully  considered,  and 
the  finished  garment  is  so  produced  that  the  most  fastidious  would 
find  same  to  their  liking.  Foreign  marts  have  been  ransacked 
for  ideas  which  are  embodied  in  this  collection.  In  it  will  be  found 
the  newest  and  choicest  suggestions  that  genius  has  been  able  to 
create. 

In  conjunction  with  full  lines  of  ladies'  and  children's  cloaks 
and  suits  will  be  found  a  complete  collection  of  new  and  attractive 
dress  skirts,  as  well  as  an  enormous  variety  of  flannel,  corduroy, 
mercerized  sateens  and  exquisite  silk  waists  for  dress  and  street 
wear. 

Special  attention  has  been  given  to  petticoats,  in  which  striking 
combinations  have  been  produced  at  prices  which  have  hitherto 
been  unknown.  In  fact,  under  this  organization,  a  general  col- 
lection of  garments  ready  to  wear  are  shown,  which  exceeds  in 
extent  and  variety  any  similar  offering  on  this  continent. 


LINENS. 

In  this  department,  TheW.  R.  Brock  Co.,  Limited,  excel  them- 
selves in  their  offerings  for  Fall,  and  we  can  confidently  recom- 
mend every  reader  of  The  Review  to  either  write  for  samples  or 
request  to  be  shown  the  following  lines,  which  are  stock  lots  and 
cannot  be  replaced  at  the  prices  they  are  at  present  quoting  : 
M43  15  in.,  M44  17  in.  glass  cloth  ;  B18  18  in.  huck  toweling  ; 
M35  54  in.,  M36  60  in.,  M37  68  in.,  M38  68  in.,  M38  72  in. 
cream  damask  tabling  ;  M41  70  in.,  M42  72  in.  bleached  damask 
tabling  ;  No.  1  17x34  in.,  No.  2  19x40  in.,  No.  3  18x40  m.,  P103 
18x33  in.,  B8  20x40  in.,  P105  18x36  in.  huck  towels.  We  also 
draw  attention  to  their  very  extensive  range  of  fancy  linens  in  tray 
cloths,  5  o'clock  tea  cloths,  sideboard  cloths,  etc.,  which  beautify 
a  stock  and  induce  sales  by  introduction. 


TIME    STAMP    WANTED. 

A  subscriber,  a  wholesale  buyer,  writes  us  for  information  as  to 
where  he  can  buy  a  time  stamp.  This  is  a  machine  with  a  clock 
attachment,  for  stamping  the  date  and  time  of  receipt  upon  all 
letters,  etc.  Can  any  of  our  numerous  readers  furnish  us  with  the 
information  ?     If  so,  will  they  please  correspond  with  the  editor. 


"PRIMROSE"    NECKWEAR. 

Young  &  Rochester,  of  London,  England,  have  scored  another 
success  with  their  "  Primrose"  neckwear  ;  not  only  has  it  taken  in 
Primrose  League  circles  in  England,  but  large  orders  have  been 
executed  for  Australia,  South  Africa  and  quite  a  few  are  selling  in 
Canada.  This  month,  as  an  outcome  apparently  of  the  patriotic 
feeling  now  so  general,  comes  the  "Flag"  tie.  These  are  exact 
reproductions  of  the  national  flags — Union  Jacks,  Royal  Standards, 
Irish    flag,    etc.,   while  the  Anglo-American    good    feeling    finds 


expression  in  the  Stars  and  Stripes  of  the  United  States.  As  these 
are  rather  too  bright  to  be  worn  with  frock  coats,  they  are  finding 
great  favor  for  holiday  wear  and  for  boating,  etc.,  by  both  men 
and  women.  The  Prince  of  Wales  recently  gave  an  order  for  a 
number  of  these  new  ties.  Young  &  Rochester's  Canadian  agents, 
Wreyford  &  Co.,  Toronto,  have  a  full  range,  and  are  booking 
orders  for  immediate  delivery. 


THE  GLOVE  AND  MITT  INDUSTRY. 

The  expansion  of  the  manufacture  of  gloves  and  mitts  in  Can- 
ada is  quite  appropriate,  since  this  a  country  where  such  goods  are 
in  demand  and  where  styles  peculiarly  adapted  to  national  tastes 
are  required.  It  is  not  surprising  that  Messrs.  Smith  &  Baker,  of 
Dundas,  Ont.,  who  started  in  this  line  in  May,  1898,  have  greatly 
increased  their  facilities  and  output.  Beginning  with  three  employes 
in  that  year  they  now  employ  40  skilled  makers  and  have  orders 
for  four  months  ahead.  The  personal  supervision  of  Mr.  Smith, 
the  senior  partner,  who  has  had  20  years'  experience  in  the  manu- 
facture of  gloves  and  mitts,  has  had  much  to  do  with  the  progress 
made.  The  firm  make  a  specialty  of  fine  work  for  the  jobbing 
trade,  and  any  jobbers  who  have  not  hitherto  bought  these  goods 
would  do  well  to  make  an  inquiry  for  samples.  These  are  sent  on 
application. 

A   LIVE   VICTORIA    HOUSE. 

Among  the  wholesale  houses  in  the  far  west  of  Canada,  none  is 
better  known  than  J.  Piercy  &  Co.,  of  Victoria,  B.C.  Their 
travelers  are  now  on  the  road  with  Fall  and  Winter  samples.  The 
lines  carried  include  staples,  dress  goods,  men's  furnishings, 
clothing,  small  wares,  notions,  etc.  The  firm  are  well  known  as 
the  manufacturers  of  the  "  Ironclad  "  brand  of  overalls. 


THEY   ARE   STILL   GROWING. 

In  the  May  issue  of  The  Review,  mention  was  made  of  the  rapid 
growth  of  The  Standard  Cap  Co.,  Toronto.  Since  that  issue,  this 
firm  have  been  compelled  to  double  their  floor  space.  This  has 
been  done  by  taking  in  another  flat  in  the  large  warehouse,  14  and 
16  Front  street  west,  where  they  have  been  since  commencing 
business.  This  enlargement  will  give  them  a  good  showroom, 
sufficient  to  display  to  advantage  their  200  or  more  styles  of  head- 
gear.    They  invite  all  their  patrons  to  visit  their  new  showroom. 


Brophy,  Cains  &  Co.  have  just  received  some  very  beautiful 
lines  of  new  scarves,  with  butterfly  ends,  for  ladies'  wear.  They 
are  different  to  anything  heretofore  shown  in  this  market. 

Mr.  H.  Levy  reports  having  a  large  supply  of  cotton  and  worsted 
Italians,  together  with  sleeve  linings  at  all  prices,  and  tasty  designs 
for  suits  and  overcoats.  His  line  of  overalls,  jumpers,  sateen  shirts 
and  children's  clothing  is  very  complete  and  well  worth  careful 
inspection. 

The  popular  retail  price  in  braces  being  25c,  The  W.  R.  Brock 
Co.  can  offer  this  season,  in  addition  to  a  large  range  of  prices  and 
kinds,  some  specials  to  retail  at  25c.  There  are  heavy  lines  for 
workingmen  and  farmers,  and  also  fancy  white  and  colored  webs 
that  a  Minto  or  a  Hutton  could  wear. 

The  hosiery  department  of  The  W.  R.  Brock  Co.,  Limited,  is 
continually  on  the  alert  to  secure  lines  of  plain  and  ribbed  Canadian 
wool  hosiery  to  compete  with  a  mill  trade  where  deliveries  are 
uncertain,  thereby  causing  the  retailer  loss.  Sample  dozens  of 
Brock's  ribbed  "  Pegtop  "  and  "H.M."  to  retail  at  25c.  are  a 
good  investment,  while  their  plain  goods,  "Uvanta  "  and 
"W.J.C."  to  retail  at  25c.  and  their  "Buyit"  for  15c.  retailing, 
are  better  values  than  usual.  Two  other  lines  are  "  Holeproof  " 
and  ' '  Toeproof. 
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The  Paris  Lady 
Corset  .  .  . 

Made  by  us,  for 
fit,  style  and  comfort 
has  no  equal.  These 
Corsets  are  made  of  the 
finest  material.  They 
are  hand-cut  and  made 
to  suit  the  latest  fash 
ions. 

The  .  .  . 

Wray  Corset  Co. 

London,  Ont. 


J.  Walshaw 


Manufacturer  of       _.  _       _    _  .  _  _  __^_  _.      ««,.—*« 

i"S,t/wh"*  BLANKETS  SStlSIV 


Advertising  Balloon  Co. 


Broadheath  Rubber  Works,  Altrincham,  England. 

Largest  Advertising  Balloon  manufacturers  in  the  World. 

Hundreds  of  various  Trade  Designs. 

ILLUSTRATED    CHROMO    CATALOGUE     SENT    ON    APPLICATION. 


Pantaloon  Alabama  Coon     Dying    Crying  Baby    Squeaker    Squeaker 

Squeaker  Devil 

Samples  sent  on  receipt  of  I  -  to  5/-  crossed  P.O.  Indents  through  British  merchants  only. 


Pibroch 

Sample   Rooms:        °  Newton  Street,  PICCADILLY. 
- nANCHESTER. 


LAILEY,   WATSON  &  BOND 


ESTABLISHED    1848. 


WHOLESALE  CLOTHIERS 


\^  Makers  of  the 


Toronto. 


Best  Fitting 
Clothings 

IN  CANADA. 

In  all  Sizes  and  Shapes 


FOR. 


Note  the  "Vitals" 

Oar  lines   are   instructive   and  will 
interest  all  shrewd  Clothing  dealers- 


Men,  Young  Men,  Youths 

Boys  and  Children. 
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Y 
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iam  Mitchel 


MANUFACTURER    OF  :— 


Cocoa  Mattings  and  Mats 
Jute  Mattings  and  Carpets 

Wool,  Dutch  and  Imperial 
STAIR  CARPETS. 

COBOURG  MATTING,  MAT  and  CARPET  WORKS 

COBOURG,  ONT. 


ROOSTER  BRAND 


■^ 


OUTING 


SPECIALTIES: 

Negligee 
Shirts 

Crash  Suits 

White  Duck 
Suits 

Bicycle  Suits 

Serge  Coats 

Summer  Coats 


'I  CROW   OVER  ALL." 


SKIRTS 

Tailor-Made 

Irish  Crash 

White  Pique 

Fancy  Duck 

Colored   Duck 

Black  Alpaca 

Black  Sicilian 

Black  Serge 

Navy  Serge 

Colored 
Cheviots 

Etc.,  Etc. 

PROPER  STYLE 

PERFECT  FITTING 


Pants,  Shirts,  Overalls,  Jackets 

Bar,  Barbers',  Waiters',  Butchers',  and  Cooks'  Coats. 


Manufactured  by 


ROBERT  C.  WILKINS,  Montreal. 


I  ■ .-,  . 


"Open  Door" 


.    .    .    FOR    . 


SHIRTS, 
LACES  and 
VEILINGS, 
MADE-UP-LACE, 
BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
^CRAVATS, 
COl<LARS> 
BELTS,  Etc. 


Factory  : 
Old  St.,    London. 


Also  at  Glasgow, 
Sydney  and  Melbourne 


3  and  2  Wood  Street, 

LONDON,  ENG. 


Imperial  Waterproofs 

"Cravenette"   Proofed j; 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 

DEPARTMENTS  : 

JACKETS,  COSTUMES, 

MANTLES,  GIRLS'  and  MAIDS'  DITTO. 

Agencies  in  all  countries. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  St.,  and  90  to  96  City  Road 

"Eminent"  London.  LONDON,    ENG. 


PRIESTLEY'S 


High-class 


DRESS  FABRICS 


For  Gentlewomen." 

(Regd.) 


Trade  Mark  1 
The  Varnished    Board  on  which 
every  piece  is  rolled  at  the  mills. 


S.  Greenshields,  Sox  &  Co. 


MONTREAL  and  VANCOUVER. 


Sole  Agents  for  Canada. 


f 

I 
I 

I 


/IN 
/♦> 
/IS 

/ft 

/ft 
/IS 


/IS 
/IS 
/IS 


LISTER  &  CO., 


"Limited" 


MANNINGHAM 
MILLS 


c 


BRADFORD,  ENG. 


Silk  Velvets,  black  and  colored,  17/18  in.,  32  in. 

Silk  Velours,  black,  32  in. 

Silk  Mirror  Velvets,  colored. 

Silk  Collar  Velvets,  21  in. 

Silk  Millinery  and  Dress  Plush. 

Silk  Fancy  Embossed  Velvets. 

Silk  Seals,  Lisreine,  Rainproofs,  etc. 


To  be  had  of  all  leading  "Wholesale 
Dry  Goods  and  Millinery  Houses. 


PLACE  ORDERS  EARLY 

and  save  advanced  prices. 


"Rooster  Brand" 

SHIRTS 

FOR  FALL  AND  WINTER. 

Navy,  Grey  and  Fancy 
Flannel.  Kersey,  Tweed, 
Serge,  Black  Sateens,    etc. 

Qori#"Q       Worsteds,    Serge,     Frieze, 
MdiiLiJ       Mackinaw  Tweed,  etc. 

Reefers     Smocks 

Frieze  and  Serge.        Etoffe,  Frieze  and  Duck. 

Overalls  and  Jackets 

For  every  class  of  mechanics.     Special 
Garments  for  outdoor  work. 

Skirts  ... 

Perfect-fitting,  Tailor-made.     All  the  latest 
novelties  for  Fall  and  Winter. 

ROBERT  C.  WILKINS 

Manufacturer....  MONTREAL 


Frederick  Wyld,      Andrew  Darling,      A.  W.  Grasett,      R.  D.  Malcolm, 

President.  Vice-President.  Director.  Secretary. 


Hosiery  Department 

Cashmere  Hose.  Stock  complete  in  all 
lines  of  Ladies'  and  Children's  Plain  and 
Ribbed  goods. 

Wool  Hose.  Special  values  in  Boys'  Ribbed 
Wool,  and  Worsted  Hose. 

Underwear.  The  largest  and  best  selected 
range  we  have  ever  shown. 

Kid.  Gloves.  "  Gem  "  brand,  2  large  domes, 
stitched  backs,  in  assorted  Tans,  Brown, 
and  Myrtle,  also  in  Black. 

Dress  Goods  Department 

New  Black  Poplins  and  Blister  Crepons. 

New  Colored  Poplins,  Cloths,  Serges,  and  Henri- 
ettas in  all  the  leading  shades  for  Fall. 

New  Under  and  Overskirts,  the  very  latest  styles 
and  goods,  prices  the  very  lowest. 

Curtains  in  Lace,  Tapestry,  and  Chenille,  full 
stock. 


%OJ&^a?/fa 
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S.  Greenshields,  Son  &  Co 


MONTREAL  AND  VANCOUVER. 


FflLtLi  18991 

STOCKS 

IN  EVERY  DEPARTMENT 

COMPLETE 


STAPLES 


FLANNELETTES,  COTTONS,  etc., 
COTTONADES,  LININGS. 


HOUSE  FURNISHINGS,  WOOLLENS, 

LINENS,  CARPETS, 

DRE^O      wUUUb ENGLISH,  FRENCH  and  GERHAN, 

SMALLWARES,  MEN'S  FURNISHINGS, 
NOTIONS  and  FANCY  GOODS, 

PEWNY'S  GLOVES. 


SEE  OUR  SAMPLES  ! 
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FAST   BLACKS. 


%  %  % 


Everywhere  Under 
the  Sun 

fiermsdorfs 

fast  Black 

ri&t     jrftt     jrftt        Has  Made  a 

+*       **       +*  Reputation  Unexcelled. 

The  value  of  black  hosiery  is  threefold—there  is  the 
yarn  value,  the  dye,  and  the  finishing  value. 

The  dye  value  depends  entirely  on  the  dyer,  and  the 
finishing  value  is  mostly  based  on  the  dye. 

These  three  factors  go  to  make  up  the  selling  and 
wearing  value  of  the  goods. 

As  the  dye  and  finish  factors  are  quite  equal  to  the 
yarn  factor,  it  will  be  seen  how  vitally  important  to  buyers, 
sellers  and  wearers  it  is  to  make  sure  that  the  stocking 
has  the  right  dye-that  is,  Hcrmsdorf    DyC. 


AMERICAN  BUREAU  OF  iTUMjAj/d* MM A*fin*T  L0UIS  HERMSDORF. 

LOUIS  HERMSDORF,  c^^^/P^'f^W^  Chemnitz, 

78-80  Walker  St.,  New  York.  O^  j3)/UlX/         ^£s  Saxony,   Germany. 
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PREPARE    FOR  THE  WET   WEATHER 


SHOWERPROOF  CLOAKS  and  MANTLES  are  rain 

resisting  yet  porous,  with  a  perfect 

Natural  Ventilation. 


THEY    NEVER    SMELL   OR    BECOME    HARD. 


♦ 


JAMES  JOHNSTON  &  CO. 


Importers 


MONTREAL. 


We   are   to   tbe   front,  as  usual,  in  all 

DEPARTMENTS. 

IAA^VWWVW\VVVWVVVVVWVVVVV\A-VVVV\1VVWVVWVM 

Specially  so  in  all  the  latest  designs  in  Black  and  Colored 
DRESS  GOODS,  Silks,  Ribbons  and  Trimmings,  Hosiery  and  Gloves, 
Smallwares  and  Notions,  Laces,  White  Goods,  etc.,  and  a  full  line  of 
Staples.  Our  Handkerchief  Department  is  better  than  ever.  It  will 
pay  you  to  see  our  line  before  buying. 

We   expect   a   good   many   buyers   in   the  city  this  month.      Call 
and  see  us  whether  you  buy  or  not. 

James  Johnston  &  Co. 


♦ 
♦ 

♦ 
♦ 
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!      WESTWARD  I 

^  THE   TIDE    OF    COMMERCE    RUSHES  =5 

£  AND  3 

1  THE  GAULT  BROTHERS  CO.  ! 


E  LIMITED 

I 

^  KEEP  PACE  WITH   IT. 


I  Manchester 


Montreal 


Winnipeg 


3 


^ 

^ 


3 

3 


Vancouver  i 


3 
3 
3 


Drapery  and  Napery  1 

|  Woollens  and  Cottons  | 

I  Smallwares  and  Haberdashery.  I 

|  | 


» 
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W.  6RANDAGE  &  CO.,  Limited 


"''.a 


^n» 


ti    -Sir 
■  i 


• 


LOW  ROYD  &  BROWN  ROYD  DYEWORKS 

Bradford,    England, 

DYERS,  BLEACHERS,  AND  FINISHERS  of  all  classes  of  PIECE  GOODS  AND  COTTON  YARNS. 


THE  ABOVE  FIRM   MAKE  A  SPECIALTY  OF 

Mercerised  Cotton  Sateens,  Brocades,  etc. 

To  ensure  having  the  most  perfect    imitation  of  Silk,    Importers  and 
Retailers  should  insist  on  seeing  the  following  Stamp  on  all  such  goods: 


>(?^i5^a><5\C<QKQ^gK§^ 


W 


fa 


t4 


SYlrKESSE 


<n 


0  DYED    BY  O 


BRADFORD. 


8 

of 

id) 


S^2>15>^0<s^5K3^@^ 
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WATER   LANE   DYEWORKS,   BRADFORD,  ENGLAND. 


The 


Patent  Permanent  Silk  Finish 


ON. 


By  Her  Majesty's  Royal  Letters  Patent 
Nos.  16,146  and  75,769. 


Cotton  Italians  and  Linings. 

The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 

making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 
5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 

unalterable. 
6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 
7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 

whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 

for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 

CAUTION.  —  In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS  WILL  BE  SENT  ON  APPLICATION. 


Dyed  and  Finished 

only  by 


GEORGE  ARMITAGE,  Limited 


To  whom  the  Canadian 
rights  of  the  above  patents 
have  been  assigned. 


WATER  LANE  DYEWORKS, 

BRADFORD,  ENGLAND. 
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PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH   Manufacture. 
Uniform  in  quality  and  finish,   and 

CAN  BE   RELIED  ON 

to  give  maximum  satisfaction 
in   Knitting  and  Wear. 


MAKERS 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 

Agent  for  Canada— 

PHILIP  DE   GRUCHY 

Who  holds  Stock.  26  and  28  St.  Sulpice  St.,  MONTREAL 


Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian 
Petticoat,  Vest  and 
Shawl  Wools. 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


WOOLS  MADE  SPECIALLY  FOR 

HOSIERY  AND  GLOVE  MANUFACTURERS. 


HOLLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT,  12S^Sola8  Montreal 


S> 


M 


'S 


GlOy 


Dent,  Allcroft  &  Co. 


GLOVE    MANUFACTURERS 


■s? 


• 


LONDON  :    97  Wood  St. 

NEW  YORK :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin  Dressing  Yard  :  OTTIGNIES,   Belgium. 


Agents  in  Canada  : 


J.  T.  DONNELLY  &  CO., 


20  Lemoine 

/ 


iSLMONTREAL 
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Mantles, 


Costumes, 
Skirts,  etc. 


Canadian  Buyers  will  always  find  the  very  latest 
Novelties  in  Ladies'  and  Children's 

SKIRTS,  BLOUSES,  JACKETS, 

MACKINTOSHES,  CAPES,  etc.,  etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the  require- 
ments of  the  Canadian  Trade,  and  we  will  be  glad  to  show  our 
samples,  and  leirn  your  needs. 

CORBY,  PALMER  &  STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  Eng. 

'^«***«**»M«VVVVVVVVVVV\WWVVVVVVVVW»*VVWVW**%*VVVVVV« 


Fac-Simile  of  label  on  our  regular  goods. 


iWE    GUARANTEE  MATERIAL  USED 
TO    BE  PREPARED    COTTON 

Absolutely 

PURE,  SWEET  andCLEAN 

SOLO  TO  THE  TPAOE  ONlV^^i 


Hamilton. Ont. 


WREYFORD  &  CO. 

Wholesale  Men's  Furnishings 
and  Underwear 


DOMINION  AGENTS  FOR  ENGLISH  MANUFACTURERS. 


Young  &  Rochester's 

Shirts,  Collars,   Neckwear,  Dressing  Gowns. 

Tress  &  Co's 

High  Class  Hats  and  Caps. 

Dr.  Jaeger's 

Sanitary  Woolen  Underwear,  etc. 

Garstin  &  Co's 

Leather  Bags,  Dressing  Cases,  etc 


Removing  on  Aug.  15th 

to  more  convenient  premises  at 

Romaine  Building 

Over  85  King  Street  West,  TORONTO. 


Pewny's  Rid  Gloves. 


Latest  Styles, 
Latest  Shades, 
Best  Qualities, 
Fresh  Slock, 

4  Combine  to  make  these  gloves  the  best 
in  the  market.  Stock  of  leading  lines 
always   on    hand. 

All  orders  will  receive  prompt  and  careful  attention. 

$.  flreen$bield$,  $on  *  Co. 

Agents  for  EMIL  PEWNY  8  CO., 
GRENOBLE,  FRANCE. 


SYDNEY  and  MELBOURNE, 
AUSTRALIA. 

Kaye  Fielding  &  Co. 


I 


Moore  Street, 


.SYDNEY. 


Manufacturers'  Agents  and  Indent  Merchants. 
Bankers,  Commercial  Banking  Co  ,  of  Sydney,  Limited. 


vwwvwwwwwvww 


We  are  prepared  to  handle  with  advantage  : 


c~ 


Galateas, 

Denims, 

Shirtings, 

Cottonades, 

Sheetings, 


Flannelettes, 

Flannels, 

Underwear, 

Drillings, 

Linens, 


! 
I 


Coatings,  Worsteds,  Woolens. 

CORRESPONDENCE  INVITED. 
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The  Penman  Manufacturing  Co. 


Limited 


Manufacturers  of 


INCLUDING    . 


Ladies'    and    Gentlemen's   Underwear    in 
Cotton  and  Wool,  Hosiery,  etc. 


SELLING   AGENTS: 


D.  MoiTice,  Sons  &  CO.,    Montreal  and  Toronto. 


KNITTED 
GOODS  | 

of  all  descriptions 

i 
I 


? 
? 

Head  Offices  :  MllIs  at  ^ 

PARK     ONT  J  Tnorold,  \ 

TAK15,    Ulll.  /L  Coatlcook  and 

Port  Dover. 
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Cor.  Bay  and  Wellington  Sis. 


TORONTO 


Adapting  Stock 


...TO... 


TRADE 


We  have  secured  control  of  the 
popular  line  of 


REGISTERED     TRADE     MARK. 


DRESS  GOODS 


Cashmeres 

Serges 

Velours 

Coatings 

Poplins 

Sedans 

Venetians 


-in- 


Estamines 
Satin  Cloths 
Cheviots 
Box  Cloths 
Soliels 
Vigoureux 
Mohairs,  etc. 


EVERY  PIECE  IS  "BANDED"  AND  "TICKETED"  WITH  THE  ABOVE 
TRADE  MARK,  WHICH  IS  A  GUARANTEE  OF  VALUE,  COLOR,  FINISH 
AND   DURABILITY. 


MILLINERY  buyers   will  find  in   onr  stock   many 

.     .     desirable  lines  at    STAPLE  PRICES 


ft 


Vol.  IX. 


MONTREAL  AND  TORONTO,  AUGUST,   1899. 


No.  8. 


PROGRESSIVE    STOREKEEPING 

A  MONTHLY  ARTICLE  ON  THE  PROPER  MANAGEMENT,  SYSTEM,  ETC.,  OF  AN  UP-TO  DATE 

RETAIL  BUSINESS. 
Speoially  written  for  The  Dry  Goods  Review.  By  Charles  F.  Jones,  New  York. 


_  .  The  stores  that  make  any  pretence  of  deliver- 

Systcm  in  ,  ,      , . *  *\     ,  .,     . 

Delivery  of  Goods.  ing  Parcels  can  make  fr>ends  daily  by  prompt 
and  regular  deliveries  of  all  purchases,  or  they 
can  become  ridiculous  in  the  eyes  of  patrons  by  having  a  lot  of 
"  ifs  and  ands  "  connected  therewith  and  making  promises  only  to 
be  broken. 

If  delivery  of  merchandise  is  attempted  at  all,  it  should  be  done 
in  a  free  and  open  manner  and  with  a  system  which  will  not  prove 
an  annoyance  to  all  concerned — salespeople  and  patrons. 

Appoint  some  place  in  the  store  for  a  bundle  or  parcel  counter, 
and  place  a  competent  boy  or  girl  in  charge,  one  who  is  capable  of 
taking  the  address  and  forwarding  it  promptly  and  properly. 

If  parcels  are  to  be  sent  at  a  specified  time  to  depots  for  out  of- 
town  customers,  it  is  asking  a  great  deal  of  salespeople,  especially 
if  it  be  in  a  busy  season,  to  see  that  the  purchasers  are  not 
disappointed.  This  is  generally  the  result  where  things  are  allowed 
to  care  for  themselves. 

If  the  merchant  keeps  a  delivery  horse  and  wagon  let  him  not 
be  afraid  to  keep  it  moving  in  accommodating  patrons,  because  every 
effort  to  please  counts,  in  these  days  of  close  competition.  He 
should  not  act  as  if  his  heart's  strings  were  about  to  be  severed 
every  time  there  is  a  parcel  to  deliver,  or  make  apologies  to 
customers  in  the  frantic  effort  to  excuse  his  shortcomings. 

The  merchant  of  today  must  not  be  afraid  to  make  some  con- 
cessions to  his  trade,  and  mask,  as  far  as  possible,  any  naturally 
selfish  traits  which  are  prone  to  creep  out  in  his  commercial  inter- 
course with  his  fellows. 

The  day  of  take  all  and  grant  nothing  has  passed,  so,  whatever 
is  done,  is  done  as  pleasantly  as  possible  and  the  little  sacrifice 
made  for  patrons'  convenience  will  amply  repay. 

If  a  merchant  does  not  approve  of  parcel  delivery  let  him  say 
so  like  a  man,  then,  those  who  insist  upon  having  their  goods 
delivered  can  go  elsewhere,  but,  if  he  makes  any  pretensions  in 
this  direction,  let  it  be  in  an  obliging  and  business-like  manner. 


It  is  a  great  thing  for  a  buyer  to  have  good 
Taste  in  Buying.        taste  in  selecting  goods  and  in  judging  colors  ; 

and  it  is  one  of  the  accomplishments  which,  I 
am  sorry  to  say,  is  very  rare  in  some  places.  But,  not  long  ago,  I 
came  across  a  dress  goods  buyer  who  had  such  good  taste  that  he 


really  lost  money  every  year  for  the  firm  with  which  he  was  con- 
nected. He  was  a  first-class  judge  of  styles,  fabrics  and  colors. 
He  knew  to  a  dot  which  were  the  best  goods,  which  were  the 
novelties,  and  he  had  the  leputation  among  the  jobbers  of  buying 
the  most  tasteful  line  of  goods  that  was  sold  throughout  that  section 
of  the  country  in  which  he  lived. 

This  buyer,  however,  had  a  taste  which  was  far  above  the 
tastes  and  desires  of  the  class  of  trade  which  patronized  his  store. 
You  could  go  into  his  stock  any  day  and  pick  out  the  loveliest 
goods  and  the  handsomest  colors  which  were  to  be  found  any- 
where, and  yet  every  year  that  he  conducted  the  dress  goods 
department  he  lost  money  for  his  employers. 

The  simple  fact  that  a  man  has  good  taste  in  buying  what 
would  be  suitable  for  the  ladies  with  whom  he  associated  in  daily 
life  dees  not  always  avail  him  in  his  business.  In  this  case  it  was 
not  the  kind  of  taste  that  would  lender  his  business  successful.  He 
bought  the  best  and  prettiest  that  was  going,  but  that  was  not  what 
the  pations  of  his  stoie  wanted.  They  were  of  a  class  of  people 
who  could  not  appreciate  the  novelties  which  he  bought,  and,  con- 
sequently, the  goods  weie  slow  of  sale  and  could  only  be  moved  at 
all  by  selling  them  at  prices  lower  than  they  cost. 

This  kind  of  good  taste  is  to  be  avoided  in  all  dry  goods  stores. 
Do  not  buy  goods  which  would  please  yourself  or  your  wile  ;  but 
buy  goods  which  you  know  will  please  your  customers  ;  cultivate  a 
taste  for  such  things  as  will  sell  well,  rather  than  for  such  things  as 
look  beautiful  to  your  own  artistic  eye. 


The  greatest  evil  that  exists  in  the  dry  goods 
Unsalable  Stock.         business  of  to-day  is  probably  the  accumula- 
tion of  unsable    stock.     This  is  caused  by  a 
great  many  different  things,  and  it  is  only  by  watching  all  the  points 
that  it  can  be  avoided  to  any  great  extent. 

In  the  first  place,  one  way  which  old  stocks  accumulate  is 
because  the  buyer  very  frequently  has  a  short  memory,  and,  on  top 
of  that,  a  disinclination  towards  very  much  investigation  as  to  the 
condition  of  his  stock.  Buyers  very  frequently  invest  in  a  line  of 
goods,  say,  early  in  the  season,  and  if  the  article  sells  reasonably 
well,  a  little  later  on  they  are  tempted  to  buy  another  line  of  the 
same  goods,  or  to  reorder  their  first  bill  without  looking  into  the 
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PROGRESSIVE  STOREKEEPING     Continued. 

condition  of  the  stock  on  hand  to  see  whether  they  are  duplicating 
some  of  the  goods  which  still  remain  or  not. 

The  only  way  in  the  world  to  reorder  goods  successfully  is  to  go 
through  the  stock  which  the  buyer  has  at  the  present  time  to  see 
just  what  pieces  are  sold  out  entirely  and  just  what  ones  have  only 
sold  to  a  limited  extent.  In  reordering,  order  the  ones  that  have 
sold  well,  but  leave  out  the  ones  that  have  been  slow  to  sell. 

Again,  a  buyer  who  has  charge  of  a  stock  which  runs  in  sizes 
will  very  often  reorder  goods  without  investigating  what  sizes  he 
still  has  on  hand,  and  this  is  why  there  is  so  frequently  such  an 
accumulation  of  unsalable  sizes  in  many  departments. 

After  the  goods  are  purchased  or  are  in  the  house  they  have  to 
be  sold  some  way,  and  the  more  bad  sizes  one  has  on  hand  the 
greater  the  loss  will  be. 

The  buyers  of  dry  goods  department  stores  are,  as  a  rule, 
entirely  too  careless  in  the  way  which  they  purchase  goods.  The 
buyer  should  know  his  stock  better  than  any  clerk  that  he  has. 
He  ought  to  know  every  piece  of  goods  that  is  on  the  shelve?. 
There  is  no  excuse  for  the  man  who  buys  for  a  stock  not  knowing 
just  what  goods  are  needed.  It  is  as  much  a  part  of  his  business 
to  see  that  he  does  not  reorder  goods  which  he  already  has  as  it  is 
for  him  to  see  that  he  gets  the  proper  price  on  the  goods  purchased. 

Another  very  serious  mistake  which  some  department  stores 
make  is  having  too  many  buyers  for  one  line  of  goods.  For 
instance,  in  a  store  wlich  has  come  under  my  notice,  the  proprietor 
of  the  store  seems  to  think  it  is  his  duty,  as  well  as  the  buyer's,  to 
purchase  goods  for  the  different  departments.  The  buyer  goes  to 
market  and  buys  his  stock,  and  comes  home  very  well  satisfied 
that  he  had  purchased  everything  that  he  wanted  without  over- 
loading himself.  The  proprietor  would  then  go  to  market  and  buy 
a  stock  of  goods  for  the  same  departments  without  consulting  the 
buyer,  and  the  natural  result  was  that  nine  times  out  of  ten  both 
purchased  a  great  many  things  just  alike.  This  necsssarily  caused 
an  accumulation  of  goods  which  it  was  not  possible  to  sell  during 
any  one  season. 

There  is  only  one  way  possible  for  two  people  to  buy  for  one 
stock,  and  that  is  for  them  both  to  go  together  and  to  stay  together 
all  the  time  that  either  is  buying. 

This,  however,  is  a  practice  which  is  not  an  advantageous  one, 
as  it  is  much  better  to  place  the  business  in  charge  of  a  competent 
person  and  hold  him  strictly  responsible  for  any  mistakes  which 
may  be  made.  » 

Handling  Men's  In  former  years  a  dry  Soods  store  did  not 
Furnishings  handle  anything  except  ladies'  goods.      Now 

they  are  becoming  more  department  stores 
than  they  are  dry  goods  stores,  and  they  handle  in  addition  to 
ladies'  goods  a  great  many  lines  of  goods  which  are  used  exclusively 
by  men. 

A  large  part  of  their  trade  in  these  men's  goods  is,  of  course, 
through  the  ladies  who  purchase  them  for  their  husbands  or  brothers, 
or  someone  else.  How  to  reach  the  men's  trade  with  the  gentle- 
men themselves  is  a  question  which  is  puzzling  many  of  our  dry 
goods  merchants.  They  probably  have  a  first-class  trade  among 
the  ladies  and  among  a  few  of  the  men  who  are  in  the  habit  of 
buying  at  dry  goods  stores  ;  but  the  majority  of  men  prefer  to  buy 
at  a  store  where  men's  goods  are  kept  exclusively. 

The  first  point  to  be  observed  in  connection  with  a  men's 
furnishing  department,  is  to  have  only  salesmen  show  these  goods. 
Ladies  can  make  their  purchases  of  men's  wear  from  men  much 
more  easily  than  a  man  can  purchase  his  own  goods  from  a  sales- 
woman. 

In  the  next  place,  in  buying  men's  furnishings,  buy  a  consider- 
able line  of  novelties  and  up-to-date  stuffs. 


When  the  ladies  purchase  men's  wear  they  usually  buy  staples 
and  goods  which  are  only  intended  for  real  service  and  where, 
usually,  style  is  an  entirely  secondary  matter.  The  majority  of  men 
when  they  buy  their  own  goods,  are  usually  looking  for  something 
which  is  new,  or  has  some  element  of  style  about  it,  as  a  great 
many  of  them  leave  the  staple  goods  to  their  wives  or  their  sisters 
to  purchase. 

Therefore,  to  catch  the  men's  trade  and  to  get  them  to  deal  at 
the  store  in  person,  one  must  always  have  a  fresh  stock  of  novelties, 
that  are  colloquially  called  "tony"   goods,  to  select  from. 

The  great  leader  in  men's  furnishing  stock  is  neckwear.  It  is 
about  the  only  thing  in  the  men's  stock  with  which  the  dry  goods 
merchant  can  at  all  times  draw  a  crowd  of  customers.  For  instance, 
he  might  place  in  his  window  a  line  of  shirts  that  were  really  worth 
$1.50  each  and  mark  them  75c.  This  would  draw  a  number  of 
customers,  but  it  would  only  draw  such  persons  as  were  actually  in 
need  of  shirts.  A  man  who  already  had  as  many  shirts  as  he  could 
wear  would  probably  not  stop  to  buy  them  no  matter  how  cheap 
they  were  ;  because  he  would  think  that  when  he  needed  shirts  he 
could  find  something  else  just  as  cheap,  and  a  half  dozen  shirts  at 
75c.  each  would  probably  be  more  than  he  would  care  to  invest  in, 
simply  because  he  had  found  a  bargain. 

In  neckwear,  however,  it  is  entirely  different.  A  man  always 
finds  room  for  another  necktie  if  he  likes  it,  no  matter  how  many  he 
already  has  on  hand  ;  and  therefore  a  line  of  neckties  which  were 
really  worth  75c.  marked  at  35c,  would  draw  a  great  crowd  of 
people. 

What  the  merchant  should  have  in  his  men's  furnishing  depart- 
ment is  a  crowd  of  men.  He  wishes  to  get  them  into  the  habit  of 
coming  to  his  store  to  buy  men's  goods.  When  he  once  gets  them 
into  the  habit  they  will  naturally  come  when  they  need  something 
else.  Therefore,  it  is  sometimes  a  good  plan  to  use  a  neckwear 
stock  strictly  as  a  leader. 

A  great  success  could  be  made  at  a  new  men's  furnishing 
department  by  selling  the  neckwear  at  actual  cost  for  the  first  year, 
or  even  for  a  longer  time.  It  is  an  experiment  which  has  been  tried 
and  found  to  work  very  successfully,  to  place  in  the  window  a  line 
of  neckties  at  cost.  This  draws  the  men  into  the  store,  and  when 
once  they  are  in  buying  the  neckties,  and  when  they  see  the  line  of 
other  goods  displayed,  they  are  apt  to  purchase  anything  else  which 
they  may  desire. 

Another  great  inducement  which  can  be  held  out  to  men  to  buy 
in  a  men's  furnishing  department,  is  the  fact  that  the  department  is 
close  to  the  door,  It  is  well  to  announce  this  in  all  advertisements 
and  also  to  have  a  card  in  the  window  stating  the  fact,  whenever  a 
window  display  of  men's  goods  is  made. 


MAKES  THE  GOODS  LOOK  LIKE  SATIN. 

The  Patent  Permanent  Silk  Finish  for  cotton  italians  and 
linings,  protected  by  Royal  letters  patent,  Nos.  16746  and 
1 5169,  has  been  extensively  advertised  in  Canada,  as  well  as  in 
England  and  the  United  States.  The  process  imparts  to  goods  a 
great  brilliance  and  silkiness,  and  gives  them  an  appearance  which 
is  hardly  distinguishable  from  that  of  fine  satin.  The  aniline  blacks 
are  guaranteed  unalterable,  and  exhibit  great  richness  of  color. 
The  finish  does  not  go  off  under  the  tailor's  iron,  and  no  deteriora- 
tion takes  place,  however  long  the  goods  are  kept  in  stock.  The 
finish  has  been  appreciated  by  the  trade,  and  the  demand  for  it  has 
been  very  marked.  Arrangements  have  just  been  made  in  Brad- 
ford whereby,  in  future,  all  goods  with  this  finish  for  the  Canadian 
market  will  be  dyed  and  finished  by  The  George  Armitage,  Limited, 
Water  Lane  Dye  Works,  Bradford.  This  firm  enjoy  a  world-wide 
reputation  as  dyers  and  finishers  of  linings,  and  Canadian  users  of 
this  finish  may  depend  upon  having  the  very  best  which  the  dyers' 
and  finishers'  art  can  afford. 
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The  desire  to  excel  is  natural  and  commendable. 

The  trade  say  we  excel  in  Handsome  Dress  Goods  and 

Silks. 
We  believe  we  do. 
Come  and  see. 
Handsome,  Fashionable  Goods  will  stimulate  and  make 

trade  for  you. 
Come  to  us  for  the  goods  that  will  do  this, 

We  have  made  a  specialty  of  Plain  Black  and  Fancy  Black  Goods  for  the 
past  twelve  years,  and  continue  to  do  so. 

See  our  present  stock  in  proof  of  this. 

It  will  pay  you  to  carry  Good  Silks,  Satins,  Velvets,  and  Velveteens. 

We  have  almost  everything  in  these  lines  that  you  require. 

Our  range  of  Costume,  Box  and  Covert  Cloths  is  very  large,  and  comprises 
all  the  new  colours. 

You  can  rely  upon  getting  the  newest  and  most  saleable  Dress  Trimmings 
from  us. 

There  is  a  steadily  increasing  demand  for  better  goods  in  Men's,  Women's, 
and  Children's  Underwear. 

We  can  supply  that  demand. 

This  season's  Flannelettes  comprise  hundreds  of  new  patterns,  very  many 
of  which  are  confined  to  us  for  the  season.  If  you  want  exclusive  designs  which 
will  pay  a  good  profit,  send  in  your  orders. 

We  have  sold  more  Blankets  this  season  than  ever  before. 

Having  the  right  goods  in  every  department  is  increasing  our  trade  monthly. 

There  is  an  open  door  and  welcome  for  you,  with  the  certainty  of  increas- 
ing your  business  at  once. 

BROPHY,  CAINS  &  CO. 

23  St.  Helen  Street,  MONTREAL. 
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PLANS      FOR      BUILDING      A      NEW      STORE. 

Hints  and  Suggestions  which  Merchants  May  Copy  or  Adapt. 


Written  for   The    Dry    Goons    Review,  with  Specially  Drawn  Plaos,  by  J.  C.  A. 
Heriot,  of  Messrs.  Macvicar  &  Heriot,  Architects,  Montrea'. 

IT  is  presumed  that  unless  a  merchant's  business  is  a  small  one, 
or  that  he  confines  himself  exclusively  to  one  line  of  trade,  he 
will  require  more  space  than  can,  under  ordinary  circumstances,  be 
contained  on  two  floors.     In  the  smaller  stores,  such  as  those  found 
in   villages,  two  floors,  the  basement  and  ground  floor,  may  be 
sufficient   for   all   purposes,    but   when   the  towns  and   cities   are 
reached  we  find  that  many  of  the  large  stores  occupy  several  floors. 
In  cases  where  one  or  two  floors  above  the  ground  floor  are  used 
for  various  depart- 
ments that  cannot 
be    accommodated 
lower    down     for 
want   of   space,    a 
staircase     might 
answer,  but,    as  a 
rule,  the  public  are 
very    adverse   to 
climbing   stairs   in 
these    days    of 
elevators.        The 
elevator  is   neces- 
sarily an  expensive 
feature,    but  when 
one  has  to  climb  to 
a   height   of  more 
than  two  storeys  it 
becomes    an    ab- 
solute necessity. 

In  the  tenement 
and  flat  houses  in 
large  cities  there 
are  never,  except 
in  rare  cases,  more 
than  two  flights  of 
stairs,  for  the 
reason  that  any- 
thing in  excess  of 
that  number  would 
almost  preclude 
the  possibility  of 
their  being  rented. 
The  same  argu- 
ment  applies 
equally  in  regard 
to  commercial 
structures,  and  it 
will  not  be  wise  for 
any  merchant  to 
attempt  more  than 
two  floors  without 
an  elevator. 

The  staircase 
should  be  near  the 
centre  of  the  store, 
or    in    the   centre 


against  the  back  or  side  wall.  As  a  rule  it  should  be  placed  against 
the  side  of  the  wall  which  is  parallel  to  the  long  axis  of  the  building. 
By  placing  the  staircase  in  the  position  suggested  it  is  always  about 
equally  distant  from  the  four  corners  of  the  building  and  convenient 
of  access  from  the  entrances. 

The  staircase  should  always  be  well  lighted,  either  by  windows 
in  the  wall  at  the  landings  or  by  skylights  so  placed  that  the  light 
will  be  thrown  down  the  stair-well. 

The  stairs  should  be  constructed  in  flights  of  not  more  than  12 

steps,    with    land- 
L~  ex  ra.«— _  ingS   t0  break  the 

run.  The  long 
straight  staircase  is 
very  tiresome  to 
ascend,  and  in  no 
case  should  the 
flights  contain  a 
greater  number  of 
steps  than  12. 

Another  point 
to  be  guarded 
against  is,  that 
winders  are  never 
found  in  a  good 
staircase.  It  will 
be  f  o  u  n  d,  as  a 
general  rule,  that 
three  flights  of  steps 
are  necessary  to 
get  from  one  floor 
to  another,  which 
would  make  two 
landings,  one  be- 
tween the  first  and 
second  flights  and 
one  between  the 
second  and  third 
flights. 

The  landings 
should  always  be 
the  width  of  the 
staircase  and  about 
square  in  plan. 
The  staircase  itself 
should  be  as  broad 
as  possible,  and 
never  less  than 
four  feet  in  width, 
as  it  is  not  comfort- 
able or  convenient 
for  people  to  pass 
each  other  with  less 
than  that  width. 
The  risers  should 
not  be  more  than 
seven  inches  hig  - 


Plan  of  Store  on  50  ft.  Lot.     Scale,  J4  in.  =  1  ft. 
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and  the  treads  about  ioj^  in.  in  width.  This  rule  should  be  strictly 
adhered  to  in  all  staircases,  as  a  variation  of  a  quarter  of  an  inch 
will  make  the  greatest  difference  in  the  ease  of  ascent  and  descent. 

In  most  cases  where  two  or  more  Iloors  are  occupied  a  lift  is 
necessary  as  a  means  of  raising  and  lowering  heavy  merchandise. 
The  lift  should  be  placed  against  the  rear  wall,  or  the  wall  that  is 
on  a  lane  or  driveway,  so  that  it  will  be  convenient  for  the  proper 
handling  of  goods  that  are  being  received  or  shipped.  The  lift, 
and  for  that  matter  the  elevator  as  well,  should  always  be  placed 
in  a  different  position  to  that  occupied  by  the  staircase,  so  that  the 
danger  resulting  from  the  two  being  close  together  in  case  of  fire 
may  be  averted.  There  is  always  more  or  less  draught  up  the 
elevator  shaft,  which  makes  it  dangerous  during  a  fire,  as  the  flames 
are  quickly  drawn  up  what  becomes  a  huge  flue.  For  this  reasoji 
the  stairs,  which  are  often  the  only  means  of  escape,  should  not  be 
built  in  connection  with  an  elevator,  although  there  are  too  many 
cases  where  this  rule  is  not  adhered  to.  The  elevator  shaft  should 
always  be  covered  with  a  skylight,  so  that  in  case  of  fire  the  flames 
will  be  drawn  up  rather  than  diverted  through  the  building.  It 
would  also  be  advisable  to  have  iron  doors  on  every  floor  which 
could  be  closed  in  case  of  fire. 

To  come  back  to  the  floor  plan  again.  To  what  purpose  can 
the  upper  floors  be  devoted  ?  The  answer,  of  course,  depends 
largely  upon  the  requirements  and  the  amount  of  space  to  be  had. 
The  ground  floor  should  in  all  cases  be  devoted  to  those  lines  of 
goods  that  the  public  are  most  frequently  in  need  of.  Such  lines  as 
a  merchant  must  keep  more  or  less  in  stock,  and  for  which  there  is 
only  a  limited  or  occasional  demand,  may  be  placed  on  the  upper 
floors,  such  as  carpets  and  other  accessories  for  the  furnishing  of 
the  household  ;  a  certain  amount  of  ready-made  clothing,  hats, 
caps,  etc.,  and  in  all  probability  several  other  articles  ;  but,  of 
course,    these  suggestions  are  all    subject  to  modification  as  the 


merchant  himself  will,  in  the  majority  of  cases,  decide  such  matters 
for  himself.  The  references  to  the  staircase  and  elevators  at  the 
beginning  of  this  article  are  to  be  considered  in  connection  with  the 
two  plans  which  accompanied  a  former  article.  In  the  next  the 
store  plan  with  light  at  front  and  rear  only  will  be  taken  up,  with 
some  suggestions  on  heating  and  lighting. 


MONTREAL  COTTON    MILLS   EXTENSION. 

The  extensive  additions  now  being  made  to  the  plant  of  The 
Montreal  Cotton  Mills  Co.,  at  Valleyfield,  are  progressing  rapidly, 
and  soon  the  output  of  this  concern  will  be  increased  by  about  60 
per  cent.  A  large  number  of  the  new  looms  are  now  in  position 
and  are  doing  excellent  work.  The  balance  are  being  placed  as 
rapidly  as  possible.  These  are  what  are  known  as  the  Draper  loom, 
made  by  The  Northrup  Loom  Co.  of  Canada,  and,  while  requiring 
more  skilled  labor  to  operate  than  do  the  ordinary  loom,  they  are 
so  much  superior  for  all  plain  or  striped  goods  that  they  are  destined 
to  replace  the  usual  English  or  American  loom.  The  new  mill  is 
running  on  an  extensive  line  of  sateens,  ducks,  drills,  percalines, 
etc. 


IMPROVING  THEIR    PLANT. 

Not  to  be  overdone  by  their  competitors,  The  Canadian  Colored 
Cotton  Mills  Company  are  making  extensive  changes  and  improve- 
ments in  their  plant.  The  St.  Croix  mill  is  being  thoroughly  over- 
hauled and  new,  up-to-date  machinery  installed  preparatory  to  the 
manufacture  of  fancy  woven  cotton  goods,  which  will  include  some 
patterns    and    fancy    effects  never    heretofore    made  in  Canada. 

An  extension  is  also  being  made  to  the  Cornwall  mill  in  order 
to  accommodate  some  of  the  coarser  grades,  which  will  be  crowded 
out  of  the  St.  Croix  mill  upon  the  newer  goods  being  made  the 
leading  lines  there. 


KNOX,  MORGAN  &  CO. 


...W 


HOLESALE 

DRY  GOODS 


V 


Hamilton,  Ont 


TH 


Diamond 


Velveteens 


EXCLUSIVELY   OUR   OWN. 


The  following  popular  numbers  always 
kept  in  stock  : 

BLACK 

Premier,    18  in.,   I5^c. 

Rose,         19  in.,   \9y2c. 

Empress,  22  in.,  25c. 

Belle,        22  in.,  28^c. 

Imperial,  24  in.,  37>^c. 

Kaiser,      24  in.,  twilled  back,  47>£c. 

COLORED 

X,  18  in.,  I9^C.  All  the  leading  shades. 

Super,  24  in.,  37j^c.  All  the  leading  shades. 


We  contracted  for,  Fall  stock  prior  to  the  advance  in  prices, 

and  are  prepared  to  fill  orders  at  above  quotations,  while  stock  lasts 

Letter   Orders   receive  careful  attention. 
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*      WINDOW    AND    STORE    DECORATING      ^ 

Conducted  for  The  Review  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers. — We  shall  be  glad  to 
receive  photographs  and  descriptions  of  window  displays  that  have 
attracted  special  attention  in  their  own  localities,  and  which  would 
be  considered  helpful  to  trimmers  generally.  Any  inquiries  or 
questions  on  the  subject  of  window  dressing  will  be  answered 
cheerfully,  and  any  information  given  that  may  be  desired  by 
readers.  Queries  should  be  addressed:  "Window  Dressing 
Department." 

PRICE  TICKETS  IN  THE  WINDOW. 

A  GREAT  many  merchants  differ  in  opinion  on  the  subject  of 
price  tickets  in  window  displays.  There  was  a  time  when 
some  merchants,  especially  those  patronized  by  the  best  and  most 
fashionable  trade,  considered  it   poor   policy  to    make  use  of  this 


The  show  window  without  price  cards  is  like  a  broken  clock  :  it 
does  not  give  the  information  required. 

Shoppers  of  to-day,  when  out  buying  goods,  generally  look 
more  to  windows  that  contain  price  cards.  A  window  display  well 
ticketed  with  good  descriptive  cards  is  worth  three  others  not 
ticketed.  I  have  experimented  with  the  matter  several  times,  and 
in  every  case  the  ticketed  window  gave  the  better  results.  Goods 
displayed  in  a  window  well  ticketed  always  appear  good  value. 
The  up-to-date  show  cards  are  most  successful  salespeople,  and 
will,  in  many  cases,  persuade  the  purchaser  into  buying. 

A  few  cleverly  worded  and  well  executed  price  cards  have  often 
moved  large  stocks  in  a  comparatively  short  time. 

This  branch  of  advertising  should  not  be  overlooked,  but  given 
every   attention,    and    if  those   merchants    who   think   that    well 


The  illustration  is  a  pretty  showing  of  dress  goods  and  accessories — mirrors  form  a  background. 


powerful  advertisement,  and  who  thought  that  price  tickets  would 
only  appeal  to  the  poorer  class  of  customers.  Now-a-days  all  the 
wide-awake  merchants  make  it  a  rule  to  ticket  everything,  and 
have  found  out  that  a  good  window  display  well  ticketed  is  always 
a  good  trade-drawer. 

In  these  days  of  keen  competition  and  scheming,  every  method 
possible  to  make  customers  has  been  tried,  and  to-day  the  most 
progressive  merchants  ascribe  their  success,  or  a  large  portion  of 
it,  to  their  window  and  price  tickets. 


ticketed  displays  do  not  draw  trade  would  just  experiment  with  two 
displays  of  same  kind,  one  ticketed  and  the  other  not  ticketed,  I'll 
guarantee  in  every  case  the  results  on  the  ticketed  window  will 
exceed  by  far  the  other. 

WINDOW  DRESSING  OF  THE  PAST  TEN  YEARS. 
It  is  only  in  the  past  10  years  that  the  art  of  window  trimming  has 
advanced,  and  it  is  only  now  in  its  infancy.   With  the  great  change 
that  has  come  over  business  with  the  advent  of  the  department 
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SH&M  Skirt  Binding  Exhibit 

Toronto  Exposition,  Sept.,  1899. 


f 


/ 


MR.  MERCHANT 


The  illustration  above  is  a  photograph  of  the  exhibit  we  will  have  at  Toronto  Exposition  this  year. 
We  are  going  to  demonstrate  S.H.&M.  Skirt  Bindings  and    give    samples    to  over  500,000  of  your  customers. 
Your  clerks  will  be  asked  for  S.H.&M.  Skirt  Bindings. 

It  will  be  a  good  thing  for  you  to  have  S.H.&M.  Skirt  Bindings  in  your  stock  for  the  Fall  trade. 

Put  a  memo  in  your  want  book  to  call,  or  have  your  buyer  call  on  the  S.H.aM.  Co.  when  in  Toronto  at  the  Millinery 
Openings  or  at  the  "  Fair."     We  will  be  glad  to  see  you  either  at  our  exhibit  or  at  our  salesrooms. 

MAKE  OUR  OFFICE  YOUR  HEADQUARTERS  WHEN  IN  THE  CITY. 


THE  STEWART,  HOWE  £  MAY  CO. 

e==TOR01VTO, 


Originators  and  Manufacturers  of  Bias  Velveteen  and  other  Skirt  Bindings 

24  West  Front  Street  —   = 


Also—  Manchester,  Engr. 
New  York,  N.Y. 


Cleveland,  Ohio. 
San  Francisco,  Cal. 


Chicago,  m. 
St.  Louis,  Mo. 


Boston,  Mass. 
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WINDOW  DECORATION     Continued. 

store,  the  capital  and  energy  necessary  to  make  a  success  of  it, 
comes  the  idea  that  the  most  important  part  of  the  store,  that  which 
is  nearer  the  public,  proclaims  the  character  of  the  place  and  the 
standing  of  the  business  within,  viz.,  the  show  windows. 

During  the  recent  holiday  displays  the  progress  of  the  art  has 
been  demonstrated  in  many  instances.  Every  little  town  has  made 
marked  advances. 

Newspapers  have  commented  on  the  beautiful  work  done  by 
this  firm  and  that  in  their  respective  towns  and  villages.  Window 
dressing  is  fast  being  recognized  as  the  best  advertisement  the 
merchant  has. 

It  has  been  ludicrous  to  note  the  wails  of  some  of  the  "back 
numbers"  who  don't  know  how  or  wont  try  to  get  up  a  decent 
window  display.  One  advertisement  in  a  paper  reads  :  "  Pay  no 
attention  to  the  expensive  show  windows  ;  but  come  to  our  store 
where  you  will  find  the  goods  without  the  expense  of  show  windows 
tacked  to  our  prices."  Another  reads  :  "  We  don't  need  any  show 
windows  ;  the  people  know  we  carry  the  best  line  of  goods  in 
town."  A  third  says:  "  Other  concerns  carry  all  their  stock  in 
their  windows.     We  carry  it  inside." 

These  "old  timers"  think  these  arguments  are  effective  with 
the  people,  but  it  is  easily  guessed  that  their  wails  are  caused  by 
the  people  flocking  to  the  stores  where  good  window  and  interior 
displays  are  made.  Otherwise  it  would  never  have  occurred  to 
them  to  decry  the  show  windows  in  order  to  attract  custom  to  their 
stores.  Merchants  are  profiting  by  former  experiences,  and  are 
being  convinced  every  day  that  there  is  money  to  be  made  through 
well  trimmed  windows. 

As  this  and  next  month  are  both  clearing  sales'  months,  the 
windows  can  be  made  great  sales'  helpers  before  inventory.  There 
are  lots  of  "  left  overs  "  from  the  different  stocks  that  should  not  be 
carried  another  year,  and  the  house  prefers  to  make  a  reduction  in 
price  to  clear  them  out  promptly.  Now  is  the  trimmer's  time  to  get 
in  his  useful  hand.  Price  cards  play  the  prominent  part  in  these 
displays.  Care  should  be  taken  to  get  everything  shown  in  the 
most  appealing  way  to  the  customer.  The  window-trimmer  is 
now  catering,  not  to  a  purchasing  public  in  search  of  goods,  but  to 
a  public  that  has  to  be  "  jollied  "  andcoaxed  into  buying,  perhaps, 
what  he  or  she  don't  need,  and  that  too  at  a  time  when  pocket- 
books  are  greatly  shrunken  and  when  customers  are  not  in  a  buying 
mood.  Therefore,  the  trimmer  who  can  induce  customers  into  the 
store  through  his  window  displays  during  these  "dog-days"  is 
certainly  doing  effective  and  conscientious  work,  and  is  making 
himself  extra  valuable  to  his  employer. 

WINDOW  TRIMMING  IN  FOREIGN  COUNTRIES. 
The  best  window  trimming  to  be  seen  anywhere  in  the  world  is 
undoubtedly  in  the  United  States.  Nothing  can  come  anywhere 
near  Chicago,  New  York,  Washington  and  other  cities.  During 
Christmas  time  there  are  some  very  good  trims  in  London,  Liver- 
pool, Manchester  and  other  British  towns.  The  clothing,  gents' 
furnishings,  grocers  and  the  markets  are  far  ahead  of  the  dry 
goods  displays.  This,  no  doubt,  is  accounted  for  by  the  methods 
of  the  merchants  who  call  upon  the  clerks,  who  in  turn  treat 
window  trimming  as  laborious,  and  hurry  through  the  work,  crowd- 
ing and  mixing  as  many  goods  as  possible,  using  no  taste  or 
judgment  whatever,  and  following  the  same  lines  as  their  competi- 
tors, giving  all  the  windows  the  same  appearance.  There  are 
exceptions.  Some  firms  employ  window-trimmers,  but  the  displays 
are  not  to  be  compared  with  those  seen  in  New  York,  Chicago, 
Boston,  Philadelphia,  Washington,  etc.,  whose  beautiful  window 
displays  are  becoming  world  renowned.  In  Paris  the  windows  are 
small  compared  with  those  in  America,  and  the  much  talked  of 


Parisian  window  displays  are  disappointing  to  the  up-to-date 
American.  In  the  swell  shopping  districts  the  window  displays 
look  grand  in  one  way,  that  is,  they  contain  beautiful,  rich, 
expensive  costumes,  which  never  fail  to  attract  the  feminine  eye, 
but  they  are  not  due  to  the  artistic  showing  of  the  goods  or  trade- 
drawing  features.  The  two  leading  department  stores,  the  Bon- 
Marche  and  the  Louvre,  have  small  windows  which  are  generally 
very  poorly  trimmed,  but  the  interiors  are  always  made  very 
attractive.  In  Germany,  Austria  and  Italy  there  exists  the  same 
lack  of  taste  and  skill  as  in  Paris.  The  merchants  still  adhere  to 
the  old  styles,  and  do  not  understand  the  trade-drawing  qualities 
of  modern  window  displays  which  characterize  the  go-ahead 
Canadian  or  American  merchant. 

If  some  of  our  modern  window  displays  in  Canada  and  the 
United  States  could  only  be  transported  to  Europe,  the  European 
merchant  would  more  than  open  his  eyes  in  astonishment. 


SOME    DAINTY     NOVELTIES. 

This  season  has  brought  out  many  pretty  novelties  in  metal 
goods  for  the  dry  goods  trade.  The  Parisian  purchases  of  Flett, 
Lowndes  &  Co.,  Limited,  particularly  demonstrate  this  fact.  This 
firm  have  such  a  large  and  varied  range  of  this  class  of  goods  that 
it  will  tend  to  increase  the  reputation  which  they  have  acquired 


as  the  leading  Canadian  house  for  fancy  dry  goods  and  trimming 
novelties. 

Two  ornaments,  particularly,  ought  to  be  mentioned  which  will 
interest  the  trade.  The  one  is  a  fan  chatelaine,  as  shown  in  the 
accompanying  illustration,  and  the  other  a  boa  clasp,  a  very  pretty 
decoration  indeed,  which  clasps  the  boa  a  few  inches  below  the 
neck.  Both  of  the  above  articles  and  many  belt  clasps,  buckles, 
etc.,  are  shown  in  gold,  old  silver  and  enameled  designs. 


CANADA'S  GREATEST  FAIR. 

This  yeir  will  mirk  the  coming  of  age  of  Canida's  Great  Fair 
and  Industrial  Exposition,  which  will  be  held  in  Toronto  from  August 
28  to  September  9.  It  is  just  21  years  since  Toronto  Exhibition 
was  established  as  an  annual  institution  under  the  present  manage- 
ment. During  that  time  it  has  increased  five  fold  in  every  direction, 
and  to-day  can  fairly  lay  claim  to  have  assumed  a  national  character. 
Last  year  upwards  of  300,000  people  attended,  and  this  year  such 
arrangements  are  being  made  as  will  warrant  the  expectation  of  a 
still  larger  attendance.  Many  entirely  new  features  will  be  presented, 
while  the  exhibits,  with  an  increased  amount  given  in  prizes  (total- 
ing #35,000),  will  undoubtedly  crowd  the  600,000  dollars'  worth  of 
buildings  to  their  utmost.  The  usual  brilliant  military  spectacles 
will  be  given,  illustrating  recent  famous  feats  of  arms  on  land  and 
sea  by  both  England  and  America,  and  arrangements  have  been 
made  for  an  illustration  of  wireless  telegraphy,  wireless  telephoning 
and  the  improved  X  rays.  In  short,  the  Exhibi'ion  will  be  more 
than  ever  up-to  date. 


NOVELTIES    FOR    DRYGOODSMEN. 

The  H.  A.  Nelson  &  Sons  Co.,  Limited,  of  Montreal,  are  show- 
ing a  very  select  line  of  hair,  side  and  back  combs,  and  hair  orna- 
ments, beauty  pins,  etc.;  also  a  very  fine  line  of  ladies'  and  gent's 
purses,  wallets,  shopping  bags,  fans,  hammocks,  and  a  great  many 
other  lines  that  are  usually  carried  in  dry  goods  stores.  The  trade 
should  try  to  see  their  samples  in  the  hands  of  their  travelers.  They 
can  make  money  on  such  goods. 


THE  -;-  DRY  -:-  GOODS  -:-  REVIEW.  19 

The  Morse  &  Kaley  Mfg.  Co.'s 

GOODS  HAVE  NO  SUPERIOR. 

The    leading  jobbers   of    British    Columbia,    Manitoba,    Ontario,    Quebec 
and  Maritime  Provinces  carry  stock.       Ask  for 

Morse  &  Kaley  Silcoton 
Morse  &  Kaley  Silcoton  Embroidery 
Morse  6c  Kaley  Turkey-Red  Embroidery 
Morse  &  Kaley  Knitting  Cotton 

Victoria  Crochet  Thread,  etc.,  etc. 


Robert  Henderson  &  Co. 

DRY    GOODS    COMMISSION    MERCHANTS 

181  and  183  McGill  Street  ^  MONTREAI 

THE  LACE  WAREHOUSE  of  CANADA 

are  showing  the  largest  and  most  superb  sett 

Of  Laces  for  Spring  1900  ever  exhibited  on  this  conti- 
nent. This  is  strong  talk,  but,  if  after  seeing  our  collection 
you  do  not  agree  with  us,  we  shall  be  grateful  for  proof  to  the 
contrary  if  it  can  be  furnished. 

We  are  busy  shipping  and  our  many  friends  will  shortly 
receive  their  Fall  purchases  made  from  us,  but  just  now  we 
are  crowded  to  the  roof  with  goods  and  orders,  and  are 
working  hard. 


Kyle,  Cheesbrough  &  Co., w st- Heie- str-^  Montreal. 
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Hat,  Cap  and 


J 


Fur  Trade. 


The  Tight- Hat 
Malady. 


The  latest  disease  of  civilization  is  the  tight- 
hat  malady,  which,  it  is  declared,  is  playing 
havoc  with  the  men,  particularly  the  young 
men,  of  this  country,  says  New  Orleans  Times- Democrat.  Tight 
shoes  have  already  done  harm  and  called  into  existence  a  new  pro- 
fession, that  of  pedacure  or  chiropodist,  to  treat  pedal  maladies. 
But,  after  all,  they  represent  only  discomfort,  pain  and  lameness, 
whereas  tight  hats,  we  are  informed,  produce  not  only  physical,  but 
mental,  decay. 

Wife  :  *'  The  price  of  the  clock  was  £2,  but  I 
Take  Off.  got  a  discount,  so  it  only  cost  me  £1    16s." 

Husband  :  "Yes,  but  you  could  have  got  the 
same  thingat  Beezle's  for  £1   10s." 

Wife  :  "  That  may  be  ;  but,  then,  Beezle  wouldn't  have  taken 
off  anything." — Tit-Bits. 

This  seems  like  a  joke,  but  human  nature,  as  we  see  it  in  large 
buying  of  hats,  presents  the  same  feature — devotion  for  a  hat  at 
$12,  less  15  per  cent.,  in  preference  to  the  same  hat  at  $10,  no 
discount.     It  is  not  a  funny  joke. — Hat  Trade  Review. 


The  Automobile 
Cap. 


In  an  article  on  the  style  of  clothing  worn 
by  automobile  riders  in  Great  Britain,  Min- 
isters Gazette  of  Fashion  has  this  to  say  regard- 
ing the  cap  :  "  The  cap,  one  of  the  old  sort,  with  ear-flaps  which 
can  be  tied  down  under  the  chin,  is  perhaps  practical,  but  we  can 
hardly  consider  it  is  elegant.  A  cloth  hat,  with  the  brim  straight 
in  front,  to  permit  free  vision,  and  well-turned-down  behind  to  pro- 
tect the  neck  against  rain  and  sun,  would,  perhaps,  be  equally  or 
more  appropriate.  This,  anyhow,  is  a  matter  for  hatters.  The 
whole  matter  is  in  embryo  and,  although  something  special  will  no 
doubt  be  evolved  in  course  of  time,  there  is  at  present  no  saying 
what  it  will  be.  At  any  rate,  if  our  subscribers  are  now  asked  for 
a  suggestion  (and  to  our  knowledge  this  is  frequently  the  case)  they 
will  have  something  to  put  forward." 


James  Coristine  & 
Co.,  Limited. 


The  old  established  business  of  James  Coristine 
&  Co.,  will  hereafter  be  known  as  James  Coris- 
tine &  Co.,  Limited,  Montreal.  This  com- 
pany has  been  recently  organized  under  letters  patent  of  the 
Dominion,  with  the  following  directorate  :  James  Coristine,  presi- 
dent ;  Charles  Coristine,  vice  president  ;  B.  W.  Grigg,  secretary. 
With  their  splendid  factory  and  warehouse  facilities  they  stand 
unrivaled  in  the  hat,  cap  and  fur  trades,  and  their  already  large 
business  will,  doubtless,  still  further  expand  under  the  new  regime. 
The  Review  wishes  the  new  firm  the  success  it  undoubtedly 
merits. 


Hat  Gear  in 
Boston. 


"  When  I  was  new  to  Boston,"  said  the  man 
from  New  York,  "  I  used  to  make  lots  of 
funny  mistakes.  When  I  walked  out  in  the 
afternoon  I  carried  a  cane  and  wore  a  silk  hat,  and  everybody 
looked  at  me  so  hard  and  curiously  that   I  asked  the  clerk  at  the 


hotel  when  I  got  back  what  it  meant.  '  Is  there  anything  unusual 
in  my  appearance  ? '  I  said  to  the  clerk.  He  looked  at  me  and 
smiled.  Then  he  said  :  '  Very,  for  Boston.'  '  Will  you  tell  me  what 
it  is?'  I  said,  delicately  sarcastic.  'Certainly,'  he  said,  'that 
cane  and  that  hat.'  It  wasn't  long  before  I  found  out  that 
he  was  right.  Nobody  carries  a  cane  in  Boston,  and  nobody  wears 
a  silk  hat.  I  am  generalizing  now,  of  course,  and  I  won't  note  the 
exceptions.  But,  as  a  rule,  it  is  very  rare,  indeed,  to  see  a  Boston 
business  man  wearing  a  silk  hat  or  carrying  a  cane  to  his  office.  He 
wears  a  soft  hat  or  a  derby,  and  he  walks  downtown  with  his  arms 
swinging  or  his  hands  in  his  pockets.  Perhaps  that's  the  most 
sensible  thing  to  do,  but  it's  a  kind  of  Spartan  simplicity  with  which 
we  New  Yorkers  are  not  familiar."— Boston  Globe. 


"  HATS  "  IN   PARLIAMENT. 

An  Instructive  Chat  on  the  Headgear  of  the  Members  at    Ottawa. 


There  are  said  to  be  two  reasons  why  Canadian  M.P.'s  wear 
hats  in  Parliament — one  because  the  choice  of  them  shows  char- 
acter, allows  for  the  full  play  of  eccentricity  of  genius — the  other 
reason  being  that  the  majority  of  the  loyal  Commoners  are,  to  use 
an  euphemism,  almost  destitute  of  hair.  This  may  be  calumny, 
but  truth- compels  one  to  state  that  nearly  all  those  who  disdain 
headgear  have  none  of  the  natural  kind,  and  it  is  safe  to  presume 
that  the  hatted  individuals  are  in  a  like  state.  They  are  in  the 
minority. 

There  may  be  unparliamentary  language,  but  there  is  no  unpar- 
liamentary hat  at  Ottawa.  Everything  goes,  from  the  little  black 
silk  skull  cap  of  Dr.  Christie,  to  the  hat  made  by  his  famous  name- 
sake, worn  by  the  Minister  of  the  Interior.  This  freedom  of  choice 
and  laxity  may  be  against  all  law  and  precedent  of  older  countries 
but,  so  far,  there  has  arisen  no  "Todd  on  Hats,"  and  the 
House  is,  therefore,  not  open  to  the  charge  of  unconstitutional 
procedure. 

A  negligent  nonchalance  is  the  prevailing  style,  in  harmony 
with  the  scattered  bits  of  paper  littering  the  floor,  the  careless  ease 
and  grace  of  the  members'  attitudes.  Uniformity  of  headgear 
would  deal  the  deathblow  to  individuality,  for  by  their  hats  ye  shall 
know  them. 

The  vogue  of  the  soft  grey  felt  is,  this  year,  very  pronounced, 
and  the  customary  Summer  white  sailor  is  quite  conspicuous  by 
reason  of  its  rarity.  The  Speaker  wears  his  three-cornered  black  hat 
only  when  speaking  "on  behalf  of"  the  Commons,  and  not  "to" 
them.  He  hangs  it  against  the  green  velvet  of  his  imposing 
chair,  and  only  dons  it  when  he  leaves  the  house.  When 
he  stands  before  the  representative  of  his  Sovereign  at  the  opening 
of  Parliament  the  wearing  of  his  hat  (doffed  only  in  his  elaborate 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


21 


Just  Received 

II   Importation  of 

BUCKLEY  <£   SONS9 


in  Blacks  and  Browns. 


Write  for  Samples. 


WALDRON,  DROUIN  &  CO. 


MONTREAL. 


James  Mine  I  Co..  Limited 


Importers  and  Manufacturers  of 


HATS,  CAPS, 
AND  FURS 


469  to  475 

St.  Paul  Street, 


Montreal. 


99. 


THE  -:-  DRY  -.-  GOODS  -:-  REVIEW 


HATS  AND  CAPS-Continued. 

bows),  is  symbolical  of  the  equality  of  the  Sovereign,  the  Senate, 
and  the  Commons — the  Parliamentary  Trinity. 

It  is  not  the  custom  of  Premiers  and  such  distinguished  folk  to 
hide  their  heads  before  anyone.  It  would  be  manifestly  impossible 
to  do  justice  to  the  hair  in  impassioned  oratory  if  there  were  danger 
of  an  undignified  descent  of  the  hat. 

Before  Sir  Wilfrid  went  to  England  he  was  content  with  a 
modest  "  Christy,"  but  though  he  is  a  "  Democrat  to  the  hilt,"  no 
one  would  expect  that  to  extend  to  the  head.  Outside  the  House, 
since  the  great  day  of  the  Jubilee,  he  seldom  appears  in  anything 
but  a  high  silk  hat.  Laurier  is  always  dressed  with  the  greatest 
taste,  and  displays  much  fastidiousness  in  his  apparel. 

The  Bard  of  Regina  for  the  last  few  years  has  worn  one  of  the 
few  high  hats  to  be  seen.  It  gives  him  a  dignified  and  impressive 
appearance. 

Hon.  Mr.  Sifton  invariably  wears  his  hat  in  the  House  ;  a  black 
"Christy"  in  Winter,  a  grey  fedora  in  Summer,  always  tipped 
well  back,  or  else  equally  well  in  front  ;  he  goes  to  extremes  in 
angles.  Hon.  Dr.  Borden  and  the  Minister  of  Agriculture  might 
easily  walk  away  with  each  other's  hard  black  hat,  with  its  high 
round  crown  and  narrow  brim.  Dr.  Borden,  however,  strives 
unsuccessfully,  to  combine  with  this  a  frock  coat  and  a  bright  red 
tie,  which  perpetration  is  only  surpassed  by  a  legal  light  of  Ottawa 
(not  an  M.P.),  who  wears  a  high  silk  hat  and  tweed  suit.  Sifton 
is  about  the  only  hatted  Minister  while  in  the  House.  Hewitt  Bos. 
tock  scorns  a  bead  covering.  Rufus  Pope  sits  sleepily  back,  with 
grey  hat,  either  slouched  over  the  face,  or  aloft  on  three  hairs  at  an 
impossible  angle.  His  hat  is  a  barometer  of  his  feelings.  If  on 
square  and  firm,  he  is  not  on  good  terms  with  the  world.  When  he 
makes  a  speech,  to  emphasize  the  fact  that  he  is  not  "talking 
through  his  hat,"  he  flings  it  aside,  sticks  his  hands  in  his  pockets, 
and  launches  forth.  The  young  editor  of  The  Winnipeg  Tribune 
wears  a  soft  grey,  pushed  jauntily  back  from  his  shaggy  locks. 

Sir  Richard  Cartwright,  since  he  has  returned  to  power,  has  laid 
aside  his  pugnacious  hard  hat.  The  history  of  the  head-covering 
worn  outside  the  precincts  of  the  buildings  is  lost  in  the  mists  of 
ages  past.  The  oldest  inhabitant  says  it  was  bought  of  an  English 
hatter  by  one  Kelly,  of  Kingston,  dead  25  years  ago.  The  doughty 
knight  was,  also,  at  one  time,  wont  to  bury  himself  in  a  fur  cap, 
but,  now  that  the  "  Winter  of  his  discontent"  is  over,  he  bares 
his  noble  brow  to  the  wandering  draughts  without  a  shiver.  It  is 
not  so  cold  on  that  side  of  the  House,  anyway. 

Sir  Richard's  mantle,  or,  rather,  hat,  has  fallen  upon  Sir  Charles 
Hibbert  Tupper,  who  expresses  his  feelings  by  it  in  exactly  the  same 
"  tone  of  voice."  It  is  the  hat  of  the  fighter,  cocked  at  the  back 
of  his  head  at  an  aggressive  angle.  He  is  rather  careless  in  his 
dress,  and  his  necktie  often  looks  as  if  about  to  escape  from  its 
moorings. 

Edward  Blake,  when  in  the  Canadian  House,  used  his  soft  felt 
as  both  a  head-covering  and  bed  canopy,  while  the  harangues  of 
the  Opposition  lulled  him  into  the  arms  of  Morpheus.  Mclnnes,  of 
Nanaimo,  the  boy  member,  has  copied  him  to  the  life,  (except  in 
his  somnolence)  and  wears  just  the  same  low,  soft,  broad-brimmed 
felt  in  just  the  same  way. 

"  Plug"  hats  are  worn  principally  by  the  French  M.P.'s,  led  by 
the  Hon.  Mr.  Tarte.  True  to  their  descent,  they  believe  in  being 
well  dressed.  Mr.  Morin's  farmer's  straw  is  one  of  the  few  excep- 
tions to  this  rule. 

Only  when  Mr.  Foster  rises  to  launch  his  shafts  of  keen  sarcasm 
does  he  lay  aside  the  black  "  Christy  "  so  characteristic  of  him.  He 
is  usually  leaning  back  in  his  seat,  apparently  looking  idly  on,  but 
■  n  a  moment  ready  to  dash  into  the  fray.  He  is  not  at  all  particular 


as  to  make  or  style,  and  only  strives  to  get  a  comfortable  hat  which 
he  wears  with  the  customary  Parliamentary  tilt. 

Sutherland,  the  Liberal  whip,  wears  a  dark  "Christy"  ;  John 
Haggart's  white  hair  is  only  occasionally  crowned  while  in  the 
House  by  the  soft  black  felt  he  wears  outside.  Earle,  of  Victoria, 
is  picked  out  by  his  high,  straight  steeple  crown. 

No  doubt  John  Charlton's  is  a  "  Knox,"  for  that  is  of  American 
manufacture.  However,  this,  as  a  matter  of  conjecture  solely,  may 
be  arbitrated  by  an  International  Commission. 

Cargill,  with  his  benevolent  face  shaded  by  a  soft  grey,  and 
further  hidden  by  a  newspaper,  takes,  as  may  be  inferred,  but  little 
interest  in  politics,  except  when  they  get  mixed  up  with  agriculture. 

In  ordinary  gatherings,  clergymen  are  easily  distinguished,  but 
in  the  House  few  would  know  Rev.  Dr.  Douglas  in  his  soft  black 
hat,  or  Rev.  Mr.  Maxwell  in  his  much  crumpled  tile,  as  ministers 
of  the  Gospel.  John  Ross  Robertson  wears  a  plug  hat  in  the 
House  very  frequently,  and  A.  T.  Wood,  a  low,  square,  half-crown 
affair  like  a  half-storey  plug. 

Sir  Charles  Tupper,  who  dresses  very  like  an  Englishman, 
reserves  his  hat  for  outdoors,  and  seldom  wears  it  in  the  House. 
McMillan's  is  noticeable  for  its  unmistakable  air  of  the  fields  ;  it 
looks  as  if  faded  by  the  suns  of  many  Summers  spent  out  of  Ottawa. 

Hats  are  thrown  about  very  carelessly  in  the  House  of  Com- 
mons, the  rights  of  meum  and  tuum  in  regard  to  the  desks  on 
which  they  lie  being  regarded  not  in  the  least.  There  are  two 
ways  of  placing  high  hats  on  the  floor,  but  he  who  puts  one  with 
the  brim  down  brings  upon  himself  a  chiel  with  a  notebook. 

In  the  Red  Chamber,  all  is  changed.  The  Senators  have  the 
right  to  remain  covered  while  in  the  Senate,  but  it  is  an  unwritten 
rule  that  this  shall  not  be  done.  Of  course,  they  must  speak 
uncovered  and  from  their  seats.  The  Speaker  alone  brings  his 
three-cornered  black  hat  into  the  Chamber,  where  it  rests  on  the 
arm  of  his  chair.  In  a  room  without,  each  under  the  owner's 
name,  hang  those  belonging  to  the  Senators.  The  connoisseur 
will  at  once  see  that  the  glossiest  and  shinest — the  aristocratic — in 
top  hats  belongs  to  the  Hon.  George  A.  Cox,  while  Senator  Scott's 
takes  the  palm  for  democracy.  He  delights  to  wear  a  yellowed 
sailor  or  a  cricket  cap,  which  look  oddly  enough  on  his  silver  locks. 
The  two  leaders,  Mills  and  Bowell,  wear  head-coverings  much 
alike — a  dark  hard  hat  or  a  soft  black  one.  Casgrain's  is  a  grey, 
hard,  high  crowned  one. 

There  are  two  Senators  who  cannot  get  hats  in  Ottawa,  and 
this  not  because  of  any  dearth  of  good  hatters,  but  a  head  that  calls 
for  a  7  ji  hat  is  naturally  hard  to  fit.  Senator  W.  Templeman  and 
Senator  Ogilvie  are  the  men  of  mighty  brain. 

To  the  student  of  hats,  the  Senate  Chamber  is,  however,  but  a 

barren  field,  and  he  who  would  study  them  must  leave  the  dull  and 

dignified  retreat  for  the   noisy   arena  of  the  House  of  Commons, 

where,  if  bees  swarm  under  the  bonnets  of  some,  at  least  they  keep 

things  lively. 

F.H.R. 


MARRIAGE   OF   A    DRYGOODSMAN. 

There  was  a  quiet  little  wedding  at  Hastings,  Ont.,  on  Wednes- 
day, August  9.  The  contracting  parties  were  Mr.  Edward  Pitt 
Cuffe,  a  prominent  and  successful  dry  goods  merchant,  of  Norwood, 
Ont.,  and  Miss  Jessie  K.  Morrison,  of  Hastings.  The  ceremony 
was  performed  by  Rev.  D.  Thompson. 

Mr.  and  Mrs.  Cuffe  are  spending  their  honeymoon  on  the  St. 
Lawrence  route,  taking  in  such  points  of  interest  as  Quebec  and 
the  Saguenay. 

The  Review  tenders  congratulations. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


23 


THE  BEST  THAT  CAN  BE  HAD 


ARE    THE  . 


^^W  ifit  t&* 

Wear 
and 
Color 
Guaranteed 

^&  ^^*  %6?* 


BLACK  DRESS  GOODS 


^V*  %£r*  fd^ 

Perfect 

in 

Weave 

and 

Finish 

^^*  ^^*  o^* 


Compare  "Gold  Medal"  with  any  other  well-known  make  of  Black 
Dress  Goods,  and  you  will  find  "Gold  Medal "  is  very  superior. 


Levison  Bros.  &  Co., 


10  Front  St.  West, 


TORONTO. 


SNA/AN     BRAND 

DOWN  COMFORTERS,  COTTON  COMFORTERS 

BED  PILLOWS 

BE    SURE    AND    SEE    OUR    SAMPLES. 


'o, 


Letter  Orders  Promptly  and  Accurately  Filled.      Ask  for  Price  List. 

DOWN     COMFORTERS     MADE     OVER. 

Wo  will  be  pleased  to  have  Exhibition  visitors   caU  at  our  warehouse  while  they  are  In  town    as  we  have  a  large 

and  excellent  range  of  goods  to  show  them. 

The  Toronto  Feather  &  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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The  Merchants  Dyeing* Finishing  Co. 


OF   TORONTO 

SUCCESSORS   TO 


Limited 


CALDECOTT,  BURTON  &  SPENCE 

Warehouse  :  Works  ; 

42  Front  St.  West.  8=10  Liberty  St. 

P.  H.  BURTON.  President.  R.  W.  SPENCE,  Vice=President. 


Dyers,  Finishers,  and  Converters  of  British,  French 
and  German  Wool,  Silk  and  Union  Dress  Fabrics. 
Importers  and  Wholesale  Dealers  in  every  class  of 
Dress  Fabrics,  Dress  Trimmings,  Dress  Linings,  Cotton 
and  Silk  Lace,  Embroideries,  Ribbons,  Gloves,  Hosiery 
and  Underwear. 

Our  stock  for  the  Fall  trade  is  the  most  complete,  newest, 
and  best  selected  one  we  have  ever  had. 

Every  Department  will  be  in  full  swing  ready  for  the 
Opening — and  we  are  prepared  to  show  the  very  latest 
novelties. 

A  cordial  invitation  is  extended  to  every  live  mer- 
chant in  the  trade  to  pay  us  a  visit  in  our  new 
warehouse. 


THE 


MERCHANTS  DYEING  .»'  FINISHING  CO. 

42  Front  Street  West,  TORONTO. 


LIMITED 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John  Bayne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade  Newspapers  that  circulate  in  the   Pro- 
vinces   ok   British   Columbia,    North-West   Territories, 
Manitoba,    Ontario,    Quebec,    Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 
Montreal,       (Telephone  1255)      Board  of  Trade  Building 
Toronto,  (Telephone  2148)  -        26  Front  St.  West 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  Street 
New  York,  (M.  J.  Henry)  -  -  14  Irving  Place 
Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 

T.  Donaghy. 
S.  Millard. 


Traveling  Subscription  Agents 


{I 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3  00.         Published  the  First  of  each  Month. 
Cable  Address:  "Adscript,"  London  ;   "Adscript,"  Toronto. 


CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters  ad- 
dressed to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed  will 
be  kept  or  forwarded  according  to  instructions. 


MOXTREA.L  and  TORONTO,  AUGUST,  1899. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


A    YEAR    OF    DRY    GOODS    IMPORTS. 

THE  importation  of  dry  goods  into  Canada  during  the  fiscal 
year  ending  June  30,  1899,  was  of  a  satisfactory  nature, 
reflecting,  as  it  does,  the  general  prosperity  of  the  country. 

The  details  of  these  imports  The  Review  is  unable  to  give. 
They  cannot  be  obtained  until  the  Trade  and  Navigation  Returns 
are  issued,  and  that  will  not  be  for  six  or  eight  months  hence.  But, 
from  a  compilation  of  figures  issued  in  the  monthly  returns,  we  are 
able  to  ascertain  the  grand  total  of  the  imports,  and  also  secure  an 
interesting  summary. 

Compared  with  those  of  1898,  the  imports  of  dry  goods  into 
Canada  during  the  past  fiscal  year  were  over  $4,250,000  larger. 
The  totals  were  $23,184,541  for  1899  and  518,926,496  for  1898, 
showing  a  gain  of  22.50  per  cent,  in  favor  of  the  former  year. 

The  largest  increase  under  any  one  classification  is  in  woollens, 
the  excess  over  the  previous  year  being  $1,625430.  But  the  largest 
percentage  of  increase  is  in  silks,    namely,   37.53   per  cent.     In 


cottons,   the  percentage  of  increase  was  25  75,   and    in   woollens, 
20  40. 

From  the  following  table  it  will  be  noticed  that,  with  the  excep- 
tion of  three,  every  item  therein  enumerated  shows  an  increase. 
The  decreases  are  in  "  thread  on  spools,"  "laces,  collars,  net'ings, 
etc.,"  and  "  clothing." 


IMPORTS   OP    DRY   GOODS,    1899   AND    1898. 

1899. 

Cotton-,,     bleached    or    unbleached,    not      dyed, 

colored,    etc ....$,    713.886 

Cottons,  bleached,  dyed,  colored,  etc 3,190.541 

Cottons,    clo  lin  g 424.907 

thread  (not  on  spools),  yarn,  warp,  etc.. ..      309.520 

thread  on  spools 284.592 

"       all  other  manufat  turcs  of  cotton 985.770 

Total  cottons $5,909,216 

Kiino  goods  and  embroideries,  viz: 

Bracelets,  braids,  fringes,  etc 576.770 

Laces,  collars,  nettings,  etc 639.795 

All  other  fancy  goods 64 1  440 


1898 

1 .464 
2,482.458 
360.364 
257940 
370.164 
7^8.538 

$4,690,928 

514.863 

709.251 
568,232 


Total  fancy  goods $1,858,011 

Furs,  and  manufactures  of 646,506 

Hats,  caps  and  bonne  s,  beaver,  silk  or  felt 907.712 

"     all  other 658.065 

Total  hats  and  caps $1,565,777 

Silk,  manuf  ictures  of 3.614  861 


Woo 


lens  :  Carpets  of  all  k  nds 933,642 

clothing    9  3.868 

cloths,  worsteds,  coatings,  etc 2.693.849 

dress  goods 3  423.163 

knitted  goods   6013^ 

shawls 76,226 

yarns 289,903 

all  other  manufactures  of 645,154 


Total  woollens  $9,590,160 

Grand  total    $23,184,541 


$1,792,346 
436.047 
838.518 
575.566 

$1,414  084 

2,628,359 

698  074 

'j\"  1  23 

2.054,73s 

3,086.584 

433-179 

53.I3S 

178,619 

5i0.28i 

$7.964.73° 
$18,926,494 


RUBBER    COATS  AND    THE    CUSTOMS. 

SEVERAL  complaints  have  been  made  of  the  action  on  the  part 
of  the  Montreal  Customs  in  stopping  certain  cases  of  rubber 
coats  in  the  warehouse  on  the  ground  that,  apparently,  the  same 
goods  are  coming  in  at  different  prices. 

A  garment  made  out  of  one  quality  of  cloth  may  easily,  on 
account  of  the  style  of  make  up  and  workmanship,  differ  in  price, 
and  in  the  present  case  this  has  been  explained  as  one  of  the 
reasons. 

The  Customs  Department  has  made  a  ruling  requiring  an 
exporter  to  state  (if  necessary,  to  make  oath)  that  an  article  is  not 
sold  at  a  lower  price  than  the  same  article  is  sold  at  in  the  country 
of  manufacture. 

Any  intelligent  appraiser  should  be  able  to  verify  the  statement 
(or  oath)  in  a  very  few  days.  In  view  of  this  ruling  it  is  not  left  in 
the  hands  of  the  appraiser  to  say  what  the  value  of  an  article  should 
be.  Neither  is  it  the  affair  of  either  the  Government  or  an  appraiser 
if  an  exporter  charges  different  prices  for  the  same  goods  to  differ- 
ent people,  as  long  as  the  lowest  price  the  exporter  sells  at  is  not 
lower  than  the  price  he  sells  at  in  his  own  country.  Everyone 
knows  that  all  cannot  buy  at  the  same  price  ;  even  votes  have  been 
known  to  bring  different  prices  in  the  same  election. 

There  seems  to  be  a  disposition  on  the  part  of  the  Customs  to 
continually  harass  firms  who  have  long  and  favo  ably  been  known 
to  the  Department. 

Some  lay  the  blame  for  this  condition  of  affairs  upon  the  system 
which  allows  the  officials  a  share  of  the  proceeds,  from  fines  imposed 
for  infractions  of  the  Customs  regulations,  and  hold  that  the  remedy 
is  the  abolition  of  what  is  practically  the  spoils  svstem. 
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BRIGHT  TRADE  CONDITIONS  IN  CANADA. 

IT  is  no  exaggeration    to  say  that  never  in  the  history  of  the 
Dominion  were  the  trade  conditions  so  good  or  the  auguries  for 
the  future  so  promising. 

The  manufacturing  industries  have  certainly  never  before 
reached  such  a  high  state  of  development,  and  they  were  certainly 
never  so  busy. 

The  difficulty  with  them  now  is  not  the  securing  of  orders,  but 
the  filling  of  them.  This  is  true  of  every  branch  of  the  manufac- 
turing trades,  and  of  those  appertaining  to  dry  goods  as  well  as  to 
any  other.  The  cotton  mills  are  up  to  their  very  eyes  with  work, 
while,  taking  the  article  of  Canadian  blankets  of  all  descriptions, 
more  of  them  have  been  sold  than  in  any  previous  year  in  the  his- 
tory of  the  industry.  Then  merchants,  wholesale  and  retail,  have 
not  much  cause  for  complaint.  They  have,  for  some  months, 
been  experiencing  a  brisk  trade,  while  payments  have  been  as 
satisfactory  as  they  have  probably  ever  been. 

The  agricultural  industry,  which  is  after  all  the  chief  industry 
in  the  country,  is  in  a  better  condition  than  for  many  years.  The 
price  of  wheat  is  not  as  high  as  it  was  a  year  ago,  but  practically 
everything  else  which  the  farmer  has  to  sell  is.  In  fact,  one  of  the 
best  evidences  as  to  the  condition  of  the  farmer  is  the  general 
manner  in  which  he  is  repairing  old  buildings  and  constructing  new. 

The  lumber  industry  is  perhaps  not  as  brisk  relatively  as  most 
of  the  other  staple  industries  of  the  country,  but  a  good  business, 
and  one  that  is  decidedly  the  best  for  some  years,  is  being  done. 
The  demand,  both  at  home  and  abroad,  is  better.  Mail  advices 
from  Liverpool  show  that  from  January,  up  to  July,  the  aggregate 
tonnage  of  lumber  received  from  British  North  America  was  about 
27,000  tons  in  excess  of  the  same  period  last  year.  The  exports 
of  lumber  the  produce  of  Canada  during  the  fiscal  year  ending 
June  30  last  were  #28,025,487,  compared  with  $26,533,060  the 
preceding  year,  an  increase  of  $1,492,427,  or  nearly  5^  per  cent. 

Turning  to  the  mining  industries,  they  are  beyond  all  per- 
adventure  in  a  more  active  condition  than  ever.  This  is  particu- 
larly true  of  the  gold,  coal  and  copper  mines. 

One  ol  the  best  barometers  as  to  the  commercial  condition  of  a 
country  like  Canada  is  its  railways.  And  in  the  reading  of  these 
we  again  find  food  for  satisfaction. 

The  gross  earnings  of  the  two  great  systems  in  the  country 
aggregate,  for  the  seven  months  ending  July  31,  $29,171,761, 
against  $26,887,880  for  the  same  period  in  1898.  The  earnings  of 
the  Grand  Trunk  were  $14,116,398,  against  $13,240,498,  and  of 
the  Canadian  Pacific,  $15,055,363,  against  $13,647,382. 

Still  another  reliable  trade  barometer  is  the  bank  clearings. 
Leaving  out  of  the  comparison  the  cities  of  Victoria  and  Vancouver, 
which  in  1898  had  no  clearing  houses,  we  find  that  the  aggregate 
cleatings  for  the  seven  months  ending  July  31  were  $874,737,024, 
an  increase  of  9.5  per  cent,  over  the  same  period  in  1898,  and  of 
26.5  per  cent,  over  1897. 

Turning  to  the  exports  of  goods,  the  product  of  the  Dominion, 
for  the  fiscal  year  ending  June  30  last,  the  aggregate  figures  are  not 
as  favorable  as  those  of  the  preceding  year,  being  $6,726,588. 
But  when  one  comes  to  analyze  the  figures  there  is  more  in  them 
for  congratulation  than  for  commiseration.     Here  is  a  table  show- 


ing the  exports,  for  the  two  years,  of  home  products,  exclusive  of 

bullion  and  coin  : 

1898.  1899. 

Mine $13998. 655  $13,351,064 

Fisheries 10,793.852  9.947. 957 

Forest 26,533,060  28.025,487 

Animals  and  their  products    44,242,825  46,688,229 

Agricultural  products 33  234,004  23,014,314 

Manufactures 10,455.289  11,457,162 

Miscellaneous     146,894  201,478 

Total $139,402,279        $132,675,691 

The  decrease,  it  will  be  noted,  is  more  than   accounted  for  by 

the  falling  off  in   "agricultural  products."       And  the  depreciation 

in  the  latter  is  neither  due  to  the  want  of  a  market  abroad  or   the 

want  of  the  material  to  export  :       It  was  due    to  the  activity  of 

the  home  demand  and  to  the  fact  that  farmers  were  in  a  better 

position  to  hold  their  wheat  and  did  so.       And  many  of  them  are 

holding  it  yet.     The  increase  of  over  $2,400,000  in  animals  and 

their  products,  of  $1,500,000  in  products  of  the  forest,  and  of  over 

$1,000,000  in  manufactured  goods  may  be  accounted  pretty  good 

salve  for  the  decrease  in  other  particulars.      But  if  that  should  not 

be  sufficient  it  might  be  pointed  out  that  the  total  export  trade  of 

the  United  States  also  fell  off  during  the  past  fiscal  year.      And  yet 

we  know  that  the  commercial  activity  experienced  by  that  country 

during  the  fiscal  year  1899  was  the  greatest  in  its  history. 

RETAILERS  HAD  TO  COME   HOME  TO   BUY. 

It  is  said  that,  this  year,  more  than  any  other  during  the  past 
ten  years,  retail  merchants  visiting  England  have  experienced  diffi- 
culty in  getting  their  orders  filled,  owing  to  the  unusual  tax  upon 
the  mills  in  that  country. 

The  price  of  all  fine  woollen  goods  has  advanced  so  rapidly 
that  the  wholesale  merchants  in  Canada,  who  bought  early,  are  now 
reordering  at  prices  much  in  advance  of  those  they  originally  paid. 
It  is  learned  that  in  almost  every  instance  retailers  have  had  to  pay 
this  advance. 

As  an  illustration  of  the  rapidity  with  which  prices  have  appre- 
ciated in  Europe,  the  representatives  of  some  of  our  largest  retail 
houses  that  visited  Bradford,  Paris,  and  other  sources  of  supply, 
found  it  to  their  advantage  to  come  back  to  Canada  and  place  their 
orders  here. 

This  has,  naturally,  been  to  the  advantage  of  Canadian  manu- 
facturers, and  especially  those  who  were  fortunate  enough  to  have 
good  stocks  on  hand.  But  this  extra  demand  on  the  home  manu- 
facturers has  also  made  it  more  difficult  for  them  to  supply  the 
demand. 

A    RUMORED    IMPORTANT    AMALGAMATION. 

A  rumor  is  being  circulated  in  dry  goods  circles  to  the  effect 
that  negotiations  are  pending  for  the  amalgamation  of  two  well- 
known  wholesale  houses. 

The  houses  in  question  are  James  Johnston  &  Co.,  Montreal, 
and  The  W.  R.  Brock  Co.,  Limited,  Toronto. 

While,  up  to  the  time  of  going  to  press,  The  Review  has  been 
unable  to  get  the  rumor  positively  confirmed,  yet  we  have  every 
reason  to  believe  that  negotiations  are  not  only  pending,  but  that 
there  is  every  probability  of  their  being  brought  to  a  successful 
issue. 

The  firm  of  James  Johnston  &  Co.  has  conducted  a  first  class 
dry  goods  business  for  over  40  years  and  is  one  of  the  best  known 
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and  most  respected  in  Canada.  In  consequence,  however,  of  the 
death  of  Mr.  James  Johnston,  reorganization  became  necessary, 
and,  in  pursuance  of  this  reorganization,  amalgamation  with  The  W. 
R.  Brock  Co.,  Limited,  is  being  brought  about  under  the  firm  name, 
The  Review's  informant  avers,  of  The  W.  R.  Brock  Co.,  Limited. 

The  Montreal  end  of  the  business  is  carried  on  under  the  man- 
agement of  the  principal  partner  there,  namely,  Mr.  James  Slessor, 
who  has  been  a  member  of  the  firm  of  James  Johnston  &  Co.  for 
nearly  40  years,  and  is  well  known  and  favorably  thought  of  on 
both  sides  of  the  Atlantic.  At  the  moment  nothing  more  definite 
can  be  stated. 

The  Review  feels  that  it  is  voicing  the  sentiment  of  the  dry 
goods  trade  of  the  Dominion  when  it  wishes  the  about-to-be-united 
concern  every  success. 

A  TALKING,   NOT  A  BUSINESS  SESSION. 

PARLIAMENT  closed  on  Saturday  last.  The  country  is  now 
doubtless  breathing  a  little  easier,  and  particularly  the 
business  part  of  it. 

The  House  was  in  session  about  five  months,  but  for  the  business 
it  did  it  might  just  as  well  have  been  in  session  five  weeks. 

It  will  go  on  record  as  a  talking  session,  not  as  a  business  one. 

From  the  opening  of  the  session  to  its  close  the  idea  of  the 
members  appeared  to  be  to  get  the  maximum  of  advantage,  not 
for  the  country,  but  for  the  party.  Hence  the  long-winded  speeches 
and  the  wasted  time. 

Instead  of  the  suggestion  being  made  of  increasing  the  sessional 
indemnity  because  of  the  length  of  the  session,  it  would  have  been 
infinitely  more  appropriate  if  some  of  the  business  men  in  the 
House  had  suggested  a  decrease  because  of  the  disgraceful  waste 
of  the  time  and  money  of  the  country. 

But  the  business  instincts  of  business  men  of  the  House  became 
swallowed  up  in  one  or  the  other  of  the  respective  party  instincts 
which  pervaded  the  chamber. 

The  House  of  Commons  should,  to  all  intents  and  purposes,  be 
a  place  in  which  to  transact  the  business  of  the  country.  But  last 
session  was  more  a  place  to  transact  the  business  of  party. 

If  any  place  of  business  in  the  land  was  to  be  conducted  on  the 
same  principle  the  employer  would  discharge  his  faithless  employes; 
and  if  he  was  foolish  enough  not  to  do  so  the  bailiff  would  soon 
close  him  out. 

Among  Parliament's  chief  sins  of  omission  was  the  failure  to 
pass  an  insolvency  law.  And  the  onus  for  this  must  largely  be 
upon  the  shoulders  of  the  Government.  Had  the  Government 
supported  instead  of  passively  opposing  it,  and  particularly  when 
the  Premier  had  acknowledged  the  principle  involved  in  the  bill  to 
be  right,  Mr.  Fortin's  bill  would  have  been  on  the  statute  book 
to-day. 

We  gave  the  British  exporter  a  preference  under  our  tariff,  but 
we  largely  nullify  the  advantage  the  tariff  accords  by  refusing  to 
remove  certain  obvious  impediments. 

A  gentleman  who  was  in  Canada  recently  from  Great  Britain 
declared  that  he  firmly  believed  that  a  Dominion  insolvency  law 
would  do  more  to  popularize  Canada  with  the  business  men  of 
Great  Britain  than  even  the  preferential  tariff.  And  that  instru- 
ment unquestionably  did  a  great  deal  more  for  Canada  in  the 
Motherland  than  any  previous  legislation  ever  did. 
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COMING  MILLINERY 
FASHIONS. 

LTHOUGH  the  millinery  open- 
ings do  not  take  place  till  the 
end  of  the  present  month  and  the 
beginning  of  the  next,  The  Review  representa- 
tive was  able  to  glean  a  good  deal  of  information 
as  to  coming  fashions.  In  the  wholesale  houses,  rows  and  rows  and 
piles  and  piles  of  boxes  hide  the  ravishing  results  of  the  sojourn  in 
Paris  of  the  capable  buyers  for  large  firms.  A  neat  wooden  box 
holds  a  "  dream"  of  a  Paris  hat,  le  dernier  cri  in  women's  head- 
gear, and  close  by  lie  a  pile  of  sensible  outing  hats  of  smart,  trim 
appearance.  A  lifted  lid  discloses  some  beautiful  feathers  and  a 
bewildering  display  of  jetted  wings,  and  made  up  birds  hide  under 
another. 

NEW  STYLES. 

One  of  the  most  important  questions  relates  to  the  shape  and 
style  of  trimming.  The  newest  chapeaux  from  Paris  are  all  trimmed 
from  the  front  to  the  left  s'de.  This  style  has  always  been  very 
becoming.  Few  hats  are  trimmed  directly  in  the  front ;  the  hat 
either  turns  up  at  the  left  side  or  the  trimming  is  massed  there. 
The  picture  hats,  while  much  worn,  will  not  be  quite  as  large  as  in 
former  years.  The  medium  sizes  will  be  popular.  Toques  will  be 
much  worn  again.  Velvet  has  never  been  more  popular.  Plain, 
embossed  and  mirroir  velvet,  in  all  the  new  shades,  is  combined 
with  feathers  and  chenille  trimming  in  the  handsomest  hats.  The 
striking  features  of  this  season  will  be  velvet,  chenille,  feathers  and 
quills.  Jet  spangles  and  sequins  are  to  be  seen  on  almost  every- 
thing. One  beautiful  hat,  which  Mr.  Harper,  of  Caverhill  & 
Kissock,  showed  The  Review  representative  was  of  black  velvet, 
medium  size,  with  a  rather  small  tarn  o'shanter  crown.  This  was 
trimmed  with  turquoise  blue  silk,  a  fancy  buckle  near  the  front, 
arid  a  group  of  graceful  drooping  black  feathers  towards  the  left 
side. 

Walking  hats  still  hold  their  own,  and  the  shapes  do  not  differ 
much  from  those  of  last  year.  Some  of  the  walking  hats  have 
square  or  round  crowns,  giving  rather  a  mannish  effect.  Others, 
while  retaining  the  walking-hat  effect,  have  a  soft  brim  and  crown. 
At  O'Malley's,  the  young  man  pointed  out  that  there  was  no 
arbitrary  rule  for  the  dent  in  the  crown.  The  idea  was  to  have 
one  side  lower  than  the  other,  but  becomingness  was  the  thing  to 
be  considered.  At  the  same  house  a  very  pretty  grey  walking  hat 
was  shown  with  a  band  of  bright  plaid  ribbon  and  a  buckle  towards 
the  front  clasping  a  group  of  coque  feathers. 


The  outing  hat,  with  a  long 

quill,    is    the    newest    thing. 

This  is  shown  in  different  shades,  brown  being  the  most 

popular.     The  hat  is  called  a  turn-back  sailor.     The 

brim  is  rather  wide,  turning  up  short  at  the  back.     The 

trimming  in  every  case  consists  of  a  twist  of  si-k  or  velvet  knotted 

towards  the  front,  and  a  long  quill  run  through  the  knot.     This  hat 

promises  to  be  a  good  seller  for  the  Fall,  but  is  not  as  compact 

and  comfortable  for  Winter  wear  as  a  walking  hat.     All  varieties 

of  the  rough-rider  are  seen.     These  are  very  becoming  to  children 

and  young  women.     Some   of  the  walking   hats  have  a  rosette 

directly   in  front,   and    in   every  case  the  quill,  instead  of  being 

almost  upright,  is  placed  low  down  against  the  crown. 

COLORS. 
The  coming  color  is  brown.  All  shades  of  this  will  be  seen  in 
hats,  though  in  the  very  dressy  hats  one's  imagination  can  run  riot 
among  the  new  shades,  which  are  many.  In  fawns,  berge,  ton- 
terelle  and  castor,  and  in  browns,  Maryland,  Havana  and  tabac, 
are  the  latest.  There  are  some  lovely  new  reds,  viz.:  Toreador, 
poupr,  cogurlisat,  picador  and  matador.  Blues  are  France  and 
oriental.  Purples  are  rieuse  and  bondeuse.  Clochette  is  pastel 
china.  Cyrano  red  is  a  little  passe.  Green  will  not  be  as  much 
worn  as  usual.     Brown  will  undoubtedly  be  very  popular. 

TRIMMINGS. 

Ostrich  tips  and  half  feathers  in  black  and  white  are  sure  to  be 
in  tremendous  demand.  Quills,  instead  of  going  out,  will  be  more 
popular  than  ever.  Some  of  these  are  as  long  as  20  inches.  The 
joke  about  the  girl  who  cut  a  hole  in  her  umbrella  through  which  to 
pass  the  quill  of  her  hat  is  not  so  far  fetched  as  it  sounds. 

Small  quills  are  both  plain  and  fancy.  Some  are  spangled,  and 
some  shown  at  Thos.  May  &  Co.'s  were  hand  painted.  Whole 
birds  of  all  kinds  will  be  worn.  A  great  many  made-up  birds  are 
shown,  and  fancy  feathers  in  great  variety.  Gulls  will  be  very 
popular.  Grebe  will  again  be  much  used,  the  beautiful  soft  plumage 
making  a  handsome  decoration.  The  Society  for  the  Prevention 
of  Cruelty  to  Animals  does  not  seem  to  affect  the  sale  of  osprey, 
which  is  still  fashionable. 

Fancy  ornaments  will  be  much  worn.  Gilt  and  steel  are  com- 
bined in  some  cases.  Gilt  buckles  come  in  very  pretty  styles  and 
are  a  nice  finish.  For  evening  bonnets  rhinestone  stars  are 
exceedingly  effective. 

Ribbons  are  to  be  seen  in  great  variety.  Satin  and  faille  come 
first.  Very  handsome  ribbons  have  a  chenille  edge  and  some 
have  a  pattern  or  stripe  in  chenille  running  down  the  middle. 
The  popular  widths  are  40  and  80.  Plaid  ribbon  will  not  be  used 
very  much. 

Caverhill  &  Kissock  are  showing  a  magnificent  assortment  of 
novelties  in  their  handsome  establishment.  With  great  courtesy 
Mr.  Harper,  their  buyer,  whose  good  taste  is  proved  by  the  hand- 
some result  of  his  long  stay  in  Paris,  showed  The  Review 
representative  the  newest  styles  and  kindly  gave  a  great  deal  of 
useful  information.  The  Paris  hats  Mr.  Harper  brought  back  will 
probably  be  quickly  bought  up  by  smart  milliners.  This  well- 
known  house  expect  to  have  their  opening  about  August  29. 
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Wholesale  flillinery 


We 


We  beg  to  announce  that  we  will  hold  our 

FALL  OPENING 

Announce  1      AUGUST  28th 

— .mm*  and  following  days. 


The  trade  will  fnd  this  a  most  opportune  time,  occurring  as  it 
does  during  Exhibition  week,  when  they  will  be  able  to  take 
advantage  of  reduced  rates  on  all  railways.  Our  stock  is  now 
in  good  shape  to  receive  buyers  who  desire  to  make  purchases 
prior  to  opening. 


The  D.  flcCALL  CO.,  Limited 
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And  following  days. 

You  are  respectfully  invited  to  our         Pattern  Hats  and  Bonnets 
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FIRST  GRAND  DISPLAY 

of  the  season.  Millinery  Novelties,  etc. 
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Charles  Rcid  &  Co.  -."St  Toronto 
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MILLINERY— Continued. 

Thos.  May  &  Co.  are  also  preparing  for  a  busy  season.  Their 
opening  will  be  at  the  end  of  this  month  and  beginning  of  next. 
John  D.  Ivey's  Montreal  branch  is  showing  very  smart  outing 
hats  and  felts,  but  ' '  You  want  to  go  to  the  Toronto  house  to  see  a 
fine  assortment.  This  is  only  a  branch"  said  the  polite  young 
man. 

At  O'Malley's  the  contents  of  tempting  boxes  were  not  yet 

unpacked    but   they    promise 
some  handsome  things. 


The  J.  D.  Ivey  Co.,  Limited. 


A    BRIGHT   MILLINERY 
OUTLOOK. 

The  John  D.  Ivey  Co., 
Limited,  in  accordance  with 
their  usual  custom,  are  again 
pleased  to  furnish  some  sug- 
gestive hints  to  the  trade  as  to 
the  styles  and  materials  to  be 
used  for  the  coming  season, 
which  may  be  helpful  for  early 
buyers.  Regarding  shapes  of 
the  hats:  Large  brimmed  hats, 
with  the  crowns  rather  higher 
than  those  of  last  season,  are 
the  newest.  These  brims  are 
either  left  flat,  (giving  a  very  quaint  effect)  or  are  bent  into  a  rolling 
"Gainsborough"  or  drooped  similar  to  the  shepherdess,  only  flatter 
at  the  back.  Toques,  "  Turban  Toques,"  Spanish  and  "  Russian 
Turbans"  are  right.  The  latest  novelty,  however,  is  the 
"Antwerp  Milkmaid,"  which  will  be  shown  at  their  opening, 
August  28. 

There  is  a  feeling  for  the  revival  of  the  Tarn  O'Shanter 
crown.  The  plainness  of  this  style  of  crown  is  a  very  good  way  of 
using  the  elegantly  embroidered  velvets  of  this  season,  which  are 
more  elaborate  than  ever  before.  Plain  velvets,  mirroir  velvets, 
Terry  velvets,  corduroy  velvets,  also  silk  beaver,  are  used  in  com- 
bination with  silks,  satins, 
laces,  jets,  chiffons  and  tulles. 
The  last  named  combination 
makes  a  very  dainty  model. 
Ribbons  in  three  or  more 
shades  of  the  same  color  are 
employed  in  a  variety  of  new 
ways ;  and  fancy  ribbons  are 
so  rich  in  texture  and  coloring 
that  a  drape  of  it  on  a  hat 
makes  a  trimming  in  itself. 

Ostrich  feathers  still  hold 
their  sway  for  elegant  picture 
hats.  "  Prince  of  Wales'  "  style 
is  the  most  fashionable,  and 
numbers  are  used  on  one  hat. 
Bird  of  Paradise  plumes  and 
osprey  in  all  makes,  are  a 
necessity  for  Fall  millinery.  On 
smaller  effects  are  seen  birds,  seagulls,  pheasants,  black  birds,  quills, 
either  small  plain  ones  or  large  eagle  or  pelican.  These  latter  are 
elegantly  decorated  in  endless  variety,  while  angel  and  mercury  wings 
continue  very  popular.  Ornaments  are  much  in  evidence.  Jets, 
steel,  gilt,  rhinestone  or  jewels,  either  alone  or  in  combination,  are 
the  needed  finish  to  a  smart  hat.  A  visit  to  their  untrimmed  hat 
department  will  well  repay  intending  purchasers,  for  there  are  seen 
among  countless  numbers  of  styles,  in  both  dress  and  outing  shapes, 
several  styles  which  are  exclusive   to  this  firm,  among  them  the 


The  J.  D.  Ivey  Co.,  Limited. 


"  Musketeers  "  and  rough-rider  for  present  use.  Silks  entering  so 
largely  into  Fall  millinery,  they  are  prepared  for  the  trade  with  a 
full  range  of  colors  in  many  grades  of  quality. 

The  trimmed  model  department  is  a  leading  feature  of  the 
establishment  and  has  grown  to  very  large  proportions,  their  large 
workrooms  being  taxed  to  their  utmost  to  accommodate  customers 
who  wish  to  make  copies  for  themselves. 

"  As  far  as  we  are  concerned,"  said  Mr.  Ivey,  the  president  of 
the  company,  to  The  Review,  "  it  seems  too  weak  an  expression 
to  say  that  the  outlook  never  was  brighter.  Judging  from  the  first 
six  months  of  the  year  and  the  early  orders  for  Fall  trade,  the 
increase  in  business  is  nothing  short  of  phenomenal.  In  addition 
to  this  losses  have  been  practically  nil,  a  fact  which  speaks  well  for 
the  healthy  tone  of  business  throughont  Canada. 

"Then  the  great  harvest  in  the  Northwest,  which  is  said  to  be 
in  nearly  all  sections  the  greatest  since  1883,  and  the  general 
industrial  and  agricultural  prosperity  in  the  older  Provinces,  are 
bound  to  have  a  most  satisfactory  effect  on  sales  during  the  coming 
season.  /" 

• '  We  anticipate  a  tremendous  rush  of  /business  dtring  the 
opening  week,  which  begins  August 
28.  So  we  have  made  special  pre- 
paration for  the  accommodation  of 
buyers  who  visit  our  warerooms  pre- 
vious to  that  date.  Our  stocks  will 
be  complete  on  August  21,  when  we 
will  be  prepared  in  every  respect  for 
the  visits  of  a  great  many  buyers 
before  the  general  opening. 

"  We  are  looking  for  an  enormous 
business  this  Fall,"  concluded  Mr. 
Ivey,  "and  are  ready  for  it." 

EXCEPTIONAL   MILLINERY 
PREPARATIONS. 

Chas.  Reid  &  Co.  have  made  ex- 
ceptional preparations  for  the  millin- 
ery opening  this  Fall.  They  have 
had  their  buyers  in  all  the  big  manu- 
facturing centres  of  Europe — in 
England,  Germany,  France  and 
Switzerland — where  they  pui  chased 
an  unusually  fine  assortment  of  goods 
in  all  the  leading  fabrics  and  colors  of 
the  season.  They  also  secured  a  fine 
selection  of  pattern  hats  from  the  most  renowned  artists  of  Paris, 
London  and  New  York. 

The  materials  that  are  looked  to  be  in  popular  favor  this  season 
are  fine  qualities  of  velvets  in  all  the  newest  colors  and  shades. 
Birds  and  wings  will  also  be  much  worn,  as  will  also  ostrich  feathers, 
plumes  and  tips. 

This  firm  have  in  stock  at  present  a  fine  range  of  rough-riders 
and  fedoras  in  all  the  leading  shapes,  in  order  to  supply  the  great 
demand  for  them  for  present  use. 

"  Altogether,"  a  member  of  the  firm  said  to  The  Dry  Goods 
Review,  "the  season  promises  to  be  an  unusually  healthy  one, 
not  only  because  of  the  good  feeling  throughout  the  country,  but 
because  of  the  exceptionally  extensive  and  artistic  assortment  of 
materials  that  are  shown  this  year." 

SOME  VALUABLE  HINTS  REGARDING   STYLES. 

The  D.  McCall  Co.,  Limited,  have  been  working  night  and  day 

for  some  time  shipping  import  orders  and  preparing  for  the  coming 

opening.     Mr.  McCall,  in  speaking  of  the  outlook,  said  :     "  Fall 

business  is  now  in  full  swing  with  us.     As  you  see,  our  warehouse 


The  J.  D.  Ivey  Co.,  Limited. 
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S.  F.  /VlcKinnon  &  Co.,  Limited  m -  OtlT 

Millinery  Opening 

is  to  be  on  Monday,  August  28th, 
and  following  days c 

And  we.  promise  to  show  the  trade  the  grandest  display  of  Trimmed  Patterns  we've 
ever  made.  We  have  had  our  artists  and  designers  visit  the  fashion  centres  of  both  conti- 
nents in  gathering  together  the  newest  ideas,  and  Paris,  London  and  New  York  will  con- 
tribute in  making  this  opening  time  a  most  splendid  one. 


We  have  taken  in  the  widest  field  in  selecting  novelties  in    Millinery,  Trimmings 
and  novel  and  exclusive   lines  for  the   big  trade  we  expect  to  do,  and  have  made  our  pur- 
chases to  meet  the  largest  possibilities  that  may  present.     Everything  right  in  the  acme  of 
djk       g°°d  style,  and  no  stint  to  assortment  and  quantities. 

MANTLES,  SKIRTS  and  COSTUMES  —  In  manufacturing  branch  of  our 
trade  we're  going  to  double  discount  our  biggest  expectations,  and  already  the  factory  has 
been  taxed  to  its  capacity  in  filling  the  orders  that  are  coming — only  further  proof  that  the 
McKinnon-made  garments  are  what  the  trade  are  looking  for — stylish,  popular,  good  gar- 
ments that  sell  at  a  fair  profit.  At  "opening"  time  we  shall  be  able  to  show  a  full  range  of 
our  1899  Fall  Styles. 

EARLY  BUYERS — Distance  and  other  unavoidable  circumstances  make  it  com- 
pulsory for  many  in  the  trade  to  buy  before  our  regular  opening  days;  to  those  we  are 
pleased  to  state  that  from  and  after  the  15th  of  the  present  month  we  will  be  able  to 
meet  them  and  satisfactorily  serve  them. 


S.  F.  McKinnon  &  Co. 

LIMITED 

71-73    York    Street,    TORONTO. 
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MILLINERY     Continued. 

is  stacked  from  cellar  to  garret  with  new  importations.  Though 
business  is  starting  earlier  than  usual,  we  are  in  a  position  to  meet 
all  our  customers.  Already,  many  have  been  in  the  market  from 
the  further  points.  We  are  looking  for  a  great  many  buyers  before 
the  opening. 

"  The  opening  this  Fall  is  likely  to  be  a  most  successful  one, 
both  in  point  of  number  of  buyers  and  of  the  amount  of  purchases. 
The  fact  of  the  opening  being  held  during  Exhibition  week  will 
have  a  tendency  to  bring  buyers  out  in  great  numbers." 

The  D.  McCall  Co.,  Limited,  have  issued,  as  they  usually  do,  a 
neat  card,  giving  much  valuable  information  regarding  the  season's 
styles.  As  the  opinion  of  this  firm  is  always  read  with  interest, 
some  of  their  suggestions  are  reproduced  : 

"In  trimmed  goods,  toques  will  be  largely  made  up  in 
velvets.  In  plain  and  fancy  and  felt  materials  this  attractive 
line  is  also  much  in  evidence.  Hats  are  to  be  more  medium 
in  size,  a  favorite  shape  being  the  '  Directoire, '  which,  no 
doubt,  will  have  a  big  sale.  The  crowns  of  dress  shape  hats  are 
inclined  to  be  high  and  rather  pointed.  For  the  early  season, 
small  round  crown  turbans  are  largely  shown.  At  the  present 
moment,  there  is  a  great  sale  of  ready-to  wear  hats,  amongst 
which  are  the  golf  and  rough-rider  blacks.  These,  no  doubt,  will 
stay  until  the  cold  weather  starts  the  demand  for  toques  and 
turbans. 

"  For  trimmings,  velvets  a<e  very  prominent,  and  will  be  a  big 
feature  of  the  season,  a  novelty  being  shown  in  a  beaded  scroll 
pattern.  Felts  of  various  styles  are  much  used  for  toques,  and  are 
to  be  seen  stitched,  corded  or  fancy  open  row  and  row  in  felt  and 
silk.  The  above  are  sure  to  come  in  for  their  share  of  favor. 
There  is  also  quite  a  feeling  for  grebe  and  fur-trimmed  toques. 

"Among  the  novelties  in  the  way  of  materials  are  cashmere 
satin  antique,  satin  glacier,  spot  and  mottled  plushes  and  satin 
moisseux,  the  latter  giving  the  effect  of  Terry  velvet.  Fancy  trim- 
mings are  again  largely  to  the  front,  in  horsehair,  chenille  and 
sequins,  for  crowns,  galoons  and  bandeaux,  black  predominating, 
with  black  and  steel  a  favorite  combination.  Fancy  feathers  and 
birds  are  also  largely  used,  and  will  be  a  big  feature  of  the  season. 
The  variety  is  most  extensive,  among  the  leaders  being  buttei  flies, 
quills  of  all  descriptions,  angel  wings,  feather  palm,  pheasant 
breasts,  pheasant  bandeaux,  hackles  and  large  birds,  the  latter 
being  used  to  form  whole  crowns  for  hats.  Jet  and  sequin  butter- 
flies, quills  and  birds  are  also  much  in  evidence.  The  various 
styles,  colorings  and  effects  of  the  above  lines  must  be  seen  to  be 
appreciated.  Roses  in  velvet  and  silk  are  also  much  used,  as  also 
are  single  and  three  quarter  plumes  in  black  and  colors,  and,  as 
usual,  osprey  and  paradise  are  also  to  the  front. 

"  Wide  ribbons  in  satin  mousr.eline,  taffeta  failles,  canalie 
failles,  and  a  novelty  moire  satin  glacier,  are  likely  to  be  much 
worn  in  combination  of  two  and  three  tones.  Buckles,  of  all  kinds, 
are  again  to  be  largely  used,  a  novelty  in  these  being  the  pastelle 
shades,  a  combination  of  dull  tones  in  various  tints. 

"The  variety  of  colors  will  be  more  extensive  than  in  past 
seasons.  The  following  tones  will  find  most  favor,  and  will,  in 
nearly  all  cases,  be  used  in  combination  :  Oriental  and  France,  blue 
tones  ;  phedre  and  zaire,  old  rose  tones  ;  beige  and  castor,  havane 
and  tabac,  baronne  and  duchess,  violet  shades  ;  rouen  and  delft, 
china  blue  tones. 

"  Roseda,  murier,  and  pastelle  shades  are  principally  used  in 
three  tones. 

"  As  the  season  advances,  materials  of  all  kinds  are  sure  to  be 
largely  used  and  velvets  will  undoubtedly  be  the  big  trade  of  the 
season." 


S.  F.  McKINNON  &  CO.,  LIMITED. 

When  the  representative  of  The  Dry  Goods  Review  called 
upon  S.  F.  MiKinnon  &  Co..  Limited,  the  whole  surroundings 
showed  evident  signs  of  a  pushing,  thriving  business,  everyone 
being  busy  amongst  the  great  piles  of  new  goods  which  had  just 
been  received,  and  as  quickly  as  possible  being  passed  through  the 
entering  room  and  shipped  to  all  parts  of  the  Dominion,  in  com- 
pletion of  orders  taken  for  Fall  trade. 

Notwithstanding  this  high  business  pressure,  with  their  usual 
courtesy,  a  director  of  the  company  made  our  representative  feel  at 
home  by  entering  into  a  hearty  conversation  with  him,  a  conver- 
sation which  at  once  switched  on  to  millinery. 

In  fact,  it  seems  almost  impossible  for  a  practical  millinery  man 
to  talk  about  anything  else,  when  all  that  is  new  and  novel  begins 
to  pass  before  his  vision.  He  realizes  also  that  in  ten  days  or  two 
weeks  much  of  the  youth  and  beauty  of  the  Dominion  will  be 
gathered  into  this  city  from  all  directions  to  make  preparations  for 
the  last  millinery  season  of  1899. 

Warming  up  to  his  subject,  the  mouthpiece  of  this  large  firm 
said  :  "  From  a  business  point  of  view  we  have  said  farewell  to  the 
Summer;  we  haii  with  expectancy  the  coming  Fall  trade,  for  which 
we  have  made  great  preparation.  In  fact,"  said  he,  "  for  the  past 
three  weeks  I  have  done  little  else  but  check  and  mark  off  goods 
for  the  different  departments.  I  assure  you  that  I  have  had  ocular 
proof  that  whatever  past  seasons  may  have  introduced,  the  closing 
season  of  this  year  will  bring  in  millinery  not  only  new  in 
character,  but  rich,  harmonious,  st>  lish  and  ladylike  in  effect 
beyond  that  of  any  previous  season  in  our  history. 

"We  have,  as  usual,  imported  a  large  number  of  French 
trimmed  patterns  of  high  merit,  and,  in  addition,  our  workrooms  are 
filled  with  the  recognized  best  milliner^  designers  and  trimmers  in 
the  country.  The  class  of  millinery  novelties  and  materials,  such  as 
our  stock  contains,  placed  at  their  disposal  is  a  guarantee  that 
our  creations  of  trimmed  pattern  millinery,  which  will  be  on  exhi- 
bition on  August  28,  will  be  one  notable  to  be  placed  on  record, 
worthy  the  inspection  of  everyone  engaged  in  the  trade.  No  matter 
what  their  qualifications  may  be,  we  can  show  something  to  interest 
them. 

"  Do  you  know  that  this  has  been  an  exceptional  August 
month,  so  far  as  millinery  is  concerned  ?  Perhaps  no  one 
remembers  any  previous  season  when  the  trade  ran  so  completely 
to  felt  hats  at  such  an  early  date 

"  In  fact,  since  the  middle  of  July  we  have  daily  been  filling  large 
orders  for  felts  for  immediate  use,  largely  in  what  is  termed  or 
known  as  the  rough-rider  effect,  piincipally  trimmed  or  ready  to 
wear,  the  large  quill  being  the  chief  adornment. 

"Notwithstanding  the  great  demand  for  these  goods  so  early,  we 
believe  that,  from  their  present  popularity,  they  are  bound  to  carry 
through  early  Fall,  but,  of  course,  cannot  take  the  place  of  the 
high-class  and  extremely  stylish  dress  shapes  designed  for  the 
season. 

"  Now,  I  will  give  you  a  little  healthy  food  for  millinery  dealers 
to  digest  previous  to  coming  to  the  market,  along  the  line  of  hat 
trimmings  and  adornments. 

"The  following  will  be  largely  employed  in  the  manufacture  of 
stylish,  up-to-date  millinery,  all  uniting  in  perfect  harmony  as  dic- 
tated by  the  perfect  taste  of  the  present  day  millinery  artist. 

"Velvets,  in  English,  French  and  German  makes,  embracing 
plain  mirroir,  fancy  mirroir  and  checks,  taffeta  silks,  armure  gaufre, 
Oriental  satins,  soft  and  rich  in  effect. 

"  Ribbons  will  stand  out  conspicuously  in  this  class,  and, 
although  fancies  will  rank  high,  plain  goods  will  rank  higher,  prin- 
cipally in  taffeta,  faille,  satin  and  moire  effects,  in  many  rich 
weaves,  running  as  wide  as  number  80. 

"With  all  their  popularity,  beauty,  and  effectiveness,  none  of  the 
above  in  themselves,  or  even  in  their  combined  strength,  can  give 
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Fall  Millinery 


Opening. 
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Monday,  August  28th 

and  following  days,  both  in  Toronto  and  at  our  Mon- 
treal Branch.     We  will  show  exclusive  designs  in 

Pattern  Hats  and  Bonnets 


The 


John  D.  Ivey  Co., 


TORONTO 


Limited 
IL 


Trimmings 
Linings 
and  Specialties 
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Flett,  Lowndes  &  Co. 

LIMITED 

61   Bay   Street,  TORONTO 


QUR  FALL  OPENING 


will  take  place  on 


August  29,  30  and  31 

When  we  will  show  some  of  the  Finest  Lines  ever 
placed  on  the  Canadian  Market,  including    all    our 

French,  English 

and  American  Pattern 

HATS  AND 

BONNETS 
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CAVERHILL  &  KISSOCK 

91  St.  Peter  Street, 
WHOLESALE  MILLINERS.  MONTREAL. 
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MILLINERY     Continued. 

a  bewitching  finish  to  hat  or  bonnet,  but  it  must  be  aided  lo  com- 
pleteness and  perfection  by  some  article  of  feather  effect. 

■  'On  the  crest  of  the  feathers  worn  will  be  found  hackle  feathers, 
pheasant's  tails,  breasts  and  wings,  gull  wings  and  breasts,  eagle 
and  pelican  quills,  angel,  mercury,  and  pointed  wings,  coque 
plumes,  paradise  feathers,  osprey,  curled,  wave,  and  straight,  with 
a  strong  feeling  for  ostrich  tips  and  plumes  ;  also,  many  rich  French 
novelties  too  numerous  to  mention. 

"  We  like  to  hold  fast  to  a  sound  judgment,  and  are  not  liable 
to  be  carried  away  by  the  breeze,  but  we  do  think,  and  are  never 
afraid  to  express  what  we  think,  that,  all  things  considered,  includ- 
ing the  great  essential,  the  prospect  of  an  abundant  harvest,  that  we 
may  reasonably  expect,  and,  therefore,  provide  liberally  in  antici- 
pation of,  a  good  millinery  season.  We  only  advise  what  we  our- 
selves have  looked  forward  to. 

' '  You  might  further  say  that  at  this  date  our  importations  are  well 
to  hand  and  are  now  prepared  to  receive  and  wait  upon  early 
buyers,  who,  on  account  of  distance  from  the  market  or  other 
reasons,  find  it  necessary  to  make  their  selections  previous  to  our 
regular  opening  date,  August  28. 

"  Millinery,  mantles,  costumes  and  skirts,  are  much  on  the 
same  plane  and  if  the  outlook  is  bright  for  the  first  named,  it  must 
be  for  all  the  rest. 

"Our  styles  have  been  tried,  tested  and  approved,  as  clearly 
evidenced  by  the  large  orders  taken  for  Fall  and  Winter  trade. 

"  McKinnon-made  garments  will  be  found  in  every  city,  town 
and  village  from  ocean  to  ocean. 

"Buyers  for  the  trade,  visiting  the  city  during  our  opening 
dates,  on  attending  the  Exhibition,  if  they  have  not  provided  a 
stock  of  jackets,  costumes  and  skirts,  should  see  our  offering. 

"  Buyers  will  receive  a  hearty  welcome  whether  prepared  to  buy 
or  not." 

A  DIAMOND  RING  FOR  MR.  SENEZ. 

The  travelers  of  Glover  &  Brais.  on  Tuesday  evening,  August 
8,  presented  Mr.  J.  C.  Senez,  manager  of  the  firm,  with  a  hand- 
some diamond  ring,  as  a  token  of  their  appreciation  of  the  con- 
sideration he  has  always  shown  the  members  of  the  staff,  and  in 

recognition  of  his  many 
fine  personal  charac- 
teristics. Mr.  Senez, 
though  completely 
taken  by  surprise,  in  a 
few  well-chosen  words, 
expressed  his  gratifica- 
tion for  the  esteem  in 
which  they  held  him, 
but,  with  his  natural 
modesty,  thought  they 
overestimated  his  ser- 
vices. The  Dry 
Goods  Review, 
though,  must  endorse 
Mr.  j.  c.  Scne/.  the   feelings    of     the 

travelers.  The  presentation  was  made  at  the  Carslake  hotel, 
Montreal,  in  connection  with  a  supper,  at  which  all  the  travelers 
and  many  of  their  friends  were  present. 


ANSWERS  TO  INQUIRIES. 

WHO    MAKES    BAMBOO    FURNITURE? 

A  Nova  Scotian  house  inquires  :  "  Do  you  know  if  there  is  a 
bamboo  furniture  manufactuerer  in  Canada.  If  not  in  Canada, 
do  you  know  of  any  in  America  ?  " 

[Perhaps  some  of  our  readers  will  favor  us  with  the  addresses  of 
manufacturers  of  this  particular  kind  of  furniture. — The  Editor.] 


TRITE  TRADE  QUESTIONS. 


EDITOR  Dry  Goods  Review, — As  a  constant  reader  of  your 
'  journal,  we  find  much  that  is  interesting  and  beneficial.  We 
do  not  find,  however,  many  communications  from  merchants  them- 
selves dealing  with  the  numerous  details  of  the  successful  business 
of  to  day.  Would  not  an  interchange  of  thought  along  some  of 
these  lines  be  beneficial  ?  We  think  so,  and  will  mention  a  few  of 
the  debatable  questions  that  occur  to  us,  in  the  hope  that  someone 
with  larger  experience  will  take  them  up  and  give  us  the  benefit  of 
their  knowledge. 

The  first  we  would  mention  is  correct  stock  taking. 

We  are  all  agreed  that  an  absolutely  correct  balance  sheet  is 
necessary.  But  how  can  we  get  it  ?  Taking  stock  according  to 
original  cost  will  not  give  it  to  us.  Neither  will  taking  it  according 
to  original  selling  price  do  so. 

When  goods  have  to  be  lowered  in  selling  price  they  are  also 
lowered  correspondingly  in  cost,  and  when  we  take  stock  of  both 
cost  and  selling,  we  get  as  near  a  correct  inventory  as  we  have 
been  able  to  find  :  We  get  the  proportion  of  profit  each  depart- 
ment made,  and  the  average  and  aggregate  profit  of  the  whole. 
By  close  watching  and  study  it  is  possible  for  us  to  have  a  very 
correct  statement  prepared  the  first  of  each  month.  Following  this 
method  has  enabled  us  to  have  the  difference  between  estimated 
and  actual  stock  at  stock  taking  invariably  less  than  $200  and 
sometimes  less  than  $50. 

Then,  there  is  the  employe  question.  What  percentage  should 
their  salaries  add  to  the  expense  account — 5,  6  or  7  per  cent.,  or 
what?  What  is  a  legitimate  and  wise  expenditure  for  advertising? 
What  percentage  is  considered  a  safe  total  expenditure  for  running 
a  dry  goods  business  ?  Then,  there  is  the  question  of  leakages — 
careless  measuring,  samples,  etc.  The  largest,  we  are  lead  to 
believe,  is  careless  measuring.     Bargain  days,  are  they  a  success? 

There  are  a  great  many  other  details  of  the  dry  goods  business 
of  to-day  that  would  furnish  food  for  thought  and  comparison,  but 
we  will  mention  just  one  other  before  closing  :  How  to  mark 
goods.  The  method  we  follow  is  a  system  of  numbering  for  cost 
mark- — with  the  "key"  kept  in  the  office — and  the  selling  mark  in 
plain  figures.  It  is  quite  recently  since  we  discarded  marking  the 
cost  on  each  article  in  characters,  and  the  new  method  is  preferable 
in  every  way. 

If  we  are  fortunate  enough  to  pick  up  a  line  at  a  very  low  figure, 
there  is  no  reason  why  all  the  benefit  of  our  buying  should  be  given 
the  customer,  and  a  strictly  secret  cost  enables  us  in  these  cases  to 
get  a  legitimate  profit. 


A.  W.  Cressman. 


Peterboro',  Aug.  4,  1899. 


A   RESIDENT  AGENT  APPOINTED. 

Finding  that  the  home  ground  requires  a  greater  share  of  the 
attention  of  their  representative,  Mr.  F.  W.  Hirst,  Brooke,  Wilford 
&  Co.,  Batley,  Eng.,  have  appointed  Mr.  B.  L.  Monkhouse, 
Manchester  Building,  Melinda  street,  Toronto,  resident  Canadian 
agent.  They  will,  however,  still  send  out  their  representative 
occasionally  to  Canada,  as  before,  in  order  to  keep  in  touch  with 
the  requirements  of  their  friends. 


Thibaudeau,  Frere  &  Co.,  wholesale  dry  goods  dealers,  Quebec, 
have  purchased  the  wholesale  dry  goods  stock  of  W.  C.  Pitfield  & 
Co.,  St.  John,  N.B.,  paying  67c.  cash  on  the  dollar.  The  stock 
was  valued  at  #98,492.77. 
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Head  Office  and  Works, 
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Your  Old  Goods  Made  New 

MONEY  is  to  be  made  by  Dry  Goods  merchant  and  general 
store  keeper,  not  alone  by  selling  the  new  goods  that  come 
from  wholesaler  and  manufacturer  each  season.  That  is  easy  work. 
What  of  the  stocks  on  hand,  for  which  cash  has  already  been  paid, 
but  have  proved  unsalable,  simply  because  off  color,  shelf  worn,  or 
out  of  fashion  ? 

Our  business  is  to  dye  these  goods  for  the  merchants  of  Canada 
so  as  to  make  them  as  salable  as  the  newest  goods  that  will  come  out  of  packing-case  for 
Fall  trade.     We  are  doing  this  for  hundreds  of  merchants  all  over  Canada. 

To  all  intents  and  purposes  these  goods  become  new  goods.     No  one  could  detect  the 
fact  that  they  have  been  dyed. 

What  we  do  in  dress  goods  and  ribbons  we  do  equally  well  with  feathers,  and  can  swell 
the  profits  of  your  millinery  department. 


Toronto,  Ont. 
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Any  information  wanted  promptly  given  by  addressing 

Dyers  and  Cleaners 


R.  PARKER  &  CO.,     °yers  and  cleaners     Toronto. 
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Agents 

J.  SPROULSMIT 
DAVID  KAY,  F. 


^^Uannelettes,  Fannelette  Sheetings,  Domets,  Saxonys, 

A0     Shakers,  Shirtings,  Tickings,  Denims  and  Cottonades,  in 

hi;A«I  Plain  and  Fancy  Mixed  Patterns.     Cotton  Yarns,  Carpet 

Uy\0&  Warps,  Ball  Knitting  Cottons,  Twines,   Hosiery  Yarns, 

aniifajfiirArC     Beam  Warps,  for  Woolen    Mills,  and  Yarns   for  Manu- 

cinUI^^lUrtl»    facturers'  use. 

ONLY   "WATER  TWIST"   YARN    MADE   IN   CANADA 


Yonge  Street,  Toronto, 
uilding,  Montreal. 


HILLS 


JOHN   HAUKM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
B^nWarps  for  Ontario. 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

-ST.  JOHN,   N.B. 
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THE  GAULT  BROS.  CO.,  LIMITED. 

THE  Gault  Bros.  Co.,  Limited,  are  showing  some  novelties  in 
54-inch  fancy  tweed  costume  cloths  which  are  proving  a  great 
success.     Don't  miss  them. 

The  Gault  Bros.  Co.,  Limited,  have  a  great  range  of  belt 
buckles,  beauty  pins,  waist  sets  and  stick  pins.  Colored  stones  are 
all  the  rage. 

The  Gault  Bros.  Co.,  Limited,  are  showing  a  very  extensive 
range  of  dress  trimmings  in  all  the  new  fashions  of  ruches, 
braids,  etc. 

The  Gault  Bros.  Co.,  Limited,  have  just  received  into  stock  a 
large  lot  of  brussels  and  tapestry  carpets  in  the  newest  patterns  for 
the  Fall  trade. 

A  glance  at  the  range  carried  by  The  Gault  Bros.  Co.,  Limited, 
in  their  smallware  department  will  convince  the  most  sceptical  that 
their  claim  to  be  in  the  front  in  this  department  is  well  founded. 
They  do  a  very  large  business  in  their  "Crescent"  brand  skirts 
and  wrappers,  which  are  greatly  increasing  in  popularity. 

The  Gault  Bros.  Co.,  Limited,  are  showing  in  their  smallware 
department  a  range  of  black,  black  and  steel  and  colored  beaded 
belts.     These  goods  are  in  great  demand. 

JAMES   JOHNSTON   &   CO. 

James  Johnston  &  Co.  would  call  attention  to  their  magnificent 
range  and  full  value  in  black  crepon,  repeats  of  which  are  now 
coming  forward.     In  costume  cloths,  assortment  is  complete. 

James  Johnston  &  Co.  have  received  an  extra  fine  line  of 
knitted  woollens,  comprising  infantees,  bootees,  ladies'  and 
children's  mitts  (black  and  colored),  shawls,  vests,  alexandra 
jackets,  clouds,  hoods,  caps,  men' s  cardigan  jackets,  sashes,  cash- 
mere and  silk  mufflers. 

James  Johnston  &  Co.,  for  Spring,  1900,  are  showing  samples 
of  laces  and  embroideries  ;  assortment  and  prices  cannot  be  sur- 
passed. 

James  Johnston  &  Co.,  having  secured  large  quantities  of  cash- 
mere hosiery  previous  to  advance  in  prices,  are  showing  some 
wonderful  values  in  plain  and  ribbed  for  misses,  women,  boys  and 
men. 

James  Johnston  &  Co.  have  a  full  line  of  belt  buckles  in  blacks 
and  fancies. 

Neck  and  sash  clasps  are  in  demand,  in  sets  or  separate. 
James  Johnston  &  Co.  have  them. 

The  notion  and  smallware  department  of  James  Johnston  &  Co, 
is  complete  as  ever,  and  needs  no  further  mention. 

James  Johnston  &  Co.  are  showing  a  large  range  of  ribbons  in 
the  following  makes  :  Colored  satin  faille,  cord  edge,  black  satin 
and  faille  glace,  faille  satin,  satin  and  velvet  moire  and  fancy  sash. 

JOHN  MACDONALD  &  CO. 

All  the  departments  of  the  firm  of  John  Macdonald  &  Co.  are 
now  fully  assorted  with  Fall  goods.  One  of  the  most  noticeable 
features  is  their  dress  goods  department.  Their  "Crescent" 
brand  of  black  dress  goods  is  having  an  extensive  sale  throughout 
all  the  different  Provinces.  In  this  particular  brand  they  are 
showing  a  better  class  of  goods  than  they  have  ever  before  in  black 
dress  goods.  The  goods  retail  as  high  as  $6  per  yard.  "  Pirle  " 
finish  costume  cloth  is  also  finding  a  rapid  sale.  A  peculiarity  of 
this  cloth  is  its  advantage  as  an  outdoor  garment,  as  there  is  no 
cockling,  shrinking  or  spotting  in  different  atmospheres. 

John  Macdonald  &  Co.  have  just  received  large  shipments  of 


"209"  black  ribbed  cashmere  hosiery  and  of  their  black  plain 
cashmere  hosiery.  They  have  also  a  full  range  of  prices  in  their 
"  Imperial"  brand  black  velveteens  and  colored  velveteens  in  all 
colors  of  this  brand. 

The  firm  are  showing  a  larger  range  of  silks  than  usual.  "  We 
find,"  said  a  member  of  the  firm,  "  that  the  trade  is  demanding  a 
better  class  of  silks  for  blouse  purposes."  The  firm  are  showing 
some  that  retail  at  $3.50  per  yard.  The  patterns  are  new  and  they 
are  decidedly  pretty. 

In  the  woollen  department  they  are  showing  some  very  attractive 
goods  in  mantle  cloths,  and  the  very  latest  designs  of  checks  in 
golf  costume  cloths,  and  a  full  range  of  the  different  makes  of 
serges  in  the  "Bel warp"  goods.  The  firm  control  the  sale  of 
"  Bel  warp  "  goods  in  Toronto.  The  firm  are  offering  to  the  trade  a 
special  line  of  "  Etoffes"  and  three  lines  of  low-priced  Canadian 
tweeds. 

Their  stock  of  carpets  —  hemps,  unions,  wools,  tapestries, 
brussels,  velvets  and  wiltons — is  fully  assorted.  The  same  may 
be  said  of  floor  oilcloths,  and  of  linoleums  in  all  widths  and  quali- 
ties. Some  special  things  in  curtains,  mats  and  rugs  are  also  being 
shown. 

In  the  haberdashery  department  they  carry  "J.M.D."  finger- 
ings and  "  Queen  City"  Saxony  yarns,  for  which  they  are  finding 
a  ready  sale  this  season. 

John  Macdonald  &  Co.  are  just  receiving  novelties  for  the 
Christmas  trade  in  delfware,  bronze  goods,  dolls  and  a  variety  of 
other  articles  suitable  for  that  season. 

In  the  men's  furnishing  department  they  are  showing  some 
special  lines  in  men's  fleece-lined  shirts  and  drawers.  It  is  worth 
noting  that  the  firm  have  recently  been  appointed  wholesale  agents 
for  the  "  Chester  "  brace. 

The  firm  have  just  taken  into  stock  a  most  attractive  line  of  low- 
priced  Ceylon  flannels  (imported  goods) ;  also,  nine  lines  of  striped 
skirtings,  three  lines  of  black  brocaded  skirtings.  In  imported 
reversible  flannelettes  they  are  showing  exceptional  value,  while 
they  have  some  special  lines  in  white  cottons,  that  can  be  retailed 
at  8c. 

In  the  linen  department,  they  have  just  received  a  full  stock  of 
their  brands  of  "  Killarney,"  "Blarney,"  and  "Hickory" 
towelings  ;  also,  low-priced  check  glass  cloth,  and  three  special 
lines  in  dowlas.     Their  stock  of  table  linen  is  fully  assorted. 


HAPPY    WHOLESALERS. 

Wholesale  merchants  throughout  Canada  are  happy  these  days, 
owing  to  the  circumstance  that  they  are  seldom  called  upon  to 
attend  a  meeting  of  creditors.  The  noticeable  scarcity  of  failures 
since  the  first  of  the  year  is  indicative  of  the  prosperity  of  the 
retailer  and  the  country  generally,  and  present  indications  are  for 
a  most  successful  Fall  season.  This  happy  feature  is,  perhaps, 
most  evident  throughout  Manitoba  and  the  West  Coast,  but,  even 
in  the  older  sections  of  the  Dominion,  there  is  every  probability  of 
continued  good  trade. 

Levison  Bros.  &  Co.,  New  York,  have  issued  a  writ  against 
Messrs.  John  Macdonald  and  Edgar  A.  Wills,  chairman  and 
secretary  of  the  dry  goods  section  of  the  Toronto  Board  of  Trade. 
The  recent  resolution  of  the  board  regarding  the  firm's  difficulty 
with  the  Customs  Department  is  the  cause  of.  the  writ.  The  dry 
goods  section  has  filed  a  reply,  and  the  case  will  probably  be  heard 
in  September. 

Special  brands  and  registered  trade  marks  seem  to  be  taking 
hold  of  the  dry  goods  trade  in  Canada  as  they  have  been  doing  in 
England  for  many  years.  We  notice  that  The  W.  R.  Brock  Co., 
Limited,  have  registered  a  trade  mark  and  special  brand  for  a  large 
variety  of  specially-made  dress  goods.  "  The  Victorian  "  is  their 
brand.  This  enables  their  customers  to  have  special  makes  con- 
fined to  them,  and  it  has  been  found  to  be  a  great  advantage. 
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1018. 

Our  leader — Made  in  Wool  Freize, 
15  shades.  Trimmed  as  shown  in 
cut  with  raised  cording.  A  remark- 
ably swell  coat,  and  a  great  wearer. 
Price,  S2.90. 

Also  in  good  beaver,  11  shades, 
including  3  good  fawns,  $3.45. 

A  rattling  $5.00  garment. 


You 


Are 


Invited 


to  our  Fall  Opening 
of 


CLOAKS 


AND 


SUITS... 


ON 


Monday,  Aug.  28th 

and  following  days. 

We  show  over  200  styles,  all  good  ones, 
and  all  money-makers. 


The  Cloak  Manufacturing  Co. 


of  Toronto,  Limited 


18  Front  Street 
East 


TORONTO. 


958. 


In    Fine    A  rsey.    Black 

and  Navy — made  with  raw  edge. 
Cloth  straps  down  three  back 
seams.  Lined  with  satin  through- 
out. Best  Kersey  Coat  on  the 
market  for  the  money.  $8.00. 
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THERE 
seems  to 
be  two  sys- 
tems of  buying 
stock.  They 
might  be  class- 
ed as  the  trust- 
ing and  the 
cynical,  or  as 
the  easygoing 
and  the  criti- 
cal. The  trust- 
ing, or  easy- 
going, buyer 
is  unquestion- 
ably the  most 
satisfactory  — 
to  many  tra- 
velers. He  is 
so  useful  when 
the  wholesale 
or  jobbing 
house  has  had 
the  misfortune 
to  load  up 
with  unsalable 
stock.  The  critical,  cynical  fellow  wants  to  examine  what  he 
is  buying  so  carefully  ;  he  is  so  cautious  about  the  quantity 
he  takes,  and  is  so  insistent  that  he  gets  everything  at  a  price 
that  will  make  a  profit,  that,  if  it  were  not  for  the  good-natured 
customers  here  and  there,  "the  house"  would  often  stand  to  lose 
a  sum  of  more  or  less  consequence.  The  easygoing  merchant  is 
not  so  difficult  to  please.  He  can  be  persuaded  by  a  good  sales- 
man to  stock  up  with  almost  any  line  pushed  on  him.  True,  after 
the  stock  has  been  passed  into  his  shelves,  it  may  prove  rather  hard 
to  sell,  but  what  of  that  ?  The  chances  are  that  he  will  not  think  of 
blaming  the  house  that  he  got  the  goods  from  for  loading  him  up. 
But,  even  if  he  does,  all  that  will  be  necessary  will  be  to  "jolly"  him 
along  the  next  time  he  is  called  on.  His  good  nature  can  be  depended 
on  in  any  case.  The  cynical  customer,  however,  seems  never 
satisfied  that  an  article  should  prove  a  remarkable  seller  when  the 
traveling  salesman  says  so,  unless,  after  he  has  closely  examined  it, 
he  thinks  so  himself.  He  wants  to  use  his  own  judgment  so  critically 
all  the  time  that  it  is  no  wonder  that  the  traveler  (if  he  drinks  at  all) 
drinks  "To  the  health  of  the  trusting,  good-natured  buyer." 

Of  course,  it  does  not  follow  that,  because  he  is  a  favorite  of  the 
traveler,  the  good-natured  buyer  should  make  most  money.  But 
he  always  has  some  friends,  and,  in  the  majority  of  cases,  also 
makes  ends  meet  somehow. 


Men  s  Furnishings 


best  seller  to-day  is  the  navy  ground  with  white  spot  or  figure,  with 
a  large  floral  border  of  white  on  navy.  After  that  comes  the  Yale 
blue  and  the  purple,  all  with  white  effects.  There  is  no  doubt  this 
"  Kerchief"  tie  will  sell  well  until  the  cold  weather  comes,  when 
ts  place  will  be  taken  by  flowing  ends  in  stripes  and  checks — this 
necessitates  the  scarf  being  cut  on  the  bias,  as  the  pronounced 
checks  and  stripes  are  almost  unsalable  when  cut  straight. 

The  bias  graduated  derby,  in  checks  and  stripes,  promises  to 
take  well  for  the  Fall  season,  while  the  puff  tie  will  become  a 
stronger  favorite  as  the  season  advances. 

The  retailer,  this  season,  who  has  purchased  his  neckties  from 
month  to  month,  continually  getting  in  new  goods,  is  the  man  who 
can  congratulate  himself,  on  looking  back  over  the  past  six  months' 
trade  and  reviewing  the  sudden  changes  in  shapes,  styles  and 
colorings  of  which  he  has  been  able  to  take  advantage,  while  the 
furnisher  who  six  months  ago  was  persuaded  to  buy  his  Spring  and 
Summer  goods  in  one  lot  has  been  unable,  owing  to  the  heavy 
stock,  to  take  advantage  of  the  sudden  turns  in  style,  and  has  still 
on  his  shelves  an  uncomfortable  quantity  of  what  was  good  six 
months  ago,  but  not  now. 

,     r  Mr.  Fred.  Cookson,  ofCookson,  Louson  &Co., 

In  Germany 

Buving  Silkwear  Montreal,  is  at  present  in  Germany  visiting  the 
silk  manufacturing  centres  securing  novelties 
for  Christmas  and  Spring  business.  The  furnishing  trade  may 
continue  to  expect  bristling  novelties  and  smart  effects  in  neckwear 
from  the  hand  of  Mr.  Cookson' s  creative  ability  in  this  department. 

So  great  has  been  the  success  of  this  young  firm  in  this  depart- 
ment, that  they  have  decided  to  enlarge  their  neckwear  factory  in 
order  to  turn  out  the  orders  more  quickly. 

Such  being  the  case  they  are  offering  special  values  in  domestic 
or  Canadian  furnishings,  and  the  trade  are  not  slow  in  taking  advan- 
tage of  these  clearing  lines  at  special  prices.  The  firm  will  continue 
to  have  as  strong  a  line  as  ever  of  imported  men's  furnishings  (only 
more  so)  together  with  the  neckwear  manufacturing  department. 


Yachting 
Costumes, 


Yachting  and  outing  costumes  are  shown  in  all 
the  men's  furnishing  stores  now,  and  the 
variety  of  grades  and  colors  has  not  been 
equalled  for  many  years.  Neglige  and  colored  shirts  occupy  the 
greater  part  of  some  of  the  windows,  while  underwear,  from  $i  to 
$20  per  suit,  according  to  quality,  tempts  the  eyes  of  all  this  hot 
weather. 


Clearing 
Sales. 


The  necktie  trade  is  now  recognized  as  the 
Men's  Neckties.  most  fickle  in  style  of  all  articles  in  the  men's 

furnishing  business.  The  new  fad  is  the 
"  Kerchief"  scarf,  which  has  had  a  great  run  in  the  United  States, 
and  has  now  become  very  popular  on  this  side  of  the  line.     The 


Notwithstanding  the  truth  of  the  maxim  that 
"goods  well  bought  are  half  sold,"  every 
merchant  finds  at  one  time  or  another  that  he 
has  stocked  up  with  larger  quantities  than  the  normal  demand  calls 
for.  The  way  this  surplus  is  disposed  of  by  various  dealers  is 
instructive.  Some  of  them  keep  the  stock,  without  any  special  effort 
to  dispoes  of  it,  in  the  hope  that  they  may  be  able  to  sell  it  between 
seasons  or  that  they  may  get  rid  of  it  next  season  if,  in  fact,  they 
even  notice  that  the  stock  is  left  over  as  the  season  for  it  closes.  Others 
keep  it  until  the  season  is  over,  and  the  demand  completely  ended ; 
then  they  hold  a  clearing  sale  and  by  cutting  the  price  25  or  50 
per  cent.,  as  occasion  demands,  are  enabled  to  sell  most  of  the 
surplus.     The  best  system  of  disposing  of  such  stock  is  followed  by 
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"What  we 

H  aye 
Well  Hold; 


What  Others 
arc  after 
We  Keep. 


sbb^ 


LIKE  GLENCAIRN 


GLENCAIRN   III 


BR\NU 


ALWAYS  LEADS 


(JON  STANCE 


GlOVer  &  BraiS,  Montreal^ 


The  Leading  House  in  Canada  for 

...Men's  Furnishings, 
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MEN'S  FURNISHINGS— Continued 

those  who  keep  a  close  watch  on  everything  in  their  stores.  As  the 
end  of  the  season  approaches,  they  make  a  close  calculation  as  to 
what  stocks  are  not  going  to  sell  out.  Then  a  special  run  is  made 
on  the  surplus  goods.  This  is  done  by  reducing  the  price  10  to  25 
per  cent.,  and  by  making  special  window  and  counter  displays  of 
them.  At  present  a  leading  furnisher  is  making  a  run  on  mid- 
summer neckwear.  Both  of  his  two  store  windows  are  devoted  to 
these  goods.  In  one  of  them  are  bows.  In  the  other  Ascots  and 
flowing  ends  in  extremely  bright  colors  are  shown.  In  each 
window  are  two  signs.  One  reads  :  "End  of  the  season,  any  of 
these  for  25c,"  the  other,  "  Now  is  the  time,  25c.  each."  As  the 
season  for  these  ties  will  practically  last  at  least  through  August, 
time  is  so  taken  by  the  forelock  and  it  is  not  necessary  to  make 
material  reductions  in  order  to  sell  these  goods.  It  would  be  well 
in  the  next  few  weeks  to  look  through  the  Summer  wear  in  the  men's 
furnishings  department  and  see  if  it  would  not  be  advisable  to 
clear  out  some  of  the  goods  carried  before  the  season  is  over.  It 
would  be  better  to  clear  surplus  stock  out  now  at  a  small  reduction 
than  to  wait  till  the  season  is  over  when  a  big  cut  may  be  necessary 
to  sell  them. 


Business  Better 
Than  Usual. 


Notwithstanding  the  usual  Summer  quietness 
at  this  time  of  year,  merchants  generally 
report  business  better  than  usual,  and  keeping 
up  in  dry  goods  and  furnishings  trades.  Indeed,  general  trade  is 
better  all  around,  and  prospects  are  bright  for  Fall  business. 


Popularity  of 
Soft  Fabrics. 


Black  sateen  shirts,  generally  so  popular  with 
the  working  class  and  mechanics,  seem  to  be 
losing  their  hold,  and  in  their  place  oxfords, 
flannels,  and  other  soft  fabrics  are  being  called  for,  as  more  satis- 
factory and  sightly. 


Popular 
Neckwear. 


In  neckwear,  flowing  ends,  puffs,  and  flowing 
end  made  knots  seem  to  be  the  shapes  most 
called  for  for  the  present  and  Fall  trade.  The 
blues,  steel  greys,  stripes  in  all  effects,  and  purples  are  the  favor- 
ites. Fancy  flower  effects  are  also  asked  for  by  the  most  fashion- 
able young  men. 

There  seems  to  be  no  limit  for  loud  effects  in  neckwear,  and  the 
brightest  reds  are  also  in  demand. 

The  stand-up  round  point  collar  has  come  to  stay,  and  is  much 
called  for  by  the  best  class  of  trade. 


Fastidious  as  to 
Fashion. 


Men  are  becoming  as  particular  about  their 
dress  as  women  are,  and,  in  these  times  of 
sudden  changes  in  shapes  and  styles  in  every 
line  of  furnishings,  the  manufacturers  are  kept  busy  filling  orders 
always  wanted  at  once.  In  this  respect  our  Canadian  manufac- 
turers are  reaping  much  business  that  heretofore  has  gone  to  foreign 
climes. 


Displays  of 
Perfume. 


Though  the  sales  of  perfume  in  a  men's  fur- 
nishing store  will  not  compare  in  point  of 
volume  with  the  sales  of  ties,  collars  or  gloves, 
it  should  never  be  left  to  sell  itself.  The  results  from  a  constant 
and  consistent  push  of  perfume  will  prove  highly  satisfactory. 

In  both  city  and  town,  at  present,  drug  stores  make  a  big  bid 
for  the  patronage  of  perfume  buyers.  But  the  furnishing  store  is 
the  natural  place  for  its  sale.  In  the  first  place,  few  young  men  are 
frequently  in  a  drug  store,  while  their  visits  to  their  furnisher  are 
generally  quite  frequent.  This  establishes,  or  should  establish,  a 
confidence  between  the  furnisher  and  the  buyer  that  should  give 
the  former  an  advantage  over  the  druggist.  So,  if  he  carries  a 
good  stock  of  perfume,  is  acquainted  with  the  kinds  and  qualities 


of  it,  and  displays  it  properly,  he  should  find  it  a  paying  line  to 
handle. 

Then,  through  the  medium  of  lady  customers,  his  sales  should 
be  large.  A  shrewd  furnisher  frequently  calls  attention  by  adver- 
tisement and  display,  that  his  store  is  an  excellent  place  for  ladies 
to  choose  presents  for  their  gentlemen  friends.  If  he  carries  per- 
fume and  displays  it  properly,  he  increases  the  choice  of  presents 
to  pick  from. 

And  selling  a  bottle  of  perfume  to  a  lady  for  the  use  of  a 
gentleman  friend  may  lead  to  the  sale  of  many  bottles  for  the 
lady's  own  use. 

The  best  place  to  keep  perfumes  is  either  in  or  on  top  of  a  show- 
case on  a  counter  close  to  the  door.  This,  with  a  half  dozen 
or  so  bottles  worked  into  the  window  display  frequently,  would 
soon  cause  patrons  to  note  the  variety  carried. 

A  combination  display  of  perfumes,  collar  buttons,  shirt  links, 
and  shirt  studs,  placed  in  the  centre  of  almost  any  style  of  window 
trim,  would  be  very  effective. 

Wh'f     Sh'rf      f  Tooke  Bros.'  range  of  white  shirts,  made  with 

American  Cottons,  Ame»can  cottons.  has  grown  by  leaps  and 
bounds.  Perfect  fit  and  perfect  finish  seem  to 
attract  buyers  from  all  over  the  Dominion.  Look  out  for  new  range 
of  colored  shirts  for  the  Autumn  trade  made  by  Tooke  Bros.  Mr. 
Stewart  will  bring  out  a  range  with  him  to  be  submitted  to  the  trade 
about  August  1  ;  some  very  attractive  styles  in  colored  shirts  will 
be  then  submitted  to  the  trade. 

Tooke  Bros.'  Kitchener  muffler  (a  new  idea),  is  meeting  with 
large  demand  all  over  the  trade.  It  is  one  of  the  most  sensible 
mufflers  a  man  can  wear,  and,  being  made  from  attractive  styles  in 
silks,  is  sure  to  be  in  demand. 

Tooke  Bros,  anticipated  the  recent  rise  in  the  market  for  black 
cashmere  hosiery,  and  have  about  2,000  dozen  in  stock  and  to 
arrive,  all  at  old  prices. 

Tooke  Bros.'  Blouse  department  for  Fall  and  evening  wear  is 
attracting  the  attention  of  the  tiade,  if  one  may  judge  from  the 
many  orders  they  are  receiving. 

Tooke  Bros.'  collar  trade  is  steadily  on  the  increase.  Their 
85c.  and  $1.50  hand-laundered  collars  remain  unchallenged  in  the 
trade. 

Cookson,  Louson  &  Co.  are  much  pleased  with  the  demand  for 
their  "Kite"  tie.  This  is  a  ready-made,  single  apron,  flowing 
end,  and  is  so  arranged  with  stiffening  at  the  back  as  to  give  it  a 
handsome  appearance.  It  is  being  made  in  all  the  latest  shades,  in 
good  quality  silk,  and  is  proving  a  winner. 

Cookson,  Louson  &  Co.  are  showing  a  fine  line  of  flowing-end 
ties  in  golf  red,  with  diagonal  white  stripes.  The  color  is  very 
bright  and  clear,  and  the  tie,  when  made  up,  presents  an  attractive 
appearance. 

Brais,  St.  James  street,  Montreal,  are  showing  a  line  of  plain 
silk  and  linen  Ascots  and  lowlands  in  pink,  heliotrope,  and  drab 
that  have  proved  to  be  very  good  sellers. 

Ascots  and  flowing  ends  in  white  silk,  with  bunches  of  dark 
blue,  black,  or  purple  flowers,  each  bunch  being  about  three  inches 
from  the  others,  are  new  and  dressy.  They  sell  well  to  studious 
dressers. 

Brais'  window  on  St.  James  street  has  been  full  of  handsome 
silk  bows  and  lombards,  with  white  ground,  and  pink,  mauve, 
heliotrope,  and  black  stripes  and  checks.  They  have  sold  rapidly, 
and  made  way  for  another  new  line  in  dark  grey  and  drab,  with 
white  stripes  and  checks,  that  promise  to  become  equally  popular. 

English  Ascots  in   silk,   with  white   ground,    and    pink,  blue, 

/CANADIAN  ADVERTISING  is  best  done  by  THE  E. 
^     DESBARATS   ADVERTISING  AGENCY,    Montreal. 
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Caulfeild,  Henderson  &  Burns 


Manufacturers  of 


17  Front  Street  West, 
Toronto. 


Overalls,  Summer  Clothing, 

Shirts  and  Ties 


and  Importers  of 


MEN'S  FURNISHINGS 

including  Underwear,  Hosiery,    Braces,   Collars  and  Cuffs,    Rubber  Coats, 
Umbrellas,  Cardigans  and  Sweaters. 

Intending  purchasers  of  Neckwear  will  find  it  to  their  advantage  to 
inspect  our  range  of  Silks  before  placing  orders. 

We  extend  a  cordial  invitation  to  customers  visiting  the   Exhibition, 
where  they  will  find  all  conveniences  for  receiving  and  despatching  mail. 

LETTER    ORDERS    CAREFULLY    AND    PROMPTLY    FILLED. 


Caulfeild,  Henderson  &  Burns    -    Toronto. 


Bui*^ 


THOUGHTS  of  cold  weather  will  in- 
trude with  a  natural  inclination  of 
the  merchant's  mind  to  the  goods  needed 
for  it.  But  his  sales  of  Summer  Furnish- 
ings are  not  over  yet. 

SOME^^- 

SORTING  SUGGESTIONS 

Linen  Hats 

Silk  Sashes  and  Vestlets 
Outing  Clothing 

Lightweight  Hosiery 
Washable  Neckwear 
Bicycle  Stockings 


FOR  FALL 


Shown  in  our  large  range  for  next  season  are  some  imported  German  Sweaters  that  will  please 
the  most  critical.  Artistic  color  combinations,  fine  wool,  perfect  make  and  finish,  with  prices  lower 
than  ever. 


MYRON  McBRIDE  &  CO.,     wholesale  ■,„■»  Fumi^s,     Winnipeg 
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MEN'S   FURNISHINGS     Continued. 

mauve,  and  black  stripes  and  patterns,  are  popular  in  Montreal 
now,  some  of  the  haberdashers  showing  nice  effects,  as  cheap  as 
25c. 

Ascots  in  pique  and  oxfords  are  good  sellers  at  this  season,  as 
are,  also,  all  rough  light  Summer  goods. 

The  handkerchief  tie  is  having  a  great  sale,  the  soft,  light  silk 
varieties  being  rapidly  taken  up  for  Summer  wear. 


Notes  Gathered 
Here  and  There. 


G.  W.  Nixon,  furnisher,  Toronto,  has  removed 
from  Queen  street  east  to  an  excellent  stand  in 
the  Confederation  Life  building  facing  Yonge 
siieet.  He  is  making  at  present  a  very  effective  display  of  neglige 
shirts,  English  collars  and  kerchief  ties. 

W.  Gray  &  Co.,  manufacturers  of  collars  and  cuffs,  Chesley, 
Ont.,  have  been  burned  out. 

McGinnis  Bros.,  men's  furnishers,  Fredericton,  N.B.,  have  sold 
their  stock  to  Lucey  &  Co. 

M.  L.  Weissman,  manufacturer  of  neckwear,  Montreal,  has 
sold  his  stock  at  45c.  on  the  dollar. 

Clarence  D.  MacKerrow  has  registered  as  proprietor  of  Mac- 
Ken  ow  Bros.,  men's  furnishers,  Montreal. 

Solomon  F.  and  Adolph  Gordon  have  registered  as  proprietors 
of  the  Union  Shirt  and  Overall  Co.,  Montreal. 

The  style  of  C.  E.  D.  Horton,  manufacturer  of  perfumes,  etc., 
Toronto,  has  been  changed  to  The  Horton  Manufacturing  Co. 


The  Canadian  Woollen  Mills  Co.,  St.  Hyacinthe,  Que.,  have 
made  application  for  incorporation. 

A.  C,  E.  A.,  and  R.  C.  Savage  have  registered  partnership 
under  the  style  of  A.  C.  Savage  &  Sons,  tailors,  dry  goods  dealers, 
etc.,  Granby,  Que. 


HE   VISITED   THE   DRY  GOODS  TRADE. 

Mr.  Robert  Henderson,  of  R.  Henderson  &  Co.,  Montreal, 
returned  a  few  days  ago  from  a  trip  to  the  Pacific  Coast.  Mr. 
Henderson,  in  an  interview  with  The  Review's  representative, 
said  he  only  visited  the  dry  goods  jobbing  trade,  to  which  they 
confine  themselves.  This  was  his  second  visit,  and  he  found  great 
changes,  particularly  in  Vancouver.  That  city  has  an  air  of  bustle 
about  it  which  is  very  hopeful.  Many  new  warehouses  are  being 
erected.  Among  them  he  mentioned  that  of  The  Gault  Bros.  Co., 
Ltd.,  which  is  immediately  opposite  the  two  fine  warehouses  just 
built  and  occupied  by  The  Ames,  Holden  Co.,  boots  and  shoes, 
and  Henderson  Bros.,  wholesale  druggists.  Mr.  Henderson  says 
that  Winnipeg  is  also  pushing  ahead,  R.  J.  Whitla  &  Co.  are 
building  a  new  warehouse,  which  they  expect  to  occupy  in  time  for 
Spring  trade  of  1900 — and,  as  already  been  mentioned  in  the 
Review,  Gault  Bros,  are  also  going  to  build  in  the  "Prairie 
City." 

BUSINESS  CHANGES. 

CLOTHING    AND     WOOLLENS. 

The  Wentworth  Knitting  Co.,  Limited,  Hamilton,  have  been 
incorporated. 

McDonald  Bros.,  clothing  dealers,  etc.,  Petrolea,  Ont.,  are 
removing  to  Sarnia,  Ont. 

Elias  Robinson,  dealer  in  clothing,  etc.,  New  Hamburg,  Ont., 
has  been  succeeded  by  Fred  Goebel. 

George  M.  Ewan,  dealer  in  woollens,  etc.,  Yarmouth,  N.S.,  has 
sold  out  to  Goudey  &  Anderson. 

GENERAL    DRY   GOODS. 

Bedard,  Bertrand  &  Co.  have  opened  a  dry  goods  store  in 
Quebec. 

F.  C.  Davidge  &  Co.,  wholesale  dealers  in  silks,  etc.,  have 
opened  a  branch  in  Toronto. 


For  quick  SALES  and  acceptable  PROFITS 


IN 


CLOAKS-SUITS 


YOU 

Need 
Our 


THE 


EMPIRE  CLOAK  CO 


20  Front  Street  East 

TORONTO 


Maeic 


Combination 


of 


STYLE  and  FIT 


You  may  have  good  style  and  poor  fit 
You  may  have  good  fit  and  poor  style 


If  so,  you  are  not  handling 
our  productions. 


Call  in  and  see  us.     Correspondence  invited.     Prompt  attention  to  mail  orders. 
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SPECIAL 


To  the  Clothing  Trade. 

We  are  showing  extra  values  in  : 

Men's  Odd  Pants  .  .  . 

Men's  Suits 

Boys'  Suits 

Black  Satteen  Shirts 
Black  Worsted  Suits 

Special   Twill. 

Write  for  samples,  also  price  list  for 
manufacturing  cloth. 


THE  .  . 


vwvwvwwvw%^/v- 


G.  A.  Thorpe  Mfg.  Co. 

Wholesale  Clothing  Manufacturers 
57-59  Bay  Street,  TORONTO 


E.&S.CURRIE, 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTIES 

AND  EVERYTHING  IN 

NECKTIES 

Cor.BAY&FRDNT  5r5.T0RQNT0,0NT. 


♦♦♦»■»♦♦♦•■»♦»♦♦♦♦♦♦♦♦♦♦ 

t  TRADE 


~J 


BERLIN     ♦ 

MARK  ^ 

♦ 


'  We  Fear  Nae  Foe." 


FALL  SAMPLES  ?„°,7"the 

We  are  showing  the    LATEST   NOVELTIES  in 
SUSPENDERS,  BUTTONS  and  NECKTIES. 

A  trial  order  solicited       &      &      & 
Remember  we  guarantee  satisfaction. 


k^VWWVWWWWWV 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 


Use  the  "Derby  Link."  No.  2 
■SO 


Patented  Nov.  28,  1898. 
FOR  ALL  CUFFS 


Use  the  New  "Star"  Cuff  Holder 


Keep  your  trousers  up  with  the 
"Automatic"  Bachelor  Button 


Patented. 
For  Link  and  Plain  Cuffs 


WRITE 
TO  YOUR 
JOBBER. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


i 


U.S.  Patent  June  5,  1894.    Eng.  Patent  No.  11630. 


"Au  Fait"  Scarf  Retainer 


Patented. 
Opens  Wide   at  Mouth. 


For  Sale  by  Principal  Jobbers  Everywhere. 


^     J.  V.  PILCHER  &  CO., 


Sole  Manufacturers, 

LOUISVILLE.  KY. 
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Dress  Goods,  Glotbing,  Woollens,  etc. 


^fiifit, 


THE   FALL   DRESS    STYLES. 

THE  latest  importations  for  models  in  the  way  of  new  Fall  styles, 
says  The  Dry  Goods  Economist,  show  a  decided  inclination 
towards  clinging  effects  ;  not  altogether  the  close-fitting  skirt  aid 
small  sleeve  of  the  present  season,  but  still  more  pronounced  ideas 
of  slimness,  which  can  only  be  effectually  accomplished  by  princesse 
and  polonaise  designs.  In  fact,  the  newest  and  swellest  gowns  are 
built  entirely  on  these  lines. 

So  many  ' '  one  piece ' '  toilettes  are  being  made  up  for  Fall 
purposes — that  is,  gowns  a  la  princesse — that  it  is  proper  to  con- 
jecture that  that  style  of  dress  will  be  distinctly  "the  thing"  for 
next  season.  Then,  too,  the  fabrics  themselves  give  credence,  for 
many  individual  patterns  are  being  shown  with  the  decoration  for 
the  costume  woven  in  the  goods  in  the  way  of  panels,  vest,  collar 
and  cuffs,  an  indisputable  conclusion  towards  flat  effects.  Of 
course,  the  more  elegant  and  costly  fabrics  show  these  same 
adjuncts  in  exquisite  hand-embroidered  panels,  vest,  belt  and  the 
like,  or,  again,  in  beautiful  designs  of  heavy  cluny  or  guipure 
applique. 

Many  rich  designs  in  Persian  effects  will  be  brought  into 
requisition  on  cloth  and  tailored  gowns,  and,  altogether,  the 
coming  season  will  be  one  of  the  most  luxurious,  as  far  as  dress 
goods  are  concerned,  that  we  have  had  for  about  a  decade. 

TAILOR   GOWNS   ARE    MORE  ELEGANT. 

Tailor-made  gowns  will  not  be  the  very  demure  and  severely 
plain  affairs  which  have  been  so  much  in  vogue  during  the  past  few 
years,  but  will  carry  with  them  a  degree  of  extreme  elegance,  as 
all  the  very  swell  ones  will  have  vests,  revers  and  collar  of  either 
heavy  white  "  cloth  of  gold"  or  else  Persian  embroidered  cloth. 
I  was  shown  a  charming  tailor  gown  of  the  newest  idea  and  design. 
This  was  constructed  for  wear  on  a  yacht  which  will  cruise  in 
northern  waters,  so  the  materials  had  to  be  (of  necessity)  those 
which  would  withstand  humidity  or  chilliness.  The  entire  gown, 
skirt  and  jacket,  or,  rather  tight-fitting  basque,  were  of  pale  biscuit 
color  and  light-weight  cloth.  The  lining  of  the  skirt,  which  was 
lemon-colored  taffeta,  was  not  a  drop  skirt,  but  made  up  with  the 
goods.  Under  it  was  a  yellow  taffeta  petticoat,  with  five  small 
bias  flounces.  The  only  trimming  of  the  close-fitting  skirt  was  a 
2- inch  band  of  Persian  embroidery,  the  foundation  of  the  embroid- 
ery being  heavy  white  silk,  and,  as  it  was  wrought  expressly  for 
this  special  gown,  it  was  most  delicate  and  unique  in  design. 

Only  two  colors,  in  a  conventional  design,  entered  into  the 
construction  of  this  piece  of  very  odd  embroidery — blue  and  dark 
red.     On  the  band  of  white  silk  little  star  figures  were  embroidered 


alternately  in  blue  and  red,  each  one  finished  as  an  outline  with 
heavy  gold  thread.  This  piece  of  original  work  was  set  around  the 
skirt  at  12  inches  from  the  hem  in  the  front  and  18  inches  in  the 
back  to  simulate  a  fitted  flounce. 

A   NOVEL  JACKET. 

The  jacket,  which  was  tight-fitting,  with  one  dart  in  each  side 
of  the  front,  had  this  same  Persian  band  of  embroidery  down  both 
sides  of  the  front  and  entirely  around  the  bottom.  The  collar  and 
revers  were,  however,  the  most  distinguishable  features  of  the  entire 
toilette  on  account  of  their  extreme  novelty.  We  have  had  scal- 
loped collars,  pointed  collars,  narrow  collars,  and  broad  turned- 
down  collars,  but  this  one  was  essentially  new.  The  broad  revers 
and  the  deep  sailor  collar  were  entirely  small  stars  of  red  and  blue, 
forming  a  graceful  edge,  set  on  to  the  jacket  so  closely  as  to  seem 
to  be  of  the  jacket  itself. 

Strange  to  say,  no  embroidery  was  used  for  the  inside  collar  of 
the  chemisette,  which  was  lemon-yellow  mousseline  de  soie,  plaited 
closely  ;  but  down  over  the  very  tight  sleeves,  from  shoulder  to 
waist,  was  one  narrow  band  of  the  same  star  embroidery,  the 
sleeve,  of  course,  finished  by  a  neat  little  pointed  embroidered  cuff 
in  red  and  blue  stars. 

ACCESSORIES   HARMONIZED. 

Yellow  suede  low  shoes  were  made  to  order  for  this  charming 
gown,  so  as  to  be  in  perfect  keeping  with  the  tint  of  the  lemon 
taffeta  foundation,  and  a  dark  yellow  straw  hat,  drooping  much 
over  the  face  and  turned  very  high  in  the  back,  a  la  shepherdess, 
was  trimmed  with  a  scarf  and  ends  of  dark  red  taffeta  silk.  A  very 
dark  red  parasol  and  a  red  plaid  outing  shawl  will,  no  doubt,  make 
this  very  novel  yachting  tailor  costume  a  decided  success. 


THE  FEATURE  OF    THE  WOOLLEN  TRADE. 

"The  remarkable  feature  about  trade  in  fine  woollens  this 
season  is  the  extent  of  it,"  said  Mr.  Auld,  of  Hutchison,  Nisbet  & 
Auld,  to  The  Dry  Goods  Review  the  other  day.  He  then 
explained  :  "  We  have  found  that  the  demand  for  fine  goods  is 
fully  50  per  cent,  greater  than  that  of  last  season." 

In  men's  wear,  plain  black,  blue  and  grey  stuffs  are  selling 
better,  if  possible,  than  ever,  greys  being  particularly  prominent  in 
all  classes  of  goods — worsteds,  tweeds  and  vicunas,  for  both  Fall 
and  Winter  overcoatings  and  suits.  Green,  as  a  color,  is  giving 
way  slightly  to  grey,  and  where  it  does  appear  it  is  generally 
modified  by  the  grey,  making  an  effect  that  might  be  termed  a 
grey-green  mixture.  In  fact,  everything  that  is  fashionable  leans 
to  grey. 

Scotch  tweeds  have  been  rather  under  a  cloud  in  the  past  three 
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The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

It  having  come  to  the  knowledge  of  Sir  Titus  Salt,  Bart.,  Sons  & 
Co.,  Limited,  that  these  goods  have  been  sold  in  Canada  through  an 
unauthorized  agency,  they  hereby  beg  to  notify  the  Trade  that  this 
source  of  supply  has  been  stopped,  and  that  the  sole  agents  for  the 
goods  in  Canada  are : 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 
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n\  The  Home  of  "  Tiger  Brand  "  Clothing — E.  Boisseau  &  Co  ,  Temperance  and  Yonge  Sts. 
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CLOTHING 


'iiectuSlCth 


REGISTERED 


" Tiger  Brand" — every  garment  we 
sell  is  made  on  these  premises. 
'Tiger  Brand  "employs  more  labor 
under  one  roof  than  any  concern 
of  its  kind  on  the  continent.  " Tiger  Brand"  is  at  the 
top  for  style,  fit,  quality,  and  finish.  Better  can't  be 
made,  and  this  label  is  your  guarantee.  Suppose  you 
investigate  "  Tiger  Brand." 


§  E.  BOISSEAU  &  CO.,  TORONTO 
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Do  you  know 


that  Wool  has  advanced  in  price  ? 
After  we  dispose  of  our  present  stock  of 

Maple  Leaf 
Pure  All-wool  Flannels 

we  may  have  to  advance  our  prices  20%.  Our  stock 
comprises  Navy,  Scarlet,  Grey,  Natural,  Black,  and 
Fancy  Flannels  for  Shirts,  Blouses,  Wrappers,  Dressing 
Gowns,  etc.,  etc.  While  they  last  we  will  fill  orders 
promptly  at  the  old  price. 

"A  word  to  the  wise  is  sufficient." 


WRITE    FOR    SAMPLES.- 


the  MAPLE  LEAF  WOOLLEN  MILLS  CO. 


Limited 


Office  :  45  Bay  St., 
TORONTO. 


Mills: 
MARKHAM. 
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DRESS   GOODS,  CLOTHING,  ETC.— Continued. 

seasons,   but   they  are  now  peeping  through,   and   the  up  to-date 
dresser  will  probably  wear  this  material  this  season. 

The  ladies'  tailoring  department,  which  Hutchison,  Nisbet  & 
Auld  started  about  1 8  months  ago,  has  proved  a  great  success  from 
the  start.  This  looks  as  if  the  retail  trade  appreciate  the  efforts  of  this 
firm  to  do  a  high-class  trade  in  ladies'  wear.  They  have  used  the 
cable  and  express  service  frequently  to  keep  up  their  assortment, 
yet  have  had  difficulty  in  doing  so,  as  the  demand  was  brisk. 

Sales  of  reversible  cloakings  and  golf  rugs  have  been  very  large. 
First  imports  have  been  cleared  out,  but,  as  they  have  repeats  to 
hand  and  others  are  to  follow,  this  firm  expect  to  show  even  a  more 
extensive  range  than  usual  during  the  millinery  season.  They 
have  added  a  line  of  56-inch  shrunk  tartans  to  their  list.  In  plain 
cloths,  a  full  line  of  Venetians,  plain  box  cloths  and  broadcloths  is 
carried  in  all  favorite  colorings.  Most  of  the  cloths  in  the  ladies' 
tailoring  department  are  thoroughly  shrunk. 

In  Canadian  woollens,  Hutchison,  Nisbet  &  Auld  are  showing 
everything  that  is  new  in  suitings  and  trouserings,  notably  the 
Oxford  tweeds,  which  are  so  popular  for  both  men's  and  women's 
outdoor  wear. 

Visitors  to  the  Toronto  Exhibition  will  again  have  an  oppor- 
tunity to  see  a  special  display  of  Oxford  tweeds  and  homespuns 
which  will  be  made  in  the  gallery  of  the  main  building  by 
Hutchison,  Nisbet  &  Auld,  selling  agents  for  these  goods  in  Ontario. 

FANCY  DRESS  LININGS. 

In  linings,  as  in  most  other  fabrics,  marvelous  results  are  now 
obtained  under  the  influence  of  modern  progress  and  competition. 

Some  of  the  most  beautiful  designs  are  reproduced  in  textures 
so  fine  and  quality  so  durable  that  they  are  preferable  to  silk,  par- 
ticularly if  the  latter  is  a  low-grade  article. 

Flett,  Lowndes  &  Co.,  Limited,  are  making  a  specialty  of  fancy 
dress  linings  and  skirtings  this  season,  their  stock  showing  many 
handsome  plain  and  moire  effects. 


OXFORD  TWEEDS  AT  TORONTO  FAIR. 
The  choice  styles  and  durability  of  fabrics  being  turned  out 
now  for  ladies'  and  gentlemen's  suitings  by  The  Oxford  Manufac- 
turing Co.,  Oxford,  N.S.,  are  winning  for  the  makers  a  growing 
business.  People  are  inquiring  for  them  more  as  their  reputation 
spreads,  and,  doubtless,  the  best  stores  will  be  found  showing  and 
giving  more  prominence  than  ever  before  to  a  good  range  of 
Oxfords.  At  the  Toronto  Fair  the  mill,  in  conjunction  with  their 
Toronto  representatives,  Hutchison,  Nisbet  &  Auld,  will  make  an 
extensive  exhibit  of  Oxford  tweeds  and  costume  cloths. 


SUMMER  AND  FALL  SILK  TRADE. 

The  silk  trade  has  been  quiet  during  the  midsummer  months, 
as  is  generally  the  case  at  that  time  of  the  year.  K.  Ishikawa  & 
Co.  have  found  that  orders  for  immediate  use  have  been  few,  except 
for  white  and  cream  silks,  which  have  been  in  great  demand. 
This  firm  have  just  received  a  complete  line  of  these  colors,  and 
are  now  filling  all  back  orders.  Prices  are  exceedingly  firm. 
Yokohama  advices  report  further  advances  in  raw  material,  also 
that  daily  demand  exceeds  arrivals.  On  August  3,  No.  1  filatures 
were  quoted  at  1,000  yen  in  Yokohama,  and  No.  1  rereel  at  1,062 
to  1  065 — prices  which  have  never  before  been  reached.  The  prices 
of  silk  handkerchiefs  and  silk  pieced  goods  have  also  advanced  in 
a  like  proportion. 

Fall  orders  for  fancy  silks  have  been  very  good.  Neat  striped 
and  polka-dot  toffetas  are  the  most  favored  styles  for  the  season. 
K.  Ishikawa  &  Co.  have  just  passed  into  stock  a  full  line  of  these 
goods  to  retail  at  25  and  50c,  in  a  score  or  more  of  colors,  including 
white,  cream,  gold,  pink,  cerise,  reds  and  blues. 


THE   ART   OF  COLLECTING  AND  DISTRIBUTING    NEWS. 

BEFORE  the  art  of  printing  was  invented,  the  ink-horn  and 
quill  pen  were  the  only  means  of  preserving  and  handing 
down  to  posterity  records  of  the  times.  All  books  and  statements 
were  copied  by  professional  clerks,  and  a  few  sentences  an  hour 
was  considered  good  progress.  With  these  drawbacks,  education 
was  materially  handicapped,  and  we  even  hear  of  kings  and  queens 
who  could  not  write  their  own  names.  Books  were  expensive — 
ruinously  so,  and  only  the  great  and  rich  could  afford  them.  Even 
one  volume  was  a  treasure,  and  though  sometimes  the  owner  could 
not  read,  he  was  happy  in  possession. 

But  with  the  art  of  printing  came,  also,  a  freer  distribution  of 
knowledge.  With  the  advance  of  time  and  continuous  improve- 
ment in  the  art,  books  became  more  widely  circulated.  To  be  able 
to  read  and  write  was  no  longer  a  profession.  Improvement  after 
improvement  was  introduced.  News  spread  much  more  quickly, 
and,  as  decade  after  decade  rolled  on,  new  thoughts  and  ideas 
replaced  the  old  ones.  The  difference  of  a  few  centuries  is  astound- 
ing. Caxton,  in  his  wildest  enthusiasm,  never  dreamed  of  a  news- 
paper. When  Victoria  came  to  the  throne,  the  steam  engine  was 
unknown.  Yet,  we  have  the  railway,  the  steamer,  the  telegraph, 
and  telephone,  and  these  are  quite  commonplace.  Our  daily  paper 
tells  us  what  happens  in  England,  in  China,  in  India,  in  the  utter- 
most parts  of  the  earth,  the  very  day  it  happened.  What  more  can 
the  mind  of  man  conceive?  Truly,  the  printer's  art  has  reached 
perfection  !  He  has  all  these  means  at  his  disposal,  and  he  uses 
hem.  From  a  lack  of  news,  a  man  is  overwhelmed — buried — with 
so  much,  he  cannot  possibly  read  it  all. 

How,  then,  is  this  mass  of  news  collected  and  distributed  ?  How 
does  a  man  receive  every  item  of  news  bearing  on  his  business  ? 
There  are  1,200  papers  published  in  Canada — he  cannot  read  all 
these.  Yet,  he  must  know  the  news.  Men  in  every  business  used 
to  have  this  problem  to  solve.  They  cannot  subscribe  to  every 
paper — it  would  cost  a  fortune — and,  even  if  they  did,  the  task  of 
reading  them  and  finding  what  they  wanted  would  prove  too  great. 
How, then,  can  a  man  receive  all  the  news  relating  to  his  particular 
business  without  reading  all  the  papers  ?  How  can  a  contractor, 
broker,  banker  or  wholesaler  receive  daily  every  item  of  news  in  the 
Canadian  press  relating  to  his  own  particular  business  without 
reading  all  the  Canadian  papers — without  wading  through  thousands 
of  pages  and  tens  of  thousands  of  columns  of  printed  matter  ? 

Here  is  the  solution.  He  subscribes  to  The  Canadian  Press  Clipping 
Bureau,  Montreal. 

His  reading  is  all  done  for  him.  He  tells  what  particular  class 
of  news  he  wants,  what  he  must  receive,  what  it  is  necessary  for 
him  to  have,  reports  from  all  over  the  country  on  the  condition  of 
crops,  of  cattle,  of  mines,  or  of  anything  his  business  is  interested 
in.  Every  paper  in  Canada  is  searched.  Dailies,  weeklies,  every 
publication,  and  the  items  clipped,  mounted  and  set  before  him 
daily.  He  escapes  the  herculanean  task  of  doing  this  for  himself  at 
a  paltry  cost.  It  is  not  his  business  to  read  papers,  but  it  is  the 
business  of  The  Press  Clipping  Bureau.  They  do  absolutely  nothing 
else.  Skilled  sharp-eyed  readers  systematically  search  the  columns 
of  the  press  and  clip  the  items  he  wants;  they  rarely  miss  one,  so 
great  is  their  experience. 

Brokers  receive  every  notice  of  the  sale  of  bonds,  debentures  and 
money  transactions  ;  the  chief  of  police  everything  relating  to  crimes 
and  criminals,  descriptions  of  bank-robbers,  murderers  and  thieves  ; 
contractors,  all  advertisements  of  tenders  for  the  erection  of  build- 
ings, bridges,  etc. ;  the  politician  every  scrap  of  political  news,  and 
material  for  the  speeches  ;  alderman,  complete  reports  of  city  council 
meetings  in  any  other  or  every  city  in  the  country  ;  the  author, 
notices  of  his  books  and  material  for  new  works  ;  private  parties 
material  for  scrap  books  and  personal  notices.  Even  the  undertaker 
receives  all  death  notices.  Anybody  interested  in  anything  for 
business  or  private  use  requires  the  services  of  this  perfect  system 
of  the  art  of  collecting  and  distributing  news. 
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HUTCHISON, 

NISBE  T  &  A  ULD 

34   Wellington  St.    West,  .  .   .    TORONTO 

WOOLLENS  and 

FINE  TRIMMINGS 

During  the  past  year  our  connection  with  the  ladies  tailoring  trade  has  been 
firmly  established,  and  we  enter  the  Fall  season  acknowledged  the  leading 
house  for  high-class  novelties  in  Woollens  for  ladies  wear. 

In  addition  to  our  usual  assortment  of  exclusive  styles  in  Scotch  Tweeds, 
Plain  Cloths,  Venetians,  Rail-cloths,  Cassimeres,  Serges  and  Worsteds,  zve 
have  a  very  fine  selection  of 

AQj  Golf  Cloakings, 


$  Fringed  Rugs, 


SJJr  —and- 

~  Cycling  Cloths 

and  have  added  a  beautiful  range  of  pure  wool,  London  shrunk,  56-in. 

Tartans 

111  the  folloiuing  Clans : — 42nd,  Forbes,  Gordon,  MacKenzie,  Hunting 
Stewart,  Macdonald,  Fergusson,  MacLaren,  Hunting  Fraser,  Royal 
Stewart,  Dress  Mac  Donald,  Hay,  MacLaren  of  Duart,  and  Shepherd. 


SAMPLES  TO  THE   TRADE  ONLY. 


Hutchison,   Nisbet  &  Auld. 
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PRESENT  TRADE  IN  MANITOBA  AND  THE  WEST, 


IT     IS     GOOD,     WITH     THE     OUTLOOK     BRIGHT. 


From  The  Dry  Goods  Review's  Special   Correspondent. 

Winnipeg,  July  29,  1899. 

WEATHER  in  Winnipeg  has  been  fine  and  very  warm  for 
the  past  month  ;  in  fact,  during  Exhibition  week  it  was 
extremely  hot.  This  had  no  apparent  effect  on  the  crowds,  as  the 
attendance  was  the  largest  on  record.  The  main  building  fell 
below  the  exhibits  of  former  years,  as  many  of  the  Winnipeg  houses 
that  exhibited  previously  found  themselves  too  busy  otherwise  to 
attend  to  it.  The  best  display  was  in  carpets  and  curtains.  The 
manufacturers  of  textile  goods  from  England,  who  showed  last  year, 
were  not  here  this  season.  In  ladies'  work,  though  there  was 
nothing  new  or  striking,  there  was  a  large  exhibit  of  very  fine 
silk  embroidery  on  linen  and  also  drawn-work. 

The  number  of  merchants  visiting  the  city  during  Fair  week 
was  large,  and  the  wholesale  men  of  Winnipeg  are  firmly  convinced 
of  the  advantage  this  opportunity  gives  their  customers  of  visiting 
the  city  and  selecting  goods  from  full  stocks  rather  than  from 
samples.  The  amount  of  actual  buying  in  dry  goods  and  clothing 
was  larger  than  in  previous  years. 

Trade  is  good.  Of  course,  the  bulk  of  Fall  orders  were  placed 
some  time  ago  and  goods  are  now  being  distributed.  The  greater 
part  of  Canadian  goods  have  already  been  received,  but  importa- 
tions are  arriving  daily. 

WHITLA    &    CO.'S    FALL   SPECIALTIES. 

R.  J.  Whitla  &  Co.  are  very  busy  distributing  Fall  goods.  A 
new  line  of  goods  offered  by  this  firm  are  the  American  Gilbert 
dress  linings,  which  will  take  the  place,  to  a  great  extent,  of  the 
silk  linings  that  have  been  used  so  much  during  the  past  year. 
The  effects  are  very  fine  and  the  quality  much  more  durable  than 
silk.  The  names  suggest  gorgeous  effects,  "Silver  Sheen"  and 
"Sublime  Illuminated"  being  among  the  number.  This  house 
also  show  a  special  line  of  children's  paletots  in  serge  and  cloth, 
scarlet  trimmed  with  cream  lace,  navy  with  white  and  green  with 
cream  lace  insertion  ate  some  of  the  effects.  These  garments  are 
pretty,  stylish  and  well-made,  and  will  retail  at  a  very  reasonable 
figure.  The  jersey  is  very  much  in  evidence  also,  and,  this  season, 
is  shown  in  myrtle,  cardinal,  fawn  and  French  grey.  Many  of 
them  are  handsomely  braided  with  plain  braid.  The  knitted  golf 
sweater  is  also  extensively  shown.  Some  of  these  have  epaulet 
shoulders,  and  others  show  a  perfectly  tight-fitting  sleeve  at  the 
shoulder.  Colored  cashmere  gloves  with  dome  fasteners  are  also 
among  the  Fall  novelties  ;  they  come  in  all  bright  colors.  The 
purples,  red,  bright  greens  and  blues  are  still  shown  in  the  kid 
gloves.  Whitla  &  Co.  are  also  showing  a  special  line  of  ladies' 
hosiery  called  silkeen.  It  is  a  mixture  of  silk  and  lisle  thread. 
The  colors  are  handsome,  and  they  are  also  shown  in  white,  black 
and  tan. 

STOBART,  SONS  &  CO.'S  EUROPEAN  PURCHASES. 

Stobart,  Sons  &  Co.  report  business  very  good.  The  house  is 
very  busy  distributing  and  alsj  receiving  goods,  as  their  European 
purchases  are  just  beginning  to  arrive.  The  staple  goods  are  mostly 
in  stock  and  all  lines  are  full  of  goods  from  the  best  manufactories. 
Mr.  Stobart  said  to  your  correspondent  that  the  advance  in  all  lines 
of  woollens,  particularly  the  higher  grades,  is  very  marked.  This 
house  had  the  misfortune,  since  my  last  letter,  to  lose  by  death  their 
European  buyer,  Mr.  Whinnery.  Mr.  Whinnery  had  been  with 
the  house  for  nearly  17  years,  first  as  a  traveler  in  the  West,  where 


he  was  well  and  widely  known,  and  then  he  spent  some  years  in  the 
house  and  for  the  past  five  or  six  years  has  been  the  European 
buyer.  Mr.  Whinnery  was  not  feeling  well  when  he  left  Winnipeg 
in  February,  but  having  consulted  a  physician  in  Montreal  he  was 
advised  that  his  trip  would  be  likely  to  prove  beneficial.  After  his 
arrival  in  England  he  was  better  for  a  time,  but  as  he  had  never 
had  any  previous  illness  he  probably  overestimated  his  strength  and 
kept  on  when  he  should  have  been  in  bed.  On  April  21,  Mr. 
Stobart,  head  of  the  firm,  who  chanced  to  be  in  England,  received 
a  wire  that  Mr.  Whinnery  had  broken  down  at  Manchester.  He 
went  to  him  immediately  and  had  him  conveyed  to  a  private 
hospital.  Every  attention  was  given  him,  but  an  operation  was  found 
necessary.  The  first  operation  was  not  sufficient  and  a  second 
followed.  He  made  a  brave  fight  for  his  life  and  rallied  many 
times,  but  finally  succumbed.  Mrs,  Whinnery  was  with  him  for 
some  weeks  before  his  death.  He  was  interred  at  his  old  home  in 
England.  His  death  is  much  regretted,  not  only  by  the  house 
employing  him,  but  also  by  a  very  wide  circle  of  business  and  social 
friends.  The  work  of  buying  the  Fall  stock  was  nearly  complete  at 
the  time  of  his  breakdown  and  was  fully  completed  by  Mr.  Stobart 
personally.  Andrew  Wilson,  who  was  formerly  a  traveler,  but  has 
not  been  in  the  house  at  Winnipeg  for  some  years,  will  succeed  Mr. 
Whinnery.     He  will  leave  for  European  markets  early  in  August. 

ROBINSON,    LITTLE    &    CO. 

Mr.  Slater,  of  Robinson,  Little  &  Co.,  reports  business  very 
good  and  large  orders  placed  for  Fall.  Mr.  Slater  leaves  in  another 
week  for  a  western  trip.  Mr.  Robinson,  head  of  the  house,  is 
spending  the  Summer  months  with  Mr.  Slater's  family  in  a  pic- 
turesque cottage  on  Coney  Island,  Lake  of  the  Woods.  He  will 
probably  visit  Winnipeg  before  leaving  for  the  East. 

MILLINERY. 

There  is  no  news  in  this  line  for  the  month,  barring  the  fact  that 
the  orders  placed  for  Fall  goods  are  very  large.  Openings  are 
announced  for  September  1.  John  McRae,  of  The  D.  McCall 
Co.,  Limited,  and  Mr.  Bryce  and  Mr.  Bryson,  of  The  Thomas 
May  Co.,  are  out  on  the  road  with  Fall  samples. 

PERSONAL    MENTION. 

Andrew  M.  Newlands,  glove  manufacturer,  Gait,  Ont. ,  died 
suddenly  in  that  town  on  Monday,  July  24. 

John  Ranton,  Winnipeg  representative  of  A.  Burritt  &  Co., 
Mitchell,  Ont.,  paid  a  business  visit  to  Toronto  last  week. 

G.  Y.  Patterson,  of  The  Triplex  Skirt,  Waist  and  Belt  Lock 
Mfg.  Co.,  Broadway,  N.Y.,  has  been  in  Toronto  on  business  for 
some  time  lately. 

Archie  McLaughton,  representative  of  James  Johnston  &  Co.  in 
British  Columbia,  is  on  a  visit  east.  He  will  return  home  via  New 
York,  accompanied  by  his  wife. 

Thomas  Lobb,  dry  goods  dealer,  Queen  street  east,  Toronto, 
while  driving  the  other  day  in  that  city,  came  in  collision  with  a 
street  car.  He  was  badly  cut  about  the  head,  but  has  since  fully 
recovered. 

Mr.  Claxton,  sr.,  of  Claxton  &  Son,  Orillia  and  Orangeville, 
Ont.,  was  in  Toronto  the  other  day.  He  states  that  the  Orillia 
branch  of  his  business  will  be  discontinued,  and  that  the  whole 
interests  of  the  firm  will  be  centred  in  Orangeville,  where  new 
premises  have  been  erected  since  the  firm's  old  building  was 
burned  down  some  time  ago. 
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Please  do  not  lose  sight  of 
the  fact  that  we  have  the  most  complete 
Clothing  Factory  in  the  Dominion  of 
Canada,  and  give  constant  employment 
to  more  hands  under  one  roof  than  any 
clothing  house  in  Canada.  If  you  are 
using  large  quantities  of  any  line  or 
price  zue  shall  be  pleased  to  give 
estimate  at  lowest  figtire. 


CLAYTON  &  SONS 


HALIFAX,  N.S. 


The 

Genuine 
Oxford 
Tweeds 

for  beauty  and  general 
good  quality  rank  among  the 
foremost  of  strictly  high-class 
Canadian  fabrics  for  ladies' 
and  gentlemen's  suitings. 

They  should  appear  in  every 
good  store  and  tailoring  es- 
tablishment. People  know 
them  and  want  them. 


SOLE  riAKERS 


Oxford  Mfg.  Co.,  Limited 

OXFORD,    NOVA    SCOTIA. 

Wholesale  in  Toronto  and  the  West  by 

Hutchison,  Nisbet  &  Auld. 


Tiger  Brand 

UNDERWEAR 


Hundreds  of  successful,  prosperous  merchants  can  tell  that   it  pays 
to  handle  this  brand,  because        .... 

IT  STANDS  FOR  ALL  THAT'S  BEST  IN  MEN'S  AND  BOYS'  UNDERWEAR,  BOTH  IN 
MAKE,  FIT,  COMFORT,  QUALITY  AND  PRICE.  YOU  HAVE  CONFIDENCE  IN  RECOM- 
MENDING IT.  EVERY  GARMENT  BEARS  OUR  TRADE  MARK.  IT  GIVES  THE  BEST 
SATISFACTION  TO  YOUR  CUSTOMERS,  BEST  RESULTS  TO  YOU. 


We  also  make 
Eiderdown  Specialties 


Astrachan  Cloakings 
and  Shoe  Linings 


THE  GALT  KNITTING  CO.,  Limited 

GALT,    ONT. 
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HARRIS  &  CO. 


ROCKWOOD 


Manufacturers 


&m 


"Harris  Frieze" 
Homespuns  and 
Yarns 


^       ^       ^ 


Special  attention  is  called  to  our  HOMESPUNS  and 
LIGHT-WEIGHT  FRIEZES  in  the  latest  shades  for  LADIES' 
COSTUMES. 

Samples  furnished  to  the  trade  only — on  application. 


Sole  Agents 


E.  J.  DIGNUM  dc  CO. 


27 


Melinda  Street,    TORONTO. 
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Knitting 

and  Fingering 

YARNS 


Our  stock  of  this  class  of  goods  is  the  most 
complete   in   the    Maritime    Pro- 
vinces, and  comprises  : 

Berlin,  Shetland,  Andalusian, 

Saxony  and  Germantown  Yarns 

— and — 

Renown,  Eclipse  and 
Mayflower  Fingerings. 

SEND   US   A   TRIAL   ORDER. 
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A.  B.  BOAK  &  CO. 
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151  Granville  St., 
HALIFAX,    N.S. 
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Finley,  Smith 
&  Co. 


Importers  of  . 


WOOLLENS  an, 

TAILORS' 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.   C.    FINLEY 
J.   R.   SMITH 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


MILL  YARNS 


is  a  line  of  which  we 
have  a  very  large  out- 
put.   We  make  them  in 

WHITE 

SHEEP'S  GREY 
LIGHT  GREY 

MEDIUM  GREY 
DARK  GREY 
BLACK 

put  them  up  in  u-lb.  skeins, 
6  lb.  in  a  spindle  and  guar- 
antee all  our  pounds  to  have 
sixteen  ounces. 

Will  be  glad  to  send  samples  and  quote 
prices  for  any  quantity. 


Eureka  Woolen  Mfg.  Co. 


Limited 

EUREKA,  N.S. 
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JOHN  FISHER,  SON  &  CO 


Cor.  Victoria  Square  and  St.  James  Street 


MONTREAL. 


Woollens  and 

Tailors' 

Trimmings 

Letter  orders  receive  prompt  attention, 


101  and  103  St.  Peter  Street,  QUEBEC. 


•Mo.ufoud. 


▲  A  A  A  A  A  A  A  A  A  A  A  A  A^A  A  A  A  A 
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X  Our  Guarantee  i 

♦  (On  every  garment.) 


Stanfield's  Unshrinkable  Underwear  is  warranted  to  be  pure 
wool,  guaranteed  not  to  shrink  in  the  washing,  and  to  retain  its 
elasticity  and  softness.     Immaterial  how  laundered. 


For  further  information  and  the  goods,  write 


The  Truro  Knitting  Mills  Co. 


Sole  manufacturers 
for  Canada. 


Truro,  Nova  Scotia. 


It  Has  Been  Our 
Constant  Aim 

to  place  before  the  people  of  Canada  a  first-class 
article,  neat  in  design,  of  fast  colors,  and  manufactured  from  pure  wool  only. 
Our  expectations  have  been  more  than  realized,  showing  that  the  trade  in 
general  are  weary  of  shoddy  and  cotton  mixtures.  . 

Our  personal  guarantee  of  the  quality  is  on  every  piece  of  goods  that  we 
turn  out. 

WE    MANUFACTURE: 


Overcoatings 
Venetians 
Overcoat  Linings 
Whipcords 
Scotch  Suitings 


Serges,  Fancy 

Vestings 
Dress  Goods 
Steamer  and 

Travelling  Rugs 

in  tartan  and  other  designs 


ALL  MADE  FROM  PURE  WOOL. 

Our  travellers  are  now  out  with  a  complete  range  of  Fall  designs,  and 
any  who  have  not  seen  our  goods,  if  they  will  please  notify  us.  we  will  have 
them  call  upon  you. 


BOYD  CALDWELL  &  CO. 

Clyde  Woollen  Mills,  LANARK,  ONT. 


,^_,  ^_     k<VVVVVVVVVVVVVVVVVVVVVVVVl 

Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 


In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

27  Front  Street  West,  TORONTO. 
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AN  INTERESTING  RETAIL  AS 

HE  Society    Marchands-Detailleurs   de  /Ndujeautes    (Retail 

^ince  of  Quebec,   was 
rst  president  Mr. 


Dry  Goods  Association),  of  the   Pro 
founded   in    February,    1874,    and   had  for 


J.    E.  FATKNAUDE, 
President  de  I'excursion  et  Ass-Treasurer  de  la  Soeiete. 


erreault. 


some  hunSreC 
erchants  assembled ' 
n  the  parish^eading- 
room  toMXorganize  it 
on  a  soliujand  durable 
basis,  fit  was  recog- 
niza^as  a  politic  body 
aryfl  incorporated  by 
the  Quebec  Legisla- 
ture on  May  9,  1885. 
Since  that  time,  the 
society  has  not  ceased 
to  progress  under  the 
presidency  of  such 
energetic  and  enter- 
prising   men    as   the 


late  Mr.  F.  X.  Moisan,  Messrs.  L.  E.  Beau- 
champ,  S.  Beaudoin,  C.  P.  Chagnon, 
Arthur  Gagnon  (alderman),  Joseph  Norman- 
din,  Jules  Huot,  Adelard  Fleury  and  J.  O. 
Gareau,  the  present  president. 
The  objects  of  the  society  are  : 

1.  To  protect  its  members  and  the  whole 
class  of  fancy  goods  dealers. 

2.  To  prevent  retailing  in  the  wholesale 
establishments,  and,  on  this  point,  as  well 
as  on  many  others,  the  society  may  be  pioud 
of  its  work,  for,  if  it  has  not  been  completely 
successful,  it  has  at  least  given  satisfaction 
to  its  members. 

3.  The  society  has  had  passed  at  Quebec 
a  law  giving  to  municipalities  the  right  to 
impose  a  tax  on  pedlars,  and  to  impose 
a  fine  on  pedlars  of  goods  without  a  license, 
which  has  had  the  effect  of  diminishing  the 
number  of  pedlars. 

4.  To  see  that  the  rules  passed  by  the 
city  of  Montreal  concerning  pedlars  are  rigorously  observed. 

Credit  must  be  given  to  the  society  for  the  formation  of  the 
Merchants'  Telephone  Co.,  because  it  was  there  the  idea  originated 
to  form  that  company,  which  has  been  so  successful  as  everyone 
knows. 

Then,  it  must  not  be  forgotten  either  that  if  the  fire  insurance 
rates  have  diminished  during  the  past  few  years  it  is  due  to  the  St. 
Lawrence  Assurance  Co.,  which  had  its  birth  in  the  merchants' 
society,  while  the  services  rendered  to  its  members  in  misfortune  are 
too  numerous  to  mention. 

The  society  makes  an  appeal  to  all  dry  goods  dealers  in  Montreal 
who  are  not  yet  members  of  the  association  to  make  application  as 
soon  as  possible.  This  is  to  the  advantage  of  commerce,  because  the 
larger  the  society  the  more  benefit  the  retail  merchanc  will  derive 
from  it. 

Much  valuable  work  has  been  accomplished  by  the  association 
in  the  way  of  securing  legislation   and  civic  laws  protecting  the 


legitimate  retail  merchants,  and  it  is  to  be  regretted  that  more  of  the 
English  retail  trade  do  not  become  active  in  the  good  work.  At 
present  the  membership  is  almost  entirely  confined  to  the  French- 
speaking  merchants,  who  deplore  the  lack  of  enterprise  on  the  part 
of  their  English  confreres  in  not  joining  them,  and  thus  forming  a 
stronger  and  more  useful  organization.  "In  unity  is  strength  "  is 
ears,  the  r>a  good  motto,  and  the  united  efforts  of  the  retail  trade  would  go  a 
to  exist,    ^fcng  way  towards  securing  the  desired  ends. 

revfvedX^  For  the  past  10  years  the  association  has  annually  had  an  excur- 
Mar,ch  \  ,\J  sion  for  its  members  and  friends,  which  has  come  to  be  looked  upon 
as  one  of  the  most  enjoyable  outings  of  the  season.  This  year 
was  no  exception,  as  the  excursion,  which  took  place  on  Wednes- 
day, July  26,  to  Plattsburg,  N.Y.,  was  well  attended  and  happily 
carried  out.  The  various  committees  having  charge  of  the 
arrangements  had  worked  hard  to  insure  the  enjoyment  of  all,  and 
their  efforts  were  fully  rewarded.  A  heavily  laden  train  left  the 
Bonaventure  station  at  3  o'clock,  and,  upon  arriving  at  Plattsburg, 
the  excursionists  were  taken  for  a  trip  around  the  city  on  the  electric 
cars,  and  then  deposited  at  the  charming  grounds  of  the  Champlain 
Club,  near  the  famous  Bluff  Point,  with  its  magnificent  Hotel 
Champlain. 

Arrangements  having  been  made  for  dining  at  the  restaurant 
connected  with  the  club,  those  who  had  not  provided   themselves 
wilh  the  proverbial  picnic  basket  were  accommodated  there,  and, 
after  luncheon,  the  games  and  dancing  were  proceeded  with  to  the 
satisfaction  of  all.     The  return  journey  was  started  at  7  p.m.,  and 
Montreal  reached  shortly  after  10  o'clock, 
all  well  pleased  and  tired  out  with  an  enjoy- 
able day's  outing. 

The  tug-ofcwar  between  the  retail  mer- 
chants and  city  travelers  created  consider- 
able amusement,  but  the  very  much  greater 
amount  of  avoirdupois  possessed  by  the 
merchants  more  than  counterbalanced  the 
gain  made  at  the  drop  by  the  lighter  travel- 
ers, and,  as  a  result,  the  heavyweights 
became  the  possessors  of  neat  cigar-cases  of 
russia  leather,  presented  by  J.  O.  Trempe, 
of  John  Macdonald  &  Co. 

A  valuable  gold  locket,  presented  by  the 
proprietor  of  The  Moniteur  du  Commerce 
to  the  person  making  the  highest  score  in  a 
bowling  match  between  merchants  and 
travelers,  was  won  by  Mr.  Beauvais,  of  the 
merchants'  team,  with  a  score  of  191  points 


J.  O.  GAREATJ,  President. 


for  a  single  string. 
This  match  also 
fell  to  the  mer- 
chants, who  won 
from  the  travelers 
by  a  good  margin. 
Wm.  Agnew  & 
Co.  had  offered  a 
prize  of  $10  to  the 
person  making  the 
best  guess  as  to  the 
length  of  a  piece  of 
cashmere,  which 
was  shown  in  the 
roll.  A  large  num- 
ber of  guesses  were 
made,  the  fortun- 
ate     man,       who 
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named  the  exact    length    of   the    piece,     yj%    yards,  being  Mr. 
Laliberte. 

The  interests  of  the  travelers  were  ably  looked  after  in  the 
various  contests  by  Chas.  M.  Cameron,  of  Jas.  Johnston  &  Co., 
who,  if  the  statements  made  to  The  Review  are  correct,  is  today 
one  of  the  most  popular  city  travelers  in  the  trade. 

Much  credit  is  due  to  Mr.  J.  0.  Gareau,  president  of  the  asso- 
ciation, for  the  success  of  the  excursion.  He  was  most  ably  assisted 
by  J.  E.  l'atenaude,  acting  in  the  capacity  of  chairman  of  the 
excursion,  and  Mr.  J.  M.  Marcotte,  the  popular  secretary  of  the 
association. 

Almost  if  not  all  the  wholesale  houses  were  represented  in  most 
cases  by  their  city  travelers,  who  made  most  of  the  opportunity 
presented  to  become  better  acquainted  with  their  customers  as  well 
as  the  customers  of  their  competitors. 

Among  the  prominent  members  of  the  asssociation,  apart  from 
the  present  executive,  who  were  present  were  :  A.  Fleury,  A.  T. 
Constantin,  J.  N.  Brossard,  Hector  Prevost,  C.  P.  Gagnon,  (). 
Lemire,  S.  A.  Larose,  F.  J.  Pelletier  and  A.  Rouleau. 

The  various  committees  having  charge  of  the  excursion  were  as 
follows  : 

E. 


Finance  Committee — Hon     president,    J.    O.    Gareau  ;    president, 
Patenaude  ;  treasurer,  R.  A.  Lesage  ;   secretary,  J.  M.  Marcotte. 

Music  Committee — A.    Fleury,    president  ;    Chas.    Meunier.   A.   T. 
stantin,  /..  Arcand. 

Games  Committee — J.  N.  Brossard,  president  ; 
J.  O.  Gareau,  O.  Lemire,  G.  Labonte,  J.  B.  Le- 
tendre,  N.  Tousignant.  A.  Fleury,  C.  P.  Chagnon. 

Dance  Committee — H.  Provost,  president  ;  A. 
T.  Deguise,  P.  A.  Danis. 

Grounds  Committee — C.  P.  Chagnon,  presi- 
dent ;  J.  O.  Gareau,  R.  A.  Lesage,  J.  E.  Paten- 
aude. 

Printing   Committee — A.    T.    Constantin,    presi- 
dent ;   B.  Charbonneau,  R.  A.  Lesage,  A.  Rouleau. 


Con- 


THE    FLY    NUISANCE. 

The  following  suggestions  as  to  the  abate- 
ment of  the  pest  of  flies  which  are  such  a 
source  of  annoyance  and  expense  in  many 
dry  goods  stores  are  offered  by  one  that 
has  had  a  large  experience  in  devising 
means  of  keeping  stores  free  of  flies. 

The  first  thing  to  do  is  to  provide  proper 
screens  at  doors  and  windows. 


f 
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li.  A.   LESAGE. 


The  next  thing 
of  importance  is 
cleanliness.  Ifany 
of  the  employes 
bring  lunches 
which  are  eaten  in 
the  store,  or  eat 
fruit  in  the  store 
when  trade  is  quiet, 
the  rem  nants, 
especially  in  fly 
time,  should  be 
gotten  outside  with 
as  little  delay  as 
possible ;  if  carried 
into  the  basement 
or  left  for  several 
days  in  waste  bas- 
kets  the    flies    are 


attracted  and  eggs  might  be  laid  and  flies  hatched  in  such  refuse. 
If  any  stickly  fly  paper  is  used,  and  it  is  practically  indispen- 
sible,  to  catch  the  flies  that  will  get  inside  in  spite  of  all  precau- 
tions, it  should  always  be  used  in  the  cardboard  holders  which  the 
more  enterprising  manufacturers  provide  for  the  purpose  ;  they  cost 
but  a  few  cents 
apice,  and,  besides 
avoiding  accidents, 
the  paper  looks 
better  when  used  in 
these  holders.  A 
sheet  of  sticky  fly 
paper  laid  on  the 
shelf  of  a  dry  goods 
store  is  apt  to  be 
blown  against  a 
piece  of  goods,  but 
the  use  of  the  hold- 
ers reduces  the  risk 
to  a  minimum,  as,  if 
one  of  the  holders  is 
turned  upside  down 
by  the  wind,  the  fly 
paper  contained  in  it 
will  not  come  in  con- 

CHs.  MEUNIER 

tact  with  whatever  it  may  be  inverted  upon. 
For  show-windows,  where  expensive 
goods  are  displayed,  it  is  best  to  catch  the 
flies  as  quickly  as  possible,  for  the  damage 
a  few  flies  will  do  in  a  window  full  of  choice 
ribbons  and  silks  is  amazing. 

Sticky  fly  paper  cannot  be  used  to  so  good 
advantage  here  as  back  in  the  store,  but 
there  is  now  a  device  called  "Fly  Ribbon," 
a  strip  of  paper  about  i  %,  in.  wide  and  20  in. 
long,  which  is  covered  upon  both  sides  with 
sticky  material,  and  wound  upon  a  core  for 
convenience  in  handling.  It  has  a  small 
wooden  or  metal  drip  cup  at  the  lower  end, 
and  is  reinforced  at  the  upper  end  with  a 
piece  of  tough  paper  having  a  small  hole 
and  a  longitudinal  slit  for  convenience  in 
hanging  it  up.  These  ribbons  can  be  used 
in  a  show-window,  and,  if  there  is  any  chance 
__  of  wind  swaying  them  where  they  might 
swing  against  some  of  the  goods  displayed,  they  could  be  fastened 
with  threads  to  avoid  this  danger,  the  threads,  of  course,  would  be 
practically  invisible  to  anyone  looking  in  at  the  window  from  the 
outside,  and  the  ribbons  themselves  can  be  concealed,  if  it  seems 
desirable,  by  hanging  some  of  the  goods  displayed  in  front  of  them. 
These  ribbons  we  have  never  seen  in  any  Canadian  city,  but 
they  are  offered  in  New  York  City  by  many  dealers,  and  are  made, 
we  understand,  by  the  manufacturers  of  "Tanglefoot  Sticky  Fly 
Paper." 


,  P 


.1.  Iff.  MARCOTTE. 


A  WINDOW   SHADE   PLANT  CHANGES   HANDS. 

The  Hugman  Window  Shade  Co.,  which  recently  removed  from 
Montreal  to  Granby,  Que.,  have  been  purchased  bv  what  is  known 
as  the  Granby  Window  Shade  Co.,  who  have  acquired  the  plant 
and  trade  of  the  first  named  company.  Wm.  Taylor  Bayley.  of 
Montreal,  who  controls  the  entire  output  of  the  factory,  reports  that 
orders  are  being  received  faster  than  they  ran  be  filled,  in  conse- 
quence of  which  the  plant  is  being  increased  so  as  to  enable  them 
to  meet  the  demand. 
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Nelson's  Surprise  Parties 


No.  5. 


Ask  to  see  our  New  Game 
called 


u 


TRIAN6LE0 


The  greatest  hit  of  the  century. 

24x36      $1.30  each, 
24x42         1.75  each, 


j> 


The   .   .  . 

H.  A.  NELSON  &  SONS  CO, 

59  to  63  St.  Peter  St.,  Limited 

MONTREAL. 

TORONTO  SAMPLE  ROOM  :  56  and  58  Front  St.  W. 


K.  Isiawa  &  Co. 


TORONTO 


VWWVWWWWWWWWWVWM. 


MANUFACTURERS    OF 


Ishikawa  Silks 
Colored  Habutai 
Silk  Handkerchiefs 
Art  Embroideries 
Rugs  and  Mattings 


'WWWWVWWWWWW 


20  and  27-inch  HABUTAI  SILKS 
in  all  Colors  in  Stock. 


In  Your  Town 

A  few  people  set  the  style  ;  if  you  get  their 
trade  you  will  get  the  others. 

Are  you  looking  for  a  line  of  Cloaks  that  are  style-setters  ? 

We  are  increasing  our  sales  largely  with  merchants  who  say 
our  garments  have  the  style  and  general  effect  that  women  buyers 
are  quick  to  recognize. 

It  is  worth  something  to  be  able  to  show  such  goods  to  your 
customers  and  will  help  to  give  you  a  monopoly  of  the  Ladies' 
Jacket  and  Costume  trade. 

John  Northway  &  Son 
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Cloak   /Makers 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American    and   foreign  firms  who  are   looking  for  Canadian  connections  will  find  in  this  column 
the   names  of  leading  agents  who   are  eminently  fitted   to  represent  them   in   this  country. 


43  St.  Sacrement 
Street  ^__^ 


BAKER  &  BROWN 

Manufacturers'  Agents,  MONTREAL 

Representing  sn\»i  ki.o  Bkown  «fe  Co.,  Bradford,  Bag,,  manufacturers  of  meltons, 
carriage  c-lotlis,  rniririiiRS,  etc.  Hksmi,  OoiXAOAl  >v  Co.,  Philadelphia,  (J.8.A., 
mannmctaren  or  dress  trimmings,  Mngae  and  upholstery  goods,  aknoi.d  B. 
Hkink  a  Co..  st.  (Jail,  Switzerland]  manufacturer!*  Swiss  embroidered  handker- 
chief*, Swiss  embroideries  and  curtaius. 


R.  II.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Melinda  Street 

TORONTO.   CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains ;  Leicester  Natural  Wool  Underclothing. 

FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  146  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE. 


R.  ELAWS  &  SON  ""S?  Toronto 

Dry   Goods  Commission  Agents. 

)Wtt.  Simpson,  Sons  &  Co.,  Philadelphia,  Pa., 
Prims,    Linings  and   Draperies. 
Cartwrk.iit  «ft  Warners,  Limited,  LoiiKhl>orough,  England, 
H'<  iery  and  Underwear. 
D.  Sandeman  &  Co.,   Leicester,  England, 
Yarns  and  Warp* 

w.  eTwalsh-^--  T^     ~ 

,3  s,.  .,.*,,  s,„e,.  MONTREAL 

Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,     POCKETBOOKS,    DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS-™ 

J.  T.  <fc  J.  Taylor,  Limited,   liatley,  England.    Hope  St.  Factory,  Limited,  Belfast- 
Shaw,  Wallace  &  Co.,  Belfast.    strauss&  Uhllcb,  Annaberg.    liakir  <t  Brown.  Montreal- 


Manufacturers'  Agent, 
m  509  McKlnnon  Bg 

Inula  si..  Toronto 


Manufacturers  of 


fooi/yasrid 


i/ruo^i/<^u^n//fyet4. 


fO/TfJ,  r(//f?<r/%(Z 


Jt/MecfostSforved  ok. 
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A.H.BAIRD,  H.STROUD. 

SECY     TR£AS  MAN* 


1859 


>■: 


V 
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1899 


Turnbull's 


HT 


PERFECT- 
FITTING 


UNDERWEAR 


In  Ladies',  Men's.  Children's  and  Infants'.  Gives  perfect 
^itisf.iction,  is  a  perfect  fit,  which  mean-,  perfect  comfort, 
and  that  is  what  your  customers  want. 

Mule  in  Silk,  Cashmere,  Natural  Wool,  Merino  and 
Lambs'  Wool.  All  our  Full-Fashioned  Goods  bear  this 
trade  mark  : 


WARRANTED     TURNBULL'S 


THE  C.  TURHBULL  CO.  OF  CALT,  Limited. 

GOTJXDrNG  *  en  .  27  Wellington  St.  East,  Toronto. 
ill  \\     vs  Bastio  11  square   Victoria,  B.C. 
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THE  WYLD,  GRASETT,  DARLING  CO.,  LIMITED 

THERE  seems  to  be  no  let  up  in  the  strength  of  the  staple 
market.  In  cotton  sheetings  and  pillow  cottons  an  advance 
of  5  to  7_^  per  cent,  took  place  late  in  July,  and  all  other  cotton 
goods  are  firm  in  price.  There  is  great  difficulty  in  getting  supplies, 
too,  from  the  mills,  which  are,  in  fact,  so  busy  filling  regular  orders 
at  regular  prices  that  there  are  no  accumulations — hence  no  "job- 
bing "  is  being  done. 

There  is  a  big  demand  for  printed  wrapperettes,  of  both 
imported  and  domestic  manufacture.  The  better  times  prevailing 
have  given  quite  an  impetus  to  the  sale  of  flannels.  Flannelettes, 
too,  are  proving  a  big  factor  in  trade.  The  Wyld,  Grassett,  Darling 
Co.,  Limited,  have  a  full  range  of  all  the  goods  in  stock. 

The  manufacturing  department  of  this  firm  is,  at  present,  work- 
ing day  and  night  to  fill  orders,  on  account  of  the  steady  increase 
in  the  demand. 

In  their  dress  goods  department,  this  firm  have  branched  out 
into  the  manufacturing  business,  having  staited  to  make  ready- 
made  skirts,  and  will  carry  a  full  line  of  marine,  metallic  and 
mercerized  satin  underskirts,  and  in  overskirts  will  carry  crepons 
and  all  the  leading  lines.  The  correct  thing  for  skirts  this  Fall 
will  be  a  large  overcheck,  boucqule  plaids  in  rough  effects  shown 
in  all  the  leading  combinations  of  colorings.  This  material  is 
already  being  much  worn,  and  the  sale  of  it  has  been  so  great  that 
The  Wyld,  Grassett,  Darling  Co.,  Limited,  have  been  compelled 
to  send  in  a  double  repeat  order  for  them.  Blister  crepons  are  also 
still  having  a  large  sale. 

A  large  sale  of  black  velvet  ribbons  with  satin  backs  in  medium 
and  wide  widths  is  anticipated,  on  account  of  their  popularity  for 
ladies'  neckwear.  The  fashions  in  the  United  States  show  a  large 
quantity  of  very  narrow  velvet  ribbons  with  linen  backs  for  trim- 
ming purposes.  There  is  a  strong  demand  for  colored  satin  and 
silk  ribbons  in  various  widths. 

Another  favorite  material  for  ladies'  ties  is  wash  net,  the  demand 
for  which  exceeds  the  supply,  so  that  a  scarcity  in  the  market  is 
noted  at  present.     Repeats  will  soon  be  to  hand,  however. 

Fancy  buckles  in  gilt,  steel,  and  black,  are  being  shown  in  great 
variety  for  use  in  ribbon  belts. 

The  hosiery  market  is  decidedly  strong,  especially  for  cashmere 
goods,  further  advances  having  taken  place  during  the  last  ten 
days. 

In  kid  gloves  the  popular  article  is  a  line  with  two  large  dome 
fasteners  and  stitched  backs. 

The  amount  of  business  done  in  lace  curtains  this  season  by  this 
firm  has  been  much  greater  than  anything  ever  done  before.  The 
stock  for  Fall  trade  is  now  complete  in  every  line. 

In  the  furnishings  department  Fall  orders  are  most  satisfactory, 
both  in  point  of  size  and  number.  This  is  largely  accounted  for  by 
the  values  they  are  showing  in  many  lines.  In  hosiery,  especially 
cashmere  for  instance,  they  are  in  a  position  to  sell  well,  as  they 
bought  heavily  before  the  advances  in  price  took  place.  In  fleece- 
lined  goods  they  are  also  showing  some  exceptional  values.  In  this 
department  they  are  makingan  unusually  large  display  of  umbrellas 
in  all  the  popular  prices  and  waterproofs  for  the  Fall.  Here,  as  in 
all  the  departments  of  the  store,  their  stocks  are  full,  in  readiness 
for  Fall  trade. 

BROPHY,  CAINS    &  CO. 
That  the  season  is  to  be  characterized  by  profuse  trimming  is  an 
assured  fact,  and  that  all  kinds  of  embroideries,  passementeries  and 


flat  silk  trimmings  will  be  en  regie  is  fully  decided  by  the  ruling 
authorities  in  European  courts  of  fashion.  If  you  are  in  doubt  as 
to  the  lines  to  buy  see  the  range  of  samples  which  the  travelers  of 
Brophy,  Cains  &  Co.  now  have  on  the  road  with  them. 

Chenille  dots  are  so  becoming  that  few  women  of  taste  con- 
sider the  veil  box  properly  furnished  without  some  of  the  prettiest 
arrangements  of  them.  They  will  be  as  popular  as  ever  in  the 
Fall.  Brophy,  Cains  &  Co.,  carry  a  nice  range  of  veilings  in  the 
leading  designs. 

Brophy,  Cains  &  Co.,  say  :  "  Quantities  of  narrow  laces  have 
been  selling  freely  all  through  the  month.  The  extreme  popularity 
of  ties  and  other  styles  of  lace-trimmed  neckwear  naturally 
increased  the  demand,  and,  as  these  effects  are  expected  to  con- 
tinue in  favor  all  through  the  Fall,  val  and  other  laces  will  be 
largely  used  on  them." 

Great  quantities  of  narrow  lace  are  sold  for  trimmings.  These 
narrow  effects  are  used  on  all  kinds  of  neckwear  and  to  edge  ruffles. 
You  can  get  a  nice  assortment  of  the  most  desirable  styles  from 
Brophy,  Cains  &  Co. 

Laces  are  used  in  great  profusion  on  ladies'  underwear  of  a  high 
grade,  and  all  the  pretty  matinees,  negligees  and  lawn  house  dresses 
are  covered  with  laces  and  insertings.  By  one  of  the  last  steamers 
to  arrive  Brophy,  Cains  &  Co.  received  some  very  handsome  new 
designs  in  lace. 

Lovely  negligees  are  made  of  valenciennes  lace  insertings,  with 
satin  ribbon.  Lawn  wrappers  and  jackets  are  trimmed  with  valen- 
ciennes ruffles  and  insertings.  These  are  pointers  for  your  clerks. 
If  short  of  the  goods  necessary  to  command  this  class  of  trade, 
write  Brophy,  Cains  &  Co.  for  them. 

Lace  handkerchiefs  will  be  one  of  the  leading  features  for  next 
season  in  high-priced  goods.  Brophy,  Cains  &  Co.  carry  a  large 
range  of  handkerchiefs,  and  make  a  specialty  of  the  finer  and  more 
expensive  goods. 

Narrow  velvet  ribbon  will  be  a  prominent  feature  of  Fall  trim- 
ming, and  it  is  rather  an  uncertain  quantity  in  the  market.  You 
can  get  all  numbers,  from  4  to  160,  from  Brophy,  Cains  &  Co.; 
also,  their  popular  numbers  in  the  satin  back  velvet  ribbons. 

Scalloped  goods  in  handkerchiefs  will  be  greatly  favored  during 
the  next  season,  especially  in  the  better  class  of  goods.  Perhaps, 
those  lines  to  retail  at  $3  to  $6  per  dozen  will  be  most  in  demand. 
Brophy,  Cains  &  Co.  are  now  booking  orders  ior  September 
delivery,  and  show  many  new  pretty  designs. 

Flat  applique  trimmings  will  be  used  on  skirts,  yokes,  sleeves, 
girdles — everywhere,  in  fact.  Garnitures  formed  for  the  skirt, 
revers,  insertings,  and  detached  ornaments  in  flat-silk  trimmings 
are  the  rule  in  Paris  and  Vienna.  In  order  to  meet  the  demand 
for  these  goods,  Brophy,  Cains  &  Co.  have  brought  out  a  larger 
stock  of  trimmings  than  usual.  The  designs  to  retail  at  50c,  75c, 
$ i,  and  $1.50  per  yard  are  very  handsome. 

Sashes  of  very  broad  ribbon  are  having  great  sales  in  the  better 
class  of  retail  stores.  The  leading  shades  are  being  shown  by 
Brophy,  Cains  &  Co. 


There  is  a  new  cloth  in  Paris  called  the  motor  cloth,  especially 
firm  and  fine  of  texture,  and  intended  to  be  used  for  the  coats  and 
capes  devotees  of  the  auto-car  are  ordering  over  there.  Most 
French  women  of  fashion  or  renown  have  their  own,  which,  of 
course,  they  learn  to  drive  themselves,  going  for  instruction  to  an 
academy  where  there  is  an  extremely  dangerous  road,  set  about 
with  dummy  foot  passengers,  nurses  wheeling  perambulators,  stupid 
old  ladies,  and  other  auto-cars.  Dust  is  the  element  most  calculated 
to  annoy  the  fair  driver,  and,  therefore,  the  coat  is  made  to  cling 
closely  to  the  figure,  and  of  the  very  closely-woven  fabric  named. 
Tan  or  beige  are  the  favorite  tints,  and  a  high  collar  is  provided,  so 
that  the  throat,  and  even  the  hair,  may  be  protected. 
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Dressmaker-Made  " 
Garments. 


ARE  THE 


"Maritime"  Wrappers 

Do  not  fail  to  see  Samples  before  placing 
your  "  Fall  "  Order. 

The  Maritime  Wrapper  Co.,  Limited 

WOODSTOCK.    N.B. 

Ontario  Agency,  46  Toronto  Arcade— J.  H.  Parkhill,  Agent. 


Perrin's  Gloves 


QUALITY  GUARANTEED. 

A  well  assorted  stock  always  on  hand  in  the 
leading  qualities. 

WRITE    FOR    SAMPLES. 


PERRIN  FRERES  &  CIE. 

5  Victoria  Square,  MONTREAL. 


/Z&AtJztWfst 


DISPLAY  FIXTURES  AND  FORMS    l«y 

TO 


2.SZ 


«*£^tti&Aa.~-- 


CLATWORTHY  &  CO., 


46  Richmond  St.  West, 

TORONTO,  ONT. 


Millinery  Stands 
Hat  Stands 

Flower  and  F^alher  Stands 

Papier  Mache  Forms 
Wax  Figures 
Mantle  Racks 
Veiling:  Fixtures 
Ribbon  Cabinets 
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Carpets,  Curtains  and  Upholstery. 


HINTS   ON    COLOR  EFFECTS. 

ARTISTIC  taste,  with  all  it  implies,  such  as  a  quick  eye  for  color 
effects,  graceful  modes  of  draping,  etc.,  cannot  be  acquired 
if  an  upholstery  salesman  has  no  natural  gift  for  such  work,  remarks 
Upholstery  Trade  Review,  but  there  is  no  reason  why  he  should 
not  have  a  fair  knowledge  of  color  combinations,  harmonies  and 
contrasts,  sufficient  at  least  to  prevent  glaring  blunders  on  his  part. 

For  instance,  if  a  room  is  finished  in  natural  wood,  the  salesman 
should  know  what  particular  fabric  looks  best  in  conjunction  with 
a  certain  kind  of  wood  ;  that  is,  he  should  be  able  to  say  that 
tapestry  or  leather  stamped  or  plain  go  best  with  oak  ;  that  brocades, 
especially  those  having  silver  threads,  go  well  with  bird's-eye  maple  ; 
velvet  and  plush  with  red  mahogany  ;  reps  and  other  corded  fabrics 
with  cherry  ;  dull,  and  soft-faced  goods  with  walnut. 

Some  simple  color  schemes  for  rooms,  which  may  easily  be  kept 
in  mind,  are  the  following  : 

For  a  room  with  woodwork  in  antique  oak  make  the  walls  yel- 
lowish olive;  the  frieze,  light  red  ;  the  cornice,  deep  buff;  ceiling, 
tan  ;  carpet,  olive  ;  furniture  coverings,  old  red,  and  draperies, 
olive. 

For  walnut  woodwork,  the  walls  may  be  golden  yellow  ;  frieze, 
chocolate  ;  cornice,  gold  ;  ceiling,  golden  yellow  ;  carpet,  choco- 
late brown  ;  furniture  coverings,  golden  yellow,  and  draperies,  a 
tawny  yellow. 

For  cherry  woodwork,  make  the  walls  a  brownish  red  ;  frieze,  a 
reddish  tan  ;  cornice,  light  lemon  ;  ceiling,  yellow  brown  ;  carpet, 
red  brown  ;  upholstery,  red,  and  draperies,  brownish  red. 

For  mahogany,  have  the  walls  a  deep  old  blue  ;  the  frieze, 
golden  orange ;  cornice,  gold  ;  ceiling,  orange  and  blue  ;  carpet, 
wine  ;  furniture  coverings,  golden  yellow,  and  draperies,  wine  red. 

For  light  oak,  the  walls  can  be  grey  blue  ;  frieze,  dull  orange  ; 
cornice,  light  olive ;  ceiling,  light  grey  blue  ;  carpet,  grey  blue  ; 
furniture  coverings,  tan,  and  draperies,  light  olive. 

For  white  wood,  the  walls  may  be  pale  green  or  pink  ;  frieze, 
light  rose  ;  cornice,  silver  ;  ceiling,  cream  white  ;  carpet,  yellowish 
brown  ;  furniture  coverings,  old  rose,  and  draperies,  ivory. 

In  regard  to  textile  fabrics,  it  should  not  be  difficult  to  remem- 
ber that  yellow  harmonizes  best  with  purple,  blue  with  orange,  red 
with  green,  light  yellow  with  dark  purple  maroon,  light  red  or  pink 
with  dark  green  olive,  light  blue  with  dark  orange  brown,  light 
purple  with  dark  yellow  citrine,  light  green  with  dark  red  russet. 

Among  other  effective  combinations  may  be  mentioned  tan  and 
dark  blue,  black  and  scarlet,  yellow  and  brown,  orange  and  yellow, 
and  green  and  yellow. 

When  two  colors  accord  badly,  the  trouble  may  be  remedied  by 
placing  white  or  black  between  them. 

Orange  and  red  do  not  accord  well  together,  because  they  are 
closely  related,  and  when  put  together  become  confused.  Now, 
one  single  thread  of  white  between  not  only  separates  them,  but 
deepens  and  enriches  their  tone  according  to  the  value  of  the  con- 
trast ;  but  a  black  thread  would  be  more  powerful  in  brightening 
both  colors,  because  it  would  be  the  strongest  contrast  to  orange, 
as  well  as  the  red.  Black  would  not  be  useful  in  separating  blue 
and  violet,  because  they  are  too  closely  related  to  black,  therefore 
white  would  at  once  deepen  the  colors  and  at  the  same  time  acquire 
a  decided  tinge  from  both,  which   is  called  simultaneous  contrast. 


Now,  blue,  white  and  violet  are  good,  yet  a 
better  triple  combination  may  be  formed, 
especially  for  upholstery  goods,  by  substitut 
ing  grey  for  white ;  the  contrast  becomes 
less  prominent  and  more  agreeable.  Color 
elements  are  beautiful  by  themselves,  and 
in  a  large  number  of  simple  combinations 
the  assorting  of  colors  in  obedience  to  certain  principles  will  always 
produce  fresh  effect.  The  most  brilliant,  such  as  yellow,  must  be 
used  sparingly  ;  colors  of  intermediate  power,  such  as  reds,  can 
have  a  larger  quantity  of  space,  while  a  deep  and  more  retiring 
blue  ought  to  have  at  least  as  much  space  as  that  occupied  by  both 
the  yellow  and  red. 


THE  CARPET  INDUSTRY  IN  CANADA. 

By  Mr.  James  P.  Murray,  Toronto 
(Continued.) 


A   Word   Ah  nf  Nearly  every  carpet  made  in  any  quantity  for 

Axminstcrs  t'ie   trac^e    °*  tne   present  century  has    been 

referred  to  in  the  past  few  paragraphs.  Ax- 
minsters  are  about  the  last  of  power-loom  carpets  about  which  a 
few  items  should  prove  interesting.  Some  years  ago,  when  this 
century  was  young,  in  a  town  on  the  river  Ax,  which,  with  its  large 
church,  gives  the  name  to  Axminster,  James  Templeton  pro- 
duced the  first  examples  of  this  carpet,  which  has  held  the  highest 
position  among  narrow  power-loom  fabrics  since  it  was  first  put  on 
the  market. 

It  is  the  only  carpet  that  needs  two  weavings,  and  for  this 
reason  has  the  merit  of  surpassing  all  other  carpets  in  wear.  To 
produce  a  carpet  of  this  kind,  the  design,  having  first  been  care- 
fully painted  on  specially-prepared  paper,  is  cut  into  strips  from 
which  a  chenille  cloth  is  woven  to  exactly  match  the  colors  in  the 
design,  as  they  appear  on  the  paper.  This  cloth  is  then  cut  into 
narrow  strips  and  passed  over  a  calender  which  presses  all  the  ends 
of  the  cut  fibres  so  as  to  have  them,  when  woven  into  carpet,  stand- 
ing upright.  Great  improvements  have  recently  been  made  on 
the  original  hand  methods,  and,  by  the  processes  patented  by  the 
Toronto  Carpet  Manufacturing  Company,  axminster  carpets  can 
now  be  manufactured  and  sold  through  the  trade  to  the  consumer 
at  the  price  of  a  medium-priced  brussels.  To  give  an  idea  of  the 
very  extensive  opportunities  which  offer  themselves  to  produce  a 
variety  of  colors  in  a  design,  it  may  be  stated  that  as  many  as  180 
shades  can  be  woven  into  one  square  inch.  The  most  valuable 
feature  in  an  axminster  carpet  is  that  all  the  yarn  used  in  the  carpet 
for  its  wearing  qualities  is  kept  entirely  on  the  surface.  Under  this 
method  the  economy  of  the  expensive  material  in  a  carpet  is  for 
the  consumer's  benefit,  as  it  is  used  where  required  for  wear,  and 
not  hidden  away  and  of  no  value,  as  in  brussels  and  wiltons.  In 
this  way  the  wearing  merit  of  the  carpet  is  in  no  way  prejudiced, 
and  the  cost  is  minimized  so  as  to  bring  this  excellent  fabric  within 
the  reach  of  all.  A  foreign  endorsation  of  the  axminster  carpet  as 
a  high-class  fabric  is  evidenced  by  the  fact  that  the  large  Saxony 
and  Austrian  manufacturers,  who  made  such  extensive  displays  at 
the  World's  Fair,  of  Chicago,  1893,  are  now  making  very  handsome 
designs  in  axminster  carpet  squares,  in  all  sizes  up  to  four  yards  wide 
and  in  all  lengths.  The  immense  market  these  whole  carpets  have 
found  throughout  the  trade  in  Europe,  the  United  States  and 
Canada,  testifies  to  the  universal  popularity  of  the  axminster. 

Thus,  briefly,  are  epitomized  all  the  power-loom  narrow  carpets, 
with,  perhaps,  the  exception  of  "  Dutch"  and  "Venetians,"  and 
one  or  two  other  makes  of  carpets,  the  demand  for  which  has  so 
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WE  HAVE  THE  "PICK  OF  THE  MARKET." 


Geo.  R.  fiees, 

Son  $i  go. 


i 


PLEASANT   WORDS    FROM    THE   TRADE 

"  The  goods  in  your  showro  -veil  displayed  thai  we  can 

.1  glance  the  whole  assortment  to  select  from      Besidi  Real 

pleasure  u>  buy  whin-  we  can  find  just  what  we  want." 

Time  is  valuable  to  tti<-  Iniyer  and  he  saves  time  buying  from  us 

ANOTHER   SAYS 

"  Your  goods  are  uist  what  nut  i  u  tomei     require,  u|)-io-datc  in  styles, 
of  splendid  values,  and  selling  them  is  a  pleasure." 

OTHERS   SAY 

"  At  last  we  find  tin:  house  that  can  supply  ^onrls  ready  to  deliver  from 
stock,  and  our  mail  orders  you  fill  promptly." 


a^^^^^^^^^a^^^^^s*a.*»s^^^^^(^^^^^^( 


LACE  CURTAINS 

FURNITURE  COVERINGS 

PORTIERES,  DRAPERIES 

TABLE  COVERS 

and  a  general  assortment  of  Upholstery  Goods.     The  many  repeat  orders  is 
abundant  proof  that  our  goods  are  quick  sellers  and  profitable  to  the  retailer. 


.  .  .  WINDOW  SHADES  .    . 

Our  average  production  of  Shade  Cloth  in  yards  is  more  than  three  miles  daily.  We  manufacture 
everything  in  the  line  of  Window  Shades,  and  sell  them  to  the  trade  at  a  price  that  affords  them  a 
Large  Retail  Profit. 

WOOD  AND  BRASS  CURTAIN  POLES  AND  TRIMMINGS 

One  of  our  leading  sellers  is  No.  25,  consisting  of  a  1  l/2  x  5  foot  pole,  10  wood  rings,  2  ends  and  2  brackets, 
in  colors,  Cherry,   Black,  Boxwood  or  Walnut,  at  $15.00  per  hundred  complete.     Retailers  usually  sell 

them  from  25  cents  to  35  cents.     See    our    new    Illustrated    Catalogue. 


IT  IS  OUR  AIM  TO  WIN  THE  TRADE  BY  FURNISHING  QUICK-SELLING 
GOODS  THAT  WILL  BRING  THEM  CUSTOMERS  AND  PROFIT. 

A  I  VUp      A  ^s\C     is  that  you  anr°rcI  us  the  opportunity  of  showing  you  our  new  line  of  Upholstery 

^»—'—      VY  *-*     r\*^rv     Goods  and  Lace  Curtains,  and   everything  pertaining  to  window  furnishings, 
»♦»»—  you  to  be  the  judge  of  style  and  values. 


GEO.  H.  HEES,  SON  &  CO. 


71, Bay  Street,  TORONTO. 
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CARPETS  AND  CURTAINS     Continued. 

fallen  off  as  hardly  to  allow  them  to  be  classed  among  the  carpet 
fabrics  which  go  to  make  up  the  carpet  trade  of  the  day. 

Whole  carpets,  rugs  and  floor  squares  are  receiving  to-day,  by 
every  carpet  department,  more  attention  than  has  ever  before  been 
known. 

'Twould   be  difficult  to  say  just  at  what  period  of  the  world 

weaving  was  first  known,  but  translations  of  early  writings  give 

credit  to  the  Hindoos,  about  1,500  years  before  Christ.    But  not  for 

500  years  after  do  we  first  hear  of  carpets. 

"  The  chief  beneath  his  roof  he  led 

And  placed  in  seats  with  purple  carpets  spread." 

— Homer. 

About  300  years  before  the  advent  of  Christianity,  at  a  great 
festival  in  Egypt,  a  reference  is  made  by  one  of  the  writers  of  that 
period  to  the  royal-purple  carpets,  with  the  same  pattern  on  both 
sides,  which  were  used  in  the  royal  marquee. 

Carpets  have  from  the  very  earliest  use  been  associated  with 
the  grandeur  pertaining  to  royalty.  It  is  with  unyielding  ambition, 
to-day,  as  then,  that  wealth  seeks  the  richest  of  the  artizans'  labor 
from  the  furthest  ends  of  the  earth.  The  luxurious  contribution  of 
the  Oriental  couch,  the  thick  soft  carpets,  in  colors  which  have 
stood  the  test  of  centuries,  and  all  other  accessories  to  vuluptuous 
ease,  are  as  much  the  work  today  of  Persia,  India,  and  other 
Eastern  countries,  as  when  the  earliest  of  Buddhist  craftsmen 
idealized  their  kings  and  priests  by  weaving  them  with  wonderful 
correctness  into  the  various  beautiful  and  costly  fabrics  of  silk  and 
wool,  which,  even  to  the  present  day,  are  appreciated  as  the  highest 
standard  of  home  furnishing. 

But  the  carpets  of  Eastern  fame  are  all  band-made  and  are  the 
work  of  years.  They  carry  the  imprint  of  human  labor,  and  into 
them  are  woven  the  joys  aqd  sorrows,  successes  and  failures, 
hopes  and  disappointments  of  the  makers. 

The  art  handed  down  for  centuries  from  the  Orient  has  always 
had  a  characteristic,  distinguishable  from  all  Western  ideas  of 
decoration  in  its  force,  variation  of  style,  manner  of  drawing,  and 
yet,  during  all  these  years,  through  the  rise  and  fall  of  the  world's 
nations,  the  same  subjects  are  taken  as  the  groundwork  of  ideas. 
Mythical  and  natural  animals,|geometrtc  designs,  the  lotus,  human- 
headed  winged  bull,  eagle-headed  genius  and  other  tribal  signs 
have  always  been  found  in  some  form  among  the  figures  of  the 
design. 

Modern  skill  has,  however,  so  conquered  the  slow  methods  of 
primitive  times,  it  is  now  possible  to  decorate  homes  with  all  the 
luxuriance  of  the  East  at  prices  within  the  reach  of  even  the  poor 
follower  of  the  Sheik  of  Arabia  or  the  young  man  just  starting  life 
in  his  two  or  three  rooms — the  nest  to  which  he  intends  introducing 
his  blushing  bride. 

The  softness  of  the  texture,  artistic  merit  of  design,  beauty  of 
coloring,  great  service  in  wear,  reasonable  price  and,  withal,  revers- 
ible, are  the  merits  of  the  "  Smyrna  "   rugs. 

This  rug  was  first  made  on  power  looms  in  the  early  seventies 
of  the  nineteenth  century.  Having  now  been  for  25  years  tested  in 
every  way  in  which  wear  can  be  given  a  carpet,  and  proving  to  be 
one  of  the  most  serviceable  floor  fabrics,  its  reputation  has  earned 
for  it  a  place  in  every  carpet  department  and  confidence  in  them 
by  every  housekeeper. 

By  a  method  of  producing  the  pattern  much  on  the  same  prin- 
ciple as  is  done  for  the  axminster,  the  mechanism  for  weaving 
brings  the  same  pattern  to  both  sides  in  an  equal  way. 

The  successful  results  of  placing  the  Toronto  axminster  with  the 
carpet  trade  of  Canada  has  strengthened  the  desire  of  The  Toronto 
Carpet  Mfg.  Co.  to  still  further  add  to  their  selection  of  rich  carpet 
fabric  and  enable  buyers  to  more  readily  supply  their  needs.      To 


this  end  they  have  made  extensive  preparations  to  manufacture 
"Smyrna"  rugs,  not  only  in  great  variety  of  design,  but  in  all 
sizes  from  the  small  door  mat  to  the  large  rug  to  cover  the  entire 
floor. 

To  designate  these  rugs  as  of  Canadian  manufacture  they  will 
be  known  as  the  "Tecumseh"  and  the  "  Earnscliffe."  The 
nomad  rugmakers  of  Kurdistan  traced  their  rude  designs  in  the 
sand,  the  anatolian  rug  is  crude  and  coarse  ;  but  between  the 
first  of  these  untutored  and  unskilled  patterns  and  the  beautiful  and 
graceful  colors  and  designs  of  the  Canadian  "  Smyrnas  "  centuries 
of  civilization  have  passed. 

In  the  earlier  pages  of  this  article  reference  was  made  to  the 
acknowledged  supremacy  axminster  carpets  have  over  all  other 
power-loom  carpets.  They,  also,  are  to  be  had  in  the  large  whole 
carpets  from  the  mills  of  the  leaders  in  carpet  manufacturing. 
Such  testimony  to  the  value  of  axminsters  should  satisfy  any  pur- 
chaser. 

Differing  from  the  "  Smyrna,"  they  are  not  reversible,  but,  in 
design  and  coloring,  give  opportunity  to  the  artist's  abi'ity 
unequalled  in  any  other  carpet  fabric.  In  no  other  is  to  be  found 
the  graceful  tracery  in  design  known  among  decorators  as  the 
style  of  "Marie  Antoinette,"  "Empire,"  French  and  Italian 
"Renaissance,"    "Byzantine,"    "  Rococco,  '   etc. 

In  every  respect  the  axminster  rug  leads  every  other  power-loom 
whole  carpet.  Having  the  best  facilities  to  produce  these  rugs  in 
every  variety  and  size,  The  Toronto  Carpet  Mfg.  Co.  have  also  lately 
added  them  to  their  range  of  carpet  manufactures.  While  not  being 
expected  to  last  the  ages  of  the  weavings  of  the  disciples  of 
Mahomed,  yet,  if  the  time  taken  to  weave  one  is  considered  with 
the  other,  and  the  comparative  length' of  wear,  the  Canadian  rug 
will  be   considered  as  the  more  valuable  in  proportion. 

During  recent  years  the  demand  for  rugs  has  been  so  great  that 
dealers  have  been  importing  a  low-class  jute  whole  carpet  in  large 
quantities  from  Japan.  This  rug,  though,  is  of  very  low  grade 
both  in  quality,  class  of  design  and  coloring.  Nearly  every  pur- 
chaser of^one  knows  to  his  sorrow  his  experience  with  this  common 
jute  rug  which  he  was  persuaded  to  buy  because  it  was  "  cheap," 
which  word  in  everyone's  mind  today  has  come  to  be  accepted  to 
mean  "low-priced  and  common." 

The  real  rugs  of  the  Orient,  whether  the  come  from  Persia, 
Turkey  or  India,  as  seen  in  the  homes  of  affluence,  are  too  high- 
priced  for  all  but  the  few,  who,  in  this  country,  have  amassed  more 
wealth  than  is  needed  for  the  ordinary  comfort  of  the  great  majority. 
Fortunate  should  a  country  consider  itself  that  has  wealthy  men 
who  scour  the  earth  for  the  choicest  treasures  in  art  and  bring  to 
our  domain  rare  specimens  in  ceramics,  metals, carvings  and  textiles, 
from  which  our  art  students  are  allowed  to  draft  ideas  of  design 
and  color. 

It  is  to  be  hoped  the  recognized  authorities,  seeing  the  necessity, 
will  assume  the  responsibility  to  properly  equip  in  the  large  com- 
mercial centres  museums  of  industrial  art,  and,  in  connection 
therewith,  efficient  technical  schools. 

One  of  the  most  important  merits  of  a  carpet  should  be  the 
happy  blending  of  its  colors.  This  is  strongly  evidenced  by  the 
educated  and  refined  purchaser  always  selecting  soft  tones  and 
shades.  In  the  great  Oriental  carpets  and  rugs,  as  found  in  Con- 
stantinople (which  is  the  world's  market  for  them),  before  they  have 
attained  the  mellow  harmony  of  color  which  marks  their  beauty, 
they  have  served  their  owners  many  years,  and  been  exposed 
during  most  of  this  time  to  the  sun  and  dust.  It  will,  therefore,  be 
understood  that  even  the  most  valuable,  reputed  to  be  hundreds  of 
years  old,  or  even  the  more  moderate-priced,  of  comparatively 
recent  age,  have  not  retained  their  original  colors. 

Colors,  however,  are  now  produced  in  the  Western  carpets  in  a 
great  variety  of  shades,  while  in  the  Eastern  weavings,  the  colors 
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We  are  now  busy  on  our  new  designs  for 
Spring  trade.  We  want  to  make  the  last 
year  of  this  nineteenth  century  the  best  in 
our  history. 

With  this  object  in  view,  we  have  ar- 
ranged for  the  largest  range  of  advanced 
designs  and  colorings  we  have  ever  shown. 

Our  line  for  the  coming  Spring  trade 
will,  in  point  of  value  and  variety  of  de- 
signs and  coloring,  be  second  to  none  on 
the  road. 

Our  Travellers  will  be  Out  Early. 


THE 


Empire  Carpet  Co. 


ST.   CATHARINES,  ONT. 


BEST 


MATERIAL 

WORKMANSHIP 

RESULTS 


are    combined    in 


Perfection  Brand  Comforters 
Cushions  and  Tea  Cosies 


See  the  goods  and 
be  convinced. 


We  have  been  making  this  class  of  goods  for  20  years  and  have  a 

reputation  to  uphold. 
Our  Down-filled   Quilts  are  handsome,  well  filled,  and  odorless. 
Our  Cotton-filled    Quilts    are  just    what    the   brand  suggests — 

Perfection. 
Our  Wool-filled   Quilts  are  cheap  and  comfortable. 
We  have  CUSHIONS  in  endless  variety  for  the  Lawn,  Boat,  and 

Drawing-Room. 


Travellers  now  on  the  road.    Should  ihey  fall  to  call,  write  for  samples.    It  Is  worth  the  trouble. 


CANADA  FIBRE  COMPANY,  Limited 


Manufacturers  of  "Perfection  Brand"  Down,  Cotton 
and  Wool  Comforters,  Cushions,  Tea  Cosies,  etc. 


MONTREAL. 
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CARPETS   AND    CURTAINS— Continued 

used  are  known  as  the  **  perfect  seven  " — indigo,  porcelain  blue, 
green,  yellow,  orange,  crimson  and  rose-red.  The  best  weaving 
colors  are  blues,  reds,  and  yellows.  The  former  grow  more  lovely 
with  age,  but  browns  are  fleeting  and  unserviceable. 

Dr.  E.  Reisse,  one  of  the  most  eminent  dyeing  chemists  of  the 
age,  says  that  "all  kinds  of  progress  testify  to  the  cooperation  of 
science  and  trade  in  an  astonishing  manner,  as  we  look  back  upon 
the  achievements  of  the  nineteenth  century.  Above  all,  it  is  par- 
ticularly the  sister  sciences  of  chemistry  and  physics  that  have  set 
their  mark  upon  the  present  age,  and  one  branch  of  industry  which 
chemistry  nas  revolutionized  and  mightily  advanced  is  the  art  of 
dyeing." 

Up  to  the  middle  of  the  century,  the  dyer  was  exclusively 
dependent  upon  the  natural  dyes.  These  had  been  used  from 
remote  antiquity  to  improve  the  appearance  of  fibres  and  to  satisfy 
the  taste  of  men  for  harmonious  colors.  With  time,  the  range  of 
natural  dyes  widened,  and  some  of  them  have  such  excellent  quali- 
ties that  they  still  enjoy  the  preference  of  many  dyers.  Among 
these  may  be  mentioned  logwood,  fustic,  indigo,  and  some  others 
of  animal,  vegetable,  or  mineral  origin  still  hold  their  ground. 

These  dyes  were  used  by  strictly  adhering  to  certain  recipes, 
transmitted  from  one  person  to  another,  both  verbally  and  in 
writing.  Experience  and  close  observation  had  taught  under  what 
conditions  the  dyeing  processes  were  most  successful,  but  the  why 
and  wherefore  of  the  precautions  to  be  taken  was  either  known 
imperfectly  or  not  at  all.  The  dyer  worked  more  or  less  in  the 
dark,  and  his  art  was  wholly  empirical.  As  a  natural  result,  inex- 
perienced hands  used  processes  requiring  all  sorts  of  really  unneces- 
sary labor,  and  the  art  at  last  reached  a  point  beyond  which  the 
knowledge  in  existence  could  not  bring  it.  As  soon,  however,  as 
chemical  science  acquired  strength,  it  was  at  once  applied  to  dye- 
ing, and  with  the  wonderful  results  which  we  all  know.  Results 
are  no  longer  left  to  chance,  but  are  based  on  scientific  knowledge 
of  the  various  coloring  matters  and  of  the  materials  to  which  they 
are  applied.  Thus,  we  see  dyeing  becoming  a  branch  of  applied 
chemistry  and  subjugating  itself  to  the  wide-reaching  laws  of  that 
great  science. 

Scientific  investigation  brought  colors  from  coal  tar  towards  the 
end  of  the  first  half  of  this  century,  and  the  number  of  these  dyes 
has  been  increased  in  an  unexampled  fashion  during  the  last  few 
years. 

New  branches  of  the  art  owe  their  origin  to  the  discovery  of 
artificial  methods;  for  instance,  madder,  used  to  produce  certain 
reds,  has  been  replaced  by  alizarines.  And  so  with  many  other 
colors. 

It  is  the  institutions  and  their  founders  who,  having  given  their 
services  to  the  developing  of  the  modern  science  in  dyeing,  the 
world  has  to  thank  to-day  for  the  beautiful  shades  produced  in 
almost  any  substance  or  fibre.  No  industry  has  more  profitably 
gained  by  these  researches  and  studies  in  dyeing  than  has  the 
carpet  manufacturing.  Not  that  dyes  are  made  fadeless,  as  that  is 
almost  impossible,  but  that  they  are  made  about  as  sun -fast  as  the 
best  skill  of  modern  science  can  make  them. 

In  the  selection  of  carpets,  the  examples  given  by  the  rugs  used 
at  Mohammedan  shrines  lead  to  darker  colors,  if  it  is  desired  they 
should  be  lasting.  Pale  tints,  whether  dyed  in  the  Orient,  Europe 
or  America,  cannot  be  expected  to  be  either  serviceable  or  lasting. 

In  this  branch  of  their  industry, The  Toronto  Carpet  Mfg.Co.  have 
given  very  extensive  research,  and  have  the  immense  laboratories 
of  Germany,  France  and  England  contributing  their  best  efforts  for 
the  production  of  reliable  dyeing  results. 


Designing  For 
Carpets. 


For  carpets  in  which  a  jacquard  is  used,  such 
as  ingrains,  brussels  and  wiltons,  when  design- 
ing, colors  are  not  used  in  any  1  elation  to  the 
artistic  merit  of  the  carpet  to  he  produced,  but  designate  to  the 
card-stamper  where  to  punch  the  hole  in  the  card.  To  anyone  not 
knowing  the  working  of  a  jacquatd,  it  would  \>e  difficult  to  explain 
the  method  by  which  the  warp  yain  is  raised  or  lowered.  The 
warp  is  raised  when  the  j?cquard  needle  is  forced  back  by  the 
card  not  being  punched  at  that  point  where  the  needle  strikes  the 
card,  and  the  warp  is  lowered  when  it  is.  The  color,  each  one  of 
five  (generally  accepted  as  green,  blue,  black,  red  and  yellow), 
tells  whether  or  not  or  where  the  card  is  to  be  perforated. 

As  the  highest  artistic  merit  is  produced  in  a  carpat  of  an 
axminster  weave,  so  also  must  this  be  in  the  design,  and  is  much 
more  easily  explained  than  the  jacquard  designing. 

The  designing  is  one  of  the  most  interesting  branches  of  the 
manufacturing  of  carpets.  Visitors  to  carpet  mills  are  always  taken 
with  the  work  of  the  artist  studio.  They  see  designs  in  all  stages 
of  construction — some  in  charcoal,  some  half-colored,  others 
finished.  Many  questions  are  asked  about  the  work,  especially 
from  a  practical  standpoint.  The  visitor  is  amazed  when  informed 
that  the  paper  of  small  squares  contains  no  less  than  ioo  to  the 
square  inch,  and  that  sometimes  one  design  will  contain  100,000 
of  these  small  squares.  Every  square  of  this  number  is  read  and 
woven  by  the  weaver,  color  for  color  and  square  for  square.  Without 
the  means  of  the  squares,  the  weaver  could  not  possibly  weave  the 
design  ;  the  squares  are  the  means  of  showing  the  weaver  where  to 
begin  and  end  on  a  certain  color.  The  weft  weaver  averages  from 
10,000  changes  of  shuttle  in  a  day,  guided  by  the  changes  of  color 
in  a  design. 

Designs  often  contain  fifty  colors,  all  of  which  are  painted  clear 
and  distinct  from  one  another  to  enable  the  wearer  to  use  the  right 
shuttle  at  the  right  time  and  in  the  right  place.  Every  color  has 
its  own  shuttle  ;  the  weaver's  duty  is  to  watch  each  color  and  its 
limit  in  the  squares.  So,  by  the  means  of  squares  are  designs  made 
practical  for  carpet  weaving. 

As  we  travel  around  the  carpet  houses  of  to-day  and  see  the 
purchasers  looking  over  the  vast  selection  of  patterns,  we  cannot 
help  but  feel  struck  very  forcibly  when  we  sum  up  the  public  taste 
from  the  trade  point  of  view. 

The  public  of  to-day  are  wide  awake  and  can  detect  the  slightest 
fault  in  a  piece  of  coloring.  Harmony  of  color  is  almost  universally 
understood.  In  many  instances  the  public  have  voiced  their 
criticism  clean  above  the  worth  of  the  patterns  before  them.  They 
point  out  faults  pertaining  to  distribution  and  other  laws  at  fault, 
and,  in  many  instances,  have  pointed  out  the  slightest  emerging 
from  the  character  of  the  pattern. 

Such  is  what  we  find  in  Canada  to-day,  but  at  the  same  time 
we  are  on  the  verge  when  Canada  must  take  a  decided  step  forward 
in  the  field  of  art,  and  this  can  only  take  place  from  the  interior. 
We  cannot  depend  on  imported  carpet  patterns  to  satisfy  the  taste 
of  our  Canadian  public.  The  Toronto  Carpet  Mfg.  Co.  is  looking 
deeply  into  these  important  matters  concerning  the  public  demand 
for  a  higher  standard  of  selection  of  patterns.  We  should  not 
expect  England,  Germany,  or  our  neighbors  across  the  border  to  be 
the  highest  types  as  guides  to  our  tastes,  nor  that  either  of  them 
could  legislate  for  us.  We  want  a  higher  and  truer  rendering  of 
the  possibilities  of  the  vast  fields  of  beauty  that  have  been  placed  at 
our  disposal.  This  can  only  come  from  the  interior,  for  we  know 
our  own  tastes  best. 

(To  be  continued.) 


James  Johnston  &  Co.  are  showing  a  nice  assortment  of  cyrano 
chains  in  blacks  and  fancies. 
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A  GREAT    GLASGOW    IMPROVEMENT. 

DETAILS   ABOUT   MESSRS.    STEWART   &    MCDONALD'S    MAGNIFICENT    NEW    PREMISES. 


DURING  the  last  few  months,  the  "Scotch  Notes"  of  The 
Drapers'  Record  have,  from  time  to  time,  contained  refer- 
ences to  the  rebuilding  or  alteration  of  Messrs.  Stewart  & 
McDonald's  premises  in  Glasgow,  and  mention  has  been  made  of 
the  great  public  interest  that  has  been  evoked  by  the  far-reaching 
and  extensive  nature  of  these  plans.  It  now  becomes 
possible  for  us  to  deal  with  the  matter  in  a  manner 
worthy  of  it,  and  we  have  pleasure  in  being  able  to 
place  before  our  readers  the  fullest  and  at  the  same 
time  the  first  authentic  particulars  yet  published.  Of 
course,  the  scheme  has  been  on  the  tapis  for  some 
time,  but,  as  the  building  lines  of  the  new  warehouse 
in  Buchanan  street  have  been  finally  adjusted — the 
corner  of  the  street,  Messrs.  Stewart  &  McDonald's 
property,  having  been  bought  by  the  city  to  enable 
the  thoroughfare  to  be  straightened — publicity  is  now 
possible,  which  a  short  time  ago  would  have  been 
premature  and  inadvisable. 

To  plunge  at  once  in  medias  res,  here  are   par- 
ticulars of  what  will  be  accomplished  by  the  rebuild- 
ing and  alterations.     It  should,  perhaps,  be  explained 
that  Messrs.  Stewart  &  McDonald's  warehouse  com- 
prises  a   very    large    block,    having    an    extensive 
frontage  to  three  important  thoroughfares  in  Glasgow — 
Buchanan  street,   Argyle  Street  and  Mitchell  street. 
This  building,  the  headquarters  of  the  firm,   has  572  feet  of  front- 
age— one  of  the  marvels  of  Glasgow.     The  business  comprises  35 
departments,  covering  the  entire  range  of  drapery,   haberdashery, 
dress,  clothing  and  outfitting  trades.     As  we  have  said,  the  corner 
of  Buchanan  street  has  been  purchased  by  the  city  of  Glasgow,  and 
the  building  line  will  be  set  back  to  make  that   side   of  the   street 
straight.     The  Argyle  street  front  is  also  to  be  made  straight,  and 
set  back  2  feet  8  inches  at  the  corner  of 
Mitchell  street.    To  those  acquainted  with 
Glasgow  there  is  no  necessity  to  point  out 
how  great  an   improvement  these  altera- 
tions will  effect  in  a  most  important  part 
of  the  city,  and  it  is   an    improvement 


ment  to  the  interest  of  all  concerned,   which  cannot  be  too   highly 
praised. 

When  the  whole  of  the  rebuilding  is  completed,  the  premises 
will  contain  235,000  square  feet  of  floor  accommodation,  and  it  is 
probable  that  this  will  be  the  largest  warehouse  of  its  kind  in  Great 
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The  Leeds  Factor)'  of  Messrs.  Stewart  ft  McDonald, 
which   has   been  largely   brought   about  by  the  public  spirit  of  the 
members  of  the  firm  of  Stewart  &  McDonald,  who,  in  the  course  of 
the  negotiations  that  have  proceeded  between  them  and  the  Glasgow 
council,  have  shown  themselves  actuated  by  a  desire  for  a  settle- 


The  Glasgow  Warehouse  of  Messrs.  Stewart  &  McDonald  now  in  course  of  alteration. 

Britain.  The  whole  premises  will  be  divided  into  six  buildings  by 
means  of  fireproof  walls,  and  the  Argyle  street  and  Buchanan  street 
buildings  now  in  course  of  reerection  are  to  be  of  a  new  fireproof 
construction,  for  which  a  patent  has  been  secured  by  the  architect, 
Mr.  Horatio  K.  Bromhead,  A. R.B.I. A.,  the  chief  feature  of  this 
construction  being  that  the  floors,  columns,  beams  and  joists  are 
all  formed  of,  or  are  encased  in,  brickwork  that  has  been  through  the 
intense  heat  of  a  brick  furnace  for  several  days,  and  the  building 
will  consequently  not  be  destroyed  by  a  fire  in  or  near  any  part  of  it. 
The  new  wholesale  entrance  will  be  in  the  centre  of  the  new 
Argyle  street  front,  and  will  have  a  9-ft.  Hercules  on  each  side  of 
it.  The  buildings  are  eight  storeys  high,  and  there  are  to  be  two 
passenger  hoists  in  the  grand  staircase,  just  within  this  entrance, 
communicating  with  every  storey.  The  new  roofs  are  to  be  flat  and 
fireproof,  and  will  be  supplied  with  hose  pipes,  which  will  be  a 
powerful  defence  in  case  of  fire  in  any  neighboring  property.  The 
west  part  of  the  Argyle  street  building  is  being  erected  first,  as  it 
will  contain  the  new  principal  staircase. 

Some  details  as  to  the  foundation  and   progress  of  the    firm  of 
Stewart   &    McDonald   may  advantageously    be   incor- 
porated in    the  present   article.     It  is  not  our  desire  to 
indulge  in  any  panegyric    of  the  house,   which  is  quite 
unnecessary  in  view  of  its  standing  in  the  trade,  but  to 
give   a  clear   record   of  fact.      The   house  of   Messrs. 
Stewart  &  McDonald  was  established  in  1826,  at  its  pre- 
sent address  and  under  its  present  title.     The  business 
was  inaugurated  in  quite  a  small  way,  and  from  time 
to  time,   as  the   trade  grew    and  developed,    additions 
were  made  to  the  premises.     Looking  over  the  records 
of  the  enlargement  of  the  premises,  the  first  addition  of 
notable  importance  is  found  to  have  been  made  in  i860, 
when  the  block   was  extended  into  Mitchell  street.     In 
1867  a  fine  addition  to  the  Buchanan  street  frontage  was  effected. 
Another  addition  was  made  in  consequence  of  the  premises  not  even 
yet  being  large  enough  for  the  business,  and  another  block  was  added, 
which  extends  into  Union  street.     These  premises,   which  are  con- 
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nected  with  the  main  building  by  means  of  a  subway,  are  used  for 
packing  purposes,  and  are  known  as  the  Great  Packing  Hall.  Dur- 
ing last  year  the  firm  added  three  storeys  to  their  Mitchell  street 
premises,  increasing  the  accommodation  over  their  whole  ware- 
house by  about  one-third.  This  was,  of  course,  prior  to  any  steps 
being  taken  to  erect  the  new  frontage,  which  is  at  present  being 
built. 

business  in    1826  were  Mr.  Robertson 
John  McDonald,  and  the  personnel  of 

i^WL~ 


The   originators   of  the 
Buchanan  Stewart  and  Mr. 


Messrs.  Stewart  &  McDonald's  Factory,  Strabane,  Ireland. 

the  firm  to-day  comprises  Mr.  Robert  Kedie  and  Mr.  Ninian  B. 
Stewart,  jr.,  and  Mr.  Robertson  B.  Stewart,  these  last  two  gentle- 
men being  the  grandsons  of  Mr.  Robertson  Buchanan  Stewart, 
thus  representing  the  third  generation  of  the  family  in  connection 
with  the  business.  In  1859  Mr.  N.  B.  Stewart,  sr.,  joined  the 
firm,  and  a  few  years  later  Mr.  A.  B.  Stewart  also  became  a 
partner.  On  the  death  of  his  father  Mr.  N.  B.  Stewart  became 
senior  partner,  and  under  his  vigorous  direction  the  business  made 
gigantic  strides  in  the  path  of  progress.  Gifted  with  untiring  energy 
and  no  ordinary  degree  of  commercial  capacity  and  foresight,  Mr. 
N.  B.  Stewart  strengthened  at  every  point  the  foundation  of  the 
house  as  laid  by  his  father  and  Mr.  McDonald,  and  it  is  not  too 
much  to  say  that  to  his  earnest  efforts  the  firm  owes  that  enhanced 
security  of  position  and  fund  of  resource  which  has  enabled  it  to 
pursue  unfalteringly  and  steadily  the 
course  of  advancement  he  so  decisively 
marked  out  for  its  future  career.  Eventu- 
ally Mr.  N.  B.  Stewart  retired,  but, 
shortly  before  that  event,  Mr.  Crombie, 
who  had  previously  for;  many  years  been 
cashier  to  the  firm,  was  admitted  to  a 
partnership.  Mr.  Crombie  died  in  1882. 
Mr.  A.  B.  Stewart,  brother  of  Mr.  M.  B. 
Stewart,  and  now  also  deceased,  was  a 
notable  figure  in  the  personnel  of  the  firm 
during  his  term  of  association  with  the 
business.  He  was  one  of  the  most  gen- 
erous and  popular  of  Glasgow' s  prominent 
merchants  in  his  day,  and  filled  with 
great  credit  offices  as  justice  of  the  peace 
for  the  city  and  as  deputy-lieutenant  and 
convener  for  the  county  of  Bute.  Un- 
fortunately, this  gentleman  died  when 
comparatively  a  young  man   (only  about 

45),  deeply  regretted  throughout  the  whole  district.  His  charitable 
disposition  was  well  known,  and  he  was  always  first  and  foremost 
in  all  acts,  either  of  a  charitable  nature  or  tending  to  the  improve- 
ment of  his  fellow  townsmen.  Mr.  Robert  Kedie,  who  had  for 
many  years  most  successfully  managed  a  number  of  the  principal 
departments  of  the  business,  was  admitted  as  partner  in  1882,  and 


is  now  managing  partner  in  this  prosperous  and  eminently  repre- 
sentative firm.  He  is  ably  seconded  by  the  Messrs.  Stewart  as 
above  mentioned  as  colleagues  with  him,  who  share  with  Mr.  Kedie 
the  responsibilities  no  less  than  the  emoluments  attaching  to  the 
conduct  of  a  mercantile  enterprise  of  such  magnitude  and  influence. 
The  business,  as  it  is  constituted  today,  deals  with  every  branch 
and  division  of  the  wholesale  dry  goods  and  textile  trade,  and  the 
departments  represented  in  stock  are  35  in  number. 

A  particularly  notable  section  is  that  for  ready-made  clothing 

from  the  firm's  factories  at   Leeds  and  Glasgow,   and 

the  carpet  department  contains  one  of  the  largest,  richest 

and  most  exhaustively  varied  stocks  of  home  and  foreign 

floor- coverings  to  be  found  in  Great  Britain.     For  the 

rest  it  is  impossible  to  say  any   more  than  that  each 

division  of  the  stock  is  completely  representative  in  its 

particular  line,  and  that  the  goods  shown  embrace  the 

products  of  the  best  centres  of  supply  purchased  in  the 

'\j$-.^%0*^$~-^>  most  advantageous  markets  and  listed  at  prices  fully  in 

accordance   with  every  requirement  of  a  pushing  and 

competitive  age.     Messrs.  Stewart  &  McDonald's  price 

list  is  a  study  in  itself,  an  epitome  in  volume  form  of  the 

features  of  the  trade  they  exemplify,  and  it  is  remarkable 

for  those  points  of  system  and  good  arrangement  which 

are  among  the  most  noteworthy  characteristics  of  the 

vast  emporium  from  which  it  emanates. 

Messrs.    Stewart    &    McDonald    employ    about    2,000   hands 

altogether,   the  warehouse  staff  numbering  fully   500  alone,    and 

they   have  fully    100  travelers   constantly  on  the  road  waiting  on 

their  connection,  not  only  in  all  parts  of  Great  Britain  and  Ireland, 

but  on   the  Continent  and   all  our  colonies      Messrs.    Stewart  & 

McDonald  have  three  immense  factories  under  their  direct  control 

and  proprietorship — one  at  Leeds  for  readymade  clothing  ;    one  at 

Strabane,    Ireland,   for  shirts,    collars  and   ladies    and  children's 

underclothing  ;    and   a    third   in    Rutherglen  road,    Glasgow,    for 

ready-made  woollen  shirts,   children's  blouses,  costumes,  mantles 

and  pinafores. 

These  factories  afford  employment  to  a  great  amount  of  skilled 
labor,  and  are  equipped  in  the  most  complete  manner,  their  pro- 
ductive facilities  and  capacities  being  developed  to  the   highest 
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The   Factory  in   Rutherglen  Road,  Glasgow. 

degree.  The  firm  have  branch  establishments  at  London,  Edin- 
burgh, Liverpool.  Rochdale,  Birmingham,  Belfast,  Dublin,  New- 
castle, Leeds,  Preston,  Hull,  Montreal,  Toronto,  Melbourne, 
Sydney,  Dunedin  and  Port  Elizabeth  ;  and  at  several  of  these 
branches  large  and  important  stocks  are  held.  The  trade  of  the 
house  is  one  of  very  great  magnitude  and  universal  extent  ;  and 
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IS  ABOVE  ALL  OTHERS. 

THE  PIONEER  OF  IOc.  PATTERNS 

The  Best  Advertisement.  The  Most  Reliable  and  Saleable  Pattern. 

LARGE    PROFITS.  QUICK    RETURNS.  NO   CONTRACTS. 

THE  NEW  IDEA  PATTERN  CO. 

233-237  Fifth  Ave,  Chicago,  III.         636-638  Broadway,  New  York.         75-77  Victoria  St.,  Toronto,  Ont. 
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such  is  the  splendid  development  of  the  export  department,  that 
there  is  practically  no  town,  city  or  district  in  any  quarter  of  the 
globe  to  which  the  commerce  of  Great  Britain  has  penetrated,  that 
does  not  offer  a  ready  and  profitable  market  for  the  goods  of  this 
firm. 

Robert  Harrower,  Montreal,  is  agent  for  the  firm  in  Canada. 


HANDSOME    NEW    WAREHOUSE. 

THE  new  warehouse  now  being  erected  for  S.  Greenshields, 
Son  &  Co.,  by  Mrs.  J.  A.  C.  Mclntyre,  on  Victoria  Square, 
Montreal,  will  be  one  of  the  handsomest  and  most  up-to-date 
premises  of  its  kind  on  the  continent.  It  will  occupy  the  site  of 
the  warehouse  burned  down  last  Winter,  and  will  have  a  frontage 
on  Victoria  Square  of  99  ft.  7  in.  by  100  ft.  6  in.  on  Craig  street. 
Seven    storeys    and  a  high    basement  will  tower    upwards    some 


starts  at  the  main  entrance.  The  entry  and  shipping  offices  will 
be  in  the  basement. 

One  passenger  and  three  freight  elevators,  all  operated  by 
electricity,  will  carry  passengers  and  goods  between  the  different 
floors.  The  stairs  and  elevator  shafts  are  to  be  of  iron,  the  build- 
ing heated  by  steam,  and  fitted  throughout  with  sprinklers,  thus 
reducing  the  risk  of  fire  to  a  minimum.  The  main  cornice,  which 
will  directly  join  that  of  the  present  Mclntyre  building,  is  to  be  of 
copper. 

The  offices  will  comprise  one  large  public  room,  two  private 
ones,  a  large  vault,  coat  room,  lavatory,  etc.,  and  will  possess  the 
necessary  facilities  for  the  expeditious  carrying  on  of  the  large  and 
growing  business  of  this  house.  The  warehouse  will  be  exception- 
ally roomy,  convenient,  and  well  lighted  and  will  enable  goods  to 
be  shown  to  the  best  advantage. 

The  architects  are  Hutchison  &  Wood,  of  Montreal. 


94  ft.  from  the  sidewalk,  and  it  will  be  fireproof  throughout,  the 
structure  being  of  steel  and  the  floors  and  roof  fireproofed  by  The 
Expanded  Metal  and  Fireproofing  Co.'s  system,  of  Toronto. 

The  Victoria  Square  and  Craig  street  fronts  will  be  of  Bedford 
buff  limestone  from  Indiana,  the  same  as  that  which  will  be  used  in 
the  new  office  building  of  the  Grand  Trunk  Railway  on  McGill  street, 
the  walls  on  lane  in  rear  being  of  buff  brick. 

The  main  entrance,  which  will  be  from  Victoria  Square  is  to  be 
quite  handsome  for  a  building  of  this  nature.  Large  pillars  will  adorn 
each  side,  while  the  floor  will  be  of  mosaic  and  the  walls  of  the 
vestibule  of  marble.  The  windows  of  the  first  and  second  storeys 
will  be  of  plate  glass. 

The  general  and  private  offices,  which  are  to  be  handsomely  fitted 
up,  will  be  on  the  second  floor  convenient  to  the  elevator,  which 


AN  OLD  DRYGOODSMAN  GONE. 

One  of  Montreal's  most  prominent  wholesale  dry  goods  mer- 
chants passed  away  last  month  in  the  person  of  James  Johnston,  of 
James  Johnston  &  Co.,  St.  Helen  street. 

Mr.  Johnston,  who  was  a  native  of  Hamilton,  Scotland,  came 
to  Montreal  some  years  ago,  and  became  connected  with  the  dry 
goods  trade,  continuing  to  take  an  active  interest  therein  until  the 
time  of  his  death.  He  was  one  of  the  best  known  merchants  in  the 
Dominion,  and  always  took  a  keen  interest  in  anything  that  would 
advance  the  best  interests  of  his  city  and  Province. 

With  his  widow,  who  was  a  daughter  of  the  late  Andrew  Robert- 
son, chairman  of  the  Harbor  Commissioners,  and  her  family  of 
three  daughters  and  four  sons,  much  sympathy  is  felt  in  their 
bereavement. 
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Brush  &  Co.'s  Specialties. 


s<  .1  i      \i  VNUFACTURERS 


HYGEIA "    DRESS   FORMS. 


MADE    IN    SIX    LENGTHS. 

4,  6,  8,  12,   15  and  18  inches  long. 
COMBINATION   No.  I.  COMBINATION   No.  2.  PEERLESS  Sanitary  Safety   Belt. 


Sample  Orders  Solicited.    BRUSH   &   CO.,  TORONTO 


72 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


WHERE    MANY    CLOAKS    ARE    MADE. 

THE  removal,  in  May  last,  of  The  Cloak  Manufacturing  Co. 
of  Toronto,  Limited,  to  18  Front  street  east,  is  another  import- 
ant step  in  the  interesting  history  of  this  company.  The  progress 
made  by  them  since  their  formation  three  years  ago,  reads  like  an 
"  Arabian  Nights'  "  romance.  At  that  time,  the  company  occupied 
a  space  of  about  2,000  square  feet;  and  now  they  require  every  inch 
of  the  21,500  square  feet  they  have  at  18  Front  street  east.  An 
analysis  of  the  causes  which  have  brought  about  this  remarkable 
metamorphosis  emphasizes  the  fact  that  "in  business  there  is  no 
such  thing  as  luck."  The  triple  combination,  clever  designing, 
capable  management  and  ample  capital,  has  placed  them  where 
they  are  to-day — in  the  front  rank  of  Canadian  cloak  manu- 
facturers. 

A  stroll  through  their  warehouse  and  factory  is  a  liberal  educa- 
tion in  modern,  up-to-date  manufacturing  and  merchandise.  The 
ground  floor  is  divided  into  offices,  show-room  and  shipping  depart- 
ment. The  show-room  itself  is  tastefully  furnished  ;  but  what 
chiefly  attracts  the  visitor's  attention,  is  the  beautiful  varied 
display  of  ladies'  mantles  and  suits.  There  are  over  200  different 
styles  to  choose  from  ;  and  these  are  the  powerful  magnets  which 
have  irresistibly  drawn  the  trade  from  all  sections  of  Canada  and 
built  the  business  up  to  its  present  proportions. 

The  second  floor  is  used  as  a  stock-room,  and  here  over  10,000 
jackets  are  hung  up  awaiting  shipment.  About  500  finished  garments 
are  received  daily  into  this  department  from  the  factory,  and  a  still 
larger  number  is  shipped  daily  from  it  to  merchants  throughout  the 
Dominion. 

The  third  floor  contains  the  cutting  department.  Six  cutters 
are  kept  constantly  employed,  and  the  whirr  of  the  electric  knife 
makes  brisk  and  pleasant  music  as  it  carves  its  way  through  40  or 
50  thicknesses  of  cloth.  The  pressing  and  the  trimming  depart- 
ments are  also  on  this  floor,  and  it  is  there  that  the  company's  staff 
of  examiners  are  kept  on  the  hustle,  minutely  inspecting  every  gar- 
ment before  it  is  sent  to  the  stock-room — any  coat  in  which  their 
critical  eyes  detect  a  fault  is  immediately  sent  back  for  correction. 

On  the  fourth  and  top  flat,  are  the  operators  and  finishers,  and 
here  is  as  busy  a  spot  as  you  will  find  in  all  Toronto.  Over  250 
hands,  male  and  female,  are  diligently  engaged  turning  out  the 
high-class  garments  which  have  made  and  preserved  this  company's 
enviable  reputation.  From  top  to  bottom  the  establishment  is  run 
on  thorough  business  principles,  and,  from  all  appearances,  it  is 
still  destined  to  grow  and  flourish  as  one  of  Toronto's  leading  and 
solid  manufacturing  industries. 


BONUS    TO    SHIRTMAKERS. 

The  town  council  of  Lachine  are  evidently  anxious  to  make 
that  place  a  manufacturing  centre,  their  latest  effort  in  that  direction 
being  the  voting  of  520,000  as  a  bonus  to  Sloeman  &  Co.,  shirt  and 
overall  manufacturers,  of  St.  Lawrence  street,  Montreal,  to  induce 
them  to  move  their  plant  to  Lachine.  The  consideration  is  that  all  the 
employes  of  the  company  must  live  in  Lachine.  It  is  understood 
that  the  company  have  accepted  the  proposition  and  will  immedi- 
ately construct  a  new  building  of  wood  and  stone,  three  storeys 
high,  and  costing  in  the  neighborhood  of  #30,000. 


AN    ELABORATE   EXHIBIT. 

In  the  advertisement  of  S.H.  &  M.  skirt  bindings  in  this  issue, 
a  photo  of  the  exhibit  of  these  goods  that  will  be  made  at  the 
Toronto  Industrial  Fair  is  reproduced.  This  exhibit,  which  is  a 
duplicate  of  one  made  at  the  St.  Louis  Exposition,  is  to  be  one  of 
the  most  elaborate  that  has  ever  been  made  at  the  Toronto  Fair. 
Nine  hundred  feet  of  floor  space  in  the  main  building  has  been 
allotted  for  it.     The  automatic  dancing  figure  on  top  of  the  globe 


will  be  life  size.  The  globe  will  be  eight  feet  in  diameter,  and,  as 
it  will  be  made  so  as  to  continually  revolve,  its  500  small  incandes- 
cent lights  will  create  a  wonderful  effect.  The  ornamental  base 
will  be  of  plaster  of  paris.  The  height  of  the  exhibit  will  be  about 
30  feet.  All  the  many  varieties  of  S.H.  &  M.  bindings  will  be 
shown  in  quantities,  and  their  practical  value  demonstrated  bv  three 
of  the  expert  demonstrators  now  on  the  road  with  these  goods. 


THE  OUTLOOK  FOR  LACES. 

IT  IS  firmly  believed  that  the  trade  will  experience  a  great  demand 
next  season  for  laces  in  their  various  styles.  All  will  agree  that 
we  in  Canada  follow  the  European  and  American  styles.  And  the 
proof  of  the  assertion  that  next  Spring  will  see  a  big  business  in  laces 
is  that  Europe  is  experiencing  a  wonderful  trade  in  this  line,  and  the 
manufacturers  are  preparing  for  still  larger  things  for  the  coming 
Summer. 

"  We  do  not  approve  of  misleading  our  customers  for  the  sake 
of  trade,"  said  a  member  of  the  firm  of  Kyle,  Cheesbrough  &  Co., 
"  but  it  is  our  honest  conviction,  if  40  years  of  experience  goes  for 
anything  in  Canadian  trade,  that  from  what  we  can  see  and  read  of 
in  the  world's  centres  and  leading  books  of  fashion,  that  our  cus- 
tomers will  be  certainly  safe  in  buying  liberally  for  the  next  year  or 
two  large  bills  of  laces  to  supply  the  demand  that  they  will  experi- 
ence. We  are  showing  the  largest,  finest,  and  most  complete  range 
ever  shown  to  the  trade  in  Canada.  This  may  seem,  perhaps,  an 
exaggerated  statement.  But,  if  the  trade  will  only  kindly  favor  our 
salesmen  with  a  look,  we  are  sure  they  will  be  convinced  that  the 
above  is  correct.  We  would  suggest  for  leading  lines  a  good 
assortment  of  wave  insertions.  These  are  shown  in  many  beautiful 
designs,  both  in  French  valenciennes  and  plauen  goods  ;  also  in 
black  and  cream  silk  chantilly  makes  and  allover  nets.  These  are 
shown  in  the  various  makes  of  valenciennes,  plauen,  oriental, 
chantilly  and  nottingham  cottons. 

"The  latest  '  mode de  Paris '  is  a  complete  lace  dress  made  over 
a  ground  of  silk  or  other  fabric.  These  can  be  had  in  all  styles  and 
prices  from  our  range,  as  we  have  the  allovers,  insertions  and 
various  widths  in  edgings  to  match.  We  trust  that  the  trade  will 
bear  these  few  remarks  in  mind  and  give  us  a  look.  That's  all  we 
ask." 

Kyle,  Cheesbrough  &  Co.'s  advertisement  will  be  found  on 
page  19. 

SITUATIONS  VACANT. 

WANTED— A  CAPABLE,  AMBITIOUS  MANAGER  FOR  RETAIL 
clothing  department.  One  with  intelligence  and  push  who  can  also 
co-operate  in  the  buying.  Also  a  well  equipped  and  experienced  man  to 
manage  our  dry  goods  department,  take  charge  of  help  and  assist  in  the  de 
velopment  of  the  business.  To  men  of  ab  >ve  accomplishments  we  can  offer 
positions  which  will  afford  good  chances  of  advancement.  Business  located  at 
San  Antonio,  Texas.     Address,  A.  Joske,   22  Howard  Street,  New  York  City. 


«£ 


CATCH  PHRASES^IDEAS. 


A  Utile  book  worth  its  weight  w  gold 
To  All  who  Write  Adj,  Show  Cards,  Cir- 
culars or  other  Business  Literature. 
The  price  is  50p,  but  you  can  get  it 
»■  1%  p  p   by  simplv  filling  out  one  of  our 
LUhU    blanks,   which   will    be    sent  you 
1 1  La  Ik   promptly  on  request.    Address 
The  Advertising  World,  Columbus,  Ohio. 


s> 


MONTREAL  FRINGE  AND  TASSEL  WORKS. 

Tubular,  Soutache  and  Fancy  Braids. 
Barrel  Buttons,  Cords,  Dress  Gimps  and  Fringes. 

Our  factory  is  large  and  well  equipped,  and  we  are  prepared 
to  meet  all  reasonable  competition. 
Remember,  this  is  the  oldest  and  original  "  Fringe  and  Tassel  Works  "  of  the  Dominion. 

MOULTON  &  CO.,  Proprietors,  12  St.  Peter  St.,  MONTREAL 
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BOECKHS' 


Adjustable  Display  Cables 

EASILY    ADJUSTED    TO    ANY    ANGLE    AND    ADAPTED    TO    ANY 

LINE    OF    BUSINESS. 


Space  is  valuable,  the  Adjustable  Table  saves  it. 

Your  best   salesman  is   the   one   who  sells  the  most 
goods  at  the  least  cost. 

Can  be  utilized  as  a  table,  bookshelf,  hat  rack,  flower 
stand,  display  table— either  for  business  or  private  use. 

Send  for  illustrated  booklet  giving  full  description  of 
this  useful  and  ornamental  article. 

Patented  in  Canada.  Great  Britain,  United  States  and  all  other  Countries. 


Boeckh  Bros.  &  Company 


MANUFACTURERS 


MONTREAL  BRANCH, 

1  and  3  De  Bresoles  St. 


Head  Office,  8o  York  St.,     TORONTO,      CANADA 


We  invite  you  to  visit  our  Table  Show  Rooms  at  88  York  Street. 
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A    BARGAIN    DAY    HOTEL. 


BY    TOM    SWAI.WEI.L. 


THE    BONNYCASTLE    HOTEL,    what  a   nice,   clean,    com- 
fortable old  place  it  used  to  be  ! 

It  was  an  old-fashioned  house — rag  carpets  on  the  floor,  open 
fireplaces,  a  bunch  of  fresh  cut  flowers  on  the  dining-room  table, 
good  cut  glass,  finest  of  table  damasks  and  napkins — no  pretentious 
display.  The  food  was  well  cooked  ;  in  fact,  there  was  an  air  of 
refinement  and  solid  comfort  about  the  house,  and  every  traveler 
acknowledged  the  Bonnycastle  House  was  a  treat,  a  luxury  and  a 
home. 

A  couple  of  years  ago  the  old  house  changed  hands — and  all 
things  became  new.  New  people,  new  furniture,  new  'bus,  new 
everything. 

What  a  gay  and  festive  place  the  old  house  became.  Mrs. 
Gilflory,  the  "new  woman,"  was  a  hustler.  In  place  of  the  old 
rag  carpet  we  got  brussels  (?)  from  the  department  store.  When 
it  was  new  it  looked  like  the  Garden  of  Eden.  It  was  the  50c. 
kind  for  39c. — a  snap,  a  bargain  and  a  beauty. 

We  dropped  off  the  other  day,  after  an  absence  of  18  months. 
Alas  !  the  change  ! 

The  Garden  of  Eden  carpet  (the  39c.  kind)  we  at  first  admired 
so  much  is  now  faded  and  worn.  The  lovely  bright  flowers  are  a 
thing  of  the  past.  It  was  a  bargain  day  brussels  when  it  came  to 
Bonnycastle  House  ;  to-day  it's  a  rag. 

Then  the  spring  blinds.  When  they  are  up  it's  easy  to  get 
them  down  ;  but  when  they  are  down  it's  impossible  to  get  them 
up.  We  might  remark,  Mrs.  Gilflory  bought  the  blinds  bargain 
day  for  39c.  Like  most  bargain  day  fakes  they  are  a  delusion  and 
a  snare.     Vanity  !  vanity  !  !  and  vexation  of  spirit. 

She  also  put  up  in  the  bedrooms  some  hat  racks.  They  were 
nineteen-centers  ;  most  of  them  are  in  the  driving  shed  now  where 
the  hens  roost  and  the  cocks  crow. 

That  lovely  red,  blue  and  gold  plush  parlor  set  of  furniture. 
Dear  !  dear  !  It  was  the  glory  of  all  beholders  !  Mrs.  Gilflory 
couldn't  sleep  at  first  thinking  about  it ;  but  now — look  at  it  now  ! 
It's  a  wreck.  It  cost  $39. 99  bargain  day.  The  $60  kind,  you 
know.  The  back  of  the  sofa  is  off  ;  the  casters  are  off  the  chairs  ; 
the  straw  stuffing  is  peeping  through  the  plush.  The  centre  table 
in  the  parlor  had  lovely  gold  feet,  "crow's  feet  kind,"  you  know. 
They  are  black  now.  But  then,  what  can  you  expect  ?  It  was  a 
bargain  day  bargain  too. 

We  notice  a  great  change  in  the  dining-room  too.  Faded 
finery  and  worn  out  bargain  day  trash — the  "silver"  teaspoons 
are  now  a  dull  lead  color.  In  the  old  days  we  had  our  mustard 
mixed  fresh  every  meal,  and  put  in  a  pretty,  delicate  china  mustard 
pot.  But  now,  why  we  have  a  silver  (?)  cruet  stand — $2.58  ; 
regular  $6  kind.  How  lovely  it  did  shine  at  first,  but  to-day  it's 
common  pewter,  a  monument  of  folly.  Mustard  in  layers,  start- 
ing seal  brown  at  bottom  and  getting  gradually  light  towards  the 
top.  The  other  day  the  top  layer  of  mustard  was  actually  wearing 
a  moustache. 

Finery  ! — cheap  bargain  day  finery  ;  dirty  red  bargain  day 
cotton  napkins  put  up  in  bargain  day  tumblers  all  over  the  table. 
Paper  flowers !  Bargains  again.  Dear,  dear — and  look  at  the 
cream  and  sugar  bowls,  once  silver,  now  plated  ! 

Bargains  !  Bargains  !  everywhere.  Seven  napkins,  stiff  as 
shingles,  12  inches  square  ! 

The    damask  tablecloth  must  have  also  been  a  bargain,  a  dead 


bargain,  too,  at  that,  for  we  can   see  the  bare  table  through  it. 
Supposed  to  be  linen,  but  it  really  became  jute  in  washing. 

The  pictures  on  the  wall  are  the  only  articles  that  have  stood 
the  test  of  time.  Everything  else  is  shabby,  faded,  worn  and 
tarnished. 

But,  worse  than  all,  Mrs.  Gilflory,  being  such  a  lover  and 
admirer  of  the  departmental  store,  it  has  come  to  pass  that  the  local 
storekeepers  will  not  come  to  the  house.  They  say — and  say  truly — 
let  Mrs.  Gilflory  look  for  her  trade  where  she  looks  for  her  bargains. 
So  travelers  are  all  quitting  the  dear  old  house  they  loved  so  well — 
and  the  world  moves  on. 


THE    NEW    DYEING    CO.'S    DIRECTORATE. 

THE  first  general  meeting  of  stockholders  of  The  Colonial 
Bleaching  and  Printing  Company,  Limited,  was  held  in  the 
company's  offce,  Board  of  Trade  Building,  Montreal,  on  Tuesday, 
July  25,  when,  after  the  adoption  of  by-laws  and  disposal  of  other 
business,  the  election  of  a  board  of  directors  was  proceeded  with, 
resulting  as  follows  :  H.  S.  Holt,  Alphonse  Racine,  Frank  Paul, 
E.  N.  Heney,  Archibald  Mclntyre.  George  F.  Hartt,  W.  T. 
Whitehead.  At  a  meeting  of  the  board  held  immediately  after, 
H.  S.  Holt  was  elected  to  the  presidency,  and  A.  Racine  to  the 
vice-presidency. 

P.  C.  Shannon,  for  many  years  the  secretary-treasurer  of  The 
Dominion  Cotton  Mills  Co.,  was  appointed  to  a  like  position  with 
The  Colonial  Co.  W.  T.  Whitehead  becomes  managing-director, 
A.  W.  Cochrane  will  have  control  of  the  selling  department,  and 
William  Herrick  will  be  works  manager. 

The  company  have  secured  a  splendid  site,  fronting  on  St. 
Ambroise  street,  on  the  bank  of  the  canal,  in  the  town  of  St.  Henri, 
where  they  will  build  a  structure  of  the  most  modern  type  for  manu- 
facturing purposes.  The  main  building  will  be  400  feet  in  length, 
and  60  feet  wide,  having  two  wings,  each  150  x  60  feet.  The  main 
structure  and  the  additions  will  be  two  storeys  high,  of  solid  brick, 
and  equipped  with  all  the  necessary  appliances  to  insure  perfect 
sanitary  conditions,  and  protection  against  fire.  With  a  view  to 
this,  the  boiler-rooms  are,  according  to  the  approved  plans, 
detached  from  the  main  buildings.  Electricity  and  steam  will  be 
employed  to  furnish  the  motive  power,  and  gas-engines  of  the  latest 
pattern  will  be  used  to  operate  some  of  the  special  machines. 

The  plant  which  the  company  propose  to  establish  will  be  the 
only  one  of  its  kind  in  the  Dominion  of  Canada,  and  should  prove 
a  valuable  acquisition  to  local  manufacturing  industries.  The 
concern  is  absolutely  independent,  inasmuch  as  they  did  not  ask  for 
or  receive  a  bonus  to  locate  in  St.  Henri,  nor  are  there  any  terms 
by  which  the  company  are  otherwise  bound.  However,  it  comes 
from  reliable  authority  that,  so  far  as  it  is  possible,  local  labor  will 
be  employed,  and  W.  T.  Whitehead,  of  the  directorate,  announces 
that  the  cotton  mills  of  Montreal  and  its  immediate  vicinity  will 
have  the  first  bid  to  furnish  the  raw  material. 

The  contracts  for  the  building  have  been  given  out  and  the 
purchase  of  machinery  arranged  for.  It  is  expected  that  the 
buildings  will  be  completed  and  machinery  placed  by  November  1, 
and  the  mill  be  running  early  in  the  new  year. 

The  value  of  the  annual  output,  it  is  announced,  will  aggregate 
$600,000,  but  this  will  be  materially  increased  as  the  business 
warrants  it.  From  the  outset  not  less  than  100  persons  will  be 
given  permanent  employment.  The  product  of  the  concern  will  be 
sold  principally  in  the  Dominion  of  Canada,  but  a  considerable 
portion  will  also  be  sent  to  Australia  and  the  markets  of  the 
colonies.  The  company  will  do  a  general  printing,  dyeing,  and 
finishing  business,  principally  in  cotton  goods. 
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STOREY 

Fall  Trade. 

Gloves  and  mittens. 


New  and  desirable  lines. 


moccasins  and  $boc  Pac$. 


Durable  and  well  made. 


Gravelling  Bags. 


The  latest  designs. 


It  will  certainly  tie  to  the  advantage  of  the  trade  to  see  our 
samples  before  orders  are  placed.  We  offer  unexcelled 
values.  Should  our  travelers  miss  you,  inquirii  s  by  mail 
will  receive  prompt  and  careful  attention. 


OP.  Ij.  Stony  $  Son 

THE  CLOVERS  OF  (ANA&A 

ACTON.   ONT. 


SYSTEMATIC 
SAVING 


%cf>       <j£       <J£ 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W.  C.   MACDONALD, 

Actuary 


J.  K.  MACDONALD, 

Managing  Director 


Gents'  Umbrellas. 


NOTHING  DECEPTIVE 


ABOUT 


+ 


ONE  RAINY  DAY 

soon  reduces  your  stock. 

We   can   ship   orders    same    day  as   re- 
ceived.      All   prices,  $4.50    to 
$100.00   per   dozen. 


The  living  Umbrella  Co. 


Limited. 


Manufacturers 

20  Front  St.  W.  ...  TORONTO 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1899  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 
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IF©ir  WbArad& 


OB/  EJ&mmes.  <DD^>s'<n>trt".' 


Our "  Good  Advertising "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have 
selected  as  its  conductor  is  well-known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who 
desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  advertising  methods,  or  his  advice  on  any  advertising  subject 
can  have  it  or  both  entirely  free  of  charge  by   writing  to  him  in  care  of  this  journal. 


If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication, 
by  the  subscriber's  name. 


But    all  requests  should  be  accompanied 


WG  MURPHY  &  CO.,  Carberry,  sent  me  a  letter  in  which 
.  they  state  that  they  have  sent  me  some  newspapers  con- 
taining copies  of  their  advertisements  for  criticism.  Advertising 
matter  for  criticism  in  this  department  should  always  be  enclosed 
in  the  envelope  containing  the  letter  requesting  the  criticism, 
otherwise  the  advertising  matter  is  likely  to  go  astray.  This  is 
evidently  what  happened  to  the  newspapers  containing  Murphy 
&  Co.'s  advertisements. 


The  following  letter  from  an  Eastern  Ontario  dry  goods  retailer 
speaks  for  itself : 

Ontario,  July  5,  1899. 

Editor  Good  Advertising  Department, — I  am  thinking  of  changing  my 
business  from  part  credit  to  straight  cash.  Can  you  give  me  any  hints  how 
such  a  change  should  be  advertised  ?  Should  I  make  the  change  without 
notice?     If  not,  how  much  notice  ought  I  to  give? 

I  read  your  articles  each  month  with  a  great  deal  of  interest. 

Yours  truly, 

Inquirer. 

With  only  the  meagre  details  given  me  by  "  Inquirer  "  I  feel 
that  I  am  not  in  a  position  to  write  very  intelligently.  I  am  clear, 
however,  on  the  following  points  :  1.  That  a  cash  trade,  where  it 
can  be  done,  is  always  better  than  a  credit  or  part  credit  trade.  I 
shall  pass  over  this  point  quickly,  as  "Inquirer"  has  evidently 
decided  that  a  cash  trade  can  be  done  in  his  locality.  2.  Any  im- 
portant change  in  a  business  nearly  always  furnishes  a  peg  on 
which  a  good  deal  of  advertising  can  be  hung.  Up-to-date  mer- 
chants are  always  looking  for  a  good  excuse  for  a  special  sale.  It 
is  found  that  it  pays  to  do  this.  But  the  difficulty  in  advertising  a 
change  from  credit  to  cash  lies  in  the  fact  that  the  new  policy  will 
make  for  lower  prices  to  the  consumer.  How  then  can  one  get 
the  consumer  to  come  and  buy  in  advance  of  the  adoption  of  the 
new  policy  ?  And  should  a  long  notice  of  the  change  be  given  or 
only  a  short  one  ?  If  such  a  business  as  "  Inquirer's"  were  mine 
I  think  I  should  advertise  somewhat  as  follows  : 


WILLIAM  SMITH  &  CO. 


WILLIAM  SMITH  &  CO. 


30  days  Notice 
of  an  Important  Change. 

Thirty  days  from  next  Monday  this  store  will  change  from  a  part-c  redit 
part-cash  store  to  a  CASH  store.  We  have  had  this  change  in  mind  for  some 
time  and  only  waited  for  the  right  opportunity.  With  the  present  good  times 
and  the  abundance  of  ready  money  the  opportunity  is  here. 

WHY  WE  MAKE  THE  CHANGE. 

It  is  a  double-headed  reason.  We  figure  in  it  and  you  figure  in  it.  It 
means  economy  in  buying  and  selling  for  us  ;  it  means  money-saving  for 
you.  It  means  that  Mr.  READY-MONEY  can  do  better  for  you  than  Mr, 
CREDIT.  Mr.  Ready-Money  says  :  "I  buy  for  cash  and  therefore  I  buy  for 
less  money  than  does  Mr.  Credit ;  I  make  no  bad  debts  ;  I  lose  nothing  for  in- 
terest charges  for  outstanding  accounts;  I  don't  have  the  expense  of  book 
keeping.  I  can  therefore  sell  you  goods  at  a  lower  price  than  Mr.  Credit  does.'  ■ 
Mr.  Credit,  on  the  other  hand,  says  :  "  It  is  true  that  it  costs  me  a  little  more 
to  buy  and  a  little  more  to  carry  on  business,  but  I  give  you  the  accommoda- 
tion of  credit  and  you  can  therefore  afford  to  pay  a  little  more  for  your 
goods."  We  believe  in  the  doctrine  of  Mr.  Ready-money,  and  have  cast  in 
our  lot  with  him.  We  know  it  will  pay  you  to  do  the  same.  We  estimate 
that  you  will  save  from  5  to  10  per  cent. 

To  inaugurate  our  new  policy,  and  to  show  you  Mr.  Ready-Money's 
good-will,  we  will  (commencing  next  Monday  morning)  take  off 

A  DISCOUNT  OF  10  PER  CENT.  ON  ALL  CASH 

PURCHASES  MADE  IN  OUR  STORE  DURING  THE  NEXT 

THIRTY  DAYS. 

Farm  produce  will,  of  course,  be  taken  as  cash  at  highest  market  prices, 
but  anyone  wanting  goods  charged  will  lose  the  10  per  cent,  discount.  After 
the  thirty  days  are  up  no  goods  will  be  sold  except  for  cash  or  its  equivalent  in 
arm  produce  ;  no  accounts  will  be  opened  for  anyone.  When  the  sale  is  over 
all  goods  left  on  hand  will  be  re-marked  on  a  READY-MONEY  basis.  All 
goods  received  into  stock  after  the  sale  is  over  will  be  marked  on  the  same 
basis.  And  so  shall  we  change  from  the  old  to  the  new.  We  know  that  you 
will  never  want  to  go  back  again  and  that  we  shall  never  want  to  go  back  again. 

THREE  DAYS  MORE  TO  THE  COMMENCEMENT  OF  THE 

GREAT  SALE.     LOOK  FOR  OUR  AD.  NEXT 

MONDAY  MORNING. 


WILLIAM  SMITH  &  CO. 


Dry  Goods 


Smithville 
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'  I  The  Watson,  Foster  Co. 


^ 


Limited 


Manufacturers  of  every 
grade  of 


Montreal,  Canada 


WALL  PAPERS 


it 


To  the  Trade: 

We  will  soon  offer  our  line 
for  1899-1900.  We  believe  it  will 
far  surpass  any  of  our  previous 
productions  in  design,  coloring 
and  general  attractiveness,  since 
it  is  the  product  of  better  skill 
and  wider  experience  than  prior 
lines. 


BWHTHWH 


Among  the  Speoial  Features  may  he  mentioned  : 

IM|)~DAIMQ Most  complete  assortment  of   shades  with 

■■»*J'»'*,,»*'  the  largest  number  of  match  Flitter  Friezes 

in  blended  effects  ever  shown  in  Canada. 


21-INCH  PAPERS 


In    flats,    Plain   Varnish    Golds,    Embossed  Varnish    Golds, 
on  14,  16  and  24-oz.  stock. 

Embossed  Pulp  Effects — A  neat  novelty  specially  adapted 
for  dining-rooms,  halls  and  libraries. 


Note. 


In  order  to  put  all  our  Ontario  customers  on  an  equal  footing  as  to 
"freight,  we  have  decided  to  equalize  freight  with  Toronto  for  towns 
West  of  Belleville,  and  West  and  North  of  Toronto. 


$ 

i 
t 

t 
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GOOD  ADVERTISING     Continued. 


WILLIAM  SMITH  &  CO. 


WILLIAM  SMITH  &  CO. 


The  Great  Cash  Sale 

Commences  To=day. 

This  is  the  day  when  Mr.  Ready-money  starts  in  to  show  what  he  can  do 
for  the  people  of  Smithville  and  vicinity.  Just  think  of  it— 10  per  cent,  off 
everything  in  our  stock  !  All  our  goods  are  marked  in  plain  figures  at  our 
part-cash,  part-credit  prices,  and  the  10  per  cent,  is  deducted  when  cash  pur- 
chases are  made.  Goods  charged  will  be  entered  at  the  marked  prices  to  those 
who  have  accounts  with  us.  This  is  for  the  next  30  days  only.  No  new 
accounts  will  be  opened,  because,  after  6  o'clock  this  morning,  this  store  will 
practically  be  a  cash  store. 

A  new  era  for  Smithville  will  commence  to-day. 

But  don't  take  our  say-so  for  it ;    come  and  see  for  yourself. 


WILLIAH  SniTH  &  CO. 

Dry  Goods  :  -  :  Smithville 


WILLIAM  SMITH  &  CO. 


WILLIAM  SMITH  &  CO. 


King  Cash  Brought  a 
Great  Crowd  Yesterday. 

FROM    40    MILES   AROUND    THEV    CAME. 

Some  came  by  train,  some  on  horseback,  some  in  carriages,  some  in 
wagons,  some  on  bicycles  and  some  on  foot — anyway,  anyhow,  what  matter 
it  so  long  as  they  got  here!  The  money-saving  that  comes  from  CASH 
dealings  was  the  magnet  that  drew  them.  And  that  they  were  not  dis- 
appointed in  their  expectations  the  many  expressions  of  gratification  heard 
on  every  side  amply  proved. 

The  great  sale  will  continue  from  day  to  day  till  the  end  of  the  30  days 
Remember,  the  10  per  cent,  discount  applies  to  everything  in  our  store  sold  for 
cash  !  The  goods  are  all  marked  in  plain  figures  at  our  regular  prices  (which 
have  always  been  low  prices),  and  the  discount  is  taken  off  when  the  pur- 
chase is  made. 

Silks,  Dress  Goods,  Linens,  Woollens,  Smallwares,  Fancy  Goods,  Women's 
and  Children's  Garments,  Millinery,  Gloves,  Laces,  Ribbons,  and  everything 
else  in  Dry  Goods  at  cash  prices,  and  even  less  than  cash  prices. 

LOOK  OUT  FOR  OUR  ADVERTISEMENT  EACH  DAY. 


WILLIAM  SMITH   &   CO. 

Dry  Goods  :  -  :  Smithville 

*        *        * 

One  of  the  troubles  of  advertisers  is  the  difficulty  they  usually 
have  with  printers.  While  it  may  not  be  so,  yet  it  seems  to  me 
that  printers  get  into  a  rut  more  naturally  and  more  completely 
than  any  other  class  of  mechanics  with  which  I  am  acquainted. 
This  seems  all  the  stranger  to  me,  as  printers  as  a  rule  are  of  more 
than  average  intelligence.  I  think  that  most  of  the  trouble  arises 
from  the  fact  that  very  few  printers  have  sufficient  artistic  taste. 
Very  few,  for  example,  seem  to  realize  that  the  finest  artistic  effects 
are  achieved  through  simplicity.  Left  to  himself,  the  average 
printer  will  fill  up  an  advertisement  with  as  many  sorts  of  both 
plain  and  fancy  types  and  ornaments  and  such  like  as  the  office 
affords.  The  result  is  usually  fearful  and  wonderful  to  behold, 
and,  sad  to  say,  the  average  advertiser  is  quite  satisfied.  The 
average  advertiser  knows  even  less  about  such  things  than  the 
average  printer,  and  the  printer  probably  has  a  profound  contempt 
for  him.  By  and  bye  an  advertiser  bobs  his  head  up  over  the 
surface  of  the  dead  level  of  mediocrity  and  begins  to  think  for  him- 
self. Instead  of  being  willing  to  have  seven  or  eight  styles  of 
type  and  half  a  dozen  ornaments  in  a  small-sized  advertisement,  he 
thinks  that  two  styles  of  type,  or  three  at  the  most,  are  enough  for 
his  purpose,  and  he  probably  does  not  want  any  ornaments  at  all. 
So  long  as  he  took  what  the  printer  gave  him  there  was,  of  course, 
no  trouble,  and  the  seven  or  eight  kinds  of  type  and  the  big  crop 
of  ornaments  made  their  regular  appearances.  But,  as  I  say,  he 
begins  to  question  the  printer's  mode  of  doing  things,  and  the 


trouble  commences.  The  printer  is  obstinate  (as  most  printers 
seem  to  be)  and,  in  some  instances,  he  even  questions  the  right  of 
the  advertiser  to  have  what  he  pays  for.  The  advertiser  insists, 
and  keeps  on  insisting.  Finally,  in  disgust  he  takes  his  work  to 
some  other  office  and  has  to  go  through  the  same  old  fight  once 
more.  Often,  from  very  weariness  he  gives  in  and  the  seven  or 
eight  styles  of  type  and  multiplicity  c-f  ornaments  again  make  their 
undisturbed  bow  to  the  public.  If  the  advertiser  is  a  man  of  great 
diplomatic  talent  and  has  an  iron  nerve  and  a  greatly  developed 
bump  of  perseverance,  he  finally  conquers  the  obdurate  printer,  or 
else  finds  a  printer  who  really  does  know  how  to  print.  And  when 
he  finds  him  he  usually  knows  enough  to  tie  up  closely  to  that 
printer's  shop. 

A  good  printer  with  artistic  taste  can  be  a  great  help  to  the 
advertiser.  I  was  much  struck  with  this  fact  when  recently  listen- 
ing to  an  address  on  advertisement  printing  by  Theodore  S.  De 
Vinne,  of  The  Century  Press,  New  York.  The  point  that  impressed 
me  most  in  what  Mr.  De  Vinne  said  was  his  insistence  on  simplicity 
as  the  thing  to  be  most  earnestly  desired  and  aimed  at  by  the 
printer. 

But  what  is  one  to  do  when  the  ' '  intelligent  compositor  ' '  thinks 
otherwise  and  won't  learn  anything  different  ?  Probably  as  good 
a  way  as  any  is  to  have  a  plentiful  supply  of  good  cigars  in  your 
pockets  when  you  visit  him  in  his  lair. 


CHAT    WITH    A    REGINA    MAN. 

Mr.  Thomas  P.  Malone,  manager  of  the  general  business  of 
McCarthy  &  Co.,  Regina,  N.W.T.,  has  been  in  Toronto  this  week. 
Mr.  Malone,  who  has  been  suffering  from  nervous  prostration, 
induced  by  overwork,  has  been  away  from  Regina  during  the  past 
six  months  in  search  of  health,  and  it'  is  gratifying  to  know  that  he 
has  found  it.  During  the  last  three  weeks  he  has  been  taking  a 
bicycle  tour,  accompanied  by  his  camera,  through  New  York  State 
and  the  Niagara  Peninsula.    He  reached  Toronto  on  Saturday. 

He  said  his  information  from  Regina  in  regard  to  the  crops 
was  favorable.  "  The  crops  in  our  district  are  often  uncertain," 
he  explained,  "  but  we  have  had  good  crops  for  three  or  four  yeais 
now.  The  dairying  industry  is  developing  rapidly,  particularly  in 
regard  to  creameries,  which  are  a  grand  thing  for  the  business 
men,  as  well  as  for  the  farmers.  You  see,  the  creameries  pay  the 
farmer  every  month  for  the  milk  they  buy  from  him,  and  the 
farmer,  in  turn,  is  able  to  pay  the  business  man  for  the  goods  he 
has  bought  from  him." 

Last  Fall,  McCarthy  &  Co.  moved  into  newer  and  larger 
premises.  They  have  three  stores,  which  are  connected  with  each 
other  by  archways.  These  three  stores  have  a  combined  frontage 
of  over  80  feet,  and  the  depth  is  75  feet.  The  stores  have  a 
floor  space  of  5,000  square  feet.  The  firm  carry  dry  goods,  cloth- 
ing, hats  and  caps,  boots  and  shoes,  fur  goods  and  groceries. 
It  is  probable  that  a  stock  of  millinery  will  be  added  eventually. 


A   PLACE    FOR   PLEASURE-SEEKERS. 

A  neat  little  booklet  has  just  been  issued  by  the  New  Brunswick 
Tourist  Association  descriptive  of  St.  John  and  the  Maritime  Pro- 
vinces, to  bring  to  the  notice  of  the  health  and  pleasure-seeking 
public  the  many  advantages  of  climate  and  condition  which  are 
here  to  be  enjoyed.  This  booklet  will,  no  doubt,  come  as  a  reve- 
lation to  many  who  are  ignorant  of  the  beauty  of  Acadian  scenery, 
the  abundance  of  fish  and  game,  and  the  rare  climatic  features  of 
this  country;  it  is,  in  truth,  the  Paradise  of  the  angler  and  general 
sportsman.  The  West  Canadian  tourist  should  visit  this  section  of 
our  Dominion  in  preference  to  any  American  seaside  resort.  In 
fact,  the  Americans  themselves  are  showing  a  preference  for 
Canada. 

The  booklet  itself  is  an  admirable  specimen  of  the  printer's 
art,  and  is  a  credit  to  the  publishers. 
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DON'T 

HOLD 

BACK 

THAT 

INQUIRY 

FOR 

INFORMATION 


PERHAPS   you  een   oui    advei 

tisemenl  before,  and  made  up  your 

mind  to  look  into  the  matter  of  a  busi- 
ness education.  You  put  it  off  for  a 
time.  Don't  delay  any  longer.  Busi- 
ness is  on  the  boom.  Business  hands 
and  business  heads  are  wanted  along 
every  line.  Prepare  to  be  on  the  crest 
of  prosperity's  wave.  Learn  Shorthand, 
Bookkeeping,  or  Telegtaphv. 

Central  Business  College 

TORONTO,  ONT, 

W.  H.  SHAW,  Principal. 


Ho  Handles  a  Good  Line 
Who  Handles 

Crompton  Corsets 

Inferior  stays  are  "  fated  for  destitution," 
and  the  worst  of  it  is  they  not  only  de- 
stroy themselves,  but  they  destroy  the 
figures  of  their  wearers.  Discriminating 
purchasers  have  confidence  in  Cromp- 
ton  Corsets  which  are  ready  sellers. 
No  corsets  upon  the  market  bear  such  dis- 
tinguishing features  of  merit  as  : 

The  Victoria, 
Contour,  Queen  Moo, 
Magnetic  and  Yatisl  Corsets, 

and  the  celebrated 
Hygeian  Waists, 

Manufactured  by 

The  Crompton  Corset  Co. 

Limited 

Toronto.  Ont. 


w 


Head  Office 


ESTERIN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AND 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000.000.00 
2.320.000.00 
2.300.000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


Newspaper 
Information 


We  can  supply  you  with  the  comments  of  the  news- 
papers on  any  subjects  that  interest  you.  Personal 
items,  political  articles  ;  in  fact,  anything  that  appears 
in  any  Canadian  publication  can  be  procured  from  us. 
We  read  the  newspapers  for  you  better  and  cheaper 
than  you  could  do  it  yourself.  Send  a  post  card  for 
particulars. 


THE   PRESS  CLIPPING    BUREAU 


Telephone  Main  1355. 


505  Board  of  Trade  Bldg.,  MONTREAL,  QUE 
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Patent  Lock  Stitch  Hose 

For  MEN,  WOMEN  and  CHILDREN. 

10  FOLD  KNEES  and  6  FOLD  ANKLES. 


Buy  these  from  the  Wholesale, 
they  will  Double  Your  Hosiery 
Trade.        J*        &        &        j*       j* 


Just  Tlii 

10  FOLD 

KN 


m 


WILLIAMS  &   BELL 


MONTREAL 


80 
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Beaver  Line 


ELDER,  DEMPSTER  &  CO.'S 

Regular  Weekly  Sailings  Between 

MONTREAL  AND  LIVERPOOL 

From  Liverpool.  Steamer.  From  Montreal. 

Au«.      12 LAKE  SUPERIOR  Wed.  Aug.  30 

Aug.      19 LAKE  HURON  Wed.  Sept.    6 

Aug.      26 LAKE  ONTARIO  Wed.  Sept.    13 

Sept.      16 , LAKE  SUPERIOR  Wed.  Cct.       4 

RATES  OF  PASSAGE : 

FIRST  CABIN-Single,  842.50  to  $50.00.    Return,  $80.00  to  $90.00.     SECOND  CABIN- 
Single,  $32.50.     Return,  $61.7'.     STEERAGE— Outward,  $22.50.     Prepaid,  $24.00. 

For  further  particulars  aato  passage  or  freight,  apply  to  any  Agent  of  the  Company  or  to 

ELDER,  DEMPSTER  &    CO.,  MONTREAL. 

The  Toronto  Patent  Agency 


Limited 


CAPITAL,     -    -    $25 ,OQO. 


W.  H.  Shaw,  Esq.,  President. 
Jos.  DOUST,  ESQ.,  Vice-President. 
J.  Arthur  McMurtry,  Sec.-Treas. 


70,  So,  Si,  82  Confederation 
Life  Building 

TORONTO,  ONT. 


General  Patent  Agents  in  procuring  Home  and  Foreign  Patents  and  all 
matters  pertaining  to  Patents  and  Patent  Causes,  also  the  buying  and  selling  of 
Patents,  and  the  organizing  and  promoting  of  Joint  Stock  Companies.  List  of 
500  inventions  wanted  and  list  of  Canadian  Patented  inventions  for  sale,  mailed 
to  any  address  free,  address 


Toronto  Patent  Agency,  Limited,    -  Toronto,  Ont. 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,        and        Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  'Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical   Dyers  and  Finishers. 
JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices-215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa. 


287  Yooge  St.,  Toronto. 


47  John  St.,   Quebec. 


THE. 


c 


ANADIAN   COLORED 
COTTON- 
MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  Agents 

MONTREAL  and  TORONTO 


CAPITAL  CITY  BUSINESS  COLLEGE. 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co  respondence  and  Proof- 
reading. Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  White's  Phonography  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00;  Bookkeeping  and  Business  Practice,  per  month,  $5.00;  Penmanship, 
per  month,  $3.00;  Night  School,  per  month,  $3.00;  Private  Lessons,  each,  $1.00.  Address, 
A.  M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts-,  Ottawa. 


HOTELS  FOR  COMMERCIAL  MEN. 

Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

**  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


The  following 

is  a  partial  list  of  the 
Goods  we  manufacture 


The  Sun  Lighting  Machine. 

(sprinkling  system.) 

The  Beacon  Acetylene  Machine. 

(immersion  system.) 

The  Simplex  Acetylene  Generator. 

(the  best  and  cheapest  machine 
made  for  supplying  a  moderate  number  of  lights.) 

The  Duplex  Acetylene  Machine. 

(the  only  machine  that  will  supply  both 
Light  and  Heat  from  one  and  the  same  machine.) 

Acetylene  Gas  Stoves  and  Ranges. 

(for  use  with  the  above  machine.) 

Special  Photographic  Apparatus. 

(beats  sunlight  for  photography.) 

The  "Crescent"  Acetylene  Burner, 
Acetylene  Gas  Meters,  etc. 

We  also  make  a  specialty  of  lighting  Towns  and 
Villages,  for  which  we  design  special  apparatus.  Our 
goods  are  all  guaranteed.     Send  for  catalogue. 

THE  ACETYLENE 
MANUFACTURING  CO. 

LIMITED 

Head  Office,  LONDON,  ONT. 

Capital,  $300,000. 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL    and   ONLY  «< 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 


TRADE 


^LLUiOlO       Others   Genuine 


MARK. 
Positively  waterproof.       When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 


ROMAN 


BERKELEY. 


Tl  TAN 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  It  having  -come  to  our  notice  that  certain  manu- 
^Hil^^HI^^^^^^  facturers  are  producing  and  advertising  imitations 
of  our  goods  under  the  name  of  "  Celluloid,'  we 
desire  to  notify  the  trade  that  the  word  "  Celluloid  "  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealers 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid.'' 


EXCELSIOR. 


SAVOY 


The  Celluloid  Company 


FIFTH   AVE 
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LUXFER 
PRISM 


windows  and  pavement  lights 
are  a  boon  to  progressive  and 
thrifty  merchants." 


EATONS-WITH  PLATE  GLASS. 

WE  REST  OUR  CASE 

upon  a  comparison  between  the  amount  required  to  light  your 

store  with  Luxfer  Prisms  and  the  amount  of 

your  artificial  light  bills. 


WRITE  TO 


EATON'S     WITH  LUXFER   PRISMS. 


Luxfer  Prism  Co.,  Limited. 

58  Yonge  St.,    Toronto. 


Co  the  trade 


You  are  cordi- 
ally invited  to  visit 
their  warehouses 
and  inspect  their 
stock. 

Thei  r  assort- 
ment of  goods  this 
season  is  larger 
and  better  value 
than  usual. 

Their  terms  are 
easyandtheircash 
discounts  liberal. 


fialf  a  Century 


Macdonald  &  Co. 


1899 
UP-TO-DATE 


SUCCESS 


PUSH 


STABILITY 


COURTESY 


CASH 


ABILITY 


/ 


CHARACTER 


ESTABLISHED 
1849 


\ 


September 


DEPARTMENTS 

Linens,    Staples, 
Silks,  Ribbons, 
Dress  Goods, 
Velvets, 
Velveteens, 
Muslins,   Laces, 
Hosiery,  Gloves, 
Men's  Furnish- 
ings, Carpets, 
Haberdashery, 
Fancy  Goods, 
House  Furnish- 
ings, 
Woollens,  and 
Tailors' 
Trimmings. 


Golden  jubilee 


REPORT  OF  MARITIME   BOARD  OF  TRADE  CONVENTION. 
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VOL    IX. 


MONTREAL  AND  TORONTO,  SEPTEMBER,   1899. 


No.  9. 


OUR  COMMERCIAL 
POLICY  .... 


is  that  of  the 


"Open  Door" 


SHIRTS, 

I. ACES  and 
VEILINGS 

MADE-UP-LACE, 
BLOUSES, 


APRONS, 

ROBES. 
CRAVATS. 
COLLARS, 
BEL1  - 


TIDSWELLS 


Factory  : 
Old  St.,    London. 


3  and  2  Wood  Street, 
Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


A   SPECIALTY 


■\ 
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EMINENT" 


Imperial  Waterproofs 

"Cravenette"    Proofed 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 

DSPAS.TM1 

JACKETS,  COSTUMES, 

MANTLES,  GIRLS'  and  MAIDS'  DITTO. 

Agencies  in  all  countries. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  St.,  and  90  to  96  City  Road 

"  Eminent"  London.  LONDON,    ENG 


FOR  AUTUMN  AND  WINTER. 
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PRIESTLEY'S 


"CREPOLINE"CORD 


REGD. 


-in  Blue  and  Black  ONLY— makes  the  smartest  tailor-made  suits. 

S.  Greenshields,  Son  &  Co. 


MONTREAL  and  VANCOl  Vl.K. 


Sole  Agents  for  Canada. 


i 


r 


LISTER  &  CO., 


"Limited" 


MANNINGHAM 
MILLS 


c 


~) 


BRADFORD,  ENG. 
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Ik  Velvets,  black  and  colored,  17/18  in.,  32  in. 

Ik  Velours,  black,  32  in. 

Ik  Mirror  Velvets,  colored. 

Ik  Collar  Velvets,  21  in. 

Ik  Millinery  and  Dress  Plush. 

Ik  Fancy  Embossed  Velvets. 

Ik  Seals,  Lisreine,  Rainproofs,  etc. 


U 


To  be  had  of  all  leading  Wholesale 
Dry  Goods  and  Millinery  Houses. 


PLACE  ORDERS  EARLY 

and  save  advanced  prices. 


%%*3       ( 


" ROOSTER 
BRAND" 

Our  Customers  have  our  best 
thanks  for  their  patronage. 
Our  business,  so  far  this 
year,  has  been  the  best  in 
our  history. 

Continue  gentlemen,  we  are 
at  your  service  now  with 

\^L|  |  f»"§"  C  tnat  are  k'S  enough  for  a  full-grown  man — wide 
Dill  I  13  in  the  body  and  long  in  the  tail.  All  the  lines 
you  require  for  Fall  and  Winter  are  made  here. 

[j  nk  g-»  ^-  ^      Worsteds,   Tweeds,    Cottonades,    etc.       Every 
r  CI  11  Vi3     line  a  winner  from  the  cheapest  to  the  best. 


Overalls 


skilled. 


for  every  class  of  Mechanic.    These  goods 
fit,   and  are  made   by  people    thoroughly 
You  can  hold  the  best  trade  with  "  Rooster  Brand." 


Ladies9  Tailor-Made  Skirts. 

The  largest  Stores  in  Canada  handle  these  Skirts  extensively 
for  their  genteel  trade.  We  don't  make  any  "Gaudy  Gew-Gaws." 
We  make  Skirts  that  any  lady  can  wear. 


ROBERT    C.   WILKINS,  Manufacturer, 

MONTREAL 


Shirts  and  Clothing  Specialties, 


Frederick  Wyld,      Andrew  Darling,       A.  W.  Grasett,      R.  D.  Malcolm, 

President.  Vice-President.  Director.  Secretary. 


Linen  Department 

SPECIAL    SALE    OF 

Bleached  and  Unbleached  Tablings— Slightly  imperfect. 

Damask  Cloths — (popular  sizes),  bleachers'  damages. 
Tea  and  Dinner  Napkins— Special  clearing  lines. 
Huck  and  Damask  To wels— Slightly  damaged. 
Irish  and  Scotch  Crashes— Excellent  -values. 
Handkerchiefs— In  Silk,  Linen,  and  Lawn. 


*        *        * 


Above  goods  purchased  recently  by 
our  Linen  buyer  in  Ireland  and  Scot- 
land,   and  will  be  found  much  below 


regular  prices. 
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S.  Greenshields,  Son  &  Co. 

MONTREAL    AND    VANCOUVER,    B.C.  *^J 

BUYERS — >■  ^ 

visiting  Montreal  this  month 

Should  Inspect 
Our  Goods  . . . 


VWVVVVVVVVVVVVVVVVVVVVWVVVVVVVVVVVVVVVHVVVVV^ 


EXTRA  VALiUES 

In  all  Leading  Lines. 


If  you  take  time  to  examine  our  stock  it  will  be  to  your 

advantage  as  well  as  ours. 


Sample  Room  at  50  BAY  ST.,  TORONTO 

DURING  EXHIBITION. 


Corner  St.  Helen  and  Lemoine  Streets, 
Hastings  Street,  VANCOUVER,  B.C.  ^-JVlO  fit  1*63.1 
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MANCHESTER 


The 


MONTREAL 

Gault  Brothers  Co.,  Limited  * 

SMALLWARES  DEPARTMENT 
an  Up-to-Date  Department.   .   .    . 


<5\\W6> 


THE  NEWEST 
THINGS  IN  DRESS 
TRIMMINGS  NOW 
IN  STOCK,  BRAIDS, 
FANCY  BRAIDS, 
RUCHE  AND 
ELASTIC  TRIMMINGS. 


W£^ 


®\\\\\G) 


FASHIONABLE  DRESS 
TRIMMINGS  ALWAYS 
COMING  FORWARD. 
A  LARGE  RANGE  OF 
DRESS  TRIMMINGS, 
BUCKLES, 
JUST  RECEIVED. 


We  will  shortly  place  in  our  travellers'  hands  Embroideries 

and  Laces  for  Spring  trade  purchased  before 

the  recent  heavy  advances . 


VANCOUVER 


WINNIPEG 
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The  Penman  Manufacturing  Co. 


Limited 


Manufacturers  of 


KNITTED 
GOODS 


of  all  descriptions 


INCl  I  DING    . 


Ladies'    and    Gentlemen's    Underwear    in 
Cotton  and  Wool,  Hosiery,  etc. 


Head  Offices 


Mills  at 


PARIS,  ONT. 


Thorold, 
Coaticook  and 
Port  Dover. 


SELLING   AGENTS: 


D.  Morrice,  Sons  &  CO.,    Montreal  and  Toronto. 


; 


I 
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Fast  Black 

Hosiery   buyers   know    that    Hermsdorf 
Fast  Black  is  wanted  by  their  customers. 


WRITE  IT  IN  THE  ORDER 

That   every   pair  of  imported   Black  Hosiery  is  to 


bear  the  stamp 


J&&II& 


Whether  alone  or  in  combination  with  another, 
the  HERMSDORF  DYE  stamp  should  always 
be  present  on  Black  Hosiery. 

INSIST  ON  HAVING  IT 


and  you  will  get  it.  Your 
customers  have  learned  to 
depend  on  the  never-failing 
fast  black  implied  by  the 
stamp. 


AMERICAN 
BUREAU  OF 
LOUIS  HERMSDORF, 

78-80  Walker  St., 
N.Y. 


J^otwi  Jyt 


LOUIS  HERMSDORF, 

Chemnitz, 
Saxony,  Germany. 
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W.  6RANDA6E  &  CO.,  Limited 


ttffl 


i'X^WI? 


^"-  Wi 


*r#: 


feriTTKi 
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LOW  ROYD  &  BROWN  ROYD  DYEWORKS 

Bradford,    England, 

DYERS,  BLEACHERS,  AND  FINISHERS  of  all  classes  of  PIECE  GOODS  AND  COTTON  YARNS. 

THE  ABOVE  FIRM  MAKE  A  SPECIALTY  OF 

Mercerised  Cotton  Sateens,  Brocades,  etc. 

To  ensure  having  the  most   perfect    imitation  of  Silk,    Importers  and 
Retailers  should  insist  on  seeing  the  following  Stamp  on  all  such  goods: 


5fo^vfegwa^@sQ 


W 


& 


C 


tt 


SyirKESSE" 


0  DYED    BY  Q 


BRADFORD. 


8 

i 

2 
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i 


-MMSB^^ 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


WATER   LANE   DYEWORKS,    BRADFORD,  ENGLAND. 


The 


Patent  Permanent  Silk  Finish 


ON, 


By  Her  Majesty's  Royal  Letters  Patent 
Nos.  16,746  and  15,169. 


Cotton  Italians  and  Linings. 

The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 

making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 
5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 

unalterable. 
6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 
7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc., 

whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 

for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 

CAUTION. — In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON   APPLICATION. 


Dyed  and  Finished 
only  by 


To  whom  the  Canadian 
rights  of  the  above  patents 
have  been  assigned. 


GEORGE  ARMITAGE,  Limited 

WATER  LANE  DYEWORKS, 

BRADFORD,  ENGLAND. 
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Mantles, 


Costumes, 
Skirts,  etc. 


Canadian   Buyer**   win  atosyi  find  the  very  latrst 

Novelties  in   Ladies'  ami   Children's 

SKIRTS,  BLOUSES,  JACKETS, 

MACKINTOSHES,  CAPES,  etc.,  etc. 

in  our  showrooms.  Special  Attention  is  being  eiven  to  the  require- 
ments of  tht  (. in. ili. in  Trade,  and  we  will  be  %\ad  to  show  our 
samplo,  and  learn  your  needs. 

CORBY,  PALMER  &  STEWART 

39.  40,  41a  St.  Paul's  Churchyard,  LONDON,  Eng. 

%  %  ■»  *,%  %  %  -  v  v  s.  X  V  VVWW\  ^wvwvwvwwvwvww\  ^wv%  \  t  \  *%x 


Fac-Simile  of  label  on  our  regular  goods. 


rtRAoe 


iti 


■.SiSs. 


u 

WE    GUARANTEE  MATERIAL  USED 
TO    BE  PREPAREO   COTTON 

Absolutely 

PURE,  SWEET  andCLE/VN 

\SOLD  TO  TH6  TRAOE  ONLV 

Hamilton.  Ont, 


WREYFORD  &  CO. 

ROMAINE   BUILDING.    KlnR    Straot   West 
(Between   Bay  and   York 

Wholesale  Men's  Furnishings  and  Underwear 

DR.  JAEGER'S  SANITARY  WOOLEN  SPECIALTIES. 


DOMlNiON  AGENTS 

|\L  J  J      Qt      WWII     Manufacturers 
LONDON,  ENG. 

High-class     Hats    and     Caps, 
Ladies'  Walking   Hats. 


Young  &  Rochester 


Manufacturers 


Shirts,  Collars,  Dressing  Gowns, 
Neckwear 

"Flag"  Tics  their  latest  success. 


SPRING  SAMPLES  NOW   READY. 


Pewny's  Kid  Gloves. 


Latest  Styles, 
Latest  Shades, 
Best  Qualities, 
Fresh  Stock, 

Combine  to  make  these  gloves  the  best 
in  the  market.  Stock  of  leading  lines 
always    on    hand. 

All  orders  will  receive  prompt  and  careful  attention. 

$.  6reen$bield$,  Son  *  Co. 

Agents  for  EMIL  PEWNY  &  CO., 
GRENOBLE,   FRANCE. 


SYDNEY  and  MELBOURNE,     f 
AUSTRALIA. 

Kaye  Fielding  &  Co. 


Moore  Street, 


SYDNEY. 


Manufacturers'  Agents  and  Indent  Merchants. 
Bankers,  Commercial  Banking  Co  ,  of  Sydney,  Limited. 


vwwwvwwwwvww 


We  are  prepared  to  handle  with  advantage  : 


C~ 


(Jalateas, 

Denims, 

Shirtings, 

Cottonades, 

Sheetings, 


Flannelettes, 

Flannels, 

Underwear, 

Drillings, 

Linens, 


Coatings,  Worsteds,  Woolens. 


CORRESPONDENCE   INVITED. 
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PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH  Manufacture. 
Uniform  in  quality  and  finish,   and 

CAN  BE   RELIED  ON 


to  give  maximum  satisfaction 
in  Knitting  and  Wear. 


MAKERS- 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 

Agent  for  Canada— 

PHILIP  DE  GRUCHY 


Who  holds  Stock. 


26  and  28  St.  Sulpice  St.,  MONTREAL 


Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools. 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


WOOLS  MADE  SPECIALLY  FOR 

HOSIERY  AND  GLOVE  MANUFACTURERS. 


*<C 


Mark 


,    _    .' 


E0LLINGS  MILLS,  SOWERBY  BRIDGE,  ENGLAND. 

Agent  for  Canada  :  Wholesale  Trade  only  supplied. 


JOHN  BARRETT, 


18  "iS"""  Montreal 


S> 


&& 


•s 


Gi-Ol/ 


Dent,  Allcroft  &  Co. 


GLOVE    MANUFACTURERS 


sr 


LONDON  :    97  Wood  St. 

NEW  YORK :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin  Dressing  Yard:  OTTIGNIES,   Belgium. 


Agents  in  Canada  : 


J.  T.  DONNELLY  &  CO., 


20  Lemoine  Street 
/ 


MONTREAL 
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THE  LACE  WAREHOUSE  Of  CANADA 


We  are  glad  to  report  that  our  travellers  are  all  well 
pleased  with  the  business  they  are  securing  in  La.CCS 
for  Spring  1900.  Orders  are  large  and  numerous, 
which,  we  take,  is  the  best  proof  of  the  name  we  aspire  to 
retain. 

Our  range  of  Fall  Goods  is  quite  complete,  and 
though  in  some  lines  we  are  bound  to  be  short,  yet  our 
next  fortnight's  shipments  will  replenish  same. 

Dr©SS  GOOClS  are  selling  very  freely,  particularly  Black  Crepons. 
YOU   should  see  them.     They  are  Ai  value,  and  will  prove  sellers. 

LEADING  LINES: 

Belt  Buckles.  Belts,  Burses,  Hair  Ornaments,  Silks, 

TrimmiDgs,  Velvets  and  Velveteens,  Mantle  Cloths,  Buttons,  Linings, 

Knitted  Goods  and  Underwear,  Hosiery,  Gloves,  Ribbons,  and  Embroidery  Insertions  etc. 


Kyle,  Cheesbrough  &  Co., 


_I6  St.  Helen  Street, 


Montreal 


LETTER    ORDERS    RECEIVE 
PROMPT    ATTENTION. 


m36&&m36&&3G&&8636&S<i&G 
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Cor,  Bay  and  Wellington  Sis. 


TORONTO 


This  Number  of  "  The  Dry  Goods  Review  " 
will  meet  our  Customers  about  to  start  for,  or 
on  their  way  to, 

Toronto's  Great  Exhibition 


We  invite  a  call  while  here 
from  the  Buyers  for  the 


TRADE  OF  THE  DOMINION 


OUR  SPECIAL  DEPARTMENTS  ARE 


m\M)fm  ICarpets 


to 


m 

IS 


Dress  Goods 

Woollen  Tweeds 
Worsteds,  Suitings 
Tailors'  Trimmings 
Staple  Cottons 

Household  Linens 

Fancy  Goods 
Men's  Furnishings 


Lace  Curtains 

House  Furnishings 
Hosiery,  Gloves 
Underwear 
Smallwares 


We  can  completely  stock  up  anyone  commencing  business  who  wishes  to  confine  his  buying 
to  a  few  houses. 

All  our   Travellers   will    be   in   the    House  during  the  Exhibition  and  will  be  pleased  to  see 
their  Customers. 


ttWV 
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CONVENTION  OF  THE  MARITIME  BOARD  OF  TRADE. 

BUSINESS     MEN     FROM     NEW     BRUNSWICK,      NOVA    SCOTIA     AND     PRINCE     EDWARD     ISLAND     MEET     AT 

ST.     JOHN    AND     DISCUSS     LIVE    SUBJECTS. 


HE  Maritime 
Board  of  Trade, 
composed  of 
representativ  e  s 
from  the  Prov- 
inces of  New 
Brunswick, 
Nova  Scotia  and 
Prince  Edward 
Island,  held  its 
fifth  annual 
convention  in  St.  John,  N.B.,  on  August  16, 
17  and  18.  This  is  the  second  time  the 
convention  has  been  held  in  St.  John,  the 
first  meeting  having  been  heid  there. 

The  convention  was  opened  on  Wednes- 
day evening  shortly  after  8  o'clock.  Presi- 
dent W.  M.  Jarvis,  of  St.  John,  N.B.,  was 
in  the  chair,  and  about  60  delegates  were 
present.  The  names  of  the  delegates 
present  at  this  and  subsequent  sessions 
were  as  follows  : 

St.  John— W.  M.  Jarvis,  S.  Schofield,  I),  f.  Mclaughlin, 
W.  S.  Fisher.  W.  F.  liurditt,  George  Robertson.  I.  I. 
Barry,  J.  A.  Lakelv,  T.  N.  Estabrooks,  W.  F.  Hathaway, 

F.  A  Dykeman,  C  E.  McMichael.  T.  H.  Som-rville, 
T.  H.  Hall,  H.  A.  Harvey,  James  lack,  W.  H.  Thorne, 
T.  B.  Robinson,  F.  S.  Potts. 

St.  Marlins  — W.    H.  Moran. 

St.  Stephen— G.   W.   Ganong,   M.P.,  E.  G.  Vroome,  A. 
I.  Teed,  F.  M.  Murchie. 
Amherst—  B.W.  Ralson . 
Berwick  — H.  V     Broome,  J     D.  Clarke,  jr. 
Ridgetown — John  Erwin. 
Charlottetown— H.  Ha//ard.  George  Hughes. 
Chatham— D.  G.  Smith   VV.  S.   Loggie. 
Dartmouth — J.  B    McKcnna. 
Kentville — C    L.  Dodge,  James  Seely,  G.  E.  Calkin,  M 

G.  De Wolfe,  R    S.  Eaton. 

Kings  County  Fruit  Growers  Association — P    Innes. 
Haliiax-J    E    De  Wolfe.  C.  II.  Creed. 
Middleton-O.  E.  Roger,  F.  E.  Cox 
New  Glasgow — C.  G    Armstrong,   J.    D    O'Connell,  W. 
B    M<  k.iv.  M.  H  nstis. 


Woodstock.    N.B. 
T.  C-  L.  Ketchum. 


Alex.     Henderson,    James     Carr, 


Hartland,  N.B.— J.   T.   G.  Carr. 
Digby— G.  T.   Dctney. 

SECRETARY'S  REPORT. 

Secretary  Allison  presented  his  report, 
which  read  as  follows  :  Your  secretary- 
treasurer  begs  herewith  to  hand  you  his 
report  for  the  past  current  year.  After  the 
close  of  the  last  annual  meeting,  which  was 
held  at  Truro,  on  August  17,  18  and  19, 
1898,  the  secretary,  Mr.  G.  A.  Hall,  handed 
to  me  the  books  and  papers  of  the  Board  of 
Trade  of  the  Maritime  Provinces,  together 
with  a  financial  statement  for  the  fiscal  year 
1897-1898,  showing  a  balance  in  favor  of  the 
board  of  $36.35,  which  amount  was  also 
paid  to  me  by  Mr.  Hall.  I  herewith  beg 
to  hand  you  separately  my  account  for  the 
past  year,  showing  a  balance  of  $67.80  in 
favor  of  the  board.  On  September  15, 
1898,  a  meeting  of  the  council  was  held  at 
St.  John,  which  was  attended  by  delegates 
from  the  Boards  of  Trade,  of  Halifax,  Kent- 
ville, Sussex  and  St.  John,  at  which,  in 
addition  to  other  business,  it  was  decided  to 
hold  the  present  annual  meeting  at  St.  John. 

The  following  is  an  alphabetical  list  of  the 
boards  of  trade  now  established  in  the 
Maritime  Provinces  : 


Amherst,  N.S. 
Berwick,  N.S. 
Bridgetown,  N.S. 
Charlottetown,   I'  I     I 
Chatham,  N.B 
Da'imnuth,  N  S. 
Frederic  on,  N.B 
Halifax.  N  S. 
Kentville,  N.S. 
Kings  C  unty,   N  S. 
Londonderry.  N.S. 
Lunenburg,  N.S. 
Middleton,  N  S. 
Moncton,    N  B. 
Newcastle,  N.B. 


North  Sydney,   N.S. 
New  Glasgow,  N.S. 
Parrsboro',  N.S. 
Pictou,  N.S. 
St.  Andrews,    \  B, 
St.   lohn,  N.B 
St.  Martins    N.B. 
St.  Stephen.  N.B. 
Springhill,  N.S. 
Sussex.  N.B. 
Sydney,  C  B. 
Truro,  N  S 
Windsor,  N.S. 
WolMlle.  N 
Woods'ock,  N.B. 


THE  PRESIDENT'S  ADDRESS. 
President  Jarvis  then  delivered  his  annual 
address,  portions  of  which  are  as  follows  : 

It  will  be  five  years  next  October  since  the  con- 
ference to  which  the  Board  of  Trade  of  the    Man 
time  Provinces  owes  its  existence  was  held  at  St. 
John.     Upwards  of  20  years  ago  a  Dominion  i 
ol    Trade    was   established,   and,    in  July,  i 
annual  meeting  was  held    in    this  city,  and  the    " 
John   board   gladly    welcomed   th-ir  friends   from 
other  parts  of  Canada.   Bui  the  difficulties  of  m  lin- 
taining  so  extended  a  connection  proved  too  great, 
for  the  time  at  least  ;    and,  finally,  the  meetings   <>f 
the  Dominion  Board  were  discontinued. 

When  the  conference  in  October,  1894,  was  Pr°" 
posed,  there  was  very  little  thought  of  its  expansion 
into  a  Maritime   Board  of    Trade.     But    the 
dent  of  the  Halifax  board   was  able  10  attend  the 
meeting.     He   was  warmly  welcomed.     It  was  felt 
that  benefit  could  not  but  result  if  such    gatherings 
could  be  held  from  time  to  time.     In  August.  1805, 
the  Maritime   Board  of  Trade  was  organ 
Halifax      In    1896   a  constitution   and    roles   were 
formally  adopted  at  St.  John  ;    and  it  has  sin. 
at  Charlottetown.  in  1897,  and  at  Truro,  in  1898. 

MARITIME    \ni.    in,   \i.   BOARDS. 

Perhaps   it  may  be  well   at   the  outset    to  admit 
that  even  yet  the  Maritime  Board  has  hardly  (> 
beyond  the  experimental  stage. 

With  the  local  boards  it  is  different.       Here  and 
there  some  one   may   flag  for  a  time,  but  it  is  un- 
likely that,  at   least  in  the  larger  centres,  tie  . 
ever  cease  to  exist.     And,   indeed,  their   ev 
and  their  vigor  may  be  taken  in  some  degree 
index  to  the  life  and  energy  of  the  locality-  in  which 
they  have  their  place.     The  scope  and  inter' 
the  local  board  are  coming  to  be  generally  under 
stood.     The  first  thoughts  of  its  members  are 
to  the   well-being    and    prosperity   of   t] 
which  lhe\  live.     It   claims   in   return   the  support 
of  the  citizens  whom  more  or  less  directlv  it 
sents.     There  is  no  interference  with  the  nm- 
authorities   as    representing   the    peon 
But    as    the    duties    of  such    mini 

largely  administrative,  the  need  is  fell 
organization,  represents  only, 

composed  in  part  perh 
municipal   bodies  .is  can   •; 
siderauon  of  public  quesi 
trative  routine,   but   includ 
who  can  act  with  them    in    1    nsidering    matl 
public  interest 

promote  the  genet  en, .mating 

from  such  a  bod)  I  only  in  propor- 

tion to  their  int:;i    .1    wo         and   the  arguments  by 
which  they  ma  I  he  boards  of  trade 
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exist  as  means  through  which  information  may  be 
circulated  at  home  and  abroad,  as  channels  through 
which  the  views  of  their  members  can  be  made 
public,  criticized,  approved  or  condemned,  and  as 
factors  in  the  education  of  the  public  mind.  If 
they  are  consulted  by  the  governing  bodies  on 
matters  of  local  importance,  it  is  only  because  they 
represent  and  centralize  the  opinions  of  the  citizens 
whom  their  membership  includes. 

The  Maritime  Board  has  a  wider  field  and  that 
very  circumstance  deprives  it  in  some  degree  ol  the 
interest  which  attaches  to  the  local  boards.  It 
appeals  to  us  as  dwellers  in  the  Maritime  Provinces 
of  Canada,  as  Acadians,  shall  I  say  ?  For  I  think  that 
that  good  old  word  should  not  be  left  altogether  to 
our  fellow-countrymen  of  French  descent.  But 
the  Acadian  idea  is  in  its  infancy.  Too  often  in 
the  past  have  the  Maritime  Provinces  shown  a 
divided  front,  and  too  often,  indeed,  have  diff  r- 
ences  appeared  within  the  Provinces  themselves. 
We  are  beginning  now  to  realize  how  much  we 
have  in  common,  and  that  in  union  there  is  strength. 
We  are  being  welded  together  as  our  relations 
became  more  intimate  and  intercourse  extends. 
We  find  in  the  existence  of  this  Maritime  Board 
the  expression  of  a  desire  for  yet  closer  union.  Its 
well-being  can  be  threatened  only  if  it  it  is  found  to 
be  in  advame  of  the  general  desire  for  such  union 
that  exists. 

The  Maritime  Board  of  Trade  was  formed  to 
strengthen  the  ties  that  bind  these  Provinces 
together.  It  furnishes  a  means  through  which 
questions  of  extended  interest  may  be  brought  into 
more   general   notice  by    the   local    boards.      It   is 


the  union,  and  nearly  ten  before  the  thin  iron  line 
of  the  Intercolonial  railway  cut  through  these 
forests,  and  gave  an  easy  access  to  the  St.  Law- 
rence and  the  West.  It  was  nearly  ten  years  more 
before  the  completion  of  the  Canadian  Pacific  rail- 
way brought  us  within  less  than  a  day's  journey  of 
Montreal.  Until  these  connecting  links  were 
established,  it  was  not  to  be  expected  that  mutual 
intercourse  would  extend.  And,  unfortunately, 
even  at  the  present  day,  our  fellow-subjects  else- 
where in  Canada  seem  unable  to  realize  the  re- 
sources of  the  Maritime  Provinces,  or  the  extent  to 
which  the  well-being  of  all  Canada  is  bound  up 
with  their  development.  Millions  mav  be  spent  on 
the  canals  and  other  public  works  of  the  interior, 
on  the  harbors  of  Montreal  or  Quebec,  or  on  rail- 
ways in  the  West.  But  appropriations  for  Halifax, 
St.  John,  or  some  other  Maritime  Province  point, 
are  keenly  and  jealously  watched. 

Let  us  be  careful  that  we  do  nothing  among  our- 
selves to  increase  this  tendency,  and  let  us  not 
forget  that  it  exists.  It  is  natural  that  our  claims 
should  be  thought  lightly  of  by  those  who,  cut  off 
in  the  past  from  us  as  we  have  been  from  them, 
have  learned  to  look  to  Boston  and  New  York  as 
their  most  convenient  outlets,  and  who  have  never 
realized  the  advantages  which  the  Maritime  Prov- 
inces possess  and  the  facilities  which  their  ports 
can  supply.  It  is  unnatural  when  the  just  claims  of 
some  struggling  centre  are  spoken  lightly  of,  or  op- 
posed even,  from  a  want  of  interest  or  fancied 
rivalry  among  ourselves.  It  is  fratricidal.  The 
Mari  ime  interests  must  develop  together  or  not  at 
all.       Whatever  may  be  urged  from    any  one  point 
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intended  to  bring  together  delegates  from  all  parts 
of  the  Maritime  Provinces,  and  to  enable  them  to 
enter  into  each  other's  circumstances  and  each 
other's  wants.  A  legislative  union  of  the  three 
Provinces  has  often  been  thought  of  as  a  means  of 
harmonizing  divergent  interess  and  enabling  them 
to  present  a  united  front.  The  difficulties  in  the 
way  of  such  a  union  have  proved  insuperable.  But 
the  Maritime  Board  of  Trade,  if  it  can  be  main- 
tained, may  furnish  a  field  where  such  wider 
questions  can  be  considered,  information  can  be 
extended,  local  jealousies  removi  d,  and  a  more 
united  actiun  encouraged  and  even  secured 

And  the  Maritime  Board  may  well  prove  useful. 
too,  in  extending  through  the  rest  of  Canada  the 
more  intimate  acquaintance  with  the  varying  in- 
terests of  Nova  Scotia,  New  Brunswick,  and  Prince 
Edward  Island,  which  it  promotes  at  home.  It  is 
impossib'e  to  ay  an  extended  visit  to  the  Upper 
Provinces  or  the  West  without  realizing  how  little  is 
known  of  Maritime  interests  there.  Our  summer 
visitors  come  very  largely  from  the  United  States. 
We  gladly  welcome  our  cousins  from  the  South, 
but  we  have  ample  room,  also,  for  our  brethren 
from  the  West.  Trade  relations  are  slowly  exiend- 
ing,  but  very  much  yet    emains  to  be  don  •. 

When  the  Dominion  of  Canada  was  established 
in  1867    the 

MARITIME  PROVINCES   WERE  CUT  OFF 

by  the  forests  of  south-eastern  Quebec.  Seven 
years  passed  before  Prince  Edward   Island  joined 
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against  another  will  most  surely  turn  against  its 
authors  in  the  end. 

It  is  not,  I  think,  too  much  to  claim  that  the 
Maritime  Board  of  Trade  has  already  given  proof 
of  its  usefulness.  Not  only  have  several  harmonious 
gatherings  taken  place,  but  their  effect  has  been 
lasting.  Warm  friendships  have  been  established. 
Halifax  and  St.  John  are  coming  to  look  on  each 
other  with  less  of  rivalry  and  a  growing  desire  for 
each  other's  welfare.  Prince  Edward  Island  can 
feel  that  its  interests  have  a  place  in  the  thoughts  of 
those  on  the  mainland.  And  those  who  met  last 
year  at  Truro  were  able  to  realize  not  only  die  hos- 
pitality, but  the  beauty  of  our  inland  towns,  and 
brought  away  with  them  pleasant  recollections  not 
soon  to  be  effaced. 

Year  bv  year,  if  these  meetings  can  be  maintained, 
the  benefit  must  increase.  We  have  much  to  inter- 
est us:  The  coal  and  iron  interests  of  Sydney, 
North  Sydney,  New  Glasgow  and  Pictou ;  the 
lumber  industries  of  theMiramichi  ;  the  commercial 
activity  and  growth  of  Truro  ;  the  manufactories  of 
Monclon,  Woodstock  and  almost  every  other  town; 
the  wonderful  recuperative  power  which  Windsor 
has  shown  since  the  devastating  conflagration  in 
1897  ;  the  summer  attractions  of  Fredericton,  Wolf- 
ville,  Kentville  and  the  many  other  points  of  beauty 
in  a  fair  country  which  is  a  tourists'  paradise 
throughout;  the  growing  traffic  at  Haliax  and  St. 
John  ;  mines  being  developed  ;  factories  starting 
into  existence;  fisheries  prospering;  agriculture 
and  commerce  extending.    Such  topics  are  coming 


to  have  more  than  a  local  interest,  and,  as  each 
new  development  is  heard  of,  it  should  be  felt  that, 
wherever  within  the  three  Provinces  it  may  have  its 
place,    it  cannot  but  contribute  to  ihe  good  of  all. 

THE  GROWTH  OF  THE  MARITIME  PROVINCES, 
We  have,  in  these  Provinces,  a  rich  inheritance. 
It  is  a  new  country.  Li  tie  more  than  a  century 
ago  it  was  a  wilderness.  Look  at  the  contrast  now. 
The  natural  features  are  the  same.  Halifax  and 
Sydnev  had  their  magnificent  harbors.  The  St. 
John  river  then,  as  now,  flowed  for  nearly  500  miles 
from  its  head  waters  to  the  sea.  But  the  forest 
wealth  has  been  reached,  though  not  exhausted 
The  fertile  land  is  ti  lied,  though  there  is  an  abund- 
ance for  the  new  settler  still.  Mineral  wealth  has 
been  found  where  its  existence  was  not  dreamt  of. 
Two  thousand  miles  of  railway  bring  each  city, 
town,  and  village,  even,  into  close  connection  with 
others  and  with  the  world  beyond.  Steam  vessels, 
furnishing  every  comfort  to  their  passengers,  ply, 
during  the  open  season,  on  the  River  St.  John, 
thr  mgh  the  Bras  d'Or  lakes,  and  elsewhere.  The 
Bay  of  Fundy  is  crossed  from  St.  John  to  Digby 
in  two  hours  and  a  half.  Along  the  coast  from  St 
John  to  Eastport  and  St.  Andrews  in  one  direction, 
and  to  Yarmouth,  the  towns  on  the  westward  shore, 
and  Halifax  in  another,  and  from  Halifax  to  Sydney 
and  beyond,  regular  services  are  maintained;  and 
to  Prince  E  Iward  Island  two  steamship  routes  are 
open  during  the  summer  and  one  during  the  winter 
months. 

In  the  cities  and  larger  towns  electric  railways 
carry  their  pa  sengers  for  a  trifling  fare.  The  tele- 
phone brings  each 
house  and  village, 
even,  into  close  con- 
nection with  the  rest. 
Coal  gas  and  elec- 
tricity furnish  us  with 
light,  and,  where  these 
are  not  available,  the 
earth  oils  are  to  be 
had  at  a  trifling  cost. 
Fuel,  both  coal  and 
wood,  is  abundant, 
and,  if  we  have  a 
longer  winter  than 
more  southern  climes, 
in  the  warmly  -  built 
houses  we  have  learn- 
ed to  ronstruct,  we 
scarcely  feel  the  effects 
of  it. 

Factories    have  ex- 
tended  and     new  in- 
dustries are  springing 
up.      There     are    the 
sugar      refineries      at 
Halifax  ;      the     large 
cotton  mills  at  six  dit- 
erent  points  ;  the  pork 
factory   at    Charlotte- 
town  ;  the   pulp   mills 
at    Chatham   and   St. 
John;  steam  saw  mills 
and  other  woodwork- 
ing factories,  foundries 
and    machine    shops, 
smelting    works,    nail 
factories,    paint    factories,    canning   factories   and 
woollen  mills  ;    the  wrapper  factory  at  Woodstock, 
the  stamping  company  turning  out  glazed  ware  at 
Hampton,  and  other  manufactories  of  almost  every 
description  steadily  making  good  their  foothold  at 
these  and  other  points. 

Agriculture,  too,  in  the  widest  sense  of  the  term, 
is  improving.  Yearly  exhibitions  encourage  the 
farmer  in  the  production  of  better  stock.  The  old 
staple  crops— hay  and  potatoes— are  still  grown ,  but 
the  tendency  is  towards  utilizing  these  bulky  pro- 
ducts, not  easily  sent  to  an  outside  market,  for  the 
growth  of  stock  and  the  manufacture  of  cheese  and 
butter  at  home.  The  apple  product  in  Nova  Scotia, 
on  the  Upper  St.  John  and  elsewhere,  is  extending. 
Small  fruits  are  produced  in  abundance.  Some 
parts  of  the  Maritime  Provinces  indeed,  and,  especi- 
ally Prince  Edward  Island,  seem  intended  by- 
Nature  to  furnish  the  later  garden  product  for  the 
rest  of  Eastern  Canada  and  the  Northern  States. 
Asparagus  luxuriates  in  the  rich  Prince  Edward 
Island  soil  ;  and  where,  40  vears  ag  >,  the  cultivated 
berries  were  almost  unknown,  and  the  wild  fruit 
only  was  to  be  had,  we  have  now  the  garden  fruit 
everywhere  exposed  for  sale ;  while  the  poorer 
farmers  have  turned  the  wild  fruit  to  advantage, 
and  the  strawberries,  raspberries  and  blueberries, 
grown  in  barrens  and  clearings,  are  gathered  by 
their  children  and  give  a  ready  cash  return. 

The  days  of  wooden  shipbuilding  are  passing 
away,  but  there  is  good  ground  for  hope  that  be- 
fore long  iron  shipbuilding  in  the   Maritime  Prgv- 
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We  believe  that  Canada  is  the  brightest  and  best  country  in  the  world 
to-day,  with  unbounded  resources  and  a  future  second  to  none. 

Much  depends  upon  our  people.  Much  depends  upon  you  personally. 
With  prosperity  comes  a  desire  to  live  better,  and  to  dress  better. 

You  are  in  the  dry  goods  business.  Are  you  helping  to  educate  our  people 
in  the  use  of  better  goods,  and  what  is  best  to  buy?  Are  you  carrying  the  class 
ot  goods  wanted  by  the  consumers,  good  goods,  rich  goods,  handsome  goods  ? 
If  not,  why  don't  you?  You  have  our  assurance  that  We  have  the  goods; 
that  we  want  your  trade. 

Our  assortment  is  large  in  the  best  goods  that  the  best  makers  can  produce. 
We  will  not  enumerate  the  different  lines  in  this  ad. 

Our  stock  is  General  Dry  Goods,  and  it  is  complete  in  all  departments. 


Brophy,  Cains  &  Co. 


23  St.  Helen  Street 


riONTREAL. 


14 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


inces  may  take  its  place.  The  iron  and  steel  works 
now  under  construction  at  Sydney  will  bring  its 
noble  harbor  to  the  front.  Halifax,  long  the  head- 
quarters for  the  North  American  station  of  the 
Imperial  Navy,  has  now  its  dry  docks,  and 
furnishes  not  merely  an  Atlantic  seaport,  but  a  safe 
retreat  for  vessels  disabled  or  in  distress.  St.  John 
hopes  to  have  its  dry  dock  too,  and  the  two  cities 
are  striving  side  by  side  to  secure  their  due  share  of 
the  great  and  growing  traffic  coming  from  the  rich 
farming  lands  of  the  interior.  Their  rivals  in  the 
United  States,  Boston  and  Portland,  supported  by 
the  Central  Government  at  Washington,  are  strain- 
ing every  nerve  to  keep  to  the  front.  But  for  four 
winters  regular  ocean  freight  services  have  been 
carried  on  by  steamship  lines  from  Halifax  and  St. 
John.  New  grain  elevators  now  under  construc- 
tion at  each  port  will  be  in  readiness  for  next 
winter's  use.  And  Charlottetown  is  to  have  direct 
steamship  communication  with  Liverpool  as  well. 

PRINCE   EDWARD    ISLAND. 

Improved  communication  between  Prince  Edward 
Island  and  the  mainland  has  also  been  already  con- 
sidered and  should  always  have  a  place  in  our 
thoughts.  I  think  sometimes  that  our  Island  friends 
have  many  and  great  advantages,  If  they  are  cut 
off  from  us  by  a  few  miles  of  sea  they  have  wonder- 
ful resources  within  themselves.  Their  Island  is  a 
garden  whose  capabilities  are  only  beginning  to  be 
developed.  The  Straits  of  Northumberland  are  so 
narrow  that  the  songbirds  cross  with  ease,  and  yet 
they  may  serve  to  keep  more  noxious.visitorsaway. 


of  the  court  as  to  whether  such  variations  may  be 
reasonable  and  just. 

The  extent  to  which  fire  insurance  enters  into  the 
business  transactions  of  the  Maritime  Provinces 
may  not  be  generally  understood.  The  premiums 
received  by  the  companies  average  a  little  more 
than  $i  ,000,000  yearly,  or  very  nearly  one-seventh 
of  the  premiums  paid  within  the  Dominion.  They 
were  but  $750,000,  15  years  ago.  The  entire  fire 
loss  of  the  last  three  years  in  the  three  Provinces 
together  has  been  about  $4,200,000,  or  an  average  of 
$1,400,000  for  each  year.  Ot  this  amount  about 
$1,800,000,  or  an  average  of  $600,000  yearly,  has 
been  borne  by  the  fire  insurance  companies,  or  per- 
haps, I  may  say,  has,  through  their  means,  been  dis- 
tributed in  the  shape  of  fire  insurance  premiums 
over  the  community  at  large. 

The  expense  of  conducting  such  a  business  over 
a  wide  and  scattered  field  is  serious,  reaching  from 
one-fourth  to  one-third  of  the  premiums  received. 
The  greater  part  of  this  expense,  however,  goes 
back  to  the  community  in  the  shape  of  agents' 
remuneration,  rent,  taxes,  and  other  charges.  It 
will  be  seen  that,  after  the  losses  incurred  and  these 
expenses  are  allowed  for,  the  companies  are  not 
receiving  a  large  return  for  the  protection  they  give. 
And  I  need  hardly  say  that  the  present  year  is  not 
likely  to  turn  out  to  their  advantage. 

The  great  cause  of  fire  loss  is  carelessness,  care- 
lessness in  the  construction  of  buildings,  and  care- 
lessness in  their  use.  Where  this  carelessness  can 
be  lessened  or  prevented  the  loss  is  at  once  de- 
creased, and    the     premiums    are    proportionately 
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And,  so,  luxuries  which  are  not  always  benefits  mav 
be  shut  out,  and  perhaps  the  home  of  a  prosperous 
Prince  Edward  Island  farmer  is,  in  all  that  makes 
up  the  truest  enjoyment  of  human  life,  one  of  the 
happiest  in  the  world. 

But  for  purposes  of  trade,  if  on  no  other  account, 
the  most  ready  communication  with  the  mainland 
is  required.  Another  steamship  has  just  been  com- 
pleted for  the  winter  route.  This  may  well  be  sup- 
plemented by  a  telegraphic  service  on  the  same 
terms  as  that  enjoyed  over  the  rest  of  the 
Dominion. 

FIRE   INSURANCE — STATUTORY    CONDITIONS. 

Last  year,  at  Truro,  the  subject  of  "  Statutory 
Conditions  for  Fire  Insurance  Policies"  was  con- 
sidered, and  I  am  now  able  to  submit  for  your  con- 
sideration a  copy  of  the  Act  passed  by  the  Nova 
Scotia  Legislature,  under  which  such  conditions 
came  into  force  in  that  Province  on  the  first  day  of 
July  last.  The  object  of  the  Act  is  to  secure 
uniformity  in  the  fire  insurance  contract,  and  this 
object  has,  to  a  very  great  extent,  been  secured. 
There  was  no  opposition  on  the  part  of  the  insur- 
ance companies.  They  would  have  preferred 
generally  a  stricter  form  of  contract  as  more  likely 
to  prevent  fraud  and  entitle  the  fair  insurer  to 
protection  at  the  least  possible  cost  But  even  this 
has,  to  some  extent,  been  attained,  through  the 
power  given  to  the  companies  to  add  variations  to 
the  statutory  conditions,    subject   to  the  decision 


reduced.  Steam  sawmills  built  in  accordance  with 
the  standards  furnished  by  the  fire  insurance  com- 
panies can  be  insured  at  one-half  the  old  average 
rate  ;  and  for  the  better  classes  of  hazards  the  rates 
are  generally  lower  than  in  former  years.  There  is 
no  reason  to  believe  that  incendiarism  is  of  frequent 
occurrence.  Many  fires  are,  indeed,  I  believe,  set 
down  to  an  incendiary  which  are  the  result  of 
spontaneous  combustion,  or  of  some  heedlessness 
on  the  part  of  the  owner  or  the  occupier  of  the 
property,  which  he  cannot  bring  himself  to  believe 
has  produced  the  unfortunate  result.  The  business 
has  become  a  science,  and,  in  the  effort  to  adjust 
the  rate  to  suit  the  risk,  the  companies  are  bene- 
fiting the  community,  since  they  are  encouraging 
safer  construction  and  deprecating  the  reverse. 
Greater  care  taken  to  prevent  loss  must  not  only 
tend  to  preserve  property,  but  also  to  reduce  the 
rates  charged  for  the  protection  which  the  com- 
panies give. 

Every  effort  was  made  to  obtain  copies  of  the 
Nova  Scotia  Fire  Insurance  Policy  Act  in  time  to 
enable  the  committees  appointed  at  the  last  meeting 
of  this  board  for  New  Brunswick  and  Prince  Edward 
Island  to  bring  the  subject  before  the  Legislatures 
of  those  Provinces  if  they  saw  fit.  Unfortunately 
the  copies  could  not  be  procured  and  the  matter 
therefore  remains  open  for  further  consideration  on 
this  occasion. 

MUNICIPAL  TAXATION. 

Municipal  taxation  in  the  Maritime  Provinces  is 
another  subject  suggested  for  consideration.    There 


may,  perhaps,  be  some  feeling  of  surprise  at  its 
mention.  And  yet  it  has  a  vital  bearing  on  their 
trade  relations,  their  prosperity  and  their  growth. 

Upwards  of  $1,000,000  is  levied  each  year  in  the 
Maritime  Provinces  for  local  purposes  through 
direct  taxation. 

It  is  a  serious  charge,  and  yet  it  cannot  be 
escaped.  Each  locality  must  bear  its  own  burden, 
and  distribute  it  among  those  whom  it  can  reach. 

The  distribution  should  be  fair  and  just.  It  is 
unlikely  that  any  system  of  taxation  can  ever  be 
devised  which  will  meet  with  universal  approval. 
But  it  may  at  least  be  expected  that  the  taxation 
shall  be  certain  and  not  arbitrary,  and  that  each 
ratepayer  shall  contribute  to  the  public  revenue  in 
fair  proportion  to  his  means  ;  and  that  it  shall  be  so 
distributed  that  trade  shall  not  be  unduly  hampered, 
or  the  wealth  which  is  necessary  for  its  development 
forced  into  concealment  or  driven  away. 

In  early  days  a  simple  plan  was  very  generally 
pursued.  The  assessors  determined  in  their  minds 
the  amount  each  ratepayer  should  contribute,  and 
entered  it  against  his  name  upon  their  roll. 

The  systems  of  municipal  taxation  followed  at  the 
present  day  may  be  classed  under  three  general 
heads : 

1.  In  England,  the  basis  of  taxation  is  real  estate, 
the  assessment  is  usually  collected,  not  from  the 
owner,  but  from  the  occupier,  and,  where  the  occu- 
pier is  a  tenant,  is  paid  by  him  in  addition  to  his 
rent. 

2.  In  the  United 
States,  each  rate- 
payer is  taxed  theo- 
retically on  the  capi- 
tal value  of  his  real 
and  personal  pro- 
perty, and  very 
generally,  though 
not  always,  upon  his 
income  of  the  past 
year,  derived  from 
his  skill  or  labor, 
over  a  certain  ex- 
empted amount,  or, 
in  other  words,  upon 
his  personal  earn- 
ings, above  a  bare 
living  expense,  as 
well.  But,  inasmuch 
as,  except  in  the  case 
of  those  receiving 
salaries  and  the  arti- 
zan  and  laboring 
classes,  each  rate- 
payer's earnings  are 
very  largely  within 
his  own  knowledge, 
and  personal  pro- 
perty can  readily  be 
concealed,  the  uni- 
versal result  is  that 
those  of  only  moder- 
ate means  are  re- 
quired to  contubute 
more  than  their  due 
proportion,  and  but 
a  small  part  of 
the  personal  property  or  invesied  capital  is 
actually  reached. 

3.  A  third  plan  has  prevailed  from  time  im- 
memorial in  Scotland,  and  has  been  adopted,  with 
some  modifications,  at  Montreal.  Under  this 
system,  the  municipal  taxation  is  divided  between 
the  owner  of  real  estate  and  the  occupier.  At 
Montreal,  the  rental  paid  is  taken  as  the  standard 
of  the  occupier's  ability  to  contribute.  Neither 
personal  property  or  income  is  asse  sed  at  all  ;  but 
special  charges  in  the  form  of  license  fees  are  im- 
posed where  the  circumstances  are  such  that  this 
can  be  fairly  done. 

In  no  part  of  Great  Britain  is  personal  property 
or  income  the  subject  of  municipal  taxation.  An 
income  tax  is  levied,  but  for  Imperial  purposes  only. 
Personal  property,  as  a  rule,  is  not  assessed  in  any 
form. 

In  the  Maritime  Provinces,  the  system  of  the 
United  States  has  been  followed,  and  the  burden  of 
municipal  taxation  is  supposed  to  be  distributed  be- 
tween the  owners  of  real  and  personal  property,  and 
generally,  also,  subject  in  some  cases  to  living  ex- 
pense exemptions,  upon  the  income  or  wage  earner, 
in  some  proportion  to  their  means. 

I  have  endeavored  to  tabulate  the  result  of  the 
application  of  this  system  to  22  of  the  cities  and 
towns  in  the  Maritime  Provinces,  returns  from  which 
have  been  kindly  furnished  by  the  boards  of  trade, 
or  procured  from  local  sources.  It  is,  I  fear,  b  11  a 
crude  attempt,  but   its   imperfections  may  be  par 
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doned,  since  u  is,   I    believe,  the   fin)   comparative 
statement  <>f  the  kind  thai  has  ever  been  prepared: 

BAT! mimmi-ii      rAXATIOM     U«J)    ITi    PROPOSKD 

DIBTEIB1  1 1.  in    ..\  i  i:     i:i  u.     IND    PI  i>"S  \  i 
CKiti  \     LOT  INOOM1    IH     i  hi     m  u;i  i  imi     PROV 
IN'  KB,    101  ORD1NG    I"    l  III     lf*l  "Mi  N  i 
BJ  ii  l:\- 


o.2 

5 

. 

>• 

11 

I 

§ 

e 

St.  John,  N.B 

1809 

1.66 

.50 

.35 

.16 

1899 

l.72» 

.80 

Charlottetovt  n,P  K  I 

1898 

l.lOt 

.71 

.26 

Moncton,  N.B 

1898 

1.97 

.76 

.22 

.02 

Frederlcton,  N.B 

1898 

,49 

.'21 

.27 

Yarmouth,  N  - 

1898 

1.66 

.68 

Dartmouth,  N.s ... 

1898 

1.82 

.77 

Truro,  n.s 

1899 

1.96 

.72 

.26 

.02 

Woodstock,  N.B 

1899 

1.28 

.82 

Amherst,  N  3 

1898 

1.60 

67 

.'27 

.06 

New  Qlasgon  .  N  8 

1898 

'J.  HI 

.78 

.20 

,02 

Summennae,  P.E.I.. 

IS'.f.l 

.60 

.68 

• 

Pictou.  N.s 

|ST, 

■2.H1 

,80 

.In 

.02 

Lunenburg,  N  9 

1899 

1.40 

.60 

,88 

.02 

Windsor,  N.  B 

1899 

1.40 

.69 

.'27 

in 

si  Btephen,  NJB 

IN' "J 

2.00f 

.62 

80 

.08 

Sydney,  N.S 

1898 

1.40 

.80 

,19 

.in 

V:rth  :-\  In.  \     N  & 

1898 

i  60 

Til 

,29 

.in 

Liverpool,  N.S 

1896 

1.72 

.84 

.in 

Centvllle,  N.s  .... 

1899 

1.90 

.711 

,20 

in 

Chatham,  N.B 

1899 

i  68 

.62 

.24 

.11 

Oampbellton,  N.B 

1899 

.90 

.22 

,20 

*  The  Halifax  assessment  law  provides  that  stocks 
of  merchandise  shall  berated  at  three-fourths  of  the 
actual  value,  and  some  other  classes  of  personal 
property  arc  exempt. 

in  Nova  Scotia,  generally,  Income  np  to  1400  Is 
exempted,  and  also  hinds  Invested  in  Provincial  or 
municipal  debentures,  except  n>  i<>  the  income 
derived  therefrom. 

t  At  Charlottetowrt,  the  ratios  tor  real  and  personal 
property  differ  slightly,  and  the  figures  given  for  the 

ration!    taxation   for  '  harlottctou  n  and   St.  Stephen 

are  approximate. 

J  At   Moncton.   an   exemption    up  to  S'.IX)  is  allowed 

on  all  Incomes  derived  from  personal  earnings. 

i  At  Fredericton,  an  income  exemption  up  to  8800 
is  allowed,  and  one-fifth  of  the  supposed  value  of  real 


mid  personal  estal  m  the  taxable  value, 

against  Income,  over  the  1800,  a)  thi 

With  regard  to  this  tabic,  lei  me  ia] .  Bret,  thai  the 
ratios  of  taxation  are,  for  purposi     "t  comparison, 

utterly    delusive.      Red    .-state     is     in     many 

undervalued,  in  order  thai  the  district  may  contri 
bute  the  leas  to  the  charges  of  the  larger  municl 
polity,  of  which,  for  county  or  township  purpo 
ma}  form  i  pai  i      mi  poruonately 

f  unjust  and  unfair.    It 
is  unjust  to  the  rest  of  the  municipality  and  may  very 

likely  provoke  retaliation  ol  ■     Imilar  kind.     Itu 

unfair  to  the  Individual  ratepayer,  since,  it  >n  any 

property  is  estimated  at  its  full  value,  be 

Ontribute  more  proportionately  than  others. 

and  is  without  a  remedy,    The  law  contemplates 

thai  property  shall  lie  put  down   at   its  actual  value, 

but  it  is  nowhere  laid  now  ';  al  mlue  is  to  be 

t. uncd. 

Some  prim  iple  should  be  laid  down  lo  guide  the 
judgment  of  the  assessors.  The  best  would  pro 
babry  be  thai  all  real  estate  should  be  valued  al  the 
price  at  which  it  might  reasonably  be  expected  to 
change  hands  between  a  seller  and  a  purchaser, 

neither  of  whom  was  under  any  special  pressure  to 
complete  the  sale. 

If  the  table  is  again  referred  to,   it  will   l>. 
that  about 

ONE-THIRD  OF  THE   MUNICIPAL   asm  ESSMEN  I 

in  the  Maritime  Provinces  falls  on  personal  pro 
peny  Here  the  ratio  is  less  uneven.  In  no  city 
or  municipality  does  personal  property  altogether 
escape.  The  ratio  ranges  from  .18,  .19  and  .20  at 
Pictou.  Sydney,  Kentvule  and  Halifax,  to  .35  at  St. 
John,  .38  at   Lunenburg,  and  .40  at  Yarmouth. 

I  have  already  spoken  of  the  effect  of  this  pressure 
upon  capital  in  forcing  it  into  concealment  or  driv- 
ing it  away.  In  Nova  Scotia  this  is  partly  obviated 
by  the  exemption  given  to  funds  invested  in  Prov- 
incial or  Municipal  debentures.  There,  too,  ships 
and  vessels  of  every  kind  are  assessed  only  at  half 
their  value.  In  St.  John,  all  such  personal  property 
is  supposed  to  be  chargeable  at  the  face,  with  the 
result  that  the  assessors  fail  to  discover  one-half  of 
the  invested  funds,  and  the  taxes  of  those  who 
escape  are  borne  by  the  owners  who  are  reached 
and  by  the  real  estate.  The  Probate  Court  reveals 
the  actual  condition  of  affairs,  and  then  the  widow 


and  tin'    Orphan    i" 

are  tie 

the   In 

lurtlier,  when  a  large  nit.  a 

' 

ghboring   village       I 

managedat    St.    |ohn,   but,  as   tic   i'iiiii 

oitu  •■  el  wwhere,  tie  propoi  I 

tn, n  1   .•  leaped  fine  inn-  ■•! 

connected  with  the  port,  a  line  that  does  credit  lo 

tin-  enl  'lily  adding 

to  then  licet       Upwards    "I  51. 000,000  have  already 
been  thus  invested,  and   -i,.,n  the  amount  will 
(3,000,000    or   more.       Hut    look   at    on.    .,1 

and    you  will    fail  to  realize  from   what  port 
the   hails.       You  will   see.  it  may  be   Liverpool,  but 

not  St.  loini.  N.B  ,  painted  after  net  nam.-. 

Il  must  not  be  supposed  that    .111  h   diffil  nines  are 

relt  in  the  Maritime  Province    aloni        I  In 

m    the    1    tilled    States   as  well,  and   arc    borne   with 
only  bei  ause  Ihi  Uy    to  carry 

out  the  law,  and  ■  small  proportion  only  of  the 
1  il  property  1^  a.  mall'.  Dr.  Richard 

1',    Ely,  one  of  the  highest    authorities  on  mm 
taxation,  comments  on  th.  111  strongly.      Hed 
that  the  system  leads  everj  where  to  oppression  and 
ud. 
But  there  is  a  still  more  important  consideration 
in  connection  with  the  taxation  of  personal  property. 
1   is  endangering  the  growth,  and   even 
the  existence,  of  the  wholesale   trade.      At  Halifax, 
stocks  or  merchandise  arc  rated  at  three-fourths  only 
t  actual  value,  but,  at  St.  John  and  elsewhere, 
ttiey    arc  Supposed    to  be  taken   at    the    face.        It   is 
hardly  too  much  to  say  that,  if  the  law  was  strictly 
earned  out,  most   of  the  wholesale   establishments 
within  the  Maritime  Provinces  would  be  clo 

Montreal,  and  even  Toronto,  are  sharp  competi- 
tors for  this  wholesale  trade.  At  Montreal,  where 
the  Scottish  system  of  municipal  taxation  prevails, 
wholesale  stocks  escape  taxation.  The  merchant 
is  assessed,  but  it  is  on  his  rental  as  an  occupier, 
and,  in  proportion,  not  to  the  stock  he  may  have  to 
carry,  but  to  the  premises  he  occupies,  which  are 
taken  as  an  index  to  the  extent  of  the  business  he 
transacts.  And  at  Toronto  the  assessors  fail  to 
discover  the  greater  part  of  the  personal  estate  at 
all.  A  few  years  ago,  when  Mr.  T.  W.  Anglin's 
eport  on    municipal  taxation  was    published,    the 
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HOLESALE 

DRY  GOODS 


Hamilton,  Ont. 


V 


THE 

Diamond  vv  Brand 


Velveteens 


EXCLUSIVELY   OUR   OWN. 


The  following  popular  numbers  always 
kept  in  stock  : 

BLACK 

Premier,    18  in.,    \Sj4c. 

Rose,  19  in.,    I9>4c. 

Empress,  22  in.,  25c. 

Belle,        22  in.,  28;C. 

Imperial,  24  in.,  37'c. 

Kaiser,      24  in.,  twilled  back,  47'2c. 

COLORED 

X,  18  in.,  I9'2C.  All  the  leading  shades. 

Super,  24  in.,  37^c.  All  the  leading  shades. 


We  contracted  for  Fall  stock  prior  to  the  advance  in  prices, 

and  are  prepared  to  fill  orders  at  above  quotations,  while  stock  lasts. 

Letter  Orders  receive  careful  attention. 
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whole  valuation  of  personal  property  at  Toronto 
was  but  little  more  than  at  St.  John,  while  the 
population  was  nearly  five  times  as  great. 

There  is  a  difference  in  the  way  in  which  various 
trades  are  carried  on.  In  some  a  large  stock  has 
to  be  kept.  In  others  it  is  the  reverse.  Samples, 
to  a  certain  extent  at  least,  suffice,  and  yet,  perhaps, 
a  large  business  is  actually  being  done. 

If  the  assessment  laws,  as  they  exist,  are  strictly 
carried  into  effect,  it  is  plain  that 

THE  WHOLESALE   MERCHANT   IN   ST.   JOHN 

must  be  at  a  disadvantage  as  regards  Halifax,  and 
both  when  they  come  into  competition  with  Mon- 
treal. The  competition  is  keen,  and  prices  are 
finely  drawn.  A  few  thousand  dollars  of  municipal 
taxation  may  make  the  difference,  and  send  the 
merchant  in  the  Maritime  Provinces  to  the  wall. 

And  now  I  must  oass  from  this  subject  of  muni- 
cipal taxation  on  which,  perhaps,  I  have  dwelt  too 
long.  But  I  hope  I  have  convinced  you  that  the 
subject  is  one  well  worthy  of  consideration.  If  the 
effect  of  the  present  system  is  that  the  bone  and 
sinew  of  the  country  is  oppressed  ;  if  the  person 
deriving  an  income  from  Dominion  sources  escapes 
his  fair  share  of  the  municipal  burden  ;  if  trade  is 
hampered  ;  if  manufacturing  is  discouraged  for 
want  of  capital  ;  if  the  capitalist  conceals  his  wealth  ; 
if  he  fears  to  embark  in  the  development  of  indus- 
tries at  home,  and  even  removes  to  a  foreign  land  ; 
if  there  is  injustice  everywhere;  then,  indeed,  it  is 
time  that  that  system  was  thoroughly  weighed,  and 


speak  of  what  seem  to  me  to  be  stumbling  blocks  in 
the  path  of  future  progress.  If  I  have  done  so,  it 
is  only  with  the  hope  that  the  existence  of  those 
hindrances,  if  such  they  be,  may  be  considered, 
and  such  steps  taken  that  in  course  of  time  they 
may  be  removed  I  am  no  advocate  for  the  mere 
selfish  accumulation  of  wealth.  But,  for  the  pro- 
gress of  the  community,  capital  is  an  absolute 
necessity.  Of  the  three  great  requisites  of  produc- 
tion we  have  the  land  in  abundance.  It  is  in  many 
parts  of  these  Provinces  a  fertile  land,  and  it  is  a 
land,  too,  which  teems  with  mineral  wealth.  We 
have  our  rivers,  giving  a  ready  access  to  the  in- 
terior. We  have  commodious  harbors  on  our 
coasts.  If  we  are  to  have  the  labor  and  the  capital 
through  which  only  our  natural  resources  can  be 
developed,  we  must  encourage  them  to  continue 
with"  us,  and  be  very  watchful  of  whatever  may 
tend  to  drive  them  away.  We  must  not  give  way 
to  the  feelings  that  our  advantages  exist  only  for 
those  who  may  now  be  resident  among  us.  We 
must  endeavor  to  encourage  immigration  of  the 
kind  we  need.  We  should  join  hand  in  hand,  not 
merely  in  advancing  such  interests  as  we  may  have 
in  common,  but  in  helping  each  other  as  occasion 
may  arise. 

A    GREAT    IMPRESSION. 

Tbe  address  created  a  great  impression, 
and  unusually  vigorous  applause  greeted  the 
President  as  he  took  his  seat. 


great  deal  of  enthusiasm.  "  I  am  told  at 
home,"  he  added,  "that  when  I  start 
talking  it  is  necessary  for  someone  to  give 
me  a  cue  when  to  stop." 

The  motion     was    carried   unanimously, 
and  Mr.  Jarvis  briefly  and  fittingly  replied. 


such  changes  as  may  be  required  pressed  upon  the 
notice  of  those  through  whom  the  necessary  legisla- 
tion can  be  obtained. 


REMAINING  SUBJECTS. 
Other  subjects,  such  as  tourist  travel,  immigra- 
tion, trade  with  the  West  Indies,  rates  of  freight, 
electric  railways,  the  development  of  iron  and  steel 
industries,  the  school  curriculum,  and  our  copper 
currency,  will  be  explained  to  you  by  the  gentle- 
men who  have  suggested  them  for  consideration. 
There  is  a  full  bill  of  fare.  I  have,  I  fear,  delayed 
you  too  long  already,  and  cannot  venture  to  touch 
upon  them  now. 

WE  HAVE  A  COMMON  END  IN  VIEW, 
the  development  of  the  Maritime  Provinces  of 
Canada  in  which  we  have  our  home.  It  is  not,  I 
think,  altogether  a  selfish  one,  although  we  all 
hope,  and  we  may  legitimately  hope,  to  gain  as  the 
general  interests  advance.  The  boards  of  trade 
ask  for  no  financial  help  outside  themselves.  If 
their  members  give  their  time  to  the  consideration 
of  public  questions,  it  is  done  without  charge.  If 
they  gather  information,  or  even  venture  to  send 
delegations  where  peisonal  contact  with  the  central 
authority  may  be  required,  it  is  at  their  own  ex- 
pense. The  great  principle  which  underlies  this 
Maritime  Board  is  that  the  Maritime  Provinces  can 
prosper  only  with  the  growth  of  each  of  the  parts  of 
which  they  are  composed.  I  have  pointed  out  some 
of  the  advantages  we  possess.     I  have  ventured  to 


ABOVE  THE  FALLS,   .ST.  JOHN. 

•'  I  would  like,"  remarked  Mr.  John 
Ervin,  of  Bridgetown,  "to  move  a  vote  of 
thanks  to  the  president  for  the  very  excellent 
address  which  he  has  given  us.  I  am 
sorry  we  had  not  even  a  larger  representa- 
tion from  the  various  boards  of  trade  in  the 
Province  to  listen  to  the  address,  particularly 
in  regard  to  the  progress  of  the  Maritime 
Provinces,  and  I  would  suggest  that  means 
be  taken  to  have  the  address  printed  and 
distiibuted  throughout  the  Provinces." 

Mr.  M.  G.  De  Wolfe,  Kentville  :  "  I 
have  very  much  pleasure  in  seconding  the 
motion.  The  president  must  have  devoted 
a  great  deal  of  time  to  the  preparation  of 
his  address.  If  the  same  matter  had  been 
gotten  up  at  Ottawa  it  would  have  cost  the 
country  $3,000  or  $4,000.  I  am  sure  if  it 
is  printed  and  circulated  throughout  the 
Provinces  it  cannot   but     fail   to  create  a 


THURSDAY'S   SESSION. 

THE    NEW    OFFICERS. 

The  report  of  the  committee  on  nomina- 
tions for  the  respective  officers  of  the  board 
was  presented  and  read,  as  follows  : 

President— M.  G.  De  Wolfe,  Kentville,  N.S. 

Vice-Presidents— D.  J.  McLaughlin,  St.  John, 
and  W.  H.  Aitkin,  Charlottetown. 

Secretary-Treasurer — Geo.  E.  Calkin,  Kentville, 
N.S. 

The  report,  on  motion  of  Mr.  John  Ervin, 
was  received  and  adopted. 

MARINE  INSURANCE  RATES. 
The  next  subject  on  the  order  list  was  the 
"  Discrimination  of 
Marine  Insurance 
Rates  against  Can- 
adian Atlantic  Ports 
in  favor  of  United 
States  Ports."  The 
subject  was  intro- 
duced by  Mr.  J.  E. 
De  Wolfe,  Halifax, 
who  moved  the 
resolution  depre- 
cating the  fact. 

"  What  I  object 
to,"    said  Mr.   De 
Wolfe,  "  is  the  ex- 
cessive    insurance 
rates      charged 
against     Canadian 
Atlantic     ports    in 
favor    of    United 
States    Atlantic 
ports  and  of  the  St. 
Lawrence.    I  think 
the  excess  is  about 
25    per   cent.      Instead    of  being    charged 
higher  rates,    we   should    be   charged  less, 
or,  at  least,  no  more." 

Mr.  W.  M.  Jarvis  seconded  the  resolution, 
and,  in  doing  so,  said  there  was  a  very 
mixed  idea  in  Great  Britain  in  regard  to 
Canada.  He  was  afraid  whether  this  was 
not  the  reason  why  the  rates  discriminated 
against  the  Maritime  Provinces.  What  he 
would  like  to  know  was  whether  the  Mari- 
time Provinces  were  compelled  to  share  in 
the  losses  incurred  on  risks  in  other  parts  of 
the  Dominion  ?  He  was  rather  of  opinion 
that  they  did.  It  would  be  well  to  try  and 
find  out. 

Mr.  J.   E.   De  Wolfe  :      "I   don't  know 

whether  you  know  it  or  not,  but  the  loss  of 

the  Labrador  on  the  coast  of  Great  Britain 

was  really  charged  against  Canada. 

Mr.  Jarvis  (continuing) :    "We  shall  find 
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your  destination  by  steam  car  or  electric  trolley  car. 

For  the  same  reason  you  should  not  continue  to  cut  Velveteen  from  the 
piece  for  Skirt  Binding  Purposes,  when  you  can  have  the  S.H.&M,  BIAS 
VELVETEEN  SKIRT  BINDING  neatly  put  up  on  reels  all  ready  to 
measure  off  to  your  customer,  just  the  length  she  wants. 

The  S.H.&M.  BIAS  VELVETEEN  SKIRT  BINDINGS  are  made 

from  Velveteen   specially   woven    for   the   purpose,  and   are    far   superior    to   the 
goods  cut  from  the  piece,  which  are  not  suitable  for  skirt  bindings. 

The  S.H.&M.  BINDINGS  are  cut  on  a  true  bias,  neatly  and  smoothly 
joined,  and  are  put  up  in  convenient  form  ready  for  use. 

"S.H.&M.'     stamped  on  the  back  is  a  guarantee  of  quality. 

S.H.&M.   REDFERN   Bias  Corded 
Velvet,  1^-in.  wide. 

S.H.&M.  BELLE  Plain  Velveteen, 
1^-in.  wide. 


S.H.&M.  PRIDE  Plain  Velveteen, 
\%-\n.  wide. 

S.H.&M.  WATERPROOF 
CORD  EDGE. 

SAMPLES  AND  SHADE  CARDS  MAILED 
ON  APPLICATION. 


The  STEWART,  HOWE  &  MAY  CO. 

24  Front  Street  West 

Originators  and  Manufacturers  of  S.H&M.  SKIRT  BINDINGS. 


Manchester,  Eng. 


Toronto,  Ont. 
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it  very  difficult  to  get  the  desired  informa- 
tion. Lloyds  should  have  the  necessary 
statistics.  Get  the  statistics  showing  what 
the  losses  have  been  on  the  St.  Lawrence 
route,  the  Maritime  Provinces  and  at  United 
States  ports.  In  this  way,  the  facts  will  be 
learned.  Then,  if  it  is  found  that  the  losses 
are  relatively  higher  in  the  Maritime 
Provinces,  let  us  accept  the  results. ' ' 

Mr.  S.  Schofield  said  that  the  mover  and 
seconder  of  the  motion  had  not  shown 
them  the  discrimination.  "Is  it  against 
the  hulls  or  their  cargoes?  "  he  asked.  He 
did  not  believe  the  underwriters  at  Lloyds, 
who  were  experienced  men,  would  discrim- 
inate against  any  port.  "  I  am  of  opinion 
that  if  we  could  get  at  individual  under- 
writers we  would  find  that  in  advancing  our 
rates  they  were  guided  by  actual  experience. ' ' 


the  marine  underwriters  were  trying  to 
get  at,  was  the  St.  Lawrence  route, 
which,  he  claimed,  was  more  danger- 
ous than  that  to  the  Maritime  Provinces. 
"  Lloyds  have  reason  for  the  faith  that  is  in 
them,  but  they  are  ignorant  in  some  respects 
in  regard  to  Canada.  The  trouble  is  that 
they  group  the  different  parts  of  Canada 
together.  What  they  should  do  is  to 
separate  the  St.  Lawrence  route  from  the 
Maritime  Province  group.  I  think  we  should 
pass  a  resolution  of  some  kind  in  regard  to 
this  matter.  I  am  sure  our  rates  are  higher 
from  Maritime  Province  routes  than  from 
United  States  ports.  I  am  not,  however,  so 
sure  about  the  rates  for  the  St.  Lawrence 
route.  I  know  this,  that  in  using  my  steamer 
I  was  notified  to  exclude  the  St.  Lawrence 
route.    It  is  unfair  that  we  should  pay  higher 
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He  asked  whether  at  Halifax  provision 
was  made  against  ships  putting  to  sea  with 
excessive  deck  loads  ?  In  Montreal  there 
was.  "  I  regret  this  check  does  not  exist 
at  the  port  of  St.  John,  and  I  do  not  think  it 
exists  at  the  port  of  Halifax.  It  has  been 
stated  that  this  was  one  of  the  reasons  for 
the  increase  of  marine  insurance  rates  on 
steamers  running  to  the  Maritime  Provinces. 
It  was  stated  so  at  Ottawa."  Until  more 
facts  were  advanced  he  thought  it  would  be 
unwise  to  appeal  to  Lloyds. 

Mr.  J.  M.  Carmichael,  New  Glasgow, 
who  is  a  steamship  owner,  did  not  like  the 
wording  of  the  resolution.  It  was  too 
arbitrary.  He  claimed,  however,  that  there 
was  a  discrimination  against  the  Mari- 
time   Provinces.     In     his    opinion,    what 


rates  than  vessels  sailing  from  United  States 
Atlantic  ports.  Vessels  sailing  from  St. 
John,  Halifax  and  other  Atlantic  ports  are 
just  as  sure  as  those  running  from  ports  in 
the  United  States." 

Mr.  S.  Schofield  said  that  steamers  from 
Boston  and  Portland  did  not  carry  deck 
loads.  "Ours  do,"  he  said,  "and  this 
may  be  the  cause  of  the  higher  rates. 
Then,  again,  there  is  the  question  in  regard 
to  the  class  of  steamers." 

Mr.  Cochrane  :  "I  do  not  think  it  can 
be  due  to  the  class  of  steamers,  for  some  of 
the  steamers  which  run  out  of  United  States 
Atlantic  ports  are  of  the  very  poorest  class. 
Then,  as  to  deck  loads,  there  is  no  more 
comfortable  or  more  safe  steamer  to  cross 
the  Atlantic  than  a  steamer  with   a    io-foot 


deckload  of  lumber.  I  would  rather  cross 
the  Atlantic  on  a  poor  steamer  loaded  with 
lumber  than  on  one  of  the  fastest  loaded 
with  grain.  If  there  is  a  master  in  the 
room,  he  will  tell  you  the  same  thing.  In 
going  to  Lloyds,  you  must  be  able  to  present 
a  reasonable  case,  or  they  will  laugh  at  you." 
Mr.  W.  S.  Fisher  said  he  quite  agreed 
with  Mr.  Cochrane  that  caution  should  be 
used  in  approaching  Lloyds.  He  said  that 
when  in  London,  England,  according  to 
instructions  received  from  the  St.  John 
Board  of  Trade,  he  had  tried  hard  to  get  at 
the  bottom  of  the  marine  insurance  rate 
question.  At  Lloyds,  they  claimed  there 
was  no  discrimination  against  Maritime 
Province  routes,  or,  at  least,  no  intended 
discrimination.  The  rates,  they  said,  were 
based  upon  the  best  information  obtainable. 
"But  I  found,"  he  explained, 
' '  that  there  was  a  very  great 
difference  of  opinion  in  regard 
to  the  matter.  It  seems  to  me 
that  all  that  is  necessary,  in 
order  to  convince  Lloyds  of 
the  legitimate  character  of  our 
case,  is  united  action  on  the 
part  of  the  merchants  and  ves- 
selowners  in  the  different  parts 
of  the  Maritime  Provinces." 

Mr.  D.  G.  Smith,  Chatham, 
N.B>:  "  Would  it  not  be  well 
for  this  board  to  collect  statis- 
tics showing  the  losses  on  the 
different  Canadian  -  Atlantic 
routes,  I  think  that  at  present 
we  have  not  sufficient  informa- 
t  on  to  deal  intelligently  with 
the  matter."  He  moved  the 
following  resolution  : 

That  the  subjectof  marine  insurance 
be  referred  to  a  committee  of  five,  who 
are  requester!  to  prepare  a  paper  tote 
presented  to  the  British  underwriters 
giving    reasons     why    discrimination 
should  not  be  made  by  them  against 
risks  in    the    trade    from    the     Mari- 
time Provinces,  BUCh  paper  to  include 
statistics  of   casualties  happening  to 
\essels  running  between  the  Maritime  Provinces  as 
distinct  from  other  ports  and  trans-Atlantic  points,  as 
well  as  other  relative  information,  the  paper  to  be  for- 
warded by  the  president  and  secretary  of  this  board 
to  the  British  underwriters. 

Mr.  De  Wolfe  thereupon  withdrew  his 
resolution. 

Mr.  H.  Hazzard,  Charlottetown,  P.E.I. , 
who  is  in  the  underwriting  business,  ex- 
plained that  he  had  read  the  resolution 
passed  by  Lloyds  increasing  the  rate  of 
insurance,  and  it  was  therein  stated  that  the 
reason  for  doing  so  was  the  excessive  deck 
loads  carried,  some  of  these  deck  loads 
being  14  ft.  He  explained  that  in  Prince 
Edward  Island,  where  they  did  not  ship 
lumber,  the  rates  were  now  about  3^  per 
cent.,  where  they  were  some  years  ago  as 
high  as  9  per  cent. 

Mr.  Carmichael  said  that  he  knew  steam- 
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Careful  attention  given  to  Letter  Orders. 
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ers  had  gone  out  with  excessive  deck  loads. 
"I  have  no  doubt  the  underwriters  have 
grievances,  and  they  always  will  find  some 
cause  for  complaint." 

Mr.  Schofield  said  that  only  that  day  the 
newspapers  reported  that  a  St.  John  vessel 
had  been  fined  ^50  in  London,  England, 
because  of  an  excessive  deck  load. 

Mr.  Carmichael  :  "I  happen  to  know 
something  about  that  case.  The  fine  was 
imposed  because  the  vessel  was  immersed 
below  the  Plimsoll  line." 

Mr.  Smith's  motion  was  adopted,  and 
these  were  appointed  a  committee  to  carry 
out  its  provisions:  W.  M.  Jarvis,  St.  John  ; 
J.  M.  Carmichael,  New  Glasgow;  S  Scho 
field,  St.  John;  J.  E.  DeWolfe,  Halifax  ;  H 
H.  Hazzard,  Charlottetown  ;  H.  DoDson, 
North  Sydney. 

The  convention  adjourned  at  1  p.m.  to 
meet  on  the  following  morning. 

FRIDAY'S  SESSION. 

The  first  subject  for  discussion  was 
IMPROVED       TELEGRAPHIC       COM- 
MUNICATION WITH  P.E.I. 

Mr.  H.  Hazzard,  president  of  the  Char 
lottetown,  P.E.I.,  Board  of  Trade,  intro- 
duced the  subject.  He  said  that  The 
Anglo-American  Telegraph  Co.,  which  had 
had  a  monopoly  since  1855  and  received  a 
subsidy  from  the  Dominion  Government  of 
$2,000  per  year,  did  not  act  square  with  the 
public.  What  he  complained  about  was, 
that  the  offices  were  closed  after  8  o'clock 
at  night  until  9  o'clock  next  morning.  And 
not  only  that,  but  the  rates  were  excessive. 
For  instance,  if  he  desired  to  telegraph 
to  Boston,  it  cost  him  $1,  twice  as  much  as 
paid  by  the  other  Provinces  for  a  similar 
message.  They  did  not,  however,  claim 
that  they  should  have  as  low  a  rate  as  the 
other  Provinces.  They  would  not  object, 
he  thought,  if  they  had  to  pay  two-thirds 
more.  What  he  desired  was  the  coopera- 
tion of  the  Maritime  Board. 

Mr.  Schofield  thought  it  was  only  to  be 
expected  that,  with  the  cable,  higher  rates 
would  be  paid  by  the  people  of  Prince 
Edward  Island  than  paid  by  the  other 
Provinces.  "  At  the  same  time  they  have  an 
unquestionable  right  to  have  the  office  open 
until  12  o'clock."  He  moved  that  the 
matter  be  referred  to  a  committee  of  three, 
said  committee  to  be  appointed  by  the 
president. 

Mr.  F.  L.  Potts  seconded  the  resolution, 
which  was  carried,  and  the  president  named 
the  following  as  a  committee  to  deal  with 
the  matter  ;  Messrs.  H.  Hazzard,  J.  E.  De 
Wolfe,  and  S.  Schofield. 

RATKS    OF     FREIGHT     ON     APPLES 

VIA  HALIFAX,   ST.   JOHN  AND 

UNITED  STATES  POR  1  S. 

The   subject   was   introduced  by    Mr.    P. 

Innes,  Cold  Brook,  King's  Co.,  N.S.     He 


said  the  question  was  a  double  barreled  one, 
as  it  dealt  (1)  with  the  railway,  (2)  with  the 
steamship  subsidy, 
in  speaking  on  this  subject,  and  1  do  so  as  Vice- 

Presidentof  the  Nova  Scotia  Fruit  Growers  Associa- 
tion ;  I  would  like  first  to  draw  your  attention  to  the 
great  development  of  the  apple  business  in  the  western 
counties  of  Nova  Scotia,  especially  in  Kings  and 
Annapolis  counties.  It  has  grown  in  the  last  quarter 
of  a  century  from  small  beginnings  until  it  has  be- 
come one  of  the  great  staple  industries  of  the  Province. 
The  product  of  a  favorable  year  is  now  half  a 
million  barrels,  and  with  large  areas  of  young  orchards 
coming  continuously  into  bearing,  the  time  is  not 
distant  when  this  product  will  have  doubled.  In  fact, 
what  the  wheat  crop  is  to  Manitoba  and  the  North- 
west the  apple  crop  is  to  Nova  Scotia.  The  industry 
is  therefore  not  merely  of  local,  but  of  Provincial  im- 
portance, and  accordingly  the  profitable  marketing 
of  the  crop  is  of  great  moment,  primarily  to  the  pro- 
ducer and  shipper  and  incidentally  to  the  country  at 
large. 

Now,  gentlemen,  please  consider  in  the  first  place 
the  conditions— the  physical  and  geographical  condi- 
tions—with which  we  have  to  deal.  The  great  fruit 
belt  of  Neva  Ssotli  lies  within  an  a\  .rag;  listansj;  of 
so  or '.in  miles  from  the  Atlantic  seaboard  at  Halifax. 
The  port  of  Halifax  is  accessible  all  the  year  around, 
is  nearer,  speaking  roundly,  by  some  500  miles  to  our 
market  in  Great  Britain  than  the  ports  of  Portland. 
Boston  and  New  York. 

The  railway  which  traverses  the  fruit  belt,  and  has 
a  monopoly  of  the  business,  is  one  of  the  most  heavily 
subsidized  and  highly  favored  in  the  Dominion,  and 
the  steamships  plying  between  Halifax  and  Great 
Britain  are  also  in  receipt  of  a  Government  subsidy. 
I'tider  these  exceptionally  favorable  circumstances, 
you  would  imagine,  and  you  would  be  justified  in 
imagining,  that  we  should  be  able  to  market  our  apples 
on  better  terms,  or  at  the  very  least,  on  equal  terms 
with  our  competitors  in  Canada  and  the  United  States. 

How  stands  the  fact?  I  can  answer  in  a  sentence  : 
1  Canadian  apples  are  carried  over  600  miles  by  rail  and 
300  miles  farther  by  sea  at  a  through  rate  of  83.47c. 
(3s.  tid.  1  per  barrel,  while  Nova  Scotian  apples  are 
carried  an  average  of  85  miles  by  rail  and  300  miles 
less  by  sea  at  a  through  rate  of  90c.  (3s.9d.J  per  barrel, 
and  this  is  not  all.  The  Canadian  and  American 
barrel  is  about  one-tenth  larger  than  the  Nova  Scotian 
barrel,  so  that  in  reality  the  comparison  is  83.47c.  as 
against  H9c.  per  barrel."  This  is  equivalent  to  a  dis- 
crimination of  15%c.  per  barrel  against  the  Xova 
Scotian  shipper,  notwithstanding  that  he  is  800  miles 
neareB  the  market.  In  other  words,  in  placing  300,000 
bands  of  apples,  last  year's  crop,  on  the  English 
market,  Nova  Scotian  shippers  were  at  a  disadvantage 
in  respect  to  transportation  charges  to  the  extent  of 
sonic  $10,0110  as  compared  with  their  Canadian  and 
American  competitors. 

KAII.WAV    UHAKI.ES. 

I  have  stated  that  this  great  apple  industry  has 
grown  and  developed  in  the  last  25  years,  but  the 
Dsminion  Atlanta:  railway  lias  fiikd  to  resognizj 
the  altered  circumstances,"  and  their  apple  tariff  of 
to-day  is,  with  some  trifling  modification,  the  apple 
tariff  which  was  in  force  25  years  ago,  when  the  crop 
war.  imignih;  ant  but  little  cf  it  mci  3d  I  \  rail,  prli  is 
ruled  high,  and  apples  were  considered  an  expensive 
luxury.  To  illustrate:  Apples  are  carried  in  train- 
loads  at  no  expense  to  the  company  for  loading  or  un- 
loading at  a  rate  of  at  least  21i,c  per  ton  per  mile. 
A  trainload  of  2,500  barrels  carried  83  miles  would  be 
charged  8387.50,  while  a  trainload  of  ore  of  equal 
weight  would  be  carried  85  miles  for  ftlfio.  Again, 
a  carload  of  apples  worth  8150,  more  or  less,  would 
be  charged  $27.50  if  earned  loo  miles,  but  a  car- 
load of  flour  worth,  say,  8450,  the  product  of  another 
Province,  would  only  be  charged  821  for  the  same 
distance. 

It  is  a  well-known  and  fundamental  principle  in 
railway  practice  that  the  determining  factors  of  a 
tariff  are  the  volume  and  the  value  of  the  Commodity 
carried.  The  more  valuable  the  commodity,  the 
higherthe  rate:  the  larger  the  volume  carried,  the 
lower  the  rate.  Applj  these  principles  to  the  D.A.K. 
tariff  in  the  matter  of  apples  and  flour.  A  barrel  of 
flour  is  double  the  value  of  a  barrel  of  apples,  and  the 
volume  of  the  former  that  is  carried  on  the  D.A.K.  is 
almost  infinitesimal  as  compared  with  tlie  latter. 
Therefore,  on  both  grounds,  the  apple  rate  should  be 
\  cry  much  lower  than  the  Hour  rate.  True,  the  rail- 
way company  contend  that  their  rates  on  apples 
compare  favorably  with  those  charged  on  other  rail- 
ways. 1  think  I  have  shown  by  the  through  rates 
charged  as  far  West  as  Toronto  that  this  is  not  the 
case  ;  but,  further,  there  are  only  a  few  districts  in 
this  great  Dominion  where  the  soil  and  climatic  con- 
ditions are  favorable  to  the  growing  of  apples.  In 
the  Cornwallis  and  Annapolis  Valleys  we  have  one  of 
the  best  districts.  There  the  apple  crop  has  become 
the  great  staple  industry,  numbering  hundreds  of 
thousands  of  barrels,  that  have  to  be  transported  by 
tr-unloads  Yet.  ill  this  volume  of  tusinsss  is  classi- 
fied, and  .charged  as  high  rates  as  in  those  sections 
of  the  country  where  apples  are  not  grown,  and  are 
considered  a  luxury. 

The  apple  crop  of  our  district  should  receive  as  fair 
treatment  as  the  grain-producing  sections,  or  the 
coal,  iron,  and  lumbering  industries  of  the  country. 
Secure  in  its  monopoly,  no  redress  can  be  obtained  or 
expected  from  the  railway  company.  It  is.  therefore, 
submitted  that  the  proper  and  effectual  remedy,  not 
merely  in  our  case,  but  as  applicable  to  the  whole 
question  of  transportation  in  the  Dominion,  lies  in 


the  appointment  of  a  permanent  commission,  with 
powers  and  authority  somewhat  similar  to  those  of 
1  in-  English  Railway  Commission,  or  the  Onited 
States  interstate  Commerce  Commission,  which 
would  fix  reasonable  rato  and  grant  just  redress  on 
the  application  of  individuals  or  localities  having 
ground  for  complaint.  I 

Accordingly,  the  interest  anil  aid  of  the  Maritime 
Hoard  of  Trade  is  earnestly  solicited  towards  the 
appointment  of  such  a  commission  at  an  early  date. 

STEAMSHIP    CHAROKS. 

The  excessive  charges  on  the  railway  are  only  a 
part  of  the  grievances  of  which  we  have  to  complain 
The  rates  charged  on  the  steamers  from  Halifax  are 
equally  excessive.  Notwithstanding  that  the  steamers 
are  in  receipt  of  a  Government  subsidy,  while  those 
from  the  Atlantic  ports— Portland,  Boston,  and  New 
York— are  not  so  favored,  the  rate  from  Halifax  has 
remained  steady  for  some  years  past  at  3s.  per  barrel, 
while  the  rate  from  the  other  jiorts  last  season  was  a- 
low  as  Is.  Oil.  and  5  per  cent,  primage,  and  was  never 
higher  than  2s.  3d.  and  2s.  6d.  per  barrel.  Further, 
the  amalgamation  of  two  lines  formerly  running  from 
Halifax  has  deprived  us  of  competition,  and  the 
granting  of  rebates  to  middlemen  enables  them, 
when  so  minded,  to  secure  the  entire  steamer's  space, 
and  forces  the  producer  into  the  middleman's  bands, 
if  he  is  to  get  his  apples  to  market  at  all.  Conse- 
quently, several  producers  have  had  to  send  their 
apples  either  by  schooner,  or  via  Yarmouth  to  Bos- 
ton a  ml  thence"  to  London.  In  fact,  a  saving  in  the 
rate  could  be  effected  by  shipping  from  Middleton 
and  stations  west  via  Y'armouth,  some  300  miles  to 
Boston,  and  thence  by  the  Johnston  line  of  steamers 
to  London. 

The  steamers' charge  for  deals  varies  from  33s.  to 
J5s.  a  standard,  according  to  dimensions,  but  the 
charge  for  28  barrels  of  apples,  which  would  occupy 
the  same  space,  is  no  less  than  Ms.,  wdiich  would 
appear  to  be  an  extreme  discrimination. 

We  are  of  the  opinion  that  competition  would  be 
induced  and  our  position  improved  if  the  subsidies 
were  withdrawn  from  these  steamers  altogether,  and 
the  Kings  County  Board  of  Trade,  the  Kentville 
Board  of  Trade,  and  the  Municipal  Council  of  Kings 
have  asked  the  Government  accordingly,  and  until 
such  time  as  the  subsidies  are  abolished,  that  the 
1  iiivernuient  exercise  supervision  and  control  over  the 
rates  charged  so  that  they  shall  not  exceed  the 
corresponding  rates  from  competing  Atlantic  ports, 
and.  further,  that  the  Government  appoint  inspectors 
to  superintend  the  loading  of  steamers,  and  see  as  to 
their  ventilation  and  general  suitability  for  carrying 
the  freight  offering. 

Mr.  Innes  read  the  following  resolution  : 

Resolved,  that  the  Maritime  Board  of  Trade  ask 
the  Dominion  Government  to  appoint  a  permanent 
railway  commission  with  powers  and  authority  some- 
what similar  to  those  of  the  English  Railway  Com- 
mission or  the  United  States  Interstate  Commerce 
Commission,  which  would  fix  reasonable  rato  and 
grant  just  redress  on  the  application  of  individuals  or 
localities  having  grounds  of  Complaint, 

Mr.  John  Ervin  seconded  the  motion,  and, 
in  doing  so,  said  they  insisted  that  the  great 
apple  industry  must  not  be  handicapped  by 
adverse  freight  rates.  "  In  addition  to  the 
high  freight  the  farmer  has  to  pay,  there  is 
another  item  of  cost  which  has  not  been 
referred  to  at  this  meeting.  A  great  many 
of  these  apples  are  shipped  in  the 
winter  time,  and,  as  we  have  no  frostproof 
cars,  the  farmers  have  to  put  charcoal  fires 
in  the  cars  and  also  send  men  to  attend  to 
them.  This  means  an  additional  cost  of  5 
or  6c.  per  barrel." 

Mr.  Schofield  said  that  the  Dominion 
Atlantic  railway  should  not  be  dealt  with 
too  harshly  in  the  matter.  It  was  a 
struggling  line  and  should  be  encouraged. 

Mr.  Innes  :  "I  do  not  think  there  is 
much  difference  between  Mr.  Schofield  and 
myself  in  regard  to  this  question.  The 
apple-growers  claim  that  their  rates  are 
excessive  ;  the  railway  claims  that  they  are 
not.  Now,  what  we  want  is  a  neutral  board, 
who  shall  determine  whether  they  are  or 
not.  I  might  say  that  the  Dominion  Atlan- 
tic railway  is  in  favor  of  the  appointment  of 
a  commission,  Mr.  Griffin,  the  secretary  of 
the  road,  having  seconded  a  resolution  to 
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PREPARE    FOR  THE  WET   WEATHER. 


SHOWERPROOF  CLOAKS  and  MANTLES  are  rain 

resisting  yet  porous,  with  a  perfect 

Natural  Ventilation. 


THEY    NEVER    SMELL   OR    BECOME    HARD. 


i 


JAMES  JOHNSTON  &  CO. 


Importers 


MONTREAL. 


We   are   to   tbe   front,  as  usual,  in  all 

DEPARTMENTS. 

VWVVWWWW\VWVWWVWWVWWVWVV1V\VV\\V»VV> 

Specially  so  in  all  the  latest  designs  in  Black  and  Colored 
DRESS  GOODS,  Silks,  Ribbons  and  Trimmings,  Hosiery  and  Gloves, 
Smallwares  and  Notions,  Laces,  White  Goods,  etc.,  and  a  full  line  of 
Staples.  Our  Handkerchief  Department  is  better  than  ever.  It  will 
pay  you  to  see  our  line  before  buying. 

We  expect  a  good  many  buyers  in  the  city  this  month.  Call 
and  see  us  whether  vou  buy  or  not. 


ler  y< 


James  Johnston  &  Co. 


: 
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that  effect  adopted  by  the  Halifax  Board  of 
Trade." 

After  some  further  discussion,  Mr.  Innes' 
motion  was  carried  by  14  to  5. 

THE    QUESTION    OF   SUBSIDIES. 

Mr.  P.  Innes  then  introduced  his  resolu- 
tion on  railway  subsidies,  which  read  as 
follows  : 

Whereas,  the  subsidizing  by  the  Dominion  Govern- 
ment of  the  Fulness  Line  of  steamers  has  created  a 
monopoly  and  has  led  to  the  charging  of  excessive 
rates  of  freight  on  apples  to  Great  Britain  from  the 
ports  of  Halifax  and  St.  John  ;  and 

Whereas,  it  may  be  inexpedient  in  the  meantime  to 
discontinue  such  subsidies ; 

Therefore,  resolved  that  this  Board  ask  the  Govern- 
ment to  exercise  supervision  and  control  over  the 
rates  charged  by  subsidized  steamers,  so  that  at  no 
time  they  shall  exceed  corresponding  rates  from 
competing  Atlantic,  Portland,  Boston  and  New  York 
ports,  and  further,  that  the  Government  appoint  in- 
spectors to  superintend  the  loading  of  apples  in  such 
steamers  and  see  as  to  their  ventilation  and  general 
suitability  for  carrying  the  freight  offering. 

Mr.  F.  E.  Cox  seconded  the  motion. 

The  motion  proved  to  be  an  exceedingly 
lively  subject  for  debate,  the  liveliest  and 
most  prolonged  of  the  convention. 

Mr.  Jarvis  said  that  he  would  regret  to 
see  the  question  shelved,  as  it  would  be  in 
the  event  of  Mr.  Innes'  motion  being  de- 
feated.   He  therefore  moved  this  resolution  : 

Resolved,  that  the  resolution  already  passed  be 
referred  to  a  committee  to  carry  the  same  into  effect, 
and  that  such  committee  be  further  requested  to  take 
into  consideration  the  resolution  now  proposed,  and 
to  take  such  steps  as  may  lead  to  the  arrangement  of 
fair  and  equitable  rates  of  freights  and  proper  pro- 
visions for  the  handling  of  apples  by  any  subsidized 
steamship  line. 

Mr.  Jarvis  explained  that  the  first  resolu- 
tion referred  to  in  his  motion  was  that  re- 
lating to  the  railway  commission. 

Mr.  John  Ervin  seconded  the  motion. 

Both  Mr.  Jarvis  and  Mr.  Smith's  motions 
were  carried,  and  the  following  were  ap  • 
pointed  a  committee  to  consider  Mr.  Innes' 
two  resolutions  :  C.  L.  Dodge  (chairman), 
D.  J.  McLaughlin,  S.  Schofield,  W.  S. 
Fisher,  R.  S.  Eaton,  Fred.  E.  Cox,  S.  C. 
Parker,  and  three  representatives  from 
Halifax,  to  be  named  by  the  board  of  that 
city. 

THE  LOBSTER  INDUSTRY. 

In  opening  the  subject  of  the  lobster 
industry,  Mr.  W.  S.  Loggie  said  that  if 
the  condition  of  the  lobster  industry  con- 
tinued in  the  future  as  in  the  past  it  would 
ultimately  be  destroyed.  "  One  way  sug- 
gested to  remedy  the  evil  is  to  limit  the  size 
of  the  lobster  to  be  caught.  But  the  trouble 
with  that  is  that  it  is  not  practicable  to  carry 
on  the  canning  industry  if  the  size  is  limited. 
To  my  mind  the  first  thing  which  ought  to 
be  done  is  to  grant  no  extensions.  As  you 
know,  the  commission  appointed  last  year 
reported  against  granting  extensions.  I 
would  further  recommend  that  the  seasons 
be  shortened  by  five  days  each  year  for  a 
certain  number  of  years." 

He  explained  that  the  average  catch  of 
lobsters  per  boat  was  60  to  70  a  few  years 
ago.     To-day  it  is  only  about  30  to  40. 


In  closing,  he  read  the  following  reso- 
lution : 

Whereas,  a  very  large  amount  of  capital  is  invested 
in  the  lobster-packing  industry  which  cannot  be 
withdrawn  therefrom  without  serious  loss  to  the  in- 
vestors thereof,  and 

Whereas,  the  record  of  declining  catches  and  total 
extinction  of  the  industry  in  localities  where  it 
formerly  nourished  leads  to  the  conviction  that  the 
present  regulations,  as  to  length  of  open  season  and 
size  of  lobsters  which  may  be  legally  taken,  are 
calculated  to  destroy  the  industry  in  the  Maritime 
Provinces,  and 

Whereas,  it  is  an  established  fact  that,  if  a  legal 
size  of  nine  inches  and  larger  only  were  permitted  or 
made  as  it  is  on  the  New  England  coast  in  order  to 
save  the  industry  from  extinction,  it  would  be  im- 
possible to  carry  on  the  industry,  and 

Whereas,  the  extension  granted  the  past  season  in 
the  Straits  of  Northumberland  was  prejudicial  to  and 
destructive  of  the  interests,  as  well  as  inequitable, 
inasmuch  as  it  was  practically  a  discrimination 
against  other  localities  on  the  coast  and  in  harbors 
where  lobsters  come  in  sometimes  more  plentiful  to- 
wards the  middle  of  July, 

Therefore,  resolved — That  in  the  opinion  of  this 
board  :  (1)  That  no  extension  be>7ond  the  regular 
season  fixed  by  the  regulations  should  be  granted 
under  any  circumstances  in  any  locality.  (2)  That  the 
season  for  packing  for  next  year  be  five  days  shorter 
all  round  our  coast  line  than  in  1898;  that  in  1901, 
ten  days  shorter  than  said  season,  and  that  this  policy 
of  shortening  the  season  be  continued  each  year  until 
it  is  found  that  the  existence  of  lobsters  on  our  coasts 
as  a  paying  national  product  is  no  longer  imperilled. 
(3)  That  fishermen  taking  lobsters  with  spawn  on  out 
of  traps  be  compelled  uuder  penalty  to  return  them 
immediately  to  the  sea,  and  that  packers  be  placed 
under  obligation  as  far  as  practicable  that  fishermen 
under  their  control  carry  out  a  regulation  to  this 
effect.  (4)  That  no  lobsters  be  taken  by  "curlies," 
as  only  small  ones  are  so  taken,  as  a  rule.  (5)  That 
the  fishing  for  canning  be  prohibited  altogether  in 
the  rivers  and  bays  in  the  month  of  July,  when  the 
lobsters  resort  thereto  for  the  purpose  of  spawning  or 
casting  their  shells. 

Mr.  D.  G.  Smith  seconded  the  resolution. 

The  motion  carried. 

RAILWAY    FROM    VICTORIA    BEACH 
TO  MIDDLETON,  N.S. 

This  subject  was  introduced  by  Mr.  John 
Ervin,  of  Bridgetown,  N.S.  He  said  that 
capitalists  were  ready  to  build  the  road  pro- 
vided they  could  get  the  Government  to  lend 
the  usual  aid.  The  road  was  a  necessity, 
as  a  great  many  people  were  now  greatly 
inconvenienced  in  getting  their  produce  to 
market.  The  country  through  which  the 
line  would  run  was  rich.  The  proposed 
line  is  north  of  the  Dominion  Atlantic  Rail- 
way, and  the  terminus,  Victoria  Beach,  is 
on  the  Digby  basin.  Mr.  Ervin  read  the 
following  : 

Whereas,  having  considered  the  memorial  of  the 
Bridgetown  Board  of  Trade,  re  proposal  to  build  a 
line  of  railway  from  Victoria  Beach  to  Middleton. 
And,  whereas,  such  railway  will  open  a  thickly 
settled  and  fertile  section  of"  Western  Nova  Scotia, 
which  is  now  without  any  railway  facilities.  And, 
whereas,  such  railway  will  also  afford  a  convenient 
and  short  route  of  transportation  .to  a  shipping  port 
for  the  large  fruit  production  of  the  county  of  Anna- 
polis. And,  whereas,  such  line  of  railway  will  come 
in  connection  with  other  lines  of  railways  now  built 
or  in  course  of  building,  thereby  giving  a  through 
line  from  the  Annapolis  Valley  to  the  city  of  Halifax. 

Therefore,  resolved,  that  this  Board  approve  of  the 
construction  of  such  line  of  railway,  and  consider  it  is 
deserving  of  such  Government  aid  and  encourage- 
ment as  is  usually  given  to  railways  intended  to  serve 
the  public  interests. 

Mr.  F.  E.  Cox,  Middleton,  seconded  the 
resolution,  and  in  doing  so,  explained  that 
he  did  so  on  his  own  responsibility  and 
not  as  a  representative  of  the  Middleton 
Board. 

Messrs.  Schofield  and  Hathaway  supported 
the  resolution,  which  was  carried. 

THE  WEIGHT   OF    CANNED  GOODS. 

Mr.  W.  F.  Hathaway,  of  St.  John,  intro- 
duced the  following  resolution  : 


Whereas,  the  want  of  uniformity  in  the  weights  of 
canned  fruits,  provisions,  etc.,  is  unfair  to  the  con- 
sumer and  is  also  hurtful  to  the  true  interests  of 
trade. 

Therefore—  Kesolved,  that  in  the  opinion  of  this 
Maritime  Board  of  Trade  all  canned  meats,  vegetables,  t 

fruits,  fish,  packets  of  tea,  tins  of  lard  should  show  in 
plain  lettering  the  weight  of  contents. 

That  penalties  should  be  imposed  upon  all  packers 
and  canners  who  do  not  stamp  their  goods,  and  also 
that  penalties  should  be  imposed  on  all  dealers  and 
traders  who  expose  such  unstamped  goods  for  sale. 

And  further  resolved,  that  the  secretary,  before 
February  1  of  next  year,  forward  copies  of  this  reso- 
lution to  the  Minister  of  Trade  and  Commerce,  and 
also  to  the  several  Dominion  representatives  from 
Prince  Edward  Island,  Nova  Scotia  and  New  Bruns- 
wick. 

In  speaking  to  the  resolution,  Mr.  Hatha- 
way, wholesale  grocer,  said  there  was  some- 
times a  difference  of  3  to  5  oz.  in  the  differ- 
ent packs  of  canned  goods,  particularly 
fruits.  The  weight  of  canned  goods  was, 
as  a  rule,  correct.  The  question  was 
whether  the  wholesale  houses  are  to  continue 
selling  light-weight  goods.  For  his  part, he 
did  not  propose  to  do  so  if  he  could  help  it. 
The  wholesale  grocer  was  not  responsible 
for  the  short  weights.  It  was  the  dishonest 
packer. 

Mr.  Alex.  Henderson,  of  Woodstock, 
N.B.,  seconded  the  resolution,  and,  in  doing 
so,  said  that  his  company  was  already 
putting  the  weight  on  their  packages  of 
canned  goods.  He  further  stated  that  his 
factory  had  this  year  shipped  40  tons  of 
canned  raspberries  to  England,  and  it  had 
orders  for  all  the  gallon  apples  it  could  put 
up. 

The  motion  was  carried  unanimously. 

Fred.  E.  Cox  introduced  the  subject  of  a 
daily  mail  service  across  the  Bay  of  Fundy. 
He  moved  as  follows  : 

Resolved,  that  in  the  opinion  of  this  board  the  D. 
A.  Railway  steamboat  service  between  St.  John  and 
Digby  is  of  such  importance  to  the  business  interests 
of  the  large  territory  interested  as  to  call  for  a  daily 
service  the  year  round. 

It  was  discussed  at  some  length,  and 
finally,  in  view  of  a  recent  discussion  be- 
tween Mr.  Gifkins  and  the  St.  John  board 
relative  to  the  matter,  it  was  withdrawn. 

The  present  subsidy  is  $12,500  per  year. 
There  is  now  a  daily  service  four  or  five 
months  during  the  year,  a  tri-weekly  for 
about  two  months,  and  four  trips  per  week 
during  the  winter  months. 

The  convention  adjourned  at  5  p.  m. 

The  board  convened  at  8.30  p.m.  with 
President  De  Wolfe  in  the  chair.  The 
attendance  was  better  than  in  the  afternoon. 
TOP   WHARFAGE   AT    DIGBY. 

The  first  order  of  business  was  the  con- 
sideration of  a  memorial  signed  by  W.  W. 
Ogilvie  and  a  number  of  Ontario  and 
Annapolis  Valley  millers  in  regard  to  top 
wharfage  for  goods  lying  on  the  Govern- 
ment wharf  at  Digby. 

The  President :  What  shall  we  do  with  it  ? 

Mr.  Conrad  moved  that  the  board  concur 
in  the  memorial.     Mr.  Cox  seconded. 

Mr.  Carmichael  said  that  before  he  voted 
upon  the  question  he  wanted  information. 

Mr.  McLaughlin  read  a  clause  from  the 
memorial  which  he  considered  would  give 
he  desired  information.     The  clause  read  : 
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"In  March,  1897,  the  Government  agreed 
to  exempt  this  traffic  from  top  wharfage  at 
Digby  pier  by  refunding  in  full  the  amount 
collected.  With  this  understanding  rates 
were  arranged  and  continued  up  to  the 
present,  whereby  it  was  possible  to  meet  the 
competition  of  the  American  railways  and 
have  this  tiaffic  diverted  through  Digby. 
The  result  has  been,  since  the  Government 
so  wisely  came  to  this  conclusion,  that  up  to 
December  31,  1898,  equal  to  62,020  barrels, 
and  from  January  1  to  June  30,  1899, 
22,464  barrels,  or  a  grand  total  of  84,484 
barrels,  were  diverted  to  this  all-Canadian 
route." 

The  motion  was  then  carried. 

A  communication  was  read  from  Mr. 
Murray  Hentis,  of  the  Sussex  board,  desiring 
the  board  to  thank  the  St.  John  board  for 
the  entertainment  of  the  previous  day. 

A  PROPOSED  ELECTRIC  ROAD. 

Mr.  W.  V.  Brown,  of  Berwick,  intro- 
duced the  following  resolution  : 

Whereas,  the  Deed  ol  a  second  and  competing  trans- 
portation railway  line  between  Halli&x  and  si.  John, 
through  Western  Nova  Scotia,  Is  generally  recognized. 

And.  whereas,  certain  London  and  Berlin  capitalists 
have  Intimated  their  willingness  to  construct  an  electric 
railway  from  Halifax  to  Annapolis  or  Digby,  provided 
certain  concessions  are  offered. 

therefore,  resolved,  that  In  the  opinion  of  this  Board 
every     encouragement    should     he    uiven    towards    the 

furtherance    of  this    enterprise  by    our   Government, 

hoards  of  trade,  municipal  and  town  councils  and  news- 
papers. 

Mr.  John  Ervin,  in  seconding  the  resolu- 
tion, explained  that  the  Berwick  board  had 
received  a  communication  from  capitalists  in 
London  and  Berlin  in  regard  to  the  possi- 
bility of  building  an  electric  railway  in  the 
Annapolis  Valley.  Their  communication 
had  been  replied  to.  Since  then  the  capital- 
ists had  been  again  heard  from,  in  which 
they  said  they  were  prepared  to  build  a  road 
provided  certain  concessions  were  made. 
What  these  concessions  were  they  had  not 
stated. 

Both  Mr.  Robertson,  M.P.P.,  and  Mr. 
Jarvis  thought  that  it  would  not  be  advis- 
able to  adopt  the  resolution. 

Mr.  Brown  said  he  had  statistics  to  sub- 
mit. "We  were  not  the  movers  in  this 
matter  ;  we  were  approached,"  he  said. 
With  the  consent  of  the  seconder,  he  with- 
drew his  resolution. 

THE  PACKING  OF  APPLES. 

Mr.  Jarvis,  at  the  request  of  the  Berwick 
Board   of   Trade,  introduced  the   following 
resolution  : 
That  some  steps  be  taken  to  secure  better  regulations 

regarding  the  packing  and  branding  of  apples,  and  that  a 
COD;  Of  this  resolution  lie  seni  to  thi'  Departments  of 
Inland  ltevenue  and  of  Agriculture  at  Ottawa. 

In  introducing  the  resolution,  Mr.  Jarvis 
said  that  everyone  who  consumed  apples 
realized  the  necessity  of  some  such  law  as 
that  suggested. 

Mr.  J.  E.  De  Wolfe,  in  seconding  the 
resolution,  said  that  regulations  were  neces- 
sary which  would  make  dishonest  packing 
criminal. 

Mr.  P.  Innes  explained  that,  at  the  last 


session  of  Parliament,  a  bill  had  been  intro- 
duced, at  the  instigation  of  l'rof.  Robertson, 
having  for  its  object  the  packing  and  brand- 
ing of  apples.  When  the  bill  was  being 
considered  representatives  of  the  Fruit 
Growers  Associations  of  Ontario  and  Nova 
Scotia  were  consulted,  but  the  representa- 
tives of  the  two  associations  had  been  unable 
to  agree  as  to  the  defining  of  standards. 
Ontario,  for  instance,  contended  for  size,  as 
indicative  of  No.  1  A,  while  Nova  Scotia, 
whose  small  apples  were  among  its  best, 
would  not  agree.  The  bill  would  be  taken 
up  again  next  session  and  would  probably 
become  law. 

The  resolution  was  adopted. 
TOURIST  TRAVEL. 

The  following  resolution  was  introduced 
by  Mr.  J.  D.  McKenna  : 

Whereas,  tourist  travel  is  fast  assuming  consider- 
able proportions  in  the  Maritime  Provinces, 

Ami  whereas,  it  lias  been  demonstrated  thai  such 
travel  bas  proved  of  great  benefit  to  such  Provinces, 

Therefore,  resolved  That  this  meeting  views  with 
favor  the  earnest  efforts  of  the  man]  towns  of  these 
Provinces  to  encourage  the  coming  "i  tourists,  and 
would  Impress  on  delegates  the  Importance  oi  the 
construction  of  summer  hotels,  and  the  inure  general 
advertising  of  the  natural  beauties  and  advantages 
of  Nova  Scotia,  Nev  Brunswick  and  Prince  Edward 
Island  from  a  tourist's  standpoint,  and  that  special 
attention  should  he  directed  to  the  encouragement  of 

this  class  of  travel  from  iiih  :bec  and  Ontario. 

In  speaking  to  his  resolution,  Mr.  Mc- 
Kenna cited  instances  of  the  benefit  the 
Maritime  Provinces  had  received  from 
tourist  travel.  The  matter  was,  therefore, 
most  important. 

Mr.  J.  E.  De  Wolfe  seconded  the  resolu- 
tion. He  complained  that  99  per  cent,  of 
the  tourists  who  visited  the  Maritime  Prov- 
inces were  not  from  Ontario  and  Quebec, 
but  from  the  United  States.  In  looking 
over  the  papers  he  seldom  saw  reference 
to  tourists  from  Ontario  and  Quebec. 

Mr.  Hazzard  mentioned  that  when  recently 
in  a  hotel  in  Prince  Edward  Island,  he  was 
surprised  to  see  about  60  Toronto  people. 
"  It  was  like  a  colony  of  Torontonians," 
he  concluded. 

Mr.  Conrad  stated  that  he  was  recently 
in  Cape  Breton,  and  he  saw  a  number  of 
Toronto  people  there  with  their  families. 

After  further  discussion,  the  resolution  was 
adopted  unanimously. 

SUBJECTS   FOR   DISCUSSION. 

Mr.  D.  J.  McLaughlin  gave  notice  of 
the  following  notice  of  motion  : 

\o  questions  for  discussion  by  tins  Maritime  Board 
shall  be  considered  by  the  Hoard  unless  notice  of  at  least 
one  month  shah  he  gent  to  the  secretary,  to  be  lor 
by  him  to  each  affiliated  Hoard  of  the  Intention  to  Intro- 
duce such  subject  for  discussion  at  the  annual  meeting 
of  the  Maritime  Board. 

Mr.  Geo.  Robertson,  M.P. P.,  moved  the 

lollowing  resolution  : 

Whereas,  since  the  last  meeting  of  this  Hoard, 
statutory  conditions  for  lire  insurance  policies  have 
been  established  in  Nova  Scotia, 

Resolved,  that  committees  be  appointed  to  confer 
with  the  tire  insurance  companies  to  secure  similar 
legislation  in  New  Brunswick  and  Prince  Edward 
Island. 

The  motion  was  seconded  by  Mr.  D.  G. 
Smith  and  carried. 

A  complaint  having  been  made  in  regard 
to  careless  handling  of  freight  between  St. 


John  and  Digby,  Mr.  D.  G.  Smith  moved 
that  the  matter  be  left  with  the  local  boards 
to  deal  with. 

The  motion  was  seconded  by  Mr.  Krvin 
and  carried. 

The  secretary  presented  an  interim  report 
showing  a  balance  on  hand  of  594.25. 

On  motion  of  Mr.  Smith,  the  secretary 
was  instructed  to  communicate  with  local 
boards  ol  trade  which  had  not  yet  paid  their 
per  capita  tax. 

KENTVILLE   NEXT  PLACE   OF   MEETING. 

It  was  decided,  on  motion  of  Mr.  Geo. 
Robertson,  to  hold  the  next  annual  meeting 
at  Kentville,  N.S. 

Then  came  votes  of  thanks  to  the  St. 
John  Board  of  Trade,  to  the  press,  to  the 
president,  to  Mr.  Allison,  and,  after  a 
motion  closing  the  convention  was  adopted, 
all  joined  hands  and  lustily  sang  "  Auld 
Ling  Syne."  By  this  time  it  was  nearly  1 1 
o"clock. 


A    USEFUL    TABLE    FOR   A    HOSIERY 
COUNTER. 

In  that  neat  and  useful  little  vest-pocket 
b;.ok  which  The  W.  R.  lirock  Co.,  Limited, 
are  sending  free  to  customers,  there  is  a  short 
statement  of  interest  to  every  merchant  who 
deals  in  hosiery.  It  deals  with  the  often- 
asked  question  :  What  size  stocking  will 
fit  a  certain  age,  or  size  in  shoes  ?  and  it 
states  that  the  following  list,  computed 
by  a  specialist  in  hosiery,  will  be  found 
approximately  correct  : 


Age. 


Babies'  . . . 
Infants'  .  . 

Children's 
Misses'  ..  . 

Ladies' . . . 


3 
4 

5  to  6 
7 


Dangerous 
question. 
Approach 
carefully. 


Shoe  No. 


It    to   13 

13  to  1 

1  to  2 

■2.%  to  3 

3  '"  4 
5   10  6 


Size  of 

Hose. 

(inches) 


4* 

5 

SH 

6 
bit 

7 
8 

8M 

9 

9% 


The  Alaska  Feather  &  Down  Co.,  of 
Montreal,  are  negotiating  for  the  purchase 
of  a  factory  site  about  9  miles  outside  of 
Montreal,  where  they  will  erect  a  modern 
factory  of  sufficient  size  to  accommodate 
their  growing  business.  The  projected 
building  contains  twice  the  tloor  space  of 
their  present  factory  on  Guy  street,  and  the 
company  intend  moving  their  plant  next 
February.  The  office  and  sample-rooms 
will  be  established  in  the  dry  goods  section 
of  Montreal's  business  quarter,  thus  accom- 
modating their  many  friends  and  patrons 
who  find  Guy  street  not  as  convenient  as 
they  might  wish  for  frequent  calls. 
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The  Merchants  Dyeing*  finishing  Co.- 


Limited 

OF   TORONTO 


SUCCESSORS   TO 


CALDECOTT,  BURTON  &  SPENCE 

Warehouse  :  Works  ; 

42  Front  St.  West.  8=10  Liberty  St. 

Dress  Goods 

Satin -faced  Amazons,  Meltonettes,  Mixtures,  Poplins,  Fancy 
Checks  and  Black  Novelty  Figures — these  are  the  poptdar  lines  for 
this  Season's  trade  Our  stock  always  well  assorted,  both  as  to  style 
and  shade.  The  trade  generally  are  reminded  that  those  buying  our 
plain  cloths  can  always  be  sure  of  getting  the  right  shade  at  the  right 
time — color  is  a  big  factor  in  any  material — we  keep  in  touch  with  the 
latest  colorings  and  produce  them  as  fashion  demands. 

Cashmeres  arid  Serges 

We  call  attention  to  these  specially  as  being  the  best  value  in 
the  trade. 

Dress  Linings 

Stock  well  assorted.  Mercerized  Satteens  and  Linings  in  all  the 
newest  colorings. 

Silks 

///  this  department,  we  believe  we  carry  the  best  assortment  and 
keep  the  colors  most  up-to-date  in  the  trade. 

Ribbons,  Embroideries,  Laces,  Smallwares 

A  well-assorted  stock  kept  up  all  through  the  season. 

Hosiery,  Gloves,  Underwear 

The  reputation  which  we  have  attained  in  this  department  we  will 
maintain  by  our  values,  which  are  unsurpassed  in  the  trade. 


Your  orders  will  be  much  esteemed  and  receive  our  careful  attention. 
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The  MacLean  Publishing  Co.,  Limited 


President, 
John  Bavne  MacLean, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Trade   Newspapers  thai    circulate  in  the   Pro- 
vinces   op  British   Columbia,    North-West  Territories, 
Manitoba,    Ontario,   Quebec,    Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,       (Telephone   1255)       Board  of  Trade  Building 

Toronto,  (Telephone  2148)  -        26   Front  St.   West 

London,   Eng.     (J.  Meredith  McKim)    109  Fleet  Street,  E.C 

Manchester,  Eng.    (H.  S.  Ashburner)      18    St.    Ann   Street 

Winnipeg        (J.  J.  Roberts)     -         -     Western  Canada  Block. 

nn        ,-       o  L      •  »  (T.  Donaghy. 

Traveling  Subscription  Agents  -  -         U    g    Millard. 


Subscription,  Canada,  $2.00  J  Great  Britain,  $3.00.         Published  the  First  of  each  Month. 
Cable  Address:  "  Adscript,"  London  ;   "  Adscript,"  Toronto. 


CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters  ad- 
dressed to  the  London  office  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so  directed  will 
be  kept  or  forwarded  according  to  instructions. 


MONTREAL  and  TORONTO,  SEPTEMBER,  1899 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE   STRENGTH   OF    THE   MARKET. 

THE  advance  in  the  prices  of  practically  all  woollen  and  cotton 
goods  promises  to  be  maintained.  To  buyers,  this  is  some- 
what awkward,  but  it  is,  on  the  whole,  a  salutary  feature  of  the 
business  situation. 

In  the  first  place,  the  advances  are  bona  fide,  and  are  hased  on 
conditions  that  can  be  analyzed,  and  are  well  understood.  The 
retail  merchant  finds  this  advantage  in  the  condition  of  affairs  : 
that,  in  cases  where  he  has  to  pay  more  for  goods,  he  realizes  that 
others  are  doing  the  same.  For  years,  the  retail  trade  have  had 
great  difficulty  in  knowing  where  they  stood  in  the  mattei  of  price. 
For  the  first  time,  perhaps,  in  seven  )ears  they  can  be  sure  that 
next  week  goods  will  be  no  cheaper.  It  seems  safe  to  assert  that, 
for  six  months,  at  any   rate,  prices  will    continue  to  be    on   their 


present,  or,  at  least,  on  no  lower,  basis.  Some  authorities  go  so 
far  as  to  say  that  prices  will  be  maintained  for  a  year,  or  even  two 
years.  Buyers  from  Kurope  recently  assert  this  very  earnestly. 
Hut  The  REVIEW  prefers  to  accept  a  conservative  estimate,  and 
say  six  months. 


CANADIAN    COTTON    PRICES. 

THF  Canadian  cotton  situation  has  reflected  during  August  the 
conditions  that  rule  in  British  and  foreign  markets.  As  to 
the  goods  of  The  Canadian  Colored  Cotton  Co.,  a  general  advance 
of  from  5  to  7%  per  cent,  has  taken  place.  This  applies  to 
present  sales  and  to  all  orders  for  Spring.  Most  of  the  lines  are 
affected  by  the  advance:  compared  with  the  prices  of  a  year  ago, 
awnings  have  gone  up  ic.  a  yard;  denims,  from  %  to  %c.  a  yard; 
ticking,  from  %  to  ic.  ;  shirtings,  from  ^  to  ic.  ;  galateas,  from 
%  to  yzc. ;  oxfords,  *4C-  !  flannelettes,  from  %  to  tfc.  ;  saxonys, 
from  %  to  %z. ;  shakers,  %c.  ;  domets,  %c,  dress  ginghams,  % 
to  yzz.\  apron  ginghams,  %  to  y£c,  etc. 

Wm.  Parks  &  Son,  Limited,  of  St.  John,  N.B.,  have  also 
advanced  prices  of  their  goods  to  the  level  of  the  market. 

The  Dominion  Cotton  Co.  have  announced  advances  in  several 
numbers  of  white  and  grey  cottons. 

Regarding  the  cotton  trade  in  the  United  States,  we  hear  that 
trade  is  good  and  that  prices  have  advanced  in  the  face  of  a  brisk 
demand.  It  is  not  expected  that  Canadian  importers  will  do  much 
business  in  American  cottons  this  season  on  the  basis  of  present 
prices.  In  fact,  we  hear  of  only  one  line  of  Canadian  cotton  being 
lowered  in  price  for  the  purpose  of  meeting  American  competi- 
tion. The  Canadian  manufacturers  are  now  showing  samples  for 
Spring  1900  to  the  jobbing  houses. 


VISITING  THE   MARKETS. 

OWING  to  its  central  situation  in  the  midst  of  a  well-settled 
country  Toronto  has  always  managed  to  make  its  annual 
Fair  an  important  trade  event.  Many  retail  buyers  make  it  a  point 
to  be  in  town  during  the  two  weeks  of  the  Fair.  They  see  the  new 
st>les  for  themselves.  They  come  in  contact  with  other  members 
of  the  trade.  They  are  able  to  exchange  views  with  the  houses  from 
which  they  purchase.  In  all  respects  these  gatherings  of  buyers, 
whethei  in  one  city  or  another,  are  beneficial. 

This  year  the  attendance  of  buyers  promises  to  be  even  larger 
than  usual.  As  The  Review  goes  to  press  September  1,  it  is  only 
able  to  speak  with  certainty  of  the  first  few  days'  attendance.  Hut 
the  millinery  openings  which  began  August  28  have  been  excep- 
tionally well  attended.  Before  those  dates  a  number  of  millinery 
people  came  to  town,  and  the  prospects  for  the  Autumn  season  have 
not  been  so  good  for  many  years.  We  chronicle  elsewhere  the 
marked  success  of  the  Autumn  millinery  openings  this  year. 

Hut  the  principle  is  sound  no  matter  to  what  city  the  buyers  go, 
Montreal,  Halifax,  St.  John,  Quebec,  Toronto,  Hamilton,  Winni- 
peg, Vancouver,  Victoria,  etc.  The  advisibility  of  a  merchant 
going  as  often  as  he  can  to  the  large  centres  where  he  buys  his 
goods  is  strongly  to  be  advocated, 
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BUSINESS  MEN  AND  THE    ST.   LAWRENCE   ROUTE. 

CANADIAN  business  men  who  have  occasion  often  to  cross 
the  ocean  would  naturally  prefer — other  things  being  equal 
— to  go  by  their  own  ports — Halifax,  St.  John,  Quebec  or  Montreal, 
But,  when  other  things  are  not  equal,  they  naturally  enough 
protest.  An  occasion  for  protest  occurred  last  month  when  the  ss. 
Scotsman,  on  her  trip  from  Liverpool  to  Montreal,  arrived  off 
Rimouski  in  the  St.  Lawrence,  August  18,  and  was  subjected — 
unnecessarily,  as  far  as  one  could  see — to  a  delay  of  three  hours  or 
so  waiting  for  a  pilot.  A  number  of  prominent  drygoodsmen  were 
on  board,  including  Mr.  Bollert,  of  Guelph ;  Mr.  T.  Mitchell,  of 
Toronto  ;  Mr.  J.  A.  Ogilvy  and  Mr.  S.  Woods,  of  Montreal,  and 
Mr.  Waldron,  of  Kingston.  They,  with  others,  considered  that 
the  delay  should  at  least  form  the  subject  of  an  inquiry,  Accord- 
ingly, a  meeting  of  the  passengers  was  held.  Mr.  Bollert  was 
unanimously  asked  to  preside.  The  following  memorial  was  drawn 
up  in  accordance  with  the  views  expressed  by  various  persons  at 
the  meeting  : 

To  the  Honorable  the  Minister  of  Marine  and  Fisheries  for  Canada: 

The  undersigned  members  of  a  committee  unanimously  appointed  at  a  large 
meeting  of  the  passengers  of  the  ss.  Scotsman,  from  Liverpool  for  Montreal  and 
other  points,  most  respectfully  beg  to  place  before  you  a  matter  which  very 
seriously  affects  the  interest <  of  travelers.  The  ship,  after  a  speedy  and  pleasant 
voyage,  upon  arriving  at  Rimouski,  on  Friday  morning,  August  18,  was  detained 
at  that  port  upwards  of  three  hours,  and,  so  far  as  we  have  been  able  to  ascer- 
tain, without  any  good  and  valid  reason. 

Much  inconvenience,  expense  and  loss  of  train  connection  resulted  to 
many  of  the  passengers.  Your  petitioners,  many  of  whom  are  frequent  travelers 
to  and  from  Europe,  have,  on  former  occasions,  had  to  complain  of  what  seemed 
unnecessary  detention  of  vessels  at  Rimouski. 

The  result  is,  that,  not  only  is  the  convenience  of  passengers  interfered 
with,  but  that  the  St.  Lawrence  route  suffers  very  much  in  reputation,  and  the 
stigma  of  inefficiency  rather  repels  than  attracts  travelers  over  the  great  Cana- 
dian waterway. 

We,  therefore,  most  respectfully  ask  that  the  matter  be  investigated,  and 
express  the  hope  that  so  far  as  the  service,  for  which  the  Government's  servants 
may  be  responsible,  may  be  performed  in  as  efficient  a  manner  as  it  is  possible, 
and  delays  of  the  character  complained  of  largely  avoided.  This  memoran- 
dum is  presented  upon  the  unanimous  instruction  of  the  meeting  of  passengers 
called  for  the  purpose  of  giving  expression  of  opinion  on  the  subject,  and  who 
feel  the  reasons  for  such  expression  are  very  strong. 

All  which  is  most  respectfully  submitted. 

E.  R.  Bollert,  Guelph,  -, 

J.  A.  Ogilvy   Jr.,  of  J.  A.  Ogilvy&Sons,  Montreal, 

Samuel  Woods,  Montreal,  VCommittee. 

J.  A.  Mitchell,  of  John  Macdonald&  Co.,  Toronto, 

O.  E.  Fleming,  Windsor,  Ont.  J 

SS.  Scotsman,   August  19th,  1899. 

This  episode  is  one  illustration  of  the  difficulties  that  beset  the 

development  of  the  St.  Lawrence  route.      We  are  not  concerned  to 

lay  the  blame  on  the  proper  shoulders.     Doubtless,  the  Minister  of 

Marine  and  Fisheries  will  be  heard  from  in  due  course.       He  may 

be  able  to  institute  a  reform,  or  it  may  be  beyond  his  power  to  do 

so.     But,  in  any  event,  any  failure  on  the  part  of  the  Canadian 

Government  to  cooperate  with  the  steamship  companies  in  making 

the   Canadian  route  as  satisfactory  as  possible  cannot  fail  to  do 

injury. 

The  St.  Lawrence  route,  in  particular,  sadly  needs  attention. 
It  is  badly  lighted,  and  captains  of  ships  do  not  speak  well  of  it. 
These  detentions  at  Rimouski  also  are  said  to  be  not  infrequent, 
and  to  have  gone  far,  during  many  years,  to  prejudice  travelers 
against  the  Canadian  route. 

The  business  men  who  took  action  on  this  occasion  are  to  be 


complimented  for  their  public  spirit  and  energy.  It  is  only  by 
agitating  against  grievances  that  we  can  hope  to  have  them 
removed. 


COUNTERFEIT  BILLS. 

We  hear  again  of  counterfeit  bills  of  the  Dominion.  There  are 
said  to  be  in  circulation  some  $1  notes  bearing  the  date  of  1878. 
The  bill,  with  the  exception  of  the  portrait  of  the  Princess  Louise, 
is  well  done,  and,  as  an  old  bill  has  been  imitated  by  the  counter- 
feiter, it  is  most  dangerous  in  that  it  is  not  easily  detected  by  the 
average  man.  The  imperfections  are  most  noticeable  in  the  draw- 
ing of  the  face,  the  profile  being  straight  and  out  of  line.  In 
addition  to  that,  the  paper  is  of  poor  quality,  but  with  all  these  dis- 
crepancies it  has  found  its  way  into  circulation. 

These  old  bills  ought  not  to  be  left  in  circulation  at  all.  The 
Dominion  should  keep  its  paper  money  in  clean  condition.  Some 
of  the  bills  now  in  circulation  are  filthy.  When  paper  money  gets 
soiled  and  greasy  the  detection  of  counterfeit  notes  becomes  very 
difficult.  The  very  fact  that  bills  are  old  and  have  apparently 
passed  from  hand  to  hand  many  times  without  question  is  accepted 
as  a  proof  of  their  genuineness.  Yet,  what  is  easier  than  to  make 
a  counterfeit  look  old  and  dirty  like  the  genuine  note? 

We  understand  that  the  manufacture  of  each  note  costs  Canada 
about  2]/z  cents.  That  is  not  much.  There  must  surely  be  some 
profit  on  circulation,  taking  silver  and  paper  together,  so  that 
Government  money  can  afford  to  be  kept  in  good  condition. 


SMALL  PORTS  OF,  ENTRY. 

Some  importers  are  continuing  to  agitate  for  the  enforcement  of 
equal  rates  of  duty  at  the  smaller  and  larger  ports  of  entry.  This 
is  a  point  to  which  we  think  the  Minister  should  give  his  best  atten- 
tion. It  is,  no  doubt,  his  wish  that  the  law  providing  that  the  same 
class  of  goods  should  pay  precisely  the  same  rate  of  duty,  no  matter 
at  what  port  they  may  be  entered,  should  be  enforced.  It  is  only 
fair  to  the  entire  importing  trade  of  the  country — wholesale  or 
retail — that  it  should.  For  this  purpose  the  collectors  at  all  ports, 
large  or  small,  should  be  kept  thoroughly  posted  on  all  new  regula- 
tions, and  be  in  close  touch  with  the  heads  of  the  Customs  Depart- 
ment at  Ottawa.  No  doubt  this  is  nominally  the  case  now.  Yet, 
importers  are  continually  hearing  of  instances  that  look  like  the 
existence  of  unequal  exactions  of  duty.  These  are  not  laid  at  the 
door  of  fraud  or  wrongdoing,  but  simply  that  the  appraisement  is 
different.  This  should  not  be  so.  If  the  collectors  of  small  ports 
cannot  be  as  well  posted  and  as  competent  to  exact  precisely  the 
same  rate  of  duty  on  a  shipment  as  it  would  have  to  pay  at  some 
large  city  like  Halifax,  Montreal  or  Victoria,  then  the  small  ports 
will  have  to  be  closed. 


THE    SALE    OF   CANADIAN    PRODUCTS. 

Use  Canadian  goods  where  Canadian  goods  are  proved  equal  to 
imported.  Is  not  that  a  fair  policy  ?  The  merchant  who  asks 
(reasonably  enough),  for  his  home  trade  and  wonders  why  towns- 
people send  off  to  cities  for  articles  they  can  get  just  as  cheap  and 
good  at  home,  may  as  well  be  consistent  in  his  course.  There  is 
no  reason  why  we  should  favor  an  inferior  article  because  it  is 
Canadian.     That  would  be  childish.     But  we  do  think  that  a  fair 
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chance  should  be  given  to  Canadian  goods,  especially  when 
Canadians  are  making  exceptional  efforts  to  produce  the  best. 
The  Americans  teach  us  the  lesson  of  being  patriotic.  They  both 
import  largely  and  buy  domestic  goods  largely.  They  do  not 
neglect  home  pioducts. 


THE  CANADIANISM  OF  THE  MARITIME   PROVINCES. 

THE  address  of  Mr.  Jarvis,  President  of  the  Maritime  Board  of 
Trade,  a  report  of   which   will   be  found  elsewhere,    should 
be  read  and  digested  by  every  Canadian. 

In  point  of  ability,  in  extent  of  information,  it  is  exceptionally 
rich.     But  its  Canadianism  is  one  of  its  most  striking  features. 

The  Maritime  Board  of  Trade,  as  its  name  implies,  is  a  sectional 
organization  ;  that  is,  the  object  of  its  being  is  to  promote  the  com- 
mercial interests  of  the  three  Provinces  of  New  Brunswick,  Nova 
Scotia  and  Prince  Edward  Island.  Had,  therefore,  the  address  dealt 
with  nothing  but  that  which  appertained  to  these  three  Provinces  it 
is  only  what  might  have  been  expected. 

But,  while  the  Maritime  Provinces  received  a  large  share  of 
attention,  an  undoubted  national  spirit  was  abroad  in  the  address. 
Even  in  the  references  to  some  of  the  matters  appertaining  to  the 
Maritime  Provinces  one  could  read  between  the  lines  much  that  was 
gratifying  to  national  pride. 

When  Confederation  was  consummated  there  was  very  little  in 
the  immediate  prospect  that  was  encouraging  to  the  people  of  the 
Maritime  Provinces ;  and  this  is  implied  in  Mr.  Jarvis'  address. 
From  the  rest  of  the  Dominion  the  Maritime  Provinces  were  as 
isolated  as  they  well  could  be.  But  the  Confederationists  were 
walking  by  faith,  not  by  sight.  And  the  references  in  Mr.  Jarvis' 
address  to  the  development  of  the  Maritime  Provinces  prove  that 
they  had  reason  for  the  faith  that  was  in  them. 

In  the  Western  part  of  Canada  there  is  a  feeling,  which  is  happily 
growing  less  and  less  every  year,  that  the  people  of  the  Maritime 
Provinces  are  not  in  sympathy  with  them  ;  that  they  have  little  or 
nothing  in  common  nationally. 

If  those  who  are  that  way  of  thinking  had  been  present  at  the 
convention  of  the  Maritime  Board,  and  listened  to  Mr.  Jarvis' 
patriotic  words  and  the  enthusiasm  with  which  they  were  greeted  by 
the  business  men  representing  the  three  Provinces  of  Prince  Edward 
Island,  Nova  Scotia,  and  New  Brunswick,  they  would  have  learned 
how  unjust  they  were  in  their  views. 

The  people  of  the  Maritime  Provinces  are  as  much  concerned  in 
the  development  of  the  Dominion  as  the  people  of  any  other  part  of 
the  Dominion.  And  if  more  people  from  Western  Canada  would 
hie  themselves  to  the  summer  resorts  of  the  Maritime  Provinces, 
instead  of  to  summer  resorts  of  foreign  countries,  they  would  have 
an  opportunity  of  learning  this  as  well  as  of  appreciating  the  beauty 
and  the  majesty  of  the  scenery  in  that  part  of  the  Dominion. 


NEW  FANCY  GOODS  CATALOGUE. 

The  H.  A.  Nelson  &  Sons  Co.,  Limited,  are  showing  a  large 
line  of  finely  decorated  opalescent  glass  goods  in  match  holders, 
smokers'  sets,  ash  and  comb  trays,  etc.,  etc.  Each  piece  is  painted 
by  hand  in  a  delicate  and  painstaking  manner.  The  subjects 
treated  are  flowers.     This  company  are  showing  the  most  varied 


line  of  toy  and  juvenile  books  that  have  been  put  upon  the  Canadian 
market  this  year.  They  embrace  the  best  things  from  McLoughhn 
Bros.,  Warne,  Dean,  and  Tuck,  and  are  having  a  large  and  steady 
sale.  Games  also  occupy  a  prominent  place  in  the  range  of  samples, 
the  most  striking  of  which  is  the  new  parlor  game  of  "  Tnangleo." 
The  dealer  who  is  enterprising  enough  to  put  in  a  stock  of  fancy 
goods  during  the  holidays  will  find  The  H.  A.  Nelson  &  Sons 
Co.  Limited's  range  of  fancy  goods  and  dolls  unsurpassed  by  any 
other  house. 

All  the  lines  are  illustrated  in  their  1899- 1900  catalogue,  which 
is  now  ready,  and  can  be  had  by  any  genuine  dealer  for  the  asking. 
In  staple  counter  goods,  used  by  the  dry  goods  trade,  such  as  side 
and  other  combs,  brushes  of  all  sorts,  household  smallwares  and 
utensils,  whisks,  brooms,  and  woodenware  of  all  kinds,  The  H.  A. 
Nelson  Sons  Co.,  Limited,  only  request  to  be  favored  by  sample 
orders  from  the  trade,  that  they  may  convince  their  prospective 
customers  of  the  genuineness  of  their  claim  that  they  sell  goods  as 
cheap  as  any  competitive  Canadian  house,  besides  giving  the  trade 
a  great  variety  to  choose  from. 


ALASKA  FEATHER  AND  DOWN  CO. 

Talking  of  running  factories  overtime,  Mr.  Boissevain,  the 
secretary  of  The  Alaska  Feather  &  Down  Co.,  stated  to  The  Dky 
Review,  that  since  July  1  they  have  been  working  116  hours 
weekly.  The  machines  are  run  on  the  average  19X  hours  per 
day  alternately  by  a  day  and  night  crew. 

When  asked  which  of  the  company's  lines  of  manufacture  caused 
this  extra  heavy  run,  Mr.  Boissevain  replied,  "Principally  the 
'Puritas'  wadded  comforter  and  the  '  Ostermoor  '  patent  elastic 
felt  mattress.  For  both  these  lines  the  demand  is  greatly  in  excess 
of  any  previous  year.  We  advertise  these  articles  extensively  to  the 
general  public  and  thus  create  a  demand  which  the  up-to-date  retail 
merchant  is  taking  advantage  of  by  ordering  liberally  and  giving 
the  goods  prominence  in  the  store. 


COOKSON,  LOUSON  AND  CO. 

This  firm  are  showing  an  all-round  graduated  derby  with  slop- 
ing ends  ;  something  new  and  attractive.  They  have  lately  placed 
on  the  market  a  short  Paris  tie.  It  is  made  so  that  it  can  be 
fastened  to  the  shirt  stud  by  means  of  a  button  hole,  the  collar  being 
fastened  on  top  of  tie,  keeping  it  in  position.  It  can  then  be  made 
into  a  neat  bow  without  the  difficulty  of  adjustment  usual  with  the 
tie  which  requires  to  go  around  the  neck.  They  are  making  a  hit 
with  their  ij^-inch  four-in-hand  for  ladies'  wear.  Their  line  of 
stocks  with  puffs  in  all  the  most  delicate  shades  are  good  value  and 
are  meeting  with  a  brisk  demand. 


Mr.  A.  M.  Payne,  representing  Faudel  Phillips  &  Son,  of 
London,  in  Canada,  is  in  Toronto  just  now. 

J.  Maitland  will  occupy  Jarvis'  store  in  the  Clarke  Block, 
Smith's  Falls,  and  will  open  in  men's  furnishings,  with  up-to-date 
clothing,  etc. 

In  mentioning  the  enjoyable  outing  of  the  factory  employes  of 
Brice,  Palmer  &  Co.,  London,  Eng.,  makers  of  the  "Eminent  " 
waterproofs,  etc.,  it  should  have  been  stated  that  the  office  staff, 
foremen  and  forewomen  joined  in.  If  all  the  factory  employes  had 
gone  they  would  have  numbered  upwards  of  1,000. 

John  Garland,  Son  &  Co.,  wholesale  dry  goods,  Ottawa,  have 
found  it  necessary  to  add  another  (the  7th)  storey  to  their  large 
premises,  corner  of  O'Connor  street.  It  is  a  pleasure  to  visit  this 
large  and  enterprising  house  and  to  meet  the  courteous  members  1  f 
the  firm. 
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THE  D.  McCALL  CO.,  LTD. 
T  is  not  surprising  that 
the   millinery  openings 
this    year    ate    proving    a    success. 
Even  if  the  outlook  for  Fall   business 
were  not  so  brisk,  the  great  varieties 
of  coloring   and   materials    are   such  that   the 
possibilities  in  the  way  of  blending  and   com- 
binations are  such  as  to  tempt  buyers  to  be 
most  liberal  in  their  purchases. 

A  good  idea  of  the  luxurious  prodigality  of  the  materials  and 
coloring  was  given  to  a  representative  of  The  Review  by  a  short 
visit  to  the  various  departments  of  The  D.  McCall  Co.,  Limited. 

In  felts,  which  are  being  much  used  for  trimming  material,  their 
stock  includes  plain,  stitched,  corded  and  embroided  goods,  at  all 
prices  from  the  lowest  to  $5.50  per  yard.  In  velvets,  there  seems 
to  be  as  great  a  variety  of  materials  and  colorings  as  ever  before. 
There  is  need  of  a  variety,  too,  for  this  material  is  being  used  in 
trio  med  goods  to  a  very  large  extent. 

Several  beautiful  novelties  are  shown  in  satin  mosseaux,  which 
has  the  effect  of  a  terry  velvet,  in  satin  glacier,  an  exquisite 
material,  and  fancy  beaded  velvet.  There  is  still  a  big  variety  of 
chiffons  shown.  They  are  made  up  in  rosettes  and  for  ties  in  the 
trimmed  goods. 

The  colorings  of  the  season  are  beautiful.  They  include  phedre 
and  zair  (two  rose  tones),  rouen  and  delft  (new  blue  shades),  beige, 

castor,  resectas,  bluet,  royal,  reine, 
roi,  havane,  veronique,  samaritane, 
violet  and  ophelia.  The  elegant 
pastel  blending  of  shades  is  a  novelty 
of  this  season  that  greatly  increases 
the  possibilities  in  the  way  of  har- 
monious effects. 

For  crowns,  black  and  steel  com- 
binations in  chenille  and  sequin  are 
in  much  favor.  A  feature  of  the 
season  is  the  frequent  use  of  birds. 
The  use  of  these  extends  to  large 
birds,  such  as  gulls,  parrots,  pheas- 
ants and  birds  of  paradise.  Grebe 
is  very  much  used,  both  as  whole 
breasts,  in  pom-poms,  in  quill  effects 
and  for  bands.  A  novelty  is  made 
of  jetted  birds  and  butterflies  in  lace, 
chiffon,  sequin  and  feather  effects.  Some  lovely  effects  in  angel 
wings  are  shown    in   two-tone    combinations,    such   as  black   and 


white,   bluet  and  cerise,    etc. 

Soft   white   breasts  are  often 

seen  too.     The  demand  for  long  quills  is  not  yet  ended 

by  any  means.       In  fact,  the  variety  of  fancy   effects  is 

greater  than  ever.    Osprey  and  paradise  are  also  still  to 

be  used  to  a  considerable  extent. 

In  ornaments  and  buckles,  pastel  shades  are  the  latest  Parisian 
novelty  on  the  market.  They  are  very  dainty.  Plain  gold,  steel 
and  rhinestones  are  proving  leaders  for  buckles. 

In  ribbons,  some  novelties  are  shown  in  two  and  three-tone 
taffetas,  satin  antique  and  failles.  Among  the  latter,  a  unique  idea 
is  a  fancy  chenille  edge.  In  fancy  ribbons,  of  which  a  few  are  to 
be  used,  chene  and  paisley  effects  are  likely  to  take  the  lead. 
Narrow  drawn  ribbons  are  being  largely  used  for  both  millinery 
ard  dress  trimmings. 

But  the  centre  of  interest  in  this  establishment,  as  in  the  others, 
is  the  display  of  trimmed  hats.     Some  exquisite  models  are  shown. 

\ 
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The  D.  McCall  Co.,  Limited. 


The  D.  McCall  Co.,  Limited. 
One  of  the  most  elegant  designs   of  the  season  is  the  Directoire, 
a  black  hat  with  a  large  open  chenille  brim  and  tulle  ties,  with  a 
velvet  fold  on  the  edges.     A  large  black  bird  with  wings  outspread 
was  the  sole  decoration  on  this  hat. 

A  very  smart  hat,  made  to  droop  over  the  face  and  hair,  of 
corded  blue  felt,  was  shown  trimmed  with  a  large  quill  and  steel 
ornaments. 

A  beautiful  set  is  shown  by  The  D.  McCall  Co.,  Limited.  It 
consists  of  a  turban  of  brown  stitched  velvet  trimmed  with  grebe, 
and  a  dainty  cream  white  moire  antique  ribbon,  with  a  large  quill 
going  through  the  knotted  grebe  trimmings.  The  muff  is  made  of 
the  same  materials,  brown  stitched  velvet,  lined  with  the  moire 
antique  ribbon  and  trimmed  with  grebe.  Another  exquisite  turban 
is  made  of  blue  paisley  velvet,  trimmed  with  a  large  white  bird  and 
steel  ornaments. 
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Wholesale  Millinery 

L   TTz^rif'  Our   Fall   Opening,   which  is  being  held 

*-^  *   vlll  this  week,  promises  to  be  the  most  successful 

-w-  in  the  history  of  this  company. 

J^       J.13CJJ  Cell  Our    warehouse    is    the  scene    of    great 

-*-  crowds.      Buyers  are  purchasing  more  freely 

than  for  many  years.      The  oft-repeated  remark  has  been  heard  frequently 
during  the  week  : 

"  McCall's  Goods  are  Always  Correct." 

The  D.  McCALL  CO.,  Limited. 
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New  Hats, 
New  Feathers, 
New  Quills, 
New  Ribbons, 
New  Velvets, 

and  all  latest  novelties  received  weekly. 


Caverhill  &  Kissock. 

91  St.  Peter  St., 

Montreal. 


WHOLESALE 
MILLINERS. 


? 
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Flett,  Lowndes  &  Co, 


LIMITED 


61  Bay  Street. 


TORONTO. 
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MILLINERY     Continued. 

An  elegant  creation  is  made  of  castor  velvet,  trimmed  with 
pastel  shades  of  ribbon  and  pastel  ornaments  and  quill. 

An  American  design  that  is  much  praised  is  made  of  two  shades 
of  castor  velvet,  the  crown  of  which  is  draped  by  tucked  chiffon 
with  a  silk  fringe  sewn  on  the  tucks.  The  trimming  consists  of  a 
great  feather-stitched  velvet  bow  and  pastel  ornaments. 

There  is  no  question  but  that,  either  individually  or  collectively, 
the  trimmed  goods  this  Fall  are  superior  in  most  respects  to  the 
goods  shown  in  previous  years.  Visitors  are  recognizing  this,  and 
sales  are  readily  made.  Among  the  walking  hats  trie  leaders  are 
still  rough-riders,  which  are  likely  to  continue  in  demand  for  the 
next  month.  The  D.  McCall  Co.,  Limited,  are  carrying  an  exten- 
sive range  of  these  goods.  In  sailors,  the  dolphin  is  proving  the 
favorite  black,  though  quite  a  few  of  the  higher  crowns  have  been 
picked  up. 

A  novelty  in  untrimmed  hats  is  an  immense  plateau,  with  a 
small  round  crown.  Another  new  creation  is  a  tarn  with  the  brim 
drooping  at  the  front  and  the  back. 

S.  F.  McKINNON  &  CO.,  LIMITED. 

S.  F.  McKinnon  &  Co.,  Limited,  make  a  great  display  of  Fall 
millinery,  jackets,  skirts  and  costumes. 

A  representative  of  The  Dry  Goods  Review,  who  called  upon 
this  firm,  was  most  courteously  received  by  a  director  of  the 
company,  and  conducted  through  their  spacious  warehouses  on 
York  and  Wellington  streets.  The  new  annex  on  Wellington 
street  gives  the  company  fully  two-thirds  more  floor  space  than 
heretofore,  thus  enabling  them  to  show  their  colossal  stock  to  great 
advantage. 

He  learned  that  a  great  feature  of  the  first  opening  day  in  par- 
ticular was  the  trimmed  or  pattern  millinery  department. 

On  no  previous  occasion  have  they  exhibited  such  high-class 
goods  the  character  of  which  has  been  so  greatly  appreciated  by 
every  visitor.  They  have  sold  patterns  from  $15  to  $20  as  freely 
as  on  previous  opening  occasions  from  $10  to  $15. 

The  highest  encomiums  have  been  passed  upon  their  pattern 
millinery,  which,  in  a  great  measure,  was  the  creation  of  their  own 
special  artists,  aided  by  a  large  staff  of  assistants. 

They  had  more  buyers  in  to  see  them  on  their  opening  day  and 
did  a  larger  business  than  at  any  first  opening  day  in  previous 
seasons  in  the  history  of  their  business. 

Any  buyers  from  a  distance  ?  "  Yes,  we  have  them  here  from 
all  parts  of  the  Dominion.  Many  from  the  far  East  and  West,  some 
whom  we  have  never  seen  before." 

When  asked,  "  How  will  the  month  of  August  compare  with 
the  same  month  last  year?"  He  replied  :  "Well,  we  provided 
for  an  increased  trade,  and,  if  the  two  remaining  days  of  the 
month  turn  out  as  we  expect,  we  will  show  an  increase  in  the 
turnover  for  August  of  somewhere  in  the  neighborhood  of,  if  not 
quite,  50  per  cent. 

"The  hat  department  has  done  great  things  for  a  first  day, 
particularly  in  the  ready-to-wear  or  rough-rider  and  tarn  crown 
effects,  which  have  certainly  taken  the  lead  over  many  that  are 
also  good-selling  shapes  designed  and  provided  for  this  season." 

"What  about  trimmings?"  "  Well,  these  are  more  properly 
termed  adornments  and  garnitures.  Velvets  have  been  in  high 
favor,  including  plain  mirroir,  mirroir  stripes,  checks  and  broches, 
taffeta  silks.  Liberty  and  oriental  satins  in  soft  effects  will  also 
be  popular. 

"Plain  ribbon  in  taffeta,  faille  and  satin  are  in  high  favor  and 
selling  very  freely."  • 

They  are  are  also  showing  a  fine  range  of  fancy  ribbons  in  rich 


and  effective  designs,  which  make  a  rich  combination  with  velvets 
or  other  popular  trimmings. 

The  fact  of  the  large  tarn  crowns  being  so  popular  has  created 
a  great  demand  for  all  kinds  of  rich  materials  made  especially  for 
that  purpose — sequin  effects  being  to  the  front.  Continuing  along 
this  line,  fancy  feathers,  birds,  breasts,  wings,  quills,  birds  of  para- 
dise, osprey,  hackle  feathers  and  ostrich  tips  and  feathers  are  all 
taking  a  good  place. 

The  leading  colors,  as  evidenced  by  the  trade  of  to-day,  are 
gracieuse,  clematite,  cyclamen,  beaver,  beige,  castor,  argent, 
royal,  admiral,  Dewey,  national,  navy  and  brown,  velontine, 
amaranth,  roi  rose. 

Just  let  us  take  a  hurried  run  through  the  factory  and  the 
mantle  department.  In  the  factory,  on  the  sixth  floors  of  both  the 
York  and  Wellington  street  warehouses,  we  found  both  crowded 
with  mechanics  and  busy  operatives.  The  factory  is  at  the  present 
moment  pressed  to  its  utmost  capacity.  "  We  turn  out  some  days 
from  250  to  300  completed  garments,  and  yet  we  have  been  unable 
to  keep  pace  with  our  orders.  We  are,  however,  rapidly  catching 
up  now  that  all  our  representatives  are  in  the  house  to  meet  buyers 
from  their  different  routes,  and  we  hope  to  have  all  our  orders 
shipped  in  due  time.  As  evidenced  by  the  first  two  days  of  our 
opening,  buyers  now  realize  that  our  skirt  and  costume  enterprises 
are  on  the  same  plane  of  perfection  as  the  jackets.  We  have 
received  many  substantial  and  encouraging  proofs  of  the  truth  of 
this  assertion." 

THE  J.  D.  IVEY  CO.,  LIMITED. 

The  styles  shown  by  The  J.  D.  Ivey  Co.,  Limited,  this  season 
are  decidedly  novel,  many  of  the  combinations,  contrasts  and 
blending  of  colors  being  decidedly  new. 

Among  the  many  exquisite  models  shown,  the  "  Antwerp  Milk- 
maid," is  receiving  much  praise.  This  is  a  high-class  novelty 
shown  in  castor  velvet  with  pearl  trimmings  and  a  handsome 
aigrette  of  heron  feathers. 

Another  marked  hat  is  on  the  "  Gainsborough  "  shape.  It  is 
made  of  black  silk  velvet  with  a  new  facing  of  white  chiffon,  which 
is  tucked,  but  not  shirred,  over  white  satin,  and  is  trimmed  with 
ostrich  plumes  and  steel  ornaments,  with  a  tight  band  of  mink  fur 
around  the  crown. 

A  hat  that  is  bound  to  win  favor  this  season  is  the  turban  toque, 
made  with  a  mink  fur  crown,  with  a  turquoise  blue  velvet  drape  for 
face  trimming  veiled  with  renaissance  cream  lace.  The  outer 
decorations  are  velvet  foliage  and  violets. 

For  swell  trade  large  hats  with  combination  of  black  taffeta 
silks  and  black  velvets  arranged  in  draperies  are  the  correct  thing. 
The  trimmings  for  these  are  ostrich  feathers  and  giant  black  silk 
roses.  In  this  material,  the  great  novelty  shown  by  The  Ivey  Co. 
is  the  muff  effect. 

An  exceedingly  picturesque  hat  has  a  large  brim  "  a  la  Marie 
Stewart  "  made  of  black  taffeta  silk  arranged  in  trellis  work,  and 
faced  with  turquoise  blue  mirroir  velvet.  The  crown  is  a  tarn 
effect  of  turquoise  velvet,  draped  with  black  duchess  lace,  the 
decorations  being  ostrich  plumes  and  pom-poms. 

A  beautiful  conception  made  by  this  firm  is  a  model  shown  in 
two  shades  of  green  mirroir  velvet.  The  lighter  shade  makes  up 
the  crown,  and  is  set  off  by  green  ferns  appliqued  on  with  steel 
beads.  The  darker  shade  makes  the  brim,  with  a  drape  of  black 
real  valencinnes  lace  veiling  it.  The  decoration  is  a  pompom  of 
owl  feathers  and  steel  ornaments. 

Much  interest  is  shown  in  a  Spanish  turban  of  national  blue 
mirroir  velvet.  The  brim  is  made  up  of  rolls  of  velvet  made  into 
a  plait.  A  large  sea  gull  with  a  handsome  bow  of  blue  and  silver 
grey  ribbon  caught  with  a  steel  ornament,  constitutes  the  crown. 

An  exceedingly  dainty  hat  is  made  of  national  blue  felt.  A 
calla  lily  in  the  same  color,  shirred  with  velvet  rosettes,  constitutes 
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Down 
Cushi 


ions 


There  are  three  companies  in 
Canada  manufacturing  white  cambric-covered 
down  cushions.  Speaking  for  ourselves,  we 
sold  in  the  Fall  of  1898  twice  the  quantity  of 
any  entire  previous  year,  and  expect  to  im- 
prove on  this  record  for  1899.  Probably  all  these  companies  will  be  exceedingly  busy  from  now  on. 
Our  own  factory  is  already  working  overtime  and  will  be  doing  so  all  the  month  of  September.  Our 
point  is  this  :  Instead  of  wiring  us  the  first  week  of  October,  "  Express  one  dozen  each,  all  sizes 
of  'Manitoba'  and  ' Domestic'  grades  Down  Cushions — customers  waiting — Rush."  Write  us 
now  to  book  this  order  for  you.  It  will  be  better  for  you  and  save  us  some  inconvenience.  We  are 
headquarters  in  Canada  for  Cushions  and  Down  Quilts.     Write  for  catalogue  and  discounts. 


The  Alaska  Feather  &  Down  Co. 


290  Guy  Street 


LIMITED 


MONTREAL. 


"GOLD  MEDAL"  BLACK  DRESS  GOODS. 


Wear  and 
Color  of 
every  Yard 
guaranteed. 


1 

i 
1 


Compare  "Gold  Medal"  with 
any  other  well-known  make  of 
Black  Dress  Goods  and  you  will 
find  a  value  of  20%  in   favor  of 


it 


GOLD  MEDAL" 


I 
I 
I 


"Gold  Medal" 

stamped 
on  border 
of  every 

5  yards. 


Samples  for  the  Spring  Trade  will  be  ready  this  month. 


LEVISON  BROS.  &  CO., 


CANADIAN    OFFICE, 


MANUFACTURERS. 


10  Front  St.  West,    TORONTO. 
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MILLINERY— Continued. 

the  crown,  with  shaded  wings  at  either  side.  Underneath  the  brim, 
at  the  back,  is  a  light-blue  bow  of  moderate  size. 

Many  exquisite  novelties  in  trimmed  sailors  are  shown.  The 
most  pronounced  of  these  is  the  owl  effect,  a  light- brown  felt  with  a 
drapery  of  velvet  around  the  crown,  with  rosettes  ot  velvet,  repre- 
senting an  owl,  in  front.  This  is  surmounted  by  an  owl  head,  and 
set  off  with  owl  wings  at  either  side. 

Another  artistic  sailor  is  shown  in  silver  grey  felt,  trimmed  with 
a  roll  of  mirroir  velvet  to  match,  over  which  is  shirred  ribbon  in 
scallops,  giving  a  tarn  effect,  with  a  seagull  slumbering  on  the  brim, 
and  a  white  silk  folded  bow  under  the  brim  at  the  back. 

A  dainty  creation  is  made  of  castor  felt,  trimmed  with  a  mink 
band  caught  by  a  castor  velvet  bow,  with  real  lace  applique  and 
roses  underneath  the  brim  at  the  back. 

A  novel  design  is  carried  out  in  a  national  blue  felt  sailor  with 
trimmings  of  velvet  in  an  umbrella-effect  bow. 

Furs  are  proving  a  feature  this  season.  They  enter  largely  into 
the  manufacture  of  the  millinery  now  being  shown,  as,  also,  do 
quills  and  wings. 

Taffeta  silks  are  also  being  used  to  a  great  extent,  being,  in 
many  instances,  the  only  trimming  used  on  the  hats. 

Tulles,  net,  and  gauzes  are  much  used  in  combination  with 
velvet,  which  gives  a  lightness  to  this  otherwise  rather  heavy 
material. 

Real  lace  applique,  which  is  shown  in  butterfly  design,  a  new 
pattern,  jetted  nets,  sequin  trimming,  and  embroidered  velvets  are 
all  being  employed  in  a  most  effective  way,  giving  a  dainty,  chic 
appearance  to  many  of  the  best  creations  of  the  season. 

Ostrich  goods  are  holding  their  own,  and   will  be  a  necessary 


article  for    picture    hats.     Ospreys,    paradise,   and    hand  painted 
quills  are  proving  to  be  excellent  property. 

When  the  representative  of  The  Review  visited  the  ware- 
rooms  of  this  company  on  one  of  the  opening  days,  the  members  of 
the  firm  were  so  busy  with  the  many  patrons  inspecting  their  dis- 
play that  it  was  with  difficulty  he  got  a  chance  to  discuss  the  success 
of  the  opening.     When  the  opportunity  came,  it  was  brief : 

"  The  opening  has  been,"  said  he,  "just  as  great  a  success  as 
we  anticipated.  You  can  see  the  number  of  buyers  is  greater  than 
ever  ;  they  are  all  buying  more  liberally  than  usual.  The  outlook 
for  a  brisk  season  is  now  as  bright  as  was  our  expectation  of  a  bril- 
liant opening.  The  lines  we  predicted  to  have  a  big  sale  have 
proved  to  be  ready  sellers  in  every  case.  The  trade  we  anticipated 
and  prepared  for  has  come." 


The  Gault  Bros.  Co.  Limited's  premises  in  Winnipeg  are  being 
pushed  rapidly  forward.  The  contracts  have  all  been  let  and  work 
is  in  progress.  It  is  expected  that  these  handsome  warehouses  will 
be  ready  for  occupation  by  February  15,  thus  enabling  the  firm  to 
lay  in  a  stock  and  compete  for  the  Spring  trade.  The  firm's 
branch  in  Vancouver  has  been  opened  up  and  the  Pacific  Coast 
trade  is  now  being  looked  after  from  that  point. 


The  New  England  Cotton  Manufacturers'  Association  will  hold 
its  annual  convention  in  Montreal  on  October  5  and  6.  The  asso- 
ciation has  13  members  in  Canada,  and  between  600  and  700  in 
the  United  States.  It  was  founded  in  Boston  in  1865,  and  incor- 
porated in  December,  1894,  under  the  laws  of  Massachusetts,  for 
the  purpose  of  encouraging  scientific  investigation  and  experiments 
as  to  the  method  of  manufacturing  cotton  and  collecting  informa- 
tion relating  to  the  industry. 


ARE  WINNING  LAURELS 

at  the  hands  of  the  best 
dressed  ladies  in  Canada. 


Just  from  the  looms,  a  lot  of  handsome  new 
styles  for  Fall. 


FULL  STOCK  AT" 


Hutchison,  Nisbet  &  Auld's,  Toronto. 


SOLE  flAKERS- 


Oxford  Mfg.  Co.,  Limited 


OXFORD,    NOVA    SCOTIA. 


The  R.  J.  Smith  Co. 

Of  Ottawa,  Limited 


268  Sparks  Street 


6 


OTTAWA,  ONT. 


WHOLESALE 


.     .    OF 


Men's  and  Boys'  Clothing. 


Cutting,  Making,  and  Trimming  merchants'  own 
cloth  a  specialty. 
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Worth 

Will 

Win! 


For  the  new  season  our  stocks  of  Millinery — Millinery 
Novelties — Trimmings — Fancy  Dry  Goods  and  Notions  is 
the  most  complete  and  extensive  we've  ever  had  to  show.  Our  Fall  Millinery 
Opening  has  been  a  most  successful  one — trade  has  gone  ahead  by  leaps  and 
bounds — many  thousands  of  dollars  over  any  preceding  season  in  our  27  years 
in  trade.  This  surely  is  "the  growing  time."  Our  success  is  bound  to  be 
followed  by  a  most  successful  season  to  the  trade  generally  all  over  the 
Dominion.  Rapid  changes  in  styles  and  fancies  keep  us  on  "  tip  toe  "  to  have 
everything  right  up-to-date — and  that's  why  you  can  always  count  on  us  hav- 
ing just  the  right  thing  at  the  right  time.  Our  resident  European  buyer  keeps 
in  close  touch  with  the  fashion  centres  of  the  old  world — and  on  this  side  the 
water  our  special  American  buyers  visit  New  York  as  often  as  every  ten  days  or 
a  fortnight — and  as  quickly  as  new  ideas  appear  we  apprise  you  of  them.  We  are 
leaders  in  our  line  ! 

McKlNNON=MADE  MANTLES,  Costumes  and  skirts   °rer  the  Ieaf 

we  illustrate  a  few  of  our  popular 
medium-priced  garments — such  popular  sellers  as  these  are  proving  to  be  has  put 
the  last  nail  in  the  coffin  of  the  old  German  importing  idea — and  it's  but  another 
demonstration  of  the  "survival  of  the  fittest."  They're  right  in  style — correct  in 
every  detail — perfectly  tailored — with  novelty  enough  and  individuality  enough 
about  them  to  make  them  out-of-the-common — a  most  successful  proposition  in 
the  mantle-making  in  Canada  that  is  bringing  trade  to  the  house  on  merit — and 
will  bring  profit  to  the  dealer. 


I 


SI 

I 


1 

I 


S.  F.  McKinnon  &  Co.. 


71-73 

York  Street, 


Toronto 


LIMITED 


\\l 
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These  Illustrations  show 
a  few  of  our  latest  medium- 
priced  Tailor-made  up-to-date 
garments. 


Our  Annual  Catalogue  of 
Styles  will  be  mailed  to  all 
our  Customers  in  a  few  days. 


INSPECTION    SOLICITED. 


S.  F.  McKINNON  &  CO.,  Limited 


TORONTO. 
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Pcrrin  frcrcs  $  0e. 


The  Glove  House  of  Canada. 


Perrin's 
Gloves 


ARE  THE  BEST. 


QUALITY    GUARANTEED. 


Perrin's 
Gloves 

ARE  THE  BEST. 


We  are  now  receiving  our  Fall  Goods  and  are  pleased  to  say  that  the  quality  of  Our  Gloves 

is  fully  up  to  their  usual  standard.     If  you  have  not  yet  bought  for  Fall,  you  had  better  send  us  your 
order  at  once. 

PERRIN  FRERES  &  CIE., 

5  Victoria  Square,  MONTREAL. 


Wm.  Parks  &  SqKj 


^flannelettes,  Fannelette  Sheetings,  Domets,  Saxonys, 

^0  Shakers,  Shirtings,  Tickings,  Denims  and  Cottonades,  in 

Plain  and  Fancy  Mixed  Patterns.     Cotton  Yarns,  Carpet 

Warps,  Ball   Knitting  Cottons,  Twines,   Hosiery  Yarns, 

ufaijffifafC     Beam  Warps,  for  Woolen    Mills,  and  Yarns   for  Manu- 

ranUl^pCllirerd    factujers'  use. 

ONLY   "WATER  TWIST"   YARN    MADE   IN   CANADA 
Agents    .     .    .  0 

J.  SPROULSMITH^#Yonge  Street.  Toronto.  .   -    (  NEW  BRUNSWICK  COTTON  MILLS 

DAVID  KAY,  FrWfuilding,  Montreal.  IT  ILLS  j  g-j.     JQHN  COTTON  MILLS 

JOHN  HALLAiT 83  Front  Street  E*st,  Tpronto,  Special  Agent  for  ^ ST.  JOHN,     N.B. 

Bea^Warps  for  Ontario. 


'34: 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


Montreal  Life... 


(!%;&* 


*  Zh&  ■£>&x  2h&  2fcfc«  Stfe* 


Will  be 

OUT 

September 

15  tii. 


SUCCEEDING  "  THE  METROPOLITAN." 

<£  <£  \X/^^  ^e  a  br*U*antly  edited,  handsomely 
printed  and  splendidly  illustrated  weekly 
journal  devoted  to  Society,  Literature, 
the  Drama,  Music,  Sport,  and  every 
timely  topic  of  interest  to  the  Canadian 
people* 


It  will  be 

A    PAPER    FOR    MEN    AND    WOMEN. 


It  will  have 

NO   POLICY   BUT  TO   ENTERTAIN   AND   ELEVATE 

It  will  pursue 

NO    AIM    BUT    UNVARYING    EXCELLENCE.     .    .     . 


Some 
Features..* 


X 


Montreal  Life  will  be  printed  from 
Ls        the  best  type,  on  the  finest  quality  of 

paper,  in  a  new  form,  and  will  contain 
the  work  of  the  best  Canadian  and  American 
artists  and  writers.  Typographically  it  will  be 
equal  to  the  best  foreign  publications. 

.  .  IT  WILL  INTEREST  ALL  CANADA  .  . 


Racy  Editorial  Comment. 

Smart  Society  Gossip. 

Brief.  Reliable  Pointers  for  Investors. 

Newsy  Notes  on  Sport. 

Book  Reviews  that  will  be  Read. 

Personal  Glimpses  of  Great  Canadians. 

Five-minute  Stories. 

Artistic  Cartoons  and  Drawings. 


Keep 
with 

a  sharp  eye 
rich,  colored 

for  the  inaugural  number, 
cover. 

You'll  know  it  by  the  name. 

Price, 

JO  cents. 

Montreal  Life. 

FOR  SAMPLE  COPY,  ADDRESS  MONTREAL  LIFE,  MONTREAL, 
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Our  New  Factory  *=  Warerooms 


Costumes 
and  Skirts 


Blouse  Waists 
Flannelette  Underwear 


Ladies'  Eiderdown  Dressing  Gowns 
Children's  Eiderdown  Coats,  etc.,  etc. 


BOULTER  &  STEWART 


MANUFACTURERS 


13  Front  St.  West 


TORONTO 
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Men  s  Furnishings 


THERE 
is  little 
that  is  striking- 
ly new  show- 
ing just  now 
in  men's  fur- 
nishings. The 
Summer  sea- 
son is  about 
ended,  while 
goods  for  Fall 
wear  are  being 
kept  back  to 
enable  the  re- 
tailers to  dis- 
pose of  the 
balance  of 
Summerstock. 
The  variety  is 
probably 
greater  than  at 
any  period 
during  the 
year,  as  the 
surplus  stocks 
of  each  and 
every  descrip- 
tion, which  were  previously  shown  separately,  are  now  all  in 
evidence,  and  those  who  are  not  over  particular  about  being  quite 
in  style  and  season,  can  pick  up  some  very  nice  things  at  reason- 
able prices. 

The  flowing  end  tie  is  sure  to  continue  popular  for  Fall  wear, 
and  some  very  handsome  varieties  are  now  being  opened  up. 
Puffs  promise  to  be  very  much  in  evidence,  and  lombards  and 
graduated  derbys  will  be  fashionable  and  ready  sellers.  Ascots 
may  be  expected  to  continue  in  favour  with  the  first-class  trade. 

Colored  shirts  are  still  being  bought  in  large  quantities.  This 
is  hardly  to  be  wondered  at,  when  one  takes  into  consideration  the 
many  neat  and  attractive  patterns  that  have  been  and  continue  to 
be  shown.  Sjft-front  cambrics,  silk  and  woollen  goods  are,  how- 
ever, beginning  to  go  slow,  as  an  evidence  of  the  waning  Summer. 
Some  very  handsome  lines  of  silk  underwear  are  making  their 
appearance.  Plain  white  promises  to  outstrip  the  other  varieties, 
but  one  can,  if  so  disposed,  be  clad  in  handsome  effects  of  green 
and  canary  stripes,  pink  and  white,  blue  and  canary,  or  plain  buff. 
The  latter  is  a  handsome  garment,  and  will  probably  give  the  white 
a  hard  run  for  first  place. 

Fleeced  underwear  for  Fall  and  Winter  wear  is  rapidly  growing 
in  popular  favour,  and  in  addition  to  the  many  plain  varieties  now 
being  shown  is  an  immense  variety  of  high-class  silk-trimmed 
goods,  which  are  not  only  most  comfortable,  but  very  handsome  in 
appearance. 

A  New  York  gentleman  who  is  now  visiting 
English  Fashions  England  writes  an  entertaining  letter  on  men's 
For  Men.  fashions  to  Vogue.     "  I   have  found  all  over 

England,"  he  says,  "a  tendency  towards  the  abolition  of  ceremony. 
Men  go  into  flannels  and  st.aws  early  in  the   season,  and  I  hear 


that,  at  Ascot,  there  was  some  commotion  because  a  lesser  royalty, 
who  has  the  reputation  of  dressing  well,  appeared  in  the  inclosure 
with  a  straw  hat.  The  top  hat  is  the  bulwark  of  the  Britain's 
respectability.  The  middle  classes  will  wear  any  kind  of  clothes, 
but  the  top  hat  is  essential  to  the  '  genteel.'  The  American  is  the 
person  who  amuses  me  most.  By  the  American  I  do  not  mean  our 
sensible  countrymen,  but  the  individual  who  comes  over  here  and 
becomes  wildly  enthusiastic  and  most  uncompromisingly  British. 
There  was  a  time  when  I  looked  with  horror  on  the  person  who 
would  parade  his  nationality  and  make  himself  conspicuous  ;  but 
even  this  vulgar  soul  is  delightful  when  you  contrast  him  with  the 
man  from  the  United  States  who  is  mastering  the  very  broad  A, 
and  who,  in  the  depths  of  midsummer,  is  struggling  and  perspiring 
under  the  great  shadow  of  a  top  hat.  I  saw  one  man  on  the  ship 
put  this  last  touch  to  his  costume  when  the  vessel  had  passed  the 
Needles. 

"  I  find  with  well-dressed  people  very  little  difference.  In  Paris, 
it  is  true,  they  try  to  be  very  English,  and  they  always  fail  at  the 
last  moment.  There  is  something  in  the  cut  of  their  beard,  or  the 
arrangement  of  their  tie,  or  the  set  of  their  hat,  which  is  unmistak- 
ably of  the  Boulevard.  But  there  are  few  more  fascinating  shops 
than  the  Carnival  de  Venise,  and  even  the  staid  places  in  London, 
where  the  very  air  of  shop  is  disguised,  and  where  you  can  find 
some  wonderful  things,  there  is  not  much,  after  all,  that  you  cannot 
find  in  Paris.  There  are  now  a  few  shops  in  New  York  where  you 
have  an  excellent  assortment.  We  sometimes  run  a  bit  to  fads  and 
little  outre  styles,  but  an  American  seems  able  to  wear  them. 

"The  cheap  English  shops  are  absolute  chambers  of  horrors, 
and  the  many  Americans  who  insist  upon  having  their  clothes 
made  over  on  the  other  side  for  economy's  sake,  at  one  of  the 
numerous  tailors  of  a  certain  class,  are  good  lay  figures  for  these 
establishments.  They  get  their  ties  and  shirts  to  match.  One  man 
has  invested  in  flannels  —  not  the  nice  soft  kind,  with  pretty 
patterns,  but  the  dark  blue,  with  the  line  running  through  it, 
already  run  into  the  ground  in  America.  I  did  not  ask  him  how 
much  he  had  paid  on  Conduit  street  for  the  making  of  this  suit,  but 
I  know  he  could  have  had  the  same  material  and  same  pattern,  if 
he  had  so  desired,  ready-made  and  very  well  made  for  $12  at  one 
of  the  big  shops  of  that  kind  in  New  York.  The  suit  did  not  fit 
him,  and  English  tailors — unless  they  are  very  expensive  ones — 
will  put  in  the  most  peculiar  linings  and  pad  the  coat  out  in  an 
absuid  manner.  They  are  very  sparing  of  cloth,  and  I  am  sure,  if 
my  friend  ever  wanted  this  wonderful  English  suit  altered,  he 
would  have  to  abandon  the  idea,  as  there  does  not  seem  to  be  an 
inch  of  material  to  spare  anywhere.  The  suit  gives  one  the  impres- 
sion of  being  flimsy  and  cheap.  There  is  a  want  of  security  in  the 
very  look  of  it,  and  I  am  sure  he  paid  Conduit  street  not  less  than 
$30  for  the  making  of  it. 

"The  great  restaurants,  the  great  hotels  are  just  as  expensive 
as  ours,  and,  in  fact,  there  seems  now  to  be  one  'trust '  the  world 
over.  If  you  want  to  have  good  clothes,  if  you  want  to  be 
well  groomed,  if  you  want  to  make  an  appearance,  you  must  pay 
for  it.  There  is  one  rule  of  living  for  one  class  of  people.  The 
little  economies  can  be  practised,  but  you  must  '  cut  your  cloth  '  to 
your  living.  You  need  not  enter  the  arena  with  an  idea  of  starving. 
You  may  be  one  of  the  supers,  and  to  be  one  of  these  you  must  be 
absolutely  correct  in  your  dress,   and  well  groomed  as  far  as  your 
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NECKWEAR 
MANUFACTURERS 


IMPORTERS  OF 
MEN'S  FURNISHINGS 


14  St.  Helen  St.,  MONTREAL 


j^    "TIES  THAT  BIND"    ^ 


Letter  Orders 

Promptly  attended  to. 

GIVE    US  A  TRIAL   ORDER. 


"  DINNA  FORGET  US."  \   "g  SON  &  CO. 


10  Travellers  on  the  Road. 


LOU 


MONTREAL. 
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SPECIAL 


17  Front  St  West         \      Our  stock  of  Arctic   and  Wool   Underwear  is 
TORONTO.  |      complete.    They  are  special  value ;  get  quotations 

before  placing  orders. 
The  latest  novelty  in   Braces  is  called  the   "Admiral."     We  have  it, 
write  for  sample. 

Send  in  your  orders  for  our  well-known  brands  of  Overalls,  Jackets, 
etc.,  at  once,  as  all  Ducks  and  Denims  have  advanced  in  price  so  much,  the 
present  prices  cannot  prevail  long. 

After  Exhibition  our  travellers ...  will  again  be  on  their  respective  trips 
with  full  range  of  sorting,  also  complete  range  of  Spring  samples,  and  we 
cheerfully  invite  inspection,  also  advise  orders  for  Spring  being  placed  early, 
on  account  of  the  first  advance  in  price. 

CAULFEILD,  HENDERSON  &  BURNS 

Manufacturers  of  Overalls.  Shirts  and  Neckwear,  '^^^  TORONTO 

and  Importers  of  /Hen's  Furnishings.  '  %^i*V^I^  I  \Jw 


(( 


IN  UNION  THERE  IS  STRENGTH." 


When  this  truism  was  first  uttered,  it  had  no  reference  to 

UNION  OVERALLS 

Yet,  the  expression  fits  them  as  they  fit  wearers.  Besides  the  justly  popular 
lines  previously  handled,  we  have  now  a  large  stock  of  Union  Goods — 

Pants,  Overalls,  Jackets,  Smocks 

well  cut,  well  sewn,  stayed  throughout  and  made  only  from  the  best 
materials.  Every  garment  bears  the  Brotherhood  label,  simple  in  design, 
but  exclusive  in  its  power  to  draw  the  workingman's  honest  dollar. 


Myron  McBride  &  Co.     .JftEEL.     Winnipeg. 
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This  is  ONI:  of  the  Novelties  to  be 


found  in  Our  XMAS  Ranw. 


to' 


Our 

STYLES  in 
SILKS 
are  Largely 
Exclusive — 

Mostly  Woven  in 
RAISED  CORDED, 
SATIN  and 
BARATHEA 
STRIPES,  in  Group 
Effects. 


.Offered  to  the  Trade  SEPTEMBER  Ktl 


5 


The  "  Meteor  n  Puff 


Bright 
Colorings— 

Bishop's  Purple, 
Paris  Blue, 
and 
Scarlet 
predominate ! 


Tooke  Bros., 


Montreal, 


Manufacturers  of  NECKWEAR. 


d^d»»^d^i»^8^d^d^&^dct«dS6dS6&t6i»fi^t6&t«&t«dS6i^ 


SPfciriG  RH® 


The  largest  and  m 


Shirts,  Sh 
Collars  an< 


ever  submitted  by  o 


Popular  Prices 


Attractive  Styles 

Original  Designs 


TOOKE  BROS.    - 
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>U]VHV[EP  1900 


attractive  range  of 
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t  Waists, 


Cuffs 


firm  in   Canada. 


tt 


P 


TRAVELLERS  will  be  out  on  their  different 
routes  during  the  present  month  with 
samples  of  the  above 


-    MONTREAL. 


tfwc?>i\?±v^?i\^e-:^m^^ 


42 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


WENS  FURNISHINGS— Continued. 

means  will  allow,  and  I  think  that  this  is  the  simplest  way  and  the 
most  sensible. 

' '  There  seem  to  be  no  radical  changes  in  evening  clothes.  I 
only  saw  one  velvet  colar,  and  an  American  had  it  on  his  coat,  and 
I  thought  it  very  bad  form.  The  white  ties  are  a  little  larger,  and 
there  is  some  disposition  to  wear  black  figured  silk  ties  with  dinner 
coats.  Owing  to  the  military  life  and  the  existence  of  the  mess 
jacket,  the  dinner  coat  does  not  seem  as  universally  worn  abroad 
as  it  does  in  America,  but  it  is  slowly  getting  into  favor.  The 
English  serges  and  flannels  are  coming  beautifully  to  the  front  for 
yachting.  Again  have  the  jackets  adopted  the  breast  pocket,  and 
it  is  true  that  all  the  Summer  garments  of  this  kind  have  flaps  over 
each  pocket.     It  is  simply  a  return  to  an  old  fashion. 

"The  single  breasted  white  waistcoat  I  hear  has  been  worn 
much  in  New  York  this  summer.  One  sees  it  constantly  over  here, 
and  it  is  worn  with  flannel  and  serge  suits,  and  it  is  also  taking  the 
place  of  the  cloth  waistcoat  in  yachting  attire.  It  is  made  without 
a  collar  and  it  comes  a  little  high  in  the  neck.  I  have  always 
thought  a  waistcoat  of  this  kind  gives  a  proper  finish  to  a  Summer 
day's  attire. 

"I  believe  thoroughly  in  the  four-in-hand  and  the  all-round, 
turn-down  collar,  and  the  best  dressed  Englishmen  always  look 
smart  with  this  neckwear.  Sometimes,  in  extreme  negligee,  when 
there  is  no  waistcoat  and  you  are  in  the  country — in  a  punt  for 
example,  as  I  have  been  all  day — the  tie  is  fastened  far  down  with 
a  small  pin — say  a  fox's  head  design,  or  something  of  that  des- 
cription. 

•'  I  never  have  cared  for  the  Madras  ties,  and  I  think  they  will 
die  out  this  winter.  When  I  left  New  York  every  boy  on  the 
Bowery  was  wearing  the  'English  squares',  as  they  are  called, 
and  they  are  vulgar  and  hideous.  The  bows  are  apt  to  be  smaller 
and  the  square  end  is  always  in  vogue.  Over  here,  as  at  home, 
blues  and  pinks  and  lavenders  are  the  colors  for  the  morning  shirt. 
I  never  cared  much  for  soft-bosomed  shirts,  and  the  cheap  shops 
here  are  running  them  in  masses,  and  I  hear  that  in  New  York 
there  is  the  same  big  output. 

"  In  fact,  you  will  find  very  little  difference.  You  cannot  expect 
that  New  York  can  rival  London  in  one  generation.  London  has 
had  a  leisure  class  who  have  made  dress  a  serious  study  for  over  a 
century.  Our  corresponding  class  will  hardly  date  back — with  the 
exception  of  a  few  large  cities — to  more  than  30  yeais.  In  the 
meantime,  New  York  is  going  on  with  rapid  strides.  In  many  ways 
it  is  in  advance  of  London,  but  there  are  associations  and  little  con- 
servative ideas  which  crop  up  here  and  there,  which,  of  course, 
have  their  charm,  and  which  it  is  impossible  to  transplant  to  a  new 
country.  The  Englishman  will  wear  his  clothes  loose,  but  the 
American,  who  has  a  more  compact  figure,  cannot  afford  to  do  so, 
and  the  American  clothes — even  the  cheapest  of  them — have  a  finish 
and  an  honesty  of  workmanship  which  one  does  not  find  in  the 
English  article." 


Departmental 
Competition. 


It  is  a  noteworthy  fact  that  the  competition  of 
the  departmental  store  is  not  felt  nearly  so 
keenly  by  the  men's  furnisher  as  it  is  by  the 
general  dry  goods  store  in  large  cities.  While,  since  the  inception 
of  these  monopolistic  concerns,  many  dry  goods  stores,  in  Toronto, 
for  instance,  have  been  crowded  out,  the  number  of  furnishing 
stores  is  not  only  as  large  as  ever,  but  is  constantly  increasing.  The 
forces  that  result  in  these  conditions  are  worth  studying. 

Doubtless,  one  of  the  strongest  of  these  is  the  personal  confi- 
dence inspired  by  the  furnisher  in  the  minds  of  his  patrons.  One 
of  the  weaknesses  of  the  departmental  store  is  the  lack  of  this 
personal  confidence.  They  have  endeavored  by  promises  of  refund- 
ing money  for  goods  found  not  as  represented  to  make  up  for  this 


lack,  and,  to  a  certain  extent,  have  succeeded,  for  there  are, 
undoubtedly,  some  buyers,  generally  women,  who  have  confidence 
in  the  integrity  of  the  departmentals.  This  confidence  in  the  store, 
however,  will  not — indeed,  cannot — take  the  place  of  personal 
confidence  in  a  proprietor  or  salesman. 

The  very  fact  that  a  furnisher  is  a  specialist  gives  him  a  decided 
advantage  over  his  mammoth  competitor,  who  is  interested  in  a 
score  of  other  lines  of  goods  as  much  as  in  this  particular  line. 

The  young  man,  when  purchasing  goods  for  his  own  wear,  is 
not,  as  a  rule,  a  bargain-hunter  in  the  sense  that  the  term  is  often 
applied  to  women  buyers.  He  wants  style  and  wearing  quality 
rather  than  cheapness,  and,  if  he  is  not  posted  on  the  vagaries  of 
fashion,  he  is  generally  acquainted  with  some  furnisher  whom  he  can 
depend  on  to  sell  him  goods  that  are  in  style,  and  that  suit  his 
complexion  or  style  of  dress.  As  salesmen  are  frequently  changed 
in  the  departmentals,  buyers  rarely  become  well  enough  acquainted 
with  them  to  have  confidence  in  them. 

The  result  is  that  the  departmental  stores  have  never  obtained 
the  confidence  of  furnishings  buyers,  so  their  sales  have  never  been 
such  that  they  could  buy  in  large  enough  quantities  to  have  any 
advantage  over  the  furnisher  who  has  the  knowledge  and  skill  of  a 
specialist,  and  keeps  acquainted  with  all  changes  in  style  of  shape 
and  coloring. 

It  is  also  in  favor  of  the  small  dealer  that  the  best  method  of 
buying  furnishings  is  not  in  bulk  at  the  beginning  of  a  season,  but 
in  small  quantities  so  as  to  have  always  the  latest  effects  in  stock. 

Another  reason  for  the  departmental' s  failure  in  capturing  the 
furnishing  trade  is  that  the  variety  of  lines  carried  by  them  makes  it 
impossible  to  devote  the  attention  to  window  display  that  is  given 
to  this  by  most  furnishers.  When  they  do  make  such  a  display  the 
idea  conveyed  is  generally  that  of  cheapness  rather  than  style  or 
quality,  which  is  not  likely  to  build  up  a  trade  in  these  goods. 

A  factor,  separate  from  all  the  foregoing,  which  yet  combines 
with  them  to  produce  the  result  noted  is  the  objection  to  buying  in 
a  departmental.  This  objection  is  much  more  prevalent  among 
men  than  among  women,  hence,  it  more  naturally  affects  the  sales 
of  goods  purchased  by  men  than  by  women. 


A  Small  Window 
Display. 


Because  a  men's  furnisher  has  a  very  small 
window  is  no  reason  why  the  display  he  puts 
in  it  should  be  inferior  to  the  displays  of  his 
larger  competitors.  One  of  the  best  displays  the  writer  has  seen 
for  some  time  was  shown  recently  in  a  window  not  larger  than  5x4 
ft.  At  the  back  of  the  window  space  was  a  large  mirror.  A  nickle- 
plated  stand  about  4  feet  high  was  so  arranged  that  this  mirror 
doubled  by  reflection  the  display  of  kerchief  or  flowing  end  ties 
which  were  neatly  hung  over  the  rods  of  the  display  stand.  On  the 
floor,  at  the  back,  silk-fronted  and  other  fancy  negligee  shirts  were 
shown.  In  front  of  these  was  a  neat  arrangement  showing  cuff 
fasteners,  links,  collar  buttons,  garters,  etc.  Three  small  incan- 
descent lamps  at  the  ceiling  and  two  at  the  floor  set  off  the  effect 
created  by  the  dark-colored  ties  and  the  lighter-tinted  shirts  to 
great  advantage. 


A  Retailer's 
Stock. 


Brais  &  Co.,  St.  James  street,  Montreal,  are 
now  showing  a  window  full  of  graduated  derbys 
and  lombards  in  plaid  effects.  In  most  cases 
the  groundwork  is  blue  and  white,  or  grey,  with  stripes  and  checks 
of  red,  blue  and  yellow.  It  is  fairly  popular,  and  will,  no  doubt, 
meet  the  taste  of  many  who  are  fond  of  this  description  of  tie. 

The  "  Bimbashi"  blue  ties  with  spots  and  figures,  which  were 
brought  out  by  Brais,  have  proved  very  popular,  and  the  firm  are  now 
showing  a  similar  line  in  stripes  which  is  meeting  with  equal  favor. 
This  "Bimbashi  "  blue  is  rather  darker  than  "  Kitchener,"  but 
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LAST  CREATIONS 


Bimbasbi 


% 
© 


Blue  tics 


Xf 


i® 


lttepbisto 
Red  Cics 


SHAPES 


Paris,  Derbys,  Flowing  Ends  and  Puffs 

FOR   FALL.     No  shade  of  Tie  will  equal 
above  on  a  white  or  colored  shirt. 


OUR  UNDERWEAR       I      Largest  Range  „  staples 

WILL     UV  LR VV  BAR  Our  specialty  in  Foreign  Tints,   Stripes 

Checks ;  Ventilated   or   Speckled    Silks, 

OTHER  GOODS.  /  ■.*-«*»*,« 

SPRING   SAMPLES   READY   IN   SEPTEMBER. 
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GLOVER  &  BRAIS 

196  McQill  Street .  .  .  .  ^^   MONTPFAI 
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FIT    BEYOND   QUESTION 


IVI 


THIS  LABEL  IS  ON  .  .  . 
EVERY  GARMENT  AND 
IS  YOUR  GUARANTEE . 
OF  EXCELLENCE 

N 


*£      *£ 


i 


Owing  to  our  largely  increased  trade,  we  are 
obliged  to  move  into  more  extensive  premises 


AT 


65  and  67  Front  St.  W. 


HACHBORN  &  SHERIDAN,  'SSHSSS  TORONTO. 


MEN'S  FURNISHINGS— Continued. 

along  the  same  line  and  looks  very  attractive  in  lombards,  derbys 
and  puffs. 

The  coming  shade  for  neckwear  is  a  havana  brown  with  pink, 
white,  or  gold  circle.  The  material  is  a  fine  quality  silk  which  will 
probably  find  its  way  chiefly  into  Ascots  and  all-round  derbys. 

An  exceptionally  handsome  tie  is  now  being  shown  by  Brais.  It 
is  of  heavy  silk  in  black  or  dark  red  background,  with  large  pansies 
or  apple  blossoms  of  self  color  somewhat  lighter.  Mauve  is  also 
prominent  in  this  line,  and  its  various  shades  make  a  very  pleasing 
effect.     Two  dollars  is  named  as  the  retail  price  of  these  goods. 

C.  M.  Clode,  until  recently  in  charge  of  Brais'  retail  gents 
furnishings  store  on  St.  James  street,  Montreal,  has  been  appointed 
l  jyer  and  warehouse  manager  for  the  firm  of  Glover  &  Brais.  He 
has  had  about  20  years'  experience  in  the  business,  and,  no  doubt, 
will  prove  of  great  value  to  this  enterprising  firm.  Mr.  Clode  has 
sailed  for  Europe  to  select  samples  for  Spring  trade. 


In  a  Separate 
Department. 


It  has  frequently  been  advocated  in  these 
columns  that  general  merchants  should  make 
a  separate  and  special  department  of  men's 
furnishings.  The  reasons  for  this  have  been  as  frequently  cited. 
This  month,  the  writer  notes  that  The  R.  Simpson  Co.,  Limited,  the 
Toronto  departmental  which  has  just  erected  a  large  addition  to  its 
store,  is  devoting  the  ground  floor  of  the  addition  entirely  to  men's 
furnishings.  The  T.  Eaton  Co.,  Limited,  have  for  some  time 
recognized  the  advantage  of  a  distinct  men's  furnishings  depart- 
ment. As  the  general  merchants  in  the  smaller  cities  and  the 
towns  are  practically  departmental  storekeepers,    the    fact  of  the 


large  departmentals  agreeing  as  to  the  value  of  a  special  depart- 
ment for  men's  furnishings  may  be  considered  strong  evidence  that 
such  manner  of  selling  these  goods  would  be  advisable  in  the 
general  store. 


The  Outlook 
in  Neckwear. 


Kerchief  ties  have  had  a  phenomenal  run  in 
Canada,   but  will  undoubtedly  drop  with   the 
coming  of  cold  weather.     What  will  then  be 
in  demand  is  the  flowing  end  and  the  puff. 

The  flowing  end  looks  best  cut  from  large  checks  and  stripes, 
provided  they  are  cut  on  the  bias,  which  gives  them  the  desired 
effect,  as,  when  cut  on  the  straight,  they  have  a  stiff  appearance 
and  are  too  set  in  pattern,  and,  when  tied,  do  not  fall  into  the  same 
soft  natural  folds  as  the  bias-cut  scarf. 

The  prospects  are  in  favor  of  a  larger,  broader  puff  than  here- 
tofore, cut  either  with  one  or  two  aprons. 

The  colors  that  will  predominate  for  the  coming  few  months  in 
men's  neckwear  will  undoubtedly  be  blue  of  all  shades,  and  purple 
of  all  shades,  from  the  light  violet  to  the  bishop  purple. 

These  colors  are  too  striking  to  be  worn  unless  toned  down  and 
softened  with  black  and  white  combinations,  which  relieve  the 
glaring  color  of  the  purple  and  make  a  very  pleasing  effect  for 
men's  scarves. 

White,  black  and  purple  combinations  are  seen  at  their  best  in 
bold  designs,  such  as  large  decided  and  alternating  checks  and 
stripes,  and  the  latest  and  best  things  in  these  are  the  puiple  com- 
binations with  white  and  black  in  the  real  sport-club  stripe,  which 
is  usuallly  about  three-quarters  of  an  inch  wide.  This,  in  the  fine 
cord,  will  be  a  very  taking  scarf  for  the  next  few  months. 


Harris  &  Company,  Limited 

Manufacturers         /  ROCK  WOOD.    ONT. 


■ "  - 


Pure  Wool  Goods 
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Light-Weight   Friezes  and  Homespuns  for  Ladies'   Costumes, 
Heavy  Friezes  for  Overcoatings,  Yarns  in  2,  3  and  4-ply. 

SOLE  AGENTS 

E.  J.  Dignum  &  Co.,  27  Meiinda  street,  Toronto. 
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SPECIAL 

To  the  Clothing:  Trade. 

We  are  showing  extra  values  in  : 

\         / 

Men's  Odd  Pants  ...       1 

Men's  Suits 

Boys'  Suits 

Black  Satteen  Shirts 
Black  Worsted  Suits 

Special   Twill. 

Write   for  samples,  also  price  list  for 
manufacturing  cloth. 

THE  ...                                                                                                                                           | 

E.&S.CURRIE 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTIES 

AND  EVERYTHING  IN 

NECKTIES 

Cor.BAY&FRONT  ST'S.TORQNTCONT. 

G.  A.  Thorpe  Mfg.  Co. 

Wholesale  Clothing  Manufacturers 
57-59  Bay  Street,                    TORONTO 

1/          \ 

FALL  SAMPLES  IS."** 

We  are  showing  the    LATEST   NOVELTIES  in 
SUSPENDERS,  BUTTONS  and  NECKTIES. 

A  trial  order  solicited       &      jfi      & 
Remember  we  guarantee  satisfaction. 

The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 


X  t 

♦  TRADE  f 

|     BERLIN     1 

►J  MARK  T 

X  a  a  a  -i-AAAAAAAAAA-*--*--*--*- 
"▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼ 

:  : 

"We  Fear  Nae  Foe." 


Use  the  "Derby  Link."  No.  2 


Patented  Nov.  28,  1898. 
FOR  ALL  CUFFS 


Use  the  New  "Star"  Cuff  Holder 


Patented. 

For  Link  and  Plain  Can's 


Keep  your  trousers  up  with  the 
"Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers  Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


i 


U.S.  Patent  June  5, 1894.    Eng.  Patent  No.  11630. 


"Au  Fait"  Scarf  Retainer 


f 


11 


P  itemed. 
Opens  Wide  at  Month. 


J.    V.    PILCHER   &    CO.,    *"«  ToUISVILLZ.  KV. 
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Dress  Goods,  Glotbing,  Woollens,  etc. 


THE  DRESS  GOODS  MARKET. 

THE  trade  in  dress  goods  has  been  good,  especially  in  the 
better  qualities.  In  some  materials  dress  lengths  are  only 
employed  for  skirt  purposes,  and,  therefore,  not  so  much  of  the 
actual  material  is  purchased  by  customers.  But  in  fabrics  required 
for  whole  costumes  the  sales  have  been  large.  In  this  line,  goods 
with  the  pirle  fiinish  have  sold  extremely  well.  The  demand  for 
made-up  skirts  has  been  very  good,  and  even  very  expensive 
materials  are  being  employed  for  this  purpose  and  meet  with  a 
ready  sale  among  the  retail  merchants. 

The  prices  of  dress  goods  in  the  foreign  markets  continue  to  show 
an  upward  tendency,  and  the  outlook  for  Spring,  therefore,  is  for 
the  maintenance  of  existing  conditions.  In  French  materials,  for 
instance,  we  hear  of  one  line  which  has  advanced  at  the  mill  from 
1 1  ]/zA.  to  I4^d.  From  the  United  States  also  comes  confirmation 
of  the  report  that  prices  of  domestic  stuffs  are  advancing.  We 
hear  of  one  large  purchase  of  American  cashmeres  from  the  Pacific 
Mills  at  about  25c.  per  yard,  where  three  months  ago  large  lots  of 
the  same  goods  could  be  had  at  19c.  Every  mail  from  Europe 
confirms  the  reports  of  higher  values  there. 

Mr.  A.  E.  Chrisfield,  representing  the  Paris  house  of  Th. 
Michau  &  Cie,  dress  goods  manufacturers,  is  at  present  visiting 
the  Canadian  customers  of  the  firm.  He  reports  business  good, 
with  a  decided  advance  in  prices  and  a  continued  upward  tendency. 

Chatting  with  Mr.  Spence,  of  the  Merchants  Dyeing  and  Fin- 
ishing Co.,  The  Review  was  informed  that  amazons,  broadcloth, 
poplins  and  black  crepons  are  selling  exceptionally  well  this  season. 
Large  plaids  are  also  in  favor.  Burgundy  is  a  popular  color  in  the 
season's  fabrics,  and  large  orders  have  been  placed  for  it.  Plum 
is  another  favorite  in  the  new  plain  cloths.  In  amazons  there  are 
some  nice  goods  to  retail  at  $1.25.  There  is  also  quite  a  demand 
for  camel's  hair  checks,  a  fabric  nearly  all  wool  and  suiting  Autumn 
and  Winter  trade  well.  A  shipment  of  very  handsome  black  silk 
crepons  has  been  received.  Ready-to-wear  skirts  are  being  made 
up  in  plain  lustres,  plain  serges,  plain  and  brocaded  poplins,  etc. 
This  firm  are  showing  some  beautiful  fabrics,  imported  in  the  grey 
into  Canada  and  dyed  here  according  to  the  best  and  latest 
methods. 


THE  CLOTHING  TRADE. 
The  clothing  trade  are  showing  samples  for  Spring  of  1900,  and 
the  advancement  made  in  this  line  of  manufacturing    in    Canada 
is  strikingly  apparent  this  season,   At  H.  Shorey  &  Co.'s,  Montreal, 


The  Review  was  shown  some  surprisingly  nobby  lines  which  they 
are  getting  up  for  the  Spring  of  1900.  In  their  lines  of  Rigby 
waterproof  goods,  the  new  "Raglan  "  overcoat  was  very  much  in 
evidence,  both  in  short  covert  styles  and  in  long  coats  reaching  to 
the  ankles. 

Whipcords  and  covert  cloths  will  be  very  much  used  in  these 
goods,  both  in  the  plain  twill  and  in  herringbone  weaves. 

Some  of  the  lines  of  coverts  lined  with  silk  serge  and  satin  were 
exceedingly  effective. 

Rough  cheviots  in  oxford  lined  with  silk,  for  less  sporty  and 
more  sober  garments,  struck  us  as  a  very  gentlemanly  garment. 

They  informed  us  that  they  were  showing  140  different  designs 
in  Rigby  waterproof  bicycle  suits. 

The  4-button  sacque  will  be  worn  again  this  coming  Spring,  with 
very  slight  variations — the  coat  being  cut  a  little  shotter  and,  per- 
haps, rounded  a  little  more  at  the  corners,  giving  it  a  smarter 
appearance.  The  facings  will  be  wide,  extending  over  the  shoul- 
ders and  under  the  arms. 

Materials,  if  anything,  will  be  a  little  quieter  for  the  coming 
season.  Large  checks  are  not  quite  as  much  in  evidence  as  they 
have  been. 

Trousers  will  be  cut  about  the  same  width  as  this  year. 

We  were  shown  a  new  machine,  which  will  undoubtedly  have  a 
revolutionizing  effect  upon  the  ready-tailored  trade.  It  was  a 
machine  for  overcasting  or  serging  the  seams  of  goods  that  are 
inclined  to  ravel,  thus  doing  away  with  any  chance  of  pulling  out 
at  the  seams  after  the  goods  are  made  up. 

Some  lines  of  suits  are  being  made  with  double-breasted  vests 
and  without  collar,  and  cut  away  at  the  corners.  This  is  a  very 
sporty  and  nobby  looking  garment. 

Canadian  homespuns,  as  usual,  will  be  among  the  popular  cloths 
for  the  coming  season. 

Speaking  of  homespuns,  in  an  article  in  our  last  year's  clothing 
number  we  predicted  a  growing  trade  for  this  exceedingly  useful 
fabric,  and  the  result  of  our  predictions  have  been  fulfilled  in  this 
season's  trade.  The  great  advantage  of  this  fabric  is  that  the  longer 
you  wear  it  the  better  it  looks.  Being  made  of  a  long  homing  wool 
it  has  an  elasticity  which  insures  the  garment  keeping  its  shape. 

Blue  serge  is  likely  to  be  very  much  worn  again  the  coming 
Spring  season.  They  are  curtailing  the  black  worsted  serges  made 
to  a  very  appreciable  extent,  as  black  and  blue  worsted  serges  made 
of  bright  crossbred  wool  produce  an  exceedingly  dressy  garment. 
This  will  be  a  considerable  item  of  economy,  on  account  of  the 
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S^S£&* 


REGISTERED 


The  TailOF  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


TRADE  MARK 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

It  having  come  to  the  knowledge  of  Sir  Titus  Salt,  Bart.,  Sons  & 
Co.,  Limited,  that  these  goods  have  been  sold  in  Canada  through  an 
unauthorized  agency,  they  hereby  beg  to  notify  the  Trade  that  this 
source  of  supply  has  been  stopped,  and  that  the  sole  agents  for  the 
goods  in  Canada  are  : 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 


Ki.  » 
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Impress  this  upon 
your  Customers 


T  is  the  duty  of  humanity,   it   even   becomes  part  of  the 

mission  of  men  in  this  world  to  dress  them  in  a  rational 

and  presentable  manner.      It  leads  up  to  the  highest  ideals 

in  life.     It  smoothes  away  many  of  the  rough  edges  which 

it  is  our  lot  to  meet — Therefore,  make  yourself  presentable !  not  only 

by  your  sunny  presence,  but  also  by  the  clothing  you  wear. 

You  cannot  afford  to  wear  sloppy  clothing. 

It  is  a  weakness  of  humanity  to  judge  by  appearances. 

Even  a  dog  will  bark  at  a  tramp,  while  a  well-dressed  man  will 
pass  by  unmolested.  Men  are  learning  that  they  cannot  afford  to  be 
ill-dressed.  A  young  man  who  is  careless  of  his  personal  appearance 
will  be  careless  in  many  other  respects,  and  this  is  always  taken  into 
consideration  when  he  applies  for  a  situation.  Robert  Burns  says, 
"  The  mind's  the  standard  of  the  man,"  but  the  kind  of  clothing  a  man 
wears  is  an  indication,  to  a  very  large  extent,  of  his  mind. 

These  facts  we  cannot  afford  to  ignore. 

This  looks  as  if  we  were  writing  you  in  the  interests  of  our  cloth- 
ing business — and  we  are,  but  it  is  also  written  in  your  own  interest.  We 
must  all  be  constantly  reminded  of  the  many  good  things  necessary  to 
bring  about  our  happiness,  else  we  are  apt  to  forget  them. 

H.  SH0REY  &  CO. 


MANUFACTURERS    OF 


Ready-Tailored  Clothing  and  Rigby  Waterproof  Goods 

MONTREAL 
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HUTCHISON, 
NISBET  &  AULD 

SdeCt     WOOllenS  34  Wellington  St.  West 

Fine  Trimmings  TORONTO 


Special  Novelties  in  Outing  Cloths 


1       ffi     ' 


Our  assortment  covers  every 
requirement  in  Woollen  Fabrics 
for  Men's  and  Women's  Tailor- 
ing, and  recent  additions  in 


Rewrsible  Cape" 


VENETIANS 


and 


RLAIN   CLOTHS 

Large  Variety  of  Colorings 

enable  us  to  show  the  most  thorough  and  attractive  range  in  the  Dominion. 

Samples  to  the  trade  only 
/Men's  and  Women's  Fashion  Plates  in  Stock 


HUTCHISON,  NISBET  &  AULD 
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DRESS  GOODS,  CLOTHING,  ETC.-Continued. 

Botany  wool,  from  which  black  worsteds  are  largely  made,  having 
advanced  fully  25  per  cent,  during  the  last  six  months. 

The  attention  of  readers  is  called  to  the  announcement  on  page 
51  of  M.  Saxe  &  Sons,  Montreal.  This  firm,  who  are  now  in  the 
wholesale  manufacturing  of  ready-made  clothing  about  five  years, 
have  made  wonderful  strides  in  that  short  time.  From  a  small, 
one-room  flat,  they  now  have  a  six-storey  building,  equipped  with 
the  most  modern-improved  machinery.  A  Review  representative, 
on  visiting  the  firm,  was  shown  through  from  the  receiving  to  the 
shipping-room,  by  Mr.  Henry  Saxe,  and  was  surprised  to  see  the 
immense  trade  this  young  firm  have  worked  up  in  such  a  short 
time.  It  certainly  must  be  that  the  style,  the  get  up  of  their  goods, 
their  popular  prices,  as  well  as  their  energy,  have  brought  them  so 
much  to  the  front,  and  merchants  handling  this  line  will  certainly 
pay  M.  Saxe  &  Sons  a  call. 

THE    OUTLOOK    IN    WOOLLENS. 

Some  lines  of  woollen  goods  are  being  advanced  in  price  in 
Canada.  No  general  notification  has  been  issued  of  an  increase  in 
prices,  but  purchasers  have  recently  found  when  desiring  to  replen- 
ish a  diminished  stock  that  they  have  been  called  upon  to  pay,  in 
some  cases,  as  high  as  10  per  cent,  over  old  prices. 

A  Canadian  buyer  who  has  just  returned  from  Europe  says 
that,  generally  speaking,  fine  worsteds  are  up  25  per  cent, 
in  price,  while  the  lower-grades  are  up  from  10  to  15  per 
cent.  The  manufacturers,  he  says,  contend  that  as  the  advance 
is  due  to  scarcity  of  raw  material  it  will  last  for  several  years.  In 
England,  he  found  an  opinion  held  that  the  London  wool  sales  this 
month  (September)  would  show  a  still  further  advance. 

In  Canada,  there  is  a  very  good  prospect  for  the  fine  tailoring 
trade  the  coming  season,  as  times  are  better  and  a  better  class  of 
stuff  is  asked  for. 

As  to  fashion,  there  is  still  a  feeling  for  neat  effects  in  fine  worsted 
trouserings.  The  American  trade  are  going  in  for  stripes  and 
herringbone  effects.  The  demand  for  fine  black  and  blue  worsteds 
still  continues,  as  also  for  fine  fancy  worsted  suitings  in  checks  and 
stripes. 

H.  Shorey  &  Co.  have  got  a  rather  catchy  phrase  in  many  of 
the  advertisements  which  they  are  using  for  the  coming  Spring. 
They  call  their  goods  "made  to  fit,"  not  "made  to  order." 
"  Made  to  order "  goods  do  not  always  imply  "made  to  fit." 
Their  contention  is  that  it  is  better  for  goods  to  be  "  made  to  fit  " 
than  "  made  to  order  "  and  not  fit. 


H.  Shorey  &  Co.'s  ad.  on  another  page,  puts  a  man's  duty  to 
his  fellow  men  in  rather  a  new  light.  While  we  all  realized  that  it 
was  the  duty  of  the  feminine  portion  of  the  community  to  beautify 
themselves  to  the  extent  of  their  artistic  ability,  we  have  never 
realized  that  the  "  brute"  man's  duty  lay  quite  so  closely  along  the 
same  lines.  Shorey's  ad.  is  very  convincing.  As  ready  tailored 
clothing — as  this  firm  call  their  goods — has  reached  such  a  state  of 
perfection,  their  advice  will  be  easily  taken  without  drawing  too 
largely  upon  the  pocketbook. 

In  our  jaunt  through  the  clothing  trade,  we  were  met  on  all 
sides  by  the  encouraging  statement  that  people  were  buying  a 
better  class  of  ready-to-wear  clothing  than  formerly.  This  verifies 
the  prediction  that  it  would  come.  This  improvement  in  cut,  fit, 
make  and  the  using  of  better  material  is  not  only  a  comfort,  but 
a  considerable  saving  in  expense  to  the  people,  and  it  is  making 
itself  evident  in  the  bettered  condition  of  people  in  the  rural  dis- 


tricts. Formerly,  anything  in  the  way  of  garments  that  were  named 
coats,  trousers  or  waistcoats,  summed  up  under  the  name  of  "  store 
clothes,"  were  considered  by  the  farmer  quite  good  enough  for  his 
wear,  but  to-day  the  young  farmer  appears  at  church  dressed  like  a 
stockbroker,  and  with  all  the  airs  and  grace  of  a  town-bred  buck. 
The  clothes  have  done  it  and  are  doing  it.  This  marked  improve- 
ment in  class  of  goods  sold  has  had  the  effect  of  considerably 
increasing  the  sales  of  ready-to-wear  clothing  ;  consequently,  we 
heard  no  grumbling  about  business  being  bad  among  the  wholesale 
clothiers  this  season.     This  was  quite  refreshing. 

Finley,  Smith  &  Co.  invite  inspection  of  their  Oxford  and  blue 
grey  vicuna  overcoatings,  in  all  the  newest  weaves,  as  shown  by 
high-class  West  End  London  tailors.  They  have  also  a  full  range 
of  their  "  Trafalgar, "  "Britannia,"  and  "Royal  Navy"  serges, 
in  heavy  weights,  for  Fall  and  Winter  wear. 

They  have  now  in  stock,  and  can  deliver  at  once,  all  numbers 
of  their  well-known  beavers.  These  goods  have  given  entire  satis- 
faction, as  to  durability  and  color,  for  the  last  four  years,  every 
piece  being  carefully  passed  and  guaranteed. 


Clayton  &  Sons,  clothing  manufacturers,  of  Halifax,  the  largest 
employers  of  labor  in  Halifax,  having  a  staff  of  over  400  hands, 
called  their  employes  together  and  announced  that,  in  future,  the 
profits  of  the  business  in  excess  of  ten  per  cent.,  will  be  divided 
among  the  men.  Interest  at  the  rate  of  seven  per  cent,  on  the 
capital  invested  must  also  first  be  paid.  For  the  purpose  of 
apportioning  the  profits  in  excess  of  ten  per  cent.,  the  employes  are 
divided  into  four  classes.  The  first  class,  including  employes 
occupying  the  most  responsible  positions,  will  receive  forty  per  cent. ; 
the  second  class,  thirty  per  cent. ;  the  third  class,  twenty  per  cent. ; 
and  the  fourth  class,  ten  per  cent.  The  scheme  goes  into  effect  at 
once. 

The  Carleton  Woollen  Company,  Limited,  is  being  incorporated 
in  New  Brunswick,  with  a  capital  stock  of  $  10,000.  The  new  con- 
cern will  acquire  the  woollen  mills  of  George  A.  White,  at  Wood- 
stock, N.B.,  and,  besides  Mr.  White,  the  following  are  members  of 
the  company  :  F.  H.  Hale,  A.  B.  Connell,  Wm.  Knox,  and  J.  S. 
Creighton. 

A  clever  and  neat  device  has  been  got  out  by  the  Oxford  Manu- 
facturing Co.  It  is  a  small  stiff  cardboard,  the  fac  simile  of  a  coat 
pocket  made  of  Oxford  tweed.  The  Toronto  and  Western  agents 
for  these  fabrics  continue  to  be  Messrs.  Hutchison,  Nisbet  &  Auld. 
Mr.  Hewson,  of  the  company,  visited  the  West  last  week. 


The  Penman  Mfg.  Co.  have  decided  to  enlarge  their  factory  at 
Coaticook,  Que. 

The  Canadian  Colored  Cotton  Mills  Co.  intend  erecting  a 
$25,000  addition  to  their  cotton  mill  at  Milltown,  N.B. 

It  is  said  that  The  Merchants  Cotton  Co.  will  make  an  addition 
to  their  present  mills  for  the  purpose  of  manufacturing  linings  and 
dyed  goods  generally. 

Among  other  improvements  in  Ottawa  is  that  of  the  retail  dry 
goods  store  of  C.  Ogilvy,  which  has  been  enlarged  to  nearly  double 
its  former  size,  and  is  filled  with  fine  goods,  while  that  of  Bryson, 
Graham  &  Co.,  is  now  too  large  and  fine  for  description. 

Among  Review  readers  who  favored  the  paper  with  a  call  when 
in  town,  recently,  on  buying  trips,  were  :  D.  G.  Bell,  of  Bell  & 
McEachern,  Stayner  ;  Mr.  Henry,  of  McCrimmon  &  Henry,  Harris- 
ton  ;  S.  A.  Rankin,  of  Talding  ;  Mr.  Richardson,  of  Flesherton  ; 
A. "Russell,  ofBelwood  (who  intends  opening  a  hardware  store  in 
Elora)  ;  and  James  Russell,  jr.,  of  Fergus. 
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M.  SAXE  &  SONS,     MONTREAL. 


WHOLESALE  CLOTHING  MANUFACTURERS. 


The  acknowledged  largest  Ready-made 
Clothing  Manufacturers  in  the  city  of  Montreal  ; 
also  for  the  best  tailored,  popular-priced  and 
most  perfect  fitting  clothing  in  the  Dominion. 

Our  travellers  are  now  on  the  road  with 
samples  for  Spring  1900,  showing  an  immense 
range  of  choice  and  exclusive  designs. 


If  you  are  interested,  and  our  representative 
does  not  call  on  you,  write  us.  We  will  either  send 
him,  or  will  be  pleased  to  forward  sample  gar- 
ments per  express  prepaid. 

Don't  fail  to  see  our  extraordinary  value  in 
men's  all-wool  tweed  suits  at  $5.00. 
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Please  do  not  lose  sight  of 
the  fact  that  we  have  the  most  complete 
Clothing  Factory  in  the  Dominion  of 
Ca7iada,  and  give  constaiit  employment 
to  more  hands  under  one  roof  than  any 
clothing  house  in  Canada  If  you  are 
tcsmg  large  quantities  of  any  line  or 
price  we  shall  be  pleased  to  give 
estimate  at  lowest  figure. 


CLAYTON  &  SONS 


HALIFAX,  N.S. 


Finley,  Smith 
&  Co. 


Importers  of  . 


WOOLLENS  an, 

TAILORS9 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.    C.    FINLEY 
J.   R.    SMITH 


Sole  Agents  for 

Trafalgar,  Britannia  and  Royal  Navy  Serges. 


IF  THE  TIGER 

were  just  a  common,  ordinary  animal, 
it  would  not  attract  so  much  attention. 
Same  with 

TIGER  BRAND 
UNDERWEAR, 

if  it  were  just  common,  ordinary  under- 
wear, it  would  not  have  its  present  value. 
But,  being  well  and  carefully  made  from 
the  best  stock,  it  stands  out  in  a  class 
by  itself. 


EVERY  GARMENT  BEARS  OUR  TRADE  MARK. 

SOLD  TO  THE  RETAIL  TRADE  ONLY. 


The  GALT  KNITTING  CO.,  Limited,  GALT,  ONT. 
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CLOTHING 


''Tiger  Brand" — every  garment  we 
sell  is  made  on  these  premises. 
"Tiger  Brand  "employs  more  labor 
under  one  roof  than  any  concern 
of  its  kind  on  the  continent.  "Tiger  Brand"  is  at  the 
top  for  style,  fit,  quality,  and  finish.  Better  can't  be 
made,  and  this  label  is  your  guarantee.  Suppose  you 
investigate  "  Tiger  Brand." 


3 

I 

3 


E.  BOISSEAU  &  CO.,  TORONTO 


3 
3 
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REVIEW 


NEW    GOODS   IN  WHOLESALE    TRADE. 


OWING  to  great  pressure  on  The  Review's  columns  in  this 
issue,  it  is  necessary  to  condense  into  the  briefest  space  the 
mention  of  new  goods  shown  in  the  markets  just  now.  Merchants, 
however,  will  find  those  brief  pointers  of  value. 

THE  GAULT  BROS.  CO.,  LIMITED. 

This  firm  are  offering  bargains  in  "  Kyrle"  cloth  for  mantles,  also 
a|drive  in  tweed  ulsterings  and  fancy  beaver  cloths.  Some  novelties 
in  54-in.  fancy  tweed  costume  cloths  are  shown,  and  a  lot  of  44-in. 
tweeds  are  being  cleared  at  low  figures. 

About  the  10th,  they  will  show  a  range  of  Spring  shirts,  includ- 
ing the  new  "  Spino  "  patterns.  Swiss  and  shiffle  embroideries  for 
Spring,  bought  before  the  advances,  with  deliveries  secured,  will 
shortly  be  shown.  An  extra  range  in  beaded  jet  belts,  dress 
buckles,  and  laces  shown  this  month.  The  increased  demand  for 
"Crescent"  brand  shirts  continues.  A  large  new  range  of  Fall 
and  Winter  trade  blouses,  made  up  in  mercerized  sateens,  etc.,  may 
be  had. 

Handkerchiefs  for  Christmas  trade  will  shortly  be  received,  and 
the  range  of  fancies  in  Swiss,  English,  and  Irish  goods  were  bought 
before  the  advanced  prices. 


JOHN  MACDONALD  81  CO. 

In  carpets,  a  special  line  of  Wilton  velvets,  90  pieces,  are 
offered.  Other  features  in  this  department  are :  A  drive  in 
tablecovers  at  y£  off  regular  prices.  The  regular  line  of  Wilton 
velvets  has  been  much  improved  (the  firm  are  sole  agents),  and  the 
ranges  of  linoleums  and  floor  oils,  frilled  and  lace  edge  curtains,  are 
complete. 

A  special  in  fleece-lined  underwear  will  interest  furnishers.  The 
firm  are  now  agents  for  the  Chester  brace  (25  and  50c.  retail).  The 
assortment  of  buckles,  hat  pins,  and  hair  ornaments,  combs,  etc., 
is  large.  A  new  shipment  of  black  dress  goods  is  just  in.  The 
stock  of  silks  is  large.  The  range  of  gloves,  ribbons,  and  fancy 
knit  wool  gloves,  velveteens,  etc.,  was  never  so  large.  A  special 
in  blister  effects,  dress  fabrics,  at  85c,  is  selling  finely. 

Among  other  lines  in  woollens  may  be  mentioned  golf  tweeds 
for  both  sexes,  mantle  beavers,  ladies'  costume  suitings,  "  Belwarp  " 
serges,  and  a  line  of  Canadian  3-4  tweeds  at  less  than  cost  of 
production. 

G.  GREENSHIELDS,  SON;&  CO. 

This  house  have  got  out  an  artistic  show-card  to  illustrate  their 
new  "  S.  G."  corsets,  a  line  specially  recommended  by  them  to 
retailers.  Their  range  of  black  and  colored  cashmere  and  ring- 
wood  gloves  were  bought  before  the  advance.  A  complete  stock 
of  underskirts,  wrappers  and  blouses.  Special  wide  sash  ribbons 
in  stock.  Special  values  in  ladies'  hemstitched  lawn  handker- 
chiefs. 

Their  buyer,  Mr.  Hardy,  has  secured  purchases  of  flannelette 
embroideries  to  sell  at  old  figures.  The  firm  are  quoting  felts  at 
50c.  up  to  October  1st ;  after  that  their  price  will  he  60c.  A  splen- 
did line  of  men's  imitation  mocha  gloves,  in  lined  and  unlined,  at 
$6.75  and  $6,  respectively,  are  well  cut  and  sewn,  and  give  good 
wear.  Their  caloe  kid  gloves  are  now  in  stock  in  all  the  best  Fall 
shades  of  tans,  browns,  reds,  greens  and  blues,  also  blacks  and 
whites. 

THE  W.  R.  BROCK  CO.,  LIMITED. 
A  line  of  16-in.  toweling   (M.  43),  is  of  pure  flax  and  a  fine 
cloth,  will  retail  at  15c.     An  18-in.  huck  towelling  (B),  is  a  clear- 


ing lot  of  400  pieces  of  union  cloth,  %  less  regular  price.  A  68-in. 
cream  damask  (M  38)  tabling  is  shown  in  eight  different  designs  for 
40c,  retailing  20  per  cent,  below  regular  price.  A  stock  lot  of 
27-in.  German  velours,  soft  goods,  for  I2^c.  retailing,  and  a  large 
sale  in  mercerized  cottons,  six  differeni  cloths,  in  leading  shades, 
is  reported.  In  32-in.  mercerized  finish  cloths,  40  shades,  confined 
to  Brock's  for  Canada,  the  figure  is  i2^c.  retail. 

Three  new  lines  of  cashmere  gloves,  black  and  colors,  are 
jerseys  trimmed  with  one  and  three  frills,  also  four  dome  with  two 
frills,  retailing  at  25,  40  and  50c.  The  whole  glove  stock  was 
purchased  before  the  rise  in  values.  In  kid  gloves,  the  Victorian, 
with  blown  fingers,  sells  well  (retailing  at  $1),  and  all  the  new 
shades  are  shown  in  the  Josephine.  A  new  line  is  the  Peacho 
white  kid,  with  plain  points,  to  retail  at  50c.  The  glove  department 
has  a  capital  method  of  showing  fabric  glove  samples,  arranging 
them  along  a  long  rod  beside  the  stock. 

In  hemstitched,  Swiss  embroidered,  picture,  etc.,  handkerchiefs, 


If  you  Want  to  Learn  Anything 
About  Advertising, 

if  you  are  a  businessman  and  get  or  want 
to  get  business  by  any  kind  of  advertising, 
and  want  to  know  how  to  advertise  and 
make  money  :  or  if  you  are  an  employe  and 
expect  t.>  K-'  into  business  for  yourself  ;  or 
if  you  want  to  get  into  a  new  and  prof- 
itable profession  — we  furnish  the  founda- 
tion—the accumulated  knowledge  on  the 
subject  Investigation  costs  you  nothing. 
Invaluable  information  will  be  sent  Kree. 
Using  World  Publicity  Club,  Columbus,  O. 


MONTREAL  FRINGE  AND  TASSEL  WORKS, 

Tubular,  Soutache  and  Fancy  Braids. 
Barrel  Buttons,  Cords,  Dress  Gimps  and  Fringes. 

Our  factory  is  large  and  well  equipped,  and  we  are  prepared 
to  meet  all  reasonable  competition.  * 

Remember,  this  is  the  oldest  and  original  "  Fringe  and  Tassel  Works  "  of  the  Dominion. 

MOULTON  &  CO.,  Proprietors.  12  St.  Peter  St.,  MONTREAL 


JOHN  FISHER.  SON  &  CO 


Cor.  Victoria  Square  and  St.  James  Street 


MONTREAL. 


▼▼▼▼▼▼▼▼ 


Woollens  and 

Tailors' 

Trimmings 

Letter  orders  receive  prompt  attention. 


101  and  103  St.  Peter  Street,  QUEBEC. 
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W.  TAYLOR  BAILEY 


MILL    AQENT 


Upholstery  and  Drapery  fabrics. 


Upholstering  6oods 
Drapery  Fabrics 
Lace  Curtains 
Frilled  Muslin  Curtains 
Printed  Lappets 


Window  Shades... 

Our  latest  addition  will  be  a  full  stock  on  hand  of 
STANDARD  HAND-MADE  OPAQUE  SHADE  (LOTH, 
in  50-yard  lengths — leading  Colors  and  widths.  Also  plain, 
dado,  laced  and  fringed  Window  Shades,  mounted  on 
Hartshorn  Spring  Rollers. 

The  New  Factory  for  the  GRANBY  WINDOW  SHADE 
CO.  was  completed  at  Granby,  P.O.,  on  May  1st.  We  have 
adopted  the  latest  American  improvements,  and  we  are  now 
making  Shade  Cloth  equal  to  the  best  on  the  market. 


27-29  Victoria  Square,  MONTREAL. 


♦ 
♦ 


BEST 


MATERIAL 

WORKMANSHIP 

RESULTS 


are    combined    in 


Perfection  Brand  Comforters 
Cushions  and  Tea  Cosies 


See  the  goods  and 
be  convinced. 


We  have  been  making  this  class  of  goods  for  20  years  and  have  a 

reputation  to  uphold. 
Our  Down-filled   Quilts  are  handsome,  well  filled,  and  odorless. 
Our  Cotton-filled    Quilts    are  just    what    the   brand  suggests — 

Perfection. 
Our  Wool-filled   Quilts  are  cheap  and  comfortable. 
We  have  CUSHIONS  in  endless  variety  for  the  Lawn,  Boat,  and 

Drawing-Room. 


Travellers  now  on  the  road.    Should  ihey  fail  to  call,  write  for  samples.    It  is  worth  the  trouble. 


CANADA  FIBRE  COMPANY,  tinted 


Manufacturers  of  "Perfection  Brand"  Down.  Cotton 
and  Wool  Comforters,  Cushions,  Tea  Cosies,  etc. 


MONTREAL. 
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NEW  GOODS  IN  WHOLESALE  TRADE     Continued 

a  little  lot  of  manufacturers'  seconds  are  worth  attention.  The 
underwear  stock  of  ladies'  and  misses'  comprises  all  numbers  and 
prices  in  popular  goods  ;  an  immense  stock.  The  "  Dotell "  line 
of  two  and  one-ribbed  black  cashmere  hose  (women's  size,  for  20c. 
retailing)  is  so  named  because  all  buyers  do  tell  of  it.  The 
"Vi  Hi"  is  a  new  self -adjustable  cycle  skirl  holder,  for  20c. 
retailing.  The  furnishing  department  is  showing  leaders  in  fleece- 
lined  underwear  for  50  and  75c.  retailing,  both  extra  special,  while 
'•  D  "  and  "  Southdown  "  are  wool  fleeced.  The  "  M20  "  cash- 
mere sock  (25c.)  and  a  3-lb.  grey-mixed  called  "Bluenose,"  retailing 
for  15c,  are  extra  good. 

JAMES   JOHNSTON    &   CO. 

The  firm  specially  mention  choice  patterns  in  Jersey  flannels,  a 
nice  range  of  golf  mantlings,  a  complete  range  of  Fall  blouses  and 
a  pretty  stock  of  ribbed  vests  in  silk,  silk  and  wool  and  all-wool,  in 
white,  pink,  sky  and  black.  Amazons  and  ladies'  cloths  are  in 
both  black  and  colors,  and  the  range  of  crepons  is  full.  Among 
the  specials  in  smallwares  and  notions  are  neck  and  belt  clasps,  a 
neck  clasp  in  steel,  combs  and  hair  ornaments,  etc. 

A  huge  purchase  of  handkerchiefs  enables  the  firm  to  announce 
remarkable  values,  including  children's  picture  pockets,  from  15  to 
35c;  white  lawn  handkerchiefs,  from  15  to  85c;  white  H.S.  lawn 
handkerchiefs,  from  25  to  85c;  fancy-border  fancy  lawn  handker- 
chiefs, from  20  to  75c,  and  all  prices  in  linen  handkerchiefs,  both 
in  plain  and  hemstitched,  as  well  as  an  embroidered  motto  hand- 
kerchief at  40c. 

TORONTO  FEATHER    &    DOWN    CO. 
This   firm  excel  in  down  comforts,  and  say  there  is  no  need  of 
importing  when  such  splendid  goods  can  be  had  at  home 


They  say  they  are  alive  to  the  fact  that  good,  bright,  attractive 
coverings  sell  a  down  comforter.  Add  to  this  a  first-rate  filling, 
put  it  together  well,  use  a  pretty  quilting  design,  ticket  the  price, 
and  the  services  of  a  salesman  are  hardly  needed. 

KYLE.  CHEESBROUGH  &  CO. 
In  the  advertisement  of  "The  Lace  Warehouse  of  Canada," 
should  be  noted  the  increased  sale  they  report  in  laces  for  1900. 
This  is  a  point  to  keep  in  view,  as  the  opinion  of  merchants  from 
the  Atlantic  to  the  Pacific  is  the  best  tip  one  can  get,  after  all, 
as  to  future  business. 

Belt  buckles,  in  pearl,  pearl  and  brilliants,  plain  gilt,  silver 
and  oxidized,  French  grey,  and  enameled  designs,  are  in  great 
demand.  Prices  range  from  $1.50  to  $4.75  pet  dozen.  Belts,  in 
fancy  beaded  styles,  are  all  right,  and  the  firm  have  a  beautiful 
range,  of  Austrian  make.  Purses  and  chatelaine  bags  are  shown 
in  large  variety,  prices  from  35c.  to  512.50  per  doz.  The  sterling 
silver-mounted  pocket-books,  at  $4.25  per  doz.,  are  noteworthy. 

Trimmings  include  beaded,  in  colors  and  black  ;  beautiful  lines 
in  black  mohairs,  tinsel,  gilt,  sequins,  in  colors  and  black  ;  silks, 
gimps,  etc.  Mercerized  sateens  and  Italians  are  going  a  very 
long  way  in  the  displacement  of  silks  in  cheap  fabrics,  and,  for  the 
money,  are  very  sightly.  Their  plain  taffeta  silk  at  75c.  is  Ai 
value.     For  dress  trimming,   it  is  very  fine. 

ROBERT  C.  WILKINS. 

Robert  C.  Wilkins,  Montreal,  calls  the  attention  of  those 
interested  in  football  and  hockey  suits  to  a  new  line  he  is  manu- 
facturing for  these  games.     A  post  card  will  bring  a  sample. 

He  is  also  showing  some  lines  of  fancy  tweed  vests,  D.  B.  and 
S.  B.  cotton  and  flannel  lines,  trade-winners  for  Fall  and  Winter. 
A  new  white  duck  vest,  with  sleeves,  designed  for  bartenders,  etc., 
is  another  new  thing. 


LEADS  THEM  ALL 

Victoria,  B  C. 
I  have  worn  Stanfield's  unshrinkable  underwear  and  con- 
sider it  the  best  heavy  all-wool  underwear  on  the  market.  These 
goods  have  not  only  proved  unshrinkable,  but  after  the  severest 
tests  still  retain  their  elasticity  and  softness.  For  durability 
Stanfield's  leads  them  all. 

(Signed)         F.  A.  Pauline, 

of  John  Piercy  &  Co., 

Wholesale  Dry  Goods. 


The  Truro  Knitting  Mills  Co. 


Sole  manufacturers 
for  Canada. 


Truro,  Nova  Scotia. 


It  Has  Been  Our 
Constant  Aim 

to  place  before  the  people  of  Canada  a  first-class 
article,  neat  in  design,  of  fast  colors,  and  manufactured  from  pure  wool  only. 
Our  expectations  have  been  more  than  realized,  showing  that  the  trade  in 
general  are  weary  of  shoddy  and  cotton  mixtures. 

Our  personal   guarantee  of  the  quality   is  on  every  piece  of  goods  that  we 
turn  out. 

WE    MANUFACTURE: 


Overcoatings 
Venetians 
Overcoat  Linings 
Whipcords 
Scotch  Suitings 


Serges,  Fancy 

Vestings 
Dress  Goods 
Steamer  and 

Travelling  Rugs 

in  tartan  and  other  designs 


ALL  MADE  FROM  PURE  WOOL. 

Our  travellers  are  now  out  with  a  complete  range  of  Fall  designs,  and 
any  who  have  not  seen  our  goods,  if  they  will  please  notify  us,  we  will  have 
them  call  upon  you. 


BOYD  CALDWELL  &  CO. 

Clyde  Woollen  Mills,  LANAKK,  ONT. 
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t  GEO.  H.  HEES,  SON  &  CO,  t 


$ 


Manufacturers  of 


L_aoe    Curtains, 
Furniture    Coverings, 
Portieres,     Draperies, 

g|  |j  |  jgfc        C^X  <^>  XX  ^Sk  g^  C;        and  a  general  assortment  of 

Upholstery    Goods. 


PLEASANT 
WORDS  FRO  VI 
THE  TRADE 

"The  goods   in    your   Bhow- 

roonu  are  bo  well  displayed 
that  wre  can  see  at  a  glance 
the  whole  assortment  to  select 
from.  Besides,  ii  Is  a  great 
pleasure  to  buy  when'  n  e  can 
limi  ju.-i  w  iiiit  we  want." 

rime  is  valuable  to  the 
buyer  and  be  saves  time  buy- 
ing from   u- 


ANOTHER 
SAYS 


"  Sour  goods  are  ju.~i  what 
our  customers  require,  up-to- 
date  in  style?.,  oi  splendid 
values,  and  selling  them  is  a 
pleasure." 


OTHERS 
SAY 


•■  At  last  we  And  the  house 
that  ran  supply  goods  read] 
to  deliver  from  stock,  and  our 
mail  orders  you  fill  promptly." 


i  ALSO  1 

Window  Shades. 

Our  average  production  of  Shade  Cloth  is  more  than 
three  miles  daily.  We  manufacture  everything  in  the  line  of 
Window  Shades,  and  sell  them  to  the  trade  at  a  price  that 
affords  them  a  large  retail  profit. 


Wood  and  Brass  Curtain  Poles 
and  Trimmings. 

One  of  our  leading  sellers  is  No.  25,  consisting  of  a 
1^x5  foot  pole,  10  wood  rings,  2  ends  and  2  brackets,  in 
colors,  Cherry,  Black,  Boxwood  or  Walnut,  at  $15.00  per 
hundred  complete.     Retailers  usually  sell  them  from  25  cents 

to  35  cents.    See  our  new  Illustrated  Catalogue. 


t 


The 

many 

repeat 

orders  is 

abundant 

proof 

that 

our  goods 

are 

quick  sellers 

and  profitable 

to  the 

retailer. 


We  have  "the  pick  of  the  Market." 


IT   IS   OUR   AIM   TO  WIN   THE  TRADE   BY 
FURNISHING  QUICK-SELLING   GOODS  THAT 
WILL  BRINGTHEM  CUSTOMERS  AND  PROFIT 


A  I  \A/F     A  ^K'  *s  tnat  y°u   aff°rd   us  the  opportunity 

rVL'L'     ▼▼  *-*    ^^^v  of  showing  you   our  new  Iine  of 

Upholstery   Goods  and  Lace  Curtains,  and  everything  pertaining 
to  window  furnishings,  you  to  be  the  judge  of  style  and  values. 


GEO.  H.  HEES,  SON  &  CO., 


7/  Bay  St.,  TORONTO. 
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Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

27  Front  Street  West,  TORONTO. 


Empire 
Carpets 


CPRING 

0    ...1900 

C: 


r 


~~\ 


We  are  now  busy  on  our  new  designs  for 
Spring  trade.  We  want  to  make  the  last 
year  of  this  nineteenth  century  the  best  in 
our  history. 

With  this  object  in  view,  we  have  ar- 
ranged for  the  largest  range  of  advanced 
designs  and  colorings  we  have  ever  shown 

Our  line  for  the  coming  Spring  trade 
will,  in  point  of  value  and  variety  of  de- 
signs and  coloring,  be  second  to  none  on 
the  road. 

Our  Travellers  will  be  Out  Early. 


THE 


Empire  Carpet  Co. 


ST.  CATHARINES,  ONT. 


Genuine . . 

Celluloid 

Collars,  Cuffs  - 
Shirt  Bosoms 

All  Fine,  Fresh  Stock. 

GENUINE  GOODS  are 
stamped  with  our 
Trade  Mark. 


The  Miller  Bros.  Co.,  Limited 

30  DOWD  STREET,   MONTREAL 

Toronto  Agent  : 

6.  B.  FRASER,  3  Wellington  St,  East. 


& 


$ 


Double  Globe  Type 
of  Enclosed  Arc  Lamp. 


The  Perfect  Light 
for  Stores. 

ENCLOSED 
ARC  LAMPS 


For  all  Circuits, 
Indoors  and  Outdoors, 

100  hours'  light  with  One 
Carbon.  Ornamental  Casings 
of  various  designs. 


Write  for  our  BOOKLET  on  store  and  store- 
window  lighting,  free. 


Canadian  General  Electric  Go. 


*» 


Branch  Offices  i 
Montreal.  P.  Q. 
Halifax,  N.  S. 
■Winnipeg,  Man. 
Vancouver,  B.  C. 
Rossland,  B.  C. 


Limited 


Head  Office,  TORONTO,  ONT. 

Factories,  PETERB0R0',  ONT. 
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SUCCESSFUL  ADVERTISING 


MUST   BE 


ATTRACTIVE. 

Here    are   a    FEW   REASONS    why: 

€be  Hew  Idea 
«   ioc  Pattern, 

Our  Monthly  Fashion  Sheets,  and  Magazine  "  New 
Ideas  for  Woman's  Wear"  are  the  most  attractive 
and  enduring  ads.  a  dry  goods  merchant  can  employ. 

~~ ' — W 


N»i 


HP 


BEDttKD  ILLUSTRATION    Fi;OM    OF  K    FASHION    SHEET*. 


ATTRACTIVE 

because   they  aie   strikingly   illustrated. 

ENDURING 

because  they  are  kept  for  reference,  not  thrown 
away.  ........ 

POPULAR 

because  they  are  the  best  in   the   market  and 

the  lowest  priced. 

NECESSARY 

because  they  yield  the  largest  returns  on  the 
smallest  investment. 

PARTICULARS  COST— A  POSTAL  CARD. 


WVV*>W-\/VVV^'W*>-W\'V\/W'W 


REDFf  EI>    II.Ll'STRATION     FROM    Oil;     FAS  *     SHEETS. 


Prompt  Service. 


Exceptional  Terms. 


NO  CONTRACTS. 


THE  NEW  IDEA  PATTERN  CO. 

233-237  Fifth  Ave.,  Chicago.  III.  636-638  Broadway,  New  York.  75-77  Victoria  Street,  Toronto,  Ont 
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Hat,  Cap  and 


j 


Fur  Trade. 


Spring  Hat  Talk 
for  1900. 


The  samples  of  English  felt  hats  for  the  Spring 
of  1900  have  reached  this  market,  and  will 
shortly  be  shown  the  retail  trade.  There  is, 
as  has  been  foreshadowed  already,  a  marked  tendency  towards  a 
lower  crown,  with  a  medium  width  of  brim  and  a  nice  roll  curl. 

The  colors  are  running  very  much  as  they  did  last  season  ; 
cuba,  walnut,  havana,  different  shades  of  brown  from  lightest 
French  to  seal  brown,  with  the  addition  of  a  slate,  a  pearl,  and  a 
side  nutria. 

It  is,  as  usual,  certain  that  every  man  will  not  adopt  at  once 
the  low  crown,  although  the  city  and  town  trade  will  find  the  dressy 
young  men  follow  the  new  fashion.  For  those  staid  people  who 
will  stick  to  staple  shapes,  there  are  some  nice  blocks  shown,  which 
will  be  received  with  favor. 


The  Soft  Hat 
Trade. 


For  Spring,  the  change  in  fedoras  is  not  so 
marked  as  in  stiff  hats,  and  the  shapes  are  not 
extreme  in  any  case.  The  tendency  will  be 
for  a  medium  block  with  a  large  variety  of  colors  to  choose  from  : 
drabs,  pearls,  slates,  all  shades  of  brown,  and  blacks,  which  are 
always  in  demand. 

The  range  in  English  golf  caps  for  next  season  is  very  complete. 
These  include  many  bright  and  modest  checks  ;  some  are  loud 
enough  to  talk  and  some  to  walk.  In  English  golfs  there  is  always 
a  steady  demand  for  quiet  colors,  and  the  golf  caps  have  come  to 
stay. 

The  soft  linen  hat  seems  to  have  rather  dropped  back  for  next 
season.  The  tendency  towards  the  boater  shape  (stiff,  on  the  lines 
of  the  straw)  has  produced  some  pretty  lines  of  linen,  etc.,  with 
colored  bands.  In  this  department  the  United  States  manufac- 
turers are  up  to  date  for  Spring,  and  are  showing  some  attractive 
lines,  and,  as  the  prices  are  moderate,  there  is  likely  to  be  quite  a 
demand  for  them  when  the  season  opens. 

All  reports  go  to  confirm  previous  advices  as  to 
The  Fur  Trade.         brisk  business.  Orders  have  been  freely  placed 

by  dealers  with  the  jobbing  and  manufacturing 
houses.  It  is  generally  conceded  that  dealers  should  stick  to  their 
fur  orders,  since  there  are  probably  few  wholesalers,  if  the  policy 
were  businesslike,  who  would  not  be  willing  to  accept  cancellations 
because  stuff  cannot  be  replaced  at  the  old  prices.  Unless  some 
unexpected  condition  arises,  the  season  will  be  a  phenomenal  one, 
and  the  question,  "Can  you  fill  orders?"  about  expresses  the 
situation.  The  previous  reports  of  increasing  prices  for  furs  have 
been  confirmed  during  the  past  two  months.  Grey  lambs  have 
continued  to  move  skyward,  and  are  hard  to  get  by  those  who 
neglected  to  order  early. 

A  change  has  come  over  the  China  trade.  In  previous  years, 
an  importer  could  get  what  he  wanted  at  any  time,  but  now  stuff 
brings  high  prices.    This  applies  not  only  to  fur  materials,  but  also 


to  straw  braids,  a  fact  which   has  a  deep  significance  for  the  hai 
trade. 

p     i.  .    p  The  London  Hatters'   Gazette  has  been  com- 

ImDorts  piling  an  interesting  table  giving  the  imports 

of  furs  and  rabbit  skins  into  England.     These, 
during  the  past  four  years,  were  : 

Number.  Value. 

189S 3,777,212  £63,816 

1896 4,704,986  41 ,021 

1897 9,871,300  65,318 

1898 9.5S7.S8i  70,820 

In  1895,  tne  total  imports  into  England  of  furs  and  rabbit  skins 
from  British  possessions,  particularly  West  Australia,  South 
Australia,  Victoria,  New  South  Wales, Tasmania  and  New  Zealand, 
were:  Number  of  skins,  31,309,507,  valued  at  £202, 124  ;  in  1896, 
number  of  skins,  25,452,630,  valued  at  £162,992  ;  in  1897,  number 
of  skins,  25,342,671,  valued  at  ,£138,206  ;  in  1898,  number  of 
skins,  14,069,330,  valued  at  £95,864.  It  will  be  noticed  that  the 
decrease  in  the  number  of  skins,  particularly  imports  from  Aus- 
tralia, shows  a  steady  decline,  the  difference  between  1897  and 
1898  being  more  than  11,000,000  skins,  or  nearly  a  decrease  of 
fifty  per  cent,  in  the  number  of  skins  imported,  the  difference  being 
due  to  the  catch  and  actual  decline  in  market  supply  ;  for  the  same 
year  the  decreased  valuation  is  only  about  £43,000,  or  a  little  more 
than  thirty  per  cent.,  this  smaller  difference  being  due  to  the  steady 
advance  in  price. 


An  English  Hatter 
Turns  Fisher. 


An  English  hatter,  who  climbed  high  in  the 
hat  trade  and  in  public  life,  has  got  into 
trouble.  At  the  Guildhall  police  court,  Lon- 
don, the  other  day,  James  Timms,  47,  described  as  a  hatter,  of 
Balham,  who  for  some  years  represented  Battersea  on  the  London 
County  Council,  and  who  was  also  secretary  to  the  Democratic  and 
Radical  Federation,  was  sentenced  to  three  months'  hard  labor  for 
attempting  to  steal  from  the  counter  of  the  Bank  of  Scotland, 
Bishopgate  street,  a  bundle  of  bank  notes — £500  worth — by  means 
of  an  umbrella  rib,  to  which  a  bent  pin  was  attached.  The  defence 
raised  was  mental  aberration,  but  the  magistrate  expressed  the 
opinion  that  the  prisoner  went  to  the  bank  with  the  express  purpose 
of  robbery  should  the  chance  offer. 


Hat  Habits  in 
England. 


Advices  from  England  go  to  show  that  the 
wearing  of  straw  hats  this  Summer  has  been 
even  more  in  favor  than  usual.  The  abnor- 
mally warm  and  dry  weather  caused  people  to  go  in  for  the  lightest 
and  coolest  possible  headgear.  Even  in  London,  where  fashion 
and  custom  prescribes  the  silk  hat,  the  straw  was  adopted  by  West 
Enders  as  well  as  the  city  men.  Some  persons  who  never  change, 
no  matter  what  the  weather  is  like,  still  stuck  to  the  silk  hat,  but 
notabilities  astonished  the  critics  by  driving  in  the  park  or  going  to 
the  Parliament  Houses  in  straw  hats.     "Some  days  in  London, 
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BRERETON  &  MANNING, 

WHOLESALE  MANUFACTURING  FURRIERS, 

52  Front  Street  West,     -     -     Toronto. 


-" 


N 


We  make  thoroughly  reliable  Fur  Garments  in  newest  shapes 
and  designs.  The  quality  of  our  goods  is  unexcelled,  and  we  mean 
to  uphold  our  record. 


N 


wSS&BBIgg^^ 


James  Coristine  4  Co.,  Limitec 


Importers  and  Manufacturers  of 


HATS,  CAPS, 

AND  FURS 


Montreal. 


St.  Paul  Street, 
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HATS  AND  CAPS     Continued. 

during  July  and  August,  have  been  so  hot,"  says  a  correspondent, 
"  that  almost  any  kind  of  hat  was  unbearable.  If  our  Summers 
continue  to  be  so  dry  and  warm,  as  we  have  now  had  for  two 
years,  I  would  not  be  surprised  to  see  a  revolution  in  hat  fashion, 
and  when  the  social  season  begins  to  wane,  about  the  middle  of 
June,  to  find  that  the  topper  and  the  billycock  are  banished  for  a 
certain  length  of  time." 


Right   to   a 
Label. 


A  decision  has  been  rendered  by  the  United 
States  Supreme  Court  in  the  suit  of  Dunlap 
vs.  Simis.  It  was  sought  to  prove  that  the 
latter  maker  had  used  the  former's  trade  mark,  but  had  put 
his  own  name  underneath.  The  court  held  that  the  use  of  a  dif- 
ferent name  with  the  same  design  constituted  infringement.  The 
decision  said  :  "  While  it  is  quite  true  that  one  knowing  the  trade 
would  rely  upon  the  word  '  Dunlap  '  rather  than  upon  the  design, 
yet  it  cannot  be  said  that  the  use  of  the  design,  although  with  the 
words  different  from  that  ordinarily  used  by  the  pla  intiff,  would  not 
deceive  the  casual  purchaser.  It  may  well  be  that  the  general 
contour  and  appearance  of  the  design  would  more  especially  attract 
the  attention  of  a  purchaser  who  had  been  accustomed  to  buying 
or  using  hats  with  such  a  design,  and  that  without  some  explanation 
it  would  be  impossible  for  him  to  know  that  the  words  necessarily 
indicated  that  they  were  or  were  not  of  plaintiff's  manufacture.  It 
needs  no  elaborate  argument  to  show  that  the  design  of  the  defend- 
ant might  deceive  a  person  intending  to  purchase  a  hat  made  by 
the  plaintiff.  Add  to  this  the  fact  that  the  plaintiff's  trade  mark  is 
used  only  in  the  high  grade  of  hats,  and  that  some,  at  least,  of 
defendant's  hats  were  of  inferior  grade,  it  can  be  seen  that  injury 
might  result  to  the  plaintiff's  trade  by  the  illegal  use  of  histrade 
mark." 

When  James  H.  Rogers  moved  from  84  Yonge  street,  Torontoi 
the  place  was  leased  by  J.  W.  T.  Fairweather  &  Co.,  hatters  and 
furriers.  The  hat  department  of  the  latter  firm  is  under  the  super- 
vision of  Richard  Tyner,  who  has  been  with  the  Rogers  firm  for  the 
last  thirty-nine  years.  On  the  second  floor,  where  the  made-up 
furs  are  exhibited,  visitors  will  be  received  and  personally  waited 
on  by  Mr.  Joseph  Lugsdin,  who  has  had  years  of  experience  in  the 
fur  line. 

Boarder — "  Really,  madam,  I  cannot  wipe  myself  dry  with  such 
a  small  towel."  Landlady — Very  well  ;  I'll  tell  the  chambermaid 
to  bring  you  less  water." — Baltimore  Comment.  Make  a  note  of 
it — if  you,  dear  buyer,  expect  to  get  just  as  good  hats  as  ever  at 
the  old  price,  you  will  simply  receive — not  a  larger  towel,  but  less 
water. — Hat  Review. 


QUICK  DELIVERIES  OF  FUR  GOODS. 

The  J.  H.  Bishop  Co.,  of  Sandwich,  write  that  they  intend, 
during  the  Fall  and  Winter,  to  carry  their  sleigh  robes  and  fur  coats 
in  stock  for  quick  shipment,  so  that  dealers  will  simply  have  to 
write  or  telegraph  their  jobbers  for  anything  wanted,  and,  if  the 
jobber  doesn't  have  them  in  stock,  he  can  get  them  for  his  cus- 
tomers quickly  from  the  factory.  No  dealer  need  miss  a  sale  on 
Bishop  robes  or  coats  when  he  can  get  them  promptly.  The  trade 
will,  no  doubt,  appreciate  being  thus  able  to  get  goods  quickly 
when  the  season  is  on,  something  that  has  not  always  been  possible 
before. 


John  D.  Devlin,  a  well-known  merchant,  of  Vancouver,  died 
Aug.  25.  He  was  a  native  of  Belleville,  Ont,  and  a  partner  of 
James  D.  Scott,  formerly  of  Winnipeg. 


The 


Bishop 


NATURAL  LEATHER 


Fur  Robes  -  Coats 


—FOR  1899 

are  guaranteed  to  be  the  best  goods,  for  the  money, 
in  the  world.  Similar  goods  are  made  from  skins 
that  come  off  from  the  same  animals,  but  all  skins 
used  by  The  Bishop  Company  are  Indian  tanned 
or  dressed  by  a  process  similar  to  the  old  Buffalo 
dressing  and  used  only  by  The  Bishop  Company. 

All  our  dyed  skins  are  dyed  by  a  process  known 
only  to  ourselves,  which  absolutely  does  no  injury 
to  the  fur  or  leather.  The  natural  color  and  dyed 
skins  used  by  The  Bishop  Company  in  manufactur- 
ing robes  and  coats  will  retain  their  strength,  soft- 
ness and  pliability  for  a  lifetime,  and  will  be  just 
as  good  at  the  end  of  twenty-five  years  as  they  are 
when  first  prepared.  The  fur,  in  time,  with  hard 
usage,  may  wear  off,  but  the  leather  will  last,  prac- 
tically, forever. 

There  are  no  robes  or  coats  in  the  world  made 
from  these  skins  which  have  these  advantages, 
except  those  manufactured  by  The  Bishop  Com- 
pany. If  you  want  the  best  article  for  the  money 
that  can  be  found  in  this  or  any  other  country,  buy 
only  the  Bishop  goods  and  be  sure  their  name  on 
silk  label  is  found  on  the  article  you  purchase, 
whether  robe  or  coat. 


Tbese  goods  are  for  sale  by  all  the  leading 
jobbers  of  Canada  and  tbe  United  States. 


The 


I.  H.  BISHOP  CO 


SANDWICH,  ONT.,  CANADA. 
WYANDOTTE,  MICH.,  U.S.A. 
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BUCKLEY'S 


.      IN 


STIFFS  and  SOFTS 

Wools  in  Stiffs  and  Softs. 

Heavy  English  Tarn  O'Shanters, 

from  $2.25  to  $6.00. 


BOYS'  AND  MEN'S  GOLFS,  ETC. 

WRITE  FOR  SAMPLES. 


Waldron,  Drouin  &  Co., 

MONTREAL. 


Wholesale  Manufacturers 


HATS 
CAPS 


t 


and 


•f 


FURS 


LARGE    PREPARATIONS    FOR     THE 


FALL  AND  WINTER  TRADE  OF  1899. 

Our  specialties  in  English  Hats  are  "  Wakeflelds." 
"Saekvilles,"  "Leslies,"  "Starlite,"  "Excelsior."  These 
names  are  a  guarantee  for  excellence  of  quality  and  nobby 
design.  Mail  orders  will  receive  prompt  attention.  Inspection 
invited.         .......  .         . 

51  Bay  Street,  Toronto. 


a 


Dressmaker-Made 
Garments. 


19 


■ 


lJib.il  .ill  Sill 
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PI  a 


ii 


HATS"— "CAPS 


PJ 


i. i  s 

r   B     a! 


m,  I 


ARE  THE 


Our  Stock  of  the  above  goods  is  one  of  the  largest 
and  best  assorted  in  the  Maritime  Provinces,  and 
contains  a  magnificent  range  of 

Christy's  Felt  Hats, 
Tweed  Golf  Caps, 
Girls'  and  Boys'  Tarns, 
Men's  and  Youths'  Winter 
Caps, 

IN  ALL  THE  LEADING  SHAPES. 

All  orders  receive  careful  and  prompt 
attention. 


"Maritime"  Wrappers 

Do  not  fail  to  see  Samples  before  placing 
your  "  Fall  "  Order. 

The  Maritime  Wrapper  Co.,  Limited 

WOODSTOCK,    N.B. 

Ontario  Agency.  46  Toronto  Aroade— J.  H.  Parkhill.  Agent. 


A.  B.  BOAK  &  CO. 


151  Granville  St., 
HALIFAX,    N.S. 


U 
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The  Morse  &  Kaley  Mfg.  Co.'s 

GOODS  HAVE  NO  SUPERIOR. 

The    leading  jobbers   of    British    Columbia,    Manitoba,    Ontario,    Quebec 
and  Maritime  Provinces  carry  stock.      Ask  for 

Morse  &  Kaley  Silcoton 
Morse  &  Kaley  Silcoton  Embroidery 
Morse  6c  Kaley  Turkey- Red  Embroidery 
Morse  &  Kaley  Knitting  Cotton 

Victoria  Crochet  Thread,  etc.,  etc. 


Robert  Henderson  &  Co. 


DRY   GOODS    COMMISSION    MERCHANTS 

181  and  183  McGill  Street 


MONTREAL. 


DOWN  COMFORTERS 

Ask  for  sample  of  our  leader  Down  Comforter  in  any  of  the  following  new  covering  designs 

(sample  book  mailed  for  inspection) : 

American  Beauty,  Superba,  Prize  Poppy. 


^S 


*X     vcA* 


*« 


*> 


<&* 


Co'"**"0* 


LETTER    ORDERS   PROMPTLY  AND   ACCURATELY  FILLED.  SEND  FOR   PRICE  LIST. 

Our  Samples  are  shown  on  the  road  from  the  Atlantic  to  the  Pacific. 

The  Toronto  Feather  &  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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MAHie 
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WM.  CROFT  &  SONS, 


ESTABLISHED    1855. 


t*/\  IS  /   / Slock  C0MPLETE  in  a11   Departments,  and  unusually  LARGE  and  WELL  ASSORTED 

New  Novelties  and  Exclusive  Designs  in  JEWELRY 

COMPRISING 

Chain  Buckles,   Beauty  Pins,   Stick  Pins,  Brooches,  etc. 


\  .Aft* 


«£•!*  «1«  fl*  «1*  «J»  «1*  .1*  .l*  *1*  «£%  «|"«  •£»  «£•  «£•  «J»  »J»  <J*  J£ 
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Fine  Line  in  ...  . 

Sterling  Silver  Novelties, 

in  80LID  SILVER  and   EBONY-MOUNTED 

All   UP-TO-DATE  Goods  at  UP-TO  DATE   Prices,  and  well 
adapted  and  selected  for  the  Dry  Goods  Trade. 


STOCK  LARGE  AND  REPLETE  IN 

Neck  Combs, 
Empire  Combs, 
Pompadour  Combs, 


Bang  Combs, 


AND 


Fancy  Hair  Pins. 


An  inspection  of  the  following  lines  will  be  found  profitable,  as  the  collection 
is  the  largest  we  have  ever  shown  : 


PIPES     in  p,ain    Mounted,  and  Cased  Goods 

PURSES, 
COMBS, 


in  English,  French,  German, 

American,  and  Canadian. 


in  Rubber,  Horn,  Ivory,  Steel, 

and  Aluminum. 


|     BRUSHES, 
j     GARTERS,  " L 


In   Tooth,    Hair,    Shaving,    and 
Clothes. 


adies'  and  Gent's,  beautiful 
designs  at  popular  prices. 


Our  General  Line  of  SMALLWARES  and  NOTIONS  is  very  large,  and  worthy  of  close  attention. 
A  Cordial  Invitation  extended  to  all  to  visit  us.  MAIL  ORDERS  a  Specialty. 

Write  for  Samples. 

53  Bay   St.,  TORONTO,        Also  Winnipeg  and  Montreal. 
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GOOD   TRADE   PROSPECTS    IN    THE    WEST. 

WAITING    FOR    THE    BIGGEST    HARVEST    ON    RECORD — BUYERS     LEAVE     FOR     EUROPE — THE    TRADE    IN    MEN'S    FURNISHINGS- 
AUTUMN     MILLINERY. 


From  The  Dry  Goods  Review's  Special   Correspondent. 

Winnipeg,  August  23,  1899. 

AUGUST  is  an  off  month  for  news  in  the  dry  goods  trade, 
because  everybody  in  the  West  is  engaged  in  holding  their 
breath  to  see  if  the  crop  comes  off  all  right.  Up  to  date,  the  pros- 
pects are  most  encouraging,  and,  as  the  fatal  frost  of  former  years 
has  always  come  with  the  full  of  the  moon,  the  danger  in  that 
direction  is  probably  past.  If  we  now  have  two  weeks  of  fine 
warm  weather,  the  largest  crop  in  the  history  of  the  Province  will 
be  safely  harvested,  and  business  will  be,  without  doubt,  very  good. 

Collections  have  been  very  slow  this  Summer,  and  are  not 
likely  to  improve  much  until  the  new  crop  is  sold. 

Clothing  men  report  that  business,  in  the  way  of  orders,  books 
very  good  and  satisfactory.  Furs  are  not  yet  being  sent  forward, 
as  it  is  not  considered  safe  to  unpack  them  until  the  end  of  August. 
In  many  other  lines,  goods  are  going  forward  steadily.  W.  J.  Peck 
&  Co.  keep  very  close  tab  on  the  country,  and  they  report  the 
prospects  to  date  very  satisfactory.  They  are  not  offering  any  new 
lines,  and  have  nothing  special  to  offer  in  the  way  of  news. 

On  dropping  into  Myron  McBride  &  Co.'s  wholesale  men's 
furnishing  warehouse,  I  found  their  buyer,  Mr.  Cornell,  just 
returned  from  a  hurried  trip  east,  taken  for  the  purpose  of  picking 
up  novelties  in  the  goods  they  specialize,  and  to  gather  information 
regarding  what  is  to  be  the  vogue  for  next  season. 

Manufacturers  are  anticipating  and  preparing  for  an  increased 
turnout  in  1900,  and  look  to  the  Northwest  to  handle  a  large  portion 
of  their  product,  an  expectation  based  upon  the  bright  crop  pros- 
pects here. 

Although  complete  ranges  ol  samples  cannot  be  seen,  yet  it  was 
apparent  that  the  steady  improvement  which  has  characterized 
Canadian  manufactures  in  the  past  will  also  be  a  feature  of  next 
season.  This  is  particularly  noticeable  in  colored  shirts  for  Summer 
wear,  which,  like  ready-made  clothing,  are  approaching  the 
"made-to-order  "  kind  so  closely  as  to  be  practically  identical  with 
them.  The  tendency  is  to  have  the  higher-priced  goods  with 
attached  instead  of  separable  cuffs,  to  be  worn  with  white  collars, 
none  of  the  same  material  being  supplied.  The  colored-collar  fad, 
introduced,  but  not  generally  adopted,  across  the  border,  gives  no 
sign  of  "catching  on"  in  Canada. 

It  is  likely  that  balbriggan  underwear,  rubber  clothing  and 
certain  lines  of  woollens  will  show  a  considerable  advance  over  old 
prices.  I  noticed  among  their  large  range  of  neckwear  some  very 
striking  ladies'  ties.  They  are  of  solid  colors,  navy,  purple,  black, 
pink,  etc.,  made  with  a  small  neat  knot  having  the  "  tied-by- 
wearer"  appearance,  with  a  large  triangular  apron  crossed  at  the 
two  lower  edges  by  laid-on  bands  of  white  satin.  The  contrast  is 
most  taking,  and  the  effect  decidedly  smart. 

This  firm  report  business  as  very  satisfactory,  although  trade  in 
the  British  Columbia  mining  districts  has  been  sadly  interrupted  by 
the  eight -hour  labor  strike.  As  agents  of  the  mine  are  now  in  the 
Lower  Provinces  trying  to  procure  1,000  men  to  replace  those  now 
idle,  it  will  be  understood  what  a  loss  has  already  been  sustained. 
At  S3  a  day  per  man  the  strike  means  the  withdrawal  from  circula- 
tion of  518,000  a  week, 

Mr.  Slater,  representing  Robinson,  Little  &  Co.,  London,  has 
just  returned  from  atrip  through  the  Provinces  and  reports  business 


very  satisfactory  indeed.  No  one  line  of  goods  is  specially  in 
demand,  but  all  classes  of  staple  and  fancy  dry  goods  have 
sold  well. 

Mr.  Wilson,  buyer  for  Stobart  &  Co. ,  has  left  on  his  first  purchas- 
ing trip  to  Europe.  This  house  also  report  business  good,  but 
nothing  of  special  interest  for  the  month. 

Mr.  Campbell,  buyer  for  R.  J.  Whitla  &  Co.,  leaves  shortly  for 
foreign  markets,  as  does  also  Mr.  Godfrey  Parker,  of  the  Hudson's 
Bay  Company. 

Mr.  Archibald  Wright,  general  dry  goods,  and  Mr.  Fernier, 
millinery,  are  both  on  their  way  to  Europe  to  buy  goods.  In  fact, 
there  is  just  now  a  general  exodus  of  buyers. 

MILLINERY. 

The  present  indication  is  that  there  will  be  only  one  wholesale 
millinery  opening  this  Fall,  and  that  will  be  The  D.  McCall  Co., 
Limited,  whose  manager  Mr.  John  McRae,  is  now  making  arrange- 
ments for  a  large  opening  display  to  begin  on  September  6,  to 
which  a  number  of  milliners  are  expected. 

So  far  as  can  be  learned,  the  bulk  of  the  Winter  hats  will  be 
made  of  velvet,  but  many  dashing  styles  in  ready-trimmed  felts  are 
shown.  E.C.H. 


FROM  ERRAND  BOYS  TO  PEERS. 

There  are  no  better  examples  of  individuals  who  have  fought 
their  way  to  fame  and  fortune  than  the  cases  of  Lord  Mount 
Stephen  and  Lord  Strathcona,  who  have  each  risen  to  the  highest 
point  of  eminence  from  the  humblest  prospects.  The  former  began 
life  as  an  apprentice  to  an  Aberdeen  draper.  After  further  ex- 
perience in  a  London  shipping-house  he  emigrated  to  Canada,  and 
joined  his  cousin,  who  was  in  a  dry  goods  business.  This  marked 
the  turn  in  the  tide  of  his  fortunes,  for  he  quickly  became  manu- 
facturer, bank  president,  and  then  pioneer  of  the  Canadian  Pacific 
Railway.  Lord  Mount  Stephen's  charity  is  as  boundless  as  his 
wealth. 

Lord  Strathcona  began  life  as  an  errand  boy  in  an  obscure 
Scottish  village,  emigrating  to  New  York.  A  few  months  later  he 
worked  his  way  up  into  Canada,  and  eventually  entered  the  service 
of  the  Hudson's  Bay  Company,  then  at  the  climax  of  its  power 
and  prestige.  Beginning  at  the  very  bottom  of  the  ladder  he  forged 
his  way  up  to  the  very  top.  The  knowledge  he  obtained  of  the  capa- 
bilities of  Canada  was  immense.  At  the  moment  when  the  con- 
struction of  the  Canadian  Pacific  Railway  seemed  in  danger  owing 
to  the  hesitation  of  capitalists  and  of  the  Dominion  Government 
to  contribute  towards  the  undertaking,  he  came  forward  with  Lord 
Mount  Stephen  and  a  few  friends,  and  guaranteed  the  whole  of  the 
capital  required  for  the  line,  thus  assuring  its  creation  and  success. 
They  richly  deserve  the  distinction  of  being  styled  Canada' s  pair  of 
' '  Grand  Old  Men. ' '  — Scottish  American. 


Mundle  &  Percival,  Kemptville,  are  now  entering  upon  the 
cash  system.  The  firm  have  built  up  a  fine  general  business  from 
small  beginnings  until  it  is  now  one  of  the  largest  in  the  Province. 
Experience  has  taught  them  the  benefits  of  the  cash  basis  and  they 
propose  to  inaugurate  it  September  1.  The  firm  have  a  perfect 
system  in  their  business, 
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To  Jewelery  Buyers  -   -   - 


4 


Let  us  reason  together.     You  naturally  wish  to  buy  the  best  goods 
of  the  class  for  the  least  money.  f      f£   ^flf  fl    ^^  ?  ? 


5 


SOLID 
REASONS. 


1.  New  House.      New  Dp-to  Date  Goods.      No  Old  Stock. 

2.  Spot  cash  paid  for  all  goods.      Who  can  do  better? 

3.  Largest  variety  of  quick-selling  novelties. 

4.  Small  margins.    Quick  sales.     No  bad  debts  to  pay  for. 

5.  Most  liberal  terms. 


♦  ♦  ♦ 


"GOLDALOID" 


What  More  do  You  Want  ? 

means  just  this. 

The  best  imitation  goods  ever  produced  at  the  lowest 
prices. 


Special  Lines  of 

BLOUSE   SETS, 

BROOCHES, 

STICK   PINS, 

BEAUTY  PINS, 

HAT   PINS, 

BUCKLES, 
RINGS, 

CHAINS, 

STUDS  AND   LINKS, 

SKIRT   HOLDERS, 

CHATELAINES, 

PIN   SETS, 

NOVELTIES,    ETC.,    ETC. 


Every  Article  nicely  put  up. 


Business  Offer 


On  receipt  of  a  post  card  from  any  responsible  firm  in  any  part  of  Canada,  we 
will  send,  charges  prepaid,  a  parcel  ol  samples  of  our  best  sellers.  If  approved  of, 
samples  can  be  kept,  or  order  sent  in  and  samples  returned.  If  >ou  dont  like  the 
goods,  fire  them  back  ;   we  pay  charges. 

That  don't  COSt  yOU  anything.  Send  us  your  name  and  address 
and  see  what  we  are  talking  about. 


What  Terms  did  you  say  ? 

Just  this.      Any  merchant  who  can  buy  on  above  plan  we  will  allow  the  following 
discounts  : 

25  cash  10  days,  or  20  cash  30  days. 


Do  you  see  the  Point  ? 


Travellers'  expenses  saved  and   returned  to  you,   nothing  more  or  less.     Is  It 
worth  saving  ? 


W  L     1 11  V  I  I  L      TUU    if'n  Toronto  during  Exhibition  weeks,  or  any  future  time,  to  use  our  spacious  show-rooms 
for  your  headquarters.     Address  your  mail  there,  leave  your  parcels,  in  fact,  make  a  convenience  of  us. 

PUT  US  TO  THE  TEST. 

The  "GOLDALOID"  Co., 


WHOLESALE    JEWELERS, 


Positively  Wholesale  only. 


65  A  67  Yonge  St,    TORONTO 
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^        WINDOW  AND  STORE  DECORATING        **e 

Conducted  for  The  Review  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


I 


To  Dry  Goods  Review  Readers. — We  shall  be  glad  to 
receive  photographs  and  descriptions  of  window  displays  that  have 
attracted  special  attention  in  their  own  localities,  and  which  would 
be  considered  helpful  to  trimmers  generally.  Any  inquiries  or 
questions  on  the  subject  of  window  dressing  will  be  answered 
cheerfully,  and  any  information  given  that  may  be  desired  by 
readers.  Queries  should  be  addressed:  "Window  Dressing 
Department." 

WINDOW    ECONOMY. 

THE  character  of  a  store  is  usually  revealed  by  the  appearance 
of  its  show  windows.     It  is,  therefore,  extremely  necessary  that 
this  portion  of  the  establishment  should  receive  more  than  ordinary 


glass.  There  is  no  way  of  getting  entirely  rid  of  this  annoyance, 
but  it  can  be  greatly  modified  by  attention  to  backgrounds  and 
ceilings.  The  lighter  the  background  is  made  the  less  will  be  the 
reflection,  and  if  a  white  ceiling  is  m.-ide  the  effect  is  still  belter. 
It  is  well  to  bear  in  mind  that  the  nearer  the  bottom  of  the  window 
the  display  is,  the  less  interference  it  receives  from  it  flection. 

Ventilaton  of  Show-Windows. — In  building  a  show-window 
care  should  be  taken  to  allow  for  ventilation.  Creditable  displays 
cannot  be  hurriedly  arranged.  Neither  is  the  time  spent  in  the 
cramped  confines  of  the  ordinary  window  conductive  to  the  health 
of  the  dresser.  Have  a  trap  door  in  the  top  of  the  window,  whirli 
can  be  easily  opened  or  closed,  and  as  nearly  invisible  from  il  e 
outside  as   possible.       If    the  windows   are    of  the   old-fashionc^, 


A    DISPLAY   OF 

attention,  as  regards  care,  cleanliness,  and  those  minor  details  of 
arrangement  which  fit  it  for  the  reception  of  its  contents  and  add 
to  the  beauty  of  its  displays.  The  following  suggestions  concerning 
the  best  methods  for  overcoming  certain  difficulties  which  obstruct 
the  path  of  the  window-dresser,  will  be  found  worthy  of  perusal. 
Other  hints  concerning  window  matters  here  given  are  the  results  of 
practical  experience,  and  have  been  used  with  profit  and  satis- 
faction : 

Reflections— Many  good  displays  have  been  rendered  value- 
less by  the  strong  reflections  cast  by  outside  objects  upon  the  plate 


BLANKETS. 

closed-box  variety,  it  would  be  well  to  saw  an  opening  at  side  or 
rear,  and  leave  it  open  when  engaged  in  draping.  The  bottom  of 
window  should  have  a  trap-door  or  two  for  the  convenience  of 
introducing  power  for  mechanical  effects  etc.  The  door  of  a  boxed- 
window  should  be  made  in  the  centre  of  back,  and  should  be  made 
double  so  as  to  allow  for  the  admittance  of  objects  of  any  size 
without  undue  trouble. 

Lighting  Windows.  —  A  group  of  electric  lights  at  top  of 
window,  beneath  good  reflectors,  will  afford  very  good  illumination, 
Rows  of  incandescent  burners,  running  up  the  front,  behind  pillars 
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Brush  &  Co.'s  Specialties. 


SOI.K    M AN UFACTU KICKS 


THE   BRAIDED  WIRE   HAIR   ROLLS. 
HEALTH1'   BRAIDEO  WIRE   DRESS  FORMS.  For  the  latest  Styles  of  Hair  Dressing. 


WAIST 

PEERLESS  Skirt  and  Waist  Supporter. 


HVGElfl       DRESS   FORMS 


MADE    IN   SIX    LENGTHS. 

4,  6,   8,   12   15  and   18  inches  long. 
COMBINATION   NO.   I.  COMBINATION    NO.   2.         PEERLESS  Sanitary  Safety   Belt. 


Sample  Orders  Solicited.     BRUSH  &  CO.,  TORONTO. 
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WINDOW   DECORATING-Continued. 

or  supports,  furnished  with  good  reflectors  which  cast  their  rays  on 
the  goods  exhibited,  is  one  of  the  best  lighting  arrangements  used. 
Never  allow  chandeliers  or  lamps  or  any  illuminating  device  to 
come  between  the  spectator  and  the  goods. 

Pillars  in  Windows. — It  is  not  to  be  supposed  that  any  show- 
window  was  ever  built  containing  a  pillar  of  any  sort,  as  a  matter 
of  choice.  In  the  changing  of  old  windows  into  styles  more  in 
keeping  with  the  modern  windows,  pillars  had  to  be  used  and  left 
inside,  and  their  proper  treatment  becomes  a  problem  of  consider- 
able moment.  If  they  are  inclosed  with  mirrors  they  are  apt  to 
cast  reflections,  which  mar  the  symmetry  and  appearance  of  the 
display.  If  draped  with  plush,  they  still  shut  from  view  more  or 
less  of  the  exhibit  and  add  nothing  as  a  recompense.  I  would 
advise  their  being  painted  white  and  ornamented  with  gilt  figures. 
It  would  be  better  in  contemplated  changes  of  windows  to  leave 
them  out  if  it  can  possibly  be  arranged  any  other  way.  A  project- 
ing window  is  not  the  desired  style,  and  the  pillar  is  usually  found 
in  this  kind.  Another  way  of  making  the  pillars  look  better 
and  serve  two  purposes,  is  to  have  them  encircled  every  two  feet 
apart  by  brass  hoops,  from  which  project  arms  about  a  foot  and  a 
half  long.     These  can  be  used  to  display  smallwares,  etc.,  on. 

Awnings  for  Windows. — Extreme  care  should  be  taken  to 
keep  the  awnings  in  first-class  repair.  The  inevitable  reflection 
which  cannot  be  avoided  should  never  be  cast  in  a  display  of  rich 
fabrics,  so  as  to  make  them  appear  commingled  with  dirty,  frayed 
and  discolored  canvas.  This  is  always  the  case  if  the  awnings  are 
in  this  condition. 

To  Avoid  Dust  in  Show-Windows. — If  carpets  are  used, 
always  clean  the  same  outside.  Never  use  a  dust  brush.  A  soft 
woollen  rag  is  better.  Mop  floors  and  sides  frequently,  and  hang 
draperies  so  as  to  shnt  out  all  air  currents  from  the  outside. 

Cleaning  the  Windows  from  the  Outside. — Don't  under- 
estimate the  value  of  keeping  window  glass  and  woodwork  abso- 
lutely clean.  The  woodwork  should  have  an  occasional  oiling. 
The  recess  between  windows  should  also  receive  a  large  share  of 
attention.  There  is  nothing  inviting  in  uncleanliness  anywhere, 
and  neatness  about  a  show-window  is  more  than  a  virtue — it  is  a 
necessity. 

Window-Trimmers'  Department. — If  possible,  every  store 
where  window-trimming  is  recognized  should  have  an  apartment 
set  aside  for  the  exclusive  use  of  their  trimmer.  This  room  should 
be  large  enough  to  afford  storage  for  fixtures  and  all  necessary 
appliances.  Every  trimmer  should  possess  a  tool-box  fitted  with  a 
number  of  movable  trays,  containing  wire  nails,  tacks,  hammers, 
screwdrivers,  gimlets,  saws,  etc.,  also  a  long  and  a  short  step- 
ladder. 

COMING  SALES  OF  BLANKETS. 
The  illustration  is  a  display  of  blankets  and  traveling  rugs. 
Five  mirrors  are  placed  at  angles  which  reflect  the  display  five 
times.  This  can  be  worked  out  on  a  smaller  scale  and  with  less 
stock.  This  display  would  have  been  much  better,  and  more  pro- 
fitable to  the  firm,  had  each  blanket  been  ticketed  with  a  neat  price 
card.  As  next  month  will  be  a  good  month  to  put  in  an  advance 
showing  of  Winter  blankets  the  illustration  may  serve  as  a  good 
example  of  a  catchy  display.  The  lambs,  as  seen  on  each  pile,  were 
taken  from  the  toy  department.  Baskets  of  the  raw  wool  are 
scattered  about  on  the  floor. 

GETTING  DISPLAYS  PHOTOGRAPHED. 
The  Review  requests  all  trimmers  to  send  in  photos  of  their 
displays  for  reproduction.      In  having  a  window  photographed  the 
best  results  can  be  obtained  by  getting  it  done  early  in  the  morning 


or  when  it  is  lit  up  at   night.     Shadows  are  less  likely  to  be  seen 
in  the  picture  when  taken  late  at  night. 

A  good  time  to  get  a  good  picture  is  early  in  the  morning  on  a 
clear  day,  say,  6  o'clock.  The  light  is  strong  and  penetrating  and 
a  good  picture  will  usually  result.  Remember  that  the  interior  of 
your  window  must  be  light.  If  your  window  is  darker  than  the 
street  the  glass  acts  as  a  mirror  reflecting  everything  on  the  opposite 
side  of  the  street.  If  the  sun  shines  on  your  window  and  the  oppo- 
site side  of  street  is  dark,  there  will  be  no  reflections  in  your 
picture.  If  there  is  a  street  or  a  broad  open  space  before  your 
window  it  will  be  almost  impossible  to  get  a  good  picture  during 
the  day.  I  have  found  in  nearly  every  case  that  the  best  results 
were  obtained  at  night  by  electric  light.  See  that  the  lights,  while 
flooding  the  window  with  light,  are  themselves  hidden  from  the 
street  by  reflectors,  etc.  If  you  have  a  good  lens,  from  20  to  30 
seconds  is  sufficient  exposure.  A  lens  less  rapid  will  require  more 
time.  The  size  of  diaphragm  also  counts.  The  smaller  the  dia- 
phragm, the  more  time  is  required,  but  the  smaller  diaphragm  also 
gives  additional  sharpness  to  the  picture,  and  then  passers-by  can 
walk  between  the  window  and  camera  without  injuring  the  plate, 
provided  they  don't  stop  short.  The  time  required  is  also  influ- 
enced by  the  rapidity  and  make  of  plate.  Remember  the  three 
things  to  be  considered  are  :  Lens,  plate  and  diaphragm.  By 
keeping  these  important  items  of  information  in  mind,  any  country 
photographer  can  get  a  good  picture  of  a  window  display.  If  the 
photographer  doesn't  know  them,  it  would  be  well  to  call  his  atten- 
tion to  these  facts. 


NEW  FEATURE  IN  THE  JEWELRY  TRADE. 

Among  the  new  advertisers  in  this  issue  is  The  "Goldaloid  " 
Company,  wholesale  jewelers,  65  and  67  Yonge  street,  Toronto. 
Their  showroom  is  a  model  of  neatness  and  comfort  for  buyers, 
and  displays  their  beautiful  line  of  goods  most  effectively.  The 
samples  are  arranged  in  elegant  cases  ;  the  showroom,  being  very 
light,  gives  an  added  lustre  to  them.  Nice  pictures  on  the  walls 
and  some  palms  effectively  placed  make  a  pleasing  and  up-to-date 
effect.  In  the  rear  of  the  showroom  are  the  stock  and  shipping 
rooms,  well  arranged  to  handle  a  large  business. 

Their  goods  consist  of  all  kinds  of  ladies'  and  gentlemen's 
imitation  jewelry,  from  the  cheapest  pin  to  the  more  expensive 
imitation  diamond  goods.  The  Review's  representative  was 
informed  that  The  "Goldaloid"  Company  make  a  specialty  of 
supplying  the  larger  dry  goods  merchants,  and,  to  facilitate  this, 
offer  great  inducements,  as  regards  price,  and  by  handling  the  very 
latest  novelties.  Most  of  their  goods  are  controlled  by  them  exclu- 
sively, thus  preventing  them  getting  too  common.  They  have  a 
unique  plan  of  doing  business.  Any  responsible  merchant  who 
would  like  to  see  any  of  their  lines  is  invited  to  send  his  request  to 
the  firm,  and  immediately  a  package  of  samples  is  forwarded, 
charges  prepaid.  The  merchant  can  make  his  selections,  and 
return  samples  at  The  "Goldaloid"  Company's  expense.  They 
claim  by  this  method  they  can  save  traveler's  expenses,  amounting 
to  20  per  cent.  This  20  per  cent,  is  allowed  the  merchant  off  the 
amount  of  his  invoice. 

Another  point  in  their  favor  is,  that  the  stock  is  all  new,  bright, 
and  up-to-date.     The  firm  have  certainly  displayed  great  energy  in  * 
starting  a  new  concern  on  such  generous  lines  and  undoubted  taste 
in  procuring  such  a  handsome  line  of  goods. 


Baird  Bros.,  of  Smith's  Falls,  report  good  business  prospects. 
The  firm  carry  a  fine  stock  of  dry  goods  as  well  as  other  lines,  such 
as  boots  and  shoes  and  groceries.  Messrs.  Lockart  &  Neelows,  of 
the  same  town,  say  the  same  thing  this  season,  and,  as  an  old  firm 
doing  business  on  well-established  lines,  their  opinion  is  entitled  to 
credit. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,    American    and    foreign   firms   who   are   looking   for   Canadian   connections  will   And  In  this   column 
the   names  of  leading  agents  who   are  ominently  fitted   to   represent  them   in   this  country. 


43  St.  Sacrement 
Street  ^_^__ 


BAKER  &  BROWN 

Manufacturers'  Agents,  MONTREAL 

Representing    STAmno  Bboww  >t  Co.,  Bradford,  Bins.,  manufacturers  of  meltons, 

carriage  cloths,  raggings,  eta     Min-m.  inu  um  &   c,,.,   Philadelphia,    I    -    \ 
manufacturers  of" dreas  trimmings,  fringes  and  upholstery  goods,    aunui.h  B. 
Hkini  a  (i,    si.  (iail,  Switzerland,  manufacturers  Swiss  embroidered  handkei 
chiefs,  Swiss  embroideries  and  curtains 


R.  II.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Melinda  Street 

TORONTO.   CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing. 


FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  246  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE. 


R.  FLAWS  &  SON  "-asr*  Toronto 

Dry   Uoods  Commission  Agents. 

fWu.  SIMPSON,  Sons  &  Co.,   Philadelphia,  Pa., 

Prints,    Linings  and  Draperies. 
'  Cartwrigiit  <ft   Warners,  Limited,  I-oughborough,  KnglanH, 
Hosiery  and  Underwear. 
D.  Sandeman  &  Co.,   Leicester,  England, 

Yarns  and  Warps. 


Representing  : 


W.  E.  WALSH 


13  St.  John  Street.    MONTREAL 


Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,    POCKETBOOKS,    DRESSING    CASKS.  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS 


Manufacturers'  Agent, 
Boom  000  McKlnnonBg 
19  Melinda  St..  Toronto 


Wool,  us,   silks.    Ribbons,   Oloves,    Fancy  and  staple   Linens, 
Felt  Hats,   Dress  Trimmings,  Canvas,  etc. 


Manufacturers  of 


y —  /    rf         0/ 
■  J/ /ft"//. 1  yeraed  cro. 


A.H.BAIRD,  H.STROUD. 

seer  treas  man* 


wvnd  m.////'/?4 


1859 


••-. 


Turnbull's 


v^B^ 


1899 


•SS^"" 


PERFECT- 
FITTING 


UNDERWEAR 


In  Ladies',  Men's,  Children's  and  Infants'.  Gives  perfeel 
satisfaction,  is  a  perfect  fit,  which  means  perfect  comfort, 
and  that  is  what  your  customers  want. 

Made  in  Silk,  Cashmere,  Natural  Wool,  Merino  and 
Lambs'  Wool.  All  our  Full- Fashioned  Goods  bear  this 
trade  mark : 


WARRANTED    TURNBULL'S 


THE  C.  TURNBULL  CO.  OF  CALT,  LIMITED. 

''ir.DiNG  A  CO.,  87  W      ■  •         rt,  Toronto, 

JOSF.PH'W.  WM  I   Square,  victoria,  B.C. 
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ILLUSTRATED  LACE  LISTS  ON  APPLICATION 


DON'T 

HOLD 

BACK 

THAT 

INQUIRY 

FOR 

INFORMATION 


PERHAPS  you've  seen  our  adver- 
tisement before,  and  made  up  your 
mind  to  look  into  the  matter  of  a  busi- 
ness education.  You  put  it  off  for  a 
time.  Don't  delay  any  longer.  Busi- 
ness is  on  the  boom.  Business  hands 
and  business  heads  are  wanted  along 
everv  line.  Prepare  to  be  on  the  crest 
of  prosperity's  wave.  Learn  Shorthand, 
Bookkeeping,  or  Telegraphy. 

Central  Business  College 

TORONTO,  ONT, 

W.  H.  SHAW,  Principal. 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


•    •   • 


ASSURANCE 
COMPANY. 


EIRE 
A  ISP 
MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


f**.*~ 


Ike  0-ompton  ^^  („ 

Ciqlihra. 


He  Handles  a  Good  Line 
Wbo  Handles 

Crompton  Corsets 

Inferior  stays  are  "  fated  for  destruction,' 
and  the  worst  of  it  is  they  not  only  de" 
stroy  themselves,  but  they  destroy  the 
figures  of  their  wearers.  Discriminating 
purchasers  have  confidence  in  Cromp- 
ton Corsets  which  are  ready  selkrs. 
No  corsets  upon  the  market  bear  such  dis- 
tinguishing features  of  merit  as  : 

The  Victoria, 
Contour,  Queen  Moo, 
Magnetic  and  Yatisi  Corsets, 

and  the  celebrated 
Hygeian  Waists, 

Manufactured  by 

The  Crompton  Corset  Co. 

Limited 

Toronto,  Ont. 


V 


K.  Ishikawa  &  Co. 


TORONTO 


■v^vvwwwwvwv^wvwvwww 


MANUFACTURERS    OF  . 


Ishikawa  Silks 
Colored  Habutai 
Silk  Handkerchiefs 
Art  Embroideries 
Rugs  and  Mattings 


■vwwwwwwwwww 


2oand  27-inch  HABUTAI  SILKS 
in  all  Colors  in  Stock. 


Gents'  Umbrellas. 


^ 


ONE  RAINY  DAY 

soon  reduces  your  stock. 

We   can  ship   orders    same    day  as   re- 
ceived.      All   prices,  $4.50    to 
100.00   per   dozen. 


- 


The  Irving  Umbrella  Co. 


Limited. 


Manufacturers 

20  Front  St.  W.  ...  TORONTO 
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Ho,  for  the  Toronto  Fair  1899 


<&, 


iyv^<jT 


DESIGN     728 


O  KALI  ZING  that  many  of  our  customers  take  the 
A^-  opportunity  of  doing  their  buying  and  sight-seeing 
simultaneously,  we  have  arranged  to  have  a  staff  of 
courteous,  and  energetic  salesmen  at  the  Rossin  House, 
Toronto,  during  the  Great  Fair.  They  will  be  prepared 
to  show  to  prospective  buyers  the  finest  range  of  Wall 
Paper  designs  and  colorings  ever  displayed  in  Canada. 
The  accompanying  cut  is  a  sample  of  the  former  which 
speaks  for  itself.  Do  not  fail  to  look  them  up,  or  drop  us 
a  card  and  we  will  have  them  wait  upon  you. 


Colin  McArthur  &  Co. 


WALL    PAPER 
MANUFACTURERS 


t030_Notre  Dame  Street.  _  MONTREAL 
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ID 


4  —  i 


JMdfa0 


DCS. 


Our "  Good  Advertising "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have 
selected  as  its  conductor  is  well-known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who 
desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  advertising  methods,  or  bis  advice  on  any  advertising  subject 
can  have  it  or  both  entirely  free  of  charge  by   writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.  But  all  requests  should  be  accompanied 
by  the  subscriber's  name. 


I  WAS  recently  speaking  to  a  retail  merchant  in  a  Canadian 
country  town,  who  complained  of  the  little  interest  taken  in  his 
advertisements  by  the  people  in  his  locality  The  merchant  told  me 
that  he  advertised  regularly  each  week  to  the  extent  of  a  column 
each  in  the  two  newspapers  of  his  town,  and  that  so  far  as  he  could 
see,  he  might  as  well  throw  his  money  into  the  bay.  The  merchant 
further  stated  that  he  frequently  changed  his  advertisements  and 
endeavored  to  make  them  bright  and  readable.  I  next  asked  to  be 
shown  some  of  the  ads.  None  were  to  be  found  about  the  estab- 
lishment, but  finally  the  merchant  succeeded  in  borrowing  a  copy 
of  the  last  issue  of  one  of  the  local  papers  from  a  near  neighbor. 
In  this  paper  I  found  one  of  the  advertisements.  It  was  headed 
something  like  this:  "Lakeside's  Leading  Dry  Goods  Store." 
After  reading  the  heading,  I  said:  "Is  yours  the  leading  dry 
goods  store  in  town?"  Mr.  Merchant  very  promptly  replied, 
"  Oh,  no  !  Smith's  is  much  bigger.  Johnson's  is  also  bigger,  but 
you  know  a  fellow  must  blow  his  own  horn."  I  next  inquired: 
"Do  you  suppose  that  any  of  the  readers  of  this  advertisement 
believe  that  your  store  is  really  the  leading  one  in  Lakeside?" 
The  answer  was  :   "  No,  probably  not." 

There  are  plenty  of  country  and  other  storekeepers  just  like  Mr. 
Merchant  in  this  respect ;  they  spoil  the  effect  of  the  truth  that  they 
do  tell  in  their  ads.  by  sandwiching  in  so  many  obviously  false 
statements.  This  class  of  advertisers  are  not  vicious  in  their  lying, 
but  they  seem  to  think  that  a  little  judicious  exaggeration  will 
accomplish  some  good,  and  really  deceive  no  one.  This  idea  is  all 
wrong.  That  it  is  wrong  morally,  no  one  will  deny.  But  it  is,  in 
addition  to  being  morally  wrong,  a  mistake  in  policy.  The  buying 
of  goods  to  the  average  housewife  is  a  serious  affair  and  not  a  comic 
opera  performance.  Where  can  I  make  my  money  go  farthest  ?  is 
what  she  is  asking  herself,  and  any  information  beanng  on  this 
subject  is  eagerly  sought  for.  An  advertisement  of  goods  for  sale 
is  like  a  merchant  talking  to  his  customer,  or  it  ought  to  be  like  it. 
What  would  be  thought  of  a  dealer  with  a  second  or  third  rate 
store  approaching  his  customers,  as  they  come  into  his.  establish- 
ment, with  :  "  This  is  the  biggest  store  in  town  !  "  Absurd,  you 
say.  Yet,  not  really  more  absurd  than  to  say  it  in  print,  and  it 
costs  less  money. 

I  believe  that  the  drawing  power  of  advertising  is  greatly  injured 
by  this  habit  of  exaggeration,  which  is  not  by  any  means  confined 


to  country  dealers.  If  all  advertising  were  truthful,  advertising 
would  pay  all  advertisers  better  than  it  now  pays  them.  It  would 
pay  the  newspapers  better  too.  Indeed,  it  would  pay  everyone 
connected  with  it  better.  Truthful  advertising,  then,  is  what 
everyone  connected  with  advertising  ought  to  aim  at. 

*  #         * 

Truthful  advertising  cannot  well  be  induced  by  terror  of  the  legal 
code.  A  year  or  so  ago  the  Legislature  of  the  State  of  New  York 
enacted  as  follows  : 

SEC.  i. — Any  firm,  person,  corporation  or  association  of  persons,  or  any 
employe  of  such  or  any  of  such,  who  in  the  newspapers  or  other  periodicals  of 
this  State,  or  in  public  advertisements,  or  in  communications  intended  for  a 
large  number  of  persons,  knowingly  makes  or  disseminates  any  statements  or 
assertions  or  facts  with  respect  to  his,  its  or  their  business  affairs,  concerning 
the  quantity,  the  quality,  the  value,  the  price,  the  method  of  production  or 
manufacture,  or  the  fixing  of  the  price  of  his,  its  or  their  merchandise  or  pro- 
fessional work,  or  the  manner  or  source  of  purchase  of  such  merchandise,  or 
the  possession  of  awards,  prizes  or  distinctions,  or  the  motive  or  pursose  of 
sale,  intended  to  have  the  appearance  of  an  advantageous  offer,  which  is  or 
are  untrue,  or  calculated  to  mislead,  shall  be  guilty  of  a  misdemeanor. 

SEC.  2. — This  Act  shall  take  effect  immediately. 

Since  that  time  there  have  been  countless  fractures  of  this  law, 
but  I  have  not  heard  so  far  as  I  can  remember  of  even  one  prose- 
cution under  it.  What  is  everybody's  business  is  apparently 
nobody's  business.  In  the  meantime,  the  better  class  of  New  York 
merchants  and  others  have  found  out  that  exaggeration  or  other 
forms  of  lying  do  not  in  the  long  run  pay  and  cannot  be  made  to 
pay.     This  is  as  it  ought  to  be. 

#  *         * 

NORVAL,  July  27,  1899. 
Mr.  F.  James  Gibson,  Toronto  : 

Dear  Sir, — I  enclose  you  my  Spring  circular,  and,  as  it  will  soon  be  time 
to  prepare  one  for  Fall,  I  would  like  to  know  how  I  could  improve  on  the 
enclosed  so  as  to  catch  trade  for  a  general  store  in  the  country. 

Yours,  etc., 

N.  Barnhill. 

Mr.  Barnhill's  circular  is  certainly  much  better  than  the  average. 
I'  1S  2>H  inches  by  5  inches,  and  this  is  the  wording  on  the  first 
page  : 

Our  Motto  : 

"  Best  value  for  your  money." 


N? 


N.   BARNHILL, 

NORVAL. 
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WE  EXCEL  in  the  manufacturing  of 

Cloaks,  Capes, 

Skirts,  Suits,  Etc 

Why  ?  Because  our  entire  time  and  energy 
are  devoted  to  this  One  thing.  Our  business,  as 
manufacturers,  is  to  cater  to  the  demands  of  the 
Canadian  trade,  and  we  have  no  hesitation  in 
saying  that  our  efforts  are  being  recognised  to  the 
fullest  extent.  Our  garments  are  sold  by  the 
leading  Dry  Goods  Stores  in  the  Dominion,  and 
giving  every  Satisfaction,  for  the  reason 
that  for  Style,   Fit,   and  Finish  they  are, 

without  doubt,  unequalled. 

Our  representatives  will  have  the  pleasure  of 
submitting  to  the  trade,  during  the  present  month, 
the  Spring  Samples  for  igoo. 


THE 


Cloak  Manufacturing  Co. 

of  Toronto,  Limited 
18  Front  Street  East,        TOR  ON  TO 
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GOOD  ADVERTISING     Continued. 

The  second  page  is  blank,  and  the  third  page  reads  as  follows : 

Announcement. 

NorvaL,  March,  1899. 
Dear  Friend, — We  are  now  starting  on  our  fourth  year,  and  I  am  pleased 
to  be  able  to  thank  you  for  my  past  success.  Still,  progress  is  my  watchword 
and  you  will  find  my  stock  larger  and  better  than  it  ever  was  before,  and  prices 
are  all  in  your  favor.  Cash  buying,  which  enables  me  to  secure  goods  at  the 
closest  figures,  coupled  with  low  expenses,  places  me  in  a  position  to  save  you 
money.  My  object  in  issuing  this  circular  is  to  ask  you  to  come  and  see. 
Permit  me  to  again  thank  my  many  friends  for  their  past  patronage  and  to 
solicit  a  continuance  of  their  favors. 

N.  BARNHILL. 

This  section  of  the  circular  could  easily  be  improved  upon. 
The  words  "dear  friend  "  ought  to  be  taken  out,  and  the  reading 
matter  on  this  page  should  commence  with  the  word  "  I  "  instead 
of  "we,"  and  "our"  farther  on  instead  of  "I"  and  "my." 
On  the  whole,  this  section  is  good. 

The  other  five  pages  of  the  circular  are  taken  up  chiefly  with 
price  quotations.  To  give  The  Review  readers  an  idea  of  Mr. 
Barnhill's  businesslike  style  of  writing,  I  herewith  reproduce  two 
of  the  pages  : 


SPECIAL. 

COUR  POUNDS  of  an  Extra  Quality  Japan 
or  Black  Tea  and   Twenty-two   Pounds 
Best  Granulated  Sugar  for  $2.00. 


geeds,  Seeds,  Seeds 


New  for  Spring  Planting.     Farmers,  make  a  note  of  these  prices  and  go  to 
BARNHILL'S,  NORVAL,  when  you  want  Choice  Seeds  : 
— Mammoth  Long  Red  Improved  only  10c.  per  lb. 
— Yellow  Globe  or  Giant  Yellow,  half  long,  only  11  %c.  per  lb. 
— Package  Seeds,  regular  5c,  our  price  3c. 
— Don't  forget  the  place  : 

BARNHILL'S,   Norval. 


J^oots  and  Shoes 


I   have  just  passed  into  stock  eleven  cases,  and  would  be  pleased  to  have 
you  see  them  and  compare  the  quality  and  price  : 
— Men's  all-leather,  bellows  tongue  Plow  Boot,  95c. 

— Men's  high  foxed,  whole  stock,  bellows  tongue  Plow  Boot,  $1.25  per  pair. 
— Men's  grain  foxed,  combination  buckle  or  lace  Plow  Boot,  $1.25  per  pair. 
— Also  the  Dayfoot  &  Williams  Shoe  Co.'s  make  of  plow  boots. 
— Men's  fine  boots,  Dongola  kid,  $1.25,  $1.50,  $1.75,  $2.00. 
— Men's  fine  buff  and  box  calf. 

— Ladies'  Oxfords,  good  fitters,  style  right,  and  a  good  range  to  select  from. 
— Ladies'  button  and  lace  boots  at  lowest  prices. 

Mr.  Barnhill  is  on  the  right  track  in  his  advertising. 
*         *         # 

For  the  convenience  of  such  of  The  Dry  Goods  Review 
readers  as  can  use  them,  I  herewith  present  some  ready-made 
advertisements  : 

WARM    OVERCOATS. 

Think  of  how  cold  it  will  be  by  and  bye.  Then  think  how  nice  it 
would  be  to  buy  a  Winter  Overcoat  NOW  at  a  saving  of  $5,  as  against 
the  just-before-you-need-it  price. 

We  bought  a  lot  of  overcoats  at  about  two-thirds  the  usual  figures, 
and  they  go  to  our  customers  in  the  same  way. 
$5.75   AND  $7.50  EACH. 
Come  and  see  them. 

HANDKERCHIEFS. 

A  handkerchief  bargain  is  always  acceptable,  because  one  rarely 
has  too  many  handkerchiefs, 


lots  of  styles. 
-  handsomely 


We  recently  made  a  great  big  handkerchief  purchase  in  Montreal 
and  so  we  can  afford  to  sell  at  these  prices  : 

AT  15c.    EACH. 

Fine   hemstitched    Handkerchiefs    for  women  ;     hand  embroidered 

corners. 
Good  quality  white  Handkerchiefs  for  women  ;  lace  edge, 
Women's  unlaundered  Handkerchiefs  ;  hemstitched  and  revered. 
Women's    hemstitched    Handkerchiefs,     with  prettily  embroidered 

initial. 
Men's  hemstitched  Handkerchiefs,  colored  borders  ; 
Men's    unlaundered     hemstitched      Handkerchiefs 

initialed. 

AT  25c.    EACH. 

Women's  hemstitched  Handkerchiefs — lace  edged. 

Women's  scalloped  and  embro  dered    Handkerchiefs — a   score   of 

pretty  patterns. 
Women's  hemstitched  Handkerchiefs — beautifully  embroidered. 
Women's    hemstitched     Handkerchiefs  —  embroidered   openwork 

initial. 
Women's  very  fine  plain  white  hemstitched  Handkerchiefs. 
Men's  all-white  hemstitched  Handkerchiefs. 
Men's  plain  white  hemstitched   Handkerchifs — -with  embroidered 

initial. 

HOSIERY    FOR 

WOMEN    AND    CHILDREN. 

Everyone  who  knows  anything  about  this  store  knows  what  a  good 
hosiery  store  it  is. 

\nd  we  keep  on  improving. 
FOR  TO-MORROW  : 

A  lot  of  manufacturer's  samples  of  Silk  Hose,  in  black  and  assorted 
colors,  plain  and  embroidered,  regularly  $1.50  and  $1.75,  going 
at  98c.  and  $1.19.     The  lot  will  not  last  beyond  the  day. 

A  small  lot  of  Black  Fleeced  Hose,  double  soles,  high  spliced  heels, 
going  at  19c.  a  pair. 

Black  Ribbed  Cashmere  Hose,  with  double  soles,  in  two  weights, 
light  and  heavy,  29c.  a  pair. 

CHILDREN'S  HOSE— A  special  lot  of  extra  heavy  black  Ribbed 
Hose,  double  knees,  heels  and  toes,  sizes  6  to  9K,  go  on  sale 
to-day  at  12KC. 


GOOD    NEWS 
ABOUT    NECKTIES. 

This  week  we  are  closing  out  all  our  regular  50c.  men's  neckties  at 

35C- 

There  are  a  dozen  sizes  and  styles,  and  scores  of  different  patterns 
to  choose  from.     Remember  the  price  : 

THIRTY. FIVE    CENTS. 

REMNANTS    OF 
DRESS    GOODS. 

One  of  the  disadvantages  of  doing  so  large  a  business  as  we  do  in 
dress  goods  is  the  large  number  of  remnants. 

But  the  remnants  will  be  no  disadvantage  to  YOU  when  you  can  get 
them  at  prices  like  these  : 

1.  HIGH-CLASS   DRESS  GOODS. 

Over  75  Remnants  here  with  full  quantity  for  a  dress,  marked  at  half 
and  less  than  half  the  original  price.  Many  of  the  fine  novelties 
imported  for  this  season  are  included. 

2.  MEDIUM-PRICE   DRESS  GOODS. 

Over  150  Remnants,  including  plain  colors  and  fancy  weaves,  in  all 
lengths,  for  either  children's  or  women's  dresses,  also  for  fancy 
waists  and  separate  skirts. 

CORSETS. 

The  most  important  feature  about  a  corset  is  the  FIT.  The  next  is 
the  question  of  value  for  the  money.  The  new  "  FIT-EASY  "  CORSET, 
for  which  we  are  sole  agents  for  this  county,  is  a  wonderful  corset  for  the 
price, 

ONE   DOLLAR  A  PAIR, 

because  it  not  only  fits  perfectly,  but  gives  as  much  wear  as  is  usually 
found  in  a  $1.50  corset. 

DINNER  SETS. 

A  fortunate  chance  for  us  makes  a  fortunate  chance  for  you. 
Forty  Dinner  Sets  on  sale  to-morrow  at  prices  that  ought  to  crowd 
our  crockery  and  glass  department. 
Six  different  kinds  : 

§6.50 — ico-pc.  Dinner  Sets — pretty  shapes  ;  floral  decorations. 
#8.50— 100-pc.  Dinner  Sets— decorated  with  field  flowers  in  green 
and  white,  gold  edges. 
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THE 


Watson,  Foster  Company 


Limited 


Manufacturers  of 
all  grades  of 

WALL  PAPERS 


Montreal,  Canada. 


v^    PAPER  HANS  INES    £ 


The  Factory  Producing  the  Most  Modern,  Artistic  and  Profitable 
Line'of  Paper  Hangings  on  the  Continent. 

Have  you  made  your  selection  of  Wall  Papers  for  season  1899-1900  ?  If  not,  now  is  the  time  to  inspect  our  more- 
than-ever  popular  line.  Our  representatives  are  now  on  the  road.  Will  have  much  pleasure  to  call  on  you  and  show 
you  through  our  new  samples.  The  frequent  introduction  of  up-to-date  novelties,  nobby  styles,  artistic  gems,  and  popular 
sellers  all  through  the  extensive  collection  will  render  the  ordeal  a  pleasing  one  to  you.  It  will  require  very  little 
argument  to  convince  you  that  our  assortment  embraces  the  kind  of  papers  you  should  have  to  hold  your  best  trade  and 
increase  the  volume  of  your  business. 

OUR  HEAVY  21-INCH  PAPERS  in  Flats,  Plain  Varnish  Golds,  and  Embossed  Varnish  Golds; 

INGRAINS — with  their  handsome,  remarkably  rich  match  Friezes  ; 

EMBOSSED  PULP  EFFECTS — the  newest  specialty  out,  will  obtain  the  above  results  for  you. 


\|nfA  Freight  equalized  with  Toronto  for  towns  West  of  Belleville  and 

INULC. West  and  North  of  Toronto. 
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GOOD  ADVERTISING— Continued. 

$10 — Ii2-pc.  Dinner  Sets — floral  decorations  in  pink  and  gold  traced. 
$12 — 113-pc.  Dinner  Sets — 4  designs  to  choose  from  ;  dainty  floral 

decorations  ;  gold  trimmed. 
$14 — ni-pc.  Dinner  Sets — the  decorations  in  soft  gray  rococo  design; 

gold  edges  and  handles. 
$16 — ti2-pc.  Dinner  Sets — of  Crown  Austrian  ware — next  daintiest 

to  Haviland — 5  designs. 

WHITE   DOMET   FLANNELS. 

A  lot  to  go  cheap  ;  but  as  the  quantity  is  limited  you'd  better  hurry  ; 
3  widths : 

27  INCHES  WIDE  8c.  A  YARD. 
30  INCHES  WIDE  15c.  A  YARD. 
36  INCHES  WIDE   18c.  A  YARD. 


JAPANESt  RUGS. 

Made  of  jute,  instead  of  the  fine  wool  the  Turks  and  Persians  use, 
but  otherwise  just  like  the  far-famed  Oriental  Rugs. 

No,  there's  another  difference.  The  prices  are  much  lower.  For 
example  : 


18  by  36 

in. 

.  5°c 

24  by  48 

in. 

,  85c. 

30  by  30 

in. 

85c, 

26  by  54 

in. 

,«!• 

36  by  36 

in. 

,$!■ 

36  by  72 

in. 

.  $2- 

5  by  7  ft. 

,  $3-75- 

4  by  8  ft. 

.  $3'75- 

6  by  9  ft.,  $6. 
7K  by  10%  ft., 
9  by  9  ft. ,  $9. 

9  by  12  ft.,  $12. 

10  by  14  ft.,  $15.75- 
12  by  12  ft.,  $16. 
12  by  15  ft.,  $20. 
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ORIENTAL  RUGS. 

Genuine,  and  therefore  as  good  and  otherwise  attractive  as  the  best 
Oriental  rug-makers  can  make  them. 

They  come  somewhat  high  in  price,  but,  quality  considered,  they 
are  cheap. 

Forty-eight    Gendje    and    Hammandan   rugs,    desirable    qualities, 
regularly  $10.50  and  some  worth  more — for  the  lot 
5  $7.50  EACH. 

Twenty-seven  Monsul  hall  antique  strips,  from  3  to  3K  ft.  wide,  and 
6  to  13  ft.  long,  worth,  at  present  values,  $15  to  $25 — while  they 
last, 

$12.50. 


SALE   OF    BOYS' 
DOUBLE-BREASTED    SUITS. 

It  pays  to  dress  boys  well.  It  increases  their  self-respect  and  makes 
better  boys  of  them. 

Come  to-morrow  bright  and  early  if  you  want  to  share  in  a  special 
offering  of  boys'  double-breasted  suits. 

A  new  lot,  sizes  6  to  16,  made  from  fine  all-wool  Cheviots,  Cassi- 
meres,  Homespuns,  Serges  and  Scotch  Cheviots,  browns,  greys 
and  navy,  in  neat  stripes,  checks,  plaids  and  mixtures  ;  all  silk- 
sewed,  extra  buttons  and  patch  pipces,  skilfully  pressed  ;  all  go 
to-day  at 

$5.50    A    SUIT. 


"PRIDE   OF    CEYLON"    TEA. 

We  are  sole  agents  in  the  county  for  the  sale  of  "  Pride  of  Ceylon  ' 

Tea. 

Sold  only  in  hermetically  sealed  pound  packages,  which  keep  the 
goodness  in  and  the  air  and  dust  out. 

No  better  tea  for  the  money  in  the  wide  world. 
35c.    A    LB. -FULL   WEIGHT. 


IN    REPLY    TO    "PROGRESSIVE   STOREKEEPING." 

Editor  Dry  Goods  Review: 

Sir, In  your  August  number,  we  notice  an  article  by  Chas.  F. 

Jones  on  "Progressive  Storekeeping."  especially  written  for  The 
Dry  Goods  Review.  Under  the  heading  of  "Handling  Men's 
Furnishings,"  he  advocates  the  idea  of  using  neckwear  strictly  as 
a  leader  and  selling  it  at  cost,  to  induce  men  folks  to  patronize  the 
furnishing  goods  departments  of  large  dry  goods  stores.  Now,  Mr. 
Editor,  the  idea  may  work  out  all  right,  but  what  we  wish  to  point 
out  is  this  :  That  we  do  not  think  it  is  in  proper  form  for  a  trade 
journal  to  publish  an  article  advocating  an  idea  which,  if  carried 
out,  would  benefit  only  a  few  and  demoralize  business  for  the 
hundreds  making  a  specialty  of  these  lines.  It  should  be  your 
duty  to  help  the  many,  the  weak.  The  few,  the  strong,  can  take 
care  of  themselves.     Again,    we  think  it  a  wrong  idea  for  you   to 


encourage  the  selling  of  goods  at  cost  price,  whatever  the  pretext. 
We  think  that  you  particularly  should  fight  for  legitimate  retailing. 
Selling  goods  at  cost  is  not  legitimate,  no  matter  how  you  look  at 
it.  If  you  can  advance  any  ideas  that  would  benefit  a  particular 
sect  without  injuring  others,  well  and  good.  But  you  should  be 
careful  not  to  suggest  things  that  would  be  demoralizing  to  a  large 
number  of  your  supporters.  Your  motto  should  be  constructive, 
not  destructive. 

Trusting  that  you  will  find   room  in  your  next  publication  for 
this  letter,  and  thanking  you  in  anticipation, 

We  are  respectfully  yours, 

Hoover  &  Company. 
Winnipeg,  August  19,  1899. 


CANADIAN    BUYERS   IN   BRITAIN. 

The  increasing  arrivals  of  Canadian  buyers,  says  the  London, 
Eng.,  Drapers'  Record,  big  and  little,  are  calculated  to  create  some 
anxiety  amongst  firms  on  this  side  selling  to  the  Canadian  trade. 
The  larger  Canadian  houses  do  not  like  to  see  their  smaller  brethren 
of  the  little  interior  towns  working  too  freely  on  the  European 
ground,  and,  in  this  connection,  the  old  saying  about  running  with 
the  hare  and  hunting  with  the  hounds,  may  be  usefully  brought  to 
mind.  It  is  unfortunate,  perhaps,  for  some  of  the  larger  Canadian 
houses,  that  the  return  trip  to  England  is  now  so  low.  At  the  same 
time,  the  man  who  buys  in  bulk  must  continue  to  have  the 
advantage.  Houses  like  Macdonald's  or  Gault's  can  buy  as  well 
as  any  of  the  English  wholesale  firms  if  their  representatives  know 
their  business.     With  the  smaller  concerns  the  case  is  different. 


IN    THE    MARITIME   PROVINCES. 

G.  R.  Joseph,  who  has  for  several  years  been  conuected  with 
Herman  H.  Wolfe  &  Co.,  Montreal,  which  firm  he  has  represented 
in  the  Maritime  Provinces,  has  severed  his  connection  with  that 
company,  and  will  represent  The  Cloak  Manufacturing  Co.,  of 
Toronto,  Limited,  in  that  district.  He  will  start  out  about  the 
middle  of  September,  and,  during  the  succeeding  four  months,  will 
fully  cover  New  Brunswick,  Nova  Scotia  and  Prince  Edward 
Island. 

Though  Mr.  Joseph  is  a  comparatively  young  man,  he  is  one  of 
the  veterans  of  the  road,  and  has  in  the  last  20  years  covered  every 
section  of  Canada  from  Halifax  to  Vancouver. 


ONCE  MORE  IN  THEIR  WAREHOUSE. 

Mclntyre,  Son  &  Co.,  the  extensive  wholesale  dry  goods  firm, 
have  now  moved  back  to  their  warehouse  on  Victoria  Square,  which 
suffered  in  the  destructive  fire  in  Montreal  some  months  ago.  The 
restored  and  rebuilt  warehouse  gives  the  firm  largely  increased 
accommodation,  as  two  storeys  have  been  added  to  the  building. 
Mclntyre,  Son  &  Co.  are,  as  is  well  known,  one  of  the  oldest  and 
most  extensive  dry  goods  importing  concerns  in  Canada.  The 
firm  have  branches  in  Toronto  and  Winnipeg,  and  are  noted  for 
carrying  a  wide  range  of  goods,  especially  the  highest  class. 


A.  Sweet  &  Co.,  Winchester,  have  a  large  general  business,  one 
of  the  largest  in  Eastern  Ontario  outside  of  Ottawa.  It  has  been 
built  up  by  Mr.  Sweet's  energy  and  adaptability.  The  establish- 
ment, when  visited  by  The  Review  recently,  impressed  itself  upon 
the  eye  of  the  beholder  as  a  thoroughly  modern  and  well-planned 
out  store. 

Finch,  a  thriving  town  in  Stormont  county,  the  centre  of  a  good 
agricultural  district — now  the  junction  of  the  New  York  and  Ottawa 
and  C.P.R. — has  a  good  future  before  it.  Its  merchants  include 
Messrs.  A.  F.  Dey,  J.  J.  Shaver,  and  W.  H.  Ault,  and  they  report 
trade  as  very  fair  and  have  good  confidence  in  their  rising  town. 
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STOREY 

Fall  Trade. 

Gloves  and  mittens. 


New  and  desirable  lines. 


moccasins  and  Shoe  Pacs. 


Durable  and  well  made. 


travelling  Bags. 


The  latest  designs. 


It  will  certainly  be  to  the  advantage  of  the  trade  to  see  our 
samples  before  orders  are  placed.  We  offer  unexcelled 
values.  Should  our  travellers  miss  you,  inquiries  by  mail 
will  receive  prompt  and  careful  attention. 


0My  Stony  $  Son 

THE  CLOVERS  OF  (ANADA. 

ACTON.   ONT. 


SYSTEMATIC 
SAVING 


«^5        «^C       *j£ 


Can  be  accomplished  by  taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W.  C.  MACDONALD, 

Actuary 


J.  K.  MACDONALD, 

Managing  Director 


Play  "  TRIANGLEO,"    it   is   scientific   enough    to    Interest   every 
thought,  and  amusing  enough  to  drive  away  the  blues. 


The  H.  A.  Nelson  &  Sons  Co. 

Limited. 

59-63  St.  Peter  St.,  MONTREAL,  OJJE. 

Staple  Notions 


Combs  and  BrushesNof  all  kinds, 
Counter  Goods,  School^ Supplies, 
Household  Smallwares, 


For  the  Dry  Goods  Man. 


Fancy  Goods 

Celluloid  and  Leather  Cases, 
Toys,  Dolls,  Sleighs, 

For  the  Dry  Goods  Man. 


OTHER  SAMPLE  ROOMS. 

56-58  Front  St.  Wast,        72  St.  Joseph  St.       Grand  Union  Hotel, 
TORONTO,  ONT.  QUEBEC,  QUE.  OTTAWA.  ONT. 


NOTHING  DECEPTIVE 


ABOUT 


Patent  Rol 


-+ 


otton  Batting 


North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1899  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl  "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 
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Beaver  Line 

ELDER,  DEMPSTER  &  CO.'S 

Regular  Weekly  Sailings  Between 

MONTREAL  AND  LIVERPOOL 

From  Liverpool.  Steamer.  From  Montreal. 

Aug.      19 LAKE  HUROX  Wed.   Sept.    6 

Aug.      26 LAKE  ONTARIO  Wed.  Sept.  13 

Hept.      16 LAKE  SUPERIOR  Wed.   Oct.       4 

Sept.     2? LAKE  HURON  Wed.  Oct.     11 

Sept.     30 LAKE  ONTARIO  Wed.  Oct.      18 

Oct.       21 LAKE  SUPERIOR  Wed.  Nov.      8 

Oct.      28 ..        LAKE  HURON  Wed.  Nov.     15 

Nov.       4 LAKE  ONTARIO  Wed.  Nov.    22 

RATES  OF  PASSAGE : 
FIRST  CABIN-Single.  $42.50  to  .$50.00.    Return,  .$80.00  to  .$90.00.     SECOND  CABIN- 
Single,  $3!.M.    Return,  .$61.75.     STEKRAGE— Outward,  $22.50.     Prepaid,  821.00. 

For  further  particulars  as  to  passage  or  freight,  apply  to  any  Agent  of  the  Company  or  to 
Please  note  carefu.ly  the  altered  Sailings  of  S.  S.  Lake  Huron. 

ELDER,  DEMPSTER  &    CO.,  MONTREAL. 

Newspaper 
Information 

We  can  supply  you  with  the  comments  of  the  news- 
papers on  any  subjects  that  interest  you.  Personal 
items,  political  articles  ;  in  fact,  anything  that  appears 
in  any  Canadian  publication  can  be  procured  from  us. 
We  read  the  newspapers  for  you  better  and  cheaper 
than  you  could  do  it  yourself.  Send  a  post  card  for 
particulars. 

THE  PRESS  CLIPPING    BUREAU 

Telephone  Main  1255.  505  Board  of  Trade  Bldg.,  MONTREAL,  QUE. 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,        and        Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical   Dyers  and   Finishers. 
JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McOill  St.,  Montreal.  123  Bank  St.,  Ottawa. 


287  Yooge  St.,  Toronto. 


47  John  St.,   Quebec. 


THE. 


G 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAL  and  TORONTO 


CAPITAL  CITY  BUSINESS  COLLEGE. 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Correspondence  and  Proof- 
reading. Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ",  White's  Phonography  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00 ;  Bookkeeping  and  Business  Practice,  per  month,  $5.00 ;  Penmanship, 
per  month.  $3.00;  Night  School,  per  month,  $3.00;  Private  Lessons,  each,  $1.00.  Address, 
A    M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts.,  Ottawa. 


HOTELS  FOR  COMMERCIAL  MEN, 

Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

•*     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


The  following 

is  a  partial  list  of  the 
Goods  we  manufacture 


The  Son  Lighting  Machine. 

(sprinkling  system.) 

The  Beacon  Acetylene  Machine. 

(immersion  system.) 

The  Simplex  Acetylene  Generator. 

(the  best  and  cheapest  machine 
made  for  supplying  a  moderate  number  of  lights.) 

The  Duplex  Acetylene  Machine. 

(the  only  machine  that  will  supply  both 
Light  and  Heat  from  one  and  the  same  machine.) 

Acetylene  Gas  Stoves  and  Ranges. 

(for  use  with  the  above  machine.) 

Special  Photographic  Apparatus. 

(beats  sunlight  for  photography. ) 

The  "Crescent"  Acetylene  Burner, 
Acetylene  Gas  Meters,  etc. 

We  also  make  a  specialty  of  lighting  Towns  and 
Villages,  for  which  we  design  special  apparatus.  Our 
goods  are  all  guaranteed.     Send  for  catalogue. 

THE  ACETYLENE 
MANUFACTURING  CO. 

LIMITED 

Head  Office,  LONDON,  ONT. 

Capital,  $300,000. 


' 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL    and  ONLY  «' 

Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely   No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 


TRADE 


EUuioiD 


Others  Genuine 


MARK. 
Positively  waterproof.        When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 


ROMAN 


BERKELEY. 


Tl  TAN. 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTI^iN  It  having  come  to  our  notice  that  certain  manu- 
^^^*^^^^2^^^p  facturers  are  producing  and  advertising  imitations 
of  our  goods  under  the  name  of  "  Celluloid,'  we 
desire  to  notify  the  trade  that  the  word  "  Celluloid  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealers 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid." 


EXCELSIOR. 


SAVOY 


The  Celluloid  Company 


FTH   AVE. 
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LUXFER 
PRISM 


windows  and  pavement  lights 
are  a  boon  to  progressive  and 
thrifty  merchants." 


EATON'S-WITH  PLATE  GLASS. 

WE  REST  OUR  CASE 

upon  a  comparison  between  the  amount  required  to  light  your 

store  with  Luxfer  Prisms  and  the  amount  of 

your  artificial  light  bills. 


WRITE  TO 


EATON'S    WITH  LUXFER  PRISMS. 


Luxfer  Prism  Co.,  Limited. 

58  Yonge  St.,    Toronto. 


TO  THE 


TRADE 


vaftes  and  Disadvan^es  of 

fv&^  FR°M 

JOHN  MACDONALD  &  CO.   - 


*%r   f 


Advantages 
Advantages 
Advantages 
Advantages 
Advantages 
Advantages 
Advantages 
Advantages 
Advantages 
Advantages 
Advantages 
Advantages 

Total 


TORONTO 

_The    largest    assortment    of 
goods  to  select  from. 

.Superior  value    in    every    de- 
partment. 

Liberal    cash    discounts    and 
easy  terms. 

Courteous  and    prompt   atten- 
tion to  customers. 

Experienced    and    expert    de- 
partmental buyers. 

Manufacturers   of   the    World 
after  their  orders. 

Customers'    confidence  gained 
and  maintained. 

.Goods  manufactured  for  their 
own  trade. 

.A  unique  system  of  filling 
letter  orders. 

Representatives — the  most  re- 
liable and  best  known. 

Quick    returns — new    goods 
always  in   stock. 

Shipping  facilities  unequalled, 
etc.,  etc. 

-Advantages — many. 


Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 
Disadvantages-None 

Disadvantages-None 


Dress  Goods,   Silks,   Linens,   Staples, 
DEPARTMENTS:    Woollens,  Tailors'  Trimmings,  Carpets, 
===========    House   Furnishings,   Haberdashery,   Hosiery, 

Gloves,   Men's  Furnishings,   Fancy  Goods. 
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OUR  COMMERCIAL 
POLICY  .... 


is  that  of  the 


"Open  Door" 


.    .    .    FOR   .    . . 


SHIRTS. 
LACES  and 
VEILINGS, 
MADE-UP-LACE, 
BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  ETC. 


Factory  : 
Old  St.,    London. 


3  and  2  Wood  Street. 

Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


A  SPECIALTY 


\ 


♦ 


5*   (( 


EMINENT" 


Imperial  Waterproofs 

"Cravenette"   Proofed*' 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 

DEPARTMENTS  : 

JACKETS,  COSTUMES, 

MANTLES,  GIRLS'  and  MAIDS'  DITTO. 

Agencies  in  all  countries. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  St.,  and  $0  to  96  City  Road 

"Eminent"  London.  LONDON,    ENG- 


FOR  AUTUMN  AND  WINTER. 


PRIESTLEY'S 


"CREP0L1NE"C0RD 


(REGD.i 


•in  Blue  and  Black  ONLY— makes  the  smartest  tailor-made  suits. 

S.  Greenshields,  Son  &  Co. 


MONTREAL  and  VANCOl  VI  k. 


Sole  Agents  for  Canada. 


^J 
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LISTER  &  CO., 


■*? 


"Limited" 


MANNINGHAM 
MILLS 


C 


~") 


BRADFORD,  ENG. 


s 
s 
s 
s 
s 
s 


Ik  Velvets,  black  and  colored,  17/18  in.,  32  in. 

Ik  Velours,  black,  32  in. 

Ik  Mirror  Velvets,  colored. 

Ik  Collar  Velvets,  21  in. 

Ik  Millinery  and  Dress  Plush. 

Ik  Fancy  Embossed  Velvets. 

Ik  Seals,  Lisreine,  Rainproofs,  etc. 


To  be  had  of  all  leading  Wholesale 
Dry  Goods  and  Millinery  Houses. 


PLACE  ORDERS  EARLY 

and  save  advanced  prices. 


t 

i 
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" ROOSTER 
BRAND" 

Always  on  the  hustle  for 
"gilt  edge"  trade. 


We  make  the  most  reliable 


SHIRTS 
OVERALLS 

JACKETS 

Working  Garments  PAN  FS 

Football  and  Hockey  Suits,  Fancy  Vests, 


Etc.,  Etc. 


Ladies'  Tailor-Made  Skirts. 

Crepons,  Serges,  Cheviots,  Sicilians,  Lustres,  etc.,  etc. 
Perfeot-fitting,  Genteel  Garments. 


ROBERT  C.  WILKINS  -  Montreal. 

N.B.— The  "Roosters"  will  be  after  you  shortly  for  Spring  1900. 
The  line  is  Excellent,  Gentlemen,  Excellent  !  ! 


Frederick  Wyld,      Andrew  Darling,      A.  W.  Grasett,      R.  D.  Malcolm, 

President.  Vice-President.  Director.  Secretary- 


Hosiery  and  Smallwares 


DEPARTMENT. 


Flannelette  Embroideries. 


Fabric  Gloves. 


Underwear. 


New    Patterns ;     White    on 

Pink,    White  on  Sky,   White 

on  Grey,  White  on  Scarlet,  and  White  on  Cream,  in  all  prices. 

Black  Cashmere  Gloves  with  self  and  fancy  points; 
also  Black  with  White  Points,  four  pearl  buttons: 
Black,  White,  and  Fancy  Ringwood  Gloves,  in  ladies'  and  children's. 

Ladies'  and  Children's  Vests  and  Drawers,  in  Ribbed 
Union,  Ribbed  Wool,  and  Flat  Goods,  in  Natural  Wool. 
Stock  complete  in  all  sizes,  at  all  prices. 


Men's  Furnishings 

DEPARTMENT. 


Cotton  and  Wool  Fleece-Lined,  in  Jaeger 
and  Blue  Colors. 

Black,  Heather,  and  Grey  Wool  Socks.    Full 
Range  Black  Cashmere,  popular  prices. 

Fancy,  Black  Wool,  and  Cash- 
mere Gloves  and  Mitts,  Lined 

and  Unlined  Gloves,  Mocha,  Cape,  etc.     Special  line  Heavy 

Lined  Mitts,  one  finger. 


Men's  Underwear. 
Men's  Half-Hose. 
Men's  Gloves  and  Mitts 
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Do  Not  Order  Prints 


UNTIL   YOU   SEE  OUR    RANOL   FOR 


SPRING  1900 


THE    LARGEST   EVER  SHOWN 
THE    BEST  VALUES  IN  THE  MARKET 
THE    NEWEST   DESIGNS 

DO  NOT  BUY 

UNTIL  YOU  SEE 

THE  BEST 


S.  6REENSHIELDS,  SON  &  CO 

MONTREAL,  and  VANCOUVER,  B.C. 
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PREPARE   FOR  THE  WET  WEATHER. 


SHOWERPROOF  CLOAKS  and  MANTLES  are  rain 

resisting  yet  porous,  with  a  perfect 

Natural  Ventilation. 


THEY    NEVER    SMELL   OR    BECOME    HARD. 


• 
• 


JAMES  JOHNSTON  &  CO. 


Importers 


MONTREAL. 


We   are    to   the   front,  as  usual,  in  all 

DEPARTMENTS. 

VVWVWWW^  'VVWVWWVWV  WX/WVVVWWV^\AM.VW 

Specially  so  in  all  the  latest  designs  in  Black  and  Colored 
DRESS  GOODS,  Silks,  Ribbons  and  Trimmings,  Hosiery  and  Gloves, 
Smallwares  and  Notions,  Laces,  White  Goods,  etc.,  and  a  full  line  of 
Staples.  Our  Handkerchief  Department  is  better  than  ever.  It  will 
pay  you  to  see  our  line  before  buying. 

Our  stock  is  at  the  present,  as  in  the  past,  the  best  assorted  Dry 
Goods  Stock  in  the  Dominion. 


Letter  Orders  have  prompt  and 
careful  attention. 


James  Johnston  &  Co. 
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K.  Ishikawa  &  Co 

24  Wellington  Street  West,    TORONTO 


c 


Our  Spring 
Collection  of 


_J 


Silks 


for  Season  of  1900 


r 


French  Silks: 


Printed  Foulard 
Printed    Liberty    Satin 
Printed  Habutai 
Printed  Pongee 
Printed  Surah 
Colored   Liberty    Satin 
Lyons  Dyed  Habutai 


THESE  GOODS  ARE  PRINTED  OR  DYED 
IN  LYONS,  FRANCE 


Japan  Silks: 

Colored  Habutai 
Fancy  Kaiki 
Crystal  Corded  Silks 
Corded  Taffeta 
Corded  Satin 
Striped  and  Plaid  Silks 


Our  Travellers  are  now  on  their  usual  routes 
with  complete  lines  of  samples  <&  <£  «£  «£  *£ 


THE  -.-  DRY  -:-  GOODS  -:-  REVIEW 


The  Penman  Manufacturing  Co. 


Limited 


Manufacturers  of 


KNITTED 
GOODS 


of  all  descriptions 


INCLUDING 


Ladies'    and    Gentlemen's   Underwear    in 
Cotton  and  Wool,  Hosiery,  etc. 


Head  Offices 


Mills  at 


PARIS,  ONT. 


Tnorold, 
Coaticook   and 
Port  Dover. 


SELLING    AGENTS: 


D.  Morrice,  Sons  &  CO.,    Montreal  and  Toronto. 


( \ 
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I  W.  GRANDA6E  &  CO.,  Limited 


t 


SB    5 


"""*:< 


P 


LOW  ROYD  &  BROWN  ROYD  DYEWORKS 

Bradford,    England, 

DYERS,  BLEACHERS,  AND  FINISHERS  of  all  classes  of  PIECE  GOODS  AND  COTTON  YARNS 


t 

V- 


\\ 


S 


THE  ABOVE   FIRM   MAKE  A  SPECIALTY  OF 

Mercerised  Cotton  Sateens,  Brocades,  etc. 

To  ensure  having  the  most  perfect    imitation  of  Silk.    Importers  and 
Retailers  should  insist  on  seeing  the  following  Stamp  on  all  such  goods: 


l^-jS^g^gW^aKeKS^ 


w 


o 


SyirKESSE. 


1 

s 

°  ( 


0  DYED    BY  <$3 


BRADFORD. 


^i'A^ttMjMilM^^ 
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WATER   LANE   DYEWORKS,    BRADFORD,  ENGLAND. 

The 


Patent  Permanent  Silk  Finish 


ON. 


By  Her  Majesty's  Royal  Letters  Patent 
JVos.  16,746  and  if, 16   . 


Cotton  Italians  and  Linings. 

The  Superiority  of  Goods  finished  by  this  method  is  in 

ist. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock,  thus 

making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 
5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guaranteed 

unalterable. 
6th.— The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 
7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets,  etc  , 

whilst  the  strength,  brilliance,  and  permanence  of  the  finish  makes  it  of  special  value 

for  Dress  Foundations  and  Linings. 

Goods  finished  by  this  process  are  absolutely  cheaper  than  in  ordinary  finish,  as  the 
extra  cost  of  finishing  is  far  more  than  met  by  the  improved  value  and  appearance  and 
greatly  increased  wearing  qualities  of  the  cloth. 

CAUTION.  — In  order  to  secure  the  genuine  finish,  see  that  every  piece  is 
stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are  already 
being  offered. 

PATTERNS    WILL    BE    SENT    ON    APPLICATION. 


Dyed  and  Finished 
only  by 


GEORGE  ARMITAGE,  Limited 


To  whom  the  Canadian  WATER  LANE  DYEWORKS, 

rights  of  the  above  patents  nr»»PNf-/Nnpk      rfcl/M    .  .,n 

have  been  assigned  BRADFORD,    ENGLAND. 
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PATON'S 

ALLOA 

KNITTING 

WOOLS 


of  Genuine  SCOTCH   Manufacture. 
Uniform  in  quality  and  finish,   and 

CAN  BE   RELIED  ON 

to  give  maximum  satisfaction 
in   Knitting  and  Wear. 


MAKERS- 


John  Paton,  Son  &  Co.,    Alloa,  Scotland 

Agent  for  Canada— 

PHILIP   DE   GRUCHY 


Who  holds  Stock. 


26  and  28  St.  Sulpice  St..  MONTREAL 


Foster  &  Clay 


Scotch  Fingerings, 
Shetland,  Andalusian, 
Petticoat,  Vest  and 
Shawl  Wools.  t^de 

Cable  Cord  and  Soft 
Knitting  Worsteds. 


WOOLS  MADE  SPECIALLY  FOR 

HOSIERY  AND  GLOVE  MANUFACTURERS. 


mi  •  kflrii 


H0LLINGS  MILLS,  S0WERBY  BRIDGE,  ENGLAND. 


Agent  for  Canada  : 


Wholesale  Trade  only  supplied. 


JOHN  BARRETT,  12S^Shola9  Montreal 


S> 


ti& 


'S 


GlOv 


Dent,  Allcroft  &  Co. 


GLOVE    MANUFACTURERS 


^ 


LONDON  :    97  Wood  St. 

NEW  YORK  :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin   Dressing  Yard:  OTTIGNIES,   Belgium 


Agents  in  Canada  : 


J.  T.  DONNELLY  &  CO., 


20  Lemoine  Stree 

r 


MONTREAL 
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SPRING  1900. 

Our  travellers  are  now  on  their  respective 
routes  with  the  finest  collection  of  Ladies'  and 
Children's  Jackets,  Suits  and  Capes  ever 
shown  in  Canada.  "Over  450  Styles."  In 
addition,  we  carry  a  very  large  range  of  samples  of 
German  Hosiery  and  Gloves,  English,  Ger= 
man  and  French  Laces  and  Curtains,  all 
direct  from  the  manufacturers. 

J.  E.  SNIDER  &  CO. 

5  KING  ST.  WEST,        -        TORONTO 


Mantles, 


Costumes, 
Skirts,  etc. 


Canadian  Buyers  will  always  find  the  very  latest 
Novelties  in  Ladies'  and  Children's 

SKIRTS,  BLOUSES,  JACKETS, 

MACKINTOSHES,  CAPES,  etc.,  etc. 

in  our  showrooms.  Special  attention  is  being  givan  to  the  require- 
ments of  the  Canadian  Trade,  and  we  will  be  glad  to  show  our 
samples,  and  learn  your  needs. 

CORBY,  PALMER  &  STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  Eng. 


WREYFORD  &  CO. 

ROMAINE   BUILDING,    King  Street  West 
(Between   Bay  and   York 

Wholesale  Men's  Furnishings  and  Underwear 

DR.  JAEGER'S  SANITARY  WOOLEN  SPECIALTIES. 


DOMINION  AGENTS 


IV  COO      Ot      WWia     Manufacturers 
LONDON,  ENG. 

High-class     Hats    and    Caps, 
Ladies'  Walking  Hats. 


Young  &  Rochester 


Manufacturers 


Shirts,  Collars,  Dressing  Gowns, 
Neckwear 

"Military"  Red  the  new  shade. 


SPRING  SAMPLES  NOW   READY. 


PewDy's  Kid  Gloves. 


Latest  Styles, 
Latest  Shades, 
Best  Qualities, 
Fresh  Stock, 

■Ty*  Combine  to  make  these  gloves  the  best 
in  the  market.  Stock  of  leading  lines 
always   on    hand. 

All  orders  will  receive  prompt  and  careful  attention. 

$.  flreensbields,  Son  *  Co. 

Agents  for  EMIL  PEWNY  &  CO., 
GRENOBLE,  FRANCE. 


SYDNEY  and  MELBOURNE, 
AUSTRALIA. 

Kaye  Fielding  &  Co. 


Moore  Street, 


SYDNEY. 


Manufacturers'  Agents  and  Indent  Merchants. 
Bankers,  Commercial  Banking  Co  ,  of  Sydney,  Limited. 


4 
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We  are  prepared  to  handle  with  advantage  : 


c 


Galateas, 

Denims, 

Shirtings, 

Cottonades, 

Sheetings, 


I 

Flannelettes, 

Flannels,  i 

Underwear,  { 

Drillings,  I 

Linens,  • 


Coatings,  Worsteds,  Woolens.      ? 

CORRESPONDENCE  INVITED. 
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TO 

THE 
FRONT. 


:<r. 


mm 
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Louis  Hermsdorfs  Fast  Black 

has  forced  its  way  to  the  front  year  after  year, 
until  to-day  it  is  the  favorite  everywhere. 


It  has  never  been   more   popular 
than  it  is  at  present 


The  Orders  of 
the  Retail  Houses 
show  it. 


Remember *  rrite  ;t  in  the  rder  •&* 

that    every    pair    ot   lm-  Q^  ^SLet/ 

ported  black  hosiery  is  to  bear  the  stamp, 


AMERICAN 
BUREAU   OF 
LOUIS   HERMSDORF, 

78-80  Walker  St., 
N.  Y. 


-& 


XHUA 


LOUIS  HERMSDORF, 

Chemnitz, 
Saxony,  Germany. 


10 
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Cor.  Bay  and  Wellington  Sts 


TORONTO 


Cold 


...and... 


Goods 


Knitted  Wool  Goods 

Cashmere  and  Wool  Hose 

Warm  Gloves  and  Mitts 

Arctic  Underwear 

Two  special  lines  of  Men's 

Ribbed  and  Fancy  Striped  Underwear 
15%  below  regular  price. 


FLEECED  COTTON   HOSE  and   HALF-HOSE. 

OVERCOATINGS,  comprising  the  latest  designs  in  WHIPCORDS, 
COVERTS,  CHEVIOTS,  MELTONS,  BEAVERS,  LLAMAS,  etc. 

WATERPROOF  GARMENTS  and   UMBRELLAS. 

Four  different   qualities    of   WHITE   and    GREY    BLANKETS  in  all 
weights. 

HORSE   BLANKETS  from  the   LOWEST  quality  to  the  BEST. 


Our  stock  of  these  lines  is  at  present  very  complete,  and  orders  forwarded  at  once 
through  our  travellers  or  by  letter  will  be  filled  promptly. 


38£  *j& 
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PROGRESSIVE   STOREKEEPING. 

A    MONTHLY    ARTICLE   ON   THE    PROPER    MANAGEMENT,  SYSTEM,   ETC.,  OF    AN    UP-TO-DATE 

RETAIL    BUSINESS. 
Specially  written  tor  The  Dbk  Da  i;i  u   u  By  Chas.  F.  Jones,  New  York. 


A  New  Line 
Each  Week. 


It  is  a  great  thing  for  any  dry  goods  store  to 
get  the  reputation  of  always  having  something 
new  on  hand  in  the  way  of  new  styles,  new 
fabrics,  etc. 

It  is  advantageous,  if  possible,  to  be  always  receiving  something 
new  and  different  from  what  you  have  in  stock,  even  if  the  goods 
are  received  in  small  quantities. 

I  once  knew  of  a  store  which  made  its  entire  reputation  (and 
finally  grew  to  be  quite  a  success),  from  the  fact  that  every  Wed- 
nesday morning  some  new  line  of  goods  was  shown.  The  proprietor 
of  the  store  made  it  a  business  to  order  something  fresh  and  nice 
every  week  in  first  one  line  and  then  another  ;  possibly  each  week 
receiving  only  one  or  two  d  fferent  things  at  the  most.  He  made 
it  a  point  that  every  week  there  should  be  something  new  to  show 
the  customers,  even  if  he  had  to  keep  some  of  the  goods  received 
the  week  before,  done  up  in  the  original  packages,  until  the  follow- 
ing Wednesday,  when  he  wished  to  open  and  display  them. 

The  people  in  the  city  in  which  the  store  was  located  grew  to 
look  for  this  as  a  regular  feature.  Every  week  they  expected  that 
there  would  be  something  new  at  the  store,  and  they  always  came 
in  crowds  to  see  the  new  thing,  whatever  it  was,  and  to  buy. 

As  the  dry  goods  stores  of  to-day  handle  so  many  different 
kinds  of  goods,  this  is  a  much  easier  thing  to  do  than  in  a  store 
where  only  one  or  two  kinds  of  merchandise  are  carried.  For 
instance,  one  week  you  may  open  up  a  fresh  shipment  of  fans,  the 
next  week,  a  fresh  shipment  of  dress  goods,  etc.,  taking  in  each 
stock,  one  at  a  time. 


Remember  the 
Accessories. 


Did   you  ever  sit  down  and   think  when    you 
sold  the  dress  goods  for  a  dress,  whether  your 
clerks  also  sold  the  other  articles  which  would 
be  needed  in  making  up  the  garment  ? 

I  noticed  a  lady  not  long  since  who  bought  her  dress  goods  in 
one  store  and  then  went  across  the  street  to  buy  the  linings  and 
trimmings.  Someone  asked  her,  in  surprise,  why  she  did  not  buy 
all  the  items  at  the  store  in  which  she  bought  her  dress  goods,  and 
she  replied  :  "  Why,  I  never  thought  of  it."  She  had  evidently 
been  in  the  habit  of  buying  her  trimmings  and  linings  at  this  par- 
ticular store,  and  it  never  once  occurred  to  her  that  she  might  ge 


the  same  things  with  the  dress  goods  without  the  trouble  and  waste 
of  time  of  going  elsewhere. 

Now,  if  the  clerk  who  waited  on  her  for  the  dress  goods  sug- 
gested in  a  pleasant  way,  that,  possibly,  she  might  want  something 
else  to  go  with  the  dress  goods,  and  mentioned  over  the  necessary 
articles  which  the  store  carried  to  complete  the  costume,  he  might 
have  made  an  extra  sale,  which,  under  the  circumstances,  this 
house  lost.  In  the  very  largest  stores  in  great  cities  it  is  some- 
times almost  impossible  for  the  clerks  to  always  mention  to  dress 
goods  buyers  that  the  other  necessary  requisites  for  the  dress  were 
to  be  had  in  the  same  house,  but,  in  most  medium-sized  places, 
and,  in  fact,  in  the  majority  of  dry  goods  stores  in  the  country, 
this  plan  of  selling  goods  by  special  mention  will  work  to  great 
advantage. 

It  is  always  well  for  the  dress  goods  clerks  to  have  some  very 
definite  idea  in  their  minds  as  to  just  what  articles  are  necessary 
to  be  used  in  making  up  the  costumes.  The  purchasers  of  dress 
goods  very  often  do  not  know  themselves  just  what  they  will  need, 
and  will  probably  depend  upon  their  dressmakers  to  purchase  the 
findings,  etc.,  for  them.  If  the  dress  goods  clerk,  or  someone  else 
in  the  store,  is  well  posted  on  this  subject,  and  will  use  his 
knowledge  for  the  benefit  of  the  customer,  it  will  very  often  lead  to 
a  profitable  sale,  which  is  now  being  lost. 


Misapplied 
Humor. 


It  is  a  very  bad  practice,  which  is  persisted  in 
by  some  illnatured  clerks,  to  make  side 
remarks  about  customers  to  whom  they  have 
just  failed  to  make  a  sale.  This  is  one  of  the  evil  practices  which 
will  be  more  disastrous  than  any  other  form  of  discourtesy  that  could 
be  offered  the  customer.  No  matter  how  cranky  a  "  looker  "  may 
be,  or  how  much  trouble  she  may  have  caused  the  clerk,  it  is  the 
salesman's  duty,  in  every  case,  to  try  to  have  the  customer  leave 
with  a  favorable  impression  rather  than  with  a  bad  one. 

Some  clerks,  very  thoughtlessly,  will  make  the  remark,  after  a 
customer  has  left  them  :  "  Well,  I  didn't  think  she  was  going  to 
buy,  anyhow.''  Such  remarks  are,  nine  times  out  of  ten,  over- 
heard by  the  customer,  or,  if  they  are  not  heard  by  the  person 
about  whom  they  are  made,  they  are  many  times  heard  by  other 
customers,  who  know  that  the  clerk  would  probably  say  the  same 
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PROGRESSIVE    STOREKEEPING     Continued. 

things  about  them.  This  is  a  practice  which  cannot  be  too  greatly 
condemned,  and  one  which  the  dry  goods  merchant  should  use  every 
means  in  his  power  to  utterly  root  out  of  his  business.  It  is  true 
that  shoppers  are  very  often  unreasonable,  and  very  often  cause  an 
unreasonable  amount  of  trouble,  but  what  are  the  clerks  employed 
for  if  not  to  go  to  any  trouble  necessary  to  please  the  pations  of 
the  store  ? 

Another  remark  which  a  clerk  has  been  heard  to  make  when 
the  customer,  in  leaving,  stated  that  she  would  probably  call  again, 
was  to  this  effect:  "All  right,  I'll  put  it  down  on  the  slate." 
This  is  a  very  insulting  remark,  and  is  just  the  same  as  if  a 
customer  were  told  that  she  was  lying  when  she  said  that  she 
intended  to  come  again.  Any  salesmen  or  saleswomen  who  wish 
to  make  anything  out  of  themselves,  or  wish  to  be  thought  well  of, 
either  by  their  fellow  clerks,  their  emplo>ers,  or  by  people  in 
general,  will  avoid  all  discourtesy  of  every  kind,  particularly  cast- 
ing such  slurs  as  these  upon  persons  whom  they  have  failed  to  please. 
It  ought  to  be  rather  a  source  of  mortification  and  disappointment 
to  a  clerk  that  the  customer  should  leave  without  purchasing,  and 
a  regret  that  they  have  not  succeeded  in  pleasing,  if  there  is  to  be 
any  feeling  at  all  in  the  matter. 

_,      _  ,  The  system  of  giving  cash   rewards   to  clerks 

The  System  of  ,.  ...         f         ,  ..    .  . 

_       .  ,    n         j  who  sell  certain  lines  of   goods  is  one  that  is 

Special    Rewards.  .,.._, 

very  generally  practised  in  the  dry  goods  stores 

of  the  United  States.       A  certain  line  of  goods  which   may  not  be 

selling  just  as  rapidly  as  it  ought  is  marked  with  a  premium.     That 

is,  the  clerk  who  makes  a  sale  off  of  this  piece  of  goods  is  allowed 

a  cash  prize  of  so  much  a  yard,  or  so  much  a  piece  in  making  the 

sale.      This  is  a  spur  to   the   clerk  to  extra  endeavor  to  try  to 

dispose  of  the  goods. 

There  have  been  a  great  many  criticisms  of  late  years  for  and 
against  such  a  system  ;  some  persons  urging  that  it  is  the  only 
way  possible  in  which  old  or  slow-selling  goods  could  be  worked 
off,  while  others  urge  that  it  is  not  an  honest  practice  either  to  the 
salespeople  or  to  the  customers,  in  that  it  causes  the  salespeople  to 
neglect  other  lines  and  devote  themselves  entirely  to  shoving  these 
undesirable  goods  ;  and  that  it  also  frequently  leads  to  selling  the 
customers  something  which  they  do  not  want. 

This  system  is  possibly  one  of  the  best  which  has  yet  been 
devised  to  accomplish  the  end  for  which  It  is  intended,  but  still  it  is 
not  as  equitable  a  one,  either  for  the  house,  the  salesman,  or  the 
customer,  as  the  one  which  might  be  put  in  practice  after  the 
following  plan  : 

There  is  a  certain  large  department  store  which  every  Monday 
morning  has  the  head  of  each  stock  go  through  the  department  and 
pick  out  all  the  goods  which  need  pushing.  These  goods,  or 
samples  of  them,  are  laid  out  on  the  counters  and  the  manager  or 
someone  else  in  authority  passes  around  and  inspects  the  goods 
and  allots  to  each  salesperson  a  certain  portion  of  these  goods 
upon  which  they  are  to  make  special  endeavors  during  the  week  to 
effect  a  sale.  Each  salesperson  is  then  required  to  make  a 
memorandum  of  just  what  goods  have  been  allotted  to  them  as 
specials. 

During  the  week  each  sale  that  is  made  on  these  lines  must  have 
the  sale  ticket  marked  with  the  word  "special,"  and  at  the  end  of 
the  week  each  salesperson  is  required  to  furnish  a  summary  of 
about  how  many  specials  of  each  class  he  has  sold.  The  office 
keeps  a  record,  in  a  book  designed  for  the  purpose,  of  all  the 
specials  which  each  salesperson  has  received  instructions  to  sell  and 
on  which  they  have  succeeded  in  effecting  a  sale.  Upon  this 
record,  which  very  accurately  shows  what  endeavors,  or  rather  what 
successes  the  clerks  have  made  in  disposing  of  specials,  the  stand- 
ing of  the  clerk  in  the  store  is  determined.     The  clerk  who  desires 


promotion  or  an  increase  of  salary  must  show  a  good  record  in 
selling  specials. 

This  method  not  only  spurs  the  clerk  to  sell  the  goods  as  rapidly 
as  possible,  but  at  the  same  time  it  does  not  put  any  unnecessary 
expense  upon  the  firm  and  allows  them  to  give  the  customers  the 
benefit  of  any  reduction  which  they  may -make,  rather  than  allowing 
a  premium  to  the  salesperson,  as  is  common  in  the  P.  M.  system. 
I  do  not  claim  for  this  special  system  that  it  is  per- 
fect in  every  particular,  or  that  in  all  cases  it  will  take  the  place  of 
P.M.'s,  but  in  many  instances  it  can  be  used  to  much  greater 
advantage,  and  it  certainly  is  free  from  all  the  disadvantages  which 
are  attached  to  the  plan  of  making  the  clerks  interested  in  a  money 
way  in  the  sales  which  they  may  make. 

The  greatest  objection  which  I  can  see  to  the  P.M.  system  is 
that  it  must  be  kept  absolutely  secret  from  the  customer.  No 
lady  is  apt  to  be  very  well  pleased  if  she  finds  out  at  the  time,  or 
afterwards,  that  she  had  purchased  goods  on  which  the  store  had 
offered  a  premium  to  the  clerk  for  selling.  She  is  liable  to  think 
that  the  firm  are  trying  to  sell  her  something  which  is  not  desirable. 

Again,  it  very  frequently  happens  in  a  house  that  refunds  money 
or  has  a  credit  system  that  goods  are  sold  and  the  P.M.  is 
paid  to  the  clerk,  but  the  goods  are  afterwards  returned  to  stock. 
This  gives  the  clerk  the  benefit  of  the  sale,  without  the  firm  deriving 
any  advantage  from  it.  In  this  special  system  it  cuts  no  figure 
whether  the  goods  are  afterwards  returned  and  credited  or  not,  as 
all  that  is  desired  is  to  see  that  the  salespeople  have  done  their  duty 
in  selling  the  goods. 


THE  TRANSPORTATION   QUESTION. 

One  of  The  Review's  recent  visitors  was  Mr.  A.  M.  Payne, 
Canadian  representative  of  Faudel,  Phillips  &  Sons,  London,  Eng., 
who  has  traveled  nearly  all  the  way  by  wetter  from  the  Old  Country  to 
Toronto.  He  was  much  impressed  by  the  facilities  for  navigation 
afforded  by  the  portions  of  our  canal  system  which  were  seen  by  him 
for  the  first  time.  In  the  course  of  conversation,  our  visitor,  who  has 
made  the  transportation  question  a  sort  of  bobby,  propounded  the 
rather  bold  idea  that  the  time  was  ripe  for  a  bounty  on  Canadian  im- 
pcrts  and  exports  between  Canada  and  Europe  when  carried  by  exclu- 
sively Canadian  routes.  Most  Canadians  would  regard  a  ten  years' 
annual  subsidy  of  #750,000  for  a  fast  Atlantic  service  as  a  sufficient 
step  in  this  direction,  but,  in  the  event  of  further  delay  with  this 
long  talked-of  project,  such  a  proposition  seems  worthy  of  some  con- 
sideration. There  can  be  no  question  as  to  the  humiliation  to 
Canada's  interests  involved  in  the  fact  that,  in  spite  of  the  vast 
sums  lavished  in  canals  and  railways  within  the  Dominion,  such  a 
preponderance  of  the  carrying  trade  of  the  country  should  be  so 
manipulated  as  to  give  the  go-by  to  our  national  highways. 
Whether  the  pseudo  dollar  and  cent  view  of  this  matter  should 
outweigh  the  Canada  first  aspect  of  the  case  is  possibly  an  open 
question.  As  each  successive  season  rolls  on  it  is  becoming  more 
evident  that  the  shipping  and  mercantile  interests  in  our  Winter 
Atlantic  ports  are  beginning  to  be  much  embittered  at  the  turn  affairs 
have  taken  in  stifling  their  progress  by  diverting  across  the 
border  the  transportation  business  for  which  the  Canadian  tax- 
payer has  bled  so  freely. 


CUSTOMS  DECISIONS. 

The  Board  of  Customs  at  Ottawa  have  given  decisions  as  to 
rates  of  duty  in  the  following  cases  :  Cotton  sail,  duck,  white,  grey, 
when  to  be  used  for  boats'  and  ships'  sails,  12%  per  cent.;  fur 
tails  (being  fur  twisted  in  imitation  of  natural  fur  tails),  15  per 
cent.;  for  skins,  wholly  or  partially  dressed,  not  provided  for  in  the 
free  list,  and  sewn  only  into  plates,  without  being  fashioned,  lined, 
or  otherwise  advanced  in  manufacture,  15  per  cent. 
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OUR  TRAVELLERS  ARE  OUT 

ON  THE  SORTING  TRIP. 

We  have  several  new  ranges  of  Black  Dress  Goods 
to  show  you. 

ALSO 

something    new    in    low    priced    Checks    and    Stripes    in 
coloured  Dress  Goods. 

We  have  a  large  range  of  Costume  Cloths  and  some 
Costume  Tweeds  at  old  prices,  secure  them  while  they  last. 

Do  not  be  afraid  to  buy  ahead,  trade  prospects 
warrant  you  doing  so. 

Our  Travellers  have  samples  with  them  for  many 
lines  of  goods  for  Spring  1900  that  you  should  place 
orders  for  at  once. 

We  bought  early,  placing  large  orders  to  get  the 
lowest  prices  possible. 

You  can  profit  by  this  by  ordering  now. 


BROPHY,  CAINS  &  CO. 

23  St.  Helen  Street,  MOMTPFAI 
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WINDOW  AND  STORE  DECORATING.       ^ 

Conducted  for  The  Review  by  H.   Hollingsworth,  an  Expert  Window  Artist 


To  Dry  Goods  Review  Readers. — We  shall  be  glad  to 
receive  photographs  and  descriptions  of  window  displays  that  have 
attracted  special  attention  in  their  own  localities,  and  which  would 
be  considered  helpful  to  trimmers  generally.  Any  inquiries  or 
questions  on  the  subject  of  window  dressing  will  be  answered 
cheerfully,  and  any  information  given  that  may  be  desired  by 
readers.  Queries  should  be  addressed:  "Window  Dressing 
Department." 


N 


ABOUT  BACKGROUNDS. 
O  matter  how  artistic  a  window  display  may  be,  it  loses  half 
its  effect  if  not  suitably  backed. 
The  background  affords  relief  to  the  trim,  and  is  as  necessary 


excellent  and  necessary  thing,  no  doubt,  but  the  up-to-date  store 
window  is  too  valuable  to  be  reserved  entirely  for  such  purposes. 
If  the  only  means  of  obtaining  light  is  from  the  show-windows  the 
merchant  will  find  it  much  cheaper  to  illuminate  the  store  by  arti- 
ficial means  than  by  giving  up  his  best  advertising  medium  for  so 
trivial  a  purpose. 

With  some  lines  of  goods  a  compromise  may  be  effected  by 
boxing  the  window  half-way  up  and  using  the  remainder  for  lighting 
purposes. 

Jewelry,  crockery,  notions,  drugs,  glassware,  millinery  and 
shoes  may  be  well  arranged  in  such  a  window,  but  the  most 
successful  merchants  use  the  entire  window  for  selling  purposes  and 
resort  to  other  means  for  lighting  the  store. 


A    BOOT    AND    SHOE    DISPLAY. 


as  the  scenery  to  a  stage-setting  or  the  sky-line  to  a  landscape.  It 
completes  your  picture  and  frequently  attracts  the  eye  sooner  than 
the  goods  themselves.  Therefore,  too  much  attention  cannot  be 
given  to  backgrounds. 

The  subject  naturally  leads  one  to  a  consideration  of  proper 
methods  of  boxing  a  window,  for,  without  a  substantial  framework, 
it  is  impossible  to  produce  good  backgrounds. 

Many  merchants  object  to  any  boxing  whatever,  claiming  that 
it  shuts  out  the  light  from  the  interior  and  arguing  that  the  principal 
object  of  the  window  is  to  give  light  to   the  store.     Light  is  an 


Many  merchants  in  large  cities  have  their  windows  backed  with 
hardwood  finished  off  elaborately  with  panelings,  mirrors,  etc, 
and  as  handsomely  finished  as  a  piece  of  fine  cabinet  work. 
Thousands  of  dollars  they  spend  in  this  manner,  but  these  mer- 
chants are  very  short-sighted  and  the  result  has  been  eminently 
disappointing. 

One  merchant  said  (a  few  months  ago),  "  We've  graduated  from 
cheesecloth  backgrounds,  they're  a.  back  number  now.  Look  at 
our  handsome  panels  and  mirrors,  they're  so  much  richer  than 
your  old  cloth  backings."     A  few  days  ago  I  noticed  the  windows 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


1., 


were  puffed  and  draped  in  cheesecloth,  etc.,  and  found  on  inquiry 
that  the  reason  for  coming  back  to  cheesecloth,  etc.,  was  that 
people  were  tired  of  looking  at  the  same  panneled  background 
time  after  time.  If  they  had  not  made  a  change  the  passers-by 
would  in  time  pass  it  without  a  glance. 

The  trims  must  have  constant  changes  in  backgrounds,  other- 
wise the  results  will  not  be  satifactory.  The  best  way  to  box  a 
window  is  to  build  a  solid  back  and  sides  of  one  inch  boarding, 
with  a  door  at  one  corner  large  enough  to  admit  the  usual  mer- 
chandise shown.  As  to  roofing  it,  that  is  a  matter  of  opinion.  I 
prefer  the  solid  roof  when  circumstances  permit. 

CHKESECLOTII 
has  been  in  use  for  a  long  time,  and  still  continues  to  be  the  best 
material  for  puffing,  draping  and  pleating  windows  with.  Its 
advantages  are  that  it  is  to  be  had  in  all  shades,  is  easily  worked, 
and  is  cheap.  Its  disadvantages  are  that  in  most  colors  it  fades 
quickly,  and,  unless  used  with  care  and  artistically  draped,  it  is  too 
coarse  to  use  as  a  foil  for  rich  goods.  The  most  sensible  material 
for  backing  when  rich  goods  are  being  shown,  is  plush  or 
upholstery  materials  or  heavy  dress  goods.  These  hang  in  rich 
folds,  do  not  fade  (in  most  cases)  or  wrinkle,  they  show  no  pin 
marks,  and  may  be  put  back  in  stock  after  using  and  sold  at  their 
original  prices.  In  other  words,  there  is  no  loss  in  using  a  better 
material,  and,  therefore,  no  expense  if  it  is  kept  in  stock  for  sale. 
The  most  important  point  in  backgrounds  is  the  blending  of  colors. 

A  SHOE  DISPLAY. 
The  Review  has  been  requested  by  a  reader  of  its  columns  to 
insert   a   shoe  display.      The   illustration    is   a  good  shoe-selling 


window,  and,  while  it  may  be  a  little  too  large  for  some  houses,  it 
can  be  carried  out  on  a  smaller  scale.  A  few  Autumn  leaves 
scattered  throughout  a  Fall  show  display  heighten  the  effect 
greatly.      Kvery  boot  should  have  a  neat  price  card  attached. 

The  Review  requests  correspondence  on  the  subject  of  window- 
dressing,  and  if  any  of  its  readers  would  like  any  particular 
display  illustrated,  pertaining  to  almost  any  line  of  goods,  Tiik 
REVIEW  will  be  pleased  to  find  an  illustration  of  same  and  repro- 
duce it.  We  also  solicit  criticism  on  any  of  the  articles  written 
under  the  heading  of  "  Window  and  Store  Decorating,"  so  that 
we  may  correct  and  better  any  particular  point. 

One  of  the  hits  of  the  season  was  made  by  a  shrewd  boot  and 
shoe  dealer  on  Yonge  street,  Toronto.  His  window  is  a  small  one, 
not  over  three  feet  deep  and  four  feet  wide.  The  back  of  it  is  a 
mirror  ;  the  inside  is  finished  with  old  gold  felt.  I'late  glass  gives 
a  view  from  the  other  side  and  the  front  of  the  small  display  made 
within.  On  the  floor  of  the  window,  covered  with  felt  similar  to 
that  on  the  wall,  were  arranged  seven  pairs  of  boots.  In  the  fore- 
ground, a  pair  of  stout  walking  boots  with  rubber  soles  were 
arranged  to  show  the  sole  of  one  boot  and  the  upper  of  its  mate. 
Beside  them,  a  card  about  8x6  inches  bore  the  statement : 
"  These  soles  don't  slip  on  the  slippery  banana  peel."  Instead  of 
writing  the  word  "  banana,"  a  space  had  been  cut  out  of  the  card- 
board of  sufficient  size  to  hang  a  banana  by  small  ribbons.  The 
same  idea  was  carried  out  with  the  other  six  pairs  of  shoes.  The 
cards  were  :  "  '  Lettuce  '  show  you  these  boots  at  $5  "  ;  "A  '  pear  ' 
of  these  elegant  shoes  for  $3.50"  ;  "  'Beet'  these  for  $4 — impos- 
sible !  "  ;  "A  'peach'  of  a  shoe,  $4  for  two"  ;  "No  'corns' 
where  these  boots  are  worn — S3. 50"  ;  "We'd  like  to  'cabbage' 
your  order  for  these  boots  for  $5." 


KNOX,  MORGAN  &  CO. 


...W 


HOLESALE 

DRY  GOODS 


Hamilton,  Ont. 


Sha  wis 
Sha  wis 
Sha  wis 
Shawls 
Sha  wis 
Shawls 


Sha  wis 


Special  Offerings  this 
month. 


KNITTED   SHAWLS,  at   $4.00,  $7.00  and  $9.00  per  doz., 

in  Cardinal,   Pink,   Cream,   Grey,    Black. 


>    QUEENSLAND  WRAPS,  at  $1.00  and  $1.25,  two  s* 


ecial 
Sel  lers. 


BLACK    MELTON   SHAWLS,  at  55c,  75c.  and  90c. 

VELVET   and  REVERSIBLE,  at  65c,  $1  25,   $1.50,  $1.65 
and  $2.25. 

DOUBLE   LONGS,    at    $2.25,    $3.00    and    $4.00,  m  Green  and 

Red   Clans,   also  Greys,   Assorted  Tape  and   Fancy   Borders. 


Let  us  send  you  a  small  sample  lot  to  select  from.  Our  styles  and  values  are  right. 

We  have  special  makers  on  these  goods,  and   for  the  past   two  seasons  our  trade  in  Shawls  has  been 
phenomenal. 

A  SHARE  OF  YOUR  TRADE  SOLICITED. 


II) 


THE  -:-  DRY  -:-  GOODS  -;-  REVIEW 


PLANS     FOR     BUILDING     A     NEW     STORE, 

Hints  and  Suggestions  which   Merchants  May  Copy  or  Adapt. 


Writtan    for   The    Dry   Goods    Review,    with    Specially    Drawn    Plarjs    by   J.  C.  A. 

Heriot,  of  Messrs.  Macvicar  &  Heriot,  Architects,  Montreal. 

THE  former  articles  have  been  devoted  to  the  plan  of  a  building 
situated  at  the  corner  formed  by  the  intersection  of  two 
streets.  The  same  plan  can  easily  be  adapted  to  the  requirements 
of  any  detached  building. 

But,  it  is  when  we  come  to  those  stores  that  are  situated  in 
blocks,  which  is  the  case  generally  with  buildings  devoted  to  such 
purposes  in  cities  and  towns,  that  we  find  some  difficulties  to  con- 
tend with  in  adapting  the  space  at  our  disposal  to  the  demands  of 
the  problem  to  be  solved. 

It  will  be  readily  seen  that  the  most  essential  thing  to  be  con- 
sidered in  the  store  that  has  only  its  front  and  rear  exposed  to  the 
outside  view  is  the  question  of  light.  The  difficulties  to  contend 
with  increase  and  decrease  in  proportion  to  the  relation  of  depth 
to  frontage.  In  the  majority  of  cases  the  average  street  front  is 
from  25  to  30  feet,  and  the  depth  varies  somewhat  according  to 
localities. 

In  the  problem  under  consideration,  the  building  on  the  ground 
floor  has  practically  only  two  side  walls,  the  front  being  one  large 
window,  and  the  rear  wall  is  also  generally  pretty  well  filled  with 
window  openings.  The  front  of  the  building  will  consist  of  a  mass 
of  wall  for  the  upper  storeys  and  great  void  on  the  ground  floor. 
As  light  is  what  is  required,  and  plenty  of  show-window  besides, 
the  only  visible  supports  are  at  each  side  of  the  front,  at  the  point 
where  the  division  walls  mark  the  distinction  between  the  differ- 
ent properties. 

Now  that  steel  has  entered  to  such  an  extent  into  building  con- 
struction, the  difficulties  of  carrying  walls  without  piers  have  been 
completely  overcome.  In  a  frontage  of  30  feet,  the  only  apparent 
support  will  be  the  pier  formed  by  the  division  walls,  and  it  is  often 
constructed  with  steel  columns  and  cased  with  wood  or  metal.  At 
each  side  of  the  doorway,  which  we  will  suppose  is  in  the  centre, 
will  be  two  small  steel  columns  to  support  the  beams  carrying  the 
wall  above.  The  rest  of  the  space  is,  therefore,  available  for  glass. 
In  the  latest  style  of  work,  there  is  little  or  no  woodwork  used  in 
the  form  of  sash,  the  glass  being  fitted  into  a  frame  at  the  top  and 
bottom  and  fastened  at  the  angles  where  the  pieces  come  together 
by  means  of  clamps,  as  shown  in  sketch. 

The  upper  portion  for  a  depth  of  several  feet  in  height  can 
be  fitted  with  Luxfer  prisms,  which  have  already  been  referred 
to.  These  diffuse  the  light,  and,  at  the  same  time,  reflect  it  so  that 
it  can  be  thrown  for  a  very  considerable  distance.  It  will  be  safe  to 
say  that,  with  windows  at  front  and  rear,  having  the  upper  portions 
fitted  with  prisms,  the  light  will  be  sufficient  in  all  cases,  except 
where  the  depth  of  the  building  is  greatly  in  excess  of  its  frontage. 
In  such  cases,  it  will  be  necessary  to  resort  to  skylights  or  light- 
wells.  , 

In  regard  to  laying  out  the  interior,  the  same  general  principles 
apply  in  the  present  case  as  for  the  former  problems. 

It  will  be  necessary,  of  course,  where  the  building  is  deep  and 
narrow,  to  confine  the  arrangement  of  the  fittings,  such  as  shelves 
and  counters,  to  the  side  walls,  leaving  the  space  for  the  public  in 
the  centre.  If  there  are  several  floors  in  use,  the  staircase  should 
be  placed  near  the  centre,  with  the  elevator  convenient  of  access, 
but,  as  before  stated,  not  too  close  to  the  staircase. 

The  plan  accompanying  this  article  shows  a  suggestion  for  the 
treatment  of  a  store  plan  on  a  lot  of  25  or  30  feet  in  width,  this  being 


the  average  width  of  smaller  stores  in  cities  and  towns.  Of  course, 
the  smaller  stores,  such  as,  for  instance,  the  one  shown  in  the 
sketch,  are,  as  a  rule,  devoted  to  one  line  of  trade,  and  two  floors 
will  be  the  most  that  are  occupied  for  such  stores. 

There  are  a  great  many  stores  that  with  slight  alterations  can  be 
brought  up  to  modern  requirements,  but  the  nature  of  the  alter- 
ations depend  largely  upon  the  lequirements.  The  suggestions 
that  have  been  offered  in   these  articles  could    be  followed  more 

Lane. 


3Uou/  wmciauj 


Lift" 

CouaHf 

Por>ck. 

L 

U 

d 

11! 
0 

u 

• 

0 

} 

1] 
t 

) 

0 

i 

> 

i 

n 

n 

111 

i 

n 

<J) 

5 

1 

U 



if) 

P 

Wjl--. 

• 

<l 

HI 

d 

0 

I 

(A 

1 

0 
XI 

if) 

1 

1? 

if! 

i 

t 

d 

c 

I 

■) 

3 

(U 

a 

(1 

'•  J 

( 

n 

A 

U 

(1 

if) 

3>»^otJ^    UJi  rxc*-&U-r 


d-< 
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In  the  United  States  the  S*  H*  &  M*  Bias  Velveteen 
Skirt  Bindings  have  attained  a  larger  sale  than  all 
other  Skirt  Bindings  taken  together.     .     .     . 


WHY? 


Because  they  are  made  from  Velveteen  woven  expressly  for  the  purpose,  are  cut 
on  a  true  bias,  and  are  put  up  ready  for  use  at  a  price  which  is  cheaper  to  the 
consumer  and  more  profitable  to  the  merchant. 

There  is  no  reason  why  Canadian  Merchants  should  not  find  as  ready  sale  for 
the  s.H.aM.  Bias  Velveteen  Skirt  Bindings  as  their  U.  S.  brothers,  and  we  call 
attention  to  the  several  lines  which  we  carry  in  stock  at  our  warehouse  in  Toronto. 

•s.H.&M."  stamped  on  the  back  is  a  guarantee  of  quality. 


S.H.&M.  REDFERN  Bias  Corded 
Velvet,  l)4=in.  wide. 

S.H.&M.  BELLE  Plain  Velveteen, 
1^-in.  wide. 


S.H.&M.  PRIDE  Plain  Velveteen, 
\%=\r\.  wide 

S.H.&M.  WATERPROOF 
CORD  EDGE. 


The  STEWART,  HOWE  &  MAY  CO. 

Originators  and  Manufacturers  of  S.H.&M.  Skirt  Bindings 

Manchester,  Eng.  24  fronFst_  wesr>     Toronto,  Out. 
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PLANS   FOR    BUILDING     Continued. 

or  less  in  making  alterations,  subject,  of  course,  to  the  modifications 
determined  by  the  requirements  of  each  individual  case. 

It  would  hardly  do  to  end  these  short  articles  without  saying  a 
little  about  the  important  matter  of  heating,  although  the  average 
businessman  is  more  familiar  with  this  subject  than  the  questions 
that  have  already  been  discussed. 

The  system  of  heating  to  be  adopted  depends,  to  a  great  extent, 
upon  the  climate.  In  those  latitudes  where  the  Winters  are  pretty 
severe,  steam  and  hoj  water  have  given  the  greatest  satisfaction. 
In  moderately-sized  structures  the  hot-water  system  works  well,  but 
in  large  buildings  steam  of  late  has  taken  the  place  to  a  great 
extent  of  the  former. 

It  is  very  desirable  in  large  stores,  where  there  are  often  a  great 
number  of  people  congregated  together,  to  give  particular  attention 
in  the  matter  of  ventilation,  and  for  this  purpose  fresh-air  inlets 
should  be  placed  in  the  side-walls  about  ten  or  twelve  feet  from  the 
floor,  and  the  foul-air  outlets  should  be  in  the  floor  or  in  the  wall 
near  the  floor  level.  Of  course,  it  will  be  necessary  to  have  the 
fresh  air  warmed  in  cold  weather,  and  for  this  purpose  it  must  be 
brought  in  over  pipes  heated  by  steam  or  hot  water,  as  the  case 
may  be. 

In  the  smaller  stores,  where  the  hot-air  system  is  used,  the  fresh 
air  can  be  brought  in  as  above  suggested,  that  is,  by  placing  the 
inlets,  we  will  say,  in  the  four  corners  of  the  room  to  be  heated. 
The  foul  air  registers  should  be  in  the  floor,  and  from  one  to  two 
registers  will  be  sufficient. 

In  the  case  of  very  large  stores,  the  following  suggestions  might 
be  followed  :  The  thickness  of  the  flooring  should  be  increased  to 
about  12  inches,  and  a  complete  system  of  horizontal  flues  carried 
around  in  this  space,  a  portion  of  them  being  used  for  discharging 
fresh  air  at  the  proper  temperature  through  the  ceiling  into  the  rooms 
to  be  heated,  the  other  portion  to  be  used  for  the  removal  of  foul  air 
at  the  floor  level.  Each  department  should  be  provided  with  its  own 
users  ;  the  air  should  be  warmed,  by  means  of  exhaust  steam,  in 
one  large  central  coil,  and  forced  through  the  store  by  means  of  a 
fan  run  by  a  steam-engine,  so  arranged  as  to  give  a  very  wide 
range  of  speed,  since  there  are  times  when  the  flow  of  air  must  be 
very  greatly  increased,  in  order  to  keep  the  store  in  a  proper  con- 
dition. The  exhaust  system  should  also  be  handled  by  means  of 
a  steam  fan.  Direct  radiation  should  be  used  in  the  toilet,  with 
exhaust  flues  and  fans  for  removing  the  foul  air,  and  direct  radia- 
tion should  also  be  used  in  and  around  the  vestibules.  In  general, 
there  should  be  One  exhaust  and  one  heating  outlet  for  each  200 
square  feet  of  floor  area,  but  better  results  would  be  secured  by 
putting  one  for  each  1 50  square  feet. 

In  conclusion,  it  is  hoped  that,  while  these  few  short  articles 
have  not  dealt  fully  with  many  details  connected  with  the  subject 
of  store  planning,  some  suggestions  have  been  offered  that  may  be 
of  assistance  to  some  business  man  in  solving  the  problems  he  may 
have  to  deal  with  at  times,  always  bearing  in  mind  that  no  definite 
rules  can  be  laid  down  for  his  guidance,  owing  to  the  necessity  of 
studying  the  requirements  of  each  problem  separately. 


BRIEF  NEWS  OF  TRADE  CHANGES. 


IN    ALL   THE    1'KOVINCKS. 


HAVE    REMOVED. 

Boulter  &  Stewart,  manufacturers  of  all  kinds  of  ladies'  and 
children's  ready  to- wear  garments,  have  again  been  compelled  to 
enlarge  their  premises.  They  have  taken  the  four  storey  building 
at  13  Front  street  west,  which  they  have  had  fitted  up  in  the  most 
improved  manner  for  the  turning  out  in  first-class  style  of  the  lines 
they  manufacture.  They  devote  the  first  floor  to  their  offices  and 
sample-rooms,  the  whole  being  generously  illuminated  with  clusters 
of  electric  lights,  A  visit  to  their  new  premises  will  be  a  treat  to 
any  buyer. 


C.  S.   Purdy,  general  merchant,   Great  Shemogue,  N.B.,  has 
been  succeeded  by  Purdy  Bros, 

A.  W.  Hay,  general  merchant,   Lower  Woodstock,  N.B.,  has 
been  succeeded  by  D.  W.  Matheson  &  Co. 

The    Coaticook     Woollen    Mill   Co.,    Coaticook,    Que.,    have 
dissolved,  and  Philip  H.  Armitage  has  registered  as  proprietor. 

James  McNab,  dry  goods  dealer  and  milliner,  Dartmouth,  N.S., 
is  advertising  his  business  for  sale. 

M.  Anderson,  general  merchant,   Shedden,  Ont.,  has  sold  out 
to  C.  L.  Stafford,  who  takes  possession  on  October  1. 

Gray  &  Parker  have  opened  a  dry  goods  store  in  Simcoe,  Ont. 

V.  &  F.  McKibbon  have  started  as  dry  goods  dealers  and  milli- 
ners in  Simcoe,  Ont. 

Temple  &  Bolton,    general  merchants,   Napinka,   Man.,  have 
dissolved.     W.  H.  Bolton  continues. 

Wiebe  Bros.,  general  merchants,  Rosenfeldt,  Man.,  have  sold 
out  to  L.  Goldstein. 

Alex.  Russell,  general  merchant,  Belwood,  Ont.,  has  removed 
to  Elora. 

P.  J.  Murray,  general  merchant,  Hickson,  Ont.,  has  sold  out  to 
T.  J.  Loveys,  who  takes  possession  on  November  1,  1899. 

The  McGregor  Manufacturing  Co.,  clothiers,  St.  Thomas,  Ont., 
have  been  burned  out  ;  insured. 

Broderick  &  Son,  merchant  tailors  and  men's  furnishers,   St. 
Thomas,  Ont.,  have  suffered  slight  damage  by  fire  and  water. 

Cousins  &    Wilson  have    commenced   as    general     tailors    in 
Montreal. 

Cardinal  &  Co.,  tailors,  Montreal,  have  dissolved. 

Copartnership  has  been  registered  by  Jas.  E.   Roy  only  under 
the  style  of  George  T.  Smith,  dry  goods  dealer,  Halifax. 

John  Watt,  of  John  Watt  &  Son,  merchant  tailors,  Hamilton,  is 
dead. 

H.  S.  Bowden  has  started  in  business  as  dry  goods  dealer  in 
Pembroke,  Ont. 

Baird  Bros.,  dry  goods  dealers,  Smith's  Falls,  have  removed  to 
Brockville. 

Larocque  &  Lefebvre  have  opened  a  men's  furnishings  store  in 
Montreal. 

Lounsburg  &  Porter  have  opened  out  as  general  merchants  in 
Woodstock,  N.B. 

Hemenway  &   Co.,  general  merchants,  Carman,   Man.,    have 
admitted  J.  M.  Walker. 

Laurin  &  Smith,  general  merchants,  Pointe  Gatineau,  Que.,  have 
sold  out  their  dry  goods  stock. 


The  Bruce  Manufacturing  Company  are  showing  a  very  fine 
assortment  of  tarns  for  children.  Ox-blood  colored  leather  makes 
a  very  pretty  article.  Duck  in  all  colors,  soft  and  wire,  and  also 
with  ornamental  braiding  ;  crash,  both  wire  and  soft,  combination 
linen  and  felt,  and  velveteen  with  gold  and  silver  braids  over  the 
top,  are  some  of  the  taking  lines  which  they  are  sending  out.  An 
exceedingly  pretty  tarn  is  the  "  Scottish  Queen  " — all  velvet,  with 
a  tartan  underbnm.  The  addition  of  a  feather  gives  quite  a  stylish 
appearance.  The  goods  most  sought  for  are  likely  to  be  in  ducks, 
crash  and  linen,  as  this  has  been  the  American  style  lately.  Soft 
pique  tarns  are  made  with  separate  lining  and  band,  so  that  the 
cap  can  be  washed  without  injury.  Wire  crown  felt,  with  star 
underbrim,  is  selling  well  ;  also  tarns  with  anchor  on  underbrim, 
gold  and  silver  braid  and  buttons  on  top,  with  large  pompom. 
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Mclntyre,  Son  &  Co. 


♦ 
♦ 

♦ 
♦ 
♦ 

♦ 
♦ 


Importers  of  Dry  Goods  and 
Manufacturers'  Agents. 


13  Victoria  Square, 

©^MONTREAL 


/VM^WVWW%\%V1V\%V%%VW%VWV%1 


Dress  Goods 

The    latest    novelties    for   autumn. 

Linens 

The  most  complete  assortment   in 
the   Dominion. 

Smallwares 

A    large    variety     from    the    most 
reliable  makers. 

Silks 

High-class  novelties.   New  Shades. 

Best  made 
in  France. 


Velvets  and 
Velveteens 

Black  and  colors. 

Linings 

Ferguson's    Percalines  and  linings 
are  the  best. 

riuslinsand 
White  Goods 

a  specialty. 


Best  sold 
in  Canada. 


♦ 

X 

♦ 
♦ 

♦ 
♦ 
♦ 

♦ 

♦ 
♦ 

♦ 

♦ 
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Careful  attention  given  to  Letter  Orders. 


TORONTO    OFFICE  : 

25  COLBORNE  STREET. 


WINNIPEG    OFFK'V 


McINTYRE  BLOCK. 
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Hat,  Cap  and 


_y 


Fur  Trade. 


> 


The  Spring 
Straw  Trade. 


Satisfactory  reports  continue  to  be  made  of  the 
hat  trade,  both  in  retail  and  wholesale  circles. 
The  retailers  are  now  placing  Spring  orders, 
and  the  indications  are  that  they  are  going  to  be  larger  than  last 
year.     The  wholesale  houses  report  the  sorting  trade  quite  good. 

The  Spring  samples  of  straw  hats  are  now  on  view.  There  is  a 
large  range  this  year,  especially  in  ladies'  goods.  The  English 
boaters  are  shown  in  rustic  and  fine  braids,  white,  mixtures  and 
combinations,  trimmed  with  ribbons  and  fancy  bands.  These  will 
retail  from  25c.  up.  There  are  also  some  very  nice  things  in  straw 
rough-riders,  plain  and  fancy  straws,  tartan  trimmed  and  quills. 
In  this  line  there  are  goods  to  retail  from  50c.  up. 

Men's  straw  hats  show  again  a  large  proportion  of  rustic  straws, 
but  the  tendency  in  the  city  trade  is  believed  to  be  towards  fine 
braids  again.  The  full  range  of  English  golf  caps  combine  some 
very  natty  things  for  the  men's  trade,  although  there  is  seldom 
much  change  in  English  goods  of  this  class.  The  Canadian-made 
golf  caps  are  shown  with  peaks  and  braids,  while  some  are  lined 
with  the  new  mercerized  cottons,  which  are  now  made  so  much  to 
resemble  silk  effect. 

A  novelty  is  a  blue  yachting  cap,  the  under  body  of  crash  with 
a  cloth  cover,  so  that,  by  removing  the  cover,  the  cap  can  be  worn 
in  either  cool  or  hot  weather.     It  retails  for  75c. 

In  tarns,  there  are  some  pretty  things  in  colored  pique  combina- 
tions. Some  fancy  silk  caps  with  flannelette  backs  are  among  the 
novelties  of  the  season. 


_.         m     u  1 »»  This   past   Summer,  the  habit  of  men  going 

The  "  No  Hat  L       *\  J    .   '      .  L  .      J    s      6 

^  about  day  and  night  without  any  headgear  at 

all  was  noticeable  both  at  Canadian  and 
United  States  Summer  resorts  and  watering  places.  It  is  a  silly 
fad,  a  passing  fancy  which  can  never  spread  to  any  extent,  although 
it  seems  to  have  got  as  far  as  England,  a  London  correspondent 
having  observed  that,  at  a  recent  masculine  function  in  the 
evening,  the  men  came  hatless  and  overcoatless.  It  was  a  hot 
Summer  in  England  this  year,  which  may  account  for  the  vagaries 
of  a  few  men.  On  this  continent,  however,  the  Summer  weather 
was,  as  a  general  thing,  cooler  than  usual,  so  that  the  "no  hat" 
man  could  have  his  fling  without  much  danger  of  a  stroke.  The 
average  Summer  sun  on  this  continent  does  not  permit  of  bare 
heads,  so  the  chances  are  against  the  continuance  of  the  practice. 


Hat   Trade 
Notes. 


The  demand  for  silk  hats  is  reported  better  by 
manufacturers  than  at  any  time  during  the  past 
five    years,  indicating  better    times   and    the 
disposition  to  dress  accordingly. 

The  Hat  Review  records  that  the  import  of  English  felt  hats 

into  the  United  States  has  declined  in  the  following  scale ;    1895, 


19,500  dozen;    1896,  20,100  dozen;   1897,   8,700  dozen;   1898, 
3,500  dozen. 

James  Coristine  &  Co.,  Limited,  Montreal,  are  out  with  a  hand- 
some catalogue  of  high-grade  furs.  If  you  have  not  received  one, 
write. 

The  novelty  hat  brush  is  going  to  be  quite  a  striking  feature  of 
the  hat  trade  next  year.  It  is  a  small  brush,  with  a  straight  alumi- 
num handle,  which  can  be  carried  inside  the  hat,  and  is  intended 
for  dealers  to  present  to  their  valued  customers  free.  As  it  is  a 
nice-looking  article  and  cleans  the  hat,  it  would  be  appreciated. 
A.  A.  Allan  &  Co.,  of  Toronto,  are  handling  this  novelty. 


The  Fur 
Trade  Booms. 


The  advance  in  the  price  of  skins  and  the  large 
orders  placed  for  furs  with  importers  and 
manufacturers  make  the  situation  in  Canada  an 
interesting  one  this  season.  Skins,  since  March,  have  gone  up  in 
price  from  15  to  50  per  cent,  and  the  supplies  on  hand  have  about 
come  to  an  end.  The  demand  has  been  so  exceptional  that  no 
impoiter  could  be  blamed  for  not  providing  beforehand,  and  the 
fact  seems  to  be  that  there  are  more  orders  than  goods  to  fill  them. 
Even  the  commonest  grades  of  skins  have  much  advanced  in  price  ; 
grey  lambs  have  gone  about  40  per  cent,  in  advance  ;  Persian 
lambs  about  10  per  cent.,  while,  as  to  the  finer  goods,  it  is  hard  to 
state  exactly  what  the  advance  may  be,  the  furs  being  no  longer  in 
first  hands,  but  being  held  by  those  who  may,  under  existing  con- 
ditions, put  their  own  prices  on  them.  The  fur  manufacturers  in 
Canada  also  find  labor  hard  to  get,  so  that  dealers  who  are  dis- 
appointed in  getting  supplies  may  be  sure  they  are  not  the  only 
people  caught  short. 

There  is  no  doubt  that  the  dealer  who  has  been  in  the  habit  of 
making  complaints,  or  whose  claims  are  unreasonable,  will  not  get 
as  much  satisfaction  in  the  present  situation,  when  goods  are  hard 
to  get,  as  when  he  could  dictate  terms. 

From  New  York  the  news  comes,  according  to  Cloaks  and 
Furs,  that  a  certain  scarcity  in  some  domestic  and  imported  special- 
ties has  developed,  and  prices  for  those  articles  have  about  doubled 
over  early  figures.  Some  of  the  furs,  says  the  same  authority, 
which  have  been  dead  or  neglected  for  years  are  likely  to  be  taken 
up  when  every  other  article  has  reached  a  high  latitude,  with  this 
inevitable  result  that  those  holders  who  have  paid  storage  and  icing 
charges  for  a  number  of  years  will  take  advantage  of  the  first  rise 
in  price,  and  just  about  the  time  when  their  last  skins  are  sold  the 
inevitable  rise  will  find  them  bemoaning  their  hard  luck. 


According  to  Pacific  Coast  advices  the  Behring 
Sea  sealers  are  not  having  a  very  good  season. 
One  vessel  has  returned  to  Victoria  with  only 
54  skins  to  show  for  a  Summer's  work,     Owing  to  desertion  of  the 


The   Seal 
Catch. 
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A.  A.  ALLAN  &  CO. 


Wholesale  Manufacturers 


i 


and 


HATS 
CAPS 
i  FURS 

LARGE    PREPARATIONS    FOR     THE 

FALL  AND  WINTER  TRADE  OF  1899. 

Our  specialties  in  English  Hats  are    "  Wakefields," 

"Sackvilles,"  "Leslies,"  "Starlite,"  "Fxcelsiop."  These 

names  are  a  guarantee  for  excellence  of  quality  and  nobby 
design.  Mail  orders  will  receive  prompt  attention.  Inspection 
invited.         .......... 

51  Bay  Street,  Toronto. 


"Maritime" 


Wrappers 


Special  Patterns  and  Designs 
for  the  Sorting  Season. 

Quick  Deliveries  Assured, 

TRY  US. 


The  Maritime  Wrapper  Co.,  Limited 

WOODSTOCK,    N.B. 

Ontario  Agent :  J.  H.  Parkhill,  46  Toronto  Arcade, 
TORONTO. 


ARE  YOU  *  &  & 
INTERESTED  IN 


Hats? 


Note  that  our  representative  will   call  upon  you 
this  month  with 

Spring 
Samples 


Without  exception  this  comprises  the 

CHOICEST  RANGE 

LARGEST  ASSORTMENT 

BEST  VALUES  we  have  ever  submitted  to  the  Canadian  Trade. 


Tames  Coristine  &  Co. 

^^  ■     IMITCn 


LIMITED. 


mporters  and  Manufacturers  of 

Hats,  Caps  and  Straw  Goods. 


469  to  475  St.  Paul  St.. 

MONTREAL 
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HATS    AND    CAPS- Continued. 

crew,  and  from  other  causes,  this  vessel  had  an  exceptionally   poor 
catch.     The  catches  of  such  vessels  as  this  sealer  fell  in   with  are 

thus  reported  : 

Skins. 

August     4 — Penelope 28 

August     8 — San  Diego 280 

August     8 — Beatrice 178 

August  11 — Ainoka 411 

August  12 — Arietis  480 

August  12 — Dora  Sieward 475 

August  25 — Victoria 77° 

August  25 — Hatzic  650 

No  seizures  or  accidents  to  the  fleet  are  reported.      Owing  to  the 

proposed  Quebec  Treaty  having  failed,  the  absolute  closing  of  the 

Behiing  Sea  waters  to  independent  sealers  is  indefinitely  postponed. 

_.  .        .    _  A  window  of  hats  must  be  arranged  with  some 

Trimming  a  ,,.,.,  ,•    • 

Hat  Window  attention  to  taste  and  skill  to  have  any  distinc- 

tion at  all.  Many  displays  are  just  common- 
place. The  hats  are  there,  that  is  all  you  can  say  of  the  window. 
By  devoting  some  pains  to  the  work,  however,  a  good  general 
effect  can  be  secured.  Writing  in  Gibson's  Haberdasher,  G.  D. 
Harding,  of  Hawes',  New  York,  has  some  advice  which  is  to  the 
point.  Reflected  light  from  across  the  street  often  causes  difficulty 
with  the  display,  and  a  remedy  for  this,  he  says,  is  "in  the  pulling 
down  my  window  shades  half  way  from  the  top.  Hats  do  not 
need  a  brilliant  light,  and  thus  the  half-light  my  windows  get  with 
the  lowered  shades  answers  admirably  for  any  display.  In  fact, 
the  subdued  light  suggested  is  better  in  every  way  for  the  exhibi- 
tion of  hats  of  several  different  shades,  and  it  is  decidedly  more 
agreeable  to  the  eyes  of  the  chance  observer  outside,  and  he  is  the 
man  you  are  after.  If  you  can  attract  many  people  to  your 
windows  and  induce  some  to  enter  the  store,  you  have  accomplished 
the  result  for  which  thousands  of  window-dressers  are  striving. 

"  It  has  been  found  that  cheesecloth  makes  a  good  bottom  for 
a  display  window,  and  any  color  can  be  selected  to  suit  the  dresser. 
But  the  choice  of  color  should  be  carefully  made  with  a  view  of 
harmonizing  the  general  tendency  of  shade  in  the  goods  shown.  I 
have  used  white  or  cream  color  for  the  bottom  and  bright  red  for 
the  sides,  and  with  excellent  effect.  The  ordinary  upright  indi- 
vidual metal  display  stands  may  be  readily  utilized  for  a  hat 
window.  A  heavy  plate-glass  plaque  may  be  laid  upon  the  stands, 
here  and  there,  for  gloves  and  the  like. 

"  A  well-epuipped  dresser  will  study  the  situation  to  the  end  that 
the  principal  hat  is  so  placed  that  it  will  catch  the  eye  of  the  passing 
man  fully  fifteen  feet  away.  Place  but  few  hats  in  the  window — 
half  a  dozen  may  be  sufficient  in  most  cases,  and  when  only  three 
or  four  are  shown  the  very  prominence  of  these  few  units  causes 
them  to  become  all  the  more  attractive.  One  hat  in  a  big  window 
will  draw  a  crowd  all  day  long,  but  I  do  not  advise  going  to  that 
extreme. 

"Of  course,  every  hat  window  should  have  a  back  mirror  of  the 
very  best  plate  glass  whose  edges  may  be  concealed  with  cheese 
cloth  or  whatever  material  is  used  in  backing  and  grounding  the 
space.  At  least  one  hat  should  be  so  placed  that  it  can  be  seen 
from  three  directions,  while  the  mirror  will  help  out  the  rear  view. 

"  Two  or  three  canes  or  umbrellas  or  crop  sticks  or  golf  sticks, 
tied  with  a  ribbon,  often  help  to  give  effectiveness  to  a  window. 
Several  golf  caps  can  be  used  to  fill  with  excellent  results. 

"  Never  place  one  hat  on  another,  as  the  effective  display  of 
both  is  immediately  destroyed  thereby. 

"I  will  admit  that  it  is  more  difficult  to  make  a  strong  window 
with  six  or  eight  hats  than  with  fifty,  but,  by  perseverence,  it  will 
be  found  that  half  a  dozen  units  can  be  readily  manipulated  and 
will  be  more  satisfactory  than  ten  times  that  number. 

"  Change  the  dressing  of  the  window  every  day,  or  at  least 
some  part  of  it.     This  is  important." 


The 


® 


Bishop 


NATURAL  LEATHER 


Fur  Robes  -  Coats 


FOR  1899 


are  guaranteed  to  be  the  best  goods,  for  the  money, 
in  the  world.  Similar  goods  are  made  from  skins 
that  come  off  from  the  same  animals,  but  all  skins 
used  by  The  Bishop  Company  are  Indian  tanned 
or  dressed  by  a  process  similar  to  the  old  Buffalo 
dressing  and  used  only  by  The  Bishop  Company. 

All  our  dyed  skins  are  dyed  by  a  process  known 
only  to  ourselves,  which  absolutely  does  no  injury 
to  the  fur  or  leather.  The  natural  color  and  dyed 
skins  used  by  The  Bishop  Company  in  manufactur- 
ing robes  and  coats  will  retain  their  strength,  soft- 
ness and  pliability  for  a  lifetime,  and  will  be  just 
as  good  at  the  end  of  twenty-five  years  as  they  are 
when  first  prepared.  The  fur,  in  time,  with  hard 
usage,  may  wear  off,  but  the  leather  will  last,  prac- 
tically, forever. 

There  are  no  robes  or  coats  in  the  world  made 
from  these  skins  which  have  these  advantages, 
except  those  manufactured  by  The  Bishop  Com- 
pany. If  you  want  the  best  article  for  the  money 
that  can  be  found  in  this  or  any  other  country,  buy 
only  the  Bishop  goods  and  be  sure  their  name  on 
silk  label  is  found  on  the  article  you  purchase, 
whether  robe  or  coat. 


These  goods  are  for  sale  by  all  the  leading 
jobbers  of  Canada  and  the  United  States. 


The 


|.  H.  BISHOP  CO. 


SANDWICH,  ONT.,  CANADA. 
WYANDOTTE,  MICH.,  U.S.A. 
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FOR  XMAS  1899  and  NEW  YEAR  1900  TRADE 


The  Morse  &  Kaley  Mfg.  Co.'s 

GOODS  HAVE  NO  SUPERIOR. 

The    leading  jobbers   of    British    Columbia,    Manitoba,    Ontario,    Quebec 
and  Maritime  Provinces  carry  stock.       Ask  for 

Morse  dc  Kaley  SHcoton 
Morse  <£  Kaley  Silcoton  Embroidery 
Morse  <2  Kaley  Turkey- Red  Embroidery 
Morse  &  Kaley  Knitting  Cotton 

Victoria  Crochet  Thread,  etc.,  etc. 

Robert  Henderson  &  Co. 


DRY  GOODS  COMMISSION  MERCHANTS. 


181  and   183  McGill  St.,  MONTREAL. 


Don't  Lose  Your  Head 

Because  Times 
are  Good 


1 


•  •  • 


THE  temptation,  with  business  booming,  is  to  be  indifferent  to 
the   small    economies   that    make    for   complete   success    in 
business. 

Don't    neglect    the   goods    on    your   shelves  that    are    now 

unsalable  because  shelf-worn,  faded  or  off-color.  They    can    be 

made  to  represent  gold  dollars  to  you,  if  you  send  them  to  these 
works  to  be  dyed  and  finished. 

We  excel  in  the  cleaning  and  dyeing  of  feathers  and  plumes, 
and  make  thousands  of  dollars  for  the  merchants  of  Canada  every 
year.     You  are  sure  to  be  satisfied  with  our  work. 


WRITE   FOR   BOOKLET  AHD   TERVS. 


R.  PARKER  &  CO., 


DYERS  AISD  FINISHERS. 


HEAD  OFFICE  AND  WORKS. 
787-791    Yonoc    St.,     TOROSTO. 
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f  Carpets,  Curtains  and  Upholstery. 


RUGS?:THAT  [WON'T  BURN. 

PROF.  THOMAS  B.  STEELMAN,  of  Stevens  Institute, 
Hoboken,  has  been  making  some  experiments,  says  The 
Carpet  Journal,  recently  along  the  line  of  chemically  treating  wood, 
draperies  and  rugs,  so  that  they  will  resist  combustion.  In  one  of 
his  experiments,  he  soaked  a  lot  of  chemically-prepared  shavings 
in  alcohol  and  then  applied  a  match  to  it.  The  alcohol  at  once 
blazed  up,  and  the  shavings  were  immediately  in  the  midst  of  a 
fierce  fire.  When  the  alcohol  had  been  consumed,  the  shavings 
were  left  unscathed.  Two  blocks  of  wood,  one  in  its  natural  state 
and  the  other  fireproofed,  were  thrust  in  the  flames.  The  natural 
wood  quickly  burned  up,  while  the  fireproof  stick  smoked  a  little 
but  refused  to  take  fire. 

Prof.  Steelman  has  had  equal  success  in  his  treatment  of 
draperies  and  rugs,  and  claims  that  this  treatment  daes  not  affect 
the  decorative  qualities  of  the  articles  in  question. 


A  REMEDY  FOR  CARPET  BUGS. 

A  preparation  which  is  said  to  be  always  fatal  to  carpet  bugs  is 
made,  according  to  a  correspondent  of  The  Carpet  Trade  Review, 
as  follows  :  Mix  one  ounce  chloride  zinc,  one  ounce  alum,  three 
ounces  salt,  two  quarts  water  ;  let  stand  over  night  in  covered 
vessel.  In  the  morning  pour  into  another  vessel  without  the 
sediment.  Dilute  with  two  quarts  water  and  apply  by  sprinkling 
carpet,  about  a  foot  in  width,  as  bugs  seldom  get  farther  from  the 
wall  than  that  distance.  I  use  a  small  whiskbroom  to  sprinkle  with. 
The  mixture  will  not  stain  the  most  delicate  colors. 

Winter  clothing  wrapped  in  paper  that  has  been  previously 
sprinkled  is  safe  from  the  ravages  of  the  little  pest.  I  believe  any 
remedy  must  be  used  year  after  year  to  be  effectual.  I  am  sure 
that  the  housekeepers  who  do  their  cleaning  in  March  and  April 
fail  to  find  the  bugs  that  come  later.  Closets  gone  through  in  July, 
on  a  warm,  sunny  day,  will  hardly  be  troubled  with  bugs.  The 
zinc  is  a  poison,  and  must  be  kept  out  of  reach  of  children. 


THE  MAKING  OF  JAPANESE  RUGS. 
The  materials  used  in  making  Japanese  rugs  are  hemp,  jute, 
cotton,  wool  and  silk,  the  two  latter  separately  and  in  combination. 
They  are  made  on  upright  hand-looms,  which  vary  from  3  to  24 
feet  in  width.  The  pattern  is  worked  from  the  front.  This  is 
largely  a  "home"  industry,  there  being  no  large  factories,  only 
one  or  two  employing  more  than  100  hands  each.  Kobe  is  the 
centre  of  the  rug- making  district.  In  the  neighborhood  of  Osoka 
and  Hiogo  there  are  some  2,oco  establishments,  which  employed 
in  1896  about  13,000  females  and  5,000  males,  and  produced 
some  3,000,000  square  yards  of  rugs,  at  prices  ranging  from  6j4  to 
20  sen  (i>£d.  to  5d.)  per  square  foot.  The  countries  from  which 
Japan  imports  hemp  and  flax  for  making  rugs  are  the  Philippine 
Islands,  British  India,  China  and  Great  Britain. 

CLEANING  CURTAINS. 
It  always  pays  to  have  a  frame  of  light  wooden  strips  to  dry 
curtains  on.  It  should  be  the  exact  size  of  the  curtains,  so  that 
they  may  be  stretched  on  it  when  wet  and  dried  in  this  way.  Tack 
a  strip  of  strong  cloth  on  all  sides  of  the  frame,  and  pin  the  curtains 
evenly  to  this  strip  at  the  bottom,  top,  and  sides.     Or  they  may  be 


basted  to  it,  though  this  is  more  trouble. 
Almost  any  variety  of  curtain  can  be  washed 
by  the  method  given,  says  The  Carpet  Trade 
Review. 

Before  touching  the  curtains,  make  a 
strong  soapsuds  of  hot  water,  in  which  a 
tablespoonful  of  borax  has  been  dissolved  for 
every  gallon  of  water  and  half  a  bar  of  soap  shaved  and  melted  for 
every  tubful  of  water.  Put  the  curtains  in  this  water.  Souse  them 
up  and  down,  and  them  soak,  well  covered,  over  night.  The  next 
morning  examine  them,  put  them  through  a  wringer,  and  throw 
them  into  fresh  soapsuds.  Souse  them  repeatedly,  and  scald  them 
in  a  clothes  boiler,  and  rinse  them  as  carefully  as  possible  in  two 
or  three  rinsing  waters.  If  they  are  white,  blue  them  a  little,  but 
bleach  them  by  laying  them  on  the  frames  on  the  grass.  If  they 
are  creamy  in  color,  dry  them  in  the  house,  and  use  a  few  table- 
spoonfuls  of  strong  coffee  to  preserve  the  yellow  tint. 


THE  CARPET  INDUSTRY  IN  CANADA. 

By  Mr.  James  P.  Murray,  Toronto. 
(Concluded.  1 


Artistic 
Designing. 


The  foregoing  remarks  on  designing  for  carpets 
enforce  the  thought  of  the  value  in  designing 
in  a  general  way.  Ornament  is  the  result  of 
designing.  Selecting  a  design  should  bring  forth  the  individuality 
of  the  chooser,  as  it  does  in  the  selection  of  poets,  painters  and 
authors.  Individuality  is  shown  in  our  homes,  many  of  which 
would  be  more  harmonious  if  the  taste  of  the  home-maker  remained 
true  to  itself,  but  fashion  and  friends  interfere,  frequently  ending  in 
the  worst  combination  of  ideas  and  designs. 

In  a  short  article  recently  from  the  pen  of  Mr.  Leslie  Jones, 
head  of  the  designing  department  of  The  Toronto  Carpet  Manufac- 
turing Co.,  he  says:  "When  looking  closely  into  any  beautiful 
design  we  are  filled  with  an  admiration  that  we  are  forced  for  the 
moment  to  dwell  in  the  inner  courts  of  true  art.  Looking  at  it  we 
naturally  study  it  in  detail.  We  compare  it  with  other  worthy 
designs,  searching  for  its  greatest  features,  and  from  this  point 
study  the  whole  design,  till  at  last  we  fix  its  standard  and  rank  its 
value  as  a  work  or  art  with  others  we  have  seen.  Going  deeper 
into  it  we  examine  and  analyze  the  forces  and  undercurrents  of 
power  there  lie  in  a  great  piece  of  work.  There  is  something  more 
than  the  mere  existence  of  form  and  color,  even  if  arranged  to  the 
prefection  of  the  laws  of  ornament  which  defy  all  errors.  Take  two 
designs  precisely  the  same  in  character,  by  two  different  artists, 
both  designers'  work  could  be  termed  excellent,  both  true  to  the 
character  of  form  and  the  laws  of  ornament.  Yet,  one  has  some- 
thing the  other  has  not.  Surely  there  must  be  something  more  of 
the  soul  of  the  designer  in  it  that  finds  its  way  in  a  mysterious 
manner  into  the  design.  All  the  knowledge  of  the  styles  of 
ornament  from  the  ancients  to  the  present  day  amounts  to  little 
when  compared  with  this  creative  genius  which  flows  from  the  soul. 
There  are  various  forces  at  work  which  give  life  to  a  good  designer. 
Energy  itself  is  a  great  force,  but  it  must  have  a  creator.  The  one 
force  of  the  human  soul  which  sets  all  others  in  motion  is  the  desire 
to  learn  and  know.  So  with  the  designer,  beginning  a  piece  of 
work,  he  strives  for  the  lines  that  give  him  satisfaction,  and,  from 
the  first  stroke  of  success,  his  real  energy  comes  into  force.  One 
true  stroke  of  the  pencil  or  brush  reveals  light  for  a  second  truth, 
and  so  on  till  the  soul  of  the  designer  is  illuminated  and  its  full 
power  brought  to  bear  on  the  work." 

Continued  association  by  a  people  with  a  certain  art  develops 
the  highest  point  nearing  perfection. 

Thus,  we  find  the  Swiss  noted  for  wood-carving,  the  Hungarians 
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Geo.  H.  Heest  Son  &  Co. 


Toronto 


HAVE   THE    PICK   OF  THE   MARKET. 


71 

Bay 

St. 

Toronto 


Special  attention  given 
to   Mail  Orders 
and  inquiries  for 
estimates,  etc. 


SEE   OUR    NEW 

ILLUSTRATED 

CATALOGUE. 


Allow  our  travelers  when  calling  on  you  to  exhibit  our  New 
Samples  of 

Lace  Curtains  and  Nets, 
Furniture  Coverings, 
Tapestry  Curtains  and 
Tapestry  Table  Covers, 
Chenille  Curtains  and 
"  Table  Covers, 

Upholstery  and  Decorative  Fabrics, 
Sash  Curtains  and 
Upholstery  Supplies, 
Linen  Velour  Curtains  and 
Piece  Goods. 


Window  Shades. 


SHADE    CLOTH,   37   in.  to   120   in.,   in    50  and    60-yard   pieces. 

MOUNTED   SHADES,  Plain,    Decorated,   Fringed,  Laced   and  Lace 
and   Insertion. 

WOOD  and    BRASS   CURTAIN    POLES  and  TRIMMINGS. 

GRILL  WORK,  SWINGING   POLES,   and   everything  pertaining  to 

Window  Drapings. 


You  are  cordially  invited 

to  visit  our  Sample  Rooms 


Geo.  H.  Hees,  Son  &  Co., 


7  1  Bay  St 

Toronto 
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CARPETS  AND   CURTAINS-Continued. 

for  music,  Italy  for  its  painters,  and  so  on.  It  is  time,  then,  for 
Canada  to  give  more  attention  to  her  industrial  art  schools,  if  we 
are  to  be  known  as  a  people  having  a  natural  impulse  to  produce 
artistic  designs  and  manufactures. 

Having,  so  far,  touched  on  most  of  the  features  of  carpets,  it 
may  be  of  interest  to  learn  of  the  growth  of  this  industry  in  Canada, 
as  represented  by  The  Toronto  Carpet  Manufacturing  Co. 

This  company,  although  not  the  pioneers,  may  be  considered 
as  being  the  first  mill  that  really  put  carpet  manufacturing  in 
Canada  on  a  dignified  footing.  Previous  to  their  formation  the 
fame  of  Canadian  carpets  was  not  high,  and  the  wares  placed  on 
the  market  by  this  firm  had  a  very  hard,  uphill  fight  for  recogni- 
tion. The  merits  of  the  goods,  however,  soon  established  a  name, 
which  has  been  the  secret  of  their  great  success.  Commencing 
business  in  1891  with  only  three  looms  running,  not  many  months 
elapsed  till  the  demand  for  their  one  quality,  "  The  Maple  Leaf 
Brand,"  necessitated  a  very  extensive  increase  in  the  plant.  It 
was  then  decided  to  further  extend  and  produce  all  the  grades  of 
the  ingrain  trade.  Larger  premises  were  taken,  and  the  number  of 
looms  increased  to  22.  Art  squares  were  now  added  to  the  line, 
and  soon  this  branch  had  grown  to  extensive  proportions. 

Early  in  1892,  the  manufacture  of  axminster  carpets  was  com- 
menced, this,  probably  being  the  first  time  chenille  axminsters 
were  made  by  power  looms  on  this  continent.  That  it  proved  an 
acceptable  carpet  is  evidenced  by  it  being  necessary  to  increase  the 
number  of  looms  for  its  manufacture  in  six  years  from  three  to  40. 

In  1893,  a  very  good  exhibit  of  their  carpets  was  made  at  the 
World's  Fair  at  Chicago,  the  following  being  the  wording  of  the 
judges'  award  on  their  axminster  carpets:  "New  principles  in 
fabrication,  imparting  unusual  stability  and  weight  to  finished  pro 
duct.  Tenacious  grasp  of  pile  obtained  by  exceeding  care  in  the 
process  of  tying  in  the  formative  knots,  numbering  100  to  the 
square  inch.  An  improved  method  of  backing,  which  insures 
evenness  of  foundation  and  grateful  wearing  qualities."  (An 
award  was  also  granted  for  ingrains.) 

Rugs  of  various  sizes  are  also  made  in  this  axminster.  Owing 
to  the  merits  of  the  carpets  made  by  this  firm  the  demand  for  them 
grew  to  such  an  extent  that  it  was  necessary  to  double  the  entire 
ingrain  plant,  including  the  art  squares.  Even  with  this  very  much 
enlarged  capacity  it  was  found  impossible  to  fill  all  the  orders,  and 
the  idea  of  building  an  efficient  mill  in  a  suitable  locality,  large 
enough  to  again  double  the  capacity,  was  given  mature  considera- 
tion. Carefully  studying  out  the  various  advantages  of  different 
towns,  the  merits  of  Toronto  as  a  manufacturing  centre  were  so 
many  in  excess  of  all  other  places  that  a  site  was  chosen  w  ithin  easy 
access,  but  free  from  the  dust  and  smudge  of  a  crowded  section. 
All  the  latest  ideas  and  most  approved  methods  were  introduced, 
the  result  being  the  model  mill  of  Canada.  Situated  on  the  corner 
ot  King  street  and  Fraser  avenue,  surrounded  by  open  grounds 
and  gardens,  every  advantage  of  pleasant  surroundings  will  tend 
to  further  improve  the  skilled  employes. 

The  main  mill  is  a  four-storey  structure,  the  size  of  which  is 
50x200  feet  inside  dimensions,  built  in  the  most  modern  slow- 
burning  mill  construction,  using  Southern  pine  posts  and  girders, 
3-inch  pine  plank  floors,  overlaid  with  maple  flooring  boards,  the 
roof  being  supported  on  heavy  trusses  which  are  covered  with 
3-inch  planking. 

There  are  two  elevators  in  brick  enclosed  shafts,  also  two  stair- 
ways in  brick  enclosed  shafts,  one  of  which  has  no  direct  connec- 
tion with  the  building,  the  connection  being  made  by  means  of 
iron  balconies.  Adjoining  the  mill  at  the  north  end  there  is  an 
annex  or  wing  building,  the  size  of  which  is  40  x  67   feet.     This 


building  is  the  same  height  as  the  main  mill,  the  first  floor  being 
used  as  offices  and  a  showroom.  This  is  fitted  with  all  modern 
conveniences,  and  finished  in  hardwood. 

To  the  south  of  the  main  mill  is  located  the  dyehouse,  35  x  100 
feet,  storage-house,  35xioofeet  and  dryrooms.  The  dyehouse  will  be 
fitted  up  with  the  most  modern  appliances  for  dyeing  purposes.  The 
floors  will  be  cement  and  will  drain  into  a  large  duct  running  through 
the  centre  of  the  building,  which  will  empty  into  a  settling  well  at 
the  end  of  the  dyehouse,  this  being  connected  with  the  drainage 
system.  Adjoining  the  dyehouse  there  is  also  the  dyer's  office  and 
storage  for  drugs.  This  storage  house  is  also  provided  with  a 
cement  floor,  the  drying-rooms  being  on  the  second  floor  over  the 
storage-house.  There  will  be  an  elevator  running  from  the  storage- 
house  to  the  drying-rooms.  The  different  buildings,  where  they 
join  or  connect,  are  provided  with  tin-lined  fire  doors  of  the  most 
approved  pattern. 

The  power  plant  for  the  building  U  located  in  the  yard  to  the 
west  of  the  main  mill,  and  consists  of  a  boiler-house  40  feet  square, 
a  pump-house,  engine-house  and  machine  shop.  These  are  all  brick 
buildings  which  communicate,  and  are  provided  with  tin-lined  fire 
doors  in  the  communicating  walls.  In  the  boiler-house  there  are 
located  two  (2)  large  horizontal  tubular  boilers,  with  the  necessary 
feed  water  pumps,  heater,  etc.  In  the  pump-house,  adjoining  the 
boilerhouse,  there  is  a  750-gallon  a  minute  pump.  The  engine  is 
a  200  horse  power  Brown  automatic  cut-off  engine  having  all  the 
latest  improvements.  The  main  drive  is  by  a  vertical  shaft  erected 
in  the  centre  of  the  main  mill. 

The  heating  of  the  building  is  by  Webster's  vacuum  system  of 
the  latest  and  most  approved  type.  The  buildings  will  also  be 
lighted  by  electricity,  which  the  company  propose  installing  in  the 
near  future.  They  are  also  provided  vwith  the  latest  improved 
sprinkling  system  throughout.  In  these  extensive  premises  will  be 
installed  over  150  looms,  engaging  the  services  of  over  250  people. 
Twelve  qualities  of  ingrains,  four  qualities  of  art  squares,  four 
qualities  of  axminsters,  axminster  rugs,  two  qualities  of  Smyrna 
rugs  and  Smyrna  whole  carpets  will  comprise  the  list  of  carpets 
manufactured  by  the  company.  The  Smyrna  rug  manufacturing, 
having  been  started  a  year  ago,  has  developed  to  very  extensive 
proportions,  and  the  demand  for  these  favorite  rugs  throughout 
Canada  is  now  being  supplied  nearly  altogether  from  this  mill. 

As  a  closing  paragraph  to  these  references  to  carpets,  which 
have  necessarily  to  be  brief,  perhaps  a  few  returns  of  importations 
of  carpets,  taken  from  the  Government  blue  books,  may  be  used  to 
show  the  effect  on  the  trade  of  their  progress  : 

Union  Ingrain.  Wool  Ingrain.  Rugs. 

Yards.      Value.  Yards.      Yalue.  Value. 

1896 I49.442    $37.7(>S  84,856    537898  §82,000 

1897 66,309       18.388  53 ,934      24,203  68,500 

1898 8,952        2,997  28,287       14.458  64,000 


The  exhibit  of  cottons  made  by  Messrs.  William  Parks  &  Sons, 
Limited,  at  the  St.  John  Fair  last  month  attracted  general  attention 
as  it  deserved  to  do.  The  goods  were  exhibited  on  multi  colored 
pyramids  surmounted  by  a  gay  streamer  of  red,  white  and  blue,  and 
consisted  of  fancy  shaker  flannels,  dress  ginghams,  bleached 
cotton,  saxony  flannelettes,  foulards,  yarns,  warps,  twine  and  hose 
yarns.  These  were  all  of  their  own  make  and  as  specimens  of  home 
manufactures  cannot  be  surpassed  by  anything  of  the  kind.  Stand- 
ing on  its  own  merits  and  not  having  any  peculiar  features  to  catch 
the  public  attention  it  speaks  well  for  the  quality  and  reputation  of 
these  goods  that  so  many  stopped  to  examine  and  inquire  about 
them.  Mr.  Wetmore,  who  had  the  exhibit  under  his  care,  found 
that  many  persons  from  the  country  were  both  interested  in  the 
goods,  and  in  the  fact  that  they  were  of  native  manufacture. 
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Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 


27  Front  Street  West,  TORONTO. 


Empire 
Carpets 


CPRING 

...1900 


We  are  now  busy  on  our  new  designs  for 
Spring  trade.  We  want  to  make  the  last 
year  of  this  nineteenth  century  the  best  in 
our  history. 

With  this  object  in  view,  we  have  ar- 
ranged for  the  largest  range  of  advanced 
designs  and  colorings  we  have  ever  shown. 

Our  line  for  the  coming  Spring  trade 
will,  in  point  of  value  and  variety  of  de- 
signs and  coloring,  be  second  to  none  on 
the  road. 

Our  Travellers  will  be  Out  Early. 


THE 


Empire  Carpet  Co. 


ST.   CATHARINES,  ONT. 


The  Guelph  Carpet  Mills  Co.,  l,,,,,,., 

FINE  BRUSSELS,  WILTONS 
and  INGRAINS 

which  appeal  to  the  most  discriminating  buyers.  Brussels  and 
Wiltons,  3,  4  and  5  frame,  borders  and  stairs  to  match.  Ingrains, 
q  and  3  ply,  all  standard  grades.  Art  squares,  3  and  4  yards 
wide,   any   length 

OUR  SAMPLES  ARE  READY. 

OUR  SALESMEN  ARE  OUT.         WAI  OR  EH. 


The  Guelph  Carpet  Mills  Co.,  Limited 


GUELPH,  ONT. 
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W.  TAYLOR  BAILEY 


MILL    AGENT- 


Upholstery  and  Drapery  fabrics. 


MM»MMMM II IHIII MtMMMMM 


Upholstering  6oods 
Drapery  Fabrics 
Lace  Curtains 
Frilled  Muslin  Curtains 
Printed  Lappets 


Window  Shades. .. 

Our  latest  addition  will  be  a  full  stock  on  hand  of 
STANDARD  HAND-MADE  OPAQUE  SHADE  CLOTH, 
in  50-yard  lengths — leading  Colors  and  widths.  Also  plain, 
dado,  laced  and  fringed  Window  Shades,  mounted  on 
Hartshorn  Spring  Rollers. 

The  New  Factory  for  the  GRANBY  WINDOW  SHADE 
CO.  was  completed  at  Granby,  P.Q. ,  on  May  1st.  We  have 
adopted  the  latest  American  improvements,  and  we  are  now 
making  Shade  Cloth  equal  to  the  best  on  the  market. 


27-29  Victoria  Square,  MONTREAL. 


BEST 


MATERIAL 

WORKMANSHIP 

RESULTS 

are    combined   in 


Perfection  Brand  Comforters 
Cushions  and  Tea  Cosies 


We  have  been  making  this  class  of  goods  for  20  years  and  have  a 

reputation  to  uphold. 
Our   Down-filled   Quilts  are  handsome,  well  filled,  and  odorless. 
Our  Cotton-filled    Quilts    are  just    what    the   brand  suggests — 

Perfection. 

See  the   gOOdS   and  Our  W00l-filled   QuiltS  are  cheap  and  comfortable. 

be  Convinced  ^e  ^ave  CUSHIONS  in  endless  variety  for  the  Lawn,  Boat,  and 

Drawing- Room. 

Travellers  now  on  the  road.    Should  ihey  fail  to  call,  write  for  samples.    If  is  worth  the  trouble. 


CANADA  FIBRE  COMPANY,  Limited 

Manufacturers  of  "Perfection  Brand"  Down,  Cotton  MOIMTDFAI 


and  Wool  Comforters,  Cushions,  Tea  Cosies,  etc. 
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PROPOSED    RETAIL    TRUST    IN    THE    UNITED    STATES. 

THE  New  York  dry  goods  trade  is  discussing  the  report  of  an 
effort  to  establish  a  union  of  retail  dry  goods  stores  through- 
out the  country.  The  first  move  in  the  plan  mentioned  was  to 
incorporate,  under  the  laws  of  New  Jersey,  The  Mercantile  Reor- 
ganization Company,  with  a  capital  of  5100,000.  This  company, 
it  is  said,  is  simply  preliminary  to  the  securing  of  options  on  retail 
dry  goods  stores  and  the  formation  of  a  parent  company  which 
shall  have  a  supervising  interest  over  all  of  the  plants  entering  the 
combination. 

Some  persons  formerly  connected  with  the  late  firm  of  E.  S. 
Jaffray  &  Co.,  dry  goods  jobbing  importers,  are  interested  in  the 
new  proposal,  and  one  of  them,  S.  A.  Haver,  on  being  interviewed, 
said  :  "  It  is  true  that  we  intend  to  form  a  combination  of  the 
smaller  dry  goods  stores  throughout  the  country.  We  intend  to 
take  in  those  in  towns  of  20,000  or  more,  but,  as  yet,  our  plans 
have  not  been  fully  matured.  As  far  as  outlined,  we  expect  to 
offer  the  dry  goods  merchant  cash  for  half  his  equity  in  his  business, 
and  expect  him  to  take  the  other  half  in  stock  of  the  new  company. 
It  is  my  personal  opinion  that,  if  we  secure  options  amounting  to 
$10,000,000,  we  will  be  justified  in  forming  a  company  with  a 
capital  sto  k  of  at  least  550.000,000.  We  cannot  guarantee  the 
cash  to  the  retailer  until  we  are  certain  that  we  can  float  the  com- 
pany, and  the  stock,  which  will  be  offered  to  the  public,  is  taken. 
We  do  not  know  whether  to  have  the  stock  underwritten,  but  have 
no  doubt  that  there  will  be  plenty  of  financial  institutions  which  will 
be  glad  to  undertake  the  project. 

"Under  the  arrangement  which  we  propose  to  make  with  the 
retail  dry  goods  merchant  he  will  remain  as  free  an  agent  as  before. 
It  will  be  to  his  interest  to  build  up  the  business,  but  he  will  be 
relieved  of  all  financial  responsibility,  as  we  shall  do  his  financing 
for  him.  It  will  be  necessary  for  us  to  employ  a  corps  of  super- 
visors who  will  keep  in  close  touch  with  the  methods  and  needs  of 
the  individual  merchant  and  will  advise  him  concerning  commercial 
matters.  We  shall  demand  frequent  reports  from  the  merchant, 
and  shall  have  the  power  to  say  what  amount  is  to  be  spent  in  the 
conduct  of  the  individual  business. 

"  It  will  be  necessary  for  us  to  have  a  plant  from  which  the 
goods  will  be  distributed.  The  retailer  will  not  have  to  pay  for  his 
merchandise — we  will  do  that  for  him,  and  will  virtually  consign 
all  goods  to  him.  It  will  be  necessary  for  the  retail  merchant  to 
discontinue  his  credit  business,  and  he  will  be  able  to  sell  for  cash, 
as  he  will  be  on  a  level  with  the  city  department  store.  We  shall 
be  able  to  effect  great  savings  by  having  a  central  buying  agency, 
which  will  buy  on  better  terms  than  the  ordinary  merchant  can 
command.  We  shall  buy  direct  from  the  manufacturer,  who  will 
undoubtedly  find  it  to  his  interest  to  become  a  stockholder  in  the 
new  company.  Of  course,  the  heads  of  these  stores  will  be  retained 
as  managers,  who  will  be  guaranteed  a  salary  and  a  certain  pro- 
portion of  the  profits,  according  to  the  amount  of  stock  held.  We 
shall  not  be  ready  to  secure  options  for  30  or  60  days,  but  when  we 
commence  the  work  will  progress  rapidly." 

The  New  York  wholesale  importers  say  the  plan  never  would 
work,  and  is  quite  impracticable. 


YARNS    STILL    ADVANCING. 

A  representative  of  The  Dry  Goods  Review  was,  the  other 
day,  shown  a  number  of  letters  and  cablegrams  from  English  and 
C.erman  manufacturers,  in  all  of  which  prices  were  quoted  at  a 
considerable  advance  over  a  month  ago.  In  one  instance,  an 
English  letter,  dated  September  8,  named  prices  which  were  con- 
sidered out  of  reach  by  the  trade  here,  but  a  letter  since  received, 
dated  September  16,  puts  the  price  up  another  id.  per  lb.  This 
advance  is  principally  on  fine  yarns  ;  poorer  grades  continue  steady, 
but  firm. 


IT  WAS  ™e  ALASKA 

that  took  the  order  for  one  thousand  Down  Quilts 
from  a  Toronto  Dry  Goods  House  against  the 
closest  competition. 

IT  WAS  the  ALASKA 

that  introduced  and  advertised  the  "Puritas" 
Wadded  Comforter,  which  is  now  a  household 
word  throughout  Canada. 

IT  WAS  the  ALASKA 

that  took  up  the  campaign  against  "  shoddy  "  filled 
comforters  as  being  unfit  for  use. 

IT  WAS  the  ALASKA 

that  furnished  the  Mattresses,  Pillows  and  Down 
Cushions  for  the  new  R.  &  O.  Steamer  "  Toronto," 
the  Chateau  Frontenac,  the  Place  Viger  Hotel, 
the  Banff  Hotel,  the  Royal  Victoria  Hospital, 
and  numerous  other  institutions. 

IT  IS  the  ALASKA 

that  leads  the  trade  in  Comforters  and  Cushions, 
and  the  list  of  their  customers  comprises  the  com- 
plete list  of  up-to-date  Dry  Goods  men  in  Canada. 

IT  SHOULD  BE  the  ALASKA 

you  see  or  write  to,  and  if  you  decide  to  have  Down 
Cushions  and  Down  Guilts  that  sell  themselves, 

IT  WILL  BE  the  ALASKA 

that  books  your  order  and  ships  the  goods  promptly 
on  time. 


Call,  address,  or  telephone 


THE 


ALASKA 


FEATHER  &  DOWN  CO., 

Limited, 

290  Guy  St.,      MONTREAL. 
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BUSINESS  AT  THE  PACIFIC  COAST. 


NEWS   OF   INTERES1    TO   THE   TRADE. 


TRADE  at  the  Pacific  Coast  is  in  a  satisfactory  condition.  The 
receipts  of  gold  from  the  Yukon  the  past  few  months  have 
been  large,  and  a  considerable  portion  has  been  invested  in  business 
in  Victoria  and  Vancouver.  Retail  business  in  these  cities  is  now 
larger  than  in  past  years.     Payments  are  good. 

One  year  ago  New  Westminster  was  almost  wiped  out  of  exis- 
tence by  the  disastrous  fire.  Today  the  city  is  flourishing,  and 
visitors  comment  upon  the  remarkable  way  in  which  it  has  risen 
from  its  ashes.  The  town  is  better  laid  out,  fresher,  cleaner,  better 
built  than  ever,  and  there  is  a  total  absence  of  those  old  buildings 
to  be  seen  even  on  the  leading  streets  of  large  cities  that  remain 
eyesores  long  after  the  surrounding  structures  have  been  improved 
to  keep  pace  with  the  importance  of  the  place.  Fire  made  a  clean 
sweep,  and  New  Westminsterites  were  able  to  accurately  guage 
what  was  wanted  in  the  way  of  buildings,  and  exactly  what  the 
business  of  the  city  could  stand. 

It  is  understood  that  the  Canadian  Pacific  railway  intend  to  put 
on  a  a  fast  freight  service  between  Eastern  Canada  and  the  Kootenay 
country,  via  the  Crow's  Nest  line.  Freight  will  be  carried  on  a 
train  to  be  known  as  the  "Pacific  Coast  Bullet,"  which  will  run 
from  Fort  William  to  Laggan  in  93  hours  and  55  minutes,  and  to 
Kootenay  Landing  in  100  hours  and  10  minutes.  It  will  leave  Fort 
William  at  2  p.m.,  central  time,  and  reach  Laggan  at  10.15  p.m., 
mountain  time,  and  Kootenay  station  at  5.30  a.m.,  mountain  time. 
The  company  is  also  ai ranging  a  similar  service  for  the  Pacific 
division. 

Great  interest  is  taken  in  the  decision  of  The  Gault  Bros.  Co., 
Limited,  of  Montreal,  to  establish  in  British  Columbia  a  branch  of 
their  extensive  wholesale  dry  goods  business.  Their  new  ware- 
house is  in  the  handsome  block  on  Hastings  street,  Vancouver.  It 
occupies  the  upper  flat  and  basement  of  the  Johnson  &  Kerfoot 
block,  each  floor  being  55  x  90  feet,  and  the  lighting  being  especi- 
ally good.  The  warehouse  is  lighted  by  electricity  and  has  a 
modern  elevator.  The  stock  and  fittings  are  the  equal  of  any 
wholesale  showroom  in  Canada,  and  the  convenient  office,  count- 
ing-room and  shipping  floor  complete  a  thoroughly  equipped 
establishment.  The  British  Columbian  branch  is  under  the  joint 
management  of  F.  W.  Chapman  and  Chas.  Parsons.  Mr.  Chapman 
has  been  hitherto  with  the  company  in  Eastern  Canada,  part  of  the 
time  as  one  of  their  travelers.  Mr.  Parsons  is  well  known  to  the 
trade  of  Western  Canada,  being  the  pioneer  traveler  of  the  house 
in  British  Columbia. 

Mr.  Gordon  Drysdale,  of  Vancouver,  has  returned  from  an 
extended  business  trip  in  the  East.  Mr.  Drysdale  visited  Toronto, 
Montreal  and  New  York,  and  was  absent  for  five  weeks. 

Dunlap,  Cook  &  Co.,  of  Amherst,  N.S.,  have  opened  a  branch 
in  Vancouver  for  their  fur  goods. 

Miss  Walker,  formerly  of  Toronto,  has  arrived  in  New  West- 
minster, and  will  take  charge  of  Mrs.  W.  Rae's  millinery 
department. 

At  last  meeting  of  the  Vancouver  Board  of  Trade  a  letter  was 
read  from  Charles  Raymond,  glove  and  mitt  manufacturer,  Mon- 
treal, asking  for  information  as  to  opening  and  inducement  for  the 
establishment  of  such  industiy  in  that  city. 

Scougale  Bros,  and  J.  Stark,  the  dry  goods  merchants  of  Cor- 
dova and  Hastings  streets,  Vancouver,  were  lately  victimized  by  a 
cheque  forger.  The  name  appearing  on  the  paper  is  Martin  Hanson. 


It  is  believed  that  he  has  gone  to  Seattle.  At  J.  Stark's  Hanson 
purchased  several  articles,  and  in  payment  presented  a  cheque 
drawn  on  Fred  Allen,  flour  and  feed  merchant,  of  Water  street,  for 
$23,  receiving  the  goods  and  change  in  return.  Scougale  Bros', 
store  was  next  visited,  purchases  made,  and  a  similar  check  for  $20 
presented  and  accepted  as  before.  The  transactions  took  place 
after  banking  hours  on  Saturday,  and  it  was  not  till  late  on  Monday 
that  the  cheques  were  suspected.  The  handwriting  on  the  cheques 
was  practically  no  imitation  of  Mr.  Allen's  handwriting  at  all. 

The  Canadian  Bank  of  Commerce  has  opened  a  branch  at  Fort 
Steele. 

George  A.  Eastman  has  been  appointed  trustee,  vice  James 
Good,  of  Gain  &  Roy,  general  merchants,  Cascade  City. 

George  Bell  &  Co.,  general  merchants,  Enderby  and  Revel- 
stoke,  have  given  up  their  Revelstoke  business  and  have  opened  at 
Nelson. 

T.  P.  Campbell,  general  merchant,  Kitchener,  has  sold  out. 

Miss  Huxtable  has  recommenced  her  millinery  store  in  Alberni. 

R.  S.  Gallop,  general  merchant,  Kaslo,  has  removed  to 
Windermere. 

The  Wallace  Miller  Co.,  Limited,  clothiers,  etc.,  Nelson,  have 
opened  a  branch  at  Greenwood. 

Veith  &  Borland,  general  merchants,  150  Mile  House,  have  been 
succeeded  by  The  Cariboo  Trading  Co. 

The  Wynkoop-Stephens  Trading  Co.,  Limited,  have  been  incor- 
porated, and  have  taken  over  the  general  business  of  Wynkoop  & 
Stephens,  in  Phoenix. 

George  Clements,  has  started  as  tailor  in  Vancouver. 

John  J.  Devlin,  of  Scott  &  Devlin,  dry  goods  dealers,  etc., 
Vancouver,  is  dead. 

The  Imperial  Bank  of  Canada  has  opened  a  branch  in  Golden. 

S.  Green  shields,  Son  &  Co.  have  removed  from  the  premises 
recently  occupied  by  them  on  Hastings  street,  Vancouver,  to  their 
new  warehouse  in  the  Burns  block,  Cordova  street,  foot  of  Homer 
street,  where  they  have  opened  up  a  complete  stock  of  dry  goods  in 
all  departments. 


COTTON  GOODS. 

THERE  have  been  some  slight  advances  in  many  lines  of 
cottons  of  late,  but  in  no  case  do  these  advances  equal  the 
rise  in  raw  materials  that  has  been  going  on  for  nearly  a  year  past. 
There  seems  to  be  an  idea  on  the  part  of  many  buyers  that  prices 
will  fall  again  after  the  first  of  the  year.  They  argue  that  the 
higher  prices  will  bring  about  an  overproduction,  and  that  as  soon 
as  this  takes  place,  or  when  increased  output  brings  down  the  price 
of  raw  mateiials,  there  will  be  a  slump  all  around.  There  is 
danger  that  whoever  acts  upon  this  idea  may  by  doomed  to 
disappointment.  The  reason  that  prices  on  finished  articles  have 
not  been  advanced  in  proportion  to  the  advance  on  the  raw 
materials  is  that  many  manufacturers,  foreseeing  the  advance, 
stocked  up  heavily,  and  are  still  selling  goods  made  from  materials 
bought  at  the  lower  prices.  Those  who  had  not  the  nerve  or 
commercial  acumen  to  buy  for  future  use,  must  needs  sell  at  ruling 
prices,  or  not  sell  at  all.  But  the  time  must  come,  and  will  come 
soon,  when  these  reserve  stocks  will  be  exhausted,  and  then  these 
large  producers  will  enter  the  field  to  buy  raw  materials.  As  surely  " 
as  there  is  a  law  of  supply  and  demand,  prices  will  again  jump, 
and  then  will  come  an  advance  all  along  the  line  that  will  surprise 
some  people.  If  stocks  are  kept  down  in  the  expectation  of  buying 
cheaper  after  the  first  of  the  year,  purchases  will  be  made  at  much 
higher  prices.  The  early  bird  catches  the  worm.  This  is  especially 
true  in  times  of  prosperity  and  business  activity. 
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WHITEWEAR . . . 


4.     4.     »£. 


for  January  Sales 


With  larger  premises,   more  machines  and  additional  labor, 
we  can  assure  our  customers  of  prompt  deliveries  for 

SPRING   1900. 

New  York,  Toronto,  and  Montreal  retail  houses  have  made 
a  great  success  of  their  January  Sales  of  Whitewear. 

WHY    DONT  YOU   TRY    IT? 

Mark  your  orders  for  December  delivery,  advertise  your  sale, 

we  will  send  you  the  electros. 


♦♦♦♦♦♦♦♦♦♦♦♦  ♦*♦*♦*  ♦*♦♦♦♦  «f+ ♦♦♦♦♦»  «♦♦♦♦♦♦♦♦  >«»♦♦» 


Whitewear 
Blouses 
Wrappers 
Dress  Skirts 

. . and  . . 

Boys'  Blouses 


+++*+*++**++*++++*++**++     4.|..ltlMHUIIIIHIII. 


Our  travelers  will  call  upon  you 
shortly  with  our  full  Spring  Line. 


GALE  M'fg  Co. 

18,  20,  22,  24  Mincing  Lane 

Toronto 

•        •        •         A 


Give  us  a  call  when  in  this  market. 
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P.  H.  BURTON,  President.  R.  W.  SPENCE,  Vice-President. 

The  Merchants  Dyeing— Finishing  Co. 

Limited 

OF   TORONTO 

Successors    to    CALDECOTT,    BURTON    &    SPENCE. 

Dyers,  Finishers  and  Converters  of  Dress  Goods  and  Silks 

Importers  of  Specialties, 

Every  Fabric  that  Makes  a  Dress. 

Every  Article  that  Trims,  Lines  or  is  used  on  a  Dress. 

All  Bradford,  French  or  German  Dress  Goods  that  can  be  dyed  in  the  piece,  we  buy  in  the 
rough  grey  State  as  it  leaves  the  loom.  Dye  and  finish  it  ourselves,  according  to  the  taste  and 
wants  of  our  Canadian  people.  Celebrated  for  the  past  21  years  for  Gloves,  Hosiery  and  Un- 
derwear, Ribbons,  Laces,  Veilings,  Notions,  Novelties,  Smallwares. 

rOr  IMC  OUrLlNg  rOUC  The  sorting  trade  has  been  very  good  so  far.  We  are  well 
prepared  for  it  in  all  our  special  lines.  Prices  in  Europe  are  well  maintained,  goods  are  not  easy 
to  get.  makers  are  full  of  orders,  independent  and  uniformly  behind  in  their  deliveries;  we 
have  been  late  too,  but  now  our  stock  is  complete. 

FOR  SPRING  1900      IMPORT  ORDERS 

Our  Samples  are  about  all  to  hand,  and  will  be  shown  by  our  Travellers,  or  in  our  Ware- 
house all  this  month  of  October  and  during  November. 

We  have  placed  large  orders  for  Dress  Goods,  Silks,  Gloves  and  Hosiery,  in  July,  while 
business  was  between  seasons.  We  could  not  do  so  well  to  day  by  at  least  five  per  cent. 
We  will  be  able  to  hold  our  Special  Import  Prices  during  October  and  November;  we  shall 
get  early  deliveries  for  the  great  bulk  of  our  goods,  and  make  large  shipments  in  January. 
We  shall  be  specially  strong  in  Serges,  Blisters,  Figures,  Amazons,  Poplins  and  Plaids,  Fancy 
Blouse  Silks,  Genuine  Mercerized  Sateens— Best  Finish,  Fancy  Cotton  Dress  Goods, 
over  250  styles  to  select  from. 

Tailor-Made  Skirts  and  Underskirts.  Thriving  Department.  Good  styles,  popular  prices. 

Splendid  range  of  Novelties  in  Gloves.  Complete  collection  of  Cotton,  Lisle,  Silkette, 
Spun,  Plated  and  Cashmere  Hosiery,  New  Styles,  Novelties.  Canadian  and  Imported  Under- 
wear. 

Your  Import  Orders  will  be  much  esteemed  and  carefully  attended  to. 


Works:  LIBERTY  ST.  Warehouse:  42  FRONT  ST.  WEST. 

TELEPHONE  5291.  TELEPHONE  137. 

ALFRED   BURTON,  Manager- 
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The  MacLean  Publishing  Co.,  Limited 


President, 

John   Bavne  MacLkan, 

Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers  of  Tradb   Newspapers  that  circulate  in  the  Pro- 
vinces   of  British   Columbia,    North-West  Territories, 
Manitoba,    Ontario,    Quebec,    Nova    Scotia,    New 
Brunswick,  P.  E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,  (Telephone  1255)  Board  of  Trade  Building 
Toronto,  (Telephone  2148)         -       26  Front  St.  West 

London,  Eng.  (J.  Meredith  McKim)  109  Fleet  Street,  E.C 
Manchester,  Eng.  (H.  S.  Ashbumer)  18  St.  Ann  Street 
Winnipeg        (J.  J.  Roberts)  Western  Canada  Block. 

)onaghy. 
Millard. 


Traveling  Subscription  Agents 


/T.  Dc 
\F.  S. 


Subscription,  Canada,  $2.00  ;  Great  Britain,  $3.00.        Published  the  First  of  each  Month. 
Cable  Address:  "Adscript,"  London  ;   "Adscript,"  Toronto. 


CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters  ad- 
dressed to  the  London  ofBce  of  THE  CANADIAN  DRY  GOODS 
REVIEW,  109  Fleet  Street,  E.C.,  London.  Letters  so  directed  will 
be  kept  or  forwarded  according'  to  instructions. 


MONTREAL  and  TORONTO,  OCTOBER,  1899 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE    KNITTED    GOODS    MARKET. 

THE  story  published  in  the  daily  newspapers  that  a  union  or 
working  arrangement  of  certain  large  knitting  mills  in  Canada 
was  about  to  be  consummated  is  not  verified  by  any  information 
available  in  the  trade.  A  move  of  this  kind  is  generally  regarded 
as  a  sensible  one,  if  it  should  be  carried  out,  because  it  prevents 
the  cutting  of  prices  which  is  so  apt  to  form  a  feature  of  the  trade  in 
Canadian  goods  of  all  kinds. 

We  often  hear  it  said,  that  you  never  can  tell,  in  handling 
Canadian  goods,  whether  your  competitor  across  the  street  may  not 
have  an  identical  article  to  yours  and  be  asking  10  per  cent,  less  for 
it.     This  unsteadies  the  market.     It  keeps  up   an  expectation  of 


slaughter  prices  amongst  consumers,  so  many  people  consider  that 
a  union  of  large  mills  is  salutary  rather  than  the  reverse,  of  course, 
the  tariff  on  any  class  of  Canadian  goods  is  seldom  high  enough  to 
enable  any  combination  of  mills  to  put  up  prices  beyond  a  reason- 
able mark. 

In  fact,  it  is  the  low  price  of  Canadian  fabrics  that  most  often 
occasions  comment.  It  is  said,  for  instance,  that,  considering  the 
very  great  advances  in  raw  wool,  the  Canadian  woollen  manufac- 
turers have  not  advanced  their  prices  to  the  extent  rendered  reason- 
able by  the  situation.  They  must  have  a  good  stock  of  raw  wool 
on  hand  to  keep  prices  on  their  present  level. 

Then,  in  the  matter  of  knitted  goods  there  has  been  a  great  deal 
of  senseless  cutting  in  Canadian  balbriggans.  These  are  excellent 
goods.  They  must,  it  is  true,  meet  the  German  lines  in  price. 
But  this  should  not  warrant  the  price  of  any  single  line  being  lower 
than  they  were  last  year,  in  the  face  of  a  considerable  advance  in 
yarns.  One  line,  we  hear,  was  25c.  per  dozen  lower  than  last  year, 
and,  although  prices  must  tend  upward  for  the  future,  they  are  still 
low.  The  retailer  is  forced  to  sell  single  garments  at  ridiculous 
figures  with  little  or  no  profit. 


A     BUOYANT    MARKET. 

The  markets  continue  to  show  the  same  tendency  towards 
advancing  prices  as  they  have  been  doing  for  several  months  past. 
As  recorded  elsewhere,  the  cotton  trade  fully  expect  higher  prices, 
both  from  the  advance  in  the  raw  material  and  from  the  stiffening 
of  manufactured  fabrics  in  the  markets  abroad. 

The  London  wool  sales,  which  took  place  in  London  last  month, 
show  a  further  advance  in  the  price  of  fine  wools,  while  the  cheaper 
grades  continue  firm.  Another  advance  in  cashmere  hosiery  is 
expected  shortly,  and  a  large  importer  of  these  goods  has  shown  us 
an  intimation,  which  he  got  two  weeks  ago,  warning  him  to  expect 
a  revised  list  of  prices  shortly. 

Embroideries,  during  the  last  three  months,  have  advanced 
about  30  per  cent.  The  higher  price  for  worsted  coatings  has 
already  been  recorded.  German  cotton  hosiery,  in  fine  gauge 
goods,  has  also  advanced,  with  the  probability  of  another  move  in 
the  same  direction,  coarse  grades  remaining  about  the  same. 
Lister's  goods  have  not  yet  been  advanced,  probably  owing  to  the 
extensive  holdings  of  silk  by  such  large  manufacturers  as  these, 
but  the  German  goods  have  gone  up  in  price 


DOUBTING    A    RISE    IN    PRICE. 

It  is  sometimes  said  of  the  retail  merchant  that  he  does  not 
believe  the  stories  of  advancing  prices.  As  far  as  the  present 
season  is  concerned,  there  is  not  much  ground  for  an  opinion  of 
that  kind.  At  the  same  time,  the  retailer  is  not  the  only  man  who 
resists  believing  the  stories  of  a  rising  market.  The  large  importer 
also  sometimes  meets  the  European  manufacturer  with  the  com- 
plaint :  "But  we  can't  get  the  advances."  Now,  this  is  exactly 
what  the  retailer  says.  It  is  just  as  hard  for  the  retailer  to  get  the 
advances  from  the  consumer  as  it  is  for  the  jobber  to  get  them  from 
the  retailer.  No  man  has  a  right  to  criticize  another  in  this  matter, 
since  all  are  equally  prone  to  resist  the  story  of  advances. 
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NEW  PRICES  IN  CANADIAN  OILCLOTHS. 

IN  order  to  steady  the  market  prices  of  Canadian  oilcloths  an 
agreement  is  being  arranged  between  the  manufacturers  and 
wholesale  buyers  not  to  cut  prices.  Those  who  handle  these  goods 
will,  in  future,  not  sell,  directly  or  indiiectly,  at  prices  below  the 
regular  list.  The  retail  merchant  may  now  be  sure  that  his  fellows 
in  the  trade  are  not  buying  on  better  terms  than  he  is  able  to  do. 
The  terms  in  future  will  be  four  months,  or  cash  less  five  per  cent., 
while  goods  delivered  after  December  i  and  prior  to  March  31  may 
be  dated  April  1 .  The  last  price  list,  which  came  into  force  Sep- 
tember 23,  is  as  follows  : 

CANADIAN    TABLE,   SHELF   AND  COTTON   STAIR   OILCLOTHS. 


5-4= 

Fancy  mosaics per  piece  of  12  yards.  $1  75 

"       marbles "         "     12 

woods "     12 

White  marbles "         "     12 

muslin "         "     12 

Colored  muslins '     12 

Brones '     12 


6-4. 
$2  60 
2  60 
2  60 
2  70 
2  70 
2  70 
2  70 


Shelf  oilcloth 


12  1  75 

'12  I  75 

"  "        12  "  I  85 

"  "       12  "  I  85 

"  "       12  '•  I  85 

"         "     12      "         i  85 

11  in.  wide. 

"  12  $oS3 

'     24  1  05 

15  in.       18  in. 

Stair  oilcloth,  muslin  back 50  yard  lengths.  $0  06      $0  08 

40  o  09        on 

FLOOR   OILCLOTH. 

No.  1  quality,  in  widths  of  4-4,  5-4,  6-4,  8-4  and  10-4  per  sq.  yd 30c. 

No.  2        "                                                                                            23c. 

No.  3        "                            4-4,  5-4, 6-4  and  8-4                              18c. 

C  Quality                              16-4  (4  yards)  only 45c. 

MATS   OR    RU<;S. 
No.  2  quality  in  following  sizes  : 

4-4  by  4-4,  4-4  by  6-4,  5-4  by  5-4,  6-4  by  6-4,  6-4  by  8-4  I  , 

8-4  by  8-4,  8-4  by  10-4,  10-4  by  10-4 I  pcl  bH'  yu- 


30c. 


CANVAS   STAIR   OILCLOTH. 


Widths. 
2-4.  s-8. 


Canvas  back 8  10  % 

Painted  back n  lA         14K 


3-4- 
c. 

12K 
17K 


CARRIAGE   FLOOR   OILCLOTH. 


In  30  yd.  pieces. 
S-8.      3-4.      7-8.      5-4. 


No.  1  Quality,  per  yard 23         28 

No.  2       "  14         17 

No.  3       "  12        14 
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45 
28 
22  \i 


The  cash  discount  on  above  prices  is  3  per  cent,  in  10  days. 


WOMEN    IN    THE    DRY    GOODS    TRADE. 

THERE  are  several  reasons  to  account  for  the  way  women 
come  to  the  front  in  the  dry  goods  trade.  It  is  a  class  of 
business  well  suited  to  the  sex,  and  they  are  probably  more 
prominent  in  it  than  in  any  other  single  branch  of  trade.  They  are 
careful  in  handling  goods;  they  have  taste  in  matters  of  dress,  and, 
they  are,  as  a  rule,  to  be  relied  upon  as  to  promptness  and  steady 
work. 

All  the  larger  stores  in  Canadian  cities  and  towns  employ 
lady  clerks  chiefly.  The  confidential  bookkeeper  of  a  large  retail 
firm  is  a  woman,  and  a  very  competent  and  clever  girl  she  is  said 
to  be.  There  are  said  to  be  prospects  of  lady  employes  being 
appointed  buyers  in  general  dry  goods,  as  is  already  so  generally 
the  case  now  in  millinery. 

This  is  exactly  following  the  tendency  of  things  in  the  United 
States.  A  writer  in  one  of  the  magazines  deals  with  this  question, 
and  his  views  are  well  worth  quoting.  He  says  that  a  certain  retail 
store  in  New  York  has  the  reputation  of  carrying  a  particularly  fine 
line  of  laces  at  prices  that  cannot  be  matched  in  any  other  store. 
While  in  all  other  lines  it  has  a  "cheap"   trade,  it  attracts  the 


most  fastidious  shoppers  in  their  search  for  laces.  The  success  of 
this  firm  in  this  one  line  is  due  to  the  fact  that  the  store  has  the  most 
discriminating  lace-buyer  in  the  city.  This  buyer  is  a  middle-aged 
woman,  who  has  followed  her  speciality  for  years  with  unvarying 
success. 

This  woman's  success,  while  very  unusual,  is  not  difficult  to 
understand.  She  knows  better  than  a  man  what  to  buy  ;  she  has 
a  first-rate  business  head.  She  can  buy  as  closely  as  any  man, 
and  she  has  a  keen  scent  for  bargains.  Her  success  has  not  been 
due  to  any  special  quality,  but  to  a  combination  of  business 
sagacity  and  enterprise  and  a  constant  effort  to  outstrip  her  com- 
petitors. This  woman  receives  a  salary  of  $4,000  a  year,  and  is 
absolute  master  of  her  own  department,  conducting  it  exactly  as  it 
pleases  her.  The  proprietor  of  one  of  the  largest  stores  in  Chicago 
stated  recently  that,  from  choice,  he  employed  women  as  buyers 
in  many  departments. 

"It  has  come  about  in  the  natural  course  of  events,"  he 
explained.  "  We  have  between  2,500  and  3000  employes  alto- 
gether. Probably  three-fifths  of  these  are  women.  Our  rule  is  to 
appoint  to  the  higher  positions,  when  they  fall  vacant,  from  the 
lower  ranks  of  our  own  employes.  When  a  woman  has  shown 
herself  the  most  capable  employe  in  any  department,  she  is  next  in 
line  for  promotion  to  the  head  of  that  department.  We  don't  let 
the  question  of  sex  make  any  difference  in  such  matters.  The 
result  is,  that  the  buyers  and  superintendents  in  our  millinery  and 
underwear  departments  are  all  women.  Those  might  be  considered 
women's  specialties,  but  we  also  have  a  woman  buyer  in  charge  of 
our  dress  goods  and  our  shoes,  two  lines  in  which  men  certainly 
ought  to  be  able  to  hold  their  own.  As  I  say,  women  received 
these  positions  simply  because  they  stood  next  in  line  for  promotion 
when  the  vacancies  occurred.  As  buyers,  I  think  they  are,  as  a 
rule,  more  conservative  than  men,  less  likely  to  score  a  remarkable 
success  than  men,  but  also  kss  likely  to  make  serious  failures.  In 
their  work  as  superintendents  they  are  very  thorough  and  conscien- 
tious, and  likely  to  devote  more  time  than  a  man  would  to  the 
artistic  arrangement  and  appearance  of  their  departments." 

On  the  whole,  concludes  the  writer,  it  may  be  said  that  there  is 
no  position  in  connection  with  the  business  of  a  great  mercantile 
establishment  to  which  women  may  not  aspire.  The  working  girl 
who  is  ready  with  ideas,  apt  in  learning  things,  and  who  has  a  fund 
of  notions  as  to  the  arrangement  or  the  selling  of  goods,  will  do 
better  to  take  a  position  behind  the  counter  of  a  big  store  than  in 
the  more  "  lady-like,"  but  less  promising,  work  of  a  typewriter  or 
a   teacher. 

SOUTHERN    MILLS    SELL    HERE. 

As  a  proof  of  the  determination  of  American  manufacturers  to 
sell  in  this  market,  it  is  interesting  to  note  that  a  number  of  lines  of 
colored  cottons  are  being  brought  in  by  some  large  importers. 
These  goods  include  some  pretty  patterns  in  duck  shirtings,  cotton 
worsteds,  tickings,  moleskins,  denims,  etc.  It  is  remarkable  that 
these  goods  are  made  in  mills  in  the  Southern  States,  and  the 
freight  rates  for  this  long  haul,  as  well  as  the  Canadian  tariff  of  35 
per  cent,  on  American  colored  cottons,  do  not  seem  to  prevent 
their  being  sold  here.  The  question  is  :  How  much  profit  can  the 
mills  make  on  such  exports  ? 
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THE   PROMPT   BRITISH   TRADER. 

IT  is  a  well-known  characteristic  of  Kritish  trade  that  whenever 
there  exists  any  ground  for  advance  in  prices  the  advance  is 
at  once  made. 

Manufacturers  and  merchants  never  wait  to  see  what  their 
neighbors  are  going  to  do.  If  the  market  demands  or  justifies  an 
increase,  up  goes  the  price. 

And  in  addition  to  that  they  take  care  to  get  the  advance  as 
well.  At  the  recent  wool  sales  in  London,  whenever  the  advanced 
prices  were  recorded  in  the  auction  sales  the  manufacturers  of 
woollen  goods  issued  circulars  announcing  a  rise  in  their  prices. 

The  belief  over  there  is  that  the  recent  increase  in  the  prices  of 
raw  wool  is  the  beginning  of  another  movement  towards  greatly 
higher  values  which  will,  for  a  long  time  to  come,  affect  woollen 
fabrics,  yarns  and  every  class  of  material  into  the  making  of 
which  wool  enters  as  a  staple. 


LET    THE    CUSTOMER    KNOW. 

Now  that  trade  is  pretty  active  in  the  dry  goods  business,  are 
our  merchants  taking  care  to  increase  their  profits  ? 

This  was  a  question  put  to  The  Dry  Goods  Review  a  few 
days  ago  by  an  experienced  member  of  the  trade.  No  doubt  in 
some  quarters  this  is  being  properly  attended  to,  because  the 
merchant,  finding  there  is  a  distinct  demand  for  goods,  is  in  a 
better  position  than  for  years  past  to  say  what  price  he  shall  ask 
for  them. 

Although  competition  is  still  severe,  the  readiness  with  which 
men  and  women  go  into  a  store  nowadays  and  put  down  the  money 
for  what  they  want  is  really  refreshing.  They  do  not  spend  nearly 
so  much  time  in  trying  to  squeeze  down  the  price  or  take  the 
cheapest  line. 

This,  therefore,  is  the  opportunity  which  the  live  retailer  takes 
advantage  of,  and  we  know  of  several  cases  where  the  merchant 
has  held  firm  and  got  his  price  even  at  the  lisk  of  losing  a  customer. 
The  local  merchant,  that  is,  a  merchant  in  a  smaller  town,  is  not 
so  happily  situated  in  this  respect,  because  he  may  have  several 
competitors  and  he  does  not  care  to  risk  turning  a  customer  away 
to  someone  across  the  street. 

Are  the  people  throughout  the  country  as  well  informed  as  we 
merchants  are  about  the  tremendous  advances  in  the  markets  of 
the  world  ? 

We  would  suggest  that  the  merchant  (who  is  usually  a  patron  of 
his  local  newspaper  in  the  way  of  advertising)  should  go  to  the 
editor  and  have  him  write  one  or  two  articles  in  his  paper  letting 
the  people  of  the  locality  know  of  the  activity  in  the  woollen, 
cotton,  silk  and  other  staple  markets  of  the  world.  Once  the 
people  are  familiarized  wtth  the  facts,  as  we  are,  they  will  not  be 
so  astonished  at  being  asked  to  pay  75c.  for  a  line  they  got  a  year 
or  so  ago  for  50c. 


Canadian  products  which  pass  into  other  countries  and  meet  with 
approval  there  must  have  distinctive  merits  of  their  own.  Their 
success  abroad  would  in  no  way  be  affected  by  the  local  favor  with 
which  they  are  regarded.  In  the  outside  markets  the  Canadian 
tub  must  stand  on  its  own  bottom.  We  understand  that  the  ship- 
ments of  Canadian  neckwear  have  been  made  with  great  care  as 
to  packing,  etc.,  so  that  no  cause  for  complaint  can  arise  on  that 
score.  We  shall  watch  the  development  of  this  trade  with  interest, 
because  it  is  a  question  of  some  public  and  commercial  importance. 


THE    STRENGTH    OF    COTTON. 

The  market  for  cotton  futures  has  been  a  remarkably  active  one 
in  the  United  States  throughout  the  week,  the  dealings  having  been 
very  large,  prices  on  the  jump  from  start  to  finish,  and  showing  a 
net  gain  of  31  to  34  points.  As  the  latest  advices  throughout  the 
cotton  belt  furnish  very  gloomy  hopes  of  a  top  crop  of  any  moment, 
the  outlook  for  prices  is  becoming  very  unsatisfactory  for  consumers 
of  the  staple,  and,  should  the  crop  be  overtaken  by  an  early  frost, 
where  prices  might  go  to  would  be  a  hazardous  venture  to  locate. 
A  year  ago,  at  New  Orleans,  the  price  was  4%C.  (the  lowest 
recorded),  while  now  it  is  6j^c,  or  27  j£  per  cent,  higher. 

The  situation  is  attracting  attention,  owing  to  the  fact  that  the  ) 
United  States  crop  constitutes  two  thirds  of  the  world's  production 
of  cotton — 75  per  cent,  of  the  probable  commercial  world's  crop. 
Bradstreet's  (New  York)  says  :  "  The  fact  that  the  probable  yield 
of  last  year's  crop  was  cut  short  to  the  extent  of  500,000  bales 
during  the  harvesting  season  has,  of  course,  made  some  believers 
in  higher  prices  conservative  as  to  the  ultimate  yield  in  case  of 
exceptionally  good  picking  weather  this  year.  There  is  to  be  noted 
a  tendency  to  go  far  the  other  way,  and  to  look  for  a  very  short 
crop,  as  indicated  by  some  current  estimates  that  the  yield  will  not 
equal  10.000,000  bales.  It  will  be  evident  from  the  above  that, 
while  there  has  been  a  heavy  advance  in  cotton,  the  bull  side  of 
cotton  has  some  very  strong  features  supporting  it,  notwithstanding 
the  excess  of  present  supplies  over  corresponding  periods  of  recent 
years." 


AN  EXPORT  TRADE  IN  NECKWEAR. 

The  particulars,  given  elsewhere  in  this  issue,  of  the  export 
trade  to  Australia  which  a  Canadian  firm  have  begun  in  neckwear, 
is  an   encouraging  tribute  to    Canadian  skill.     It  is  evident  that 


THE  RECENT  BIG  DRY  GOODS  MOVE. 

The  reports  which  have  been  in  circulation,  with  more  or  less 
accuracy,  during  the  last  few  months  regarding  the  union  of  the 
business  of  James  Johnston  &  Co.,  Montreal,  with  that  of  The  W. 
R.  Brock  Co.,  Limited,  Toronto,  are  now  on  a  definite  basis.  It 
is  understood  that  the  negotiations  have  culminated  in  an  arrange- 
ment which  will  go  into  force  December  1,  when  the  Brock  Com- 
pany will  take  possession.  Mr.  James  Slessor,  chief  partner  in  the 
firm  of  James  Johnston  &  Co.,  will  be  managing-director  of  the 
Montreal  business,  which  will,  after  December  i,  be  conducted 
under  the  Brock  name.  No  definite  announcement  has  yet  been 
made  regarding  the  division  of  territory  between  the  two  houses,  or 
the  possible  concentration  of  staff,  as  these  matters  will  be  settled 
after  the  new  arrangement  comes  into  force.  It  is  safe  to  assume, 
however,  that  the  combined  business,  which  will  form  one  of  the 
largest  in  Canada,  will  be  conducted  with  that  energ\  and  capacity 
which  characterize  all  the  enterprises  associated  with  the  name  of 
Mr.  William  R.  Brock. 
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THE   MANITOBA    DRY  GOODS  TRADE. 

MILLINERY     BUYERS    AT    THE    PRAIRIE    CITY — THE    RETAIL    OPENINGS  -  POINTS    OF    INTEREST     IN     CURRENT     EVENTS. 


From  The  Dry  Goods  Review's   Special   Correspondent. 

Winnipeg,  September  25,  1899. 

THE  clerk  of  the  weather  apparently  repented  him  of  the  evil 
days  sent  us  last  Autumn,  and  Manitoba  has  been  enjoying 
one  of  her  old-time  Septembers,  than  which  there  is  no  finer  weather 
on  earth.  The  fine  weather  and  the  general  feeling  of  prospetity, 
owing  to  abundant  and  safely  harvested  crops,  has  made  the  Fall 
season  for  millinery  unusually  good. 

MILLINERY. 

The  D.  McCall  Co.,  Limited,  were  the  only  wholesale  house 
holding  a  millinery  opening  this  Fall,  as  the  Fall  trade  is  always 
much  lighter  than  Spring  trade  in  this  country.  Mr.  John  McRae 
had  his  stock  well  selected  and  here  in  good  time.  They  opened 
on  September  4,  and  a  large  number  of  milliners  attended  during 
the  4th,  5th,  6th  and  7th.  Among  those  noticed  were  Misses 
Brown,  Young  and  Riddell,  Neepawa  ;  Miss  Cameron  and  Mrs. 
Kilpatrick,  Portage  la  Prairie  ;  Misses  Roos,  Hornibrooke,  Mooney, 
Buchanan  and  E.  H.  Robinson,  Carberry  ;  Miss  Campbell, 
Manitou  ;  Mrs.  Letang  and  Miss  Post,  Pilot  Mound  ;  Misses 
Soole  and  Breckenridge,  Carman  ;  Misses  Anderson  and  Coulter, 
Boissevain  ;  Miss  Maud  Alexander,  Minnedosa  ;  Miss  Bessie  Curie, 
Dauphin  ;  Miss  Ferguson,  Miami ;  Miss  King,  Killarney  ;  Miss 
Neelands,  Indian  Head  ;  Miss  McDiarmid,  West  Selkirk  ;  Miss 
Davis,  Hartney  ;  Miss  Smith,  Crystal  City  ;  Miss  Gordon,  Arden  ; 
Miss  Madill,  Russell  ;  Miss  Anderson,  Virden,  and  others  whose 
names  your  correspondent  failed  to  get. 

On  entering  the  showroom  where  the  trimmed  goods  were  dis- 
played, the  first  thing  noticeable  was  the  increased  harmony  of 
color  over  last  year,  and  the  great  predominance  of  black  and  white 
combinations.  The  millinery  is  undoubtedly  pretty,  and  though 
there  are  some  extreme  things,  there  is  nothing  to  hinder  the 
woman  of  good  taste  selecting  a  charmingly  becoming  hat.  The 
velvet  tarn  crowns,  beehive  rosettes,  grebe  and  mink  bandeaux, 
whole  gulls,  heckle  and  grebe  mounts,  pheasant  breasts  and  angel 
wings,  are  among  the  chief  decorations. 

One  very  pretty  hat  noticed  among  the  endless  variety  at 
McCall's  was  a  Directoire  poke,  which  fits  over  the  back  hair  by 
means  of  a  horseshoe  opening  in  the  brim,  down  the  sides  of  which 
the  ties  were  drawn.  The  hat  was  amarynth  velvet,  the  front  of 
the  brim  next  the  face  covered  with  soft  folds  of  white  chiffon.  A 
large  alsatian  bow  and  a  pair  of  angel  wings  trimmed  the  crown, 
and  wide  ties  of  soft  cream  taffeta  held  the  hat  beneath  the  chin. 
The  whole  effect  was  charming.  The  same  style  was  also  developed 
in  black  and  white.  Another  hat  of  tobacco  brown  velvet,  with 
soft  tarn  crown,  had  an  entire  band  of  grebe  fiinished  at  the  left 
side  with  wings  and  a  soft  rosette  of  cream  silk.  With  this  hat  was 
a  dainty  muff  of  grebe  and  velvet  with  flaring  ruffles  of  cream 
ribbon.  Bonnets  are  little  changed  from  last  >ear;  the  majority, 
however,  show  sequin  covered  crowns.  The  rage  for  tarn  crowns 
has  developed  an  endless  variety  of  squares  for  crowns  of  almost 
every  fancy  material  it  is  possible  to  think  of.  In  rough  riders  and 
walking  hats  of  all  patterns,  McCall's  had  a  fine  display.  It 
might  be  remarked  in  passing  that  the  craze  for  rough-riders  has 
Winnipeg  in  its  grip,  and  the  streets  are  fairly  lined  with  ihem. 
In  fact,  most  houses  have  found  difficulty  in  keeping  up  with  the 
demand.  They  are  hats  particularly  adapted  for  Autumn  wear 
here,  as  they  shade  the  face  from  the  bright  sun  and  do  away  with 
the  necessity  of  a  parasol.  They  also  have  the  further  recommen- 
dation of  being  very  generally  becoming.     McCall's  also  showed 


a  fine  range  of  Fall  jackets  in  all  the  leading  styles.  Mr.  McRae 
found  business  most  satisfactory,  and  is  now  doing  a  large  and 
satisfactory  sorting  trade. 

RETAIL    OPENINGS. 

Almost  all  the  leading  retail  stores  held  openings  last  week. 
The  Hudson's  Bay  Co.,  Jerry  Robinson's,  Furner's,  Mrs.  Paul's, 
Preston's  and  Miss  Bain's.  It  was  impossible  for  your  correspon- 
dent to  give  more  than  a  hurried  run  through  all  these  places,  but 
even  a  brief  visit  was  sufficient  to  reveal  the  fact  that  all  the 
houses  were  carrying  large  and  well-selected  stocks. 

At  the  Hudson's  Bay  Company's  a  lovely  hat  was  developed  in 
ox-blood  velvet,  crushed  strawberry  satin  in  beehive  rosettes  and  a 
grebe  band.  Another  particularly  pretty  thing  was  a  hat  and  muff 
of  olive  green  brocaded  velvet  trimmed  with  grebe.  These  sets 
look  as  if  specially  created  to  wear  to  an  afternoon  tea.  The 
milkmaid  poke  is  rather  an  effective  hat,  with  wide  brim  and  tam 
crown  of  black  felt,  a  large  bow  of  velvet  angel  wings  and  ties  of 
black  velvet.  A  very  general  trimming  is  a  tam  crown  of  velvet 
and  a  large  bow  or  rosette  of  silk  of  the  same  of  a  contrasting  shade. 
At  Jerry  Robinson's,  Miss  Dingwall  has  succeeded  Mr.  Jerrard  in 
the  showroom.  The  stock  here  was  handsome  and  well  arranged, 
many  of  the  hats  shown  being  Parisian  patterns. 

FURS. 

W.  J.  Peck  &  Co.  are  shipping  out  their  Fall  furs.  Merchants 
at  country  points  do  not  care  to  have  these  goods  a  day  before 
selling  time,  because  they  occupy  so  much  space,  and  also  for  fear 
of  moths.  The  advance  sales  of  furs,  however,  have  been  very 
heavy,  and  certainly  to  look  at  Peck's  third  floor  you  would  think 
that  everybody  in  Winnipeg  intended  to  have  a  new  fur  coat  this 
Winter.  This  firm,  of  course,  do  their  largest  business  in  men's 
furs,  women's  goods  being  practically  a  side  line.  Furs,  by  the 
way,  are  higher  and  the  market  is  very  firm.  Among  the  lines 
noticed  were  African,  Hindoo  and  Russian  buffalo,  Canadian  coon, 
Australian  coon,  wombatts,  Chinese  dog,  Chinese  goat,  Russian 
coon  and  Bulgarian  lamb.  In  small  furs,  such  as  caps,  gauntlets 
and  ladies'  collars,  the  style  and  the  numbers  seemed  to  have  no 
end.  This  firm  have  all  their  furs  manufactured  specially  for  their 
own  trade,  and  the  collars  are  the  regulation  Manitoba  height  of 
seven  inches,  so  as  to  completely  cover  the  ears. 

Myron  McBride  &  Co.  report  business  satisfactory,  but  nothing 
specially  new. 

Stobart,  Sons  &  Co.  are  sending  out  their  travelers  with  sorting 
samples.  Trade  with  them  has  been  very,  very  good,  and  they 
are  too  busy  to  talk  much. 

R.  J.  Whitla  &  Co. — Mr.  Binns  and  Mr.  Campbell  are  both  in 
Europe  on  their  semiannual  purchasing  trip.  This  firm  report  an 
especially  heavy  trade  in  fancy  black  dress  goods.  They  ordered 
heavily,  and  in  almost  every  case  merchants  at  country  points  have 
sent  in  repeat  orders,  so  that  their  supply  is  pretty  well  exhausted. 
Owing  to  heavy  purchases  in  the  line  of  ladies',  misses  and  child- 
ren's cashmere  hose,  the  firm  have  been  able  to  supply  their 
customers  with  their  old  numbers  at  the  old  figures,  and  their  trade 
in  this  line  has  consequently  been  heavy. 

Everyone  in  the  house  is  looking  forward  to  getting  into  their 
new  warehouse,  which  is  nearing  completion.  The  buyers  have 
the  requirements  of  the  new  house,  as  well  as  the  increased  volume 
of  busines^s,  in  hand,  and  have  been  instructed  to  purchase  accord- 
ingly, so  that  the  coming  season's  stock  will  be  the  largest  and 
best  assorted  ever  imported  by  the  firm.  E.C.H. 
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The  simply  incomparable  collection  of  Laces  we  are  showing  for  Spring 
1900,  and  the  orders  we  are  gathering  in,  have  stirred  up  considerable  unlove- 
liness  among  some  of  our  competitors.  We  are  sorry,  but  cannot  wait  on 
imitators.  We  lead  in  this  line,  and  our  orders  are  a  proof  of  the  appreciation 
of  our  efforts. 

Also  Samples  for  Spring  of  the  following  lines  are  in  our  travellers1  hands, 
Blouses,  Capes,  Parasols,  Curtains,  Hosiery,  and  Underwear. 


OlOoKinPo.  we  carry  the  largest  and  most  varied  line  of  th 


ese  goods 


in  the  trade. 


REPEATS  arriving  this  week  and  next  in  Dress  Goods,  Linings,  Trim- 
mings, Braids,  Veilings,  Nets,  Curtains,  Plain  and  Fancy  Velvets,  Gloves, 
Hosiery   and   Underwear. 

Letter  Orders  Receive  Special  Attention. 

THE  LACE  WAREHOUSE  OF  CANADA. 


Kyle,  Cheesbrough  &  Co., 


16  St.  Helen  St.. 


Montreal. 
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'HE  millinery  open- 
ings in  the  retail 
trade  took  place  last  month  through- 
out the  country,  and  the  attendance 
of  customers  was  unusually  good  in  all  the 
centres  from  which  we  have  reports.  It  prom- 
ises to  be  a  good  Autumn  and  Winter  trade  for  milliners,  owing  to 
the  increase  of  ready-money  for  spending  purposes  in  the  hands  of 
the  people.  The  new  fashions  also  favor  the  spending  of  money. 
In  conversations  with  the  leading  millinery  importers,  whose  views 
will  be  found  recorded  below,  The  Review  secured  some  informa- 
tion which  will  be  of  value  to  buyers,  seeing  that  it  is  vouched  for 
by  people  who  attach  their  names  to  the  information  thus  reported. 

NEW  MILLINERY  IN  THE  MARKET. 

The  New  York  buyer  of  The  D.  McCall  Co.,  Limited,  has  been 
to  New  York  several  times  since  their  opening,  and  has  succeeded 
in  getting  all  the  newest  designs.  Many  new  novelties  in  rough- 
riders,  including  the  tarn  crown,  are  included  in  his  purchases  ; 
also  the  popular  shapes  St.  Leon  and  Menlo  Park,  fhe  latter  an 
exceedingly  stylish  hat,  in  several  designs  with  drooping  brims. 
This  will  be  a  very  popular  shape  this  season,  so,  though  this  firm 
have  a  large  stock,  they  advise  that  orders  be  placed  as  early  as 
possible. 

In  the  way  of  trimmings,  the  great  demand  is  for  velvets  in 
greys,  castors,  browns,  cardinals  and  navies.  This  firm  expect  to 
pass  into  stock  in  a  few  days  large  shipments  in  all  these  popular 
shades.  Their  European  buyer  has  returned  to  England,  and  is 
constantly  picking  up  novelties  for  all  departments.  All  the  newest 
effects  in  fancy  velvets  and  velveteens,  and  in  black  ribbons  of  all 
widths,  are  now  being  passed  into  stock. 

The  popularity  of  grebe  trimmings  and  mounts,  birds,  fancy 
mounts,  wings,  etc.,  is  manifested  by  the  large  and  elegant  assort- 
ment of  these  goods  shown  in  the  warehouse  of  The  D.  McCall  Co., 
Limited.     Their  range  is   decidedly  beautiful  and  comprehensive. 

A  TALK  ON  THE  MILLINERY  SITUATION. 
When  our  representative  called  on  S.  F.  McKinnon  &  Co., 
Limited,  a  director  said  :  "  Well,  Mr.  Pre —  and  Re — View,  we 
are  not  surprised  at  your  journal  having  a  large  and  wide  circula- 
tion, you  are  so  untiring  in  your  efforts  to  impart  useful  information 
through  its  columns.  We  firmly  believe  that  your  efforts  are 
appreciated,  at  least,  throughout  the  millinery  and  cloak   world, 


and  any  information  we  may 
be  able  to  supply  along  that 
ire  we  cheerfully  put  at  your  disposal. 

"The  last  time  we  met  on  this  plane  was  during 
our  millinery  opening  days,  when  we  had  to  report  one 
of  the  best  and  most  successful  openings  coming  within  the  range  of 
our  business  experience.  Not  only  did  the  millinery  opening  days 
and  Exhibition  weeks  bring  in  large  numbers  of  buyers  from  all  parts 
of  the  Dominion,  but  trade  has  been  good  every  day  since  then. 
The  month  of  September,  like  the  month  of  August,  of  which  we 
talked  when  last  we  met,  shows  a  large  increase  in  our  sales  over  the 
corresponding  month  of  any  year  in  our  business  history.  Amongst 
other  reasons  for  the  big  bounce  upwards  and  heavy  swell  to  our  sales, 
we  have  been  extending  our  borders  and  putting  on  more  sail  to 
meet  the  requirements  of  our  steadily-increasing  trade.  Good 
crops  were  almost  universal  throughout  the  Dominion,  the  most 
important  factor  in  the  country's  good,  and  brightening  the  business 
outlook  as  nothing  else  can.  Another  is  the  increasing  confidence 
in  business  circles  and  a  sign  of  good  times,  as  indicated  by  the 
growing  demand  for  a  better  or  higher  class  of  goods.  This  has 
been  our  experience  last  season  as  well  as  this. 

"  As  we  are  a  specialty  firm,  we  will  speak  of  our  specialties, 
and,  in  doing  so,  usually  put  millinery  first.  Perhaps,  owing  to  the 
fact  that,  of  them  all,  it  comes  closest  to  the  minds  and  hearts  of 
the  ladies,  and  every  millinery  man,  at  least,  puts  them  first. 

Trimmed  pattern  hats  had  their  innings  at  the  millinery  open- 
ings, when  ours  had  a  most  successful  run,  and  were  declared  easy 
winners,  and  were  quickly  cairied  off  to  excite  the  public  mind  in 
other  fields. 

"  From  tie  early  season,  rough-riders  and  tarn  crown  effects 
have  had  it  much  their  own  way.  Our  experience  says  it  has 
been  an  exceptional  hat  season,  felt  hats  of  the  description  men- 
tioned above,  having  been  in  steady  demand  since  early  in  July. 
We  are  safe  in  saying  that  the  same  thing  never  happened  before 
within  the  memory  of  the  oldest  millinery  man  or  woman  in 
Canada.  As  far  as  hats  are  concerned,  we  have  only  to  add  that 
the  same  character  of  goods  will  continue  at  the  front,  the  only 
change  being  that  tarn  crowns  lead  all  other  effects. 

"  There  is  also  much  millinery  made  ;  that  is  to  say,  hats  made 
from  the  foundation  where  felt  shapes  are  not  employed.  Such 
millinery  and  hats  demand  much  in  the  way  of  trimmings.  In 
this  class  silk  velvets,  ribbons,  liberty  silks  and  liberty  satins  are 
the  strong  favorites.  Taffeta  silks  also  stand  high.  Not  for  many 
years  have  we  sold  the  same  quantity  of  silk  velvets,  silks  and 
ribbons  as  we  have  so  far  this  season.  With  regard  to  ribbons,  we 
are  selling  a  fair  quantity  of  fancies,  but  plains  certainly  are  the 
favorites,  the  principal  widths  for  millinery  being  from  No.  22  to 
No.  80. 

"  Black  satin  and  velvet  ribbons  are  also  in  great  demand  with 
the  best  trade. 

"  All  such  trimmings  as  we  have  been  talking  about  would  not 
make  finished  work  in  themselves.  All  high-class  millinery  requires 
some  article  of  adornment.  The  principals  in  this  class  are  breasts, 
hackle  feathers,  wings,  large  birds,  and  ostrich  feathers  and  tips. 
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Wholesale  Millinery 

THEY  ARE  IN  DEMAND. 

We  have  pleasure  in  calling  the  attention  of  the  Trade  to  the  magnificent  assortment  of  our  stock 
in  all  departments,  particularly  the  undermentioned  desirable  goods,  so  much  in  demand  at  present  : 


Our 
List 


VELVETS,  VELVETEENS   and  TAFFETA   SILKS,  in  all  shades,  including  Grey 

Castor,  Beaver,  Brown,  and  Navy. 
BLACK  VELVET  and  SATIN  RIBBONS  in  all  widths. 
FANCY  VELVETS   and  VELVETEENS,  latest  designs. 
WHITE  VEILINGS. 
GREBE  TRIMMINGS. 
BLACK,  GREY  and  WHITE  BIRDS. 
LONG  BLACK  QUILLS. 
BLACK  TIPS,  all  prices. 
JETTED  and  FANCY 
HACKLE  MOUNTS 
FANCY  WINGS  |  productions. 

ORNAMENTS  J 

HATS — Abundance  of  all  the  leading  shapes  in  Tams,  Rough-Riders,  Walking  Hats  and 
the  popular  St.  Leon  and  Menlo  Park  Blocks  (Drooping  Brim). 


ORDERS    FOR    ABOVE    GOODS    SHIPPED    PROMPTLY. 


The  D.  McCALL  CO.,  Limited 


i 


New  Hats, 
New  Feathers, 
New  Quills, 
New  Ribbons, 
New  Velvets, 

and  all  latest  novelties  received  weekly. 


Caverhill  &  Kissock. 

91  St.  Peter  St., 

Montreal. 


WHOLESALE 
MILLINERS. 


• 
• 

• 

• 
• 


^jfct 


Flett,  Lowndes  &  Co 


LIMITED 


61  Bay  Street. 


TORONTO 
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MILLINERY     Continued. 

Now,  as  a  millinery  man,  I  could  talk  on  this  subject  for  a  week, 
but  we  must  reserve  something  for  another  hearing. 

"In  conclusion,  I  just  want  to  say  that  in  whatever  way  you 
may  place  our  chat  before  the  trade,  you  can  pin  your  faith  to  every 
word.  We  know  the  push,  and  we  have  great  confidence  in  looking 
towards  the  October  and  November  trade.  Our  European  buyer  at 
the  other  end  of  the  cable,  knowing  that  the  trade  has  to  be  fed 
almost  from  day  to  day,  is  continually  on  the  alert  and  buying 
new  stuff,  so  that  we  have  tons  of  new  goods  afloat  every  day  of 
the  week.  With  regard  to  colors,  we  advise  the  trade  to  keep  well 
supplied  with  fawns,  blues, castors,  browns,  navies,  beavers,  purples, 
cream  and  white. 

"As  you  know,  one  of  our  special  specialties  is  the  manufac- 
ture of  McKinnon  jackets,  costumes  and  skirts.  We  could  enlarge 
on  the  style,  fit  and  finish  of  these  goods,  but  I  just  want  to  tell 
you  confidentially  that  we  have  the  perfect  mould,  and  they  have 
taken  the  country  by  storm  ;    come  again." 


A   LONDON    MILLINERY    DISPLAY. 

Speaking  of  a  fashionable  retail  millinery  establishment  in 
London,  last  month,  The  Millinery  Record  says  :  Amongst  the 
most  striking  numbers  was  a  Rubens-shaped  felt  in  stone  grey, 
bound  with  grey  galloon  and  banded  with  black  and  white  check 
piece  satin,  which  also  formed  a  side  bow  ornamented  with  two 
shaded  grey  curved  quills  and  a  gold  buckle. 

"An  improved  amazone,  also  in  grey,  was  indented  on  the 
top  of  the  oval  crown,  and  smartly  trimmed  with  grey  twill  silk 
having  machine-stitched  folds,  two  soft  brown  and  fawn  curved 
quills  appearing  in' the  compact  and  neatly  folded  bow,  this,  as  in 
the  case  of  the  hat  previously  described,  being  done  in  a  variety  of 
good  colors.  The  run,  however,  would  appear  to  be  on  the  lightest 
colors,  including  dove  and  steel  grey,  fawn,  beaver  and  castor, 
followed  on  by  navy,  national — a  rich  ruby  shade  and  a  bright 
cardinal,  while  there  appears  to  be  but  little  feeling  for  green 
shades. 

"A  considerable  number  of  the  smartly  trimmed  felts  showed 
bands  and  bows  of  striped  or  checked  ribbon,  in  which  the  stripes 
are  formed  of  small  black  and  white  squares  spaced  in  lines  on  a 
colored  ground. 

"A  particularly  good  and  useful  line  in  traveling  or  cycling 
hats  was  in  black,  grey,  fawn,  or  brcwn  beaver  felt,  dressed  without 
proofing  and  neatly  trimmed  with  a  band  and  side  cockade  of 
corded  ribbon,  so  that  it  might  be  folded  up  and  carried  in  the 
pocket  or  traveling  bag. 

"  Girl's  felts  are  mostly  on  sailor  or  galatea  lines  and  are,  for 
the  main  part,  prettily  trimmed  with  velvet  and  ribbon  in  self  color 

in  this  plain  good  quality  corded  makes  being  preferred — and 

silk  pompons,  while  very  small  square  buckles  of  gold  or  steel  are 
frequently  seen  in  the  centre  of  the  knots,  bows  or  rosettes. 

"  In  this  department  our  representative  noted  some  special 
things  in  draped  toques  and  turbans  of  crin,  straw  and  chenille 
mixtures,  these  being  so  fully  made  that  they  should  prove  very 
useful  to  the  n.illiner  who  does  not  wish  to  spend  much  time  on 
trimming,  the  addition  of  a  simple  bow  with  wing  or  quill  being  all- 
sufficient. 

"Fur  toques  and  turbans  were  shown  in  great  variety,  a 
novelty  being  made  in  mink,  seal  or  musquash,  with  a  full  crown 
set  into  a  plain  band,  this  pattern  being  already  well  taken  up  by 
the  trade. 

"  In  the  trimmed  millinery  department,  some  very  smart  French 
and  English  styles  were  displayed,  and  amongst  these  most  of  the 
leading  Paris  designers  were  repretented.     A  particularly  elegant 


directoire  bonnet  was  in  emerald  green  velvet  and  creme  felt. 
The  rather  high  crown  was  plainly  covered  in  creme  felt  and  strap- 
ped with  narrow  black  velvet  which  further  provided  the  strings. 
The  open  front  was  covered  on  the  outer  side  with  emerald  velvet 
and  on  the  inner  with  the  creme  felt,  across  which  rested  a  green 
velvet  bandeau  ornamented  with  a  piquet  of  very  daik  damask 
velvet  roses  and  a  chic  little  bow  of  the  velvet.  Across  the  front 
fine  black  ostrich  tips  of  moderate  size  were  outspread  from  a  bow 
of  narrow  hlack  velvet  ribbon  and  a  black  jet  slide." 

THE  NEW  STYLES  FORESHADOWED. 
In  response  to  The  Dry  Goods  Review's  question  as  to  how 
the  millinery  season  had  resulted  so  far,  the  president  of  The  John 
D.  Ivey  Co..  Limited,  said  that  sales  in  every  department  have 
largely  increased.  Notwithstanding  the  unusually  large  imports 
necessitated  by  increased  demands,  this  firm  have  had  to  use  the 
cable  frequently,  and,  as  a  result,  the  stock  is  well  assorted  in 
every  respect.  "How  do  you  account  for  the  expansion  of  busi- 
ness, Mr.  Ivey?"  "There  are  several  reasons,"  was  the  reply  ; 
"first,  the  increased  prosperity  of  the  country  ;  then,  our  business 
has  made  such  strides  during  the  past  two  years  so  that,  in  accord- 
ance with  the  old  adage,  nothing  succeeds  like  success  ;  besides, 
our  model  department  has  become,  we  think,  the  largest  and  most 
popular  in  Canada,  as  the  monthly  talks  on  styles  in  these  columns 
go  to  show  ;  while,  in  addition,  we  have  looked,  and  are  looking, 
to  the  cream  of  the  trade  in  every  place,  and  have  not  a  supply 
account  on  our  books." 

A  visit  to  the  model  department  is  an  inspiration,  for  there  are 
seen  the  handsome  materials  which  the  house  is  noted  for,  made 
up  in  such  exquisite  manner  as  to  sustain  their  reputation  for  high- 
class  millinery.  Undoubtedly,  large  black  silk  velvet,  or  velvet  and 
taffetta  silk  combined,  hats  will  lead  in  style.  Several  very  swell 
hats  were  shown  ;  among  them  the  new  Gainsborough,  which  has 
a  mushroom  back.  This  hat  is  made  of  black  silk  velvet,  faced 
with  white  satin,  over  which  is  white  chiffon,  tucked  (not  shirred), 
drawn  in  plainly,  making  a  very  soft  and  becoming  face  trim- 
ming. The  outside  decoration  is  three  large  Prince  of  Wales'  tips, 
steel  buckles  and  paradise.  Another  large  hat,  with  broad  brim 
drooping  over  the  face,  is  made  of  black  taffetta  silk  in  groups  of 
fine  lucks  and  alternate  folds  of  velvet,  draped  over  both  brim  and 
crown,  confined  in  design  with  cut  steel  buckles.  The  decoration  : 
Black  paradise  and  black  silk  and  jet  roses  of  the  "Giant" 
pattern. 

The  Marie  Stuart  poke  hat  is  of  castor  velvet,  with  real  lace 
applique  ;  two  black  Prince  of  Wales'  plumes  come  from  the  back 
under  the  biim  and  form  the  face  trimming,  velvet  and  lace  drape 
round  the  crown,  black  paradise  caught  with  pastel  and  rhinestone 
buckle. 

The  smartness  of  a  toque  depends  altogether  on  the  milliner's 
art  in  arranging  the  drapery,  for  there  is  really  no  special  founda- 
tion shape.  The  formation  of  the  mateiial  used  gives  shape  and 
style  to  this  medium-sized  headpiece.  An  extremely  pretty  turban 
toque  is  made  of  reseda  green  mirroir  velvet,  with  a  velvet  fern  of 
same  shade,  appliqued  with  steel  beads,  a  darker  shade  of  the  velvet 
used  for  a  draped  brim.  Marabout  aigrette  and  steel  ornaments 
complete  this  novel  creation. 

Spanish  turbans  are  also  good.  Many  have  fur  brims  or  velvet 
brims  and  fur  crowns.  Grebe  and  seagulls  are  also  used  on  this 
rather  large  style  of  turban.  In  fact,  fur  enters  so  largely  into 
millinery  at  present,  with  the  introduction  of  lace  or  tulle,  that 
these  creations  are  really  works  of  art.  Prince  of  Wales'  tips  are 
the  fashionable  feather  for  large  hats,  while  paradise  ranks  first 
for  smaller  effects,  and  is  used  in  large  quantity,  no  limit,  except 
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Far  and  Near. 

Our  goods  find  favor  in  all  parts  of  the  Dominion. 

To  all  our  friends,  far  and  near,  we  return  thanks  for  the  very  liberal  share  of 
their  favors  extended  to  us. 

Your  patronage  has  raised  our  July,  August  and  September  sales  far  in  excess 
of  the  corresponding  months  of  any  year  in  the  history  of  this  business. 

Encouraged  by  your  convincing  proof  as  to  the  correctness  of  our  stock,  we 
have  been  emboldened  to  make  provision  for  the  October  and  November  assorting 
trade  beyond  that  of  previous  seasons. 

Our  Europeon  buyer,  who  spends  eleven  months  of  the  year  in  the  foreign 
markets,  is  at  present  watching  the  tide  of  fashion  as  it  flows  from  the  great  manufac- 
turing centres  of  the  world. 

Reasons  can  be  traced  to  all  great  successes. 

As  forces  to  our  success  in  business,  we  claim  to  have  the  confidence  of  our 
friends,  the  greatest  of  all  social,  political  or  business  forces. 

Long  experience  gives  us  the  practical  know  how. 

Ample  capital  to  take  advantage  of  the  best  markets,  every  cash  discount,  small 
or  large,  which  is  also  a  strong  practical  force  in  business. 

No  piling  up  of  old  goods,  but,  by  fresh  supplies  arriving  daily,  our  stock  is 
kept  thoroughly  assorted  with  active,  convincing,  profit-bearing  goods. 

Our  specialties  are  Millinery,  Millinery  Novelties,  Fancy  Dry  Goods,  Silks, 
Velvets,   Ribbons,  etc. 

Also  manufacturers  of  Ladies'  Jackets,  Costumes  and  Skirts,  and  fountain-head 
for  all  these  lines. 

Do  not  let  distance  stand  between  us,  mail  and  sample  orders  receive  our 
prompt,  careful  attention 
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S.  F.  McKINNON  &  CO.,  Limited 

York  and  Wellington  Streets,   TORONTO. 


OFFICES 


75  Queen  St.,  OTTAWA.  1886  Notre  Dame  St.,  MONTREAL. 

35  Milk  St.,  LONDON,  ENG.  70  St.  Joseph  St.,  QUEBEC. 
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MILLINERY -Continued. 

the  length  of  the  pocket,  #25  worth  not  being  too  much  for  one 
hat's  decoration. 

Osprey  is  still  in  demand,  and  the  newest  way  of  using  it  is  half 
black  and  half  white.  Wings,  quills,  breasts  of  grebe,  sea  gull  and 
pheasant  are  exceedingly  popular. 

Embroidered  nets,  velvets  and  gauzes  are  much  in  evidence. 

Sequin  lace  brightens  up  otherwise  rather  solid  looking  hats, 
and  is  particularly  good  to  give  a  pretty  finish  to  bonnets. 

The  John  D.  Ivey  Co.,  Limited,  are  to  be  congratulated  upon 
the  success  of  their  "  untrimmed  hat  "  department,  one  entire  floor 
being  devoted  to  the  showing  of  their  immerse  stock,  which  com- 
prises all  the  novelties  of  the  season  in  desirable  goods.  They 
keep  in  close  touch  with  the  New  York  market,  by  sending  their 
buyer  on  frequent  trips  to  that  distributing  centre.  In  the  silk  and 
velvet  department  are  shown  all  the  newest  and  most  popular 
makes  of  velvets,  in  mirroir,  fancy  and  plain.  This  being  a 
decidedly  velvet  season,  their  stock  is  well  kept  up  from  staple 
colors  to  the  "  pastel"  shades.  Pastel  is  an  artist's  turn  for  faint 
shading  of  certain  colors,  and  has  been  given  to  certain  shades  of 
color  used  in  this  season's  millinery.  Complementary  to  it  is  the 
new  buckle,  also  in  faint  colors  combined  with  cut  steel  or  rhine- 
stone. 

Ornaments  are  more  in   vogue   than  ever.     The  drapery  trim- 


ming demands  them  for  holding  into  design   the  scarfing  now  so 
freely  used. 

Ribbons  in  all  fashionable  and  desirable  colors,  plain  silk, 
taffeta  or  glace,  being  the  correct  thing  for  present  fancy.  This 
firm  show  all  makes  and  colors  in  a  sequence  of  shades. 


IMPROVING  THE  ARNPRIOR   ARCADE. 

In  August,  1892,  Reid  Bros.,  Arnprior,  began  a  general  busi- 
ness in  what  was  and  is  known  as  "The  Arcade."  The  building 
is  one  of  the  oldest,  largest,  and  most  centrally  situated  in  Arnprior, 
but  for  many  years  previous  to  their  occupancy  it  was  looked  on  as 
the  proverbial  white  elephant  of  the  town.  It  was  built  in  1875  by 
R.  J.  Whitla,  now  one  of  Winnipeg's  prominent  business  men  and 
.citizens,  who  himself  occupied  it  for  three  years. 

On  Mr.  Whitla' s  departure  for  the  West,  "  The  Arcade's  " 
record  became  uncertain.  Sometimes  it  was  tenanted,  oftener  vacant. 
People  began  to  think  it  was  too  big  for  the  town,  and  the  impres- 
sion grew  that  success  and  "  The  Arcade  "  did  not  pull  together. 
But  now,  after  seven  years'  successful  business,  Reid  Bros,  are  show- 
ing their  satisfaction  and  confidence  in  "The  Arcade's  "  future  by 
having  extensive  improvements  made  in  the  way  of  a  new  front, 
and  many  interior  changes  which  give  them  more  light,  more  room, 
more  comfort  in  the  Winter  season  and  better  facilities  for  prompt 
attention  to  their  customers. 


Gold 


Medal. 


TRADE    MARK* 


OurRange 

for 

Spring 

will  be 

one  of  the 

Largest 

and 

Most 

Complete 

Ever 

Shown  in 

Canada. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


43 


Millinery 


WE    HAVE 


every  possible  need  for 

the  assorting  trade 


Telegraph  for  Traveller,  or 

send    Letter    or   Telegraph 

ORDER. 


The 


John  D.  Ivey  Co. 


18  Wellington  St.  West 

TORONTO. 


1811  Notre  Dame  St. 

MONTREAL. 


■ 

k  id  iii  in 

ii   i  i, 


: 


A.  B.  BOAK  &  CO. 


151  Granville  St., 

HALIFAX,    N.S. 


f 


ancy  Dry  Goods 
Smallwares,  etc. 


i    1 


Our  travellers  will  be  on  their  respective 
routes  early  in  October,  with  a  full  range  of 
STOCK  SAMPLES,  also  several  lines  for 

SPRING  1900'. 

It  is  now  generally  admitted  that  we  fill 
assorting  orders  better  than  any  house  in  the 
trade. 

We  have  the 

RIGHT  GOODS 

at   .  .   . 

RIGHT   PRICES 

and   we 

SHIP  PROMPTLY. 

(live  our  representative  a  trial  order  and 
we  think  we  can  prove  this  t)  your  satisfac- 
tion. 


^  WHOLESALE  ONLY 


HUB 


DOWN  COMFORTERS 

Ask  for  sample  of  our  leader  Down  Comforter  in  any  of  the  following  new  covering  designs 

(sample  book  mailed  for  inspection)  : 

American  Beauty,  Superba,  Prize  Poppy. 


**,.■*&> 


ek 


**t 


LETTER    ORDERS    PROMPTLY   AND    ACCURATELY   FILLED.  SEND   FOR    PRICE   LIST. 

Our  Samples  are  shown  on  the  road  from  the  Atlantic  to  the  Pacific. 

The  Toronto  Feather  <£  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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A  THRIVING  WESTERN  FIRM. 

nil     GROWTH    OF    INK   GLASGOW    HOUSE,    REGINA. 


MRH 


R.  R.  H.  WILLIAMS,  the  founder  of  the  celebrated  Glasgow 
ouse,  Regina,  N.W.T.,  is  an  old  timer  in  the  Territorial 
capital,  from  his  boots  upwards.  He  was  not  only  one  of  the  first 
residents  and  merchants  in  the  town,  but  Mrs.  Williams  is  said  to 
have  been  the  very  first  of  the  gentler  sex  to  make  Regina  her 
home. 

Mr.  Williams  started  as  a  dry  goods  and  general  merchant 
early  in  the  80' s  on  South  Railway  street,  the  principal  thoroughfare 


House,  to  which  he  added  the  adjoining  property  last  year, 
increasing  the  floor  space  to  54  x  85  feet.  His  store  is  now  one  of 
the  largest  and  best  in  the  West,  and  comprises  many  departments, 
including  dry  goods,  groceries,  boots  and  shoes,  hosiery,  clothing, 
and  men's  furnishings. 

At  the  beginning  of  the  present  year,  Mr.  Williams  took  his 
son,  Mr.  J.  K.  R.  Williams,  into  partnership,  who,  as  a  manager 
of  a  branch  store,  had  already  shown  himself  a  chip  off  the  old 
block  as  regarded  business  tact,  ability  and  discretion.  The  Glas- 
gow House  staff  is  one  of  first-class  rank,  and  they  are  seen 
surrounding  the  proprietors  in  our  illustration  just  as  actually  as 
they  may  be  seen  on  anniversaries  and  festive  occasions  at  Mr. 
Williams'  residence,  for  the  most  amicable  relations  exist  between 
the  Glasgow  House  proprietors  and  the  Glasgow  House  staff. 


of  the  town,  and  in  1888  took  into  partnership  Mr.  A.  Sheppaid. 
The  business  rapidly  increased,  and  when,  in  1889,  Mr.  Sheppard 
went  to  try  his  fortune  in  fresh  fields  and  pastures  new,  Mr.  Williams 
became  sole  proprietor.  Under  his  able  management  and  skilful 
organization,  the  business  progressed  by  leaps  and  bounds,  and  the 
rented  store  near  the  Lansdowne  soon  proved  quite  inadequate  for 
the  amount  of  trade  done,  so  that  the  proprietor  had  to  look  around 
for  a  more  commodious  site. 

A  fire  soon  gave  an  opportunity,  and  Mr.  Williams  purchased 
land  on  the   same  street,  and  built  thereon  the  present  Glasgow 


In  addition  to  the  Glasgow  House,  Mr.  Williams  is  the  pro 
prietor  of  a  large  lumber  business.  It  is  thus  seen  that  Mr. 
Williams  is  a  wotthy  citizen  of  Regina.  He  has  seen  the  town 
grow,  and  has  helped  its  growth.  It  is  not  surprising,  therefore, 
that  he  has  been  mayor  of  the  town,  president  of  the  board  of. 
trade  and  has  always  been  to  the  front  in  every  movement  having 
for  its  object  the  welfare  and  prosperity  of  the  town  and  surrounding 
district. 

The  Gault  Bros.  Co.  report  assorting  trade  fair.     Payments  are 
prompt,  however,  and  trade  in  a  most  satisfactory  condition. 
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JAPAN 

MATTINGS. 

Importation  for  Season  1899-1900 


NEW 
FEATURES 


"G) 


t 


Carpet  Designs 
Linoleum  Patterns 


in  two  or  three  toned  effects 


NOVELTIES   AT  LOW  FIGURES. 


K.  ISHIKAWA  &  CO. 


♦ 


(JUR  travellers  are  out. 
Wait  for  them. 
It  will  pay  you  to  inspect. 


Man  n  fa  eta  vers 


TORONTO 
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Cbe  Gault  Brothers  £<>.,  si 

WAREHOUSE  AND  FACTORY:  BRANCHES: 

15,  17,  19  and  21   sinftimrAi  Manchester,  Vancouver, 

St.  Helen  St.,       IflUW  I  KLAL.  Winnipeg. 


We  Beg  to  Announce  that  our  representatives  have  now  started 
out  with  the  following  lines  for  the  Spring  Trade  of  1900: 


""N 


W00li6r\Sf  comprising  all  kinds  of  Tailoring  Goods  for  men's  and  women's 
trade,  every  new  make  and  style  being  represented  and  right  up-to-date,  and  pur- 
chased before  the  serious  advance  in  prices  of  25  per  cent,  to  40  per  cent,  which  rules 
to-day.  Our  display  will  be  DAZZLING.  Don't  order  one  dollar's  worth  until  you 
have  seen  our  collection. 

THE   VALUE   IS   RIGHT. 

There  will  also  be  a  large  collection  of  Canadian  Woollens  of  all  kinds,  reulete 
with  novelties. 

PRICES   RIGHT. 

Tailors'  TrimmingS.-We  are  following  up  with  all  novelties  to  date 
and  sparing  no  pains  to  give  our  customers  reliable  trimmings.  We  are  also  showing 
a  large  range  of  Hot- weather  Woollens,  a  feature  of  the  Woollen  Trade  which  is  fast 
developing. 

v/OSlUmC  v/lOthS.— Great  range  of  all  the  newest  styles  from  French, 
English,  and  Scotch  Markets. 

Carpet  Department.— Our  range  is  now  complete  and  on  the  road, 
embracing  Carpets,  Rugs,  Table  and  Floor  Oil  Cloths.  Patterns  confined  to  ourselves. 
It  is  by  far  the  best  exhibit  we  have  ever  shown,  and  the  prices  are  right. 

Shirt  and  I  ie  raCtOry*— We  have  doubled  our  capacity  and  also  our 
ranges  and  styles.    Representatives  have  full  lines.   A  charming  display;  prices  right. 


the  (fault  Brothers  £0., 


Limited. 


SOLE  AGENTS  IN  CANADA  FOR  FOWNES'  GLOVES. 


s 


WP 

Our  New  Factory 

is  equipped  with  the  most  up-to-date 
machinery  to  manufacture  up-to-date 
goods. 

Spring  1900 


Our  travellers  are 
now  showing  for 


Ladies9  Cloth  Costumes  and  Skirts 
Ladies'  Wash  Suits  and  Skirts 
Ladies'  Muslin  Dresses  (2  piece) 
Ladies'  Blouse  Waists 

(Zephyrs,   Lawns,   Silks,   Mercerized   Sateens,  etc.) 

Ladies'  Wrappers 

Ladies'  Dressing  Jackets 

Ladies'  Underskirts 

Girls'  Wash  Suits  and  Skirts 

Girls'  Blouse  Waists 

Boys'  Wash  Suits 

Boys'  Wash  Pants 

Boys'  Wash  Blouses 


BOULTER  &  STEWART 


Manufacturers 


TORONTO 


-.!-^-,:W::y:^:..ya 


THEY  RE 
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Brush  &  Co.'s  Specialties. 


SOLE  MANUFACTURERS 
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TO  THE  LADIES'  TAILORING  AND 
DRY  GOODS  TRADE  — . 

We  have  dropped  some  lines  in  order  to  rush  forward 
ladies' Costume  Cloths  for  "  immediate." 

Our  stock  at  Hutchison,  Nisbet  &  Auld's,  Toronto,  is 
being  constantly  reinforced  from  the  mill.  Have  you 
seen  the  lateft  effects  in  Oxford  Plaids  with  Plains 
to  match  ? 


OXFORD  MFG.  CO.,  Limited 


OXFORD,    NOVA    SCOTIA. 


Fac-Simile  of  label  on  our  regular  goods. 


MATTRigg& 

WE    GUARANTEE   MATERIAL   USED 
TO    BE   PREPAREO    COTTON 

Absolutely 

PURE,  SWEET  andCLEAN 

SOLD   TO  THE  TRADE  ONLV^^n 

Hamilton.  Ont 


Use  the  "Derby  Link."  No.  2 


Keep  your  trousers  up  with  the 


PatmteJ  Nov.  28,  1898. 
FOR   ALL   CUFFS 


Use  the  New  "Star"  Cuff  Holder 


Patented. 
For  Link  and  Plain  Cuffs 


For  Sale  by  Principal  Jobbers  Everywhere. 


WRITE 
TO  YOUR 
JOBBER. 


with  the 

The  New  Automatic 

or  Button 

tT  B.  E'atent  June  5.  1894.     Eng.  Patent  No.  11630. 

NO 

"Au  Fait"  Scarf  Retainer 

NEEDLE 

/^\>- 

REQUIRED. 

{f^t^ 

• 

Patented. 

Opens  Wide   at  Mouth 

J.  V.  PILCHER  &  CO.,  ** ■ESSES 


LOUISVILLE,  KY. 


FALL  SAMPLES 


Now  on  the  road 


We  are  showing  the 


Latest  Novelties 


H.   K     HAGEDORN,   Manager. 


in 


~i 


♦  TRADE  ♦ 

|     BERLIN     | 

t  MARK  I 

♦♦♦♦-♦"♦-♦  44  4-44-4  4~44*  44~4~4 

X  X 

'"We   Fear   Nae   Foe." 


Suspenders,   Buttons  and   Neckties, 

A  trial  order  solicited       &      •*•      J» 
Remember  we  guarantee  satisfaction. 


-'V^VV\/VV'VVVVVVVVVVV. 


The  Berlin  Suspender  and  Button  Co.,  Berlin,  Ont. 
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S  was 
predict- 
ed several 
months  ago, 
the  "Fleur 
de  Lis"  de- 
sign has  had, 
and  is  having, 
a  great  run, 
not  only  in  tie 
silks,  but  in 
almost  all 
lines  of  goods. 
For  example, 
in  the  furnish- 
ing trade  it  is 
to  be  fourd  in 
natty  lines  of 
soft  shirts  and 
regatta  shirts. 
It  finds  its  way 
into  brace  web 
designs,  um- 
brella mounts, 
tops  of  golf 
hose,  etc.  In 
other  lines  of  fabrics  we  notice  it  in  prints,  in  beautiful  dress  goods, 
in  blouse  effects,  in  carpets,  in  wall  papers  and  in  endless  variety 
in  jewelry  designs.  It  is  a  pretty  combination,  and  has  come  to 
stay  a  while  with  us. 

It  is  hard  to  get  prices  up  once  they  are  down.  The  manufac- 
turer, the  wholesaler,  the  retailer,  all  know  this  to  their  sorrow. 
Notwithstanding  the  firm  tone  of  nearly  all  staple  and  fancy  lines 
and  the  advanced  prices,  the  general  public  want  more  for  their 
$ i  than  ever  before,  and  somehow  they  get  it.  It's  no  joke  to  be 
in  business. 

In  the  go  as  you-please  race  in  neckwear  shapes,  we  would  say 
that  the  flowing  ends  and  handkerchief  scarves"  have  been  leading  of 
late.  Now  that  the  Fall  is  upon  us,  we  may  hear  of  a  good  spurt 
by  the  puff  shape  in  select  silks.  The  Paris  shape  keeps  ahead  of 
the  graduate  Ascot  and  knot,  although  a  number  of  these  have  their 
favorites.  The  bow,  however  (unless  in  the  black  and  white  for 
evening  wear),  seems  to  have  fallen  to  the  rear,  and,  douhtless,  will 
be  revived  for  Spring  trade.  This  shape  shows  off  the  many  nice 
effects  in  regatta  shirts,  and  always  looks  neat  and  cool. 


A 


Suitable  Apparel 
for  October. 


I  suppose  every  men's  furnisher  is  preparing 
for  a  big  business  in  Fall  wearables  during 
October.  Many  of  the  days  and  nights  of 
September  have  been  so  cool  that  most  men,  young  and  old,  must 
be  examining  their  wardrobes  to  see  what  purchases  are  necessary 
in  order  that  they  may  be  ready  to  withstand  the  changes  in 
temperature  which  are  bound  to  take  place  in  the  next  month  or 
two.  The  Canadian  climate  is  one  well  calculated  to  develop 
rigorous,  well  constitutioned  men  and  women,  but  it  would  be  a  mis- 


take on  the  part  of  even  the  most  rigorous  to  brave  the  climatic 
changes  of  October  and  November  without  suitable  changes  in 
their  attire. 

While  the  Summer  is  so  genial  that  a  top-coat  of  any  description 
is  a  superfluity,  and  our  Winter  is  severe  enough  to  make  a  heavy 
overcoat  a  necessity,  there  are  many  of  our  young  men  who  do  not 
recognize  that  the  stiff  breezes  and  cool  nights  of  the  Autumn  make 
a  light  topcoat  a  necessity  to  all  who  would  be  free  from  muscular 
rheumatism,  or  some  such  complaint.  The  same  is  true  of  under- 
wear. Our  Summers  demand  a  very  light  garment  ;  our  Winters 
demand  a  garment  of  the  other  extreme  of  weight.  This  is  recog- 
nized by  all,  but  altogether  too  few  seem  to  understand  that  the 
Fall  demands  a  garment  different  from  either  of  these,  a  medium 
weight,  such  as  can  be  had  in  nearly  all  the  different  varieties  of 
underwear  sold.  It  is  just  as  essential  that  a  medium  weight  of 
underwear  should  be  worn  in  the  Autumn  as  it  is  that  a  heavy 
weight  should  be  worn  in  the  Winter. 

It  is  the  furnisher's  business  to  make  this  fact  clear  to  his 
patrons,  especially  the  younger  ones,  for  disregard  of  it  may  result 
some  day  in  rheumatic  or  lung  trouble,  which  can  be  avoided  by  a 
strict  regard  for  proper  apparel  to  suit  the  climatic  conditions. 


\Lt-   j       -r-  i    i  The  class  of  window  displays  which  will  be  of 

Window  Tickets  ,       ,    .       ^      ,         . 

for  October  most  value  during  October  gives  great  scope 

for  the  window  card  writer's  skill.  If  he  be 
poetical,  what  better  opportunity  could  he  desire  than  to  grace  a 
display  of  white  shirts  with  an  effusion  like  the  following  : 

With  fingers  nimble  and  swift, 

With  eyes  as  bright  as  a  bee, 
A  woman  sat  at  a  new  machine 

Making  the  shirt  you  see. 
Stitch,  stitch,  stitch, 

With  hands  and  needle  exoert, 
In  a  voice  of  sweet  melodious  pitch 

She  sang  of  the  dollar  shirt  ? 

Fall  underwear  offers  many  chances  for  brief,  pithy  comment?. 
For  a  display  of  cheap  fleece-lined  goods,  something  like  the 
following  would  be  excellent:  "Fall  winds  are  blowing,  soon  it 
will  be  snowing  ;  this  underwear  we're  throwing  on  the  market  at 
fifty  cents."  For  better  qualities  a  suitable  card  would  be  : 
"They're  woolly  wool  woollens  from  start  to  finish."  If  the 
Transvaal  situation  becomes  any  more  serious  than  at  present, 
attention  will  not  fail  to  be  attracted  by  such  a  card  as,  "Afraid  of 
war?     This  wool  underwear  will  protect  you  from  the  '  draft.'  ' 

The  effectiveness  of  a  display  of  handkerchiefs  would  be 
increased  by  a  suggestion  such  as,  "Winter  is  coming — prepare  for 
the  'blows'  by  investing  in  some  of  these  handkerchiefs."  When 
gloves  are  shown,  it  would  not  be  out  of  place  to  put  with  a  card, 
"Wanted — Palms  for  the  interior  decoration  of  these  gloves." 
When  displaying  top-coats,  a  logical  statement  that  would  be 
effective  would  be,  "The  man  who  attempts  to  go  through  a 
Canadian  Fall  without  a  top  coat  is  the  doctor's  best  customer." 

Any  kind  of  a  display  would  be  improved  by  cards  like  the 
following  pair:  "First  of  season  goods  at  last  of  season  prices," 
and  •'  To  see  these  in  our  window  is  to  know  they  are  correct." 
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THE  ■*  •*  •*  *         " 
CHALLENGER 


Shamrock 


tt 


Tooke's  New 
Bias  Puff. 


For  Xmas 


THE    "SHAMROCK"    ($4. SO.) 


We    are   running    THIS  SCARF  for 
FIRST  PLACE  ^  &  &  &  &  j<  <*> 


TOOKE  BROS. 


Manufacturers 

of  Neckwear. 


.  .  MONTREAL. 
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MEN'S  FURNISHINGS     Continued. 

The  card  writer  really  has  an  excellent  opportunity  for  a  display  of 
his  genius  during  October. 


The  Canadian 
Neckwear  Trade. 


The  general  outlook  in  neckties,  which  are  so 
profitable  a  line  with  furnishers,  is  about 
summed  up  as  follows  : 

Shapes. — The  great  shape  now  selling  is  the  pointed  flowing  end. 
not  the  old  style  with  the  point  in  the  centre  of  the  tie.  but  the  bias 
point  with  the  point  at  the  side  giving  the  scarf  a  triangular  appear- 
ance. Of  course,  all  flowing  ends  to  be  correct  must  be  cut  on  the 
bias,  as  cut  straight  they  will  not  tie  properly,  the  folds  not  being 
soft  and  graceful  as  in  a  bias  scarf. 

The  graduated  four-in  hand  has  revived  and  is  selling  better 
than  ever. 

Puffs  will  continue  to  sell  better  and  better  as  the  season 
advances,  as  they  are  essentially  a  cold-weather  scarf. 

Color. — All  shades  of  purple  and  violet  toned  down  with  white 
and  black  ;  navy,  marine  and  yale  blues  toned  down  with  black, 
white  and  red  ;  car  linal  and  tuby  toned  down  with  black  and  white. 

Patterns  — Checks,  large  and  bold,  in  purple  and  white,  yale 
and  white,  navy  and  white,  red  and  white — all  these  relieved  with 
a  little  black  to  tone  down  the  color,  and  broken  by  cross-lines  of 
white  or  some  good  contrasting  color. 

Scotch  effects,  large  patterns  broken  by  cross-stripes  in  bright 
colors  on  satin  grounds,  are  very  good. 

For  the  high-class  trade,  the  demand  is  for  large  heavy  ottoman 
cords  with  bold  stripes  in  good  contrasting  colors. 

Strongly-marked  bold  stripes  on  purple  satin  ground  are  very 
good,  but  the  purple  must  be  toned  down  with  good  contrasting 
colors,  so  as  not  to  offend  good  taste. 

The  retail  merchants  in  Canada  now  absolutely  refuse  to  place 
orders  for  neckwear,  excepting  for  prompt  delivery.  They  have 
for  some  time  demanded  that  their  goods  and  styles  shall  be 
served  to  them  while  hot,  and  the  result  has  been  so  satisfactory  to 
them  that  they  will  not  entertain  the  idea  of  "  stepping  backwards" 
to  the  antiquated  way  of  buying  large  orders  and  waiting  a  long 
time  for  delivery. 

Armorial  Bearings. — A  distinct  novelty  in  neckties  has  made  its 
appearance  in  New  York  called  "  Armorial  Bearings."  These  are 
copies  of  famous  coats  of  arms,  such  as  the  Royal  British  coat  of 
arms,  the  Austrian  eagles,  the  Royal  lions  of  Scotland,  the  three 
feathers  of  the  Prince  of  Wales,  and  other  prominent  heraldic 
designs. 

These  are  woven  in  colors  on  a  black  ground.  In  flowing  ends 
and  four-in-hands,  the  body  of  the  tie  is  purple,  yale  or  red  cord, 
and  when  tied  the  coat  of  arms  on  the  black  ground  is  seen  on  the 
headpiece  of  the  knot,  and  in  puffs,  the  aprons  of  the  tie  are  of 
colored  cord,  and  the  heraldic  design  is  on  the  knot  between  the 
aprons. 

These  designs  are  all  finely  woven  in  Jacquard  looms,  and  are 
rapidly  displacing  the  coarse  white  Swiss  embroidery  that  has  sold 
well  in  New  York  this  season,  as  the  Swiss  embroidery  has  been 
found  too  coarse  to  put  on  the  tie  where  it  would  be  seen,  and  has 
of  late  only  been  put  on  the  ends  of  the  aprons  where,  when  worn, 
the  vest  would  cover  it. 

Combinations. — The  latest  thing  in  ncekties  is  the  combination 
scarf  in  its  different  shapes. 

The  body  of  the  scarf,  whether  puff,  flowing  end,  or  four- in- 
hand,  is  of  plain  cord  or  satin,  in  purple,  yale,  red  or  black,  and 
is  slashed  across  with  strongly  contrasting  colors  in  stripes,  giving  a 
handsome  effect  when  the  scarf  is  worn.  This  is  having  a  great  run 


in  the  United  States  and  is  now  asked  for  very  much  in   Canada, 
where  it  will,  no  doubt,  have  a  proportionately  great  sale. 

Neckwear  fnr  ^e  ^rst  sn'Pment  °f  Canadian  neckwear  to  the 

Australia  Australian  markets  leaves  Vancouver  October 

20  by  the  Aorangi  of  the  Canadian  Australian 
Line.  The  24  cases  of  neckwear  which  comprise  this  shipment 
made  by  E.  &  S.  Currie,  Toronto,  include  some  choice  lines  made 
especially  for  the  Christmas  trade  in  Australian  markets.  A  photo- 
graph of  the  shipment  was  taken  before  it  left  the  warehouse  and 
may  be  seen  on  another  page.  The  manner  in  which  this  trade  was 
secured  and  developed  by  the  firm  making  it  is  an  interesting 
example  of  what  Canadian  manufacturers  can  do  if  they  try.  The 
firm  sent  their  own  representative,  Mr.  F.  P.  Evans,  to  all  the 
Australasian  markets  especially  with  neckwear,  and  not  merely  as 
one  line  among  several.  The  enterprise  of  the  Canadian  firm  seems 
to  have  been  appreciated,  as  orders  have  been  placed  even  from 
distant  New  Zealand  and  Tasmania,  both  of  which  colonies  Mr. 
Evans  visited,  besides  the  leading  centres  in  Australia  itself.  In 
shipping  the  goods  every  detail  was  attended  to,  the  cases  being 
specially  made  of  suitable  size  and  iron  bound.  The  firm  have  also 
been  at  pains  to  fit  up  an  "export  department"  in  their  warehouse, 
where  everything  connected  with  the  sale  and  ordering  of  neckwear 
intended  for  export  may  be  attended  to.  There  is  every  probability 
that  the  courage  of  the  firm  means  that  this  is  the  inception  of  a 
large  and  profitable  trade  in  the  colonial  and  foreign  maikets  for 
Canadian  neckwear. 

•p.      <-,  ,  Numerous    applications    from     merchants,    in 

a  "  Biled  Shirt  "  places  not  heretofore  visi'ed  by  Tooke  Bros.' 
representatives,  have  been  addressed  to  this 
firm  asking  to  inspect  their  samples*  In  complying  with  the 
request,  one  of  their  travelers  came  across  a  case  where  "  unlaun- 
dered  shirts  only  "  were  sold,  and  the  experience  is  certainly  worth 
relating.      It  is  not  a  fish  story,  but  one  of  a  "  biled  shirt"  : 

"In  a  remote  backwoods  settlement,  Norton  Jones  and  his  wife 
pursued  the  even  tenor  of  their  ways  undisturbed  by  the  vicissitudes 
of  the  outer  world  until  the  occasion  called  for  the  services  of  a 
doctor  from  that  region. 

"The  advent  of  this  gentleman  struck  Norton  with  wonder  at 
the  magnificence  of  his  dress,  but  in  nothing  was  his  curiosity  so 
much  excited  as  in  his  contemplation  of  what  he  had  often  heard  of 
but  had  never  seen  before,  a  '  biled  shirt.'  The  immaculate 
whiteness  of  this  garment  filled  his  mind  with  astonishment  and 
envy,  and  the  consuming  passion  of  his  life,  from  that  time  forth, 
was  to  become  the  possessor  of  such  a  treasure. 

"  With  this  object  in  view,  he  scraped  and  saved,  till  he  was 
able  to  give  a  neighbor,  who  contemplated  a  journey  to  the  great 
world,  enough  to  buy  a  white  cotton  shirt  and  a  pound  of  starch. 

"  On  receiving  his  treasure,  he  stowed  it  away  until  he  should 
be  able  to  don  it  and  appear  suddenly  before  his  astonished  wife, 
deluding  her  with  the  idea  that  the  doctor  had  come  again. 

"  Seizing  the  opportunity  when  she  was  assisting  a  neighbor  in 
circumstances  similar  to  those  which  had  necessitated  the  visit  of 
the  doctor  to  herself,  and  when  he  thought  her  mind  would  natur- 
rally  revert  to  that  occasion,  and  render  her  more  susceptible  to 
the  delusion,  he  rigged  up  the  family  pot,  filled  it  with  water,  and 
placed  therein  the  precious  garment  and  the  pound  of  starch. 

"  When  he  supposed  the  former  was  sufficiently  'biled,'  he 
took  the  pot  outside,  emptied  the  contents  on  the  grass,  and,  after 
cleaning  it,  so  that  his  wife  would  not  discover  the  use  it  had  been 
put  to,  he  donned  the  shirt,  and  strutted  about  the  place  in  all  the 
pride  of  a  now  superior  being. 

"  At  first,  it  was  delightfully  soft  and  pleasant,  after  the  coarse 
flannel  he  had  been  accustomed  to,  but,  by  and  bye,  it  began    to 
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BELOW    IS   A   PHOTOGRAPH    OF   THE 
FIRST   SHIPMENT    TO 

AUSTRALIA 


OF 


Canadian=Made   Neckties. 


7#% 


Shipped  via  Vancouver  by  Steamer 

AORANGI 


E.  &.  S.iCURRIE, 

Manufacturers  and  exporters  of 

Nothing  but  Neckties— Everything  in  Neckties 

58  and  60  Wellington  Street  West,    TORONTO. 
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Bimbashi  Blue  Ties 
Mephisto  Bed  Ties 
Sea  Green  Ties 


LATEST  NOVELTIES 
EXCLUSIVE. 


THE 


BRfrND 


All  our  travelers  are  now  out  with  Spring  samples 

Shirts,  Collars,  Underwear  and  Half-Hose, 
Sweaters  and  Bathing  Costumes 

All  made  specially    for   us;    exclusive   shades   and    fabrics;     fancy    designs. 

Fail  not  to  see  our  Satin  Finish  Shirts  and  Pants  in  all  shades. 

Our  Specialty — Black  Cashmere  Half-hose,  fancy  stripes,  spots  and  checks. 


BALBRIGGAN 
UNDERWEAR 

French,  English,  German,  American  and  Canadian.      Largest  range  in   Under- 
wear and  Half-hose  ever  shown  in  Canada. 


Glover  &  Brais 


194,  196,  198  McGill  Street 


riONTREAL 
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. .  Neckwear . 
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TO  THE  TRADE 

We  do  not  claim  that  our 
Manufactured  Neckwear  output 
is  the  largest  in  Canada,  but  we 
have  long  since  gotten  over  the 
experimental  stage. 

What  we  do  claim  is,  that 
for  style,  finish  and  exclusive 
designs  our  Maple  Leaf  Neck- 
wear is   "  On   Top." 

The  pace  at  which  our  factory 
has  been,  and  is  now,  humming 
away,  assures  us  that  the  Trade 
appreciate  our  efforts.  Our 
factory  expects  to  be  humming 
at  "Top  Speed. ' '  Our  travel 
lers  are  now  out  with  a  large 
range  of  the  most  recent  crea- 
tions in  Tie  Silks  for  the  Holiday 
Trade.  We  shall  appreciate  a 
portion  of  your  esteemed  order, 
and  herewith  give  you  in  advance 
a  few  of  the  novelties  we  are 
showing  : 


Manufacturers 


MAPLE  JW--. 

NECKWEAR 


Barathea  Silks 

with  large  Bar  Stripes,  in  the 
popular  colors  :  Yale  Blue, 
Paris  Blue  and  Eveque. 

The  New 
Matlasse  Weave 

in  handsome  color  combinations 

Mille  Raye  Silks 

in  beautiful  double  color  Warp 
Stripes. 


Ombre  Stripes 

and  the  latest  New  York  fad  ot 
large  distant  traverse  figures,  in 
"  Camay  eux"  and  two-tone 
color  effects. 

Random  Stripes 

in  exquisite  colorings. 

Handkerchief  Scarfs 

in  original  and  exclusive  designs, 
and  a  host  of  other  novelties  too 
numerous  to  mention  here. 

Our  Shapes 

comprise  the  best  styles  now  sell- 
ing in  Nezc  York,  London  and 
Paris. 

We  shall  be  pleased  at  any 
time  to  make  up  any  design  or 
shape  your  customers  may  call 
for. 

All  orders  given  us,  either 
through  travellers  or  mail,  shall 
receive  prompt  and  careful  atten- 
tion. 

"  Dinna  Forget  the  Firm." 

'       See  Page  61. 


C00KS0N,  LOUSON  &  CO.,  Montreal 
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UNDERWEAR 


AND 


HALF-HOSE . . 

Our  travellers  are  now  out  with  a  very  complete  range  of 

PLAIN,  STRIPED  and  FANCY  SHADES  in 

Balbrieean  Underwear 


ALL  PRICES.     EXTRA  SPECIAL  VALUES. 


HALF-HOSE... 

In  this  department  we   are   particularly   strong.      Hermsdorf    Dye, 

Black  Cottons,  seamless  heels.      Black    Cashmeres   include   our  well- 
known  numbers, 

3758,  3759,  3760,  3762,  3765. 
For  3756,  3742,  3771,  3777,  see  page  60. 

Olvj  JL  v^L/H/       li  v_>Joll/  •  •  •     Again  a  Drawing  Card  with  us. 

AWAIT  OUR  SPECIALTIES 

MATTHEWS,  TOWERS  &  CO. 

73  St.  Peter  St.  A— HONTREAL. 

See  pages  57.  59,  60,  and  61. 
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WfflS  &  CO 


73  St.  Peter  Street, 


MONTREAL 


%%%%%V%ViViViW%%%Wi%%%%VV%%\%t 


We  are  now  showing  a  large  assortment  of 

jx  -J*  "J*  "J-  «*•  "t*  *t*  -1»  •*»  **»  •!•  •!«  «A»  -1">  •£*  •f*  *x*  ►{•  •*»  "J»  "J*  •*»  "*»  -J"  *t*  "J*  •*»  v 

MEN'S  TIES  I 

-5-  FOR  IMMEDIATE  USE.  * 

JC  •*»  «J»  «*»  w{»  tiilt  v|»  tX<  J&*  Jtt  Jkt  Jf*  tifW  «*•■   Jft   wl»  w}*  »*•  *fu  tf*  **•  **•  •}»   »T»  •*»  »f*  *J»   J\ 


ALSO  NOVELTIES  FOR 


Christmas  Trade 


IN 


NEW  DERBY 

GRADUATED  DERBY 
PARIS  TIES 
BOWS 

NEW  PUFFS 

FLOWING  ENDS 


See  pages  56.  59.  60  and  61. 


ETC.,  ETC. 


$m*mm%mi&wwmimB^^ 


58 


THE  -;-  DRY  -:-  GOODS    :-   REVIEW. 


MEN'S    FURNISHINGS     Continued. 

get  so  stiff  and  uncomfortable,  that  he  could  scarcely  move,  and, 
as  it  happened  to  be  a  long  nightshirt  that  his  friend  had  brought, 
it  came  away  down  past  his  knees,  which  he  was  now  rapidly 
becoming  unable  to  bend.  His  neck  he  dared  not  turn  quickly, 
and  now  his  wrists  were  getting  bound,  whilst  the  whole  thing  was 
getting  as  hard  as  a  board. 

"  He  could  think  of  no  way  of  making  it  pliable  but  by  violent 
exercise.  So  he  proceeded  to  the  wood  pile,  and  commenced  a 
vigorous  siege  of  wood-chopping. 

"  After  a  while  this  worked  like  a  charm  ;  the  perspiration  ran 
from  every  pore,  and,  yielding  to  natural  laws,  the  starch  became 
soft  as  down. 

"Delighted  with  his  success,  but  thoroughly  fatigued  by  the 
exertion,  he  now  went  and  threw  himself  down  on  a  bed  in  the  loft 
over  his  kitchen,  and  soon  was  fast  asleep. 

"  When  he  awoke  he  felt  as  though  he  were  in  a  vice,  the 
wretched  thing  had  hardened  again  and  become  more  rigid  than 
ever — the  only  parts  of  his  body  he  could  move  were  his  ankles. 

"To  cry  out  was  useless — his  wife  was  a  mile  away  and  no 
neighbors  were  nearer — nothing  remained  for  him  but  to  break  his 
fetters  by  main  force.  After  a  painful  struggle  he  managed  to  move 
his  wrists  sufficiently  to  enable  him  to  use  his  hands,  but  his  body 
was  held  as  if  in  a  plaster  cast. 

"  Recollecting  that  just  previous  to  his  experiments  he  had  been 
making  a  hatchway  between  two  of  the  beams  on  which  the  floor 
of  his  garret  rested,  and  that  his  tool-box  lay  beside  it,  a  desperate 
resolve  took  possession  of  him. 

"  Rolling  himself  out  of  bed  he  managed  to  wriggle  across  the 
floor  till  his  feet  were  over  the  hole,  and  then,  with  desperate  exer- 
tions and  excruciating  pain,  he  succeeded  in  bending  his  knees  and 
getting  into  a  sitting  posture,  with  his  feet  hanging  down. 

' '  Then  tearing  the  shirt  away  from  his  lacerated  legs  until  there 
was  sufficient  for  his  purpose,  and  being  able  to  reach  his  tools  he 
tacked  the  hind  part  of  the  shirt  to  the  beam  on  which  he  was 
resting  and  the  front  to  the  one  in  front  of  him,  then  said  grace, 
threw  his  hands  up  and  jumped. 

"  A  noise  like  the  tearing  off  of  a  shingle  roof,  and  a  dull 
thud  as  he  reached  the  kitchen  floor,  was  all  that  occupied  the 
consciousness  of  our  hero  for  the  next  two  seconds  ;  and,  on  looking 
up,  he  beheld  the  instrument  of  his  torture,  rigid  as  ever,  but  wrong 
side  out,  stretching  its  arms  down  to  him  as  if  desirous  of  embrac- 
ing him  a  second  time. 

"This  invitation  was  replied  to  in  words  which  are  not  con- 
sidered necessary  in  polite  society — and  therefore  need  not  be 
repeated  here — but  they  wound  up  with  the  threat  that  if  ever  that 
•  doctor  fellow '  came  within  range  of  his  shotgun  he  would  have 
his  revenge." 


Tooke  Bros.' 
New    Factory. 


This  enterprising  firm  expect  to  move  into 
their  new  premises  early  in  November,  when 
increased  facilities  and  the  latest  addition  of 
new  machinery  will  enable  them  to  meet  the  ever-increasing 
demand  for  their  popular  manufactures. 

The  building  is  the  largest  of  its  kind  in  the  Dominion,  and  is, 
perhaps,  second  to  none  on  the  continent,  having  a  frontage  of  158 
feet  and  being  294  feet  deep  with  a  court  between  the  two  wings. 
Built  with  pressed  brick  and  trimmed  with  Montreal  limestone,  like 
the  majority  of  buildings  in  that  city,  it  is  built  to  stay.  All  the 
flats  are  uninterrupted,  hoists,  stairways,  closets,  dressing-rooms, 
etc.,  are  built  in  brick  towers  attached  to  the  main  building.  The 
interior  is  finished  in  British  Columbian  pine,  with  hardwood  floors, 
sprinkled  throughout  with  automatic  sprinklers  and  heated  by  the 
new  Paub  system  of  heating  ;  all  woodwork  being  painted  white, 


with  floors  finished  in  oil.  The  boiler-room,  engine-room  and 
electric  generators  are  of  the  most  approved  make  and  capable  of 
producing  power  and  heat  at  a  minimum  of  cost.  The  electric 
plant  will  be  very  complete,  enabling  them  to  convey  power  to  any 
part  of  this  huge  building  by  the  use  of  motors.  Ordinary  shafting 
with  the  necessary  belting  being  a  thing  of  the  past,  cutting  knives, 
pressing  and  polishing  irons  will  be  driven  by  electricity  ;  and  the 
same  agent  will  furnish  motive  power  and  light.  This  firm  will  have 
several  new  machines,  controlled  by  them  for  the  Dominion,  which 
will  enable  them  to  produce  even  better  finished  articles  than  they 
have  at  all  times  given  to  the  trade. 

We  understand  that  a  formal  opening  of  this  factory  will  be 
held  when  the  building  is  complete,  after  which  their  entire  staff  of 
about  800  hands,  at  present  in  their  different  buildings,  will  be 
under  one  roof.  Every  new  idea  for  the  prompt  and  efficient 
despatch  of  business  will  be  introduced  in  the  different  departments, 
and,  if  our  opinion  is  worth  anything,  their  output  for  the  coming 
year  will  require  the  services  of  300  or  400  more  employes.  We 
wish  Tooke  Bros.,  Limited,  every  success,  as  we  know  of  no  more 
popular  or  enterprising  firm  in  the  Dominion. 


Brief    Nntet    of  Brais,  St.  James  street,  Montreal,  is  showing  a 

Current  Interest  large  range  of  red  and  black  ties  of  all  descrip- 
tions. The  window  is  now  full  of  puffs,  Ascots, 
lombards  and  derbys  in  plain  reds,  in  silk  and  satin,  which  are 
selling  rapidly,  and  in  red  and  black  striped  ties  which  are  proving 
great  favorites. 

Black  satin  bows  are  again  in  evidence,  many  of  the  leading 
haberdashers  making  a  special  display  thereof. 

A  leading  retailer  is  showing  some  special  lines  in  heavy 
cashmere  underclothing  with  silk  stripes  running  round  the  body. 
They  are  handsomely  finished  in  silk  and  satin  with  pearl  buttons, 
and  come  in  a  variety  of  colors,  noticeable  among  which  are  com- 
binations of  lilac  and  black,  pink  with  self  stripes  in  silk,  sea  green 
with  light  green  stripes. 

R.  S.  Wilkins,  Montreal,  manufacturer  of  the  "Rooster" 
brand  of  clothing,  is  making  further  additions  to  his  plant  in  order 
to  meet  the  increasing  demand  for  the  goods  made  by  him.  This 
week  The  Singer  Manufacturing  Co.  will  place  ten  new  sewing 
machines  in  position,  and  will  add  another  machine  for  the  making 
of  button  holes.  Mr.  Wilkins  is  to  be  congratulated  upon  the 
success  that  is  attending  his  efforts  to  supply  the  market  with  goods 
that  meet  the  popular  demand. 

On  account  of  the  great  increase  of  the  demand  for  the  produc- 
tions of  The  Dominion  Suspender  Co.  and  The  Niagara  Neckwear 
Co.,  Niagara  Falls,  they  have  in  course  of  erection  an  addition  to 
their  factory  larger  than  their  present  one.  The  demand  for  their 
goods  has  been  such  that  they  have  been  months  behind  in  produc- 
ing enough  to  fill  their  orders. 

City  furnishers  have  some  handsome  footwear  in  their  windows 
just  now.  Heavy  black  cashmere  with  white,  red  or  yellow  spots, 
are  leaders,  and  black  silk  with  green  checks,  or  yellow,  red  or 
blue  stripes  are  among  the  choice  and  expensive  goods  shown  ; 
these  latter  retail  at  $ 5  per  pair. 

Since  our  last  issue  many  merchants  and  buyers  have  returned 
from  purchasing  novelties  and  general  lines  for  next  season's 
business.  In  conversation  with  Mr.  Cookson,  of  Cookson,  Louson 
&  Co.,  we  ascertained  that  manufacturers  both  on  the  Continent 
and  in  Great  Britain  were  exceedingly  busy,  and  prices  in  almost 
all  lines  advancing.  From  our  pleasant  chat  with  Mr.  Cookson 
and  other  buyers,  the  furnishing  trade  may  expect  to  see  some 
select  novelties  this  season. 
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ING  1900 


Men's 
Furnishings 


Matthews,  Towers 


X 

♦ 


73  St.  Peter  Street   * 


W        Montreal. 


♦ 


♦  &  Co. 

: 

♦  WHITE  SHIRTS  ♦ 


Our  own  make.    All  prices. 


X 


♦  NEGLIGEE  SHIRTS,  ♦ 

*  Every  price  and  style.  ? 

WOLFF  &  GLASERFELD'S  * 

GERMAN   SHIRTS  and  COLLARS 

Always  in  stock. 

ENGLISH   COLLARS 

All  styles  and  prices. 

xx**wvxv\.%xx**%vxv\.%*v*.xx*xv%%» 

Matthews,  Towers  &  Co. 

73  St.  Peter  St.,  MONTREAL. 

See  also  pages  56.  57,  60  and  61. 
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" THAT'S  [A  LITTLE 
BIT  ALL  RIGHT,  ISN'T  IT?" 


1900       SPRING       1900 


"Comfort  Half=Hose 


** 


the  HOST  POPULAR  LINE  IN  THE   HARKEF,  herms- 

DORF    DYE,   COTTON   TOP,   SPLIT   NATURAL   WOOL   FOOT,    SEAMLESS 

HEELS  (A   NOVELTY). 

ABSORB   PERSHRATION    AND    PROMOTE    HEALTH   AND   COM- 
FORT.     SEE    THAT  EVERY   PAIR    IS   STAMPED   "COOL    FEET." 

SPECIAL  VALUES  : 

NO.    3756    B,ack  Cotton,  Natural  Wool  Foot. 

3742 ' 

\^*l  I     Black  Cashmere  Top,  Split 

OJ  J  Natural  Wool  Foot. 

3777  Tan  Cotton>  Natural  Wool  Foot. 


44 

44 

44 


Matthews,  Towers  &  Co. 

Manufacturers    and    Importers    of 
Men's    Furnishing    Goods 

73  St.  Peter  Street,  HONTREAL,  CANADA. 

See  pages,  56  57,  59,  and  61. 


(( 


IN  UNION  THERE  IS  STRENGTH. 


n 


When  this  truism  was  first  uttered,  it  had  no  reference  to 

UNION  OVERALLS 

Yet,  the  expression  fits  them  as  they  fit  wearers.  Besides  the  justly  popular 
lines  previously  handled,  we  have  now  a  large  stock  of  Union  Goods — 

Pants,  Overalls,  Jackets,  Smocks 

well  cut,  well  sewn,  stayed  throughout  and  made  only  from  the  best 
materials.  Every  garment  bears  the  Brotherhood  label,  simple  in  design, 
but  exclusive  in  its  power  to  draw  the  workingman's  honest  dollar. 


Myron  McBride  &  Co. 


Wholesale 
Men's   Furnishers 


Winnipeg. 
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WITHOUT  DOUBT  THE  POPULAR 
HOSE  FOR  WOMEN'S  WEAR  IS 
HERMSDORF  DYE,  COTTON  TOP, 
WITH  NATURAL  WOOL  FOOT,  FOR 
USE  WITH  BOOTS. 

SEE  OUR  NO.  3772. 

ALSO 

Split  Natural  Wool  Foot 

FOR   LOW  SHOES.     SEE  OUR   NO.    ?773. 

SEAMLESS  HEELS" 

ABSORB  THE  PERSPIRATION 
PROMOTE  HEALTH 

AND  INSURE  COMFORT 

SEE  THAT  EVERY  PAIR  IS  STAMPED 
"COOL  FEET." 


Matthews,  Towers  &  Co., n  st-  f£Sl 


CANADA. 


SEE  PAGES  56,  57,  59,  60. 


To  The  Trade: 


<3 

We  have  "20th  Century  Novelties"  to 
interest  you,  in  all  lines  of  Men's  Up-to-date  Fur- 
nishings. We  have  special  values  in  clearing  lines. 
Our  travellers  are  now  on  the  road  and  shall 
have  pleasure  in  calling  upon  you  very  shortly. 
Letter  orders  promptly  attended  to.  Kindly  look  at 
page  55  of  this  number  regarding  Neckwear. 


COOKSON,  LOUSON  &  CO., 


Montreal. 
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Perrin  frcrcs  &  €ic. 


The  Glove  House  of  Canada. 


Perrin's 
Gloves 


ARE  THE  BEST. 


Perrin's 
Gloves 

ARE  THE  BEST. 


QUALITY    GUARANTEED. 


Our  travellers  are  now  on  the  road  with  our  Spring  Samples,  which  we  must  say  are  as  usual  very 
complete.  Do  not  place  any  of  your  spring  orders  for  Gloves  before  you  have  an  opportunity  of 
seeing  our  lines. 

PERRIN  FRERES  &  CIE., 

5  Victoria  Square,  MONTREAL. 


Wm.  Parks  &  Sof< 


yej;* 
ufapttirers 

HJ*DN 


^^Tannelettes,  Fannelette  Sheetings,  Domets,  Saxonys, 
^Shakers,  Snirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Twines,  Hosiery  Yarns, 
Beam  Warps,  for  Woolen  Mills,  and  Yarns  for  Manu- 
facturers' use. 


WATER   TWIST"   YARN    MADE    IN    CANADA 


Agents    .    . 

J.  SPROUL  SMITH,  39^*fnge  Street,  Toronto. 
DAVID  KAY,  Fraser^frlding,  Montreal. 

JOHN  HALLAl^e^ront  Street  East,  Toronto,  Special  Agent  for 
KeamJpRrps  for  Ontario. 


HILLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,   N.B. 
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MEN'S  FURNISHINGS— Continued. 


A  Look  at  a 
Choice  Range 


A  representative  of  The  Review  was  shown 
through  the  extensive  stock  of  Glover  &  Brais 
by  Mr.  Brais,  sr. ,  the  other  day,  and  was 
astonished  at  the  large  variety  and  excellent  quality  of  the  goods 
carried  by  this  firm.  When  Mr.  Brais  was  last  in  Europe,  he  con- 
tracted for  a  large  range  of  underwear  for  both  Winter  and  Summer 
wear,  many  of  the  fabrics  and  designs  being  made  at  Mr.  Brais' 
own  suggestion.  Samples  of  these  goods  are  now  on  view,  and 
give  evidence  of  the  good  taste  and  enterprise  of  that  gentleman. 
The  lines  shown  by  this  firm  are  exclusively  their  own,  and  every 
article  is  marked  "  The  Brais  Brand."  It  is  imposssible  to  par- 
ticularize each  of  the  new  garments,  but  some  of  the  most  striking 
are  natural  wool  shirts  and  drawers  of  high  quality  and  excellent 
finish,  which,  while  being  somewhat  of  a  standard  line,  are  slightly 
different  from  the  ordinary  goods,  Pure  French  balbriggans,  in  all 
grades  and  styles,  are  very  prominent.  Ventilated  shirts,  with  silk 
gussets  under  the  arms,  are  shown  extensively,  as  are  also  net 
goods,  elegantly  finished  and  handsome  in  appearance.  Military 
regulation  undergarments,  which  open  up  when  stretched,  allowing 
perfect  ventilation,  are  shown  in  natural  wool.  Pure  linen  net 
goods  of  a  large  variety,  in  plain  and  stripes,  are  shown. 

Printed  balbriggan,  white  or  colored  ground,  with  spots,  figures 
and  checks,  in  black  and  color,  are  extensively  shown. 

Lisle  thread  garments,  with  silk  stripes,  woollen  goods,  with 
woven  checks  on  India  ground,  and  silk  and  wool  goods  in  all 
colors  are  included  in  the  range. 

A  special  line  of  colored  balbriggan  in  light  tints,  with  full 
trouser  finish  on  the  drawers  in  self-color  satin,  satin  finish  and 
pearl  buttons  on  the  shirts,  adjustable  bands,  etc.,  made  at  the 
express  order  of  Mr.  Brais.  These  are  very  attractive,  and  should 
meet  with  a  ready  sale. 

A  large  range  of  silk  goods  are  shown  ;  a  handsome  line,  with 
full  satin  finish,  is  put  up  two  garments  in  a  box  for  ready 
shipment. 

Bathing  suits  in  new  and  handsome  designs,  principally  in  dark 
grounds,  with  stripes  around  knees  and  shoulders,  are  much  in 
evidence,  as  is  also  bicycle  hose,  with  new  designs  for  tops.  Half- 
hose  in  endless  variety,  including  cashmeres,  silk,  silkene,  woollen 
and  cotton,  are  in  stock,  the  leading  shades  being  blue  and  red. 
Imported  sweaters,  colored  shirt-fronts,  with  bow  tie  attached, 
and  many  other  new  ideas  are  to  be  found  in  this  up-to  date 
establishment. 


do  not  dabble  in  underwear,  it  is  a  business  with  us,  and  we  do  it 
thoroughly."  In  the  doorway  a  line  of  flleece  lined  underwear, 
which  is  being  made  a  leader,  is  shown,  that  the  fine  texture  of  the 
garment  may  be  readily  examined. 


Two  Good 
Displays  of 
Underwear. 


Merchants  do  not  need  to  be  told  that  this  is 
the  season  to  sell  medium  and  heavy  weights 
of  underwear,  if  the  prominence  that  is  being 
given  to  this  class  of  goods  in  Guelph,  Ont., 
can  be  taken  as  a  criterion.  Nearly  every  drygoodsman  in  that 
city  is  either  making  a  display  of  these  goods  in  his  window  or 
prominently  in  his  men's  furnishings  department.  One  furnisher 
in  the  city  had  both  his  windows  devoted  exclusively  to  these  goods 
last  week.  In  one  of  them  the  goods  were  hung  up  at  the  back 
and  side  of  the  window  and  on  the  -floor,  making  the  appearance  of 
the  interior  of  a  greai  box,  lined-  with  underwear.  Prices  were 
attached  to  all  goods,  showing  a  great  ;'.ange  in  pnc"  is  well  as  in 
styles.     The  comprehensiveness  of  this  ran  emphasized  by 

a  large  card  in  the  centre  of  the  back  "  We  have  under- 

wear at  40c.  and  #5  per  suit,  and  at  alnu  st  eyei7  Price  between 
these."  The  other  display  was  made  more  in  the/  f°rm  0I  a  great 
pile  of  the  goods.  From  about  a  foot  above  the  fltf?r  at  tne  iront 
to  about  five  feet  at  the  back,  a  slanting  display  was  m^de'  having 
the  effect  of  emphasizing  the  magnitude  of  the  stock  cXr,'er^  A 
card,  similar  in  size  to  the  one  in  the  other  window,  read.     "  We 


A    "  Catchy  " 
Glove  Display. 


One  of  the  most  effective  displays  that  I  have 
ever  seen  was  viewed  in  a  down-town  fur- 
nisher's store  last  week.  The  window  was  a 
comparatively  small  one,  the  front  light  not  being  more  than  five 
feet  across  and  ten  feet  high.  In  it  gloves  were  displayed  in  an 
extremely  simple  manner.  They  were  arranged  in  rows  running 
horizontally  and  within  four  inches  of  the  window  front.  The  two 
top  rows  were  85c. ;  the  next  two  retailed  at  $1.  Below  these  were  a 
couple  of  rows  marked  $1.35.  The  price  of  the  gloves  shown 
lower  down  was  not  attached,  but  they  were  of  better  qualities.  I 
wanted  a  pair  of  gloves  on  Saturday  last,  and  this  display  had  the 
effect  of  djawing  me  into  this  store  to  look  at  their  goods.  There 
were  three  young  men  in  the  store  when  I  went  in,  and,  while  I 
was  there,  two  others  came  in.  They  all  wanted  gloves.  Four  of 
them  were  suited,  as  was  also  myself.  As  I  was  not  in  the  store 
more  than  five  minutes  this  was  a  pretty  good  average  of  results 
from  a  small  window.  It  was  especially  effective  because  it  was  so 
seasonable,  that  particular  Saturday  being  quite  cold. 

The  great  collar  for  Spring,  in  the  opinion  of  the  majority  of  the 
"  knowing  ones,"  will  be  the  stand-up  turn-down  shape  with  the 
lock  front. 

THE  JANUARY  WHITEWEAR  SALES. 

Of  late  years,  the  retail  trade  have  made  a  feature  of  their 
January  whitewear  sales,  and  now  there  is  a  general  movement  on 
foot  among  the  manufacturers  to  meet  this  requirement.  Firms 
are  making  extensive  preparations  for  the  delivery  of  whitewear  in 
December.  In  conversation  with  The  Gale  Manufacturing  Co., 
Toronto,  they  stated  that  it  was  their  expectation  to  send  out  a  more 
than  ordinarily  large  proportion  of  whitewear  in  Spring  samples, 
and  that  colored  goods  would  hold  a  correspondingly  less  important 
place.  Dress  skirts  will  have  little,  if  any,  trimming.  Laces  will 
be  worn  more  than  ever  on  ladies'  cotton  underwear.  They  also 
said  that  they  had  withheld  the  sending  out  of  their  samples  until 
later  than  in  previous  years,  for  the  reason  that  it  is  impossible,  at 
such  an  early  date,  to  procure  in  foreign  markets  different  materials 
from  those  with  which  the  mills  have  been  supplying  their  home 
trade  during  the  Summer  months.  Neither  are  the  newest  ideas 
in  styles  of  garments  shown  anywhere  at  such  an  early  period.  By 
delaying  until  they  had  seen  the  cloths  that  printers  and  weavers 
intend  showing  for  next  season  they  feel  that  they  are  now  able  to 
show  their  friends  the  very  latest  and  correct  styles  for  1900. 


DRESS  GINGHAMS. 

From  inquiries  through  the  trade  as  to  which  dress  fabrics  are 
likely  to  be  fashionable  for  the  coming  Spring  season,  staple  and 
fancy  ginghams  are  going  to  retain  their  preeminent  position.  It 
is  quite  evident  from  the  increased  demand  that  there  will  again  be 
a  shortage  of  supplies,  as  both  the  domestic  and  foreign  manufac- 
turers have  engagements  for  months  to  come  for  all  they  can 
supply. 

A    DAINTY,    USEFUL    BROCHURE. 

Hutchison,  Nisbet  &  Auld  have  gotten  up  an  exceedingly  neat 
little  brochure  for  distribution  to  merchant  tailors  and  dealers  in 
first-class  dry  goods.  It  contains  a  complete  list  of  the  veloutines, 
silk  serges,  satin  de  chine,  sleeve  linings,  overcoat  sleeves,  collar 
velvets,  and  other  silk  linings  handled  by  them.  This  will  prove 
a  handy  work  of  reference  to  all  using  or  handling  these  silks,  and 
those  who  do  not  receive  a  copy  of  the  booklet  should  write  for  it. 
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Gents'  Umbrellas. 


ONE  RAINY  DAY 

soon  reduces  your  stock. 

We   can   ship    orders  same    day  as    re 

ceived.       All   prices,  $4.50    to 

$100.00   per   dozen. 


The  Irving  Umbrella  Co. 


Limited. 


Manufacturers 

20  Front  St.  w.  ...  TORONTO 


58 


--» 


Genuine  . . 

Celluloid 

Collars,  Cuffs  *«« 
Shirt  Bosoms 

All  Fine,  Fresh  Stock. 

GENUINE  GOODS  arc  vrX&i 


stamped  with  our 
Trade  Mark. 


TRADE 


<\   MARK 


The  Miller  Bros.  Co.,  Limited 

30  DOWD  STREET,   MONTREAL 

Toronto  Agent  : 

6.  B.  FRASER,  3  Wellington  St.  East. 


IT  IS  NO  EXAGGERATION,  rj  a  ^»»y. 

BUT  A  SIMPLE  STATEMENT  OF      •  •  •  T  AC  I  , 


TO    SAY    THAT. 


CARTWRIGHT  &  WARNERS' 


"Monodye" 

(REGD  ) 


HOSE  AND 
HALF-HOSE 


ARE  THE  ONLY 


Black  All-Wool  Stockings  ever  brought  out  that 
keep  their  color  after  wear  and  washing,  and 
give  satisfaction  in  every  way. 


They  should   become  as  well-known  as  the  celebrated 
"Squirrel  Brand.  Premier-Finish"  Hosiery. 


CANADIAN  AGENTS 


R.  FLAWS  &  SON 


MANCHESTER  BUILDINGS 
MELINDA   STREET 


TORONTO 
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AN  IMPORTANT  CARPET  ENTERPRISE. 

THE  GUELPH    CARPET    MILLS   CO.    MAKING    BRUSSELS 

AND    WILTUNs. 


THE  fact  that  enterprise  and  ability,  backed  with  capital, 
are  well  rewarded  in  this  country  has  been  excellently 
illustrated  in  the  success  that  has  been  gained  by  The  Guelph 
Carpet  Mills  Co.,  Limited. 

About  a  year  ago,  R.  Dodds,  proprietor  of  The  Armstrong 
Carpet  Co.,  and  George  and  R  E  McPherson,  of  The  Well- 
ington Carpet  Co.,  Guelph,  Ont. ,  amalgamated,  and  a  joint 
slock  company  was  formed  under  the  present  name  and  with 
the  following  officers  :  President— C.  Kloepfer,  M  P.;  vice- 
president — Geo.  McPherson  ;  secretary — R.  Dodds  ;  director 
— R.  E.  McPherson. 

The  new  company  started  in  the  old  Armstrong  building,  a 
two  storey  structure,  80  x  40  feet,  exclusive  of  storage  and  dye- 
houses,  engine-rooms,  etc.,  and  manufactured  exclusively  wool 
and  union  carpets.  They  were  represented  on  the  road  by 
Wm.  C.  Meredith,  manufacturers'  agent,  Toronto,  and  R.  E. 
McPherson.  All  Canada,  from  Halifax  to  Vancouver,  was 
covered. 

The  demand  for  their  product  soon  became  so  large  that, 
though  an  additional  building  was  erected  and  the  number  of 
looms  in  use  almost  doubled,  and  their  staff  worked  overtime 
to  the  full  limit  allowed  by  the  Ontario  Factories  Act,  the  firm 
were  unable  to  fill  some  of  their  orders. 

About  six  months  ago  they  came  to  the  conclusion  that 
there  was  in  Canada  a  good  opening  for  the  manufacture  of 
brussels  and  wiltons,  which  goods  are  now  almost  entirely 
imported  from  Great  Britain. 

The  installation  of  a  new  plant  for  this  purpose  necessitated 
the  erection  of  new  buildings,  so  an  addition,  100  x  60  feet,  was 
built.  This  building  will  be  used  for  a  weaving-room  exclus- 
ively, and  in  it  are  being  placed  the  new  looms  for  brussels 
and  wiltons,  as  well  as  the  looms  which  had  been  used  in  the 
manufacture  of  wools  and  unions. 

The  addition  of  the  large  number  of  new  looms  has  neces- 
sitated enlargements  in  all  the  departments  of  the  works  :  a 
new  storage  building,  60  x  40  feet,  has  been  erected  for  the 
storage  of  yarns,  which  are  imported  almost  exclusively  from 
Great  Britain  ;  the  capacity  of  the  dye-house  has  been 
doubled  ;  the  motive  power  has  been  increased  by  the  instal- 
lation of  a  new  boiler  in  the  engine-room. 

The  members  of  the  company  are  all  practical  men,  so,  in 
the  changes  that  have  been  made,  improvements  making  for 
the  economy  of  labor  and  money  have  been  made  in  eveiy 
department. 

The  weaving-room  is  covered  by  a  saw-tooth  roof,  which 
is  so  constructed  that  five  lows  of  lights,  each  about  five  feet 
high,  run  the  full  length  of  the  building.  These  lights,  with 
the  many  windows  at  the  ends  and  sides,  make  the  building 
an  exceptionally  well-lighted  one.  This  roof  is  a  decidedly 
unique  and  valuable  feature,  as  good  light  is  one  of  the  first 
essentials  of  weaving  first-class  carpets. 

The  firm  have  reduced  the  manufacture  of  the  various 
weave  of  carpets  to  the  minimum  cost  by  an  excellent  system 
of  handling.  From  the  storage  building  the  yarn  is  taken  to 
the  dye-house,  where  the  most  improved  scouring  machinery 
has  been  put  in  position.  It  is  taken  from  this  room  directly 
into  the  drying-room,  where  the  drying  is  done  by  the  fan 


process,  which  is  becoming  so  popular  for  mills,  etc.,  in  the 
United  States.  By  this  process  a  steady  current  of  air  is  drawn 
by  a  fan  over  and  through  a  great  coil  of  steam  pipes  into  the 
drying  room,  which  is  thus  kept  at  the  proper  temperature. 
The  yarn  goes  from  the  drying-room  into  the  dyed  yarn  storage- 
room,  from  which  it  is  taken  as  desired  into  the  winding-room, 
whence  it  is  sent  by  elevator  to  the  weaving  room.  From  the 
looms  in  this  room  the  finished  article  goes  into  the  old  factory 
building  which  will  be  used  exclusively  for  packing,  shipping 
and  warehouse  porposes. 

A  dynamo  has  been  installed  for  the  electrical  lighting  of 
the  building.  It  is  also  intended  to  heat  the  entire  building  by 
the  fan  process,  which  is  now  heating  the  drying-room  so 
satisfactorily. 

R.  Westwood,  who  for  several  years  was  superintendent  in 
W.  &  J.  Sloan's  great  carpet  factory,  in  New  York,  has  been 
secured  as  superintendent  for  this  firm,  and  twenty  other 
experts  have  been  brought  into  Canada,  that  nothing  shall 
lack  in  the  product  of  brussels,  wiltons,  wools  and  unions, 
equal  in  quality  to  anything  that  can  be  imported. 

As  no  samples  can  be  made  up  for  a  few  weeks  yet,  they 
will  be  rather  late,  but  the  company's  travelers  are  expected 
to  be  on  the  road  with  a  full  line  of  Spring  goods  by  November 
1,  which  will  be  in  good  time  for  Spring  trade. 

In  addition  to  the  stock  and  samples,  which  can  be  seen  at 
any  time  at  the  works  in  Guelph,  a  full  line  of  samples  of  this 
firm's  production  can  be  seen  at  Wm.  C.  Meredith's  office,  at 
3  Wellington  street  east,  Toronto. 


POINTERS  FOR    EXPORTERS. 

An  Australian  wholesale  merchant,  Mr.  Kirkland,  of  Bris- 
bane, Queensland,  was  in  Canada  last  month  on  his  way  home 
from  Europe,  and  spoke  with  candor  of  the  possibilities  of 
purchases  of  various  lines  of  Canadian  dry  goods  by  Austra- 
lian firms.  He  regarded  the  attempts  of  Canadians  to  capture 
Australian  trade  as  courageous,  even  daring.  But  he  pointed 
out  that  all  these  shipments  from  Canada  would  be  scrutinized 
carefully  by  the  Australian  buyer.  They  would  have  to  be 
up  to  sample.  The  packing  must  in  no  way  be  defective. 
The  question  of  delays  in  the  matter  of  delivery  should  also 
be  carefully  kept  in  view  by  the  Canadian  shipper.  He  should 
look  ahead  and  remember  that  it  required  three  months,  or 
more,  to  land  goods  in  Sydney  from  Central  Canada,  and 
goods  intended  for  a  particular  season  in  Australian  trade 
should  not  be  delayed  beyond  the  time  for  which  they  were 
required,  or  the  purchaser  would  be  disappointed  and  the 
value  of  the  goods  for  selling  purposes  deteriorated. 


The  Merchants  Cotton  Co.  are  taking  advantage  of  the 
increasing  demand  for  all  classes  of  cottons  by  erecting  a  large 
mill  on  the  lot  of  ground  directly  facing  their  present  premises, 
to  be  used  principally  for  the  manufacture  of  hosiery  yarns. 
Over  20,000  spindles  will  be  put  in  for  this  purpose,  in  addition 
to  a  considerable  number  for  making  other  goods.  The  com- 
pany at  present  have  over  2,200  looms,  and  this  addition  will 
enable  the  number  to  be  increased  to  3,000.  The  town  of 
St.  Henri  has  granted  20  years'  exemption  from  taxation,  and, 
as  the  company  are  fortunate  in  having  a  large  space  of  land 
so  convenient,  the  new  branch  should  materially  improve  the 
already  large  business  done  by  this  concern.  The  mill  will 
be  started  immediately,  and  will  give  work  to  about  500 
people. 


THE 
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H.STROUD. 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American    and   foreign   Firms  who  are   looking  for  Canadian  connections  will   find  in  this  column 
the   names  of  leading  agents  who   are  eminently  fitted   to  represent  them   in   this  country. 


43  St.  Sacrement 
St™** 


BAKER  &  BROWN 

Manufacturers'  Agents,  MONTREAL 

Representing— Stanskki. i)  Brown  &  Co.,  Bradford,  Eng..  manufacturers  of  meltons, 
carriage  cloths,  raggings,  etc.  Hunsal,  Oo.i.ahay  A  Co.,  Philadelphia,  U.S.A.. 
manufacturers  of  dress  trimmings,  fringes  anil  upholstery  goods.  Aknoi.d  B. 
Heink  A  Co.,  St.  Gall,  Switzerland,  manufacturers  Swiss  embroidered  handker- 
chiefs, Swiss  embroideries  and  curtains. 


R.  H.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Melinda  Street 

TORONTO,   CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing-. 


FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  246  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE. 


R.  FLAWS  &  SON 


Manchester  Bldg., 
Melinda  St. 
Dry   Qoods  Commission  Agents. 


Toronto 


Wm. 


Repri-se7iti7ig  : 


IMPSuN,  Sons  &  Co.,  Philadelphia,  Pa  , 

Prints,   Linings  and  Draperies. 
I  Cartwright  &  Warners,  Limited,  Loughborough,  England, 
I  Hosiery  and  Underwear. 

D.  Sandeman  &  Co.,  Leicester,  England, 
I  Yarns  and  Warps. 


W.  E.  WALSH   -  -  -  * 


,3  St.  Jot.  S.reer.    MONTREAL 


Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,     POCKETBOOKS,    DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS  s™* 


Agent, 

non  Bg 

19  MelindaSt.,  Toronto 


Woolens,  Bilks,    Ribbons,  Qloves,    Pane;  and  staple  Linens, 
Felt  Hats,  Dress  Trimmings,  Canvas,  etc. 


TORONTO  BRASS  MFG.  CO. 


0sy.<w 


91-95  RichmondSt.W. 


Papier-  Mache 
and   Metal 

Window  Display 
Fixtures 

for  every  purpose.     Write 
for  catalogue. 

PAPIER-MACHE 
SHOULDERS. 

Jersey  cloth  Covered 

ran  r. 
17  Inches  Long,  each 


J 1 
80 


11.00 

1.25 
1.25 


ILLUSTRATED  LACE  LISTS  ON  APPLICATION 
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The  TailOP  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

It  having  come  to  the  knowledge  of  Sir  Titus  Salt,  Bart.,  Sons  & 
Co.,  Limited,  that  these  goods  have  been  sold  in  Canada  through  an 
unauthorized  agency,  they  hereby  beg  to  notify  the  Trade  that  this 
source  of  supply  has  been  stopped,  and  that  the  sole  agents  for  the 
goods  in  Canada  are : 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 
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Glotbing  and  Woollen  Trade. 


THE  OUTLOOK  FOR  SPRING  GOODS. 

THE  chiel  thing  to  note  with  regard  to  staples  of  Spring 
clothing  is  the  great  increase  in  the  demand  for  a  better 
class  of  goods,  and  the  consequent  tendency  in  some  quarters 
to  advance  prices.  Another  result  of  the  general  improvement 
is  that  the  manufacturers  of  ready-mades  find  they  are  war- 
ranted in  procuring  better  workmanship.  Clothes  are  better 
cut  and  better  made,  and  the  margin  between  the  ready-made 
and  the  made-to-order  is  becoming  narrower.  For  the  Spring 
trade  the  leading  part  of  a  clothier's  output  is  in  the  children's 
department,  and  here  are  the  large  proportion  of  his  sales. 
Hence,  all  the  large  houses  are  laying  stress  on  this  line. 

The  demand  for  Klondyke  clothing  may  be  said  to  have 
practically  ceased.  Spring  samples  have  already  been  sent 
to  the  far  eastern  and  western  Provinces,  and  dealers  in 
Ontario  and  Quebec  may  expect  them  within  a  very  short  time. 
Below  we  have  quoted  what  some  of  the  leading  firms  have  to 
say  on  the  subject  : 

WHAT   THE    TRADE  SAY. 

W.  R.  Johnston  &  Co.  find  that  the  improved  general 
conditions  have  increased  the  demand  for  a  better  class  of 
goods.  Especially  in  Manitoba  and  the  Northwest  is  this  the 
case,  the  good  crops  being  responsible  for  the  change.  In 
Ontario  and  the  Lower  Provinces,  the  same  demand  for  better 
goods  is  being  made.  In  past  years  the  demand  has  always 
been  for  low-price  articles,  whereas  now  the  consumer  is  able 
to  buy  a  better  garment,  and  is  willing  to  pay  for  it.  Accord- 
ingly, preparations  are  being  made  for  Spring  goods  along 
these  lines. 

In  men's  goods,  worsteds  and  serges  are  prominent,  while 
great  variety  of  patterns  are  shown  in  tweeds,  both  Canadian 
and  British.  There  is  an  especial  demand  for  children's 
clothing,  and  Johnston  &  Co.  are  striving  to  produce  attractive, 
salable  novelties  for  boys.  "Brownies"  might  be  men- 
tioned particularly  in  this  connection,  being  suits  for  little 
fellows  from  about  three  years  of  age  to  eight. 

The  G.  A.  Thorpe  Manufacturing  Co.  are  making  a  specialty 
for  next  Spring  of  black  and  blue  worsteds,  both  in  double- 
breasted  and  single  suitings. 

Messrs.  Lailey,  Watson  &  Bond  have  found  it  advisable 
and  necessary  to  increase  their  floor  space  by  one-third.  They 
have  also  secured  an  expert  pattern  designer  from  New  York, 
and  their  reputation  as  leaders  in  popular-priced  stylish  clothing 
is  being  maintained.  They  are  particularly  proud  of  their 
"  Vitals"  brand,  which  gives  all  the  essential  points  of  custom 


tailoring,  i.e.,  best  French  canvases,  pure  wool  felt  shoulder 
padding,  linen  stays  wherever  necessary,  silk  stitching  ;  in  fact, 
all  the  points  so  often  neglected.  Their  Spring  samples  com- 
prise lines  of  finer  goods  than  would  ordinarily  be  expected  in 
ready-made  clothing — in  Prince  Alberts,  swallowtail,  Tuxedo, 
and  latest  Raglan  overcoats.  These  garments  appeal  directly 
to  the  best  class  of  clothing  dealers. 

THE  OUTLOOK  IN  ENGLISH  MEN'S  WEAR. 

At  Ostend,  which  is  decidedly  the  most  fashionable  seaside 
resort  of  Northern  Europe  at  present,  and  which  the  writer 
had  occasion  to  visit  recently,  says  Minister's  London  Gazette 
of  Fashion,  plain  white  suits  predominate,  made  from  a 
rather  large  round-twilled  cashmere.  The  cut  is  either  as  a 
double  breasted  reefer,  or,  when  single-breasted,  with  slightly 
rounded  corne.s,  and  the  vests  are  mostly  double  breasted, 
buttoning  rather  high  and  square  and  without  collar.  White 
ground,  with  double  narrow  black  stripes  are  also  much  worn, 
while  grey  or  other  colored  grounds  are  quite  "  off."  White 
caps  of  naval  pattern  are  worn  with  these  in  the  morning,  and 
wide-brimmed  Panama  hats  with  well-dented  crowns  in  the 
afternoon,  and  white  buckskin  lace  boots.  Black  morning 
coats,  when  they  are  worn  at  all,  are  generally  made  from  flat 
twilled  clays,  finished  dull,  and  with  bound  edges,  precisely 
what  we  predicted  as  the  coming  style  some  months  ago. 

The  rise  in  the  price  of  wool  is  now  finding  its  sequel  in  a 
very  sharp  rise  in  the  price  of  yarns.  We  have  seen  it  in 
print,  as  a  piece  of  good  advice  to  the  trade,  that  a  rise  of  6d. 
on  a  pound  of  wool  does  not  justify  an  advance  of  6d.  or  is. 
on  a  yard  of  cloth,  and  that  the  whole  thing  is  engineered 
artificially  by  the  woollen  merchants,  who  want  to  do  a  big 
"  scoop."  But  a  pound  of  wool  does  not  produce  a  pound  of 
yarn,  nor  does  a  pound  of  yarn  produce  a  pound  of  cloth  in 
its  finished  state.  To  argue  on  the  above  basis,  therefore, 
proves  absolute  ignorance  of  the  process  of  manufacturing. 

The  yarn  from  which  the  average  good  class  of  wool  or 
worsted — such  as  bespoke  (custom)  tailors'  cut — is  made, cost, at 
its  lowest  ebb  in  1898,  about  is.  6d.  per  lb.;  at  present  it  costs 
nearer  2s.  6d,,  and  as  soon  as  the  dead  season  in  Bradford  is 
over  and  buying  for  the  Soring  begins  in  earnest,  3s.  is 
expected  to  be  reached.  Spinners  are,  in  fact,  holding  for  that 
price  now.  If  the  rise  in  the  price  of  cloth  has  been  so  far 
moderate,  it  is  simply  due  to  the  fact  that  contracts  for  yarns 
at  the  lower  level  were  still  in  force,  and  the  manufacturers, 
from  stress  of  competition,  were  driven  to  give  the  benefit  to 
the  trade.     But  it  is  quite  clear  that  this  cannot  last  much 
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The  Home  of  "  Tiger  Brand  "  Clothing — E.  Boisseau  &  Co.,  Temperance  and  Yonge  Sts.  |p 


**n^» 


Tiger  Brand  Quality 


''Tiger  Brand"  Clothing — ready-made,  is  not  cheap  cloth- 
ing— and  the  trade  are  beginning  to  find  out  that  it  pays 
to  have  the  high  quality  to  sell — and  we  have  to  report 
our  full  staff  running  to  full  capacity  to  keep  even  with 
Sorting  Orders.  Every  garment 
we  sell  is  made  on  the  premises 
and  this  label  is  your  guarantee. 


^^oadccutJtC^ 


REGISTERED 


E.  BOISSEAU  &  CO.,  TORONTO 


gggggggg^ 
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..OUR  SPECIALTY.. 


S&        IBS? 


MEN'S 


BLACK  and  BLUE 

Worsted  Suits 

Write  for  Samples 


HARRIS  &  COMPANY, 


ROCKWOOD,  ONT. 


LIMITED. 


vwvwvwwwww 


THE  .  . 


G.  A,  Thorpe  Mfg.  Co. 


Wholesale  Clothing 
Manufacturers.    .    . 


57-59  Bay  Street, 


TORONTO 


A  choice  asbortment  of  colorings  in  Ladies 
Costume  Friezes  and  Homespuns  ;  Heavy  Frieze 
Overcoatings;    Yarns  in  6-lb.  spindles. 

SOLE  AGENTS 

E.  J.  Dignum  &  Co.,  2-  Meiinda  street,  Toronto. 


x   FISHER,  SON  &  CO. 

Cor.  Victoria  Square  and  St.  James  Street 

MONTREAL. 

♦♦♦♦♦♦♦♦ 

Woollens  and 

Tailors' 

Trimmings 

Letter  orders  receive  prompt  attention. 


Is  your  business 


Do  you  wish  to  be 


101  and  103  St.  Peter  Street,  QUEBEC. 


and  underwear 


All  wool.  Knit  to  fit. 

Won't  shrink. 

That's  Stanfield's. 

A  POSTAL  AND  BOOKLET  WILL  DO  IT. 


The  Truro  Knitting  Mills  Co. 

fo0rlecmnaandafacturers  Truro,  Nova  Scotia. 
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CLOTHING  AND  WOOLLEN    TRADE.— Continued. 

longer,  and  that  a  very  serious  rise  will  take  place  presently 
on  Spring  goods;  and  on  heavy  coatings,  which  are  exclusively 
made  from  either  merinos  or  fine  crossbreeds,  the  advance  will 
not  be  less  than  is.  6d.  to  2s.  a  yard  for  the  season  1900  1901. 
Another  factor  to  be  considered  in  this  connection  is  also  that 
woollen  manufacturers  have  for  years  past  been  working  on  a 
very  small  or  no  margin  of  profit,  in  many  cases  merely  to 
keep  their  mills  going,  and  that  they  will  make  the  most  of 
their  opportunity  now  that  it  has  come. 

The  wholesale  clothing  firm  of  W.  R.  Johnston  &  Co., 
Toronto,  have  bought  the  property,  corner  York  and  Front 
streets,  owned  by  Mr.  David  Walker,  and  with  a  frontage  of 
1 10  feet  on  each  street.  It  is  the  intention  to  erect  a  large 
warehouse  and  factory  on  the  site  of  the  property. 


the  largest  upholstery  houses  are  selecting  their  materials  from 
the  stock  in  this  warehouse.  The  firm  are  also  handling 
leather  coverings  for  upholstery  purposes.  A  sample-room  and 
warehouse  will  be  opened  in  Montreal  shortly  for  all  their 
goods,  and  the  firm  have  now  10  travelers  on  the  road. 


SHOWCASES  AND  SHOP  FIXTURES. 

The  interior  fixtures  of  the  modern  store  have  become  an 
important  factor  in  the  trade  done.  Much  skill  is  now 
bestowed  upon  showcases  and  the  like,  and  the  merchant 
usually  concludes  that  the  outlay  for.  these  repays  him. 
Fixtures  of  this  kind  are  made  by  John  Phillips  &  Co., 
Detroit,  Michigan,  and,  in  an  illustrated  catalogue  issued 
by  the  firm,  we  find  some  handsome  reproductions  of 
the  showcases  they  manufacture.  These  rases  are  for 
every  purpose  :  for  general  dry  goods,  for  men's  furnishings, 
jewelery,  smallwares,  etc.,  while  fittings  in  the  way  or  shelving, 
cashier's  desks,  collar  cases,  counter  cases,  stools  and  store 
furniture  of  all  descriptions  are  made.  They  are  manufactured 
in  the  most  superior  manner,  and  have  been  purchased  by 
leading  retail  stores  in  the  United  States.  The  catalogue  to 
which  we  refer  is  a  really  fine  piece  of  work,  and  the  illustrations 
are  large  enough  to  give  the  merchant  a  good  idea  of  the  latest 
improvements  in  store  furniture.  This  firm  have  arranged  to 
supply  the  Canadian  trade  by  shipping  from  Windsor,  Ont., 
f.o.b.,  and,  as  the  catalogue  contains  a  price  list,  we  advise 
Canadian  merchants  contemplating  improvements  to  get  a 
copy  of  it. 


MAKING   NEW    COVERING    FABRICS   IN   CANADA. 

An  important  announcement  is  made  by  the  firm  of  Geo. 
H.  Hees,  Son  &  Co.,  who  are  not  only  noted  as  extensive 
manufacturers  of  window  shade  goods  and  extensive  importers 
of  upholstery  fabrics  and  window  curtains,  but  are  now  just 
claiming^the  attention  of  the  Canadian  trade  as  manufacturers 
of  new  coverings  for  all  upholstering  purposes.  The  first 
samples  of  this  new  line  of  goods,  now  being  made  in  Canada 
for  the  first  time,  are  marvelous  triumphs  of  the  designer's 
skill,  and  will  delight  all  those  who  deal  in  this  class  of  goods. 
They  are  made  from  the  firm's  own  looms  at  Valleyfield,  Que., 
and  consist  of  mercerized  fabrics,  silk  and  cotton  coverings, 
and  tapestries.  The  combinations  of  color,  as  well  as  the 
patterns,  already  shown  are  the  very  latest  and  will  replace 
other  classes  of  these  goods  now  on  the  market,  which  are  not 
nearly  so  valuable  in  finish  and  texture.  They  are  sold  both 
in  the  piece  and  also  made  up  into  curtains  and  tablecovers 
with  fringes,  borders,  etc.  Meichants  who  handle  these  goods 
and  desire  to  see  samples  of  the  new  fabrics  may  obtain  them 
by  writing  the  firm. 

Geo.  H.  Hees,  Son  &  Co.  are  showing  a  fine  range  of 
imported  coverings,  including  the  most  attractive  fabrics  ever 
seen  in  this  market.     So  complete  is  this  range  that  some  of 


THE    NEW    S.  H.  &  M.    BINDING. 

The  new  skirt  binding  that  Stewart,  Howe  &  May  are 
putting  on  the  market  is  a  rich  piece  of  goods.  It  is  called 
the  S.  H.  &  M.  "  Duxback  "  waterproof  velvet  brush  binding. 
As  the  name  implies,  it  is  waterproof  as  well  as  beautiful. 
This  firm  state  that  the  guarantee  given  by  having  "  S  H.&  M." 
stamped  on  their  goods  has  proved  of  great  value  in  making 
sales . 


The  Oxford  Manufacturing  Co.  have  been  awarded  a  gold 
medal  for  their  excellent  show  of  cloths  and  costume  fabrics  at 
the  recent  Toronto  Exposition. 

Mr.  Robert  Henderson,  of  Montreal,  was  in  Toronto  last 
week  visiting  the  trade  with  Mr.  Walter  S.  Hunt,  of  Messrs. 
Hunt,  Moody  &  Co.,  Nottingham,  England. 

Owing  to  the  dirt  of  the  iron  industry  paper  collars  are  worn 
by  business  men  of  the  "  Iron  City."  They  cost  1 8c.  a  dozen, 
and  can  be  turned  once.  The  turning  takes  place  at  noon,  or 
lunch  hour,  as  by  that  time  the  first  side  is  well  blackened  with 
soot.  Usually  one  collar  a  day  is  theiule.  It  is  cheaper  than 
wearing  two  or  three  linen  collars  and  paying  for  washing. 

Nerlich  &  Co.,  wholesale  fancy  goods,  Toronto,  have 
issued  a  splendid  illustrated  catalogue  for  Fall  and  holiday 
trade.  It  consists  of  112  large,  well  illustrated  pages,  with 
descriptive  and  numbered  lists  of  their  immense  stock  of  toys, 
dolls,  games,  fancy  and  musical  goods,  toilet  sundries,  wooden- 
ware  and  Christmas  novelties.  The  firm  make  a  specialty  of 
doing  a  mail  order  business.  Any  dry  goods  dealer  who  has 
not  yet  had  a  copy  of  this  catalogue  may  send  a  post  card 
and  receive  one. 

The  improvements  in  the  rail  and  steamer  services  of  the 
Canadian  Pacific  Railway  have  been  much  appreciated  by 
commercial  men.  Recently  the  China,  which  runs  to  San 
Francisco,  left  Hong  Kong  for  Shanghai  24  hours  ahead  of  the 
Empress  of  Japan.  The  Canadian  boat,  however,  beat  her 
by  60  hours,  and  secured  as  cargo  300,000  lb.  of  silk  intended 
for  the  China  as  first  arrival.  The  silk  was  for  Russian 
account,  and  was  shipped  via  Vancouver. 

Madame  Heriot,  relict  of  one  of  the  chief  proprietors  of  the 
Grand  Magazins  du  Louvre,  so  familiar  to  all  shop-gazing 
visitors  to  Paris,  is  a  generous,  as  well  as  a  wealthy  woman. 
And,  recognizing  the  fact  that  her  riches  have  mainly  been 
derived  from  the  sales  which  her  late  husband's  employes 
effected  by  their  smartness  or  persuasive  faculties,  she  believed 
she  could  not  better  perpetuate  his  memory  than  by  presenting 
a  donation  to  the  pension  fund  of  the  great  establishment  in 
the  Rue  de  Rivoli.  She  has  devoted  the  liberal  sum  of 
1,000,000  francs  to  her  benevolent  purpose. 

The  "  Goldaloid  "  Company,  Toronto's  youngest  wholesale 
jewelery  concern,  report  trade  booming.  Travelers  are  send- 
ing in  orders  freely,  and  say  goods  are  easy  to  sell,  as  prices 
and  styles  are  right.  The  company  also  report  that  their  line 
of  goods  is  especially  pleasing  to  the  dry  goods  trade,  whose 
business  they  are  specially  catering  for.  They  are  adding  to 
their  already  large  assortment  all  the  latest  fads  and  novelties 
as  they  appear.  Their  policy  is  to  keep  thoroughly  abreast 
with  the  fashion,  and  by  doing  this  expect  a  continuance  of 
the  success  they  are  now  meeting  with. 
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THE 


Cloak  Manufacturing  Co. 


of  Toronto,  Limited 
18  Front  Street  East,        TORONTO 


Manufacturers  of  .    .    . 

Tailor-Made  Mantles.  Tailor-Made  Jackets. 

Tailor-Made  Costumes.  Tailor-Made  Skirts. 

Tailor-Made    Wash- Suits.  Tailor-Made  Blouses. 

VVVVVVVVVVVVVVVVVVVVVV\  VW%'V%'%'%'%'V%"» 

Spring  1900 

Samples  of  the  above  are  now  in  the  hands 
of  our  Travellers.  The  Trade  will  find  our 
collection  replete  with  values  that  are 

bound  to  insure  most  profitable 

handling. 

OUR  REPRESENTATIVES: 

Mr.  r.  McClelland,  Mr.  a.  e.  borton, 

"  West."  «  West  and  North." 

Messrs.  STRACHAN  &  COUSE,  "Manitoba"  and  "B.C.- 
Mr. GEO.  MASON }  "Toronto  to  Quebec  " 
Mr   GEO.  R.  JOSEPH,  "Maritime  Provinces." 


76 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


It  Has  Been  Our 
Constant  Aim 

to  place  before  the  people  of  Canada  a  first-class 
article,  neat  in  design,  of  fast  colors,  and  manufactured  from  pure  wool  only. 
Our  expectations  have  been  more  than  realized,  showing  that  the  trade  in 
general  are  weary  of  shoddy  and  cotton  mixtures. 

Our  personal   guarantee  of  the  quality   is  on  every  piece  of  goods  that  we 


turn  out. 


WE    MANUFACTURE: 


Overcoatings 
Venetians 
Overcoat  Linings 
Whipcords 
Scotch  Suitings 


Serges,  Fancy 

Vestings 
Dress  Goods 
Steamer  and 

Travelling  Rugs 


in  tartan  and  other  designs 

ALL  MADE  FROM  PURE  WOOL. 

Our  travellers  are  now  out  with  a  complete  range  of  Fall  designs,  and 
any  who  have  not  seen  our  goods,  if  they  will  please  notify  us,  we  will  have 
them  call  upon  you. 


BOYD  CALDWELL  &  CO. 

Clyde  Woollen  Mills,  LANARK,  ONT. 


UL 


Please  do  not  lose  sight  of 
the  fact  that  we  have  the  most  complete 
Clothing  Factory  in  the  Dominion  of 
Canada,  and  give  constant  employment 
to  more  hands  under  one  roof  than  aity 
clothing  house  in  Canada  If  you  are 
using  large  quantities  of  any  line  or 
price  we  shall  be  pleased  to  give 
estimate  at  lowest  figure. 


CLAYTON  &  SONS 


HALIFAX,  N.S. 


— Y"' 


0       TRADE    MARK 


§  An  Ancient 
^  Grecian 


A/TIGHT  have  worn  TIGER  BRAND  UNDERWEAR  had  it  been 
-*■•*■  made  in  ancient  times,  for  the  comfort,  grace  and  ease  sought  by 
these  well-formed  figures  could  have  been  found  as  readily  in  TIGER 
BRAND  UNDERWEAR  as  in  any  other  costume.  But  this  brand  is  not 
ancient.  It  is  modern,  very  modern,  and  up-to-date,  and  has  the  ease  and 
comfort  of  a  loose,  flowing  garment.  That's  one  reason  your  customers  like 
it  so  well.  The  greatest  care  is  taken  in  the  selection  of  stock  and  manner 
of  making  this  brand,  the  desire  of  the  makers  being  to  manufacture  an 
article  they  can  recommend  and  one  which  you  can  recommend.  Every 
garment  bears  their  Trade  Mark.  You  may  sort  any  time  of  year  and 
orders  received  one  day  will  be  shipped  the  following  day. 

Sold    to    the    retail    trade    only.       We    also    make    EIDERDOWN 
SPECIALTIES  and  SHOE  LININGS. 


™EGALT  KNITTING  CO.,umit«, 

GALT,  ONT. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


77 


We  Can  Do  It 

When  you  are  sorting  up  your 
lines  of  Underwear  you  want  it  in  a 
hurry. 

We  can  now  give  you  very  prompt 
delivery  of  our  Perfect-Fitting 
Ribbed  Underwear  in  ladies',  child- 
ren's and  infants';  men's  natural  and 
lambs'  wool. 


The  C.  Turnbull  Co., 


of  GALT,  Limited. 


GOULDING  &  CO. 


30  Wellington   St.   East, 
TORONTO. 


JOS.  W.  WEY, 

6  Bastion  Square, 
VICTORIA,    B.  C. 


Finley,  Smith 
&  Co. 


Importers   of  . 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 

Trafalgar,  Britannia  and   Royal  Navy  Serges. 


CVBLE  ADDRESS,  "AULD " 


TELEPHONE  No.  a6n 


Hutchison,  Nisbet  &  Auld 

SELECT    WOOLLENS    AND    TAILORS'    TRIMMINGS 


34  WELLINGTON  STREET  WEST. 


f*/W%/VW'VWW* 


TO  THE  LADIES'  TAILORING  TRADE 


TORONTO,  Sept.  30,  1899 


The  astonishing  success  that  has  attended  our  efforts  to 
place  before  you  the  newest  styles  and  fabrics  for  ladies'  out-door  wear, 
has  led  us  to  exploit  this  department  of  our  business  with  increased 
energy.   Throughout  the  season  we  have  led  the  trade  in  novelties,  keeping 
in  the  closest  possible  touch  with  the  leading  fashion  centres  and  acquir- 
ing the  most  fashionable  fabrics  as  produced  by  the  best-known  makers. 
Our  enterprise  has  met  with  support  from  the  leading  merchants  in  the 
Dominion,  and  we  are  confident  of  meriting  a  continuance  of  their  patronage . 

We  now  show  repeats  of  various  cloths  in  new  patterns,  mixtures  and 
combinations  of  colors,  prominently,  new 

BLANKET  SKIRTINGS  and  REVERSIBLE  SUITINGS 

in  Camel 's-hair  effect.   Leading  colorings  are  Black  amd  Grey,  Black  and 
Navy,  Black  and  Amaranth,  Black  and  Purple  and  Black  and  White. 

HUTCHISON,  NISBET  &  AULD, 

34  Wellington  St.  West,  Toronto. 
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BLOUSE    WAISTS    FOR    1900. 

NE  of  the  most  taking  designs  in  waists  for  Spring  will  be  the 
colored  body  with  white  yoke,  a  happy  medium  between  all 
colored  and  all  white.     Also  the  white  body  and  colored  yoke  in 


o 


increased  to  three  times  that  of  a  year  ago.  This  firm  manufacture 
women's  and  men's  garments,  making  a  specialty  of  all  clothing 
worn  by  ladies,  misses  and  children.  They  issue  from  25  to  40 
patterns  each  month,  all  of  which  are  entirely  new  and  originate 
with  themselves.  A  ladies'  paper,  which,  besides  illustrating  all 
new  patterns  issued,  contains  ^serial  stories,  poetry  and  items  of 
general  interest  to  women  readers,  is  published  by  this  company, 
and  sells  at  a  moderate  price. 


Original  Designs  by  Boulter  &  Stewart. 

each    style,    the  yokes    being   composed  of  lovely    effects  in   fine 
tuckings,  all-over  embroideries,  etc. 

Boulter  &  Stewart  in  their  Spring  range,  which  is  now  on  the 
road,  show  many  of  the  above  styles. 

A  striking  feature  of  this 
line  is  that  all  their  samples 
show  a  stock-collar  and  tie, 
even  their  lowest  lines,  instead 
of  the  ordinary  linen  collar. 

MUSLIN    DRESSES. 

Nothing  gives  a  softer  and 
daintier  appearance  than  mus- 
lins for  Summer  gowns. 

The  advance  plates  show  a 
good  many  of  the  goods  made 
up  into  whole  costumes,  blouse 
and  skirt,  both  being  flounced 
and  lace-trimmed. 

They  are  one  of  the  strong 
features  in  Boulter  &  Stewart's 
range  for  Spring  1900. 


WASH    SKIRTS    FOR    1900. 

Many  of  the  new  designs 
show  graceful  overskirt  effects, 
also  beautifully  embioidered 
styles. 

Those  wanting  the  ' '  latest ' ' 
will  find  them  among  the  large 
range  shown  by  Boulter  & 
Stewart. 


Original  Design  by  Boulter  &  Stewart. 


A   GROWING    PATTERN    HOUSE. 

Since  The  New  Idea  Pattern  Co.,  New  York,  opened  a  Canadian 
agency  in  Toronto,  there  has  been  a  steady  development  in  their 
business  in  this  country.  The  firm  have  agencies  in  nearly  every 
town  and  city  in  the  Dominion,  and,  by  dint  of  popular  prices  and 
generous  treatment,  the  business  done  through  these  agencies  has 


NEW  PRICES  IN  COLORED  COTTONS. 

The  Canadian  Colored  Cotton  Co.  issued,  October  2,  a  circular 
to  the  trade  announcing  advances  in  the  prices  of  the  following 
fabrics  :  Awnings  have  gone  up  yic.  per  yard  ;  cottonades,  %c. ; 
tickings,  from  %  to  yic  ;  shirtings,  from  %  to  yic.  ;  galateas, 
from  %  to  yic. ;  oxfords,  J^c;  skirtings,  }&C.;  eiderdowns,  yiz. ; 
flannelettes,  %c.\  napped  sheetings,  ic;  shaker  flannelettes,  %c.\ 
blankets,  2  to  10c.  per  pair.     These  took  effect  October  3. 


THE    LATE    MR.    GEORGE   MORRICE. 

Great  regret  was  felt  throughout  the  trade  last  month  at  the 
announcement  of  the  death,  at  Saranac  Lake,  September  18,  of 
Mr.  George  Sheriff  Morrice,  son  of  Mr.  David  Morrice,  of  Montreal. 
George  Morrice  was  for  some  time  connected  with  the  Toronto 
office  of  D.  Morrice,  Sons  &  Co. ;  he  had  received  an  education 
suited  to  a  young  man  interested  in  the  cotton  trade,  and,  owing  to 
his  industry  and  amiable  character,  gave  every  promise  of  a  bright 
career.  His  death,  at  the  early  age  of  28,  destroyed  these  hopes, 
and  The  Review  voices  the  views  of  itself  and  many  others  in 
expressing  keen  sympathy  with  Mr.  Morrice,  sr.,  and  the  brothers 
of  the  deceased. 


Mr.  H.  M.  Belcher,  of  The  Gault  Bros.  Co.,  is  at  present  in 
Winnipeg  looking  up  the  requirements  of  the  trade  in  that  district, 
preparatory  to  taking  over  the  management  of  the  Winnipeg 
branch.  His  department  in  the  Montreal  house  may  be  subdivided 
and  given  in  charge  of  a  couple  of  the  old  employes  there.  Mr. 
Chas.  Howard  will  probably  take  over  most  of  Mr.  Belcher's  work, 
however. 

Mr.  John  Wilson,  of  Spring  Hill,  N.S.,  has  built  a  new  addition 
to  his  store.  It  is  31  by  60  ft.,  with  nice  large  plate-glass  windows. 
This  makes  a  total  frontage  of  85  ft.  and  80  ft.  deep,  old  and  new 
combined.  Mr.  Wilson  is  having  both  old  and  new  buildings  covered 
with  galvanized  iron  inside  and  out.  The  counters  are  made  of 
hardwood  tops  and  covers,  with  plate-glass  front,  which  leaves  a 
very  pretty  place  to  show  goods. 

Messrs.  C.  L.  Martin  &  Co.,  of  Amherst,  N.S.,  have  purchased 
the  stock  of  Dunlap  Bros.,  Smith  &  Co.,  formerly  known  as  Dunlap 
Bros.  &  Co.  Mr.  Martin  is  making  an  improvement  by  conducting 
the  business  on  a  thorough  cash  basis.  Mr.  Martin  is  by  no 
means  a  stranger  to  Amherst,  having  been  with  Dunlap  Bros.  & 
Co.  for  10  years,  and  has  for  some,  time  been  head  of  the  dry 
goods  department.  The  Review  wishes  Mr.  Martin  every 
success. 

It  is  announced  that  Mr.  George  Mickleborough  has  been  given 
an  interest  in  the  firm  of  Messrs.  Mickleborough,  Muldrew  &  Co., 
wholesale  woollens,  Toronto,  and  will  cover  the  western  ground 
for  the  firm.  Mr.  Mickleborough,  who  has  for  years  managed  his  I 
uncle's  extensive  business  in  St.  Thomas,  one  of  the  largest  and 
most  flourishing  retail  establishments  in  Western  Ontario,  will 
continue  to  make  St.  Thomas  his  headquarters.  His  connection 
with  Messrs.  Mickleborough,  Muldrew  &  Co.  will  be  a  valuable 
addition  to  that  enterprising  firm.  The  Review  extends  its  good 
wishes  for  his  success. 
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We  can  increase  your  sales  and  profits. 
When  shall  we  begin? 


The  subscription  list  of  'The  Dry  Goods  Review"  has  shown  the  Largest 
growth  in  its  history,  the  past  three  months. 

More  dry  goods  and  general  merchants  are  realizing  its  worth  to  them  in 
their  business— more  and  more  merchants  and  manufacturers  who  have  anything 
to  sell  to  these  merchants  are  appreciating  it  as  an  influential  medium  through 
which  they  can  reach  them  and  tell  the  story  about  their  goods. 

A  retailer  does  not  always  order  direct  from  an  advertisement,  but  in  seven 
cases  out  of  ten  the  ad.  calls  his  attention  to  a  need  and  an  order  follows.  A 
case  in  point:  Messrs.  S.  Greenshields,  Son  &  Co.,  of  Montreal,  had  a  striking 
advertisement  in  the  Special  Fall  Trade  Number  of  'The  Dry  Goods  Review." 
Two  days  after  it  was  issued  they  received  the  following  letter  from  a  well- 
known  Hamilton  house: 


Dear  Sirs, — 

By  Fall  Number  of  "  Dry  Goods  Review,"  just  received,  we  note  that 
your  advertise  25,000  pieces  of  Printed  Cotton  Goods,  also  15,000  pieces  of 
Woven  Goods,  Muslins,  Piques,  Prints,  Ginghams,  Flannels,  etc.  Now,  we 
are  open  to  buy  a  lot  of  goods  if  your  prices  are  right.  You  may  send  us 
samples  immediately  if  agreeable  to  you.  Also,  kindly  send  samples  of 
Black  Blister  Dress  Goods,  with  best  prices,  to  retail  at  $1.00  per  yard, 
and  oblige,  Yours  truly, 

Frederick  W.  Watkins. 

Per  E  1. 


Messrs.  Greenshields,  Son  &  (V).  sent  a  representative  to  see  Mr.  Watkins 
and  a  good  sale  was  the  result. 

Advertising  is  not  a  science,  nor  is  it  a  theory.  It  is  just  plain,  common 
business  sense  applied  to  advertising  in  publications  that  are  read  by  the  people 
you  want  to  reach. 

We  would  like  to  talk  to  you  further  about  this  matter.    Can  we  interest 
,  you?    It  is  never  too  early  to  begin  using  "The  Dry  Goods  Review."    The  present 
is  the  right  time  to  try  it.     Forms  for  the  November  number  close  October  24. 

The  Dry  Goods  Review,  Montr^Ta0nlto. 
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Our  patent  device  for  illuminating  showcases  has  created  a  sensation 
among  up-to-date  merchants. 

We  can  assist  you  greatly  in  making  sales. 

A  descriptive  circular  will  be  sent  to  all  interested  parties. 


x  ••••♦▼▼ •  ▼▼  V ▼▼▼♦♦♦♦▼♦▼▼▼♦▼▼♦♦♦▼▼^ 


SHOWCASES 


*  A  SILENT  SALESMAN.  ♦ 

♦  ♦♦♦♦♦♦♦♦♦»♦♦♦»♦♦"»»♦»♦♦♦♦"»♦>»♦♦♦ 

We  will  furnish  you  with  the  best  showcases  made  in  America,  at  a  reasonable  price,  and  ship  them  from  Windsor, 
Ont,  FREE  OF  DUTY. 

If  you  are  going  to  make  improvements  in  your  store,  write  for  one  of  our  booklets  "  Let's  Talk  Shop."  It  contains 
some  good  pointers  on  modern   merchandizing.     Send  for  estimates. 

JOHN  PHILLIPS  &  CO., ■.._.«.-.  DETROIT,  MICH. 


Established    1864. 


Manufacturers 

of  the 


SHOW  CASES. 


K . .  Nerlich  &  Co.  **  ^  <* 


Are  again  leaders  for  Fall  Trade  1899-1900  in: — 

FANCY  GOODS,  DOLLS,  TOYS, 
GAMES,  XMAS  NOVELTIES, 
FANCY  CHINA  and  GLASSWARE. 

Our  new  Fall  catalogue  has  just  been  issued,  and  we  shall  be  pleased  to  mail  you 
one  on  application. 

Any  orders  you  may  favor  us  with  shall  have  our  very  best  attention. 

♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦"♦>+♦"♦"»♦♦"♦"»♦♦"»»♦♦♦»♦♦♦♦♦♦♦» 

*   Write  for  New  Catalogue  j 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦I 


NERLICH  &  CO.,  35  Front  st.  west,  Toronto 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


HI 


o 


.TOOT 


HW  \fhik  A^fsfe  HMsxfa0 


\&y  F.JI&mnxBS.  (Eolfes©^'.. 


Our "  Good  Advertising "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have 
selected  as  its  conductor  is  well-known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who 
desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  advertising  methods,  or  his  advice  on  any  advertising  subject 
can  have  it  or  both  entirely  free  of  charge  by   writing  to  him  in  care  of  this  journal. 


If  correspondents  so  desire,  fictitious  namos  or  initials  may  be  used  for  publication, 
by  the  subscriber's  name. 


But    all  requests  should  be  accompanied 


HERE  is  an  advertisement  which  is  distinctly  an  attempt  to  be 
funny.  Advertising  is  simply  one  branch  of  business  and  an 
important  one.  Business  is  always  serious,  and  while  a  little  non- 
sense now  and  then  is  relished  by  the  busiest  men,  it  is  a  mistake 
to  take  too  much  liberty  with  other  people's  susceptibilities.  The 
trouble  is  that  what  will  strike  one  man  as  funny  another  will  con- 
sider impertinent.  I  don't  suppose  one  man  in  10,000,000  is 
capable  of  writing  humorously  and,  at  the  same  time,  usefully  on 
business  subjects.  This  is  particularly  true  in  respect  to  that 
branch  of  business  called  advertising,  because  most  advertisements 
are  actually  addressed  to  women,  and  it  is  notoriously  true  that 
women  haven't  the  appreciation  of  humor  so  well  developed  as 
men  have.  Where  a  woman  can  buy  goods  to  the  best  advantage, 
and  thus  help  out  her  (or  her  husband's)  income  is  a  very  serious 
business  to  her,  and  it  is  safer  not  to  make  any  attempt  to  be  witty 
or  "smart"  when  talking  to  her,  either  in  an  advertisement  or 
otherwise. 


WE  ARE  FULL 

of  business  but  can  attend  to  your  orders 
Send  them  in.  The  Latest  in  Stripes. 
Squares  and  Checks. 

OUR 

NECKWEAR 


PRODUCTIONS  «« 

are  unexcelled  in  Style,  Pattern  or  Finish. 
00c  to  (2.00  per  doz  ;  $2.00  to  $4.50  per 
doz.  No  traveling  men.  Write  for  sam- 
ple assortment  and  make  selection  at 
your  leisure. 

LEY  BROTHERS, 


We  want  your  Malt  Orders. 


Manufacturers  of  Stylish 

Neckwear  tor  rten  and  Women. 


1H18  Milwaukee  Ave.. 

CMICAOO.  ILL. 


Coming  back  to  the  advertisement  of  Messrs.  Ley  Brothers,  it 
is  apparent  at  a  glance  that  there  is  plenty  of  "  dynamite  "  in  it. 
For  example,  there  are  many  persons  who  have  a  horror  of 
drunkenness.  So,  when  the  man  in  the  advertisement  is  made  to 
say  that  he  is  "  full,"  and  when  he  quite  looks  the  part,  it  is  more 
than  likely  that  there  will  be  persons  so  dead  to  a  sense  of  the 
alleged  humor  of  the  advertisement  as  to  be  offended. 
^(  How  much  more  sensible  it  is  to  stick  to  straight  business  when 
dealing  with  a  business  subject.  Humor,  of  course,  is  all  right, 
but  unless  you  are  a  Mark  Twain  or  a  Biet  Harte  you  would  better 
keep  it  out  of  your  advertising. 

*         »         # 
It  has  frequently  occurred  to  me  that  retail  dealers  (and   whole- 
salers too)  miss  many  a  good  chance  to   benefit  by  manufacturers' 


advertising.  Many  manufacturers  spend  princely  sums  each  year 
in  bringing  their  goods  to  the  attention  of  the  people.  The  average 
retailer  seems  to  pay  no  attention  to  what  is  being  advertised  in 
the  newspapers  and  magazines.  In  response  to  the  first  few  calls 
for  a  specific  article,  he  says  he  hasn't  got  it,  or  may  be  that  he 
has  something  "just  as  good."  By-and-bye  the  calls  increase  in 
number  and  the  pressure  gets  so  strong  that  he  "stocks"  the 
goods,  but  perhaps  he  has  in  the  meantime  lost  a  dozen  or  more 
sales  and  maybe  a  customer  or  two.  If  the  retailer  would  keep 
watch  of  the  leading  magazines  and  other  periodicals  and  see  what 
is  being  advertised  he  would  be  in  a  better  position  to  reap  more 
benefit  from  manufacturers'  advertising.  I  know  of  an  enterpris- 
ing retailer  in  a  United  States  country  town  who  regularly  keeps 
watch  of  the  leading  magazines,  and  when  an  article  is  advertised 
to  any  extent  he  immediately  puts  it  in  stock  if  he  hasn't  already 
got  it.  In  addition  to  this  he  frequently  advertises  in  his  local 
papers  in  a  manner  something  like  this  : 

"  The  following  goods,  which  were  advertised  In  The  Ladies' 
Home  Journal  for  August,  can  be  found  in  my  stock."  A  list  of 
the  goods  follows.  This  served  the  purpose  of  bringing  to  him  any 
person  in  his  town  who  was  influenced  by  the  advertisement  in 
The-  Ladies'  Home  Journal  for  that  August.  I  know  of  a  New 
Jersey  druggist  who  made  an  arrangement  with  his  local  papers  to 
insert  under  each  advertisement  of  every  proprietary  medicine  he 
handled  a  note  to  the  effect  that  the  goods  could  be  obtained  at  his 
store. 

Some  time  ago  Ceylon  and  Indian  teas  were  being  extensively 
advertised  in  the  New  York  newspapeis  by  a  syndicate  of  Ceylon 
and  India  tea-planters — no  particular  brand  being  mentioned.  At 
that  time  I  was  advertising-manager  for  a  big  New  York  house  that 
sold  package  teas — Ceylon  and  Indian  teas  as  well  as  others.  I 
went  to  all  those  newspapers  which  had  the  syndicate  advertising 
and  authorized  them  to  insert  directly  underneath  each  of  the 
syndicate  advertisements  the  name  and  address  of  my  firm  and  the 
statement  that  they  were  dealers  in  Ceylon  and  Indian  teas.  This 
was  the  means  of  bringing  my  firm  thousands  of  dollars'  worth  of 
advertising  at  a  very  small  cost,  and  was  a  good  thing  also  for  the 
syndicate,  owing  to  the  high  character  and  extensive  business 
facilities  of  the  firm  referred  to. 

This  train  of  thought  was  suggested  to  me  by  this  advertisement 
of  Messrs.  J.  D.  King  &  Co.,  of  Toronto.  I  clipped  it  from  a 
weekly  paper  published  in  a  small  Ontario  town.  In  reading  this 
advertisement  it  occurred  to  me  that  if  some  wide  awake  dealer  in 
that  town  would  get  the  newspapers  publishing  the  advertisement  to 
insert  underneath  it :  "  And  for  sale  by  John  Smith  &  Co.,  Smith- 
ville,"  it  would  be  a  good  thing  for  King  >i  Co.,  as  well  as  for  the 
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G  00  D_AD  VERTISING     Continued. 

local  dealer.     Advertising  forms  a  very  important  part  of  modern 
business,  and  the  merchant  who  gives  his  attention  to  what  is  being 


This  Shoe 

is  for  the  rich  and  poor  alike.  What  is 
the  use  of  paying  more,  when  you  can 
get  perfect  shoe  satisfaction  for  $3  ?  That 
is  what  you  get  when  you  buy  King 
Quality.  When  a  shoe  wears  well,  when 
it  is  stylish   and  comfortable,  what  more 

can  be  desired  ?     Try   King  Quality  once,  and  you  will  always  wear 

them. 

$3,  and  the  appearance  or  $$. 


Made  by  THE  J.   D.   KING  CO.,   Limited,  Toronto. 


advertised  is  likely  to  have  a    "  lead  pipe   cinch"    on    his   com- 
petitors 

*         *         * 

Wkstville,  N.S.,  Aug.  22,  1899. 

Dear  Sir, — We  enclose  you  two  advertisements  of  ours,  which  we  would 

like  you  to   criticize,  both  the  composition   and   the   setting-up.     These  are 

advertisements  sent  out  on  pay  days,  which   occur  in  our  town  about  once  a 

week,  and  are  intended  to  bring  immediate  results.     By  criticizing  them  you 

will  oblige  us. 

Yours  truly. 

Sutherland  &  Co. 

Messrs.  Sutherland  &  Co.'s  two  circulars  are  fairly  good  adver- 
tisements. They  are  poorly  displayed  typographically,  and  are 
printed  on  poor  paper,  but  there  is  an  evidence  of  earnestness  and 
"snap  "  about  them  that  carry  conviction.  I  reproduce  one  of  the 
circulars  herewith  somewhat  reduced  in  size  so  as  not  to  take  up 
too  much  of  my  space  : 


SUPREMACY  MAINTAINED. 


Our  Fall  Stock  of  Boots,  Shoes  and  Rubbers  eclipses  anything 
that  has  ever  been  placed  on  the  market  in  Westville  for  quality, 
variety  and  price. 


WE  WANT  YOUR  TRADE 

When  you    buy  from   us  you   buy   right. 


Men's  Heavy  Grain  Boots,  clump  sole,  $1.75  ;  just  the  thing  for  muddy  roads. 
Boys'  Heavy  Grain  Boots,  clump  sole,  great  wearers,  at  $  [40, 
$1.60  and  $1.75. 
Women's  Heavy  Laced  Boots,  Amherst  make  ;  honest  goods 

for  the  money,  at  $r.oo,  $1.25  and  $1.40.     Flannel  Lined,  $1.50. 

CHILDREN'S  SCHOOL  BOOTS 

AT  SPECIAL  PRICES. 
It  pays  to  buy  Boots  for  the  whole  family  from  us. 


IIHI'JISa  GREAT  VARIETY  OF  ®|l||||||l| 

Men's  and  Women's  Slippers  and  Felt  Lined  Goods. 


inr|H>c    PIT    ROOT^    are  "''"  >l'"i,l;-  !lt  $1.00  and  $1.25.    A  few  don't 


know  this.    Those  that  do  buy  from  us 


SUTHERLAND 

^    CO  Wholesale  and  Retail 


Mr.  C.  W.  Hendershott,  Kingsville,  Ont. ,  sends  me  a  copy  of 
a  very  good  circular  for  criticism.     As  this  circular  is  very  large  it 


THE   ONE-PRICE   HOUSE 


GRENVTLLE  &  W1GLE  BLOCK.  KINQ3VTT,T,K. 


COMMENCING 

Monday 

Aug.  21st 


ACUL 


Until 
Friday 
Sept.  1st 


cannot,  of  course,  be  reproduced  here.     But  this  is  the  top  of  it, 
and  a  very  good  top  it   is.       The  display  of   Mr.   Hendershott' s 
circular    is    better   than    the    display    in    Sutherland's,    but    the 
paper  is    even 
poorer,  and  most  of 
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t  he 
used 


illustrations 
•'  show  up  " 


Men's  Neckwear. 


badly.  It  would 
pay  both  of  these 
advertisers  to  use 
better  paper  for 
their  printed 
matter.  I  have 
watched  Mr.  Hen- 
dershott's  adver 
tising  for  some 
years,  and  I  con- 
sider him  one  of 
the  best  dry  goods 
advertisers  in  Can- 
ada. Here  is  a 
sample  o  f  Mr. 
Hendershott' s  terse 
and  business-like  style  of  putting  things. 
*         *         * 

For  the  convenience  of  Review  readers  I   herewith  offer  a  few 
suggestions  in  the  shape  of  ready-made  advertisements  : 


Men's  Four-in-Hand  Silk  Ties,  light 
and  dark  colors,  fancy  neat  pa  terns  ; 
clean  sweep  sale  price,  2  for  25c. 

Men's  Silk  and  Satin  Neckwear  in 
bow  shape  ;  very  neat  and  shlish  ;  small 
patterns  ;  clean  sw  ep  sale  price,  2  for  25c. 

Men's  Silk  and  Satin  Neckwear,  in 
the  new  puff  style  ;  in  fancy  patterns  or 
spots ;  very  new  and  stylish  ;  clean  sweep 
sale  price,  25c. 

Men's  Linen  Collars  in  all  sizes — 
stand  up,  turn  points,  roll  and  plain  lay 
down  ;  e'ean  sweep  sale  price,  2  for  25c. 


WESTVILLE. 


FRENCH     KID    GLOVES. 

It  is  always  safe  to  judge  a  dry  goods  store  by  its  glove  department. 
Good  gloves,  good  assoitment,  good  store. 

So  you  see,  we  realize  how  important  it  is  to  have  our  glove  stock 
right. 

Is  it  right  ?     The    biggest  glove  business   in    town— getting  bigger 
every  season — says  it  is. 

See  our  new  "  Queen  Mab  "  French  kid  gloves  at 
SI. OO  PER  PAIR. 
Black  and  Colors. 


LACES. 

This  is  to  be  a  lace  season.  We  knew  this  some  time  ago,  and 
•    -  governed  ourselves  accordingly. 

To-morrow  we  will  make  this  special  offering.  It  is  to  bring  you  to 
our  lace  department : 

Black  Chantilly  and  oth -r  fine  black  laces,  very  elegant  for  hand- 
some wraps  and  dresses,  8  to  10  in.  wide,  all  50c.  a  yard. 

Fine  Cream  Chantilly  Laces,  50c. 

Black  Point  de  Venise  In  ertings,  1  %  and  2  in.  wide  ;   all  50c. 

Exquisite  Mousseline  de  Soie  Edgings  and  Galloons,  cream  on  black 
and  cream  on  white,  3  to  8  in.  wide,  all  50c. 

Regular  values  are  50  to  100  per  cent,  higher. 


MEN'S   NECKWEAR. 

No  man  has  too  many  neckties.     But  some  stores  have  too  many 
neckties  and  this  is  one  of  them. 

Hence  we  say  of  all  our  regular  75c.  neckties  that  out  they  go  at 
50c.   EACH. 
Nearly  all  the  latest  styles  are  in  the  lot. 
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Watson,  Foster  Company 


Limited 


Manufacturers  ofi 
all  grades  of 

WALL  PAPERS 


Montreal,  Canada. 


MAY  12  190*/ 


1 

g    PAPER  HAN2 


-M?> 


/       J 


J 


The  Factory  Producing  the  Most  Modern  and  Artistic 
Paper  Hangings  on  the  Continent. 

Have  you^made  your  selection  ot  Wall  Papers  for  season  1899-1900  ?  If  not,  now  is  the  time  to  inspect  our 
more-than-ever  popular  line.  Our  representatives  are  now  on  the  road,  and  will  have  much  pleasure  in  calling 
on  you  and  showing  you  our  new  samples.  The  frequent  introduction  of  up-to-date  novelties,  nobby  styles, 
artistic  gems,  and  popular  sellers  all  through  the  extensive  collection  will  render  the  ordeal  a  pleasing  one  to 
you.  It  will  require  very  little  or  no  argument  to  convince  you  that  our  assortment  embraces  the  kind  of 
papers  you  should  have  to  hold  your  best  trade  and  increase  the  volume  of  your  business. 

f   HEAVY  21 -INCH  PAPERS  in  Flats,  Plain  Varnish  Golds,  and  Embossed  Varnish  Golds 
OUR    -     INGRAINS — Most  Fashionable  Shades,  with  twelve  handsome,  remarkably  rich  matched  Friezes 
(   EMBOSSED  PULP  EFFECtS— the  newest  specialty  out 

Will  accomplish  the  above  results  for  you. 


TM/^-r-Ck  Freight  equalized  with  Toronto  for  towns  West  of  Belleville  and 

INVJLtJ.         West  and  Nor 


>rth  of  Toronto. 
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GOOD  ADVERTISING     Continued. 

LINEN    UNDERWEAR. 

Made  in  Germany  under  the  patents  of  Dr.  Deimel. 

The  makers  say  that  Dr.  Deimel's  linen  underwear  is  better  than 
woollen  underwear,  because  it  more  quickly  absorbs  the  moisture  from 
the  body.     It  is  especially  recommended  for  rheumatic  people. 

Shirts — $3  25,  $3.50,  S3. 75  and  $4.00. 
Drawers—  $3.25,  $3.50,  S3. 75  and  $4.00. 
Night  Shirts — $5.50. 
Pajamas — $8.50  the  suit. 


SHEETS    AND    PILLOW  CASES. 

Made  up  and  for  sale  cheaper  than  you  could  buy  the  material  and 
make  them  up  for  yourself,  if  your  time  is  worth  anything. 


Pillow  Cases — 

42  x  36  in.,   ioc. 

45  x  38^  in.,  14c. 
Bolster  Cases — 

42  x  76K  in.,  22c. 
Sheets — 

54  x  90  in..  32c. 

63  x  go  in.,  35c. 

72  x  90  in.,  40c. 


50  x  38 K  in.,  15c. 
54  x  38K  in.,  16c. 

45  x  76K  in.,  25c. 

8t  x  90  in.,  45c. 
90  x  90  in.,  50c. 
90  x  99  in.,  55c. 


Hemstitched  Pillow  Casts,  with  one  row  hemstitching- 


42  x  36  in.,  18c. 
42  x  38^2  in  ,  20c. 


50  x  38%  in.,  22c. 
54  x  38K  in.,  25c. 
Hemstitched  Bolster  Cases,  with  one  row  hemstitching — 
41  x  81  in.,  48c.  45  x  81  in.,  50c. 

50  x  81  in.,  55c. 
Hemstitched  Sheets,  with  one  row  hemstitching — 

72  x  90  in.,  60c.  81  x  90  in.,  65  and  70c. 

90  x  90  in.,  70  and  75c. 

With  two  rows  hemstitching — 

72  x  90  in.,  73c.  81  x  93 14  in.,  80c. 

90  x  99  in.,  goc. 


LAMPS. 

Onyx  and  Brass  Lamps,  with  centre-draft  burners. 
Last  week  the  prices  were  more,  but  we  have  decided  to  close  the 
whole  lot  out — 35  of  them — in  3  lots  : 

Lot  1 — Were  $10.50  '°  $15.  n°w  $7-5°  each. 

Lot  2— Were  $7  to  $9,  now  $5  each. 

Lot  3— Were  $4-5°  to  $6,  now  $2.75  each. 

More  lamp  news  : 

$5  and  $6  Banquet  Lamps  at  $3.75.     Onyx  column  or  gilt  column, 

mounted  on  base. 
S18   Banquet  Lamps  at   $10.     36  in.   high,  pink  tint,   rose  design, 

complete  with  10  in.  globe. 
$4.50  Table  Lamps  at  S3-     Doulton  ware,  centre-draft  burner. 
Decorated  Globes — $i.<o  from  $3  i  S2  fr°m  $4  •  S2.50  from  $5. 
Silk  Shales — samples — $2  to  $9.      Have  been  $45°  to  $18 

PARLOR    FURNITURE. 

Twenty-three   fine   quality    parlor  suites — twelve  entirely   different 
styles. 

Three  different  prices  : 

At  $28--Four   styles    three-piece    Suites,     mahogany-finish  ;     silk 

upholstery.     Marqueterie  inlaid  frame. 
At  $4° — Three   styles   five-piece  Suites,   mahogany-finish  ;      heavy 

frames  ;  silk  upholstery: 
At  $45 — Five  styles  of  five-piece  Suites,  mahogany-finish,  carved 

frames  ;  silk  upholstery. 


LINEN    TOWELS. 

A  big  purchase  in  Montreal  at  low  prices. 
Bargains  for  customers  : 

At  8c.  each — Thirty  dozen  Irish   Oat  Meal  Towels,  17  x  40  inches  ; 

fringed  ends. 
At  toe.  each — One  hundred  and  twenty  bleached  German  Damask 

Towels;  fancy  borders,  knotted  fringe, 
At  15c.  ea:h — Fifty  large  bleached  Huck  Towels,  20  x  40  inches. 
At  20c.  each — One  hundred  splendid  quality  bleached   Irish    Huck 

Towels,  made  of  high-class  yarns.     Similar   goods   have  been 

fetching  a  quarter  here  right  along,     22  x  43  inches. 
At  25c.  each — Two    hundred  large  all-white   Irish    Huck   Towels, 

made  of  fine  yarns  and  perfectly  finished  ;  25  x  42  inches.     We 

usually  sell  them  at  35c. 
At  35c.  each — Fine  bordered  large  bleached   Damask  Towels,  with 

pretty  knotted  fringe  :  22  x  50  inches. 


MADE-TO-ORDER    CLOTHING. 

Don't  wear  clothes  made  to  fit  the  average  man  ;  get  'em  made  to 

fit  YOU. 

The  difference  in  the  cost  is  very  little,  but  the  difference  to  the 
man  who  wears  the  clothes  may  be  a  great  deal. 

Half  the  world  judges  by  appearances,  and  may  be  it's  the  half  you 
most  want  to  favorably  impress. 

Don't  be  a  ready-made  man  ;  you  can't  afford  it  unless  you  are  rich. 


MY    OWN  "    SOAP. 

"My  Own"  Soap  is  put  up  specially  for  use  in  3-lb.  bars.     The 
manufacturer  is  at  no  expense  in  advertising  it,  so  we  sell  it  to  you  at 
15c.    THE    BAR 

of  three  pounds. 

One  of  the  advertised  soaps  of  similar  quality  would  cost  you  half  as 
much  more. 

"  My  Own  "  Soap  is  as  good  as  any  soap  ever  made. 


"SA-MO"  COFFEE. 

A  good  breakfast  helps  to  begin  the  day  right,  and  beginning  the 
day  right  is  half  the  battle. 

"  Sa-Mo  "  Coffee  is  a  great  aid  to  a  good  breakfast  ;    sold  WHOLE, 
fresh  roasted,  in  I -lb.  cans, 

30c.   PER  LB. 


MAHOGANY   BEDROOM   SUITES. 

The  reason  why  we  do  such  a   large  furniture  business  is  not  far 
to  seek. 

Note  these  prices  for  fine  quality  Mahogany  Bedroom  Suites  : 

S35.00 — 3-pc.  Bedroom  Suites,  mahogany  ;  full  size  d  uble  bed- 
stead, carved  headboard  ;  4-drawer  swell-top  bureau  ;  shaped 
beveled-plate  mirror  24x30  ins  ;  swell-top  washstand  ;  highly 
finished. 

$45.00 — 3-pc.  Bedroom  Suites,  mahogany  ;  full  size  double  bed- 
stead, high  headboard  ;  shaped-top  4-drawer  bureau  ;  pattern- 
plate  mirror  28x32  in  ;  shaped-top  washstand,  3  drawers  and 
closet. 


EXTENSION    DINING  TABLES. 

Twenty-five  Oak  Dining  Tables  reached  us  yesterday,  and  to-day 
they  are  on  sale 

Hurry  if  you  want  any,  for  they  are  very  enticingly  priced. 
Note  carefully : 

$3  00 — Antique  Oak  6-foot  Extension  Tables,  32x42  inch  box  top  ; 
turned  legs  ;  well  finished. 

$4.00 — Same  style  table,  8  feet  long. 

$5.00 — Same  style  table,  10  feet  long. 

$ii. 00 — Quartered   Oak   Extension   Tables,    8   feet   long,   42   inch 
square  box  top  ;  fancy  turned  legs. 

$12.50 — Quartered    Oak    Extension    Tables,    8   feet   long,   46   inch 
square  box  top  ;  heavy  fluted  legs  ;  highly  finished. 

$13  00— Quartered    Oak    Extension    Tables,    8   feet    long,    46   inch 
square  box  top  ;  fancy  turned  legs  with  bract  s. 

$15.00 — Quartered  Oak  extension  Tables.  8  feet  long,  48  inch  square 
box  top  ;  heavy  turned  and  fluted  legs  ;  highly  finished. 

$17.50— Same  style  tables,  10  feet  long. 


NEW   MILLINERY. 

Paris  leads  in  most  kinds  of  feminine  headwear,  London  in  some 
few  kinds,  Berlin  has  its  special  features  and  New  York  is  fast  earning  a 
reputation  as  a  fashion  originating  centre  for  millinery. 

All  the  latest  fashions  and  fancies  are  here  whether  they  first  saw  the 
lighl  in  Europe  or  America. 

To  accomplish  less  would  not  be  worthy  of  this  store,  nor  worthy  of 
the  store's  customers. 

The  formal  opening  will  be  to-morrow  at  10  a.m. 

Millinery  department  3rd  floor;  take  elevator. 
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Our  representatives  are   now  on  the  road.       See  our  line   before   placing 

your  order — it  is  the  best. 

Montreal  Wall  Paper  Factory. 
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A    FRONTIER    MERCHANT. 

G.  R.  MORDEN,  representing  The  John  Calder  Co., 
lamilton,  has  given  us  the  interesting  cut  herewith  shown, 
which  gives  an  idea  of  a  successful  frontier  store.  The  proprietor, 
Old  John  Black,  is  a  regular  reader  of  the  trade  papers,  and,  in 
short,  an  up-to-date  business  man.  The  sign  itself  is  a  bright 
idea,  and  the  successful  dealer  in  "groceries  and  guff"  stands  in 
the  picture  between  the  North  West  Mounted  Policeman  and  his 
horse. 

Old  John  has  given  the  following  interesting  facts  regarding  his 
career.  He  has  lived  in  the  Northwest  for  42  years,  and  is  now 
well-known  through  that  vast  tract  of  country.  For  a  number  of 
years  he  was  in  the  employ  of  the  Hudson's  Bay  Co.,  but  in  1885 
he  decided  to  start  store  for  himself  in  Fort  Macleod. 

With  a  self-satisfied  smile  on  his  face,  John  remarked  that  he 
himself  had  hewed  and  placed  the  logs  of  his  first  little  store,  with 


his  article  of  considerable  weight  and  interest.  Nevertheless  his 
points  will  be  found  well  taken  and  deserving  of  attention  : 

Don't  fail  to  observe  the  terms  of  an  invoice,  since  compliance 
with  them  is  essential  to  pleasant  and  profitable  business  relations. 

Don't  expect  full  discount  if,  unfortunately,  payment  should 
be  somewhat  behind  time. 

Don't  remit  cheques  without  the  necessary  bank  commission 
added. 

Don't  remit  drafts  or  cheques  which  are  not  full  face  value  at 
the  place  of  shipment.  Par  value  at  the  place  of  shipment  is  the 
rule  of  trade  the  world  over. 

Don't  fail  to  properly  discriminate  between  net  and  "regular" 
invoices. 

Don't  date  your  letter  a  week  or  two  earlier  than  you  actually 
mail  it. 

Don't  deduct  goods  returned  at  the  wrong  place.     Goods  sold 


a  frontage  of  12  feet.  "Now,"  he  said,  "our  store  extends  just 
seven  times  as  far  along  the  street,  and  our  business  has  grown  in 
proportion."  Indeed,  Old  John  Black's  store  is  one  of  the  promi- 
nent features  of  Fort  Macleod  to-day.  He  is  a  self-made  man, 
and  has  a  steadily  increasing  business,  and  The  Dry  Goods 
Review  sincerely  wishes  that  it  may  continue  to  grow. 


DON'TS  for  retailers. 

THE  following  series  of  "  Don'ts,"  which  appeared  in  The 
Economist,  was  written  solely  from  the  wholesaler's  stand- 
point by  a  member  of  a  prominent  out-of-town  jobbing  house. 
The  writer  declined  permission  to  print  his  name,  thus  depriving 


"regular"  should  be  deducted  from  "regular"  invoice;  goods 
sold  net  from  net  invoice.  The  cash  discount,  if  any,  from  the 
remainder. 

Don't  be  offended  if  asked  to  pay  a  balance  on  an  overdue 
account. 

Don't  be  unreasonable  about  back  orders.  Everything  can- 
not always  be  in  stock. 

Don't  forget  that  wholesale  profits  and  retail  profits  are  vastly 
different,  the  wholesale  profit  being  reduced  to  a  very  small  per- 
centage.    A  very  small  deduction  and  the  profit  vanishes. 

Don't  waste  the  time  of,  or  needlessly  delay,  the  commercial 
traveler.  His  expenses  are  heavy  and  his  profits  usually  small. 
Promptness  and  politeness  will  be  appreciated. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


STOREY 

Fall  Trade. 

Gloves  and  mittens. 


New  and  desirable  lines. 


moccasins  and  Sboe  Pacs. 


Durable  and  well  made. 


travelling  Bags. 


The  latest  designs. 


It  will  certainly  be  to  the  advantage  of  the  trade  to  see  our 
samples  before  orders  are  placed.  We  offer  unexcelled 
values.  Should  our  travelers  miss  you,  inquiries  by  mail 
will  receive  prompt  and  careful  attention. 


m.ly  Storey*  Son 

THE  CLOVERS  OF  (ANJ\DA 


ACTON, ONT 


SYSTEMATIC 
SAVING 


t^5        «^»        *££> 


Can  be  accomplished  bj    taking  out  an 

Unconditional  Accumulative 
Endowment  Policy 

IN  THE 

Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W.  C.   MACDONALD, 

Actuary 


J.  K.  MACDONALD, 

Managing  Director 


The  Perfect  Light 
for  Stores. 

ENCLOSED 
ARC  LAMPS 


For  ail  Circuits, 
Indoors  and  Outdoors, 

100  hours'  light  with  One 
Carbon.  Ornamental  Casings 
of  various  designs 

Write  for  oui  BOOKLET  on  store  and  store- 


Double  Globe  Type 
of  Enclosed  Arc  Lamp. 


window  lighting,  free. 


Canadian  General  Electric  Go. 


Branch  Offices 
Montreal.   P.  Q. 
Halifax,  N   S. 
Winnipeg,  Man. 
Vancouver,  B.  C. 
Rossland,  B.  C. 


Limited 


Head  Office.  TORONTO,  ONT. 

Factories,  PETERB0R0*,  ONT. 


NOTHINC  DECEPTIVE 


ABOUT 


+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "  North  Star  "  and  "Crescent"  for  1899  will  show  very 
decided  improvements  in  whiteness  and  quality.  No  other 
cotton  bat  will  retail  as  satisfactorily  nor  call  for  as  many 
repeat  orders. 

The  "  Pearl  "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and  with  no 
selling  frills  at  expense  of  strength. 


ss 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


Beaver  Line 

ELDER,  DEMPSTER  &  CO.'S 

Regular  Sailings  Between 

MONTREAL   AND  LIVERPOOL 

From  Liverpool.                                             Steamer.  From  Montreal. 

Sept.  16 LAKE  SUPERIOR  Wed.   Oct.  4 

Sept.  2* LIKE  HURON  Wed.  Oct.  11 

Sept.  30 LAKK  ONTARIO  Wed.  Oct.  18 

Oct.  21 LAKE  SUPERIOR  Wed.  Nov.  8 

Oct.  28 LAKE  HURON  Wed    Nov.  15 

Nov.  4 LAKE  ONTARIO  Wed.  Nov.  22 

RATES  OF  PASSAGE : 
FIRST  CABIN— Single.  $42.50  to  $50.10.    Return,  §80.00  to  §90.00.     SECOND  CABIN— 
Single.  .$3!. 0U.     Return,  $61  8>.     STERRAGE— Outward,  $22  00.     Prepaid,  $24.00. 
Please  note  carefully  the  altered  Sailings  of  S.  S.  Lake  Huron. 
For  further  particulars  aito  passage  or  freight,  apply  to  any  Agent  of  the  Company  or  to 

ELDER,  DEMPSTER  &    CO  ,  MONTREAL. 

Newspaper 
Information 

We  can  supply  you  with  the  comments  of  the  news- 
papers on  any  subjects  that  interest  you.  Personal 
items,  political  articles  ;  in  fact,  anything  that  appears 
in  any  Canadian  publication  can  be  procured  from  us. 
We  read  the  newspapers  for  you  better  and  cheaper 
than  you  could  do  it  yourself.  Send  a  post  card  for 
particulars. 

CANADIAN   PRESS  CLIPPING 
BUREAU     ' 

Telephone  Main  1255.  505  Board  of  Trade  Bldg  ,  MONTREAL,  QUE. 


DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,         and         Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND     PUT    UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garrnert  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and   Finishers 
JOSEPH  ALLEV,  Managing  Partner. 

Principil  Offices-215  McGill  St.,  Montreal.  12!  Bank  St.,  Ottawa. 


287  Youge  St ,  Torouto. 


47  John  St.,   Quebec. 


THE. 


c 


ANADIAN   COLORED 

COTTON— 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  Agents 

MONTREAL  and  TORONTO 


CAPITAL  CITY  BUSINESS  COLLEGE, 

A.  M.  Grimes,  M.A.,  Principal. 

Shorthand,  Bookkeeping,  Penmanship,  Telegraphy,  Business  Co- respondence  and  Proof- 
reading. Pitman's  or  Munson's  Shorthand,  per  month,  $4.00  ;  White's  Phonography  per 
month,  $8.00  ;  Telegraphy,  per  month,  $8.00  ;  Bookkeeping  and  Business  Practice,  per 
course  $35.00;  Bookkeeping  and  Business  Practice,  per  month,  $5.00;  Penmanship, 
per  month,  $3.00;  Night  School,  per  month,  $3.00 ;  Private  Lessons,  each,  $1.00.  Address, 
A    M.  GRIMES,  Principal,  Cor.  Bank  and  Sparks  Sts.,  Ottawa. 


HOTELS  FOR  COMMERCIAL  MEN, 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


The  following 

is  a  partial  list  of  the 
Goods  we  manufacture 


The  Sun  Lighting  Machine. 

(sprinkling  system.) 

The  Beacon  Acetylene  Machine. 

(immersion  system.) 

The  Simp'ex  Acetylene  Generator, 

(the  best  and  cheapest  machine 
made  for  supplying  a  moderate  number  of  lights.) 

The  Duplex  Acetylene  Machine. 

(the  only  machine  that  will  supply  both 
Light  and  Heat  from  one  and  the  same  machine.) 

Acetylene  Gas  Stoves  and  Ranges. 

(for  use  with  the  above  machine.) 

Special  Photographic  Apparatus. 

(beats  sunlight  for  photography. ) 

The  "Crescent"  Acetylene  Burner, 
Acetylene  Gas  Meters,  etc. 

We  also  make  a  specialty  of  lighting  Towns  and 
Villages,  for  which  we  design  special  apparatus.  Our 
goods  are  all  guaranteed.     Send  for  catalogue. 

THE  ACETYLENE 
MANUFACTURING  CO. 

LIMITED 

Head  Office,  LONDON,  ONT. 

Capital,  $300,000. 
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CLOAKS  and  SUITS 


Does  Your  Coat  Stock  Need 
Toning  Up  ? 

If  so,  look  for  our  man  who  is  now  out  with  novelties  for 
sorting.  He  will  also  wait  upon  you  with  Spring"  Coats, 
Capes  and  Suits.  Our  new  line  is  already  pronounced 
"unique" — every  garment  a  seller  at  sight. 

Wait  For  Him! 


0 


THE  EMPIRE  CLOAK  CO. 

20  Front  St.  East,  Toronto. 


DISPLAY  FIXTURES 


Mantle   Racks, 
ures.  Shoulder  Hangers. 

Papier  Mache  Forms. 

CLATWORTHY  &  CO. 


Ribbon   Cabinets-  6  sizes. 
Kid  Glove  Cabinets     6  sizes. 
Millinery  and    Hat  Stands. 
Nickel-Plated   Fixtures. 
Umbrella  Cabinets  and  Blocks. 
Display  Tables,  etc.,  etc. 

WRITE  FOR  CATALOGUE  AND  PRICES. 


Toronto,  Ont. 
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NEW  GOODS  IN  WHOLESALE  TRADE. 


IOHN  MACDONALD  &  CO. 

THIS  month,  in  men's  furnishings,  this  firm  announce  a  nice 
range  of  German  full  dress  shirts,  to  retail  at  $1.75  at  a  good 
profit,  as  well  as  a  line  of  German  collars.  As  the  season  for  these 
things  is  at  hand,  a  full  line  of  white  dress  bows  and  white  kid 
gloves  is  carried.  Job  lines  in  cheap  cotton  handkerchiefs  and 
cashmere  socks  were  bought  below  the  regular  price,  and  are  now 
offered  as  snaps.  A  special  line  of  rubber  coats,  to  retail  at  $4, 
and  a  special  in  umbrellas,  to  retail  at  75c,  $1  and  $2,  are  also 
noted. 

The  sorting  trade  in  woollens  is  keeping  up  well.  The  depart- 
ment has  some  clearing  lines,  including  some  54  inch  mantle 
beavers  (blue,  black,  brown  and  green).  Some  6  4  imported 
tweed  suitings,  some  34  Canadian  tweeds  of  cheap  quality,  and 
also  a  line  of  54  inch  blue  mackinaw  cloth.  A  shipment  has 
recently  been  received  of  "  Bel  warp  "  serges  and  coatings,  fancy 
worsted  suitings,  black  and  colored  Itdian  cloths  and  40  inch  fancy 
silesias  in  various  qualities,  as  also  some  fine  undress  German 
worsted. 

The  demand  for  dress  goods  shows  the  remarkable  popularity 
of  black  blister  effects  and  camelhair  plaids.  A  few  clearing  lines 
in  Bradford  materials,  colors  and  blacks,  are  being  offered  this 
month.  There  is  a  very  active  demand  for  tailor-made  skirts,  both 
underskirts  and  overskirts.  These  are  made  up  in  ladies'  cloth, 
lustres,  blister  effects  and  tweeds,  and  can  be  retailed  at  $4. 
Special  mention  is  made  of  a  line  of  underskirts — metallic  stripes 
lined  with  flannelette.  The  "Seabelle"  serges  are  selling  in  very 
large  quantities,  both  in  blacks  and  navys.  a  single  order  the  other 
day  being  for  62  pieces.  The  range  of  silks  and  satins  carried  by 
this  firm  is  very  large,  and  representative  of  all  the  newest  ideas. 
A  line  of  22-inch  silk  broches,  black  and  white  patterns,  are  very 
striking,  while  some  French  goods — silk  and  satin  mixtures,  a  com- 
bination of  checks  and  stripes  moired — are  shown  in  the  leading 
fashionable  colors,  both  the  subdued  tints  and  the  bright  colors. 
These  goods  are  lovely  new  designs  for  evening  wear.  Among 
other  lines  in  which  the  newest  designs  are  shown  are  liberty, 
taffeta  ;  in  fact,  black  and  colored  satins  of  almost  every  kind. 
The  velveteen  trade  is  very  active.  A  special  feature  is  made  of 
knit  goods,  comprising  children's  wool  caps,  hoods,  toques,  mitts, 
etc.,  while,  in  black  and  white  silk  mitts,  there  are  some  very 
handsome  Corticelli  goods. 

In  staples,  a  56-inch  loom  damask  tabling,  a  72-inch  bleached 
damask  tabling  and  a  line  of  huck  towels  are  among  the  special 
lots  of  interest  just  now. 

John  Macdonald  &  Co.  claim  to  carry  the  largest  and  best 
assorted  stock  of  carpets  and  housefurnishings  in  Canada.  Judg- 
ing from  the  appearance  of  their  stock  and  the  range  of  patterns 
shown  in  each  line,  their  claim  is  established.  In  velvet,  brussels 
and  tapestry  carpets  they  are  showing  the  latest  productions  of  the 
best  foreign  manufacturers.  We  noticed  some  beautiful  designs  in 
red,  green  and  brown  grounds  with  a  variety  of  shading  inter- 
mixed. 

They  have  just  received  a  large  shipment  of  hemp  carpets, 
including  all  popular  numbers,  making  their  stock  complete  in  this 
class  of  goods.  Squares  for  floors  are  daily  becoming  more 
popular.  This  firm  carry  a  large  assortment  of  these  goods  in 
axminster,  wool  and  union,  and  in  a  variety  of  sizes.  Lace  curtains 
are  shown  by  the  thousand,  commencing  as  low  as  19;.  per  pair 
and  advancing  in  quality  up  to  gio. 


The  tapestry  and  chenille  curtains  that  are  also  seen  in  different 
sizes,  grades  and  designs  are  of  equal  interest  and  value  to  the 
goods  already  mentioned.  Their  stock  of  white  quilts,  mats,  rugs, 
furniture  coverings,  felts,  tablecovers,  etc.,  is  large  and  varied. 
Several  hundred  pieces  of  high-grade  Japanese  matting,  consigned 
to  Canada  and  purchased  33^  per  cent,  under  regular  price,  are 
now  to  be  had  by  dealers. 

KYLE,   CHEESBROUGH    &   CO. 

This  firm  report  a  continued  and  enlarged  demand  for  laces 
for  Spring  1900,  and  have  booked  more  orders  to  date  than  in  any 
previous  season  in  their  history,  particularly  in  insertions.  The 
travelers  will  be  showing  this  month  a  large  and  beautiful  range  of 
blouses  for  Spring.  Among  these  probable  big  sellers  are  the 
colored  bodice  garments  with  white  yokes  in  plain  lawn,  pleated 
lawns  and  fancy  muslins.  They  also  think  that  mercerized  cloths 
in  plain  and  fancy  effects  will  be  largely  in  demand.  This  line 
will,  they  contend,  be  an  object  lesson  to  the  trade  if  nothing  else, 
as  it  is  not  the  product  of  one  designer's  imagination,  but  of  several, 
and  the  pick  of  several  makers'  lines  shown  at  a  commission  profit 
for  handling  and  expense. 

This  firm  will  also  show  a  beautiful  range  of  the  newest  things 
in  English  white  goods,  the  latest  products  of  the  Manchester 
looms,  just  to  hand.  They  comprise  beautiful  effects  in  muslins 
and  piques  interwoven,  giving  the  cloth  a  substantial  yet  delicate 
appearance,  also  in  plain  piques  and  bedford  cords  in  endless 
variety.  These  goods  we  expect  an  advance  on  later,  as  the 
American  market  has  bought  largely  in  the  fine  lines  that  they  do 
not  produce. 


JAMES  JOHNSTON   &  CO. 

James  Johnston  &  Co.,  call  special  attention  to  satanas,  black 
and  full  range  colors,  blouses  in  black  and  colored  satin,  real  Swiss 
rib  vests  in  wool,  silk  and  wool,  colors,  white,  black,  sky  and 
black. 

A  large  purchase  of  handkerchiefs  enables  the  firm  to  announce 
remarkable  values,  including  children's  picture  pockets,  from  15  to 
35c;  white  lawn  handkerchiefs,  from  15  to  85c;  white  H.S.  lawn 
handkerchiefs,  from  25  to  85c;  fancy  border  fancy  lawn  handker- 
chiefs, from  20  to  75c,  and  all  prices  in  linen  handkerchiefs,  both 
in  plain  and  hemstitched,  as  well  as  an  embroidered  motto  hand- 
kerchief at  40c.  Swiss  embroidered  and  silk  handkerchiefs  for 
holiday  trade  are  now  in  stock. 

HUTCHISON,  NISBET  &  ATJLD. 

This  firm  were  among  the  first  to  introduce  mercerized  linings  to 
the  Canadian  trade,  both  in  32  and  54-inch.  Through  keeping  up 
the  standard,  by  handling  cloths  made  exclusively  of  Egyptian 
yarn  and  dyed  and  finished  by  the  best  known  British  dyers  and 
finishers,  and  through  keeping  a  full  range  in  blacks  and  colors, 
which  has  enabled  them  to  fill  any  reasonable  order  on  receipt, 
this  firm  have  maintained  a  leading  place  as  distributors  of  these 
goods.  They  have  passed  into  stock  these  materials  in  scarlet, 
cardinal,  royal,  cerise  and  several  qualities  of  black  in  the  new 
electric  finish,  which,  being  brighter  than  the  ordinrry  mercerized, 
is  proving  very  salable. 

In  their  ladies'  tailoring  department,  they  are  showing,  among 
other  new  things,  a  70-in.  blanket  homespun  skirting,  in  various 
large  checks  in  strong  combinations  of  colors,  such  as  scarlet  and 
black,  brown  and  green,  blue  and  black,  orange  and  black  and 
ci earn  and  crimson.  They  have  also  a  big  range  of  reversible 
skirtings,  54  in.,  in  camelhair  effects,  and  fancy  colorings  in  freize 
skirtings,  as  well  as  many  new  designs  in  Oxford  goods,  for  the 
display  of  which  at  the  Toronto  Exposition  this  firm  received  a 
gold  medal  this  year.  Blanket  cloakings  for  children's  wear, 
which  were  introduced  by  them  last  season,  are  in  steadily  increased 
favor  this  year.  A  check  line  of  these  goods  is  proving  a  great 
success. 

This  firm  state  that  their  stock  of  overcoatings  this  season  is 
larger  than  ever,  and  that  their  sales  are  fully  in  keeping  with  their 
stock.  The  soft,  rough  goods,  in^  various  weaves  and  shades  of 
grey,  are  correct  this  year.  Beavers,  meltons,  friezes,  etc.,  are 
selling  well,  but  the  softer  goods  certainly  have  the  best  of  it. 
They  strongly  advise  their  customers  to  go  carefully  over  their 
stocks  of  all-the-year-around  black  and  blue  goods,  and  state  that 
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Head  Office 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AND 

MAR1ISE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000.000.00 
2.320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


He  Handles  a  Good  Line 
Who  Handles 

Grompton  Corsets 

Inferior  stays  are  "  fated  for  destiuction," 
and  the  worst  of  ii  is  they  not  only  de- 
stroy thermelves,  but  they  de-troy  the 
figures  of  their  wear*  rs.  Dl  criminating 
purchasers  have  confidence  in  Gromp- 
ton Corsets  which  are  ready  sell- is. 
No  cornets  upon  the  market  bear  such  dis- 
tinguishing features  of  merit  as  : 

The  Victoria, 
Contour,  Quern  Moo, 
Magnetic  and  Yatisi  Corsets, 
and  the  celebiated 

Hygeiau  Waists, 

Manufactured  by 

The  Crompton  Corset  Co. 

Limited 

Toronto.  Ont. 


(orjer. 


The  Modern  Store  Requires 
Modern  Electric  Lighting 

f^OOD  light  is  as  es- 
^-^  sential  to  the  ma- 
jority of  stores  as  good 
salesmen,  and,  for  evening 
sales  of  some  classes  of 
goods,  it  is  an  absolute 
necessity. 

Our   Enclosed,   Long 
Burning  Arc  Lamps,  are 

suitable  for  interior,  out- 
side, or  window  lighting. 
Write  for  our  illustrated 
pamphlet:  "Enclosed  Arc 
Lamps  for  Stores  and  Warehouses,"  mailed  free. 


CANADIAN  GENERAL  ELECTRIC  COY 

Limited 

Head  Office,  14-16  King  St.  East,  Toronto. 

FACTORIES:     Peterborough. 

BRANCH   OFFICES:      Montreal.  P.Q.,  Winnipeg,  Man.,  Halifax,  M.S., 

Vancouver,    B.C.,    Rossland,    B.C. 


s> 


CATCH  PHRASESMDEAS. 


.1  aiti,  book  worth  fa  gold 

To  All  who  Write  Ads,  Show  Cards.  Cir- 
culars or  other  Business  Literature. 

The  price  ■  m  can  gel  it 

prpp   by  "Imply  Slllug  oul  one  of  our 

LULk    blank!     which   will    be   lenl   you 

||LL   promptly  on  request.    Addr 

The  Advertising  World,  Columbus,  Ohio. 


*£ 


SILK  DRESS         FRINGES 

LA    DERNIERE    MODE.  JJ 

Z      Tubular,  Soutache  and  Fancy  Braids.  2 

J3  Barrel  Buttons,  Cords,  Dress  Gimps.     £} 

Li.  Manufactubed  i'.v 


Moulton  &  Co., 


12  St.  Peter  St. 


Montreal. 


DON'T 

HOLD 

BACK 

THAT 

INQUIRY 

FOR 

INFORMATION 


PERHAPS  you've  seen  our  adver- 
tisement before,  autl  made  up  your 
mind  to  look  into  the  matter  of  a  busi- 
ness education.  You  put  it  off  for  a 
time.  Don't  delay  any  longer.  Busi- 
ness is  on  the  boom.  Business  hands 
and  business  heads  are  wanted  along 
every  line.  Prepare  to  be  on  the  crest 
of  prosperity's  wave.  Learn  Shorthand, 
Bookkeeping,  or  Telegraphy. 

Central  Business  College 

TORONTO,  ONT, 
W.  H.  SHAW,  Principal. 


ALL    FOR    HOLIDAY 
TRADE. 


Fancy  Goods 


Toys 


Chinaware 


The  H.  A.  Nelson  k  Sons  Co. 

Limited. 

59-63  St.  Peter  St..  MONTREAL,  QUE. 


OTHER   SAMPLE    ROOMS: 

56  58  Front  St.  West,        72  St .  Joseph  St.       Grand  Union  Hotel, 
TORONTO,  ONT.  QUEBEC,  QUE  OTTAWA.  ONT. 

Write  for  Catalogue. 
SMALLWARES  OF  ALL  KINDS  Al.H  AYS  IN  STOCK. 
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NEW  GOODS  IN  WHOLESALE  TRADE— Continued. 


all  who  can  afford  to  carry  a  12  months'  supply  of  these  goods 
should  buy  at  to  day's  prices,  as  prices  have  advanced,  and  are 
likely  to  go  to,  and  be  maintained  at,  a  much  higher  figure  than 
purchases  can  be  made  for  now. 

THE  W.  R.  BROCK  CO.,  LIMITED. 

The  W.  R.  Brock  Co.  are  showing  a  very  large  range  of  both 
Fall  and  Winter  overcoatings,  comprising  the  latest  designs  in  whip- 
cords, coverts,  cheviots,  meltons,  beavers,  llamas,  etc.  The  firm 
have  secured  the  entire  stock  of  overmades  of  one  of  the  largest 
Canadian  tweed  mills,  and  are  offering  them  to  the  trade  at  prices 
below  mill  cost.  They  are  also  showing  a  very  large  range  of 
fancy  worsted  suitings,  bought  previous  to  the  advance  in  prices. 
These  are  high-class,  up-to  date  goods. 

Two  leading  lines  in  men's  ribbed  and  fancy  striped  shirts  and 
drawers  are  being  offered  at  15  per  cent,  below  the  regular  price. 
It  is  a  common  belief  that  low  priced  shirts  and  drawers  will  shortly 
be  scarce,  as  some  of  the  mills  have  ceased  making  these  goods 
and  turned  to  other  lines. 

A  line  of  swagger  stuff,  bias  check  dress  fabrics,  the  latest  New 
York  novelties,  now  in  big  demand  there,  principally  for  ladies' 
skirts,  are  now  shown  in  plain  colors,  new  blue,  purple,  garnet,  etc., 
and  a  big  range  of  fancy  tweed  checks  about  one  foot  square,  and 
others  of  smaller  dimensions,  which  can  be  retailed  at  20  per  cent, 
under  regular  prices. 

K.  ISHIKAWA   &  CO. 

The  firm  have  just  completed  their  range  of  silks  for  next 
Spring,  and  travelers  have  their  samples  on  the  road.  In  plain 
silks,  they  have  added  Lyons-dyed  habutais  to  their  regular 
Japanese  silk  lines,  this  finish  having  been  asked  for  the  last  few 
seasons.  Customers  will  now  have  a  choice  of  French  finish,  which 
is  more  favored  for  dress  and  trimming  purposes,  and  Japanese 
finish,  with  its  brilliancy  of  color  and  softer  finish. 

Printed  silks  are  greatly  in  demand  for  next  Spring  in  Paris 
and  New  York,  and  the  firm  have  made  arrangements  to  supply 
the  trade  with  printed  habutais  and  printed  French  silks,  and  are 
showing  a  large  assortment  of  patterns  in  surah,  pongee,  liberty 
satin,  and  habutais.  These  are  all  printed  in  Lyons,  and  the 
styles  are  the  selections  of  the  best  that  the  French  silk  centre  can 
show.  The  firm  have,  besides,  a  large  range  of  Japanese  crystal 
corded  silks  at  popular  prices,  together  with  corded  taffeta  and 
satin  ground  fancies. 

The  matting  trade  for  Spring,  K.  Ishikawa  &  Co.  declare,  has 
been  very  satisfactory  and  they  have  made  large  preparations  for 
next  season's  trade.  The  collection  of  new  Spring  samples  are  now 
shown  in  the  warehouse  by  the  travelers  and  are  of  every  pattern 
and  style  imaginable.  The  assortment  is  larger  than  what  thefirm 
have  shown  before.  More  than  100  patterns  to  retail  at  25c.  are 
shown.  Among  the  novelties  are  new  creations  of  their  own  make 
as  high  as  45c.  a  yard.  A  number  of  leading  dry  goods  houses 
have  placed  orders  for  this  matting  which  indicates  the  popularity 
of  the  line.  A  prominent  departmental  store  has  just  doubled  its 
order  for  Spring  as  compared  with  last  year's  purchase. 


A   GOOD    ARRANGEMENT   OF    STOCK. 

An  excellent  arrangement  of  stock  is  made  in  E.  R.  Bollert  & 
Co.'s  dry  goods  store  in  Guelph,  Ont.  The  store  is  almost  as  wide 
as  two  ordinary  stores.  As  the  doorway  is  in  the  centre,  two 
unusually  large  show-windows  are  at  the  disposal  of  the  trimmer. 
A  partiiion  running  from  the  back  almost  to  the  doorway,  with  but 
one  opening,  divides  the  store  into  ladies'  and  men's  furnishings 
departments.  The  ladies'  department,  in  addition  to  the  large  stock 
of  silk  carried,  contains  the  miscellaneous  dry  goods,  such  as 
are  purchased  by  women.  The  men's  department  holds  woollens, 
etc.,  for  custom  tailoring,  general  men's  furnishings,  and  ready- 
made  clothing  ;  in  fact,  everything  worn  by  man,  except  boots 
and  shoes.  From  the  various  counters  in  both  departments  change 
carriers  connect  with  the  office,  which  is  placed  at  the  opening  in 
the  partition.  In  this  opening  is  also  the  stairway  which  leads 
upstairs.  Here  are  two  more  departments.  In  one  of  these  an 
extensive  range  of  millinery  is  now  being  shown  ;  the  other  is 
devoted  to  carpets,  oil  clothing,  etc.  On  this  floor  are  also  the 
millinery,  diessmaking,  and  tailoring  workrooms  in  connection 
with  the  store. 

Speaking  of  these  workrooms,  Mr.  Bollert  stated  to  a  repre- 
sentative of   The  Review  that  the  millinery  and  tailoring  work- 


rooms paid  a  profit  on  the  working  expenses.  In  the  dressmaking 
department  work  is  done  at  the  cost  of  labor,  but  as  it  leads  to  the 
sale  of  much  dress  goods  and  trimming  materials,  which  carry  a 
good  profit,  this  department  is  practically  also  a  profitable 
investment. 

The  high  price  of  farm  produce  is  having  a  good  effect  on  trade 
in  Guelph.  "  It  is  a  more  common  occurrence,"  said  Mr.  Bollert, 
when  talking  of  this,  "  for  a  farmer  and  his  wife  to  come  in  and, 
as  they  used  to  in  the  old  days,  order  $30,  or  more,  worth  of  goods 
before  they  go  away.  It  is  quite  evident  that  there  is  a  more 
liberal  disposition  on  the  part  of  the  farmers  about  here  to  spend 
money.' ' 

TRADE    AT    THE    SAULT. 

In  talking  the  other  day  with  Mr.  Thompson,  of  Thompson  & 
Co.,  Sault  Ste.  Marie,  Ont.,  The  Dry  Goods  Review  was  glad 
to  receive  a  favorable  report  of  the  trade  of  that  important  town. 
Business  has  improved  in  the  district  from  several  causes.  The 
lumbering  operations  which  Messrs.  Irwin,  of  Peterboro',  are 
carrying  on  near  the  Sault  affect  the  locality  favorably,  and  this 
season  a  big  gang  of  men  have  been  sent  into  the  woods.  Lumber, 
under  present  conditions,  is  valuable,  even  when  it  is  not  the  very 
highest  grades.  The  supplies  for  lumber  camps  cost  more  money 
than  used  to  be  the  case,  and  any  merchants  who,  directly  or 
indirectly,  supply  a  slice  of  this  demand,  find  that  a  far  superior  class 
of  stuff  ii  purchased  by  the  lumbermen  than  was  bought  formerly. 

There  is  now  a  considerable  expansion  of  trade  between  the 
Sault  and  Michipicoten,  Mr.  Thompson  reports.  Next  season, 
another  steamer  is  expected  to  be  put  on  the  route  between  the  two 
places,  the  present  service  being  inadequate  to  handle  the  growth 
of  direct  traffic  by  water.  In  his  own  business,  Mr.  Thompson 
has  gone  in  for  the  trade  in  better  goods,  and  has  found  that  there 
is  more  in  that  class  of  business  than  in  handling  cheaper  lines. 


There  was  some  freight  for  Canadian  dry  goods  importers  on 
board  the  wrecked  steamship  Scotsman,  consisting  of  carpets,  etc. 

Probably  the  largest  single  importation  of  lace  curtains  ever 
brought  into  Canada  has  just  been  opened  by  Geo.  H.  Hees,  Son 
&  Co. 

The  demand  for  black  silk  velvets  promises  to  be  much  bigger 
than  the  trade  expected  this  season  and  it  would  not  be  surprising 
if  the  demand  outran  the  supply. 

Mr.  R.  B.  Turner,  of  R.  Turner  &  Sons,  needle,  pin,  etc., 
manufacturers,  Redditch,  England,  who  spends  a  month  or  so  in 
Canada  each  year  on  a  business  trip,  is  at  present  in  Toronto. 

Strachan  &  Couse,  manufacturers'  agents,  Winnipeg,  have  been 
appointed  by  The  Cloak  Manufacturing  Co.  of  Toronto,  to  repre- 
sent them  from  Port  Arthur,  Ont.,  to  the  Pacific  Coast.  Strachan 
&  Couse  have  been  covering  this  ground,  and  are  favorably  known 
to  the  trade. 

Some  of  the  large  houses  are  evidently  much  annoyed  at  the 
amount  of  time  required  to  secure  delivery  of  cotton  and  woollen 
goods  particularly.  The  circumstance  that  they  cannot  get  their 
orders  filled  promptly,  olten  places  them  in  an  unenviable  position 
with  their  customers,  and  opens  a  loophole  for  trouble  which  would 
otherwise  be  avoided. 

The  work  on  the  new  mill  of  The  Montreal  Cotton  Co.  at 
Valleyfield  nears  completion,  but  considerable  disappointment  is 
expressed  at  the  circumstance  that  the  machinery,  looms,  etc.,  are 
not  arriving,  as  promised.  The  delay  is  said  to  be  owing  to  the 
scarcity  of  iron  both  in  England  and  the  United  States,  which  is 
being  so  much  felt  on  all  hands  at  the  present  time. 

The  directors  of  the  Crown  cotton  mills,  of  Dalton,  Georgia,  at 
the  last  annual  meeting  of  the  stockholders  declared  a  dividend  of 
93  per  cent.,  83  percent,  in  stock  and  10  per  cent,  in  cash.  This 
beats  the  world's  record  in  cotton  mill  dividends.  The  company 
will  at  once  build  another  $100,000  cotton  mill  at  Dalton.  Last 
year  the  company  declared  a  dividend  of  43  per  cent. — Exchange. 

The  Bon  Ton  store  of  Sherbrooke,  Quebec,  is  undergoing  some 
great  improvements.  The  work,  when  completed,  will  make  the 
store  one  of  the  most  modern  and  commodious  in  the  smart  city  of 
Sherbrooke.  Mr.  Chamberlain,  the  proprietor,  is  anxious  for  the 
comfort  of  his  patrons,  and  also  believes  in  being  up  to-date.  The 
wall  between  the  Bon  Ton  and  the  adjoining  store  will  be  taken 
out  and  give  more  room — 25  x  55  feet.  There  will  be  as  well, 
new  plate-glass  windows  and  doors,  and  the  interior  will  be 
remodeled  generally. 


The  Celluloid  Company 


30,  32,  :;4,  a«s 

Washington    IMacc 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


'CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs     .     . 


TRADE 


EUULQID 


Others   Genuine 


MARK. 
Positively  waterproof.        When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 


ROMAN 


PCRKELEY. 


Tl  TAN 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTI^JN        It  having  come  to  our  notice  that  certain  manu- 

~^^^2^^^^2^^^_  facturers  are  producing  and  advertising  imitations 
of  our  goods  under  the  name  of  "  Celluloid,'  we 
desire  to  notify  the  trade  that  the  word  "  Celluloid  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealers 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid." 


EXCELSIOR. 


SAVOY 


The  Celluloid  Company 


FTH   AVE. 


DARK  DAYS  ARE  COMING 

AND 

YOUR  STORE  IS  GLOOMY. 


Buy  Luxfer  Prisms  and  tempt 
new  customers  in— by  making 
your  store  airy,  cheerful  and 
bright.     .     .     ,     . 


EATONS-WITH  OLD-FASHIOIfED  GLASS. 


LUXFER  PRISMS 


ARE  NO 
FAD. 


Their  popularity  is  due  to  the  economy  effected  in 
artificial  light.      Dollars  and  cents  do  our  pleading. 


WRITE  TO 


EATON'S-WITH  LUXFER    PRISM    WINDOWS 


Luxfer   Prism  Co.,  Limited 

58  Yonge  St.,  TORONTO. 


To    1  he    1  rade 


A  Pen  Picture 

of  what  is  daily  taking  place  at  the  Front 
Street  premises  of  jonn  Macdonald  & 
Co.,  Toronto,  is  a  more  convincing 
proof  of  the  extent  and  growth  of  their 
business  than  language  can  express  in 
such  limited  space. 

The  Great  Activity 

in  their  shipping  department  is  the  result 
of  always  carrying  an  assortment  of  the 
newest  and  best  selling  goods  ;  making  a 
specialty  of  filling  letter  orders  and  being 
the  great  assorting  house 

Of  the  Dominion. 

Their  Dress  Goods,  Silks,  Hosiery,  Un- 
derwear, Men's  Furnishings,  Haber- 
dashery, Carpets,  House  Furnishings, 
Woollens,  Linens,  and  Staples  are  worthy 
the  attention  of  every 

Independent  Buyer. 


•we  wsTnamNG  cey^p 

GENERA  DRV  GOODS  ^ 


VOL    IX. 


MONTREAL  AND  TORONTO,  NOVEMBER,   1899. 


No.   1 


OUR  COMMERCIAL 
POLICY  .... 


is  that  of  the 


"Open  Door" 


SHIRTS, 
LACES  and 
VEILINGS, 
MADE-UP-LACE, 
BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES. 
CRAVATS, 
COLLARS, 
BELTS,  ETC. 


Factory  : 
Old  St.,    London. 


3  and  2  Wood  Street, 


Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


A  SPECIALTY 


&    " 


EMINENT" 


Imperial  Waterproofs 

"  Cravenette "   Proofed 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 

DEPARTMENTS  : 

JACKETS,  COSTUMES, 

MANTLES,  GIRLS'  and  MAIDS'  DITTO. 

Agencies  in  all  countries. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  St.,  and  90  to  96  City  Road 

"Eminent"  London.  LONDON,    ENG. 


FOR  AUTUMN  AND  WINTER. 
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PRIESTLEY'S 

CREPOLINE"  CORD 

(REGD.) 

—in  Blue  and  Black  ONLY— makes  the  smartest  tailor-made  suits. 

S.  Greenshields,  Son  &  Co. 


u 


MONTREAL  and  VANCOUVER. 


Sole  Agents  for  Canada. 


'Vvv 


^J 


LISTER  &  CO., 


"Limited" 


MANNINGHAM 
MILLS 


c 


BRADFORD,  EN6. 


Silk  Velvets,  black  and  colored,  17/18  in.,  32  in. 

Silk  Velours,  black,  32  in. 

Silk  Mirror  Velvets,  colored. 

Silk  Collar  Velvets,  21  in. 

Silk  Millinery  and  Dress  Plush. 

Silk  Fancy  Embossed  Velvets. 

Silk  Seals,  Lisreine,  Rainproofs,  etc. 


To  be  had  of  all  leading  Wholesale 
Dry  Goods  and  Millinery  Houses. 


PLACE  ORDERS  EARLY 

and  save  advanced  prices. 


Dr.  Gray's  Back  Supporting 

5houlder  Brace- 


/lade  in 
Three  Sizes : 

Small 

Waist  Measure, 
i.s  to  22  in. 

Medium 

Waist  Measure, 
22  to  26  in. 

Large 

Waist  Measure, 
27  to  30  in. 

For  sale  by  the  Druggist  and 
Ladies'  Furnishing  Trade. 


Sole  Manufacturers  in  Canada 


BRUSH   &  CO.   -  Toronto. 


Frederick  Wyld,     Andrew  Darling,     A.  W.  Grasett,     R.D.Malcolm, 
President.  Vice-President.  Director.  Secretary. 


PASSED    INTO    STOCK 


LINEN  DEPARTMENT 

Irish  and  Swiss  Embroidered  Handkerchiefs, 
Tray  Cloths,  5  o'clock  Tea  Cloths, 
Sideboard  Drapes,  Applique  Pillow  Shams, 

And  other  ranges  of  Fancy  Linens 
suitable  for 

XMAS  TRADE. 

As  these  goods  cannot  be  repeated,  owing 
to  the  rise  in  the  market,  early  orders  are 
solicited  to  secure  delivery. 


% 
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S.  GREENSHIELDS,  SON  &  CO. 

MONTREAL  AND  VANCOUVER. 


Our  Travellers 


ARE    NOW    SHOWING    FOR 


Spring  and  Summer  1900 

A   SPLENDID   RANGE   OF 

Cotton  Goods 

INCLUDING  A  GRAND  COLLECTION  OF 

Canadian  and  Foreign  Prints 

of  the  NEWEST  DESIGNS 
and    BEST  VALUES. 


(  BRIGGS   PRIESTLEY  &  SONS, 

Sole  for  BRADFORD,  ENG. 

Selling   l  EMIL  PEWNY  &  CO., 

«  i  GRENOBLE,  FRANCE. 

B  and"EVERFAST  STAINLESS   HOSIERY." 
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DRESS  GOODS  DEPT. 


«^«sJlg^? 


1900 


cai'to 


1900 


The 


Gault  Bros.  Co., 


Limited 


u 


MONTREAL 

Now  represent  the  English  Makers  of  the  celebrated  "  Tiger 
Brand"   of  Black    Dress   Goods  for   Canada,  viz.: 

THE   NEW  ZISKA   CLOTH. 

Blk.  Brilliantines  Blk.  Fig'd  Brilliantines  Blk.  Mercerised  Figures 

Blk.  Sicilians  Blk.  Fig'd  Repps  Blk.  Crepon  Repps 

Blk.  Persian  Cords  Blk.  Lace  Figures  Blk.  Frieze 

Blk.  Crape  Cloths  Blk.  Fig'd  Grenadines  Blk.  Soleils 

Silks,  Velvets,  Velveteens. 

A   complete   range  of  Silks,   Velvets,   Velveteens  at  popular   prices. 

PRINTS,  MUSLINS,  LINENS. 

We   would  draw  your  special   attention  to  our   Victoria  Lawns,  Table  Linens  and 

Damask    Napkins. 

SOLE  AGENTS  IN  CANADA  FOR  FOWNES    GLOVES. 
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W.  GRANDAGE  &  CO.,  Limited 


'  ait* 


LOW  ROYD  &  BROWN  ROYD  DYEWORKS 

Bradford,    England, 


DYERS,  BLEACHERS,  AND  FINISHERS 


OF  ALL 
CLASSES  OF 


PIECE  GOODS  AND  COTTON  YARNS 


THE  ABOVE  FIRM  MAKE  A  SPECIALTY  OF 

Mercerised  Cotton  Sateens,  Brocades,  etc. 

To  ensure    having    the    most  perfect  imitation    of  Silk,    Importers   and 
Retailers  should  insist  on  seeing  the  following  Stamp  on  all  such  goods: 
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SyirKESSE 


5 


0  DYED    BY  Q 


BRADFORD. 
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SYDNEY  and  MELBOURNE, 
AUSTRALIA. 

Kaye  Fielding  &  Co. 


Moore  Street, 


SYDNEY. 


Manufacturers'  Agents  and  Indent  Merchants. 
Bankers,  Commercial  Banking  Co  ,  of  Sydney,  Limited. 

wwvwwvwvwwww 
We  are  prepared  to  handle  with  advantage  : 


<7 


Galateas, 

Denims, 

Shirtings, 

Cottonades, 

Sheetings, 


Flannelettes, 

Flannels, 

Underwear, 

Drillings, 

Linens, 


Coatings,  Worsteds,  Woolens. 


CORRESPONDENCE  INVITED. 


'S  KIO  GLOVES 


C7 


T3 


This  brand  ma.Glove 
Insures 


MARK 


GOOD  FIT  ^Zf  GOOD  STYLE 
GOOD  WEAR 

All  orders  will  receive  prompt  and  careful  attention. 


$.  6reen$l)ield$,  $on  $  Co. 

Agents  for  EMIL  PEWNY  &  CO., 
GRENOBLE,  FRANCE. 


V         Dent,  Allcroft  &  Co.      ^<5* 

GLOVE    MANUFACTURERS 

LONDON  :    97  Wood  St. 

NEW  YORK :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin   Dressing  Yard:  OTTIGNIES,   Belgium. 


Agents  in  Canada 


J.  T.  DONNELLY  &  CO.  -— i"eS—  MONTREAL 
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Mantles, 


Costumes, 
Skirts,  etc. 


Canntllun   Buyers    will  tlwayi  find  the  very 
Novelties  in  I, attics'  and  Children's 

SKIRTS,  BLOUSES,  JACKETS, 

MACKINTOSHES,  CAPES,  etc.,  etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the  require- 
ments of  the  Canadian  Trade,  and  we  wilt  be  glad  to  show  our 
samples,  and  learn  your  needs. 

CORBY,  PALMER  &  STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  Enp. 


VVWVWWWi  k 


THE. 


G 


ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  GO,,  AGENTS 

MONTREAL,  and  TORONTO 


SYSTEMATIC 
SAVING 


<c£       <J£       <J£ 


Can  be  accomplished  by  taking  out  an 


Unconditional  Accumulative 
Endowment  Policy 


IN  THE 


Confederation  Life 
Association 


HEAD    OFFICE 


TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  conditions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 

Rates  and  full  information  sent  on  application  to  the  Head  Office, 
Toronto,  or  to  any  of  the  Association's  Agents. 


W.  C.   MACDONALD, 

Actuary 


J.  K.  MACDONALD, 

Managing  Director 


Down  Comforters 

WOOL-FILLED  COMFORTERS 

Sample   books  of  coverings  mailed  for  inspection. 


0° 


,tf> 


K> 


& 


S»*V<e6  vm\®s 


***** 


LETTER    ORDERS    PROMPTLY   AND    ACCURATELY   FILLED.  SEND   FOR   PRICE   LISTS- 

Samples  shown  on  the  road  from  Atlantic  to  Pacific. 

The  Toronto  Feather  &  Down  Co.,  Limited 

Office,  Sample  Room  and  Factory,  No.  74  King  St.  West,  TORONTO. 
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WATER   LANE   DYEWORKS,    BRADFORD,  ENGLAND. 


The 


Patent  Permanent  Silk  Finish 


ON. 


By  Her  Majesty's  Royal  Letters  Patent 
Nos.  16,746  and  15,160. 


Cotton  Italians  and  Linings. 

The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock, 
thus  making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guar- 
anteed unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets, 
etc  ,  whilst  the  strength,  brilliance,  and   permanence   of  the  finish  makes  it  of 
special  value  for  Dress  Foundations  and  Linings. 
Goods   finished  by  this  process  are  absolutely  cheaper  than   in   ordinary   finish, 

as   the    extra   cost   of  finishing  is   far   more  than  met  by  the    improved    value    and 

appearance   and  greatly  increased  wearing  qualities  of  the  cloth. 

CAUTION. — In  order  to  secure  the  genuine  finish,  see  that  every  piece 
is  stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are 
already  being  offered. 

PATTERNS    WILL.    BE    SENT    ON   APPLICATION. 


Dyed  and  Finished 
only  by 


GEORGE  ARMITAGE,  Limited 


To  whom  the  Canadian 
rights  of  the  above  patents 
have  been  assigned. 


WATER    LANE  DYEWORKS, 

BRADFORD,  ENGLAND. 
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IT  IS  NO  EXAGGERATION, 

BUT  A  SIMPLE  STATEMENT  OF 

"Monodye" 


. .  FACT, 

HOSE   AND 
HALF-HOSE 


(REQD 

TO    SAY    THAT. 


CARTWRIGHT  &  WARNERS' 

ARE  THE  ONLY 

?  Black  All-Wool  Stockings  ever  brought  out  that 

keep  their   color    after  wear  and  washing,  and 
give  satisfaction  in  every  way. 

They  should   become  as  well-known  as  the  celebrated 
"Squirrel  Brand,  Premier-Finish"  Hosiery. 


CANADIAN  AGENTS 

MANCHESTER  BUILDINGS 


R.  FLAWS  &  SON  ™££Srs,S£^H,   TORONTO 

The  Best  House 
in  the  Trade  for 


6 

Linen  Towels 
Linen  Tabling 
Handkerchiefs 


We  make  Specialties  of  these  Lines, 
and  can  beat  all  Competition. 


THE  BAGLEY  &  WRIGHT  MFG.  CO. 

MILLS:     Oldham,    England.  318    ST.    JAMES      M  Q  M  T  P  IT  A  I 

WAREHOUSE:      Manchester,  England.  STREET,  Ifl  U  N    1    K  C.  M  L  . 
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is  what  you 
get  in 


BOTTLED    nmt,s 

SUNSHINE     Illuminated 


Case 


A  LIGHT  that  rivals  that  of  the  SUN  is  thrown 
on  the  contents  of  the  Case  from  CONCEALED 
LAMPS.  Merchants  using  these  cases  say  that  this 
wonderful  improvement  adds  50  per  cent,  to  the  value  of 
the  case  (for  selling  power),  while  the  actual  cost  is 
nominal. 

We  can  furnish  the  opinion  of  merchants  using  300 
feet  of  them. 

SEND  FOR  DESCRIPTIVE  CIRCULAR. 


Enter  your  order  now 
if  you  want  cases  for — 


Christmas 
Trade 


as  they  are  in  great  demand. 


Canadian  trade  supplied  from 
Windsor,  free  of  duty. 


John  Phillips 

&C f\  Detroit, 

WlP*}    Limited,  Mich. 


ESTABLISHED   1864. 


MAKERS  OF   MODERN   SHOW  CASES  OF   EVERY    DESCRIPTION. 


Rain  Will  Not 
Affect  Them.... 


SHOWERPROOF 
CLOTHS 

FOR  WOMEN'S  WEAR 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


The  Penman  Manufacturing  Co. 


Limited 


Manufacturers  of 


KNITTED 
GOODS 


of  all  descriptions 


lNCI.l'DINC 


Ladies'    and    Gentlemen's    Underwear    in 
Cotton  and  Wool,  Hosiery,  etc. 


Head  Offices  : 


Mills  at 


PARIS,  ONT. 


Tnorold, 
Coaticook   and 
Port  Dover. 


SELLING    AGENTS: 


D.  Morrice,  Sons  &  CO.,    Montreal  and  Toronto. 
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Cor.  Bay  and  Wellington  Sts. 


TORONTO. 


On  DECEMBER  1st. 

the  business  of  the  Firm  of  James  Johnston  &  Co.,  of  Montreal,  will 

form  a  part  of,  and  be  carried  on  in  conjunction  with  the  Toronto  House, 
and  under  its  trade  name. 

The  Montreal  House  wjn  be  in  a  pff  V°  offe[ a!!  thu 

advantages  and  facilities  which  the 
Toronto  House  enjoys  of  being  in  Close  tOUCh  with  Ontario 
Manufacturers, 

np     InrOntfl    Hflll^P  receivmg  and  extending  to  their  custom- 
ers   similar    advantages,    resulting    from 
the    position    of    the    Montreal    House,    being   in   the   midst   of 
Quebec  and   Lower  Province   Textile    Manufacturers. 

THIS    UNIQUE    POSITION    we   expect   will   be  greatly  to  the  advantage 
of  all  our  customers. 


DURING  NOVEMBER 


both   Houses   will   reduce   stocks   by 
clearing  out  all   odd   lines. 


n^sim 


Vol.  IX. 


MONTREAL  AND  TORONTO,  NOVEMBER,   1899 


No.    1  1. 


PROGRESSIVE    STOREKEEPING. 

A  Monthly  Article  on  the   Proper  Management,   System,  etc.,   of  an   Up-to-Date   Retail   Business. 

By  Chas.  F.  Jones,  New  York. 

Specially  written  for  THE  Dry  Goons  Hkvikw. 


Give  What 
Is  Wanted. 


The  system  of  having  each  department  in 
a  store  separate  and  distinct  from  every 
other  department  is  one  of  the  best  which 
has  ever  been  devised  for  conducting  a  general  dry  goods 
business.  Still,  there  are  some  inconveniences  which  must  be 
carefully  watched,  for  fear  that  they  will  lead  to  dissatisfaction 
among  the  customers  if  proper  attention  is  not  paid  to  the 
subject. 

One  feature  that  I  would  particularly  like  to  dwell  upon  is 
the  fact  that  there  are  some  salespeople  who  are  so  eager  to 
make  sales  for  which  they  will  get  individual  credit  that  they 
often  forget  the  interests  of  the  house,  and  do  things  which, 
while  it  may  result  in  their  making  a  sale  for  which  they  get 
personal  credit,  still  it  is  to  the  disadvantage  of  the  house  in 
the  long  run,  in  that  it  does  not  give  the  customer  as  good 
satisfaction  as  if  the  clerks  had  neglected  their  individual 
interests  for  the  time  being. 

For  instance,  in  some  stores,  goods  of  a  similar  nature,  but 
differing  in  some  particular,  are  kept  in  different  stocks,  and 
are,  consequently,  under  the  control  of  different  salesmen. 

A  short  time  ago,  in  passing  through  a  large  dry  goods 
store,  I  noticed  a  saleslady  who  was  waiting  on  a  customer 
for  underwear.  The  lady  asked  for  a  particular  kind  of 
underwear,  but  stated  that,  while  she  desired  very  much  to  get 
it,  if  it  could  not  be  had  she  would  take  something  else.  It 
happened  that  the  first  choice  of  the  lady  was  in  the  store,  but 
in  a  different  stock  from  the  one  at  which  she  made  the 
inquiry,  while  the  second  choice  was  in  thit  stock.  The 
sales'ady  who  waited  on  her,  instead  of  informing  her  that  her 
first  choice  was  easily  obtainable  by  stepping  across  the  aisle, 
told  her  that  the  firm  did  not  keep  the  first  goods  wanted,  but 
that  she  could  show  her  the  second  choice. 

The  saleslady  thus  secured  the  credit  of  the  sale,  but  she 
did  not  work  to  the  interest  of  her  employers  by  endeavoring 
to  please  the  customer. 

This  practice  cannot  be  too  much  condemned,  as  it  leads  to 
a  great  many  annoyances  to  patrons,  and,  in  the  event  that  the 
customer  afterwards  finds  out  that  the  goods  were  kept  in  stock, 
but  that  the  salespeople  did  not  give  her  the  proper  informa- 
tion, it  will  olten  cause  the  customer  to  feel  badly  towards  the 


firm,  nnder  the  supposition  that  it  might  have  been  possible 
that  they  were  trying  to  work  off  on  her  some  undesirable 
goods  on  which  they  would  make  a  larger  profit  than  on  the 
goods  that  she  really  wanted. 


Substitution 
Never  Does 


The  practice  of  substituting  other  goods  for 
what  the  customer  desires  is  one  which  is 
becoming  prevalent  among  some  retail  dry 
goods  stores.  It  is  a  practice  which  I  must  condemn  in  the 
strongest  terms  ;  it  is  a  nearsighted  policy,  which  only  looks 
at  the  to-day  and  forgets  the  to  morrow. 

Substituting  different  goods  from  those  ordered  or  pur- 
chased, or  any  kind  of  imposition  upon  a  customer,  is  a 
policy  which  might  pay  very  well  if  there  was  no  future,  but 
every  sale  that  one  makes  of  this  description  will  probably 
lose  many  sales  in  the  future. 

If  a  merchant  intends  to  go  out  of  business  in  three 
months  from  this  day  and  never  again  go  into  the  dry  goods 
business,  then  it  may  pay  him  to  palm  off  on  his  customers 
things  which  they  do  not  want.     Otherwise,  it  will  not. 

Substitutions  can  be  made  in  any  department  of  a  store. 
For  instance,  a  lady  comes  in  and  wants  to  purchase  a  pair  of 
shoes.  The  merchant  sees  at  once  that  she  ought  to  have  a 
certain  width  of  shoe  for  comfort  and  wear,  but  does  not  happen 
to  have  just  that  width  in  the  grade  of  shoes  which  she  wants. 
The  substitution  plan  is  to  take  the  shoe  behind  some  counter, 
where  the  lady  will  not  see  it  and  by  a  stroke  of  the  pen  change 
the  size  or  the  width  to  suit  the  occasion.  The  shoe  is  then 
tried  on  and  probably  the  lady,  supposing  it  to  be  the  right  size, 
does  not  notice  just  then  that  it  does  not  fit  quite  as  perfectly 
as  it  ought ;  but  when  she  gets  home  and  wears  the  shoe 
awhile  she  will  find  out  that  she  has  been  deceived  about  the 
size.     Then  she  does  not  buy  shoes  from  that  store  again. 

This  same  practice  can  be  carried  on  in  every  department 
and  will  be  just  as  hurtful  wherever  it  is  tried.  If  a  storekeeper 
has  not  the  size  that  the  customer  desires,  let  him  say  so  in  so 
many  words  ;  then,  if  he  can  persuade  her  to  take  something 
different  and  it  proves  unsatisfactory,  she  cannot  blame  him. 
It  is  better  to  lose  a  present  sale  than  to  lose  the  future  sales. 

The  same  bad  practice  is  sometimes  used  to  a  great  extent 
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PROGRESSIVE    STOREKEEPING     Continued. 

in  filling  mail  orders  in  dry  goods  houses.  This  is,  if  anything, 
worse  than  imposing  on  a  customer  who  is  present.  If  the 
merchant  has  not  the  goods  which  the  customers  desire  and 
wishes  to  send  something  else,  let  him  write  to  them  to  that 
effect,  stating  that  he  is  out  of  what  they  wish  ;  that  he  takes 
the  liberty  of  sending  other  goods  which  he  thinks  will  answer 
the  same  purpose,  but  if  they  do  not,  the  customers  have 
the  privilege  of  returning  "at  your  expense."  Please  note 
the  last  three  words — "  at  your  expense  " — because,  if  returned 
at  their  expense,  it  is  manifestly  almost  as  much  of  an  imposi- 
tion as  if  they  were  compelled  to  keep  the  goods. 


Placing  a 
Bargain  Line. 


A  great  many  persons  tell  us  that  the 
bargain  counters  of  a  store  ought  to  be 
located  in  the  front  of  the  building.  This 
is  true  in  a  good  many  cases,  but  they  might,  in  other  cases, 
be  advantageously  placed  in  the  rear  of  the  store.  This 
depends  a  great  deal  upon  what  purpose  we  have  in  view 
when  offering  a  special  bargain  that  is  to  be  placed  on  open 
counters  in  the  centre  aisles  of  the  store,  or  any  other  place 
that  you  may  wish. 

In  the  first  place,  if  your  object  in  view  is  simply  to  sell  the 
goods  and  get  rid  of  them,  then  you  ought  to  place  them  where 
the  largest  number  of  people  can  see  them — that  is,  near  the 
entrance.  Here  a  great  many  people  will  view  them  and  make 
purchases. 

Again,  if  your  object  is  to  give  your  store  a  well  filled  and 
busy  appearance,  it  is  well  to  place  the  counters  so  that  the 
people  shopping  may  be  seen  from  the  door.  It  is  a  good 
feature  to  think  of,  in  arranging  special  sales,  to  give  the 
store  the  appearance  of  being  as  busy  as  possible.  Human 
nature  is  a  gieat  deal  like  sheep's  nature.  People  like  to  go 
where  others  go  ;  and  whenever  a  store  has  the  reputation  and 
appearance  of  being  well  patronized,  this  fact  in  itself  secures 
for  it  other  patrons  who  could  not  otherwise  be  induced  to 
attend  the  sale. 

If,  however,  as  is  sometimes  the  case,  a  special  sale  is 
gotten  up  expressly  for  the  purpose  of  drawing  people  to  your 
store  to  view  it,  or  to  get  them  in  the  habit  of  coming  and 
seeing  what  kind  of  goods  you  keep,  it  is  sometimes  well  to 
have  the  goods  offered  in  rear  of  the  store,  with  proper  signs 
in  the  windows  and  in  the  front  of  the  store  directing  them 
where  the  goods  may  be  found.  This  draws  the  people  back 
into  the  store,  and  gives  you  more  of  an  opportunity  to  show 
them  the  different  stocks  of  goods  as  they  pass  by,  and,  if  the 
store  is  in  any  way  a  large  one,  it  inculcates  in  their  minds  a 
knowledge  of  the  improvements  and  the  character  of  the  busi- 
ness being  done. 


The  Trade  What  do  you  do  with  The  Dry    Goods 

paDer  Review     every     month    after    you    have 

received  it  ?  This  paper  is  published  with 
the  hope  of  doing  you  and  your  business  some  good.  Do  you 
get  out  of  this  paper  all  that  you  could  ?  Do  you  not  only  get 
its  good  features  in  your  own  head,  but  do  you  also  get  your 
employes  to  learn  from  it  all  the  lessons  of  business  economy 
which  it  is  constantly  endeavoring  to  teach  ? 

I  have  lately  heard  three  merchants  express  themselves  on 
the  way  in  which  they  use  a  trade  paper  every  week. 

One  of  them  said  that  when  the  paper  came  he  first  read  it 
over  carefully  himself,  and  then  he  filed  it  away  for  future 
reference.  Possibly  he  might  refer  to  it  ago  in  at  some  distant 
time  and  possibly  not. 

Another  one  said  that  after  reading  the  paper  himself  he 


turned  it  over  to  his  partner,  who  likewise  read  it,  and  then  he 
passed  it  around  the  store  to  the  heads  of  the  principal  depart- 
ments, who  looked  over  it  at  their  leisure  and  picked  out  such 
good  points  as  might  be  of  use  to  them. 

The  third  one  said  that  after  reading  it  over  himself,  he 
carefully  tore  it  up  into  pages  and  gave  to  each  clerk  in  his 
store  those  pages  which  contained  articles  which  he  thought  it 
would  be  to  their  benefit  to  read.  After  the  clerks  had  read 
the  pages  distributed  to  them,  they  exchanged  about  among 
themselves  until  the  paper  had  circulated  pretty  generally  all 
over  the  store  ;  then  all  the  pages  were  returned  to  the  office 
and  bound  together  with  a  wire  clasp  so  as  to  hold  them  as 
nearly  as  possible  in  their  original  position. 

Now,  what  do  you  do  with  your  Dry  Goods  Review  ? 

Do  you  follow  any  one  of  these  plans  ?  I  think  that  the 
last  two  were  much  better  than  the  first,  and  I  should  be  glad 
if  I  could  get  every  subscriber  of  this  paper  to  take  interest 
enough  in  themselves  and  in  their  business  to  see  that  their 
employes  read  the  different  articles  which  bear  on  the  subjects 
in  which  they  are  interested. 

I  presume  there  are  quite  a  number  of  subscribers  who  not 
only  take  one  copy,  but  who  take  several.  I  believe  if  they 
will  distribute  these  among  the  different  heads  of  their  depart- 
ments that  they  will  receive  more  than  their  money  back  in 
the  advantage  which  they  derive  from  keeping  their  employes 
well  posted  on  dry  goods  subjects. 

It  is,  no  doubt,  worth  more  than  the  price  of  this  paper  if 
you  can  put  one  or  two  good  ideas  into  the  heads  of  any  of 
your  buyers  or  stockkeepers.  Still,  if  you  do  not  feel  disposed 
to  subsciibe  for  more  than  one  copy,  why  not  make  use  of  the 
copy  which  you  are  getting,  by  seeing  that  all  your  employes 
read  it  in  either  one  of  the  ways  which  have  been  suggested 
above  ? 


COLONIAL   PRINT  WORKS. 

The  building  operations  of  the  new  Colonial  Print  Works 
at  St.  Henri,  Que.,  have  been  progressing  rapidly,  and  the 
expectation  is  that  goods  will  be  ready  to  be  shown  about 
February  i. 

All  arrangements  have  been  completed  as  to  contracts  for 
machinery,  and  just  as  soon  as  the  building  is  ready  for  its 
admission,  it  will  be  placed  in  position.  The  structure,  which 
consists  of  a  main  building  and  two  wings,  is  two  storeys  high, 
of  solid  brick,  with  stone  foundation.  The  main  building  is 
412  by  62  ft.,  while  the  wings  are  180  by  62  and  150  by  64  ft. 
respectively.  The  company  have  secured  seven  acres  of 
property,  about  five  of  which  the  works  cover,  the  rest 
being  reserved  for  extension  purposes.  The  idea  in  holding 
this  additional  property  is  to  make  provision,  in  case  of  a 
failure  to  secure  the  cloth  required,  for  the  erection  of  a 
cloth  mill. 

The  works  are  now  completed  up  to  the  first  storey,  and  it 
is  expected  that  by  the  end  of  October  they  will  be  in  condition 
to  start  with  the  inside  work. 

The  new  Colonial  Print  Works  ought  to  have  the  support 
of  the  whole  trade,  as  they  would  partly  supply  a  much  felt 
want. 

All  the  cotton  mills  are  overtaxed  with  orders,  many  of 
them  working  overtime,  and,  in  some  cases,  we  hear  of  a 
night  staff  and  a  day  staff.  Grey  cotton  can  be  bought  in  the 
open  market  in  the  United  States,  England  or  Canada,  taken 
to  this  company,  and  they  will  bleach,  dye  or  print  it  at  so 
much  per  yard.     They  are  known  as  converting  mills. 
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There  is  no  occasion  to  over-do  it,  BUT   BUY   NOW. 

You  can  do  better  by  buying  Cotton  Goods  in  November  than 
you  will  later. 

We  are  not  going  to  discuss  the  present  state  of  trade  (it  is 
healthy),  or  future  outlook  of  business  (it  is  good). 

We  have  placed  very  large  orders  for  Staple  Cottons,  Fancy 
Cotton  Wash  Goods  and  Cotton  Goods  generally — of  English, 
American  and  Canadian  Manufacture. 

We    want  you    to  take   advantage  of  present 

prices  of  these  goods  and  place  your  orders  With  US  at  OnCG- 

You  can  get  your  choice  of  hundreds  of  the  most  beautiful  patterns 
and  newest  weaves  of  Fancy  Cotton  Wash  Goods  ever  shown. 

Make  your  selection  of  Lace  Curtains,  Laces,  Hosiery,  Gloves, 
Silk  Front  Shirts  and  Underwear  for  Spring  1900  at  the  same  time. 
Our  travellers  have  samples  with  them. 

Two  new  lines  of  Blousing  Velvets,  Broche  and  Stripes,  just  put 
into  stock.      These  are  for  the  Holiday  Trade. 

Eight  new  ranges  of  English  Blousing  for  Xmas  Trade,  now 
shown  in  Canada  for  the  first  time.  These  goods  will  be  delivered 
about  1st  of  December. 

We  wish  to  emphasize  the  fact  that  our 
range  of  Dress  Goods  for  Spring  will  be  hand- 
somer than  ever. 

Sorting  brisk.  Stock  very  complete.  Letter  Orders  increased 
three  fold  in  twelve  months. 


BROPHY,  CAINS  &  CO. 

23  ST.  HELEN  STREET  —  MONTREAL 
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<*     WINDOW  AND  STORE  DECORATING.     ^ 

Conducted  for  THE  REVIEW  by  H.   Hollingsworth,  an  Expert   Window  Artist. 


To  Dry  Goods  Review  Readers. — We  shall  be  glad  to 
receive  photographs  and  descriptions  of  window  displays  that 
have  attracted  special  attention  in  their  own  localities,  and 
which  would  be  considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window  dressing  will 
be  answered  cheerfully,  and  any  information  given  that  may 
be  desired  by  readers.  Queries  should  be  addressed  : 
"Window  Dressing  Department." 

SHOES. 

OF  all  the  lines  displayed  in  the  windows  of  a  department 
store  none  are  more  interesting  in  themselves  and  yet 
so  hard  to  show  satisfactorily  as  shoes.  Interesting  in  them- 
selves, because  of   their  universal  use  ;     difficult  to    display, 


on  the  outlay.  To  show  each  individual  shoe  properly,  lasts 
or  forms  are  necessary.  To  show  them  collectively,  use  the 
modern  metal  fixtures.  Mirrors  add  greatly  to  the  attractive- 
ness of  a  shoe  display,  especially  if  placed  at  angles,  so  as  to 
reflect  all  parts  of  the  display.  Flush  hangings  on  rods  are 
also  calculated  to  heighten  the  good  effect  of  a  shoe  trim. 

The  botto  i.  of  the  window  must  not  be  neglected.  This 
should  always  be  covered  with  plush  or  felt,  etc.,  in  a  color  to 
contrast  or  blend  with  the  color  of  the  shoes.  Price  tickets, 
uniform  in  size  and  neatly  printed,  should  be  freely  used. 

The  shoe  display  should  be  changed  often,  and  each  trim 
should  differ  greatly  from  its  predecessor,  so  as  to  make  the 
change  noticeable.  A  few  potted  plants  heighten  a  display  of 
this  kind. 


A     BOOT     AND     SHOE     DISPLAY. 


because  of  their  comparatively  small  range  in  shape,  color, 
and  general  appearance. 

To  make  an  interesting  window  of  this  line  alone  requires 
more  care  and  ingenuity  than  are  bestowed  upon  any  other, 
and  a  greater  regard  for  fixtures  and  accessories. 

The  main  object  to  be  kept  constantly  in  sight  is  neatness. 
To  obtain  this  essential  good  fixtures  are  necessary,  and  the 
money  invested  therein  will  be  found  to  pay  a  liberal  interest 


A  good-sized  card  with  some  pertinent  remarks  re  your 
mode  of  doing  business,  or  touching  the  value  of  your  goods, 
will  also  help  results. 

A  whole  window  is  not  always  available  for  shoes  alone. 
In  such  cases  it  will  be  found  judicious  to  place  them  in  com- 
bination with  some  other  lines,  viz.,  dress  goods,  costumes  or 
hosiery. 

In  the  gentlemen's  line  they  could  be  placed  here  and  there 
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with  a  display  of  clothing,  trousers,  and  gentlemen's  hosiery. 
I  don't  think  any  other  lines  but  those  mentioned  would  be  in 
keeping  with  shoes. 

For  instance,  it  would  look  quite  out  of  place  to  mix  shoes 
in  a  display  of  underwear,  neckwear  or  hats;  or  in  the  ladies' 
line  to  mix  ladies'  shoes  in  a  display  of  cornets  or  millinery. 

Cloves  are  quite  in  keeping  with  shoes,  and  the  two  lines 
combined  form  a  neat  display.  In  a  display  of  evening  silks, 
a  few  opera  shoes  or  a  few  fancy  slippers  placed  here  and 
there  between  the  forms  would  be  quite  appropriate  and 
attractive. 

An  effective  display  of  footwear  and  hosiery  is  obtained  by 
using  the  ordinary  bar  window  fixtures  about  three  sides  of  the 
window,  on  which  are  placed  fine  quality  silk  or  lisle  thread 
hosiery.  One  side  is  used  exclusively  for  tan,  the  centre  for 
black  or  black  and  white,  and  the  other  side  for  striped  or 
fancy  hose.  These  are  hung  artistically  over  the  bars  and  the 
bottom  after  being  covered  in  cardinal  or  pale  blue  felt,  etc., 
is  nicely  dressed  with  shoes. 

Never  leave  off  scheming  to  make  the  show  window  attrac- 
tive and  striking,  having  in  view  the  one  object  viz.,  to  make 
it  a  selling  window,  and  to  make  the  impression  on  the 
observer  that  the  goods  you  are  selling  are  the  best  and 
cheapest  to  be  obtained  anywhere  for  the  price. 

There  is  nothing  like  occasionally  showing  a  line  at  one 
price.  Take  a  lady's  $2  shoe  for  instance.  Have  a  pair  of 
every  style  carried  at  this  price  shown  on  stands  or  forms  with 
a  small  $2  ticket  attached.  (See  illustration.)  The  balance 
of  the  window  should  be  well  filled  with  $2  shoes  nicely 
arranged  and  fitted   up  as  a  "sale-window."     A  large  card, 


nicely  worded,  calling  attention  to  these  lines  of  $2  shoes 
should  be  hung  in  the  centre  of  the  display.  The  passerby  is 
impressed  by  your  assortment  of  $2  shoes  and  recognizes  that 
you  are  making  a  specialty  of  them  for  the  time  being.  Such 
displays  help  to  break  the  monotony  of  shoe  displays,  which, 
at  their  best,  are  unattractive  when  compared  with  other  lines 
of  goods. 

TIIK   INTERIOR   OF  THE  SHOE  STORE. 

With  the  window  display  attractive  enough  to  induce  a 
customer  to  enter,  don't  spoil  the  good  impression  made  by 
having  the  department  look  uninviting.  A  shoe  department, 
if  not  luxurious,  should  at  least  have  a  neat  and  comfortable, 
yet  businesslike,  air  about  it.  Easy  settees  or  chairs,  arranged 
in  the  most  convenient  positions,  and  a  few  foot  rests  add  to 
the  attractiveness.  A  carpeted  or  hardwood  floor  with  rugs 
not  only  helps  the  appearance  of  the  department  but  saves 
the  boots  from  soiling  while  being  tried  on.  This  saves  time 
and  insures  better  attention  to  the  customer.  Cases  for  shoe 
displays  can  be  used  in  many  parts  of  the  store.  They  induce 
many  to  purchase  by  introducing  styles  which  would  not  other- 
wise come  to  their  notice.  A  small  table  or  case  for  shoe 
dressings,  wool  soles,  overgaiters,  etc  ,  should  find  a  place  in 
every  shoe  department. 

In  the  next  edition  of  The  Review  the.  remarks  under  the 
heading  of  "Window  and  Store  Decorating"  will  be  on 
boys'  and  men's  furnishings  and  ladies'  and  children's  wear. 
The  following  editions  will  bear  on  linens,  notions,  chinaware, 
housefurnishings,  rugs  and  carpets,  furniture  and  stationery. 
We  invite  ciiticism  on  any  of  these  articles  on  window  arrange- 
ment so  that  we  may  correctand  betterany  mistakesin  opinion. 


KNOX,  MORGAN  &  CO. 


...W 


HOLESALE 

DRY  GOODS 


Hamilton,  Ont. 


Shawls 
Sha  wis 
Shawls 
Sha  wis 
Shawls 
Shawls 


Sha  wis 


Special  Offerings 


KNITTED    SHAWLS,   at    $7.00   and   $9.00  per  doz., 

in   Cardinal,    Pink,   Cream,    Grey,    Black. 

QUEENSLAND  WRAPS,  at  $1.00,  very  special  line. 

BLACK  MELTON   SHAWLS,  at  55c.,  75c.  and  90c. 

VELVET   and   REVERSIBLE,   at  65c,  $1.25,   $1.50 
and  $2.25. 

DOUBLE   LONGS,    at   $2.25,    $3.00    and    $4.00, 

in    Green  and   Red  Clans,   also  Greys,  Assorted  Tape  and   Taney   Borders. 


BRITISH  AND  CANADIAN  PRINTS  AND  DOMESTIC  STAPLES. 

This  month  our  travellers  will  show  very  large  and  attractive  ranges  of  these  goods, 
in  all  the  best  productions  for  the  coming  season.    Do  not  place  orders  until  you  see  our  samples. 
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THE    RELATIONS    OF     EMPLOYER    AND     EMPLOYE. 

THE  relations  of  employer  and  employe  are  an  important 
factor  in  trade.  The  other  day  The  Dry  Goods 
Review  was  privileged  to  be  present  when  Mr.  W.  J.  Clarke, 
who  is  retiring  from  the  staff  of  The  W.  R  Brock  Co.,  Limited, 
to  go  into  the  insurance  business  in  Winnipeg,  received  a  hand- 
some token  of  good  feeling  from  the  directors  of  the  company 
and  his  fellow  members  of  the  staff. 

The  occasion  illustrated  the  cordiality  of  feeling  which  is 
wisely  preserved  among  the  members  of  all  large  and  success- 
ful concerns.  Mr.  W.  R.  Brock  himself  made  the  presenta- 
tion. Gathered  about  him  were  the  house  staff,  when,  on  hand- 
ing to  the  retiring  traveler  a  fine  silver  tea  service  of  six  pieces 
on  an  elaborate  tray,  he  said:  "Mr.  Clark  our  feelings 
to-day  are  of  a  mixed  character,  for,  while  we  are  sorry  to 
lose  you  from  among  us,  we  are  glad  to  express  the  hope  that 
the  new  connection  you  have  formed  in  the  West  may  prove 
profitable  and  give  full  scope  to  your  abilities.  This  present, 
as  you  will  observe,  comes  from  both  employers  and  employes, 
because  it  is  recognized  here  by  us  all  that  we  are  co-workers 
and  associates,  and  that  a  business  of  this  kind  must  succeed 
by  cooperation. ' '  (Hear,  hear.)  ' '  We  feel  that  you  will  succeed 
in  your  new  position,  and  that  at  anyrate  you  deserve  success. 
On  behalf  of  myself  and  the  other  directors  of  this  company,  I 
offer  you  our  good  wishes  for  the  future  of  yourself  and  your 
family,  and  do  so  in  the  conviction  that  those  who  leave  us  to 
seek  wider  openings  for  their  energies  do  not  really  leave  us, 
but  are  still  with  us  in  cordiality  of  feeling  and  mutual  esteem." 
(Applause.)  After  a  few  more  words  from  Mr.  Brock,  Mr.  W. 
R.  Smallpeice,  one  of  the  directors,  was  called  upon. 

Mr.  Smallpeice  said,  in  part  :  "  I  would  like  to  express,  as 
a  buyer  and  manager  of  a  department,  the  sentiments  of  the 
staff  towards  Mr.  Clarke.  These  have  always  been  of  the 
most  harmonious  nature.  As  a  traveler,  working  hand-in- 
hand  with  those  who,  like  himself,  have  to  solve  the  knotty 
problems  of  business,  he  has  no  unpleasant  word  to  recall  and 
no  incident  save  of  the  most  friendly  character.  His  departure, 
therefore,  is  a  source  of  common  regret.  The  last  presentation 
in  this  establishment  was  on  the  occasion  of  a  marriage  ;  now 
it  is  a  divorce — (laughter) — between  Mr.  Clarke  and  the  dry 
goods  trade,  but  he  is  followed  by  cordial  wishes  for  success  by 
all  who  cooperated  with  him."  Mr.  Clarke,  in  replying,  said 
he  appreciated  the  remarks  of  the  president  of  the  company 
and  Mr.  Smallpeice  because  he  knew  they  were  sincere,  and, 
so  far  from  feeling  that  he  was  being  divorced  from  the  house. 
he  would  always  regard  himself  as  part  and  parcel  of 
the  concern,  and  that  its  prosperity  would  be  a  pleasure  to 
him.  He  concluded  by  expressing  his  thanks  for  the  hand 
some  gift,  and  the  proceedings  terminated  with  many  cordial 
handshakings. 


WINDOW    DISPLAY    FIXTURES. 

It  has  now  become  a  necessity  to  have  a  well-dressed  window 
to  attract  the  passing  publics'  attention  sufficiently  long  enough 
to  impress  upon  their  minds  the  values  or  novelties  you  have 
to  offer,  if,  indeed,  it  does  not  induce  them  to  come  in  and 
purchase  at  the  time.  Effective  window  dressing  some  years 
ago  was  a  matter  of  the  hardest  kind  of  work.  Now  it  is 
made  easy,  because,  at  one's  disposal  are  placed  so  many 
mechanical  aids  to  the  proper  placing  and  artistic  arrangement 
of  what  is  to  be  shown. 

The  modern  fixtures  and  forms,  such  as  are  placed  on  the 
market  by  The  Toronto  Brass  Manufacturing  Co.,  are  the 
result  of  careful  study  practically  applied,  and  made  to  last 


for  years,  making  pastime  of  what  was  once  the  hardest  kind 
of  labor.  Make  a  short  study  of  the  subject  of  window 
dressing  ;  purchase  those  implements  best  fitted  for  the  display 
of  the  goods  you  have  to  sell  ;  arrange  those  goods  in  )our 
window  until  they  suit  your  own  ideas  of  beauty  ;  then  watch 
the  result  of  your  labor  and  you  will  be  convinced  that  the 
small  expense  of  the  fixtures  is  money  well  spent. 


A    PRETTY    CHATELAINE. 

A  very  pretty  and  attractive  chatelaine  bag,  recently  put 
upon   the   market   by   Flett,    Lowndes   &  Co.,   Limited,    has 

attracted  an  unusual  amount  of  ad-  , 

miration.  It  is  made  very  daintily, 
decorated  with  steel  beads  and 
ornaments,  and  will  match  nicely 
with  the  prevailing  styles  ol  beaded 
stock  collars  and  belts,  as  well  as 
with  the  tailor-made  costumes.  In 
fact,  it  is  so  effective  that  it  is  sure 
to  be  a  favorite  and  a  quick  seller. 
This  firm  has  now  on  the  road  for 
Spring  trade  the  largest  assortment 
of  trimmings,  laces,  etc.,  they  have 
ever  shown.  The  new  goods  are 
very  handsome,  besides  which  they 
promise  a  number  of 
surprises  that  are 
bound  to  interest  every 
buyer. 

Many  of  these  are 
exclusively  gotten  up 
for  them  and  are  out 
of  the  ordinary  run  of 
such  goods,  making 
their  line  well  worth 
seeing. 


THE    REBUILDING    OF    BRIDGEWATER. 

Bridgewater,  N.S.,  is  rapidly  rebuilding  since  the  fire  which 
took  place  in  the  early  part  of  this  year,  and  burned  the  whole 
business  section.  The  main  street,  running  along  the  river, 
will  only  be  built  on  the  upper  side.  This  will  give  the  town 
a  much  cleaner  and  pieasanter  appearance  to  one  coming  in 
off  the  train,  where,  before,  the  first  sight  one  met  was  the 
backs  of  all  the  stores  and  buildings.  Bridewater  being  a  very 
pretty  town  on  the  banks  of  the  La  Have  River,  it  would  not 
do  to  have  the  traveling  public  go  away  with  a  bad  impression. 

Mr.  H.  M.  Patillo  has  got  comfortably  settled  in  his  new 
store.  It  is  a  very  nice  large  one  with  plate-glass  front, 
metallic  ceiling,  and  the  office  raised  about  eight  feet  at  the 
back  of  the  store,  so  that  he  can  attend  to  his  office  work  and 
yet  see  all  that  is  going  on  in  his  place  of  business. 

Mr.  G.  A.  Hubley  is  having  a  very  nice  building  erected, 
and  would  have  been  in  it  before  now,  only  the  metallic  ceiling, 
which  he  is  going  to  have,  went  astray  in  transit,  and  this  has 
necessitated  the  occupying  of  the  building  which  was  erected 
hurriedly  after  the  fire. 

Messrs.  W.  R.  Stoddart  &  Co  have  got  into  their  new 
premises,  where  they  are  displaying,  with  good  effect,  their 
fine  new  stock. 

Mr.  G.  H.  Burkett  has  also  got  into  his  new  place  of  busi- 
ness, which  is  a  pleasant,  large  store,  with  plate-glass  front. 
Mr.  Burkett  handles  groceries  as  well  as  dry  goods. 
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S.rl.&M.  Bias  Velveteen  Skirt  Bindings 

ARE  UP-TO-DATE  IN  EVERY  SENSE 
OF  THE  WORD. 


They  represent  progressive  ideas  applied  to  a  small  article  which  is  nevertheless 
in  such  constant  use  as  to  be  termed  a  staple  commodity,  like  spool  cotton. 

We  furnish  the  S.H.&M.  Bindings  to  you  neatly  put  up  on  36-yard  reels,  ready 
to  measure  off  to  the  customer — no  bother  handling  and  cutting  piece  goods. 

Moreover,  the  S.H.&M.  Bindings  are  made  from  Velveteen  woven  expressly  for 
the  purpose,  and  are  cut  evenly  and  joined  smoothly,  forming  a  more  perfectly  finished 
Binding  than  can  be  obtained  by  the  old  method  of  cutting  from  the  piece  goods. 

The  Trade  Mark  "  S.H.&M."  stamped  on  the  back  is  a  guarantee  of  quality. 


S.H.*M.  REDFERN  Bias  Corded 
Velvet,  l^-in.  wide. 

S.H.*M.  BELLE  Plain  Velveteen. 
I  ;  -in.  wide. 


S.H.*M.  PRIDE  Plain  Velveteen 
IJ^-in.  wide. 

S.H.'M.  WATERPROOF 
CORD  EDGE. 


The  STEWART,  HOWE  &  MAY  CO. 


Originators  and  Manufacturers  of  S.H.&M.   Skirt  Bindings 


Manchester,  Eng. 


24  FRONT  ST.   WEST 


,  Toronto,  Ont. 


18 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


FIELDING  &  JOHNSON'S 

Knitting  and  Fingering  Yarns 

Noted  for  Softness,  Fullness  and  Wearing  Properties. 


KNITTING 


"  Queen,"     "  Balmoral,"    "  Rugby," 
"  Ivanhoe  "  and  "  Kilmarnock." 

In  Spindles,  or  Banded 
and  Boxed. 


FINGERINC 


In  Six  Well-Known 
Qualities. 


STOCK   IN    MONTREAL. 


Careful  attention  to  Letter  Orders. 

Sole  Agents  for  Canada 

MclNTYRE,  SON  &  GO. .»: «** *<.-.,  Montreal. 
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MclNTYRE,  SON  &  CO. 


13  Victoria  Square, 


Importers  of  Dry  Goods  and 
Manufacturers'  Agents. 


Dress  Goods 

The  latest  novelties  for  autumn. 

Linens 

The  most  complete  assortment  in 
the  Dominion. 

Smallwares 

A   large    variety    from    the    most 
reliable  makers. 

Silks 

High-class  novelties.    New  Shades. 


MONTREAL 
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Velvets  and 
Velveteens 

Black  and  colors. 

Linings 

Ferguson's    Percalines   and 
linings  are  the  best. 

Muslins  and 
White  Goods 

a  specialty. 


Best  made 
in  France. 


Best  sold 
in  Canada. 


Rouillon  Gloves 

The    old    reliable    make.     Quality 
guaranteed. 


ORDERS  FROM  STOCK  OR 
FOR    IMPORT   SOLICITED. 


Careful  attention  given  to  Letter  Orders. 


TORONTO    OF  MCE  : 

25  COLBORNE  STREET. 


WINNIPEG    OFFICE  : 

MclNTYRE  BLOCK. 
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COTTON  MANUFACTURERS 
IN  CONGRESS. 


ON  Thursday  and  Friday,  October  5  and  6,  the  67th 
semi-annual  meeting  of  the  New  England  Cotton  Manu- 
facturers' Association  took  place  in  Montreal.  This  is  the 
first  occasion  on  which  any  meeting  of  the  association 
has  occurred  out- 
side of  the  United 
States,  and,  to 
judge  from  the  ex- 
pression of  satisfac- 
tion on  the  part  of 
the  visiting  mem- 
bers in  regard  to 
the  treatment  they 
received  at  the 
hands  of  their  Can- 
adian brethren,  it 
is  not  likely  to 
prove  the  last.  The 
Canadian  guests  of 
the  association 
were :  Mayor  Pre- 
fontaine,  Messrs. 
A.  F.  Gault,  A.  A. 
Ayer,  D.  Morrice, 
R.  R.  Stevenson 
and  J.  W.  Mackay. 

The  programm*^    ^5 


FUR   LINED  CAPE. 


throughout  was  anY\¥ 
extremely  interest- ^T\ 
ing  and  instructive  \ 
one.  The  proceed- 
ings were  opened 
by  a  call  to  order, 
and  an  address  of 
welcome  by  the 
mayor,  who  was 
followed  by  Mr. 
A.  F.  Gault,  presi- 
dent of  The  Mont- 
real Cotton  Co. , 
and  Mr.  A.  A. 
Ayer,  president  of 
The  Merchants 
Cotton  Co.  Presi- 
dent Claike.  of 
Boston,  Mass., 
then  delivered  his 
address  to  the 
members  in  ses- 
sion, after  which  the  association  proceeded  with  the  reading  of 
papers  and  discussion  of  topical  questions.  In  all  14  papers  were 
read,  and  the  opportunity  was  afforded  those  who  wished  to 
vary  the  programme  of  enjoying  trips  during  the  day  and 
entertainment  at  the  theatres  in  the  evening. 

Mayor  Prefortaine,  in  the  course  of  his  welcoming  address, 
said,  in  part  :  "I  have  a  most  agreeable  task  to  perform,  both 
as  mayor  of  the  city  and  on  behalf  of  the  citizens  of  Montreal, 
in  extending  you  a  hearty  welcome,  and  1  can  assure  you  that 
we  are  glad  to  have  you  in  our  midst.     Your  association,  con- 


GILLESPIE,  ANSLEY  &  CO.,  TORONTO 


sidered  in  its  objects  and  in  the  results  of  its  labors  and  the 
vast  interests  which  it  represents,  is  of  the  utmost  importance 
in  this  country.  I  am  all  the  more  happy  at  being  called  upon 
to  address  your  association  to-day,  because  the  cotton  factories 
of  New  England  provide  employment  for  thousands  of  Can- 
adian families.  It  is  true  that  a  very  laudable  effort  is  being 
made  in  order  to  prevail  upon  our  people  to  return  to  Canada 
in  as  great  a  number  as  possible,  and  help  us  to  build  up  a 
Canadian  nation  ;  but  we  cannot  overlook  the  fact  that  artisans 
of  Canada,  who  have  gone  to  the  United  States,  to  add  to  the 

strength,  power 
and  wealth  of  a 
foreign  nation,  are 
well  looked  after 
by  our  American 
cousins, and  treated 
on  every  occasion 
as  if  they  were 
their  own.  I  pray 
you,  ladies  and 
gentlemen,  to  con- 
sider yourselves  at 
home  in  our  city, 
and  I  earnestly 
trust  that  your 
meeting  will  prove 
fruitful,  and  will 
result  in  good  to 
you,  as  a  body, 
and  the  community 
at  large.  You  may 
rest  assured  that 
one  and  all,  the 
citizens  of  Mont- 
real appreciate 
fully  the  honor  you 
have  done  in  se- 
lecting their  city 
for  this  meeting, 
and  whatever  des- 
tiny may  have  in 
store  for  you,  the 
good  wishes  of  our 
people  will  always 
accompany  you." 
The  president, 
in  his  opening 
address,  gave  a 
clear  and  compre- 
hensive review  of 
thecotton  industry. 
He  said,  in  part  : 
"  One  cannot  look 
through  the  records 
of  our  transactions 
without  being  convinced,  not  only  of  the  magnitude  and 
diversity  of  our  work,  of  the  knowledge  and  wide  investigation 
shown  in  the  many  papers  read,  of  the  thorough  familiarity 
displayed  in  the  topical  questions  discussed,  but  also  convinced 
of  the  great  encouragement  and  stimulus  its  doings  have  given 
to  improvement  and  perfection  of  method  and  machine  in  all 
branches  of  cotton  manufacturing.  The  dawn  of  a  new  era  in 
civilization  is  penetrating  the  superstition,  ignorance  and  bar- 
barism of  some  of  the  older  nations,  and  awakening  them  to 
consciousness  of  a  better  condition  of  life.      New  ideas,  habits 
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FOR  XMAS  1899  and  NEW  YEAR  1900  TRADE 


The  Morse  &  Kaley  Mfg.  Co.'s 

GOODS  HAVE  NO  SUPERIOR. 

The  leading  jobbers  of  British  Columbia,  Manitoba,  Ontario,  Quebec 
and  Maritime  Provinces  carry  stock.     Ask  for 

Morse  dc  Kaley  Silcoton 
Morse  <£  Kaley  Silcoton  Embroidery 
Morse  <S  Kaley  Turkey-Red  Embroidery 
Morse  <£  Kaley  Knitting  Cotton 

Victoria  Crochet  Thread,  etc.,  etc. 

Robert  Henderson  &  Co. 

dry  goods  commission  merchants.  . .  181  and  183  McGill  St.,  MONTREAL. 

THE  LACE  WAREHOUSE  OF  CANADA. 

/^wing  to  the  too  limited  space  in  our  present  warehouse  we  are 
^-^  compelled  each  season  to  clear  out  large  quantities  of  goods 
to  make  room  for  the  incoming  stock. 

With  this  object  in  view,  we  have  furnished  all  our  travelers  with  a 
list  of  reduced  prices  and  Job  Discounts,  which  represent  a  large  range 
of  lines  sacrificed  regardless  of  cost  or  the  fact  that  prices  are  advancing 
sharply  abroad.  We  must  have  the  space  and  that  settles  it.  See 
what  we  are  offering  to  close  out.     It  will  pay  you. 

Our  collection  of  Dress  Goods  for  Spring  1900  will  be  the  most 
attractive  we  have  ever  shown,  especially  in  Blacks,  Plain  and  Fancy, 
Black  Crepons  and  Figured  Brilliants.  Almost  without  exception  we 
have  been  able  to  secure  our  purchases  in  Dress  Goods  without  any 
advance  in  prices  whatever. 

LETTER  ORDERS  RECEIVE  SPECIAL  ATTENTION. 

Kyle,  Cheesbrough  &  Co. 

16  St.  He/en  St.,       flONTREAL. 
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COTTON   MANUFACTURERS,  Etc.-Continued. 

and  customs  will  follow,  and,  as  intelligence  combined  with 
industry  multiply  the  natural  products  of  the  soil,  and  promote 
intercourse  with  other  nations,  the  use  of  cotton  fabrics  will 
grow  and  create  large  demand  in  the  producing  districts  of  the 
world."  In  concluding  his  address  he  paid  a  graceful  tribute 
to  the  Queen,  ' '  whose  pure  life,  devotion  and  loyalty  to  the 
social,  moral  and  material  interests  of  her  subjects  have 
enshrined  her  in  their  hearts,  and  made  her  the  model  queen 
of  history." 

Mr.  Tompkins'  paper  on  "  Export  Trade,"  was  an  exceed- 
ingly able  one.  He  referred  to  the  close  connection  of  the 
spinners  and  weavers  of  America — not  alone  of  the  United 
States,  but  of  Canada  as  well.  He  emphasized  the  import- 
ance of  the  Eastern  trade,  especially  in  China,  calling  atten- 
tion to  the  fact  that  England  had  done  much  in  maintaining 
an  open  door  in  China  ;  and  he  expressed  the  hope  that  the 
United  States  would  join  hands  with  England  and  Canada  in 
insuring  the  continuance  of  that  open  door,  and  in  preventing 
the  partition  of  China. 

About  190  delegates  and  ladies  accompanying  were  present 
at  the  convention.  On  Friday  afternoon,  The  General  Electric 
Company  took  the  visitors  and  their  friends  to  Valleyfield  to 
see  the  hydraulic  electric  installation  for  driving  the  cotton  mill 
there.  The  members  expressed  themselves  as  astonished  at 
the  ease  with  which  the  machinery  was  operated.  The  four 
principal  cotton  companies,  who  were  doing  the  entertaining, 
took  their  guests  down  the  Lachine  Rapids,  and  in  the  evening 
there  was  a  theatre  party  for  ladies  and  their  escorts  to  attend 
"  The  Sign  of  the  Cross  "  at  the  Academy.  The  weather  was 
beautiful  throughout,  and  it  was  remarked  that  the  streets  were 
unusually  clean,  whether  by  accident  or  design  no  one  would 
be  positive. 

The  subjects  of  the  papers  read  were  as  follows  : 

"  Lxport  Trade." — D.  A.  Tompkins,  Charlotte,  N.C. 

"Valuation  of  Manufacturing^  Property  for  Taxation." — Chas.  T. 
Main,  Boston,  Mass. 

"  Various  Systems  of  Computing  Costs  of  Manufacture."  —  James  G. 
Hill,  Lowell,  Mass. 

"Textile  Education  by  Mail." — Christopher  P.  Brooks,  New  Bed- 
ford, Mass. 

"  Eli  Whitney  and  His  Cotton  Gin."— W.  F.  Foster,  Wilford,  N.H. 

"Cotton  Ginning." — J.  E.  Cheesman,  New  York  City. 

"  The  Round  Bale." — Louis  Simpson,  Valleyfield,  Que. 

"  The  Dederick  Bale."— W.  H.  Perkins,  Boston,  Mass 

"  What  Must  be  Done  to  Spin  Fine  Yarn  on  a  Filling  Frame." — 
Arthur  H.  Gulliver,  Ashton,  R.I. 

"  Oiling  Fly  Frame  Spindles." — Russell  W.  Eaton,  Brunswick,  Me. 

"  Practical  Results  Obtained  in  the  Drying  of  Textile  Fabrics  with 
the  Assistance  of  a  Vacuum." — Charles  H.  Fish,  Dover,  N.H. 

"  Economy  of  Using  Turbines  at  Full  Gate." — Frank  P.  Vogl, 
Claremont,  N.H. 

"  Advantages  of  Coke  Over  Coal  as  a  Fuel  for  Generating  Steam." 
— Arthur  C.  Freeman,  Waltham,  Mass. 

"  Mechanical  Stokers." — Byron  Eldred,  Boston,  Mass. 

The  Canadian  active  members  of  the  association  are  : 


OUR  TRADE  WITH  AUSTRO-HUNGARY. 

An  Export  Museum  Opened  in    Montreal, 


Chas. Owen  Dexter;  Hamilton,  Ont. 
Lewis  Dexter,  jr..  MUltown,  N.B. 
Alfred  Rawkesworth,  Montreal,  Que. 
Fred  Hawteesworth,  Montreal,  Que. 
\V.  S.  Hume,  Hochelaga,  Que. 
Harry  W   Kimball.  Magog,  Que. 
Fred  Lacy,  Vallevfield,  Que. 


A.  T.  Malcolmson,  Hamilton,  Ont. 
.1.  Muir  Farquharson  Milltovvn,  N.B. 
John  H.  Parks,  St.  John,  N.B. 
Lewis  Simpson,  Valleyfield,  Que. 
las.  M.  Young,  Hamilton,  Ont. 
John  B.  Cudlip,  Marysville,  N.B. 
s.  Greenwood,  Cornwall,  Ont. 


W.  F.  Journey,  of  Weymouth,  N.S.,  who  was  burned  out 
sometime  ago,  has  built  a  store  which  is  not  only  a  credit  to 
himself,  but  an  ornament  to  the  town,  it  having  a  fine  plate- 
glass  front.  Mr.  Journey  not  only  carries  a  general  dry  goods 
stock,  but  has  men's  furnishings,  millinery  department  and 
ladies'  dressmaking.  One  good  feature  he  has  adopted  in  his 
business  and  that  is  conducting  it  on  a  cash  basis. 


FOREIGN  countries  are  evidently  going  to  make  fresh 
efforts  to  get  a  share  of  Canada's  custom  now  that  it  is 
growing  more  valuable.  One  of  the  first  European  countries 
to  seek  advantage  from  our  growing  time  is  Austro-Hungary, 
and,  with  this  end  in  view,  an  export  museum  of  Austro- 
Hungarian  manufacturers  has  been  opened  in  Montreal  at  45 
St.  Francois  Xavier  street. 

The  museum,  or  exhibition,  owes  its  creation  to  the  Austro- 
Hungarian  Export  Association,  of  Vienna,  under  the  auspices 
and  protectorate  of  the  Austrp-Hungarian  Ministry  of  Com- 
merce. It  embraces  the  nations'  leading  productions  in 
staples  and  novelties,  and  is  well  worthy  of  an  inspection  by 
Canadian  importers.  The  export  museum  has  been  established 
in  Montreal  at  the  suggestion  of  Mr.  Otto  Thorning,  secretary 
to  the  Austro-Hungarian  Consul-General.  There  is  a  fine 
collection  of  laces,  jewelery,  cloths  and  all  kinds  of  novelties 
for  the  manufacture  of  which  the  Austrians  and  Hungarians 
are  justly  famous.  The  object  of  the  museum  is  the  bringing 
of  Canada  into  closer  commercial  relations  with  Austro- 
Hungary.  It  is  thought  that  a  line  of  steamships  might,  with 
profit,  be  established  between  Montreal  and  Trieste  and  Fiume. 

The  blue  books  do  not  show  adequately  the  trade  we 
already  do  with  Austro-Hungary,  as  on  account  of  the  lack  of 
direct  steamship  communication  the  exports  from  Canada  to 
Austro-Hungary  are  either  credited  to  Germany  when  going 
via  Hamburg,  or  to  the  United  States  when  being  shipped  via 
New  York.  Austro-Hungary  should  prove  a  good  market  for 
our  products  of  the  fisheries,  the  mine,  and  even  agricultural, 
dairy  and  other  animal  products,  thus  opening  a  new  field  to 
the  enterprise  of  our  exporters  of  the  productions  of  our  great 
national  industries. 

From  official  figures  it  appears  that  out  of  total  imports  of 
870,768,758  florins  during  the  year  of  1898,  Austro-Hungary 
imported  of  articles,  which  would  interest  our  Canadian 
exporters,  as  follows  : 

Florins. 

Breadstuffs,  chiefly  grain  of  all  kinds 77.167,755 

Apples,  green  and  dried 1,634,439 

Clover  and  flax  seeds 3.932,647 

Fish 5,146,348 

Eggs,  butter  and  cheese 16,994,169 

Lard  and  provisions 16,035,289 

Hides,  skins  and  leather 36,624,487 

Wool 29,870,992 

Minerals 11,903,093 

Wood  pulp 161,704 

Timber  and  lumber,  and  manufactures  of  wood 12,584,326 

Agricultural  instruments  and  bicycles 1 ,983,592 

The  United  States  have  already  found  a  profitable  market 
in  Austro-Hungary,  and  have  actually  exported  to  that  country 
during  the  year  1898,  in  all,  318,638  tons  of  merchandise, 
chiefly  of  the  above-specified  articles,  while  Canada  only 
furnished  704  tons. 

It  is,  therefore,  plain  that  this  export  museum,  which  will 
be  the  means  of  bringing  Austro-Hungary  before  the  Cana- 
dian public,  might,  on  the  other  hand,  succeed  in  developing 
the  Canadian  export  trade,  in  so  far  as  through  its  semi-official 
character  it  will  be  in  a  position  to  furnish  to  interested  parties 
the  names  of  responsible  importing  firms  in  Austro-Hungary. 
The  museum  is  in  capable  hands,  and  every  attention  is  paid 
to  the  visiting  public. 
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RULE  BRITANNIA 


>* 


The  Canadian  Contingent  ^»  the 

TRANSVAAL 


are  supplied  with  the  famous 


ROOSTER  BRAND  SHIRTS.  | 


Every  Canadian  Soldier  is  pure  game,  and,  like  the  motto  on  his  Shirt,  can  say,  "  I  Crow 
Over  All." 

We  know  those  Shirts  cover  hearts  loyal  and  true  to  our  United  Empire. 

We  know  each  and  every  one  of  our  boys  will  honorably  represent  our  beloved  Canada. 

May  every  Shirt  return  to  Canada  unpierced  by  Boer  bullets. 

GOD  SPEED  THE  CANADIANS. 

N.B. — Cash  paid  for  Boer  Whiskers  to  stuff  our  Football  and  Hockey  Pants. 


Robert  C.  Wilkins, 


Montreal, 


MANUFACTURER 


SHIRTS,   OVERALLS,   CLOTHING   SPECIALTIES,  and    LADIES'  SKIRTS. 


GOD  SAVE  THE  QUEEN. 
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Mat,  Gap 


and 


The    Hat 
Trade. 


The  reports  of  retail  dealers  as  regards 
briskness  of  trade  during  October  are  satis- 
factory. Sales  in  town  and  country  have 
probably  been  even  better  than  in  the  large  cities,  and  the 
wholesale  houses  say  that  orders  for  Spring  goods  are  large. 
Travelers  of  importing  firms  are  now  showing  the  samples 
which  have  already  been  described  in  this  column,  and  are 
meeting  with  good  success.  On  all  hands  the  prospects  for  the 
coming  year  are  said  to  be  good.  The  Canadian  and  United 
States  manufacturers  of  hats  are  also  showing  their  samples, 
while  the  later  novelties  from  the  same  quarters  will  probably 
not  appear  for  some  time  yet. 


Activity 
In  Furs. 


As  already  dwelt  upon  in  this  column,  the 
prices  of  furs  have  recorded  phenomenal 
advances,  and  those  who  handle  furs, 
whether  as  manufacturers,  or  dealers,  cannot  regard  the  future 
with  perfect  satisfaction.  For  the  present,  the  conditions  for 
next  year  can  hardly  be  definitely  predicted.  The  October  fur 
sales  in  London  are  not  of  prime  importance,  while  the  excited 
state  of  the  New  York  fur  market  is  not  a  safe  guide  as  to  the 
exact  position  of  affairs  in  Canada.  But  the  situation  here  was 
briefly  summed  up  by  an  experienced  authority  as  follows  : 
Furs  are  scarce,  hard  to  get,  with  prices  stiff ;  dealers  who  want 
to  buy  should  do  so  now. 


Treatment  of 
the  Silk  Hat. 


A  London  fashion  authority  writes  :  "  The 
dusty  silk  hat  should  not  be  brushed  at  all. 
(I  believe  I  felt  the  vibration  proceeding 
from  a  '  back  fall '  on  the  part  of  the  reader  overpowered  by 
amazement.  I  am  sorry  if  I  have  caused  many  fainting  fits, 
but  when  an  editor  is  speaking  for  the  benefit  of  his  subscribers 
he  has  to  tell  the  truth  first  and  concern  himself  with  the 
damage  afterwards.)  The  dusty  silk  hat,  I  repeat,  should  not 
be  brushed  at  all.  See  what  happens  when  you  do  brush  it. 
Less  than  half  the  dust  comes  away.  The  rest  you  have  care- 
fully admitted  into  the  silk  of  the  hat  by  opening  its  pores,  so 
to  speak,  with  the  brush.  It  is  in  this  way  that  the  silk  hat 
becomes  prematurely  grey .  The  dust  should  be  gently  knocked 
off  with  a  silk  handkerchief,  and  when  that  is  done  the  plush 
pad  does  the  rest.  If  I  feel  a  little  proud  of  being  the  first  to 
give  this  advice  publicly  it  is  less  because  I  am  the  first  than 
for  the  reason  that  the  '  tip  '  is  an  excellent  one." 


purchaser's  visit  may  be,  he  has  time  to  peruse  the  terse  cards 
that  should  meet  his  gaze  whichever  way  he  turns  in  the  store. 
Here  a  few  ideas  which  might  be  inscribed  on  cards  and 
hung  in  prominent  places  around  a  hat  store  : 


If  your  friends  ask  the  question  :  "  Where  did  you  get 
that  hat?  "  mention  our  name,  and  they  will  know  you  have 
good  taste. 


"  Though  the  style  of  the  tile 
Changes  once  in  a  while — " 
You  may  be  always  sure  of  the  latest  fashion 
and  the  best  make  here. 


This  store  is  headquarters  for  hats  which  always  get  ahead. 


Hats  of  many  men  remind  us 
Of  the  best  we  ever  wore, 

We're  in  style  if  people  find  us 
Buying  headgear  at  this  store. 


Hats,  like  human  beings,  look  seedy  when  they   "lose 
their  nap.''     Ours  are  made  of  too  good  material  to  lose  it. 


Here  we  take  the  greatest  pains 
To  cover  well  a  fellow's  brains, 
And  brainy  men  are  just  the  kind 
Of  buyers  we  get  here,  you'll  find. 


"  Your  head,  sir,  is  the  noblest  part  of  you." 

Add  to  its  noble  appearance  by  wearing  one  of  our  hats. 


"A  gentleman  is  known  by  the  hat  he  wears." 

Is  yours  in  style? 

It  is  if  you  buy  here. 


Nothing   looks   worse   on   a   man    than   a   shabby    hat. 
Only  $3  between  perfect  style  and  shabbiness. 


Don't  envy  your  friend  his  stylish  new  hat.    The  chances 
are  that  he  bought  it  here. 


"  Keep   the   head  cool  and  the    feet   warm."      That   is 
the  chief  rule  of  health. 

Well  ;     we  keep  the  coolest  hats  in  town  ! 


Ask  your  wife,  sister  or  sweetheart  how  you  look  in  the 
hat  you  buy  here.     Their  reply  will  flatter  you. 


Signs  for 
The   Store. 


The  up  to-date  hatter  needs  something  be- 
sides his  newspaper  ads.  or  his  business 
cards  and  circulars  to  advertise  his  business, 
says  J.  S.  Grey,  in  Printers'  Ink.  It  is  not  sufficient  that  the 
advertising  shall  draw  buyers  to  his  store,  there  must  be  some- 
thing to  attract  and  impress  them  when  they  get  there.  The 
practice  of  displaying  advertising  cards  in  the  store  is  becom- 
ing   quite   common    in    every    business.       However    brief  a 


A   Hat  Memo 
From  the 
United  States. 


The  soft  felt  hat  is  selling  freely  in  the 
United  States,  according  to  The  American 
Hatter,  not  only  for  out-of-town,  but  for  city 
wear.  A  prominent  feature  of  the  stiff  hat 
trade  is  a  decline  in  the  popularity  of  light  brown  shades. 
The  expectation  is  that  the  pearl  greys  will  to  some  extent 
replace  the  light  browns  for  Spring  trade.  As  to  soft  felts, 
the  fashion  for  low  crowns  and  wide  brims  is  pronounced, 
and  these  hats,  originally  intended  for  outdoor  sports,  are  now 
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Latest  Styles,  Good  Values, 


in  all  .  .  . 
manufactured 

FURS 


«s5»  «£$•*£§• 


SEND  FOR   ILLUSTRATED 
CATALOGUE. 


*J£<J£<J£ 


No.  2.— LADIES'  FUR  JACKET.  Box  Front. 


No.  5.— LEONORA. 


Ill  i 
No.  4.— VICTORIA 


Waldron,  Drouin  &  Co.,  Montreal 


ARE  YOU  *  *  <* 
INTERESTED  IN 


Hats? 


Note  that  our  representative  will  call 
upon  you  this  month  with 

Spring 

Samples 


Without  exception  this  comprises  the 

CHOICEST  RANGE 

LARGEST  ASSORTMENT 

BEST  VALUES  we  have  ever  submitted  to  the  Canadian  Trade. 


Tames  Coristine  &  Co. 


LIMITED. 


Importers  and  Manufacturers  of 

Hats,  Caps  and  Straw  Goods. 


469  to  475  St.  Paul  St., 

MONTREAL. 
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worn  in  the  cities  by  men  who  are  particular  about  these  matters. 
It  is  also  noted  that  the  wool  hat  manufacturers  in  the  United 
States  are  busy,  and  the  straw  goods  men  are  starting  up  their 
factories  earlier  than  usual.  The  demand  for  better  grades  is 
noticeable. 


Value  of  a 
Good  Brand. 


What  there  is  in  a  name  depends  on  what 
quality  of  an  article  the  name  is  in.  If  it's 
low  grade  and  won't  stand  the  test  of  wear, 
there  is  nothing  in  it,  but  there  is  everything  in  the  name,  or, 
more  properly  speaking,  brand  or  trade  mark,  when  it  appears 
in  a  product  which  has  everything  to  recommend  it  ;  when  the 
quality  is  jealously  guarded  ;  when  the  merchant  and  consum- 
ing class  finally  conclude  that  the  trade  mark  stands  for  the 
best  in  quality,  the  correct  thing  in  style  and  regularity  in 
product. 

Then  there  is  a  great  deal  in  a  name.  It  becomes  a  sales- 
man in  itself.  It  advertises  itself.  It  proclaims  the  merchant 
who  handles  such  goods  as  a  distributer  of  the  best,  and  gives 
his  store  a  reputation  as  a  depository  where  reliable  mer- 
chandise may  be  secured. — Stetson's  Monthly. 


Notes  of  Interest. 


As  an  illustration  of  the  activity  in  furs, 
one  Canadian  shipper,  this  season,  showed 
a  net  profit,  on  his  shipment  of  new  furs, 
of  $25,000.     This  is,  of  course,  an  exceptional  case. 

Sir  Jung  Bahadur,  the  Prime  Minister  to  the  King  of 
Nepaul,  has  a  hat  made  of  diamonds  worth  over  $2,500,000, 
and  perched  on  the  top  is  a  single  ruby  of  incalculable  value. 
— Exchange. 

"Don't  the  heathen  dress  ridiculously?"  said  Maud. 
'-•Of  course  they  do,"  replied  Ethel.  "  What  else  can  they 
do,  when  we  send  them  trunkfuls  of  shirtwaists  and  beaver 
hats  every  year  ?" — Harper's  Bazar. 

An  Englishman,  just  home  from  the  west  coast  of  Africa, 
says  he  saw  a  whole  village  swimming  out  to  the  steamer, 
wearing,  as  they  swam,  renovated,  second-hand  stovepipe 
hats,  in  all  the  glory  of  the  white  tissue  paper  in  which  they 
are  shipped  out  for  sale. 

Popularity  is  a  queer  thing.  No  sooner  is  a  thing  pro- 
nounced good  and  taking  than,  in  a  sweeping,  wholesale 
manner,  it  seems  to  fairly  possess  the  streets.  For  instance, 
in  the  case  of  the  present  soft  grey  hat  with  one  lone  quill,  it 
seemed  to  spring  up  simultaneously  in  every  part  of  the  city. 
It  cannot  be  that  tastes  differ  so  much,  after  all.  But  there 
are  some  items  of  dress  with  which  one  wishes  that  popularity 
would  take  its  usual  course,  and  few  would  complain  if  the 
dingy  violet  should  be  called  a  weed  and  have  a  needed  rest. 
It  doesn't  take  long  for  a  fashion  to  be  overdone,  and  the 
things  one  grows  tired  of  would  make  a  lengthy  list. — New 
York  Hat  Review. 


Mr.  A.  W.  Cochrane  has  recently  returned  from  Europe, 
where  he  has  been  for  some  time  in  the  interests  of  the 
Colonial  Print  Works,  of  St.  Henri,  Que.  He  is  well  pleased 
with  the  arrangements  he  has  been  able  to  conclude  there. 

The  Toronto  Brass  Manufacturing  Co.  are  meeting  with 
great  success  with  their  new  line  of  display  fixtures,  wax  and 
papier-mache  forms.  Trade  has  so  much  increased  that 
arrangements  are  about  completed  for  the  addition  of  a  large 
factory  in  rear  of  the  present  one,  at  93  Richmond  street 
west. 


The 


*6x 


Bishop 


NATURAL  LEATHER 


Fur  Robes  i  Coats 


FOR  1899 


are  guaranteed  to  be  the  best  goods,  for  the 
money,  in  the  world.  Similar  goods  are  made 
from  skins  that  come  off  from  the  same  animals, 
but  all  skins  used  by  The  Bishop  Company  are 
Indian  tanned  or  dressed  by  a  process  similar  to 
the  old  Buffalo  dressing  and  used  only  by  The 
Bishop  Company. 

All  our  dyed  skins  are  dyed  by  a  process 
known  only  to  ourselves,  which  absolutely  does 
no  injury  to  the  fur  or  leather.  The  natural 
color  and  dyed  skins  used  byThe  Bishop  Com- 
pany in  manufacturing  robes  and  coats  will 
retain  their  strength,  softness  and  pliability  for 
a  lifetime,  and  will  be  just  as  good  at  the  end  of 
twenty-five  years  as  they  are  when  first  prepared. 
The  fur,  in  time,  with  hard  usage,  may  wear 
off,  but  the  leather  will  last,  practically,  forever. 

There  are  no  robes  or  coats  in  the  world 
made  from  these  skins  which  have  these  ad- 
vantages, except  those  manufactured  by  The 
Bishop  Company.  If  you  want  the  best  article 
for  the  money  that  can  be  found  in  this  or  any 
other  country,  buy  only  the  Bishop  goods  and 
be  sure  their  name  on  silk  label  is  found  on 
the  article  you  purchase,  whether  robe  or  coat. 


These  goods  are  for  sale  by  all  the  leading 
jobbers  of  Canada  and  the  United  States. 


THE 


J.  H.  BISHOP  CO. 

SANDWICH.  ONT.,   CANADA. 
WYANDOTTE,  MICH.,  U.S.A. 
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A.  A.  ALLAN  A  CO.  HIDDEN  HELPS 


Wholesale  Manufacturers 

HATS 
CAPS 


and 


FURS 


LARGE    PREPARATIONS    FOR     THE 

FALL  AND  WINTER  TRADE  OF  1899. 

Our  specialties  in  English  Hats  are  "  Wakefields," 

"Sackvilles,"    "Leslies,"    "Starlite,"    "Excelsior." 

These  names  are  a  guarantee  for  excellence  of  quality 
and  nobby  design.  Mail  orders  will  receive  prompt  atten- 
tion.    Inspection  invited. 

51  Bay  Street,  Toronto. 


AND 


BRAIDED 
WIRE  BUSTLES 
FORMS  ■*  t 


Correct  the  bad,  emphasize  the  good. 
Indicate  whatever  the   wearer  pleases. 
Are  pronounced  or  suggestive — as   you 
wish. 

Are   reliable,  durable  ventilators,  non- 
heating. 

They  distribute  and  relieve  the  skirt 

weight. 
All  you  see  is  style,  beauty,  grace. 
What  you  feel   is  comfort,  ease,  satis- 
faction. 


For   Sale    at    Leading    Dry   Good   Stores. 

—  Sample  Orders  Solicited  .  .  . 


Sole  Manufacturers  in  Canada. 

BRUSH  &  CO.,  Toronto 


at 


K.  Ishikawa  &  Co 

^^24  Wellington  St.  West,  TORONTO 


o 

japan  ftabutai  Silks 

japan  fancy  Silks 
japan  mattings 

For  Spring  1900 

c 

TRAVELLERS  ON  THEIR 
USUAL  ROUTES.  .  . 


Largest  Assortments  ever  shown  in  Canada. 
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RIBBONS,  FRINGES  AND  TRIMMINGS. 

WHAT  IS  SAID  IN  THE  TRADE  ON   THIS  SUBJECT. 

EVERYTHING  relating  to  trimmings  is  interesting  this 
season.  While  chatting  with  Moulton  &  Co.,  Montreal, 
the  other  day,  The  Review  was  shown  some  of  New  York's 
latest  novelties  in  the  line  of  fringes  and  dress  trimmings,  and 
it  may  here  be  remarked  that  the  coming  fashions  in  this 
department  are  somewhat  of  a  return  to  former  ones.  The 
present  style  of  dress  with  overskirts  and  various  designs  lends 
itself  naturally  to  the  use  of  fringe,  which  is  the  most  fashion- 
able trimming  nowadays.  The  line  most  in  demand  prob- 
ably is  the  knotted  silk  with  a  variety  of  design  ;  but 
several  others  are  very  prominent,  such  as  the  "Tom 
Thumb,"  a  narrower  fringe,  ranging  from  half  an  inch 
upwards.  It  is  straight,  and  is  utilized  mostly  for  trimming 
flounces  on  skirts,  and  chiffons. 

Quite  a  beautiful  effect  is  produced  by  a  new  ornamentation 
for  shirts  and  waists,  consisting  partly  of  fringe  and  partly  of 
gimp.  This  novelty  is,  for  the  most  part,  made  of  silk  twist, 
at  present  chiefly  in  black  and  white,  but  colors  will  undoubt- 
edly predominate  in  the  Spring.  Mr.  Moulton,  who  has 
recently  returned  from  New  York,  says  that  scarcely  anything 
is  to  be  seen  there  but  colored  fringes. 

Chenille  fringes  are  gaining  in  favor,  the  commonest  kind 
being  the  straight  with  silk  bead  at  the  bottom. 

Silk  twist  aprons  also  are  beginning  to  come  into  consider- 
able request. 

A  difference  is  noted  between  the  New  York  custom  and 
ours  on  this  side  of  the  line  in  the  matter  of  displaying  the 
more  expensive  goods.  The  displays  there  at  present  are 
said  to  be  real  works  of  art,  whereas,  here,  our  merchants  hide 
away  their  fine  goods  out  of  sight.  Embroidered  chiffons,  for 
instance,  for  skirt  openwork,  and  applique  trimmings  in  black, 
white  and  delicate  colorings  are  to  be  seen  ;  also,  in  overskirt 
style,  rich  and  handsome  silk  embroidery  patterns,  beautiful 
trimming  for  expensive  robes. 

VELVET  RIBBON  AND  LACE. 

Velvet  ribbons,  declared  Brophy,  Cains  &  Co.,  especially 
in  narrow  widths,  are  in  such  demand  that  there  is  no  telling 
how  high  prices  may  advance  in  the  near  future.  Manufac- 
turers on  the  other  side  are  not  prepared  to  meet  the  heavy 
demand  for  these  goods,  which  are  now  used  in  enormous 
quantities  on  all  sorts  of  gowns,  wrappers,  tea  gowns,  skirts, 
etc.  If  one  may  judge  from  some  of  the  confections  of  the 
leading  couturieres,  whole  dresses  will  be  covered  with  narrow 
ribbon  velvet.  A  Pans  model  of  this  description  had  a  skirt 
covered  from  hem  to  waist  with  narrow  rows  of  shirred  velvet 
ribbon,  while  waist  and  sleeves  were  confected  in  the  same 
way  with  elegant  effect. 

Dresses,  skirts,  tea-gowns  and  waists  are  profusely  trimmed 
with  ribbon  velvet.  It  even  plays  an  important  part  in  women' s 
neckwear,  both  in  broad  and  narrow  widths.  The  broad  velvet 
is  brought  twice  around. 

Satin-back  ribbon  velvet  sashes  are  worn  a  great  deal.  A 
very  broad  velvet  ribbon  is  used,  and  a  heavy  fringe  of  black 
silk  is  knotted  on  the  ends.  These  sashes  are  extremely  stylish, 
and  they  may  be  worn  with  black,  white,  or  colored  dresses 


with  equal  effectiveness — hence  their  popularity.  They  will 
be  worn  all  through  the  Winter  over  evening  and  dinner 
gowns  and  on  other  dress  occasions. 

Velvet  or  ribbon  bows  for  the  hair  are  in  great  favor.  At 
the  seaside  and  other  Summer  resorts  ladies  found  these 
coquettish  bows  a  substitute  for  hats.  They  are  wired  and 
twisted  in  the  irregular  outline  known  in  France  as  the  Louis 
Quinze  bow.  Now,  for  Fall  and  Winter,  velvet  with  an  aigrette 
is  the  proper  thing. 

The  great  diversity  of  trimming  in  vogue  this  season  will 
give  greater  prominence  to  lace.  Two  shades  of  lace  are 
frequently  employed  on  the  same  gown.  Lace  and  fur  are 
also  used  to  a  great  extent,  and  on  millinery  it  obtains  con- 
siderably. Black  lace  in  heavy  designs  is  especially  adapted 
to  the  styles  of  trimming  expected  for  the  coming  season.  In 
fact,  lace  enters  the  composition  of  almost  every  gown  that  has 
any  pretensions  to  effectiveness,  and  on  evening  gowns  it  is  a 
most  important  factor.  You  can  buy  many  handsome  styles 
in  lace  from  Brophy,  Cains  &  Co. 

Now  that  the  first  Fall  effects  in  millinery  are  making  their 
appearance,  it  is  quite  clear  that  velvet  forms  an  important 
part  of  the  trimming.  Broad  velvet  ribbon  is  wired  or  twisted 
on  the  crown  even  when  several  other  trimmings  are  used. 
Feeling  that  this  information  is  sound,  silks  and  velvets  at  all 
prices  and  velvet  ribbons  in  about  twenty  numbers  and  widths 
are  shown  by  Brophy,  Cains  &  Co.  They  are  showing  some 
very  pretty  laces.  This  is  one  of  the  greatest  trimming 
seasons  known  in  a  long  time.  Lace  goes  hand-in-hand  with 
embroidery  on  all  handsome  gowns — evening  dresses,  house 
dresses,  tea  gowns,  as  well  as  matinee  and  other  house  gowns. 

"White  petticoats  are  flounced  to  the  knee  with  lace,  which 
is  used  for  this  purpose  in  great  quantities,"  said  Brophy, 
Cains  &  Co.,  and  they  added  :  "The  new  ideas  in  corset 
covers  and  chemises  are  exquisitely  delicate  arrangements  of 
lace  and  insertion  on  fine  batiste  or  linen  lawns.  Many  ladies 
prefer  having  their  corset  covers  and  chemises  made  to  order. 
We  supply  the  trade  with  the  most  desirable  goods  for  making 
these  garments." 


FEATURES   OF   A   MODERN  STORE. 

Markdale's  business  men  appear  to  be  enjoying  the  present 
prosperity  of  the  northern  part  of  Ontario,  and,  judging  from 
the  enlargement  and  improvement  in  the  several  stores  in  their 
smart  town,  they  are  not  hiding  their  lights  under  a  bushel. 
First,  one  notices  on  the  main  corner,  what  for  years  was  con- 
sidered the  mart  of  the  district,  W.  J.  McFarland  &  Son's 
large  general  store  which  they  have  now  enlarged  to  a  floor 
space  of  25,000  square  feet.  Some  idea  of  the  embellishments 
of  this  big  concern  may  be  arrived  at  when  we  learned  that 
to  light  the  building  required  1,025  square  feet  of  plate-glass 
window,  while  60  electric  jets  illuminate  it  at  night.  The 
building  is  heated  throughout  by  steam  ;  cash-carriers  traverse 
the  store;  a  china-room  alone,  in  the  basement,  is  34x70 
feet.  A  new  department,  and  a  very  convenient  one,  is  a 
well-furnished  waiting-room  with  a  ladies'  lunch-room  opening 
off  it,  and,  conveniently  situated,  are  wash-rooms  and  lava- 
tories, so  closely  has  the  head  of  this  firm  considered  the 
convenience  and  comfort  of  his  customers.  Though  well 
advanced  in  years,  and  a  very  busy  man,  Mr.  McFarland 
always  takes  time  for  details. 


The  Bagley  &  Wright  Mfg.  Co.,  Montreal,  are  carrying  a 
very  large  and  varied  stock  of  towels.  Their  trade  in  this  line 
is  fast  increasing.     This  speaks  well  for  their  goods. 
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NOVEMBER  MILLINERY 
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Everything  requisite  to  the  reigning  fashions  has  been  abundantly 
provided  for.  Large  shipments  of  White  Osprey,  Black  Tips 
and  Colored  and  Black  Velvets  and  Velveteens  have  just  been 
received. 


Letter  Orders  Receive  Our  Prompt  Attention. 


THE  JOHN  D.  IVEY  CO.,  Limited 

TORONTO    ^USTID    UVUOHSTTIRIE^I.,. 


Use  the  "Derby  Link,"  No.  2 


Patented  Nov.  28,  1898. 
FOR  ALL  CUFFS 


Use  the  New  "Star"  Cuff  Holder 


Patented. 
For  Link  and  Plain  Cults 


Keep  your  trousers  up  with  the 
"Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers  Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


I    -    Patent  June  5,  1894.     Kn«.  Patent  No.  11630. 

"Au  Fait"  Scarf  Retainer 


The 


Patented. 
Opens  Wide   at  Mouth 

5ole  Manufacturer*, 


Jii       r»  ■  I  •■[  /%  dole  manufacturers , 

.  V.  Pilcher  Mfg.  Co.,    louisville.  ky 


ALL  KINDS  DISPLAY  FIXTURES  AND   FORMS 


sm 


«»»»? 


\ 


Price  'if  1 1 » i  — .  Window 
[teacher  reduced 
from  ^-'.M)  and  13.00 


WINDOW   REACHER,  made  in  three  sizes. 
-a        .  ■-  ■  — 1» 


NICKEL-PLATED    STAND 

Extension  Standard. 
A  Full  Line  of .  ,  . 
Wax  Figures, 
Papier-Macho  Forms, 
Ribbon,  Kid  Glove 
and  Umbrella  Cabinets. 


No.  8  A. 
JACKET   FORM. 

Price,  S3.00. 
Extension  Standard. 

When  lowered,  85  in 

high. 

When  raised,  ">t  in 

high. 

Made  in  Five  Sizes. 


8    AND    12    ARM    DISPLAY    STANDS. 
Wt., 2-ft.  10-ln.  and  8-ft  6-ln.  high  arms  mo vabli     -    'nn.tard 

Nickel-Plated  Window  Fixtures.  Nickel-Plated  Flower  and  Feather  Stands. 

Hat  and  Millinery  Stands.  Mantle  Racks  and  Hangers. 

WRITE   FOR  CATALOGUE  AND  PRICES. 


BLOUSE  FORMS. 

Nickel  plated  base  ami  ex- 
tension standard. 

Bust  adjustable  to  any  Angle. 


CLATWORTHY  &   CO. 

TORONTO    OZLSTT. 
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"MARITIME 
WRAPPERS 


» 


<J£>         <J£ 


FOR  SPRING  1900. 


Range   more   extensive   then   ever. 

Each  number  a  "  Trade-Winner." 

Do  not  fail  to  see  our  Bicycle  Skirts 
made  from  the  famous  "  Oxford 
Mills  All-wool  Homespuns." 


THE  .  .   . 


Maritime  Wrapper  Co. 

WOODSTOCK,  N.B. 

ONTARIO  AGENT  :  J.  H.  Parkhill,  46  Toront  Arcade,  Toronto. 


Enclosed  Arc  Lamps 
Enclosed  Arc  Lamps 
Enclosed  Arc  Lamps 


100  Hours  Light  With 
But  One  Trimming. 

All  storekeepers  interested  in  up-to 
date  lighting  should  get  particulars  about 
our  LONG  BURNING  ARC  LAMP 
SYSTEM.  Our  Illustrated  Pamphlet. 
"Enclosed  Arc  Lamps  for  Stores  and 
Warehouses,"  will  interest  you. 

We  will  be  pleased  to  mail  you  a  copy 
FREE  on  application. 


¥ 


Double  Globe  Type. 


Single  Globe  Type. 


Canadian  General  Electric  Co.,  Limited. 

Head  Office- 1 4- 1 6  King  St.  East,  TORONTO. 

Branch  Offices— Montreal,  P.Q.  ;  Halifax,  N.S.  :  Factories- 

Winnipeg,  Man.  ;  Vancouver.  B.C.  ;  Peterboro'. 

Kossland,  B.C.  Ont. 


New  Life  for  Old  Goods  . . . 

How  flerchants  Hake  Honey. 


^p  "pOSSIBLY  you  have  been  prejudiced  against  the  ie-dyeing  of  dress 
*«•  L  goods  and  other  stocks  that  have  become  shelf- worn,  faded,  or 
unfashionable  in  color.  We  do  not  know  why,  for  many  of  the  most  wide- 
awake merchants  in  all  parts  of  Canada  find  that  they  save  good  profits  by 
keeping  their  stock  always  up-to-date. 

But  why  keep  stock  that  is  old  and  off  color  ?  It  can  be  made  as  sale- 
able as  new  stock  if  dyed  to  some  staple  or  fashionable  shade.  With  our  large 
works  and  modern  machinery,  we  are  able  to  do  this  in  a  way  that  enables  us 
to  hold  a  customer  who  has  once  made  the  experiment.  The  original  lustre 
and  finish  that  is  a  feature  of  new  goods  marks  the  old  goods  when  returned 
to  you  from  these  works. 

Dyeing  and  cleaning  of  feathers  and  plumes  is  a  special  department 
with  us — the  best  Ostrich  Feathers  and  Plumes  cleaned,  dyed,  and  curled 
with  scrupulous  care. 

This  little  talk  is  suggestive.     If  you  want  to  know  more  about  our  methods  write 
us  and  we  will  give  you  any  particulars  desired. 


R.  PARKER  &  CO., 


Dyers  and  Finishers  .  . 


787=791  Yonge  St.,  TORONTO. 
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A  Line  of  Hermsdorf-dyed  Hosiery 


binds  hundreds  of  *£ 
hosiery  wearers   <& 


to  your  store.  *£  «£ 
It  makes  friends  and 
regular  customers  <£ 


of  them. 


YOU 

FORTIFY 
YOUR  BUSINESS 
BY  SELLING 
AND 
RECOMMENDING 


<$?*&$ 


DYED 
GOODS. 


The  confidence  that  millions  of  Hosiery   wearers  have  in  Hermsdorf 

Dye  has  never  been  abused. 


Write  it  in  the  order  that  every  pair  of  Imported  Black  Hosiery  is  to  bear  the  stamp, 


AMERICAN 
BUREAU  OF 
LOUIS  HERMSDORF, 

78-80  Walker  St., 
N.Y. 


J^outi  Jyt 


Chemnitz, 
Saxony,  Germany. 
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P.  H.  BURTON,  President.  R.  W.  SPENCE,  Vice-President. 

The  Merchants  Dyeing  *  Finishing  Co. 

Limited 

OF   TORONTO 

Successors    to    CALDECOTT,    BURTON    &    SPENCE. 

Dyers,  Finishers  and  Converters  of  Dress  Goods  and  Silks 

Importers  of  Specialties. 

Every  Fabric  that  Makes  a  Dress. 

Every  Article  that  Trims,  Lines  or  is  used  on  a  Dress. 

All  Bradford,  French  or  German  Dress  Goods  that  can  be  dyed  in  the  piece,  we  buy  in  the 
rough  grey  State  as  it  leaves  the  loom.  Dye  and  finish  it  ourselves,  according  to  the  taste  and 
wants  of  our  Canadian  people.  Celebrated  for  the  past  21  years  for  Gloves,  Hosiery  and  Un- 
derwear, Ribbons,  Laces,  Veilings,  Notions,  Novelties,  Smallwares. 

i  Ol  LIIC  OUrilNg  l  dUC  The  sorting  trade  has  been  very  good  so  far.  We  are  well 
prepared  for  it  in  all  OUT  special  lines.  Prices  in  Europe  are  well  maintained,  goods  are  not  easy 
to  get,  makers  are  full  of  orders,  independent  and  uniformly  behind  in  their  deliveries;  wa 
have  been  late  too,  but  now  our  stock  is  complete. 

FOR  SPRING  1900     IMPORT  ORDERS 

Our  Samples  are  about  all  to  hand,  and  will  be  shown  by  our  Travellers,  or  in  our  Ware- 
house during  the  month  of  November. 

We  have  placed  large  orders  for  Dress  Goods,  Silks,  Gloves  and  Hosiery,  in  July,  while 
business  was  between  seasons.  We  could  not  do  so  well  to-day  by  at  least  five  per  cent. 
We  will  be  able  to  hold  our  Special  Import  Prices  during  November;  we  shall  get  early 
deliveries  for  the  great  bulk  of  our  goods,  and  make  large  shipments  in  January.  We 
shall  be  specially  strong  in  Serges,  Blisters,  Figures,  Amazons,  Poplins  and  Plaids,  Fancy 
Blouse  Silks,  Genuine  Mercerized  Sateens — Best  Finish,  Fancy  Cotton  Dress  Goods, 
over  250  styles  to  select  from. 

Tailor-Made  Skirts  and  Underskirts.  Thriving  Department.  Good  styles,  popular  prices. 

Splendid  range  of  Novelties  in  Gloves.  Complete  collection  of  Cotton,  Lisle,  Silkette, 
Spun,  Plated  and  Cashmere  Hosiery,  New  Styles,  Novelties.  Canadian  and  Imported  Under- 
wear. 

Your  Import  Orders  will  be  much  esteemed  and  carefully  attended  to. 


Works:   LIBERTY  ST.  Warehouse:  42  FRONT  ST.  WEST. 

TELEPHONE  5291.  TELEPHONE  137. 

ALFRED   BURTON.  Manager. 
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The  MacLean  Publishing  Co.,  Limited. 


President, 
John  Bayne  MacLean, 
Montreal. 


Treasurer, 
Hugh  C.  MacLean, 
Toronto. 


Publishers   of   Trade    Newspapers  that   circulate    in    the 
Provinces  of  British  Columbia,    North  -  West  Terri- 
tories,  Manitoba,    Ontario,  Quebec,    Nova  Scotia, 
New  Brunswick,  P.E.  Island  and  Newfoundland. 

OFFICES  : 

Montreal,  (Telephone  1255)  Board  of  Trade  Building 
Toronto,  (Telephone  2148)  -  26  Front  St.  West 
London,  Eng.  (J.  Meredith  McKim)  109  Fleet  St.,  E.C. 
Manchester,  Eng.  (H.  S.  Ashburner)  18  St.  Ann  St. 
Winnipeg        (J.  J.  Roberts)      -      Western  Canada  Block. 

(  T.  Donaghy. 

1  F.  S.  Millard. 


Traveling  Subscription  Agents 


Published  the  First  of  each  Month. 

Subscription,  Canada,  $2.00;    Great  Britain,  $3.00. 

Cable  Address:  "Adscript,"  London  ;   "  Adscript,"  Toronto. 


CANADIAN    BUYERS    IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  bave  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY 
GOODS  REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so 
directed  will  be  kept  or  forwarded  according  to  instructions. 


MONTREAL  AND  TORONTO,   NOVEMBER,   1899. 


NIQHT  WORK  OFTEN  NEEDLESS. 

THE  head  of  a  department  in  a  large  dry  goods  establish- 
ment was  talking  to  The  Dry  Goods  Review  recently 
about  the  amount  of  night  work  which  might  often  be  pre- 
vented by  a  little  arrangement  and  policy.  During  the  busy 
seasons,  when  new  shipments  are  coming  in,  the  goods  must 
be  unpacked,  checked  off,  and  put  in  their  places.  This 
occasions  extra  labor.  During  the  day  there  is  the  regular 
work  to  do.  There  is,  in  consequence,  often  a  tendency  to 
work  at  night. 

Our  informant  has  come  to  the  conclusion,  after  a  long 
experience,  that  much  of  this  might  be  avoided.  He  advocates 
a  little  extra  energy  and  push  during  the  daytime,  a  determin- 
ation to  seize  every  opportunity  for  clearing  off  the  accumula- 
tion of  stock,  and  cooperatioT  among  the  staff  all  around. 
If  need  be,  begin  work  half  an  hour  or  so  earlier  in  the  morn- 
ing and  work  on  a  little  later.  The  time  thus  gained  will  see 
as  much  work  accomplished  as  coming  back  at  night.  Young 
men  are  not  machines,  and  cannot  be  wound  up  to  order.  If 
they  know  that  they  have  to  come  back  night  after  night,  they 
do  not  do  their  best  during  the  day,  for  two  reasons  :  They  are 


played  out  from  continued  night  work,  and  they  know  that 
they  have  to  come  back  anyway,  and  that  there  is  no  need  for 
them  to  exert  themselves. 

There  is  a  great  deal  in  this  argument.  It  is  only  applying 
a  very  old  maxim  :  "  Don't  put  off  till  tomorrow  what  you 
can  do  to-day."  Men  in  business  need  all  the  rest  and 
recreation  they  can  get.  The  spare  hours  ought  to  be  carefully 
guarded  against  encroachment.  The  habit  of  putting  off 
surplus  duties  that  ought  to  be  performed,  whenever  possible, 
in  the  time  devoted  to  work  is  a  bad  one. 

THE   PROGRESS    OF    PRINCE  EDWARD    ISLAND. 

THIS  being  the  "growing  time"  all  over  Canada,  it  is  not 
surprising  to  find  that  Prince  Edward  Island  shares  in 
the  general  advance. 

Lately,  The  Review  had  a  pleasant  chat  with  one  of  its 
valued  readers  from  the  Island,  namely,  Mr.  James  Paton,  of 
Charlottetown,  who  visited  Ontario  and  Quebec  on  his  way  to 
Philadelphia  to  attend  the  Commercial  Congress  there  as  a 
delegate  from  his  Province.  It  is  about  14  years  since  he  saw 
Central  Canada,  and  he  found  many  evidences  of  improve- 
ment and  development.  The  dry  goods  stores  are  larger  and 
better,  and  make,  in  his  opinion,  a  creditable  showing  as  com- 
pared with  those  in  the  leading  United  States  cities.  The 
business  outlook  in  the  Island  is  good,  and  Charlottetown  has 
a  population  of  12,000,  while  some  estimates  place  it  as  high 
as  14,000.  It  is  growing  like  other  Canadian  cities,  and  the 
new  sewerage  system  is  one  evidence  of  progress  in  the  right 
direction. 

As  everyone  knows,  Prince  Edward  Island  is  an  agricultural 
Province,  and  the  crops  and  the  prices  of  produce  have  a 
direct  influence  upon  the  condition  of  trade.  __  It  is  gratifying 
to  know  that  the  crops  this  year  have  been  abundant.  This 
applies  practically  to  all  the  products  of  the  farm.  In  dairying, 
the  Island  has  made  remarkable  advances  in  a  few  years,  and 
the  factory  system,  so  recently  introduced,  promises  to  yield 
rich  profits  to  the  intelligent  farmers  there.  Already,  the 
results  of  skilful  methods  in  the  making  of  cheese  and  butter 
are  apparent.  The  Island  cheese  won  prizes  at  the  St.  John 
Exhibition,  and  exporters  of  butter  have  been  able  to  sell  their 
best  quality  at  22c.  per  lb.  by  the  ton  in  the  British  market. 
This  fact,  with  cheese  at  11  to  12c.  per  lb.,  must  explain  to 
some  extent  the  cheerful  outlook  which  the  Island  people  are 
able  to  see.  For  the  year  ending  June,  1898,  the  Island  exported 
85,000  lb.  of  butter  and  about  2,500,000  lb.  of  cheese,  and 
we  may  be  quite  sure  that  when  the  figures  for  1899  are  pub- 
lished they  will  show  a  great  advance  on  these  creditable 
results. 

In  the  matter  of  a  Winter  freight  service,  the  Island  hopes 
to  do  much  better  this  year,  and  the  new  steamer  Minto  which 
has  been  put  on  this  route  will,  it  is  hoped,  enable  shippers  to 
send  forward  their  exports  all  Winter  without  interruption. 
With  larger  hotel  accommodation,  Charlottetown  should  be 
able  to  retain  many  of  the  Summer  visitors  who  now  pay  but 
brief    visits    to    the  Island   for  its    fine  scenery  and    healthy 


34 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


climate.     The  Review  cordially  hopes  to  see  the  reasonable 
expectations  of  Ptince  Edward  Islanders  realized. 

The  Maritime  Provinces  are  a  valuable  portion  of  this 
country.  What  would  this  Dominion  be  without  the  resources, 
the  men,  and  the  seaports  which  they  afford  us  ?  These 
Provinces  have  made  sacrifices  in  joining  the  Dominion,  and 
they  are  entitled  to  the  most  generous  cooperation  from  all  the 
other  Provinces.  

COMMERCE    AND    POLITICS. 

CANADA  might  with  advantage  to  herself  have  played  a 
larger  part  in  the  Commercial  Congress,  a  report  of 
which,  in  its  Canadian  features,  appears  elsewhere.  This 
country  sent  some  able  delegates,  and  the  speech  of  Mr.  Allan 
and  the  motion  offered  by  Mr.  Cockshutt  are  much  to  be 
commended.  Mr.  Allan  seems  to  have  crowded  into  one 
short  speech  a  valuable  lot  of  information  which  it  was  well 
for  our  American  friends  to  know.  The  resolutions  passed 
regarding  reciprocity  in  coasting  trade  and  the  free  exchange 
of  natural  products  were  also  of  much  significance. 

These  results,  achieved  by  our  delegates,  just  show  how 
quickly  and  intelligently  commercial  men  can  reach  the 
correct  conclusions  when  unembarrassed  by  political  consider- 
ations. It  is  a  pity  many  subjects  of  this  kind  could  not  be 
divorced  from  party  politics.  We  do  not  seem  to  make  much 
progress  in  commercial  reforms  when  they  become  mixed  up 
with  politics. 

It  may  be  that  the  extension  of  trade  can  best  be  accom- 
plished by  commercial  men  acting  in  organized  bodies  rather 
than  by  Departments  of  Government.  We  have  had  in  Canada 
for  some  years  a  Department  of  Trade  and  Commerce,  and 
the  Ministers  in  charge  of  it  have  not  wanted  brains  and 
energy.  But  does  it  really  achieve  as  much  as  we  expected  ? 
We  do  not  like  to  speak  lightly  of  valuable  work  done,  such 
as  the  correspondence  with  our  agents  abroad,  etc.,  but  we 
would  like  to  see  the  business  men  enlisted  more  actively  in 
the  work.  ■ 

TAXING    DEPARTMENTAL    STORES. 

The  fight  against  the  big  departmental  stores  in  the  United 
States  has  not  stopped,  although,  with  the  advent  of  better 
times,  there  is  not  so  much  anxiety  to  get  after  them  as  there  was. 

We  have  always  believed  that  big  city  stores  are  just  an 
enlargement  of  the  general  store  in  the  country.  When  they 
are  well  conducted  and  well-managed  their  success  is  often  due 
to  methods  which  we  could  all  imitate  with  advantage.  Where 
we  object  to  their  procedure  is  in  cutting  prices,  in  using  the 
post  office  for  purposes  not  contemplated,  in  raising  the  cheap 
cry,  and  in  escaping  local  taxation. 

The  latter  feature  is  one  which  concerns  the  municipality, 
and  any  statute  passed  to  secure  a  proportionate  share  of 
municipal  taxes  from  these  stores  is  perfectly  justifiable.  To 
abolish  them  is  all  nonsense  ;  to  make  them  pay  up  in  the 
right  proportion  to  the  business  they  do  is  a  fair  policy.  By 
the  way,  now  that  there  is  a  new  Premier  in  Ontario,  what  has 
become  of  the  promise  made  to  conduct  an  inquiry  into  the 
question  ? 


THE  CANADIAN  COTTON  MARKET. 

THE  month  has  been  an  exciting  one  in  the  Canadian 
cotton  trade.  Hardly  a  line  of  Canadian  manufactured 
stuff  has  been  without  an  advance  in  price  of  some  sort,  and  if 
any  retailer  is  buying  at  the  old  price  it  is  because  the  whole- 
saler's stock  is  large.  Sooner  or  later  the  advance  will  come 
upon  the  retailer,  and  the  general  consuming  public  may  as 
well  be  made  to  know  what  is  before  them. 

There  was  a  sharp  advance  in  cottons  in  September,  and 
these,  like  the  advances  in  October,  were  based  upon  the  rise 
in  raw  material  and  the  continued  dry  weather  in  the  South. 
Buyers  have  been  holding  off,  trusting  to  optimistic  crop  reports, 
and  expecting  to  get  in  at  lower  figures  than  ruled  early  in 
August.  There  will  soon  be  a  rush  to  buy,  and  prices,  it  is 
believed,  will  jump  higher. 

At  present,  no  order  can  be  placed  with  The  Dominion 
Cotton  Co.,  The  Canadian  Colored  Cotton  Co.,  The  Merch- 
ants Cotton  Co.,  The  Parks  Co.  or  The  Montreal  Cotton  Co., 
except  at  the  price  of  the  day.  There  have  already  been  two, 
three,  and,  on  a  few  lines,  four  advances  of  about  5  per  cent, 
in  prices.  The  moment  the  great  cotton  combination  now 
forming  in  England  is  completed,  cottons  there,  of  every 
description,  will  advance  10  to  15  per  cent,  over  present  prices, 
and  further  advances  will  follow  here.  This  at  least  is  the 
view  of  shrewd  buyers.  Apart  from  the  causes  mentioned, 
the  improvement  in  trade  generally,  and  the  largely  increased 
demand  for  all  classes  of  goods  has 'been  a  strong  factor  in 
advancing  prices.  The  cotton  crop  of  China  will  be  about 
one-half  the  amount  estimated  up  to  within  a  short  time  ago. 
It  will  be  hard  to  make  some  men  believe  that  inquiries 
have  been  received  in  Montreal  from  the  United  States  asking 
for  quotations  of  cotton  goods,  but  such  is  the  fact.  Unfortun- 
ately their  high  tariff  keeps  out  the  Canadian  manufacturer, 
otherwise  he  would  make  a  bid  for  some  of  Uncle  Sam's  trade. 
Though  the  wholesalers  admit  that  there  is  nothing  for 
them  to  do  but  to  pay  what  is  fixed  as  the  price,  they  are  well 
satisfied  with  the  state  of  the  cotton  trade  at  present.  There 
is  no  doubt  that  the  uncertainty  as  to  when  prices  may  be 
advanced  causes  inconvenience,  but  inconvenience  is  not  to  be 
regarded  as  of  serious  moment  when  prices  are  going  up.  The 
retailers  throughout  the  country  recognize  the  fact  that  the 
advance  is  not  of  an  uncertain  or  fleeting  character,  and  not 
confined  to  a  few  lines,  but  that  there  has  been  a  decided  and 
general  rise  in  every  department.  They  have  become  con- 
vinced that  their  best  course  is  to  buy  before  any  further  leap 
in  prices  takes  place. 

The  makers  of  made  up  cotton  goods  regard  the  situation 
in  a  different  light  from  the  wholesale  trade.  To  the  latter  the 
rising  market,  though  it  causes  a  considerable  amount  of 
inconvenience,  inasmuch  as  they  have  almost  daily  to  telegraph 
their  travelers  changes  in  price,  represents  a  satisfactory 
feature.  Buying  is  naturally  more  in  quantity  and  more 
spontaneous  on  a  firm  and  rising  market  than  at  any  other 
time.  But  in  the  case  of  shirt  and  collar  makers,  etc.,  the 
present   advancing    market   comes   harder    in    proportion    as 


THE  -:-  DRY    :-  GOODS  -:-   REVIEW 


35 


prices  are  raised.  Their  orders  are  filled,  and  they  cannot 
raise  prices.  Some  of  them  are  fortunate  enough  to  have 
covered  themselves  before  the  market  stiffened  to  such  an 
extent  ;  but  those  who  have  to  buy  now  must  pay  not  only  the 
advanced  price,  but  the  extra  duty  on  the  advance.  The 
Canadian  mills,  it  is  urged,  can  practically  raise  all  prices  up 
to  what  the  advances  are  in  New  York  and  Manchester  plus 
the  duty  of  35  per  cent,  on  foreign  goods,  or,  in  other  words. 
they  can  put  on  the  full  advance  quoted  and  still  keep  within 
the  mark,  and  undersell  all  others. 

The  advances  that  have  taken  place  since  October  3  in  the 
goods  of  The  Canadian  Colored  Cotton  Company  are  figured 

out  to  be  as  follows  : 

Cotton  blankets i'A  to  5     c.  per  pair. 

Tickings 'Ac.  per  yrd. 

Denims.. Ktoi!4c. 

Cottonades M  to  1     c. 

Apron  ginghams Y*c. 

Cycle  suitings 'A  to    %c.         " 

Yarns 'A  to  I     c. 

The  sales  of  warps  and  demicords  have  been  withdrawn. 

The  above  advances  in  colored  cottons  have  also  been 
followed  by  Wm.  Parks  &  Son,  Limited,  St.  John. 

The  Montreal  Cotton  Co.,  on  October  27,  issued  a  circular 
advancing  about  57  numbers  in  the  following  lines  :  Silesias. 
surah  twills,  linenettes,  percalines,  sateens,  jeans,  buntings, 
canvas,  costume  drills,  all  ranging  from   %    to  %c.  per  yard. 

The  Dominion  Wadding  Co.,  October  25,  advanced  prices 
ic.  per  lb. 

THE    SEALSKIN     LAW    AMENDED. 

The  United  States  authorities  are  getting  more  reasonable 
in  their  regulation  regarding  sealskin  coats  and  jackets  worn 
by  persons  entering  that  country.  A  circular  letter  of  instruc- 
tions has  been  issued  to  collectors  of  Customs  amending  the 
former  rulings  of  the  Department  at  Washington,  so  as  to 
permit  the  entry  without  detention  of  sealskin  garments  worn 
by  persons  temporarily  visiting  the  United  States  from  Canada. 
Under  the  new  ruling,  persons  arriving  from  Canada  with  fur- 
skin  garments,  who  declare  their  intention  of  returning  within 
90  days,  will  be  required  to  execute  an  affidavit  to  that  effect. 
The  regulation  is  still  absurd,  and  unwoithy  of  a  civilized 
country,  but  the  new  decision  is  less  objectionable.  The 
principal  feature  of  the  law  is  that  it  gives  opponents  of  a  pro- 
tective tariff  the  strongest  argument  they  hive  had  for  many  a 
day. 

BOARDS  OF  TRADE. 

A  town  of  any  commercial  importance  should  have  its 
board  of  trade.  This  organization  is  almost  the  only  place 
where  business  men  can  meet  together  in  their  business  capacity 
and  discuss  matters  that  concern  them.  It  brings  them  closer 
together  and  enables  them  to  arrive  at  an  understanding  by 
interchange  of  views.  The  contact  of  merchant  with  merchant 
is  valuable,  and  can  only  be  properly  secured  by  some  such 
body.  There  are  many  towns  in  Canada  which  have  not  yet 
formed  a  board,  and,  during  the  coming  Winter,  we  would 
suggest  in  these  cases  a  consideration  of  the  whole  subject  by 
merchants  with  a  view  to  getting  the  commercial  interests  of 
the  country  organized  as  far  as  possible. 


NEW  PRICES  IN   CANADIAN  PRINTS. 

THE  rise  in  the  cotton  market  has  affected  prints.     The 

Canadian  prints  have  gone  up  in  price,  and,  a  few  days 

ago,  a  new  list  showing   advances    was  issued  by  the  selling 

agents  of  the  Magog  mills.     This  list  is  now  in  force,  and  is 
as  follows  : 

(jlil  Price.  New  Pri<  e. 

Cts.  I  '  . 

II  cloth 4%  s 

No.  1  cloth $>A  6 

No.  2    "     7%  8 

C           "     g'A  10 

i  \  1  <  1 

No.  1  indigo 6  6'A 

S  C        "      7'A  8 

DC        "      g'A  10 

FANCY    LINES, 

N  N  sateen 10  zo'A 

Princess  piques gyi  10 

A  A  duck  costume  indigo g'A  10 

A  A     "                        aniline g'A  10 

H  drill 10  10'A 

Heavy  moles 14  15 

Extra  heavy  moles 18M  ig'A 

Twill  cretonne 6Ji 

Crash  suitings 11 

SLEEVE   I. INT. 

No.  n  sleeve  lining  9. 40 7% 

No.  22                                 9 

No.  22  X       "                 g'A 


THE   CANADIAN   OILCLOTH    MARKET. 

The  proposed  agreement,  referred  to  in  our  last  issue, 
^affecting  Canadian  oilcloths  has  gone  through  and  practically 
all  the  jobbing  houses  have  assented  to  it.  The  prices  to 
retail  merchants  are,  therefore,  as  stated  in  the  following  list. 
The  terms  in  future  will  be  four  months,  or  cash  less  5  per  cent., 
while  goods  delivered  after  December  1  and  piior  to  March  31 
may  be  dated  April  1.  The  last  price  list,  which  came  into 
force  September  23,  is  as  follows  : 

CANADIAN   TABLE,   SHELF   AND  COTTON  STAIR  OILCLOTHS. 

5-4-  6-4. 

Fancy  mosaics per  piece  of  12  yards.  Si  75  S2  60 

marbles "           '     12       "         1  75  2  60 

woods 12                1  75  2  60 

White  marbles '     12                 1  85  2  70 

muslin "         "     12       "         1   85  2  70 

Colored  muslins 12                 1  85  2  70 

Brones 12       "         185  270 

1 1  in.  wide. 

Shelf  oilcloth "  12       "       $053 

"       '     24       "         1  °5 

15  in.  18  in. 

Stair  oilcloth,  muslin  back 50  yard  lengths.     So  06  So  08 

40                              009  on 

FLOOR    OILCLOTH. 

No.  1  quality,  in  widlhs  of  4-4,  5-4,  6-4,  8-4  and  10-4,  per  sq.  yd .  .  .  .  30c. 

No.  2         "  ....  23c. 

No.  3        "  4-4,  5-4.  6-4  and  8-4  ....  18c. 

C  Quality  16-4  (4  yards)  only 45c. 

MATS    OR    Rt  GS. 

No.  2  quality  in  following  sizes  ■ 

4-4 by  4-4.  4  4  by  6-4,  5-4  by  5-4.  6-4  by  6-4,  6-4  by  8-4)  . 

8-4  by  8-4.  8-4  by  10-4,  10-4  by  10-4   (  per  sq.  >a.  30c. 


.    \N\  AS    STAIR    "Hi  LOTH. 


Widths. 

2-4  5-8.  34- 


Canvas  back   8  10'A         12M 

Painted  back 11'A         14'?         1754 

CARRIAGE  FLOOR  OILCLOTH. 

In  30-yd.  pieces. 

5-8.  3-4-  7-8.  5-4- 

c.  c.  c.  c. 

No.  1  Quality,  per  yard 23  28  32  45 

No.  2         "  "         M  17  20  28 

No.  3        "  "         12  14  ••  225* 

The  cash  discount  on  above  prices  is  3  per  cent,  in  10  days. 
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f  Carpets,  Curtains  and  Upholstery.  : 

THE    CANADIAN    CARPET    TRADE. 

THE  leading  Canadian  importers  state  that  Spring  orders 
are  good.  The  travelers,  who  are  now  on  the  road  with 
new  patterns,  report  a  satisfactory  trade.  Prices  in  this  mar- 
ket have  not,  so  far,  been  advanced,  but  those  who  keep  a 
close  eye  on  the  situation  state  that  there  will  be  an  advance 
almost  any  day  now,  and  when  it  comes  it  will  be  without 
warning. 

In  order  that  carpet  dealers  may  determine  the  position  of 
affairs,  we  note  that  there  has  already  been  one  meeting  of 
manufacturers  in  London.  It  is  announced  that  the  meeting 
was  held  simply  in  the  interest  of  the  trade,  but  it  is  pretty 
generally  believed  that  the  aim  of  the  meeting  was  to  arrange 
a  new  schedule  of  prices.  The  linoleum  people  have  met, 
and  put  up  prices  from  jyi  to  10  per  cent.,  the  prices  taking 
effect  on  the  following  morning. 

The  jute  trade  is  excited,  and,  owing  to  the  Dundee  strike 
and  the  rise  of  raw  jute  (nearly  50  per  cent.),  will,  it  is  believed, 
make  a  difference  in  the  price  of  the  manufactured  article  after 
the  present  stock  of  raw  material  is  made  up. 


and  consequently  lower  in  tone 
than  the  objects  to  be  placed 
upon  it. 

Don't  have  the  floor,  wall  and 
furniture  in  a  room  covered  with 
material  which  has  a  decided  pat- 
tern.    Too  many  patterns  confuse 

the  eye,  which  should  have  some  plain  spaces  to  reston. — 

N.Y.  Upholstery  Review. 


NEW  BRITISH  PATTERNS. 

A  London  correspondent  says  that  most  of  the  British 
carpet  manufacturers  have  decided  upon  their  new  patterns 
for  next  season.     He  says  : 

"  A  few  very  good  things  are  being  produced  in  yard  wide 
and  Kidderminster  squares.  For  some  time  past  we  have 
had  inquiry  for  smaller  patterns,  a  little  on  the  old  lines,  in 
two  and  three  points.  The  latest  production  will  be  somewhat 
of  a  novelty  in  effect ;  some  really  smart  things  have  been 
drawn  from  lace  work.  These  can  be  artistically  worked 
upon  for  carpets,  as,  although  the  lines  are  very  fine  and  only 
in  black  and  white  in  the  original  drawings,  they  can  be 
adapted  with  advantage  to  this  class  of  goods  over  a  self- 
colored  fabric.  It  is  expected  that  the  demand  for  Axminsters 
will  increase  and  sell  more  freely  as  the  season  advances. 

*'  The  1st  of  September  was  the  usual  date  for  the  makers 
of  machine-printed  linoleums  and  floor  cloths  to  get  the 
patterns  for  the  coming  year  landed  at  the  wholesale  houses. 
Last  year  and  the  year  before  it  was  a  race  who  should  be 
first  in  the  field  ;  not  so  this  season.  One  or  two  manufac- 
turers are  ready  with  the  full  set  of  patterns,  but  are  waiting 
to  see  if  the  new  order  of  things  in  connection  with  the  Scotch 
combination  have  any  surprises  to  offer.  It  is  now  a  question 
of  who  will  show  the  hand  first,  or  what  are  they  waiting  for?" 

DECORATIVE    DON'TS. 

Don't  make  a  narrow  doorway  narrower  by  a  heavy 
portiere.     A  small  house  is  made  stuffy  by  too  many  hangings. 

Don't  furnish  a  north  room  in  blue,  or  any  cold  color. 
Yellow  or  golden  brown  hangings  will  produce  the  effect  of 
perpetual  sunshine. 

Don't  buy  a  bright-colored  carpet  to  put  into  rooms  where 
the  furniture  is  not  to  be  correspondingly  toned  up.  A 
"cheerful"  assertive  carpet  will  often  make  everything  else 
in  a  room  look  faded,  and  itself  become  the  leading  object  in 
the  room  ;  whereas  a  carpet  should  always  be  a  background, 


USES    OF    DENIM. 

Blue  denim  now  holds  a  prominent  place  as  a  fabric  for 
wall  hangings  and  upholstery  purposes. 

For  wall  covering,  it  may  be  used  in  a  variety  of  ways  ; 
sometimes  it  forms  the  main  covering,  then  again  is  only  used 
for  a  frieze  or  dado. 

For  a  room  that  is  light  and  flooded  with  sunshine,  it  might 
be  used  for  the  entire  wall  covering,  making  the  frieze  of  the 
blue  and  white  Japanese  calico,  which  harmonizes  so  well  with 
it.  This  calico  is  three-eighths  of  a  yard  wide.  It  could  be 
used  the  whole  width,  if  the  walls  are  high  enough  to  admit  of 
so  deep  a  frieze.  A  picture  molding  of  gilt  should  be  fastened 
over  the  lower  edge. 

Where  the  Japanese  calico  is  not  to  be  had  or  not  desired, 
the  frieze  may  be  made  of  the  denim  turned  wrong  side  out. 
Cut  a  border,  and  applique  it  wrong  side  out,  finishing  the 
edges  with  a  couching  of  large  white  cord. 

A  very  pretty  contrast  was  a  room,  the  walls  of  which  were 
covered  with  the  straw-tinted  butchers'  paper,  finished  with  a 
frieze  and  dado  of  blue  denim,  a  narrow  gilt  molding  outlining 
the  edge.  Another  wall  had  a  frieze  of  this  kind  bordered 
with  a  narrow  band  of  maroon  plush. 

The  denim  is  also  used  for  upholstering  furniture,  being 
durable  and  of  a  color  to  harmonize  with  almost  anything — 
Upholstery  Review. 


NEW  FASHIONS  IN  WINDOW  DRAPERIES. 

The  strictly  proper  thing  for  a  window  drapery  is  the 
ruffled  bobbinet  curtain,  says  a  writer  in  a  New  York  fashion 
magazine.  They  are  not  only  the  most  graceful  and  artistic 
of  all  finishes  for  a  window,  but  they  are  practical  as  well,  for 
the  good  qualities  will  wash  "  like  cotton  cloth."  Never  buy 
the  cheap  bobbinets,  for  they  are  not  economical,  as  they  will 
not  launder  satisfactorily,  and  a  good  quality  can  be  bought, 
2}i  yards  long  and  50  inches  wide,  with  lace  insertion  and 
ruffle,  for  from  about  $2  up.  These  curtains,  being  ruffled, 
are  used  as  sill  curtains  ;  that  is,  they  are  allowed  to  fall  only 
6  inches  below  the  window-sill  when  draped,  and  not  to  the 
floor,  as  was  the  old-fashioned  way.  Two  yards  and  a  half  is 
the  common  length,  but  as  bobbinet  is  manufactured  260 
inches  wide,  they  can  be  obtained  in  any  width  and  length  to 
fit  any  window,  such  as  French,  landscape,  etc.  Bobbinet 
being  light,  airy  stuff,  the  fuller  curtains  are  made  the  better. 
The  flounce  is  much  wider,  too,  than  when  ruffled  curtains 
first  came  into  vogue,  and  much  more  effective. 

The  new  double  "Parisian"  rod  that  is  used  exclusively 
now,  has  revolutionized  the  style  of  draping  ;  in  place  of  the 
heavy  single  poles  of  the  past  we  now  have  two  dainty  brass 
rods,  and  on  each  rod  is  hung  half  a  pair  of  curtains. 

After  double  hemming  the  curtains  at  the  top,  slip  each  rod 
through  half  a  pair.  This  brings  one  half  pair  over  the  other, 
and  an  almost  endless  variety  of  draping  can  be  obtained  in 
this  manner.      When  curtains  were  hung  in   the  past   with 
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Geo.  H.  Hees,  Son  &  Co.,  Toronto 

HAVE    THE    PICK    OF   THE    MARKET. 


y     Toronto  Factories  276™286  Davenport  road 


\C  I  1\I  D  I     V  a"OW  °Ur  travellers  when   calling 
*^  1 1  ^1  L/L<  I  on  you  to  exhibit  our  New 

-  Samples  of 

LACE  CURTAINS  and  NETS, 
FURNITURE  COVERINGS, 
TAPESTRY  CURTAINS  and 
TAPESTRY  TABLE  COVERS, 
CHENILLE  CURTAINS  and 
'*  TABLE  COVERS 

UPHOLSTERY  and  DECORATIVE  FABRICS, 
SASH  CURTAINS  and 
UPHOLSTERY  SUPPLIES, 
LINEN  VELOUR  CURTAINS  and 
PIECE  GOODS. 


Many  of  the  above  goods  are  from  our  own 
looms. 


'  Office,    71  Bay  5t       q' 


See  Our 

New  Illustrated 

Catalogue. 


WINDOW  SHADES. 

SHADE  CLOTH,  37  in.  to  120  in.,  in  50  and  60- 
yard  pieces. 

MOUNTED  SHADES.  Plain,  Decorated,  Fringed, 
Laced  and  Lace  and  Insertion. 

WOOD  and  BRASS  CURTAIN  POLES  and 
TRIMMINGS. 

GRILL  WORK,  SWINGING  POLES,  and  every- 
thing pertaining  to  Window  Drapings. 

We  manufacture  everything  in  the  line  of  Window 
Shades,  and  sell  them  to  the  trade  at  a  price 
that  affords  the  retailer  a  large  profit. 


You  are  cordially  invited  to  visit  our  Sample  Rooms: 

GEO.  H.  HEES,  SON  &  CO.,        71  Bay  St.,  TORONTO. 
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CARPETS  AND  CURTAINS     Continued. 

drapery  pins,  they  were  always  sagging  and  getting  out  of 
shape,  whereas  now,  with  the  "Parisian"  double  rod,  they 
are  always  in  place,  and  there  being  no  pins,  are  easily  slipped 
off  and  shaken  free  of  dust,  which  will  appeal  to  all  good 
housekeepers,  and  the  rod  is  so  simple  that  a  child  can 
manipulate  it. 

I  was  calling  at  one  of  the  largest  importing  houses  in 
New  York  the  other  day,  and  such  a  display  of  these  dear, 
dainty,  soul-satisfying  things  as  I  saw  ;  surely  every  taste  can 
be  supplied  this  Fall,  for  the  variety  is  endless.  Among  some 
of  the  most  noticeable  are  the  beautiful  Renaissance  and 
Battenberg  laces,  wide  flounced  creations  in  a  multitude  of 
designs  which  does  one's  heart  good  to  look  upon.  Another 
style  that  is  very  effective  has  an  embroidered  centre  in 
Empire  designs,  in  the  dainty  wreath,  crown  and  fleur-de-lis, 
with  insertion  and  lace  to  match.  A  particularly  pretty 
curtain,  which  I  noticed  on  another  pole,  was  a  cross  stripe  ; 
alternating  stripes  of  point  d' esprit  and  fine  plain  net  with  lace 
insertion  and  wide  lace  ruffle. 

This  house  also  make  bed  sets  and  French  dresser  or 
bureau  covers  to  match  all  curtains,  and  show  some  charming 
novelties  in  this  line.  The  bed  sets  are  very  beautiful  and 
reasonable  withal.  They  are  made  to  fit  any  sized  bed,  and 
have  bobbinet  centres  with  lace  insertion  running  around  the 
top  edge,  and  a  wide  flounce  edged  with  insertion  and  lace 
which  falls  to  the  floor.  They  are  cut  up  at  the  lower  corners 
to  allow  for  the  brass  bedstead  posts,  and  the  lace  carried  up 
around  the  cut,  when  it  jabots  down  beautifully. 

I  saw  in  one  of  New  York's  swell  residences  the  other  day 
a  chamber  which  had  been  recently  done  with  this  new  style 
bobbinet,  in  the  Empire  wreath  design — curtains,  bed  set  and 
dresser  cover — and  it  was  the  handsomest  thing  it  has  been  my 
privilege  to  gaze  upon  for  many  days. 

Formerly,  people  thought  that  ruffled  curtains  were  used 
only  for  chamber  curtains,  but  now  fine  brussels  draperies  at 
$60  per  pair  are  made  with  ruffles  for  drawing-rooms,  etc. 
To  meet  this  demand  for  a  moderate-priced  curtain  for  parlor 
and  library  use,  there  have  been  brought  out  the  point  d' 
Paris  and  point  d'  Honiton  curtains,  which  are  heavily  corded 
in  rococo  and  Renaissance  designs.  For  those  who  desire 
something  more  elaborate,  still  at  a  moderate  expense,  the 
very  newest  thing  is  to  use  the  ruffled  curtains  next  to  the 
glass,  with  a  pair  of  savoy  or  straight- edged  ones  to  match, 
inside.     They  are  inexpensive. 

A  vast  collection  of  new  designs  has  recently  been  pro- 
duced for  inexpensive  cornices,  and,  while  they  are  not  as 
cheap  as  a  curtain-pole,  they  give  a  finish  to  a  window  which 
never  has  been  improved  upon.  These  cornices  are  made  in 
a  finish  of  any  character — gold,  enamel  or  plain  wood — and 
for  window  decorations  are  the  most  artistic  style. 

ORIGIN  OF  THE  EMPIRE  STYLE. 
As  is  well  known,  the  "Empire"  style  of  furnishing  was  in- 
troduced through  the  influence  of  Napoleon.  It  was  he  who 
encouraged  the  manufacture  of  tapestries  at  the  Gobelins,  after 
Marat  and  other  revolutionary  fanatics  had  attempted  to  close 
this  historic  factory.  Important  improvements  were  introduced 
into  the  manufacture,  and  the  painters  Vincent,  Vien,  Men- 
ageot,  Le  Barbier,  Lagrenee,  Doyen  Regnault,  Lemonnier 
and  David  presided  over  the  production  of  the  tapestries. 
The  painters  then  in  esteem  were  Gerard,  Girodet,  Isabey, 
Gros  and  Prudhon,  and  the  favorite  sculptors   were  Houdon, 


Chaudet,  Berruer,  Rolland,  Moitte,  Pajou,  Cartellier  and 
Girard. 

The  practical  school  of  dyeing,  created  at  the  Gobelins  in 
1804,  thanks  to  Chaptal  and  Berthollet,  educated  dyers  of 
the  first  order,  who,  at  Paris,  Lyons,  Mulhouse  and  Tours, 
founded  establishments  that  were  noted  for  the  solidity  and 
perfection  of  their  colors. 

In  1805  Count  Daru,  intendant-general  of  the  Emperor's 
house,  wrote  to  Guillaumot  that  Napoleon  wished  to  furnish 
his  palace  with  mangnificence.  "  The  perfection  to  which  the 
arts  have  been  brought  in  France  permits  of  introducing  into 
the  furniture  a  sumptuousness  that  no  sovereign  could  find  it 
possible  to  equal.  The  Gobelins  manufactory  which  you 
direct  ought  to  furnish  the  means  for  it.  The  paintings  which 
your  workmen  are  reproducing  with  inimitable  perfection  will 
henceforth  be  the  principal  ornament  of  imperial  houses." 

The  exposition  of  1806  proved  a  magnificent  success  for 
the  Gobelins  tapestries,  and  over  the  door  of  the  establishment 
there  was  a  question  of  placing  this  distich  : 

Ici  1'art  d'Archne,  rival  de  la  peinture, 
Reproduit  les  heros,  les  dieux  et  la  nature. 

The  manufactory  of  Beauvais,  which  was  more  specially 
devoted  to  tapestry  for  furniture,  and  which  was  closed  under 
the  Revolution  and  reopened  in  the  year  1808,  entered,  like 
the  Gobelins,  into  the  service  of  the  Emperor's  house. 

Private  industries  began  to  awaken  from  their  long  sleep, 
and  manufacturers,  stimulated  by  rewards,  set  their  wits  to 
work  to  extend  and  improve  their  productions.  Under  the  old 
regime  carpets  and  tapestries  were  objects  of  great  luxury.  It 
was  at  the  beginning  of  this  century  that  appeared  velvet 
and  short  nap  carpets  of  superior  quality,  as  well  as  com- 
mon carpets.  The  former  were  manufactured  at  Aubusson 
and  the  latter  at  Felletin.  What  are  now  called  axminsters 
were  beginning  to  come  into  extensive  use,  and  the  centres  of 
their  manufacture  were  at  Abbeville,  Amiens  and  Rouen. 
Sallandrouze,  aided  and  encouraged  by  his  friend  Chaptal, 
made  a  model  establishment  of  his  manufactory  at  Aubusson, 
and  his  carpets  and  tapestries  were  soon  distributed  throughout 
Europe.  The  Savonnerie  manufactured  carpets  and  screens 
and  tapestry  for  furniture,  and  carpets  for  imperial  palaces. 

The  order  and  security  to  which  everyone  was  aspiring 
having  restored  calmness  to  the  nation,  people  began 
to  live  so  much  the  better  in  proportion  as  they  had 
suffered  the  more.  Buildings  rose  from  their  ruins, 
mansions  were  restored,  and  needs  for  the  beautiful  and  the 
comfortable  were  manifested  on  all  sides.  This  was  soon 
followed  by  a  luxury  based  especially  upon  sensuality  and 
vanity.  Percier  and  Fontaine,  two  architects  of  renown, 
interpreted  with  rare  happiness  the  feeling  of  this  Republican 
society,  which,  in  its  new  life,  wished  nothing  that  recalled  the 
old  regime. 

Taking  as  an  inspiration  their  studies  at  the  Academies  of 
France  and  Rome  and  the  work  of  the  painter  David,  these 
architects  found  the  definite  formula  of  the  decorative  arts  of 
their  time.  They  designed  not  only  the  pieces  of  furniture 
essential  to  every  mansion,  but  also  goldsmiths'  work,  vases 
and  table  service  in  a  style  that  was  somewhat  severe,  but  with 
that  wealth  and  elegance  of  decoration  which  characterized  the 
finest  models  of  Greek  and  Roman  antiquity.  This  was  the 
true  "  Empire  "  style,  which  has  nearly  disappeared  in  our 
day.  Lignereux  and  the  Jacob  brothers  were  the  skillful 
artisans  who  put  into  execution  the  ideas  of  Percier  and 
Fontaine  with  respect  to  the  furniture  and  decoration  for  fine 
mansions,  and   Lepaute  and  Janvier,  clockmakers  without  a 
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A  WORD 


AKOUT    YOUR 


Carpets  <•»</  House 
Furnishings 


FOR 

SPRING 

1900 


We  have  the  nicest  lin 
ever  had,  and  you  will  say 
by  looking  through  our  line 
date  qualities  and  patterns  ; 


Our  Mr.  Burrows  has  just  re 
turned  from  New  York  and  Phila- 
delphia, where  he  has  been  on 
the  lookout  for  the  latest  designs 
and  colorings,   for  the  trade,  in 
Carpets,    Rugs,    Draperies,    etc. 
Having   made   a  selection  of 
designs,  we   will   have    pleasure 
in  displaying  them  befoieyou  for 
your   inspection.       Do    not    buy 
until  you  see  our  Spring  Samples. 
e  of  patterns  in  Carpets  we  have 
so  when  you  see  them.     Favor  us 
before  buying  for  Spring.     Up  to- 
right  prices. 


ROYAL  CARPET  CO. 
Guelph 


OUR 

SPECIAL 
LINE  : 


'THE  CANADIAN 

Ft  D  A  I\I r>"    Tne  best  wool  carpet  In  the  world 
Lft\/AIJLS  BEWARE  OF  IMITATION 


The  Empire 
Carpet  Co. 


St.  Catharines, 
Ont. 


Pioneers  of  Ingrain  Weaving 
in  Canada m 

We  make  only  one  line  of  Carpets — Ingrains. 

All  our  time,  energy,  experience,  and  capital  are  devoted  to 

producing  this  one  line  right- 
We  believe  in  doing  one  thing  at  a  time  and  doing  it  well. 
Our  samples  for  Spring  have  been  on  the  road  for  some  time. 
Orders  so  far  indicate  a  large  increase  in  our  trade  for  the 

coming  season. 
Values,  designs  and  colorings  are  right. 
Prompt  delivery  of  Spring  orders  is  assured  our  customers 

Wait  for  our  Travellers,  they  are 
coming  your  way  soon. 


THE 


EMPIRE  CARPET  CO. 


The  Guelph  Carpet  Mills  Co. 


LIMITED 


FINE 


BRUSSELS,  WILTONS 
AND  INGRAINS... 

which  appeal  to  the  most  discriminating  buyers.  Brussels  and 
Wiltons,  3,  4  and  5  frame,  borders  and  stairs  to  match.  Ingrains, 
2  and  3  ply,  all  standard  grades.  Art  squares,  3  and  4  yards 
wide,  any  length. 


OUR   SAMPLES   ARE   READY. 
OUR  SALESMEN   ARE   OUT. 


WAIT  FOR  THEH. 


The  Guelph  Carpet  Mills  Co.,  Limited 

GUELPH,  ONT. 


40 


THE  -:    DRY  -:-  GOODS  -:-  REVIEW 


CARPETS  AND  CURTAINS     Continued. 

peer,  furnished  the  marble,  porphyry,  antique  bronze,  or 
ormolu  clocks.  At  this  period,  the  paperhangings  and 
draperies  and  all  decorative  industries  combined  in  forming  a 
complete  and  harmonious  whole. — Upholstery  Review. 

THE  EVOLUTION   OF   THE  RUG. 

Nearly  every  mannfacturer  of  wilton  and  brussels  carpets 
in  the  country  is  engaged,  says  The  American  Carpet  Journal, 
in  producing  rugs  of  various  sizes,  from  the  common  door  mat 
up  to  dimensions  required  for  the  centres  of  large  rooms.  In 
most  cases  they  are  made  in  breadths  three  quarters  of  a  yard 
wide,  which  are  skilfully  sewn  together ;  in  some  instances, 
breadths  of  one  yard  and  a-half  wide  are  used.  Some  of  the 
finest  designs  and  colorings  ever  produced  in  that  quality  of 
goods  are  now  being  brought  out.  It  seems  to  be  the  purpose 
of  the  manufacturers  of  these  goods  to  produce  designs  and 
colorings  that  will  far  surpass  all  previous  efforts.  The  rugs' 
were  first  made  in  the  wilton  fabric,  but  afterwards  they  were 
brought  out  in  the  quality  known  as  "  body  brussels."  These 
were  made  in  the  same  patterns  and  colors  as  were  the 
wiltons,  and  have  proved  a  great  success.  Doubtless,  later 
on,  these  goods  will  be  made  in  one  entire  piece,  and  will  then 
compete  with  any  rug  of  a  similar  character  now  known  in  the 
market,  especially  those  made  in  the  wilton  fabric. 

Just  what  quality  of  carpets  these  goods  will  be  apt  to 
crowd  out  of  use  it  is  difficult  to  determine  at  the  present 
writing.  As  far  as  we  can  estimate,  there  seem  to  be  about 
as  many  looms  employed  in  weaving  the  ordinary  wilton  and 
brussels  carpets  that  are  made  and  fitted  to  the  entire  room  as 
ever  before. 

A  large  class  of  consumers  of  carpets  have  not  yet  fallen 


into  the  rug  procession,  still  adhering  to  the  comfortable  old 
custom  of  covering  their  rooms  entire.  These  will  keep  up 
the  demand  for  the  regular  goods  for  some  time  yet.  But 
then,  rugs  will  be  rugs,  and  the  manufacturers  of  all  grades 
of  carpets  are  prepared  to  furnish  them  from  the  common 
ingrain   "  art  square  "   up  to  the  highest  known  to  the  trade. 


Mr.  C.  W.  Hendershot,  of  Kingsville,  Ont..  who  has  had 
two  stores  in  that  town,  one  carrying  dry  goods,  etc.,  the 
other,  men's  furnishings,  boots  and  shoes,  etc.,  has  sold  the 
clothing  business  to  his  brother,  Mr.  P.  D.  Hendershot,  who 
has  been  managing  it  for  him  for  two  years.  Mr.  C.  W. 
Hendershot  continues  in  diy  goods  as  before. 

The  shareholders  of  The  Merchants  Cotton  Company  met 
on  Monday,  October  16,  at  the  company's  city  offices  on  St. 
Sacrament  street,  Montreal,  Mr.  A.  A.  Ayer,  the  president, 
occupying  the  chair.  Some  of  those  present  were  :  Messrs. 
R.  B.  Angus,  Jas.  Crathern,  J.  P.  Cleghorn,  J.  Hodgson, 
Jesse  Joseph,  J.  Crawford,  W.  Kingman  and  J.  McKergow. 
The  shareholders  authorized  the  directors  to  increase  the 
capital  stock  of  the  company  from  $\, 000,000  to  52,000,000. 
The  company's  new  extension  is  already  well  under  way.  This 
extension  is  to  hold  spinning  machinery  for  giving  knitting  mills 
cotton  yarn.  New  looms  are  being  placed  in  the  basement, 
and  it  is  expected  that  the  new  Colonial  Print  Works  will  keep 
the  looms  supplied  with  grey  cloth.  A  new  mill  will  be  built 
immediately  upon  land  near  the  present  structure,  the  length 
to  be  250  feet,  and  the  width  no  feet,  while  it  will  be  four 
storeys  in  height.  This  mill  will  be  chiefly  devoted  to  the 
manufacture  of  hosiery  yarns,  and  $250, 000  of  capital  will  be 
called  in  for  this  purpose. 


Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 


27  Front  Street  West,  TORONTO. 


Braided  Wire  Hair  Rolls 


4.  6,  8  inch 

12  inch 

1 5  and  18  inch 


Back  Puffs 
Side  Rolls 
Pompadour 


These  weigh  less  than  half  an  ounce. 

They  permit  of  perfect  ventilation. 

They  match  any  shade  of  hair. 

They  do  not  prevent  the  use  of  hair  pins. 

They  cannot  heat  the  head. 

They  cannot  be  detected. 

They  make  meagre  locks  seem  abundant. 

They  have  everything  to  recommend  them. 

Nothing  to  condemn. 


SOLE   MANUFACTURERS   IN  CANADA 

BRUSH  &  CO 

TORONTO. 
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% 


W.  TAYLOR  BAILEY 


K 


MILL     AGENT 


Upholstery  and  Drapery  fabrics. 

KT  iiiiiiiniiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiii iiiiiiiiiiiiii  Cf 


Upholstering  Goods 
Drapery  Fabrics 
Lace  Curtains 
Frilled  Muslin  Curtains 
Printed  Lappets 


Window  Shades. .. 

Our  latest  addition  will  be  .1  full  stock  on  hand  oi 
STANDARD  HAND-MADE  OPAQUE  SHADE  CLOI  II, 

in  50-yard  lengths — leading  Colors  and  widths  Also  plain, 
dado,  laced  and  fringed  Window  Shades,  mounted  on 
Hartshorn  Spring  Rollers. 

The  New  Factory  for  the  GRANBY  WINDOW  SHADE 
CO.  was  completed  at  Granby,  P.Q.,  on  May  1st.  We  have 
adopted  the  latest  American  improvements,  and  we  are  now 
making  Shade  Cloth  equal  to  the  best  on  the  market. 


1 


•  27-29  Victoria  Square,  MONTREAL.  f 


BEST 


MATERIAL 

WORKMANSHIP 

RESULTS 

are    combined   in 


Perfection  Brand  Comforters 
Cushions  and  Tea  Cosies 


We  have  been  making  this  class  of  goods  for  20  years  and  have  a 

reputation  to  uphold. 
Our   Down-filled   QuiltS  are  handsome,  well  filled,  and  odorless. 
Our  Cotton-filled    Quilts   are  just   what    the   brand  suggests — 
Perfection. 
See   the   gOOdS   and  Our  Wool-filled   QuiltS  are  cheap  and  comfortable. 

be  Convinced  ^e  nave  CUSHIONS  in  endless  variety  for  the  Lawn,  Boat,  and 

Drawing-Room. 

Travellers  now  on  the  road.    Should  ihey  fail  to  call,  write  for  samples.    It  is  worth  the  trouble. 


CANADA  FIBRE  COMPANY,  Limited 

Manufacturers  of  "Perfection  Brand"  Down,  Cotton  il/lOIMTDFAl 


and  Wool  Comforters,  Cushions,  Tea  Cosies,  etc. 
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AN  INTERNATIONAL  TRADE  CONGRESS. 

CANADIAN    DELEGATES    AT    PHILADELPHIA — A    VIGOROUS    SPEECH    P>Y    MR.    JAMES    D.     ALLAN — RECIPROCITY    IN 
COASTING     TRADE     AND     NATURAL     PRODUCTS     ENDORSED. 


Reported  for  The  Diu  GOODS  Review. 

THE  International  Commercial  Congress,  which  met  at 
Philadelphia  last  month,  opening  on  the  10th,  was  a 
very  important  affair.  It  was  summoned  to  discuss  matters 
affecting  the  world's  trade  :  practical  subjects  that  interest  all 
the  principal  civilized  nations,  and  none  of  them  more  than 
Canada.  What  subjects,  for  example,  have  a  more  direct 
concern  for  Canada  than  these  :  Reciprocity  and  Expoit 
Trade,  International  Arbitration  from  a  Commercial  Stand- 
point, Railways  and  Exports,  International  Canals,  Future  of 
the  British  West  Indies,  United  States  Trade  with  Australia, 
etc.?  Representatives  from  all  countries  were  there.  Austral- 
asia was  represented  by  three  of  the  agents-general  from 
London  :  Hon.  W.  P.  Reeves,  of  New  Zealand  ;  Sir  Andrew 
Clarke,  of  Victoria  ;  Sir  Horace  Tozer,  of  Queensland,  and 
other  prominent  gentlemen,  20  in  all. 

Although  Canada  was  not  officially  mentioned  in  the  pro- 
gramme, the  Dominion  was  not  unrepresented  by  able  men. 
Among  the  Canadian  delegates  sent  by  boards  of  trade  were  : 
George  Mitchell,  E.  de  Wolfe  and  M.  Dwyer,  Halifax  ;  James 
Paton,  R.  B.  Norton,  Charlottetown ;  A.  Desjardins,  Joseph 
Haynes,  C.  F.  Smith,  J.  K.  Ward,  John  Macfarlane  and  Henry 
Miles,  Montreal  ;  James  D.  Allan,  W.  F.  Cockshutt,  S.  F.  Wil- 
son, Edgar  A.Wills  and  Geo.  Anderson,  Toronto  ;  G.  D.  Brym- 
ner,  Vancouver  ;  J.  F.  Hume,  Victoria  ;  D.  W.  Bole,  Winnipeg  ; 
Hon.  R.  R.  Dobell,  J.  F.  Langlois,  M.  Joseph  and  B.  Rattray, 
Quebec;  J.  H.  Preston,  Brantford  ;  John  McLaren,  J.  M.  Gill 
and  R.  A.  McLelland,  Brockville  ;  E.  J.  B.  Pense,  Francis 
King,  John  Gaskin  and  Allan  Chadwick,  Kingston  ;  John 
Pringle  and  J.  A.  Relies,  London  ;  J.  E.  Hening,  Napanee ; 
W.  J.  Ferguson,  Wm.  Preston,  E.  K.  Barnsdale,  W.  S. 
Thornton  and  Geo.  McLagan,  Stratford,  and  others.  Hon. 
R.  R.  Dobell  was  present  not  as  a  member  of  the  Dominion 
Government,  but  simply  as  a  delegate  from  the  Quebec  Board 
of  Trade.  While  the  aim  of  the  Congress  was  was  to  discuss 
the  prospective  growth  of  trade  between  the  United  States  and 
such  countries  as  Australia,  South  America,  China,  the  West 
Indies,  etc.,  the  obvious  wisdom  of  cultivating  closer  commer- 
cial relations  with  Canada  was  not  considered.  And  this 
somewhat  extraordinary  omission,  seeing  that  statistics  laid 
before  the  Congress  showed  Canada  to  be  the  third  best  cus- 
tomer of  the  United  States,  was  remarked  upon  by  one  of  the 
delegates  from  another  country.  As  no  place  in  the  pro- 
gramme was  assigned  to  them,  the  Canadian  delegates  held  a 
short  informal  meeting  of  their  own,  and  passed  a  resolution 
favoring  the  revival  of  the  Dominion  Board  of  Trade,  in  order 
that  some  body  might  be  in  existence  in  Canada  to  take 
advantage  of  such  opportunities  as  this  to  increase  Canada's 
trade  and  emphasize  her  commercial  position. 

The  commercial  Museum  in  connection  with  the  Congress 
and  Exhibition  was  a  great  building  of  five  storeys  filled  with 
exhibits  and  arranged  so  as  to  give  the  commercial  men  present 
information  as  to  the  chief  products  for  international  exchange. 
The  members  of  this  exchange  or  mart  pay  an  annual  fee 
which  entitles  them  to  all  the  reports  issued  in  connection  with 
it.  It  enables  them,  as  a  combination  of  individuals,  to  get 
infoimation  regarding  openings  for  foreign  trade,  etc.,  which, 


as  single  individuals,  would  cost  them  too  much.  Prof.  Wilson, 
formerly  of  Yale,  the  director,  is  a  man  of  many  energies  and 
accomplishments.  The  Canadian  delegates,  notwithstanding 
that  the  Dominion  had  no  distinct  place  in  the  Congress,  did 
well.  They  were  able  to  show,  mainly  through  the  speeches 
made  by  two  of  their  number,  that  Canada  has  a  place  in 
international  commerce,  and  is  a  country  of  many  resources 
and  excellent  prospects. 

MR.  JAMES  D.  ALLAN  ON  INTERNATIONAL  TRADE. 
It  happened  that  on  Saturday,  October  14,  the  subject  of 
transportation  as  it  influences  trade,  espe daily  between  two 
contiguous  countries  like  Canada  and  the  United  States,  was 
discussed,  and,  on  Monday,  October  16,  some  further  debate 
took  place  upon  it.  Director  Wilson,  therefore,  called  upon  a 
Canadian  delegate,  Mr.  James  D.  Allan,  Toronto,  to  make 
some  remarks,  and  the  vigorous  and  earnest  eloquence  of  that 
gentleman's  speech  as  it  is  found  in  the  official  record— a  copy 
of  which  was  sent  to  The  Dry  Goods  Review — must  have 
greatly  impressed  the  listeners,  for  it  brought  forward  promin- 
ently the  direct  interest  the  Western  States  have  in  our  water 
routes,  and  also  most  happily  alluded  to  some  of  Canada's 
rich  re:-ources. 

Mr.  Allan  began  by  a  reference  to  the  lake  and  river  route 
for  freight.  "These  waterways,"  he  said,  "are  largely — 
almost  entirely,  I  may  say  —  within  Canadian  territory. 
Obstructions  do  exist,  but  these  have  been  overcome  by  the 
enormous  expenditure  of  money  by  the  Canadian  Government 
*  *  *  and,  if  you  will  trace  these  waterways  through  the 
interior  of  the  country,  you  will  see  that  the  western  part  of  the 
United  States  is  just  as  much  interested  as  Canada  can  be  in 
the  perfecting  of  the  system  of  cheap  communication.  *  *  * 
We  in  Canada  have  adopted  a  very  liberal  principle,  partly  of 
our  own  free  will  and  partly  as  a  result  of  the  treaty  meeting 
in  1871  with  the  LTnited  States  Government,  by  which  we  have 
given  the  free  use  of  our  canals  to  the  Americans."  The 
speaker  then  proceeded  to  point  out  the  significance  of  the 
Parry  Sound  Railway,  and  its  effect  upon  the  carriage  of 
western  grain  to  the  seaboard  ;  the  enormous  development  of 
lake  tonnage,  exceeding  the  wildest  dreams  of  men  who  con- 
sidered the  subject  years  ago  ;  the  opening  up  of  the  western 
agricultuial  lands,  and  especially  the  vast  Canadian  wheat 
lands  containing  1,600,000  square  miles  of  magnificent  agri- 
cultural soil  ;  and  showed  that  the  products  of  the  region 
must  get  to  the  seaboard,  and  that  it  behooved  them, as  shrewd 
commercial  men,  to  look  to  the  future,  for  the  resultant  trade 
was  the  heritage  of  both  countries,  for  the  people  of  Canada 
were  their  brothers  and  cousins,  part  of  the  same  stock.  (Loud 
applause.)  Turning  again  to  the  question  of  international 
traffic,  Mr.  Allan,  with  much  courtesy,  but  with  admirable 
point  and  force,  alluded  to  the  one  sided  coasting  laws  of  the 
United  States  and  to  their  refusal  of  the  use  of  the  New  York 
canals  to  Canadian  vessels.  His  concluding  words  have  the 
right  ring,  and  are  quoted  entire  : 

You  all  ask  what  we  are  doing.  We  are  only  asking  to  take  a  part 
in  liberality  with  you  in  trade  matters,  and  in  that  matter  we  appeal  to 
your  good  sense.  Our  mineral  discoveries  and  developments  up  there 
read  almost  like  a  fairy  tale.  We  have  the  greatest  nickel  deposits  in  the 
world.     According  to  Congressional  reports    furnished   your  American 
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Congress,  «■<■  have  one  district,  lying   aoo  miles  aorlh  of  Tornnto,  300 
miles  long  and  75   mill  consisting  of  650,000,00010ns  of  nickle. 

What  possibilities  there  are  in  tins  foi   tnanufs  nited  States 

and  Kurope  it  is  not  necessary  for  me  to   state.     You  Ite  1 1  it- 

vast  possibilities  of  this.  You  are  all  business  men  We  havi 
rich  discoveries  in  copper,  and.  with  the  rise  in  the  price  of  copper  during 
iin  last  year,  it  seems  to  us  a  very  opportune  nun-  in  have  m  u 
discovery.  We  have  opened  up  corundum  mines,  which  are  very  won- 
derful, We  invite  you  to  come  in  and  develop  them,  We  have  no 
alien  labor  law  in  force  ;  we  are  willing  to  make  all  these  things  as  free  as 
possible.  We  ask  the  attention  of  the  world  to  us  as  a  country  to  be 
developed,  and  we  do  not  fear.  You  will  find  in  us  child  en  of  the  same 
parent  stock  which  wrested  from  King  John  the  rights  of  Magna  Charts 
and  made  the  Anglo-Saxon  race  throughout  the  world  synonymous  with 
justice  and  fair  play  and  of  benefit  to  civilisation  generally. 

Mr.  Allan  then  moved,  seconded  by  Mr.  Bole,  of  Winnipeg. 
a  resolution  of  reciprocity  on  equal  terms  to  both  countries  in 
respect  of  navigation  in  the  inland  waters  and  canal  systems. 
The  resolution  was  unanimously  canied  by  a  standing  vote. 

MR.  COCKSHUTT'S  RESOLUTION. 

Another  important  motion  was  presented  in  a  resolution  by 
Mr.  W.  Foster  Cockshutt,  Toronto,  in  a  resolution  which 
embodied  this  sentiment  :  "  That  the  world's  commerce  would 
be  benefited  by  the  United  States  extending  to  other  countries 
the  same  freedom  of  trade  as  those  countries  extend  to  the 
United  States."  Mr.  Cockshutt  said  it  was  simply  reciprocity, 
and  that  if  their  American  friends  could  pass  the  resolution  the 
work  will  not  be  put  back.  The  motion  was  endorsed  and 
passed  by  the  commercial  delegates  present.  Mr.  Mitchell,  of 
Halifax,  presented  another  motion  that  a  joint  commission  be 
appointed  to  arrange  free  trade  in  natural  products  between 
Canada  and  the  United  States.  This,  too,  passed.  Later  on, 
Mr.  Reeves,  representing  New  Zealand,  delivered  a  clever 
and  eloquent  address,  in  which  he  put  some  kindly,  but 
pointed,  criticism  of  the  policy  of  the  United  States  towards 
other  countries.  "  We  are  always  glad  to  see  you,"  he  said, 
"  but  if  you  pursue  the  policy  of  doing  the  selling  without 
doing  any  buying,  you  will  find  that  the  countries  on  the 
other  side  of  the  ocean  can  play  the  same  game."  (Hear, 
hear.)  "  So  far  this  great  republic  has  not  thought  it  worth 
while  to  make  any  special  exertion  to  get  our  trade,  but  there 
is  another  country  on  the  north  of  you  that  has  had  the  far- 
sightedness to  look  a  little  in  our  direction — (hear,  hear) — 
and  I  take  the  opportunity  to  welcome,  on  the  part  of  New 
Zealand,  that  great  country  (Canada)  on  the  north  that  is 
endeavoring  to  meet  us  half  way." 

The  Congress  was,  therefore,  not  without  its  practical 
results  and  good  intluences. 


Geo.  R.  Joseph,  who  is  visiting  Nova  Scotia  in  the  interests 
of  The  Cloak  Co.,  Toronto,  reports  that  business  with  the  fitm 
was  never  better,  and  that  trade  in  the  Maritime  Provinces 
has  improved  to  a  very  large  extent  in  every  line. 

During  the  month  of  October,  about  20  employes  of  the 
cotton  mill  in  Kingston  have  been  working  in  Montreal  in 
The  Dominion  Cotton  Company's  mills.  The  employes  are 
all  weavers,  who  would  have  been  out  of  work  probably  for 
the  whole  month,  or,  at  anyrate,  would  have  had  to  look 
around  for  a  situation  had  they  not  been  sent  to  the  Montreal 
mills.  New  machines  were  being  put  in  at  Kingston,  and  the 
weaving- room's  had  to  close  down.  Wishing  to  retain  their 
old  employes,  the  company  generously  paid  their  way  to 
Montreal,  and  furnished  them  with  work  for  a  couple  of  weeks, 
until  it  was  time  to  resume  operations  at  their  old  location. 
This  action  on  the  part  of  The  Dominion  Cotton  Company 
would  certainly  prove  beneficial  to  the  interests  of  both 
employers  and  employed. 


IT  WAS  the  ALASKA 

that  took  the  order  for  one  thousand  Down  Quilts  from  a 
Toronto  Dry  Goods  House  against  the  closest  competition. 

IT  WAS  the  ALASKA 

that  introduced  and  advertised  the  "  Puritas  "  Wadded  Com- 
forter, which  is  now  a  household  word  throughout  Canada. 

IT  WAS  the  ALASKA 

that  took  up  the  campaign  against  "shoddy  "  filled  comforters 
as  being  unfit  for  use. 

IT  WAS  the  ALASKA 

that  furnished  the  Mattresses,  Pillows  and  Down  Cushions  for 
the  new  R.  &  O.  Steamer  "Toronto,"  the  Chateau  Frontenac, 
the  Place  Viger  Hotel,  the  Banff  Hotel,  the  Royal  Victoria 
Hospital,  and  numerous  other  institutions. 

IT  IS  the  ALASKA 

that  leads  the  trade  in  Comforters  and  Cushions,  and  the  list 
of  their  customers  comprises  the  complete  list  of  up  to  date  Dry 
Goods  men  in  Canada. 

IT  SHOULD  BE  the  ALASKA 

you  see  or  write  to,  and  if  vou  decide  to  have  Down  Cushions 
and  Down  Quilts  that  sell  themselves, 

IT  WILL  BE  the  ALASKA 

that  books  your  order  and  ships  the  goods  promptly  on  time. 
Call,  address,  or  telephone 

THE  ALASKA 
FEATHER  &  DOWN  CO., 


290  Guy  St., 


MONTREAL 


LIMITED, 
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Montreal  mall  Paper  factory 


The 


W/ €\\T     if"'  C     Dofl£*  ^  great  many  people  are  ignorant  of   the  way  in  which  wall  paper  is  made.     Few  really 

TT   *-*-J      I  I-    £3     1_^V/£1V'»  imagine  what  great  care  is  put  into  designing  and  printing  a  first-class  article  of  paper.     We 

put  into  the  manufacture  of  our  wall  papers  all  the  high  qualities  which  insure  their  being  popular  with  the  discriminating  public.     The 

dealer  is  never  at  a  disadvantage  when  he  carries  our  stock  of  papers.     We  give  you  satisfactory  designs,  beautiful  shadings  and  perfect 

qualities.     You  are  sure  to  be  pleased  in  handling  such  papers  as  ours. 


Printing  the  Figure. 


The  secret  of  successful  wall  paper  manufacturing  is  more  than  the  designing  of  attractive 
figures.  A  great  necessity  is  to  put  such  care  into  the  manufacture  and  watch  the  points 
so  closely  that  you  can  have  a  high  quality  paper  to  sell  to  your  customers  at  a  low  price.  The  business  manager  of  our  establishment  has 
so  carefully  attended  to  that,  that  we  are  able  to  manufacture  at  low  cost  these  high  quality  papers,  an  advantage  to  you  and  to  your  customers. 


COLIN  McARTHUR  &  CO. 


OFFICE  :  13  VOLTIGEUR  ST., 


-MONTREAL. 
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DRY  GOODS  and  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 
Cottons,         and         Velveteens, 
Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,    FINISHED    AND    PUT    UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

And  Garment  Work  of  all  kinds. 

BRITISH    AMERICAN    DYEING    CO. 

Technical,  Chemical    Dyers   and    Finishers 
JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McQill  St,  Montreal.  123  Bank  St.,  Ottawa. 


287  YoDge  St.,  Toronto. 


47  John  St.,   Quebec. 


He  Handles  a  Good  Line 
Who  Handles 

Crompton  Corsets 

Inferior  stays  are  "fated  for  destitution,' 
and  the  worst  of  it  is  they  not  only  de- 
stroy themselves,  but  they  destroy  the 
figures  of  their  wearers.  Discriminating 
purchasers  have  confidence  in  Cromp* 
ton  Corsets  which  are  ready  sellers. 
No  corsets  upon  the  market  bear  such  dis- 
tinguishing features  of  merit  as  : 

The  Victoria, 
Contour,  Queen  Moo, 
Magnetic  and  Yatisi  Corsets, 

and  the  celebrated 
Hygeian  Waists, 

Manufactured  by 

The  Crompton  Corset  Co, 

Limited 

Toronto.  Ont. 


ALL    FOR    HOLIDAY 
TRADE. 


*■ 


Fancy  Goods 


Toys 


Chinaware 


The  H.  A.  Nelson  &  Sobs  Co, 

Limited. 

59-63  St.  Peter  St.,  MONTREAL,  QUE. 


OTHER   SAMPLE    ROOMS: 

56-58  Front  St.  West,       72  St.  Joseph  St.       Grand  Union  Hotel, 
TORONTO,  ONT.  QUEBEC,  QUE.  OTTAWA.  ONT. 

Write  for  Catalogue. 
SMALLWARES  OF  ALL  KINDS  ALWAYS  IN  STOCK. 


r 


JAMES  JOHNSTON  &  CO 


Importers 


MONTREAL. 


We    are    to    the    front,  as    usual,    in    all 

DEPARTMENTS. 

\\\'V\'V\\V\AVVVV\VVVV\'V'VVIVV\'V'V'V'VW^A\\\\\\\\V 

Specially   so   in   all    the    latest    designs    in    Black    and    Colored 
DRESS    GOODS,  Silks,  Ribbons  and  Trimmings,  Hosiery  and  Gloves, 
Small  wares   and   Notions,  Laces,  White  Goods,  etc.,  and  a  full   line  of 
Staples.      Our  Handkerchief  Department   is   better  than  ever.      It  will 
pay  you  to  see  our  line  before  buying. 

Our  stock  is  at  the  present,  as  in   the   past,  the   best  assorted  Dry 
Goods  Stock  in  the  Dominion. 


Letter  Orders  have  prompt  and 
careful  attention. 


James  Johnston  &  Co. 
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NEW  FEATURES  IN  WHOLESALE 
TRADE. 


BROPHY,  CAINS  &  CO. 

CRYSTAL  and  steel  buttons  will  be  used  a  good  deal  for 
dress  waists,  especially  silk  waists  and  confections  of 
mousseline,  etc.  Brophy,  Cains  &  Co.  have  some  very  neat 
designs  in  the  proper  sizes  for  this  purpose. 

There  is  every  indication  that  this  season  will  be  an 
extremely  active  one  in  the  handkerchief  trade.  In  addition 
to  the  large  stock  usually  carried  by  them,  Brophy,  Cains  & 
Co.  are  showing  some  special  novelties  for  the  holiday  trade. 
Their  lines  will  be  delivered  about  December  i. 

Jet  trimmings  will  be  used  in  a  multitude  of  styles.  All- 
overs  of  jet  on  black  net,  jet  passementeries,  jet  embroideries 
on  black  velvet  for  collars,  yokes  and  bodices,  jet  bands, 
revers  and  garnitures  |for  skirt  and  waist  will  be  worn 
extensively.  Some  of  the  prettiest  styles  offering  can  be  had 
from  Brophy,  Cains  &  Co. 

Black  and  white  gimps  are  considered  very  good,  as  black 
and  white  creations  are  to  be  a  dominant  feature  of  the  Fall 
and  Winter  styles.  A  few  numbers  in  neat  designs  are  shown 
by  Brophy,  Cains  &  Co. ;    they  are  very  effective. 

McINTYRE,  SON  &  CO. 

Mclntyre,  Son  &  Co.  call  the  attention  of  the  trade  to  their 
well-assorted  stock  of  imported  goods.  Travelers  are  con- 
stantly on  the  road.  About  the  middle  of  November  new 
Spring  samples  will  be  ready,  and  your  inspection  is  invited. 

The  kid  glove  department  of  Mclntyre,  Son  &  Co.  carry 
in  Montreal  a  large  and  varied  assortment  of  the  newest  styles. 
Import  orders  and  advance  orders  are  solicited.  All  Rouillon 
gloves  and  Trefousse  gloves  are  warranted. 

Mclntyre,  Son  &  Co.  have  put  into  stock  in  their  linen 
department  a  range  of  bleached  damask  cloths,  with  napkins 
to  match,  hemmed  and  ready  for  use,  in  all  sizes  and  qualities. 
An  assortment  of  these  lines  will  help  a  retail  linen  department 
in  the  approaching  holiday  season. 

Mclntyre,  Son  &  Co.  are  having  great  success  with  the 
yarns  manufactured  by  Feilding  &  Johnston,  Leicester.  The 
quality  is  as  good  as  the  best,  and  the  prices  lower  than  other 
imported  yarns  of  the  same  quality. 

S.  GREENSHIELDS,  SON  &  CO. 

S.  Greenshields,  Son  &  Co.  are  showing  extra  value  in 
silks,  both  stripes  and  plain,  for  blouses.  These  goods  were 
bought  previous  to  the  recent  advance  in  silks,  and  will  be  in 
stock  ready  for  delivery  the  first  week  in  December.  They 
are  very  suitable  for  the  Christmas  trade. 

They  have  also  phced  in  stock  a  large  shipment  of  black 
crepons  in  various  qualities  and  designs.  They  expect  large 
deliveries  in  Priestly's  latest  styles  in  fancy  blacks,  crepons, 
silk  and  wool,  and  wool  and  mohair  effects,  all  suitable  for 
Christmas  trade. 

In  serges,  coatings,  cashmere,  etc.,  their  stock  is  now  fully 
assorted  in  all  the  leading  shades  for  evening  wear. 

Attention  is  called  to  the  exceedingly  fine  line  of  fancy 
goods  which  S.  Greenshields,  Son  &  Co.  are  showing  for  the 
Christmas  trade.  The  stock  is  a  more  than  ordinarily  large 
one,   and  comprises  many  novelties  not  hitherto  included  in 


this  department.  Among  the  numerous  articles  of  interest  are 
a  splendid  range  of  atomizers,  as  well  as  a  large  assortment  of 
perfumes,  face  powders,  etc.  Fine  pocketbooks,  purses,  fancy 
dressing  cases  and  toilet  sets  are  made  quite  a  specialty.  They 
would  like  the  trade  to  note  particularly  their  novelties  in  the 
way  of  jewelery.  There  is  a  new  hair  brooch,  for  evening 
wear  and  for  the  opera,  which  is  expected  to  take  very  widely. 

HUTCHISON,  NISBET  &  AULD. 
Hutchison,  Nisbet  &  Auld  report  a  very  brisk  demand  for 
their  blanket  cloakings  and  serges,  both  in  plain  and  checked 
cloths.  With  the  advent  of  cold  weather  the  warm  and  light 
weight  material  commends  itself  to  the  trade  as  a  most  service- 
able and  medium-priced  cloth  for  ladies'  evening  wraps, 
circulars,  etc.,  and  children's  coats.  These  goods  are  made 
in  56  in.  and  64-in.  in  a  number  of  fashionable  and  pretty 
shades. 

JOHN  MACDONALD  &  CO. 

John  Macdonald  &  Co.'s  entire  stock  of  carpets,  curtains, 
etc.,  for  Fall  sorting  is  now  complete,  and  consists  of  repeats 
of  the  best  selling  patterns  in  various  wools,  tapestry,  brussels 
and  velvet  ;  also  eight-quarter  and  sixteen-quarter  linoleums, 
which  have  advanced  in  price,  but  which  the  firm  are  still 
selling  at  old  prices. 

The  men's  furnishing  department  is  clearing  a  line  of 
fleece-lined  underwear  and  some  stock  lots  of  handkerchiefs. 

John  Macdonald  &  Co.  have  been  appointed  sole  wholesale 
agents  in  Canada  for  the  Chester  brace.  This  is  an  article  in 
the  suspender  trade  which  is  much  sought  after  in  the  United 
States,  and  should  meet  with  a  large  demand  in  Canada.  It 
is  a  non-elastic  web,  with  the  elastic  at  the  ends,  back  and 
front.  The  wholesale  prices  for  the  two  lines  of  the  Chester 
brace  are  $2.25  and  $4.25  per  dozen. 

In  woollens,  several  special  lines  are  worthy  of  note  at 
present,  namely  :  A  40-in.  blue  Mackinaw  cloth,  a  50-in.  curl 
mantling,  54  in.  colored  friezes,  28  in.  fancy  worsted  trouser- 
ings, low-priced  27-in.  Canadian  tweeds,  and  some  27-in. 
plain  and  fancy  friezes. 


DRESS  GOODS. 


The  latest  reports  from  the  Old  Country  point  to  a  very 
heavy  Spring  trade  in  all  lines  of  dress  goods.  The  samples 
shown  are  mostly  in  plain  cloths,  and  the  colors  will  run  in  the 
same  direction,  slates  and  drabs  being  the  prevailing  shades. 
Venetian  cloths  form  an  important  part,  and  are  in  good 
demand.  There  is  still  as  n.uch  demand  as  ever  for  black 
crepons  of  various  designs  ;  and  a  big  Spring  is  expected  in 
serges.  In  this  line  English  goods  are  to  the  fore,  rather  than 
French.     English  made  silks  for  blouses  are  all  the  rage. 

The  feeling  for  homespuns  for  skirts  is  very  strong,  and  a 
great  variety  of  patterns  and  colors  is  being  presented.  Large 
checks  and  small  checks  in  nearly  every  color  are  so  varied  as 
to  please  vastly  different  tastes.  These  goods  are,  of  course, 
not  specially  for  ladies  bordering  on  90  ;  but  will  follow  the 
line  of  goods  which  young  ladies  have  been  wearing,  i.e., 
camel's  hair  effect. 


Mr.  A.  W.  Cressman,  during  the  past  year,  removed  from 
Norwich  to  Peterboro',  where  he  occupies  a  fine  store  of  four 
floors  in  the  centre  of  one  of  the  best  blocks  in  the  place.  Mr. 
Cressman  reports  business  good  and  rapidly  increasing.  He 
has  issued  an  illustrated  price  list  booklet,  of  which  something 
will  be  said  on  another  occasion. 
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PATON'S  alloa  WOOLS 


USED 


London,  **  jewin  st>  ec 

Manchester,  7  mosley  st. 

Melbourne,  >87a  flinders  lane. 

WORKS:  KILNCRAIGS  FACTORY 
ALLOA,   SCOTLAND. 

AGENT  FOR  CANADA  .  .  . 

PHILIP  DE   GRUCHY 

207  ST.  JAMES  STREET, 

Who  holds  Stock.  '**— MONTREAL 


Wreyford  &  Co 

MANUFACTURERS'  AGENTS  AND 
WHOLESALE  IMPORTERS 


Romain   Building 


TORONTO. 


Mr.  Wreyford,  now  on  eastern  trip — 
Windsor  Hotel,  Montreal,  Nov.  i  to  10;  Que- 
bec and  Lower  Provinces  later  in  the  month — 
will  arrange  to  see  merchants  in  smaller  towns 
with  full  range  for  Spring,   1900. 

FINE  UNDERWEAR 

Young  &  Rochester's 


LONDON,   ENG. 


Summer  Shirts,  Vtsts,  Flannel  Suits,  etc. 
Latest  Neckwear  for  Xmas  delivery. 
Their  Novelties — "Tandem"  Scarf  and 
"Peacock"  series. 


ALSO- 


Tress  &  Co., 


LONDON,   ENG. 


High-class  Hats  for  Spring — Black  and 
Colored  Felts;  Stylish  Straws  for  Men 
and  Ladies. 


Established  1785. 


BEE  HIVE 

Knitting  Wools 


MADE   BY 


J.&J.  BALDWIN,  HALIFAX,  ENG. 


Th?  Oldest  Established 
and  Largest  Makers  of 


REGISTERED 


ALL  KINDS  OF  KNITTING  WOOLS 


KNOWN    ALL     OVER    THE     CIVILIZED    WORLD 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Merino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 
Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering. 


Especially  Adapted  for  Cycle  Hose  and  Sweaters 

We  claim  that  they  will  knit  further  and  wear. longer  than  any  other  make. 

Wholesale  Only.  ■■  c- — A  for  Samples. 


Duncan  Bell 

(        MONTREAL  and  TORONTO 
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A  PAIR  OF  LEADERS 
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No.    753. 


No.  753 

"Roses" 

The  dainty  and  delicate 
motif  of  this  design  is  very 
much  appreciated  by  connois- 
seurs. The  choice  of  colors 
on  soft,  natural,  and  sober 
grounds,  such  as  reseda,  grass 
green  and  azure  cannot  be 
equalled  for  effectiveness  in 
gilt  and  flat  papers. 


££ 


No.  84.3 

""Pinks" 

This  is  one  of  the  many 
bewitching  florals  shown  in  the 
upper  end  of  our  line,  printed 
in  flats  and  embossed  varnish 
golds.  The  beautiful  succes- 
sion of  cheerful  colorings  on 
baize,  modern  blue,  cream 
white,  old  ivory,  and  blossom 
green  grounds,  makes  this 
pattern  a  remarkably  good 
seller. 


br& 


No.   843. 


The  above  patterns  are  drawing  cards  in  any  display  window  or  rack — the  buyer  will  pick 
them  out  of  the  largest  assortment. 

Can  you  afford  to  be  without  the  best  ?     We  have  others,  too. 

Let  us  send  you  a  representative  or  a  set  of  samples,  free  of  all  charge — you  will  then  be  able 
to  understand  the  reason  why  we  are  Leaders  in  the  trade  and  our  Wall  Papers  find  such  a  ready 
sale  with  best  resulting  profit  to  dealers. 

In  point  of  originality,  variety,  novelty,  and  quality  we  excel. 

Don't  wait.  Order  now  and  get  best  selection  and  early  delivery.  Perhaps  you  will  need 
the  goods  sooner  than  you  anticipate.  The  tide  of  prosperity  will  benefit  you  ever  so  much  more 
if  you  handle  "PROSPERITY"  Wall  Papers,  only  manufactured  by 

The  Watson,  Foster  Company 

.    .   .    LIMITED 

MONTREAL,  QUE. 
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GEO.  H.  HEES,  SON  &  CO.'S  FACTORIES  IN  DETROIT. 

THE  firm  of  Hees,  Macfarlane  &  Co.,  window  shade 
manufacturers  of  this  city,  says  The  Detroit  Free  Press, 
is  a  branch  of  The  Colurrlbia  Shade  Cloth  Co.,  which  controls 
nine  similar  plants.  The  head  office  is  in  New  York,  with 
branch  offices  in  Boston,  Philadelphia,  Detroit  and  Chicago. 
This  enormous  concern  has  an  investment  of  over  53,000,000, 
and  the  combined  factories  supply 
over  80  per  cent,  of  the  window  shades 
and  spring-roller  shades  in  this 
country,  besides  doing  a  large  export 
trade  to  the  countries  of  Europe, 
Australia  and  South  America. 

The  Columbia  factories  manufac- 
ture all  grades  of  shade  cloths,  and,  in 
addition  to  its  large  plants  for  this 
work,  has  three  extensive  factories 
for  manufacturing  spring  rollers,  one 
of  the  largest  being  situated  at  Sagi- 
naw, the  others  at  Menden,  Conn., 
and  Minetto,  N.V. 

The  Detroit  branch,  already  one  of 
the  largest  plants  of  the  kind  on  the 
continent,   is   now  erecting   an 
tional    factory   on    a    tract 
recently  purchased   on  the  corner  of 
the   West    Boulevard   and    Hubbard 
avenue,  adjoining  the  belt  line,  givin 
excellent    ship- 
ping facilities. 

The  new 
factory,  when 
completed,  will 
be  one  of  the 
largest  in  the 
city,  205  x  55 
ft.  and  4  storeys 
high,  giving  a 
floor  space  of 
about  50,000 
sq.  ft.  The  plans 
were  prepared 
by  Mortimer  L. 
Smith  &  Son, 
and  the  con- 
tract for  the 
entire  work  has 
been  given  to 
Henry  George 
&  Son.  The 
most  improved 
and  scientific 
methods  of 
heating,  lighting 
and  ventilating 
the  building  will 
be  utilized.  Ex- 
tensive machinery  will  be  used  for  forcing  cold  air  through  the 
factory,  thereby  enabling  the  men  to  carry  on  their  work  in 
warm  weather,  which  has  heretofore  caused  considerable 
interruption.  Field,  Hinchman  &  Co.  will  supervise  this 
portion  of  the  work. 

No   expense   will    be   spared    to    make  the   building  and 
equipment    the    most   up-to-date  window    shade   plant  in   the 


world.  The  new  building,  in  addition  to  the  large  buildings 
now  occupied  on  Fort  street  west,  gives  a  floor  space  of  over 
100,000  square  feet,  or  about  two  and  one-half  acres.  This 
affords  some  idea  of  the  capacity  of  the  factories. 

The  new  factory  will  employ  -5  men,  nearly  all  skilled. 
and  both  factories  will  exploy  from  130  to  200  people  at 
different  seasons  of  the  year.     Since  locating  in    Detroit,   five 

years  ago,  this   firm  has  enlarged 
the  capacity  of  its  Fort  street  plant 
twice,  and,  by  this  latest  addition, 
hopes  to  be  able  to  meet  the  future 
lequirements     of     the     business. 
William      K.     Hees     has     active 
charge  of  the  business  in   Detroit, 
assisted    by  J.   F.  M.  Macfarlane, 
who   spends    most   of  his  time  at 
the     New     York     office    of    The 
Columbia  Shade  Cloth   Co.     The 
members  of  the  firm  are  :   George 
H.  Hees,  William    R.  Hees,  J.  F. 
M.  Macfarlane  and  Stephen  Haas. 
George  H.   Hees    and    Mr.   Haas 
look  after  the  Canadian   business, 
with     headquarters    at     Toronto, 
where    they     manufacture     other 
lines,  such  as  furnituie  coverings, 
tapestry,     chenille    curtains,    lace 
curtains  and 
hardware,       i  n 
addition    to 
window  shades. 
These      gentle- 
men have  spent 
most     of     their 
lives     in     the 
manufacture    of 
window  shades, 
and  are  experts 
in  the  business. 
Their     decision 
to    double     the 
capacity  of  their 
Detroit   plant  is 
the     best      evi- 
dence   of    their 
appreciation    of 
Detroit's     ad- 
vantages   as    a 
man  ufacturing 
centre. 


GILLESPIE.  ANSLEY  &-  GO..   TORONTO 


In  1  a  d  i  e  s' 
mantles,  light 
colored  beavers 
are  in  good  de- 
mand. 
&-  GO..   TORONTO. 

Good    men 

are  buying  in  large  quantity,  and  stocks  are  going  up.  One 
of  the  lines  in  which  this  is  particularly  noticeable  is  cashmere 
hose. 

Large  checks  are  mostly  in  request  for  ladies'  costumes. 

The  Bagley  &  Wright  Mfg.  Co.,  Montreal,  are  doing  a 
very  extensive  trade  in  handkerchiefs,  and  buyers  are  invited 
to  get  their  prices. 
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we  coming  to  ? 
Men  actually 
beginning  to 
wear  night 
shirts  with 
embroider  y 
almost  as  fire 
as  the  ladies  ! 
They  are 
looking  for 
new  ways  of 
spending  their 
supe  rflnous 
cash,  and  if 
they  can't  do 
so  in  the  day- 
time, they  will 
q  n j  o  y  the 
expensive  lux- 
ury of  sleep- 
ing in  delicate 
robes.  Pre- 
sumably the 
sale  of  this 
line  of  goods 
is  chiefly  to  benedicts,  as  otherwise  the  effect  would  be  lost  in 
this  western  clime — unless  upon  the  laundress.  People  are 
paying  all  the  way  up  to  $8  for  fine  silk  nightwear.  What  is 
the  matter  ?  Are  we  becoming  effeminate  ?  Not  at  all ; 
luxury  is  the  product  of  the  highest  civilization,  and  such 
demands  only  mean  that  those  who  before  wanted,  or  had  to 
content  themselves  with  cheap  goods,  are  now  buying  the 
better  class  of  wear,  and  that  those  who  had  already  been 
accustomed  to  purchase  the  best  article,  now  have  to  have  a 
few  trimmings  on  the  same.  A  similar  tendency  may  be 
noted  in  the  lines  of  socks,  flannels  and  neckwear. 

For  the  past  few  years  plain  socks  have  been  the  order  of 
the  day  ;  now  there  is  a  return  to  fancy  colored  socks  in 
stripes  and  checks.  Generally  for  late  Fall  and  Winter  neck- 
wear sombre  colors  are  the  rule,  whereas  this  season  neckties 
are  strikingly  bright  in  hue  and  large  in  size.  Even  in  under- 
wear there  is  often  a  good  demand  for  silk  goods  in  our  cities 
on  the  part  of  American  visitors.  It  is,  indeed,  characteristic 
of  American  people  to  buy  silk  underwear,  as  they  can  get 
it  here  cheaper  than  in  the  United  States. 

Another  result  of  the  circulation  of  money  is  seen  in  the 
increased  travel,  and,  as  a  consequence,  some  of  the  men's 
furnishers  are  making  quite  a  sale  of  traveling  bags.  A  new 
article  in  this  line  is  the  "  Kit"  bag,  which  is  made  in  Man- 
chester. Many  people  are  too  busy  these  days  to  carry  walk- 
ing sticks,  except  on  Sunday ;  but  they  make  up  then  by 
carrying  good  and  expensive  ones.  The  case  is  simply  this, 
that  men  are  wearing  new  clothes  and  more  of  them.  Pyjamas 
are   coming  much  more  into  ordinary  use    than    heretofore. 


Travelers  buy  a  great  many  of  these,  and  they  are  specially 
convenient  for  that  class  of  people,  but  they  are  having  quite 
a  sale  among  the  ordinary  public  as  well. 

.1    k  •  N°  considerable  change  has  taken  place  in 

Citv   Trade  styles  of  neckwear  within  the  past  month. 

The  flowing  end  ties  have  kept  right  up, 
and  the  demand  for  them  has  so  exceeded  the  expectations  of 
some  of  our  merchants  that  they  have  found  it  necessary  to  place 
further  orders.  These,  with  string  ties,  constitute  the  great 
bulk  of  the  goods  which  are  in  request  at  present,  and  there  is 
no  immediate  likelihood  of  dropping  off. 

The  made-up  puff  is  expected  to  sell  well  in  the  future, 
and  a  great  many  varieties  of  the  same  are  being  shown.  One 
or  two  of  the  latest  New  York  styles  in  puffs  have  made  an 
appearance  in  the  retail  windows.  The  style  is  somewhat 
new,  and  the  prevailing  colors  are  black  and  blue,  either  with 
white  dots  or  lines.  A  pretty  puff  is  one  of  blue  color  with 
squares  of  black  and  white.  The  puff  Ascot  in  new  barathea  silks 
is  having  a  splendid  sale,  as  also  certain  tartan  puffs.  Puffs 
are  just  beginning  to  sell  in  New  York.  One  that  may  shortly 
be  seen  here  is  the  "  Columbia,"  which  is  at  present  all  the 
rage  in  that  city. 

Bows  have  been  poor  until  the  present  time,  and  cannot  be 
said  even  yet  to  have  taken  much  hold,  but  one  or  two  nobby 
lines  are  to  be  seen.     The  "  Bat  "  tie  is  one  of  these. 

As  to  shades  of  color,  ties  are  still  inclined  to  be  bright — 
large  checks  and  large  stripes  taking  well.  All  shades  of  blue 
and  purple  sell  easily,  and  an  especial  run  is  being  made  on 
flowing  ends  with  cardinal  stripes.  For  Spring,  the  samples 
of  gentlemen's  neckwear  run  in  plum  color  and  all  shades  of 
cardinal. 


o        •     rw    i     .       Walking  sticks,  acacia  wood,  cherry,  and 

jccn  in  Dealers 

Window  nevv  Congos,  very  heavily  silver-mounted  ; 

in  price,  from  $2  to  $15. 

Needle-pointed  umbrellas,  thin  rolling,  in  weight,  from  4 
oz.  to  12  oz.,  $4.50  to  $15. 

Gentlemen's  vests,  lined  with  flannel,  double  and  single- 
breasted.     Also,  silk-sleeved  billiard  vests. 

Various  lines  of  Dent's  gloves,  comprising  dogskin, 
chevrette,  reindeer,  squirrel- lined  reindeer,  otter-lined  deer- 
skin, fur-lined  dogskin.  Also,  mocha  gloves,  fur-lined  and 
without  lining  ;  Dent's  silk-lined  reverse,  at  $1.25  ;  buckskin, 
Angora  wool  lining.  [Note. — Wool  gloves  will  be  better  this 
season.] 

Reversible  muffler  and  chest  protector  in  one,  suitable  for 
day  or  evening  wear.  Selected  patterns  in  stripes,  checks, 
polka  dots,  and  satin  figured. 

Golfing  vests,  stockings,  and  knickers. 

Combined  scarf  and  muffler,  mostly  in  blue,  and  in  red  and 
black  stripes  faced  with  satin. 

Turkish  towelings,  with  slippers  and  bath  robes  of  same 
material. 

Two  lines  of  collars  are  in  great  demand — the  high-banded 
turn  over  and  the  close-fitting  round  corner.     We  don't  seem 
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THE  *  *      a 
WINNER 


This 

beautiful 

puff 

in  our 

newest 

silks 

at  $4.50. 


Columbia 


tt 


Cookson,  Louson 
&  Co's*  Latest 


The  Columbia  Has  Won        C00KS0N,  LOUSON  &  CO, 


the  admiration  of  all  who   have 
seen  it 


Cravat  Manufacturers 

....  MONTREAL. 
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to  be  able  quite  to  swallow  all  the  American  fashions,  and  the 
collar  with  one  corner  turned  over,  which  goes  on  the  other 
side  of  the  line,  is  not  sold  here  at  all.  In  cuffs,  the  round 
corner  has  superseded  the  square. 

Pagosmer  suits,   English  flannelette  to  silken  wool,    price 

$2  tO  $15. 

Negligee  shirts,  specially  for  Fall  wear,  light  flannel,  without 
collar. 

Fine  silk  suspenders  with  fleur  de  lis  embroidery,  suitable 
for  Christmas  presents  for  ladies. 

Canadian  and  Scotch  underwear,  heavy  lamb's  wool,  $1.70 
per  suit,  85c.  per  garment,  and  upwards.  Heavy  natural 
wool,  double  breast  and  back.  Also  fleece  lined  underwear, 
75c.  and  $1  per  suit. 

Smoking  jackets,  fancy  vests,  cardigan  jackets  and  dressing 
gowns.  Nice  presents  for  ladies  to  give  their  gentlemen 
friends. 

A  new  cuff  link,  each  part  of  which  revolves  on  its  own 
pivot.  Can  be  put  through  both  sides  of  the  cuff  at  once.  It 
is  plain  on  one  side  and  embossed  on  the  other  ;  either  side 
can  be  shown. 


The  Fashions  in 
English  Collars. 


There  are  many  English  collars  worn  in 
Canada  as  well  as  in  New  York  and  other 
cities  of  the  United  States.  The  accom- 
panying illustration,  which  appears  in  a  London  fashion 
journal,  gives  an  idea  of  the  styles  that  are  worn,  some  by 
ultra-fashionable  people,  others  by  steady-going  persons, 
elderly  men  and  other  people  who  never  care  to  be  in  the 
forefront  of  fashion.  As  far  as  I  have  observed  in  recent  visits 
to  the  larger  Canadian  cities,  the  stand-up  turn-down  prevails 

with  smartly  dressed 
young  men.  A  New 
York  fashion  writer, 
however,  who  keeps  a 
keen  eye  upon  these  mat- 
ters, thus  sums  up  the 
various  collars  illustrated 
in  the  range  : 

In  collar  No.  1,  the 
height  is  2  inches  in 
front,  and  1  ^  inches  in 
the  back.  This  is  an 
excellent  collar  for  sport- 
ing wear,  golfing,  bicycl- 
ing, etc.  It  is  scarcely 
high  enough  for  any 
dressy  occasion,  unless 
the  wearer  happens  to  be 
extremely  short-necked. 

No.  2.  Size:  Front, 
2  inches  ;  back,  2  inches. 
The  flap  or  tab  going  %• 
inch  under  the  outside 
turn  over,  and  therefore 
it  keeps  its  shape  well. 
This  is  one  of  the  most 
fashionable  collars  at 
present.     It  is  suitable  for  almost  any  occasion. 

No.  3.  Size:  Front,  2^  inches;  back,  1  ^  inches.  A 
very  comfortable  collar,  suitable  for  all  field  sports.  It  is  too 
low,  however,  for  any  occasion  where  one  is  required  to  be 
smartly  dressed.     Elderly  gentlemen  will  find  it  comfortable 


Shapes  of  English  Collars. 


on  account  of  the  perfect  ease  and  freedom  it  gives  to  the 
movements  of  the  neck. 

No.  4.  Size:  Front,  2l/z  inches;  back,  2  inches.  Very 
much  worn  with  the  lounge  or  morning  suit.  The  tab  is 
carried  under  as  in  No.  2. 

No.  5.  Size:  Front,  3  inches;  back,  2%  inches.  Only  | 
men  with  very  long  necks  should  wear  this  collar.  It  is  hardly 
fashionable  at  present  ;  indeed,  it  is  distinctly  a  thing  of  the 
past,  in  the  larger  sense  of  the  term,  although  still  worn  by 
many.  The  high  collar,  of  which  this  is  a  good  example,  is 
fast  giving  place  to  the  lower  and  more  sensible  variety.  But 
still,  if  one  has  a  long  neck,  one  may  wear  this  collar  to  some 
advantage.  It  is  intended  for  frock  coat  and  evening  dress 
wear. 

No.  6.  Size  :  Front,  2^  inches ;  back,  2  inches.  A  morn- 
ing suit  collar,  very  neat  and  smart  and  much  worn,  although 
No.  2  has  practically  taken  its  place  among  good  dressers. 

No.  7.  Size :  Front,  2%  inches  ;  back,  2  inches.  To  be 
worn  only  with  evening  dress. 

No.  8.  Size:  Front,  2%  inches;  back,  2)/%  inches.  About 
the  same  as  No.  7,  and  likewise  only  for  evening  dress. 

No.  9.  Size  :  Front,  2  inches;  back,  \}£  inches.  An 
evening  dress  collar  for  men  with  moderately  short  necks. 
Should  it  be  required  to  open  a  little  more  in  front,  it  should  be 
made  with  y2  inch  tabs. 

No.  10.  Size:  Front,  2%  inches;  back,  2%  inches.  Ex- 
ceedingly smart  and  comfortable.  This  collar  has  been  rapidly 
gaining  in  favor  lately.  But  if  your  neck  is  long  you  had  better 
confine  yourself  to  some  of  the  other  patterns.  The  Prince  of 
Wales  wears  this  style  almost  exclusively,  and  Lord  Rosebery 
has  been  photographed  in  it  a  number  of  times.  In  London 
such  facts  have  had  much  to  do  with  its  popularity. 

No.  11.  Size:  Front,  2%  inches;  back,  2%  inches.  A 
collar  that  is  fast  coming  in  again  with  fashionable  men  and 
one  of  the  best  for  evening  dress  or  frock  coats. 

No.  12.  Size  :  Front,  2  inches;  back,  1  %  inches.  Very 
smart  and  comfortable  ;  one  of  the  most  fashionable  at  present. 
It  looks  extremely  well  with  a  sailor's  knot  and  was  much 
worn  with  this  form  of  tie  last  Summer. 

M     •    ur  in  the  course  of   an   entertaining  chat  on 

In  New  York  men's   dress,    a   writer,    who    occasionally 

contributes  his  views  on  fashion's  changes 
to  Vogue,  discusses  the  present  outlook  :  "  The  Frenchman 
has  pounced  upon  the  grey  undressed  suede  glove,  and  it  is 
worn  by  him  constantly  in  the  morning  and  the  afternoon,  and 
always  in  the  street.  I  have  favored  them  for  eight  years, 
although  occasionally  I  like  a  dogskin  for  the  morning  or  a 
kid  for  the  afternoon,  in  dark  browns  and  reds.  The  very 
flambuoyant  yellow  is  beyond  me. 

"  The  morning  or  lounge  suits  are  as  usual — sacque,  single- 
breasted — and  the  waistcoats  are  generally  single-breasted 
also.  Englishmen  are  wearing  very  extreme  waistcoats  in  the 
morning,  and  I  have  seen  some  extraordinary  samples  of  reds 
and  one  of  bright  canary,  but  I  hardly  think  that  the  best 
men  will  wear  such  affairs,  either  in  London  or  New  York.  I 
have  still  to  see  some  more  patterns  for  trousers.  Those 
already  shown  lack  originality  ;  they  are  neat  and  unobtrusive. 
The  cut  will  not  be  changed  either.  I  shall  see  more  black 
morning  coats  and  cutaways  worn   this  year  than  last  season. 

"  The  evening  clothes  remain  practically  unchanged  in 
fashion.  Evening  waistcoats  are  of  white  marseilles  or  duck, 
and  still  cut  with  the  very  low  U  shape.  I  have  heard  of  other 
designs,  but  the  well-dressed  man  will  be  conservative. 

"  If  anything,  boots  and  shoes  are  becoming  broader-soled 
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WE  ARE  NOW  SHOWING  A  LARGE  ASSORTMENT  OF 


MEN'S  TIES 


FOR .     .     . 

IMMEDIATE  USE. 


ALSO  NOVELTIES  EOR 


CHRISTMAS  TRADE 


IN 


NEW   DERBY,   GRADUATED   DERBY,   PARIS   TIES, 
BOWS,   NEW   PUFFS,   FLOWING   ENDS,   Etc. 


1900     ^     SPRING     ^     1900 

MEN'S  FlIR/MISHI/NGS 

WHITE  SHIRTS.     Our  own  make.     All  prices. 

NEGLIGEE  SHIRTS.     Every  price  and  style. 

WOLFF  &  GLASSERFELDS 

GERMAN  SHIRTS  and  COLLARS  always  in  stock. 

ENGLISH   COLLARS.     All  styles  and  prices. 


Matthews,  Towers  &  Co. 

73  St.  Peter  St.,  MONTREAL. 

SEE  PAGES  54,  55  AND   58. 
?  — — — —  f  ■ 
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a 


Comfort  Half=Hose" 


the  HOST  POPULAR  LINE  IN  THE  HARKET, 

HERMSDORF    DYE,    COTTON     TOP,     SPLIT     NATURAL 
WOOL  FOOT,  SEAMLESS  HEELS  (A  NOVELTY). 

ABSORB  PERSPIRATION  AND  PROMOTE  HEALTH 
AND  COMFORT.  SEE  THAT  EVERY  PAIR  IS 
STAMPED  "COOL  FEET." 

SPECIAL  VALUES : 

NO.   3756    B,ack  Cotton'  Natural  Wool  Foot. 

a       7771    Black  Cashmere  Top,  Split 

Ji  U  Natural  Wool  Foot. 

«<      3777  Tan  Cottojl'  Natural  Wool  Foot. 

Matthews ,  Towers  &  Co. 

Manufacturers  and    Importers  of 


Men's   Furnishing  Goods. 


"THAT'S  A  LITTLE 
BIT  ALL  RIGHT,  ISN'T  IT?" 


73  St.  Peter  Street,  MONTREAL,  CANADA 

See  pages,  53,  55,  58. 
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5m»- 


MK 


hi 


Genuine  . . 

Celluloid 

Collars,  Cuffs  "-" 
Shin  Bosoms 

All  Fine,  Fresh  Stock. 


GENUINE  GOODS  arc 

stamped  with  our  TRADE 
Trade  Mark. 


MARK 


The  Miller  Bros.  Co.,  Limited 

30  DOWD  STREET,  MONTREAL 
Toronto  Agent  : 

6.  B.  FRASER,  3  Wellington  St.  East. 


& 


* 


Gents'  Umbrellas 


ONE  RAINY  DAY 

soon  reduces  your  stock. 

We  can  ship   orders  same  day  as  re- 
ceived.      All  prices,  $4.50  to 
iioo.oo   per   dozen. 


The  Irving  Umbrella  Co. 

Limited. 
Manufacturers 

20  Front  St.  W.  .  .  TORONTO 
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WITHOUT  DOI  BTTHE  POPULAR   HOSE 

FOR    WOMEN'S    WEAR    IS     HERMSDORF 
DYE,    COTTON     TOP,    WITH     NATURAL 

wool.  FOOT,  FOR  USE  Willi    BOOTS. 

SEE  OUR  NO.  3772. 

ALSO 

Split  Natural  Wool  Foot 

FOR  LOW  SHOES.     SEE  OUR  NO.  1711. 

"  SEAMLESS  HEELS  " 

ABSORB  THE  PERSPIRATION 
PROMOTE  HEALTH 

AND  INSURE  COMFORT 

SEE    THAT    EVERY    PAIR    IS    STAMPED 
"COOL  FEET." 


Matthews,  Towers  &  Co.,  °  S.KS 


CANADA. 


SEE  PAGES  53,  54,  58 


TORONTO. 


5NAP5 

We  are  clearing  out  all  odd  lots  of 
Underwear   and    Hosiery    at    prices 
that  will  interest  you,  previous  to  stocktaking  next  month. 

This,  in  the  face  of  the  rapid  advance  in  market  values, 
affords  a  rare  chance  to  sort  up  and  secure  trade  helps  for 
holiday  business.      Do  not  delay,  as  best  will  naturally  go  first. 

TRAVELLERS'  AND  LETTER  ORDERS  SOLICITED. 


CAULFEILD,  HENDERSON  &  BURNS 


17  Front  Street  West, 


TORONTO 
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and  the  toes  absolutely  rounded.  The  black  walking  boot  has 
even  taken  the  place  of  the  patent  leather.  For  evening, 
however,  the  patent  leather  Oxford  is  even  more  popular  than 
the  pump,  although  for  dancing  it  is  hard  to  get  along  without 
the  latter. 

"  In  ties,  the  flat  scarf  seems  to  be  coming  in  again.  It 
will  be  tied  with  a  slight  puff  and  the  aprons  will  meet  very 
near  the  collar.  The  four-in-hand,  however,  will  be  always 
comme  il  faut.  I  wish  I  could  speak  of  new  designs  or  new 
colors.  The  best  are  the  dark  green,  blue  and  black  silks, 
with  small  squares  or  geometrical  figures  in  white — you  know 
the  effect.  The  design  is  not  new,  and  it  has  been  done  many 
times  in  the  foulards.  I  have  seen  some  cherry  red  with  white 
polka  dots  and  some  club  ties  in  stripes.  Black  ties  are  very 
fashionable,  and  those  made  of  a  soft  silk  with  designs  in 
black  for  four-in- hands  and  flat  bouffant  scarves — this  seems  a 
paradox,  but  it  is  the  only  way  to  describe  them — are  exceed- 
ingly smart. 

"Returning  to  the  subject  of  cravats,  an  authority  more 
skilled  in  technicalities  than  I  am  has  stated  '  that  Ascots — 
slightly  changed  in  the  flatter,  yet  still  bouffant  effect — should 
be  in  dark  toned  silks,  with  large  units  in  brilliant  tones.*  I 
do  not  think  that  the  once  over,  as  it  is  called,  with  the  safety- 
pin,  will  be  very  smart  this  Winter.  There  is  something  very 
vulgar  in  this  style  of  tie,  and  when  I  see  it  I  am  always 
reminded  of  the  Burlington  Arcade.  The  evening  tie  is 
almost  square  in  effect.  The  ends  are  broad,  and  it  is  gradu- 
ated towards  the  middle.  I  have  seen  some  made  of  pique, 
and  I  have  noted  that  some  evening  shirts  are  to  be  made  of 
the  same  material.  The  haberdasher  who  introduced  them 
insists  that  the  shirt  and  the  tie  should  be  of  like  texture  and 
linen.  Whether  the  black  ribbed  silk  tie  will  hold  its  own  for 
the  dinner  jacket  is  again  a  question.  I  never  cared  for  it 
very  much,  but  I  must  confess  I  did  order  some  of  the  soft  silk 
kind  last  Winter,  and  1  found  them  very  useful  afterwaids  in 
wearing  them  in  the  morning  with  the  all  around  turn  down 
collar.  The  soft  silk  tie  is  picturesque  in  mufti,  but  then  one 
will  not  wear  much  of  this  during  the  Winter  except  in  the 
country. 

"  A  new  way  of  securing  the  Ascot  is  to  pierce  the  tie  with 
the  pin  horizontally,  working  it  in  and  out  through  the  material. 
The  pin  should  be  of  heavy  gold  —  one  rather  short  with  a 
round  head." 


What  Goes 
In  Chicago. 


The  Chicago  furnishers  report  quite  a  big 
demand  among  the  young  men  for  walking 
sticks,  or  canes,  as  they  are  usually  termed 
on  this  continent.  A  prominent  furnisher  tells  The  Dry 
Goods  Reporter  that  he  attributes  the  demand  for  canes  to  the 
coming  Paris  Exposition,  as  it  has  been  his  observation  that 
before  any  great  international  event  like  the  Philadelphia 
Exposition,  the  Chicago  Exposition,  etc.,  people  begin  to  want 
canes.  They  want  them  to  knock  about  with  while  sight 
seeing.  This  may  be  true,  but  few  people,  comparatively,  can 
go  to  the  Paris  show,  still,  as  fashion  is  a  matter  of  "follow 
the  leader,"  what  the  wealthy  do  the  middle  class  will  do,  so 
after  all  a  large  cane  season  may  be  expected.  The  most 
popular  woods  seem  to^he  penang  and  partridge,  both  fine 
grained  and  hard,  permitting  the  surface  to  be  highly  polished. 
Silver  and  gun  metal  ornaments  are  most  used.  A  fine  imita- 
tion of  penang  is  made  from  hickory,  so  polished  and  stained 
that  the  buyer  is  easily  deceived.  A  very  swell  thing  is  a 
furze  cane  with  a  handle  made  to  represent  the  end  of  a  golf 


stick,  the  end  trimmed  either  with  gold,  silver  or  brass.  Canes 
of  bright  color  or  flexible  canes  are  out  of  date,  and  are  not 
shown  by  the  best  furnishers. 

The  tendency  towards  a  much  better  class  of  goods  is  as 
marked  in  the  neckwear  as  in  other  lines  of  men's  furnishings. 
Retailers  that  have  never  dared  to  handle  ties  to  sell  at  over 
50c.  are  now  stocking  up  with  $1  and  $1.50  cravats,  and  even 
at  this  price  the  demand  is  stronger  than  when  the  cheaper  tie 
was  selling. 

Patterns  seem  to  be  tending  entirely  towards  figures  clean 
cut  and  well-spaced,  as,  for  example,  diamond  shapes,  the 
somewhat  over-popular  fleur-de-lis,  golf  figures,  etc.  The 
tendency  in  color  runs  toward  purple,  not  necessarily  pure 
purple,  but  so  combined  as  to  always  be  in  evidence.  Ties  of 
red,  white  and  blue  have  been  prominent  and  dealers  have 
stocked  up  on  them  pretty  well  in  all  the  larger  cities.  The 
patriotic  citizen,  it  seems,  has  bought  freely.  But  now  that 
the  Dewey  tide  has  swept  over  the  land  such  novelties  are  not 
selling,  and,  unless  the  admiral  takes  a  Western  trip,  they  will 
not  sell  much  before  the  campaign  of  1900. 

Thomas  H.  Murray,  of  blue  pencil  fame,  has  originated  a 
novel  thing  in  the  umbrella  line.  It  is  of  walking-stick  size 
and  covered  with  a  rich  navy  blue  silk,  on  which  are  embroi- 
dered fleur  de-lis  in  white  silk.  It  is  a  nobby  thing  and  out  of 
the  run  of  the  conventional  black  umbrella. 

There  are  a  lot  of  odd  things  selling  in  handkerchiefs  that 
are  attractive  both  in  design  and  co'or.  A  line  of  Japanese 
silk  handkerchiefs  with  hemstitched  borders,  having  different 
designs  than  those  in  the  centre,  are  shown.  In  fine  linen, 
white  handkerchiefs  are  shown  with  narrow  borders  one  fourth 
to  one  half  inch,  having  colored  patterns  of  pin  dots,  small 
vines  in  violet,  cardinal  and  pans  blue.  A  golf  handkerchief 
is  also  shown  among  new  specialties ;  appropriate  figures  in 
color  appear  in  each  corner.  Other  styles  are  the  reverse  of 
the  above  ;  that  is,  a  white  border  and  colored  or  figured 
centres.  Pineapple  silks,  soft  and  delicate,  yet  easily  wash- 
able, are  shown. 


The  Martial 
Spirit. 


The  successes  of  British  arms  in  the  Trans- 
vaal and  the  departure  of  the  Canadian 
contingent  to  help  the  Mother  Country  there 
is  well  calculated  to  arouse  a  certain  martial  spirit  in  the  land. 
Such  a  feeling  naturally  affects  and  influences  all  men,  but 
especially  the  younger  ones.  When  such  a  feeling  as  this  is 
manifested  a  special  opportunity  is  offered  the  merchant  to 
show  whether  he  be  wide-awake  or  not.  Many  men's 
furnishers  have  grasped  this  opportunity  to  make  their  adver- 
tising more  effective  in  winning  attention.  By  a  brief  reference 
to  the  war  or  to  the  Canadian  contingent  they  have  drawn 
attention  to  the  goods  they  are  advertising.  The  opening 
sentence  in  a  short  advertisement  of  F.  A.  Hicks,  furnisher, 
etc.,  Perth,  Ont.,  illustrates.  It  reads:  "The  Canadian 
contingent  may  have  it  'hot'  enough  in  the  Transvaal,  but 
Canadians  at  home  are  bound  to  have  it  '  cold '  enough  soon." 
As  the  three  first  words  were  displayed,  the  advertisement 
would  be  read  by  all  young  men  and  the  majority  of  the  older 
ones.  The  same  means  could  be  adopted  to  advantage  to 
make  window  displays  draw  attention.  A  drapery  of  Union 
Jacks,  or  the  national  colors  around  the  window,  or  the  figure 
of  a  Boer,  a  rough-rider  or  a  volunteer  (if  the  uniform  could  be 
secured),  as  a  central  figure,  would  not  fail  to  excite  interest 
in  everything  shown  in  the  window.  Even  better  than  this  is 
the  scheme  that  was  adopted  by  a  Toronto  merchant  during 
the  Cuban  War.  He  devoted  about  two  feet  of  his  window 
space  to   war    scenes   and   despatches.     As  he  watched  the 
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NECKWEAR  rNRDcsHPSMAS 

Flowing  Ends,  Puffs,  Derbys,  Knots,  and  Bows.      English,  French, 

and  Canadian  manufacture. 


Underwear 

Balbriggan,  ecru  and  natural 
shade;  balbriggan  in  stripes, 
checks  and  ombres;  natural 
wool,  white  and  fawn  shades. 
Thousands  of  designs  in 
fancies. 


Half- Hose 


Plain  blacks    and   tans,  ven- 
tilated and  split  soles. 

Bleached  and  Unbleached. 


Shirts   and    Collars,  white   and 
fancies. 


BRACES — English,  French,  American  and  Canadian. 
Handkerchiefs  of  all  kinds. 


JLJLJLJLJLJL 


Glover  &  Brais 


196   McGILL   STREET 


.  .  .  Montreal 
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0 


UNDERWEAR 


AND 


V 


HALF-HOSE  . . 

Our  travellers  are  now  out  with  a  very  complete  range  of 

PLAIN,  STRIPED  and  FANCY  SHADES  In 

Balbriggan  Underwear 


ALL  PRICES.     EXTRA  SPECIAL  VALUES. 


HALF-HOSE... 

In  this.department  we  are  particularly  strong.  Hermsdorf  Dye, 
Black  Cottons,  seamless  heels.  Black  Cashmeres  include  our  well- 
known  numbers, 

3758,  3759,  3760,  3762,  3765. 
For  3756,  3742,  3771,  3777,  see  page  54. 

Olvj  X  VjL/JI/    JTlv^oll/  .  .  .   Again  a  Drawing  Card  with  us. 

AWAIT  OUR  SPECIALTIES 

MATTHEWS,  TOWERS  &  CO. 

73  St.  Peter  St.  m       .MONTREAL. 

See  pages  53,  54,  and  55. 
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Perrin  ?rm$  $  €k. 


The  Glove  House  of  Canada. 


Perrin's 
Gloves 


ARE  THE  BEST. 


ARE  THE  BEST. 


QUALITY    GUARANTEED. 

Our  travellers  are  now  on  the  road  with  our  Spring  Samples,  which  we  must  say  are  as 
usual  very  complete.  Do  not  place  any  of  your  spring  orders  for  Gloves  before  you  have 
an  opportunity  of  seeing  our  lines. 

PERRIN  FRERES  &  CIE., 


5  Victoria  Square, 


MONTREAL. 


Bleachers 

^L  •    THE 


ufac 


Fannelette  Sheetings,  Domets,  Saxonys, 
kers,  Shirtings,  Tickings,  Denims  and  Cottonades,  in 
lain  and  Fancy  Mixed  Patterns.     Cotton  Yarns,  Carpet 
"Warps,   Ball   Knitting   Cottons,  Twines,    Hosiery  Yarns, 
Beam  Warps,  for  Woolen    Mills,  and  Yarns    for  Manu- 
facturers' use. 


•ers 

WATER  TWIST"   YARN    MADE   IN   CANADA 


Agents 

J.  SPROUL  SMITH,  jq'AXjZ&e  Street,  Toronto. 

DAVID  KAY,  Fraserjkd^Sffig^  Montreal. 

JOHN  HALLANJ^fPfont  Street  East,  Toronto,  Special  Agent  for 


HILLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 


Bean 


for  Ontario. 


-ST.  JOHN,  N.B. 
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newspaper  bulletin  boards  closely  and  used  the  principal 
despatches  as  soon  as  possible,  and  as  his  store  was  up  town, 
while  the  newspaper  offices  were  down  town,  his  window  was 
a  constant  centre  of  attraction.  As  he  kept  the  despatches  in 
the  background,  those  reading  them  rarely  failed  to  examine 
his  goods,  and  many  sales  were  made  in  consequence.  This 
scheme  could  be  followed  to  advantage  in  a  country5  town 
where  the  majority  of  the  residents  do  not  get  a  daily  paper. 


A  Model 
City  Store. 


J.  J.  Hannan,  St.  James  street,  Montreal, 
has  renovated  and  improved  his  store,  so 
that  now  it  presents  a  remarkably  fine 
appearance.  He  has  turned  what  used  to  be  Nordheimer's 
Music  Hall  into  a  room  for  the  display  of  smoking-jackets, 
dressing-gowns,  dinner-jackets  and  vests,  and  has  arranged 
all  especially  for  the  convenience  of  ladies.  Jackets,  etc.,  are 
ranged,  according  to  size,  in  different  piles,  so  that  no  diffi- 
culty may  be  experienced  in  selecting  the  articles  wanted. 
The  rotunda  is  admirably  adapted  for  the  display  of  larger 
goods,  or  for  toweling  and  flannels.  On  the  main  floor,  Mr. 
Hannan  has  an  exceedingly  large  and  fine  assortment  of  men's 
furnishings.  Domestic  and  English  underwear  come  to  him 
direct  from  the  manufacturer,  and  he  says  he  is  able,  conse- 
quently, to  sell  25  per  cent,  cheaper  than  he  otherwise  would, 
if  goods  were  bought  through  middlemen.  Special  lines  of 
sweaters  are  shown,  among  which  might  be  mentioned  the  "Cen- 
tury," being  one  with  button  and  turn-over  collar,  sold  in  all 
shades.  There  is  also  a  new  one  which  is  being  used  a  great 
deal  by  athletic  clubs  in  the  Old  Country  and  in  Europe.  It 
opens  at  the  sides,  and  has  a  pattern  of  perpendicular  or 
horizontal  stripes.  This  season  has  been  a  good  one  for  gloves, 
and  Mr.  Hannan  says  he  never  sold  so  many  before. 


Novelty  for 
Christmas. 


Since  the  last  issue  of  The  Dry  Goods 
Review  that  which  was  anticipated  as 
likely  to  be  the  vogue  in  neckwear  has 
proven  to  be  correct,  and  now  decided  opinion  is  manifested 
where  last  month  manufacturers  were  but  forming  their 
opinion  of  what  was  likely  to  meet  with  popular  favor. 

The  leading  shapes  are  flowing  ends  cut  on  the  bias,  in  all 
checks  and  stripes  ;  puffs,  which  are  likely  to  grow  in  favor  as 
the  cold  weather  advances,  and  graduated  four-in-hands.  In 
colors,  purple  is  king,  with  blues  and  reds  strong  seconds.  In 
patterns,  the  demand  is  for  bold,  decided  stripes  and  checks, 
with  white  patterns  on  purple,  blue  or  red  in  especial  favor. 

The  great  novelty  of  the  Christmas  season  is  the  combina- 
tion scarf.  The  body  of  the  tie,  whether  flowing-end,  derby 
or  puff,  is  a  plain  satin  or  plain  cord,  relieved  by  an  insertion 
of  rich  barathea  stripe  in  a  fashionable  color  strongly  marked 
with  white. 

The  latest  shape  of  Oxford  wraps,  which  are  entirely 
superseding  the  old  muffler  square,  is  cut  concave  on  both 
sides,  which  allows  the  scarf  to  be  worn  either  side  out,  thus 
giving  double  wear.  This  has  entirely  replaced  the  muffler  of 
last  season  which  was  cut  straight  on  one  side. 


Seasonable 
Displays. 


The  more  I  study  the  art  (or  is  it  a 
science  ?)  of  advertising  by  means  of  win- 
dow and  counter  display  the  more  settled 
1  become  in  the  conviction  that  a  display  that  is  especially 
seasonable  is  worth  many  times  more  than  even  the  most 
tastefully  arranged  display  of  goods  that  are  not  in  special 


demand.  Last  month,  I  made  mention  of  a  good  display  of 
gloves — effective  because  of  its  seasonableness.  Since  then,  I 
saw  the  same  result  reached  by  a  display  of  umbrellas.  It  is 
a  fact  that  every  down  town  furnisher  in  the  city  makes  it  a 
settled  policy  to  show  umbrellas  in  his  window  or  doorway 
every  day  it  rains.  But  the  display  I  refer  to  was  made  so 
striking  that  in  less  than  10  minutes  I  saw  four  young  men  buy 
umbrellas  there.  The  window  was  a  comparatively  small  one. 
The  floor  was  about  three  feet  higher  than  the  walk  outside, 
and  inclined  steeply  towards  the  front.  It  was  covered  closely 
by  the  umbrellas,  the  handles  of  which  were  grouped  in  an 
even  line  at  the  back.  From  the  sides  and  from  about  four 
feet  above  the  floor,  other  umbrellas  were  arranged  slanting 
towards  the  centre,  thus  forming  at  the  centre  a  square  about 
18  inches  in  diameter.  Those  on  the  floor  were  loose,  and, 
as  they  included  every  style  of  handle  shown,  buyers  picked 
from  them,  and  thus  did  not  disturb  those  at  the  sides  or  top. 
In  the  square  at  the  centre,  a  small  card  told  everything  neces- 
sary. It  said  :  "We  are  fast  black.  You  can  have  the  best 
of  us  for  $1.  Come  in  and  examine  us.  To-day's  rain  will 
be  followed  by  others."  I  feel  sure  that  closing  sentence 
clinched  many  a  sale. 

d  -^liii  1  Some  of  the  men's    furnishings   stores  are 

Bright  Notes  , ,  .  ,        .  ,     *  „ 

Here  and  There.  making  a  specialty  of  football  supplies 
during  the  Fall  weeks.  Exceedingly  attrac- 
tive windows  can  be  made  along  this  line.  Ties  to  correspond 
with  the  different  colors  of  various  clubs  form  usually  a  taking 
addition.  A  few  choice  tobacco  requisites  don't  seem 
altogether  out  of  place,  and  can  be  made  use  of  to  advantage 
for  decorative  purposes. 

Brais  &  Co.,  St.  James  street,  Montreal,  are  having  a 
clearing  sale.  Their  lease  expires  shoitly,  and  their  goods 
are  being  rapidly  disposed  of  for  cash. 

Tooke  Bros,  intend  moving  to  their  new  factory  shortly. 
Their  travelers  are  all  out  at  present,  and  are  busy  getting  in 
orders.  The  universal  opinion  is  that  their  samples  are  the 
most  attractive  which  they  have  ever  submitted. 

The  order  for  the  making  of  the  pants  for  the  Canadian 
contingent  to  the  Transvaal  was  given  by  the  Government  to 
Workman,  of  Montreal.  The  order  called  for  1,500  pairs,  and 
they  finished  them  within  the  allotted  space  of  time.  The  W. 
E.  Sanford  Co.,  of  Hamilton,  made  the  tunics. 

The  order  for  flannel  shirts  for  the  Canadian  contingent 
which  went  to  the  Transvaal  was  given  to  Mr.  R.  C.  Wilkins, 
of  Montreal.  He  received  the  order  on  Saturday,  October  14, 
and  immediately  opened  communication  with  Lomas  &  Son, 
of  Sherbrooke,  manufacturers  of  military  flannel,  who  had  the 
goods  on  the  C.P.R.  the  same  afternoon.  Everything  was  in 
readiness  to  begin  work  that  evening,  before  Mr.  Wilkins  went 
home.  He  put  on  an  extra  staff,  and  kept  the  work  going 
night  and  day,  with  the  expectation  of  getting  out  the  shirts  in 
time.  Our  gallant  soldier  boys  certainly  ought  to  feel  quite 
"  cocky,"  as  they  march  against  the  Boers  with  "  Rooster  " 
brand  shirts  on  their  backs.  It  is  pretty  certain  that  it  won't 
be  the  back  of  the  shirt  that  receives  the  bullet. 

S.  Greenshields,  Son  &  Co.  have  made' a  change  in  their 
men's  furnishings  department.  Mr.  Lee,  formerly  with  Glover 
&  Brais,  is  now  buying  for  the  department.  Mr.  Lee,  who  is 
at  present  in  Europe,  writes  to  say  that  he  will  soon  be  home 
again,  bringing  all  the  latest  novelties  in  men's  neckwear  for 
the  Christmas  trade.  He  has  also  picked  up  a  very  special  job 
in  silk  mufflers.  The  men's  furnishings  department  will  be 
found  replete  in    all   the   new    styles  of  ties — derbys,  puffs, 
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E  &S.CURRIE 

MANUFACTURE  AND  SELL   NOTHING  BUT 

NECKTIES 

AND  EVERYTHING  IN 

NECKTIES 

CoR.BAf&FRDNT  5rS.T0RQNT0,0NT. 


U[MH§A®OFI?gM(gl 


wm  (§e,@wi 


EE  THAT 

YOU 
GET THE 

RIGHT 

KIND. 


STOREY'S  CloVeS  are  STANDARD  fo&  excellence 

OF  MATERIAL,    FIT,   STYlE,   WORKMANSHIP    AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc. 

THE  GLOVERS  OF  CANADA. 


u 


IN  UNION  THERE  IS  STRENGTH. 


n 


When  this  truism  was  first  uttered,  it  had  no  reference  to 

UNION  OVERALLS 

Yet,  the  expression  fits  them  as  they  fit  wearers.  Besides  the  justly  popular 
lines  previously  handled,  we  have  now  a  large  stock  of  Union  Goods— 

Pants,  Overalls,  Jackets,  Smocks 

well  cut,  well  sewn,  stayed  throughout  and  made  only  from  the  best 
materials.  Every  garment  bears  the  Brotherhood  label,  simple  in  design, 
but  exclusive  in  its  power  to  draw  the  workingman's  honest  dollar. 


Myron  McBride  &  Co. 


Wholesale 
Men's   Furnishers 


Winnipeg. 
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MEN'S    FURNISHINGS     Continued. 

flowing  ends,  etc.  Mr.  Lee  will  make  a  short  trip  to  see  his 
old  friends  as  soon  as  ever  the  samples  for  his  department  are 
complete. 

James  A.  Sword,  dealer  in  men's  furnishings,  Yonge  street, 
Toronto,  has  assigned  to  James  P.  Langley,  Toronto.  His 
assets  are  placed  at  $17,566,  the  liabilities  at  $17,142,  leaving 
a  nominal  surplus  of  $424.  The  stock  will  be  sold  by  auction 
on  November  8. 

Suckling  &  Co.,  Toronto,  are  advertising  two  stocks  for 
sale  on  Wednesday,  November  1.  One  of  these  is  the  general 
stock  of  Michael  Sarles,  Frankford,  Ont.,  valued  at  $3,828  ; 
the  other  is  the  stock  of  W.  R.  Boyce  &  Co.,  clothiers  and 
furnishers,  St.  Marys,  Ont.,  valued  at  $2,746. 

Those  who  buy  the  celebrated  cuff  holders  known  as 
"Climax,"  "Slide,"  "Tip,"  "Derby  Link  "  and  "New 
Star"  will  be  interested  in  noting  that  the  manufacturers  have 
been  incorporated,  and  may  in  future  be  addressed  as  The  J. 
V.  Pilcher  Manufacturing  Co.,  914  Mason  avenue,  Louisville, 
Kentucky. 

A.  Ballentine  &  Son,  general  merchants,  Arthur,  Ont., 
have  left  that  place  and  gone  to  Neepawa,  Man.,  where  they 
have  purchased  two  businesses.  Mr.  Ballentine,  sr.,  will  con- 
duct one  of  them,  men's  furnishings,  under  the  stye  of  Ballen- 
tine &  Co.,  and  the  other,  general  merchandise,  will  be 
conducted  by  the  son,  W.  E.  Ballentine. 

Cookson  &  Louson  have  some  fine  novelties  in  ladies' 
neckwear.  Ladies'  bows  of  the  latest  style,  trimmed  with 
chiffon,  in    fancy  stripes,  purples,   sky  blue,    pink,    cardinal, 


and  fuchsia.  There  is  a  lace  bow  made  on  a  stock  collar, 
which  is  expected  to  sell  particularly  well.  Another  very  pro- 
mising one  is  a  bow  with  drooping  ends  of  about  10  inches  in 
length,  with  wide  loops,  made  on  a  collar  trimmed  with  chiffon. 
Chiffon  bows,  also,  are  shown  in  plain  or  fancy  colors,  the 
collars  being  trimmed  with  chiffon.  The  predominating  colors 
for  ladies'  Spring  neckwear  will  be  fuchsia. 

Henry  Morgan  &  Co.,  Montreal,  are  making  an  addition 
of  1 50  feet  space  to  their  already  large  premises.  This  de- 
partment will  be  specially  devoted  to  the  interests  of  men's 
tailoring,  men's  furnishings,  and  boys'  clothing.  They  are 
making  a  good  move  when  they  decide  to  include  umbrellas 
and  hats  among  their  men's  furnishings.  Formerly  these  were 
not  to  be  found  in  that  department,  and  it  was  necessary  to  go 
upstairs  to  the  second  floor  to  see  the  assortment.  The  objec- 
tions to  such  an  arrangement  are  two-fold.  In  the  first  place, 
men's  furnishings  is  the  one  line  in  dry  goods  which  most 
men  particularly  prefer  to  purchase  for  themselves,  and,  as  a 
rule,  they  like  to  be  waited  on  by  men  rather  than  women. 
And  secondly,  it  is  to  be  remembered  that  when  a  man  wishes 
to  buy  an  umbrella,  he  does  not  set  apart  a  whole  morning  for 
that  purpose,  neither  does  he  calculate  upon  having  to  wander 
through  several  divisions  of  a  building,  and  upstairs  and  along, 
ad  infinitum.  The  thought  that  he  is  in  need  of  such  an  article 
probably  only  strikes  him  some  day  when  he  is  down  town  and 
gets  caught  by  a  shower,  and  he  immediately  makes  for  the 
nearest  store  with  which  he  is  acquainted,  which  is  most  likely 
to  sell  men's  furnishings,  because  that  is  about  the  only  one 
he  is  accustomed  to  patronize.  Hence  the  advantage  of  having 
this  line  of  goods  handy  to  the  passer-by,  so  that  he  can  simply 
step  in  and  pick  up  what  he  wants. 


HUTCHISON, 

NISBET  &  AULD 


FINE  WOOLLENS  and 
FINE  TRIMMINGS 


TORONTO 


LADIES'  CLOTH   DEPT. 

We   have  just  added   to   our   stock 

35  PIECES 

of   new    and    handsome — 54-inch,    all-wool — tweeds    and 
homespuns, 

LARGE  CHECKS 


in  correct  combinations  of  color — confined  styles. 
MAIL  ORDERS  PROMPTLY  FILLED. 


HUTCHISON,  NISBET  8  AULD. 


FOR  LADIES 


OXFORD 
TWEEDS 

(Beware  of  Imitations.] 


FOR  GENTLEMEN 


w 


ESTERN 


Incorporated 
1851 


•     • 


ASSURANCE 
COMPANY. 


FIRE 

AISD 

MA  RUSE 


Head  Office 

Toronto, 
Ont. 


Capital  Subscribed  -  $2,000,000.00 

Capital  Paid  Up    -  1,000,000.00 

Assets,  over      -       -  2,320,000.00 

Annual  Income     -  2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


THE  -:-   DRY  -:-  GOODS  -:-  REVIEW 


63 


At  Old  Prices 


64 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


THE  Marseilles  and  Paris  Chambers  of  Commerce  have 
arranged  with  the  Canadian  Pacific  Railway  to  inter- 
change cargo  at  Hong  Kong,  issuing  through  bills  of  lading 
in  Marseilles,  Paris,  or  Vancouver,  according  to  the  place  of 
shipment.  Through  freight  will  be  £4.  per  ton  from  Marseilles 
to  Vancouver.  It  will  thus  be  necessary,  says  a  correspondent, 
for  Great  Britain  and  Ireland  to  make  the  same  arrangements, 
or  to  continue  the  voyages  of  the  cargo  steamers  to  Japan 
Honolulu,  Victoria  and  Vancouver,  which  could  take  cargo 
from  Manchester  or  London  for  possibly  half  the  money. 
Sailing  vessels  bring  cargoes  of  heavy  goods  from  London  and 
Liverpool,  Victoria  and  Vancouver,  but  the  uncertainty  of 
arrival  is  awkward,  and  it  is  time  that  steamers  came  to  con- 
nect British  Columbia  with  Europe.  The  same  arrangements 
for  through  bills  of  lading  and  freight  can  be  made  via  Sydney, 
the  cost  being  the  determining  factor.  There  is  a  trade 
between  Vancouver,  Japan  and  China,  as  also  between  Van- 
couver and  Australia,  and  this  is  rapidly  expanding. 

R.  J.  Myles,  who  for  the  past  four  years  has  been  employed 
at  Stark's  Glasgow  honse,  Vancouver,  has  entered  into  part- 
nership with  John  Horner,  proprietor  of  the  Argyle  dry  goods 
house  on  Westminster  avenue.  The  Argyle  house,  under  the 
new  proprietorship,  will  extend  its  business  with  such  enter- 
prising gentlemen  as  Messrs.  Horner  &  Myles  at  its  head. 

Mr.  Lowit,  manager  for  Mark,  Long  Co.,  has  intro- 
duced a  new  feature  into  the  dry  goods  business  in  Vancouver, 
that  is,  the  establishment  of  a  bargain  day.  At  each  hour, 
from  10  am.  to  5  p.m.,  bargains  are  offered  in  special  lines. 

The  New  Westminster  Exhibition  was  a  great  success,  and 
did  credit  to  the  whole  Province.  One  day  there  was  a  street 
parade,  and  many  merchants  took  part.  W.  Johnstone  had 
a  large  drayload  of  boxes,  showing  the  extent  of  his  Winter's 
stock  of  boots  and  shoes.  H.  L.  DeBeck  had  a  float  display- 
ing Fall  and  Winter  clothing. 

The  steady  growth  of  Nelson  is  shown  by  her  increased 
imports  and  exports.  September  collections  amounted  to 
$16,780.61,  being  almost  52,000  in  excess  of  the  August  total. 
Of  the  imports,  valued  at  $755  363,  #60,  m  were  dutiable. 
The  mineral  exports  reached  $175,248,  mostly  from  the  Hall 
Mines,  Limited.,  smelter.  Copper  naturally  was  the  leading 
metal;  $129,203  worth  against  $33,015  of  silver-lead.  In 
addition,  gold  bullion  to  the  value  of  $12,813  was  exported. 

Donald  McEwen,  one  of  the  best  known  commercial 
travelers  in  the  Dominion,  has  just  been  over  his  British 
Columbian  ground  for  his  firm,  Shorey  &  Co.,  clothiers,  of 
Montreal.  Mr.  McEwen  is  an  expert  amateur  photographer, 
his  collection  of  British  Columbian  views  winning  first  prize  at 
the  late  Winnipeg  Industrial  Exhibition. 

J.  Harry  Bastedo,  representing  Gillespie,  Ansley  &  Co., 
Toronto,  and  well  known  as  the  traveling  salesman  of  the 
Christie  hats,  is  visiting  the  leading  centres. 

Walter  H.  Deeks,  of  Toronto,  representing  Boisseau  & 
Co.,  the  manufacturers  of  "Tiger"  brand  clothing,  is  on  his 
semi  annual  tour. 

A  great  advantage  to  the  business  community  is  the  com- 
pletion of  the  Dominion  Government  telegraph  line  from 
Bennett  to   Dawson,  just  accomplished.     There  will   now  no 


longer  be  the  anxiety  waiting  to  hear  from  shipments  of  goods 
sent  in.  There  will  be  also  the  greatly  facilitated  method  of 
doing  business  by  being  able  to  be  in  close  touch  with  the 
market,  and  knowing  what  is  required  so  as  to  be  able  to  meet 
the  requirements  promply. 

George  F.  Williams,  dry  goods  dealer,   Trail,   B.C.,  has 
opened  a  branch  at  Phcenix. 

The  Sandell  Shirt  Co.   are  starting  as  dealers   in  men's 
furnishings  at  Vancouver. 


A    MILITARY    FAMILY. 

Mr.  Arthur  W.  Wilkins,  who  travels  for  his  brother,  Mr. 
Robert  C.  Wilkins,  of  Montreal,  in  New  Brunswick  and  also 
along  the  Ottawa  Valley,  is  going  to  the  Transvaal  as  a  mem- 
ber of  the  Canadian  contingent.  This  will  necessitate  the 
procuring  of  a  successor  in  the  meantime,  and  Mr.  Wilkins  is 
anxious  that  his  customers  should  not  become  impatient,  if 
not  called  on  quite  so  soon  as  usual,  but  reserve  their  orders. 
The  Messrs.  Wilkins  come  of  a  dedidedly  military-inclined 
stock.  Their  great  grandfather,  Capt.  Robert  Wilkins,  was 
an  officer  in  the  17th  Light  Dragoons,  and  had  two  horses  shot 
under  him  at  Bunker  Hill,  as  well  as  being  wounded  himself, 
with  the  loss  of  his  thumb.  He  was  also  one  of  the  forlorn 
hope  in  the  battle  of  White  Plains  in  the  American  Revolution. 
In  1783  he  came  to  Canada  as  one  of  the  United  Empire 
Loyalists.  His  son,  the  Hon.  Robt.  Chas.  Wilkins,  had 
charge  of  all  commissariat  at  the  carrying  place  between  L^pper 
and  Lower  Canada  during  the  War  of  18 12,  and  had  Col. 
Scott  a  prisoner  in  his  house  for  a  week  when  on  his  way  to 
Quebec.  Alter  the  war  he  received  the  thanks  of  Parliament 
for  his  efficiency.  During  1837-1839  he  was  colonel  in  the 
2nd  Prince  Edward  militia.  Mr.  Wilkins'  father  was  captain 
of  cavalry,  and  now  Arthur  is  going  to  Africa  to  keep  up  the 
reputation  of  the  family.  Though  Mr.  Robert  Wilkins  is  not 
going  to  take  an  active  part  in  the  war,  he  is  doing  what  is 
equally  necessary,  i.e.,  making  clothes  for  those  who  do.  His 
contract  allowed  until  Tuesday,  October  24,  to  finish  the  1,500 
shirts  ordered,  and  they  were  ready  24  hours  ahead    of  time. 


The  store  of  W.  H.  McFarlane,  Paisley,  is  one  of  the  best 
and  most  complete  north  of  Toronto.  It  is  of  three  storeys. 
The  ground  floor  has  the  office  in  the  centre  with  a  floor  space 
of  40x80  feet.  The  counters  are  of  native  wood  with  plate- 
glass  top.  This  fine  store  is  filled  with  the  best  class  of  goods, 
and  Mr.  McFarlane  is  a  man  in  the  prime  of  life  and  energy 
and  has  a  full  grasp  of  the  dry  goods  business. 

Anderson  &  Langstaff,  of  Kemptville,  are  one  of  the  most 
successful  firms  in  Eastern  Ontario.  They  carry  on  a  general 
business,  which  has  more  than  trebled  in  volume  in  the  last 
six  years.  They  have  had  to  increase  their  floor  space,  until  it 
now  covers  some  14000  square  feet.  Mr.  Anderson  was  sole 
proprietor  until  about  two  years  ago,  when,  owing  to  the 
increasing  volume  of  trade,  he  admiited  Mr.  Langstaff,  and  it 
is  now  one  of  the  best  conducted  stores  to  be  found  anywhere. 
They  adhere  to  the  cash  principle  of  doing  business  ;  they 
have  always  subscribed  to  The  Dry  Goods  Review,  The 
Canadian  Hardware  and  Metal  Merchant  and  The  Canadian 
Grocer,  and  take  great  pleasure  in  stating  that  the  money 
spent  in  that  direction  is  the  most  profitable.  They  carry  a 
large  and  well-assorted  stock  of  general  merchandise,  and  the 
way  the  store  is  generally  crowded  with  buyers  is  evidence  that 
this  is  generally  appreciated  in  that  locality. 
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AH   BAIRD,  H.STROUD. 

%C\Y     TB£A$  MAN' 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American    and     oreign   firms  who  are   looking  for  Canadian  connections  will  find  in  this  column 
the   names  of  leading  agents  who   are  eminently  fitted   to   represent   them   in   this  country. 


BAKER  &  BROWN 

Manufacturers'  Agents, 


43  St.  Sacrement 
Street- 


MONTREAL 


Representing— Stanbfbxd  Brown  <£  Co.,  Bradford,  Kng.,  manufaclnrers  of  meltons, 
carrtaee  cloths,  raggings,  eta    Hknsal,  Colladat  <S  Co.,  Philadelphia,   r-  \ 
manufacturers   of  dress  trimmings,   fringes  and  upholster}   goods.     Arnold  b. 
Heine  <&  Co..  St.  Qall,  Switzerland,  manufacturers  Swiss  embroidered  bundker- 
chiefs.  Swiss  embroideries  ami  curtains. 


R.  H.  COSBIE 


Manufacturers'  Agent 

.Manchester  Building,  Mellnda  Street 

TORONTO,   CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing. 

FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  246  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE. 


PURE  WAX   HEADS 
AND   BUSTS. 

For  store  decorations  they  are 
object  lessons  or  ■  a  sinrv  without 
words"  when  suitabl]  dressed. 

PAPIER-MACHE,  WAX, 
and  METAL 

WINDOW  DISPLAY  FIXTURES 

for  every  purj  ose 
Write  for  catalogue. 


price  each, 
$15.00. 


TORONTO 
BRASS  MFG.  CO., 

91-95  RichmondlSt.  W. 


R.  FLAWS  &  SON  "TS=r-  Toronto 

Ory   Goods  Commission  Agents. 

(Wm.  Simpson    Sons  &  Co,  Philadelphia,  Pa, 

Prims,   Linings  and   Draperies. 
I  Cartwright  &   Warners,  Limited,  Loughborough,  England, 
Hosiery  and  Underwear. 
D.  Sandeman  &  Co.,   Leicester,  England, 

Yams  and  Warps 


Representing  : 


W.  E.  WALSH  -  -  -  * 

,3  s<.  J.»»  Street,  MONTREAL 


Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 


PURSES, 


POCKETBOOKS,    DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS 


Manufacturers'  Agent. 
Room  500  HcKinnon  Br 
1!'  Melinda  St.,  Toronto 


Woolens,   silks.    Rlbhons,    Gloves,    Kanry  and  Staple   Linens, 
Felt  llais,  Dress  Trimmings,  Canvas,  etc. 


ILLUSTRATED  LACE  LISTS  ON  APPLICATION 


<><) 
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REGISTERED 


TRADE  MARK 


The  Tailor  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 


Sir  Titus  Salt,  Bart.,  Sons  &  Co. 

Limited 

Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

It  having  come  to  the  knowledge  of  Sir  Titus  Salt,  Bart.,  Sons  & 
Co.,  Limited,  that  these  goods  have  been  sold  in  Canada  through  an 
unauthorized  agency,  they  hereby  beg  to  notify  the  Trade  that  this 
source  of  supply  has  been  stopped,  and  that  the  sole  agents  for  the 
goods  in  Canada  are : 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 
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Glotbing  ar>d  Woollen  Trade. 


IN  the  case  of  the  evening  dress  suit,  says  an  English  fashion 
authority,  there  is  a  roll  collar  of  rich  corded  silk.  Readers 
ordering  this  kind  of  dress  during  the  next  few  months  should 
see  that  the  silk  used  is  dull,  and  not  shiney.  Dull  silk  is 
indicative  of  good  taste,  and  quite  the  fashion  at  the  present 
time.  You  have  the  antipode  in  the  article  that  glistens.  The 
waistcoat  is  edged  with  a  fine  braid  of  the  serrated  pattern. 
The  trousers  are  cut  close  and  straight,  and  there  is  no  fold  or 
crease  down  the  front.  If  you  want  to  exhibit  bad  taste  have 
a  crease  down  your  evening  dress  trousers.  If  you  are  a 
student  of  the  mysteries  and  mechanisms  of  a  trouser  press, 
use  your  knowledge  and  employ  your  patience  in  making  a 
crease  in  your  tweeds.  The  dinner  jacket  has  a  silk  2^  inch 
cuff — a  new  thing,  in  its  way,  this  season.  This  is  intended 
to  match  the  roll  silk  collar.  The  waistcoat  is  black  braided 
and  of  niarcella  or  silk.  There  is  also  shown  a  Talma  over- 
coat for  evening  wear.  It  is  made  of  soft  black  cheviot  or 
coverting.  It  has  a  silk  lapel  faced  to  edge  and  lined  inside 
with  silk  to  the  side  seam.  Sometimes  it  is  fully  lined.  The 
side  pocket  (upright  welt  pattern)  is  greatly  favored. 

Everywhere  this  coming  Winter  trousers  will  be  made  closer. 
In  1890-189 1  the  fashionable  cut  was  decidedly  narrower  than 
it  is  at  present.  Trousers  were  then  made  so  close  to  the  leg 
that  it  was  difficult  to  pull  them  over  the  foot.  The  bottom, 
at  that  time,  had  a  bell-like  finish,  and  the  trousers  were  often 
dragged  down  on  to  the  foot  by  means  of  a  strap.  So  tight 
were  they  that  there  was  a  constant  pull  from  the  knee  down- 
wards. Now,  the  greatest  sartorial  vulgarity  of  the  day  is  a 
bell  bottom  ;  you  see  it  in  the  East  end,  and  some  young 
men  who  live  on  the  Isle  of  Wight  appear  to  have  made  a 
study  of  London  coster  fashions. 

Morning  coats  are  being  cut  a  little  shorter.  They  were 
never  longer  than  they  were  some  two  years  ago.  Some  six 
yearj  since  they  were  made  very  short,  and  some  of  these 
coats  which  survive  at  the  present  time  are  not  much  longer 
than  a  good-fitting  lounge  coat.  Many  men  wear  bowler  hats 
with  black  vicuna  and  saxony  morning  coats.  This  is  bad 
form.  These  hats  should  be  worn  with  tweeds.  An  excellent, 
if  expensive,  material  for  morning  and  frock  coats  is  a  pin- 
Jead  cheviot. 

Plaid  trousers,  cut  narrow,  should  not  be  worn  with  heavy 
boots.  A  pair  which  we  saw  in  Piccadilly  the  other  day  were 
never  made  in  that  centre  of  fashion.  Piaid  caps  are  made  of 
a  soft  cloth  with  a  pronounced  pattern,  which  is'cleverly 
matched  at  the  seams.  These  caps  are  not  so  often  seen  in 
London  shops,  though  they  are  still  largely  worn  by  men  who 
are  traveling.    A  Regent  street  tailor,  with  a  large  sporting  busi- 


ness, makes  a  special  show  of  plaid  overcoats  with  the  red  lines 
fairly  pronounced. 

MALE  DRESS  IN  PRANCE. 
As  a  recent  contributor  has  very  justly  remarked  in 
Fashion,  the  clothes  of  a  well-dressed  Frenchman  are  made, 
generally  speaking,  of  English  stuff,  on  English  models,  and 
not  impossibly  by  English  cutters  and  workmen.  The  last 
conclusion  is,  perhaps,  a  little  questionable,  but  certainly  these 
stuffs  and  these  modes  are  worn  with  a  difference.  The  differ- 
ence is  partly  ii  the  man  inside  the  clothes.  Your  French- 
man's figure  is  not  like  an  Englishman's,  and,  despite  a  certain 
superficial  smartness,  he  doesn't  wear  his  clothes  so  well.  The 
difference  in  the  latter  respect  is  not  easy  to  define,  but  I  think 
the  real  point  of  it  is  this  :  That  an  Englishman  who  has  all 
his  life  had  a  good  tailor,  and  is  accustomed  to  the  sort  of  life 
which  people  who  have  good  tailors  lead,  can  be  smartly 
dressed  and  look,  at  the  same  time,  easy  and  comfortable. 
Perhaps  it  was  this  art  of  the  well-dressed  Londoner  which 
shocked  the  traveled  S:ot,  who  was  outraged  by  meeting  on 
the  Sabbath  people  who  looked  "  pairfectly  happy."  The 
man  of  the  Provinces  in  his  Sunday  clothes  doesn't  look  (or 
feel)  "pairfectly  happy"  ;  neither  does  the  Frenchman. — 
London  Fashion. 

WOOLLENS  AND  THE  CANADIAN  MARKET. 

Wool  is  advancing  "out  of  sight."  Canadian  wool  is  up 
from  5  to  10  per  cent.,  about  an  average  of  7^  per  cent,  all 
around.  Woollen  dress  goods  and  fine  wool  yarn  have  leaped 
ahead  just  about  35  to  40  per  cent.  Sixtys  botany  tops  have 
never  been  so  high  since  1890.  They  were  then  about  29c, 
from  which  they  steadily  dropped  to  \6y2c.  in  1895.  At  tne 
end  of  1898  they  were  at  21c,  and  they  are  now  over  30c. 
What  is  more,  the  dealers  are  not  anxious  to  take  orders  at 
these  prices,  as  there  is  every  likelihood  of  further  advances. 

It  is  predicted  that  the  woollen  market  of  Canada  will, 
within  30  days,  see  the  sharpest  and  firmest  advances  in 
woollens  that  the  Canadian  market  lias  known  fur  years. 

Some  criticism  is  indeed  being  bestowed  on  Canadian 
woollen  mills  for  being  so  slow  in  advancing  their  prices. 
Their  stocks  of  raw  wool  must  be  large  to  enable  them  to  hold 
back  so  long,  when  prices  are  going  up  all  over  the  world.  It 
is  contended  that  the  advances  now  announced  by  them  are 
inadequate.  However,  competition  is  keen  in  Canada,  and 
woollen  mills  find  it  hard  to  arrange  anything  like  a  common 
basis  of  price. 

Several  of  the  woollen  mills  have  withdrawn  all  quotations 
for  flannels. 

Advices  from  Australia,  of  September  24,  say  that  on  that 
date  2s.  6d.  per.  lb.  was  paid  for  wool  which  sold  for  is.  5d. 
two  years  ago.  This  wool,  which  is,  of  course,  the  best  in  the 
world,    has    only    touched  here  twice  in    the    .ustory   of   the 
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The  Home  of  "  Tiger  Brand  "  Clothing — E.  Boisseau  &  Co.,  Temperance  and  Yonge  Sts.  ^ 


* 


* 
* 

* 


* 
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Tiger  Brand  Quality 


'Tiger  Brand"  Clothing — ready-made,  is  not  cheap  cloth- 
ing— and  the  trade  are  beginning  to  find  out  that  it  pays 
to  have  the  high  quality  to  sell — and  we  have  to  report 
our  full  staff  running  to  full  capacity  to  keep  even  with 
Sorting  Orders.  Every  garment 
we  sell  is  made  on  the  premises 
and  this  label  is  your  guarantee. 


<iteeccu^lCoj 


REGISTERED 
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E.  BOISSEAU  &  CO.,  TORONTO 
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..OUR  SPECIALTY.. 


r 


sBK      SB 


MEN'S 


BLACK  and  BLUE 

Worsted  Suits. 

Write  for  Samples 


VWX/VWVWWWVV%^ 


THE   . 


G.  A.  Thorpe  Mfg.  Co. 


Wholesale  Clothing 
Manufacturers.    .    . 


57-59  Bay  Street, 


TORONTO 


HARRIS  &  COMPANY, 


ROCKWOOD,  ONT. 


LIMITED. 


A  choice  assortment  of  colorings  in  Ladies' 
Costume  Friezes  and  Homespuns  ;  Heavy  Frieze 
Overcoatings;    Yarns  in  6-lb.  spindles. 

SOLE  AGENTS 

E.  J.  Dignum  &  Co.,  27  Meiinda  street,  Toronto. 


We  Can  Do  It 

When  you  are  sorting  up  your 
lines  of  Underwear  you  want  it  in  a 
hurry. 

We  can  now  give  you  very  prompt 
delivery  of  our  Perfect-Fitting 
Ribbed  Underwear  in  ladies',  child- 
ren's and  infants' ;  men's  natural  and 
lambs'  wool. 


The  C.  Turnbull  Co., 


of  GALT,  Limited. 


GOULDING  &  CO. 


30  Wellington  St.   East. 
TORONTO. 


JOS.  W.  WEY, 

6  Bastion  Square, 
VICTORIA,    B.  C. 


Is  your  business 

HEALTH! 

Do  you  wish  to  be 

WEALTHY 


and  underwear 


it 


[,. 


A 


< 


^ 


All  wool.  Knit  to  fit. 

Won't  shrink. 

That's  Stanfield's. 

A  POSTAL  AND  BOOKLET  WILL  DO  IT. 


The  Truro  Knitting  Mills  Co. 

fo0recanadafacturer9  Truro,  Nova  Scotia. 
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colonies,  and  only  remained  there  for  60  days  ;  but  now 
circumstances  are  entirely  different.  Out  of  61,000,000  sheep 
alive  a  year  and  a  half  ago,  only  31,000,000  are  left  to  day, 
and,  as  one  merchant  put  it,  it  is  a  question  which  could  be 
best  answered  by  sheep-raisers  as  to  what  length  of  time  would 
be  required  to  make  up  the  deficiency.  The  point  is  not  one 
of  manufacturing,  but  of  letting  nature  take  its  course. 

The  worsted  market  is  still  advancing,  and  buyers  say  they 
haven't  seen  the  top  yet.  The  Canadian  woollen  houses  have 
had  their  tiavelers  on  the  road  for  some  weeks,  and,  notwith- 
standing the  extra  advance,  orders  are  freely  placed,  while  the 
assorting  trade  in  woollens,  during  October,  has  been  fully  up 
to  the  standard. 

As  far  as  can  be  seen  in  the  centres  of  industry,  it  is  not  a 
question  so  much  of  price  as  of  getting  the  right  goods  to 
please  the  customer.  The  delivery  of  goods,  both  cottons  and 
woollens,  from  the  fountain  head  is  going  to  be  very  slow,  and 
all  retailers  ought  to  book  for  the  Spring  trade  without  hesita- 
tion when  they  see  goods  which  they  feel  assured  will  suit  their 
trade.  The  finer  classes  of  stuffs  made  in  Canadian  mills, 
such  as  percalines,  fine  printed  effects,  organdie  ginghams — 
in  fact,  all  kinds  made  of  fine  yarns,  mercerized  satines,  etc., 
should  be  looked  after  at  once. 

The  great  pressure  of  work  in  the  woollen  mills  is  bound  to 
affect  the  delivery  for  Fall  trade  next  year,  the  orders  for 
Spring  are  so  numerous.  The  absence  of  requests  for  common 
goods  is  very  noticeable,  and  the  mills  which  have  striven  to 
compete  for  fine  trade  against  Bradford,  etc.,  have  all  they 
can  do  to  fill  orders.  The  advanced  prices  don't  prevent 
orders  from  rolling  in. 

The  following  is  a  sample  of  the  kind  of  letter  wholesalers 
are  receiving  from  manufacturers  : 

"  Dear  Sirs, — Your  favor  of  yesterday  to  hand.  Concern- 
ing your  order  for  whipcords,  in  view  of  English  prices  for 
wool,  we  would  strongly  advise  you  to  multiply  your  order  four 
or  five  times  over.     Yours,  etc.,  -." 


A  CANADIAN  TRAVELER  IN  AUSTRALIA. 

THE  DRY  GOODS  REVIEW  had  a  very  interesting  talk 
with  Mr.  F.  P.  Evans,  who  lecently  returned  from  the 
Australian  markets,  where  he  was  engaged  in  the  pioneer  work 
of  placing  Canadian  neckwear  for  Messrs.  E.  &  S.  Currie, 
Toronto,  in  the  markets  at  the  antipodes. 

Many  of  Mr.  Evans'  experiences  are  extremely  interesting 
to  the  average  Canadian  merchant.  He  landed  first  at  Bris- 
bane, in  Queensland,  and  at  once  noticed  some  of  the  differ- 
ences in  custom,  in  habits  of  dress,  etc.,  which  distinguish 
our  Australian  cousins  from  ourselves.  The  fact  which  strikes 
a  Canadian  traveler  first  is  that  the  railways  in  the  various 
colonies  are  not  of  the  same  guage,  so  that  through  journeys 
are  not  made  with  the  same  comfort  as  they  would  be  with  us. 
The  distances  between  their  cities  are,  of  course,  lengthy,  just 
as  they  are  in  Canada,  and,  when  you  have  to  transfer  from 
one  railway  carriage  to  another  in  the  middle  of  the  night,  the 
wisdom  of  having  one  guage  for  all  lines  impresses  the  visitor. 
The  charges  on  excess  of  baggage  are  also  pretty  high. 

The  people,  Mr.  Evans  found  to  be  thoroughly  English  in 
many  of  their  ways  and  styles  of  dress.  One  of  the  first  things 
that  impressed  him  was  the  extensive  use  of  corrugated  iron 
for  roofing,  fencing  and  other  purposes,  owing  to  the  high 
price  of  lumber  in  Australia.  The  climate  is  not  so  cold  as 
our  Winter,  but  they  have  snow  in  Australia,  though  rarely, 
and,  in  the  more  distant  colonies  like  New  Zealand  and 
Tasmania,  the  climate  is  a  trifle  colder,  with  snow  on  the 
mountains. 

In  connection  with  business,  he  found  a  good  many  inter- 
ested in  Canadian  trade,  although,  of  course,  some  people 
knew  very  little  about  Canada,  and,  just  as  in  England,  it  was 
often  the  habit  to  class  everyone  on  this  continent  together  as 
"  Americans."      Mr.  Evans  found  the  Australian  buyers  to  be 


shiewd,  able  men,  who  bought,  not  from  sentiment,  but  where 
they  could  do  the  best.  If  Canadian  goods  are  the  right  kind, 
the  Australians  will  buy  them  ;  if  not,  they  will  look  elsewhere. 

The  large  shops  in  Sydney  and  Melbourne  are  very  fine 
establishments.  They  often  have  a  permanent  covered 
awning  over  the  front  out  to  the  edge  of  the  pavemen  ) 
This  is  apt  to  darken  the  windows  a  little,  and,  as  far  as 
window  dressing  is  concerned,  our  Canadian  shops  are  quite 
as  well  attended  to  in  this  respect,  it  not  better,  than  in  the  large 
Australian  retail  establishments.  The  Australians  are  disposed 
to  be  surprised  at  the  pluck  of  Canadian  manufacturers,  like 
Messrs.  E.  &  S.  Currie,  going  so  far  as  to  sell  their  goods. 
The  tariff  question  is  one  which  is  to  be  considered  in  doing 
business  in  that  part  of  the  world.  At  present,  while  the  New 
South  Wales  tariff  is  on  a  free  trade  basis,  with  duties  of 
about  25  per  cent,  in  Queensland  and  South  Australia, 
and  35  per  cent,  in  Victoria,  the  coming  union  of  the 
colonies  involves  a  general  tariff  which,  it  is  generally 
expected,  will  be  about  25  per  cent.  This,  however,  is  not 
too  high  a  barrier  to  trade  between  Canada  and  Australia. 
The  buyers  there  are  already  well  a:quainted  with  Canadian 
cotton  goods,  and  speak  well  of  our  cotton  companies  which 
have  been  doing  business  with  them.  Notwithstanding  the 
expense  of  initiating  trade  in  neckwear,  Messrs.  E.  &  S.  Currie 
are  confident  that  a  profitable  market  can  be  opened  up  for  it. 
"  I  had  several  copies  of  The  Canadian  Dry  Goods  Review 
with  me,"  said  Mr.  Evans,  "and  it  was  interesting  to  see  the 
admiration  given  to  it.  Frequently  I  was  asked  for  the  loan 
of  a  copy  that  the  ad. -writers  of  the  houses  there  might  get 
some  pointers  from  it.  They  all  thought  it  an  excellent  paper, 
and  were  greatly  struck  with  the  wording  and  display  of  the 
advertisements  in  it." 

One  great  obstacle  in  the  way  of  a  Canadian  house  doing 
business  in  Australia  is  the  custom  of  the  large  wholesale 
establishments  of  that  colony  of  keeping,  at  large  expense,  a 
resident  buyer  in  London,  Eng.  Mr.  Evans  found  nearly  all 
the  houses  he  approached  confident  that  their  buyers  could 
purchase  to  better  advantage  in  the  British  metropolis  than  a 
Canadian  firm  could  sell,  and  it  was  only  after  a  critical  exam- 
ination of  his  samples  that  he  was  able  to  shake  their  confi- 
dence in  the  ability  of  their  buyers  to  make  the  best  terms 
possible  in  London.  Mr.  Evans  visited  all  the  Australasian 
colonies,  including  Tasmania  and  New  Zealand,  but  not  West 
Australia.  He  looks  well  after  his  lengthy  travels,  and  speaks 
in  the  highest  terms  of  the  country  and  the  people  he  met. 
He  leaves  in  December  to  make  a  second  trip  there. 

Another  advance  of  %c.  per  yard  on  domets  was  made  by 
Wm.  Park  &  Son,  Limited,  October  31. 

The  capital  stock  of  The  Dominion  Oilcloth  Co.,  Limited, 
Montreal,  has  been  increased  from  $50,000  to  $900,000. 

The  postage  rate  between  Canada  and  Cape  Colony  has 
been  leduced  from  5c.  per  yi.  oz.  to  2c.  per  half  oz.,  dating 
from  October  1. 

The  Canadian  trade  find  an  advantage  in  ordering  the 
showcases  made  by  John  Phillips  &  Co.,  Lirrited,  Detroit,  by 
the  f.o.b.  delivery  at  Windsor,  Ont.,  where  the  firm  have 
opened  up  a  warehouse,  and,  being  large  buyers  of  English 
glass,  are  able  to  place  their  cases  on  the  Canadian  market  at 
a  very  reasonable  price.  ■ 

J.  F.  McAlister,  of  the  Empiie  Carpet  Co.,  who  has  been 
in  Nova  Scotia  lately,  says  the  outlook  in  the  Lower  Provinces 
is  bright.  The  apple  crop  is  good,  while  prices  are  also  satis- 
factory. The  lumber  cut  is  larger,  with  higher  prices  ;  one 
lumber  dealer  cleared  out  stock  that  had  been  on  hand  for  12 
years.  Sydney  is  going  to  benefit  greatly  from  the  iron  and 
steel  boom,  and  100  new  houses  for  workers  will  be  ready 
January  1.  Business  blocks  are  being  erected,  and  carpets 
have  sold  well  in  that  town. 
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D.    B. 


C.    C 


S.    B 


«*  Merchants  <* 

As  you  are  aware,  the  price  of  Cotton,  Wool,  and  Paramattas  has 
raised  from  ij  to  J5  per  cent.  We  beg  to  inform  you  that  we 
bought  our  goods  for  next  Spring  before  the  rise  came.  There- 
fore, take  NOTICE:  Our  prices  are,  as  usual,  the  lowest  in 
the  market,  quality  considered. 

Why  buy  from  others  at  a  higher      n BeaVCV Br(Xll(l" 
price,  when  you  can  get  direct  from         Mnrhiutn<zlu><z  > 
the  manufacturerer.  the  celebrated  lUULKUUUSULS  . 


We  shall  be  pleased  to  send  Sample  Cloths  of  our  Coats, 
free  of  charge,  on  application.  Prices  from  $3.00  to  $1000; 
others  charge  for  inferior  goods  from  $3.75  to  $15.00.  By  deal- 
ing with  us  you  can  considerably  increase  your  bank  account. 


The  Beaver  Rubber 
Clothing  Co. 


1490    Notre    Dame   Street, 

...Montreal 
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We  Aim  to  Merit  Canada's  Trade. 


™E  rtV^ 


*P* 


GARMENT 


As  each  season  closes,  and  another  opens  up,  we  find  ourselves  in 
touch  with  an  increased  number  of  Canada' s  leading  retail  merchants, 
and  with  largely  increased  orders  from  those  who  have  dealt  with  us 
the  longest.  This  fact  should  be  a  sufficient  guarantee  to  you  if  you 
are  not  already  a  customer. 

It  will  Pay  you,  Because  you  can  Buy  Nothing  as 
Good  for  the  Same  Money  in  any  Country. 

Our  travellers  will  be  on  the  road  in  a  few  days  with  our  new 
designs  for  Spring.       Our  lines  are  : 

Ladies'  Cloaks  and  Jackets 


Ladies'  Tailor- Made  Suits 

in  Tweed,  Homespun  and  Plain  Cloths 

Ladies9  Separate  Skirts 
Men's  and  Boys'  Clothing 


See  that  every  garment  bears  the  name       l\  (J lv  1  ft  W  J±  I 
it  means  the  best  that  can  be  made. 


John  North  way  &  Son 


TORONTO,  CANADA. 
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Sorting"  Se. 


For     "' 

the   iJUrLHl^    Season 


•  We  are  offering  one  of  the  largest  and  nobbiest 

X  lines  of  Costumes,  Coats,  and  Capes     ♦ 

♦  in  all  the  latest  shades  and  effeets.  ♦ 

X 


are  now  in  the  hands  of  our  representatives. 
It  will  pay  you  to  inspect  same-  -each 

and  every  Garment  shown  is  the  em- 
bodiment of  the  highest  artistic 
elegance. 

For  style,  material,  and  workman- 
ship   they   have    no    equal,    and    are 

famous  for  absolute  perfection  of 


THE  CLOAK  MANUFACTURING  CO. 

OF  TORONTO,  LIMITED. 

18  Front  St.  East,  TORONTO. 


♦ 


Our  range  of  Spring  and  Summer  Cos-       + 
♦      tumes,  Skirts,  Capes,  Wash- Suits,  and  Blouses      ♦ 
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Please  do  not  lose  sight  of  the 
fact  that  zve  have  the  most  complete 
Clothing  Factory  in  the  Dominion 
of  Canada,  and  give  constant  em- 
ployment to  more  hands  under  one 
roof  than  any  clothing  house  in 
Canada.  If  you  are  using  large 
quairtities  of  any  line  or  price  we 
shall  be  pleased  to  give  estimate  at 
lowest  fig^Lre. 


CLAYTON  &  SONS 


HALIFAX,  N.S. 


It  Has  Been  Our 
Constant  Aim 

to  place  before  the  people  of  Canada  a  first-class  article, 
neat  in  design,  of  fast  colors,  and  manufactured  from  pure  wool  only. 
Our  expectations  have  been  more  than  realized,  showing  that  the  trade  in 
general  are  weary  of  shoddy  and  cotton  mixtures. 

Our  personal  guarantee  of  the  quality  is  on  every  piece  of  goods 
that  we  turn  out. 

WE    MANUFACTURE: 


Overcoatings 
Venetians 
Overcoat  Linings 
Whipcords 
Scotch  Suitings 


Serges,  Fancy 

Vestings 
Dress  Goods 
Steamer  and 

Travelling  Rugs 

in  tartan  and  other  designs 


ALL  MADE  FROM  PURE  WOOL. 

Our  travellers  are  now  out  with  a  complete  range  of  Fall  designs, 
and  any  who  have  not  seen  our  goods,  if  they  will  please  notify  us,  we 
will  have  them  call  upon  you. 


Boyd  Caldwell  &  Co 

Clyde  Woollen  Mills,  LANAHK,  ONT. 


.wV"» 


r>       TRADE     MARK 


An  Ancient 
Grecian 


TV/flGHT  have  worn  TIGER  BRAND  UNDERWEAR  had 
■l-"-*-  it  been  made  in  ancient  times,  for  the  comfort,  grace  and 
ease  sought  by  these  well-formed  figures  could  have  been 
found  as  readily  in  TIGER  BRAND  UNDERWEAR  as  in  any 
other  costume.  But  this  brand  is  not  ancient.  It  is  modern,  very 
modern,  and  up-to-date,  and  has  the  ease  and  comfort  of  a  loose, 
flowing  garment.  That's  one  reason  your  customers  like  it  so  well. 
The  greatest  care  is  taken  in  the  selection  of  stock  and  manner  of 
making  this  brand,  the  desire  of  the  makers  being  to  manufacture 
an  article  they  can  recommend  and  one  which  you  can  recom- 
mend. Every  garment  bears  their  Trade  Mark.  You  may  sort 
any  time  of  year  and  orders  received  one  day  will  be  shipped  the 
following  day. 

Sold    to    the    retail    trade    only.       We   also    make  EIDER- 
DOWN SPECIALTIES  and  SHOE  LININGS. 


™E  GALT  KNITTING  CO., 


GALT,  ONT. 


Limited 
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New  Hats, 
New  Feathers, 
New  Quills, 
New  Ribbons, 
New  Velvets, 

and  all  latest  novelties  received  weekly. 


1 


Caverhill  &  Kissock. 


WHOLESALE 
MILLINERS. 


91  St.  Peter  St., 

Montreal. 


»••< 


Flett,  Lowndes  &  Co 


LIMITED 


61  Bay  Street. 


TORONTO. 


CORSETS 


AND 


LADIES, 
MISSES, 
CHILDREN. 

;OLE   MANUFACTURERS 


MWVS^^SO 


Waist 


SILK 

FRINGE 


The 
Fashionable 

Dress 
Trimming;. 


Many  Beautiful  Designs. 

All  Widths. 

Black,  White,  Colors. 


ALSO 


NOVELTIES 


IN  - 


SAMPLE  ORDERS  SOLICITED. 


Fringed   Ornaments 

for  Skirt  and 

Waist. 


Tubular,  Soutache  and  Fancy  Braids. 

Barrel  Buttons.  Cords.  Dress  Gimps. 


M  IMTH    II  REH    H' 


BRUSH   &  CO.,      Toronto,    moulton  &  CO., 


12    ST.    PETER   ST., 

MONTREAL. 
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<&      **      THE  MILLINERY  TRADE.      ^      # 


THE  Canadian  houses,  both  retail  and  wholesale,  report  a 
good  October  trade,  and  business  has  been  brisk.  The 
weather  was  favorable  for  all  but  heavy  goods,  and  millinery 
came  in  for  a  good  share  of  business. 

Speaking  of  novelties  in  bows  and  other  hat  garnitures 
for  Winter,  The  London  Millinery  Record  says  that  piece 
satin  or  panne  is  much  used  to  form  flower-shaped  ornaments 
of  the  tulip  order,  and  in  these  much  ingenuity  is  displayed. 

A  continental  idea  is  to  roll  ribbon  in  tulip  fashion  and  to 
insert  ospreys  in  their  centres,  this  idea  being  capable  of  much 
variation.  A  singularly  smart  bow  of  turquoise  blue  liberty 
satin  ribbon  seen  on  a  Paris  model  had  three  short  loops 
turned  downwards  and  three  high  ones  upstanding,  a  rouleau 
of  tulle  in  the  same  shade  being  knotted  through  each  loop. 

A  novel  use  is  made  of  cut  strips  of  felt  in  the  composition 
of  knotted  bows,  wherein  the  narrowest  strips  are  plaited  and 
then  smartly  twisted  into  fantastic  loops. 

Another  good  style  shows  two  inch  strips  of  felt  sewn  into 
a  set  of  five  upstanding  loops,  with  tulle  in  a  contrasting  or 
harmonizing  shade  puffed  between  them. 

A  smart  style  which  appears  to  find  favor  with  the  best- 
class  houses  who  do  a  special  trade  in  neatly-trimmed  felts  is 
to  twine  around  the  crowns  of  soft,  closely-fitting  Amazone  felts 
a  simple  draping  of  suede  leather. 

Another  popular  style  is  to  place  three  very  full,  perfectly 
round  pompon  rosettes  well  in  front,  these  being  usually  in 
three  colors  or  three  tones  of  one  color.  On  grey  felts  there 
may  be  two  in  shades  of  grey  and  one  in  bright  cardinal. 

Cockscombs  of  white  tulle  are  very  chic  and  are  most 
feathery  in  effect.  They  are  in  the  finest  tulle,  very  closely 
gathered,  and  are  sometimes  the  length  of  a  three-quarter 
plume.  A  novel  toque  of  cherry  colored  velvet  showed  one 
of  these  very  light  ornaments  laid  on  the  left  side,  while  a  sable 
head  and  tail  was  arranged  with  good  effect  on  the  right. 


ARE   FILLING    SORTING   ORDERS   PROMPTLY. 

Since  the  Fall  opening  in  September,  millinery  houses 
have  been  devoting 
their  energies  to  sorting 
orders.  The  briskness 
of  trade  and  the  fact 
that  the  demand,  this 
season,  has  been  active 
for  almost  every  class 
of  material,  has  kept 
staffs  busy  both  in  fill- 
ing orders  and  keeping 
stocks  from  becoming 
depleted.  TheD.  Mc- 
Call  Co.,  Limited, have, 
this  season,  as  is  their 
custom,  kept  their 
stocks  so  full  and  large 
that  they  have  been 
able  to  meet  all  con- 
tingencies and  supply 
all  demands.      As  this 


firm  have  1 3  travelers  on  the 
road,  these  demands  have 
been  large  and  pressing, 
yet  a  walk  through  their 
warehouse  the  other  day 
showed  that  they  have 
still  in  stock  a  full  range 
of  velvets,  taffetas  and 
oriental  satins  in  the 
popular  colors  ;  also  a  big 
variety  in  the  newest  de- 
signs of  fancy  velvets  and 
velveteens,  besides  a  full 
supply  of  novelties  in  hats, 
birds,  feathers,  millinery 
trimmings,  etc.  The  stock 
is  sufficiently  compre- 
hensive to  meet  any  de- 
mands that  can  be  made 
on  it. 


The  D.  McCall  Co.,  Limited. 


The  D.  McCall  Co 


A  CHAT  ABOUT  MODES,  COLORS,  AND    TRIMMINGS. 

"  Pleased  to  see  you,"  said  a  director  of  S.  F.  McKinnon 
&  Co.,  Limited,  to  The  Review  representative  when  he  made 
his  periodical  call,  and  added,  at  the  same  time,  the  compli- 
mentary remark  that  the  columns  of  The  Dry  Goods  Review 
presented  a  business  air  which  inspired  confidence.  "  Your 
business  name  is  Review.  It  is  a  wise  and  healthy  act  either 
in  private  or  business  life  to  review  the  past.  In  either  case, 
if  the  record  is  as  clear  and  encouraging  as  the  millinery  trade 
of  the  past  month,  the  look  backwards  will  be  a  pleasant   one. 

"  Taking  a  broad  view  of  the  situation,  we  believe  that  the 
business  of  the  Dominion  for  the  month  just  closed  will  show 
most  satisfactory  results.  However,  as  is  quite  frequently  the 
case,  particularly  in  the  Fall  season,  millinery,  millinery  novel- 
ties and  specialties,  such  as  we  handle,  have  had  the  best  of 
the  innings. 

"The  most  remarkable  weather  of  the  past  five  weeks, 
while  favorable  to  millinery,  has  not  been  so  for  many  lines  of 
goods  of  a  heavy  and  more  Wintry  character.  Such  is  our 
luck.  He  is,  however,  a  small-souled  man  who  never  looks 
beyond  his  own  interests,  and  we  therefore  believe,  all  things 
considered,  that  the  great  majority  will  say  that  the  weather 
has  been  all  right. 

"Anything  new,  you  ask?  Yes,  always  something  new 
with  us,  and  a  most  satisfactory  feature  of  the  newness  is  the 
many  new  customers  constantly  being  attracted  by  our  mag- 
nets, which  is  an  evidence  of  confidence  we  highly  appreciate, 
just  as  we  value  the  trade  and  confidence  of  our  old,  tried, 
constant,  and  valued  supporters.  Newness,  also,  rules  in  our 
stock.  We  do  not  stick  either  to  old  goods,  old  ideas,  or  old 
methods,  which  all  must  give  place  to  the  new  as  quickly  as 
they  fail  to  meet  the  situation. 

"  When  you  and  I  had  our  last  chat,  in  speaking  of  the 
prime  factor  of  a  lady's  street  outfit,  we  gave  much  prominence 
to  tarn  crowns  and  rough  rider  effects,  and,  as  we  predicted, 
these  held  the  situation  well  through  October.  But  even  the 
strongest  favorites  only  have  their  day.  Continuing  along  this 
line,  indications  for  the  November  trade  point  to  an  increased 
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THE  D.  McCALL  CO.,  Limited. 


Finley,  Smith 
&  Co. 


Importers*   of 


WOOLLENS  an, 

TAILORS' 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.    C.    FINLEY 
J.    R.    SMITH 


Sole  Agents  for 

Trafalgar,  Britannia  and   Royal  Navy  Serges. 


Fisher,  Son  &  Co. 

Cor.  Victoria  Square  and. [St.  James  Street 

MONTREAL. 
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Woollens  and 

Tailors' 

Trimmings 

Letter  Orders  receive  prompt  attention. 


101  and  103  St.  Peter  Street,  QUEBEC. 
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demand  for  dress  shapes,  with  a  leaning  to  higher  crowns. 
Walking  hats  and  sailors  are  also  favorably  thought  of,  and 
will  give  a  good  account  of  themselves  at  the  end  of  the 
month. 

"As  you  may  not  know,  Mr.  Review,  permit  us  to  say  that, 
with  the  exception  of  a  very  few  new  introductions,  both  styles 
and  trimmings  are  now  fully  set  for  the  balance  of  the  season, 
and,  with  regard  to  the  latter,  nothing  can  unseat  or  disturb 
such  candidates  as  silk  velvets,  taffeta  silks,  pin  silks,  liberty 
silks,  Oriental  silks,  liberty  satins,  satin  duchess  and  ribbons. 

"A  very  great  deal,  however,  depends  upon  the  shades  of 
the  candidates,  which  are  as  varied  as  in  other  fields  where 
the  term  candidate  is  more  commonly  applied. 

"Pin  your  faith  to  the  following  colors  and  your  readers  and 
followers  will  have  no  cause  for  disappointment  in  your  infor- 
mation :  Blues,  in  navy,  royal,  bluet,  fawns,  greys,  browns, 
purples,  coquelicot,  cardinal,  grenat,  cream  and  white — white 
being  in  very  high  favor. 

"  There  are  yet  very  important  factors  in  millinery  trim- 
mings to  be  mentioned  ;  in  fact,  they  must  be  employed  to  make 
beautiful  or  lady  like  combinations. 

"Many  birds,  wings,  breasts,  hackle  feathers  and  ostrich 
effects  have  and  will  continue  to  be  used,  but  the  queen  of 
millinery  trimmings — ostrich  effects — will  stand  out  prom- 
inently for  the  balance  of  the  season,  particularly  black,  white 
and  cream  in  single  tips  and  demi-plumes.  Steel  buckles  will 
also  be  a  bright  feature  as  a  finishing  touch. 

"  You  were  asking  about  our  factory  operations,  and  if  it 
were  a  true  report  that  we  could  not  keep  up  with  our  orders 
coming  in  for  McKirinon-made  jackets.  That  is  quite  true. 
For  a  long  time,  even  with  the  factory  running  over-hours,  we 
could  not  keep  within  three  weeks  of  the  demand.  So  much 
for  having  a  good  name  and  better  goods.  You  may  appre- 
ciate the  fact  that  a  jacket  has  no  merit  and  counts  for  less 
than  nothing  with  a  lady  unless  it  possesses  the  merit  of  fit, 
style  and  finish.  This  is  where  we  have  dominion,  and  the 
paramount  reason  for  us  having  had  to  crave  the  indulgence 
of  our  customers  regarding  delivery  dates  as  already  touched 
on.  Our  costumes  and  skirts  have  equal  merit  and  selling 
strength  with  our  jackets.  Of  these  we  are  evolving  a  large 
range  of  samples  for  Spring,  which,  with  our  jackets  and  other 
specialties,  will  be  in  the  hands  of  our  representatives  at  an 
early  date.  We  are  educators,  and  if  only  for  that  purpose 
our  new  conceptions  should  be  seen  by  every  retailer." 

SOME  NOVEL  EFFECTS  NOW  IN  USE. 

The  sorting  season  is  in  full  blast  at  the  warehouse  of  The 
John  D.  Ivey  Co.,  Limited.  This  firm  state  that,  in  looking 
back  over  the  season,  it  is  seen  that  everything  has  been  more 
than  satisfactory  ;  it  has  been  very  profitable,  as  there  has  been 
a  good  demand  for  all  materials  in  the  millinery  line.  As  a 
rule,  some  particular  style  and  article  has  been  wanted,  and 
wanted  so  abundantly  that  it  has  been  impossible  to  fill  orders. 
But,  this  season,  the  demand  has  been  more  general,  and  the 
retail,  as  well  as  the  wholesale,  trade  has  had  a  good  oppor- 
tunity to  make  money.  At  least,  this  is  the  experience  of  The 
John  D.  Ivey  Co.,  Limited.  Their  expectations  for  the  next 
two  months  are  that  there  will  be  a  big  demand  for  velvet 
hats.  In  fact,  the  enormous  sales  of  velvet  in  the  past  two 
weeks  indicate  that  velvet  hats  are  now  in  the  lead,  trimmed 
with  black  ostrich  and  paradise  feathers  and  angel  wings. 
Large  hats  will,  no  doubt,  be  a  feature  of  the  day.  The  mil- 
linery shown  at  the  recent  supplementary  opening  was  very 
elegant,  the  materials  used  being  of  the  richest  quality. 
Among  the  models  were  seen  turbans  of  elaborately  em- 
broidered velvet  crowns.  One  noticeable  toque  had  a  brim 
of  mink  fur,  crown  of  embroidered  velvet,  and  facing  of 
closely  tucked  chiffon  (tucks  %,  inch  wide  and  not  shirred) 
drawn  tightly  over  under-facing  of  white  satin.  Two  wings 
of  jeweled  and  painted  Bolton  cloth  were  used  in  decoration. 

Another  very  attractive  toque  was  of  national  blue  mirroir 
ve'.vct,  draped  softly  over  a  brim   which  was  raised  very  high 


at  left  side,  on  which  was  placed  a  large  bow  knot  of  pearls. 
The  crown  was  of  silver-grey  embroidered  velvet,  crimson 
velvet  giant  rose,  finished  with  large  white  tulle  rosette. 

Large  black  velvet  hats  are  exceedingly  popular.  The 
newest  shapes  are  "Gainsborough"  in  effect,  but  of  more 
modern  design,  or  perfectly  flit  brims,  made  to  droop  back  and 
front,  or  an  approach  to  the  "Poke"  hat.  All  of  these  shapes 
make  very  swell  hats  when  ttimmed  properly  with  black 
ostrich  tips.  Here,  also,  fur  is  used  as  bands  around  crown 
with  steel  ornaments,  or  introduced  in  trimming.  For  instance, 
a  large  hat,  flat  brim  in  front  and  mushroom  effect  at  back, 
covered  with  black  silk  velvet  with  jet  and  steel  bow  knots 
appliqued,  faced  with  pale  blue  velvet,  which  is  "  pinched  " 
(this  new  facing  is  made  by  taking  three  stiches,  in  diamond 
form,  about  two  inches  apart  and  drawing  the  threads  tightly, 
then  use  for  facing),  crown  of  black  velvet  put  on  softly  and  a 
band  of  chinchilla  fur  around  the  crown  trimmed  with  two 
Prince  of  Wales'  tips  with  bands  of  same  fur  run  on  the  stems. 
This  latter  way  of  decorating  feathers  is  very  novel. 

The  indications  favor  an  unusually  good  season.  "  Speak- 
ing of  our  own  stock,"  said  Mr.  J.  D.  Ivey,  president 
of  the  company,  "we  are  pleased  to  be  able  to  say 
it  is  splendidly  assorted  in  every  line,  and  have  made  extra 
preparations  for  the  velvet  trade.  Referring  to  payments,  we 
find  them  particularly  good.  I  am  of  the  opinion  that  the 
retail  trade  was  never  in  a  more  prosperous  condition  than  at 
the  present  time,  and  that  the  trade  will  look  back  on  the  year 
1899  as  a  banner  year  in  millinery  business." 


THE    SANDOW    DEVELOPER. 

The  introduction  of  Sandow's  Developer  into  this  market 
is  a  fact  that  will  interest  a  gocd  many  merchants,  especially 
furnishers  and  general  dealers,  who  will  find  it  a  profitable 
arlicle  to  handle.  The  Developer  has  the  advantage  of 
appealing  to  both  sexes,  and  is  for  family  use,  the  present 
tendency  nowadays  being  to  make  the  exercise  of  the  muscles 

a  systematic  affair.       The 
Sandow     Developer   is    a 


complete    athletic     outfit, 
consisting   of  rubber  wall 

Developer  fixed  for  use  as  a  Chest  Expander,    exerciser,  Chest  expander, 

dumb    bells    and    heavy 

weight  lifting  apparatus.       It  is  fixed  to  any  door  or  window 

frame,  and  can  be  used  for  all  the  purposes  here  mentioned, 

so  that  it  combines  a  great  many  forms  of  exercises  in  one 

compact  machine.     The  basis  of  the  whole  thing  is  on  the 

laws  of  health,  as  Sandow       4_  /ai 

has  followed  modern  teach- 
ing in  this  respect,  so  that 

the  dealer  has  the  weight 

of    medical    testimony    in 

recommending  this  article, 

which    has     been     highly 

spoken  of  by   all   athletic 

and    health    authorities,  as 

good  for  the  business  man, 

for    ladies    who    wish     to 

reduce  the  size  of  the  waist 

or  cure   sleeplessness,  and 

for   children    in    the  early 

stages    of    their     develop- 
ment.     It  also  is  specially 

intended    for    bicyclists   of 

both    sexes,    who    require 

some  neutralizing  influence 

to  correct   the   tendency  to 

narrow  chests  and   curved 

spines.      The  accompany- 
ing  illustrations   show    the 

ways  in  which  the  Sandow 

Developer  is  fixed  when  in 

use  for   certain    purposes. 

With  each   exerciser,  there 

are  full  instructions  and  photographic  charts  of  exercises. 

Messrs.    John  Macdonald    &    Co.,    Toronto,    have    been 

appointed  sole  agents  in  Canada  for  Sandow's  Developer,  and, 

as  the  retail    price  is  only   #5,  which   allows  a  large  margin  of 

profit   to  the  dealer  on  each    machine  sold,  the  expectation  is 

that  a  good  trade  will  be  done  in  them. 
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Dominion  Wide. 


Concerning  the  Millinery  and  Mantle  Trade  it  is  not  necessary  to  tell  buyers  that 
Styles  and  Colors  are  now  pronounced  for  the  balance  of  the  season. 

So  that  the  question  with  the  trade  is  not  what  is  wanted,  but  where  can  I  get  just 
what  I  know  to  be  in  popular  demand. 

Mr.  Buyer  you  are  perfectly  safe  ;  we  are  zealously  guarding  your  interests — they 
being  identical  with  our  own. 

Experience  has  taught  us  that  whatever  brings  increased  trade  and  adds  profit  to  our 
own  business  does  the  same  for  our  friends  who  handle  our  goods. 

Therefore,  whether  it  be  Millinery,  Millinery  Novelties,  Silks,  Ribbons,  Velvets. 
Velveteens,  Jackets,  Costumes,  Skirts  or  any  of  our  other  specialties.  After  you  have 
looked  through  our  stock  or  samples,  "  Eureka  "  will  be  the  word. 

We  have  studied  character,  we  have  studied  style,  we  have  studied  colors,  and  in  the 
face  of  rising  markets  and  big  advances  in  prices,  we  have  studied  the  interests  of  our 
friends,  and  continue  to  sell  all  our  lines  at  original  prices. 

We  have  had  a  most  satisfactory  October  trade,  and  have  made  provision  for  a  big 
November. 

We  beg  to  apologize  to  our  many  friends,  who,  on  account  of  the  great  demand  for 
McKinnon  Made  Jackets,  have  suffered  owing  to  the  delay  in  executing  their  orders,  which 
could  not  be  avoided. 

By  extra  effort  we  have  almost  overtaken  the  demand,  and  henceforth  hope  to  be  able 
to  deliver  all  Jackets  within  a  few  days  from  time  of  receiving  the  orders. 


AVt\\\\\V\^VVVVVVVVVVVVl 


S.  F.  McKINNON  &  CO.,  Limited 

York  and  Wellington  Streets,  TORONTO- 

OFFICES.    .    .    . 

75  Queen  St.,  OTTAWA.  1886  Notre  Dame  St.,  MONTREAL. 

25  Milk  St.,  LONDON,  ENG.  70  St.  Joseph  St.,  QUEBEC. 
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Our  "  Good  Advertising"  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well- 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or 
advertising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name. 


M 


Winnipeg,  Man.,  September  14.  1889. 
F.  James  Gibson  : 

Dear  Sir, — We  enclose  you  a  few  of  our  ads.  selected  at  random, 
and  will  be  pleased  to  know,  through  THE  REVIEW,  what  you  think  of 
them.     Thanking  you  in  advance, 

Ycurs  truly, 

Geo.  Clements. 

R.  GEO.  CLEMENTS  is  certainly  a  good  advertiser. 
His  advertisements  are  quite  well  written  and  nicely 
displayed.  I  judge,  however,  that  when  cuts  are  used,  as  Mr. 
Clements  does  in  most  of  his  advertisements,  that  the  border,  or 
half-border,  he  also  uses,  is  really  not  necessary.  To  illustrate 
this  point,  I  herewith  reproduce  an  advertisement  of  Rogers, 
Peet  &  Co.,  New  York,  along  with  two  of  Mr.  Clements' 
advertisements.  I  re- 
produce these  two  so 
as  to  show  how  good 
Mr.  Clements'  ad- 
vertising really  is. 
If  Mr.  Clements  will 
use  the  cuts  and  the 
display  type,  I  am 
sure  that  he  could 
entirely  dispense 
with  the  heavy  bor- 
der. This  would 
mean  just  so  much 
money  saved.  An- 
other way  in  which 
Mr.  Clements  could 
save  money  would 
be  to  use  smaller 
type  for  his  name  at 
the  bottom.  This 
craze  for  having  the 
name  of  the  mer- 
chant in   large  type 


f 


OUR 
HOSIERY 


Will  stand  a  critical  examination. 

It  will  stand  the  wear  test. 

We've  all  the  good  lines  that  are 
suitable  for  Summer  wear — all  fully  as 
good  as  they  look. 

Men's  fast  black  cotton,  hiRh  spliced 
heels,  double  soles,  all  sizes,  'JO.  25,  35c. 
Men's  fancy  colored  cotton,  stripes, 
checks,  polka  dots,  25,  35,  50c. 
Men's  fancy  lisle  thread,  very  dur- 
able, 50c. 

Black  and  colored  cashmere,  seamless, 
stainless,  double  heels  and  toes,  35 
and  50c. 

You'll    know    more    about  them    when 
you  see  them. 


If  it  comes  from  Clement's— it's 
correct. 


GEO.  CLEMENTS 


Men's  Furnishings, 
Fine  Tailoring. 

Mclntyre  Block— Main  Street. 
Telephone  130. 


wastes  immense 
sums  of  money  each 
year.  What  the  ad- 
vertiser has  for  sale 
is  his  goods  (or  his 


services),  and  not  his  name.  If  you  succeed  in  interesting  a 
reader  in  your  advertisement,  he  (or  she)  will  be  sure  to  see 
your  name,  no  matter  how  small  the  type  is.  The  words 
"John  Smith  &  Co."  in  big  type  spread  all  across  a  news- 
paper page  don't  really  mean  anything  to  the  reader.  It  may, 
of  course,  flatter  Mr.  Smith's  vanity,  and,  while  this  may  be 


human  nature,  it  is  not  good  advertising.  But  the  words  "  $1 
silks  at  69c,"  even  if  not  spread  across  the  page,  will  mean 
something.  If  a  wo- 
man wants  some  of 
the  silks,  she  is  quite 
sure  to  see  the  name 
of  the  firm  at  the 
bottom.  This  is  what 
I  mean  by  advertis- 
ing the  goods  and 
not  the  name  of  the 
firm.  Rogers,  Peet 
&  Co.  thoroughly 
understand  the  im- 
portance of  bringing 
their  goods  and  the 
other  attractions  of 
their  stores  to  the 
front,  while  discreet- 
ly keeping  them- 
selves in  the  back- 
ground. That  they 
have,  at  the  same 
time,  made  several 
million  dollars  in 
the  clothing  busine>s 
in  a  comparatively 
short  time  would  go 
to  show  that  mod- 
esty and  good  taste 
in  advertising,  as  well  as  in  many  other  things,  pay. 
*         *         * 

Carberry,  Man.,  September  16,  1899. 
F.  James  Gibson,  Toronto  : 

Dear  Sir, — We  are  enclosing  copies  of  our  ads.  appearing  in  this 
week's  issue  of  our  town  paper.  Please  give  the  benefit  of  your  criticism 
in  the  next  issue  of  The  REVIEW, 

Yours,  etc., 

W.  G.  Murphy  &  Co. 

The  two  advertisements  Murphy  &  Co.  send  me  are  too 
large  for  reproduction  in  the  limited  space  at  my  disposal. 
They  are,  however,  good  advertisements.  The  introduction 
to  one  of  them  is  particularly  happy  and  effective.  This  is 
how  it  reads  :  "  This  store  guarantees  your  purchase.  Right 
at  the  s'art  of  the  Fall  business,  we  want  to  impress  upon  you 
that  this  store  is  studying  your  best  interests.  We  are  con- 
stantly endeavoring  to  get  the  best  values  that  can  be  procured 
in   the  world's  markets  and  placing  them  before  you  at  lower 


Honestly  now,  what  is  your 
objection  t,o  ready-made  ?  Why 
do  you  keep  on  paying  a  good 
tailor's  high  prices  ? 

The  market  for  the  best  ma- 
terials, highest  grade  of  work, 
is  equally  open  to  us — wider 
open,  our   purchases   are  larger. 

Fit?  We  don't  make  to  order, 
but  we  make  to  fit. 

Can  any  one  do  more  ?  Yes, 
we  can — -"  your  money  back  if 
you  want  it." 

Suits— $12  to  $28. 

Our  spring  book   says  what   we  leave 
unsaid— yours  for  the  asking. 

Rogers,  Peet  &   Co. 

Prince  and  Broadway. 
Warren  and  Broadway. 
Thirty-second  and  Broadway. 
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Sandow's  iz^jK 


...Developer 


THE  MOST  COMPLETE  OF  ALL 
PHYSICAL  EXERCISERS. 


Invented  by  Eugen  Sandow, 

The  Athlete  of  the  Century, 
and  the  greatest  living  Au- 
thority on  Physical  Culture. 

l  machine  for  a  whole  family. 


The  only  Exerciser  by 
means  of  which  the  Sandow 
System  of  Physical  Culture 
can  be  correctly  carried  out. 


4  machines  In  one. 


Retail  Price,  $5.00. 

John  Macdonald  &  Co., 


EUGEN    SANDOW 


Sole  Agents  for 
Canada. 


Toronto. 


The  following  sketches  show  the  four  methods  of  using  the  apparatus. 

/ <l     WALL  EXERCISER.     _)»"--» Sx  t 
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$1.00  Shirt 


is  the  i>est  value  ever  offered  in  the 

trade. 

Fine  colored  percales,  open  front, 
detached  cull's,  cross  stripes,  vertical 
stripes  and  checks— well  made  and 
perfect  fitting. 

No  need  to  pay  JH.50  when  you  can 
get  such  values  as  these  for  $1.00. 


If    it     comes 
correct. 


from    Clements'-  it's 


GEO.  CLEMENTS, 

Men's  Furnishings, 
Fine  Tailoring. 

Mclntyre  Block— Main   Street. 
Telephone  130. 


GOOD  ADVERTISING     Continued. 

prices  than  you  can  buy  them  elsewhere.  The  one  thing  we 
emphasize  is  that  when  you  buy  from  us  your  purchase  is 
guaranteed,  as  we  take  back  or  replace  anything  that  is  not 
exactly  as  we  represent  it  to  be.  We  are  here  to  stay,  and  we 
will  at  all  times  guard  our  customers'  interests."  Of  the  two 
advertisements,  I  notice  that  one  is  much  more  compactly  set. 
As  they  are  both  the  same  size,  it  suggests  the  thought  that 
perhaps  Murphy  &  Co.  have  contracted  for  a  certain  space, 
which  they  are  bound  to  use.  In  one  of  the  advertisements, 
*wwvw\'ww'\wwwwwi wvvwvwi  about  25  percent.  01 

0<  the  space  is  wasted. 
U I  J  I    am    sure    that    it 

scarcely  ever  pays  a 
store  to  contract  for 
a  certain  space  in 
newspapers  or  any 
other  advertising 
mediums.  No  one 
can  tell  a  week 
ahead  exactly  how 
much  space  a  store 
will  need  for  its  ad- 
vertising ;  the  unex- 
pected is  always 
happening.  To-day, 
a  whole  page  may 
be  required  ;  to- 
WwWmWll«*«n*wv«»*«»»i  morrow,  150  lines 
may  be  enough,  and,  next  day,  a  half-page  may  just  fill  the 
bill.  Of  course,  the  agreement  to  use  a  certain  space  on 
certain  specified  occasions  is  very  comforting  to  the  publisher, 
and  he  usually  is  willing  to  make  some  allowance  for  it,  but  it 
is  all  wrong  from  the  advertiser's  standpoint.  The  way  this 
sort  of  thing  works  out  is  :  Sometimes  the  space  is  crowded, 
and,  even  then,  things  that  ought  to  have  a  showing  are  left 
out,  while,  on  other  occasions,  the  space  has  a  half- filled  and 
unbusinesslike  look.  The  net  result  is  money  lost.  The 
proper  way  where  it  is  necessary  to  have  a  contract  is  to 
engage  to  use  a  certain  number  of  lines  or  inches,  say,  in  a 
year.     Use  the  space  as  you  want  it. 


F.  James  Gibson,  Toronto  : 

Dear  Sir, — By  the  same  mail  I  am  sending  you  three  dailv  papers 
containing  our  advertisements.  I  wish  your  opinion  of  them,  as  to  being 
such  as  will  draw  trade,  also  any  way  they  could  be  improved.  I  would 
also  like  you  to  use  fictitious  names  if  you  should  reproduce  any  of  them 
in  The  Dry  Goons  Review. 

Yours,  sincerely, 

Constant  Reader. 
Where  the  use  of  his  name  is  not  permitted  by  an  adver- 
tiser requesting  criticism  of  his  ?  dvertisements,  it  follows  that 
the  advertisement  can't  be  reproduced  When  this  is  the 
case,  it  is  obvious  that  the  object  with  which  this  section  of 
The  Review  was  established  will  be  to  a  great  extent 
defeated.  In  other  words,  I  must  insist  that  when  an  adver- 
tisement is  to  be  criticized  it  must  be  reproduced  in  full. 
*         *         * 

I  have  before  me  two  fur  advertisements.  The  Fairweather 
advertisement  takes  up  almost  as  much  room  as  the  other, 
which  I  recently  cut  out  of  a  whole-page  advertisement  of  John 
Wanamaker,  of  Philadelphia,  yet  it  must  have  been  practically 
useless  as  a  businessbringer.  The  Wanamaker  advertise- 
ment, on  the  other  hand,  is  full  to  overflowing  of  good   inter- 


esting  information,  such  as  prices  and  descriptions, 
the  sort  of  advertising  that  brings  results. 


This    is 


J.  W.  T.  FAIR- 
WEATHER,  & 
CO.,  successors 
to  J.  &  J.  Lugs- 
din,  84  Yonge 
St.,  hatters  and 
furriers. 


What 
About 
Furs? 


Whether  you  are  a  resident 
of  the  city  or  only  a  visitor 
here  during  Fair  time,  to- 
day will  be  a  good  day  for 
you  to  visit  our  fur  show- 
rooms and  note  the  wealth 
of  style,  bea  uty,  and  quality 
displayed  there  in  our  hand- 
some, rich,  and  costly  fur 
garment  stocks  for  the  new 
season.  The  assortments  are 
very  complete  in  ail  the  lat- 
est ideas,  notions,  and  fancies 
in  practicable  and  service- 
able fur  comforts.  We  make 
every  garment  we  sell — and 
we  guarantee  every  garment 
we  make.  We  never  had 
such  a  fine  range  to  show 
you,  and  every  inch  of  the 
material  and  every  stitch  in 
the  workmanship  is  put  in 
with  the  idea  of  giving  the 
highest  quality — and  we  sell 
at  most  moderate  prices. 

See  our  exhibit  on  the 
ground  floor  in  the  Main 
Building  at  the  Exhibition. 


J.W.T.Fairweather&Co 

Iih»mioi  to  J  *  J.  Lwgatfln, 

84   Yong-e  St. 


Furs 

The  Opening — you  arc  welcome. 

Thk  is  the  greatest  fur  season 
lrr  the  history  of  the  store ! 
•  The  rage  began  five  years  ago 
in  Berlin,  spread  to  Paris  and  St. 
Petersburg — we  expected  it  here 
last  year ;  but  it  otHf  began. 

It  is  here  now,  in  full  force,  and 
Vill  doubtless  surpass  everything 
we  have,  ever  before*  known. 

We  are  prepared. 

Magninccnt  furs  in  great  variety; 
and  the  prices  are  fair. 

A  friendly  journal,  out  of  the 
kindness  of  its  heart,  is  good 
enough  to  say  the  following: 

"Tbe  (reateal  Mr  show  la  America.  Sell* 
only   best   and   food    fun.     -    •    •    While   in 

larettea,  all  prices,  cape*  and  Jacketa  were 
aold  Enormous  yuk  of  One  fur  jackets,  fur 
neckwear  and  long  and  short  capea.  Not  an 
old  or  laat  ycar'a  fEanneot  to  be  WMm.     Depart- 

Jsn't  that  nice! 

Persian-Iamb  jacket,  22  inches 
long:  double  fevers,  loose  front — 
box,  when  the  re  vers  are  buttoned 
over;  black  satin  linirig.  $120. 

Breit-schwante  ("broad  tail") 
jacket  with  etnn  effect,  revcrs  and 
inside   of    collar  of   baum   marten. 

f-75 

Plain  round  jacket  of  Persian- 
l.imb;  iS  inch  back,  24  inch  'tab" 
Vront.  chinchilla  collar;  blue  and 
•Ahiie  striped  taffeta  lining,  $225. 

Fancy  Fton  jacket  of  Persian 
■iffrb;  inside  collar  chinchilla,  lav 
ct,\der  and  white  taffeta  lining 
S2O0. 

ic-inch  Persian  lamb  jacket;  dip 
fronts  large  ripple  revers;  flare 
cuffs;  inside  collar  Hudson  Bay 
sable,  fancy  satin  lining,  $225. 

Box  sealskin  jackets,  double- 
breasted,  with  revers;  fancy  satin 
linings.  Sl/O. 

Sealskin  coat,  imported  design, 
flare  skirt  forming  cutaway  coat. 
lined  with  corn-colored  faille . 
revcrs  and  inside  collar  of  chin- 
chillav  $500. 

Breit-schwantz  box  coat;  loose 
back  and  front;  42  inches  long, 
large  ripple  revers  inside  collar 
of  chinchilla,  $500. 

Cape  of  very  handsome  eastern 
mink ;  stripe  running  round  the 
cape  and  down  the  flounce.  $650 

Handsome  Hudson  Bay  Sable 
cape,  22  inches  long,  trimmed 
with  Hudson  Bay  tails  and  claws 
alternating,  &750. 


I  think  the  regular  piano  dealers'  advertising  is  about  as  bad 
as  any  kind.  Probably,  regular  piano  dealers  advertise  because 
they  feel  that  it  is  a  good  thing  to  keep  their  names,  addresses 
and  business  before  the  public  and  not  because  they  expect 
any  direct  returns  that  they  can  see.  But,  when  it  comes  to 
the  department  store,  now  we  find  a  person  who  advertises 
pianos  because  he  has  pianos  for  sale  and  expects  to  sell  some 
of  them  directly  through  his 
advertisement.  He  argues  that 
people  who  want  pianos  will  be 
interested  in  facts  about  pianos. 
One  of  the  most  important  of 
these  facts  is  the  price.  If  the 
dealers  have  pianos  for  sale 
on  the  instalment  plan,  how 
much  by  the  week  or  month  the 
buyer  has  to  pay  also  makes 
interesting  information.  So  the 
department  store  man  hastens 
to  furnish  these  facts.  The 
regular  piano;  dealer,  however, 
seems  to  scorn  such  methods. 
He  apparently  believes  that 
his  name  and  address,  with  the  added  information  that  he  deals 
in  pianos,  is  all  the  information  the  public  wants  or  ought  to 
have,   and  then   he  wonders,   poor  fellow,  how  it  is   that  the 


188  Yonge  St,  Toronto. 

In  oida  to  snii  tk/  <k,n,tenieiiee  of  buten 
uring  E*hit/iUon  week,  xfci  »resrocmi  will  be 

OPEN  MVKRY  NIGHT 
UNTIL  0.30  O'CLOCK. 

Vc   invile   you  to  enraine   out  "nugnlfieell! 

lock  of   : 

PIANOS, 
ORGANS,  and 
MUSIO  BOXES... 


^UAiJe^^ui^ 


188  Yonse  St.,  Tor 
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If  you  Want  to  Learn  Anything 
About  Advertising, 

if  i..„  nro  i>  l.u.lnen.  man  -n.1  |rtot  want 
In  g«|  Lmineii  by  any  kind  of  ulvartUlnK. 
land  .ml  t..  km  »ow  lo  ■dtrrtUo  «».l 
make  itn.nrj  ;  ..r  if  yon  nrr  m  miiployc  ftntl 
,.,,,,-,  I  I,,   |o  Into  luiilnfiiui  for  ynnrarlf  ;  or 

.1,1  t»  k"»  Into  «  ««•«  *'"1  l,rof- 
liable  iiHifnarinn  we  faraMi  ttic  fmnnu 
Uon    (he  uenmolatod  kiiowledi 

inhld  I       lii%nli|t»tion  co«U  you  noUiin« 

»        Invaluable  Information  will  bi  mat  Vrrr. 

ton    ci.h.it  »..rM    l-ulillrllr  t'lua,  OlHlbacc,  O. 


HOTELS  FOR  COHHERCIAL  HEN. 

Halifax,  N.  S Halifax  Hotel 

"      Queen  Hotel 

Montreal Windsor 

<  •         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

•'     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 


The  following  (g^V 

is  a  partial  list  of  the  L  11 

Goods  we  manufacture  :  fj\   cj)    II 


The  Sun  Lighting  Machine, 

(sprinkling  system.) 

The  Beacon  Acetylene  Machine. 


JL 


(immersion  system.) 


The  Simplex  Acetylene  Generator,  jj 

(the  best  and  cheapest  machine  in 

made  for  supplying  a  moderate  number  of  lights.)  in 

The  Duplex  Acetylene  Machine.  s 

(the  only  machine  that  will  supply  both  3 

Light  and  Heat  from  one  and  the  same  machine.)  "0 

Acetylene  Gas  Stoves  and  Ranges.    *s 


(for  use  with  the  above  machine.) 


Si 

re 

XV) 


Special  Photographic  Apparatus. 

(beats  sunlight  for  photography.) 

The  "Crescent"  Acetylene  Burner, 
Acetylene  Gas  Meters,  etc. 

We  also  make  a  specialty  of  lighting  Towns  and 
Villages,  for  which  we  design  special  apparatus.  Our 
goods  are  all  guaranteed.     Send  for  catalogue. 

THE  ACETYLENE 
MANUFACTURING  CO. 

LIMITED 

Head  Office,  LONDON,  ONT. 

Capital,   $300,000. 


I 


A.  A.  ALLAN  &  CO. 


Wholesale 
Hanufacturers 

.  Capes  and  Collarettes 

UaperifieS,      Newest   Designs 
INeCKWear     in    Groat  Variety 

Seal 

Persian  Lamb 
Grey  Lamb 
Electric  Seal 
Astrachan 
Racoon 
en's  Fur  and  Fur-Lined  Coats 


&m 


JACKETS  in 


RELIABLE    QUALITY 
ATTRACTIVE     PRICES 


51  Bay  St., 


TORONTO 


NOTHING  DECEPTIVE 


ABOUT 


+ 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 


The  "North  Star"  and  "Crescent"  for  1899  will  show 
very  decided  improvements  in  whiteness  and  quality.  No 
other  cotton  bat  will  retail  as  satisfactorily  nor  call  for  as 
many  repeat  orders. 

The  "  Pearl"  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and 
with  no  selling  frills  at  expense  of  strength. 
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GOOD  ADVERTISING— Continued. 

department  store  man  is  gradually  getting  the  piano  business 
of  his  town.  Presently,  he  begins  to  think  that  perhaps  he 
does  not  keep  his  store  open  late  enough  at  night.  May  be  if 
he  keeps  open  till  late  instead  of  closing  at  6  o'clock,  he  will 
steal  a  march  on  his  hated  department  store  competitor,  who 
always  closes  at  6  o'clock,  if  not  earlier.  So  he  sends  an 
advertisement  something  like  this  of  Gourlay,  Winter  & 
Leeming'sto  the  newspapers. 

The  department  store  man,  however,  keeps  right  on  in  the 
even  tenor  of  his  way.  When  he  has  something  to  say  about 
pianos  he  says  it  somewhat  in  this  fashion  : 


Pianos 

at  low  price  have  been  hard  to  get — -not  because  there 
are  not  plenty  of  them,  but  because  we  are  particular 
what  we  buy  and  sell :  good  tone,  good  looks,  good 
wear. 

We  can  give  you  all  three  for  $155  to  $265— no,  not 
the  best  at  these  prices ;  there  is  almost  as  much 
difference  between  good  and  best  as  there  is  between 
good  and  bad.  You  can't  have  best  without  paying 
the  price — no  matter  what  you  may  be  told. 

Pay  for  your  piano  all  at  once,  or  pay  $3  to  $10  a 
month  with  interest  at  4  per  cent. 

Low-priced  pianos  are  so  good  nowadays  that  it  is 
better  to  buy  such  than  second-hand  high-price  ones. 


Note  the  great  difference  between  this  advertisement  I  clip 
from  a  whole  page  advertisement  of  Wanamaker's  and  the 
Gourlay  advertisement.  The  former  is  a  solid  mass  of  infor- 
mation and  interesting  information,  too,  about  pianos.  The 
latter  has  probably  not  the  least  value  as  a  business  announce- 
ment. Two-thirds  of  it  is  taken  up  with  the  name  of  the  firm 
and  the  address,  and  the  balance  is  almost  as  useless  from  an 
advertising  standpoint.  How  absurd  such  advertising  is ! 
Messrs.  Gourlay,  Winter  &  Leeming,  however,  pay  their  good 
money  for  newspaper  space  and  keep  on  deluding  themselves 
with  the  idea  that  they  are  advertising. 

No  wonder  the  big  department  and  other  stores  keep  on 
getting  bigger  and  bigger  and  the  specialty  stores  keep  on 
getting  out  of  business.  Does  the  specialty  man  know  what 
ails  him  ?  Mostly  he  doesn't.  Instead  of  waking  up  to  a  free 
and  proper  use  of  printers'  ink,  he  goes  to  the  Legislature  and 
asks  for  a  law  which  will  prevent  the  octopus  selling  pianos,  or 
boots  and  shoes,  or  drugs,  or  what  not. 


Mr.  J.  H.  Patterson  has  entered  a  suit  against  R.  C. 
Struthers  &  Co.,  of  London,  for  $250,  alleged  to  be  due  for 
back  salary  and  expenses  as  traveler  for  the  firm.  The 
defendants  claim  that  Patterson  violated  his  contract,  and  was 
fully  paid.     The  case  will  be  tried  in  December, 

The  outlook  for  a  successful  closing  of  the  year's  business 
among  drygoodsmen  of  all  classes  was  never  more  promising. 
Prices  have  been  up  for  a  long  time  now,  and  the  man  of 
gloomy  temperament  is  once  in  a  while  heard  predicting  that 
they  must  come  down  shortly  ;  but,  note  the  fact  that  men 
who  have  been  in  business  for  a  long  time — the  "  old  heads," 
who  know  the  wants  of  the  trade — are  picking  up  goods  for 
next  Spring,  sure  of  a  rise.  Stocks  of  all  kinds,  both  whole- 
sale and  retail,  are  much  lower  than  for  some  years  past. 
This  is  the  result  of  more  careful  buying,  and  the  consequence 
will  be  that  wholesale  men  will  have  no  lines  of  any  importance 
to  be  thrown  on  the  market  at  ruinous  prices,  as  in  the   past. 


BUSINESS    CHANGES. 

WG.  VANCE,  merchant  tailor,  Tara,  Ont.,  has  removed 
.  to  Port  Elgin,  Ont.,  where  he  has  bought  out 
A.  N.  McConnell. 

Wm.  Murray,  dry  goods  dealer,  Kincardine,  Ont.,  has 
sold  out  to  George  H.  Malcolm. 

Learoyd  Bros.,  dry  goods  dealers,  Windsor,  Ont.,  have 
opened  a  branch  in  Forest,  Ont. 

The  stock  of  C.  J.  Grenier,  corset  manufacturer,  Montreal, 
is  to  be  sold  on  November  2. 

The  Montreal  Knitting  and  Embroidery  Co.  have  started 
business. 

Henry  Gleiser,  dry  goods  dealer,  etc.,  Milverton,  Ont.,  has 
sold  out  to  H.  Dierham. 

F.  French,  tailor,  Renfrew,  Ont. .  has  retired  from 
business. 

Thomas  C.  Kidd  and  Henry  L.  Rutherford  have  registered 
as  proprietors  of  Kidd,  Rutherford  &  Co.,  manufacturers  of 
imported  jute  and  linen,  Montreal. 

W.  J.  O'Malley  &  Co.,  wholesale  milliners,  Montreal,  have 
dissolved,  and  W.  J.  O'Malley  has  registered  as  sole  pro- 
prietor. 

The  Dominion  Clothing  Mfg.  Co.,  Montreal,  have  dis- 
solved, and  Solomon  Brazier  has  registered  as  proprietor. 

S.  Calvert,  dry  goods  dealer,  Treherne,  Man.,  has  admitted 
Fred.  Wilson. 

May  Furlong  has  opened  as  milliner  in  St.  John's,  Nfld. 

J.  A.  F.  Ross  has  started  as  merchant  tailor  and  men's 
furnisher  in  Sydney,  N.S. 

A.  MacDonald,  merchant  tailor,  Barne,  Ont.,  has  sold  out 
and  removed  to  Windsor,  Ont. 

E.  H.  Dever  has  started  as  tailor  in  Dresden,  Ont. 

Belcher  &  Sons,  tailors,  St.  Thomas,  Ont.,  have  dissolved. 

W.  S.  Davies  is  opening  as  dry  goods  dealer  in  Montreal. 

Henderson  &  Potter,  tailors  and  men's  furnishers,  Parrs- 
boro,  N.S.,  have  dissolved.  Each  partner  continues  on  his 
own  account. 

Dickenson  Bros.,  dry  goods  dealers,  etc.,  Perth,  Ont., 
have  sold  out. 

The  Misses  Hawes,  milliners,  Alvinston,  Ont.,  have  sold 
to  J.  L.  Brennan. 

Wm.  Honeyford,  of  Honeyford  Bros.  &  Co.,  jobbers, 
handkerchiefs,  Toronto,  is  dead.  Thomas  Honeyford  con- 
tinues under  unchanged  style. 

Thomas  Stone,  of  Thomas  Stone  &  Son,  dry  goods  dealers, 
etc.,  Chatham,  Ont.,  is  dead. 


MANAGER  WANTED. 


Y\J  ANTED — A  General  Manager,  for  a  large  Western  Retail  Dry  Goods 
*  *      Business,  who  must  be  competent  to  superintend  both  office  and 
warehouse   work.      Address.    A.  B.  C,    care   of  Dry    Goods    Review, 
Montreal. 


Newspaper 
Information 


We  can  supply  you  with  the  comments  of  the  news- 
papers on  any  subjects  that  interest  you.  Personal 
items,  political  articles  ;  in  fact,  anything  that  appears 
in  any  Canadian  publication  can  be  procured  from  us. 
We  read  the  newspapers  for  you  better  and  cheaper 
than  you  could  do  it  yourself.  Send  a  post  card  for 
particulars. 

CANADIAN   PRESS  CLIPPING 
BUREAU 

Telephone  Main  H55.  505  Board  of  Trade  Bldg.,  MONTREAL,  QUE. 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


'.11  goods  made  by  us  are  stamped  as  follows 

Absolutely  No 


CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


ILIUUJIO       Others  Genuine 


MARK. 
Positively  waterproof.       When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 


ROMAN 


BERKELEY. 


Tl  TAN 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


f^  A  I  ITIf^M  It  having  come  to  our  notice  that  certain  manu- 
2^^^2^b^b^h^^bw  facturers  are  producing  and  advertising  imitations 
of  our  goods  under  the  name  of  "  Celluloid,"  we 
desire  to  notify  the  trade  that  the  word  "  Celluloid  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealers 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid." 


SAVOY 


The  Celluloid  Company  Vifth 


AVE 


DARK  DAYS  ARE  COMING 

AND 

YOUR  STORE  IS  GLOOMY. 


Buy  Luxfer  Prisms  and  tempt 
new  customers  in — by  making 
your  store  airy,  cheerful  and 
bright 


EATONS-WITH  OLD-FASHIONED  GLASS. 


LUXFER  PRISMS 


ARE  NO 
FAD. 


Their  popularity  is  due  to  the  economy  effected  in 
artificial  light.     Dollars  and  cents  do  our  pleading. 


WRITE  TO 


EATONS-WITH  LUXFER   PRISM  WINDOWS 


Luxfer  Prism  Co.,  Limited 

98-IOOIKing  St.  West,  TORONTO. 


TO   the  Trade  :  •*    Established  1849    j. 

ai$i 

NOVEMBER  l899 

4l H»  ° 

Avvtvvvv??v?vvtvvttA 

This  is  the  last  month  of  our  business  year.  We  take  stock  every  six 
months,  June  ist  and  December  ist.  During  the  month  of  November  all 
odds  and  ends  in  each  of  our  respective  departments  will  be  cleared,  at  a 
reduction  off  regular  prices.  Goods  that  we  bought  at  old  prices  will  be 
sold  without  advance.  Every  WEDNESDAY  during  the  month  will  be  a 
"  Red  Letter  Day  "  for  Bargains. 

WEDNESDAY  1st  we  have  named  as  a  Special  Sale  Day 
In  Carpets  and  House  Furnishings. 

WEDNESDAY  8th  as  a  Special  Sale  Day  in  Men's  Fur- 
nishings, Haberdashery  and  Fancy  Goods. 

WEDNESDA  Y  15th  as  a  Special  Sale  Day  in  Dress  Goods, 
Silks,  Hosiery  and  Gloves. 

WEDNESDAY    22nd  as  a  Special  Sale  Day  in  Woollens 
and  Tailors'  Trimmings. 

WEDNESDAY  29th  as  a  Special  Sale  Day  in  Linens  and 
Staples. 

We  have  taken  this  step  to  induce  customers  to  visit  our  warehouses, 
believing  it  will  result  in  mutual  benefit.  You  will  see  the  goods  you  are 
buying,  and  as  our  travellers  are  now  on  the  road  with  Spring  Samples  it 
is  impossible  for  them  to  call  upon  you  with  samples  of  these  goods.  We 
shall  be  pleased  to  correspond  with  you  and  see  you  in  our  warehouses. 

FILLING    LETTER   ORDERS  A   SPECIALTY. 


JOHN  MACDONALD  &  CO., 

Wellington  and  Front  Sts.  East,  TORONTO. 
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FOR   LACE   NOVELTIES 

OF   EVERY   KIND 

A   GO-AHEAD   FIRM 

IS  THAT  OF 

TIDSWELLS,  sand,  wood  st.,  LONDON, 

ENGLAND. 

WHO   SUPPLY    THE    FOLLOWING   GOODS  • 


SHIRTS, 

LACES, 

VEILINGS, 

MADE-UP-LACE. 

BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS. 
BELTS,  Etc. 


Factory  : 
Old  St.,    London. 


Also  at  Glasgow, 
Sydney  and  Melbourne. 


3  and  2  WOOD  STREET, 

LONDON,  ENG. 


A  SPECIALTY 


<XN 


^     u 


EMINENT" 


Imperial  Waterproofs 

"Cravenette"   Proofed 

Used  in  all  parts  of  the  world. 
20th  century  patterns  now  ready. 

DEPARTMENTS  : 

JACKETS,  COSTUMES, 

MANTLES,  GIRLS'  and  MAIDS'  DITTO. 

Agencies  in  all  countries. 


BRICE,  PALMER  &  CO. 

Telegrams  :  14  Cannon  Si.,  and  90  to  96  City  Road 

"Eminent  "  London.  LONDON,    ENG. 


for  Christmas  Trade 


PRIESTLEYS 

BLACK  DRESS  GOODS 


LATEST  NOVELTIES 

IN... 


READY    FOR    IMMEDIATE    DELIVERY 


.  . ORDER  NOW 


S.  Greenshields,  Son  &  Co. 


MONTREAL   and  VANCOLV1  k. 


Sole  Agents  for  Canada. 


^J 


LISTER  &  CO., 


"Limited" 


MANNINGHAM 
MILLS 


r 


") 


BRADFORD,  ENG. 


s 
s 
s 
s 
s 
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Ik  Velvets,  black  and  colored,  17/18  in.,  32  in. 

Ik  Velours,  black,  32  in. 

Ik  Mirror  Velvets,  colored. 

Ik  Collar  Velvets,  21  in. 

Ik  Millinery  and  Dress  Plush. 

Ik  Fancy  Embossed  Velvets. 

Ik  Seals,  Lisreine,  Rainproofs,  etc. 


To  be  had  of  all  leading  Wholesale 
Dry  Goods  and  Millinery  Houses. 


PLACE  ORDERS  EARLY 

and  save  advanced  prices. 


Lady  Smith 

in   NATAL 

is  besieged  by  enemies. 

Lady  Beautiful 

in    CANADA 

is  besieged  by  hosts  of  ;ul- 
inirers  when  she  wears  one 
of  our 

GENTEEL  SKIRTS. 


FOR  FALL  AND  WINTER,  WE  HAVE 

Navy  and  Black  Serges, 
Heather  Cheviots, 

Fancy  Tattersall  Tweeds, 

Black  Crepon,  Lustres,  etc. 

FOR  SUMMER 

Genuine  Irish  Crash, 
Canadian  and  Scotch  Piques, 
English  Fancy  Noppi  Zephyrs, 
American  Pampas  Linen, 
Fancy  Silk  Stripe  Linens, 
Fancy  Shepherds'  Plaid, 
Silk  Weft  Shepherds'  Plaid, 

ETC. 
The  most  beautiful  and  perfect-fitting  Skirts  in  Canada. 

ROBERT  C.  WILKINS, Manufacture,  Montreal 

Ladies'  Tailor-Made  Skirts,  Gentlemen's  Summer  Clothing,  Shirts,  etc.  etc. 


Frederick  Wyld,      Andrew  Darlin<j,      A.  W.  Grasett,     K.D.Malcolm 
President.  Vice-President.  Director.  Secretary. 


LINEN  DEPARTMENT 

A    LARGE    ASSORTMENT    IN    STOCK    OF 

HANDKERCHIEFS 

Swiss  and  Irish  Embroidered; 
Plain  and  Initialed  in  Lawn, 
Linen  and  Silk. 

In  Fancy  Linens,  complete 
range  of  Applique  Pillow  Shams, 
Bureau  Covers,  Damask  Sets, 
Tray  Cloths,  Tea  Cloths,  Fancy 
Towels,  etc. 
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S.  6REENSHIELDS,  SON  &  CO 


MONTREAL,  AND  VANCOUVER,  B.C. 


Por  Immediate   Delivery! 


Holiday  Goods  i 

Latest  Novelties 

. . .  IN . .  . 

NOTIONS  MEN'S  NECKWEAR 

SMALLWARES        LINENS 

CARPETS 

AND  HOUSE  FURNISHINGS 

PROFITABLE    LINES    IN  ALL. 


Write  to  us  for  your  wants   for  Christmas  Trade. 
Orders  filled  carefully  and  promptly. 
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WATER   LANE   DYEWORKS,    BRADFORD,  ENGLAND. 


The 


Patent  Permanent  Silk  Finish 


ON. 


By  Her  Majesty 's  Royal  Letters  Patent 
Nos.  16,746  and  is,i6g. 


Cotton  Italians  and  Linings. 

The  Superiority  of  Goods  finished  by  this  method  is  in 

1st. — Appearance  and  touch  scarcely  distinguishable  from  the  finest  Satins. 

2nd.— A  brilliance  and  silkiness  never  before  attained  on  Cotton  Italians  and  Linings. 

3rd. — Altogether  exceptional  strength  and  durability. 

4th. — No  deterioration  in  appearance  however  long  the  Goods  may  be  kept  in  Stock, 
thus  making  them  peculiarly  adapted  for  shipment  to  far  distant  places. 

5th. — The  fastness,  depth,  and  richness  of  colour  in  the  Aniline  Blacks,  which  is  guar- 
anteed unalterable. 

6th. — The  fastness  of  the  finish,  which  will  not  go  off  under  the  Tailor's  iron. 

7th. — Its  peculiar  adaptability  for  all  Lining  purposes,  Waistcoat  Backs,  Skirts,  Corsets, 
etc  ,  whilst  the  strength,  brilliance,  and   permanence   of  the  finish  makes  it  of 
special  value  for  Dress  Foundations  and  Linings. 
Goods   finished  by  this  process  are  absolutely  cheaper  than   in   ordinary    finish, 

as   the    extra   cost   of  finishing  is   far   more  than  met  by  the    improved    value    and 

appearance   and  greatly  increased  wearing  qualities  of  the  cloth. 

CAUTION. — In  order  to  secure  the  genuine  finish,  see  that  every  piece 
is  stamped  with  the  above  Patent  Nos.,  as  many  worthless  imitations  are 
already  being  offered. 

PATTERNS  WILL  BE  SENT  ON  APPLICATION. 


Dyed  and  Finished 
only  by 


GEORGE  ARMITAGE,  Limited 


To  whom  the  Canadian 
rights  of  the  above  patents 
have  been  assigned. 


WATER    LANE  DYEWORKS, 

BRADFORD,  ENGLAND. 
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SYDNEY  and  MELBOURNE, 
AUSTRALIA. 

Kaye  Fielding  &  Co. 


Moore  Street, 


SYDNEY. 


Manufacturers'  Agents  and  Indent  Merohants. 
Bankers,  Commercial  Banking  Co  ,  of  Sydney,  Limited. 


vwwwwwwwwww 


We  are  prepared  to  handle  with  advartage  : 


c~ 


Galateas, 

Denims, 

Shirtings, 

Cottonades, 

Sheetings, 


Flannelettes, 

Flannels, 

Underwear, 

Drillings, 

Linens, 


Coatings,  Worsteds,  Woolens. 


CORRESPONDENCE   INVITED. 


EWNY'S  KID  GLOVES 


"D 


This 5rand  ma.Glove 
Injures  ^\ 


MARK 


GOOD  FIT  v»v  GOOD  STYLE 
GOOD  WEAR 

All  orders  will  receive  prompt  and  careful  attention. 


$.  0rccn$bicld$t  Son  $  Co. 

Agents  for  EMIL  PEWNY  &  CO., 
GRENOBLE,  FRANCE. 


^rSGLoyp 

)         Dent,  Allcroft  &  Co.      ^5* 


S) 


GLOVE    MANUFACTURERS 

LONDON  :    97  Wood  St. 

NEW  YORK  :     1 5  &  1 7  Greene  St. 

PARIS :    30  Rue  des  Bourdonnais 

Worcester,     Brussels,     Grenoble,     Prague,     Naples. 

Skin   Dressing  Yard  :  OTTIGNIES,   Belgium. 


Agents  in  Canada 


J.  T.  DONNELLY  &  CO. 


20  Lemoine  Street 


MONTREAL 
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$W.6RANDAGE&  CO.,  Limited  ? 


""■Br: 
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LOW  ROYD  &  BROWN  ROYD  DYEWORKS 

BRADFORD,    ENGLAND. 

DYERS,  BLEACHERS,  AND  FINISHERS  iL'&k  „  PIECE  GOODS  AND  COTTON  YARNS 

THE  ABOVE  FIRM  MAKE  A  SPECIALTY  OF 

Mercerised  Cotton  Sateens,  Brocades,  etc. 

To  ensure  having  the    most   perfect  imitation  of  Silk,   Importers  and   Retailers 
should   insist  on  seeing   the  following  Stamp  on  all  such  goods. 


^Q^t§^@><D^r^Si^S^S!i 


*o 
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44 


SyLrKESSLT 


»•••••••- 


0  DYED    BY  £? 


BRADFORD. 


%< 


^N©>iS^^0^9'^\d)/^@^ 


Ask  for  New  Shade  Card  for  1900.     All  shades  011  this  card  are 

GUARANTEED  NEITHER  TO  RUB  OFF  NOR  CROCK. 


t 
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Nothing  Equals 


Women's 
WATERPROOF 


GARMENTS 


FOR  ALL  SORTS  OF   WEATHER. 


WATCHING  THE  LEAKS... 


Merchants  Who  Make  Money. 


"A  stitch  in  time"  is  an  aphorism  that  may  be  applied  to 
the  economy  of  business  as  well  as  the  household. 

A  great  deal  of  the  shrinkage  in  profits  comes  of  the  shrink- 
age in  the  value  of  stocks.  Goods  on  the  merchants'  shelves 
have  cost  good  money,  but  as  they  are  to-day  they  are  not  worth 
the  money  they  cost. 

They  are  faded,  shelf-worn,  or  probably  off  color.  With  a 
little  expenditure  they  can  go  into  your  shelves  looking  so  well 
that  it  is  doubtful  if  the  wholesaler  or  manufacturer  would  think 
for  a  moment  that  they  had  only  been  re-dyed.  They'd  take 
them  for  new  goods. 

It  is  our  business  to  stop  the  leaks  of  the  merchant  by 
dyeing  his  goods  in  a  way  that  makes  them  saleable  as  new 
goods.  Not  alone  do  dress  materials  and  other  fabrics  have 
our  care,  but  we  are  particularly  successful  in  cleaning,  curling 
and  dyeing  feathers  and  plumes. 
Write  us  for  further  information  if  you  think  it  is  necessary.      Been  doing  this 


business  for  more  than  twenty  years. 


R.  PARKER  &  CO., 


DYERS  and 
FINISHERS, 


TORONTO 


head  office  anh  works :    787-791   Yonge  St. 
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LATEST  IN  SUITS 


*$?    ri? 


Stylish 

Tailor- 

Made 

Skirts 


*t»    ttr 


Newest 


IN 


Plaids 


AND 


Home- 
spuns 


XMAS  SILK  WAISTS 

IN  STOCK 


French  Flannel 
Waists 

Eiderdown 
Jackets 

Eiderdown 
Cloaks 

Flannelette 

Underwear 

ALL  IN  STOCK 


BOULTER  &  STEWART, 


13  FRONT  ST.  W., 

...TORONTO 
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I  FOR  CHRISTMAS  TRADE  | 

|                 Silk  Handkerchiefs  | 

I         *,     Silk  Hufflers  I 

I         "I       Silk  Embroideries  ; 

I,.          ^  ^ 

Colored   Habutai  Silks  * 

i*  t 

ALL  GOODS  IN  STOCK.  f 

*                                                                          f 

!        K.  ISHIKAWA  &  CO.  ! 

$    "A,ou0:sprc,ALTv                          24  Wellington  St.  West,  TORONTO  $ 

*  r 


THE  LACE  WAREHOUSE 


OF  CANADA. 


Our    representatives    are     now    showing    our    full    range    of 

DRESS   GOODS 


FOR    SPRING    1900. 


It  will  pay  any  dealer  who  desires  absolutely   Up-tO- 

date  stuff,  to  inspect  our  collection. 

LETTER  ORDERS  RECEIVE  SPECIAL  ATTENTION . 

KYLE,  CHEESBROUGH  &  CO. 

16,  8t.  We/qrWo  MONTREAL. 
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GAULT  BROTHERS  CO., 


THE 

LIMITED, 


MONTREAL. 


SMALLWARES  Our  Spring  Goods  are  ail  in 

HTDA  DTRiirMT  Stock  and  embrace  many  ex- 

UlLi  Hl\  I  If  I  Hll  I  ■  elusive  Lines   and  Specialties. 

We  are  making  a  specialty  this  season  of  Ladies'  Belt  Buckles, 
and  show  them  in  Steel,  Gold  Enamelled,  Alabaster,  Crepoline,  Jet, 
Black  and  White.  One  of  the  largest  assortments  ever  offered 
to  the  trade. 

The  variety  of  Combs  we  are  showing  is  something  wonderful. 
One  would  think  that  a  woman's  hair  was  the  most  difficult  thing  on 
earth  to  keep  in  order.  We  have  Side  Combs,  Back  Combs,  Empire 
Combs,  Pompadour  Combs,  Be-jewelled  Combs,  Scolloped  Combs 
(curved  and  plain). 

Embroideries  in  All-over  Insertions  and  Edgings  in  Swiss  and 
Shiffle  make. 

Appliques  in  Braid  and  Silk  Dress  Trimmings  are  in  high 
favor.  Plauen  Laces  are  a  big  feature  in  the  Spring  trade  in  All-over, 
Insertions  and  Edgings. 

Velvet  Stock  Collars,  decorated  with  Riveted  Steel  or  Jet 
Ornaments,  with  and  without  Steel  and  Jet  Fringes. 

Our  "Crescent"  Brand  range  of  Blouses,  Skirts  and  Wrappers 
are  rapidly  gaining  favor  with  the  trade.  They  give  satisfaction  to  the 
wearer— this  accounts  for  it. 

Sole  Agents  in  Canada  for  FOWNE'S  GLOVES. 
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The  Penman  Manufacturing  Co. 


Limited 


Manufacturers  of 


KNITTED 
GOODS 


of  all  descriptions 


INCLUDING 


Ladies'    and    Gentlemen's   Underwear    in 
Cotton  and  Wool,  Hosiery,  etc. 


Head  Offices 


Mills  at 


PARIS,  ONT. 


Thorold, 
Coaticook   and 
Port  Dover. 


SELLING    AGENTS: 


D.  Morrice,  Sons  &  CO.,    Montreal  and  Toronto. 
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(£imtU4) 


Toronto,  December,  1899. 


r  Respectfully  advise  the  EARLY  placing 

of  orders  for  SPRING   1900  to  obtain  the 


\ 


and 


>A 


$D 


T 


'S 


advantages  of  their  existing  prices. 

In  all   departments,  both    foreign   and 
domestic,  SERIOUS  advances  have  taken 
place    since    their   contracts    were    made, 
and   daily  advices  indicate  a  CONTINU- 
L        ANCE  of  the  same. 


Their  stock  is  at  present  most  complete 
throughout,    and    they    were    never    in    a 
better    position    to  supply    the    assorting 
trade  of  Canada  with  goods  in  demand  and 
•^         generally  recognized  as  SCARCE. 

Letter  orders  receive  most  careful 
attention,  and  are  executed  THE  DAY 
THEY  ARE  RECEIVED. 


The  W,  R,  Brack  Co,.  wit  Toronto  and  Montreal 


'/'• 


Vol.  IX. 


MONTREAL  AND  TORONTO,  DECEMBER,  1899 


No.  12. 


PROGRESSIVE    STOREKEEPING. 

A  Monthly  Article  on  the   Proper  Management,   System,   etc.,  of  an   Up-to-Date    Retail    Business. 

By  Chas  F.   [ones,  New  York. 

Speclal'y  written  for  The  Dry  OoOBfl  In 


Hints  as  to 
Show  Cards. 


The  show  cards  which  you  use  in  the  win- 
dows require  a  great  deal  of  attention  in 
several  respects. 

In  the  first  place,  there  is  nothing  which  gives  a  store  such 
a  poor  appearance  as  dirty  or  poorly-made  show  cards.  The 
expense  of  having  good  show  cards  well  made  and  of  changing 
them  often  enough  to  keep  them  fresh  and  clean  is  so  little  in 
comparison  with  the  harm  that  untidy  cards  do,  that  there  is 
no  excuse  for  any  firm  not  having  the  best. 

White  cardboard  for  a  window  is  to  be  preferred  under 
most  circumstances.  When  colored  cards  are  used,  care 
should  be  taken  that  the  colors  do  not  conflict  with  the  colors 
of  the  goods  on  which  they  are  placed.  A  lack  of  harmony 
in  this  respect  will  often  spoil  a  very  good  window  display.  If 
colored  cards  are  used,  only  one  color  at  a  time  is  a  great 
deal  better  than  having  several  colors  in  the  same  window. 

Again,  the  cards  may  be  varied  by  using  differently  colored 
inks  on  a  white  cardboard.  This  gives  all  the  benefits  of 
bright  display  without  necessitating  the  purchase  of  different 
colored  cardboards. 

In  making  show  cards,  taste  should  be  displayed  in  the 
arranging  of  the  words  and  figures,  if  anything  but  the  price 
is  on  the  card.  It  is  better  to  have  a  white  margin  around  the 
figures  than  to  have  the  figures  consume  the  whole  of  the 
space.  This  gives  a  much  neater  effect  than  when  the  whole 
card  is  filled.  In  the  same  way,  the  larger  the  window  card, 
the  more  white  space  around  the  edges  may  be  used  to  make 
the  card  attractive.  But  take  care  that  you  do  not  have  the 
cards  so  large  as  to  hide  the  goods  on  which  they  are  displayed. 
You  must  remember  that  you  are  not  making  a  display  of 
window  cards,  but  a  display  of  goods.  I  have  noticed  several 
windows  lately  in  which  about  the  only  thing  that  could  be 
seen  at  a  distance  was  an  array  of  window  cards.  The  goods 
seemed  almost  insignificant  in  their  quantity  in  comparison 
with  the  signs.  Too  few  window  cards  are  even  better  than 
too  many,  although  this  is  an  extreme  which  should  be  avoided. 


Make  Things 
Clear. 


In  writing  show  cards  for  windows  it  is  well 
to  avoid  technical  terms,  which  are  not 
familiar  to  the  mass  of  people.  In  marking 
goods,  in  place  of  saying  44  when  you  mean  36  inches  wide, 
call  it  a  yard,  and  instead  of  $-4  call  it  a  yard  and  a  quarter. 


These  terms  of  4-4  and  5  4  are  known  to  a  great  many,  but 
there  are  some  persons  who  are  not  so  well  posted  on  the 
subject. 

Also,  when  you  wish  to  mark  the  goods  with  some  fancy 
technical  name,  it  is  always  well  to  place  the  common  name 
on  the  card  also,  so  that  there  will  be  no  mistake  in  the  minds 
of  your  customers  as  to  just  what  you  are  selling  them. 

Again,  in  marking  prices  on  show  cards,  use  catchy  figures. 
By  that,  I  mean  prices  which  have  the  appearance  of  being 
extraordinarily  low.  For  instance,  if  the  goods  sell  regularly 
at  70c.  per  yard,  you  can  mark  them  69:.  This  gives  them, 
apparently,  a  much  lower  price  than  70c.  But,  in  using 
figures  of  this  character,  be  careful  that  you  do  not  cut  the 
prices  without  doing  yourself  any  particular  good.  For 
example  :  In  selling  a  dress  pattern  of  goods  which  is  usually 
sold  for  $6.55,  it  does  not  make  it  sound  any  cheaper  to  mark 
it  $6  51,  simply  because  you  have  not  changed  the  first  figures 
of  the  price,  and  many  persons  do  not  notice  the  small  change 
in  the  last  figure  of  a  price  which  contains  three  figures,  as  this 
does.  Even  a  change  from  $6.55  down  to  $6.49  does  not 
appear  cheaper,  for  the  same  reason. 

If  you  can  arrange  the  price  so  as  to  change  all  the  figures 
of  it,  or  even  the  first  figure,  it  gives  it  even  a  lower  appear- 
ance than  where  a  still  greater  reduction  is  made  without 
changing  the  first  figure. 

To  explain  my  idea  :  A  piece  of  goods  which  usuilly  sells 
for  $7  looks  much  cheaper  when  marked  56.9;.  than  a  piece 
of  goods  which  usually  sold  for  $7.50  l6oks  when  marked 
down  to  $7,  simply  because  th;  first  figure  of  the  price  has 
been  lowered,  and  many  people  go  by  the  appearance  of 
figures. 


Wording  on 
Cards. 


One  other  little  point  about  writing  show 
caids — always  have  them  well  worded, 
and  worded  so  that  they  express  something. 
If  possible,  let  each  card  give  the  reason  for  the  reduction,  if 
any  is  made,  or  give  some  suggestion  about  the  goods  which 
will  be  of  practical  benefit  to  the  person  who  purchises.  For 
instance,  a  silk  display  with  simply  the  price,  50c,  marked 
upon  it,  may  be  very  effective,  but  the  cards  would  attract 
more  attention,  and  possibly  effect  more  sales,  if  tome  wording 
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PROGRESSIVE    STOREKEEPING -Continued. 

was  used  on  them,  such  as  designating  desirable  uses  for  the 
silk.  The  cards  might  say:  "Something  Nice  for  Summer 
Waists,"  or,  if  the  silk  be  wash  silk,  let  it  say,  "This  Will 
Wash  Well,"  or  something  to  a  similar  effect. 

Window  show  cards  are  a  great  thing  if  used  properly,  and 
are  well  worth  all  the  time  and  attention  which  can  be  bestowed 
upon  them. 


Overdoing  the 
Bargain  Idea. 


Sometimes,  but  not  very  frequently,  stores 
make  a  mistake  by  selling  goods  too  cheap. 
Certain  qualities  of  goods  will  sell  better 
and  make  a  better  impression  if  a  large  price  is  asked  for 
them,  than  they  will  if  sold  at  a  ridiculously  low  figure. 

Not  long  ago  I  saw  a  sale  of  hosiery  make  a  flat  failure 
because  the  price  was  too  low  for  the  quality  of  the  goods 
offered.  The  store  in  which  the  display  was  made  is  con- 
ducted by  a  person  who  is  somewhat  of  a  "plunger,"  and 
who  thought  he  could  make  a  wonderful  hit  by  selling  50  dozen 
ladies'  fine  lisle  thread  hose  for  10c.  a  pair.  A  large  window 
display  of  these  goods  was  made,  marked  with  a  price  card  of 
10c.  Some  of  them  were  sold,  of  course,  but  the  majority  of 
people  whom  the  merchant  wished  to  reach  passed  them  by 
without  giving  any  attention  to  the  sale.  If  they  did  notice 
them,  they  only  thought  the  statement  that  they  were  pure  lisle 
thread  was  a  falsehood,  and  this  did  the  store  a  positive  injury 
rather  than  good. 

Shortly  afterwards,  someone  suggested  that  the  price  was 
too  cheap,  and  the  manager  marked  same  the  goods  up  to  21c. 
As  the  hosiery  was  really  very  nice  looking,  and  of  the  kind 
which  generally  sell  for  50c.  a  pair,  the  store  sold  a  great  many 
more  of  them  at  21c.  than  at  10c,  and  besides,  instead  of 
losing  money,  made  a  little  something  on  the  sale. 

.    _.  Change  your   window    display   often — For 

A  Discourse  on  6     '        _.       .         r   ' 

Windows  tw0  reasons-     First,  because  the  goods  are 

apt  to  become  soiled  or  faded  by  remaining 
too  long  in  the  window ;  and  second,  because  a  constant 
change  of  goods  adds  to  the  attractiveness  of  the  display. 

You  may,  perhaps,  say  to  yourself  that  it  takes  too  much 
time  to  change  the  windows  every  day  or  two  ;  but  it  is  time 
well  spent,  and  you  can  even  better  afford  to  have  one  man 
who  does  nothing  else,  than  you  can  afford  to  allow  the  window 
to  remain  unchanged  for  any  length  of  time. 

Constant  changing  of  windows  adds  freshness  to  your  store 
and  gives  to  some  people  the  idea  that  you  are  constantly 
getting  in  new  things  and  thus  have  new  things  to  display  ; 
whereas,  windows  which  remain  dressed  with  one  class  of 
goods  for  a  long  time  are  likely  to  cause  some  people  to  think 
that  either  you  have  nothing  else  to  dress  the  windows  with, 
or  that  you  are  dealing  exclusively  in  that  kind  of  goods. 

There  are  a  great  many  little  things  about  a  window  which 
should  be  observed  in  order  to  make  it  perfect.  Some  window- 
dressers  are  very  careless  about  these  little  things  which  go  to 
make  up  the  whole. 

Every  part  of  the  window  should  have  scrutiny  before  it  is 
finished,  to  see  that  no  bare  spaces  are  left,  or  that  no 
unsightly  boxes  or  fixtures  are  exposed  to  view, .  which  might 
just  as  easily  be  covered  over  with  goods. 

Another  point  about  unsightliness  in  show-windows,  which 
is  very  little  looked  after,  is  the  space  back  of  the  fixtures. 
Some  show-windows  are  so  arranged  that  people  can  see  the 
back  of  the  fixtures  from  the  inside  of  the  store,  and,    unless 


this  is  kept  in  perfect  order,  it  presents  a  very  bad  appearance. 
Even  if  the  back  of  the  window  is  not  exposed  to  view  from 
the  inside  of  the  store,  it  sometimes  happens  that  customers 
wish  to  point  out  certain  goods  in  the  window  without  going 
outside,  and,  in  this  case,  they  have  to  look  into  the  back  of 
the  window  to  indicate  the  articles  to  which  they  refer. 

It  does  not  give  a  very  creditable  appearance  to  the  store 
to  show  a  customer  the  untidiness  which  exists  back  of  the 
displays  seen  from  the  outside  of  the  store. 


The  Idea  of 
Concentration 


In  arranging  your  displays,  if  you  have 
more  than  one  window  at  your  command, 
use  solid  windows  as  much  as  possible — 
that  is,  make  up  each  window  of  one  kind  of  goods.  The 
goods  may  be  in  a  variety  of  colors  or  in  a  variety  of  shapes, 
but  have  all  of  one  kind  of  goods  in  a  window.  This  forces 
itself  more  upon  the  attention  of  people  passing  than  if  the 
window  is  made  up  of  a  variety  of  goods.;  it  is  simply  the  old 
idea  of  concentration  being  more  advantageous  than  spread- 
ing over  much  surface.  If  you  have  four  windows,  for 
example,  and  dress  one  with  silks,  another  with  underwear, 
and  one  each  of  the  others  with  some  one  article  as  you  may 
desire,  it  will  attract  more  attention  and  bring  better  results 
than  if  you  combine  four  different  kinds  of  goods  in  each  of 
the  four  windows. 

This  plan  of  having  solid  windows  is  carried  still  further 
by  some  houses,  by  not  only  having  one  kind  of  goods  in 
each  window,  but  by  having  all  the  goods  in  each  window  of 
one  price  also,  and  sometimes  of  one  color  only. 

The  strongest  and  most  striking  window  which  I  have  seen 
was  in  a  Chicago  dry  goods  store,  which  had  an  immense 
window  filled  entirely  with  blue  neckties.  There  were  all 
shapes  and  sizes  imaginable,  but  they  were  all  of  one  color, 
and  all  sold  for  the  one  price  of  25c.  This  window  was  so 
bright  and  so  striking  that  it  was  noticeable  from  a  long 
distance. 


TRADE  OUTLOOK  IN  NEWFOUNDLAND. 

Business  is  very  brisk  in  St.  John's  at  present — more  so 
than  during  many  years  past.  Taken  all  around,  the  fisheries 
wind  up  well,  and  the  price  of  fish  is  satisfactory.  The 
Labradpr  cod  fishery  has  been  fairly  good  ;  the  salmon  fishery 
the  reverse.  The  lobster  export  this  year  will  hardly  exceed 
30,000  cases,  as  against  45,000  last  year.  There  is  great 
activity  in  curing  herring  on  the  Scotch  method  for  the 
American  market,  where  prices  are  high  owing  to  a  deficit  of 
Scotch  and  Norwegian  herrings.  The  weather  has  been  good 
of  late. 


LADY  CUSTOMERS  ARE  HARD  TO  PLEASE. 

"  I  want  to  see  some  blankets,"  said  a  lady,  as  she  walked 
into  a  dry  goods  store  on  Woodward  avenue.  She  was 
directed  to  the  department  where  they  were  kept.  Then  she 
took  from  her  purse  a  small  wisp  of  hair,  tied  with  a  blue 
silk  ribbon. 

"  I  want  to  get  a  pair  of  small  blankets  to  match  that," 
she  said,  holding  up  the  little  lock  of  hair. 

The  clerk  took  her  over  all  the  blankets  in  stock,  but, 
unfortumately,  none  would  match  the  lock  of  hair.  So  the 
lady  said  she  would  have  to  go  somewhere  else.  "  You  see, 
it's  for  my  little  dog  Fido,"  she  said,  "and  I  must  have  it 
exact,"  and  she  swept  out  of  the  store. — Detroit  Free  Press. 
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Editor  "Dry  Goods  Review  : 

Dear  Sir,  -Would  it  be  right  to  say  that  our  assortment 
for  Spring  i goo  will  be  more  "GENEROUS'  than  ever?  We 
think  so.  So  would  you  if  you  saw  the  range  after  range  of 
Samples  coming  forward  by  every  steamer. 

We  have  no  hesitation  in  saying  that  nothing  we  have 
heretofore  attempted  would  compare  with  the  magnificent  stock 
of  Dress  Goods,  Silks,  Satins,  Velvets,  Costume  Cloths,  Blous- 
ings,  Organdies,  Muslins,  Piques,  Ginghams,  and  Cotton  Wash 
Goods  we  have  purchased  for  Spring  and  Summer  1000. 

No  matter  what  inducements  are  offered  elsewhere,  we  advise 
the  Trade  not  to  buy  until  they  have  seen  our  selection.     It  com- 
prises everything  from  the  cheapest  Cotton  Dress  Goods  to  retail 
at  10  cents  a  yard,  to  the  rich,  handsome,  fashionable  Silk  and 
Wool  Novelties  at  $3.00  per  yard. 

Our  stock  of  Laces,  Embroideries,  Ribbons,  Trimmings , 
Underwear,  Hosiery,  Gloves  and  Fancy  Goods  will  be  larger 
than  ever — better  than  ever. 

In  White,  Grey,  and  Colored  Staple  Cottons  we  have  almost 
every th  ing  requ  ired. 

Yours  truly, 


BROPHY,  CAINS  &  CO. 


23  St.  Helen  St.,  MONTREAL. 
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<*     WINDOW  AND  STORE  DECORATING.     ^ 

Conducted  for  THE  REVIEW -by   II.   Ilollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers.— We  shall  be  glad  to  receive 
photo^rr.plis  and  descriptions  of  window  displays  that  have  attracted 
special  attention  in  liuir  own  localities,  r.nd  which  would  be  considered 
helpful  to  trimmers  generally.  Any  inquiries  or  questions  on  the  suhject 
of  window  dressing  will  be  answered  cheerfully,  and  any  information 
Riven  that  may  be  de;ircd  by  readers.  Queries  should  be  addressed  : 
"  Window  Dressing  Department." 

CHRISTMAS  TRIMS. 

THE  holiday  trims  should  be  made  so  attractive  that  the 
passers-by  cannot  fail  to  stop  and  inspect  them. 
Artistic    devices   and    mechanical   attractions    should    be 
resorted  to.     At  this  season,  window  and  interior  trims  cannot 


should  get  to  work  at  once  and  make  up  his  designs  and  have 
a  clear  idea  of  just  what  his  displays  are  to  be  like. 

The  first  trims  should  be  put  in  on  or  about  December 
15.  There  is  nothing  like  commencing  early,  as  it  starts 
interest  in  holiday  goods,  and  reminds  the  passer-by  that  he, 
or  she,  has  something  or  another  in  the  way  of  a  gift  to  make, 
and,  in  lots  of  cases,  induces  large  sales  in  advance  of  the 
rush  of  the  last  few  days. 

The  first  trims  should  not  be  quite  so  beautiful  and  elabor- 
ate as  the  last  ones.  They  should  be  very  stocky  and  well 
ticketed.  The  best  selling  goods  should  not  be  put  on  view 
at  first.     There  should  be  enough  of  them  scattered  here  and 


A     HOLIDAY     WINDOW     DISPLAY. 


be  too  elaborate,  and  no  expense  should  be  spared  to  make 
them  beautiful. 

Everybody  is  watching  the  displays  for  Christmas  gifts  for 
their  friends,  and  the  prettiest  window  displays  certainly  reap 
big  results. 

Between  now  and  Christmas  there  is  just  about  a  month  in 
which  to  get  up  the  Christmas  trims.  The  window-trimmer 
should  not  leave  his  planning  until  a  few  days  beforehand,  but 


there  to  make  the  display  attractive  on  the  whole.  Back- 
grounds should  be  of  bright  colors,  and  goods  should  harmonize 
with  same. 

Evergreens,  smilax,  holly  and  mistletoe  add  greatly  to  all 
trims  and  give  them  a  Christmas  aspect.  Mechanical  devices 
always  attract  great  crowds.  Scenic  effects  are  very  pretty, 
and  dozens  of  different  Christmas  scenes  can  be  used  for  back- 
grounds.    White  batting  makes  a  very  nice  floor  covering  for 
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showkig  perfumes  and  fancy  articles  on,  and  can  be  used  in 
Winter  scenes  where  icicle  effects  are  required. 

Displays,  if  well  ticketed,  will  be  found  to  bring  in  far 
more  money  than  those  not  ticketed.  The  interiors  should  be 
made  just  as  attractive  as  possible.  Where  space  permits, 
evergreens  can  be  festooned  from  a  central  point  in  the  ceiling 
to  different  points  over  the  fixtures.  Klectrical  designs  through- 
out the  displays  always  brighten  them  greatly,  and,  while 
expensive,  will  indirectly  repay  the  money  spent  on  them. 

As  the  Christmas  displays  generally  contain  fluffy  and 
inflammable  materials,  care  should  be  taken  to  avoid  goods 
coming  in  contact  with  lights,  etc.  There  have  been  many 
fires  caused  by  a  little  oversight  of  this  kind. 

Many  stores  have  not  more  than  two  or  three  windows  for 
display  purposes,  and  consequently  during  the  holiday  season 
have  to  resort  to  mixed  displays.  In  these  instances  I  might 
suggest  that,  where  possible,  it  will  be  well  to  change  the 
shows  more  frequently.  If  there  is  a  pretty  background  in,  it 
will  not  be  necessary  to  change  it,  but  the  goods  can  be 
changed  on  the  bottom  of  the  window,  and  the  change  will 
still  appear  attractive. 

One  background,  with  a  very  little  alteration,  can  be  made 
to  look  entirely  different  from  the  former  one,  and  saves  a  lot 
of  time  pulling  it  down  and  putting  up  another. 

During  Christmas  trimming  the  windows  are  generally 
frosted,  and  in  some  cases  it  takes  a  day  to  disappear.  This 
can  be  avoided  by  keeping  the  entrance  to  the  window  closed, 
and  thereby  allowing  no  warm  air  to  enter.  The  frosting  is 
caused  by  the  warm  air  inside  coming  in  contact  with  the  cold 


currents  outside.  If  holes  are  bored  over  the  top  of  the 
window  and  others  at  the  bottom  of  the  same,  so  as  to  allow  a 
free  circuit  of  air,  thereby  keeping  the  temperature  the  same 
on  the  inside  of  the  window  as  on  the  outside,  this  difficulty 
can  be  overcome. 

The  window  pane  on  the  outside  is  sure  to  become  daubed 
and  smeared  by  children's  hands  and  gloves  during  the  pretty 
trims,  and  should  be  cleaned  every  morning.  As  water  can- 
not be  used,  it  may  be  cleaned  by  rubbing  with  either  a  little 
alcohol  or  ammonia,  diluted.  This  also  helps  to  keep  glass 
from  frosting,  if  used  on  the  inside. 

Displays  of  toys,  dolls  and  games  should  be  exceedingly 
attractive,  and  every  article  should  be  placed  in  such  a  way 
and  place  so  as  to  appear  to  its  best  advantage. 

Little  tableaus  could  be  arranged,  typical  of  "Old  Santa 
Claus,"  and  they  would  be  sure  to  amuse  the  children.  The 
children's  windows  should  receive  the  greatest  consideration, 
as  they  must  be  considered  great  trade-winners  at  this  season, 
for,  through  them,  their  parents  are  induced  to  purchase  the 
desired  goods. 

During  the  holiday  week  the  windows  should  be  devoted 
to  Christmas  goods  only.  The  staple  lines  of  goods  should 
be  given  a  "  rest"  until  after  New  Years. 

Displays  should  receive  good  attention,  regarding  ticket- 
ing especially  is  this  so  during  the  week  between  Christmas 
and  New  Years.  All  "left-overs"  from  Christmas  should, 
by  rights,  be  cleared  before  New  Years  at  "  reduced  prices," 
rather  than  carry  them  over  until  next  season.  The  illustra- 
tion is  one  of  toys,    dolls,  etc.,    and  can  be  carried  out  on  a 


KNOX,  MORGAN  &  CO. 


...W 


HOLESALE 

DRY  GOODS 


Hamilton,  Ont 


OUR  CONTRACTS  placed  early  in  the  season  put  us  in  splendid 
shape  to  MEET  DECEMBER  WANTS. 

SHIRTS  and  DRAWERS  (Men'S) in     Plain    Greys,    Fancy 

and  Ribs,  a  full  stock  from  $3.60  to  $9  00. 

COMFORTERS Our  values  from  $  1 .00  to  $1.50  are  the  best 

in  the  trade. 

LADIES,  VESTS We  have  a  large  stock  of  best  selling  num- 
bers at  $  1 .80,  $2.25,  $3.75,  $4.50,  $6.00,  $9.00. 

CHILDREN  S   VESTS Good  assortment  of  union  and    wool 

lines. 

CASHMERE     GLOVES TWO    SPECIALS,     Fleece-lined    at 

$2  00  and  $2.25 

LETTER  ORDERS  solicited  for  all  lines  of  COLD  WEATHER 
GOODS.  Our  stock  in  all  departments  is  well  assorted,  and 
orders  by  mail  will  receive  special  attention. 


16 


THE  -:-  DRY  -:-  GOODS  -;-  REVIEW 


WINDOW   DECORATING     Continued. 

smaller   scale.      Electric    lights    were    arranged   around 
horseshoe  and  arches,  and  added  greatly  to  the  display. 


the 


A  PATRIOTIC  WINDOW. 
We  present  in  this  issue  a  reproduction  of  a  successful 
window  in  Guelph,  which  created  a  great  deal  of  approving 
comment  in  that  city,  as  it  deserved  to  do.  This  window  was 
in  the  establishment  of  Messrs.  E.  R  Bollert  &  Co.,  and  was 
designed  and  arranged  by  Mr.  W.  W.  Duncan,  mmager  of 


A  UUELPH  PATRIOTIC  WINDOW— E.  R.  BOLLERT 
Trimmed  by  W.  W.  Duncan. 

their  dress  goods  department.  The  background  is  draped 
with  red,  white  and  blue  dress  goods  on  two  bows,  the  ground 
is  white  cheesecloth,  the  stands  draped  with  blue  and  red 
dress  goods.  Standing  erect  are  the  Sr.ider  rifles  and  bayonets, 
and  in  the  centre  is  the  Queen's  portrait,  over  which  is  the 
motto,  "England  expects  every  man  to  do  his  duty."  The 
display  is  timely  and  cleverly  executed. 

A  LIVE  RETAILER  ON  WINDOW  TRIMS. 

While  the  representative  of  The  Dry  Goods  Review 
was  in  Charlottetown,  P.E.I.,  he  had  the  pleasure  of  being 
shrown  through  the  fine  establishment  of  Paton  &  Co.,  by  Mr. 
F.  McLaren,  one  of  the  members  of  the  firm.  The  building 
is  160x35  a.,  with  a  pretty  and  neat  millinery-room  in  the 
rear,  while  on  the  second  floor  they  have  a  carpet  department 
of  69  x  35  ft.  and  a  clothing  department  40  x  35  ft. 

One  thing  that  struck  me  was  the  large  stock  they  carry. 
Upon  being  questioned,  Mr.  McLaren  explained  that  during  the 
Winter  months  it  was  so  uncertain  as  to  when  they  could  get 
goods  in,  they  were  forced  to  get  enough  in  the  Fall  to  carry 
them  until  Spring. 

One  feature,  they  claim,  that  has  added  greatly  to  their 
success  in  business  is,  they  always  change  their  windows  three 
times  a  week  and  sometimes  oftener.  In  fact,  while  I  was 
there  they  put  a  window  in  in  the  evening/  for  the  passers-by 
to  see  that  night,  and  took  it  out  the  next  morning. 


PARIS  AUTOMOBILE  STYLES. 

NEXT  to  the  races  the  meets  of  the  Paris  Automobile  Club 
are  occasions  upon  which  smart  and  novel  styles  may  be 
noted.  The  club  now  numbers  2,000  members,  and  their 
lady  friends  assemble  at  the  frequent  meets  and  wear  very  chic 
toilettes  here  and  at  the  daily  luncheons  and  dinner  parties  at 
the  headquarters,  where  a  gallery  dining-room  is  about  to  be 
added  to  the  existing  dining  salons.  The  Parisian  authorities 
have  taken  charge  of  the  motor  car  movement,  and  require  of 
every  woman  who  essays  to  guide  a  car  a  thorough  testing  of 
her  capabilities. 

For  automobile  driving  cloth  tailor- 
made  costumes  are  affected,  with  flat, 
broad  toques  that  fit  closely  to  the 
head.  These  are  usually  en  suite  and 
made  of  cloth,  stitched  and  orna- 
mented with  quills,  bordered  with  fur, 
grebe  or  feather  trimming. 

The  toque  of  the  hour  is  always 
large  and  important-looking  ;  the 
small  toquette  is  rarely  seen.  The 
felt  cloth  which  is  so  much  used  forms 
the  foundation  of  very  large  high- 
crowned  hats  as  well  as  toques,  and 
frequently  the  trimming  is  provided 
by  stitched  bows  of  the  same  ma- 
terial. 

Black  and  white  effects  are  much 
favored  in  Parisian  millinery  and 
costumes,  and  entire  toilettes  of  black 
cloth  stitched  with  white  are  con- 
sidered very  chic.  Next  to  black  and 
white,  beaver  tints  are  most  approved, 
and  light  golden  and  nut-brown  are 
shades  which  are  very  prominent  in 
the  modes  of  the  month.  Consider- 
i  co  able   credence   is  given  to   the   sug- 

gestion that  these  latter  tints  will  be 
leaders  for  the  early  Spring  trade.  Purely  white  toques  are  the 
the  dernier  cri,  and  there  can  be  no  two  opinions  as  to  the 
becoming  effects  of  a  white  tulle  and  fur  toque  set  off  with 
one  of  the  smart  white  fox  or  marabout  boas  which  are  so 
much  the,  mode. — London  Millinery  Record. 


The  Truro  Knitting  Mills  Co.,  which  have  a  capital  of 
$  1 00, 000  and  have  secured  some  valuable  patent  rights,  will 
enlarge  their  plant.  The  plans  and  specifications  for  the 
company's  new  brick  mill  are  being  prepared  by  architects. 
The  building  will  be  150x60  feet,  and  three  storeys.  The  new 
mill  will  be  one  of  the  most  up-to-date  in  Canada,  costing 
when  completed  about  $15,000.  About  50  hands  are  now 
employed,  and  when  the  mill  is  completed  over  100  hands 
will  be  engaged.  Work  on  the  new  brick  mill  will  be  begun 
in  the  early  Spring,  and  pushed  to  completion. 

The  business  of  Mr.  W.  J.  Parsons,  dry  goods  merchant, 
North  Bay,  Ont.,  which  has  grown  with  the  town  for  the  past 
12  years,  is  enjoying  a  prosperous  season's  trade.  He  not  only 
aims  to,  but  carries  only  the  highest  class  of  dress  goods,  and 
so  has  secured  the  confidence  of  the  best  class  of  cash 
customers.  Asked  how  he  liked  The  Dry  Goods  Review  in 
its  improved  form,  he  said  :  "It  was  always  too  good  for  the 
price,  but  better  now  than  ever  ;  I  must  have  time  to  read  it 
no  matter  what  the  rush." 
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S.H.&M.  Bias  Velveteen  Skirt  Bindings 


Are  Growing  Steadily  in  Favor  With 
Canadian  Merchants 


and  we  anticipate  tha't  in  a  short  time  the  demand  for  the  S.H.&M.  goods  will  have  done  away 
entirely  with  the  out-of-date  method  of  cutting  Bias  Velveteen  Bindings  by  hand  from  piece 
goods  intended  for  millinery  or  trimming  purposes  only. 

Canadian  merchants  are  beginning  to  appreciate  the  advantage  and  profit  of  having  Bias 
Velveteen  Bindings  that  are  evenly  cut,  neitly  and  smoothly  joined  and  put  up  in  neat  snaps  for 
convenient  handling,  and  their  customers  appreciate,  to  even  greater  degree,  that  bindings  made 
from  S.H.&M.  Velveteen  woven  expressly  for  Skirt  Binding  purposes  are  far  superior  to  those 
cut  from  piece  Velveteen  of  the  grade  commonly  sold  for  millinery  purposes. 


S.H.&M.  REDFERN  Bias  Corded 
Velvet,  l34-in.  wide. 

S.H.&M.  BELLE  Plain  Velveteen.; 
\%-\n.  wide. 


S.H.«M.  PRIDE  Plain  Velveteen 
\I4-\n.  wide. 

S.H.'M.  WATERPROOF 
CORD  EDGE. 


The  STEWART,  HOWE  &  MAY  CO 


Originators  and  Manufacturers  of  S.H.&M.  Skirt  Bindings 


Manchester,  Eng. 


24  FRONT  ST.   WEST, 


,  Toronto,  Ont. 
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FIELDING  &  JOHNSON'S 

Knitting  and  Fingering  Yarns 

Noted  for  Softness,  Fullness  and  Wearing  Properties. 


KNITTING 


"  Queen,"     "  Balmoral,"     "  Rugby," 
"  Ivanhoe  "  and    "  Kilmarnock." 

In  Spindles,  or  Banded 
and  Boxed. 


FINGERING 


In  Six  Well-Known 
Qualities. 


STOCK   IN    MONTREAL. 


Careful  attention  to  Letter  Orders. 


Sole  Agents  for  Canada 


MclNTYRE,  SON  &  CO. 


13  Victoria  Square, 


Montreal. 
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MclNTYRE,  SON  &  CO. 


13  Victoria  Square, 


Importers  of  Dry  Goods  and 
Manufacturers'  Agents. 


MONTREAL 


^W^.'X^^.'VA^.'V^A^/W^/V^^^W^VX^VW 


Our  travellers  are  now  out  with   Spring  Samples.      Make 

a  point  of  seeing  them. 

DEPARTMENTS: 


Dress  Goods. 
Silks  and  Velvets. 
White  Goods,  Linings  and  Muslins. 
Linens. 
Smailwares. 
Kid  Gloves. 


! 

I 
: 

: 
: 


Careful  attention  given  to  Letter  Orders 


TORONTO : 

25  Colborne  St. 

ST.  JOHN,  N.B.  : 

Church  Street. 


OTTAWA  : 

Carleton  Chambers. 

WINNIPEG  : 

Mclntyre  Block. 
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The  Fur 
Season. 


This  is  a  phenomenal  season  in  furs.  The 
popularity  of  them  for  eveiy  purpose  has 
led  to  an  enormous  demand.  If  any  dealer 
imagines  that  the  fur  people  are  not  interested  in  orders  and 
not  attending  to  the  filling  of  orders  they  should  remember 
that  this  is  a  big  country,  that  orders  have  poured  in  the  past 
few  weeks  from  every  quarter,  and  that  the  capacity  of  manu- 
facturing establishments  is  overtaxed.  Owing  to  its  being  an 
exceptional  season,  forbearance  is  a  necessary  virtue.  Despite 
the  warm  weather  of  November,  trade  continued  very  active 
throughout  the  entire  month.  Many  orders  are  reported 
unfilled.  In  the  opinion  of  experienced  men  the  day  for 
"  calamity  "  furs  is  over,  and,  as  the  demand  for  better  goods 
is  a  strong  feature,  the  belief  is  that  the  trade  will  settle  itself 
into  legitimate  channels. 

The  demand  for  Persian  lamb  is  unprecedented.  One 
house  reports  having  doubled  its  sales  of  this  fur.  The  sales 
of  seal  garments  are  larger  than  usual.  The  style  of  jacket 
most  worn  is  28  in.  long  as  being  most  suitable  to  this  climate. 
The  large  importers  of  furs  say  that  skins  have  reached  a  value 
that  calls  for  the  closest  discernment  in  making  selections. 
There  is  a  strong  disposition  in  the  fancy  lines  to  get  back  to 
the  natural  article.  Lynx,  which  has  been  low  priced  for 
years,  has  now  once  more  got  into  favor.  There  has  not  been 
the  demand  for  mink  that  was  expected,  although  it  continues 
to  be  popular  and  high  in  price.  There  is  a  tendency  on  the 
part  of  men  to  wear  fur-lined  rather  than  fur  coats,  and  it 
seems  probable  that  this  will  increase  as  time  goes  on.  Alaska 
sable  is  much  in  favor  and  promises  to  rule  higher,  but  the 
demand  is  chiefly  on  this  continent,  as  some  skunk  skins  sent 
abroad  came  back  for  sale  on  this  side.  The  reports  from 
China  are  that  all  Chinese  goods  will  be  higher.  Goats,  for 
example,  have  advanced,  and  this  affects  the  robe  trade. 


Hat  Trade 
Notes. 


A  German  some  time  since  patented  a 
decided  novelty  in  the  way  of  hats.  This 
headgear  was  so  arranged  that  it  contained 
a  small  complete  camera,  with  plates  ready  for  use.  There 
was,  of  course,  a  slide  in  front  of  the  hat  by  which  the  lens 
could  be  exposed  at  will  ;  and  whenever  the  wearer  saw  in 
front  of  him  anything  that  he  decided  would  make  a  good 
"snap,"  he  had  only  to  pull  a  string  and  the  thing  was  done. 
Thus,  without  arousing  any  suspicion,  photos  of  persons  and 
places  could  readily  be  obtained. 

The  British  export  trade  in  hats  is  doing  well.  For  the 
first  eight  months  of  this  year  the  value  of  the  goods  sent 
abroad  was  £777, 106,  against  .£734,183  in  1898  and  £733,- 
363  in  1897. 

An  English  manufacturer  has  turned  out  a  line  of  hats  for 
horses  to  protect  the  animals  against  tropical  heat. 

A  lawsuit  over  hats  in  London,  Eng.,  has  produced  a  decis- 
ion of  interest.     A  wholesale  hat  firm  sued  a  dealer  to  recover 


$20  balance  of  account.  Plaintiff  said  he  had,  for  some  time 
past,  supplied  the  defendant  with  goods  and  had  always  been 
paid  promptly,  but  for  some  reason  or  other  he  did  not  seem 
disposed  to  pay  the  balance  of  £4.  which  was  now  due.  There 
was  no  dispute  as  to  the  order  and  delivery,  and,  therefore,  he 
was  at  a  loss  to  know  what  possible  defence  there  could  be. 
The  defendant  appeared  in  person,  and  said  his  defence  was 
that  the  goods  in  respect  of  which  this  action  was  brought  were 
not  according  to  sample,  and  he  contended  that  the  plaintiff's 
traveler  knew  perfectly  well  that  that  would  be  his  defence. 
He  had  several  times  ihreatened  to  send  them  back,  but,  at 
the  request  of  the  traveler,  he  had  kept  them  in  the  hope  that 
they  might  sell,  although  he  knew  they  were  not  suiied  to  his 
business.  The  judge  thought  defendant  had  accepted  goods, 
from  a  commercial  point  of  view,  and  gave  judgment  for  the 
plaintiff,  with  costs. 

Mr.  Emerson  Wood,  the  representative  of  Christy  &  Co., 
who  was  wrecked  on  the  Scotsman  and  had  a  most  trying 
experience,  got  a  fresh  set  of  samples  out  by  the  next  steamer, 
and  has  been  able  to  visit  the  trade  in  Canada  and  the  United 
States  with  little  delay. 

Henry  Heath  &  Co.,  London,  are  opening  a  new  retail 
shop  at  the  corner  of  Piccadilly  and  Albermarle  streets. 


The  Hat 
Trade. 


There  is  not  much  that  is  new  to  note  in 
the  hat  trade  for  Canada  this  month.  The 
travelers  of  importing  houses  are  still  on 
the  road  with  Spring  samples,  and  report  increased  orders. 
The  sales  of  hats  and  caps  are  equally  large,  and  the  imports 
of  English  stuff  in  the  coming  Spring  are  expected  to  show  an 
increase  all  around.  The  Canadian  hat  factories  are  busy 
with  orders  for  the  home  market,  and  are  showing  some  nice 
goods  in  the  new  styles.  Needless  to  say,  these  hats,  as  usual, 
have  no  distinguishing  brand  about  them  to  denote  home 
manufacture. 


Electric 
Hat-Making. 


Electricity  has  greatly  reduced  the  cost  of 
hat  manufacture.  In  the  first  stage  of  the 
manufacture,  the  raw  material  is  simply  a 
piece  of  fur  belt,  conical  and  long  drawn  out,  like  a  clown's 
hat.  This  is  placed  on  one  or  more  blocks,  and  brought  to 
the  finished  shape  by  means  of  heat  applied  by  irons.  As  the 
different  parts  of  the  hat  are  not  of  equal  thickness,  the  brim 
being  the  heavier  and  the  crown  the  lighter  portion,  different 
degrees  of  heat  are  required  when  the  different  sections  of  the 
hat  are  being  finished.  It  is  in  this  special  localization  of  heat 
that  electric  heating  is  of  particular  service.  Formerly,  two 
kinds  of  irons  were  used  in  hat-making,  one  heated  by  a  red- 
hot  slug  and  the  other  by  gas  jets.  In  the  first  place,  the  iron 
was  likely  to  be  at  nearly  all  times  either  too  hot  or  too  cold. 
With  gas  it  was  even  more  difficult  to  localize  the  heat.  Electric 
heat,  on  the  contrary,   is   led  just  where  it  is   wanted,   and 
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Bishop 


NATURAL  LEATHI U 


Fur  Robes 
and  Coats 


are  guaranteed  to  be  the  best  goods,  for  the  money,  in  the  world.  Similar  goods  are  made 
from  skins  that  come  off  from  the  same  animals,  but  all  skins  used  by  The  Bishop  Company  are 
Indian  tanned  or  dressed  by  a  process  similar  to  the  old  Buffalo  dressing  and  used  only  by  The 
Bishop  Company. 

All  our  dyed  skins  are  dyed  by  a  process  known  only  to  ourselves,  which  absolutely  does 
no  injury  to  the  fur  or  leather.  The  natural  color  and  dyed  skins  used  by  The  Bishop  Com- 
pany in  manuf.icturing  robes  and  coats  will  retain  their  strength,  softness  and  pliability  for  a 
lifetime,  and  will  be  just  as  good  at  the  end  of  twenty-five  years  as  they  are  when  first  prepared. 
'I  he  fur,  in  time,  with  hard  usage,  may  wear  off,  but  the  leather  will  last,  practically,  forever. 

There  are  no  robes  or  coats  in  the  world  made  from  these  skins  which  have  these  advan- 
tages, except  those  manufactured  by  The  Bishop  Company.  If  you  want  the  best  article  for 
the  money  that  can  be  found  in  this  or  any  other  country,  buy  only  The  Bishop  goods  and  be 
sure  their  name  on  silk  label  is  found  on  the  article  you  purchase,  whether  robe  or  coat. 

These  goods  are  for  sale  by  all  the  leading  jobbers  of 
Canada  and  the  United  States. 


THE 


J.  H.  BISHOP  CO., 


SANDWICH,    ONT.,  CANADA. 
WYANDOTTE,    MICH  ,  U.S.A. 


ARE  YOU  *  &  <*> 
INTERESTED  IN 

Hats? 

Note  that  our  representative  will  call 
upon  you  this  month  with 

Spring 

Samples 

NT 

ever  submitted  to  the  Canadian  Trade. 

Without  exception  this  comprises  the 

CHOICEST  RANGE 
LARGEST  ASSORTME 
BEST  VALUES  we  have 

James  Coristine  &  Co. 

*"^                                                                                   LIMITED. 

Importers  and  Manufacturers  of                                        469  to  475  St.  Paul  St., 

Hats,  Caps  and  Straw  Goods.                                   MONTREAL. 
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HATS    AND    CAPS- Continued. 

practically  more  of  it  escapes  outward.  Just  before  he  places 
a  hat  on  the  block,  the  workman  closes  a  switch  at  his  bench. 
This  gives  the  proper  heat  for  the  pressing  of  the  heavier 
portions  of  the  hat.  When  they  are  gone  over  the  current  is 
turned  off,  and  the  temperature  gradually  lowers  as  the  crown 
is  approached.  The  curling  of  hat  brims  by  gas  heat  was 
always  uncertain  and  laborious.  Now  it  is  expeditiously  done 
by  pressing  the  edge  of  the  hat  against  an  electrically- heated 
groove.  The  finishing  of  the  rim  is  most  simply  done.  The 
hat  is  blocked,  and  on  it  is  placed  a  pad  of  asbestos,  in  which 
is  embedded  an  electrical  resistance.  The  pad,  with  its  nicely 
graduated  apportionment  of  heat,  is  left  there  until  the  work 
is  done.  The  percentage  of  hats  injured  in  process  of  finish- 
ing is  said  to  be  markedly  less  where  electric  heat  is  employed. 

Preparations  for  Spring,  says  a  trade  con- 
Thc  U.  S.  Trade,  temporary,  are  about  completed,  having 
been  under  way  for  several  weeks.  No 
special  styles  have  been  made  up  as  yet,  but  the  "regular 
stock"  shapes,  as  they  are  called,  with  the  new  additions, 
and  the  changes  which  the  season  and  the  fancy  of  the  manu- 
facturer affords  are  already  being  shown  in  the  more  distant 
parts  of  the  country.  As  the  salesmen  started  on  the  road  but 
recently,  it  is  too  early,  as  yet,  to  report  the  success  they  are 
meeting.  Other  salesmen  are  preparing  to  start,  and  it  is 
likely  that,  before  the  month  is  many  days  old,  the  traveling 
contingent  will  be  on  the  road  showing  samples. 

There  are  two  styles  of  soft  hats,  made  in  pearl  colors 
only,  that  are  quite  popular  at  present.  One  is  known  as  a 
"crusher,"  though  it  differs  from  a  crusher  by  reason  of  its 
size  and  the  amount  of  material  in  it.  The  crown  is  as  large 
as  that  of  an  ordinary  Alpine  hat,  though  the  brim  is  wider, 
and,  while  rolled  all  around,  is  rolled  higher  at  the  sides.  The 
hat  has  a  raw  edge,  and  is  trimmed  with  black,  white,  and 
pearl-colored  bands.  The  other  hat  is  an  Alpine,  with  a  low 
crown  and  a  flat,  set  brim,  a  trifle  wider  than  most  Alpines 
have,  and  rolled  a  little  at  the  sides.  The  hat  is  made  both 
raw  edge  and  bound.  These  hats  are  intended  for  Fall  styles, 
but  they  have  become  so  popular  that  they  are  now  made 
heavy  enough  for  Winter  wear. 

C.  A.  Briggs,  hatter  and  furrier,  of  Notre  Dame  street, 
Montreal,  died  suddenly,  November  12,  of  heart  disease  shortly 
after  retiring.  Mr.  Briggs  was  born  in  Montreal,  in  1839,  and, 
after  serving  his  apprentiship  in  Green  &  Sons,  went  to  the 
United  States.  Returning  at  the  close  of  the  Civil  War  he 
entered  into  business  soon  after  in  the  same  stand  he  occupied 
at  the  time  of  his  death. 


DEFECTS  IN  ENGLISH  INSOLVENCY  LAWS. 

It  does  not  say  much  for  our  Bankruptcy  Acts  that  the 
costs  attending  the  winding-up  of  an  estate  under  them  still 
practically  swallow  up  the  greater  part  of  the  amount  realized. 
This  is  why  there  are  so  many  cases  in  which  creditors  avoid 
the  bankruptcy  court.  It" is  the  experience  of  the  court  that 
induces  creditors  so  frequently  to  accept  almost  any  sort  of 
offer  a  debtor  many  make  them,  or,  as  very  often  happens, 
to  submit  to  the  loss  as  well  as  they  can  and  to  try  and  forget 
it.  From  the  individual  creditor's  point  of  view,  doubtless 
this  is  the  most  sensible  course,  but  from  a  commercial  point 
of  view  it  is  decidedly  unwise,  since  it  not  only  does  not  check, 
but  positively  encourages  reckless  and  dishonest  trading.  It 
fosters  dishonesty,  because  it  induces  dishonest  people  to  get 


into  debt  by  enabling  them  to  get  rid  of  their  liabilities  with 
comparatively  little  trouble  to  themselves.  There  is  another 
feature  in  the  working  of  the  Act  that  is  injurious  to  legitimate 
trading.  And  that  is  that  the  proportion  of  costs  to  assets 
realized  is  disproportionately  greater  in  small  bankruptcies 
that  in  larger  ones.  The  number  of  small  failures  is  always 
greater  than  the  number  of  larger  ones,  and  the  extent  of  the 
moral  evil  of  them  is  much  greater  also. — English  Hatters' 
Gazette. 


ENLARGED  FACTORY  BEING  BUILT. 

The  Alaska  Feather  &  Down  Company,  Limited,  has 
acquired,  by  purchase,  about  half  an  acre  of  land  of  the 
Clendinneng  estate,  fronting  on  St.  Ambroise  and  St. 
Elizabeth  streets,  suburb  of  St.  Henri,  Montreal.  The 
purchase  includes  the  buildings  now  thereon,  the  largest  of 
which,  350x60  feet,  was  formerly  used  as  a  stove  foundry. 
Mr.  Desparois,  contractor,  of  St.  James  street,  has  been 
awarded  the  contract  for  important  changes  in  the  buildiug, 
including  a  new  foundation  on  the  St.  Ambroise  street  side, 
two  solid  brick  division  walls  and  a  boiler-house  and  chimney. 
The  company  are  putting  in  an  80  horse -power  tubular  hori- 
zontal boiler,  and  a  60  horse-power  Wheelock  engine  of  the 
most  modern  type.  The  building  will  be  divided  into  three 
fireproof  sections,  each  having  its  own  rate  of  insurance. 

The  eastern  part  has  the  cotton  openers,  lappers,  cards, 
and  felting  machines  for  the  manufacture  of  patent  elastic  felt. 
The  centre  section  will  contain  the  mashing-tanks  for  feathers, 
four  steamers,  separators,  cold  and  hot  blast  machines,  besides 
two  powerful  crushers.  The  mattress  tables,  10  in  number, 
and  the  mattress  machines,  are  in  this  same  section,  as  are 
also  the  feather  bins  and  the  pneumatic  system,  which  carries 
the  feathers  from  one  machine  to  the  other. 

The  stock,  consisting  of  raw  and  purified  feathers,  com- 
foiter  coverings,  and  mattresses,  will  be  carried  in  the  third 
fireproof  section,  125  x  60  feet,  and  where  each  are  made  with 
accommodation  for  about  30  carloads  of  material.  Besides 
the  felt  mattress  and  the  gilt-edge  sanitary  mattress,  the  com- 
pany intend  to  manufacture  hair,  moss,  and  fibre  mattresses 
on  a  large  scale.  The  building  will  be  ready  for  occupation 
by  January  1,  1900. 

A    NEW    MUFF    AND   COLLAR    HOLDER. 

Something  new  and  practicable  in  the  line  of  display 
fixtures  is  shown  in  the  advertisement  of  The  Toronto  Brass 
Manufacturing  Co.  in  this  issue.  The  muff  holders  are  all 
arranged  to  support  the  muff  from  the  inside,  and  do  not  spoil 
the  appearance  of  the  fur  from  the  outside,  which  is  the  case 
with  almost  every  other  stand  on  the  market.  Send  for  cata- 
logue and  prices. 


The  Walter  Sharpe  Co.  have  succeeded  James  Sharpe, 
general  merchant,  Burk's  Falls.  The  members  of  the  new 
firm  are  old  and  experienced  employes  of  James  Sharpe,  who 
has  just  retired  from  the  business. 

All  work  and  no  play  does  not  suit  the  ideas  of  the  office 
employes  in  The  Dominion  Cotton  Mills  Co.,  and  they  have 
accordingly  organized  a  hockey  team  for  the  coming  season. 
They  elected  the  following  officers :  Hon.  President,  C.  R. 
Whitehead;  hon.  vice  president,  L.  G.  Craig;  president,  A. 
W.  Rayaw  ;  vice-president,  R.  S.  McCutcheon  ;  secretary, 
E.  A.  Robertson;  treasurer,  A.  H.  McManus.  Committee: 
W.  McDougall,  A.  Barratt,  A.  Madley,  G.  A.  Gatehouse, 
T.  P.  Webster  and  Alex.  Smart. 
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OUK  SALESMEN: 
K.  Boissevaio,  Secretary,         -        Montreal 
J.  M.  de  B.  Kemper,  -  Montreal 

James  W.  Woods,  75  Queen  St.,  Ottawa 
J.  H.  Parkhill,  -  The  Aroade,  Toronto 
S.  E.  Hue,  -  -  Oxford,  N.S 

J.  M.  Macdonald,  Molntyre  Block,  Winnipeg 


Feather 
Pillows 


A  number  of  strictly  dry  goods  houses  thoughout  Canada  have  a  steady 
demand  for  feather  pillows.  It  is  a  paying  line  which  allows  of  long  profits,  And  it  is 
almost  as  staple  as  prints.  It  i<=  no  vain  boast  for  us  to  say  that  all  the  best  houses 
in  Canada  carry  ALASKA  BRAND  Feather  Pillows.  The  large  capacity  of  our 
factory  enables  us  to  have  uniform  grades  all  the  year  round,  and  our  ticks,  being 
specially  woven  to  our  own  designs,  are  all  good  sellers  and  a  credit  to  the  appear- 
ance of  the  store. 

Will  you  ask  our  traveller  for  this  line  next  time  he  calls  ?  Handsome 
illustrated  catalogue  and  price  list  (subject  to  discount)  will  be  mailed  to  you  on 
applicaton.     Accept  our  best  wishes  for  a  good  Xmas  trade. 


THE  ALASKA  FEATHER  &  DOWN  CO.,  Limited 


290  Guy  Street,  MONTREAL. 


A.  A.  ALLAN  &  CO. 

Wholesale 
Hanufacturers 

II  I  In         Capes  and  Collarettes 

^^^^^^^^^  UapenneS,     Newest  Designs 

@jv(6)  Neckwear  >.  er.,t  vanety 

Seal 

Persian  Lamb 

Grey  Lamb 
JACKETS  in     E|ectric  Sea| 

Astrachan 
Racoon 
Men's  Fur  and  Fur-Lined  Coats 


NOTHING  DECEPTIVE 


ABOUT 


+ 


RELIABLE    QUALITY 
ATTRACTIVE     PRICES 


51  Bay  St., 


TORONTO 


Patent  Roll 
Cotton  Batting 

North  Star,  Crescent, 
Pearl  Brands 

The  "North  Star"  and  "Crescent"  for  1899  will  show 
very  decided  improvements  in  whiteness  and  quality.  No 
other  cotton  bat  will  retail  as  satisfactorily  nor  call  for  as 
many  repeat  orders. 

The  "  Pearl  "  grade  will  continue  the  leading  low  priced 
bat  of  Canada,  being  designed  for  customers'  uses,  and 
with  no  selling  frills  at  expense  of  strength. 
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A  THRIVING    NOVA    SCOTIAN 
BUSINESS. 


venience,  but  now  they  have  got  a  very  pretty  and  comfortable 
building,  75  x  25  feet,  as  one  can  judge  for  themselves  by  the 
two  cuts,  one  of  the  interior  and  one  of  the  front. 


1 


H/ikfe. 


THE  present  firm  of  F.  B.  Newcombe  &  Co.  was  started 
some  six  years  ago  by  Mr.  F.  B.  Newcombe,  in  the  old 
Scotia  block,  Kentville,  NS.  Mr.  New- 
combe was  by  no  means  new  to  the  dry 
goods  trade,  he  having  been  connected 
with  it  for  15  years  previous  to  going 
into  business;  but,  with  his  brother,  Mr. 
E.  B  Newcombe,  who  assisted  in  the 
enterprise  from  the  start,  and  who  is  now 
associated  with  the  firm,  it  was  a  new 
experience  entirely. 

It  proved,  however,  to  be  a  business 
for  which  he  seemed  to  have  a  natural 
adaptability.  Like  a  good  many  others 
they  started  in  a  small  and  yet  a  sure 
way. 

Today  they  are  doing  a  trade  equal 
to  most  city  stores  in  high-class  goods. 
A  marked  feature,  which  probably 
accounts  for  their  rapid  strides  in  so  short 
a  time,  is  that  they  confine  themselves 
to  ladies'  furnishings  alone.  Mr.  E.  B. 
Newcombe  has  done  the  buying  for  the 
past  three  or  four  years,  and  visits  Boston 
and  New  York  every  Spring  to  pick  up  the 
latest  novelties,  and  Montreal  and 
Toronto  in  the  Fall,  for  Fall  and  Winter  specialties. 

They  also  import  quite  largely  from  England,  France  and 
Germany.  Mr.  E.  B.  Newcombe,  while  in  conversation  with 
the  representative  of  The  Dry  Goods  Review,  said:  "Our 
whole  and  main  aim  is  to  supply  the  public  with  the  latest  and 


ABOUT    SHOW-WINDOWS. 

An  attractive  window  display  is  the  best  and  cheapest 
advertisement  a  retail  merchant  can  have.  It  is  also  one  of 
the  subjects  least  understood  even  by  the  most  enterprising 


L 


_f -j 


Exterior  View  of  Store. 

retailers.  A  store  is  judged  by  the  condition  of  its  show- 
windows.  People  who  pick  up  the  newspapers  may  read  your 
advertisement ;  people  who  pass  your  store  must  see  your 
show-windows.  Proper  window  dressing  is  a  vital  matter  to 
every  retail  merchant.  More  attention  to  window  display 
would  make  the  difference  between  suc- 
cess and  failure  to  many  merchants.  It 
would  help  every  merchant  to  make 
more  money.  You  may  not  realize  these 
facts  now  ;  we  want  to  make  you  realize 
them.  The  Toronto  Brass  Manufactur- 
ing Co.  make  a  complete  line  of  labor- 
saving  window  fixtures  and  wax  forms, 
fully  up  to-date,  and  necessary  for  rapid 
and  attractive  window  displays.  Send 
for  catalogue  and  prices  before  holiday 
season. 


Interior  View  of  Store. 

most  fashionable  goods  the   market  can    produce  for  ladies' 
wear." 

Messrs.  Newcombe  &  Co.  had  the  misfortune  to  be  burned 
out,  which,  for   the  time,    put   them    to    considerable    incon- 


W.  Grandage  &  Co.,  Limited,  of 
Bradford,  England,  have  just  succeeded 
in  overcoming  a  difficulty  about  which 
they  have  been  a  good  deal  concerned. 
Their  mercerized  sateen  and  brocade 
are  as  perfect  an  imitation  of  silk  as 
can  be  imagined,  but  hitherto  com- 
plaint has  been  made  that  sometimes 
the  colors  rubbed  off  or  crocked.  Now 
this  fault  has  been  remedied,  and  the 
firm  have  just  issued  their  new  shade  card  for  1900,  obtainable 
by  all  Canadian  dealers  who  are  interested  on  application, 
and  guarantee  every  shade  on  the  card  neither  to  rub  off  nor 
crock. 
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Hermsdorf  Fast  Black 


4 


Protect 

Your 

Customers 


Retailers  know  that  their  patrons  want  their  im- 
ported black  hosiery  dyed  by      J^uiJ^jf^i 

To  assure  them  that  they  are  really  Hermsdorf 's 
Fast  Black,  buyers  must  insist  when  placing  orders 
that  every  pair  bears  the  stamp.      To  be  sure,  write 

it  in  the  order. 

If  your  jobber  can't  give  them  to  you,  write  our 
Bureau.      We  will  post  you  where  to  get  it. 


American  Bureau  of 

Louis  Hermsdorf, 

78-80  Walker  Street, 

New  York. 


Jm 


Mua 


CHEMNITZ. 

GERMANY. 
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BUSINESS  AFFAIRS  AT  THE 
PACIFIC  COAST. 

vvwwvwwwvwvwvwwtwwwww  •vwvwwwwwvwv 

THE  shipping  trade  has  been  active  during  the  past  month. 
Within  ten  days  two  large  lumber-laden  steameis  have 
cleared  from  Vancouver  for  the  Orient.  Several  lumber 
vessels  are  loading  for  various  points,  and  Chemainus  Mills 
are  running  full  blast.  Lumber  is  also  being  shipped  from 
Vancouver  for  building  United  States  warships.  Several  large 
orders  cannot  be  executed  for  want  of  tonnage.  The  regular 
(Oriental  and  Australian  liners  have  cargoes  booked  some  time 
ahead,  and  one  ship  for  China  refused  a  shipment  of  2,000 
tons  of  Pacific  Coast  salmon  consigned  to  Japan,  no  cargo 
space  being  available.  A  large  consignment  of  bricks  for 
Japan  was  rejected  for  the  same  reason. 

Merchants  out  here  will  soon  find  it  necessary  to  refuse 
cheques  offered  by  strangers  in  payment  for  goods.  Mer- 
chants in  more  than  one  place  have  suffered  during  the  past 
few  months  from  bogus  cheques  offered  after  bank  hours  and 
found  to  be  fraudulent  too  late.  Several  Nelson  merchants 
recently  were  deceived  by  forged  cheques.  Three  cases  have 
been  reported  to  the  police.  The  forger  used  Bank  of  Mon- 
treal cheque  forms,  and  drew  cheques  in  favor  of  one  George 
Burbank,  to  which  he  forged  the  name  of  J.  A.  Honeyman,  of 
the  Nelson  Foundry. 

The  wholesale  silk  firm  of  Belding,  Paul  &  Co.  have 
opened  a  branch  for  Biitish  Columbia  at  719  Pender  street, 
Vancouver,  which  will  be  under  Mr.    William  Irwin's  charge. 

Travellers  who  use  the  Crow's  Nest  Pass  Railway  to  reach 
Kootenay  and  Southern  British  Columbia  generally,  will  be 
glad  to  hear  that  new  combination  dining-cars  and  first-class 
coaches  are  being  placed  on  the  road. 

J.  Brasier,  lepresenting  A.  A.  Allan  &  Co,,  Toronto,  has 
been  at  the  Coast  for  the  first  time  in  thirteen  years.  Mr. 
Brasier  was  last  in  Vancouver  when  the  city  was  in  ashes  and 
is  surprised  at  the  growth  since  then.  He  has  been  visiting 
for  trade  purposes  the  Kootenay  and  Boundary  countries,  and 
speaks  in  glowing  terms  of  those  districts.  Prospects  are 
very  bright  with  Grand  Forks,  Phoenix  and  Greenwood. 

The  British  Columbia  Manufacturing  Co.,  with  a  capital  of 
$25,000,  will  be  incorporated,  and  will  operate  at  New  West- 
minster. Mr.  Henry  Eckert,  the  manager,  says  that  at 
present  the  company  will  confine  itself  to  the  manufacture  of 
fruit  boxes,  packing  cases,  and  boxes  and  baskets,  and  later, 
as  trade  warrants,  they  will  put  in  a  plant  for  the  manufacture 
of  tubs,  pails,  and  cigar  boxes.  The  company  will  be  ready 
to  start  operations  by  January  1,  1900. 

A  fast  daylight  service  by  steamer  for  passengers  between 
Victoria  and  Vancouver  is  being  arranged  for. 

When  Mr.  Shaughnessy,  of  the  C.P.R.,  was  here  last 
month,  the  Vancouver  Board  of  Trade  presented  a  memorial 
to  him  containing  the  following  request  from  merchants: 

For  some  time  past,  since  the  phenomenal  development  which  has 
taken  place  in  the  Kootenay  and  Boundary  districts,  the  shippers  of 
Vancouver  and  other  British  Columbia  coast  cities  have  felt  the  vital  neces- 
sity of  closer  and  more  direct  connection  with  these  important  sections 
of  the  Province.  Inconsequence  of  the  long  and  circuitous  route  which 
passengers  and  freight  are  compelled  to  take,  we  find  that  business  that 
legitimately  belongs  to  coast  cities  is  diverted  into  other  channels.,  largely 
American,  owing  to  the  length  of  time  necessary  to  transport  freight  and 
passengers  by  the  present  route.  We  therefore  consider  the  time  has 
arrived  when  active  steps  must  be  taken  to  secure  for  this  and  other  coast 


cities  the  full  advantage  which  would  accrue  to  them  by  the  construction 
of  a  more  direct  line  to  Kootenay  and  Boundary  districts,  connecting  with 
the  present  system  under  construction.  We  therefore  respectfully  request 
that  the  Canadian  Pacific  Railway  Company  will  convey  to  us  some 
definite  information  as  to  their  intentions  in  connection  with  this  road. 

Mr.  Fred  Buscombe  spoke  of  the  high  freight  rates  on 
merchandise  going  into  the  Kootenays  and  the  vexatious 
delays  in  transmission,  which  greatly  inconvenienced  local 
merchants.  The  company  charged  freight  on  a  mileage 
basis,  and  freight  from  Vancouver  had  to  travel  600  miles 
before  reaching  its  destination  in  the  Kootenay,  whereas  with 
a  direct  line  not  more  than  300  miles  would  have  to  be 
covered.  With  reference  to  the  delays,  he  cited  instances  of 
goods  shipped  from  this  city  in  February  that  were  not  de- 
livered until  the  May  following,  or  three  months  afterwards. 
This  was  a  matter  of  supreme  importance  to  merchants  of  this 
city,  and  there  was  urgent  necessity  for  closer  and  more 
direct  connection  between  the  coast  cities  and  the  Kootenay 
and  Boundary  districts.  On  account  of  the  circuitous  route 
which  at  present  was  in  use,  trade  was  diverted  to  Eastern 
and  American  cities. 

Mr.  Shaughnessy,  in  replying,  said  he  would  personally 
look  into  the  complaints  about  freight  rates,  and  as  to  the  new 
line,  its  construction  was  a  big  affair  and  would  be  considered 
by  the  company. 

The  Empress  of  China,  which  arrived  from  Hong  Kong 
and  Yokohama  November  16,  brought  over  a  large  cargo, 
including  2,589  bales  of  silk,  258  cases  of  silk  goods,  350 
bales  and  barrels  of  furs. 

Mr.  McCandless,  of  McCandless  Bros.,  formerly  Gilmore 
&  McCandless,  Victoria,  B.C.,  clothing,  men's  furnishings, 
etc.,  has  been  in  Eastern  Canada'  the  past  fortnight,  and 
called  at  The  Review  office. 


POSSIBLE  NEW    HOSIERY  YARN   MILL. 

Mr.  Mallison,  of  Mallison  Bros.,  Limited,  Manchester, 
Eng.,  has  come  to  live  in  Toronto.  It  is  on  the  cards  that 
this  firm  will  erect  a  cotton  mill  for  hosiery  yarn.  This,  with 
the  enlargement  of  the  Montmorency  mills  and  the  new 
mill  of  The  Merchants  Cotton  Co.,  will  make  things  lively 
in  this  branch  of  the  textile  industry.  The  knitters  will  be 
able  to  get  some  cheap  yarn. 


The  advantage  to  a  merchant  of  being  able  to  do  more 
than  simply  buy  and  sell  goods  is  often  exemplified.  Mr. 
Morgan,  head  of  the  well-known  dry  goods  house  in  Montreal, 
is  building  a  large  addition  to  his  premises,  and  does  the 
whole  of  the  planning  and  architecture  himself,  only  leaving 
the  architect  to  put  his  plans  into  execution.  This  is  a  great 
deal  for  such  a  busy  man  as  Mr.  Morgan,  as  it  means  con- 
siderable time  and  attention. 

The  Northrup  Loom  Works  have  changed  their  manage- 
ment. Mr.  Biglowe,  the  late  manager,  came  from  the  United 
States.  The  gentleman  who  is  to  take  his  placets  Mr.  Charles 
Bethell,  of  Warrington,  Lancashire.  He  has  been  with  The 
Laurie  Engine  Co.  lately.  The  looms  manufactured  by  this 
company  are  doing  splendid  work,  and,  now  that  the  mill 
hands  are  accustomed  to  them,  it  is  next  to  impossible  to  get 
hem  back  at  the  old  style  of  loom. 

The  Eastern  Township  Corset  Co.,  of  St.  Hyacinthe,  P.Q., 
have  taken  up  a  new  department,  and  are  now  putting  a  line 
of  shirts  and  collars  on  the  market.  They  have  been  making 
these  for  over  a  year,  but  have  only  lately  begun  to  place 
goods  upon  the  market.  Their  shirts  are  known  as  the 
"0.  G."  brand,  and  they  make  both  colored  and  white. 
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QUALITY  GUARANTEED. 
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the  leading  qualities. 
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Unconditional  Accumulative 
Endowment  Policy 
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TORONTO 


Under  this  form  of  Policy  a  man  can  obtain  complete  protection 
for  his  family,  while  capital  is  built  up  from  year  to  year,  to  be  used  by 
himself  in  his  old  age.  The  Policies  are  absolutely  free  from  i  minions, 
and  contain  liberal  privileges  as  to  Extended  Insurance,  Cash  Surrender 
and  Paid-up  Insurance. 
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W.  C.  MACDONALD, 
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A  PRACTICAL  TALK  ON  TECHNICAL 
EDUCATION. 

THE  Ql  ESTION    FROM    A    BUSINESS    MAN'S   STANDPOINT. 


Reported  for  The  Dry  Goods  REVIEW. 

DURING  the  past  year,  in  Canada,  much  has  been  said 
about  technical  education.  At  the  root  of  it  lies  the  felt 
necessity  of  men  to  increase  their  capacity  for  daily  work. 
Technical  education  is  a  term  which  sounds  scientific.  I  have 
read  and  heard  several  definitions  of  it.  They  have  not 
always  been  made  clear  enough  or  comprehensible  enough  to 
satisfy  the  common  mind. 

Why,  for  instance,  are  merchants  interesting  themselves  in 
the  subject  ?  Why  are  boards  of  trade  drawing  up  reports  and 
making  recommendations  ?  Because  the  whole  business  world  of 
Canada  has  a  direct  concern  in  the  introduction  of  new  systems 
of  teaching.  It  may  mean — in  fact,  does  mean — the  enrich- 
ment of  the  whole  community.  From  this  broad  standpoint, 
I  have  seen  or  heard  nothing  recently  so  practical,  so  com- 
prehensive, and  betraying  so  close  an  insight  into  the  whole 
matter,  as  a  lecture  delivered  in  Toronto  a  few  evenings  ago 
by  Mr.  James  D.  Allan.  I  am  only  able  to  give  a  condensed 
report  of  it.  The  condensation  does  less  than  justice  to  what 
was  an  able  and  eloquent  effjrt.  The  ideas  are  Mr.  Allan's, 
but  he  is  not  responsible  for  any  failure  in  the  report  to  make 
each  point  clear  and  emphatic,  because,  judging  by  the 
approval  of  the  audience  when  the  address  was  delivered,  and 
the  comments  since,  it  deals  with  the  subject  exactly  as  a 
merchant  or  business  man  would  like  it  treated. 

To  begin  with,  Mr.  Allan  pointed  out  that  the  educational 
system  was  not  producing  good  all  round  men  for  tradesmen 
and  merchants,  but  was  rather  following  the  classical  course, 
with  the  inevitable  result  of  overcrowding  the  so-called  learned 
professions.  It  being  the  duty  of  the  community  to  give  every 
citizen  an  education  that  will  enable  him  to  achieve  the  highest 
possible  success,  the  methods  of  training  ought  to  have  a 
direct  bearing  on  problems  that  will  meet  a  man  in  life's 
battle.  Once  education  was  intended  only  for  the  wealthy, 
but,  now  that  the  true  dignity  of  labor  was  recognized,  better 
days  have  dawned.  It  behooves  Canadians  to  reflect  that 
their  products  had  to  compete  with  the  products  of  other 
countries  in  the  markets  of  the  world,  and  that  to  meet  this 
competition  our  youth  must  have  the  same  scientific  and 
technical  education  as  is  furnished  to  those  who  are  com- 
petitors. 

He  then  examined  carefully  the  basis  of  education  in  Ger- 
many. Specialization  lies  at  the  base  of  the  German  industrial 
system.  The  wonderful  results  of  industrial  and  commercial 
growth  in  Germany  are  practically  traceable  to  the  national 
system  of  technical  education.  At  first  it  was  thought  that  the 
expansion  of  Germiny  was  due  to  cheap  labor.  But  inquiries 
dispelled  that  view.  It  was  found  to  be  due  to  superiority  in  skill 
and  technical  training.  In  the  great  industrial  establishments, 
superintendents,  foremen,  and  even  the  heads  of  the  gangs  of 
laborers  had  all  been  prepared  for  their  special  tasks  in  scientific 
schools.  Germany's  success  in  manufacturing  had  led  to  wonder- 
ful increase  in  exports  all  over  the  world.  The  German  cities 
had  increased  in  size  and  population,  some  80  percent.,  some 
much  more  and  one  even  260  per  cent.  In  textile  manu- 
factures the  weight  of  fibre  consumed  has  more  than  doubled 
in  20  years,  in  cotton  she  has  distanced  all  continental  countries 
and  has  at  present  4,700,000  spindles  employed.     Production 


in  the  textile  industries  increased  no  per  cent,  between  1875 
and  1895. 

The  system  of  education  which  had  contributed  to  these 
marvelous  results  is  practical.  The  elementary  schools  come 
first,  then  the  higher  schools,  which  lead  on  to  the  university. 
This  corresponds  to  our  own  classical  course.  But  the  German 
child  may  go  from  the  elementary  schools  to  the  technical 
schools,  where  the  exact  sciences  are  taught  and  technical 
training  is  imparted.  Various  classes  of  schools  are  under  the 
protection  of  the  Government,  and  even  the  practical  working 
of  the  lead,  copper  and  silver  mines  are  used  to  impart  in- 
struction to  students.  Then,  there  are  manual  training  schools 
for  almost  every  industry.  As  an  instance  to  show  how 
Government  direction  turns  education  to  practical  purposes  : 
when  the  tanning  industry  seemed  to  be  on  the  decline,  a  few 
years  ago,  a  tanning  school  was  established,  chemists  directed 
the  work  and  the  German  skins  regained  the  position  formerly 
held  by  them.  Then,  when  mechanics  who  made  a  living  by 
carving  cuckoo  clocks  were  displaced  by  the  introduction  of 
machinery,  a  clock-making  school  was  set  up  with  practical 
benefits  to  the  workingmen.  It  seems  to  be  the  policy  when  any 
industry  languishes  to  at  once  supply  remedial  measures  in 
educational  training.  In  no  land  is  scientific  chemistry  so 
generally  cultivated. 

Hermsdorf,  the  greatest  dyer  of  blacks  in  the  world,  secured 
his  fame  by  plac  ing  chemists  beside  his  practiral  dyers.  By 
utilizing  waste  materials  the  manufacturing  of  many  articles  is 
cheapened.  In  every  industry  technical  and  scientific  men 
are  employed,  one  dyeworks  making  dyeing  products  employing 
100  chemists  with  a  university  education  and  25  engineers 
with  a  technical  education.  The  German  student  enters  upon 
his  work  with  a  different  spirit  from  many  students  here, 
who  think  more  of  atheltic  contests  than  real  education.  In 
Germany  money  is  not  invested  in  expensive  buildings  for 
educational  purposes. 

Mr.  Allan  considered  what  should  be  done  in  Canada  from 
a  merchant's  standpoint.  If  technical  education  is  necessary 
to  the  mechanic,  it  is  equally  so  to  the  merchant.  The 
Germans  look  a  long  way  ahead  and  we  might  imitate  them 
by  introducing  elementary  technology  into  the  public  schools, 
as  soon  as  possible.  We  do  elementary  work  now  in  the 
kindergarten,  but  this  training  is  not  continued  in  the  regular 
course.  Manual  training,  being  a  factor  in  technical  education, 
should  have  a  place  in  the  public  schools.  Sir,  Wm. 
Macdonald's  offer  to  establish  schools  of  this  kind  was  a  good 
beginning — teachers  could  be  got  from  Sweden,  where  the 
common  schools  value  handwork  as  an  auxiliary  to  mental 
development.  The  real  object  of  a  technical  school  is  not  to 
impart  knowledge,  but  to  cultivate  the  ability  to  acquire  know- 
ledge. The  laboratories  in  our  universities  should  not  be  the 
only  places  of  that  kind,  but  there  ought  to  be  similar  facilities 
in  connection  with  the  common  schools.  Then,  for  girls, 
domestic  science  ought  to  be  studied  instead  of  educating 
girls  in  lines  that  bring  them  into  direct  competition  with  men. 
It  would  also  improve  the  mental  calibre  of  the  sex.  In 
British  schools  girls  were  trained  to  perform  household  duties. 
The  success  of  Canadian  dairy  products  abroad  was  attributed 
to  technical  education  imparted  by  the  scientific  cheesemakers 
and  buttermakers  throughout  the  country.  Commercial  educa- 
tion, that  is,  the  business  plan  of  teaching  accounts  made  men 
useful  in  trade,  and  this,  too,  should  be  introduced  into  our 
elementary  schools.  A  system  of  agricultural  bookkeeping  to 
instruct  the  farmer  in  the  commercial  aspect  of  his  occupation 
would  be  of  great  service. 

Our  youth  should  be  taught  something  of  the  industries, 
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products,  means  of  transportation,  business  methods  and  com- 
mercial demands  of  foreign  countries.  Finally,  the  creation 
of  a  commercial  museum,  working  after  the  fashion  of  the 
wonderful  institution  in  Philadelphia,  should  be  set  up.  Mr. 
Allan  concluded  by  pointing  out  that  the  development  on  the 
right  lines  of  our  resources  will  outrun  the  dreams  of  the 
wildest  enthusiast.  C. 

THE  "NORTHWAY  GARMENT." 

When  service  and  common  sense  are  combined,  it  is  then 
that  we  see  practical  results.  Perhaps,  in  no  other  field  is  this 
more  true  than  in  that  of  our  clothes. 

A  decade  ago  few,  if  any,  of  our  best-dressed  people  would 
think  of  wearing  anything  but  what  was  made  by  their  own 
dressmaker  or  tailor. 

To-day,  this  is  almost  entirely  changed,  and  the  question 
naturally  arises,  why  ?  It  is  only  when  you  come  into  con- 
tact with  such  practical  men  as  Mr.  John  Northway  and  his 
son,  and  become  better  acquainted  with  the  practical  methods 
which  they  adopt  to  secure  perfect  results,  that  you  can  realize 
how  easily  the  great  discriminating  public  can  be  reconciled 
to  buying  their  clothes  already  made.  When  you  have  seen 
the  care  exercised  to  arrive  at  certain  conditions,  both  by 
scientific  and  common-sense  plans,  it  will  no  longer  be  neces- 
sary for  you  to  wonder  how  a  firm,  perhaps  1,000  miles  away, 
can  make  for  you  a  garment  that  will  fit  as  perfectly  as  though 
they  had  you  there  to  try  it  on.  John  Northway  and  his  son 
are  both  practical  men,  and  have  surrounded  themselves  with 
a  staff  that  are  also  endowed  with  common  sense,  so  that, 
when  a  certain  size  of  bust  and  waist,  with  the  other  necessary 
measurements,  are  given,  you  get  an  almost  absolutely  perfect- 
fitting  garment. 

Mr.  Northway  brings  into  constant  use  in  the  superintend- 
dence  of  this  business  his  years  of  experience  and  knowledge  of 
the  best  markets,  not  only  in  which  to  buy  his  goods,  but  also 
where  he  can  get  the  ideas  of  the  brightest  minds,  who  are  work  - 
ing  along  the  same  line  as  himself,  and,  as  a  result,  Canadians 
are  getting  in  the  ' '  Northway  Garment ' '  a  costume  that  is  of  the 
very  latest  fashion,  and  as  perfect  in  fit  and  finish  as  skill  and 
good  workmanship  can  produce. 

The  "  Northway  Garment  "  varies  in  price  according  to 
the  material  used,  but  never  varies  in  fit  and  finish.  These 
essentials  are  as  caiefully  maintained  in  the  lesser-priced 
goods  as  they  are  in  the  more  expensive,  and  that  is  why  the 
Northway  costume  is  now  worn  by  our  best-dressed  ladies  in 
preference  to  those  made  by  their  own  dressmakers. 


MR.   R.   A.   BROCK   GOES    TO    MONTREAL. 

Mr.  Reginald  A.  Brock,  who  has  represented  his  father's 
firm  west  of  Winnipeg  for  some  years,  goes  to  the  Montreal 
house  of  The  W.  R.  Brock  Co.  December  1,  where  he  will  be 
in  charge  of  a  department  in  the  warehouse.  Mr.  R.  A.  Brock 
has  just  returned  from  a  trip  through  the  Atlin  district  of 
British  Columbia.  In  reply  to  queries  of  The  Dry  Goods 
Review,  Mr.  Brock  said  that  Canadian  houses  were  going  to 
get  a  share  of  the  Atlin  trade  in  the  future,  the  business  at 
first  having  been  in  the  hands  of  United  States  exporters. 
This  was  due  partly  to  the  presence  of  so  many  United  States 
miners  who  wanted  and  asked*  for  United  States  goods.  Some 
of  these  goods  have  brands,  and  the  miners  ask  for  them  by 
the  name  of  the  brand.  Stocks  in  the  camps  are  often  large, 
and  the  stores,  usually  wooden  buildings  with  tent  roofs,  often 
import  in  carload  lots.  Travelers  from  Victoria  and  Vancouver 
will  now  go  into  the  district  regularly,  and,  as  the  population 
is  5,000  at  least  and  on  the  increase,  considerable  trade  should 
be  done. 


OBITUARY. 

THE    LATE    ROBERT   LINTON. 

IN  the  death  of  Mr.  Robert  Linton,  of  Montreal,  there  has 
passed  away  a  gentleman  who,  for  a  great  many  years, 
held  a  leading  position  in  connection  with  the  wholesale  dry 
goods  trade  of  Canada. 

Mr.  Linton  was  born  at  Newton  Limavady,  Ireland,  in 
1834.  He  came  to  Canada  with  his  parents  a  lad,  and  com- 
pleted his  education  in  Montreal.  He  received  his  business 
training  in  the  establishment  of  William  Stephen  &  Co.  On  the 
death  of  William  Stephen  the  business  was  continued  bv  the  firm 
of  George  Stephen  &  Co. ,  of  which  Mr.  Linton  became  a  partner 
about  1867.  On  the  retirement  of  Mr.  George  Stephen  (now 
Lord  Mount  Stephen),  the  business  of  Andrew  Robertson  & 
Co.  was  combined  with  the  firm  of  George  Stephen  &  Co., 
and  coniinued  under  the  firm  name  of  Robertson,  Linton  & 
Co.  Upon  the  retirement  of  the  late  Andrew  Robertson,  a 
few  years  before  his  death,  the  firm  became  Robertson,  Linton 
&  Co.,  and  finally  Robert  Linton  &  Co.,  under  which  name 
the  business  was  carried  on  until  a  year  ago,  when  it  was  liqui- 
dated and  wound  up.  The  deceased  gentleman  had  been 
over  40  years  in  business,  and  enjoyed  an  enviable  reputation 
among  the  merchants  of  the  city,  as  one  of  its  most  able  and 
respected  members.  The  funeral,  which  took  place  November 
17,  was  largely  attended,  among  those  who  paid  their  last 
tribute  of  respect  being  Messrs.  E.  B.  Greenshields,  John 
McDonald,  John  Cassills,  Robert  Mackay,  S.  O.  Shorey,  John 
Turnbull.  John  Black,  James  Brown,  S.  Cowan,  A.  McDou- 
gall,  J.  B.  Stevenson,  D.  T.  Harris,  J.  P.  Cleghorn,  Thomas 
Brown,  W.  F.  Robertson,  J.  E.  Hunsicker,  Robert  Adair, 
Charles  Cassils,  David  Morrice,  sr.,  B.  A.  Boas,  James  Slessor 
and  T.  Trimble. 

THE  LATE  JAMES  WHITE,  OF  WOODSTOCK. 

We  record  with  deep  regret  the  sudden  death  at  Wood- 
stock, Ont. ,  November  19,  of  Mr.  James  White.  Mr.  White 
was  at  his  place  in  the  business  establishment  of  John  White 
&  Co.  (where  he  had  been  for  about  35  years)  the  day  before, 
as  usual,  and  was  feeling  perfectly  well.  He  was  actively 
engaged,  and  showed  no  signs  of  coming  illness.  The  cause 
of  death  was  heart  failure.  Deceased  was  the  fourth  son  of 
the  late  James  White,  architect.  He  was  born  at  Peebles, 
near  Edinbuigh,  Scotland,  63  years  ago.  Mr.  White  was  a 
man  of  very  high  character,  and  his  death  will  be  regretted 
by  a  large  circle  of  friends. 

THE  LATE  THOMAS  DICKISON. 

The  death  of  Mr.  Thomas  Dickison,  of  the  well-known 
firm  of  Dickison  &  Nicholson,  wholesale  milliners,  of  London, 
Ont.,  occurred  November  10.  Mr.  Dickison  was  injured  in  a 
railway  accident  near  Easton.Pa. ,  last  November,  and  had 
been  in  poor  health  ever  since.  He  was  54  years  of  age.  He 
came  to  Canada  from  Scot'and  30  years  ago,  and  for  some 
time  was  traveling  salesman  for  a  Montreal  wholesale  house. 
Eighteen  years  ago,  he  and  Mr.  Nicholson  established  their 
business  in  London.  Mr.  Dickison  had  long  been  known 
throughout  the  Dominion  as  one  of  London's  most  successful 
business  men. 

THE  LATE  WILLIAM  VASSIE. 

William  Vassie,  head  of  one  of  the  oldest  wholesale  dry 
goods  houses  in  St.  John,  N.B.,  died  November  13.  He  was 
born  in  1845,  anc*  was  a  son  of  John  Vassie,  a  Scotchman,  who 
established  the  house  under  the  name  of  Lawton  &  Vassie.  The 
beginning  of  the  concern  took  the  form  of  a  limited  liability 
company.  Deceased  leaves  a  widow,  three  daughters  and  one 
son.     He  had  made  52  trips  across  the  Atlantic  on  business. 
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No.   833. 


"Malmaison" 
Empire  Pattern 

This  design  is  especially  com- 
mendable for  its  correctness  of  style. 
The  decorative  theme  of  this  pat 
tern  was  executed  from  a  similar 
design  known  as  a  souvenir  of  Em- 
press Josephine.  The  brilliancy  of 
its  gilding,  accuracy  of  printing  and 
richness  of  its  ground  colorings,  on 
fancy  embossed  paper,  render  it  in- 
valuable for  high-class  decorations. 
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No.    798. 

".Royal  Orleans" 

An  exquisite  heraldic  pattern 
with  beautiful  shield  effect  and  royal 
armory — the  very  thing  for  parlors 
and  halls.  Printed  on  grounds  of 
crown  red,  primordial  blue,  palace 
blue,  maple,  and  bud-green  color- 
ings, in  plain  and  embossed  gilts. 
• 

A  paper 
that  will  attract  the  lover  of 
the  beautiful. 
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No.    798 


Your  stock  cannot  be  complete  without  the  above  beautiful  patterns  and  others  in  the  upper  end  of  our  line. 

In  point  of  originality,  variety,  novelty  and  quality  we  excel.     Up-to-date  in  every  way. 

It  does  not  COST  you  any  more  to  get  the  BEST,  but  it  PAYS  you  better.  We  want  every  dealer  in  Canada  to 
judge  for  himself  that  we  mean  just  what  we  say,  and  will  send  samples,  free  of  all  charge,  to  suit  all  requirements  in  the 
way  of  Wall  Papers. 

Don't  wait — order  now  and  get  best  selection  and  early  delivery.  You  may  need  the  goods  sooner  than  you 
anticipate.  The  tide  of  prosperity  will  benefit  you  ever  so  much  more  if  you  handle  "  PROSPERITY  "  WALL 
PAPERS — only  manufactured  by 

The  Watson,  Foster  Company, 


MONTREAL,   gue. 


LIMITED 


Agents  for  CAflEO  RELIEFS  and  LIGNOnUR 
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(jtimxha) 

Late  James  Johnston  &  Co. 

St.  Helen  Street,  & -IMiOJSrTIRiELAJl 

JAS.   SLESSOR,    Resident  Director. 

On  the  i st  of  this  month  these  two  old  and.  well-known 


firms  joined 


hands  and  became  one  in  interest. 


The  old  firm  of  JdfTI6S  Johnston  &  Co.  will  continue 
to  cater  for  and  look  after  the  interests  of  their  old  customers, 
and  they  can  all  depend  upon  receiving  the  same  liberal  treat- 
ment and  attention  as  heretofore. 

The  stocks  in  Montreal  and  Toronto  will  be  quite  as 
distinct  as  before  the  amalgamation,  and  will  in  no  way 
clash  with  each  other. 

By  this  change,  both  houses  will  be  given  a  greatly 
increased  purchasing  power,  which,  in  its  turn,  will  benefit 
the  customers  of  both  houses. 

We  were  never  better  prepared  for  your  various  wants 
in    all   departments   than    we   are   this    season. 

Letter  orders  a  specialty. 
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President,    John   Bayne  MacLean,  Montreal. 
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MONTREAL  AND  TORONTO,  DECEMBER,   1899. 

PROPOSED  UNION  OF  KNITTED  GOODS  MILLS. 

THE  report  of  a  proposed  union  of  the  knitted  goods  mills 
in  Canada  is  again  in  circulation.  Some  statements  are 
being  made  that  are  inaccurate.  As  far  as  we  have  been  able 
to  discover,  the  leading  knitted  goods  mills  are  not  moving  in 
the  matter. 

But  capitalists,  who  are  anxious  to  invest  money,  are  ask- 
ing options  upon  the  various  plants  in  the  country.  This  is 
done  with  a  view  to  forming  a  union  of  the  mills  whereby  the 
management  could  be  centralized,  the  expenses  of  conducting 
business  miminized  and  the  cost  of  production  greatly  reduced, 
so  that  the  consumer  would  really  get  cheaper  goods.  Every- 
one knows  how  the  multiplication  of  expenses  in  connection 
with  a  large  number  of  mills  each  working  the  same  goods 
serves  to  increase  the  cost  of  manufacture. 

It  appears  that  while  at  this  date  (December  i)  no  definite 
step  has  been  taken,  options  have  been  secured  on  the  most 
extensive  knitted  goods  millsin  Canada,  and,  that,  in  the  course 
of  time,  the  question  will  be  on  a  definite  and  practical  basis. 


GERMAN   VS.    BRITISH. 

It  is  a  curious  commentary  on  changes  in  trade  that  a 
German  line  of  woollen  cloths  should  distance  an  English  line 
of  the  same  class.  But,  the  fact  seems  to  be  that  in  the 
heavier  vicuna  overcoatings  the  German  make  has  the  prefer- 


ence. The  fashionable  grey  vicuna,  this  season,  is  much  in 
vogue,  and  in  the  heaviest  weights  the  German  goods  have  a 
finish  and  a  feel  which  render  them  very  popular. 

THE  PAYING  OF  DIVIDENDS. 

I  in-   Farmers'   Bindei    I  *ny,  ol  Bran  lution 

foi  med  to  save   tin-  |j  li in isi    from 

I  iolist,  ii  is  annoum  ed,  ha  e  id  ol  too  pi 

on  la^t  year's  business,     I'  iwn  how  tar  the  fai 

but  the  monopolists  have  been  made  en 

THE  above  is  quoted  from  a  leading  Canadian  daily,  not 
for  the  purpose  of  discussing  a  political  question,  but 
rather  of  commenting  on  certain  economic  conditions.  The 
circumstances  of  any  case  are,  of  course,  to  be  taken  into  con- 
sideration before  a  verdict  as  to  the  dividend  paid  can  be 
rendered.     Capital  may  be  small  or  it  may  be  large. 

The  desire  is,  however,  to  draw  attention  to  the  advisability 
during  the  present  prosperous  epoch  of  manufacturing  firms 
saving  their  strength,  and  paying  moderate  dividends. 

The  most  conservative  and  cautious  individual  has  by  this 
time  been  forced  to  the  admission  that  the  prevailing  prosperity 
is  no  dream,  but  an  actuality  which  has  made  itself  universally 
felt.  It  is  not  open  to  an  intelligent  person  to  doubt  that 
depression,  and  good  times  recur  periodically  quite  irrespective 
of  Government  legislation,  and  to  argue  the  point  constitutes 
the  part  of  the  candidate  for  Parliamentary  election.  But  the 
great  danger  lies  not  in  the  unwillingness  of  the  timorous  set 
to  believe  in  and  take  proper  advantage  of  the  present 
chance.  Their  failure  to  buy  up  the  opportunity  carries  along 
with  it  no  particular  risk  to  themselves  or  others.  The  result 
is  simply  that  they  miss  something  which  they  might  have  had. 

The  difficulty  is  to  persuade  some  of  the  more  eager  of  the 
fact  that  present  conditions  cannot  in  the  nature  of  things  last 
for  an  indefinite  period.  They  may  continue  for  a  term  of 
years,  and  it  is  to  be  hoped  they  will.  There  is  no  indication 
from  any  quarter  of  a  turn  in  the  tide  ;  but  the  turn  is  as  certain 
to  come  as  night  is  to  follow  day,  and  when  it  comes  it  will  be 
well  for  the  man  who  has  his  affairs  ordered  in  anticipation  of 
the  event. 

The  day  of  big  profits  and  small  volume  is  past,  and  will 
never  be  recalled.  Merchants  in  all  lines  have  recognized 
this,  and  are  content  to  make  the  basis  of  their  system  that 
of  small  gains  here,  there  and  everywhere  throughout  a  large 
field.  The  same  argument  halds  good  in  the  matter  of  divi. 
dends,  and  it  is  a  subject  for  congratulation  that  so  many  firms 
have  become  convinced  that  the  wise  course  is  to  husband 
their  forces  by  not  launching  out  too  deeply. 

No  one  needs  warning  in  hard  times  about  economy. 
He  has  got  to  practise  it  from  the  exigencies  of  the  case  ;  but 
persons  are  frequently  led  into  mistakes  of  over-confidence 
when  things  are  swimming.  Actually,  there  are  those  who 
insist  that  everything  will  be  all  right  for  the  next  quarter  of 
a  century.  It  sometimes  seems  to  be  overlooked  that  the  same 
rules  pertain  to  companies  as  to  individuals,  and  more  than 
one  concern  has  recently  gone  down  as  a  result  of  flying  too 
much  sail. 
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SHALL  DUTY   BE  CHARGED  ON 
COMMISSIONS  ? 

THE  importing  firms,  especially  in  dry  goods,  fancy  goods 
and  hardware,  are  discussing  an  important  question  with 
the  Customs  Department.  The  matter,  stated  briefly,  is 
whether  the  commissions  paid  by  Canadian  importers  to 
British  and  foreign  firms  for  certain  lines  of  goods  should  be 
added  to  the  invoice  price  of  the  goods  for  duty-paying 
purposes. 

Some  time  ago,  instructions  were  issued  to  Canadian 
appraisers  at  the  various  ports  to  this  effect  : 

"Commissions  charged  by  exporters  on  goods  invoiced  by 
themselves  to  the  importer  in  Canada  form  part  of  the  invoice 
price,  and  are  to  be  included  in  estimating  value  of  goods  for 
duty  purposes.  Provided  that  commissions  for  services  ren- 
dered in  the  purchasing  of  goods  bought  in  the  name  and  on 
the  credit  or  account  of  the  importer  and  so  invoiced  and 
exported  shall  not  usually  be  held  as  forming  part  of  the  value 
for  duty  when  such  charge  is  not  in  excess  of  5  per  cent." 

There  is  a  feeling  amongst  importers  that  duty  should  not 
be  charged  upon  commissions.  The  Customs  authorities,  in 
the  above  memorandum,  practically  admit  that,  in  some  cases, 
the  commission  should  not  be  added  to  the  invoice.  The  im- 
porters both  in  Montreal  and  Toronto  have  discussed  the 
question. 

The  Customs  Department  have  been  asked  to  state  on 
what  section  of  the  Customs  Act  the  new  ruling  is  based.  To 
this  question  the  following  answer  has  been  sent  out  from 
Ottawa  : 

"The  value  for  duty  on  imported  goods,  liable  to  an 
ad  varlorem  duty,  appears  to  be  a  matter  to  be  ascertained 
and  estimated  by  the  Customs  appraisers,  or  collectors  acting 
as  appraisers,  under  Sections  57,  62,  etc.,  of  the  Customs  Act, 
subject  to  the  importer's  right  of  ap[,eal  against  the  appraise- 
ment under  Section  74  of  the  Act.  Commissions  charged  by 
an  exporter  on  goods  exported  and  invoiced  by  himself,  would 
usually  form  part  of  the  selling  price  of  these  goods,  if  sold  in 
the  same  condition  by  this  exporter  for  home  consumption  in 
the  country  of  export.  The  requirement  as  to  invoices  is  set 
forth  in  Sections  35  and  41  of  the  Customs  Act,  Section  41 
being  as  follows  : 

No  entry  shall,  except  in  cases  in  which  it  is  otherwise 
provided  herein,  or  by  regulation  of  the  Governor  in  Council, 
be  deemed  perfect  unless  a  sufficient  invoice  of  the  goods  to  be 
entered,  duly  certified  in  writing  thereon  as  correct  by  the 
person,  has  been  produced  to  the  collector  and  duly  attested, 
as  required  by  this  Act,  and,  in  the  case  of  consigned  goods, 
verified  by  the  oath  of  the  consignee. 

"A  commissionaire's  invoice  ordinarily  represents  the 
transaction  between  himself  and  the  importer  for  the  goods  in 
the  condition  reported.  The  appraiser  is  at  liberty  to  deal 
with  each  case  according  to  the  circumstances,  taking  into 
account  whether    the  transaction    is    for    cash    or  credit,   the 


general  rule  laid  down  for  the  guidance  of  appraisers,  in  order 

to  promote  uniformity  in  the  matter,  being  : 

Commission  charged  by  exporters  on  goods  invoiced  by  themselves 
to  the  importer  in  Canada  form  part  of  the  invoice  price,  and  are  to  be 
included  in  estimating  the  value  of  the  goods  for  duty  purposes.  Pro 
vided  that  for  services  rendered  in  the  purchase  of  the  goods  bought  in 
the  name  and  on  the  credit  or  account  of  the  importer,  and  so  invoiced 
and  exported,  shall  not  usually  be  held  as  forming  a  part  of  the  value  for 
duty  when  such  charge  is  not  in  excess  of  five  per  cent. 

While  not  professing  to  be  experts  either  on  the  legal 
meaning  of  statutes,  or  the  intricate  questions  of  commercial 
practice,  we  cannot  help  thinking  that  the  importers  have 
strong  reason  on  their  side.  Has  it  been  the  habit  of  the 
Customs  authorities  to  charge  duty  on  commissions  previously  r 
If  not,  there  should  be  some  new  law  on  the  subject  before  a 
change  of  policy  is  entered  upon.  It  is.  besides,  unsatisfactory 
to  give  collectors  all  over  the  country  discretionary  powers  to 
interpret  a  law  in  a  new  sense,  a  law  long  on  the  statute  book, 
but  whose  meaning  was  not  revealed  to  the  Department  until 
lately.  Are  not  all  commissions — in  principle — paid  "for 
services  rendered"  by  the  exporting  houses?  Do  those 
exporting  houses,  in  charging  the  commission,  not  take  the 
place,  for  the  time  being,  of  a  permanent  agent  of  the  Can- 
adian importer,  a  member  of  his  staff  residing  abroad  as  it 
were  ?  The  Customs  would  not  dream  of  asking  a  Canadian 
importer  to  add  to  his  invoices  the  cost  of  a  London  office. 
Yet,  don't  commissions  really  take  the  place  of  a  salaried  man 
acting  for  the  importer  abroad  ? 

Besides,  will  not  the  enforcing  of  the  new  interpretation 
lead  to  evasions  by  calling  the  commission  a  salary,  and  thus 
not  charging  it  on  the  invoice  ? 


BAZAARS. 

The  action  of  His  Grace  Archbishop  Bruchesi  in  pro- 
hibiting the  holding  of  church  and  charity  bazaars  will  meet 
with  approval  on  all  hands,  and  many  are  only  sorry  that 
there  is  not  a  Protestant  potentate  who  would  have  power  to 
utter  his  voice  to  such  good  purpose  when  occasion  calls. 

Recent  developments  in  Montreal  have  made  it  plain  that 
the  gambling  evils  connected  with  such  means  of  raising 
money  are  many,  and  insidious  in  their  nature,  and  police 
intervention  has  become  necessary.  But,  apart  altogether 
from  the  harm  of  lottery  wheels,  etc.,  the  decree  is  of  interest 
to  the  trade,  because  of  the  effect  which  these  bazaars  have  on 
their  business. 

Especially  at  this  time  of  the  year,  when  holiday  presents  of 
all  kinds  are  in  demand,  do  people  throng  such  places,  and  the 
injury  to  the  trade  is  of  a  double  nature.  Not  only  does  the  dealer 
lose  the  amount  of  purchases  "which  are  made  at  the  fair,  but 
he  is  forced  to  contribute  his  quota  of  material  to  the  same, 
whether  interested  or  not. 

It  amounts  to  little  less  than  blackmail,  when  rich  lady 
customers  come  and  demand  anything  from  handkerchiefs  to 
a  piano  for  charity.  Fearful  lest  he  should  lose  a  good  cus- 
tomer, the  merchant  is  obliged  to  acquiesce  "for  charity's 
sake."      Cases  are  on  record,  in  different  towns  throughout  the 
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country,  where  the  smaller  tradespeople  have  been  put  out  of 
business  by  such  agencies  as  the  "talent"  system. 

This  sort  of  thing  cannot,  with  justice,  be  upheld,  and  the 
sooner  churches,  hospitals  and  like  institutions  are  able  to 
break  free  from  such  questionable  methods,  and  persuade  their 
constituents  to  support  worthy  objects  in  a  worthy  manner,  so 
much  the  sooner  will  a  great  deal  of  animus  withdraw  from 
the  name  of  charity. 


VALUE   OF   ASSOCIATION    IN   TRADE. 

THIS  is  the  era  of  societies  and  associations,  world  without 
end,  one  more  demonstration  of  the  interdependence  of 
us  all.  Adam  found  certain  difficulties  in  getting  on  alone, 
and  the  same  conditions  prevail  to  day. 

The  absolute  impossibility  of  individuals  living  out  of 
relation  to  their  fellows  is  now  fully  recognized  :  Hence  the 
formation  of  unions  and  brotherhoods.  But  what  is  not  so 
fully  recognized  is  the  equally  important  fact  that  these  unions 
are  eventually  just  as  dependent  on  other  agencies  as  the 
units  of  which  they  aie  composed.  Men  are  apt  to  think  that, 
once  banded  together  for  mutual  defence  and  benefit,  they 
have  acquired  complete  control,  but — well,  dear  me,  this  is 
branching  out  into  a  treatise  on  economics,  and  all  I  intended 
was  to  remark  that  the  Shirt  and  Collar  Manufacturers' 
Association  was  an  example  of  numeious  like  organizations 
which  are  found  to  be  of  considerable  benefit.  Only  it  is  well 
to  note  that  influential  men  aie  liable  to  be  members  of 
different  societies  which  may  have  conflicting  interests.  Such, 
however,  does  not  seem  to  be  the  case  with  the  above- 
mentioned  association. 

It  is  only  a  matter  of  a  couple  of  years  since  some  of  the 
wise  heads  among  the  shirtmen  came  to  the  conclusion  that  it 
would  advantage  them  in  divers  ways  to  unite.  This  was 
done  partly  to  effect  a  better  understanding  among  themselves, 
and  partly  with  a  view  of  biinging  influence  to  bear  upon  the 
Government  which  might  lead  to  an  improvement  on  the 
present  regime.  In  the  latter  respect  it  has  failed  entirely, 
and  manufacturers  have  some  hard  things  to  say  of  a  Govern- 
ment that  admits,  on  the  one  hand,  that  the  legulations 
affecting  certain  classes  are  unsatisfactory,  and,  withal,  does 
nothing  to  make  them  better. 

But  the  success  of  the  association  in  other  ways  has  been 
marked.  Every  one  of  the  members  says  so.  They  have 
come  to  know  each  other  in  a  friendly  way,  and  have  found 
out  that  their  interests  are  not  separate  but  one.  They  are  no 
longer  suspicious  one  of  the  other.  Many  a  good  turn  can  be 
done  without  any  self-sacrifice  by  one  merchant  to  another. 
Someone  comes  in  to  buy  a  certain  line  of  goods.  Perhaps 
the  merchant  may  say  :  "Well,  I  have  not  exactly  the  article 
you  are  looking  for,  but  my  friend  Mr.  So  and  So  has  goods 
more  in  that  line."  Not  that  an  association  is  necessary  to 
produce  such  feelings  of  friendship,  but  it  presents  a  fair 
opportunity  for  the  same  ;  and  a  man  will  be  more  likely  to 
say  a  word  in  favor  of  one  whom  he  knows  personally  from 
acquaintance,  than  from  astranger  whom  he  looks  upon  only  in 


the  light  of  a  dangerous  rival  that  must  be  guarded  against  by 
every  means  in  his  power. 

There  is  nothing  to  prevent  comparison  of  prices,  and  so 
forth,  when  it  becomes  recognized  that  real  policy  is  to  sustain 
each  other  rather  than  seek  to  cut  each  other's  throat.  Neither 
is  there  anything  to  prevent  members  of  such  a  fraternity  from 
doing  all  in  their  power  to  concentrate  trade  to  their  own  busi- 
ness by  all  lawful  expedients.  These  are  the  ideas,  not  of  an 
outsider  who  theorizes  upon  the  subject,  but  of  members  who 
are  wideawake  to  their  own  interests,  and  keen  business  men  ; 
and  kindred  industties  might  do  worse  than  follow  their  lead. 


EXPANSION  VS.   RETRACTION. 

The  present  increase  of  Canadian  industries  and  interests 
in  general  is  talked  and  written  of  the  world  over,  and  we  are 
glad  to  recognize  the  evidence  of  this  policy  in  the  wholesale 
dry  goods  trade. 

The  W.  R.  Brock  Company,  Limited,  of  Toronto,  have 
always  been  to  the  fore  in  this  respect,  and  their  latest  move  is 
an  additional  proof  of  their  constant  endeavor  to  maintain  that 
position.  We  lefer  to  their  amalgamation  with  the  firm  of 
James  Johnston  &  Co.,  of  Montreal. 

The  two  businesses  will  be  conducted  separately,  as  hereto- 
fore, each  now  possessing  the  advantages  previously  inherited 
by  the  other.  This  should  be  of  immense  assistance  to  both 
houses,  and  be  the  means  of  not  only  augmenting  their  trade 
very  largely,  but  also  that  of  their  customers.  Having  Toronto 
and  Montreal  as  bases  of  supplies,  with  warehouses  in  each 
city  carrying  large  stocks  the  year  around,  should  greatly 
facilitate  them  in  distributing  their  goods  throughout  the  entire 
country, 

Mr.  James  Slessor,  as  managing-director  of  the  Montreal 
house,  will  take  charge  there,  and  The  Dry  Goods  Review 
desires  to  add  its  congratulations  to  the  many  already  received 
by  both  firms,  and  to  wish  The  W.  R.  Brock  Company, 
Limited,  of  Toronto  and  Montreal,  the  success  anticipated  by 
all.  The  fact  that  this  company  have  followed  a  policy  often 
advocated  in  these  columns,  that  of  admitting  as  shareholders 
and  directors  the  bright  young  men  who,  as  heads  of  depart- 
ments, help  to  build  up  the  business,  is  another  reason  why 
their  success  is  a  matter  for  congratulation. 

CASHMERE     HOSIERY. 

Further  advances  in  cashmere  hosiery  are  reported.  One 
instance  recorded  recently  is  where  a  large  wholesale  house 
desired  a  cut  of  3d.  per  dozen  on  a  thousand-dozen  order  of  one 
line.  This  was  cabled  for  permission  when  the  reply  came 
back  to  advance  gd.  per  dozen  on  the  oiiginal  price  instead  of 
giving  the  cut  requested.  This  on  a  six-shilling  line  means 
quite  an  advance.  There  is  an  actual  advance  of  10  per  cent, 
since  November  1,  and  a  further  advance  is  prophesied  by 
persons  who  are  not  agitators,  but  who  know  what  they  are 
talking  about.  Retailers  may,  the  jobbing  trade  contend  with 
confidence,  purchase  their  Spring  hosiery  on  this  side  before 
placing  import  orders. 
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DURING  November  stocks  have  been  much  reduced. 
The  W.  R.  Brock  Co  ,  Limited,  offered  a  number  of 
odd  lines  of  fancy  dress  goods  and  silks,  both  low-priced  and 
better  stuff,  at  greatly  reduced  prices,  so  as  to  clear  before 
stocktaking.  These  lines  are  such  as  the  travelers  have  sold 
the  bulk  of,  and  the  ranges  having  been  broken  the  samples 
were  thrown  away.  A  few  of  them  are  left,  which  are  being 
taken  into  stock  on  the  same  basis  and  are  being  sold  at  a  low 
figure  to  make  room  for  daily  arrivals  of  Spring  goods.  The 
firm  are  still  holding  a  considerable  stock  of  many  of  their 
staple  lines  in  plain  dress  goods  and  are  giving  their  customers 
the  advantage  they  have  on  them  in  regard  to  price. 

As  to  Spring  goods,  enough  has  been  said  and  written  in 
regard  to  advances,  and  both  the  retail  trade  and  the  general 
body  of  consumers  realize  the  fact.  The  Brock  Co.  have  been 
fortunate  in  securing  stocks  of  most  of  their  old  lines,  and  a 
number  of  new  ones,  in  a  few  instances,  at  old  prices,  and 
others  at  a  slight  advance.  This  was  due  to  their  buyer 
realizing  the  advantage  of  an  earlier  visit  than  usual  to  the 
markets.  In  consequence,  there  is  not  a  line  of  plain  goods 
in  this  department  which  can  be  repeated  to-day  at  anything 
like  the  price  paid,  and  they  estimate  that  15  to  35  per  cent,  is 
about  the  advance  that  would  be  demanded.  The  firm  are 
particularly  strong  on  cashmeres,  serges,  boxcloths,  sedans, 
coverts,  ladies'  cloths,  poplins,  velours,  mohairs  and  vigoureux, 
and  show  in  all  these  a  complete  range  of  shades,  including  the 
new  Spring  colorings.  Special  attention  is  drawn  to  novelties 
in  plain  materials,  and  they  desire  that  every  buyer  should  see 
their  numbers  F. M.  3  mylouette,  F.M.  1  frou  frou  (this  they 
think  specially  well  of  and  anticipate  a  large  demand),  F.M.  5 
sebastopol,  G.  516  cronstadt  coatings,  Z.  197  nerosa,  and 
W.D.  75  wool  taffeta.  In  all  these  cloths  an  enormous  Spring 
business  has  already  been  done  with  the  large  wholesale 
houses  in  London  and  New  York,  and  it  is  thought  the  Can- 
adian market  will  closely  follow  suit.  Regarding  fancy  makes, 
The  Brock  Co.  have  the  largest  range  they  ever  put  before  the 
trade,  including  the  most  desirable  makes  in  mohairs,  satins, 
lustres,  reps,  soleils,  blister  and  souffle  effects,  and  silk  and 
wool  figures.  While  the  demand  for  fancy  colored  goods  will 
be  smaller  than  in  previous  seasons,  quite  a  few  have  sold  and 
good  orders  have  been  booked  from  the  nice  range  sold.  A 
new  feature,  which  has  developed  of  late  and  will  continue  for 
early  Spring  trade,  is  the  business  in  costume  tweeds,  princi- 
pally for  skirts,  in  rough,  heavy  materials  with  very  large 
mixed  checks,  in  brown,  grey,  heather  mixture  and  a  few 
bright  colors.  This  firm  show  a  remarkably  attractive  line  of 
these. 

In  silks,  the  market  tendency  is  still  upward,  but  this  firm 
are  in  a  good  position  to  offer  their  old  makes  of  surahs,  peau 
de  soies,  gros  grains,  faille  francaises,  bengalines,  satins, 
mervs,  etc.,  and  have  some  little  lots  of  fancies- at  lower  prices 
than  before.  In  printed  dress  muslins,  The  W.  R.  Brock  Co., 
Limited,  are  showing  an  enormous  range  in  English,  Scotch, 
American,  and  French  goods.  Large  orders  have  already 
been  received.  A  big  season  is  expected,  and  precautions 
were  taken  to  be  able  to  supply  the  demand.  They  are  par- 
ticularly strong  in  plain,  colored,  and  printed  dimities,  which 


were  scarce  last  season,  and  which  are  likely  again  to  be  so, 
as  deliveries  are  slower  and  repeats  almost  impossible  to  get. 

John  Macdonald  &  Co.'s  range  of  black  and  colored  dress 
stuffs  for  Spring,  1900,  is  now  in  the  hands  of  their  travelers, 
and  is  undoubtedly  the  best  collection  they  have  ever  got 
together.  Notwithstanding  the  enormous  advance  that  has 
taken  place  in  all  lines  of  goods,  more  especially  those  manu- 
factured from  fine  Australian  yarns,  in  most  cases  they  are 
in  a  position  to  quote  old  prices.  Anticipating  an  advance, 
the  buyer  was  in  the  European  markets  one  month  ahead  of 
the  usual  time,  consequently  was  able  to  place  contracts  on  the 
most  favorable  conditions.  They  are  showing  the  same  range 
of  black  alpacas  as  last  year,  which  were  considered  remark- 
able value,  also  navy  alpacas  and  striped  alpacas,  French 
brocaded  silk  and  wool  fabrics,  magnificent  silk  and  wool 
crepons,  wool  and  mohair  fabrics  in  newest  designs,  a  large 
range  of  high-class  silk  grenadines,  French  repps,  costume 
cloths  for  tailor  made  dresses,  a  large  variety. 

"  Seabelle  "  serge  for  skirts  and  costumes  is  now  so  well- 
known  that  no  up  to-date  dress  department  can  afford  to  be 
without  it.  Only  the  very  best  materials  and  purest  dyes  are 
used  in  the  manufacture  of  it,  and  John  Macdonald  &  Co.  are 
the  sole  agents  for  Canada. 

On  December  15,  S.  Greenshields,  Son  &  Co.  will  open  up 
a  large  range  of  tweed  effects  in  qualities  suitable  for  skirts 
and  tailor  made  suits.  These  goods  are  in  both  imported  and 
Canadian-made  cloths,  and  are  fashionable  and  suitable  for 
present  wear. 

On  December  1,  will  be  opened  up  all  their  new  silks  suit- 
able for  evening  wear.  These  comprise  stripes,  plain  effects, 
and  shots  ;  also,  pongees,  tomalines,  peau  de  soie,  and  a  large 
range  of  satins,  both  in  blacks  and  colors,  all  at  old  prices. 

One  of  the  features  for  the  dress  goods  trade  for  Spring, 
1900,  seerrstobea  large  demand  for  serges  in  the  various 
makes,  coating  and  estamene  finish,  in  navy  blues  and  blacks. 
In  this  department,  P/iestley's  makes  are  much  superior  in 
both  quality  and  price  to  Frenceh-made  goods.  The  advance 
in  cross-bred  yarns,  from  which  this  class  of  goods  is  made, 
has  not  been  so  serious  as  in  Botany  yarns.  Nearly  every 
week,  however,  shows  a  further  hardening  in  price,  and 
merchants  would  do  well  to  place  orders  early,  in  order  to  get 
good  delivery.  Mohair  yarns  for  April  and  May  are  up  10  per 
cent.,  and  advices  from  Bradford  are  to  the  effect  that  things 
are  on  the  boom.  There  is  no  change.  Prices  are  still  on 
the  up  grade. 

Mr.  Brophy,  of  Brophy,  Cains  &  Co.,  has  just  returned 
from  the  Old  Country,  and  has  brought  back  with  him  a  large 
assortment  of  dress  goods.  Though  the  fashions  in  this 
country  cannot  invariably  be  counted  upon  to  follow  those  of 
Britain  and  the  Continent  in  every  particular  of  color,  etc., 
they  always  do  in  a  large  measure.  The  wearing  of  high-class 
stuffs  has,  of  course,  a  more  limited  range  here.  Just  now, 
the  prevailing  fashion  for  evening  wear  is  in  two  colors.  All 
kinds  of  fancy  black  over  very  light  ground  is  in  great  favor. 
Gold,  light  fawn  and  cerise  are  the  common  colors  for  the 
ground,  and  the  over- black  does  away  with  any  glaring 
effect.  Fringes  are  universally  used  in  trimmings.  For 
ordinary  wear,  black  is  by  all  odds  the  most  widely  used, 
and  dark  blue  comes  next.  The  figures  are  much  smaller 
than  they  have  lately  been,  though  the  Americans  still  con- 
tinue to  buy  in  the  large.  Canadians  are  apt  to  prefer  the 
English  style  in  this  respect.  The  embroidery  work  on  robes 
will  be  less  pronounced  than  at  present. 
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NEW  PRICES   FOR   CANADIAN   PRINTS- 

THE  rise  in  the  cotton  market  has  again  affected  prints. 
The  Canadian  prints  have  once  more  risen,  and  a 
circular  was  issued  by  the  selling  agents  of  the  Magog  mills, 
November  29,  putting  in  force  a  new  price  affecting  five  lines 
The  October  list  was  as  follows  : 

Old  Price.  New  Price. 

1  1  Cts. 

H  cloth VA 

No.  1  cloth 6 

No   2    ■'     1'A  B 

C          '■     9]  10 

INDU 

No.  1  indigo 6  &'A 

S  C        "       1A  8 

DC        "       9K  10 

r\M  \    1  INKS. 

N   N  sateen 10  10J 

Princess  piques .1  10 

A  A  duck  costume  indigo 9  10 

A  A     "             '•         aniline <d'A  10 

H  drill in  WA 

H  eavy  moles 11  15 

Extra  heavy  moles 18H  t9j 

Twill  cretonne 6K 

Crash  suitings 11 

SLEEVE   LININGS. 

No.  11  sleeve  lining  9.40 TA 

No.  22            "                  1) 

No.  22  X       "                 9« 

In  moihri  ation  ui  the->e  prices,  the  November  i->i  h  : 

Old  Pri  e.  New  Price. 

Cts.  Cts. 

H  H  H  regattas   ' 8  8'A 

H  H  H  aniline  fancys 8M  9 

Princess  piques '.)%  WA 

Ledas  tweeds 10  WlA 

Ottoman  cretonnes 8 


THE  WATKINS   SALE   IN    HAMILTON. 

George  W.  Robinson,  of  Gait,  was  the  purchaser  of  the 
Frederick  W.  Watkins  stock  at  the  auction  sale  in  Hamilton, 
November  15.  He  paid  70c.  on  the  dollar  for  it,  and  it  is 
valued  at  J 125, 500.  There  were  merchants  present  from 
Toronto,  London,  Woodstock,  Gait  and  other  places.  Robert 
Peebles  started  the  bidding  at  50c,  and  remained  in  until  over 
60c.  was  reached,  and  among  the  bidders  were  T.  H.  Pratt, 
John  White  &  Co.  (Woodstock),  G.  A.  Case  (Toronto).  The 
last-named  offered  70 '^c,  but  the  terms  of  the  sale  were 
against  less  than  a  ^c.  bid.  By  the  terms  of  sale,  the  pur- 
chaser must  sell  the  goods  in  the  Watkins  store,  which  he  shall 
lease  for  at  least  two  years. 


ARE   YOU    LIVING  TOO   FAST? 

At  40,  men  begin  to  feel  the  strain  of  hard  work.  If  they 
have  been  careless  or  reckless,  they  are  liable  to  break  down. 
Another  critical  period  is  60,  when  those  holding  positions  of 
responsibility,  who  are  too  absorbed  to  take  proper  rest,  go  to 
pieces.  Yet,  a  man  who  has  lived  to  that  age  ought  to  con- 
tinue for  ten  years  longer,  provided  he  takes  care  of  himself. 

It  is  the  pace  that  tells.  It  would  be  laughable  if  it  were 
not  so  serious  to  see  staid  bankers  and  merchants  rushing 
along  to  save  a  few  minutes  delay,  or,  like  General  Scott,  in 
his  famous  letter  of  acceptance,  "swallowing  a  hasty  plate  of 
soup"  for  luncheon,  or  constantly  smoking  long,  black  cigars, 


as  did  Governor  Flower,  or  dictating  to  a  stenographer  on   an 

ocean  steamer,  as  was  Mr.  's  custom.     When   I   watch 

these  human  machines,  running  at  top  speed,  with  every 
electric  light  burning,  and  carrying  on  operations  that  affect 
the  whole  continent,  I  ask  with  Artemus  Ward  :  "  What  does 
it  signify?"  Can  Americans  never  learn  to  make  haste 
slowly  and  to  work  easily  and  smoothly  ?  The  secret  of 
strength  is  poise  and  self-command,  and  hustle  and  bustle 
indicate  lack  of  balance  and  reserve  powers. 

A  leading  New  York  dry  goods  merchant  has  hardly  taken 
a  holiday  in  20  years,  and  often  works  on  Sundays.  He 
broke  down  a  year  ago,  and  now  enjoys  a  leisurely  lunch  with 
his  family  and  a  half  hour  nap.  On  Washington's  birthday  I 
called  on  a  New  York  merchant,  who  said  it  was  the  first  day 
he  had  not  been  at  his  office  in  years.  One  may  well  ask  such 
men,  "  Is  life  worth  living?" — U.  S.  Correspondent. 

A   NEW   INDUSTRY. 

Under  the  name  of  The  Barrie  Wickerwork  Manufacturing 
Co.,  Limited,  a  new  industry  has  begun  operations  in  Barrie. 

The  object  of  the  company  is  the  manufacture  and  sale  of 
wickerwork  chairs,  baskets  and  furniture  of  every  description. 
The  company  have  just  been  incorporated,  but  have  already 
manufactured  a  quantity  of  wickerwork.  The  promoters  and 
shareholders  are  H.  H.  Strathy,  J.  H.  Plummer,  G.  H.  Esten, 
Samuel  Wesley,  O.  H.  Lyon  and  John  Rogerson. 


ADVANCES  IN  COTTON  GOODS. 

On  November  14  advances  in  butter  and  cheese  cloths 
were  made  by  the  Montreal  and  Merchants  companies.  Mont 
morency  mills  advanced  some  numbers  of  greys.  On  Novem- 
ber 6  the  Dominion  company  increased  yarns  and  carpet 
warps.  Wm.  Parks  &  Son  advanced  the  price  of  10  numbers 
of  saxonies  on  November  15,  in  accordance  with  the  higher 
prices  prevailing  for  these  goods  in  this  market. 


Japanese  silks  have  advanced  20  to  33  ' 3   per  cent. 

A  board  of  trade  for  the  Eastern  To.vnships  of  Quebec 
Province  is  proposed. 

A.  J.  Lee  has  started  the  manufacture  of  celluloid  collars 
and  cuffs  in  Perth,  Ont.,  to  be  sold  retail. 

The  Eagle  Knitting  Co.,  Hamilton,  have  withdrawn  quo- 
tations both  on  men's  and  women's  goods. 

A.  T.  Grant  has  left  Halifax  to  take  charge  of  Gordon  & 
Keith's  branch  establishment  at  Sydney,  C.B. 

A  clever  device  for  retail  stores,  called  the  "  Century  " 
sampler  and  pricer,  is  being  put  on  the  market  in  Canada.  It 
works  quickly  and  cutely,  and  is  of  much  use  in  the  store. 
John  Macdonald  &  Co.  are  selling  agents  for  the  novelty. 

McCurdy  &  Co.,  of  Antigonish  and  Sydney,  have  leased  a 
fine  store  in  the  latter  town,  being  in  connection  with  the 
building  erected  for  the  Commercial  Bink.  This  new  brick 
store  will  cost  upwards  of  330.000.  Mr.  McCurdy  will  go  to 
England  about  January  15  to  select  stock  for  the  new  store. 

Wm.  rL  Scroggie,  Montreal,  has  got  his  business  under 
way  again  alter  the  accident  in  very  quick  time.  About  six 
weeks  ago  the  building  collapsed,  and,  though  no  one  was 
hurt,  much  damage  was  done  to  goods.  Everything  is  now 
proceeding  as  before,  and,  from  the  look  of  the  store,  people 
are  trying  to  make  up  for  lost  time. 


38 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


*        <£    THE  MILLINERY  TRADE    #        ^ 


THE  CANADIAN  OUTLOOK. 

THE  retail  trade  reports  are  favorable,  as  weather  of  one 
kind  or  another  does  not  seem  to  influence  business  so 
much  when  there  is  money  to  spend.  The  use  of  fur  in 
millinery  this  Winter  is  as  prevalent  in  Canada  as  reports  from 
Paris,  London,  and  New  York  show  it  to  be  there.  Muffs  often 
match  these  fur  hats.  From  those  markets  also  come  predic- 
tions of  a  demand  in  Spring  for  flowered  and  brocaded 
ribbons  ;  for  English  fine  straws  and  chip  hats,  and  for  other 
fashions,  which  are,  of  course,  still  somewhat  indefinite  in 
details.  Owing  to  good  trade  conditions  in  Canada,  the  feel- 
ing is  very  confident  that  Spring  business  for  1900  will  prove 
remarkably  profitable. 

REMARKS  ON  PRESENT  AND  SPRING  MILLINERY  STYLES. 
"  Time  passes  quickly  when  we  are  busy,"  said  a  director 
of  S.  F.  McKinnon  &  Company,  Limited,  to  a  representative 
of  The  Dry  Goods  Review,  when  he  called  to  hear  the 
latest  in  millinery  circles.  "  It  only  seems  like  a  few  days, 
although  a  full  month,  since  we  had  our  last  talk  on  the 
millinery  situation.  Speaking  strictly  along  the  millinery 
line,  we  would  say  fro  1  observation  and  experience  that  the 
November  trade  has  been  good,  and  that  satisfactory  results 
will  be  shown.  Where  millinery  departments  are  kept  separate 
and  distinct  from  others  (which,  if  we  dare  venture  our 
humble  opinion,  should  always  be  done),  of  course,  the  heavy 
end  of  the  jobbing  trade  has  been  done  for  the  season,  yet,  we 
may  reasonably  expect  that,  as  usual,  a  fair  sorting  trade 
will  be  done  up  to  the  new  year  for  such  goods  as  are  in  favor 
and  in  demand  for  millinery  and  evening  wear.  This  trade 
we  expect,  and  have  provided  liberally  for,  our  stock  being 
thoroughly  assorted  with  the  present  trade  requirements. 

"  There  is  another  feature  of  the  December  trade,  at  least, 
as  far  as  we  are  concerned.  In  addition  to  our  being  able  to 
supply  the  latest  popular  demand,  we  make  a  great  effort 
to  clean  our  stock  of  every  odd  or  undesirable  line  throughout 
the  warehouse,  even  at  a  big  sacrifice.  This  we  do  in  order 
that  we  may  show  a  clean  face  for  the  next  season.  We 
might  venture  a  suggestion  along  this  line  from  long  practical 
experience  which  might  be  useful  to  young  firms  throughout 
the  country,  that  we  attribute  a  large  measure  of  the  success 
which  has  attended  our  business  efforts  to  cleaning  up  our 
stock  at  the  end  of  each  season,  and  thereby  keeping  it  free 
from  old  goods.  Every  buyer  will  make  mistakes,  if  ever  so 
careful,  as  a  buyer  has  to  venture  more  or  less,  and  we  might 
therefore  add,  would  not  be  a  successful  buyer  if  he  did  not 
make  occasional  mistakes.  But  our  experience  is,  we  believe, 
the  experience  of,  at  least,  everyone  in  the  dry  goods  or 
millinery  business,  that  when  a  mistake  has  been  made  the 
loss  should  be  met  at  once,  as  this  class  of  goods  never  gather 
selling  strength  from  being  put  up  on  the  top  .shelf  and 
allowed  to  remain  there.  Turn  them  into  money,  even  at  a 
loss,  if  under  cost.  These  remarks  are  even  more  applicable 
to  the  trade  of  to  day  than  that  of  ten  or  more  years  ago,  as 
there  are  few  consumers,  indeed,  in  any  part  of  the  country 
who  want  to  buy  what  are  termed  off  or  old  goods. 


"  In  accordance  with  our  forecastings  for  the  November 
trade,  which,  if  you  remember,  we  said  were  not  hard  to  fore- 
see, the  principal  articles  of  trimmings  were  silk  velvets,  vel- 
veteens, plain  ribbons,  taffeta  silks,  liberty  silks,  plain  satins, 
liberty  satins,  ostrich  effects,  with  a  leaning  in  each  case  to 
white,  cream,  and  black.  You  are  perfectly  safe  in  advising 
your  wide  circle  of  friends  and  Review  readers  to  pin  their 
faith  to  the  same  character  of  goods  for  December  trade,  with 
a  gentle  hint  that  they  are  equally  sure  of  finding  any  of  the 
different  lines  in  our  stock. 

"  We  are  a  long  way  from  Spring  yet,  but  it  is  coming, 
and  you  may  be  surprised  to  learn  that  the  samples  of  our 
purchases  for  Spring  are  all  forward  and  in  the  hands  of  our 
representatives,  and,  from  the  good  work  being  done,  and  the 
large  orders  coming  in,  we  have  undoubtedly  made  another 
big  hit  in  the  selection  of  our  Spring  stock.  It  is  hard  to  give 
an  intelligent  description  of  our  collection,  it  is  so  extensive, 
and  what  I  have  said  up  to  this  point  will  take  up  a  good  bit 
of  your  valuable  space.  But,  as  your  valued  journal  is  an 
acknowledged  medium  through  which  sound  information  is 
imparted,  you  can  safely  give  a  few  guiding  ideas  to  the 
trade. 

'*  The  more  staple  articles  of  trimmings  will  be  taffeta  silks 
and  satins.  Also,  strong  features  in  the  silk  and  satin  class 
are  soft  liberty  effects,  which  have  beerf  working  their  way  up 
to  favor  this  season.  This  character  of  goods  make  a  rich,  soft, 
ladylike  trimming  combination  when  applied  with  flowers  and 
feathers.  Chiffons,  plain  and  fancy,  and  gauze  effects  are 
showing  in  great  abundance  and  promise  to  be  more  popular 
than  ever.  Ribbons  are  a  leading  feature,  many  soft,  rich 
makes  following  along  the  same  line  as  silks  and  satins,  as 
described  above.  Fancy  ribbons  will  be  much  used.  Many 
entirely  new  designs  are  contained  in  our  collection.  Flowers 
have  weakened  none,  if  they  have  not  developed  strength,  for 
the  coming  season,  and,  if  that  can  be  possible,  are  truer  to 
nature  than  those  of  any  previous  offering.  So  far,  we  have 
sold  more  ostrich  goods  than  for  many  seasons.  New  features 
in  this  department  which  promise  well  are  straw  and  grass 
montures. 

' '  You  asked  how  our  manufacturing  interests  were  progress- 
ing. The  only  answer  to  that  is  that  we  have  had  a  most 
successful  and  satisfactory  season.  The  last  chat  we  had  in 
speaking  about  this  department,  I  told  you  that  we  had  the 
correct  mould,  and  that  the  McKinnon  made  jackets  were 
taking  the  country  by  storm.  Our  great  strength  lies  in  the 
style,  fit,  workmanship  and  finish  of  our  garments.  Every 
day  brings  repeat  orders  from  some  part  of  the  Dominion,  to 
the  utmost  ends  of  which  their  fame  has  spread.  You  say, 
'  what  about  the  German-made  goods  you  used  to  sell  so  many 
of?'  I  assure  you  it  is  not  a  vain  boast,  when  I  say  that  indi- 
cations are  that  the  domestic  tailor-made  goods  are  fast  driving 
them  out  of  this  market.  You  need  not  look  so  hard  at  me,  it 
is  a  fact,  and  quite  natural.  We  have  demonstrated  beyond 
the  shadow  of  a  doubt  that  we  can  put  in  better  cloth,  pro- 
duce better  styles,  give  perfect  or  perfection  fit,  workmanship 
and  finish  infinitely  better,  at  a  lesser  price,  leaving  little  room 
for  argument.  We  have  just  produced  and  put  into  the  hands 
of  our  representatives  a  collection  of  Spring  jackets,  costumes 
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Spring 
Campaign 


We  have  already  fired  our  first  J£lin  of  the 
Spring  Campaign.  Our  representatives  have 
been  out  during  the  past  three  weeks  with 

full  range  of  samples  for  Spring 
and  Summer  season.  Reports 
received  to  date  are  sufficient 
proof  of  its  effectiveness,  vast- 
ness,  variety,  value. 


KINDLY  RESERVE   ORDERS. 


i 


Our  travellers  are 
now  on  the  road  with 
the  largest  and  finest 
range  of  Samples  we 
have  ever  shown. 


PLACE  YOUR  ORDERS  EARLY. 


Caverhill  &  Kissock. 


WHOLESALE 
MILLINERY  and 
FANCY   DRY  GOODS 


91  St.  Peter  St., 

Montreal 


I 


Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 


37  Front  Street  U  eat,  TORONTO. 
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MILLINERY     Continued. 

and  skirts  which,  when  put  on  the  scales  of  merit,  will,  we 
think,  outweigh  any  collection  of  goods  in  this  class  ever  sub- 
mitted to  the  Canadian  trade." 

SORTING  AND  SPRING  TRADE. 

The  D.  McCall  Co.,  Limited,  are  doing  an  excellent  sorting 
trade  this  Fall.  They  are  in  a  good  position  to  meet  this 
trade,  having  in  stock  a  full  range  of  ribbons,  in  failles,  double 
satins  and  taffetas  in  all  widths  and  prices,  of  colored  satins 
and  taffetas,  and  a  large  stock  of  new  and  attractive  lines  in 
fancy  silks  and  chiffons,  which  are  being  used  extensively  for 
evening  wear. 

The  travelers  of  this  firm  are  now  on  the  road,  showing  a 
complete  line  for  Spring  trade.  From  the  orders  received  so 
far,  the  range  they  are  showing  seems  to  be  meeting  with  much 
favor  in  the  trade. 

PLACING  ORDERS  FOR  SPRING  BUSINESS. 
There  appears  to  be  a  disposition  on  the  part  of  both  whole- 
sale and  retail  dealers  to  be  prepared  for  every  season's  busi- 
ness very  early  this  year.  The  present  season  started  fully  a 
month  earlier  than  usual,  and  already  the  Spring  season  has 
started  off  with  leaps  and  bounds,  in  the  way  of  placing  orders. 
It  would  seem  that  retailers  throughout  the  country  ate  deter- 
mined, as  far  as  possible,  to  have  the  goods  in  their  store  so 
as  to  be  ready  to  meet  any  attempts  of  the  large  departmentals 
to  forestall  the  season.  This  preparedness  seems  the  best 
policy,  in  view  of  business  methods  of  the  present  day.  In 
recognition  of  this  ferling  in  the  country,  The  John  D.  Ivey 
Co.,  Limited,  are  making  preparations  for  Spring  business. 
Their  travelers,  who  have  been  out  for  three  weeks,  have  met 
with  phenomenal  success,  which  indicates  that  business  is  in  a 
healthy  condition.  Referring  to  the  present  season's  business, 
this  firm  expressed  pleasure  in  being  able  to  say  that  it  has 
been  the  largest  in  the  history  of  their  house  in  the  way  of 
returns,  while  payments  could  not  have  been  better.  An 
equally  good  Spring  season  is  looked  forward  to  by  this  house. 


COTTON  AND  WOOL. 

THE  state  of  the  cotton  and  woollen  trade  is  as  firm  as 
ever.  One  of  the  large  cotton  companies  has  humorously 
placed  a  large  armchair  at  the  entrance  to  their  premises,  with 
a  placard  :  "This  is  for  the  use  of  those  who  wish  to  wait 
until  prices  are  reduced  " ;  and  it  does,  indeed,  seem  as  if  the 
wait  would  be  a  long  one.  It  is  claimed  that  the  mills  making 
lower  classes  of  goods  have  now  no  excuse  for  not  raising 
prices,  as  shoddies  from  the  lowest  grades  have  advanced  20 
to  30  per  cent.  The  woollen  mills  using  cotton — and  their 
name  is  legion — have  to  pay  15  per  cent,  more  on  raw 
material. 

November  20. — The  advance  of  cotton  in  the  United  States 
is  still  going  on,  and  it  is  really  not  a  question  of  goods  at  a 
price,  but  of  goods  at  all,  in  time  for  Spring  delivery — that  is, 
from  first  hand.  Print  cloths  are  strong  at  2^c,  best  quality. 
The  same  class,  in  38^  inches,  are  4^c.  in  grey,  as  against 
2^c.  last  March. 

November  23  — The  woollen  manufacturers  in  the  United 
States  wont  make  quotations  for  next  Fall  goods,  owing  to  the 
extraordinary  condition  of  the  wool  market.  In  New  York,  64 
square  regular  print  cloth  has  been  raised  to  3c,  with  the 
probability  of  another  %c.  shortly. 

Information  from  headquarters  leads  to  the  belief  that 
before  our  January  issue  appears  there  will  have  been  a 
decided  general  advance  in  all  kinds  of  wool,  which  manufac- 


tured goods  will  be  compelled  to  follow.  So  far,  the  mills 
have  not  raised  prices  to  correspond  with  the  rise  in  raw 
material.  It  is  said  that  goods  which  were  40c.  per  yard  a 
year  ago  will  be  55c,  and  others  in  proportion. 

There  has  been  a  mistake  in  the  estimate  of  the  cotton  crop 
in  the  United  States.  Instead  of  the  mills'  estimate  of  12,000,- 
000  bales,  it  turns  out  that  the  Government  estimate  is  only 
9,500,000.  The  chief  trouble  is,  however,  that  the  market 
conditions  require  a  better  class  of  goods  all  around,  whereas 
better  raw  cotton  is  simply  unattainable,  even  at  40  per  cent, 
advance  from  quotations  of  four  months  ago.  It  is,  of  course, 
open  to  wholesalers  and  retail  men  to  scoff  at  such  statements 
on  the  part  of  manufacturers,  thinking  they  are  only  made 
with  a  view  of  immediate  sales.  But  this  has  been  so  far  a 
phenomenal  season,  and  a  pronounced  sceptic  in  matters  of 
price  might  let  himself  in  for  a  serious  loss.  Besides  the 
element  of  raw  cotton,  all  sorts  of  supplies  are  to  be  dealt  with, 
which  are  used  in  manufacture,  and  these  are  also  up.  Tallow, 
starch  and  chemicals  are  all  advanced,  and  even  in  the  matter 
of  packing  cases  and  burlaps  for  baling  the  same  story  is  to 
be  told.     The  only  item  not  moved  is  German  dye  stuffs. 

The  loss  of  the  Manchester  City  has  been  quite  a  blow  to 
some  merchants,  as  a  large  amount  of  goods  in  wool  and 
cotton,  insured  in  the  ordinary  way,  was  destroyed,  and  can- 
not be  replaced  without  an  advance.  Besides,  it  is  next  to 
impossible  to  get  delivery  in  certain  lines  from  England  and 
the  continent. 

The  wholesale  clothing  trade  report  a  change  in  the  feeling 
of  their  customers  in  favor  of  a  better  class  of  ware.  They  say 
the  $3.50  suit  is  condemned  to  oblivion — a  rather  strong  term, 
but  that  expression  was  used — and  in  place  of  it  the  best 
values  are  sought  from  $7.50  to  $12.'  The  cry  is  gone  for 
what  is  the  lowest  thing  made.  Now  it  is,  what  is  the  best 
value  at  a  certain  price  ? 


HAS  WON    FAME  WITH    MERCHANTS. 

One  of  the  most  unique  articles  of  the  present  age,  and  one 
that  has  met  with  unbounded  success  all  over  the  continent,  is 
the  Boeckh  patent  adjustable  display  table.  They  are  in  use 
by  nearly  every  dealer,  wholesale  and  retail,  who  has  up-to- 
date  ideas  of  store  decorating  and  window  displays.  Merchants 
who  have  them  in  use  say  they  now  sell  more  goods  in  a  day 
than  they  formerly  could  in  a  week.  Owing  to  their  neatness 
in  design,  and  finish  in  several  colors  of  wood  to  match  store 
fixtures  or  counters,  and  several  angles  and  positions  which 
they  can  be  easily  adjusted  to,  they  are  found  suitable  for  any 
lines  of  business,  and  are  seen  all  over  Canada,  from  ocean 
to  ocean. 

The  Dry  Goods  Review  is  informed  by  the  manufac- 
turers, Boeckh  Bros.  &  Company,  of  Toronto,  that  sales  are 
constantly  on  the  increase,  both  through  their  travelers  and 
letter  orders.  Messrs.  Boeckh  issue  a  neat  illustrated  booklet 
showing  11  different  styles  and  designs,  also  valuable  illustra- 
tions and  ideas  of  how  to  decorate  stores  or  windows. 


On  November  23  the  Dominion  Cotton  Mills  Company 
advanced  cotton  carpet  warps,  and  single  and  double  yarns  %  c. 

Baker  &  Brown,  Montreal,  manufacturers'  agents,  have 
dissolved. 

On  page  67  of  our  last  issue  a  typographical  error  occurred 
in  the  article  on  "  Woollens  and  the  Canadian  market."  In 
the  first  paragraph  c  is  substituted  for  d  in  quoting  prices,  an 
item  which  creates  considerable  difference. 
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McKinnon=Made 


We  have  now  almost  reached  the  end  of  the  second  season  since  the  amalgamation 
of  the  manufacturing  interests  of  S.  F.  McKinnon  &  Co  ,  and  Alexander  &  Anderson, 
and  the  formation  of  S.  F.  McKinnon  &  Co  ,  Limited 

From  the  starting  point  of  the  Company,  Mr.  J.  M.  Alexander  (the  Vice-Presi- 
dent), has  taken  full  charge  of  its  manufacturing  interests,  which  have  developed  rapidly 
under  his  management. 

The  great  essentials  of  Style,  Fit  and  Finish,  which  the  McKinnon-Made 
Garments  possess,  have  made  their  fame  Dominion  wide  and  yarned  for  us  the  distinc- 
tion of  being  pre-eminently  leaders  in  those  as  in  all  other  lines  handled  by  us. 

Before  we  sound  the  Cloak  Trumpet  for  Fall  1900,  we  hope  to  occupy  our  large 
New  Combination  Factory  and  Warehouse  (now  being  erected  by  the  President  of  the 
Company),  which  will  be  the  largest  and  best  appointed  of  its  kind  in  the  Dominion. 

When  with  doubled  space  and  capacity  and  under  the  same  management,  we  dare 
now  predict  that  our  Jackets,  Costumes  and  Skirts  will  on  their  merits  find  distributing 
centres  in  every  City,  Town  and  Village  in  the  Dominion. 

Owing  to  the  high  pressure  in  our  factory  for  present  season's  goods,  there  has 
been  a  little  delay  in  getting  out  our  Spring  samples.- 

But  again,  McKinnon-Made  is  in  the  air,  and  our  large  range  of  Spring  Jackets, 
Costumes  and  Skirts  are  in  the  hands  of  our  representatives,  and  every  dealer  who 
handles  this  class  of  stock  and  desires  this  department  of  his  business  to  develop  and 
be  a  centre  of  attraction,  then  McKinnon  Made  Garments  must  be  there. 

The  best  in  the  country  is  worth  waiting  to  see. 


S.  F.  MCKINNON  &  CO.,  Limited 

York  and  Wellington  Streets,  TORONTO. 


S.     F.    McKINNON,  J.    M.    ALEXANDER, 

President.  Vice-President. 

R.    MILLICHAMP,  WM.    GUTHRIE, 

J.    S.    McKINNON, 

Directors. 
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„  Carpets,  Curtains  and  Upholstery.  m 

THE  CANADIAN  CARPET  TRADE. 

THE  activity  of  business  in  other  lines  is  also  perceptible  in 
carpets,  curtains,  and  housefurnishings  generally.  The 
English  tapestry  mills  are  reported  so  busy  that  they  cannot 
take  orders  under  three  months'  delivery.  Hemp  carpet 
prices  have  advanced  and  chenille  tapestry  goods  have  taken 
a  jump  upwards  of  10  per  cent.,  with  the  prospect  of  a  further 
advance.  British  advices  also  state  that  the  oilcloth  and 
linoleum  manufacturers  have  met  and  decided  to  raise  prices 
another  10  per  cent,  on  linoleums,  and  that  tapestry  carpets 
will  be  advanced  immediately  on  completion  of  present  orders. 
It  is  reported  that  a  large  Canadian  manufacturer  of  chenille 
goods  is  like'y  to  advance  prices.  The  Canadian  carpet  factories 
are  all  busy  with  orders  and  doing  a  good  trade. 

DEATH  OF  JACOB  BRIGHT. 
The  death  of  Jacob  Bright,  of  John  Bright  &  Brothers,  carpet 
manufacturers,  Rochdale,  Eng  ,aged  78, removes  a  notable  man. 
Besides  being  in  Parliament  for  30  years,  and  much  respected  as 
a  public  man,  his  fame,  however,  being  quite  overshadowed  by 
his  illustrious  brother  John,  Mr.  Bright  has  been  a  conspicuous 
figure  in  the  British  carpet  industry.  He  was  always  the  lead- 
ing factor  in  the  business  of  John  Bright  &  Brothers,  and  was 
well  known  for  many  years  in  the  United  States  in  this  con- 
nection. His  firm  were  large  manufacturers  of  tapestries, 
brussels  and  velvets,  and  were  the  first  to  carry  out  on  an 
extensive  scale  the  idea  of  printing  tapestries  after  the  cloth 
had  been  woven. 


SCARCITY  OF   BURLAPS    IN    THE  UNITED  STATES. 

The  great  trouble  in  obtaining  supplies  of  floor  cloth  bur- 
laps, says  The  American  Carpet  Review,  continues,  and  is 
even  worse.  The  problem  confronting  the  floor  oilcloth  and 
linoleum  manufacturers  is  serious,  and,  if  the  present  condition 
obtains  for  any  length  of  time,  the  output  of  floor  cloth  will  be 
very  greatly  reduced.  The  American  manufacturers  are  much 
dissatisfied  with  the  treatment  accorded  them  by  the  Dundee 
burlap  makers.  They  think  the  latter  are  giving  better  service 
to  their  home  trade  than  to  their  customers  on  this  side,  and 
there  is  some  talk  of  providing  against  a  future  recuirence  of 
the  present  trouble  by  establishing  a  burlap  manufactory  in 
which  the  floor  cloth  makers  will  be  interested.  The  Chelsea 
Jute  Mills,  of  New  York,  have  the  only  machinery  for  floor 
cloth  burlap  in  this  country,  but  their  production  is  but  a 
bagatelle  compared  to  the  needs  of  the  American  manufac- 
turers. A  largely  decreased  crop  of  jute,  abnormally  large 
consumption  of  burlap  all  over  the  world  and  recent  labor 
troubles  in  Dundee  all  contribute  to  the  present  shortage. 
Obviously,  the  floor  cloth  market  is  exceedingly  strong  at  new 
prices. 

CANADIAN  MOSS  MUST  PAY  DUTY. 
What  seems  a  rather  arbitrary  ruling  was  the  decision 
rendered  by  the  Board  of  United  States  General  Appraisers  a 
few  weeks  ago  in  reference  to  an  appeal  on  the  substance 
known  as  sea  moss,  which  is  being  largely  used  in  the  United 
States  for  mattiess  stuffings  and  upholstering  purposes  gener- 
ally.    The  appraisers  of  New  York  levied  a  duty  of  10  per 


cent,  on  a  shipment  brought  in  by 

the  Penada  Atlantic  Transportation 

Co  ,    under    Paragraph   81   of   the 

Dingley  Bill,  which  reads:    "Sea 

moss  10  per  centum  ad  valorem." 

Heretofore  the   goods   have  been 

brought  in  under  Paragraph  617, 

which  places  moss,  sea  weeds  and  vegetable  substances,  crude 

or  manufactured,  not  otherwise  provided  for  in  the  Act.  on  the 

free  list. 

Roy  &  McClure,  of  Isle  Verte,  Canada,  are  large  handlers 
of  Canadian  sea  moss,  and  Hilaire  Raymond,  of  the  same 
place,  is  a  big  shipper  of  a  similar  substance  designated  Sea 
Island  Moss,  and  both  of  these  firms  maintain  that  the  goods 
are  not  subject  to  duty.  Nevertheless,  the  statement  is  made 
that  when  the  excellent  quality  of  the  moss  is  considered  as  an 
upholstering  material  and  the  low  prices  at  which  it  is  offered, 
American  consumers  can  pay  the  duty  on  them  and  still  have 
a  most  valuable  material  at  a  close  figure. — American 
Upholsterers'  Journal. 

QUALITY  IN  CARPETS  AND  RUGS. 
In  carpets,  as  in  many  other  lines  of  diy  goods,  recent 
years  have  demonstrated  the  facts  that  the  Canadian  trade 
is  seeking  continually  an  improvement  in  quality,  and  that 
the  manufacturers  in  this  country  are  quickly  responding  to 
this  demand  by  an  improvement  in  the  quality  of  their  manu- 
facture. 

The  increase  in  the  sales  of  Smyrna  rugs  in  the  country  is 
an  instance  of  this.  Up  to  last  year  none  of  these  goods  were 
made  in  Canada,  and,  though  the  trade  was  small,  it  showed 
steady  development.  The  Toronto  Carpet  Manufacturing 
Co.,  Limited,  recognized  the  possibilities  of  this  business,  and 
last  season  started  the  manufacture  of  a  few  patterns  of  30x60- 
inch  Smyrna  rugs. 

The  making  of  these  goods  at  home  made  it  possible  to 
reduce  prices,  with  the  result  that  a  large  business  has  been 
opened  up  in  them.  This  season,  this  company  is  making 
between  30  and  40  designs  of  this  size,  and  have  commenced 
to  make  two  larger  sizes,  9x10^  feet,  and  9x12  feet.  The 
extent  of  the  demand  may  be  gauged  by  the  fact  that  the 
company  now  make  120  of  the  smaller  sized  rugs  per  day. 

A  representative  of  The  Review,  who  was  shown  through 
the  new  premises  of  this  company,  had  an  opportunity  of 
examining  the  rugs,  etc.,  they  have  now  in  their  warerooms. 
There  are  two  qualities  of  the  large  size  Smyrnas,  the 
"  Tecumseh  "  and  the  "  Eamscliffe."  Both  are  of  good 
quality,  but  the  latter  is  a  particularly  superb  creation. 

The  close  texture  and  fine  finish  of  material  in  this  rug 
lend  themselves  to  harmony  and  beauty  of  coloring  so  excel- 
lently  that   the   designs   created  are  at  once  soft  and   rich. 

These  Smyrna  rugs  are  now  being  used  on  old  floors  as 
well  as  on  the  new  hardwood  ones.  On  the  old  floors,  a  plain  or 
Terry  carpet  is  used,  and  the  rugs  placed  over  it.  The  effect 
is  very  elegant.  These  Terry  carpets  are  made  in  14  different 
shades,  so  as  to  harmonize  with  any  shade  of  furnishing  in  the 
room.  Though  these  carpets  are  now  made  in  Canada  for 
the  first  time,  they  have  already  been  received  with  much 
favor. 

The  demand  for  high-class  carpets  this  season  also  shows 
that  the  trade  is  demanding  better  goods  than  ever.  Manu- 
facturers are  meeting  this  demand  with  improved  goods.  This 
company     are   now    making   a   two-ply    wool     carpet   which 
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Geo.  H.  Hees,  Son  &  Co.,  Toronto 


HAVE    THE    PICK    OF    THE    MARKET. 


S9K 


•'1  •=- 


-Detroit 
—  factory 


71 

Bay 
St. 


. .  .Toronto 


**** 


SPECIAL   ATTENTION 
GIVEN   TO   MAIL 
ORDERS   AND 
INQUIRIES   FOR 
ESTIMATES,  ETC. 


\C  I  INI  T}  I     V^  a"0W  °Ur  travellers  when   calling 
fV  1  1  ^|  L/L4  1  on  you  to  exhibit  our  New 


See  Our 

New  Illustrated 

Catalogue. 


—^  Samples  of 


Office    7JBaySt 


LACE  CURTAINS  and  NETS, 
FURNITURE  COVERINGS, 
TAPESTRY  CURTAINS  and 
TAPESTRY  TABLE  COVERS, 
CHENILLE  CURTAINS  and 
"  TABLE  COVERS, 

UPHOLSTERY  and  DECORATIVE  FABRICS, 
SASH  CURTAINS  and 
UPHOLSTERY  SUPPLIES, 
LINEN  VELOUR  CURTAINS  and 
PIECE  GOODS. 

Many  of  the  above  goods  are  from  our  own  looms. 


WINDOW  SHADES. 

SHADE  CLOTH,  37  in.  to  120  in.,  in  50  and  60- 
yard  pieces. 

MOUNTED  SHADES,  Plain,  Decorated,  Fringed, 
Laced  and  Lace  and  Insertion. 

WOOD  and  BRASS  CURTAIN   POLES  and 
TRIMMINGS. 

GRILL  WORK,  SWINGING  POLES,  and  every- 
thing pertaining  to  Window  Drapings. 

We  manufacture  everything  in  the  line  of  Window 
Shades,  and  sell  them  to  the  trade  at  a  price 
that  affords  the  retailer  a  large  profit. 


IMPORTANT  NOTICE— The  plant  of  ■  The  Montreal  Weaving  Co."  has  been  removed  to  Vallevfield  and  added  to  our  new  upholstering 
plant  of  that  place.  Mr.  Henry  Durverger,  the  former  manager  of  the  removed  plant,  associated  with  Mr.  Farrier  Torrence  an  our  Selling 
Agents,  will)  Office*  and  Warehouse  No.  43  St.  Sacrament  St.,  Montreal. 

You  are  cordially  invited  to  visit  our  Sample  Rooms: 

GEO.  H.  HEES,  SON  &  CO.,        71  Bay  St.,  TORONTO. 


44 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


W.  TAYLOR  BAILEY 


MILL    AGENT- 


Upholstery  and  Drapery  fabrics. 


MiiMiMMMiniffnfffffnffffiffmnmfnfffni 


Upholstering  6oods 
Drapery  Fabrics 
Lace  Curtains 
Frilled  iWuslin  Curtains 
Printed  Lappets 


Window  Shades... 

Our  latest  addition  will  be  a  full  stock  on  hand  ot 
STANDARD  HAND-MADE  OPAQUE  SHADE  CLOTH, 
in  50-yard  lengths — leading  Colors  and  widths.  Also  plain, 
dado,  laced  and  fringed  Window  Shades,  mounted  on 
Hartshorn  Spring  Hollers. 

The  New  Factory  for  the  GRANBY  WINDOW  SHADE 
CO.  was  completed  at  Granby,  P.Q.,  on  May  1st.  We  have 
adopted  the  latest  American  improvements,  and  we  are  now 
making  Shade  Cloth  equal  to  the  best  on  the  market. 


27-29  Victoria  Square,  MONTREAL. 


BEST 


MATERIAL 

WORKMANSHIP 

RESULTS 


are    combined    in 


Perfection  Brand  Comforters 
Cushions  and  Tea  Cosies 


We  have  been  making  this  class  of  goods  for  20  years  and  have  a  reputa- 
tion to  uphold. 

Our  Down-Filled  Quilts  are  handsome,  well  filled,  and  odorless. 

Our  Cotton  filled  Quilts  are  just  what  the  brand  suggests — Perfection. 

Our  Wool-filled  Quilts  are  cheap  and  comfortable. 

We  have  CUSHIONS  in  endless  variety   for  the  Lawn,  Boat,  and  Drawing- 
Room. 

Travellers  now  on  the  road.    Should  ihey  fail  to  call,  write  for  samples.    It  is  worth  the  trouble. 


See  the  goods  and 
be  convinced. 


CANADA  FIBRE  COMPANY,  Limited 


Manufacturers  of  "  Perfection  Brand  "  Down,  Cotton 
and  Wool  Comforters,  Cushions,  Tea  Cosies,  etc. 


MONTREAL. 
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ROYAL  CARPET  CO. 

GUELPH. 


Manufacturers  of  .  . 


^  INGRAIN  ,* 


Carpets 


Two  and 
Three  .  . 
Ply.  .  .  . 


Art  Squares, 
Rug  Fringes, 
Carpet  Bindings, 

Rugs,  Mats,  Hassocks,  Etc. 


«LJr,A,    'THE  CAISAD1AIS 

7..fJ:  FID  A  l\in"    The  best  wool  carpet  t 

LINE:  Dt^AiyU  BEWARE  OF  IMI 


In  the  world 
TATION 


The  Empire 
Carpet  Co. 


St.  Catharines, 
Ont. 


Pioneers  of  Ingrain  Weaving 
in  Canada  —        ■■ 

We  make  only  one  line  of  Carpets — Ingrains. 

All  our  time,  energy,  experience,  and  capital  are  devoted  to 

producing  this  one  line  Fight- 
We  believe  in  doing  one  thing  at  a  time  and  doing  it  well. 
Our  samples  for  Spring  have  been  on  the  road  for  some  time. 
Orders  so  far  indicate  a  large  increase  in  our  trade  for  the 

coming  season. 
Values,  designs  and  colorings  are  right. 
Prompt  delivery  of  Spring  orders  is  assured  our  customers. 

Wait  for  our  Travellers,  they  are 
coming  your  way  soon. 


THE 


EMPIRE  CARPET  CO. 


The  Guelph  Carpet  Mills  Co. 


LIMITED 


FIHE 


BRUSSELS,  WILTONS 
AND  INGRAINS  .  .  . 

which  appeal  to  the  most  discriminating  buyers.  Brussels  and 
Wiltons,  3,  4  and  5  frame,  borders  and  stairs  to  match.  Ingrains, 
2  and  3-ply,  all  standard  grades.  Art  squares,  3  and  4  yards 
wide,  any  length 

WAIT  FOR  THEH. 


OUR  SAMPLES  ARE  READY 
OUR  SALESMEN  ARE  OUT. 


i'i 

5,5 


The  Guelph  Carpet  Mills  Co.,  Limited 

GUELPH,  .ONT. 
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CARPETS  AND  CURTAINS     Continued. 

weighs  23  oz.  to  the  yard.  This,  they  state,  is  the  heaviest 
and  best  carpet  of  the  kind  that  has  ever  been  made  in 
Canada. 

In  colors,  as  in  texture,  there  is  a  feeling  for  a  better, 
richer,  product.  All  shades  of  greens,  blues  and  reds  now 
have  the  preference.  In  designs,  there  seems  to  be  a  revival 
of  the  taste  for  floral  effects  and  a  decline  in  the  popularity  of 
Oriental  patterns  and  effects. 

In  Kensington  art  squares,  too,  a  new  departure  is  being 
made  this  season.  This  company  has  started  to  make,  in 
addition  to  the  "all-over"  designs  of  previous  seasons,  a 
design  showing  as  a  central  figure  an  elegantly  worked 
medallion.  This  is  a  beautiful  creation,  and  is  naturally 
proving  popular. 

REMOVAL,    OF   THE    MONTREAL   WEAVING  CO.'S  PLANT. 

The  plant  of  Mr.  Henry  Duverger  has  been  removed  to 
Valleyfield  and  added  to  the  extensive  plant  of  George  H. 
Hees,  Son  &  Co.,  who  are  manufacturing  their  new  line  of  up- 
holstering goods  in  that  place.  Geo.  H.  Hees,  Son  &  Co.  are 
producing  at  their  Valleyfield  mills  some  new  goods  in  tapes- 
tries that  are  creating  an  era  in  this  class  of  goods  for  their 
beauty  of  design  and  execution  and  splendid  finish  which 
reflect  great  credit  on  the  manufacturers.  By  manufacturing 
such  goods  as  Geo.  H.  Hees,  Son  &  Co.  have  recently  put 
on  the  market  shows  that  Canada  is  forging  ahead,  and 
producing  many  lines  of  goods  that  were  formerly  imported. 
This  addition  of  the  plant  of  The  Montreal  Weaving  Co.  will 
give  this  progressive  firm  increased  facilities  for  supplying  their 
rapidly-increasing  business  in  these  new  lines. 

They  have  rented  premises  at  43  St.  Sacrament  street, 
Montreal,  and  are  fitting  them  up  for  offices  and  warerooms, 
where  they  will  carry  samples  and  take  orders,  not  only  for 
the  goods  they  manufacture  in  Valleyfield,  but  also  their  full 
lines  of  window  shades,  lace  curtains,  curtain  poles  and 
trimmings,  and  brass  goods,  and  everything  pertaining  to  the 
upholstering  line,  which  will  be  in  charge  of  their  selling 
agents,  Mr.  Henry  Duverger  and  Mr.  Ferrier  Torrence,  who 
will  be  glad  to  have  the  trade  call  on  them. 

In  Sweden  yarn  is  not  allowed  to  be  sold  if  it  contains 
0.0009  per  cent,  of  arsenic.  A  carpet  has  been  condemned  by 
the  inspectors  because  it  contained  one  thousandth  part  of  a 
grain  of  arsenic  in  16  square  inches — that  is,  one  grain  in  a 
piece  of  carpet  10  feet  square. 

The  Prussian  Government  is  about  to  start  sewing-schools 
for  the  peasants.  It  appears  that  while  nearly  ,£200,000 
worth  of  gloves  are  made  in  Breslau  each  year,  the  gloves 
have  to  be  sent  to  Austria  and  Belgium  to  be  sewn,  the  Ger- 
man girls  never  having  acquired  the  knack. 

The  manufacturing  plant  of  metal  goods  formerly  owned 
by  H.  M.  Flock  &  Co.,  has  been  sold  to  George  H.  Hees, 
Son  &  Co.,  who  have  added  it  to  their  factory  on  Davenport 
road,  Toronto,  where  they  will  manufacture  stair  plates, 
curtain  poles,  drapery  pins,  and  many  of  the  articles  connected 
with  their  trade. 


THE   POWER   OF   ILLUSTRATIONS. 

TO  catch  the  eye  is  the  first  thought  in  the  construction  of 
an  advertisement,  to  bring  trade  the  prime  object,  to 
convince  the  consumer  is  an  absolute  necessity. 

The  illustrating  of  advertising  matter  greatly  enhances  its 
value.  Illustrations  attract  attention,  make  plain  the  idea, 
photograph  the  object  itself  on  the  mind,  while  the  text  tells 
the  story.  Few  retail  merchants  in  the  smaller  towns  place  a 
correct  estimate  upon  the  value  of  illustrations  in  advertising. 
Very  seldom  do  you  see  a  local  advertiser  embellishing  his 
advertisements  with  attractive  cuts,  but,  when  he  does  so,  his 
advertisement  is  by  far  the  most  prominent  on  the  page. 
Almost  any  advertiser  of  experience  is,  or  ought  to  be,  aware 
that,  in  order  to  induce  the  buying  public  to  read  his  adver- 
tisements, he  must  first  make  the  advertisements  capable  of 
attracting  attention.  Where  10,  12,  or  more,  advertisers  are 
clamoring  to  be  heard  in  the  columns  of  the  newspapers,  the 
only  way  to  make  one  particular  advertisement  attract  more 
attention  than  the  rest  is  to  make  that  particular  advertisement 
stand  out.  The  illustration,  then,  is  a  logical  sequence.  Use 
illustrations  ;  use  plenty  of  them  ;  use  them  in  illustrating 
everything  that  it  is  possible  to  illustrate.  If  you  catch  the 
eye,  you  catch  the  mind.  Even  those  who  cannot  decipher  a 
letter  can  read  a  picture.  A  cut  makes  one  read  the  adver- 
tisement without  really  intending  to  do  so,  and  is,  therefore, 
of  inestimable  value. 

The  large  department  stores  here  and  in  the  United  States 
fully  appreciate  the  value  of  cuts,  and  frequently  in  the  great 
dailies,  where  space  costs  from  $3  to  $5  an  inch,  one-quarter 
to  one-half  of  their  space  is  occupied  with  attractive  cuts.  In 
the  smaller  towns,  where  newspaper  space  is  cheap,  at  least 
one  enterprising  man  should  avail  himself  of  the  enormous 
advantages  of  the  use  of  cuts.  If  your  advertising  has  not 
been  bringing  the  results  you  think  it  should,  we  would  advise 
you  to  try  the  effect  of  illustrations.  The  cuts  are  cheap,  and 
can  be  used  in  newspapers,  dodgers,  circulars  and  all  sorts  of 
printed  matter  for  years  to  come. 

A  cut  of  yourself  or  of  your  store  is  a  good  advertisement. 
Every  merchant  can  use  profitably  some  illustrations,  and  to 
any  who  desire  cuts  of  any  sort  we  recommend  The  Standard 
Electrotype  Co.,  of  Wilmington,  Del.,  U.S.A.,  whose  adver- 
tisement appears  on  page  48  of  this  issue.  Write  them.  They 
say  they  take  pleasure  in  answering  inquiries. 

WINDOW  ATTRACTION. 

Mechanical  Toy  that  will  bring  everybody  to  look,   will  be 
sold  at  half  price. 

NORTHWAY,   ANDERSON    &    FALLS, 

Simcoe,   Ont. 


A  GOOD  AGENCY  OPEN. 
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The  Lockwood  Cotton  Mills,  Waterville,  Me.,  one  of  the 
most  conservative  mills  in  the  United  States,  are  to  equip 
their  whole  mill  with  Northrop  looms.  Over  1,000  will  be 
required.      The  work  of  installation   will  begin  in   December. 


A  large  firm  in  Great  Britain  which  manufactures  a 
splendid  line  of  Waterproof  Jackets,  Mantles,  Costumes, 
etc.,  is  open  to  receive  applications  from  responsible  houses 
for  their  Canadian  Agency.     Communications  addressed  to 

"  Waterproof,"  care  "The  Dry  Goods  Review,"  Toronto, 
will  reach  them. 
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Earnscliffe 

Smyrna 


Rugs 


A  high-class  grade,  close  pile,  made  in  sizes  30x60, 
36x72   and    9x12  feet  carpet. 


Tecumseh 


I         Smyrna 
Rugs 


A  popular  line,   attractive   colorings,  made 
in  all  sizes  up  to  gx  12  feet 

We  can  deliver  at  once  for  Xmas  trade  your  choice 
of  30  designs  and  Colorings  in  floral  and  oriental  designs. 

«w    WRITE  US.^* 


TORONTO  CARPET  MFG.  CO. 


LIMITED 

TORONTO. 


i 
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BOUGHT  OUT  THE  MONTREAL  GLOVE  CO. 

AN  important  business  transaction  has  just  been  completed 
by  which  The  Hudson  Bay  Knitting  Co.  have  further 
demonstrated  their  policy  of  enterprise  and  expansion  in  secur- 
ing the  entire  business,  machinery,  fixtures,  stock — in  short 
the  complete  plant — of  The  Montreal  Glove  Co.  It  has  been 
ascertained  that  the  price  paid  was  $i 2,000,  the  purchase  being 
made  from  the  Banque  Ville  Marie,  which,  until  lately, 
controlled  The  Montreal  Glove  Co. 


CHILDREN'S    MILLINERY. 

The  hats  and  hoods  provided  for  infantile  wear  this  season, 
says  The  London  Millinery  Record,  are  mostly  in  white  felt 
and  beaver,  velvet  or  cloth.  The  better  class  styles  in  creme 
and  white  felt  or  velvet  have  the  inevitable  silk  fringed  scarf 
as  the  chief  ornament.  Ostrich  plumes  are  also  much  used, 
and,  for  children  of  very  tender  years,  cords  and  pompons  of 
white  silk  are  much  favored.  For  boys'  wear,  Spanish  turban 
shapes,  edged  with  silk  cord  and  ornamented  with  ostrich  tips 
or  pompons,  are  very  ready  sales. 

Drawn  velvet  brims  and  loose  full  crowns,  banded  with 
corded  ribbons  and  ornamented  with  feather  or  silk  tufts,  are 
very  popular  for  girls'  wear.  Next  to  white  and  creme  beaver, 
colors  are  favored  for  juvenile  styles,  while  cardinal-red  is 
more  often  found  in  the  lower- priced  goods. 

The  little  Dutch  bonnet,  so  long  in  fashion,  has  quite  gone 
out,  the  successor  being  the  large  Empire  or  Directoire  bonnet 
with  high  crown  and  quaintly-formed  wide  brim.  These 
are  usually  made  in  velvet,  drawn  upon  wires  and  lined  with 
fluted  or  gathered  pongee  or  liberty  silk.  Some  best  class 
models  are  in  satin  or  velvet  antique,  with  chiffon  linings  and 
large  rosettes  Other  high-class  models  are  in  velvet  bordered 
with  grebe  or  feather  trimming.     These  styles  are  repeated  in 


lower   numbers  in  velveteen  and  imitation  furs  and   marabout 
or  coq  feather  trimmings. 

Tarns  show  no  specially  new  features,  and  are  not  nearly 
so  popular  as  they  were.  The  smartest  lines  shown  in  these 
are  made  of  felt  cloth,  with  a  narrow  rouleau  headband  of 
velvet  or,  in  some  cases,  the  same  material.  Curved  quills, 
rather  than  straight  ones,  are  chosen  to  ornament  these,  and 
in  some  cases  the  quill  is  absent,  its  place  being  filled  with  a 
stitched  bow  made  of  the  cloth.  Creme  silk  hats  for  boys  and 
hoods  for  girls  have  applications  of  white  guipure,  and  some 
handsome  models  have  their  crowns  embroidered  with  silk 
braid  and  filoselle  in  rich  designs. 


BRITISH   TRADE   WITH   CANADA. 

The  British  preferential  tariff  of  Canada  came  into  actual 
operation  on  August  1,  1898.  In  principle,  it  hid  been  in 
force  from  April  23,  1897,  but  from  that  date  until  July  31, 
1898,  it  had  to  be  extended  to  Germany  and  Belgium,  and  to 
all  other  countries  having  treaties  with  Great  Britain  in  which 
the  colonies  came  under  the  most-favored-nation  clause. 
Figures  are  now  available  to  show  the  effect  of  the  lower  tariff 
rates  on  British  trade.  The  exports  of  British  and  Irish 
produce  to  Canada  from  August  1,  1898,  to  July  31,  1899, 
were  ,£6,178,684;  in  the  same  period  in  1897  98  they  were 
£S>707,io6  ;  and  in  189697,  .£5.038,138.  Thus  the  exports 
show  an  increase  of  over  8  per  cent,  for  1899  over  1898,  and 
of  22  per  cent,  for  1899  as  compared  with  1897. — English 
exchange. 

W.  J.  McCart,  Avonmore,  Ont. ,  has  got  out  a  fine  cata- 
logue of  goods  and  prices.  Mr.  McCart' s  enterprise  should 
bring  lots  of  new  business  to  the  "Good  Luck  Store,"  as  his 
establishment  is  called. 


V**M 


RETAILERS  !     Illustrate  your  advertisements. 

JOBBERS  !     Illustrate  your  price  lists. 

MANUFACTURERS  !     Embellish  your  advertising  matter  with 
illustrations  of  your  products. 

Illustrations  are  silent  salesmen.     They  show  prospective  buyers  at  a  glance  just  what  you  are  selling. 

No  verbal  or  printed  description  can  equal,  in  clearness,  a  cut  of  a  particular  article. 

Do  you  want  a  cut,  from  photograph,  of  yourself,  of  the  interior  or  exterior  view  of  your  store  or  build- 
ing, of  any  article  of  merchandise  ?  If  so,  write  for  estimate.  Send  photo,  if  possible,  and  state  what  size 
you  want  the  cut  to  be  made. 

Retailers  and  jobbers  will  do  well  to  write  for  proof-sheets  of  stock  cuts. 

We  are  now  getting  out  proof-sheets  of  nearly  200  sp'cial  cuts  suitable  for  holiday  advertising.  This 
sheet  conains  proofs  of  cuts  of  all  kinds  of  toys,  games,  sets  of  bcoks,  and  other  holiday  wares.  Price  of 
half-column  cuts  is  20  cents  each.     Lower  price  in  quantities. 

SPECIAL  OFFER. — We  will  send  (post-paid)  the  13  cuts  surrounding  this  ad.,  upon  receipt  of 
$2.25  (money  order). 

If  you  see  the  print  of  any  cut  anywhere  that  you  would  like  to  use  in  your  advertiseing,  clip  it  out, 
send  to  us,  and  ask  for  price  of  electrotype  of  it.     Write  to-day.     Don't  wait. 


Standard  Electrotype  Co.,  Wilmington,  Dei.,  u.s.a. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American    and     oreign   Arms  who   are   looking  for  Canadian  connections  will  find  In  this  column 
the   names  of  leading  agents  who   are  eminently  fitted   to  represent  them   In   this  country. 


W.  A.  BAKER 

Manufacturers'  Agent, 


43  St.  Sacrament 

Rtr»»» 


MONTREAL 


Representing—  EbaKRIBCH,  WBBTHEIHEB  &  Co.,  Bradford,  England,  Ita'iuns  and 
woollens.  FBIDBKICJB  A  Fllda  Plauen.  Uermany.  lire*.  Hkns.u..  OOLLADAY 
&  Co.,  Philadelphia,  U.S.A.,  manufacturers  of  dress  trimmings,  fringes  and 
upholstery  goods.  Stasskeld  Brown  &  Co.,  Bradford,  Eng.,  carriage  cloths, 
meltons,  etc. 


R.  H.  COSBIE 


Manufacturers'  Agent 

Manchester  Building,  Melinda  Street 

TORONTO,  CAN. 

Dress  Goods ;  Linens  and  Handkerchiefs  ;  Cretonnes  ;  Corduroy 
and  Moleskins ;  Irish  Tweeds,  Serges  and  Blarney  Yarns ;  Lace 
Curtains  ;  Leicester  Natural  Wool  Underclothing:. 


FRED.  R.  WILLIAMS  &  CO. 

Manufacturers'  Agents 
Representing  246  St.  James  St. 

Farnham  Corset  Co.,  Farnham,  P.Q.  MONTREAL,  QUE. 


R.  FLAWS  &  SON  " 


anchester  Hldg. , 
Melinda  St. 
Dry  fioods  Commission  Agents. 


Toronto 


Representing  . 


fWii.  Simpson,  Sons  &  Co  ,  Philadelphia,  Pa., 

Prims,   Linings  and  Draperies. 
Cartwright  &  Warners,  Limited,  Loughborough,  England, 

Hosiery  and  Underwear. 
D.  Sandeman  &  Co.,  Leicester,  Engl  nd, 

Yarns  and  Warps. 


W.  E.  WALSH  -  *  *  * 


13  St.  John  Street,    MONTREAL 


Manufacturers'  Agent  and  Importer  of  Foreign  Novelties  : 

PURSES,     POCKETBOOKS,    DRESSING    CASES,  AND  FANCY 
LEATHER  GOODS. 


A.  ROLAND  WILLIAMS 


Manufacturers'  Agent, 
Room  BOO  Mi'Kinnon  Bg 
19  Melinda  St.,  Toronto 


Woolens,  silks.    Ribbons,   Gloves,    fancy  and  Staple  Linens, 
Fell  ilais,  Dress  Trimmings,  Canvas,  etc. 


(yeneral  Merchants  •♦  ♦  • 


7m 
7m 

7m 


May  have  a  copy  ol  them  sent  free 
at  any  lime  ihev  wish  to  consult 
the  advertising  columns.  Special 
clubbing  rales  on  application. 


^ 


and  other  Dealers,  who  are  regular 
subscribers  to  THE  DRY  GOODS 
REVIEW,  wishing  copies  of 

THE  CANADIAN  GROCER. 

THE  CANADIAN  HARDWARE  AND 

METAL  MERCHANT. 
THE  BOOKSELLER  AND  STATIONER. 
THE    CANADIAN   PRINTER    AND 

PUBLISHER. 


The  MacLean  Publishing  Co,,  Limited 


MONTREAL. 


TORONTO. 


ILLUSTRATED  LACE  LISTS  ON  APPLICATION 
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Men  s  Furnishings 


IN  conversa- 
t  i  o  n  with 
The  Dry 
Goods  Re- 
view the  other 
day,  a  leading 
Montreal  mer- 
chant said 
that,  during 
the  recent  cot- 
ton  conven- 
tion held  in 
that  city,  he 
had  sold  over 
$2,000  worth 
of  men's  fur- 
nishings to  the 
American  vis- 
itors. This  is 
a  tolerably 
good  item  of 
business  for 
one  short 
week,  and  it 
struck  The 
Dry  Goods 
Review  man  as  interesting.  The  American  trade  has  become 
quite  an  important  feature  in  the  high  class  departments  of  the 
above  line,  and  it  is  well  known  that  Americans  are,  for  the 
most  part,  good  buyers  of  high-class  wear. 

Some  merchants  even  go  so  far  as  to  say  that  if  it  were 
not  for  the  regular  patronage  bestowed  from  that  quarter  they 
could  not  possibly  maintain  the  high  standard,  in  the  matter 
of  stock  and  display,  which  they  are  at  present  enabled  to  do. 
Others,  again,  assert  that  we  have  an  exceedingly  good  Cana- 
dian set  of  buyers,  who  are  amply  sufficient,  as  a  class,  to 
warrant  the  keeping  of  tlie  very  best  articles  ;  but,  however 
this  may  be,  all  are  at  one  in  agreeing  that  American  travelers 
are  among  the  most  welcome  people  who  enter  their  stores. 

Every  Summer,  hosts  of  tourists  come  and  stay  at  our 
hotels,  and,  again  in  the  Winter  time,  for  about  six  weeks, 
many  come  to  enjoy  the  sleighing  and  other  Winter  sports, 
which  are  assured  by  the  continuous  cold  weather. 

And  why  is  it  the  case  that  people  who  are  away  on  pleasure 
and  not  on  business  should  buy  such  quantities  of  goods  rather 
than  at  home,  where  the  same,  or  nearly  the  same,  are  to  be 
seen  ?  The  Americans  insist  upon  having  English  goods,  and 
the  leading  New  York  houses  keep  the  English  styles  on  hand, 
but  they  are  forced  from  the  high  duties  to  place  two  prices 
upon  their  wear.  Merchants  have  advised  The  Review  not 
to  compare  prices,  as  the  public  will  simply  laugh  at  the  idea 
and  not  believe  there  is  such  a  difference  as  in  reality  obtains. 
However,  it  must  be  plain  to  anyone  of  ordinary  intelligence 
that,  where  there  is  instead  of  a  25  per  cent,  duty  one  of  80  per 
cent,  ad  valoiein  and  40  per   cent,  specific,  theie  must  be  a 


proportionate  inequality  in  prices.  It  would  be  easy  to  enter 
upon  a  detailed  account  of  the  comparative  prices  of  gloves, 
for  instance,  or  shirts,  but  it  is  forborn  to  do  so,  though  the 
perusal  of  American  price  lists  would  satisfy  the  most  skeptical. 
We  have  good  reason  to  be  proud  of  our  men's  furnishings 
stores.  There  are  no  finer  to  be  seen  on  the  continent  in 
regard  to  variety  of  stock  ;  and  the  best  advertisement  they 
could  wish  is  furnished  when  our  Yankee  cousins  return  to 
their  homes  clad  in  the  latest  Canadian  styles. 

Speaking  of  tourist  trade  in  general,  an  interesting  example 
of  how  impossible  it  is  to  account  for  the  agencies  which  may 
affect  certain  lines,  or  divert  business  into  particular  channels, 
was  brought  to  the  notice  of  The  Review  lately  by  Mr.  R.  J. 
Tooke,  of  Montreal.  It  happens  not  infrequently  that  strangers 
in  town  ask  their  cab  driver  to  direct  them  to  some  reliable  store 
where  they  may  purchase  certain  articles,  and  the  cabbies, 
being  mostly  French,  are  accustomed  to  drive  their  patrons  to 
the  east  end".  The  consequence  is,  that  quite  a  brisk  trade 
is  carried  on  by  the  French  stores  in  that  part  of  the  city. 
Mr.  Tooke  has  a  branch  there,  and  it  reports  large  sales, 
especially  to  visiting  customers. 


Christmas 
Methods. 


Numerous  methods  are  being  adopted  by 
city  merchants  to  increase  their  holiday 
trade,  and  an  air  of  unusual  briskness 
begins  to  pervade  the  stores.  Though  it  is  still  early,  some 
establishments  are  already  procuring  increased  help,  and  it  is 
just  as  well  to  take  time  by  the  forelock.  Nothing  makes 
people  more  annoyed  than  having  to  wait  to  be  served. 
Goods  not  usually  included  in  men's  furnishings  are  being 
displayed.  One  suitable  line  is  furs,  chiefly  ladies',  coats, 
collars,  capes,  muffs,  etc.,  and  another,  special  attractions  in 
children's  wear. 

A  good  scheme  for  sales  is  adopted  of  having  a  separate 
box  for  each  article.  This  is  especially  workable  in  neckwear, 
suspenders,  garters,  etc.  Ladies'  garters,  one  pair  in  a  box, 
look  exceedingly  pretty  and  attractive.  This  system  requires 
a  little  extra  room  and  a  little  more  outlay,  but  many  are  of 
the  opinion  that  it  pays.  One  city  merchant  has  arranged  so 
that  ladies  can  purchase  goods  now  and  have  them  stored, 
labeled  and  dated,  until  Christmas  time,  free  of  charge. 
There  are  a  lot  of  boxes  packed  already,  with  the  names  of 
manufacturer  and  of  purchaser  affixed.  This  is  a  matter  of 
great  convenience  to  present  buyers,  who  prefer,  either  for  lack 
of  room  or  for  reasons  of  secrecy,  not  to  take  their  purchases 
home.  This  dealer  has  also  got  an  electric  light  plant  especi- 
ally for  holiday  trade,  and  will  keep  open  during  the  Decem- 
ber evenings  with  the  object  of  giving  an  opportunity  to  those 
who  cannot  easily  shop  in  the  daytime. 

Other  stores  are  making  their  windows  very  attractive  with 
lines  of  smallwares,  such  as  brushes,  whisks,  shaving  mugs, 
perfumes,  pocket  cases,  cigar  cases,  etc.,  and  are  drawing 
attention  by  means  of  photographs  and  pictures.  An  up-to- 
date  furnisher  has  photos  of  the  Canadian  contingent  as  it  left 
Quebec,  and  of  different  detachments  of  the  same.  A  method 
which  is  not  new  at  all,  but  which  is  found  to  work  well  some- 
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NECKWEAR 
MANUFACTURERS 


IMPORTERS  OF 
MEN'S  FURNISHINGS 


Has  hosts  of 
friends,  extend 
ing  from  New- 
foundland in 
the  East  to 
Victoria,  B.C., 
in  the  West. 


To  the  Trade  .  .  . 


Letter 
Orders 

PROMPTLY 
ATTENDED 
TO. 


(M 


i  i 


o 


We  gratefully  acknowledge  the  support  the  Trade  has  given  us 
during  this  year. 

We  have  many  "Ties  That  Bind"  us  to  our  customers.  We 
wish  each  and  all  a  very  Happy  Xmas   and  prosperous  New  Year. 


COOKSON,   LOUSON   &  CO. 
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MEN'S    FURNISHINGS     Continued. 

times,  is  to  have  standard  books  which  are  either  sold  cheap 
or  practically  given  away  with  cash  purchases  amounting  to  a 
stated  sum.  Fad  pins  are  quite  in  order,  the  latest  fad  being 
football  pins. 

Colored  shirts  with  with  pique  fronts  and 
Seen  in  Dealers'      cuff.   new  {or  Christmas. 

Windows.  

China  silk  ladies   evening  dress  protectors. 

Fowne's  driving  gloves,  specially  made.  Also  Fowne's 
silk-lined  kid  gloves,  $i. 

Children's  "Middy"  suits,  German  manufacture,  up 
to  $13. 

Ladies'  chiffon  neckwear,  and  Dent's  plush  silk-lined 
gloves  for  ladies  ;  specially  suitable  for  Christmas  presents. 

New  American  toque?,  50  and  75  cents;  also  children's 
leather  tams. 

Underwear,  Scotch  wool,  spliced  knee,  elbows  and  seat 
double  thread. 

Genuine  French  cambric  shirts,  $1.50. 

Ceylon  flannel  pyjamas,  Welch,  Margetson  &  Co.,  $2.50. 

Belfast  handkerchiefs,  soft  yarn,  corded  edge,  hemstitched, 
$1  per  dozen  ;   ^  size  sell  50c.  half  dozen. 

Double  breasted  vests,  rolling  collar,  buttons  close  to  neck, 
also  fancy  vests,  flannel-lined  and  quilt-lined. 

Socks,  very  heavy  Scotch  wool,  50c.  ;  also  fancy  socks, 
superfine,  $1  and  $1.50. 

Nutbrown  cashmere  undershirts,  $1. 

Silk  suspenders,  silver  mounted,  silk  ends. 

Buck  mits,  fur  lined  and  lamb-lined. 

Hand-embroidered  cashmere  socks,  extra  fine,  60c. 

Reversible  mufflers  in  two  colors. 

Special  lines  of  boys'  stockings,  with  cross  knee  stitch. 


Dealers' 
Experiences. 


Some  of  the  men's  furnishers  find  that  the 
keeping  of  smoking-jackets  and  dressing- 
gowns  costs  them  more  than  it  is  worth. 
They  say  ladies  come  in  and  spend  interminable  time  looking 
over  stock,  and  generally  end  up  by  not  purchasing.  This, 
at  a  busy  time  like  the  present,  is  extra  waste.  There  is  no 
use  employing  additional  help  to  attend  on  a  department  which 
is  not  found  to  warrant  it ;  and  more  than  one  dealer  has 
expressed  the  intention  of  dropping  this  line  in  future.  The 
larger  stores  are,  perhaps,  better  patronized  in  this  respect,  but 
the  goods  are  expensive,  too  expensive  for  presents  from  lady 
friends,  and  the  gentlemen  do  not  buy  themselves. 

The  colored  shirts  with  pique  front  and  cuffs  are  enjoying 
more  popularity  than  the  white  shirts  with  same  front.  The 
latter  line  has  not  commanded  very  large  sales  in  a  good  many 
quarters.  Just  why  this  distinction  should  exist  is  not  quite 
plain  ;  but  men  seem  to  prefer,  when  wearing  white,  to  remain 
conservative,  and  avoid  change. 

Evening  dress  protectors  for  ladies  are  comparatively  new, 
and  it  is  a  wonder,  for  they  are  certainly  quite  as  needful  as 
gentlemen's.  These  will  make  very  nice  Christmas  presents 
for  lady  friends,  as  the  season  of  evening  entertainments  of 
various  kinds  approaches. 

All  dealers  agree  that  the  present  season  has  been  a  splen- 
did one  for  gloves.  A  very  large  percentage  of  purchases  are 
made  by  American  buyers.     One  merchant  sold  500  dozen   of 


Dent's  gloves  to  people  from  across  the  line.  The  values  have 
been  the  best  which  were  ever  able  to  be  given. 

One  shirt  manufacturer  says  that  90  per  cent,  of  his  Spring 
orders  have  been  sold  on  30  days.  This  is  splendid  business. 
Needless  to  say,  attention  is  paid  to  such  customers  rather 
than  to  the  old  familiar  four-months-with  renewals  men. 

The  price  of  overalls  is  very  stiff,  and  about  equal  that  of 
two  years  ago.     It  is  much  above  that  of  recent  months. 

A  favorite  tie  just  now  is  the  puff  Ascot  used  with  a  pin, 
and  tied  by  the  wearer  himself.  It  is  made  by  a.  well  known 
firm  in  England,  and  sells  at  75c.  and  $1;  also,  in  hand-woven 
silk  at  $1.25. 

Puffs  and  loose  end  Ascots  still  take  precedence  over  other 
varieties,  and  are  still  shown  in  pretty,  bright  colors,  all  shades 
of  red  and  purple  prevailing. 

Quite  a  tendency  is  noted  in  some  quarters  towards  black 
silk  and  satin  bows  for  evening  dress,  instead  of  the  ordinary 
white.  But  the  latter  still  holds  strictly  first  place,  and  is,  as 
a  matter  of  fact,  the  only  really  proper  dress  for  the  purpose. 

Collars  are  being  worn  very  much  higher  now  than  for 
some  time  past,  2)4  to  3^  inches  being  the  ordinary  size 
demanded.  The  straight  stand-up  is  the  kind  most  in  request, 
as  it  suits  the  long-necked  man  better  than  any  other. 

There  is  a  great  profit  in  the  line  of  studs,  buttons,  links, 
and  such  like.  A  merchant  remarked  the  other  day  that  there 
is  as  much  profit  in  the  sale  of  a  25c.  collar  button  as  there  is 
in  that  of  two  25c.  neckties. 


New  York 

Neckwear. 


The  following  combinations  in  neckwear, 
says  a  trade  contemporary  in  New  York, 
are  considered  desirable  and  safe  :  Black 
ground  figured  purple,  cerise,  Yale  blue,  white,  scarlet ;  navy 
figured  white,  olive,  cardinal,  crimson,  cerise  and  gold  : 
cardinal  figured  white,  black,  cadet  blue,  purple ;  Yale  blue 
figured,  black,  white ;  purple  ground,  figured  white  helitrope. 
White  two-toned  effects  are  specially  desirable,  some  very  rich 
things  are  shown  in  three  colors,  and  to  give  variety  to  a  stock 
it  is  almost  necessary  to  have  them.  For  instance,  black 
ground,  figured  cerise  and  white,  purple  and  white,  scarlet  and 
white,  purple  and  olive,  cerise  and  Yale  ;  navy  ground, 
figured  helitrope  and  cardinal  ;  white  and  cardinal ;  purple 
ground,  figured  lilac  and  white,  black  and  white,  olive  and 
white  ;  cardinal  ground,  figured  black  and  white,  olive  and 
white.  The  effect  is  enhanced  in  these  when  the  two  figures 
are  fairly  close  together  and  forming  nearly  one  large  figure, 
and  these  well-spaced.  In  many  cases  one  may  be  solid  and 
the  other  colored  outlines,  filled  self. 


A  Buyer's 
Experience 
Abroad. 


Mr.  Clode,  who  represents  Messrs.  Glover 
&  Brais,  Montreal,  has  returned  from 
England  and  Germany,  where  he  has  spent 
some  time  buying  the  latest  things  in  men's 
furnishings.  He  visited  many  parts  of  the  Continent,  and  saw 
all  the  preparations  for  the  Exposition  in  Paris.  The  build- 
ings, he  says,  are  all  of  solid  stone  masonry,  and  must  cost  a 
fabulous  sum.  This  is,  however,  by  the  way,  as  were  also  his 
remarks  about  French  railway  sleeping  car  accommodation  : 
his  experiences  in  this  regard  were  not  to  his  taste.  He  has 
brought  home  with  him  samples  innumerable  in  every  depart- 
ment. 

In  neckwear  the  following  may  be  noted  :  Derbies  and 
lombards,  swivel  stripe  crossways,  of  ducape  silk  ;  puffs  and 
flowing  ends,  swivel  stripe  straight.     In  these  the  colors  are  : 
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TORONTO. 


SNAPS 

We  are  clearing  out  all  odd  lots  of 
Underwear    and    Hosiery    at    prices 
that  will  interest  you,   after  stocktaking. 

This,  in  the  face  of  the  rapid  advance  in  market  values, 
affords  a  rare  chance  to  sort  up  and  secure  trade  helps  for 
holiday  business.      Do  not  delay,  as  best  will  naturally  go  first. 

TRAVELLERS'  AND  LETTER  ORDERS  SOLICITED. 


CAULFEILD,  HENDERSON  &  BURNS 


1 7  Front  Street  West, 


TORONTO 


FALL  SAMPLES 

mm  Now  on  the  road. 

We  are  showing  the 

Latest  Novelties 


H.  K.  HAGEDORN.  Manager. 


: 


x 
►♦♦♦ 


in 


TRADE 


BERLIN 


T 


MARK 


Suspenders,  Buttons  and  Neckties. 

A  trial  order  solicited,      jfi      jt      jt 
Remember  we  guarantee  satisfaction. 


"  We  Fear  Nae  Foe." 


The 


Berlin  Suspender  and  Button  Cov  Berlin,  Ont. 
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E.&S.CURRIE 

MANUFACTURE°AND  SELL  NOTHING  BUT 

NECKTIES 

AND  EVERYTHING  IN 

NECKTIES 

Cor.BAY&FRDNT  5T'S.T0R0NT0,0NT. 


CflE»  A  EWEMtSI 


DK1  (§[L@W[gg 

EE  THAT 

YOU 

GET THE 

RIGHT 

KIND. 

STOREYS  CLOVES  ARE  STANDARD  FOR  EXCELLENCE 
OF  MATERIAL,  FIT,  STYLE,  WORKMANSHIP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc. 

UHo§'i?®[gBtf&£©E] 

THE  GLOVERS  OF  CANADA. 


JVtogafcaJMfr~> 


oJKa/ieto'of 


BUSINESS  FOR  SALE. 

Well     Established     General      Store     Business 
(buildings   included)  in  one  of  the  most  pros 
perous    towns    in    the    Northwest    Territories 
Stock  about  $9,000  00  ;  could  be  reduced  to  suit 
purchaser.     Apply  to  "  General  Store,"  care  of 
"  The  Dry  Goods  Review,"  Toronto.  (l„ 

THERE  IS  MONEY  IN  IT. 


HOTELS  FOR  COHHERCIAL  HEN. 

Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

•■     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

Ottawa,  Can The  Windsor  Hotel 
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For  Xmas  Trade 

Have  received  our  Neckwear — Dainty  Flowing  Ends  in 
light  and  dark  shades;  also  Derbys,  Puffs,  Cut  Handkerchief 
Scarves. 

Fine  selection  of  Dressing  Gowns,  Smoking  Jackets,  Bath 
Robes,  Rich  Umbrellas. 

For  Spring 

Complete  range  of  Shirts,  Collars,  Neckwear,  Underwear, 
Half-Hose,  Braces,  and  Handkerchiefs. 

Glover  &  Brais 

194,  196,  198  McGill  Street  Ut  <J*  MONTREAL 
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MEN'S    FURNISHINGS     Continued. 

Black  and  white,  black  with  white  stripe,  black  with  cardinal 
stripe,  blue  with  white  stripe,  white  with  blue  stripe,  white  with 
cardinal  stripe,  white  with  lilac  stripe. 

New  combination  bow,  surah  silk,  different  colors  inter- 
changed at  ends.  These  are  in  navy  blue  and  cardinal,  black 
and  cardinal,  blue  and  white,  bronze  green  and  black  ;  also 
shots  in  green,  black,  cardinal,  purple,  pale  blue,  maroon,  etc. 

Roman  striped  flowing  ends  and  derbies  of  Spittlefield  silk, 
of  which  the  ground  is  in  various  colors. 

Bow,  square  end,  represents  hand-tied,  1%  inches  in 
width,  soft  and  fluffy,  not  flat.  Bow,  pointed  end,  with  one 
end  dropping. 

Fifty-cent  knot,  pinched  in  at  side,  represents  well  tied 
four-in  hand,  square  bottom  and  top.  Also  a  25c.  knot, 
bunched  up  in  similar  way. 

New  puff  for  Christmas,  back  covered  with  silk,  not  with 
lining,  crosses  equally  in  front,  puckered  up  at  side.  White 
ducape  silk,  flowing  ends  and  puffs,  to  be  retailed  at  50c. 
Fleur  de  lis  on  surah  silk  ground,  in  maroon,  white,  black  and 
navy  blue. 

In  collars,  English  and  American  round  corners,  stand-ups 
and  high  turndowns. 

Umbrellas,  horn  and  celluloid  handles.  A  special  line  of 
transparent  celluloid  handles.  Congo  sticks,  cherry,  firwood, 
natural  handles. 

Suspenders,  fancy  and  staple  lines  of  suspenders,  ranging 
in  price  from  75c.  per  doz.  to  #9.  Special  50c.  line,  white 
ground  with  fleur  de  lis,  crescents,  etc.,  neatly  embossed  in 
blue,  heliotrope  and  cardinal.  A  25c.  line  of  slide-buckles, 
light  and  dark. 

Vicuna  rubber  coats,  velvet  collar,  $  12.  Mercerized  stripe 
sweaters,  fancy  lines,  for  boys  and  men. 

Socks,  plain  colored  cashmere  in  blue,  pearl,  white, 
cardinal,  tan  and  turquoise  blue.  Fancy  socks,  woven  stripe 
instead  of  the  usual  printed  stripe.  Underwear  of  every 
texture  and  color. 


Christmas 
Trade. 


Hardly  four  weeks  until  Christmas  !  Al- 
ready, mothers,  wives,  sisters,  fathers  and 
brothers  are  thinking  of  what  presents  they 
will  give  ;  already,  the  pushing  fi  rnisher  is  preparing  his  stock 
and  his  store  for  a  special  campaign  to  persuade  a  good  share 
of  these  present-givers  that  his  goods  include  a  great  variety 
of  articles  suitable  for  gifts  ;  already,  windows  are  taking  on  a 
Christmas  like  appearance,  and  advertisements  are  suggestive 
of  preparations  for  this  trade.  Are  you  preparing  ?  There  is 
no  need  to  ask  if  you  are  inteiested.  You  are.  If  you  reach 
out  for  this  trade,  you'll  get  your  share  ;  if  you  don't  reach  for 
it,  you  won't.  Moreover,  if  you  don't,  customers  who  are 
attracted  to  competitors  to  buy  possibly  only  a  few  Christmas 
presents  may  transfer  their  custom  to  that  competitor. 

How  should  a  furnisher  reach  for  a  good  share  of  Christ- 
mas trade  ?  In  general  terms,  the  answer  is  simply  to  have 
the  right  goods,  and  to  make  (not  let)  the  public  know  that  he 
has  them. 

What  are  the  right  goods?  Of  course,  every  furnisher 
knows  that  neckwear,  gloves,  handkerchiefs,  cuffs,  and  other 
articles  ot  men's  apparel,  are  salable  stock  at  this  season. 
But  to  an  even  greater  extent  cuff  links,  collar  buttons, 
perfumes,  pocket-knives,  etc.,  are  the  right  goods  for  the 
furnisher   to   give    prominence    to    at    this    season.      Some 


furnishers  do   not   handle  these  goods.     Many  do,  and   find 
them  paying  lines,  too,  especially  at  this  season. 

How  is  the  public  to  be  made  to  know  that  these  goods  are 
offered  for  sale?  There  are  many  ways  to  advertise  this  fact. 
They  should  be  worked  in  unison.  The  advertisement  in  the 
local  paper  should  comprise  a  statement  of  the  kind  and 
quality  of  goods  offered,  and  should  extend  an  invitation  to  all 
to  examine  them.  The  window  display  should  be  so  attractive 
as  to  make  this  invitation  an  enticement.  The  store  should  be 
so  decorated  and  the  stock  so  arranged  that  those  enticed  within 
should  be  induced  to  buy.  But  the  pressure  to  buy  should  end 
with  this.  Proprietor  or  clerks  should  never  press  customers 
to  buy.  It  is  an  established  fa:t  that  the  stores  where  all  are 
free  to  examine  without  buying  are  popular  stores. 


A  New 
Factory. 


The  Dominion  Suspender  Co.  and  the 
Niagara  Neckwear  Co.'s  new  addition  to 
their  present  large  factory  is  herewith  illus- 
trated. Size,  150x40  feet,  two  floors,  or  12,000  square  feet 
floor  100m,  in  addition  to  the  old  factory,  which  is  15,720 
square  feet.  This  is  necessitated  by  the  large  increase  in 
demand  for  both  suspenders  and  neckwear. 


Niagara  Falls,  where  this  factory  is  situated,  through  its 
immense  water-power,  developed  and  in  course  of  further 
development,  is  destined  to  be  one  of  the  greatest  manufactur- 
ing centres  on  earth.  Each  side  of  the  river  has  located  on  its 
banks  some  of  the  largest  mills  and  factories  in  the  world,  and 
others  are  in  course  of  erection,  producing  all  descriptions  of 
goods. 


A  Live 
Company 


At  various  periods  in  her  history  Canada 
has  welcomed  live  Americans  who  have 
begun  manufacturing  here.  In  the  furnish- 
ing line,  for  instance,  theie  is  the  Williams,  Green  &  Rome 
Co.,  shirt,  collar  and  cuff  manufacturers,  who  established 
themselves  in  Berlin,  Ont.,  during  the  year  1882.  Each 
member  of  the  concern  had  received  a  thorough  education  in 
both  the  constructive  and  selling  departments  of  their  profes- 
sion in  the  United  States,  and  they  put  American  methods  in 
force  in  the  land  of  their  adoption.  They  gave  their  com- 
petitors new  ideas,  and  reserved  a  large  portion  for  themselves. 
Consequence  is,  etc.     The  Williams,  Greene  &  Rome  Co.'s 
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Genuine  . . 

Celluloid 

Collars,  Cuffs  -* 
Shirt  Bosoms 

All  Fine,  Fresh  Stock. 


GENUINE  GOODS  are 

stamped  with  our  TRADE 
Trade  Mark. 


f$\    MARK 


The  Miller  Bros.  Co.,  Limited 

30   DOWD  STREET,   MONTREAL 
Toionto  Agent  : 

G.  B.  FRASER,  3  Wellington  St.  East. 


Iff 


!!5 


"WK 


Beautiful 
Costume  Cloths 

Pure  Wool.      54  Inches  Wide. 

Our  large  trade  in  Dress  Goods  is  due  to  the  fact  that 
we  show  a  range  quite  different  from  the  ordinary. 

HOMESPUNS    in  Plain,  Check  and  Overchecks. 

TWEEDS  in  various  choice  designs. 

FRIEZES  in    all    shades,    including     New     Heliotrope 
Mixture. 

A  great  many  of  our  designs  are  produced  exclusively 
for  ourselves,  and  all  our  new  colorings  are  made  after  a 
careful  study  of  correct  color  effects. 

In  addition  to  the  above,  we  have  secured  a  shipment 
of  reversible 

GOLF  RUGS 

which    will    prove   an    attractive    novelty    for    the    holiday 


season. 


HUTCHISON, 

NISBET  &  AULD 

TORONTO. 


» 
» 


ANOTHER... 


Christmas ! 


HOW  TIME  FLIES! 

The  Season  Approaches. 

Holiday  Times  need  Holiday  Goods. 


What  About  These  Creations  in  Silk? 

Silk  Mufflers,  Silk  Suspenders,  Silk  Handkerchiefs, 

Silk  Half-Hose,  Silk  Shirt  Protectors,     Silk  Umbrellas, 

and  IS ew  York  Neckwear  of  yesterday, 

The  sort  that,  placed  in  a  window,  compels  the  admiration 
preceding   purchase. 

Nice  Things  in  Wool,  Linen,  and  Cotton,  too. 

MYRON  McBRIDE  &  CO., 


s 

i 

m 
m 


WHOLESALE  MEN'S 

"•"""*"•  WINNIPEG. 
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MENS  FURNISHINGS-Continued. 

factory  is  one  of  the  largest  and  best  appointed  of  its  kind  in 
the  Dominion,  and  their  numerous  customers  know  that  all 
their  products,  plain  or  fanciful,  are  of  the  best  quality  and 
foremost  in  fashion. 


Wc  note  with  satisfaction  a  further  shipment 
from  Toronto  last  week  of  Canadian-made 


Neckwear 

For  Australia. 

neckties,  amounting  to  50  cases,  which  will 

leave  Vancouver  on  December  14,  by  ss.  Warrimoo,  for 
Australia.  On  inquiry  from  the  manufacturers,  Messrs.  E,  & 
S.  Currie,  we  learn  that  their  Australian  representative,  Mr. 
F.  P.  Evans,  will  leave  by  the  same  boat,  and  that  they  hope 
to  make  a  very  large  shipment  by  the  January  steamer 
from  Vancouver,  when  they  will  ship  the  balance  of  Aus- 
tralian orders,  together  with  orders  from  Tasmania  and 
New  Zealand.  It  is  certainly  gratifying  to  all  Canadians  to 
find  their  manufacturers  showing  the  enterprise  they  are  now 
doing  in  foreign  markets,  and  the  reception  that  E.  &  S. 
Currie  are  getting  for  their  goods  in  the  open  maikets  of  the 
world,  proves  beyond  doubt  that  the  merchants  of  Canada 
were  right  in  their  appreciation  of  domestic  neckties,  and  it 
certainly  shows  the  confidence  this  firm  have  in  their  goods 
when  they  send  travelers  to  such  distant  markets  with  nothing 
but  neckties. 


Men's 
Neckties 


The  predictions  made  in  this  journal  in  our 
last  issue  have  certainly  been  verified  to  a 
greater  extent  than  we  imagined.  Purple 
was  what  we  said,  and  purple  it  certainly  is,  and  purple  it  is 
sure  to  be  for  the  next  two  months.  Blue  is  selling  well,  but 
purple  is  king,  as  a  royal  color  should  be. 

One  year  ago,  red  was  what  purple  now  is,  but,  this  year, 
red  is  not  meeting  with  the  favor  it  usually  does  at  this  season. 

Regarding  shapes,  the  style  is  as  clearly  defined  as  it  is 
regarding  color.  Flowing  ends  are  correct,  and  all  stripes 
cut  on  the  bias,  and  made  as  large  and  generous  as  the  price 
will  allow.  Thus,  to  retail  at  $1  and  upwards,  a  large  English 
square  is  shown  ;  at  50  and  75c,  a  good  sized  flowing  end, 
cut  bias,  with  long  pointed  end,  while,  at  25c.  and  thereabouts, 
a  short,  narrow  imitation  flowing  end,  which,  to  still  further 
save  silk,  is  cut  straight. 


A  Fine 
New  Factory. 


Tooke  Bros.,  Limited,  Montreal,  expect  to 
enter  their  new  factory  during  the  month  of 
December.  The  workmen  will  be  out  of 
the  building  in  the  course  of  a  week  or  two,  and  everything  is 
now  in  readiness  for  a  good  start.  The  Mutual  Insurance 
Company  sent  and  inspected  the  place,  and  have  pronounced 
the  whole  of  the  buildings  entirely  to  their  satisfaction,  and  to 
be  the  best  shirt  and  collar  factory  ever  inspected  by  them. 
The  factory  comes  under  the  head  of  "  mills,"  and  has  been 
built  under  what  is  known  as  the  "slow-burning"  system, 
which  means  that  it  is  composed  solely  of  wood.  To  the  un- 
initiated, at  first  thought,  it  would  seem  that  a  wooden  build- 
ing would  be  demolished  much  more  quickly  than  one  of  iron, 
but  such  is  not  the  case.  It  takes  a  long  time  for  a  fire  to 
burn  through  a  heavy  timber  beam,  whereas,  when  the  iron 
supports  become  heated,  as  they  do  very  soon  in  a  conflagra- 
tion, they  immediately  bend  and  twist,  and  the  collapse  of  the 
building  results. 

Tooke  Bros.,  Limited,  are  busy  getting  out  a  new  catalogue 
(or  collar!  and  cuffs,  which  will  compiijo  all  present  ranges 


with  the  addition  of  new  styles.  They  are  offering  to  the  trade 
a  new  range,  which  will  be  a  surprise  to  buyers. 

In  the  neckwear  department,  the  factory  is  full  of  orders. 
The  output  is  increasing  every  week,  and  it  is  generally 
admitted  that  the  stock  has  made  a  great  impression. 

Reports  from  the  shirt  department  are  to  the  effect  that 
orders  up  till  now  are  in  excess  of  anything  ever  before 
attained. 

It  is  understood  that  this  firm  have  been  fortunate  enough 
to  contract  for  all  cottons  for  a  year  ahead,  so  that  the  trade 
can  depend  on  getting  the  usual  good  value  in  purchasing. 

In  the  matter  of  blouses,  the  introduction  of  novelties  is  of 
weekly  occurrence,  and  so  great  is  the  demand  that  Tooke 
Bros.,  Limited,  have  found  it  necessary  to  set  apart  a  whole 
flat  in  the  new  factory  for  this  line  alone. 


Children's 
Goods. 


I  don't  believe  the  majority  of  furnishers 
give  as  much  attention  to  children's  wear  as 
thev  should.  While  the  amount  and  value 
of  goods  worn  by  each  child  does  not  compare  with  that 
bought  by  the  average  man,  the  aggregate  value  of  purchases 
for  the  dressing  of  children  is  very  considerable.  Some  of  the 
furnishers  seem  not  to  have  recognized  this.  Others  ha\e 
realized  the  importance  of  this  trade,  and  are  making  an  effort 
to  get  a  share  of  it.  Boisseau  &  Co.,  on  Yonge  street,  Toronto, 
are  among  this  latter  number.  They  have  in  their  store  this 
week  a  display  of  boys'  wear  that  is  conclusive  evidence  that 
such  a  display  can  be  at  once  dignified  and  attractive.  At 
the  back  of  the  window,  underwear  and  hose  are  shown,  the 
contrast  of  the  black  of  the  stockings  and  the  light  colors  of 
the  underwear  being  increased  by  showing  heie  and  there  a 
few  bright  colored  toques.  On  the  floor,  in  front  of  this  stand, 
boys'  caps,  leggings,  shirts,  braces,  etc.,  are  shown.  A  central 
figure  is  a  bust  showing  the  usefulness  of  a  certain  kind  of 
shoulder  brace.  Two  window  cards  are  used,  drawing  atten- 
tion to  the  fact  that  this  firm  carry  a  complete  supply  of  "fine 
furnishings  for  boys." 


Weather  and 
Neckwear. 


The  effect  of  the  continuance  of  warm 
weather  so  long  this  year  on  the  purchasers 
of  neckwear  is  interesting.  When  the 
weather  is  cold,  and  the  wearing  of  overcoats  and  mufflers  is 
necessary,  many  young  men  are  not  so  particular  about  their 
neckwear  as  when  the  warm  weather  makes  it  necessary  to 
wear  less  clothes,  and  so  show  the  tie  worn.  On  the  other 
hand,  a  season  of  cold  weather  brings  a  rush  for  underwear, 
gloves,  etc.,  and  a  good  salesman  is  able  to  sell  neckwear  to 
many  of  these  buyers.  As  each  of  these  results  about  counter- 
balance the  other,  manufacturers  of  neckwear  state  that  they 
do  not  care  much  "how  the  wind  blows." 


A  Unique 
Style. 


What's  in  a  name  ?  J.  M.  Kinsman,  fur- 
nisher, 374  Yonge  street,  Toronto,  has  found 
in  his  the  possibility  for  a  hit  in  the  way  of 
firm  style.  The  style  he  has  adopted,  as  shown  by  his  store 
window,  etc.,  is  "  Kinsman  the  Mensman."  The  originality 
of  the  last  word,  and  its  similarity  to  the  first  causes  many 
passers  to  stop,  examine  the  three  words,  and,  after  catching 
the  meaning,  they  smile  as  they  pass  on  or  they  examine  the 
stock  displayed  in  this  window.  As  a  good  display  is  always 
on  view  many  sales  are  made  in  this  way.  Mr.  Kinsman 
opened  in  this  stand  only  a  few  months  ago,  and  has  already 
worked  up  a  nice  business. 

Bright  Notes  ^e    bankrupt    stock     of    James     Swotd, 

Here  and  There.  furn'sner,  Toronto,  which  was  sold  on 
November  8,  was  purchased  en  block  by 
Chas.  Cummings,  who  is  now  selling  out  the  stock  retail  on 
King  street  west.  Mr.  Cummings  has  not  decided  whether  or 
not  he  will  permanently  carry  on  the  business. 

Samuel  Sea,  jr.,  furnisher,  Victoria,  has  admitted  F.  A. 
Gowen  into  partnership.     The  style  is  now  Sea  &  Gowen. 

Geneureux  &  Co.,  furnishers,  Montreal,  have  sold  out. 
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Gents'  Umbrellas 


ONE  RAINY  DAY 

soon  reduces  your  stock. 

We  can  ship   orders  same  day  as  re- 
ceived.      All  prices,  $4.50  to 
$100.00    per   dozen. 


The  Irving  Umbrella  Co. 

Limited. 

Manufacturers 

20  Front  St.  w.  .  .  TORONTO 


FOR  LADIES 


OXFORD 
TWEEDS 

(Beware  of  Imitations. 


FOR  GENTLEMEN 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AISD 

MARINE 


Head  Office 

Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1.000.000  00 
2.320,000.00 
2.300.000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


■lannelettes,  Fannelette  Sheetings,  Domets,  Saxonys, 
"Shakers,  Shirtings,  Tickings,  Denims  and  Cottonades.  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Twines,  Hosiery  Yarns, 
Beam  Warps,  for  Woolen  Mills,  and  Yarns  for  Manu- 
facturers' use. 


TbtfTONLY   "WATER  TWIST 
Agents 

J.  SPROUL  SMITH, j^'YonEe  Street,  Toronto. 
DAVID  KAY,  FrapfTiuilding,  Montreal. 

JOHN  HALL^T »3  Front  Street  East,  Toronto,  Special  Agent  for 
tittfOVarps  for  Ontario, 


YARN    MADE   IN   CANADA 


HILLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

-ST.  JOHN,  N.B. 
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<£    MILD  WEATHER  IN  MANITOBA.     ^ 


IT    CHANGES    TRADE.     BUT    CANNOT    AFFECT    GOOD    TIMES  —  WINNIPEG    BUSINESS    BRISK- 
HIGH — THE    FUR    SALES. 


-PRICES    TO    CONTINUE 


From  The  Dry  Gooos  Review's  special  Correspondent. 

Winnipeg,  November  23,  1899. 

YOUR  correspondent  sent  no  letter  last  month  because  it 
was  between  seasons  and  the  very  warm  weather  up  to 
that  time  had  somewhat  deferred  genuine  Fall  trade.  The 
weather  is  still  very  mild.  It  is  many  and  many  a  day  since 
the  Red  was  winding  its  peaceful  way  unobstructed  by  ice  or 
snow  on  November  22.  This  condition  of  things  has  consider- 
ably altered  the  class  of  trade.  Business  has  been  very  good, 
nobody  has  a  complaint  to  make  unless  it  should  be  the  fur 
and  coal  men.  The  long-continued  fine  weather  has  allowed 
all  kinds  of  outdoor  work  to  proceed.  Railway  construction 
has  been  continued  fully  a  month  later  than  last  year  and 
under  much  more  favorable  conditions.  Building  operations 
have  continued  to  progress,  and  to  such  an  extent  is  this  the 
case  that  many  buildings  have  the  exteriors  finished  which  it 
was  not  hoped  to  complete  until  next  season.  This  will  mean 
more  work  also  during  the  actual  cold  months  as  the  interiors 
will  be  completed.  This  lengthening  of  the  working  period 
has,  of  course,  increased,  to  a  very  large  extent,  the  buying 
capacity  of  people  in  cities.  In  the  country  also  crops  have 
been  well  saved,  well  threshed,  and  much  Fall  ploughing  has 
been  accomplished,  so  that  everything  is  in  fine  shape  for  next 
season. 

millinery. 

Millinery  has  profited  by  the  fine  mild  weather  and  the  sort- 
ing trade  has  been  excellent  D.  McCall  &  Co.  report  the  season 
fully  a  month  longer  than  last  Fall  and  with  a  specially  heavy 
sorting  trade.  The  rage  for  rough-riders  and  big  tarn  crowns 
seems  to  have  passed,  and  the  call  is  for  close  walking,  sailor 
and  turban  shapes.  Three  quarter  plumes  are  in  good  demand, 
and  the  Prince  of  Wales  effect  is  seen  on  many  hats,  parti- 
cularly flat  black  velvet  shapes  with  black  plumes. 

Mr.  Wilson,  of  Stobart,  Sons  &  Co.,  has  returned  from  his 
first  trip  as  European  buyer  for  the  house.  He  reports  things 
good  in  the  Old  Land,  with  prices  advancing  in  all  lines.  His 
purchases  will  arrive  during  the  month.  French  goods  par- 
ticularly show  marked  advance.  French  black  woollens  are 
decreasing  in  popularity,  and  plain  and  covert  effects  will  be 
shown  almost  exclusively  in  Spring  goods. 

R  J.  Whitla  &  Co. 's  staff  are  making  preparations  to  move 
into  their  new  quarters  on  December  15.  The  travelers  are 
all  on  the  road  with  Spring  and  sorting  samples  and  lines 
specially  adapted  for  Christmas  trade,  such  as  fancy  silks  and 
the  like. 

THE    PRICE    MARKET. 

Mr.  Campbell  and  Mr.  Binns  have  returned  from  their 
buying  trips  in  Europe,  and  report  everything  advancing  in 
price,  particularly  woollens.  The  shortage  of  the  fine  Austra- 
lian wool,  and  the  fact  that  so  many  Australian  sheep-raisers 
have  entirely  gone  out  of  the  breeding  of  small  sheep  producing 
this  wool,  seems  to  indicate  that  the  matter  of  higher  prices  for 
woollens  must  continue  for  several  years  at  least.  In  cottons, 
silks  and  linens  there  is  a  present  scarcity  of  raw  materials 
which  is  materially  affecting  prices.  In  addition  to  all  this, 
the  general  condition  of  prosperity   is   largely  increasing  the 


demand  for  goods  of  a  superior  quality,  so  that  it  would  seem 
the  reign  of  high  prices  is  likely  to  be  permanent  for  sometime 
at  least. 

Dry  goods  houses  report  trade  very  satisfactory.  While 
the  warm  weather  has  curtailed  purchases  in  some  lines  they 
have  been  fully  made  up  in  others. 

The  sale  of  furs  is,  of  course,  very  much  delayed,  and  will, 
to  some  extent,  be  permanently  affected,  because  there  are 
always  a  number  of  purchasers  who,  if  they  do  not  buy  before 
the  middle  of  November,  do  not  buy  at  all  for  the  season. 

MEN'S    FURNISHINGS. 

Myron  McBride  &  Co.,  men's  furnishings,  report  business 
fairly  satisfactory,  although  heavy  lines  are  deferred,  owing  to 
the  weather.  Their  travelers  are  on  the  road  with  a  handsome 
range  of  sorting  goods,  suitable  for  the  holiday  trade.  Among 
these  are  novelties  in  American  neckwear  for  men.  There 
are  many  of  them  in  basket  pattern  checks,  but  wide  stripes, 
and  the  wider  the  better,  are  the  very  latest  thing  in  neck- 
wear. Almost  every  color  is  shown,  but  there  is  preponder- 
ance of  clear  red  and  black  in  broad  stripes,  and  also  of  black 
and  white.  Silk  suspenders,  in  fancy  tints,  with  gold-plated 
buckles,  are  also  among  the  holiday  goads,  while  silk  socks, 
handkerchiefs  and  mufflers,  dress  shirts  and  white  kid  gloves 
are  in  good  demand.  Fur  wristlets  are  the  very  last  thing 
out. 

This  firm  is  getting  out  for  the  Christmas  trade  a  novelty 
in  the  advertising  line,  in  the  shape  of  a  very  handsome 
illustrated  booklet.  The  illustrations  are  halftone,  and  the 
cover  a  fancy  rough  paper,  with  the  name  of  the  firm  and 
seasonable  greeting  in  a  chaste  gold  design. 

NOTES. 

Mr.  Frank  Robby  has  arrived  to  take  the  Northwest 
Territory  routes  of  the  D.  McCall  Co.  He  has  occupied  an 
important  post  in  the  house  in  Toronto  for  some  years,  and  is 
deservedly  popular.  Mr.  Robby  will  have  headquarters  at 
Winnipeg. 

Retailers  are  all  making  extensive  preparations  for  the 
Christmas  trade.  EC.  H, 


TAKING  AN   ADDITIONAL  WAREHOUSE. 

Owing  to  the  enormous  increase  of  their  general  business, 
Messrs  S.  Greenshields,  Son  &  Co.,  have  found  it  necessary  to 
secure  the  large  warehouse  at  138  McGill  street,  formerly 
occupied  by  the  late  firm  of  Doull  &  Gibson.  They  will 
occupy  these  premises,  in  addition  to  the  three  warehouses  they 
now  have  on  St.  Helen  street,  until  their  new  warehouse  on 
Victoria  Square  is  completed,  which  will  probably  be  about 
May  1. 

NOVEMBER   PANSIES   IN    MANITOBA. 

A  striking  evidence  of  the  mildness  of  Manitoba  weather  is 
a  bunch  of  pansies  brought  into  the  Free  Press  office  yester- 
day. They  were  plucked  from  an  open  air  garden. — Free 
Press,  Winnipeg,  November  22. 
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REGISTERED 


TRADE  MARK 


The  Tailor  who  desires  to  give  his  customer  the  best  that  can  be 
given,  can  only  do  so  by  buying  cloth  on  the  back  of  every  yard  of 
which  is  stamped  the 

Registered  Trade  Mark,  as  above. 

This  Trade  Mark  means  that  the  goods  are 

Salt's  Belwarp  Cloths 


and  are  made  at  the  famous  mills  of 

Sir  Titus  Salt,  Bart.,  Sons  &  Co. 
Saltaire,  England 

where  the  wool  is  taken  in  its  raw  state,  and  every  process  thenceforth 
is  done  within  these  mills. 

Every  quality  in  the  Belwarp  Range  is  made  of  pure  wool  only. 
The  dyes  will  last  as  long  as  the  fibre  of  the  cloth  is  left  and  will  never 
fade.     Every  garment  made  can  be  guaranteed  unshrinkable. 

It  having  come  to  the  knowledge  of  Sir  Titus  Salt,  Bart.,  Sons  & 
Co.,  Limited,  that  these  goods  have  been  sold  in  Canada  through  an 
unauthorized  agency,  they  hereby  beg  to  notify  the  Trade  that  this 
source  of  supply  has  been  stopped,  and  that  the  sole  agents  for  the 
goods  in  Canada  are  : 

The  Gault  Brothers  Co.,  Limited,      Montreal 
John  Macdonald  &  Co.,  Toronto 


Limited 


Kill 


mi 
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Glotbing  and  Woollen  Trade. 


THE  advances  in  the  wool  market,  which  have  affected 
fine  goods  for  some  time,  are  affecting  coarse  wools, 
so  that  the  prospects  of  a  general  advance  seem  reasonably 
certain.  Canadian  tweeds  have  advanced  5c.  for  3  4  goods 
and  10c.  for  6-4  goods  in  fine  medium  qualities.  The  Cana- 
dian mills  are  now  getting  ready  to  show  their  range  of  samples 
for  Autumn,  1900.  Already,  the  clothing  manufacturers  have 
seen  some  of  these  goods,  and  placed  orders  for  them.  This 
month  it  is  probable  that  the  mills  will  be  ready  to  show  the 
wholesale  trade  the  full  range  of  samples. 

Some  of  the  Winter  lounge  suits,  says  a  New  York  corres- 
pondent, will  be  worn  with  double-breasted  waistcoats,  cut 
rather  low,  with  a  double  row  of  three  or  four  buttons ;  the 
coats  will  be  either  single  or  double-breasted;  if  single,  will 
button  with  three  buttons,  short  and  cut  rather  high  in  the 
neck  ;  this  insures  comfort  when  the  weather  is  cold,  while 
when  the  coat  is  thrown  open  indoors  it  supplies  an  oppor- 
tunity for  display  of  necktie  and  shirt.  The  single-breasted 
lounge  coat  will  be  worn  to  some  extent,  but  the  double- 
breasted  style  promises  to  be  the  most  popular. 

Colored  shirts,  of  course,  will  continue  to  be  worn  ;  they 
are  better  adapted  to  business,  as  they  do  not  soil  as  easily  as 
the  white  ;  but  I  would  depreciate  the  wearing  of  colored 
shirtings  except  in  the  mornings.  Narrow  stripes  in  red  or 
purple  (both  fashionable  colors  at  present)  are  always  neat 
and  quiet  in  effect. 

The  newest  sticks  are  made  of  heavy  dark  wood,  either 
knotted  or  plain.  One  has  a  rather  sharp  crook  at  the  top, 
tipped  with  silver,  and  with  a  silver  band  below  the  curve. 
Another  is  of  plain  smooth  wood  perfectly  straight.  Still 
another  has  a  handle  at  right  angles  to  the  stick.  They  should 
be  carried  with  the  frock  coat  and  with  evening  clothes,  but 
are,  I  think,  out  of  place  in  the  morning,  except  when  used  by 
men  of  advanced  age,  or  when  the  English  morning  suit  is 
worn.  Umbrella  sticks  are  made  of  very  much  the  same  shape 
as  the  walking  sticks  and  of  the  same  woods. 

Grafton  &  Co.,  Owen  Sound,  have  on  exhibition  in 
the  window  of  their  place  of  business  a  collection  of  fiiearms 
of  ancient  and  modern  design.  One  of  the  number  is  an  old 
gun  obtained  from  Thomas  Armstiong,  of  Holland.  The  gun 
has  been  in  use  for  seal  hunting  and  is  six  feet  in  length,  the 
barrel  measuring  over  four  feet.  The  gun  is  an  odd  looking 
instrument  when  compared  with  the  guns  now  in  use. 

The  rise  in  the  price  of  wool  at  the  September  sales  has 
been  promptly  followed  by  a  corresponding  advance  in  yarns, 
says  Minister's  London   Gazette.     Woollen    merchants  have 


consequently  been  favored  by  two,  and  in  some  cases  three, 
notices  of  further  advance  within  the  last  six  weeks  by  every 
woollen  and  worsted  maker,  and  these,  coming  on  the  top  of 
former  ones,  make  up  a  pretty  aggregate  for  the  tailors  to  pay 
presently.  These  aggregates  vary,  of  course,  greatly  accord- 
ing to  the  class  and  weight  of  goods,  but  it  is  not  too  much  to 
say  that  is.  to  is.  6d.  more  per  yard  on  "Summerweights" 
will  have  to  by  paid  next  Spring  as  compared  with  a  year  ago. 
It  is  on  next  year's  Winter  goods,  however,  that  the  most 
serious  advance  will  occur.  The  wholesale  market  for  that 
season  is  just  now  commencing  in  and  around  Golden  Square, 
and  we  have  it  on  the  best  authority  that  from  is.  6d.  up  to 
35.  more  per  yard  is  asked  for  high  class  heavy  overcoatings. 
This  sounds  cheerful.  Tailors  with  plenty  of  capital  cannot, 
therefore,  invest  it  to  better  advantage  than  by  laying  in  stocks 
of  standard  goods  against  next  year. 

The  seeds  for  a  further  and  permanent  rise  are  meanwhile 
being  laid  in  Yorkshire,  where  38  firms  of  woolcombers  and 
topmakers  have  just  amalgamated  under  the  style  of  The 
Yorkshire  Woolcombers'  Association,  Limited,  with  a  capital 
of  ^2,500,000.  The  object  stated  is,  as  usual,  a  desire  to 
prevent  undue  undercutting,  and  it  is  expressly  said  in  the 
prospectus  that  there  is  no  intention  to  raise  prices.  Well,  we 
shall  see.  It  may  be  so  for  the  present,  especially  as  the 
amalgamation  does  not  include  a  number  of  important  firms. 
But  let  these  once  come  in — and  capiial  is  specially  reserved 
for  the  purpose — and  prices  will  be  put  up  by  leaps  and  bounds. 

The  A.  S.  Campbell  Co.,  Limited,  Montreal,  is  being 
incorporated  with  $150,000  capital.  The  incorporators  are  . 
Messrs.  A.  S.  Campbell,  F.  R.  Lannigan,  B.  W.  Byer,  M. 
Murdoch  and  J.  W.  Blair. 

Oxford,  Cambridge,  and  steel-grey  mixtures,  continues  the 
same  English  authority,  are  the  most  fashionable  materials  for 
ladies'  costumes  at  the  present  moment.  They  are  made  in 
cheviots  in  all  the  usual  plain  weaves  and  with  snipes  and 
checks  ;  also  in  Venetians,  when  the  ground  is  a  mixture  with 
lighter  grey  overchecks  in  the  usual  combinations.  These 
greys  look  rather  "  mannish, ""and  are.  therefore,  immensely 
popular  with  the  tailor-made  section  of  the  sex  ;  but  they 
require  smart  cutting  and  making,  also  great  simplicity  of 
s'yle.  Velvet  collars  add  much  to  their  appearance.  In 
pain  materials,  browns,  shades  of  the  havanas,  chocolate  or 
nut-brown  type  are  most  generally  worn.  But,  for  the  early 
Spring,  amaranth-red,  which  is  a  scarlet  with  a  touch  of  crim- 
son in  it,  is  intended   to  be   pushed   as  the  fashionable  color. 
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We  Can  Do  It 


When  you  are  sorting  up  your 
lines  of  Underwear  you  want  it 
in  a  hurry. 

We  can  now  give  you  very 
prompt  delivery  of  our  Perfect- 
Fitting  Ribbed  Underwear  in 
ladies',  children's  and  infants'  ; 
men's  natural  and  lambs'  wool. 

The  C.  Turnbull  Co., 

of  GALT,  Limited. 


GOULDING  &  CO.. 

30  Wellington  St.   East, 
TORONTO. 


JOS.  W.  WEY, 


6  Bastion  Square, 
VICTORIA,    B.  C. 


OUR  SPECIALTY 

MEN'S 

BLACK  and  BLUE 

Worsted  Suits 

Write  for  Samples. 


vwwwwwwww- 


THE 


6.  A.  Thorpe  Mfg.  Co. 

Wholesale  Clothing 
Manufacturers. 


57-59  Bay  Street 


TORONTO 


WE   HAVE   JUST  CLOSED  THE 
DOOR   OF   1899  WITH 


THE    LARGEST    YEAR'S    BUSINESS 


IN   OUR    HISTORY. 


THESE   ARE   THE    LINES   WE   MANUFACTURE 


"TIGER  BRAND" 

UNDERWEAR 


PLAIN   AND   FLEECE-LINED. 


EIDERDOWN  SPECIALTIES  and  SHOE  LININGS. 


SOLD   DIRECT  TO  THE  TRADE. 


THE 


GALT  KNITTING  CO., 

GALT,  ONT. 


Limited, 
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It  Has  Been  Our 
Constant  Aim 

to  place  before  (he  people  of  Canada  a  first-class  article, 
neat  in  design,  of  fast  colors,  and  manufactured  from  pure  wool  only. 
Our  expectations  have  been  more  than  realized,  showing  that  the  trade  in 
general  are  weary  of  shoddy  and  cotton  mixtures. 

Our  personal  guarantee  of  the  quality  is  on  every  piece  of  goods 
that  we  turn  out. 

WE    MANUFACTURE: 


Overcoatings 
Venetians 
Overcoat  Linings 
Whipcords 
Scotch  Suitings 


Serges,  Fancy 

Vestings 
Dress  Goods 
Steamer  and 

Travelling  Rugs 

in  tartan  and  other  designs 


ALL  MADE  FROM  PURE  WOOL. 

Our  travellers  are  now  out  with  a  complete  range  of  Fall  designs, 
and  any  who  have  not  seen  our  goods,  if  they  will  please  notify  us,  we 
will  have  them  call  upon  you. 


Boyd  Caldwell  &  Co 

Clyde  Woollen  Mills,  LANARK,  ONT. 


r~^ 
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3   POINTS  regarding  the 
COSTU/WE   CLOTHS  made  by 

HARRIS  &  COMPANY, 


LIMITED 


ROCKWOOD,  ONT. 


They  are  made  from  Pure  Wool  only,  carefully  selected. 

They  are  well  put  together  by  skilled  labor  and  improved 
machinery. 

They  are  shown   in   a  choice   variety  of  colorings  by  the 
mill's  sole  agents, 

E  J.  Dignum  &  Co.,  27  Meiinda  st.,  Toronto. 


Finley,  Smith 
&  Co. 


Importers   of 


WOOLLENS  an, 

TAILORS' 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.    C.    FINLEY 
J.   R.   SMITH 


Sole  Agents  for 

Trafalgar,  Britannia  and   Royal  Navy  Serges. 


Fisher,  Son  &  Co, 


Cor.  Victoria  Square  and  St.  James  Street 


MONTREAL. 


♦♦♦♦♦♦♦♦ 


Woollens  and 

Tailors' 

Trimmings 

Letter  Orders  receive  prompt  attention. 


101  and  103  St.  Peter  Street,  QUEBEC. 
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CLOTHING  AND  WOOLLEN    TRADE.     Continued. 

To  temper  this  in  itself  rather  flaming  shade,  it  is  mixed  with 
greys  and  blacks,  and  thus  made  unobjectionable.  Diagonal 
weave  cheviots,  plain  and  with  grey  overchecks  of  various 
sizes  and  constellations,  look  both  smart  and  novel  in  this  new 
color.  Delicate  pastel  shades  will  be  the  thing  for  early 
Summer,  Wedgwood-green  for  choice. 


A  BRIGHT  CAREER  ENDED. 

Many  readers  of  The  Dry  Goods  Review  will  learn  with 
sorrow  and  regret  of  the  death  of  Mr.  James  Watkins,  who, 
for  sixteen  years,  held  the  responsible  position  of  cashier  with 
the  large  wholesale  firm  of  S.  F.  McKinnon  &  Co.,  of 
Toronto. 

Mr.  Watkins  was  a  young  man  of  more  than  ordinary  ability 
— brainy,  and  of  a  bright,  quick  understanding.  In  addition  to 
his  good  business  qualities,  he  had  a  pleasant,  genial  manner, 
which  made  him  a  general  favorite  both  in  business  and  social 
circles. 

About  1 8  months  ago  he  had  several  attacks  of  hemorrhage, 
which  quickly  reduced  his  strength.  In  August,  of  1898,  he 
was  advised  by  his  doctor  to  go  to  the  Gravenhurst  Sani- 
torium,  but,  after  a  stay  of  two  months  in  that  institution,  he 
returned  not  much  improved,  if  any.  Early  in  the  Fall  of  the 
same  year  he  went  south  to  Phoenix,  Arizona,  thinking  that 
there   he  might  regain    his    former    strength,    but    the  dread 


disease  had  taken  a  firm  hold,  as  he  returned  to  Toronto  early 
last  Spring,  if  anything,  worse  than  when  he  went  away. 

From  the  time  he  returned,  it  was  plain  to  those  who  knew 
him  that  he  was  slowly,  but  surely,  losing  ground,  and,  in 
the  home  of  his  aged  mother,  where  all  was  done  for  him  that 
could  be  done,  he  lingered  on  until  the  morning  of  November 
22,  when  he  quietly,  without  suffering,  passed  to  his  rest. 


READY  FOR  CHRISTMAS  TRADE. 

Boulter  &  Stewart  are  showing  a  fine  range  of  silk  waists, 
French  flannel  waists  and  eiderdown  coats  and  cloaks  for 
Christmas  trade.  All  for  immediate  delivery.  Also,  now  in 
stock,  flannelette  underwear  of  all  kinds  for  sorting. 

Tailor-made  suits,  made  in  homespuns  and  all  the  latest 
plaids,  now  in  stock  at  Boulter  &  Stewart's. 

Separate  skirts,  made  in  six  different  cuts,  in  all  the  swell 
styles,  homespuns  and  plaids,  for  immediate  delivery  at  Boulter 
&  Stewart's. 


Mr.  Geo.  Breton,  of  Quebec,  has  moved  into  much  more 
commodious  premises  on  St.  John  street,  and,  in  addition  to 
tailoring,  he  has  added  a  full  line  of  fine  men's  furnishings. 

Messrs.  Delage  &  Gauvreau,  of  Quebec,  have  got  nicely 
settled  in  their  new  establishment,  which  is  one  of  the  most 
modern  dry  goods  stores  in  Quebec.  One  thing  which  is  very 
noticeable  is  a  boy  neatly  dressed  in  livery,  who  opens  the 
door  and  directs  the  patrons  to  whatever  department  they  may 
wish  to  go. 


The  Northway  Costumes  are  always 
perfect  in  fit  and  finish 


"  We  are  In  close  touch  with  the  best  markets  in  the  world." 


THE        * 

HO** 


AH* 


GARMENT 


Our  aim  is  to  supply  those  merchants  in  Canada  who 
want  to  build  up  their  trade  by  handling  reliable  goods,  made  in  the  very  latest 
and  most  fashionable  style,  and  to  make  it  unnecessary  for  them  to  go  to 
foreign  countries  to  get  the  newest  and  the  best. 

WE  MAKE  THEM. 

The  steady  increase  in  our  repeat  orders  is  evidence  that  our  efforts  are 
being  appreciated,  and,  as  those  orders  come  from  leading  houses  who 
have  built  up  their  trade  by  handling  only  the  best,  is  exceedingly  gratifying. 

THIS  MONTH  we  call  particular  attention  to  our  Tailor-made  Cos- 
tumes in 

IMPORTED  CHEVIOTS-HOMESPUNS— 
TWEEDS     and  VENETIANS 

in  all  the  new  colorings. 

They  cannot  be  excelled  in  the  world  for  fit,  style  or  finish.  Our  travellers 
are  on  the  road,  but  if  you  cannot  wait  for  them  write  us  for  samples  and  prices. 


JOHN  NORTHWAY  &  SON 


32   Wellington  St. 


TORONTO. 
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Every  garment  we  sell  is  made  on  the  premises  and 
this  label  is  your  guarantee. 


WHAT 

TO    15  UY. 


WHERE 
TO  BUY. 


44 


Tiger  Brand 
Clothing 

The  warerooms  are  well  sorted 
with  most  everything  the  trade 
could  need  in  Ready-Made  Cloth- 
ing— for  man  or  boy — and  we  are 
ready  to  give  orders — large  or 
small — for  present  delivery  quick 
and  careful  attention.  Will  you 
write  ?  —  see  our  traveller  ? ---or 
come  to  the  house  ? 


E.  Boisseau  &  Co.,  Toronto 


TEMPERANCE    AND    YONGE    STS. 


JJ 


HOW 
TO 

BUY. 


The  trade  is  waking  up  to  the  fact  that  it  pays  to 
have  the  high-quality  Clothing  to  Sell. 


€€€€€€€€€€^€€€€€€€€€€€^#:€t^€^^€€€€€ 
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Our  "  Good  Advertising  "  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well- 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or 
advertising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name. 


A  GENTLEMAN  named  Adolph  Hirsch  has  an  article  in 
the  November  number  of  Business,  the  New  York  office 
paper,  in  which,  referring  to  department  stores,  he  advocates, 
or  rather  suggests  that,  as  newspapers  have  certain  postal 
privileges,  their  right  to  receive  private  advertisements  be  taken 
from  them.  This,  he  appears  to  think,  would  be  the  best 
way  to  curb  the  department  stores.  Assuming  that  the  depart- 
ment stores  need  to  be  curbed,  this  seems  to  be  just  about  the 
most  feasible  plan  yet  suggested.  If  this  plan  proves  any- 
thing, it  proves  that  Mr.  Hirsch  very  correctly  measures  the 
power  of  newspaper  advertising  for  building  up  a  business. 
Newspaper  advertising  is  indeed  a  great  lever.  It  is  probably 
the  greatest  influence  in  the  world  at  the  command  of  a 
business  man.  Newspaper  advertising  has  made  many 
hundreds  of  small  stores  large  stores,  has  made  many  large 
stores  still  larger.  This  great  aid  to  business  is  almost  entirely 
neglected  by  90  per  cent,  of  the  people  in  business  at  the 
present  time,  and  it  has  always  been  thus.  Of  course,  every 
merchant  who  puts  up  a  sign  over  his  door  advertises  at  least 
to  that  extent  whether  he  knows  it  or  not,  but  10  per  cent.,  I 
am  sure,  is  a  very  liberal  estimate  of  the  total  number  of  retail 
and  wholesale  dealers  in  merchandise  who  have  any  really 
intelligent  idea  of  what  good  advertising  is.  And  yet  advertis- 
ing properly  applied  is  the  dynamic  force  of  business.  When 
will  merchants,  generally,  wake  up  to  its  great  importance  ? 
In  the  meantime,  those  who  have  awakened  are  for  the  most 
part  experiencing  what  some  of  their  competitors  term  "  a 
great  run  of  luck."  Those  who  are  yet  asleep  need  to  have 
prices  stuck  into  them  continually. 

*         *         * 

Christmas  time  trade  will  soon  be  here.  As  the  coming 
festival  is  the  retailers'  great  harvest-time,  a  few  remarks  about 
holiday  trade  advertising  are  in  order.  The  main  thing  for  a 
dry  goods  merchant  to  remember  in  connection  with  Christmas 
business  is,  that  he  should  aim  to  make  his  whole  store  a 
Christmas  store.  This  he  can  accomplish  in  two  ways. 
First,  he  ought  to  make  it  clear  to  his  possible  customers  that 
nearly  everything  in  his  stock  is  suitable  for  gift  giving.  He 
must  combat  the  idea  that  jewelry,  fancy  goods,  books,  toys, 
and  such  like  goods  are  the  only  things  desirable  for  presents. 
One  of  the  things  for  example  to  bear  down  on  hard,  is  that 
nothing  is  more  suitable  for  a  Christmas  gift  to  a  woman  than 
a  dress-length  of  silk  or  what  is  commonly  called  dress-goods. 
Cut  these  lengths  off  in  good  time  before  the  rush  begins,  put 
them  into  neat  pasteboatd  boxes  nicely  labeled  with  the  firm 
name  and  tie  them  with  rare  colored  ribbons.  Make  the 
announcements  in   the   regular   holiday  trade  advertisements 


that  dress-lengths  in  silks  and  other  materials,  in  certain 
specified  lengths,  can  be  bought  for  so  much  the  length  and  so 
on.  Make  the  suggestion  that  one's  wife,  or  sister,  or  mother, 
would  probably  be  pleased  with  a  gift  of  one  of  these.  This 
is  merely  a  hint  of  the  many  things  that  can  be  done  in  the 
same  direction  by  the  wide  awake  retailer.  Secondly,  the  dry 
goods  merchant  who  is  "out"  for  Christmas  trade  should 
bring  forward  in  his  advertising  and  in  the  store  itself  those 
lines  of  goods  which  are  more  particularly  suitable  for  gift 
put  poses,  and  temporarily  withdraw  into  the  background  such 
of  his  stock  as  is  not  likely  to  find  much  favor  for  present-giv- 
ing. But,  as  I  have  just  said,  he  ought  to  aim  to  give  his 
who'e  store  a  festival  holiday  like  appearance.  As  a  matter  of 
fact,  people  are  often  at  their  wits'  end  to  know  what  to  buy  for 
Christmas  presents.  In  view  of  this,  a  retail  drygoodsman 
can't  do  better  than  to  go  carefully  through  his  stock  a  few 
weeks  before  Christmas  and  select  what  he  thinks  is  particularly 
appropriate  for  presents.  These  he  ought  to  specially  mention 
in  his  advertising.  A  good  plan  is  to  divide  them  into,  say, 
four  classes — goods  for  men's  presents,  women's  presents, 
children's  presents,  and  everybody's  presents.  In  one  day's 
advertising  he  could  say  something  like  this  : 

SOMETHING   FOR  THE  MEN. 

Don't  forget  the  men  these  days  of  festival 
preparations.  Husbands,  sons,  fathers,  brothers, 
and  sweethearts  are  important  persons  and  may 
be  they  wouldn't  like  it  if  Santa  Claus  should 
neglect  them.  We  want  you  to  remember  that 
this  is  a  man's  store  as  well  as  a  woman's  store. 
To  prove  it,  just  read  over  the  following  list  of 
appropriate  things  for  men.  Note  how  price- 
enticing  many  of  them  are. 

(Here  follows  a  list  of  men's  goods  with  the  prices.) 

The  next  day  you  might  run  a  list  of  special  things  for 
children.  Next  day  women's  things  and  so  on.  After  you 
have  got  through,  if  you  are  a  daily  advertiser,  you  can  go 
over  the  ground  again  in  a  little  different  way  right  up  to 
Christmas  Eve.  One  of  the  things  to  remember  is  that  where 
there  is  such  a  rush  to  buy  there  is  usually  less  serious  scrutiny 
of  prices  than  is  ordinarily  the  case.  Therefore,  you  have  a 
better  chance  than  usual  for  profits. 

#         *         * 

One  of  the  greatest  helps  for  holiday  trade  is  in  interesting 
the  children.     Christmas  is  after  all  almost  purely  a  children's 
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Wreyford  &  Co. 

ROMAINE    BUILDING.    King    Street    West 
iBetween   Bay  and   Vork) 

Wholesale  Men's  Furnishings  and  Underwear 

DR.  JAEGER'S  SANITARY  WOOLLEN  SPECIALTIES. 


WE    HAVE    IN    STOCK 


Young  &  Rochester's 

leading  lines  in  Neckwear  and  Collars, 
Pyjama  Suits   Smoking  Jackets. 

Their  noted   "Facile  "  Dress  Shirt, 
$i  2.00  doz. 

Full  ranges  Spring  samples  ready. 


DOMINION  AGENTS 


TRESS  &  CO., 


Manufacturers 


LONDON,  ENG. 


High-class    Hats    and  Caps, 
Ladies'   Walking   Hats. 


Flett,  Lowndes  &  Co. 

LIMITED 

61  Bay  Street.  TORONTO. 


PATON'S  alloa  WOOLS 


USED 


London,  **  jew,n  st>  ec 

Manchester,  *  mosley  st 

Melbourne,  «8?a  flinders  lane. 

WORKS:  KILNCRAIGS  FACTORY 
ALLOA,   SCOTLAND 

AGENT  FOR  CANADA  .  .  . 

PHILIP   DE   GRUCHY 

207  ST.  JAMES  STREET. 

Who  holds  Stock.  -'"■  MONTREAL 


"MARITIME" 

WRAPPERS 


tj§5        <j£ 


FOR  SPRING  1900. 


Range   more   extensive   then   ever. 

Each  number  a  "Trade-Winner." 

Do  not  fail  to  see  our  Bicycle  Skirts 
made  from  the  famous  "  Oxford 
Mills  All-wool  Homespuns." 


THE 


Maritime  Wrapper  Co. 

WOODSTOCK,  N.B. 

ONTARIO  AGENT:  J.  H.  Parkhill.  46  Toronto  Aicide.  Toronto. 
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festival.  If  there  were  no  children  in  the  world,  this  great 
festival  would  lose  the  greater  part  of  its  interest,  apart  from  its 
religious  aspect,  You  must  interest  the  children  in  your  store, 
if  you  are  to  reap  the  fullest  possible  benefit  of  the  occasion. 
A  good  way  to  interest  the  children  is  to  have  goods  suitable 
for  children's  presents  prominently  displayed,  both  inside  the 
store  and  in  the  windows.  Another  way  is  to  give  souvenirs 
to  those  children  who  come  with  their  parents  or  guardians.  Do 
this  once  a  week  for,  say,  three  weeks  before  Christmas. 
Advertise  the  giving  of  these  souvenirs  in  the  papers  and 
always  give  something  nice.  If  it  is  something  that  has  your 
name  on,  so  much  the  better.  People  who  are  acquainted 
with  families  where  there  are  children  know  very  well  that  the 
children  are  really  the  most  important  persons  in  the  house. 
Therefore,  make  your  store  a  children's  store  as  much  as  you 
can.     And  not  only  at  Christmas  time  but  all  the  time. 

*  *         # 

A  mistake  which  some  dealers  make  at  Christmas  time  is 
in  not  having  enough  salespeople  to  wait  on  the  customeis. 
This  applies  particularly  to  the  last  few  days  before  the  great 
day.  Many  people  put  off  buying  till  the  last  moment.  At 
anyrate,  whatever  the  cause  may  be,  the  last  few  days  before 
Christmas  are  usually  too  busy  for  proper  attention  to  all 
customers.  Avoid  this  as  much  as  possible  by  increasing  your 
staff  of  salespeople  as  fast  as  the  increase  of  business  demands 
it.  It  is  a  good  plan  always  to  have  some  assistance  in  reserve 
— "  up  your  sleeve  "  as  it  were.  These  things,  however, 
must  all  be  arranged  beforehand. 

*  #         * 

Owing  to  the  great  prosperity  prevailing  throughout  all  of 
Canada  at  present,  it  is  anticipated  that  the  holiday  trade  of 
the  present  year  will  be  the  largest  on  record,  other  things 
being  equal.  The  man  who  does  the  best  advertising  in  his 
community  will  get  the  lion's  share  of  this  great  business. 

*  *         * 

Here  is  a  good  advertisement  from  Guelph  : 


It  is  Your 

Own 

Fault 


if  you  haven't  Underwear  that  fits. 

It  is  here  at  50  cents  a  garment,  from  that  to  the 
finest  wool  at  82.50,  Fleece-lined  at  50  cents,  34  to 
42-inch  breast  measure;  pure  wool,  plain  knit  75 
cents,  34  to  42-inch  ;  and  extra  fine  wool  at  95  cents 
to  #1.20,  34  to  44-inch,  are  three  of  our  speciali'ies  ; 
1  ut  our  special  speciali  y  is  that  you  can  bring  back 
whatever  doesn't  fit,  doesn't  wear,  or  doesn't  suit 
in  any  way. 

Our  fine  fur  felt  stiff  hat  in  three  shapes,  black 
only,  at  #1.50,  is  flexible,  and  conforms  to  the  head 
at  every  spot. 


Thornton 


&   Douglas 

GUELPH 


There  is  considerable  waste  space  in  it  and  it  looks  as  if  it 
had  been  written  to  fit  a  certain  space,  but  there  is  a  lot  of 
good  common  horse  sense  in  it.     The    only  other  criticism  I 


would  make  is  that  the  heading  does  not  suggest  the  nature  of 
the  goods  advertised.  I  have  had  occasion  to  refer  to  Messrs. 
Thornton  &  Douglas'  advertisement  before.  It  is  always 
much  above  the  average  in  quality. 

*         *         * 

This  is  the  way  a  New  Brunswick   firm   seek  to  utilize  the 
war  now  raging  in  South  Africa  : 


WAR  ^Transvaal 

means  sorrow  in  many  homes.  As  members  of 
GREATER  BRITAIN— a  United  Empire— our 
homes  will  re-echo  the  loss  of  her  sons. 


Mourning  Goods. 

BLACK  DRESS  GOODS. 

Henriettas,  Poplins,  Crepons, 

Serges,  Brilliantines,  Broadcloths, 

Coatings,  Sicilians,  Venetians. 

BLACK  SILKS. 


Faille  Francias, 
Peau  de  Soie, 

KID  GLOVES, 

Carmen — Liced, 
Thelma — 2  Dome, 
Suede — 4  Button. 


Gros  Royal, 
Marveheux,  Surah. 

FABRIC  GLOVES, 

Cashmere,  Wool 
Lined  or 

Unlined. 


HOSIERY. 


Black  Cashmere.  Plain  and  Ribbed, 
Wool  and  Worsted, 
Fleece-Lined  Cotton. 


In 

all 

sizes. 


There  are  a  number  of  things  wrong  with  this  advertise- 
ment, several  of  which  I  shall  refer  to  in  the  order  of  their 
importance  reversed.  In  the  first  place,  there  is  as  yet  no  war 
in  the  Transvaal.  It  may  get  that  far  in  a  few  months,  but  it 
is  not  there  yet.  At  least,  it  was  not  there  October  13,  when 
the  advertisement  was  published.  Accuracy  is  just  as  import- 
ant in  advertising  as  in  other  things.  In  the  second  place,  an 
advertisement  of  mourning  goods  is  not  likely  to  be  profitable 
to  the  firm  advertising,  on  account  of  the  war.  How  many 
people  living  within  shopping  distance  of  this  store  have 
relatives  among  the  Canadian  contingent  ?  Even  if  all  of  the 
contingent  were  from  this  particular  locality  in  New  Brunswick, 
it  is  very  bad  taste  to  advertise  mourning  good  on  October  13 
to  the  relatives  of  men  who  can't  get  to  the  theatre  of  war 
before  December  1,  at  the  earliest.  But,  these  are  only  minor 
objections.  The  principal  objections  are  that  the  writer  of 
the  advertisement  endeavored  to  mix  up  patriotism  and 
business.  Patriotism  just  as  much  as  religious  and  political  dis- 
cussion should  be  kept  entirely  out  of  one's  advertising, 
because  advertising  is,  or  ought  to  be,  business  and  nothing 
but  business.  The  practice  of  some  advertisers  in  seeking  to 
drag  something  else  besides  business  into  their  advertising  is  all 
wrong.  Sometimes  it  is  the  news  of  the  day  that  is  dragged 
in.  There  are  few  items  of  news  more  interesting  to  the 
average  shopper  than  are  goods  and  prices.  What  buyers 
want  to  know  from  advertisers  is  :  What  is  for  sale  ?  What 
is  the  price  ?     And  the  question  of  prices  is  probably  the  most 
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important  feature  of  a  dry  goods  advertisement.  This  adver- 
tisement from  New  Brunswick  though  "long"  on  patriotism, 
is  certainly  "short"  on  prices. 

#         *         * 

Finley  Acker  &  Co.,  Philadelphia,  Pa.  are  one  of  the 
"  Quaker  City's  "  leading  grocery  houses.  Mr.  Acker  started 
in  the  grocery  business  a  few  years  ago,  and  in  a  very  small 
way.  Since  then  he  has  rapidly  forged  ahead.  At  the  present 
time  he  has  probably  the  best  business  of  the  kind  in  the 
whole  of  the  United  States.  Of  course  Mr.  Acker  is  a  good 
grocer  and  a  good  business  man,  but,  I  will  venture  to  say,  that 
he  owes  the  most  of  his  success  to  the  fact  that  he  is  also  one  of 
the  best  advertisers  in  the  world.  Anyone  engaged  in  mer- 
chandizing, whether  drygoodsman  or  grocer  can  easily  benefit 
by  a  study  of  Mr.  Acker's  advertising  methods.  Besides  a 
very  moderate  amount  of  newspaper  advertising,  Mr.  Acker 
seems  to  place  his  reliance  on  his  weskly  publication,  called 
Acker's  Weekly,  which,  he  says,  is  issued  every  Monday  for 
up-to  date  housewives.  Mr.  Acker's  advertising  in  addition  to 
fine  typographical  display,  is  remarkable  for  its  businesslike 
as  well  as  literary  excellence.  Here  are  some  examples, 
clipped  from  a  recent  issue  of  his  weekly  paper  : 


At    Your   Service. 


Is  our  standard  too  high  ? 

(  r 

We  purpose  that  your  order  shall  always  be  delivered 
on  time. 

That  every  article  you  receive  shall  be  in  perfect  con- 
dition. 

That  every  request  or  complaint  you  make  shall  receive 
prompt  attention. 

That  every  salesman,  clerk,  driver  or  messenger  boy 
shall  courteously  render  you  the  most  helpful  service. 

In  fact,  we  purpose  that  trading  in  every   detail  shall 
prove  both  delightful  and  advantageous  to  you. 
»         * 

Hut   occasionally   we   fail,     notwithstanding    our  clear 
instructions  and  regulations. 

At  such   times,  won't  you  promptly  drop  us  a  note  or 
postal  card  marked  "  personal  "  ? 

This  will  help  you,  and  us,  and  the  one  who  is  at  fault. 

No  task  is  too  difficult  for  us  to  undertake  for  rendering 
you  the  very  best  service  it  is  possible  to  offer. 

And  we  heartly  appreciate  every  criticism  and  sugges- 
tion you  offer  for  our  improvement  and  development. 

Finley  Acker  &  Co. 


Special  No.  7 
demonstration— acker's 
50      BLEND  TEA 

45c.  lb.; 
5-lb.  box,  $2.10 
"  Equal  in  quality  to  what  is  generally  sold  at  75c.  !  " 
can  truthfully  be  said  of  this  celebrated  50c.  tea. 

It  combines  richness,  smoothness  and  fragrance  which 
well  pleases  almost  everyone. 

Special  price  this  week,  45c.  lb.;  5-lb.  box,  $2. 10 
Try  it  at  demonstration  booth. 

Note -Other  teas  at  35c,  40c,  50c,  60c,  75c,  80c,  $1  and 
$2. 


This  Week 


Special  n<>.  8 
DEMONSTRATION— ACKER'S 

Drv-Ro  \^i 
American  flocha  Coffee 

25c.  lb.;  5-lbs.,  SI. 20.     This  Week. 

This  grade  is  generally  sold  as  the  genuine  Arabian, 
because  of  its  fine,  rich  flavor. 

Some  even  like  it  better  than  the  Arabian,  because  the 
flavor  isn't  so  distinctive. 

Absolutely  dry  roast. 

Try  it  at  demonstration  booth. 

Regular  price,  29c. 

This  week,  25c.  lb.  ;  5  lbs.,  Si  20. 

NOTE. -Other  Dry-roast  Coffee,  15c,  20c,  25c,  30c,  35c, 
38c.  and  40c 


Besides  the  price  quotations  and  descriptions,  Acker's 
Weekly  also  contains  a  column  for  answers  to  inquiries,  a 
column  devoted  to  "Acker's  Weekly  Gossip,"  and  a  column 
devoted  to  breakfast,  lunch  and  dinner  n  enus.  These  three 
columns  it  is  stated  are  edited  by  Mrs.  Parker  Harrison. 

Any  business  man  interested  in  advertising,  ought  to  send 
to  F.  Acker  &  Co.  for  a  copy  of  their  weekly  paper. 
*         #         # 

Messrs.  William  Bern's  Sons,  Brooklyn,  New  York, 
recently  got  out  a  little  book  advertising  their  carpet,  furniture 
and  upholstery  business.  This  little  book  is  quite  different 
from  anything  else  I  ever  saw  of  the  kind.  Dry  Goods 
Review  readers  who  are  interested  in  the  furniture  and  carpet 
business  really  ought  to  write  to  Messrs.  Berri's  Sons  for  a  copy. 
No  doubt,  it  will  be  gladly  sent.  To  show  the  style  of  this 
book  I  herewith  present  two  or  three  extracts  : 

Take  the  carpeting  of  a  room,  for  example. 
Now.  a  carpet  is  not  merely  a  floor-covering  ;  it  is 
the  basis,  the  groundwork  from  which  you  work  up 
to  a  perfect  artistic  whole.  Properly  selected  it  is 
like  the  keynote  in  music — it  starts  you  off  right 
Therefore,  in  furnishing  .md  decorating  a  room, 
commence  with  t1  e  carpet  and  work  up.  It  is  much 
easier  to  tint  the  walls  and  ceilings  to  any  desired 
shade  than  to  work  the  other  way.  There  are 
many  more  patterns  in  wall  paper  than  in  carpets. 
many  more  patterns  in  furniture  coverings  ;  same 
w  th  drapery  materials  ;  same  with  everything  else 
that  goes  into  the  room.  The  carpet  is  the  founda- 
tion. 


Made-to-order  furniture  is  like  anything  else 
made  to  order ;  it  fits  better,  looks  better,  wears 
bet  er. 

Supposing  you  want  some  new  furniture.  If 
you  get  it  ready-made  you  take  chances  on  it  being 
exactly  suitable  to  the  carpet,  the  walls,  the  ceiling, 
the  wcodwork  and  the  draperies.  If  you  come 
here  and  get  it  made  to  order  you  are  sure  of  it 
being  exactly  right. 

And  you  can  get  it  quickly. 


Dining- 
room 


To  help  things  along  we  make  some  suggestions 
for  home  furnishings  : 

FOR  A  DINING-ROOM. 

Cheerfulness  should  be  the  keynote  of  dining- 
room  furnishings;  it  helps  the  digestion. 

Floor — Carpet  in  blue,  with  pattern  of  self- 
coloring. 

Woodwork — Golden  oak. 

Walls — Old   Dutch  pattern  paper — white  back-  No.  t 
ground ;  blue  figure. 

Ceiling — White  ;  light  relief  of  blue. 

Furniture — China  cabinet,  glass  cabinet,  exten- 
sion table,  serving  table,  arm  and  side  chairs  and 
window  seats — all  in  golden  oak  ;  upholstering  in 
blue  armure  cloth. 

Draperies — Blue  armure  cloth  relieved  by  woven 
band  of  white. 

Floor — India  red  carpet  or  rug.  „.    . 

Lft  ntng- 

Woodwork — Black  carved  oak.  room 

Walls— Dark  green  ;  border  in  contrasting  color  suggestion 
design. 

Ceiling — Eight  green  background  ;  fresco,  a 
Renaissance  design. 

Furniture— China  cabinet,  glass  cabinet,  e\en- 
sion  table,  serving  tabic,  arm  and  side  chairs, 
window  seats — all  in  black  carved  oak  ;  uphol- 
stering of  dark  red  leather. 

Draperies — Dark  green  velour  and  red  leather 
applique. 


.Yd.  _• 


Students  of  business  literature  will  find  these  examples  from 
the  "City  of  Churches"  well  worth  reading. 
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From  a  London  Correspondent. 

THE  present  popularity  of  lace,  especially  lace  novelties 
for  the  neck,  is  very  great.  They  form  the  feature 
of  pretty  evening  dresses,  and  some  of  the  new  creations  are 
most  charming.  Ladies'  cravats  of  white  chiffon  are  trimmed 
with  lace,  and  so  are  nearly  all  the  collars,  bows  and  jabots. 
The  combinations  are  most  artistic.  Then  nothing  is  more 
delightful  than  the  lace  scarves  which  are  worn  around  the  neck. 
I  have  seen  a  great  many  of  these  lace  goods  being  worn 
and  the  present  London  novelties  surpass  anything  which  have 


No.  107— White  Silk  Collar,  trimmed  Black  and  White  Lace. 

been  previously  seen  here.  I  have  examined  the  different  lace 
goods  which  are  to  be  seen  in  the  warehouse  of  E.  &  H.  Tids- 
well  &  Co.,  Wood  street,  London,  and  the  illustrations  here- 
with will  convey  a  better  idea  than  any  written  description 
could  of  the  lovely  novelties  which  are  at  present  being  offered 
to  the  trade. 

It  appears  that  the  growth  of  Messrs.  Tidswell's  business 
has  obliged  them  to  secure  the  whole  of  the  building  next 
to  their  present  warehouse  on  Wood  street,  and  they  are 
making  the  necessary  alterations  and  arrangements  connected 
with  the  amalgamation  of  the  two  buildings.  Previous  to  this 
increase   of   warehouse  accommodation,    a   special   sale  of  a 


No.  99-563. 
Lace  Scarf.  Net  Jaoot,  Colored  Ribbon. 

number  of  attractive  lines — chiefly  shirt  waists,  aprons,  blouses 
and  lace  goods — is  taking  place.  As  these  goods  are  admir- 
ably adapted  to  Canadian  trade,  it  will  interest  live  merchants 
there  to  know  that  Messrs.  Tidswell  have  issued  an  extremely 
useful    illustrated    circular,     in  book     form,    from   which  the 


accompanying  illustrations  are  taken,  and  which  contains  the 
very  latest  ideas  in  collars,  cravats  and  veilings.  But  not 
only  this,  for  it  gives  several  pages  of  interesting  reading 
matter  upon  the  manufacture  of  laces,  describing  the  various 
kinds,  and  a  dictionary  of  terms  tersely  explaining  about 
70  of  the  various  classes  of  laces.     Any  Canadian   merchant 


No.  910. 
No.  816— White  Chiffon  Cravat.  Satin  Jabot,  trimmed  Lace. 

who  wishes  to  post  himself  in  the  new  goods  of  these  different 
classes  may  receive  a  copy  of  the  booklet  by  sending  a  post 
card  to  E.  &  H.  Tidswell  &  Co.,  Wood  street,  London,  when 
one  will  be  sent  him. 

It  might  be  mentioned  that  the  illustrations  in  the  book 
include  specimens  of  the  new  insertions,  French  laces  and 
veilings,  nets,  shirt  waists  of  the  most  ornamental  character, 
collars  and  cuffs,  made-up  lace  goods  of  every  description, 
muslin  aprons,  cravats,  lace  fans,  and  belts  made  of  velvet, 
elastic,  leather,  web,  etc. 

One  notices  here,  in  connection  with  almost  every  social 
event  of  importance,  where  customs  are  described,  that  lace 
forms  a  part  of  the  most  striking  dresses.  They  are  not  only 
worn  in  connection  with  evening  dresses,  where  often  the 
costume  is  entirely  of  lace  with  a  foundation  of  white  silk  and 
chiffon,  but  laces  are  worn  about  the  neck,  arms  and  the 
borders  of  the  dress. 
Black  lace  sleeves  are 
brightened  with  steel  and 
jet,  and  the  combination 
of  black  and  white,  in  a 
very  dainty  way,  is  a  fea- 
ture of  Messrs.  Tidswell's 
novelties,  as  will  be  seen 
from  the  illustrations, 
which,  however,  only 
give  a  partial  idea  of  the 


No.  K6I0— Hemstitched  Muslin  Bow, 
Assorted  Colored  Borders. 


perfect  taste  and  skill  with 
which  the  novelties  have  been 
made  up. 

It  should  further  be  re- 
marked that  advices  from  Not- 
tingham go  to  show  that  the 
lace  trade  is  extremely  active 
at  present,  not  merely  in  cotton 
laces,  but  in  silk  laces  and  in 
fancy  millinery  laces  So  far 
as  bobbinnets  and  other  plain 
goods  are  concerned  the  supply  is  unequal  to  the  demand,  and 
prices  rule  high.  There  is  besides  great  ingenuity  bestowed 
in  England  just  now  upon  made-up  laces  for  caps,  ruffles, 
blouses,  collars,  etc.,  such  as  I  have  described,  and  in  the 
manufacture  of  these  Messrs.  Tidswell  have  no  superiors. 


No.  W :2— Lace  Bow,  White,  Butter. 
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BAIRl)   TIME   STAMPS — . 

The  Hand  <  nronogmpb  In  recommended  to  jroi 
h-.  .in  absolutely  reliable  time  stamp. 

Ball  Beating,  lotomatlc  Ribbon,  Portable,  Qntclc  in 
operation,  and  alwaj  s  In  Working  Order,    1 1  la  the  be  I 

niacin n  iii.  market  for  keeping  track  of  the  tin 

receipt  of  mall  and  telegrams,!  I  ilern,  etc,    By 

means  of  a  simple  attudn  lachlnecan  be  need 

in  tin-  (hctory  or  worn  room  for  tuning  employees,  and 

k.'lH. 

Cn  nse  by  Reld,  Murdoch  A  Oo.,  the  leadlni  Whole 
i  iii- 1  irocery  House  of  Obtrago,  and  representative  busl 
nesa  houses  everywhere  For  Illustrated  circular,  price 
list,  and  further  Information,  address, 

BAIRD-CHANDLER   MFG.  CO.,  118  South  Clinton  St.,  Chicago,  111. 

ADVERTISING   IN  WESTERN    CANADA 

will  be  CAREFULLY,   EFFICIENTLY 
and   PROMPTLY  attended    to,   by 

THE  Roberts  Advertising  Agency, 

WINNIPEG,    CANADA. 

Crompton  Corsets 
Fit  the  Figure 

Then  perfection  of  style  and  finish  are 
all  that  could  be  desired  by  the  most 
fastidious  purchaser. 

Keep  pace  with  the  times  by  handling 
the  most  successful  of  all  lines  :  Queen 
Moo,  Victoria,  Contour,  Yatisi,  Mag- 
netic and  Qebeh  Corsets,  and  the  fam- 
ous Bygeiaa  Waists,  manufactured 
only  by 

The  Crompton  Corset  Co,,  Limited 

TORONTO,  ONT. 


WINTER    SAILINCS. 


BEAVER  LINE 


ROYAL  MAIL 
STEAMERS. 


Sailing   weekly    between   St.  John,  N.B..    and   Liverpool. 

i  ailing  lit  Halifax, -VS.,  and  Moville,  Ireland,  each  way . 


From 
Liverpool. 

STEAMERS. 

From  • 

St.  .Jolill. 

From 
Halifax. 

sat  Nov.  it 

'■       18 

25 

•  MONTROSE    .....-, 

MONTEREY   

LAKE  HURON      

Wed.  Nov.  29 
Dec.     (i 
"      13 
"      20 
"      27 
"        Jan.     3 
•'      10 

Tluir  Nov.  31 

Dec.     7 

"       14 

"       21 

"            "       28 

Dec.     2 
9 

Mi  in  IK  LOLE  

LAKE  <  >N TA  RIO 

"        16 
.,       23 

MONTROSE         

I.AKK  SUPERIOR 

"         Jan.      4 
i,       u 

Ami  weekly  thereafter  throughout  the  winter  Season. 
Uarrj  a  1  united  number  of  First  Cabin  passengers  only. 

Rates  of  Passage, 
abin  -Lake  Ontario  and  Lake  Superior,,  single.  115  to  (SO:    return.  (35  to 
$90;    prepaid,  *I5  to  |50.     -Montrose,    Mont-rey   and   Monteagle.   single,  $10: 
ii.l-'i;  prepaid.  $10.    Second  Cabin-  To  or  from   Liverpool  or  London, 
$:!.!:  round  trip.  $6'. so.     Steerage-outward  from   St.   John  or   Halifax,  $23 
(Liverpool,  London  or  Londonderry) ;   prepaid  to  Halifax  or  St.  John.  $21. 
For  further  particulars  as  to  pa  (jut,  apply  to  any   Agent  of  the  Com- 

pany, or  to 

ELDER,  DEMPSTER  &  CO,  MONTREAL. 


CATCH  PHRASESMDEAS. 


VTVlVI       .1  !,IH,  I,,,., I:  n.,rll,  it*  >i,i<ihl  hn/iJil 
rk^klil  To  All  who  Write  Ada,  Show  Cards,  Cir- 


culars or  other  Business  Literature. 
The  price  is  Me,  bul  you  car 
by  simply  Oiling  out  one  ol  our 

which   will    b 
promptlj  en  n  quest,    Address 
The  Advertising  World.  Columbus,  <>hio. 


FREE 


The  folio  wing 

is  a  partial  list  of  the 
Goods  we  manufacture  : 


The  Sun  Lighting  Machine. 

(sprinkling  system.) 

The  Beacon  Acetylene  Machine. 

(immersion  system  ) 


The  Simplex  Acetylene  Generator.     % 

(the  best  and  cheapest  t 
made  for  supplying  a  moderate  number  of 

The  Duplex  Acetylene  Machine. 

(the  only  machine  that  will  supf 
Light  and  Heat  from  one  and  the  same  m. 

Acetylene  Gas  Stoves  and  Ranges.    * 


30 

(the  best  and  cheapest  machine      m. 

made  for  supplying  a  moderate  number  of  lights  )       pi 

r 
> 

(the  only  machine  that  will  supply  both       S 
Light  and  Heat  from  one  and  the  same  machine.)       T 

C 
Cfl 

m 

(for  use  with  the  above  machine.)      £" 

Special  Photographic  Apparatus.     Bo 

o: 


(beats  sunlight  for  photography.  )      —  jn 

O 

The  "Crescent"  Acetylene  Burner,  5< 
Acetylene  Gas  Meters,  etc.  pg 

We  also   make  a  specialty  of  lighting    Towns  and       ~ 
Villages,  for  which  we  design  special  apparatus.     Our 
goods  are  all  guaranteed.     Send  for  catalogue.  Q 


THE  ACETYLENE  > 

MANUFACTURING  CO. 

LIMITED 

Head  Office,  LONDON,  ONT. 

Capital,  $300,000. 


PUTNAM'S   CLOTH    CHART 


Will  measure  Piece  Goods  much  more  quickly  than 
any  other  measuring  machine  in  the  market,  and  leave 
the  pieces  in  the  original  roll  as  they  came  from  the  fac- 
tory. It  is  five  times  as  rapid  as  hand  measurement, 
'  twice  as  rapid  as  winding  machines,  50  per  cent,  more 
rapid  than  any  other  chart  and  three  times  as  durable  as 
the  best  of  its  competitors.  Satisfaction  guaranteed,  or 
money  refunded.  Write  for  booklet  "All  About  It." 
No  exaggeration.      Get  one  and  try  it. 

A.   E.    PUTNAM,   Mfr.,  Milan,   Mich. 


E.  J.  JOSELIN, 


Canadian    Sales   Depot: 

33  MELINDA 
STREET, 


TORONTO 
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HOLIDAY  GOODS  IN  IMPORTERS' 
HANDS. 


THE  GAULT  BROS.  CO.,  LIMITED. 

THE  GAULT  BROS.  CO.,  LIMITED,  have  some  Spring 
novelties  of  which  they  are  very   proud.     Among  some 
of  the  more  prominent  they  mention  : 

Ladies'  Belts — Jet  black  beaded,  and  jet  steel  and  black; 
also  beaded  belts  with  fringes,  elastic  belts,  crepon  elastic 
belts,  and  fancy  nets  of  all  kinds  in  elastic  belling. 

Fringes — A  large  assortment  of  fringes  are  shown  which 
have  been  having  a  great  run  in  Paris,  London,  and  New 
York.  These  fringes  are  used  in  trimmings.  The  epaulettes 
fall  on  the  shoulders,  and  the  fringe,  which  is  knotted  at  the 
top,  joins  the  epaulettes,  thus  forming  a  very  effective  yoke  for 
the  front  of  the  waist. 

They  have  in  stock  quite  a  variety  of  Battenburg  lace 
doylies,  tray  covers,  tea  table  covers,  and  sideboard  covers  ; 
also  small  squares  for  immediate  delivery  for  the  holiday  trade. 

Flowers  on  mousseline,  that  are  exact  reproductions  of 
nature,  is  one  of  the  novelties  for  Spring  which  is  expected  to 
have  a  large  sale.  Gault  Bros,  invite  inspection  of  these 
goods. 

A  fine  range  of  stick  pins,  beauty  pins,  enameled  blouse 
pins  and  hair  brooches,  etc.;  also  small  buttons  in  jet  and 
crystal,  comprising  all  the  latest  shades,  form  an  important 
part  of  their  display. 

In  lace  scarves,  muslin  embroidered  scarves  and  tissues  will 
be  found  the  latest  styles  all  around. 

They  would  aho  draw  attention  to  their  line  of  veilings, 
plain,  fancy  meshes,  and  black  dotted  effects. 

JOHN  MACDONALD  &  CO. 

The  woollen  department  of  John  Macdonald  &  Co.  has  a 
new  shipment  of  54-inch  tweed  suitings  suitable  for  ladies' 
dress  skirts,  and  also  a  shipment  of  mercerized  italians,  black 
and  colored.  This  month,  a  job  line  of  50  inch  mantle  curls, 
and  also  one  in  34  Canadian  frieze,  as  well  as  a  line  of 
genuine  Irish  frieze,  light  colors,  are  shown.  Some  pietty 
Canadian  checks,  54  inch  goods,  for  dress  purposes,  are 
shown.  The  "  Abergeldie "  and  the  "Blairgowrie"  are 
particularly  handsome  effects.  The  department  reports  the 
sorting  trade  good.  Overcoatings  include  beavers,  meltons, 
naps  and  friezes,  while  there  is  a  large  assortment  of  grey 
goods,  which  are  so  fashionable  for  gentlemen's  overcoats. 

In  the  carpet  department,  a  nice  range  of  mats  and  rugs 
is  shown.  A  special  mill  lot  is  being  cleared  at  one-third 
under  the  regular  price,  five  sizes  of  smyrna  and  one  size  of 
axminster  ;  also  a  range  of  pillow  shams  and  bureau  covers  to 
match. 

Among  other  goods  which  are  suitable  for  the  holiday 
trade,  and  can  be  delivered  at  once,  are  a  range  of  tapestry, 
chenille  and  silk  tablecovers  and  chenille,  tapestry  and  silk 
curtains,  while  100  pieces,  odd  widths,  of  domestic  floor 
oilcloths  are  being  cleared  below  the  regular  price  before  the 
Spring  patterns  arrive.  There  are  no  samples  of  this  line,  but 
they  are  all  selling  designs. 

The  furnishings  department  shows  a  nice  range  of  smoking- 
jackets  and  dressing-gowns  to  retail  from  #5  upwards  ; 
mufflers  and  Oxford  wraps  to  retail  from  50c.  to  jli  are  shown, 


while  the  regular  mufflsrs  can  be  had  to  retail  from  25c.  to 
$1.50.  Other  holiday  goods  include  braces,  done  up  one  pair 
to  a  box,  retailing  from  50c.  to  gi.50;  umbrellas,  with  fancy 
handles,  to  retail  at  85,  and,  in  neckwear,  flowing  end  ties, 
derbies,  puffs,  etc. 

A  pretty  line  of  handkerchiefs  with  border  lace  effects  is 
shown  for  Christmas  trade,  while  the  range  of  fancy  goods 
include  belt  buckles,  pearl  necklaces  for  children,  fancy  hair 
combs,  work  baskets,  work-boxes,  dolls,  framed  pictures  done 
in  color  process  work,  and  retailing  at  25c. 

A  very  sensible  present  for  Christmas  is  the  Sandow 
Developer,  for  which  John  Macdonald  &  Co.  are  the  Canadian 
agents. 

During  the  month  of  December,  John  Macdonald  &  Co. 
will  hold  their  annual  sale  of  embroideries  and  white  goods  of 
all  kinds — clean,  new,  up-to  date  goods.  No  old  stock  carried 
over  from  past  seasons.  Lawns,  nainsooks,  India  linens, 
satin  checks,  piques,  apron  muslins,  comprise  a  few  of  the 
lines  they  will  show,  with  special  popular  prices  in  each  line. 

Their  range  of  black  and  colored  silks  for  Spring  is,  as 
usual,  the  very  best  value  obtainable  and  sold  at  close,  keen 
prices.  They  show  several  ranges  of  striped  blouse  silks  at 
30.  35,  and  37  ^c;  also  a  great  many  novelties  in  the  higher 
giades.  Special  value  in  black,  peau  de  soie,  and  merveilleux 
at  popular  prices. 

McINTYRE,  SON  &  CO. 

Mclntyre,  Son  &  Co.  draw  attention  to  '.he  large  and  varied 
assortment  of  household  linens  now  in  stock  suitable  for  the 
holiday  season.  They  have  the  largest  assortment  in  the 
Dominion,  and  carry  only  reliable  goods  that  possess  good 
good  wearing  qualities. 

The  dress  goods  department  is  well  assorted,  and  in  silks 
and  printed  flannels  are  lines  to  make  an  attractive  show  for 
the  coming  Christmas  trade. 

The  smallware  department  is  well  assorted,  and  is  showing 
a  nice  lot  of  handkerchiefs  done  up  in  attractive  styles. 

Rouillon  gloves  and  Trefousse  gloves  are  well  known  and 
are  leaders — an  assortment  kept  in  stock  in  leading  styles 
and  prices.  Now  is  the  time  to  place  advance  orders  for 
Spring  delivery. 

Mrlntyre,  Son  &  Co.  are  showing  a  large  variety  of  white 
goods  and  wash  fabrics  for  Spring  delivery.  Novel  designs, 
artistic  coloring,  high-class  printing  and  selling  qualities. 

THE  W.  R.  BROCK  CO.,  LIMITED. 

The  carpet  department  of  the  W.  R.  Brock  Co.,  Limited, 
has  in  slock  a  range  of  damask  furniture  coverings  in  various 
makes,  including  some  very  handsome  effects  in  duplex  goods 
and  mercerized  finish.  These  latter,  while  having  all  the 
appearance  of  silk,  are  more  durable  at  one-third  the  cost. 
They  are  also  showing  a  range  of  Swiss  pillow  shams,  runners, 
and  bureau  cloths.  These  latter  goods  are  very  scarce  in  the 
trade,  but  this  firm  have  got  a  nice  assortment  just  for  Christ- 
mas trade.  The  stock  of  lace  curtains  of  all  classes  is 
complete  in  all  prices. 

In  woollens,  a  special  offer  this  month  is  a  line  of  Scotch 
tweeds  at  50c.  on  the  dollar.  In  overcoatings,  the  stock  of 
beavers,  meltons,  and  curls  is  well  assorted,  and  all  at  old 
prices.  Special  lines  in  blue  and  black  worsteds  and  serges, 
both  for  present  and  Spring  delivery,  are  shown. 

Buyers  of  prints,  linens,  and  linings  got  these  lines  on  the 
placing  trip  at  a  slight  advance,  but,  since  then,  each  mail 
brings  its  quota  of  advances,  and   retailers   will   be  forced   to 
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Mantles, 


Costumes, 
Skirts,  etc. 


Canadian    DliyerS     will  always  find    ihe  very    latcsi 

Novelties  in   Ladies'  and   Children '■ 

SKIRTS,  BLOUSES,  JACKETS, 

MACKINTOSHES,  CAPES,  etc.,  etc. 

in  our  *howrooms.  Special  attention  is  bi  ing  given  to  the  require- 
mails  of  the  Canadian  Trade,  and  we  will  be  glad  to  show  our 
sample*,  and  leirn  your  needs. 

CORBY,  PALMER  &  STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  Eng. 


Newspaper 
Information 


We  can  supply  you  with  the  comments  of  the  news- 
papers on  any  subjects  that  interest  you.  Personal 
items,  political  articles;  in  fact,  anything  that  appears 
in  any  Canadian  publication  can  be  procured  from  us. 
We  read  the  newspapers  for  you  better  and  cheaper 
than  you  could  do  it  yourself.  Send  a  post  card  for 
particulars. 

CANADIAN   PRESS  CLIPPING 
BUREAU 


Telephone  Main  1355. 


505  Board  of  Trade  Bldg.,  MONTREAL,  QUE 


THE. 


c 


ANADIAN    COLORED 

COTTON 

MILLS  COMAPNY 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging- 
hams, Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO,  ACENTS 

MONTREAL  Hinl  TORONTO 


DRY  GOODS -<.  MILLINERY 

Dress  Goods,  Cloths,  Tweeds,  Drills,  Ducks, 

Cottons,     and     Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,     FINISHED    AND     PUT    UP. 

Also  FEATHERS,  SILKS,   VELVETS.   RIBBONS,   LACES.  Etc. 

And  Garmert  Work  of  all  kinds. 

BRITISH  AMERICAN  DYEINGCO. 

Technical,  Chemical    Dyers   and  Finishers. 
JOSEPH  AI.LEV,  Managing  Partner. 

Principal  Offices-V15  MeOill  St.,  Montn-al.  12?  Hank  St.,  Ottawa. 

1.87  Yo..ge  St ,  Toronto.  47  John  St.,  Quebec. 


HIDDEN  HELPS 


BRAIDED 
WIRE  BUSTLES 
"«>  FORMS  *£  as 


Correct  the  bad,  emphasize  the  good. 

Indicate  whatever  the   wearer  pleases. 

Are  pronounced  or  suggestive — as  you 
wish. 

Are  reliable,  durable  ventilators,  non- 
heating. 

They  distribute  and  relieve  the  skirt 
weight. 

All  you  see  is  style,  beauty,  grace. 

What  you  feel  is  comfort,  ease,  satis- 
faction. 


For    Sale    at    Leading    Dry    Good    Stores. 

i^— Sample  Orders  Solicited  .  .  . 


Sole  Manufacturers  in  Canada. 

BRUSH  &  CO.,  Toronto 


SITUATIONS 

in  the  Business  Field  are  constantly  opening  to 
those  who  are  qualified  to  fill  them.     The 

VAAAAAA%V%tAA%V%V%t»tJ»4>As!.<i5 


1  Central  Business  College  I 

hh Ii» 
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TORONTO,  received  these  calls  for  help  within 
three  days  from  Oct.  30th  :  Bradstreet's  Agency, 
lady,  stenographer;  H.  H.  Williams,  real  estate, 
young  man,  clerk  and  stenographer;  J.  D.  King 
&  Co.,  lady,  stenographer;  Gowans,  Kent  &  Co., 
lady,  bookkeeper;  King,  Darrell  Produce  Co., 
young  man,  bookkeeping  and  stenography. 

Our  students   secure   such   places   as  soon  as 
they  become  qualified  for  them. 

It  will  pay  to  prepare  for  them. 

Correspondence  Invited. 

W.  H.  SHAW,  Principal. 
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HOLIDAY  GOODS     Continued. 

advance  their  ioc  lines  to  I2^c.  and  the  latter  to  15c. 
There  is  no  chance  at  present  of  prices  going  back.  An 
attractive  range  of  Christmas  lines  in  doylies,  tray  cloths,  tete- 
a  tete  cloth?,  and  sideboard  cloths  are  seen  in  this  warehouse. 
A  line  for  presents  consists  of  a  tablecloth  and  a  dozen  nap- 
kins put  up  in  a  nice  box.  They  will  retail  from  $3. 50  to  $7. 
There  are  some  nice  goods  in  hemstitched  tablecloths  and 
napkins  to  match,  but  sold  separately.  A  large  stock  of  5-8 
and  3  4  size  napkins  at  all  prices,  to  retail  from  50c.  to  $8  per 
dozen,  new  designs,  picked  principally  for  Christmas  trade,  are 
shown. 

During  December,  the  hosiery,  glove  and  underwear 
department  of  this  company  will  be  offering  odd  lots  and 
broken  ranges  that  have  turned  up  during  stocktaking,  and 
will  be  cleared  out  at  greatly  reduced  prices,  in  order  to  make 
room  for  the  Spring  goods,  large  quantities  of  which  arrive 
during  December  from  early  shipments.  This  year,  these  odd 
lines  will  be  particularly  interesting  to  keen  buyers  constantly 
on  the  lookout  for  trade  stimulators,  in  consequence  of  the 
large  increase  of  price  in  all  lines  of  goods. 

The  men's  furnishings  department  has  opened,  and,  for  the 
next  week  or  10  days,  will  be  continually  opening  new  goods 
for  the  Christmas  and  holiday  trade,  in  fancy  neck  wraps, 
cashmere  and  silk  mufflers,  creme  a  la  creme  neckwear  in  all 
styles  and  latest  patterns,  ladies'  and  men's  umbrellas  in 
individual  boxes  (a  sensible  holiday  present),  warm  gloves, 
mitts  fancy  wool  goods,  kid  gloves,  fancy  ribbons,  ruchings, 
apron  lawns,  handkerchiefs  galore — in  silk,  swiss  embroidered, 
Christmas  and  picture  patterns,  hemstitched,  etc. 

The  Brock  Co.'s  immense  stock  of  cashmere  hosiery  is 
still  well  assorted,  and  those  in  want  of  this  line  of  goods,  in 
view  of  rapid  advance,  should  send  to  Brock's  for  samples  of 
various  lines,  as  they  are  still  prepared  to  give  their  customers 
the  great  advantage  of  the  contracts  placed  before  ihe  markets 
began  to  rise. 

LACE  NOVELTIES  FOR  CHRISTMAS. 

Among  the  newest  things  which  Kyle,  Cheesbrough  &  Co. 
have  put  in  stock  for  the  holiday  trade  is  a  very  fine  assort- 
ment in  the  latest  Parisian  lace  robes,  in  black  and  cream, 
ranging  from  $10.50  to  $15  each;  also  a  large  range  of 
plauen  robes,  which  are  largely  worn  on  the  other  side  of  the 
Atlantic.  They  are  showing  embroidered  chiffons  for  the 
Christmas  trade,  in  black,  cream  and  black  and  white.  These 
are  goods  for  the  best  class  of  trade,  prices  ranging  from  $1.75 
to  $3.60  per  yard.  They  are  also  showing  a  nice  range  of 
handkerchief  sachets  in  satin,  and  the  newest  fad,  black  and 
colored  beaded  handkerchief  pockets  to  wear  in  the  evening. 
They  have  no  samples  on  the  road  of  these  lines,  but  will  furnish 
same  on  application.      Mail  orders  promptly  attended  to. 


PUTNAM'S   CLOTH    CHART 

Merchants  who  have  used  this  device  for  measuring  piece 
goods,  ribbons,  etc.,  are  well  satisfied  with  it.  The  Southern 
Trade  Record,  speaking  of  its  success  in  the  United  States, 
says  that  the  cloth  chart  placed  "  upon  the  market  by  A.  E. 
Putnam,  manufacturer,  Milan,  Mich.,  is  the  most  worthy  and 
commendable  device  for  this  purpose  offered  to  the  trade.  In 
view  of  the  superior  qualities  of  this  cloth  chart,  we  feel  safe  in 
commending  it  to  our  inquirers,  and  would  suggest  that  they 
communicate  with  the  fii  m  for  further  particulars."  The 
Canadian  agent  is  E  J.  Joselin,  33  Melinda  street,  Toronto, 
who  will  answer  all  inquiries  on  this  subject. 


THE  ENGLISH   CALICO   PRINTERS  COMBINE. 

The  calico  printers  and  manufacturers  of  Lancashire,  Eng., 
have  combined  into  a  huge  concern  with  $30,000,000  capital. 
The  combined  firms  employ  nearly  1,000,000  persons.  The 
subscribers  to  the  association  include  some  of  the  most  influ- 
ential names  in  the  trade,  says  The  London  Drapers'  Record. 
Messrs.  F.  F.  Graplin,  G.  McConnell,  J.  H.  Gartside,  C.  H. 
Nevill,  W.  G.  Crum,  F.  W.  Ashton  and  W.  E.  Appleton  are 
powers  in  themselves,  and,  without  venturing  any  forecast  as 
to  the  success  or  otherwise  of  the  association,  it  may  be 
admitted  that  a  better  start  could  not  very  well  have  been 
made.  Mr.  G.  McConnell  is  a  director  of  Messrs.  Edmund 
Potter  &  Co.,  Limited,  a  concern  which,  along  with  others  who 
appear  to  have  thrown  in  their  lot  with  the  new  combination, 
stood  aloof  from  previous  schemes  of  the  kind. 

The  firms  composing  any  calico  printing  combination  will, 

of  course,  depend  principally  for  their  profits  upon  sales  abroad. 

The  following  details  as  to  exports  in  quantities  and  values 

during  the  past  five  years  will,  therefore,  be  interesting  : 

Yards. 

1894 981,979,000  /1O.767.O0O 

1895 996,882,000  10.498,000 

1896 1.072,848.000  11,519,000 

1897  890  079.000  9.493.000 

1898  958,089,000  9,937  000 

An  important  feature  in  connection  with  the  print  trade  is 
that  the  proportion  of  sales  to  British  possessions  is  much  less 
than  that  of  greys,  dyed  or  bleached  goods.  Considerably 
more  than  half  the  exports  of  plain  cottons  during  the  past  five 
years  have  gone  to  British  possessions.  In  the  case  of  prints, 
the  British  colonies  and  dependencies  have  taken  about  one- 
third  of  the  exports  since  1894.  India,  Brazil,  Turkey  and 
Java  are  the  largest  markets.  Fortunately  for  the  print  trade, 
the  development  of  the  cotton  industry  in  the  East  has  not  yet 
extended  to  the  print  department.     That  will  come  later. 

The  figures  shown  on  the  reference  to  print  exports  during 
the  quinquennial  period  just  closed  do  not  necessarily  indicate 
the  relative  prosperity  or  otherwise  of  the  industry  during  that 
time.  The  prices  of  cotton  and  of  cloth  require  to  be  taken 
into  consideration  in  order  to  arrive  at  accurate  conclusions  on 
such  a  point,  and  the  varying  degrees  of  intensity  in  the  com- 
petition between  printers  themselves  must  also  be  studied. 


Silk  Fringes 


THE     FASHIONABLE 


DRESS     TRIMMING. 


-=rr  Various  Designs,  all  Widths,  Black  and  Colors. 

BRAIDS,    BARREL    BUTTONS, 

Manufactured  by  CORDS,     ORNAMENTS. 

MOULTON  4  CO.,    **.*>**..  MONTREAL 


No.  379. 
Extens'on  Mull  Holder- 
Price  each,  |1.25. 


Toronto  Brass  Mg.  Co., 

91-95   RICHMOND  ST.   WEST. 


Ni>.  380. 

Muff  Holder,    rriii'  each, 
75  cents. 

No.  381— Caperine  Stand 
with  Muff  Holder  attached. 
Trice  each,  nickel  plated, 
|I.T5. 

No.  379  -Extension  Mull 
Holder.     Price  each,  $1.25. 

No.  890  -  Muff  Holder. 
Price  each,  75  cents. 

Papier  Mai-he,  Wax,  anil 
Metal  Window  Display  Fix- 
tures lorevery  purpose, 

Write  lor  catalogue  and 
prices. 


! 


Use  the  "Derby  Link,"  No.  2 


Patented  Nov.  28,  1898. 
FOR  ALL  CUFFS. 


Use  the  New  "Star"  Cuff  Holder 


Patented. 
For  Link  and  Plain  Cuffs 


Keep  your  trousers  up  with  the 
"Automatic"  Bachelor  Button 


WRITE 
TO  YOUR 
JOBBER. 


For  Sale  by  Principal  Jobbers  Everywhere. 


NO 

NEEDLE 

REQUIRED. 


The  New  Automatic 


i 


V  S.  Patent  June  5.  1894.     Eng.  Patent  No.  11630. 

"  Au  Fait"  Scarf  Retainer 


Patented. 
Opens  Wide  at  Month. 


The 


Sole  Manufacturers, 


J,  I       n  ■  i  Mr  ft  aoie  manufacturers, 

.  V.  rllcner  Nlfg.  l»0.,      louisville,  ky 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


"CELLULOID''  Interlined  Waterproof 
Collars  and  Cuffs    .    . 


TRADE 


EUuloiD 


Others  Genuine 


MARK. 
Positively  waterproof.       When  soiled  simply  wipe  off  with  a  damp  cloth  or  sponge. 


ROMAN 


BERKELEY. 


Tl  TA  N 


BICYCLE. 


ROYAL 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTIfiN  It  having  come  to  our  notice  that  certain  manu- 
J^^^m2^mmm^m^^mmmmy  facturers  are  producing  and  advertising  imitations 
of  our  goods  under  the  name  of  "  Celluloid,'  we 
desire  to  notify  the  trade  that  the  word  "  Celluloid"  is  a  registered  trade 
mark,  and  our  right  to  its  exclusive  use  having  been  upheld  by  the  courts, 
we  shall  hold  responsible  not  only  such  manufacturers  but  also  all  dealers 
handling  any  goods,  other  than  our  make,  under  the  name  of  "Celluloid." 


EXCELSIOR. 


SAVOY 


The  Celluloid  Company 


FIFTH   AVE 


Christmas 


ESTABLISHED    1849 


We  have  anticipated  big  business 
for  the  next  three  weeks  in  goods 
for  Christmas  trade,  and  consequently 
have  now  in  stock  a  large  assortment 


of  Novelties  suitable  for 

The  Holiday  Season 


Dress  Silks,  Blouse  Silks,  Dress  Goods,  Neckwear, 
Handkerchiefs,  Mufflers,  Kid  Gloves  (fur-lined),  Dress- 
ing Gowns,  Smoking  Jackets,  Pillow  Shams  and 
Bureau  Covers  (to  match),  Mats,  Rugs,  Cushion  Tops, 
Table  Covers,  Curtain  Muslins,  Curtain  Scrims,  Lace 
Curtains,  Linen  Table  Cloths  and  Napkins  (to  match), 
Table  Cloths  and  Table  Napkins. 


Fancy  Goods 


in  a  great  variety  of  Work  Boxes,  Glove  and  Hand- 
kerchief Boxes,  Work  Baskets,  Photo  Frames,  Toy 
Cups  and  Soucers,  Dolls,  Clocks,  Silverware,  Ladies' 
Umbrellas  (with  fancy  handles),  Men's  Uumbrellas, 
Pocket  Books,  Purses,  etc.,  etc.,  all  of  which  are  suit- 
able for  Christmas  presents,  and  at  prices  unequalled. 


FILLING    LETTER    ORDERS    A    SPECIALTY. 


JOHN  MACDONALD  &  CO. 

Wellington  and   Front  Sts.,  East.  TORONTO. 


